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No.   16 


A  "GOOD  CHEER" 
CLINCHER 

If  good  hardware  management 
means  having  in  stock  all  standard 
sizes  of  an  article 


r   ' 

T\ 

4    I 

«3 

WHY  NOT 
APPLY  IT 
TO  STOVES, 
TOO? 


That  jumble  of  makes,  styles  and  sizes  serves  but 
to  confuse  your  customer,  your  clerk,  and  even 
yourself,  but  with  an  assortment  of  "Good  Cheer" 
Steel  Ranges  in  16,  18,  20  and  21-inch  ovens,  you 
have  ready  a  size  to  meet  anyone's  wants,  and  but 
one  range  to  talk. 

The  JAMES  STEWART  MFG.  CO.,  Limited 

WOODSTOCK,   ONTARIO 

Western  Warehouse,   156  Lombard  Street,  Winnipeg 


HARDWARE     AND    .METAL 


1 


Made)  in 
LaSaHeJll 


BIG  Ben  is  the  biggest  thing  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want  — jive  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

His  keys  are  large,  strong,  easy  to 
wind;   his  voice  deep,  jolly,  pleasing  to 

In  case  lots  of  24,  $1.05  each.    In 


hear.  The  movement  plates  are  bridged 
like  on  a  Waltham  watch—  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  x^0  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards. )  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter. 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buy. 

broken  lots,  $2.05  each.  Less  2%. 
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Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 

Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock   Mfg.  Co.,   Limited 

BELLEVILLE,  ONT. 


F.  B.  &  W. 
LEAD  PRODUCTS 

RED  LEAD 

GROUND  LITHARGE 

FLAKE  LITHARGE 

ORANGE  MINERAL 

Manufactured  by 

FOSTER,  BLACKETT  &  WILSON,  LIMITED 

Hebburn-on-Tyne,  England 
Stocks  carried  at  Montreal. 

Sales  agents  for  Canada 

B.  &  S.  H.  THOMPSON  &  CO. 


MONTREAL 


LIMITED 
TORONTO 


WINNIPEG 


Spring   building   oper- 
ations will  soon  begin 

The  boys  will  be  drilling 
out  at  seven  with  their  tool 
kits  ready  to  put  up  the  modest 
little  cottages  or  the  big  man- 
sions. 

They  will  all  need  good 
sharpening  stones, 

Carborundum 
Sharpening  Stones 

The  stones  that  they  can  de- 
pend upon  to  always  cut  free, 
fast,  and  clean,  and  give  an 
edge  that  is  an  edge.  The 
round  and  oblong  Combina- 
tion Stones,  the  Carborundum 
Slips  and  Gouges  will  be 
asked  for.  Stock  up  to  meet 
the  demand. 

Show  them  in  a  Carborundum 
window 


THE  CARBORUNDUM 
COMPANY 

NIAGARA  FALLS,  N.  Y. 

nun 
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The  Parcel  Post  System  is  of  the  greatest  benefit  to  consumer  and  dealer  alike. 

Take  full  advantage  of  its  application  to  your  business.  Fairbanks  Parcel  Post  Scales  tell  at  a 
glance  the  correct  weight  and  amount  required  for  shipping  to  any  Province.  No  need  for 
figuring — no  chance  for  errors — no  time  lost  in  looking  up  schedule.  This  scale  will  weigh 
accurately  any  package  from  1  oz.  to  11  lbs. 

Write  now  for  full  information. 

The  Canadian  Fairbanks -Morse  Co.,  Limited 


444  St.  James  Street 


Montreal 


ST.  JOHN  QUEBEC  OTTAWA  TORONTO  WINNIPEG  SASKATOON  CALGARY  VANCOUVER 


The  Best  Is  Not  Too  Good 

For  Your  Customers 

JVl.   rl.  Brand  will  meet  their  requirements 


Polished   Heavy   Door  Bolt 


WRITE  TO-DAY  FOR  CATALOG  AND  DISCOUNTS 

MONTREAL  HARDWARE  MFG.  CO.,  Limited-Montreal 
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The   simplicity 
of   the    adjustment 
feature  is   one   which 
wiU  appeal  to  all  users.    S 
Operated  by  double  jamb- 
screws,  easily  accessible,  the 
adjusting  requires  but  a  mo- 
ment's time,  is  firm  and  secure,    * 
there  being  no   spring  tension  to 
get  out  of  order,  nor  can  the  screws 
rust  in  position. 

The  stocks  are  made  of   selected  lum- 
ber, long  and  well-seasoned.    All  brass  ends 
are  of  solid    drop-forged   metal,    not   hollow 
castings. 


HIGH-CLASS  TOOLS 

The  measure  of  your  success  is  governed  by  the  class  of 
goods  you  have  to  sell,  for  there  is  something  in  the  appear- 
ance of  a  well-made  tool  which  carries  to  the  mind  a  con- 
viction of  its  efficiency.    That  is  "Selling-  Force,"  while 
the  actual  working  qualities  keep  it  sold. 


Particularly  true  is  this  of  the  Disston  Saws  and 
Tools,  and  in  calling  special  attention  to  the 

DISSTON 

PLUMBS  -  LEVELS 


I\^ 


you  will  find  they  stand  in  a  class 

apart  from  others  in    regard    to 

Quality  of  Material,  Workman  - 

|\  \       ship,  Efficiency  and  Beauty  of 

K        Finish. 


'DISSTON" 

\s  a  guarantee  of 

QUALITY 


SOLD  FOR  NEARLY  50  YEARS 


Look  them  up 
It  will  pay  you 


We  are  headquarters  for  Disston  goods 

LEWIS  BROS.,   Limited 

MONTREAL 


TORONTO 


OTTAWA 
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The 

Steel  Company  of  Canada,  Limited 

Hamilton,  Ont. 


STEEL 

Angle 

Band 

Concrete  Bars 

Channel 

Machinery 

Mild 

Plow  Beams 

Rivet 

Merchant 

Harrow  Tooth 

RIVETS  &  BURRS 

Boiler 

Bridge 

Belt 

Iron,  Brass  and 

Copper 

Flat,  Ronnd 

Cone  and 

Truss  Heads 

PIG  IRON 

IRON   &   BRASS 
WOOD  SCREWS 

MACHINE 
SCREWS 

SHOT 

WING  BOOT 
CALKS 

CORRUGATED 
FASTENERS 

"INVINCIBLE" 
FENCING 


We  are  in  a  position  to  take  care 

of  all 

"SPRING    SPECIFICATIONS" 

for  immediate  delivery  of  the 
following  products: 

Wire,  Wire  Nails 


Tiger 
White 


Brand 
Lead 


100%  iar  Pure 

Putty 
Wrought  Iron  Pipe 
Horse  Shoes  and  Horse-Shoe  Nails 
Pole  Line  Hardware 

Cotter  Pins,  Escutcheon  Pins,  Cut  Nails, 

Cable,  Carriage  Top  Material, 

Spikes,  Cross-Arm  Braces, 

Wire  Hoops,  Lead  Pipe,  Stove  Scrapers. 


BOLTS  &  NUTS 

Stove 

Tire 

Carriage 

Bridge 

Machine 

Track 

Elevator 

Plow 

Shaft 

Coach  Screws 

Special,  Etc. 

STAPLES 

Fence 

Blind 

Electricians' 

Bed 

Poultry  Netting 

Nutted 

TACKS 

all  kinds,   includ- 
ing:— 
Basket 
Carpet 
Cut 

Clout  Nails 
Upholsterers' 
Trunk  Nails 
Saddle  Nails 
Glazier  Points 
Copper 
Cheese-box, 
Etc. 

BRIGHT  WIRE 
GOODS. 

Jack  Chain 
Wire  Door  Pulls 
Kitchen  Hooks 
Gate  Hooks 
Screw  Hooks 
and  Screw 
Eyes. 


Sales  Offices: 

HAMILTON         MONTREAL         TORONTO         WINNIPEG 
VANCOUVER  VICTORIA         ST.  JOHN         HALIFAX 
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SMPJ  \SMP 

lUALITY'X  VQUALITY' 


Glazed  Earthen  Ware 

has  been  used  from  ancient  times,  while 

Glazed  Metal  Ware  or 


is  a  recent  product. 


THREE  STANDARD  WARES 

PEARL — A    general    utility    ware,    pearl    gray    inside    and    out. 
DIAMOND — Blue  and  white  outside,  light  finish  inside. 
WHITE — Porcelain  white  inside  and  out. 


Shipments 
&   Made  Promptly    V*!/ 


the  SHEET   METAL  PRODUCTS    CO.  ofl,m*£dda 

WINNIPEG  TORONTO  MONTREAL 
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Every  Business  Man  Should  Have  a 
Copy  of  This  Book  in  His  Library 

"Digest  of  the  Mercantile  Laws 
of  Canada" 


A  READY  REF- 
ERENCE  FOR 
BUSINESS  MEN 
AND  THEIR 
ASSISTANCE. 
A  GUIDE  TO 
THEIR  DAILY 
BUSINESS 


TUASUKB  Oft  THE  LAV  OFTKX 


Digest  of  Canadian 
Mercantile  Laws 


LECAl  AND  BUSINESS  POKJU3 


,:Q'«->;ei*r  >«4S}«*: 


IN  RENTING 
A  STORE,  BUY- 
ING PROPERTY 
OR  COLLECT- 
ING A  DEBT, 
THISIBOOK 
WILL  SAVE 
YOU  MAN  Y 
DOLLARS 


No  work  ever  published  in  Canada  equals  it.    A  veritable  consulting  library  on  this  one 
line  so  universally  needed.    Based  on  Dominion  and  Provincial  Statutes  and  Court 
Decisions.    Indorsed  by  barristers,  sheriffs,  magistrates  and  conveyancers. 
Below  appears  a  few  of  the  questions  it  answers.    These  are  picked  out  at  random  from 
the  book. 


If  you  endorse  a  cheque  which  bank  cashes,  are  you 
liable  to  the  bank  for  the  amount,  if  the  cheque  were 
forged  or  raised? — 173. 

(The  figures  after  each  question  refer  to  the  section  in 
the  "Digest"  which  gives  the  answer.) 
Can  Interest  written  "one  per  cent,  per  month"  in  a 
note   be   collected   by   "legal  process?" — See    sections 
345,  185. 

In  going  security  on  a  note,  what  is  the  difference  be- 
tween writing  your  name  on  the  face  of  the  paper  or 
on  the  back? — 171. 

Why  is  it  that  a  verbal  agreement  to  buy  real  estate 
with,  say  $100  paid  down  "to  bind  the  bargain,"  does 
not  bind  either  seller  or  buyer? — 451. 
If  a  proposition  is  made  to  you  by  letter  and  you  accept 
it  by  letter,  do  you  know  the  exact  time  when  the  con- 
tract is  closed? — 39. 

How  many  years  does  it  take  a  promissory  note,  a  book 
account,  a  judgment  or  a  legacy  to  outlaw  in  your 
province?— 356,  359,  360,  367. 

How  long  mi:y  the  drawee  legally  hold  a  diaft  for 
acceptance  ? — 209. 

If  a  man,  in  the  presence  of  witness,  makes  a  verbal 
agreement  to  buy  a  wagon,  say  for  $53,  but  does  not 
take  possession  of  it,  will  the  sale  be  binding? — 500. 
What  effect  has  it  on  a  will  if  only  one  person  signs  it 
as  a  witness? — 815. 


If  the  wife  or  husband  of  a  legatee  signs  the  will  as 
a  witness,  what  is  the  effect? — 816. 
"A,"  in  paying  off  a  Mortgage,  gave  mortgagee  a 
marked  cheque  on  which  was  written:  "This  cheque 
is  given  and  received  as  a  full  settlement  and  dis- 
charge of  Mortgage  No. ."  Is  that  a  legal  dis- 
charge?— 410.  '  ' 
If  a  person  goes  with  his  hired  man  to  a  merchant 
and  says:  "Give  this  man  the  goods  he  may  need  up 
to,"  say  "$15,  and  if  he  does  not  pay  you,"  say, 
"within  thirty  days,  I  will,"  will  the  promise  bind 
him?— 110. 

If  stolen  goods  are  sold  to  an  innocent  purchaser  for 
value,  can  they  be  taken  from  him? — 513. 
How  may  a  person  legally  add  "&  Co."  to  his  name, 
or  use  any  special  name  other  than  his  own  as  a  firm 
name,  without  having  a  partner? — 694. 
"B"  claims  that  the  Canadian  Bills  of  Ex.  Act  allows 
him  two  days,  in  addition  to  the  day  of  presentment, 
to  accept  a  sight  draft,  and  then  three  days  of  grace 
in  which  to  pay  it — six  days  in  all.  Is  he  right? — 
209,  217. 

If  you  rent  a  property  for  a  year,  the  rent  payable 
monthly,  and  remain  on  after  the  year  expires,  are  you 
a  yearly  or  a  monthly  tenant? — 580,  608. 
Can  you  garnishee  a   debtor's  money  deposited  in   a 
bank  if  you  know  it  is  there? — 885,  295. 


Forwarded  direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is  not  worth  the  price,  return  it  and  get  your  money  back.  If  remitting  by  cheque  make 
same  payable  at  par,  Toronto.    Eastern  Edition,  Price,  $2.00.    Special  Western  Edition,  $2.50. 

To  meet  the  needs  of  subscribers  in  New  Ontario  and  the  Western  Provinces,  where  land  is  under  The  Land  Titles  System 
of  Registration,  an  Appendix  of  16  pages,  containing  a  synopsis  of  the  Land  Titles  Acts,  has  been  added  to  our  regular 
edition,   thus   constituting  a   special   "Western   Edition."     Price,  $2.50. 

Eastern  Edition,  Price  $2.00  Special  Western  Edition,  $2.50 

THE  MACLEAN  PUBLISHING  CO.,  LTD. 

Montreal  Toronto  Winnipeg  Vancouver 

BOOK  DEPARTMENT 
143-149  University  Ave.,  TORONTO 
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RALEIGH 


THE  ALL-STEEL 

BICYCLE 

Built  to  Canadian  Standard 


Three 
Speed 
Raleigh 


Fitted 

with  the 

Sturmey-Archer 

Gear 


SPECIFICATION 


Frame— 22",  24",  26". 

Wheels — 28"  wood,  standard  Canadian  size. 

Gear — 71  normal,  94  high,  54  low. 

Tires — Finest  quality  studded,  wired  on,  1%" 
Schraeder  valves.  A  perfect  tire.  The 
"North  British  Best  Quality." 

Handlebars — Adjustable,  reversible  and  ex- 
tended, leather  grips. 

Saddle — Special  three-coil  plated  springs.  Seat 
pin  %"  top. 

Chain — Best  quality  roller,  y8"  x  %"  pitch. 

Cranks — Raleigh,  7"  y2"  x  20  threads,  6y>"  for 
lady's. 

Sprocket — Raleigh  standard  design  with 
Raleigh  finish. 

Crank  Hanger — Everything  detachable  though 
never  necessary — runs  like  oil. 


Front  Forks — Raleigh  Tubular  Fork  Crown, 
pressed  cold  from  a  steel  plate,  with  dis- 
tinctive forks  of  great  strength. 

Finish — Four  coats  of  brilliant  black  enamel 
on  coslettised  steel,  preventing  rust; 
lined  straw  and  red. 

Tubing — Top  tube  1";  lower  tube  and  seat  post 
1%";  head  iy4". 

Tricoaster — The  world  -  renowned  Sturmey- 
Archer  3  Speed  Coaster,  with  control  on 
top  tube.     If  on  handle  bar  $0.50  extra. 

Mudguards — Raleigh  pressed  steel  with  for- 
ward extension,  enamelled  and  lined. 
Rigid  yet  detachable.  Reinforced  leather 
mud  splasher  on  front  guard. 

Fittings — Pump  and  clips,  toolbag,  spanners 
and  oiler  complete. 


We  are  Wholesale  Distributors  for  Ontario.     Write  us  for  Catalogue  and  Prices  of  the  Various  Models 

H  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


WHOLESALE    HARDWARE 

TORONTO 

GRAHAM    NAILS    ARE     THE    BEST 


LIMITED 


OUR    PRICES    ARE    RIGHT 


HARDWARE    AND    METAL 


THE  HATCH 
TROLLEY    HANGER 


FOR  SERVICE,  DEPENDABILITY  and 
SATISFACTION  we  recommend  the  HATCH. 
Easy  to  put  up,  and  the  lathe-turned  wheels  run- 
ning on  roller  bearings  make  the  action  smooth 
and  noiseless.  Packed  one  pair  complete  with 
screws  and  bolts  in  a  nifty,  metal-edged  box. 


THE  HATCH 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Time -Tested  Trade  Winners 


That  will  bring    more 
trade   your  way. 


NOISELESS 


SNOWBALL 


SEAFOAM  ELECTRIC  POWER  WASHER  AND  WRINGER 

CUMMER-DOWSWELL,  LIMITED 

HAMILTON,    ONT. 


PLAYTIME    HAND    AND      POWER 

Agents : 

W.  L.  Haldimand  &  Son, 
Montreal 

H.  F.  Moulden  &  Son 
Winnipeg 
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3^om  photo'  taken  in  SngmefRoom  of 
cWm.f3i\ene  Sons  Co.  Store, ^Boston 


Starrett 

Speed 

Indicator- 


awt 


w 


a% 


Every  Mechanic  Should  Have  a 
Starrett  Speed  Indicator 

Every  mechanic  who  enters  your  store  is  a  possible  customer  for 
this  instrument.  For  taking  speed  tests  on  engines,  generators,  tur- 
bines, motors,  line  shafting,  or  any  machinery,  it  is  the  simplest, 
most  accurate  instrument  made.  It  indicates  highest  speed  without  heat- 
ing. Its  parts  are  enclosed  like  a  watch.  Made  in  three  styles,  it  retails 
for  $1.00,  $1.50  and  $3.00  respectively. 

Send  for  320-page  catalog  No.  20M.A.,  describing  the  complete  Starrett  line.' 

The  LSStarrettGr'Athol'Mass- 

'^rlds  Greatest  ^Toolmakevs 


42-309 
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Sell 

Meakins' 

Brushes 


— their 

service 

assures 

satisfaction 


The  most  prom  able  brush 
is  the  one  that  serves  best. 
It  gets  the  user's  re- 
orders and  much  new 
business  through  his  re- 
commendation. 

We  believe  our  line  of 
brushes  are  the  best  that 
can  be  produced  any- 
where, and  this  belief  is 
strongly  supported  by 
practical  painters. 

Meakins'  brushes  are 
made  in  many  styles  for 
all  purposes.  Our  catalog 
shows  complete  line  — 
write  for  it. 


""•EL.  I ' '  i  '         '    ' 

Meakins  &  Sons,  Ltd. 

Hamilton,  Ont. 

Warehouses:   WINNIPEG,    LONDON,    TORONTO, 
MONTREAL. 


NICHOLSON 

made 

FILES 


You're  Known 

By  The  Goods 

You  Sell 

Sell  a  man  a  file  that  fails  to 
give  good  service  —  and 
you're  digging  a  pit  for 
yourself. 

When  you  give  your  trade  NICHOL- 
SON-made-FILES— you    give    them 

files  that  you  know  are  absolutely 

right.     You  know  that  each  file  has 

been  inspected  eight  times — between 

every  important   operation.      You 

know  the   finished    file    has  been 

tested    on   tougher   steel    than   it 

will  ever  be  used    on    in  actual 

service.    So  that  when  you  sell  a 

NICHOLSON  -  made  -  FILE, 

you're  certain  it's  going  to  give 

the     utmost     of     satisfactory 

service. 

No  "come-backs"  to  fight  — 
no  excuses  to  make.  Nothing 
to  do  but  "sell  more  files" — 


to  do  but  "sell  more  m 
and  take  your  liberal 
gin  per  sale. 


mar- 


NICHOLSON. 
Made-FILES 

{Brands : 

Kearney  &  Foot 

Great  Western 

American  £ 

Arcade 

Globe 

At  Your  Jobber 

NICHOLSON  FILE 

[COMPANY^. 

PORT  HOPE,  ONT. 


"File  Filosophy" — A  50  years'  educa- 
tion  on   files  in  an   hour — 
sent  FREE  on  request. 
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Taylor-Forbes 

See  that  this  name  is  on  the  Lawn  Mowers  you  sell 
— it  means  quality  and  satisfaction. 

Taylor-Forbes  mowers  have  stood  the  test  for  40  years.  Their  finish  and  distinctive 
mechanical  features  immediately  appeal  to  the  intending  purchaser — and  their 
quality  and  efficiency  assure  a  prolonged  good  service. 


a 


"Empress"  Lawn  Mower 

Open  four-knife  cylinder.  10%-inch  wheels.  Special  tool 
steel  knives,  oil  tempered.  Case-hardened  adjustable 
bearings.  Case-hardened  ball-bearings  and  balls.  Spe- 
cially prepared  polished  steel  shafts.  Cheeks  easily 
detached.     Made   with   grass   box   attachment. 

Our  line  includes  Empress,  Woodyatt, 
Star,  Philadelphia,  Adanac,  Ontario, 
Mayflower  and  Daisy. 

The  Lawn  Mower  season  is  almost 
here,  and  to  avoid  losing  sales  and 
profit  you  should  order  quickly. 

Write  for  our  1914  catalog  to-day. 


Woodyatt"  Lawn  Mower 


Open  four-knife  cylinder.  Tool  steel  knives,  oil  temp- 
ered. Bearings  are  extra  long  and  adjustable.  Best 
quality  material  used  throughout  its  construction. 
Made  with  grass  box  attachment.  This  mower  has 
been  on  the  market  longer  than  any  other  high-grade 
mower  in  the  world. 

The  Taylor -Forbes 

r—  GUARANTEE — , 

If  for  any  reason,  at  any  time  within 
one  year  from  date  of  purchase,  the 
purchaser  of  a  Taylor-Forbes  Lawn 
Mower  is  not  satisfied  with  this 
purchase,  we  insist  on  giving  him  a 
new  machine  or  refunding  his  money. 


L 


_l 


Taylor-Forbes  Company,  Limited 

Head  Office  and  Works :     GUELPH,    ONTARIO 


Taylor-Forbes  Co.. 

Canadian  United  Mfrs.  Agency, 


BRANCHES  AND   AGENTS: 
246  Craig  St.,  Montreal  H.  G.  Rogers,  147  Prince  William  St.,  St.  John,  N.B. 

London,  Eng.  H.  F,  Moulden  &  Son,      -      -      Travellers'  Bids;..  Winnipeg 


Taylor-Forbes  Co.,  Ltd.,  1070  Homer  St.,  Vancouver,  B.C. 
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APOLLO  KEYSTONE  COPPER-BEARING  GALVANIZED  SHEETS 


KEYSTONE 

THE  MARK  OF  QUALITY 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 


NEW  YORK,  U.S.A. 


Branch  Offices,  WINNIPEG  AND  VANCOUVER 
SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


4LfMWP"  ^w^^tawww 


Mr.  Agent 

Spring  Building  Operations  Are 
Commencing 

Get  real  busy  canvassing  your  section  for 
prospects  for 

Safe   Lock  Shingles  and  Acorn 
Quality  Corrugated  Iron 

Eemember,  you  are  not  only  making  money  on 
the  sale  you  make  now,  but  you  are  enlisting 
an  enthusiast  for  your  line;  a  man  who  will 
buy  from  you  again  and  again;  a  man  who  will 
recommend  your  goods  to  his  neighbors.  We 
give  you  the  best;  we  deliver  promptly;  we 
treat  you  and  your  customers  right. 

Get  out  and  get  the  business.  Go  after  it 
NOW.      We   will  help   you   in   every   way. 

Your   customers  will  be   satisfied   customers,   and  it   means  Profits  for  you. 

WE  PAY  A  BIG  COMMISSION  TO  ALL  OUR  AGENTS.  WRITE  US  NOW  FOR  FULL  PARTICULARS 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 


P 


12 


HARDWARE     AND    METAL 
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""I""""""""""""""1""" 


You  Can  Trust  Plymouth 


y 

SEND  156  CRAFT 
ADBIFT  HMD  SINK  Z  J 

■      » ■ 

Boats  Break  Loose-  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on 

Board,  Among  Those  Struck 

and  pamaged. 


me 
\stor 
Vthat 
)  as- 

Hall 
Liblifc 

yMc 

(were 
no 


iNlne  runaway  barges,  laden  with  sand, 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  boats,  launches  and  other  small 
craft  moored  in  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  least  seven  of  thera  and  sending 
lfifl  adrift,  many  of  them  damaged. 

All  day  the  owners  of  the  cratt  and  the 
harbor  police  -were  busy  searching  for  the 
drifting  vessels,  many  of  them  being  found 
as  far  south  as  100th  street. 

A  sudden  squall  out  of  the  northwest  art 
two  o'clock  yesterday  morning  parted  the 
hawsers  toy  which  trwo  tugs  of  the  Cornel) 
Towing  Company  were  towing  nine  laden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
lashed  together^  parted,  two  otthem  being 
blown  inshore  at  138th  street,  while  the 
tugs  caught -the  othef  .seven,  towed  them 
Inside  of  th4  core  at  Fort  Washington 
Point,  opposite  JJSttr  street,  and  anchored 
them  while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  bargee  were  blown  ewlftly 
into  the  mooringe  of  the  Colonial"  Yacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boa(s  were  sunJt,  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  in 
by  thfe  barges,  their  sides  scraped  and  their 
seams  vsprung  In  many  instances. 
The  Wrecking  of  _the  landjng  sta 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,        Montreal,        Halifax,        St.  John,        Winnipeg, 


■fs 
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Spring 


Fever 


When  it  ruus  to  Motor  Boats  and  Yachts  is  a  great   disease  for  boosting  the  hardware  business — if  the  dealer 
is  shrewd  enough  to  grab  the  trade. 

Never  a  Spring  but  the  amateur  sailor,  whether  he   sports  a  twelve-foot  dinghy  or  a  power  cruiser,  wants 
tackle,  cleats,  chocks,  brass  railing,  flag  pole  sockets,  or  what  not. 

And  then  too  the  professional  goes  in  for  repairs  in   the  Spring  too. 


We  have  a   catalogue  of 


Marine  Brass  Goods 


waiting  for  the  live  ones. 


THE  JAMES  MORRISON  BRASS  MANUFACTURING  COMPANY 


LIMITED 


93-97  Adelaide  St.  W. 


Toronto,  Canada 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    H3-149  University   Ave.,   Toronto 
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Here's  a  Trowel  that  is  the  Pride 
of  Master  Workmen 


Reg.  U.S.  Pat.  Off 


— those  who  demand  the  best  and  know  when  they  get  it.  It's  the 
Disston  Plasterers'  Finishing  Trowel  No.  118.  A  masterpiece  in  every 
detail. 

Made  of  crucible  steel,  tempered  by  our  improved  method.  Accur- 
ately ground,  thin  blade,  fastened  with  ten  rivets  to  extra  long 
mounting.  Tang  extends  through  handle  and  is  securely  fastened 
with  flush  barrel  nut.  End  of  handle  beveled  for  thumb  rest. 
LEATHER  GRIP. 

It  possesses  the  same  high  standards  of  efficiency,  quality  and 
workmanship  that  are  typical  of  all 

DISSTON 

BRAND  GOODS 

and  which  have  won  world-wide  prestige  for  the  many  products 
made  under  this  brand. 

These  include  every  known  type  of  saw ;  an  extensive  line  of  tools, 
such  as  plumb  and  levels,  try  squares,  bevels,  gauges,  screw  drivers, 
etc.,  and  the  largest  and  finest  variety  of  files  made. 

All  mechanical  trades  can  find  one  or  more  Disston  Brand  saws  or 
tools  to  best  suit  their  requirements.  This  means  a  steady  and  repu- 
tation-building business  for  the  dealer  who  sells  a  complete  line. 

Attractive  hangers,  lantern  slides  and  general  adver- 
tising matter  for  the  dealer  can  be  had  free  on  request 

HENRY  DISSTON  &  SONS,  Inc. 

Established  1840 

Keystone  Saw,  Tool,  Stee  and  File  Works 

PHILADELPHIA,  U.S.A. 


HARDWARE    AND    METAL 


Unload  Your  Drill  Troubles  On  Us 

The  Right  Drills  Will  Cut  Your  Drilling  Costs 


If  your  drills  are  breaking  or  you  are  running  to  the  grinder  too  often,  there's  something 
wrong  with  the  drills  you  use. 

Our  efficiency  experts  will  gladly  go  over  your  proposition  and  tell  you  where  the  trouble 
lies.  They  will  select  a  drill  from  our  line  to  meet  your  requirements  in  a  way  that  will 
give  you  highest  efficiency  and  reduce  your  factory  costs. 

If  your  requirements  are  special  and  call  for  specially  designed  or  tempered  drills,  we  will 
design  and  make  them  for  you.    Unload  your  drill  troubles  on  us  by  going  into  details  now. 


TRADE 


Write  for  Catalog  No.  82-G  for  complete  details  about 
our  line  of    Twist   Drills,    Reamers    and    Wrenches. 


TRADE 


waB 


MARK 


MARK 


The  Whitman  &  Barnes  Mfg.  Company 

ESTABLISHED  1854 

Office  and  Factory,  St.  Catharines,  Ont.  Stocks  carried  at  Winnipeg  and  Montreal 


as 


Dollars  come  in  faster 

to  all  hardwaremen  who  are  agents  for 


Portland  Cement 


1=  This  is  cement  that  can  be  depended  upon  to  give  maximum  service  in   any   kind  of  construction   work. 

It    is    ground    and    screened   carefully    to   give  large   covering  power,  speed  and  uniformity  of  set  and  great  strength. 

It   has   a   good   record   of   service,   and   Is   well   and   favorably  known   by   leading  builders  and   contractors. 

Much  cement  will  be  used  right  in  your  vicinity  this  Summer.     If   you    make    it    known     that    you're     an    agent    for    Rogers' 
Portland    Cement    you'll    sell    most    of    the   cement    that    is    required. 

Rogers'  Agents  need  not  carry  a  large  stock,  for  in  case  the  amount  they   have   on   hand   does   not  meet   a  demand  we  will 
M  ship  immediately  from  our  large  reserve  stock. 

=  .Let  us  put  you  on  our  list  of  representatives  NOW. 

I    ALFRED  ROGERS  Limited,  28  West  King  Street,  Toronto 

1  N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG,  MAN. 


.€t!iiiiiiiiiiiiiiiiiiiiiiiii:iiiiiiiiiiiiiiii^ 
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How  Canada  Cement 
Increases  Sales 

The  illustration  of  the  sales  slip  suggests  what  the  Hardware 
Dealer  selling  cement  can  sell  to  the  man  who  intends  to  build  a 
concrete  barn. 

Practically  every  item  listed  is  necessary  to  complete  the  structure 
and  would  undoubtedly  be  ordered  at  the  same  time  the  cement  is 
bought  if  the  dealer  selling  them,  carried  in  stock  the  brand  of 
cement  that  Canadians  have  been  educated  to  demand.  That 
brand  is 


John  Strong  Cq  limited 

Hardware  &  Geoerdl  Builders  Supplies 
Lenox  .ONTi^z^ 
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Canada  Portland  Cement 


The  quality  is  the  best  that  can  be  made  and  is  identical 
in  every  bag  bearing  the  "Canada"  label. 

Our  interest  does  not  end  when  we  ship  you  the 
cement,  in  fact,  it  has  really  just  begun.  Our  big 
advertising  campaign  brings  hundreds  of  inquiries  each 
month  and  those  from  your  locality  are  turned  over  to 
you  to  follow  up  for  orders.  This  not  only  helps  you 
to  make  a  profit  on  Canada  Cement  but  gives  you  the 
very  best  opportunity  to  increase  your  Sales  in  other 
lines. 

The  first  step  to  get  your  share  of  the  increased  sales 
that  cement  will  bring,  is  to  write  at  once  for  terms  to 


Canada  Cement  Company 

Limited 


913  Herald  Building 


Montre&l 
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Conductor  Elbows 

— for  Spring  Jobbing — 

Building  operations  are  now  in  full  swing  and  contractors  want 
their  materials  promptly.  Keep  well  stocked  up  with  all  roofing 
lines — Trough,  Pipe,  Elbows,  Shoes,  Mitres,  Spikes,  Valley,  Ridge, 
Hooks,  Drives,  Cut-offs,  etc.     We  have  them  all. 


Plain   Round   Conductor  Elbows — all  angles. 


Corrugated  Conductor  Elbows — all  angles. 

Our   Conductor  Elbows  are   made   in    all   angles — 30,   46, 
60,  75,  90— and  all  sizes— 2,  3,  4,  5  and  6  inch. 

— Our    Elbows    fit    our    pipe — 

— No   time   lost   in    putting   together — 

— Well  galvanized — leak   proof — 

Shipped   in   cartons — no  chance  of  loss   in   transit. 

E.   T.    WRIGHT    CO.,    LIMITED 

Hamilton,  Canada 


ALL  KINDS  OF 

HANDLES 

Lumbering  Tools 

Best  Selected  Material. 
UNEQUALLED      FINISH. 

REPRESENTATIVES : 

J.  H.  Roper  Co.,  Coristine  Bldg.,  Montreal. 

C.  D.  Ten   Eyck,  145  Victoria  St.,  Toronto. 

W.    Reynolds    &  Co.,    Confederation    Bldg., 

Winnipeg. 

C.    A.    Godfrey,  1059    Hamilton    St.,    Van- 
couver. 


I 


Canadian  Tube*  Iron 


BOLTS*  NUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


IMON-TREAt! 


j? 


«%*. 


WROUGHTP/PE 

Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every   length   is   branded 
with  our  trade  mark. 

We    also    manufacture 
NTPPT.ES   In    all   sizes— black 
or  galvanized. 


m 
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JustTas 

there  are  several  grades  of 

Enameled  ware 


so  also 

there  are  several  grades  of 

Aluminum  ware 


It  pays  to  know  why  they  are  not  "all  the  same" 
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—  a 


Wear-Ever" 


The  Reason  Why 

The  enormous  pressure  of  rolling  mill  and  stamping  machine  makes  the 
metal  in  "  Wear-Ever  "  aluminum  cooking  utensils  dense,  hard  and  smooth.  The 
" case-hardened"  surface  of  the  metal  is  made  still  harder  by  electricity — which 
makes  the  inside  of  the  utensil  darker,  smoother,  less  liable  to  be  discolored  and 
more  easily  cleaned. 

"Wear-Ever" 

Aluminum  Utensils 


are  stamped  from  thick,  hard  sheet  aluminum — are  made  without  joint,  seam 
or  solder.  The  less  aluminum  is  heated  and  the  more  it  is  "worked"  the  harder 
it  becomes.  Consequently  stamped  utensils  are  rigid,  are  not  easily  dented  nor 
softened  by  being  heated. 

Demand  for  "Wear-Ever"  utensils  exists — has  been  increased  each  year  for 
eleven  years  by  consumer  confidence,  by  sample-demonstration  work,  and  by 
magazine  advertising. 

Names  of  Customers,  Cards  to  be  used  in  circularizing  them,  Folders  for  dis- 
tribution, Ad  Book,  Window  Display  Book,  Demonstration  Book,  Display  Cards 
and  Picture  Slides  are  at  the  service  of  "Wear-Ever"  dealers. 

Write  for  printed  matter.    Address 


Northern  Aluminum  Co.,  Limited 

Dept.  29  Toronto,  Ont. 

IftUHVU 


"Wear-Ever" 


21 


HARDWARE    AND    METAL 


CARTRIDGES 


•38 
Automatic 


ALWAYS    RELIABLE 


LETHAL 
BULLETS 


for  use  in  Shot-Guns, 
enabling  them  to  ^hoot  as  efficiently  as 
rifles.    Lethal  Bullets  shoor  equally  well 
in  choke  or  cylinder  barrels. 

32  Eley  -22 

Automatic  Long  Rifle 
"  E"  Brand 
Blue  Label       25 

Automatic     Wholesale  only: 


Sold  by  all  Jobbers 
throughout  the  Dominion. 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder,  Ballistite, 
or  DuPont  Smoke- 
less. 

Eley 
Deep-Shell 
Gas-tight 


Think  It  Over! 


WHY  DON'T  YOU 
STOCK  MORE  OF 

TOOLS? 


Goodell-Pratt    Company  ^^T/tlM^    Greenfield,    Mass.,   U.S.A. 
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FOB  THE    ROOF. 

"Eastlake"   Steel  Shingles. 
Anyone    can    roof    a    building    with 
"EasOake"     Steel     Shingles.       Less 
work,    less    trouble,    less    time,    and 
practically   everlasting. 

FOR    THE    SIDES. 
Corrugated    Iron,    "Metallic"!    Made 
staunch  as  armor  plate. 

FOR  THE  LIGHT. 
Acheson    Bam    Roof    Lights   let   all 
the  light  in  and  ventilate  as  well. 

FOR   VENTILATION. 
The    Halitus    Ventilator    caps    them 
all. 

FOR   THE    HOME. 
"Metallic"      Ceilings      and      Walls, 
beautiful,      durable      and      fire      re- 
tardant. 

"Metallic"    Brick,    Stone    or    Metal 
Siding. 


Sell  the  Farmers  in  your 
vicinity  "METALLIC"  Bariv 
Covering  Materials — 

Make  these  discerning  men  have  cause  to 
be  thankful  that  they  dealt  with  you 

We  have  spent  our  whole  business  life— 1884  to  1914 — in  making  quality  goods 
only.  No  inferior  Materials  have  ever  left  the  "Metallic"  factory.  We  state 
this  positively,  because  we  have  never  allowed  "Metallic"  quality  to  deteriorate. 
The  patented  features  of  "Eastlake"  Steel  Shingles  are  the  counter-sunk  cleat 
and  the  full  length  telescopic  side  lock  and  gutter.  If  quality  alone  had  not  put 
"Eastlake"  Steel  Shingles  in  the  lead,  these  fine  features  would  have  accomp- 
lished almost  as  great  a  success. 

We  will  enable  you  to  give  the  greatest  value 
for  each  Dollar  invested  in  a  Barn  or  House. 

Write  for 
literature  and  terms 
at    once — take     ad- 
vantage of  the 
season. 


THE  "EASTLAKE1 
STEEL  SHINGLE 


The 

METALLIC 

ROOFING  CO. 

LIMITED 

TORONTO 

■■■'■■ :;-;-:  Manufacturers 

WINNIPEG 

King  &  Dufferin  Stl 

.       --  Estabhshrd  18S1  \ 

797  Notre  Dame  Ave. 

DAVIDSON'S 


Galvanized  Garbage  Pails 


Nestable 


Takes  up    little    space 
in  store 


Saves  Freight 


They  Give  Satisfaction  as  they  are  double  armored 
— being  generously  coated  with  best  spelter. 

Will    Stand    Abuse    and    resist    wear    and    rust 
indefinitely. 

The  Seamless  Cover  locks  on  and  cannot  be  nosed 
off  by  dogs  or  blown  off  by  the  wind. 

They  meet  the  requirements  of  the  Sanitary  Laws  and  in 
every  way  are  right  up-to-date. 


Three  sizes  in  stock:  , 


Nos.   2 

mp.  capacity  \      Q 
Gallons  I      ° 


3 
10 


4 
15 


Write  us  now  i/  your  stock  is  low 

The  Thos.  Davidson  Mfg.  Co.,  Limited 


MONTREAL 


WINNIPEG 


TORONTO 
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The  Chilly  Evening  Proposition — Its  Solution 

MXIarys 

"NEW  FAMOUS"  OIL  HEATER 

has  had  the  greatest  possible  assistance  this  season  to  sell 
itself  and  the  result  has  kept  us  busy — -Housewives  recogniz- 
ing the  value  of  the  new  features  instantly  demand  the 
"Famous." 

The  one-piece  Copper  oil  tank. 
The  new  method  of  replacing  the  wick. 
The  automatic  locking  device. 
The  oil  indicator. 

Plenty  of  time  yet  to  sell  a  quantity — secure  the  co-operation 
of  our  nearest  Branch. 

McClary's  Ship  Quick 


MONTREAL  HAMILTON 

TORONTO 

LONDON  CALGARY 


MXIarys 


WINNIPEG  EDMONTON 

ST.  JOHN 
VANCOUVER  SASKATOON 


"TRIMO"     CHAIN     WRENCH 

The  Strongest  of  the  STRONG 


Lightest  in  Weight 
Strongest    in    Action 


Gold   Medal 
St.  Louis,   1904 

Look  at  the  Reasons  Why 

Chain  pocket  in  the  HANDLE- — that  saves  the  jaws. 

NO  drawing  stress  upon  JAWS — hence  increased  strength. 

Made  either  flat  link,  or  cable — chains  all  tested  thoroughly. 

Handles  and  jaws,  drop  forged  from  best  steel — interchangeable  in  all  parts. 

WE  stand  back  of  the  tool. 

Sold  by  representative  dealers  everywhere. 

Handsome  new  Catalogue  No.  150  mailed  free.     Let  us  send  you  one;  it  is  generously  illustrated. 

TRIMONT  MFG.  CO. 

Makers  of  the  famous  Trimo  Tools 

55  to  71   Amory  Street  Roxbury,  Mass.,  U.S.A. 
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A  Sunshine  Furnace — a  permanent    investment 


No  question  of  replacing  after  years  of  service.  The  Sunshine  is  built  to  last  from 
material  only  of  the  greatest  durability  and  strength — tests  extending  over  a  genera- 
tion furnish  one  continual  proof  of  "Sunshine"  superiority. 


_ 


In  the  foremost  rank  of  1914  improve- 
ments the  inclusion  of  American  Ingot 
Iron  in  the  " Sunshine"  takes  a  prominent 
place.  This  iron,  which  is  99.84%  purity, 
has  made  a  reputation  for  itself  for  its  re- 
sistance to  corrosive  action,  and  the  fact 
that  it  is  guaranteed  rust  resisting  is  suffi- 
cient reason  why  we  have  decided  to  use  it 


in  the  construction  of  the  Dome  and 
Radiator  of  our  Sunshine  Furnace. 
This  feature  added  to  the  many  other 
points  of  interest  makes  the  Sunshine 
Furnace  a  specially  attractive  proposition 
to  builders  and  architects.  We  therefore 
urge  all  dealers  to  secure  full  particulars 
by  writing  our  nearest  Branch. 
McClary's  on  goods  is  a  quality  name. 


MONTREAL 
LONDON 


TORONTO 


HAMILTON 
CALGARY 


MXIaryS 


WINNIPEG  EDMONTON 

1ST.  JOHN.  N.B. 
VANCOUVER  SASKATOON 
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Warm  Weather  Brings 
Oil  Stove  Buyers 

Housewives  like  to  iron  in  a  cool 
kitchen. 

New  Per/ect  ion 
Oil  Cook-stove 


Keeps  the  irons  hot  and  the 
kitchen  cool. 

New  Perfection  Stoves  are  made 
in  1,  2,  3  and  4-burner  sizes.  The 
New  Perfection  No.  5  has  the 
new  tireless  cooking  oven  that 
roasts  and  bakes  perfectly  in 
three  different  ways.  Your  cus- 
tomers will  want  to  see  it. 

All  the  new  models  are  better 
than  ever  before.  A  big  adver- 
tising appropriation  is  telling 
your  customers  about  them.  Are 
you  stocked? 


The  Imperial  Oil  Company 

LIMITED 

Toronto  Montreal  Winnipeg  Vancouver 
Ottawa  Quebec  Calgary  Edmonton 
Halifax       St.  John       Regina         Saskatoon 


/ .    /     • 


A  Demonstration 
Makes  a  Sale 


MAXIM 
SILENCER 


The   Maxim  Silencer  has  aroused   more  in- 
terest and  received  more  publicity  than  any 
other    invention    in    the    firearms    field    for 
years.    This  insures  numerous  and  steadily- 
growing  sales  to  the  dealer  who  sells  it — and  makes  known 
to  his  customers  the  fact  that  he  sells  it. 
We  help  you  sell  and   demonstrate  the  Maxim  Silencer   in 
your  store.     We  furnish  you,  without  charge,  with  a  strik- 
ing store  sign,  folders,  and  other  helps.     And  we  advertise 
persistently   in   sporting  and   outing   papers,  farm   journals 
and  other  publications  which  reach  rifle  owners  in  city  and 
country. 

You  can  sell  a  Silencer  with  every  rifle  bought  in  your  store 
— in  addition  to  selling  present  rifle  owners  in  your  terri- 
tory.    Every  sale  means  an  extra  profit. 

Ask  your  jobber;  or  write  to  us  for  full  particulars,  prices 
and  discounts. 

Maxim  Silencer  Co.,  104  Huyshope  Ave. 

Hartford,  Conn. 


Eaves  Trough, 

Conductor  Pipe, 

Elbows,   etc.,   etc. 
Galvanized  Iron, 

Tin  and  Canada  Plate, 
Tinners'  Supplies, 
Metal   Roofings,  Sidings 
and  Ceilings 

We  devote  our  whole  time  and  energy  to  Western 
Canada  and  with  our  large  stocks  give  prompt  and 
efficient  service.  It  will  pay  you  to  send  your  orders 
to  us. 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY  EDMONTON 

Sheet  Metal  Mfg.  Co.,  Ltd.     Edmonton  Metal  Works  Ltd. 
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Let  Your  Customers  Test  It 


t 


Show  him  how  easily  the  key 
is  inserted  and  withdrawn,  with- 
out sticking  or  binding;  let  him  feel  the  slight  ef- 
fort required  to  turn  the  key  or  knob,  and  the 
quick,  snappy  action  of  latch  and  dead  bolt;  let  him 
note  the  general  good  workmanship,  strength  and 
reliability;  tell  him  of  the  superiority  of  the  Corbin 
cylinder.  The  goods  warrant  praise,  and  please  the 
man  who  is  particular. 


CHICAGO 


P.  &  F.  CORBIN 

The  American   Hardware  Corporation  Successor 

NEW  BRITAIN,  CONNECTICUT 

NEW  YORK 


PHILADELPHIA 
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Mr.    Tinsmith    and    Sheet   Metal  Worker 


The   Brake 
That  Is 


undisputably  the  best 
value  for  the  money  is  the 
"BB." 

It  turns  out  work  of  a  su- 
perior standard,  QUICK- 
LY, ACCURATELY,  and 
ECONOMICALLY,  which 
are  the  qualities  every 
level-headed  business  man 
wants. 


No.  7-8  ft.  Light  Cornice  Brake 


This  brake  is  adapted  for  the  manufacture  of  light  cor  nices,  ridge  rolls,  valleys,  gutters,  sq.  pipe,  any  size  of 
eavestrough  with  square  or  round  beads,  etc.  We  also  manufacture  Heavy  Power  and  Geared  Brakes.  OUR 
PRICES  ARE  REASONABLE. 

If  interested,  we  will  be    pleased  to  mail  catalogue. 


The  Brown  Boggs  Co.,  Limited 


Hamilton,  Canada 


Tinsmith    Tools,    Sheet    Metal    Working    Machinery,    Canning    Machinery,    Etc. 
Western   Representatives:   Bissett  &  Loucks,  Winnipeg  and  Edmonton 


10057.  Evered's  "Everedy  II."  Patent 
Fanlight  Opener.  For  opening  and  closing 
any  type  of  Fanlight,  Skylight,  Casement, 
etc.,  of  either  hand,  without  removal  of 
parts,  or  any  alteration,  except  the  turning 
of  riveted  joints.  No  loose  parts  to  get  mis- 
laid. Projects  2  in.  only  when  closed. 
Fixing  screws  wrapped  with   each. 


IT'TD 
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MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  27-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 

Brazed   Brass  and     Copper  Tubes,     and    Brass  Cased  Tubes 

Agents:     R.  Hartridge  &  Co.,  Ltd.,  202  Leeson  &  Lineham  Block,  Calgary, 
Alberta.     H.  J.  Stafford,  591  St.  Catherine  Street  West,  Montreal 
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GLASS  DOOR 


©\M3 


GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is   due   to   the 

fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  ' '  money  back ' '  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR  BURNER  LOW  WITH  GLASS  TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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HIGH-GRADE    CUTLERY— ELECTRO 
NICKEL  SILVER  FLATWARE 

"JUMBO"  Forks,  put  up  with  our  12 
dwt.  knives  in  a  lined  case,  make  a 
highly   acceptable   gift. 


PLATE  and  SOLID 


Jumbo  Forks 

EVERY  SET  CONTAINS 
OUR  GUARANTEE. 

McGLASHAN,  CLARKE  CO.,  Limited 

NIAGARA  FALLS,  CAN. 

AGENTS  :      Mackay     Rose.  88   McGill  St..     Montreal..    Que.  N.   F.   Gundy. 

61   Albert  St.,    Toronto.    Ont.  Benj.  Rogers.  Charlottetown,  P.E.I. 


SIX  REASONS  WHY  YOU  SHOULD  STOCK  STANLEY 
METALLIC    PLUMBS  AND   LEVELS 

Their  design  is  attractive  and  perfectly  proportioned,  which  combines 

the   minimum   of   weight   with  the   maximum   of   strength. 

The  milling   and   other  machine  work   Is   such   as   to   secure  absolute 

uniformity   in    the    level    stocks,   whose   top   and    bottom   are   perfect 

straight  edges  and  parallel. 

They  are  correctly  made  and  will  remain  accurate  under  any  ordinary 

condition  of  use. 

They  are  easily  adjustable. 

They  are  reasonable  in   price. 

The  demand  for  them  is  well  established. 

Stan  ley  Rule  8c  Level  Co, 

New  Britain,  Conn.  U.S.A. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE  PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold   throughout   the   Dominion   by   all    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


H.  BOKER   &  CO.'S  "KING  CUTTER" 


The  razor  to  last  a  lifetime!  Every  blade  is  hand-made  from  the  very  best  quality 
bar  razor  steel,  tempered  by  our  own  process.  Perfectly  ground,  honed  and  set  ready 
for  use.  And  of  the  very  finest  finish  throughout.  The  "King  Cutter"  is  known  as 
Highest  Grade,  and  noted  for  its  superior  shaving  qualities. 

For   Sale   by   all   Leading  Wholesale   Hardware   Houses 
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■      A  BIG  SELLER  j 

=  An    Improved   cooking   utensil   for  lifting   or   turning  eggs,  §| 

H  meat   balls,   croquettes,   omelets,   pancakes,   etc.  s 

M  Handle  Is  just  the  right  shape  to  pick  up  anything  In  the  H 

=  pan.  g 

Nickel  plated,   with   rubberold   finish   handle — a  trial   dozen  s 

will  convince  you  that  they  are  a  very  profitable  addition  = 

1=  to  the  notion  counter  stock.  = 

Write   us   now   for   your   copy   of   catalog   No.  4.  S 


"Kitchen 

Kumf  ort " 

Trowel 


— KHCHEH  KUMPORT  TROWEL 

H<<n(l>"   It)  fl<]mll£ 

'OkllH' 

"  I 

Cokok..1c. 


Take  one 
Home  toclav 


One  of 

the 

Androck 

Line 


- ; 


Andrews  Wire  Works  of  Canada,  Ltd. 


Watford,  Ont. 


eHICMCi-k 

TRADE  BUILDING 

riave  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and   no 

other? 


CHICAGO  "RELAX" 
SPRING  HINGES 


I  are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  tfje  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 


Chicago  Spring  <Bitti  (Eomtmrji* 


CHICAGO 


NEW   YORK 


i:i:!lli!Hi:iill:iiiniil7 


A  salesman  that 
never  gets  tired- 


who  will  stand  outside  your  store  all  day  and  never  get 
cold — whose  voice  will  not  grow  hoarse — and  who  asks 
no  commissions  on  the  goods  he  sells  for  you. 

How  about  engaging  him? 

His  name  is  "the  Sell-More  Rack."  He  stands  30 
inches  high  and  the  piece  of  the  sidewalk  that  he  oc- 
cupies measures  35  x  17  inches.  He  hugs  the  front  of 
your  store  so  closely  that  he  never  contravenes  the 
most  stringent  city  ordinances;  he 
is  painted  a  fine  attractive  carmine 
red ;  and  he  is  built  so  strongly  that 
he  will  carry  all  you  can  load  on 
him.  He  runs  easily  on  substantial 
castors;  his  large  flat  plat- 
form is  very  useful  for  dis- 
playing small  articles;  and 
his  weight  crated  is  35  lbs. 

The  only  salary  he  asks  is 
$4.50  f.o.b.  Canton,  when 
you  first  engage  him.  Most 
reputable  jobbers  stock  him; 
but  if  yours  hasn't  got  him 
he  may  always  be  found  at 
his  maker's. 


F.  M.  MOSHER, 

CANTON,  ILLINOIS 


The  Bown-Villiers  21  h.p. 

TWO-STROKE  MOTOR  CYCLE 


A  perfect  light-weight  fitted  with  Villiers  Engine,  B.  & 
B.  carburettor,  Druid  spring  fork,  Dunlop  tyres.  A 
very  high-class  machine,  perfectly  constructed  and 
finished.  Very  easy  to  handle;  extremely  silent  run- 
ning, and  good  hill-climber.  Built  of  high-grade 
materials  by  skilled  workmen.  As  reliable  as  our 
world-famed  Aeolus  pedal  cycles. 

Price  as  illustrated,  $134.00  in  England. 

Liberal  discount  to  the  trade. 

Write  for  full  illustrated  catalogue  and  prices  of  other 

models. 


THE  BOWN  MFG.  CO. 

EXPORT  DEPT. 

SNOW  HILL,  BIRMINGHAM,  ENG. 
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THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit  because 
Easily  Sold 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  in  one-half  the 
time  and   with   less  effort. 

The  "Cannon"  is  giving  satisfaction 
to  thousands  of  users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 


\ 


We  make — 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within     next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Housewives  Want  An  Easy-Running, 
Strong  and  Serviceable  Washer 


The  "THERMO 

Fills  The  Bill  And  Pays  A 
Good  Profit 


99 


This  washer  is  as  easy  to  operate  as 
a  bicycle,  the  power  being  applied  much 
the  same  way.  Can  be  used  with  either 
the  forward  motion  or  up  and  down 
motion,  simply  by  changing  the  lever. 
The  two  lever  rachets  make  this  pos- 
sible. 

The  Thermo  Washer 
is  built  to  wear  and  is 
solid  and  substantial. 
The  tub  is  extra  heavy 
and  constructed  in  the 
best  manner. 

Legs  are  cross  braced 
and  absolutely  rigid. 
Top  is  made  double  to 
prevent  warping.  The 
few  working  parts  are 
simple  and  are  not  lia- 
ble to  get  out  of  order. 
Write  for  complete  de- 
scription. This  washer 
wins   trade. 

THE  LONDON 
FOUNDRY  CO.,  LTD. 

LONDON,   ONT. 

The  McClary  Mfe.  Co.,  Montreal, 
Agents  for  Province  of  Quebec. 
The  McClary  Mfe.  Co.,  Calgary, 
Edmonton  and  Winnipeg,  Agents 
forthe  Provinces  of  Alberta,  Sas- 
katchewan and  Manitoba.  Mac- 
pherson  &  Teetzel,  Vancouver, 
Agents  for  Province  of  B.C. 


Casco  "Certain-teed"  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

WEATHERPROOF 
"PRODUCTS/ 


MARK 


Structural 
Waterproofing 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 
large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 
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More-Profit  Pumps 
—Real  Profit 

No   use   to   sell   a  pump   that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.    The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.  Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


•TjW-i 


SAFETY 
FIRST 


This  is  the  motto  we 
follow  in  the  manu- 
facturing     of      our 
ladders.    Above  is  a 
cut  of  our  household 
step-ladder.       Made 
of    clear    yellow 
pine.    Nicely  fin- 
ished.    Top   and 
legs  securely  fast- 
ened to  sides  with 
heavy    pressed 
steel  casting.  The 

best  buy  for  the  money  on  the  market  to-day.  Write 
us  for  catalogue  of  our  complete  line  of  ladders  and 
other  woodenware. 

McFarlane  Ladder  Works 

158-160  River  St. 
TORONTO  -  -  Ont. 

Phone  Main  2038 


(YALE  3^* 


Window  Displays 

for  attraction  and  profit 

Yale  Window  Displays  attract  atten- 
tion and  sell  Yale  Locks  and  Hardware 
because  of  their  novel  arrangement  c*nd 
ingenious  use  of  various  Yale  Products. 

^hey  not  only  make  people  look  in  your 
windows,  but  bring  them  in  your  store. 

We  will  be  glad  to  furnish  you  free 
with  one  or  more  of  these  profitable, 
silent  salesmen  for  your  windows. 

Write  us  to  send  you  folders  describ- 
ing the  kind  of  displays  in  which  you 
are  especially  interested. 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works:  St.  Catharines,  Ont. 
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The  First    Choice    of    Canadian  Dealers 


IVER     JOHNSON 

The  revolver  that  compels  sales. 

The  only  revolver  that  satisfies  the  majority  of  buyers. 
Absolutely  and  automatically  safe.    Equipped  throughout  with  unbreak- 
able coil  springs.    Unexcelled  in  range,  accuracy  and  penetration.     A 
real  man's  gun,  sold  at  a  moderate  price.     Carried  by  all  the  large 
Canadian  jobbers.     Send  for  our  handsome  82-page  catalogue. 

Iver  Johnson's  Arms  &   Cycle  Works  M^k 

350  River  Street  FITCHBURG,  MASS.,  U.S.A.    WO? 


SUPPORT  HOME  INDUSTRIES 

THE  CANADA  METAL  CO.,  LIMITED,  MANUFACTURE  IN  CANADA 

OuriDABBITX  Sales  for  iulo  AJTkecord" 

[Year  by  year  they  increase  by  Leaps  and  Bounds. 

The  Reason : 

What  we  make  we  guarantee. 
Nothing  is  done  by  guesswork. 

Mixtures  and  Physical  Tests  are  controlled  through 
our  chemical  and  testing  laboratories.  All  Babbitt  Metals 
are  tested  with  a  friction  testing  machine. 

This  strict  attention  to  details  enables  us  to  supply 
allirequirements. 

Ask  for  our  booklet  "Shakespeare  ana 
Babbitt  9tfeta?s."   Mailed  free. 

The  Canada  Metal  Company,  Limited 

SSfeDFA2?ofS  TORONTO  PaSSSSies    Winnipeg,  Montreal 
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The   Attractive   Dress   and   High 
Quality  of  the 

CROWN   FAVORITE 

a    wonderful     business  -  getter 

And  every  one  sold  means  satisfied 
customers,  both  as  to  quality  and 
price.  The  price  is  such  that  you 
can  meet  any  kind  of  competition. 

Made  in  four  sizes,  namely,  14,  16, 
18  and  20-inch  ovens. 

Give  it  a  trial. 

Findlay  Bros.  Co.,  Limited 

Head  Office  and  Works:  CARLETON  PLACE,  ONT. 
Branch  House :     260  PRINCESS  ST.,   WINNIPEG 

Wholesale  Jobbers  for  N.  Alberta,  Revlllon  Wholesale,  L/td., 
Edmonton.  Distributing  Agents  for  So.  Alberta,  D.  V.  Cope 
&  Co.,  Calgary.  For  British  Columbia,  Geo.  D.  Horsman, 
Vancouver. 


"KATZ"   Hinges 


^pade  mab? 


Silent  Workers  and   strong    sellers 


"Katz"  Surface  Hinges  for  floors  1%  in.  to  1%  in. 
thick.     Steel    throughout.       Equipped     with     Ball 
Bearings.      Grease    chamber    enclosed    and    lubri- 
cates working  parts.     Alignment     guaranteed     to  hold.       Made  in 
three  styles 

"Katz"  Screen  Door  Hinges  made  of 
wrought  steel  and  equipped  with 
springs  completely  concealed  in 
steel  axle.  Made  in  all  regular 
finishes,  and  in  3  styles. 
Send  for  catalog  No.  9. 


Lawson  Mfg.  Co. 

215  W.  Huron  St.,  Chicago 


Get    ready  for  the  Spring  rush  and 

order  now. 

Our  square  corrugated  conductor  pipe  is  a  ready  seller.     Try  a 

sample  order  and  see  for  yourself.    Eavestroughs,  conductor  pipe, 

elbows,  ventilators,  ridge  roll,  valleys,  skylights  and 

CORRUGATED  IRON 

WHEELER  &  BAIN  -  Toronto 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT   IT. 
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Write  for  catalogues  of 

The    CANADIAN    ROGERS 
CO!S  NEW  LINES  of  SILVER- 
PLATED  WARE 


The  Biltmore 


Showing  everything  for  the  Spring  Trade 

in    new   and    attractive    designs    in    both 

Hollowware  and  Flatware. 


Note.— The  Wm.  A.  Rogers  ^SXRtea 
spoons  (listed  at  $4.75),  should  easily  bring  50 
cents  per  dozen  more  than  other  plated  silver 
at  the  same  list  price.  —  Why?  —  They  are 
plated  on  21%  nickel,  which  is  harder,  whiter 
and  more  durable  than  the  base  used  by  other 
manufacturers  and  plated  with  full  60  dwt.  on 
the  tea  spoons  and  heavily  sectional  plated  on 
parts  exposed  to  wear. 


CANADIAN   ROGERS  CO.,  LIMITED 

Toronto  Winnipeg  Vancouver 
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Concentrate    on   Dominion 

When    making   up   your   specifications,    nine    out  of  ten  of  your 
customers  ask  for  Dominion — get  after  the  others 
by  pointing  out  the  many  qualities  that  have  made 


Dominion  Ammunition  the 
Choice  of  Canadian  Sportsmen 

To  do  this  means  additional  business,  uniform 
stock  and  clean,  attractive  shelves.  Dominion  is 
the  easiest  stock  to  keep  in  shape.  All  jobbers 
carry  the  complete  line. 

Remember  the  Dominion  quality — it  is  backed 
by  a  guarantee  that  insures  satisfied  customers. 


Dominion  Cartridge  Company,  Limited 

Montreal 


The 


OGfeM°P 


(Made  in  Canada) 


is  advertised  to  such  an  extent  in  the  daily  papers  in  the  important  cities  from  coast 
to  coast  in  Canada,  in  the  largest  and  most  popular  magazines,  that  a  display  is 
practically  all  that  is  required  to  effect  a  quick  turnover. 

Then   you   can   effect   sales   to   those  not   directly  interested   through   our 
"satisfaction  or  money  back"  offer. 

Nothing  but  lack  of  funds  will  result  in  an  O-Cedar  Mop  being  returned. 

Catch  the  profitable  house-cleaning  season — order  from  your  jobber  now. 

If  he  does  not  carry  it,  write  us. 

Every  sale  leaves  a  good  margin  of  profit. 


CHANNELL   CHEMICAL  CO.,  LIMITED 


369  Sorauren  Ave.,  Toronto,  Ont. 
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1915  Exhibition  and  Convention  at  London 

At  a  Joint  Meeting  of  the  Executives  of  the  Canadian  Hardware 
Manufacturers  Exhibitors '  Association,  and  Ontario  Retail  Hard- 
ware and  Stove  Dealers'  Association  it  Was  Decided  to  Hold  the 
Next  Exhibition  and  Convention  at  London,  Out. 


MEETINGS  were  held  at  the  Queen's 
Hotel,  Toronto,  on  Monday,  April 
13,  of  the  executives  of  the  Can- 
adian Hardware  Manufacturers'  Exhibi- 
tors' Association  and  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  Associa- 
tion. At  a  joint  meeting  held  in  the 
afternoon  it  was  agreed  by  the  execu- 
tives of  both  associations  that  London, 
Ont.,  would  be  the  most  suitable  loca- 
tion for  the  1915  Exhibition  and  Con- 
vention, which  will  be  held  during  the 
third  week  in  February,  1915. 

The  choice  was  unanimous,  and  mem- 
bers of  both  associations  will  begin  to 
boost  for  the  London  exhibition  and 
convention. 

That  the  city  of  London  .was  anxious 
to  secure  the  hardware  exhibition  and 
convention  for  next  year  was  clearly 
indicated  by  the  attitude  of  Mayor 
Graham,  of  London,  who  visited  the 
Ottawa  convention  last  February  for 
the  express  purpose  of  extending  an  in- 
vitation to  the  hardwaremen  to  be 
present  at 
London 
next  year. 

Industrial 
C  om  m  i  s  - 
sioner  Gor- 
don Philip, 
of  London, 
was  present 
at  Toronto 
this  week 
for  the 
purpose  of 
boosting  for 
London. 

L  o  n  d  on 
should  be 
an  ideal 
place  for 
holding  the 
e  x  h  ibition 
and  conven- 
tion.       The 


exhibits  will  be  shown  in  the  London 
armories,  an  exceedingly  large  building, 
which  will  accommodate  a  large  number 
of  exhibits,  and  which  is  located  in 
close  proximity  to  the  leading  hotels, 
and  main  business  section  of  the  city. 

The  convention  meetings  will  be  held 
in  the  new  Masonic  Temple,  a  large  and 
handsome  building  recently  completed, 
and  only  a  few  minutes'  walk  from  the 
armories.  The  various  clubs  of  the 
City  of  London  will  be  thrown  open  to 
the  visitors,  and  all  visitors  will  be  well 
taken  care  of. 

At  the  joint  meeting,  it  was  suggested 
that  the  convention  be  held  at  a  later 
date,  preferably  the  last  week  in  March. 
The  members  of  the  Retail  Association 
present  pointed  out  that  the  month  of 
March  would  not  be  suitable  for  holding 
a  convention  on  account  of  the  retail 
merchants  just  entering  the  busy  spring 
season  during  the  month  of  March. 
January   is   a   stock-taking   month,   and 


London  armouries,  where  1915      exhibition  will  be  held. 


February  is  the  best  month  for  holding 
a  convention. 

Meetings  of  the  executive  of  the  On- 
tario Retail  Hardware  and  Stove  Deal- 
ers' Association  were  held  at  the 
Queen's  Hotel,  Toronto,  on  Monday,  and 
several  matters  pertaining  to  the  busi- 
ness of  the  retail  association  were  dis- 
cussed. The  question  of  the  proposed  af- 
filiation with  the  Retail  Merchants'  As- 
sociation was  laid  over  for  further  dis- 
cussion. In  order  to  increase  the  mem- 
bership of  the  association  it  is  proposed 
to  send  out  an  organizer  in  the  near 
future  to  endeavor  to  secure  new  mem- 
bers for  the  association.  The  small  num- 
ber of  members  secured  last  year  proved 
rather  disappointing  and  a  campaign 
will  be  started  immediately  for  the  pur- 
pose of  increasing  the  membership  of 
the   association. 

Make   Changes. 

The  questions  of  registration,  and  dis- 
tributing    of    badges     at     the  next  ex- 

h  i  b  i  t '  i  on, 
will  be  dis- 
cussed by 
a  committee 
selected  by 
the  execu- 
tives of  the 
two  associa- 
tions. In 
all  proba- 
bility the 
e  x  h  ibition 
will  be 
thrown 
open  at  all 
times  to  re- 
tail hard- 
w  a  r  e  m  en 
w  hether 
members  of 
the  Retail 
Association 


or  not. 
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Fly  Preventive  and  Destroyer  Season  Near 

at  Hand 

Startling  Facts  Regarding  the  Rapid  Reproduction  of  This  Dan- 
gerous Insect — Hardware  Merchants  Should  Begin  Early  in  the 
Season  to  Push  the  Sale  of  Screen  Doors,  Windows,  Garbage  Cans, 
Fly  Swatters.  Meat  Covers,  Etc. 


WITHIN  the  next  few  weeks  the 
"Swat  the  Fly"  slogan  will  be 
heard  in  all  sections  of  Canada, 
for  there  are  few  places  where  the  dan- 
gerous enemy  the  fly,  does  not  intrude. 
The  danger  of  infection  with  disease 
from  this  insect  is  exceeded  only  by 
the  rapidity  with  which  it  multiplies.  The 
enormous  fecundity  of  the  house-fly  is 
perhaps  much  greater  than  many  people 
imagine.  The  rapidity  of  its  reproduc- 
tion is  due  to  two  causes:  first,  the  uni- 
versal prevalence  of  substances  suitable 
for  the  nutrition  of  larvae  and  in  which 
they  develop;  second,  their  early  matur- 
ity. House-flies  breed  in  any  decaying 
matter  of  vegetable  or  animal  nature  and 
in  stable  refuse  if  conditions  of  tempera- 
ture and  moisture  are  suitable.  Fer- 
mentation is  an  almost  universal  condi- 
tion of  all  substances  in  which  the  de- 
velopment occurs.  Stable  refuse,  straw, 
old  woolens,  cottons,  mushrooms,  and 
garbage  of  decaying  vegetables,  fruits 
and  food  stuffs  are  the  principal  breed- 
ing grounds.  Flies  will  breed  at  any  time 
when  heat  and  moisture  conditions  are 
suitable.  This  generally  happens  in  the 
summer,  but  it  is  not  uncommon  for 
flies  to  breed  in  the  winter  when  un- 
sanitary conditions  exist. 

Reproduction  is  Startling. 
It  has  been  estimated  by  scientists 
that  one  female  fly  lays  at  one  time  150 
eggs.  These  eggs  take  about  ten  days  to 
hatch  and  mature,  and  are  ready  then 
themselves  to  reproduce.  Allowing  that 
half  of  these  are  females,  there  are  75 

of    them    to    lay    a 

second      batch      of 

eggs.      If    each    of 

these      75      females 

lays    150    eggs,    the 

result       is  "  11,250 

flies,  which  in  an- 
other ten  days  are 
matured.       If     half 

of  this  second  batch 

are      females      that 

will    give    ujs    5,625 

to  lay  eggs.  Allow- 
ing    that     each     of 

these  lays  150  eggs, 

we  have  a   total   of 

843,770      flies,      the 

descendants  in  thir- 
ty  days  of  the  one 

female      fly      with 

which     we     started. 

Those      who      have 

studied    the   matter 


say  that  each  female  fly  produces  about 
five  batches  during  her  lifetime.  With 
multiplication  like  this  going  on  all 
summer,  if  any  danger  can  be  attributed 
to  flies,  just  think  how  much  can  be  at- 
tributed to  each  female  which  is  allowed 
to  breed.  It  must  be  remembered  that 
these  figures  are  based  on  scientific  ob- 
servation, they  are  not  guesswork.  They 
have  science  to  back  them. 

Now  what  are  the  dangers  from  the 
house-fly  as  regards  disease?  It  has 
been  proven  that  flies  carry  infection  in 
two  ways — internally  and  externally, 
and  also  that  owing  to  the  structure  of 
their  legs  and  bodies  nothing  can  prevent 
them  carrying  pollution.  The  very  ma- 
terials which  the  fly  frequents  for  feed- 
ing or  breeding  purposes  are  full  of  dis- 
ease germs,  and  as  the  legs  of  the  fly  are 
like  fine  brushes,  a  great  deal  of  matter 
adheres  to  them  and  cannot  be  cleaned 
off.  Then,  again,  the  fly  while  digesting 
its  food,  which  is  often  composed  of 
germ-infested  matter,  regurgitates  or 
vomits,  and  in  this  way,  besides  the  or- 
dinary excretions,  infected  matter  is  left 
in  various  places  that  the  fly  may  visit. 
"Observation  has  clearly  shown,"  says 
a  well-known  Canadian  authority,  "be- 
yond the  shadow  of  a  doubt,  that  a  fly 
will  travel  over  700  yards  within  two  to 
three  days,  giving  plenty  of  opportunity 
for  the  carrying  of  infection  to  places 
at  a  considerable  distance;  and,  in  fact, 
it  may  safely  be  said  that  owing  to  its 
habits  and  bodily  structure  no  fly  is  at 
any  time  free  from  infection." 


From  garbage  pile  to  baby's 
face  crawls  this  dangerous  insect 
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The  danger  from  flies  as  agents  in  car- 
rying disease  bacilli  can  not  be  over- 
estimated. Flies  have  frequently  been 
seen  in  summer  sitting  on  dining  tables 
and  other  places  with  their  feet  still 
white  from  chloride  of  lime  which  had 
been  spread  on  stable  refuse,  etc.,  etc. 
That  the  white  material  was  chloride  of 
lime  was  proven  by  chemical  tests.  When 
one  considers  the  cuspidors  and  other 
objectionable  places  which  flies  frequent, 
maybe  some  hnndred  yards  away,  and 
then  come  to  sample  the  butter,  drink  of 
his  milk,  nibble  his  sugar,  and  regurgi- 
tate on  our  bread  and  meat,  no  decent 
person  will  feel  like  tolerating  such  in- 
sects around  the  house  or  store. 

As  Deadly  as  War. 

During  both  the  Spanish-American 
and  the  Boer  Wars  it  was  concluded  by 
experts  that  flies  had  caused  tremendous 
loss  through  infecting  soldiers'  food 
with  typhoid  germs.  The  same  danger 
has  been  shown  from  them  carrying 
tuberculosis  germs,  and  flies  have  been 
examined  which,  twenty-three  days  after 
being  exposed  to  infection*,  still  carried 
disease  bacilli.  What  a  horrible 
thought,  then,  that  the  flies  which  are 
seen  crawling  over  our  meat  or  feeding 
from  the  butter  or  milk  or  cheese,  have 
probably  just  come  from  the  repulsive 
cuspidor  or  from  a  garbage-box  in  a 
nearby  lane. 

Where  the  Merchant  Gomes  In. 

Many  of  the  lines  of  Fly  Preventive 
and   destroyers     are     sold  by  hardware 
merchants.  Mis- 

sionary work  as 
regards  sanitation 
can  easily  be  done 
and  large  sales 
should  result  early 
in  the  season.  From 
the  information 
contained  in  this 
article  the  retail 
hardware  merchant 
should  be  able  to 
prepare  show  cards, 
window  displays  or 
newspaper  adver- 
tisements, that 
would  put  the  facts 
before  the  public 
and  impress  upon 
the  minds  of  all 
<  itizens  the  neces- 
sity of  using  every 
(Continued  on 
page  66.) 
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Necessity,  the  Mother  of  Invention,  Has 
Been  Responsible  for  the  Production  of 
Many  Modern  Appliances  Which  Have 
Revolutionized  House-Cleaning  Methods  — 

During  recent  years  many  new  lines  have  been  added  to 
the  stocks  of  Canadian  retail  hardwaremen.  The  majority  of 
these  lines  consist  of  appliances  and  utensils  for  household 
use,  produced  principally  for  the  purpose  of  lightening 
household  duties.  The  majority  of  these  lines  carry  a  lib- 
eral margin  of  profit,  and  many  of  our  most  up-to-date  hard- 
ware merchants  have  not  been  slow  to  take  advantage  of  the 
opportunities  for  profits,  afforded  through  stocking  and  sell- 
ing the  new  products. — Editor. 


HOUSECLEANING  is  likely  to  be- 
come old-fashioned  before  we 
know  it.  In  the  old  days  it  was 
the  custom,  to  turn  the  house  up-side- 
down  as  it  were,  twice  a  year.  The 
housewife  got  busy,  the  carpets  were 
taken  up,  hung  on  the  clothes  line  in  the 
yard,  and  beaten  with  carpet  beater, 
broom  handle,  or  hickory  stick  until  the 
dust  was  flying  in  all  directions.  In  the 
house  was  all  the  disorder  of  battle, 
without  the  slaughter.  The  quantity  of 
soap,  both  of  the  hard  and  soft  variety, 
which  was  consumed  was  appalling. 

Muscle  and  soap  plus  a  great  deal  of 
misdirected  energy  were  the  principal 
housecleaning  commodities. 

In  the  olden  days,  comic  papers 
thrived  on  housecleaning  jokes,  and  car- 
toonists revelled  in  them  to  a  much 
greater  extent  than  they  do  to-day. 

During  recent  years  conditions  have 
been  changing  in  a  marked  degree. 
Housecleaning  no  longer  strikes  terror 
into  the  hearts  of  many  of  the  men  who 
in  the  olden  days  had  to  eat  their  meals 
in  the  woodshed,  or  eat  what  they  could 
where  they  could  during  housecleaning 
time. 

Necessitv,  the  mother  of  invention, 
has  caused  the  production  of  a  large  and 
varied  assortment  of  housecleaning  ap- 
pliances. 

Many  of  the  new  appliances  produced 
have  cut  housecleaning  work  almost  in 
two,  and  at  the  same  time  do  more  ef- 
fective work  than  under  the  old  system. 

The  writer  paid  a  visit  to  an  up-to- 
date  hardware  store  a  few  days  ago,  and 
during  the  course  of  conversation  with 
the  proprietor  was  informed,  that  during 
recent  years  the  stocks  of  many  of  our 


most  progressive  hardware  firms  have 
been  undergoing  many  changes. 

New  lines  are  being  added,  almost 
every  week,  and  the  trade  of  the  house- 
keeper is  being  sought  to  a  much  greater 
extent  than  ever  before. 

This  dealer  stated  that  one  of  the  most 
profitable  departments  in  his  store  was 
the  one  devoted  to  household  goods  and 
particularly  the  section  in  which  was 
found  housecleaning  supplies. 

This  department  is  busy  at  all  sea- 
sons of  the  year,  but  particularly  so  dur- 
ing the  spring. 

"Housecleaning,"  said  the  dealer,  "is 
being  carried  on  the  whole  year  round, 
and  although  the  spring  housecleaning 
is  the  greatest  of  all,  there  is  a  ready 
sale  for  housecleaning  supplies  during 
all  other  seasons.  We  feature  house- 
cleaning  supplies  strongly  during  April 
and  May  and  we  are  enabled  to  sell 
many  lines  of  profitable  goods  during 
these  two  months. 

"Many  of  the  lines  were  never  heard  of 
15  or  20  years  ago,  and  where  we  were 
pushing  the  sale  of  nails,  wire,  fencing, 
etc.,  in  the  olden  days,  we  are  now  push- 
ing vacuum  cleaners,  dustless  mops, 
dust  cloths,  wallpaper  cleaner,  furniture 
polish,  paints,  enamels,  sweeping  powd- 
ers, wall  brooms,  mops,  mop-wringers, 
water  and  electric  power  washing  ma- 
chines, metal  polish,  washing  powders, 
curtain  stretchers,  clothes  baskets, 
wringers,  pails  and  a  lengthy  list  of 
other  household  lines,  and  we  are  mak- 
ing good  profits  on  them,  too.  "We  ad- 
vertise freely  in  the  newspapers,  feat- 
uring housecleaning  goods.  We  also  use 
our  show  windows,  price  cards  with 
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prices  in  plain  figures  always  accompany 
the  goods  on  display. 

"We  make  a  large  number  of  sales 
through  personal  contact,  showing  cus- 
tomers how  certain  articles  are  used, 
giving  demonstrations  of  floor  mops, 
vacuum  cleaners  or  sweeping  powders. 
Let  me  tell  you  right  here,  there  is  no- 
thing that  will  get  a  lady  customer  in- 
terested in  what  you  are  selling  quicker 
than  by  giving  an  actual  demonstration. 
We  sell  more  dustless  mops  and  dusters 
by  demonstrating  them  on  a  small  sec- 
tion of  hardwood  flooring,  than  by  any 
other  method. 

"We  sell  more  vacuum  cleaners  by  de- 
monstrating them  in  the  homes  than  by 
any  other  method.  Large  show  cards 
are  very  effective  in  drawing  attention 
to  housecleaning  goods,  especially  when 
the  goods  are  shown  on  tables.  I  believe 
in  having  a  large  selection  of  house- 
cleaning  supplies  on  display,  and  having 
one  section  or  table  set  aside,  especial- 
ly for  the  display  during  the  spring 
housecleaning  season.  By  using  modern 
appliances  many  of  the  old-time  dis- 
agreeable features  of  housecleaning  are 
eliminated.  Almost  every  week  some- 
thing new  is  being  offered  by  manufac- 
turers, to  aid  the  housewife.  I  pick  up 
many  new  and  rapid  selling  lines  by 
watching  the  advertising  pages  of  the 
trade  papers. 

"You  hear  many  people  say  that  you 
have  to  work  up  a  demand  for  these 
housecleaning  appliances,  but  it  has 
been  my  experience  that  the  demand  has 
always  existed,  and  it  is  largely  up  to 
the  hardwareman  to  stock  the  goods, 
feature  them,  demonstrate  the  various 
uses,  and  meet  the  demand." 
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Two  Dollars  per  Year 


The  1915  Convention 


AT  a  meeting  of  the  officers  of  the  Retail  and  Manu- 
facturers' Association,  held  at  Toronto  this  week, 
it  was  unanimously  decided  to  hold  the  1915  Con- 
vention and  Exhibition  at  London,  Ont.  At  the  Ottawa 
Convention  and  Exhibition  the  Mayor  of  London  extended 
an  invitation  to  the  two  associations  to  hold  their  meet- 
ings at  London  next  year. 

The  fact  that  London  was  easily  accessible  by  good 
railway  connections,  and  that  excellent  accommodation 
for  holding  the  exhibition  and  convention  was  available 
had  the  effect  of  making  the  choice  an  almost  unanimous 
one.  The  armories  in  which  the  exhibition  will  be  held 
is  located  near  the  centre  of  the  city,  in  fact  only  a  few 
minutes'  walk  from  the  business  section.  The  Masonic 
Temple  in  which  the  meetings  will  be  held  is  a  commo- 
dious building,  elaborately  equipped  with  every  conveni- 
ence and  assuring  comfort  to  all  members  visiting  the 
convention. 

Lack  of  proper  accommodation,  particularly  for  hold- 
ing convention  sessions  has  proved  a  serious  drawback  at 
many  of  the  conventions  in  the  past.  This  will  be  entirely 
overcome  at  London.  The  Temple  is  only  a  few  minutes' 
walk  from  where  the  exhibition  will  be  held  and  this  is 
also  an  important  point  in  favor  of  London.  At  the 
Ottawa  convention  it  was  almost  impossible  to  get  a  large 
number  of  members  together,  owing  to  the  poor  accom- 
modation at  the  exhibition  building. 


Owing  to  the  disaster  at  Howick  Hall  it  was  impossible 
to  carry  out  the  original  programme,  and  this  feature  no 
doubt  had  a  bad  effect  on  the  Ottawa  meetings.  The 
lack  of  interest  shown  by  retailers  in  the  exhibits  was 
regrettable,  but  it  is  hoped  that  better  conditions  will 
prevail  at  London.  The  date  for  holding  the  convention, 
the  third  week  in  February  is  the  most  suitable  period  for 
the  retailers,  and  although  it  was  thought  that  some 
change  would  have  been  made  in  the  convention  date,  this 
was  not  found  necessary.  It  is  altogether  probable  that 
before  the  next  convention  the  members  of  the  Retailers' 
Association  will  have  an  opportunity  of  deciding  whether 
or  not  they  will  affiliate  with  the  Retail  Merchants'  As- 
sociation. The  general  feeling  appears  to  be  that  the 
affiliation  will  take  place,  providing  suitable  iarrange- 
ments  can  be  made,  and  that  the  Retailers'  Association  will 
become  known  as  the  Hardware  Section  of  the  R.M.A. 
Retailers  should  rally  to  the  support  of  President  Mac- 
pherson  and  help  him  to  make  this  the  most  successful 
year  in  the  history  of  the  organization.  There  is  much 
room  for  growth,  and  the  membership  should  be  largely 
increased.  The  present  membership  represents  only  a 
small  percentage  of  the  hardware  merchants  of  Ontario. 
There  is  much  work  for  a  live  association  to  do  and  it  is 
to  be  hoped  that  the  activities  of  the  association  this  year 
will  result  in  many  measures  being  adopted  for  the  benefit 
of  the  retail  hardware  merchants. 


Sales  Force  Efficiency 


ONE  of  the  most  difficult  problems  that  the  hardware 
merchant  faces  is  the  maintenance  of  sales  force 
efficiency.  There  is  so  vast  a  drop  from  the  height 
of  salesmanship  perfections  to  the  depths  of  incompe- 
tence where  so  many  belong  who  essay  the  role  of  sales- 
man, that  the  success  of  a  business  depends  to  no  incon- 
siderable degree  on  the  point  between  the  two  extremes 
that  the  staff  average  attains.  If  the  average  is  low,  the 
business  will  not  prosper,  no  matter  how  well  it  may  be 
managed  otherwise,  or  how  high  the  standard  of  the 
stock  carrier  may  be. 

The  average  salesmanship  in  the  average  big  store  is 
probably  not  very  high.  Among  other  qualities  required 
to  make  a  good  salesman  is  ambition;  and  it  is  not  often 
possible  to  infuse  the  spark  of  ambition  into  the  whole 
staff.  Clerks  who  lack  the  desire  to  get  on  in  life  seldom 
have  the  desire  to  run  up  a  big  sales  total  or  to  be  con- 


sistently courteous  and  obliging  to  customers.  With  a 
certain  number  of  clerks  of  the  non-ambitious  type  scat- 
tered through  the  staff,  the  possibilities  of  creating  big 
increases  in  business  are  seriously  curtailed. 

In  some  of  the  larger  stores,  a  method  is  followed  to 
overcome  this.  Each  salesman  is  provided  with  a  weekly 
sales  record,  showing  what  sales  he,  or  his  predecessor, 
made  during  the  corresponding  week  of  the  previous  year, 
figures  being  thus  given  to  show  the  salesman  what  he  has 
to  beat;  for  in  these  stores,  increases  are  regarded  as 
absolutely  essential  and  the  salesman  who  cannot  keep 
up  his  end  is  soon  replaced.  It  is  a  hard  rule  and  under  it 
only  the  fittest  survive,  but  it  surely  creates  a  high  aver- 
age of  salesmanship.  The  weak  links  in  the  chain  are 
soon  detected.  At  the  same  time,  it  gives  a  capable  clerk 
full  opportunity  to  show  his  ability.  When  a  salesman  is 
showing  results,  his  good  work  cannot  be  overlooked. 
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HARDWARE    AND    METAL 


The  Business  Situation 


DURING  the  past  week  there  has  been  a  slight  taper- 
ing off  in  the  size  of  orders  for  hardware  and  kind- 
red lines.  This  is  accounted  for  principally  by  the 
fact  that  during  the  first  two  weeks  of  the  month  large 
numbers  of  Spring  booked  orders  were  shipped,  and  many 
merchants  who  had  previously  held  back  Spring  orders, 
placed  for  immediate  delivery. 

Whether  the  volume  of  business  for  the  last  two  weeks 
will  compare  favorably  with  the  corresponding  period  of 
last  year  remains  to  be  seen.  A  large  number  of  price 
changes  have  recently  taken  place  and  the  majority  have 
been  in  the  nature  of  declines.  The  metal  market  has  been 
weak  and  a  number  of  price  changes  have  taken  place 
during  the  past  two  weeks.  Buyers  of  metals  are  exhibit- 
ing extreme  caution,  principally  on  account  of  weakness 
in  the  primary  markets.  Commenting  on  the  business 
outlook  the  Financial  Post  says: — 

After  discussing  the  business  situation,  following  Mr. 
White's  budget  announcement  and  the  Railway  Board's 
decision  as  to  rates,  an  eminent  Canadian  said:  "I'm  not 
going  to  worry;  I'll  just  wait  and  see  what  happens." 
After  the  unsettling  effects  of  the  railroad  rate  decision 
and  of  the  budget  speech  we  can  quite  understand  why 
that  attitude  will  be  generally  assumed.  Although  in  the 
opinion  of  the  Finance  Minister,  the  Dominion  is  now  on 
the  upward  trend  in  so  far  as  business  revival  is  con- 
cerned his  own  figures  and  those  of  business  generally  are 
against  him.  Our  foreign  trade,  both  as  to  imports  and 
exports,  is  still  declining  and  other  indices  of  business 
conditions  point  to  further  contraction.  Commodity 
prices  are  declining.  Dun's  latest  report  says  that  out  of 
approximately  50  changes,  there  are  36  declines.  Of  all 
such  figures  none  are  so  depressing  as  the  decline  in  rail- 
road earnings.  Although  Mr.  White  says  the  worst  is 
over,  business  men  cannot  ignore  facts  which  daily  ex- 
perience is  thrusting  before  their  attention.  Presentation 
of  figures  ct  the  present  juncture,  respecting  trade  and 
commerce  of  the  Dominion,  by  its  representative,  could  not 
very  well  be  done  without  to  some  extent  disturbing  busi- 
ness. Mr.  White,  apparently  conscious  of  this,  urged  that 
the  hour  was  one  for  "courage  and  confidence."  There's 
need  for  it  and  justification  also. 


That  some  repairs  to  our  tariff  were  necessary  was 
quite  obvious,  and  those  which  the  minister  announced 
will  have  a  very  desirable  effect  upon  business.  Those 
branches  of  industry  particularly  affected  are  important 
and  have  ramifications  through  which  the  effect  of  the 
tariff  will  be  favorably  reflected.  The  changes  made  ought 
to  be  satisfactory  to  the  business  interests  of  the  Dom- 
inion but  they  will  not  allay  the  political  unrest  in  the 
West. 

Following  the  budget  announcement  the  Railway 
Board's  decision  as  to  rates  was  made  known  and  the 
changes  ordered  are  more  drastic  than  anticipated.  Gains 
to  shippers  generally  will  not  offset,  in  our  opinion,  the 
damage  which  the  Dominion  will  suffer  through  impair- 
ment of  credit  inflicted  by  the  Railway  Board  decision. 
How  it  affected  the  financial  markets  was  quickly  reflected 
in  the  action  of  the  Canadian  Pacific  shares  on  the  Lon- 
don market  and  following  their  sharp  decline  there  will, 
no  doubt,  be  some  depression  in  the  securities  of  Cana- 
dian rails  generally. 

The  present  is  an  unfortunate  time  to  announce  a  re- 
duction in  railroad  rates,  inasmuch  as  all  the  roads  are 
showing  a  marked  decline  in  earnings  and  in  consequence 
a  smaller  margin  over  requirements  for  interest  and  divi- 
dend obligations.  Instantly  the  investing  public  of  the 
old  world,  from  which  our  railway  capital  has  been  der- 
ived, will  conclude  that  our  railways  are  being  subjected 
to  the  same  form  of  baiting  as  has  made  it  difficult  to 
market  United  States  securities  and  even  when  marketed 
they  have  not  secured  for  them  the  same  advantageous 
terms  as  for  similar  Canadian  offerings.  We  draw  atten- 
tion to  this  aspect  of  the  rates  decision  because  we  be- 
lieve that  it  has  a  very  important  bearing  upon  the  busi- 
ness outlook  for  the  Dominion.  Our  railways  are  the 
great  factors  in  the  opening  up  and  settlement  of  new 
territory  and  it  is  from  this  development  that  so  much 
grist  for  Canadian  factories  and  mills  is  derived.  If  the 
credit  of  the  railroads  is  undermined  by  untimely  rate 
reductions  the  scope  of  their  energies  will  be  correspond- 
ingly contracted. 

It  is  quite  likely  that  our  business  men  will  continue 
to  hesitate.  They  may  not  worry,  but  will  wait  and  see 
what  results  rate  reductions  and  tariff  changes  will  have. 


Editorial  Briefs 


WATCH  THE  markets. 

•  •        • 

"CLEAN  UP  and  Paint  Up." 

•  •        • 

BOOST  FOR  London  for  1915. 

•  •         • 

FLY  TIME  IS  THE  time  to  sell  screen  doors  and  windows. 

•  »         • 

PUSH  THE  SPORTING  goods  department  at  this  season, 

all  sporting  supplies  are  rapid  selling  lines  now. 

•  •         • 

"A  PROMINENT  manufacturer's  advice  at  the  present 
time  is  to  forget  the  money  stringency  and  push  business 
and  collections  hard.''   Good  advice. 


of  the  clock-watcher.    Do  as  much  as  you  can  and  do  it 
better  is  the  axiom  which  makes  the  successful  business 


A  MAN  WHO  HAS  studied  trade  conditions  closely, 
claims  that  the  store  with  the  most  show  cases  can  sell 
more  goods  with  a  smaller  staff  than  stores  which  lack 

display  facilities. 

•         •         • 

WHEN  ALL  ADVERTISING  has  been  elevated  to  the 
standard  where  all  statements  can  be  accepted  as  absolute 
facts,  the  results  from  advertising  will  be  multiplied  sev- 
eral times  over. 


IT  HAS  BEEN  suggested  that  some  of  the  fossilized  in- 
habitants in  some  towns  be  sent  along  to  the  dump  ground 

during  the  "Clean  Up  and  Paint  Up  Campaign." 

»         •         » 

DO  AS  LITTLE  as  you  can  for  your  money,  is  the  creed 


TIME  WAS  WHEN  people  avoided  a  new  article  because 
it  was  new;  now  they  are  more  likely  to  buy  because  it 
possesses  the  advantage  of  being  new.  This  volte  face  on 
the  part  of  the  purchasing  public  has  made  a  big  differ- 
ence in  buying  methods. 
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Seasonable  Advertising  by  Retail  Hardwaremen 

Recent  Advertisements  of  Canadian  Retail  Hardware  Merchants 
Featuring  Spring  Goods — Guiding  Principles  in  Copy  Writing — 
The  Business  Methods  of  a  Western  Firm. 


IN  glancing  over  the  pages  of  a  num- 
ber of  Canadian     daily     and  weekly 

newspapers  I  was  greatly  impressed  by 
the  number  of  neat  advertisements  in- 
serted by  various  retail  hardware  firms. 

What  interested  me  particularly  was 
the  fact  that  almost  without  exception 
the  advertisements  featured  seasonable 
goods,  lines  that  are  in  demand  and  are 
needed  at  this  season  of  the  year,  lines 
that  are  needed  by  the  public  although 
the  latter  do  not  always  realize  they 
need  the  goods,  until  informed  that  they 
do,  through  the  medium  of  the  news- 
paper advertisement,  show  window  or 
some  other  method  of  publicity. 

There  is  a  marked  contrast  between 
the  methods  of  advertising  employed  by 
Canadian  hardwaremen  to-day,  and  those 
employed  15  or  20  years  ago  when  little 
or  no  attention  was  paid  to  newspaper 
advertisings  In  those  days  it  was  not 
uncommon  to  see  an  ad.  run  for  weeks  at 
a  time  without  change  of  copy.  Many 
retailers  believed  that  newspaper  adver- 
tising' was  a  waste  of  money,  and  they 
were  no  doubt  correct,  judging  by  some 
of  the  ads.  that  appeared  in  those  days. 

To-day  we  find  an  entirely  different 
state  of  affairs,  and  although  there  are 
still  some  merchants  who  do  not  adver- 
tise in  the  newspapers  they  are  yearly 
growing  smaller  in  number  and  in  many 
cases  losing  ground  in  the  march  of 
progress. 

Reproductions  are  here  shown,  of  four 
advertisements  which  have  recently  ap- 
peared in  Canadian  newspapers. 


SWF— BRIGHTEN    UP— S.W.V. 


CUT    DOWN    THE 

High  Cost  of  Living 

by  cultivating  that  back  yard  of  yuan,  There  is  do 
more  interesting  or  profitable  recreation  than  raisrug 
vegetables,  etc.,  in  yoar  own  garden. 

We  have  a  complete  stock  of  all  the  up-to-date  Imple- 
ments which  are  required  to  make  this  work  a  Pleasnre 
and  Success. 

SHOVELS,    SPADES,    SPADINO     PORKS,     MANURE 

FORKS,  CALLABLE   RAKES,  STEEL   RAKES, 

BITCO  ft'LTIVATOIIS,  STEEL  HOES,  CORN 

SEEDERS,  CRASS  SOWERS,  WHEELBARROWS,  etc. 

PROSPECTIVE   GARDENERS 
will  do  well  to  call  and  Inspect  this  line. 


Morgan  Hardware  Co. 

one  I  ..THE  House  of  quality  I  George 

AND  SERVICE 
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The  Morgan  Hardware  Co.  ad.  feat- 
ures garden  tools,  etc.,  and  is  a  direct 
appeal  to  the  readers  of  the  advertise- 
ment to  cut  down  the  high  cost  of  living 


by  growing  garden  stuff.  This  ad.  occu- 
pied a  space  4y2  x  5  inches,  and  was  well 
set-up,  although  a  better  effect  would 
ha.ve  been  secured  by  using  illustrations 
and  quoting  prices. 


Thoughts  of  Paint  and  Spring- 
time Cleaning 


g^nii'tle  paint  will  make  a 
9rJ  Bis  Difference  in  the 
■n  Appearance  of  your 
CJ  House 

J«J(r«l  if  ih«  tDpaaranc.  of  your  tew 


Bapco  Pure  Paint 


O-Cedar  Mop 
and  Polish 


Fishing  Tackle 

Bkmboo  Porch  and  V.r.ndaJv  Blind* 


In  the  Furniture  Dept. 


Go-C*rts  at  All  Pile 


!  Framing  a  Specially 


I  ""■*■"" I  Dalgleish  &  Harding  HE 


Dalgleish  &  Harding,  whose  advertise- 
ment is  shown  in  Fig.  2,  are  located  at 
Kelowna,  B.C.,  a  town  of  about  3,000 
population.  The  advertisement  occupied 
a  space  about  9x9  inches,  and  featured 
housecleaning  materials,  paints,  fishing 
tackle,  etc.  The  advertisement  is  well 
set-up,  and  attracts  the  attention  of  the 
reader.  The  ad.  could  have  been  made 
more  effective  by  quoting  more  prices  on 
the  various  lines  of  goods  featured. 

Porteous  Bros,  are  located  at  Argyle, 
Sask.  Their  ad.  occupied  a  space  41/£ 
inches  x  6  inches,  and  features  "Clean 
Up  Time."  The  ad.  could  have  been 
made  much  more  effective  by  giving  a 
description  of  the  mop,  and  telling  of 
some  of  the  uses  for  which  it  is  intended 
rather  than  to  tell  the  readers  to  ask 
their  neighbors  about  it. 

MeCubbin's  are  located  at  Oak  Lake, 
Manitoba,  a  town  of  less  than  1,000 
population.  This  ad.  occupied  a  full 
page  space  and  is  an  ad.  that  should 
draw  business.  The  ad.  has  many  good 
features.  The  goods  featured  are  well 
described  and  another  commendable  fea- 
ture is  the  quoting  of  prices  on  each  line. 
The  lines  featured  are  all  seasonable, 
the  illustrations  are  good.  The  firm  is 
not  trying  to  work  up  a  demand  for  any 
line  of  goods,  they  are  showing  the  pub- 
lic that  they  have  the  goods  on  hand 
and  that  there  is  a  need  and  a  demand 
for  such  lines  as  those  offered.  The 
direct  talk  to  the  customers  is  also  a 
commendable  feature  and  clearly  out- 
lines the  firm's  policy  as  follows: — 
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"We  believe  the  time  has  arrived 
when  we  should  make  ourselves  clear 
with  our  customers  in  the  matter  of 
prices  and  terms  on  which  we  base  our 
prices  and  ask  for  your  business.  Twenty 
years  ago  nobody  thought  of  paying 
cash.  The  manufacturer  gave  the  mer- 
chant long  dating  on  his  goods,  and  he 
in  turn  handed  them  out  over  his  count- 
el,  trusting  that  some  day  he  might  get 
paid  for  them,  and  if  not  he  had  the 
comforting  assurance  that  the  money 
was  always  owing  to  him.  There  has 
been  a  gradual  change  in  all  business 
lines,  and  to-day  you  can  buy  a  farm,  a 
horse,  a  pound  of  tea,  a  monkey  wrench 
or  a  mouse  trap  cheaper  if  you  have  the 
cash.  This  is  as  it  should  be,  and  al- 
though the  manufacturer  asks  the  merch- 
ant to-day  to  cover  his  account  30  days 
from  date  of  invoice,  the  merchant  bene- 
fits by  getting  his  goods  at  lowest  spot 
cash  prices  and  in  turn  can  pass  them  on 
to  his  customers  at  a  price  to  meet  any 
legitimate  competition,  if  he  in  turn  gets 
cash  for  his  goods. 

"We  figure  that  90c.  in  our  till  is  bet- 
ter business  than  $1.00  on  our  books,  and 
have  decided  to  allow  a  discount  of  10 
per  cent,  for  cash  with  order  on  all 
regular  goods  not  marked  net.  This  ap- 
plies on  every  piece  quoted  on  this  sheet. 
Compare  these  with  any  prices  with 
which  you  are  familiar.  Get  out  your 
catalogue  if  vou  are  a  catalogue  house 


The  next  Wo  weeks  is 


Clean -Up  Time 


To  give  your  walls  a  beautiful  silk  finish  wo 
have  the  Silkstone  Interior  Wall  Paint. 
Perfectly-Sanitary  and  wfll  stand   washing 

Are  you  the  proud  possessor  of  one   of  the 

OCedar  Mops.     If  not  ask    your  neighbor 

,  about.     She    has  one,  and  we   sell    them. 


Porteous  Bros. 

Hardware  and  Harness 


man.  Add  freight  and  handling  charges 
to  catalogue  prices.  Our  goods  are  quot- 
ed F.O.B.  Oak  Lake,  unpacked  set  up 
and  ready  to  be  used.  If  you  find  the 
comparison  favorable  to  us  we  ask  you 


HARDWARE    AND    METAL 


to  encourage  home  industry  by  dealing 
at  home. 

' '  To  our  other  loyal  customers  who 
have  stuck  to  us  through  thick  and  thin 
we  solicit  a  continuance  of  your  favors 
under  fairer  terms  when  you  pay  cash, 
and  the  same  terms  on  a  credit  basis."' 

If  more  hardware  firms  followed  out 
the  methods  adopted  by  this  firm  there 
would  be  a  great  deal  less  complaint  re- 
garding the  operation  of  mail  order 
houses. 

Advertisements  of  retail  hardware  mer- 
chants are  becoming  more  numerous,  and 
more  effective.  Retailers  are  now  giving 
more  time  and  study  to  newspaper  ad- 
vertising than  they  have  at  any  time 
in  the  past. 

They  realize  the  value  of  advertising 

in  good  newspapers,  providing  of  course 

that  the     proper     amount     of  time  and 

thought  is  given  to  each  advertisement. 

Essentials  of  a  Good  Ad. 

A  prominent  advertising  manager  in 
discussing  advertising  problems  stated 
recently : 

"Advertising  is  suggestion  and  sales 
are  created  by  the  power  of  suggestion. 
Suggestions  can  be  conveyed  by  objects, 
illustrations  or  words.  This  being  true, 
then  the  essentials  necessary  to  the  pre- 
paration of  a  good  ad.  are  knowledge  of 
the  article  to  be  advertised,  how  to  illus- 
trate that  article,  with  reproductions  of 
drawings  or  photographs  that  will  at- 
tract and  how  to  describe  it  with  words 
that  will  most  strongly  suggest  the  bene- 
fits to  be  derived  from  its  use.  Certain- 
ly this  sounds  simple,  but  wait!  The 
ability  to  distinguish  those  possibilities 
of  the  article  which  are  of  greatest  in- 
terest because  most  practicable,  how  best 
to  illustrate  the  article  by  a  proper 
adaptation  of  the  most  suitable  of  the 
various  kinds  of  art  work  and  how  to 
describe  it  by  a  choice  of  words  that 
will  most  forcefully  suggest  its  advant- 
ages to  prospective  purchasers  can  be 
obtained  only  by  a  serious  study  of  the 
many  good  published  writings  relating  to 
advertising,  observation  of  people  as  ap- 
plies to  their  conditions,  requirements 
and  ambitions  and  an  actual  practical 
experience  in  connection  with  successful 
and  varied  advertising  and  selling  cam- 
paigns. 

"Analysis  shows  that  most  advertise- 
ments set  to  70  agate  lines  or  under  are 
uniformly  much  better  constructed  than 
those  occupying  larger  space.  This  con- 
dition is  due  to  the  fact  that  if  attention 
is  to  be  secured,  interest  awakened,  de- 
sire created  and  sales  clinched  by  the 
use  of  restricted  space,  the  best  adapta- 
tion of  illustration  and  layout  and  the 
cleanest-cut  copy  that  can  be  devised  by 
necessity  are  compelled.  More  generous 
space,  because  its  large  size  tends  to  lend 
a  certain  degree  of  strength,  oftAyneg  in- 
spires a  freedom  of  illustration,  layout 
and  copy  that  in  the  final  result  means 
weakness. ' ' 


HARDWARE 
LETTER  BOX 


Key  Filing  Jig. 

H.  S.  Armstrong  Co.,  Moncton,  N.B. — 
"Kindly  advise  me  who  manufactures 
the  Harrison  Key  Filing  Jig?"  J.  B. 
Harrison  Co.,  Mfrs.  of  Key  Bitting 
Machinery,  New  York  City. — Ed. 

Wilson  Rolling  Doors. 

Subscriber,  Winnipeg. — "Can  you  let 
us  know  name  of  United  States  firm 
manufacturing  Wilson  Rolling  Doors?" 
Jas.  G.  Wilson  Co.,  New  York  City. 
A.  B.  Ormsby  Co.,  Ltd.,  Toronto,  Can- 
adian Agents. — Ed. 


Stencil  Machines. 

The  Duthie  Company,  Fernie,  B.C. — 
"Can  you  oblige  us  with  name  of  maker 
of  stencil  cutting  machine  suitable  for 
cutting  advertising  slides  from  black 
paper  in  stencil  form?"  Hamilton 
Ftamp  &  Stencil  Co.,  Hamilton,  Ont. — 
Ed. 

Nickel  Platers. 

The  British  Aluminum  Co.,  Toronto. — 
"Can  you  advise  us  of  firms  doing 
nickel  plating  work  in  Toronto?".  The 
Madigan  Electro  Plating  Works,  Ade- 
laide St.  W.  Toronto;  Carton  Plating 
Co.,  30  Sheppard  St.;  American  Plating 
Co.,  87  Richmond  St.  W.— Ed. 


Now  Located  at  Ottawa. 

The  Beach  Foundry  Co.,  Ltd.,  have 
acquired  the  premises  and  plant  of  the 
Butterworth  Foundry,  Ottawa,  Ont., 
where  the  head  office  is  now  located. 
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To     Our    Customers 


10%    For  Cash  With  Order 
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BUS  ENGINE  and  AUTO  SUPPLIES 
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H0U8E  CLEANING  HELPS 
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STEPHENS 
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CUAflin  HID  PODaUM 
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How  Canadian  Retail  Hardware  Firms  Feature 

Hunters'  Supplies 

Window  Displays  of  Western  Canada  Hardware  Firms  — 
Eastern  Canada  Firm  Features  Sporting  Goods  in  Newspaper 
Advertisements. 


44T_T  AVE  you  ever  listened  to  the 
XJl  honk  of  the  wild  goose,  or  the 
nutter  of  the  wings'  of  the 
brant  when  they  arrive  in  the  spring, 
without  feeling  as  if  new  blood  had  been 
infused  in  your  system?  To  go  a-gun- 
ning  is  the  best  tonic  known. ' '  The  fore- 
going was  the  introduction,  to  an  ad- 
vertisement by  Brace,  McKay  &  Co., 
of  Summerside,  P.E.I.,  featuring 
hunters'  supplies  in  their  newspaper  ad- 
vertising. The  ad.,  which  is  here  re- 
produced, is  one  that  should  attract  the 
eye  of  anyone  who  is  at  all  interested 
in  shooting  or  out-door  sport.  The  ad. 
not  only  attracts  attention  but  tells  the 
reader  of  various  lines  of  guns  and  am- 
munition which  may  be  purchased  at  the 
store  of  Brace,  McKay  &  Co.  Prices  are 
quoted  on  all  lines  mentioned  in  the  ad. 
The  ad.  occupied  a  space  6V2  inches  x  15 
inches. 

Another  firm  which  is  featuring  the 
sporting  goods  department  in  a  novel 
manner  is  the  Sommerville  Hardware 
Co.,  Edmonton,  Alta. 

An   illustration   is    here   shown    of   a 


window  display  of  campers' and  hunters' 
supplies,  designed  and  arranged  by 
Harold  Cook,  advertising  manager  for 
the  firm.  This  window  attracted  a  great 
deal  of  attention,  and  much  favorable 
comment. 

The  background  is  a  simple  lattice 
structure  with  a  diamond  slat  in  the 
centre.  The  flowers  used  are  wistaria 
and  smilax.  In  the  centre  of  the  window 
is  a  birch-bark  box  of  lilacs,  air  moss 
and  ferns,  and  at  each  side  of  the  flow- 
er box  are  36-inch  pedestals  with  a 
bouquet  of  lilacs  and  ferns  on  each. 

The  fixtures  used  are  oak  pedestals 
and  slabs,  plateaus,  and  card  easels. 

Down  the  centre  of  the  plateau  and 
puffed  on  the  floor  is  a  drape  of  green 
plush,  which  adds  richness  to  the  dis- 
play. 

A  high-class  showing  of  rifles,  am- 
munition, camp  supplies  and  sporting 
sundries,  mingled  with  various  speci- 
mens of  birds,  game  and  furs,  complete 
the  display.  A  number  of  very  attractive 
show  cards  were  used.  The  cards  were 
prepared  by  Mr.  Cook. 


Another  very  attractive  display  of  hunt- 
ing goods  which  appeared  in  the  show 
window  of  the  J.  B.  Kernaghan  Co., 
Prince  Albert,  Sask.,  is  also  shown. 

In  this  window,  excellent  use  has  been 
made  of  advertising  show  cards  and 
material  supplied  by  the  manufacturers. 

The  display  is  not  overcrowded.  A 
nice  range  of  game  traps,  rifles,  ammu- 
nition, and  sporting  sundries  are  shown 
in  this  display. 

A  camp  stove  in  the  centre  of  the  win- 
dow attracted  a  great  deal  of  attention. 

A  number  of  stuffed  birds  and  ani- 
mals were  also  used  and  proved  to  be  a 
feature  that  attracted  the  attention  of 
many  passers-by. 

The  methods  adopted  by  these  three 
firms  are  sure  to  secure  business  for 
them.  The  trade  of  the  sportsman  is  in- 
deed desirable.  The  majority  of  sports- 
men are  good  spenders  and  if  you  secure 
their  trade,  the  chances  are  that  you 
will  find  your  profits  mounting. 

The  newspapers  and  show  windows 
are  excellent  mediums  to  use  in  pushing 
the  sale  of  hunters'  supplies. 


Excellent  display  of  hunters'  supplies  by  Sommerville  Hardware  Co.,  Edmonton,  Alta. 

arranged  by  Harold  Cook,  advertising  manager. 
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The  Call  of  the  Wild  Fowl 


Hsve  you  ever  listened  t*  the  bonk  of  the  wild  goose  or  the  flutter  of  the  wingswrj 
the  braat  when  they  arrive  >■  the  spring  without  reeling  as  if  new  blowl  bid  been  in 
fased  in  your  system.  To  go  a-gunnwg  >■  the  beet  iodic  known  Get,  ready  for  tbi. 
uarse  sad  boy  yoor  requirements  (ram  u>. 

■ads 


Canada 


-Tobin  Guns 


The  construction  of  the  Tobio  Hammerleas  Double  Barreled  Guo 
is  on  strictly  modem  lines,  wit  boo  l  any  of  the  gsHeae.  or  unnecessary' 
parts.  Tbey  are  of  suoerior  merit  and  their  simplicity  it  once  Appeals 
to  any  one  wbo  euunines  them.  Tbey  bare  Tory  few  working  parts 
and  can  be  easily  takes  apart  when  necessary 
No.  140— Standard  Grade,  the  Stock  is 
made  of  selected  walnut,  full  pistol  grip.  The 
barrels  are  made   oP'Trojaa"  nitre   steel,  12 

guage.    Price $26  00 

No  So— Black  Diamond  Grade  bas  a 

finished,  in  Pyro-oxidiiei  Black.     The  stock  it 

a  engraved,  "Trogan"  steel  barrels,  l..' guage-  $35  00 

No.  70— Trap  Grade  it  made  particalarly  for  trap  shooting     The 

stock  is  made  of  selected  dark  figured  walnut.  The  barrels  are    Krupp" 

fluid  steel.  12  guage.     Price .$4500 


BUT  AT  BRACE'S 


Hopkins,  aud  Allen's  Guns 

are  made  in  a  well  equipped  factory  by  skilled  workmen,  every  part  of 
each  gun  and  every  particular  piece  is  carefully  selected,  accurately 
made  and  properly  Assembled  Notbioe  is  eliminated  which  can  add  in 
sny  way  to  either  the  shooting  or  wearing  qualities 

No.  012 — Hammer  Single  barrel  Gun  has  decarbonized  steel  barrel, 
30  inches  long,  guaranteed  to  shout  bitro  powder.  The  stock  and  fore 
end  is  made  of  selected  walnut.  The  rebounding 
bamrrer  rests  in  a  safety  notch  at  all  times, 
saf«i(uardiDg  against  accidental  discharge  Special 
price S4-50 

No.   712— Same    as    612    but    baa  automatic 

ejector     Pnce $5.00 

No.  512 — Same  as  above,  but   is  hammerless.     Price  .    .310.00 

No.  100— Double  Barrel  Hammer  Gun.  12  guage.   This  it  without 

dookt  the  best  value  we  have   ever  offered.     Each  guu    is  guaranteed 

not  to  shoot  or  work  loose.     Price ..$15.00 

No  110— Sud^  as  No.  100 bat  iaa  nammerlest  gun.  Price  $2000 


Bail  t  ap 
to  a 

Standard 


Not 

Down  to 

a  Price 


Loaded  Cartridges 

It  is  obeaper  besides  better  to  buy 
cartridges  already  loaded  as  tbey 
more  uniform  and  i< 
Note  oar  prices. 

Kynock     12  guage 55c 

10  guage 65e 

Bonax        12  guage 
10  guage 

New  Club  12  guage 

Nitro  Club  12  guage 
10  guage 


Bulk  Powder 

Dead  Sbet  Powder  is  unequalled 
for  uniformity  and  penetration 

Smokeless    Bulk,    lb OOo 

Special  Sporting,    lb .65 

Deadsbot  Black  lb 35 

American  Rifle,  lb 30 

Special, prices  on  6  and  10  lb  lota 
Empty  Sheila,  81  00  par  100 
Primers  28o  per  100 
Brass  Shells   5c  each.     Also   Shot. 
Caps,  Wads,  Wad-carters,  ra-loadiuB; 
Sets,  Cartridge  Belts,  Gun  Gases,  4c 


Wire,  writ*    or  phone  yoor  orders   to 

Brace,  McKay  &  Co.  ^ 

The  Store  That  Saves  Ton  Money 


Newspaper   advertisement   of 
Brace,  McKay  &  Co. 

There  is  probably  no  other  kind  of 
window  display  that  will  attract  more 
attention  in  a  short  time  than  a  novel 
display  featuring  sporting  goods.  Hard- 
waremen  are  now  taking  a  greater  in- 
terest than  ever  before  in  sporting 
goods,  and  during  the  past  year  a  large 
number  of  retail  firms  have  added  de- 
partments of  this  kind.  There  are  also 
many  of  our  old  established  firms  which 
have  conducted  sporting  goods  depart- 
ments for  many  years  and  have  worked 
up  a  large  trade  in  this  line  of  goods. 

Create  an  interest  in  your  sporting 
goods  department  and  you  will  soon 
find  a  large  portion  of  very  desirable 
trade  coming  your  way. 


bination  of  bright  colors  were  set  off  by 
the  dark  colors  of  the  hardware  goods 
which  had  been  especially  arranged  with 
a  view  to  effective  display. 

Music  by  the  London  Harpers  and 
luncheon  served  by  the  ladies  of  the 
Elgin  Humane  Society  gave  a  distinctly 
social  touch  to  the  occasion  and  the  fact 
that  the  luncheon  was  cooked  by  electri- 
cal appliances  added  a  touch  of  novelty 
which  doubly  impressed  itself  on  the 
visitors  to  the  store. 

The  following  firms  made  special  dis- 
plays and  had  their  representatives  to 
explain  the  advantages  of  their  wares. 

The  International  Varnish  Company, 
of  Toronto,  made  a  special  display  of 
"Lacquerette"  and  distributed  carna- 
tion blooms. 

Pinchin-Johnson  Company,  of  Toron- 
to, exhibited  paint  and  distributed  lit- 
erature. 

F.  W.  Bird  &  Son,  of  Hamilton,  had  a 
display  of  roofing. 

The  Allith  Manufacturing  Company 
interested  the  farmers  by  their  display 
of  barn  door  hangers  and  tracks. 

Metal  shingling  and  siding  was  dis- 
played by  the  Metal  Shingling  and  Sid- 
ing Company  of  Preston. 

Aluminum  ware  was  shown  by  the 
Northern  Aluminum  Company,  of  To- 
ronto. 

A  display  of  electrical  appliances 
proved  an  attractive  feature  for  the 
ladies  and  much  interest  was  taken  in 
the  display  of  irons,  toasters,  coffee  per- 
colators, chafing  Wishes,  etc. 

A  vacuum  cleaner  was  shown  by  the 
Frantz  Premier  Company    of  Cleveland. 

An  electrical  cook  stove,  manufac- 
tured by  the  Hughes  Electrical  Heating 


SPRING   OPENING   IN   HARDWARE 
STORE. 

Large  crowds  of  interested  housewives 
and  would-be  housewives  attended  the 
second  spring  opening  of  Ingram  and 
Davey,  Limited,  St.  Thomas,  on  a  recent 
Saturday,  and  thronged  the  big  hard- 
ware store  from  early  morn  till  late  at 
night. 

The  store  had  been  artistically  deco- 
rated with  spring  flowers  and  the  corn- 


Company,  of  Flint,  Mich.,  did  not  arrive 
in  time  for  the  display  on  Saturday,  but 
was  shown  later  in  the  week. 


FEATURING  CARPENTERS'  TOOLS. 

Chatham,   Ont. — With   the   advent   of 
spring   weather    and    the   reopening    of 
building,     the     J.     C.     Wanless     store 
has    been     appealing    to    the     carpen- 
ters with  a  window  display  devoted  sole- 
ly to  carpenters'  tools.    The  entire  front 
window  was  given  to  the  display  which 
had  some  features  out  of  the  ordinary. 
The  central  item  was    a    carpenter's 
bench   showing   the     carpenter's     work 
actually  in  progress.     A   board  was  in 
position  at  one  side  partly  planed,  with 
the  tool  still  in  the  wood.    At  each  side 
of  the  bench  was  a  buck,  and  at  the  left- 
hand  side  of  the  window  a  row  of  shelves. 
This  gave  ample  opportunity  to  the  de- 
signer to  display,  either  on  the  bench, 
on  the  shelves  or  against  the  background, 
a  complete  assortment     of     carpenters' 
tools.    Wherever  possible  the  tools  were 
shown  "in  action,"  so  to  speak    A  touch 
of  realisticity  was  given  by  the  litter  of 
shavings   on   the   floor     Saws   were,    of 
course,   given   considerable    prominence. 
The  display  included  not  merely  tools  of 
all  kinds,  but  nail  kegs,  oil,  sand-paper 
and    similar    incidentals,    the     window 
representing     with     fair     accuracy     a 
miniature  carpenter  shop.     The  display 
was  designed  by  Sep.  Poole,  of  the  Wan- 
less  staff. 

At  the  same  time  the  store  appealed  to 
the  carpenter  trade  through  newspaper 
advertising,  the  aim  being  to  have  the 
window  and  newspaper  advertising  co- 
operate. 

The  display  is  stated  to  have  attracted 
much  attention  and  brought  considerable 
business. 


Splendid  display  of  hunters'  supplies  by  J.  B.  Kerna- 
han,  Prince  Albert,  Sask. 
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The  Inside  History  of  a  Hard 

ware  Business 


The  accompanying  article  is  the  second  of  a 
series,  telling  how  a  hardwareman  got  his  first 
start  in  the  husiness  and  how  he  has  subse- 
quently developed  it.  The  facts  given  are  ex- 
actly as  related  by  the  merchant  himself  to 
the  writer.  Figures  quoted  are  approximately 
correct.  Only  names  and  dates  have  been 
changed  in  order  to  preserve  the  incognito  of 
the  merchant .  This  and  succeeding  articles  will 
tell  how  Hardy  managed  to  put  his  rather  risky 
undertaking  on  a  firm  financial  basis. — Editor. 


By  Byron   J.   Morrow. 

IA.RRIVED  in  town  to  take  charge  of 
my  newly  acquired  business  in  a 
highly  optimistic  frame  of  mind.  All 
the  way  up  on  the  train  I  was  conjuring 
up  difficulties  and  problems  and  then 
setting  to  work  figuratively  and  solving 
them  with  masterly  ease.  I  planned  out 
special  sales  and  merchandising 
"stunts"  of  one  kind  and  another.  Be- 
fore the  train  pulled  into  the  tumble- 
down station,  I  had  long  since  passed 
beyond  the  present,  and  was  deep  into 
the  future,  a  roseate  future  filled  with 
big  turnovers  and  fat  profits. 

But  like  an  inflated  bag,  when  a  punc- 
ture is  administered,  my  self-com- 
placency dwindled  with  alarming  rapidi- 
ty when  I  struck  A- .     I  went  right 

from  the  station  to  the  store  and  made 
a  tour  of  inspection  of  the  premises.  It 
looked  somehow  or  other  much  dingier 
than  it  ever  had  before.  The  cumber- 
some fixture's  and  the  total  lack  of  order 
or  system  in  the  arrangement  of  the 
goods  impressed  themselves  upon  me 
with  a  sense  of  the  magnitude  of  the 
task  before  me. 

What  was  left  of  my  assurance  went 
out  with  an  expiring  gasp  when  I  looked 
over  the  books.  The  sales  for  the  last 
week  that  Burton  had  kept  the  store 
open  had  been  so  small  as  to  be  almost 
negligible.  He  had  not  sold  sixty  dollars 
worth  of  goods. 

The  difficulties  encountered  in  reviv- 
ing a  business  that  has  become  moribund 
are  greater  than  those  confronting  a 
new  venture.  There  is  nothing  against 
a  new  store  while  there  is  much  against 
an  old  one  in  the  public  mind.  The 
sins  of  the  previous  unsuccessful  pro- 
prietor are  visited  on  his  successor.  The 
store  has  acquired  a  bad  name  and  the 
public  must  be  thoroughly  convinced 
that  a  change  for  the  better  has  taken 
place  before  they  will  vouchsafe  to  give 
a  share  of  their  patronage  there  again. 
On  the  other  hand,  the  newly  launched 
business  has  no  good  will  to  start  off 
with,  but  at  any  rate  no  odium  of  past 
failures  and  shortcomings  attaches  to  it. 
I  began  to  see  that  in  playing  Elisha  to 
Burton  I  had  fallen  heir  to  a  cloak  of 
indifferent  reputation. 


Nevertheless,  I  started  in  to  carry  out 
my  programme  without  permitting  my- 
self any  time  for  doubts  or  misgivings. 
I  closed  the  store  up  for  three  days  to 
take  stock  and  put  things  in  order.  Bur- 
ton had  kept  two  clerks,  one  a  mere  boy. 
They  did  not  look  to  me  like  heavy 
stickers  in  the  salesmanship's  League — 
I  put  them  down  as  .150  and  .050  batters 
respectively — but  I  decided  to  give  them 
a  chance.  The  first  night  I  had  a  talk 
with  them  and  told  them  to  come  back 
the  next  day  ready  to  pitch  in  and  get 
the  stock-taking  through  in  record  time. 

Next  morning  I  was  down  at  the  store 
at  7  o'clock  sharp,  and  found  the  young 
clerk  already  there.  He  had  been  wait- 
ing ten  minutes.  This  was  a  hopeful 
sign  and  I  decided  to  give  the  lad  every 
chance  to  show  what  was  in  him.  He 
turned  out  an  Al  salesman  in  time  and 
became  my  right-hand  man.  The  older 
clerk  wandered  in  at  7.30,  whistling  a 
popular  air  and  passed  me  a  bland 
"good  morning,"  which  seemed  to 
smack  almost  of  patronage.  He  hung  up 
48' 


"I  found  the  editor  up 
to  his  ears  in  exchanges 
and  galley  proofs,  but  in  a 
half-pre-occupied  sort  of 
way  was  glad  to  see  me." 


his  coat,  combed  his  hair  carefully  and 
then  started  in  to  work  with  all  the 
willing  energy  of  a  boy  returning  to  the 
drudgery  of  school  after  the  summer 
holidays.  I  had  to  let  him  go  before  we 
had  been  together  three  months.  But 
more  of  that  anon. 

Stock  Was  Not  Clean. 

I  became  convinced  before  the  end  of 
our  first  day's  work  that  the  stock  was 
not  in  as  good  shape  as  I  had  supposed 
it  to  be.  Burton  had  not  taken  stock 
thoroughly  once  during  the  whole  time 
that  he  had  been  running  the  business. 
Odds  and  ends  had  been  accumulating. 
We  fished  out  many  relics  on  the  back 
shelves  and  resurrected  a  great  deal  of 
almost  unsaleable  material.  I  reckoned 
however,  that  on  the  whole  I  split  even 
with  Burton  on  this  point.  If  the  stock 
was  not  as  clean  as  he  had  represented 
it  to  be,  it  was  at  any  rate  larger.  We 
brought  a  lot  of  stuff  to  light  which 
Burton  did  not  know  he  had  in  the 
store. 


HARDWARE     AND     METAL 


We  quit  work  that  night  at  10.30 
and  on  the  way  home  I  figured  out  my 
plan  of  campaign.  I  decided  to  start 
things  off  by  holding  a  big  sale.  This 
was  necessary  for  two  reasons.  In  the 
first  place  I  had  to  clean  out  the  old 
stuff  which  Burton  had  allowed  to  ac- 
cumulate on  his  hands;  and  in  the 
second  place  I  had  to  get  before  the 
public  somehow.  I  figured  that  a  real 
sale,  offering  real  bargains  and  carried 
out  on  aggressive  lines  would  go  a  long 
way  toward  convincing  the  people  of 
A -,  that  I  meant  business. 

The  importance  of  that  sale  loomed 
up  strongly  in  my  mind.  I  had  a 
"hunch" — as  the  saying  is — that  my 
future  success  depended  on  it.  If  the 
sale  aroused  public  interest  my  effort 
to  infuse  the  breath  of  life  into  the  al- 
most rigid  remains  of  the  Burton  busi- 
ness would  be  accompanied  by  imme- 
diate success.  If  the  sale  fell  flat,  I 
had  visions  of  a  long  spell  of  discour- 
aging efforts  to  arouse  the  interest  of 
an  apathetic  public,  so  you  may  be  sure 
I  was  determined  to  leave  no  stone  un- 
turned to  make  that  opening  sale  a 
monumental  success. 

I  Call  on  the  Editors. 

After  seeing  my  two  clerks  settled 
down  to  work  next  morning,  Bill  (the 
junior)  in  real  earnest  about  it,  and  Art. 
(the  senior)  making  a  fairly  creditable 
pretense  at  it,  I  left  the  store  and  drop- 
ped in  at  one  of  the  two  local  newspaper 
offices.  I  found  the  editor  up  to  his  ears 
in  exchanges  and  galley  proofs,  but  in 
a  half-preoccupied  sort  of  way  glad  to 
see  me. 

"Hope  you'll  like  the  place,  Mr. 
Hardy,"  he  said.  "When  I  first  came 
here  I  thought  this  was  the  most  god- 
forsaken place  that  divinity  ever  for- 
sook. But  it  grew  on  me  gradually  and 
now  you  couldn  't  pry  me  out  of  the 
town  with  a  patent-double  derrick.  I've 
become  really  attached  to  the  crooked, 
muddy  streets,  the  houses,  with  their 
poorly-trimmed  hedges  and  even  the 
people  with  their  colloquial  cussedness 
and  their  narrow  small-town  ways.  But 
just  the  same  I  welcome  any  new  addi- 
tions to  our  ranks." 

"Oh,  I'll  like  the  town  alright,"  I 
said.  "But  the  question  that  bothers 
me  is,  will  the  town  like  me?     Will  the 

people  of  A with  what  you  call 

their  narrow,  small-town  ways  take  suf- 
ficient liking  to  me  to  come  into  my  store 
and  plank  down  enough  coin  of  the 
realm  in  exchange  for  goods  to  keep  me 
solvent1?  I  mean  will  they  get  the  habit 
in  a  reasonable  time  if  I  show  them 
that  I  can  give  them  good  service?" 

"I'm  sure  they  will,"  rejoined  the 
editor.  "A  live  man  can  always  make 
things  hum  in  a  dull  little  place  like  this. 
If  you've  got  ideas  and  energy  you'll  soon 
have  them  piling  into  your  store.     But 


you  don't  want  to  run  away  with  the 
idea  that  you  have  any  cinch  ahead  of 
you.  This  man  Burton  was  a  weak-back- 
ed specimen  without  one  grain  of  horse 
sense  in   his  make-up     and  any  respect 

that  the  people  of  A  had  for  him 

would  have  to  be  reckoned  in  smaller 
fractions  than  they  taught  me  at  school. 
You're  succeeding  him  and  the  job  of 
successor  to  a  pinhead  is  never  a  pleas- 
ant one.  You'll  have  to  show  them  the 
goods  right  at  the  start." 

"That's  the  way  I  figured  it  out  my- 
self," I  said.  "I'm  out  now  to  make  an 

immediate  dent  in  the  surface  of  A . 

And  I  guess  advertising  will  help  some." 


"I  walked  to  the  front  door  and 
looked  up  and  down  the  street.  One 
man  was  in  sight." 

"Spoken  like  a  man  and  a  brother!" 
exclaimed  the  editor  with  fervor.  "If 
Diogenes  ever  finds  his  honest  man,  his 
joy  will  be  nothing  to  what  I  feel  in 
meeting  a  merchant — and  a  merchant  in 
A ,  mind  you — who  mentions  adver- 
tising of  his  own  free  will!" 

I  then  outlined  to  him  an  advertising 
scheme  that  I  had  planned.  I  wanted 
him  to  put  in  an  item  each  day  in  the 
news  columns,  starting  with  one  telling 
of  my  purchase  of  the  business.  On 
succeeding  days  I  wanted  him  to  run 
items  telling  what  I  was  doing  to 
change  the  store,  the  goods  I  was  pur- 
chasing, etc.  These  items  were  to  ap- 
pear as  bona  fide  news  items  not  as  the 
hybrid  notes,  which  are  found  in  so 
many  papers  with  the  sign  "Dl, "  or 
"Adv."  at  the  end  to  show  their  ad- 
vertising nature.  To  make  sure  of  this 
I  proposed  to  write  them  myself.  I  guar- 
49 


anteed  at  the  end  of  the  first  fortnight 
to  begin  advertising  in  regular  display 
space. 

The  editor  explained  that  this  was 
contrary  to  the  policy  of  the  paper,  but 
lie  took  me  down  to  the  advertising 
manager,  and  we  discussed  the  plan. 
Business  was  not  too  rushing  just  at 
the  time  and  in  the  end  I  got  what  I 
wanted. 

Those  items  served  to  introduce  me  to 
the  public  in  what  I  believed  was  an  ef- 
fective way.  It  was  a  quiet  place  and 
nothing  much  happened  there  from  day 
to  day  so  that  the  local  columns  of  the 
paper  were  not  what  one  would  term 
thrillingly  interesting.  The  natives,  in 
lack  of  anything  better,  read  every  line 
that  the  paper  offered  them.  I  believe 
that  every  person  in  town  read  the  items 
that  I  had  inserted.  It  did  not  create 
any  great  rush  to  the  store  for  hardware 
but  it  did  what  I  had  hoped  it  would 
do;  viz.,  let  the  people  know  that  I  was 
going  to  reorganize  the  business  and 
linked  my  name  in  their  minds  with  the 
idea  of  a  hardware  store  conducted  on 
new  lines.  For  that  was  the  line  of 
argument  that  I  presented — a  hardware 
store  conducted  along  new  lines. 
Renovating  the  Store. 

In  the  meantime  I  was  working  like  a 
Trojan  to  make  good  my  promise  of  a 
new  store.  By  the  end  of  the  second 
day  we  had  completed  our  inventory  of 
the  old  stock  and  had  begun  to  sort  the 
new  stock  which  was  being  shipped  in. 
I  had  hoped  to  get  everything  ship-shape 
by  the  end  of  the  third  day,  Friday,  and 
thus  take  the  advantage  of  the  (Satur- 
day trade;  but  Friday  night  found  us 
still  in  the  throes  of  preparation  and  I 
was  forced  regretfully  to  postpone  the 
opening  until  Monday. 

That  night  as  we  were  starting  out 
for  supper,  dog-tired  with  the  labors  of 
the  day,  the  junior  clerk  said  to  me: 

"We've  improved  it  a  lot,  Mr.  Hardy, 
but  the  store  looks  pretty  bad  yet.  Wish 
we  could  do  something  to  brighten  it 
up." 

"A  coat  of  paint  on  the  fixtures  would 
help  a  lot.  But  we  haven't  time  for 
that ." 

"We  ought  to  have  things  straighten- 
ed up  pretty  well  by  to-morrow  night," 
suggested  Billy,  who  was  becoming  a 
regular  glutton  for  work  under  my 
coaching.  "If  we  got  at  the  painting  in 
the  evening  we  could  probably  finish  it 
up.  If  not  we  might  drop  around  on 
Sunday  morning . " 

"Billy,"  I  said  sententiously,  "it 
would  never  do  to  work  on  Sunday." 

But  catching  his  eye,  I  saw  an  under- 
standing twinkle  there  and,  although 
nothing  further  was  said  on  the  subject, 
we  knew  it  was  settled  that  we  would 
finish  that  painting  come  what  might. 
(Continued   on  page   66.) 
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An  address  delivered  by  Edward  M.  Hagar,  President  of  the  Universal 
Portland  Cement  Co.,  before  the  National  Builders'  Supply  Association  at  the 
fifteenth  annual  convention  held  at  Chicago,  February  18,  1914. 


THERE  is  no  more  vital  and  press- 
ing problem  confronting  the  manu- 
facturers of  Portland  cement  in  this 
country  than  the  profits  the  dealers  de- 
rive from  their  sales  of  this  commodity, 
and  I  appear  before  you  in  the  hope  that 
a  frank  discussion  of  the  subject  may 
lead,  through  your  co-operation,  to  the 
use  of  such  methods  as  will  be  fair  and 
satisfactory  to  all  parties  concerned — 
the  manufacturer,  the  dealer,  the  con- 
tractor, or  consumer. 

It  must  be  admitted  that  the  manu- 
facturers have  too  long  been  content  to 
merely  furnish  dealers  the  cement  re- 
quired in  their  business,  and  so  long  as 
the  dealer  was  more  or  less  regular  in 
placing  his  orders  for  cement  and  prompt 
about  paying  his  bills,  the  manufacturer 
has  worried  very  little  about  the  dealer's 
prosperity,  and  has  not  concerned  him- 
self with  the  profit  the  dealer  realizes 
from  the  cement  end  of  his  business. 

It  is  now  recognized  by  many  that  the 
margin  of  profit  to-day  in  the  handling 
of  Portland  cement  by  the  majority  of 
the  dealers  in  this  country  is  not  suf- 
ficient to  induce  the  dealer  to  go  out  of 
his  way  to  increase  the  volume  of  his 
business  by  increasing  the  consumption 
of  cement  in  his  locality.  We  are  ad- 
vised by  some  dealers  that  they  keep  ce- 
ment in  stock  for  the  same  reason  that  a 
grocer  keeps  sugar — he  does  not  care 
whether  his  customers  demand  much  or 
little  sugar,  since  the  profits  adds  so  little 
to  his  net  returns.  A  gross  profit  to  the 
dealer  of  five  cents  a  barrel  for  handling 
cement  is,  in  the  majority  of  cases,  too 
small  to  return  more  than  a  new  dollar 
for  an  old  one. 

During  the  last  six  months  these  facts 
have  become  evident  as  never  before, 
and  have  developed,  in  my  opinion,  for 
two  reasons. 

First:  The  better  and  more  business- 
like practice  of  eliminating  speculative 
purchases  by  the  dealer,  and  the  substi- 
tution of  purchases  for  current  shipment 
for  the  general  trade,  or  by  contracts 
between  the  manufacturer  and  the  dealer 
to  cover  specified  work  actually  secured 
by  the  contractor. 

Second:  For  the  first  time  in  fifteen 
years  the  price  of  Portland  cement  in 
1913  remained  fairly  stationary  through- 
out the  year.  Whereas,  in  the  olden  days 
we  had  several  years  in  which  the  mill 


price  for  Portland  cement  varied  as  much 
as  $1.00  a  barrel  within  twelve  months, 
last  year  the  average  variation  from  high 
to  low  price  was  probably  nearer  ten 
cents  a  barrel. 

Both  of  these  evidences  of  the  more 
mature  and  steady  industry  have  called 
attention  to  the  fact  that  in  the  past 
dealers  have  relied  more  upon  their  keen 
sense  of  prognosticating  the  future 
course  of  the  cement  market  to  obtain 
their  profits  than  upon  their  ability  as 
merchants  to  secure  a  proper  margin,  by 
making  their  retail  price  at  a  fair  ad- 
vance over  the  Wholesale  price  at  any 
given  time. 

As  the  Portland  cement  industry  grows 
in  size  and  years  this  tendency  toward 
saner  methods  and  steadier  prices  will 
proceed,  and  there  is  little  likelihood  of 
again  seeing  such  wide  variations  as  were 
encountered  during  the  babyhood  of  the 
industry.  This  means  that  the  dealers 
must  look,  as  any  other  retail  merchant, 
to  the  merchandising  profit  only,  and  not 
depend  at  all  on  trying  to  guess  the 
course  of  prices. 

It  is  being  brought  out  by  the  more 
efficient  accounting  and  book-keeping 
methods  now  being  applied  to  their  busi- 
ness by  the  dealers  generally,  that  this 
feature  has  not  received  proper  con- 
sideration. 

You  may  ask  why  a  large  manufac- 
turer of  Portland  cement,  having  no  di- 
rect financial  interest  or  ownership  in 
the  business  of  any  dealer,  should  come 
before  you  and  presume  to  discuss  a  mat- 
ter apparently  outside  of  his  province, 
but  I  consider  the  present  situation — the 
growing  dissatisfaction  among  the  deal- 
ers at  their  own  returns  from  handling 
Portland  cement — a  grave  menace  to  the 
growth  of  the  cement  industry,  and, 
therefore,  to  the  prosperity  of  the  manu- 
facturer, and  I  so  stated  at  a  meeting  of 
the  Association  of  Portland  Cement 
Manufacturers  held  in  Detroit  in  Sep- 
tember, 1913. 

I  believe  that  cement  manufacturers  in- 
dividually should  do  all  in  their  power 
both  by  their  own  actions,  and  by  consul- 
tation, each  with  their  own  dealers,  who  in 
reality  constitute  their  agents,  to  insure 
that  these  dealers  have  sufficient  pe- 
cuniary return  in  acting  in  their  indis- 
pensable capacity  as  intermediaries,  to 
make  it  to  the  interest  of  such  dealers, 
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so  far  as  lies  within  their  power,  to  in- 
crease the  consumption,  so  that  they  may 
handle  two  barrels  where  they  now 
handle  one.  We  cannot  expect  the  deal- 
ers to  work  to  increase  their  own,  and 
therefore  the  manufacturers '  business,  if 
it  has  no  financial  interest  for  them. 

The  Association  of  American  Portland 
Cement  Manufacturers  and  some  of  the 
larger  individual  manufacturers  are  do- 
ing a  great  deal  of  work  and  spending 
large  amounts  of  money  in  the  effort  to 
increase  the  consumption  of  Portland  ce- 
ment by  education,  promotion,  and  pub- 
licity. This  work  takes  a  number  of 
forms,  such  as  literature,  lectures,  in- 
formation bureaus,  exhibitions,  etc.  A 
good  deal  of  this  work  is  wasted — the 
cement  dealer  in  each  community  no  mat- 
ter how  small,  is  not  anxious,  or  even  will- 
ing, in  the  great  majority  os  cases,  to  as- 
sist in  this  work  among  his  neighbors  and 
customers  by  the  proper  use  of  this  edu- 
cational material. 

I  hope  you  are  convinced  that  the  pros- 
perity of  the  cement  manufacturer  is 
largely  tied  up  in  the  prosperity  of  the 
cement  dealer,  and  that  he  desires,  as 
much  as  you,  that  you  may  sell  a  large 
volume  of  cement  at  a  good  profit.  It 
is  for  your  benefit,  as  well  as  for  that  of 
the  manufacturer,  to  look  at  this  matter 
in  a  broad  way,  and  there  is  much  to  be 
gained  by  treating  the  manufacturer  as 
your  friend,  as  you  certainly  are  his 
friend. 

The  manufacturer  and  dealer  are 
equally  indispensable  to  each  other,  and 
with  a  greater  recognition  of  the 
mutuality  of  their  interests,  both  will 
profit  in  a  marked  degree. 

As  to  the  cure  for  the  difficulty,  I  do 
not  know  of  any  simple  solution  that 
would  fit  all  cases,  or  any  rules  that 
would  not  be  wrong  or  unfair  in  their 
application  to  more  cases  than  such  rules 
would  fit,  as  the  conditions  of  the  prob- 
lem are  so  different  in  large  cities  from 
small  cities,  and  in  small  cities  from 
country  towns.  Again,  two  communities 
of  the  same  size  may  present  a  number 
of  reasons,  some  of  them  even  topo- 
graphical, for  different  treatment.  There 
is  no  such  thing  as  a  proper  margin  ex- 
pressed in  cents  per  barrel.  A  profit  per 
barrel  that  would  be  correct  in  one  com- 
munity for  a  good-sized  sale  would  be  too 
great  in  other  cases,  and  too  small  in  still 
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others.  1  am  sure  5  cents  a  barrel  profit 
is  too  small  in  almost  all  eases;  25  cents 
a  barrel  is  too  small  for  some  sales  in 
certain  locations,  and  yet  much  too  great 
for  a  number  of  cases  that  arise  in  the 
regular  business  of  the  cement  dealers. 

In  spite  of  these  difficulties,  there  are 
certain  principles  that  can  be  enunciated ; 
the  simplest  one  is  that  manufacturers 
should  so  conduct  their  business,  and 
dealers  so  conduct  their  affairs,  that  the 
dealer  is  permitted  to  and  does  obtain 
a  proper  return  for  his  investment,  his 
work,  his  credit  risks,  and  the  services 
he  renders  his  customer  and  the  com- 
munity at  large.  To  work  out  the 
proper  details  so  that  this  principle 
means  anything  but  a  platitude  may 
take  time  and  patience.  We  have 
taken  one  step  toward  the  happy  solu- 
tion when  we  realize  that  the  present 
methods  are  far  from  perfect,  and  are 
injurious  to  both  dealer  and  manufac- 
turer. 

The  blame  for  the  present  unsatisfac- 
tory conditions  rests  on  both  the  manu- 
facturer and  the  dealer,  and  neither 
party  to  this  discussion  can  solve  the  prob- 
lem by  himself.  There  is  no  way,  either 
effectively  or  legally,  that  the  manufac- 
turer can  compel  his  dealer  to  demand 
and  receive  a  fair  margin  over  the  price 
paid  the  manufacturer,  even  though  he 
may  do  nothing  to  prevent  the  dealer 
from  obtaining  a  fair  and  reasonable 
margin.  The  fault  lies'  with  both,  and 
the  correction  of  it  lies  with  both. 

Quite  recently  some  of  the  manufac- 
turers have  endeavored  to  at  least  afford 
some  relief  to  the  situation  (although  this 
cannot  be  considered  a  cure)  by  the  ex- 
periment or  temporary  expedient  of  quot- 
ing all  contractors  and  consumers,  irre- 
spective of  the  size  of  the  contract,  a 
price  at  least  5  cents  higher  delivered  at 
the  same  point  for  the  same  time  of  de- 
livery than  would  be  quoted  a  dealer,  and 
besides  this,  have  increased  the  cash  dis- 
count for  payment  in  ten  days  from  1 
cent  to  2  cents  per  barrel.  This  permits 
a  difference  of  at  least  7  cents  a  barrel 
between  the  manufacturer's  price  to  the 
contractor  or  the  consumer  above  that  to 
the  dealer,  as  the  dealers  generally  are  in 
position  to  discount  their  bills  and  the 
contractors  generally  are  not.  This  is 
not,  however  in  most  cases  a  sufficient 
margin,  and  the  very  attempt  on  the  part 
of  the  manufacturer  to  protect  his  dealer 
in  a  good  many  cases  tends  to  limiting 
the  margin  of  profit  to  the  amount  of 
protection,  and  to  a  certain  extent  de- 
feats its  own  object. 

Again  it  is  found  that  in  a  number 
of  cases  the  dealer  will  not  add  the  full 
5  cents  to  his  cost  price.  If  a  10-cent 
differential  should  be  adopted  by  the 
manufacturer  so  as  to  permit  the  dealer 
to  make  that  much  gross  margin  outside 
of  the  discount,  the  dealer  on  his  part 


would  not  avail  himself  of  this  margin. 

Unfortunately  it  frequently  occurs  that 
a  dealer  is  willing  to  ask  practically  no 
margin  on  cement  in  order  to  secure 
business  for  the  other  commodities  which 
lie  handles  for  a  particular  piece  of  work, 
and  thus  injures  himself  by  reducing  the 
margin  possible  to  obtain  for  cement 
in  other  cases.  It  is  just  as  bad  practice 
and  reacts  as  much  on  the  dealer  to  sell 
cement  at  a  loss  or  without  profit,  in 
order  to  secure  business  for  other  wares 
which  lie  handles,  as  to  ask  a  high  and 
prohibitive  margin. 

Speculation  in  cement  by  the  dealer, 
by  which  he  might  make  considerable 
profit  if  the  market  advances  (as  he 
hoped),  but  might  be  ruined  if  it  de- 
clines, has  been  largely  eliminated  by 
the  modern  method  of  selling  the  dealer 
for  his  warehouse  trade  for  shipment 
within  30  days  only,  and  contracting 
with  him  for  shipment  later  than  30 
days  for  specified  amounts  to  cover  spe- 
cific work  only,  for  which  he,  in  turn, 
lias  contracted  with  the  contractor  or 
consumer;  but  there  still  remains  a  prac- 
tice, alike  inimical  to  the  interests  of  the 
manufacturer  and  the  dealer,  and  that  is 
so-called  "padding"  of  specific  work 
contracts,  the  contracts  with  the  manu- 
facturer by  the  dealer  being  made  for  a 
larger  amount  than  the  work  calls  for; 
if  the  market  goes  up,  the  difference 
in  quantity  is  taken  into  stock  by  the 
dealer  and  rarely,  if  ever,  sold  at  a  price 
based  on  the  current  market  price,  thus 
reducing  the  margin  on  this  dealer's  spot 
business,  and  making  it  almost  impossi- 
ble for  other  dealers  in  that  town,  who 


have  been  more  conscientious  in  their 
contracting  methods,  from  making  any 
margin  whatever  in  competition  with  the 
padding  in  the  specific  contract  made  at 
a  lower  figure  than  the  new  market  value. 
If  the  market  declines  prior  to  the  com- 
pletion of  the  padded  contract,  the  man- 
ufacturer is  advised  that  the  work  did 
not  require  as  much  as  the  contractor 
estimated.  This,  as  well  as  any  other 
practice  that  is  not  fair,  honest,  and  in 
accordance  with  the  principle  of  "A 
contract  is  a  contract''  is  injurious  to 
the  dealer  as  well  as  to  the  manufac- 
turer. 

A  great  deal  of  money  has  been  lost, 
or  at  least  failed  to  be  made,  by  indul- 
gence in  local  feuds  with  brother  dealers 
in  the  same  community ;  and  in  an  al- 
ways reprehensible  and  generally  useless 
effort  to  eliminate  certain  competition. 
Modern  ethics  require  competition,  but 
not  destruction.  The  absence  of  one  is 
as  much  to  be  deplored  as  the  presence 
of  the  other. 

Cement  being  a  heavy  commodity  of 
low  value  per  pound,  the  selling  price 
being  less -for  the  same  weight  than  ordi- 
nary hard  coal,  it  follows  that  any  ex- 
pense connected  with  handling  it  from 
the  cars  into  the  warehouse,  from  the 
warehouse  to  the  team,  by  team  to  the 
job — any  one  of  these  items  or  the  ag- 
gregate is  a  disproportionately  high  per- 
centage of  the  selling  price  compared  to 
commodities  of  greater  value  per  unit  of 
weight.  This  is  a  factor  that  is  gener- 
ally not  sufficiently  considered. 

(Continued  on  page  57.) 


.1  convenient  arrangement  of  dairy       buildings.  No  material  makes  a  more 
sanitary  milk  house,  or  mi  Ik  room  than  cement. 
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The  "Clean  Up  and  Paint  Up"  Campaign 

The  Movement  Has  Assumed  Large  Proportions  and  is  Being 
Taken  Up  in  Many  Places — Newspapers  Are  Boosting  the 
Movement — Hardwaremen  Are  Also  Taking  An  Active  Part  in 
Boosting  the  Campaign. 


THE  "Clean  Up  and  Paint  Up" 
campaign  is  off  to  a  splendid  start. 
Paint  manufacturers  had  already 
interested  themselves  in  the  movement 
before  Hardware  and  Metal  took  a  hand 
but  since  the  national  weekly  organ  of 
the  hardware  trade  swung  into  line,  the 
movement  has  assumed  larger  propor- 
tions. The  idea  is  being  taken  up  in 
many  new  places.  Hardware  and  Metal 
has  received  letters  from  a  great  many 
newspapers,  some  professing  their  will- 
ingness to  help  in  the  work;  others  ask- 
ing for  further  information.  And  this  is 
only  a  start. 

Hardware  and  Metal  is  placed  in  an 
exceptionally  good  position  to  further 
the  movement  for  a  "clean  up  and 
paint  up"  campaign  in  all  cities  and 
towns  of  Canada.  Published  weekly 
and  reaching  hardware  dealers  in  every 
place  from  coast  to  coast,  it  is  in  a  posi- 
tion to  influence  the  trade  to  taking  an 
active  part  and  to  supply  the  material 
and  information  for  furthering  the  cam- 
paign. But  this  is  not  all.  Behind 
Hardware  and  Metal  in  the  movement  is 
the  full  power  and  influence  of  the  Mac- 
Lean  Publishing  Co.,  with  its  far-reach- 
ing ramifications  and  complete  organiza- 
tion. One  of  the  MaeLean  publications 
is  "Printer  and  Publisher,"  a  trade 
paper  devoted  to  the  publishing  interests 
as  the  name  denotes,  and  goin?  regularly 
into  every  newspaper  office  in  the  Do- 
minion. "Printer  and  Publisher"  has 
fallen  into  line  with  Hardware  and 
Metal  and  will  work  from  the  other  end. 
influencing  the  newspapers  to  take  up 
the  idea,  joining  with  the  retail  mer- 
chants. With  this  powerful  influence  at 
work,  the  campaign  should  become  a 
widespread  one  and  in  time  "Clean  Up 
and  Paint  Up"  week  will  become  an 
annual  fixture  in  every  city  and  town  in 
Canada. 

It  is  gratifying  to  be  able  to  announce 
that  a  number  of  hardwaremen  have  ac- 
cepted the  suggestion  of  Hardware  and 
Metal  and  have  discussed  the  matter 
with  their  local  newspapers,  enlisting 
the  assistance  of  the  press.  First  and 
foremost  to  do  this  has  been  W.  F.  Mac- 
pherson,  of  Prescott,  president  of  the 
Ontario  Retail  Hardware  and  Stove 
Dealers'  Association.  Others  have  fol- 
lowed suit,  but  the  number  is  not  as 
large  as  Hardware  and  Metal  had  hoped 
to  see.  However,  it  is  not  too  late.  Why 
not  do  it  NOW?  The  first  week  of  May 
is  the  period  set  in  a  large  number  of 


cities  and  towns  so  that  there  is  still 
time  to  get  the  movement  under  way  in 
YOUR  town. 

As  promised  in  previous  issues,  Hard- 
ware and  Metal  is  presenting  material 
which  could  be  used  by  the  newspapers 
in  stirring  up  public  interest.  Two  sug- 
gestions of  this  nature  appear  in  the 
present  issue.  Literature  and  cartoons 
can  be  obtained  from  the  paint  manu- 
facturers. All  the  ammunition  is  ready 
to  hand  for  the  newspaper  which  elects 
to  help  along  the  movement. 


ACTIVITY     IN     MONTREAL 
CAMPAIGN. 

ONE  of  the  first  requests  to  be  made 
to  the  new  Mayor  and  Board  of 
Control  of  Montreal,  elected  April 
G,  will  be  a  petition,  supported  by  a  dele- 
gation of  those  interested  in  the  Mont- 
real Publicity  Association's  city  im- 
provement campaign,  asking  that  a  pro- 
clamation be  issued  appointing  the  week 
for  cleaning  up  and  painting  up  Mont- 
real, and  thus  giving  an  official  sig- 
nificance to  the  work.  The  executives  of 
the  campaign  have  also  decided  to  call  a 
public  meeting  in  the  near  future  for 
the  purpose  of  hearing  addresses  ex- 
planatory of  the  campaign. 

At  a  meeting  of  the  executive  of  the 
campaign,  held  last  week,  reports  were 
received  from  the  chairmen  of  the  vari- 
ous committees  entrusted  with  the  or- 
ganization of  the  work.  F.  A.  Scroggie, 
chairman  of  the  merchants'  committee, 
reported  that  he  had  secured  promises  of 
assistance  from  a  number  of  merchants. 
He  submitted  a  letter  which  he  proposed 
to  send  to  the  merchants  of  Montreal 
asking  their  co-operation  in  advertising 
the  campaign.  They  will  be  required  to 
display  in  their  store  windows  all 
articles  which  can  be  used  in  a  clean-up 
campaign,  including  cleaning  utensils 
and  paints.  Printed  slips  drawing  the 
attention  of  purchasers  to  the  campaign 
will  be  inserted  in  all  parcels. 

In  his  report  as  chairman  of  the  co^ 
operation  committee,  Dr.  W.  H.  Ather- 
ton  stated  he  has  prepared  a  letter  to  be 
sent  to  all  the  public  bodies  in  the  city, 
with  the  exception  of  stores,  explaining 
the  campaign  and  asking  their  co-opera- 
tion. The  object  is  to  get  all  to  take  an 
individual  interest  in  the  cleaning  of 
Montreal,  and  to  obtain  their  consent  to 
the  use  of  their  names  in  a  petition  to 
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the  city.  The  petition  will  ask  that  a 
proclamation  be  issued  setting  a  date 
for  the  clean-up  week,  and,  if  necessary, 
that  the  city  provide  accommodation  at 
the  City  Hall  for  those  directing  the 
week's  work.  Another  letter  will  be  sent 
to  the  city  clergymen,  asking  them  to 
explain  the  campaign  on  a  certain  Sun- 
day, speaking  from  the  pulpit  of  the  dif- 
ferent churches. 

W.  H.  Kay,  chairman  of  the  operating 
committee,  suggested  that  boxes  and 
barrels  be  distributed  to  the  city  grocery 
stores,  so  that  the  stores  might  then  give 
these  receptacles  to  their  customers.  In 
this  way  provision  will  be  made  for  the 
removal  of  the  garbage.  As  to  the  in- 
cineration, the  city  might  be  asked  to 
build  two  temporary  incinerators,  as  Mr. 
Kay  thought  the  present  Montreal  in- 
cineration plant  would  be  entirely  in- 
adequate. 

The  publicity  work  of  the  campaign, 
which  is  being  undertaken  by  E.  Montet 
and  the  publicity -'committee,  suggested 
the  use  of  cotton  signs  on  the  street 
cars,  banners  and  other  advertisements 
in  the  streets,  and  special  slides  in  the 
moving  picture  theatres.  The  advertisers 
in  the  newspapers  would  be  asked  to  in- 
corporate a  notice  of  the  campaign  in  all 
their  advertisements. 

In  connection  with  the  proposed  pub- 
lic meeting  to  be  held  soon,  a  number  of 
speakers  will  be  obtained,  and  it  is  in- 
tended to  have  several  thousand  badges 
prepared,  bearing  the  name  of  the  cam- 
paign, these  badges  to  be  distributed  to 
citizens.  All  attending  the  public  meet- 
ings would  be  given  a  badge,  and  in  this 
way  interest  aroused  in  the  question  of 
cleaning  up  Montreal. 

Considerable  interest  has  already  been 
aroused  in  the  clean-up  campaign  in 
Montreal,  and  it  is  felt  that  the  move- 
ment will  be  heartily  supported  by  the 
majority  of  the  citizens. 

© 

Fire  Losses. 

A  fire,  which  originated  in  the  base- 
ment of  the  Ketchum  Co.  sporting  goods 
&-tore,  corner  Sparks  and  Bank  Streets, 
Ottawa,  did  damage  estimated  at  about 
$20,000,  on  April  10th.  The  greatest 
loss  was  in  stock,  especially  amongst 
cartridges  and  firearms.  The  baseball 
and  bicycle  departments  escaped  without 
any  great  injury.  The  loss  was  covered 
by  insurance. 
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Glidden  "Green  LabeTWeek 

A  Plan  to  Boost  Sales  in 
the  Varnish  Department 

TJOUSECLEANING  season  is  right  here,  bringing  in 
*  ^  its  wake  a  big,  healthy  demand  for  varnishes  and 
finishes.  Never  was  a  better  time  to  ''plump"  on 
Glidden's  "Green    Label'    varnishes    and    Jap-A-Lac 

than  right  now.    And  we're  ready 
^  to  turn  right  in  and  help  you. 

Fact  is,  we're  doing  it  now, 
through  our  newspaper,  magazine 
and  poster  advertising.  Then,  in 
addition,  is  our  practical  co-opera- 
tion with  the  dealer — 


is 


An  advertising  department  that  is 
at  your  service  for  the  preparation 
of  copy  for  your  local  newspaper, 
including  free  electrotypes. 

Handsome  litho- 
graphed cut-outs  in 
colors  for  window  trims; 
color  cards  and  book- 
lets for  distribution 
among  your  customers 
— these  are  features  of 
a  service  that  goes  more 
than  half  way  in  provid- 
ing the  dealer  with  in- 
telligent, effective  sell- 
ing help. 
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TVTOW,  while  interest  in  home  decor- 
■^  ating  and  home  renovating  is  at  its 
height,  make  the  most  of  your  opportun- 
ities. Display  Glidden's  "Green  Label" 
Varnishes  and  Jap-A-Lac  in  your 
windows  and  on  the  counters.  Talk 
Glidden  products  in  your  advertising 
(and  don't  forget  those  free  electros). 
Arrange  striking  window  trims.  Tear 
out  the  full-page  Glidden  advertise- 
ments from  the  magazines  and  stick 
them  up  in  the  windows. 

Make  your  store  the  Glidden  headquarters  for  your 
neighborhood.  Let  people  know  that  you  are  fully 
prepared  to  meet  their  "housecleaning"  needs.  You'll 
probably  be  surprised  at  the  way  business  will  pick  up. 

The  experiment  isn't  going  to  cost  you  anything  but 
a  little  time,  and  the  possibilities  are  good  for  increased 
sales  and  new  customers. 

Write  us  to-day  and  let  us  know  just  how 
we  can  help  you.  We're  willing  to  let  you 
put  the  limit  on  it,  but  naturally  you'll 
have  to  speak  first.    A  post-card  will  do. 

The  Glidden  Varnish  Co.,  Limited 

Toronto,     -     Canada 

Factories:     Toronto,  Canada;    Cleveland,  Ohio 
Branches:     London,    New  York    and   Chicago 

Here  are  the  names  of  some  of  our  Distributors  :     British  Columbia — Wood,  Vallance  &  Leggat,  Limited,  Vancouver,  B.C. 

Manitoba,    Alberta   and    Saskatchewan — Marshall- Wells    Co.,  Limited,  Winnipeg,  Man.  ;    Marshall-Wells    Alberta   Co., 

Limited,  Edmonton,  Alta.     Province  of  Quebec — McArthur,  Irwin,  Limited,  Montreal,  Que. 
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Where  the  Individual  Can  Help 

Prepared  by  Hardware  and  Metal  for  use  in  Newspapers. 


yf  FEW  feet  of  land  at  the  corner  of  King  and 
/~w  Yonge  streets,  Toronto,  to-day,  would  sell 
for  a  sum  well  up  in  the  hundreds  of  thous- 
ands. A  few  decades  ago  that  land  was  not  worth 
any  more  than  property  around  the  commercial 
hub  of  the  smaller  cities  to-day.  The  increase  in 
value  is  due  to  the  growth  and  expansion  of  the 
city. 

This  is  one  reason  why  every  citizen  should  have 
a  full  share  of  civic  patriotism.  Civic  growth  is 
essential  to  individual  progress  and  gain.  If  the 
town  grows,  the  holdings  of  the  property  owner 
become  more  valuable  in  direct  ratio  to  the  growth 
of  the  community.  A  thousand  increase  in  popu- 
lation means  many  thousands  added  to  the  volume 
of  local  real  estate. 

And  each  individual  has  it  in  his  power  to  ac- 
celerate or  retard  the  growth  of  the  community . 
It  is  only  by  the  active  co-operation  of  the  whole 
population  of  a  city  or  town  that  progress  can  be 
effected.  Where  a  town  is  going  ahead  it  can  be 
accepted  as  a  fact  that  the  people  as  a  whole  are 
earnest,  progressive  and  full  of  civic  patriotism. 
Visit  any  town  where  progress  has  been  halted, 


where  the  wheels  of  industry  turn  in  the  same  or  in 
diminished  measure  year  by  year,  where  popula- 
tion and  assessment  totals  do  not  vary,  and  you 
ivill  find  the  people  lacking  in  the  qualities  of  ag- 
gressiveness, indifferent  to  the  real  interests  of  the 
community. 

How  can  the  individual  help?  Here  is  one 
way.  Take  part  in  the  "Clean  Up  and  Paint  Up" 
campaign  now  launched.  Observe  the  week  set 
aside  for  this  purpose  by  thoroughly  cleaning  up 
your  premises.    Get  out  the  shovel,  the  rake,  the 

?aint  pot.  Put  your  home  in  tune  with  Nature 
y  removing  the  rubbish  of  winter  and  by  effacing 
all  traces  of  the  wear  and  tear  of  the  rigorous  sea- 
son now  passed. 

A  city  of  attractive  homes  is  bound  to  pro- 
gress. The  reputation  of  ann  community  depends 
very  largely  upon  its  attractiveness  to  the  outsider; 
and  nothing  will  win  favor  more  quickly  than  a 
uniform  orderliness.  Do  YOUR  share  toward  gain- 
ing a  good  reputation  for  ■ ■  by  actively 

participating  in  the  "Clean  Up  and  Paint  Up" 
Campaign. 


An  Advertisement  and  Insurance  in  One 


QiMITH  was  carrying  home  a  rather  bulky, 
O  cylindrical  parcel  when  he  met  Jones.  Being 
neighbors  they  fell  into  step. 

"Did  you  know  that  I  had  gone  into  the  in- 
surance business?"  asked  Smith. 

"That  so?"  said  Jones,  edging  away  uncon- 
sciously. People  generally  do  edge  away  from  in- 
surance agents.    "I  hadn't  heard." 

"I  suppose  you  have  your  house  and  barn  inr 
sured?"  continued  Smith. 

"You  bet,"  assented  Jones  with  emphasis,  and 
finality. 

"Against  what?"  asked  Smith. 

"Against  what?  Why  —  against  fire,  of 
course." 

"Is  that  all?  Now  look  here,  Mr.  Jones,  do  you 
mean  to  say  that  fire  is  the  only  thing  threatening 
those  buildings  of  yours?  I  don't  know  what  the 
percentage  of  houses  that  are  burned  is,  but  it 
can't  be  so  very  large.  And  there  is  one  danger 
that  threatens  all  buildings  all  the  time — depre- 
ciation and  decay.  Are  you  insured  against 
decay?" 

"Of  course  not,"  said  Jones  with  a  smile. 
"Where  could  I  get  that  kind  of  insurance?" 

"Right  here,"  said  Smith,  as  he  brought  out  a 
can  of  paint;  "Here  is  my  policy — right  inside 
this  can." 

Ever  stop  to  consider  just  how  important  paint 
is  from  the  standpoint  of  insurance? 

The  fact  that  buildings  decay  more  or  less 
rapidly  when  proper  attention  is  not  paid  to  them, 
does  not  require  any  proof.  It  is  well  known  to 
builders  and  property  owners  that  they  will  be 
found  eager  to  adopt  any  measure  which  promises 
to  prevent  depreciation.  Allow  woodwork  to  go 
exposed  to  the  air  and  it  soon  cracks  and  rots. 


This  is  due  to  the  fact  that  the  surface  has  no 
protection.  Provide  it  with  a  covering  against  the 
destructive  effect  of  the  cold  and  wetland  it  will 
continue  firm  and  solid  just  as  long  as  the  covering 
is  renewed.  Paint  is  the  covering  which  is  applied 
to  wooden  surfaces  and  it  has  been  found  a  most 
effective  protector  against  the  weather.  A  build- 
ing well  painted  is  insured  against  decay  and  de- 
preciation. 

This  is  not  mere  speculation  or  sales-making 
exaggeration.  It  is  a  fact.  Take  two  buildings, 
side  by  side.  Have  the  one  painted  regularly,  and 
allow  the  other  one  to  go  untouched.  The  first  will 
remain  fresh  and  in  good  condition.  The  second 
will  soon  fall  into  what  might  best  be  termed 
structural  senility.  Take  a  stroll  through  any  city 
or  town  and  the  truth  of  this  statement  will  soon 
be  borne  in  upon  you.  You  will  see  plenty  of 
houses  which  are  freshly  painted  and  have  ap- 
parently always  been  kept  that  way.  How  comfort- 
able and  attractive  they  look.  If  you  are  looking 
for  a  house  to  buy  or  rent,  these  are  inevitably  the 
ones  you  pick  out. 

On  the  other  hand,  you  will  find  scores  of 
houses  which  look  the  picture  of  neglect.  They 
were  probably  painted  in  the  first  place,  but  one 
would  never  guess  it,  to  look  at  them  now.  The 
woodwork  is  warped  and  weatherbeaten  and  sag- 
ging here  and  there.  The  whole  structure  looks  as 
though  it  were  on  the  point  of  toppling  over  or 
falling   to   pieces. 

What  a  difference  just  a  few  coats  of  paint 
make! 

A  city  of  well-painted  homes  is  an  advertise- 
ment of  progress.  Do  YOUR  share  to  make 

a  well-painted  town. 

Take  part  in  the  "Clean  Up  and  Paint  Up" 
Campaign. 
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DEALERS'  PROFITS. 

(Continued  from  page  51.) 

Entirely  aside  from  the  interest  and 
depreciation  on  the  investment  in  land, 
building's  and  warehouses,  and  in  addi- 
tion overhead  expenses  and  return  on 
working  capital,  it  requires  a  number  of 
cents  per  barrel  profit  to  take  care  of 
the  cost  of  carrying  accounts  of  the 
dealer's  customers,  and,  where  necessary, 
of  collecting,  counting,  shipping,  and 
paying  freight  on  returned  sacks. 

It  is  hardly  necessary  for  me  to  state 
that  many  of  these  items  of  expense  ap- 
ply to  carload  business  as  well  as  to 
cases  where  the  cement  must  be  put 
through  the  warehouse  or  teamed  to  the 
job.  The  difference  in  cents  per  barrel 
asked  by  some  dealers  for  delivery  by 
team  compared  to  the  price  which  they 
pay  the  manufacturer  f.o.b.  cars  at  their 
warehouse  is  so  ridiculously  low  that  it 
can  mean  nothing  but  a  loss  on  each 
barrel  sold. 

The  time  allotted  to  me  will  not  permit 
my  dwelling  upon  a  number  of  factors 
that  have  a  bearing,  either  directly  or 
indirectly,  on  dealers'  profits,  some  of 
which  are  worthy  of  a  separate  paper, 
such  as  dangerous  granting  of  credits, 
economical  warehouse  facilities,,  busi- 
nesslike methods  in  insisting  upon  writ- 
ten agreements  with  contractors  as  clear, 
concise  and  binding  as  those  between 
the  dealer  and  the  manufacturer  cover- 
ing the  same  transaction,  a  strict  com- 
pliance with  the  principle  "A  contract  is 
a  contract,"  both  in  dealings  with  the 
manufacturer  and  the  customer;  mak- 
ing quotations  with  definite  dates  of  ex- 
piration to  afford  protection  against  ad- 
vance of  the  market  before  decision  is 
reached;  even  the  carrying  of  proper 
stocks,  and  the  giving  of  sufficient  notice 
in  advance  of  shipments  required  so  as 
to  avoid  the  expensive  experience  of 
having  no  cement  on  hand  to  meet  the 
obligations  of  contracts  or  daily  de- 
mand. 

More  important  than  any  other  one 
feature,  outside  of  gross  margin  per  bar- 
rel and  volume  of  business,  is  that  of  the 
proper  handling  of  cloth  sacks.  As  care- 
less methods  in  this  respect  will  easily 
turn  a  fair  profit  into  an  actual  loss  in 
the  handling  of  a  given  quantity  of  ce- 
ment at  the  same  margin,  I  shall  touch 
on  this  subject  in  a  cursory  manner. 

Cement  sacks  can  hardly  be  considered 
a  source  of  revenue  to  a  dealer,  but  they 
must  not  be  overlooked  in  any  considera- 
tion of  the  items  that  affect  his  profits. 
Unfortunately,  cement  sacks  have  gen- 
erally been  a  source  of  loss  and  expense. 
The  dealer  may  not  be  altogether  to 
blame  for  this  regrettable  condition,  but 
here,  as  in  many  other  cases,  his  salva- 
tion lies  entirely  within  his  own  hands. 
The  root  of  all  our  sack  troubles  has 


been  the  old  superstition"  That,"through 
some  strange  dispensation  of  Providence, 
the  cloth  cement  sack  was  a  free  pack- 
age. It  cannot  be  a  free  package  any 
more  than  can  a  paper  cement  bag,  or  a 
baking  powder  can,  or-  a^  biscuit  box,  be- 
cause ultimately,  someone  has  to  pay  for 
it.  There  are  three  classes  of  people 
who  might  be  called  upon  to  pay  for  ce- 
ment sacks — that  is  to  say,  the  cement 
manufacturer,  the  dealer,  or  the  cus- 
tomer. For  the  purpose  of  the  present 
argument  we  will  eliminate  the  dealer, 
because  I  am  sure  that  the  dealer  does 
not  want  to  pay  for  these  packages,  and 
I  am  equally  sure  that  no  fair-minded 
cement  manufacturer  desires  him  to  do 
so.  The  question  to  be  settled,  therefore, 
is  whether  the  manufacturer  or  the  cus- 
tomer shall  carry  this  load. 

There  is  nothing  but  established  cus- 
tom to  prevent  manufacturers  of  cement 
from  selling  their  produet  in  non-return- 
able packages  in  the  same  way  as  is  done 
by  manufacturers  of  canned  goods,  and 
many  other  commodities.  In  fact,  we  do 
sell  a  large  part  of  our  product  in  paper 
bags  which  are  non-returnable.  In  de- 
termining the  price  to  be  charged  for  ce- 
ment we  add  to  our  net  price  2y2  cents 
a  bag,  or  ten  cents  a  barrel,  for  these 
paper  bags.  The  customer  buys  the 
bags,  and  when  he  has  emptied  them  he 
burns  them  up;  or  throws  them  away,  or 
makes  any  other  disposition  of  them  that 
he  sees  fit.  He  has  paid  10  cents  a  barrel 
for  the  package  in  which  he  received  his 
cement.  When  we  sell  cement  in  cloth, 
we  add  to  the  net  price  of  the  cement  10 
cents  a  sack,  or  40  cents  a  barrel,  for  the 
packages,  but  agree  with  the  customer 
to  buy  back  from  him  any  of  the  pack- 
ages that  are  in  fit  condition  for  further 
service  at  the  same  price  of  10  cents 
which  we  have  charged  him  for  them. 
This  means  that  if  the  customer  takes 
2'ood  care  of  his  sacks,  and  does  not  al- 
low them  to  be  destroyed  or  stolen,  all  he 
will  have  to  pay  for  the  cement  packages 
will  be  the  cost  of  handling  and  shipping 
the  sacks,  plus  the  value  of  the  relatively 
small  number  which  may  die  on  his 
hands  through  natural  wear  and  tear.  If 
a  man  handles  his  sacks  in  this  way,  his 
package  expense  will  be  small.  If  he  is 
careless  with  them  and  allows  them  to  be 
lost  or  destroyed,  his  package  expense 
will  be  heavy,  very  heavy,  but  you  will 
note  that  this  additional  load  will  fall  ex- 
actly where  it  belongs. 

Now,  supposing  that  the  cement  manu- 
facturers should  do  as  many  of  their  cus- 
tomers would  undoubtedly  like  to  have 
them,  and  agree  to  buy  back  worthless 
sacks,  or  even  agree  not  to  make  any 
charge  for  the  sacks  in  the  first  place, 
but  only  to  accept  with  gratitude  such 
sacks  as  the  customer  saw  fit  to  return. 
A  policy  of  this  kind  would  have  two  re- 
sults. In  the  first  place,  it  would  add  to 
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The~cement  manufacturer's  cost  of  mak- 
ing and  selling  his  product  another  big 
item  of  expense  for  sack  losses.  In  the 
second  place,  this  expense  would  get 
larger  every  year,  because  there  would 
be  no  inducement  for  anyone  to  go  to  the 
expense  of  taking  care  of  his  sacks,  and 
presently  cloth  sacks  would  be  making- 
only  one  trip  in  the  same  way  that  paper 
bags  now  do.  With  this  large  and  con- 
stantly growing  expense  on  his  shoulders, 
the  cement  manufacturer  would  have  to 
get  more  money  for  his  cement.  He 
would  have  to  spread  this  additional  cost 
over  all  his  customers,  regardless  of 
whether  the  individual  took  good  care  of 
his  sacks  or  not.  In  other  words,  the 
competent  and  efficient  consumer  would 
be  assessed  a  part  of  the  loss  which  ori- 
ginated with  the  incompetent  and  ineffi- 
cient user,  and  the  result  would  be  to 
put  a  premium  on  carelessness,  and  a 
penalty  on  carefulness. 

The  cement  manufacturer,  like  any 
other  manufacturer  who  desires  to  re- 
main solvent,  must  get  back  from  his 
customers  the  complete  cost  of  his  pro- 
duct, plus  a  fair  profit.  If,  to  the  cost 
of  our  product  must  be  added  a  big  pack- 
age loss,  we  must  get  that  back  from  our 
customers.  Now,  isn't  it  fairer  to  get 
that  package  loss  back  from  the  custom- 
ers who  are  responsible  for  the  loss,  in- 
tead  of 'spreading  it  over  the  guilty  and 
innocent  alike?  You  can  see  that  no  mat- 
ter how  things  are  arranged  on  the  sur- 
face, the  consumer  of  the  cement  must 
pay  for  the  package,  so  the  only  problem 
to  solve  is  the  one  of  putting  that  loss 
where  it  fairly  belongs.  These  ideas  on 
the  subject  of  sacks  may  never  have 
been  presented  to  you  in  just  this  way 
before,  and  it  may  strike  you  that  my 
presentation  of  them  has  been,  to  say  the 
least,  straightforward,  if  not  forcible.  I 
want  to  drive  these  points  home,  because, 
if  the  cloth  cement  sack  is  ever  to  be 
anything  but  a  source  of  trouble  and  loss 
to  you,  you  must  drive  them  home  with 
your  customers.  You  must  make  your 
customers  understand  that  cement  sacks 
are  not  loaned  or  donated  to  them,  but 
the  privilege  of  receiving  their  cement  in 
returnable  sacks  is  a  privilege,  and  one 
which  they  must  not  abuse.  Yon  must 
make  them  understand  that  cement  man- 
ufacturers have  no  object  in  buying 
sacks  unless  they  can  use  those  sacks 
again,  so  that  you,  in  turn,  are  not  jus- 
tified in  buying  from  your  customers 
sacks  which  you  cannot  sell  to  the  ce- 
ment manufacturers.  You  must  make 
your  customers  understand  that  the 
money  which  they  lose  on  a  few  sacks  is 
the  package  charge  on  all  the  cement 
they  have  handled,  and  you  must  make 

\  them  understand     and     appreciate  that 
even  if  they  have  to  pay  for  a  few  worn 
out  sacks,  to  say  nothing  of  the  sacks 
(Continued  on  page  59.) 


Problems  in  Sheet  Metal  Work 


IN  our  April  4  issue  we  partially  de- 
veloped the  pattern  necessary  for  a 
roof  flange,  showing  the  various 
stages  necessary  to  follow  out  in  the  de- 
velopment of  such  a  pattern,  and  had  pro- 
gressed so  far  as  to  have  described  Figs. 
2,  3,  4,  5  and  6.  We  will  now  describe  the 
actual  full  pattern  shown  in  Fig.  7. 

First  erect  a  vertical  dotted  line  shown 
in  Fig.  3,  B.X.I,  elevation  and  same 
length  as  B.X.I. ,  though  giving  this  pat- 
tern the  same  letters  and  figures  as  shown 
in  Fig.  4,  viz.,  the  vertical  dotted  line  in 
Fig.  7  describes  g.l.  then  transfer  the 
length  from  centre  g,  Fig.  4,  to  g.  b.d., 
Fig.  7,  and  erect  dotted  lines  as  shown 
from  b.d.  to  1. 

Next  take  compasses  and  describe  arcs 
1,  2,  3,  4  formed  by  using  centre  k  in 
Fig.  6,  and  transferring  to  b.,  Fig.  7,  then 
use  stretchout  measurements  in  circle  on 
plan  Fig.  4,  and  intersect  the  arcs  1,  2,  3, 
4  in  Fig.  7. 

Next  place  the  compass  at  1.,  Fig.  5, 
and  open  up  to  4,  then  with  that 
measurement  from  an  arc  at  a.,  Fig.  7. 


Next  place  the  compass  point  at  F.  and 
open  up  to  E.,  this  measurement  is  used 
to  intersect  the  arc  4. a.,  now  draw  the 
dotted  line  shown  at  4. a.  Next  trans- 
fer the  various  distances  shown  from  i. 
4,  5,  6,  7  in  Fig.  5,  by  placing  compass 
point  at  a.,  Fig.  7.  Again  intersecting 
these  arcs  by  the  measurements  found 
at  f.,  4,  5,  6,  7  in  plan  Fig.  7,  then  by 
placing  compass  point  at  f.,  Fig.  4,  open- 
ing up  at  a.  or  c,  and  transferring  the 
distance  to  a.  in  Fig.  7,  making  arc,  then 
placing  compass  point  at  E.A.,  Fig.  3, 
transfer  this  measurement  to  f.7,  inter- 
secting arc  f.  in  Fig.  7.  Next  draw  the 
various  solid  lines  as  shown,  this  finishes 
the  half  pattern,  the  other  half  may  be 
developed  by  simply  turning  the  half 
pattern  over  at  g.l,  which  will  give  the 
results  shown,  the  outer  dotted  lines  are 
necessary  to  fasten  flange  on  roof  and 
should  be  wider  than  shown.  It  may  be 
stated  that  this  pattern  is  always  best 
made  in  one  piece,  though  only  one  half- 
pattern  is  really  necessary.  In  our  next 
issue  we  will  describe  the  easiest  way  to 


develop  the  necessary  pieces  to  make  up 
a  roof  hopper,  which  are  very  desirable 
on  flat  roofs. 


® 

ELECTRIC  FLASHLIGHTS. 

There  is  a  rapidly  growing  demand  for 
electric  flashlights,  and  hardware  dealers 
can  do  both  themselves  and  their  cus- 
tomers a  good  turn  by  carrying  them  in 
stock.  Naturally,  this  idea  carries  with 
it  featuring  them  in  the  show  windows 
and  in  newspaper  ads. 

Automobilists  have  probably  created 
the  demand,  but  many  others  are  finding 
them  exceedingly  useful  and  convenient 
to  carry,  and  they  may  easily  be  handled 
with  perfect  safety  in  barns  and  other 
places  where  any  other  kind  of  light 
would  be  dangerous.  Lanterns  will  al- 
ways be  in  demand,  of  course,  and  are 
staple  hardware  stock,  but  the  electric 
flashlight,  if  displayed  and  explained, 
will  find  many  purchasers  in  any  com- 
munity.— Implement  Journal. 
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DEALERS'    PROFITS. 

(Continued  from  page  57.) 

which  are  prematurely  destroyed 
through  their  own  misuse  or  neglect, 
they  are  still  getting  their  cement  in  a 
cheaper  and  more  economical  package 
than  any  non-returnable  package  could 
possibly  be. 

This  is  going  to  be  a  difficult  doctrine 
to  preach,  and  it  is  going  to  require  a 
lot  of  hard  and  thankless  work,  but  if 
the  sack  end  of  the  cement  business  is 
ever  going  to  be  anything  except  a 
source  of  friction  and  disputes,  as  well 
as  loss  to  you,  this  work  must  be  done, 
and  the  sooner  it  is  started,  the  sooner 
will  this  package  loss  cease  to  be  a  charge 
against  your  profits.  We  have  done  a 
great  deal  to  help  the  dealer  in  this  edu- 
cational work,  but  we  want  to  do  more. 
In  this  respect,  as  otherwise,  the  deal- 
ers' interests  are  ours,  and  incidentally 
in  the  long  run,  the  ultimate  best  inter- 
ests of  your  customers,  the  consumers, 
will  be  served  by  a  clear  and  proper 
understanding  of  this  package  question. 

Cement  manufacturers  are  doing  won- 
derful work  to  increase  the  use  of  ce- 
ment for  the  classes  of  work  which  have 
existed  for  some  time,  as  well  as  in  find- 
ing and  exploiting  new  uses.  The  steady 
increase  in  cement  consumption  in  this 


country,  in  spite  of  the  depressions  that 
have  affected  practically  every  other  in- 
dustry, would  not,  in  my  opinion,  have 
occurred  had  it  not  been  for  this  educa- 
tional work.  The  thousands  of  cement 
dealers  in  this  country  are  in  position  to 
render  great  assistance  to  this  2nd,  and 
thereby  improve  their  own  financial  wel- 
fare. Broad-minded  manufacturers  re- 
alize that  their  services  must  be  enlist- 
ed, and  that  the  desired  enthusiasm  must 
come  as  a  result  of  benefit  to  their 
pocket  books. 

With  the  large  amount  of  powerful 
ammunition  that  will  be  freely  supplied 
to  the  dealer  by  the  manufacturer  in  the 
shape  of  booklets  and  educational  in- 
formation to  suit  both  the  large  and 
small  items  of  cement  uses  in  the  innum- 
erable directions  in  which  cement  is  and 
should  be  used,  the  local  dealer,  with 
comparatively  small  effort,  will  find  it 
easy  to  increase  the  consumption  in  his 
locality,  and  by  so  doing  augment  the 
number  of  units  on  which  he  will  receive 
a  certain  gross  profit,  which  will  enhance 
the  net  profits  in  greater  proportion  than 
the  increased  volume  of  his  cement  trade. 
The  greater  the  volume,  the  smaller  is 
the  necessary  margin  of  gross  profit,  and 
the  larger  the  volume,  the  greater  the. 
percentage  of  gross  profit  that  may  be 
converted  into  net  profit. 


We  generally  find  that  the  dealer  is 
not  taking  enough  interest  to  educate 
himself  sufficiently  to  discuss  the  use  of 
cement  with  a  prospective  customer. 
This  education  is  available  in  literature 
that  costs  him  nothing. 

In  conclusion,  the  success  of  the  ce- 
ment dealer  and  the  manufacturer  large- 
ly depends  upon  each  other,  and  a  mu- 
tually friendly,  honest  feeling  should 
exist,  with  a  willingness  on  the  part  of 
both  to  co-operate  with  a  real  interest  in 
each  other's  success. 

You  will  find  that  the  right-minded 
and  broad-minded  manufacturer  is  ready 
to  assist  by  all  means  in  his  power  to 
bring  about  the  desired  results.  If  each 
dealer  will  approach  this  subject  with 
the  manufacturer  or  manufacturers  from 
whom  he  secures  his  supplies  in  a  spirit 
of  co-operation  and  confidence,  I  be- 
lieve it  will  soon  remove  this  question,  at 
present  so  vexatious. 


He  who  is  temperamentally  sympa- 
thetic profits  more  by  his  mistakes  than 
the  calculating  man  gains  by  his  calcu- 
lations. We  are  more  lenient  in  our 
judgments  of  those  who  err  through  ex- 
cess of  humanity  than  of  those  who 
have  never  made  a  kindly  error. 
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MODERN  PHYSIOLOGY. 

By  Professor  Arthur  Bateman. 

A  MAN  who  is  150  pounds  in  weight, 
"^^  contains  sufficient  ingredients  in 
his  body  to  equal  100  dozen  eggs.  There 
is  iron  enough  in  his  system  to  make 
four  ten  penny  nails.  His  body  contains 
in  a  condensed  form  36,954  cubic  feet  of 
gas,  25  candles,  and  a  cake  of  soap. 
There  is  material  enough  to  make  heads 
for  a  sufficient  number  of  matches  to  fill 
8.064  boxes.  Six  teaspoonfuls  of  salt,  a 
bowl  of  sugar,  and  10  gallons  of  water 
are  part  of  his  150  pounds.  The  hydro- 
gen in  his  make-up  would  inflate  a  bal- 
loon big  enough  to  lift  him  above  the 
clouds. 

When  the  fact  is  firmly  grasped  that 
every  individual  is  100  eggs,  more  or 
less,  it  is  not  hard  to  understand  why 
some  men  are  so  easily  broken  up  and 
so  disastrously  affected  when  they  are 
beaten,  and  why  others  develop  a  yel- 
low streak  and  turn  out  bad.  We  all 
have  heard  of  persons  who  were  addled, 
and  of  others  who  are  hard-shelled.  Also, 
we  have  often  run  into  a  man  who  is 
36,954  cubic  feet  of  gas.  A  word  or 
two  shrewdly  pointed  will  usually  tap 
his  tank  and  bring  on  a  flow  which  can 
be  shut  off  only  with  the  greatest  dif- 
ficulty. Everybody  knows  the  man  who 
is  as  "sharp  as  tacks,"  and  the  man 
with  an  iron  constitution  or  a  steely 
eye.  Every  one  gets  a  little  rusty  now 
and  then.  It  may  be  that  when  a  man 
is  said  to  be  crooked,  it  is  because  his 
ten  penny  nails  have  been  trying  to  do 
the  work  of  six  penny  nails  and  got 
twisted.  We  know  what  happens  when  a 
fellow  gets  "all  lit  up."  It  is  his  25 
candles  that  furnish  the  illumination. 
Besides  we  know  why  some  persons  are 
more  brilliant  than  others.  It  is  be- 
cause their  candles  are  in  better  com- 
mission. Some  folks  are  touchy  and 
flare  up  under  friction.  It's  because 
there  are  so  many  match  heads  in  them. 
It  may  be  either  the  candles  or  the  match 
heads  that  make  them  splutter.  We  all 
go  up  in  the  air  once  in  a  while.  It  is 
nothing  but    the    hydrogen    we    contain. 


When  the  hydrogen  gets  beyond  control 
we  live  in  the  clouds,  a  state  of  existence 
more  unsatisfactory  to  those  remaining 
on  the  ground  than  to  those  aloft.  When 
the  match  heads  are  too  often  agitated 
or  the  candles  lighted  up  too  frequently 
there  is  danger  that  the  hydrogen  will  be 
set  off,  in  which  case  one  goes  all  to 
pieces.  There  are  some  who  will  think 
that  the  estimate  of  sugar  is  too  low, 
but  that  is  a  personal  matter  which  may 
be  adjusted  to  the  mutual  satisfaction 
of  those  concerned.  Some  of  us  water 
our  personal  stock  too  much,  and  that 
accounts  for  the  great  amount  of 
vanity  in  the  world. 

® 


WHAT    IS    SUCCESS? 

By    Harry    Gale    Nye. 

'-pHEODORE  ROOSEVELT'S  idea  of 
success  is  a  drug  store  on  the 
corner,  whose  wide  portals  are  always 
crowded  by  a  maelstrom  of  newly- 
threatened  fathers  clamoring  for  the 
doctor. 

The  millionaire's  idea  of  success  is  a 
castle  wherein  he  may  keep  the  biggest 
assortment  of  beautiful  pictures,  painted 
by  artists  whose  names  he  cannot  pro- 
nounce, and  rare  books,  in  editions  de 
luxe,  which  he  never  reads!  The  mil- 
lionaire couples  wealth  with  a  sense  of 
power  and  a  commiseration  for  the 
lowly,  mellowed  somewhat  by  a  pain  in 
his  stomach  and  a  covetous  longing  for 
the  appetites  of  the  hoi  polloi. 

His  commiseration,  at  times,  takes  the 
form  of  enlargement  of  the  heart,  as  a 
direct  result  of  which  the  Polinskies  on 
Squalor  Street  get  a  meal  of  canned 
salmon  and  pass  the  can  on  to  the  goat. 
Then  the  rich  man  goes  down  to  his 
office  and  stirs  up  the  distant  relatives 
of  the  Polinskies  and  makes  more  in  five 
minutes  than  he  gives  to  charity  in  a 
year ! 

After  having  stormed  the  bastile,  he 
goes  out  to  luncheon  with  a  fellow-con- 
spirator, fills  himself  full  of  lobster, 
pate  de  foie  gras  and  tantalizing  fluids, 
and  pays  a  check  that  would  keep  the 
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entire  Polinsky  family  in  canned  salmon 
for  three  weeks. 

The  food  makes  him  mad  after  it  be- 
gins to  matriculate  inside  him,  and  in- 
digestion grabs  his  vitals  in  both  hands 
and  wrings  his  internal  mechanism  until 
he  yells  for  quarter.  He  calls  his 
chauffeur,  goes  home  in  his  $12,000  tour- 
ing car,  finds  his  wife  gone  to  a  bridge 
game,  and  cusses  accordingly.  Miserable 
and  lonely  he  sits  down  to  unpleasant 
dreams ! 

A  bricklayer  shuffling  by  the  castle, 
with  an  empty  dinner  bucket  in  his 
hand  and  a  gnawing  in  his  stomach  like 
a  four-year-old  rat  eating  a  lath  out  of 
the  ceiling  -at  two  o'clock  in  the  morn- 
ing, looks  in  at  the  windows  and  sighs. 

"Ah,  t'  be  rich,"  he  muses,  "must  be 
th '  greatest  t  'ing  in  th '  hull  wur-rld ! ' ' 
And  the  lich  man,  affectionately  strok- 
ing the  button  of  his  vest  and  feeling 
for  his  appendix,  dodges  another  pain 
with  a  contortion  wonderful  to  behold, 
and  says: 

"Oh,  heavens!     What  is  success?" 

Surcess  is  happiness! 

The  man  who  is  happy,  though  he  be 
poor  or  rich,  is  successful. 

We  are  too  apt  to  make  the  mistake 
by  looking  for  success  through  gold- 
rimmed  eye-glasses.  We  expect  to  find 
success  in  a  ravishing  Worth  gown,  with 
jewels  on  her  hands  and  with  gems  in 
her  hair.  Often  we  lose  sight  of  the  real 
ingenue — the  shy  lassie  with  the  brown 
eyes,  with  the  glow  of  health  and  beauty 
in  her  cheeks  and  the  bunch  of  wild 
crab-apples  at  her  throat,  as  we  pass 
hurriedly  by  in  our  mad  rush  for  the 
frou-frou  and  the  glitter  and  the  route 
of  the  imitation  woman  with  the  false 
curls  and  the  walk  like  a  kangaroo! 

Take  it  from  me:  Money  has  nothing 
to  do  with  success!  Success  is  only  a 
condition  of  mind — the  condition  that 
makes  a  man  happy.  Some  of  the  most 
unhappy  people  in  the  world  are  the 
richest  and  some  of  the  most  discon- 
solate are  the  most  famous. 
*     *     » 

Some  men  do  most  of  their  worrying 
over  the  success  of  others. 


New  Goods  Offered  Canadian  Hardwaremen 


METAL  GARAGE. 

The  Pedlar  People,  Ltd.,  Oshawa,  Ont., 
are  offering  the  trade  the  new  metal 
clad  auto  garage  here  illustrated.  The 
garage  is  claimed  to  be  fireproof  and  the 
makers  claim  that  the  building  is  hand- 


Pedlar  Metal  Garage. 

some  in  appearance,  durable,  and  can  be 
put  together  in  one  day  at  very  reason- 
able cost.  It  is  also  said  that  the  gar- 
age is  weather-proof  and  rust-proof. 

THE     ROTARY     AUTOMATIC     SUC- 
TION CLEANER. 

This  is  a  new  device  that  has  recent- 
ly been  introduced  on  the  market  and 
made  by  the  Rotary  Mfg.  Co.,  of  Cleve- 
land, Ohio,  U.S.A.  Its  construction  is 
an  aluminum  case  or  outer  covering, 
and  its  interior  is  made  of  aluminum 
and  steel  and  is  a  very  ingenious  me- 
chanical construction,  generating  its  own 
power  from  the  traction  wheels  that  are 
so  geared  as  to  operate  the  rotary  fan 
that  it  is  claimed  in  ordinary  use  will 
generate  6,000  revolutions  per  minute, 
creating  a.  most  powerful  suction.  Be- 
ing entirely  a  hand  machine  it  accom- 
plishes the  work  of  a  sanitary  remover 
of  dust  from  carpets  and  rugs,  without 
the  use  of  electric  power,  and  hence  has 
no  cost  for  operating. 

It  is  made  with  ball  bearings  at  every 
point,  which  reduces  friction  to  a  mini- 
mum making  it  easy  to  operate. 

The  cleaner  is  being  marketed  by  the 
Hawthorne  Sales  Corporation,  220  W. 
42nd   street.   New  York. 


HANDY  HOME   TOILET  CLIPPER. 

A  unique  toilet  clipper,  retailing  at 
the  price  of  60  cents,  was  put  on  the 
market  about  six  weeks  ago  by  the 
Chicago  Flexible  Shaft  Company. 


The  manufacturers  claim  that  this 
clipper  will  do  good  work  and  stay 
sharp. 

The  Handy  home  toilet  clipper  is  made 
up  of  but  five  parts — viz.,  cutter,  comb, 
handle  and  two  screws.  The  handle  is 
of  spring  steel  formed  so  as  to  afford  a 
good  grip,  and  at  the  same  time  it  acts 
as  the  spring  for  making  the  return 
sweep  of  the  cutter.  It  also  furnishes 
the  proper  tension  between  the  cutter 
and  the  comb. 

The  cutter,  instead  of  having  the  same 
number  of  teeth  as  the  comb,  has  but 
one  large  tooth  that  moves  back  and 
forth  over  the  comb  cutting  the  hair  be- 
tween each  two  teeth  of  the  comb  in  or- 
der, instead  of  engaging  all  of  the  hair 
taken  up  by  the  comb  at  one  time.  On 
this  account  it  requires  much  less 
strength,  and  there  is  no  danger  of  pull- 
ing, which  are  important  features,  as 
these  clippers  will  be  used  mostly  for 
home  use. 

The  manufacturers  believe  that  a  good 
clipper  at  the  above  price  can  be  sold 
extensively  for  home  use. 

The  Handy  home  toilet  clipper  is  fur- 
nished dealers  in  counter  display  car- 
tons containing  one  dozen.  Each  clipper 
is  in  an  individual  box. 


Home  Toilet  Clipper 

Large  display  hangers  are  being  pre- 
pared that  will  illustrate  the  various 
uses  of  the  clipper,  such  as  cutting  a 
boy's  hair,  a  man  trimming  his  own 
hair,  a  wife  trimming  the  hair  on  her 
husband's  neck,  etc. 


KYANIZE  LINOLEUM  FINISH. 

The  Boston  Varnish  Company,  Everett 
Station,  Boston,  Mass.,  has  added  to  the 
"Kyanize"  line  a  linoleum  finish. 

"Kyanize"  linoleum  finish  is  said  to 
be  a  tough,  durable  varnish  for  linoleum 
and  oil  cloths.  It  dries  quickly  with  a 
durable,  glossy  surface,  and  makes  an 
old  linoleum  or  oil  cloth  look  like  new. 
It  is  claimed  that  it  lengthens  the  life 
of  the  linoleum  so  that  it  wears  much 
longer  than  if  it  is  not  refinished  in  this 
way. 

The  "Kyanize"  linoleum  finish  is  put 
up  in  round  friction  top  cans,  handy  to 
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use,  and  is  to  be  applied  as  it  comes  in 
the  can.  An  attractive  steel  counter 
display  stand  with  a  small  sample  lot  is 
furnished  by  the  company.  Two  pieces 
of  oil  cloth  are  also  shown  on  thit  stand, 
one  finished  with  "Kyanize,"  and  the 
other  unfinished,  illustrating  just  wnat 
can  be  accomplished  with  the  "Kyanize" 
linoleum  finish. 

The  J.   H.   Ashdown  Hardware     Co., 
Winnipeg,  are  Canadian  representatives. 


Catalogues 

and 

Booklets 


Braby's  Handbook. 

Frederick  Braby  &  Co.,  Peter 's-hill 
Road,  Glasgow,  with  export  office,  110 
Cannon  St.,  London,  E.C.,  have  issued 
Braby 's  Handbook  of  144  pages,  for  en- 
gineers and  architects.  The  handbook 
features  sheets,  plates,  ridging,  steel 
gutters,  pipes,  steel  structures,  tanks, 
wheelbarows,  etc.  •  The  book  is  attrac- 
tively gotten  up  and  a  large  number  of 
half  tone  illustrations  have  been  used. 

Automatic    Washers,    Etc. 

The  Automatic  Electric  Washer  Co., 
Newton,  Iowa,  have  issued  a  very  attrac- 
tive catalogue  featuring  their  line  of 
automatic  electric  and  power  washers, 
wringers,  mangles,  etc.  Copies  will  be 
mailed  on   request. 

® 


CANADA'S  EXPORTS. 

The  United  Kingdom  took  more  of 
Canada's  exports  than  any  other  country 
in  the  fiscal  year,  1912-13,  the  total  be- 
ing worth  $178,000,000  against  United 
States  imports  from  Canada  of  $167,000,- 
000.  Exports  to  other  countries  are 
comparatively  small.  In  imports,  how- 
ever, Canada  took  by  far  the  greatest 
value  from  the  United  States,  the  total 
being  $411,000,000,  compared  with  $139,- 
000,000  from  the  United  Kingdom,  which 
ranked  second.  France  was  the  third 
greatest  exporter  to  Canada,  while  Ger- 
many ranked  fourth. 

This  country  exported  more  agricul- 
tural implements  in  1912-13  than  she  im- 
ported by  a  substantial  margin.  They 
were  $3,288,866,  compared  with  $2,080,- 
529.  The  United  States  took  a  large  pro- 
portion of  Canadian  made  farm  ma- 
chinery. 


Honored  With  Royal  Warrant. 
Escare  &  Denelle,  Ltd.,  129  Wardour 
W.,  have  recently  been  honored  with  the 
Royal  Warrant  of  Appointment  as 
manufacturers  of  electrical  fittings  and 
bronzes  to  his  Majesty  King  George  V. 

Additions  to  Plants. 

The  L.  Martin  Co.,  with  main  offices 
at  81-83  Fulton  street,  New  York,  an- 
nounce the  completion  of  a  large  brick 
addition  to  its  Philadelphia  works,  which 
will  be  used  entirely  for  the  manufac- 
ture of  high  grade  lamp  blacks.  Plans 
have  been  drawn  for  still  further  en- 
largement of  this  plant.  The  London, 
Eng.,  branch  of  the  company  is  also  be- 
ing enlarged  considerably. 

C.  E.  Harrison  Married. 

Chas.  E.  Harrison,  department  sales 
manager  Steel  Co.  of  Canada,  Hamilton, 
was  married  on  April  8  to  Miss  Bessie 
Peebles,  daughter  of  C.  H.  Peebles,  clerk 
of  Division  Court,  Hamilton.  Mr.  and 
Mrs.  Harrison  left  on  a  trip  to  New 
York  and  Washington. 

Mr.  Harrison,  who  has  been  associated 
with  the  Steel  Co.  of  Canada  for  a  num- 
ber of  years,  was  presented  with  a  hand- 
some chair  and  silver  service  by  the 
staff  at  the  head  office. 

Opening  of  Camp  Eeh-Nis-Kim. 

The  Great  Sachem  of  the  Order  of 
Eeh-Nis-Kim  has  issued  a  call  to  the 
four  thousand  braves  and  medicine  men 
of  the  mysterious  organization  of  hard- 
waremen,  announcing  that  the  annual 
camp  on  the  banks  of  the  historic 
Niagara  River,  will  be  opened  June  27, 
and  will  close  the  last  day  of  August. 
Any  hardware  dealer  or  salesman  is 
eligible  to  membership  in  the  organiza- 
tion. Complete  information  may  be  se- 
cured by  addressing  the  Great  Sachem 
of  Eeh-Nis-Kim,  Council  Lodge,  Niagara 
Falls,  N.Y. 

Changes  in  Old  Established  Firm. 

Acting  under  the  advice  of  his  physi- 
cian, A.  M.  Bell,  founder  of  the  old- 
established  firm  of  A.  M.  Bell  &  Co., 
Ltd.,  Halifax,  has  retired.  Ralph  Bell 
has  also  retired  and  will  engage  in  an- 
other line  of  business.  The  management 
of  the  business  will  in  future  be  in  the 
bands  of  three  of  its  recent  directors, 
A.  B.  Wiswall,  who  is  now  president, 
H.  H.  Dalton  and  A.  W.  Morton.  Mr. 
Dalton  who  has  been  associated  with  the 
firm  for  the  past  29  years,  will  have 
charge  of  the  purchasing  department. 
Mr.  Morton  has  been  appointed  sales 
manager  of  the  company.   . 


Banquet  to  H.  W.  Johns-Manville  Co. 
Branch  Managers. 

A  very  fitting  close  of  the  annual 
meeting  of  the  managers  of  the  electrical 
departments  of  the  H.  W.  Johns-Man- 
ville Company,  located  throughout  the 
United  States  and  Canada,  was  the  ban- 
quet given  to  those  in  attendance  at  the 
above  meeting  by  the  management  of  I. 
P.  Frink. 

The  details  of  the  banquet  were  plan- 
ned and  very  pleasingly  directed  by  W. 
H.  Spencer  and  was  given  in  the  Gold 
Room  of  the  Imperial  Hotel,  New  York. 

G.  F.  Spencer,  manager  of  I.  P.  Frink, 
performed  the  duties  of  toastmaster. 

J.  W.  Perry,  general  manager  electri- 
cal department,  H.  W.  Johns-Manville 
Co. ;  W.  H.  Spencer,  asst.  manager,  I. 
P.  Frink,  S.  G.  Meek,  asst.  general  man- 
ager electrical  department,  H.  W.  Johns- 
Manville  Co.,  and  many  of  the  visiting 
branch  electrical  department  managers 
added  much  to  the  pleasures  of  the  even- 
ing and  their  responses  had  many 
touches  of  humorous  and  serious  oratory. 
Bassett  Jones,  a  well-known  illuminat- 
ing engineer  was  also  present. 

Miller-Morse  Convention. 

The  spring  convention  of  the  Miller- 
Morse  Hardware  Co.,  Winnipeg,  opened 
on  Monday,  March  6,  all  the  travelers 
being  on  hand.  The  opening  address  was 
delivered  by  Lewis  A.  Blackwood,  who 
spoke  at  considerable  length  on  topics  of 
general  interest  to  the  trade.  He  intro- 
duced J.  J.  Corbett,  credit  man,  who 
spoke  on  "Co-operation  between  the 
sales  and  credit  department  from  the 
view-point  of  the  credit  man."  Mr. 
Lynch  and  Mr.  Marr  also  spoke. 

Among  those  present  at  the  conven- 
tion were  P.  B.  Buchannan,  who  travels 
out  of  Yorkton,  Sask.  He  will  shortly 
be  appointed  specialty  man,  selling  cut- 
lery and  builders'  hardware,  for  which 
he  will  cover  the  West.  He  will  be  suc- 
ceeded by  C.  H.  Read.  Others  present 
were  H.  S.  Prowse,  Winnipeg;  0.  C. 
James,  Neepawa,  Chas.  G.  Johnstone, 
who  has  been  with  the  firm  nine  or  ten 
years,  and  is  one  of  the  veteran  hard- 
waremen  of  Western  Ontario. 

W.  0.  Labelle,  who  represents  the  firm 
at  Edmonton,  was  also  at  the  conven- 
tion. He  was  formerly  in  business  for 
himself  at  Peterborough,  Ont.  Others 
at  the  convention  were:  Stanley  D.  Pea- 
cock, Lethbridge;  Morley  P.  Barnes, 
Dauphin,  Man.;  Norman  A.  McGratton, 
Brandon;  H.  C.  Curry,  Saskatoon; 
Joseph  Cassidy,  Assiniboine;  Clayton  W. 
Groff,  Moose  Jaw:  Fred  C.  McCarthy, 
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Regina;  J.  R.  Bouttillier,  Winnipeg;  E 
T.  Parkinson,  Stettler,  Alta.;  L.  C.  Marr 
sales  manager;  G.  S. '  H.  Williamson, 
Winnipeg;  Cecil  H.  Prest,  J.  G.  Herman, 
H.  Fargie,  John  McGuire,  John  Walsh, 
and  John  Brown. 

The  convention  proceeded  throughout 
the  week.  Mr.  Johnstone  speaking  of 
conditions  in  Saskatoon,  to  Hardware 
and  Metal,  stated  that  three  hardware- 
men  had  recently  been  sold  out  there 
which  would  help  matters  somewhat  for 
the  others.  Mr.  Cassidy  said  that  west 
of  Shaunavon  he  expected  a  boom  this 
year. 

Personals. 

W.  F.  Macpherson,  Prescott,  Ont., 
president  0.  R.  H.  &  S.  D.  A.,  was  a 
visitor  in  Toronto  this  week. 

Alex.  McKenzie,  Eastern  Ontario  rep- 
resentative McClary  Mfg.  Co.,  was  a 
business  visitor  in  Toronto  this  week. 

The  friends  of  N.  R.  Turner,  Asst. 
manager  Toronto  branch  McClary  Mfg. 
Co.,  are  congratulating  him  on  the  ar- 
rival of  a  daughter. 

James  Reid,  of  Caverhill,  Learmont  & 
Co.,  Montreal,  who  was  confined  to  his 
home  last  week,  is  again  able  to  resume 
his  duties. 

H.  W.  Aird,  manager  Canada  Paint 
Company,  Montreal,  is  spending  a  few 
days  in  Vermont,  and  is  stopping  at 
Waterbury  Inn. 

The  following  representatives  were 
calling  on  the  Montreal  hardware  trade 
during  the  week:— 0.  B.  Surplus,  Sur- 
plus, Dunn  &  Co.,  New  York,  N.Y. ;  G.  W. 
Carter,  Eagle  Lock  Company,  Genevaj 
Ohio;  J.  F.  Ling,  Chicago  Flex.  Shaft 
Co.,  Chicago,  III.;  E.  S.  Duryea,  Lane 
Brothers  Co.,  Poughkeepsie,  N.Y. 

Members  of  the  executive  of  the  0. 
R.  H.  &  S.  D.  A.,  who  were  present  at 
the  meeting  held  at  Toronto  this  week 
were:— D.  A.  MacNab,  Orillia;  W.  W. 
Bennett,  Gananoque;  C.  W.  Conn,  Till- 
sonburg;  Albert  Wideman,  Markham; 
A.  J.  Wright,  Hamilton;  J.  McGregor, 
Oakville;  E.  J.  Creeper,  Owen  Sound; 
H.  Occomore,  Guelph. 

Among  the  out-of-town  hardware 
manufacturers  and  representatives  who 
are  members  of  the  executive  of  the 
Canadian  Hardware  Manufacturers'  Ex- 
hibitors' Association,  and  who  were 
present  at  the  meeting  at  Toronto  on 
Monday,  were:— President  Adam  Tay- 
lor, of  Taylor-Forbes  Co.,  Guelph ;  J.  W. 
Moncur,  Ontario  Lantern  and  Lamp  Co., 
Hamilton;  T.  D.  McFarlane,  McFarlane, 
Douglass  Co.,  Ottawa;  A.  M.  Smith,  Mc- 
Clary Manufacturing  Co.,  London;  Chas. 
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E.  Stewart,  J  as:  Stewart  Manufacturing 
Co.,  Woodstock,   Ont.;   H.  P.  Hubbard, 

E.  C.   Atkins  ■'&   Co.,  Hamilton;   L.  W. 
Smith,  Canadian  Tap  and  Die  Co.,  Gait; 

F.  M.  Tobin,  secretary-treasurer,  Wood- 
stock. 

Western  Notes. 

C.  A.  McNutt,  Seaman,  Sask.,  was  in 
Winnipeg  last  week  calling  on  the  trade. 

E.  E.  Dollar,  Marquette,  Man.,  was 
married  recently  to  a  Winnipeg  young 
lady. 

William  Crawford,  sales  manager  of 
the  Sheet  Metal  Products  Co.,  Winnipeg, 
is  visiting  Alberta  points. 

C.  W.  Gimly,  Eyebrow,  Sask.,  has  sold 
out  his  business  to  W.  L.  Black,  who 
was  formerly  station  agent  there. 

J.  L.  Welshon,  representing  the  Read- 
ing Hardware  Co.,  Reading,  Pa.,  called 
on  the  Winnipeg  trade  last  week. 

Geo.    H.    Mackley,    representative    of 

G.  F.  Stephens  Paint  Co.,  Winnipeg,  at 
Regina,  visited  the  head  office  last  week. 

J.  H.  Mackenzie,  city  traveler  for  the 
G.  F.  Stephens  Paint  Co.,  Winnipeg,  left 
last  week  for  Chicago  on  a  business  trip. 

The  Miller-Morse  Hardware  Co.  sales 
convention  ended  last  week,  and  the 
travelers  are  now  back  on  their  grounds. 

Harris  &  McNaughton,  Prelatt,  Sask., 
are  adding  hardware  to  their  stock.  Mr. 
Harris  was  formerly  in  the  implement 
business. 

W.  E.  Melena,  Verwood,  Sask.,  is 
starting  business  at  Ravenscrag,  Sask. 
He  is  a  young  man,  and  a  new  one  at 
the  hardware. 

W.  T.  Cox,  Winnipeg  representative 
of  A.  C.  Leslie  &  Co.,  Ltd.,  Montreal, 
left  last  Monday  on  a  month's  business 
trip  to  the  Coast. 

Jas.  E.  Yates,  Brandon,  Man.,  return- 
ed lately  from  a  trip  to  the  East,  where 
he  went  to  see  the  latest  things  in  heat- 
ing and  ventilating. 

F.  Morton  Morse,  of  the  Miller-Morse 
Hardware  Co.,  Winnipeg,  leaves  for 
Europe  about  the  10th  of  this  month, 
and  will  combine  business  with  pleasure. 

A.  C.  Leslie  &  Co.,  Ltd.,  whose  Winni- 
peg branch  has  for  some  time  been  lo- 
cated in  the  Phoenix  Building,  has  moved 
to  407  Nanton  Building,  corner  of  Main 
and  Portage. 

L.  C.  Stephens,  of  the  G.  F.  Stephens 
Paint  Co.,  Winnipeg,  has  returned  from 
a  trip  to  Calgary  and  Edmonton,  and 
reports  both  cities  doing  bis:  buisiness 
in  paint  line,  especially  the  latter. 

The  Moose  Jaw  Hardware  Co.,  Moose 
Jaw,  and  the  Manville  Hardware  Co., 
Ltd.,  Prince  Albert,  have  both  put  in 
complete  stocks  of  sporting  goods,  in- 
cluding bicycles,  baseball,  tennis  goods, 
etc. 

The  Imperial  Oil  Co.  have  been  ap- 
pointed exclusive  selling  agents  for 
Canada  for  the  Gilbert  and  Baker  Mfg. 
Co.,  Springfield,  Mass.,  who  make  gaso- 


line and  coal  oil  storage  "tank's,  and  self- 
measuring  pumps. 

The  Millet-Morse  Hardware  Co.  have 
been  re-decorating  their  premises  in 
Winnipeg.  They  have  also  installed  el- 
ectric time  clocks  foi1  checking  goods 
coming  in   and  going  out. 

John  M.  Taylor,  Traverse,  Alta.,  has 
just  placed  his  opening  order  for  hard- 
ware. This  town  is  located  on  the  Suf- 
field-Blackie  line,  and  is  a  thickly  popu- 
lated district.  Mr.  Taylor  is  an  experi- 
enced hardwareman  who  has  lived  there 
for  years. 

E.  F.  Clendenan,  the  Edmonton  repre- 
sentative of  Wood-Vallance,Ltd., Winni- 
peg, was  at  headquarters  for  a  few  days 
last  week.  He  says  he  is  finding  busi- 
ness fairly  good.  He  reports  a  hard 
snow  fall  in  northern  Alberta  recently, 
which  helped  the  hardware  business 
wonderfully.  He  also  says  the  hog  in- 
dustry is  helping  business  in  Alberta. 

In  New  Offices. 

The  Chamberlain  Weather  Strip 
Agency,  who  were  burned  out  in  the  re- 
cent fire  at  the  Scott  Building,  Winni- 
peg, have  removed  their  office  to  819 
Somerset  Building. 

Moncrieff  &  Endress,  Ltd.,  dealers  in 
hardware  specialties,  who  were  burned 
out  in  the  fire  which  consumed  the  Scott 
Building,  Winnipeg,  are  now  located  on 
the  main  floor  of  the  Gait  Building, 
corner  of  Princess  and  Bannatyne. 

Business  Changes. 

Montreal,  Que. — Bacon  Bros,  (re- 
gistered) have  dissolved. 

Taber,  Alta.  —  The  Taber  Hardware 
Co.  are  advertising  a  selling-out  sale. 

Okotoks,  Alta. — L.  H.  Allen  has  pur- 
chased the  hardware  business  of  Geo. 
Thompson. 

Halkirk,  Alta. — It  is  reported  that 
the  Halkirk  Hardware  Co.  is  discontinu- 
ing business  here. 

Conquest,  Sask. — Mitchell  Bros,  have 
succeeded  to  the  hardware  business 
lately  owned  by  the  Pattison  &  Gunn  Co. 

Montreal,  Que. — Bacon  Bros.,  re- 
gistered, wholesale  hardware  and  com- 
mission agents,  have  changed  style  to  F. 
Bacon  &  Co. 

Ottawa,  Ont. — Chas.  Watt,  hardware 
merchant,  announces  through  a  selling- 
out  sale  ad.  that  he  is  retiring  from  the 
retail  hardware  business. 

Moose  Jaw,  Sask. — Edmond  Worden, 
hardware  merchant,  has  taken  over  the 
plumbing  and  heating  business  of  the 
Scott  Plumbing  and  Heating  Co. 

Davidson,  Sask. — The  Pioneer  Hard- 
ware Co.  have  disposed  of  their  business 
to  Messrs.  H.  M.  Curtis,  J.  H.  Griggs 
and  Stanley  B.  Feltis,  three  local  men, 
who  comprise  the  personnel  of  the  new 


joint  stock  company  which  will  be  known 
as  the  Pioneer  Hardware  Co.,  Ltd. 

New  Firms. 

Mazenod,  Sask. — Winter  &  Sons  have 
opened  a  hardware  store. 

The  Pas,  Man. — Moran  &  Girouard 
have  opened  a  hardware  store. 

Domremy,  Sask. — Scott  &  Saunderson 
have  opened  a  hardware  store. 

Lamont,  Alta. — Sanofsky  Bros.,  hard- 
ware, have  commenced  business. 

Fire  Losses. 

Chatham,  Ont. — Canadian  Wolverine 
Brass  Co.,  plant,  was  destroyed  by  fire. 
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CLEAN-UP  WEEK  IN  SHERBROOKE. 

The  Sherbrooke  Record  of  Sherbrooke, 
Que.,  in  April  14  issue,  says:— 

The  first  meeting  of  the  council  of  the 
Board  of  Trade  since  the  appointment 
of  the  new  secretary,  J.  J.  Fitzgerald, 
was  held  last  night.  Various  subjects  in 
connection  with  the  work  of  the  board 
was  discussed,  particular  attention  being 
given  to  the  plans  for  "Clean-up 
Week."  The  Board  of  Trade  will  co- 
operate in  every  way  possible  with  the 
city  officials,  and,  while  it  will  be  the  ob- 
ject of  these  to  see  that  the  law  is 
enforced,  the  Board  of  Trade,  through 
the  secretary  and  the  public  health  and 
civic  improvement  committees,  will  en- 
deavor to  urge  the  citizens  to  action 
through  a  spirit  of  civic  pride.  All  pub- 
lic institutions  and  industrial  concerns 
will  be  asked  to  give  good  example  in 
being  the  first  to  take  up  the  movement, 
and  the  city  officials  intend  leading  the 
way  by  cleaning  all  public  places.  The 
clergymen  of  the  city  will  be  asked  to 
make  a  direct  appeal  from  the  pulpit. 
Educational  slides  will  probably  be 
shown  at  the  moving  picture  theatres. 
Dr.  Pariseau  has  offered  to  give  lectures 
under  the  auspices  of  the  board,  and 
these  will  immediately  be  inaugurated. 
The  secretary  and  the  committees  in- 
terested will  use  every  effort  to  make  a 
success  of  the  week  and  make  Sher- 
brooke a  clean  city. 

Complete  and  definite  plans  prepara- 
tory to  the  formation  of  a  housing  asso- 
ciation in  Sherbrooke  are  under  con- 
sideration, by  aid  of  which  every  citizen 
may  have  an  opportunity  to  make  a 
start  towards  the  owning  of  his  own 
home. 

The  housing  problem  will  be  made  the 
subject  of  a  general  meeting  of  the 
board  at  an  early  date,  and  it  is  hoped 
to  have  an  address  by  some  expert  upon 
the  subject,  from  some  of  the  cities 
which  have  already  dealt  with  the  hous- 
ing problem. 

A  new  jewelry  factory,  an  airship  con- 
cern, and  a  company  making  wrenches, 
pipe  cutters,  vises,  etc.,  are  among  the 
immediate  industrial  prospects. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

Business  with  the  hardware  jobbers  has  tapered  off  slightly  during 
the  past  week.  In  the  metal  markets  business  is  still  rather  quiet 
and  a  number  of  price  changes,  mostly  declines,  have  taken  place. 
Buyers  of  metals  are  very  cautious  at  the  present  time.  Price  changes 
are  expected  in  certain  sizes  of  iron  pipe,  and  brass  goods.  Paint 
manufacturers  report  business  as  being  very  satisfactory.  One  firm 
has  announced  an  advance  in  the  price  of  ready-mixed  paints.  Price 
changes  are  reported  in  ammunition,  lead  pipe,  copper,  tin.  Collec- 
tions are  fair. 


MONTREAL. 

MONTREAL,  Apr.  15.— Business 
this  week  has  been  a  little 
quieter  than  usual  and  there  is 
not  the  same  demand  for  spring  lines 
that  has  been  in  existence  for  the  past 
few  weeks.  Although  the  travelers  are 
out  on  the  road  again  just  as  thick  as  in 
previous  years  the  same  amount  of  busi- 
ness is  not  forthcoming.  This  is  con- 
sidered to  be  a  very  wise  plan  by  most 
of  the  local  dealers,  as  they  would 
sooner  see  fewer  orders  and  more  money. 
Dealers  throughout  the  country  should 
be  very  cautious  for  a  little  time  to 
come.  By  this  we  mean  to  infer  that 
they  should  not  buy  any  more  than  they 
can  pay  for  at  the  terms  by  which  they 
buy.  At  the  present  time  there  are  a 
number  of  dealers  all  through  the  coun- 
try who  have  a  store  full  of  stock  and  no 
money.  Naturally  when  their  paper 
comes  due  it  cannot  be  met.  Everyone 
should  work  to  eliminate  this  feature.  A 
man  gets  a  far  better  price  and  is  better 
thought  of  who  does  not  ask  for  further 
accommodation.  The  real  reason  for 
such  a  request  is  due  to  the  fact  that  the 
retailer  is  allowing  credit  anywhere 
from  one  month  to  nine.  This  fact  alone 
makes  it  almost  impossible  for  him  to 
pay  for  his  own  stock  at  30  days,  unless, 
of  course,  he  has  a  good  fat  bank  ac- 
count. If  a  wholesaler  or  manufac- 
turer is  asked  to  extend  credit  on  a  bill 
of  goods  sold  at  30  days  it  just  puts  him 
in  a  hole  too,  as  he  has  been  depending 
upon  the  money.  This  feature  is  one  of 
the  real  reasons  why  money  is  so  tight 
to-day.  Retailers  should  not  buy  more 
than  they  can  pay  for  within  the  time 
they  state  when  placing  the  order.  If 
necessary,  buy  small  and  oftener,  but 
try  to  meet  the  paper  when  it  comes  due. 
This  is  what  we  mean  by  saying  "Be 
Cautious." 

Collections  are  not  what  they  should 
be.  There  are  people  askinsr  the  local 
firms      for      accommodation    at    present 


who  have  never  been  forced  to  do  so 
before.  The  general  impression  is, 
though,  that  the  worst  is  over,  and  con- 
ditions generally  will  improve  from  now 
on. 

Ammunition. 

There  has  been  an  increase  in  22  cart- 
ridges and  the  new  discounts  are  quoted 
herewith.  This  fact  is  due  to  the  recent 
increase  in  the  U.S.  and  as  the  makers 
claim  that  they  have  been  selling  at  a 
loss  in  Canada  they  have  increased  their 
prices  accordingly. 

22  short  black  50  %        off  list 

22  long  black    "  "     " 

22  2  smokeless    "  "     " 

22  short   smokeless    ...   55  &  5       off  list 
22  long  rifle,  black    .  .  40&2y2    "     " 
22  long  rifle  smokeless..  40  &  2%    "     " 

All   other  prices   remain   the   same. 

Lead  and  Lead  Waste  Pipe. 

There  has  been  an  additional  2y2%  al- 
lowed off  the  list  price,  the  discount  now 
being  7%  per  cent.  The  list  price  is  7% 
cents  and  9  cents  per  pound  respectively 
for  lead  and  lead  waste  pipe. 
Wrought  Iron  Pipe. 

Owing  to  the  recent  change  in  the  tar- 
iff there  will  be  new  prices  issued  for 
pipe  from  4V2  to  10  inches.  The  duty 
was  15%  until  the  new  tariff  went  into 
effect,  but  is  now  30%,  an  increase  of 
15%.  The  prices  will  be  increased  ac- 
cordingly. 

Screws. 

Although  there  is  a  firm  feeling  in  the 
market  for  screws  this  is  not  wondered 
at  considering  the  prices  now  in  exist- 
ence. The  market  is  quite  steady  at 
present  figures. 

Builders'  Hardware. 
There  has  been  a  better  feeling  in  this 
market  during  the  past  week  and  the 
demand  is  improving  slowly.  Locally 
there  are  quite  a  number  of  houses  un- 
der construction,  and  as  they  were 
started   pretty   early   in   the   season   the 
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hardware  demand  is  just  beginning  to 
be  felt.  Practically  all  the  trade  is 
from  local  buyers. 

Metals. 

The  demand  at  present  is  quite  small 
for  all  lines  and  the  local  houses  are  not 
anticipating  anything  much  in  the  next 
few  weeks.  There  have  been  no  changes 
in  any  of  the  markets,  with  the  excep- 
tion of  tin,  which  has  declined  one  cent. 
since  last  week.  All  other  markets  re- 
main unchanged. 

Tin. 

There  has  been  a  further  reduction  of 
one  cent  from,  last  week  and  the  price 
now  in  effect  is  42y2  to  43  cents.  The 
demand  is  not  more  than  seasonable  if 
that. 

Spelter. 

There  is  simply  a  fair  demand  in  this? 
market    and   the    quotation   of   $6.00   to 
$6.25  is  still  given  by  local  jobbers. 
Lead. 

There  is  no  change  in  this  market  and 
the  business  passing  is  very  small  for 
this  season  of  the  year.  The  quotation 
of  $5.25  to  $5.50  given  last  week  is  still 
in  effect. 

Copper. 

This  market  also  is  much  the  same  as 
one  week  ago  and  the  amount  of  business 
passing  at  the  present  time  is  very  small. 
There  has  been  no  change  in  the  quota- 
tion of  $16.50  which  was  given  last  week. 
Antimony. 

The  market  remains  weak  and  the 
price  of  $9.00  quoted  for  the  past  few 
weeks  still  remains  under  a  very  slow 
and  small  demand. 

Iron. 

The  market  for  pig  is  much  weaker 
than  one  week  ago  and  although  there 
has  been  no  price  changes  the  situation 
is  anything  but  firm. 


TORONTO. 

Toronto,  April  16.— Business  with 
the  hardware  jobbers  has  tapered  off 
slightly  during  the  past  few  days,  al- 
though trade  since  the  first  of  the  month 
has  been  good,  almost  as  good  as  durin°- 
the  corresponding  period  of  last  year. 
Whether  the  balance  of  the  month*  will 
show  up  equally  as  well  remains  to  be 
seen. 

Metals. 

There  appears  to  be  a  downward  trend 
in  the  metal  market  quotations.  The 
prices  of  metals  have  declined  severely 
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in  the  primary  markets,  and  as  a  result 
of  this,  buyers  are  in  a  cautious  mood. 
The  volume  of  business  passing  at  pres- 
ent is  not  large,  although  conditions  are 
improving  gradually.  Tin  has  declined 
}4  cent  per  pound.  Lead  is  unchanged 
and  in  good  demand.  Pig  iron  and 
spelter  have  shown  no  change  since  last 
week. 

Copper  Situation. 
Copper  has  declined  at  Toronto,  the 
latest  decline  amounting  to  25  cents  per 
100  lbs.  Business  is  rather  quiet,  and 
buyers  are  cautious.  Commenting  on 
the  copper  situation,  the  American  Metal 
Market,  under  date  of  April  14,  stated 
as   follows: — 

The  copper  market  received  a  blow  to- 
day from  London,  the  quarter  that  has 
been  responsible  for  the  advance  of  the 
past  two  weeks.  Standard  in  London 
declined  to-day  £1  8s  9d  to  £64  5s,  or 
back  to  where  it  was  March  20th,  at 
which  time  the  price  for  Electrolytic 
was  14%.  The  sales  were  large,  amount- 
ing to  500  tons  spot  and  1,900  tons 
futures.  The  explanation  seems  to  be 
that  Europe  is  impressed  by  the  unsatis- 
factory reports  regarding  trade  condi- 
tions in  America  that  have  accumulated 
over  the  holidays,  and  are  not  prepared 
in  absence  of  a  revival  in  copper  con- 
sumption to  buy  heavily  as  they  have 
lately  been  doing.  The  change  in  senti- 
ment there,  as  shown  by  to-day's  de- 
cline, will  test  whether  our  large  ex- 
ports were  really  needed  abroad,  or 
whether  they  were  more  or  less  specula- 
tive, and  made  in  anticipation  of  higher 
prices.  Usually  the  foreign  buyers  are 
very  clever  in  foreseeing  an  improve- 
ment, and  protecting  themselves  in 
advance,  and  their  heavy  purchases  were 
believed  by  many  to  have  this  founda- 
tion. 

The  following  prices  are  now  being 
quoted  at  Toronto: — Tin,  39c  to  41c  lb.; 
lead,  $4.85  to  $5  per  100  lbs.;  copper, 
15'l/->c  to  16y2c  lb.;  antimony,  8%c  to  9c 
lb.;  zinc,  5V2c  to  6c  lb.;  ingot  brass,  red, 
13c  to  15c  lb.;  ingot  brass,  yellow,  IIV2C 
to  14c  lb.;  half-and-half  solder,  24c  to 
26c  lb.;  pattern  aluminum,  23c  to  24c 
lb.;  ingot  aluminum,  19c  to  20c  lb.;  acme 
solder,  19V2C  lb. ;  easy  wiping  solder, 
20V2c  lb.;  star  extra,  22%e  lb.;  wire 
solder,  27c;  tinkers'  bar  solder,  28c  lb.; 
lead  wool,  8e  lb. 

Wire  Nails. 

Toronto  dealers  are  still  quoting  $2.10 
base  on  wire  nails.  The  demand  at 
present  is  fair. 

Builders'  Hardware. 

There  is  an  improvement  in  the  demand 
for  builders'  hardware,  and  a  fair 
amount  of  building  is  under  way.  Price- 
cutting  is  still  going  on  in  cheap  inside 
lock  sets.  Mortise  sets,  with  one-piece 
knobs,  are  quoted  at  $3.75  per  dozen 
sets. 


Rope,  Twine,  etc. 

The  rope  trade  is  showing  improve- 
ment, although  the  volume  of  business 
passing-  is  not  yet  as  large  as  desired. 
Toronto  quotations  are  as  follows : — 

Best  Pure  Manila   15c  lb.  base. 

British  Manila    lie  lb.  base. 

African  Hemp   lie  lb.  base. 

Sisal  Rope   IOV2C  base. 

Lath   Yarn   Single 9%c  lb. 

Lath    Yarn    Double    10y4c  lb. 

Other  lines  are  shown  in  current  market 
quotations. 

Binder  twine  prices  are: — 650  ft. 
twine,  13y2c  lb.;  600-ft.  twine,  lie  lb.; 
550-ft.  twine,  9%c  lb.;  50O-ft.  twine, 
914c  lb.;  Ygc  per  lb.  allowance  on  5  tons 
and  over;  14c  lb.  allowance  on  10  tons 
and  over;  delivery  allowed  on  300  lbs. 
and  over. 

Building   Trades. 

A  very  fair  amount  of  building  is  now 
under  way  in  various  sections  of  the 
province,  and  the  demand  for  building- 
materials  is  growing.  Cement  and  cement 
workers'  tools  are  in  very  fair  demand. 
Quotations  remain  as  follows: — 

Portland  cement,  $1.55  per  barrel, 
f.o.b.  cars;  $1.63  per  barrel  in  car  lots 
delivered.  Less  than  car  lots,  $1.85  per 
barrel  delivered. 

Fruit  Jar  Rings. 

Rubber  rings  are  offered  at  35  cents 
per  gross  for  pint  size  and  40  cents  per 
gross  for  quart  size. 

The  Stove   Trade. 

The  demand  for  gas  ranges,  oil  and 
gasoline  cook  stoves,  etc.,  is  becoming 
more  pronounced.  Business  in  other 
lines  of  stoves  is  rather  quiet  at  present. 

Enamelware  and  tinware  are  in  fair 
demand. 


WINNIPEG. 

WINNIPEG,  April  14.— There  has 
been  a  let-up  in  business  all  round 
to  a  small  degree,  which  is  only 
natural  after  the  splendid  demand  for 
the  past  four  or  five  weeks.  Business  in 
spring  lines  of  hardware  has  been  very 
brisk.  The  paint  business  has  been  good, 
too,  and  the  fact  that  sorting  business 
is  up  to  the  average  is  mainly  due  to 
vigorous  clean-up  paint-up  campaigns 
being  waged  throughout  the  Western 
provinces.  There  are  many  lines  that 
are  not  showing  up  so  well,  principal 
among  which  are  stoves  and  ranges.  The 
stove  business  is  admittedly  quiet 
throughout  the  West.  The  average  hard- 
wareman  in  the  country  had  a  bad  season 
last  year,  and  carried  over  a  lot  of 
stock.  Consequently,  with  the  present 
money  conditions,  he  is  not  buying  much, 
and  what  he  is  buying  is  chosen  from  the 
cheaper  lines.  Business  in  stove  repairs 
has  not  dropped  off  at  all  while  it  has 
in  other  stove  lines.  The  demand  for 
electric  stoves  is  growing  better.  Gas 
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ranges  are  moving  slowly.  Practically 
the  only  market  in  the  West  is  around 
Winnipeg,  where  they  have  gas. 

While  the  total  amount  of  building 
permits  issued  in  Winnipeg  up  to  date 
exceed  three  million  dollars  and  are  con- 
siderably away  ahead  of  last  year,  the 
feeling  is  held  in  many  quarters  that 
only  a  percentage  of  these  will  go  ahead 
this  year.  Dealers  in  plumbing  and 
steam-fitting  supplies  are  inclined  to  be 
a  little  pessimistic,  and  are  somewhat 
annoyed  at  the  publicity  being  given  by 
the  local  press  to  the  amount  of  building- 
permits  being  issued.  On  the  other  hand, 
there  are  many  who  believe  that  1914 
will  be  a  good  year  for  building,  and 
that  the  demand  for  builders'  hardware 
will  be  good. 

One  thing  that  is  affecting  business 
somewhat  is  the  backwardness  of  the 
season,  the  warm  weather  being  two 
weeks  behind  that  of  last  year.  Collec- 
tions compare  favorably  with  those  of 
last  year.  While  it  is  lower  in  dollars,  in 
percentage  of  outstanding  accounts  col- 
lections are  ahead  of  last  year. 

There  is  likely  to  be  a  reduction  in 
the  price  of  bar  iron  shortly,  in  order  to 
meet  American  competition  from  Chi- 
cago, and  from  Cleveland,  as  soon  as 
navigation  opens.  The  changes  in  tariff 
made  at  Ottawa  last  week  will  affect  the 
price  of  a  number  of  lines.  One  of  which 
local  jobbers  have  been  advised  is  in  coil 
chain,  the  price  of  which  will  be  ad- 
vanced shortly  owing  to  the  duty  placed 
on  wire  rods.  1 

The  sale  this  year  of  horse-clipping' 
machines  has  been  unprecedented.  Many 
of  the  jobbers  sold  their  stock  out  com- 
pletely, and  were  compelled  to  re-stock. 
Another  line  that  has  sold  well  this  year 
is  bluestone,  the  season  for  which  has 
been  an  extended  one.  Stocks  are  mostly 
cleaned  out,  whereas  stocks  are  usually 
held  over.  The  demand  for  rope  is  fair. 
Washing  machines  have  sold  unusually 
well.  A  noticeable  increase  in  business 
is  noticed  in  high  class  machines,  par- 
ticularly gasoline  and  electrically  oper- 
ated washers.  Those  driven  by  gasoline 
go  to  the  farm,  and  electric  machines  sell 
in  the  cities.  Most  farmers  are  to-day 
installing  labor-saving  household  devices, 
such  as  churns,  washing  machines,  etc. 

Sporting  Goods. 

Business  in  baseball,  tennis  goods,  and 
fishing  tackle  has  begun  with  the  arrival 
of  spring,  and  in  this,  too,  the  season  is 
somewhat  delayed.  Small  bore  metallic 
ammunition  and  small  bore  rifles  are 
sellinsj-  freely  to  farmers  for  gopher 
shooting.  Winnipeg  jobbers  have  been 
notified  of  an  advance  in  both  American 
and  Canadian  .22  ammunition,  and  local 
firms  will  meet  during  the  week  to  fix 
their  new  prices. 


HARDWARE    AND    METAL 


Paints. 

Sorting  business  in  all  lines  of  paints 
is  reported  to  be  good.  Dealers  are  be- 
ginning to  feel  the  effect  of  the  clean-up 
paint-up  campaigns  all  over  the  country, 
and  the  wide  distribution  of  advertising 
matter  is  having  a  good  effect  on  the 
output.  The  demand  for  Paris  green 
has  not  yet  commenced,  and  dealers  will 
have  to  wait  until  the  potato  season 
creates  a  demand  towards  July.  Small 
assorted  glass  is  having  a  fair  sale,  but 
this  is  not  a  glass  season. 

Oils. 

The  market  on  oils  and  gasoline  in 
Winnipeg  is  governed  very  much  by 
Eastern  prices.  The  general  tendency  is 
for  a  decline  in  prices  of  refined  oil  and 
gasoline.  Several  reductions  have  taken 
place  in  all  points  in  Western  Canada. 
The  latest  reduction  took  place  to-day, 
and  there  was  one  last  week.  Gasoline  is 
selling  5c  a  gallon  cheaper  in  Winnipeg 
to-day  than  it  was  a  year  ago.  To-day 
it  is  22c  a  gal.,  whereas  a  year  ago  it 
was  27c.  The  reduction  to-day  was  a 
cent  a  gallon  on  both  gasoline  and  coal 
oil.  Lubricating  oils  remain  about  the 
same. 

An  advance  of  three  cents  is  an- 
nounced on  linseed  oil.  Raw  oil  is 
quoted  at  68c  a  gal.  and  boiled  oil  at  71c. 
There  are  two  firms  making  this  oil  in 
Winnipeg,  using  Western  flax  seed,  and 
the  market  is  regulated  by  the  flax  seed 
market.  It  is  understood  that  the  de- 
mand is  increasing,  the  supply  of  flax 
seed  decreasing.  The  price  should  re- 
main up  until  the  new  crop  next  fall. 


INSIDE  HISTORY  OF  A  HARDWARE 
BUSINESS. 

(Continued  from  page  49.) 

By  Saturday  night  we  had  rearranged 
the  stock  and  felt  tolerably  well  satis- 
fied with  the  result.  The  store  was  a 
wide  one  and  gave  us  plenty  of  room 
for  arranging  goods  to  advantage. 

All  goods  which  were  to  be  offered  for 
sale  had  been  arranged  on  tables  in  the 
centre  of  the  store.  I  had  the  tables  di- 
vided into  sections  and  goods  of  the  same 
price  were  placed  in  one  section  with  a 
large  ticket  giving  the  price.  This  idea 
is  now  as  old  as  the  hills  in  places  where 
agressive  merchandising  principles  are 
followed,  but  I  found  that  it  was  a  dis- 
tinctly new  idea  in  A at  that  time. 

People  made  their  first  real  acquaintance 
with  that  gingery  salesman,  Mr.  Show 
Card,  during  the  two  weeks  of  my  open- 
ing sale;  and  they  seemed  to  take  to  him 
at  once.  Other  merchants  scoffed  at  me 
as  a  combination  of  quack  and  rogue. 
They  were  a  conservative  lot,  the  mer- 
chants of  A . 


However,  I  am  anticipating  some- 
wnat.  Billy  and  I  put  in  about  ten  hours 
on  the  painting  contract  and  we  did  a 
pretty  good  job.  We  hardly  knew  the 
old  store  on  Monday  morning  when  the 
store  was  thrown  open  for  the  grand 
rush. 

Our  Advertising  Campaign. 

In  the  meantime  I  had  been  carrying 
out  a  rather  elaborate  advertising 
scheme.  I  had  prefered  a  three-column 
display  ad.  for  the  evening  papers  and 
Saturday  evening  found  this  preliminary 

"Splash"  in  all  the  homes  of  A — . 

That  same  afternoon  the  mails  contained 
some  six  hundred  circulars  that  I  had 
sent  out,  announcing  my  advent  into  the 
hardware  field,  inviting  custom  and  mak- 
ing mention  of  my  Monday  opening  sale. 
Most  of  these  circular  letters  were  ad- 
dressed to  the  heads  of  the  house,,  but 
about  two  hundred  were  sent  to  a  se- 
lected list  of  housewives.  This  again  was 
an^ innovation.  I  don't  suppose  that  up 
to  that  time,  the  idea  had  entered  the 
head  of  any  woman  that  a  hardware 
store  could  possibly  prove  a  place  of  in- 
terest to  her.  I  will  vouch  for  it  at  any 
rate  that  the  idea  had  not  entered  the 
heads  of  either  of  the  other  hardware- 
men. 

Included  in  the  goods  which  I  had 
bought  from  my  old  house  were  many 
lines  of  household  goods  which  I  knew 
would  appeal  to  the  feminine  part  of  the 
population.  I  was  counting  on  those 
lines  very  largely  to  help  me  in  tripling 
the  turnover  of  the  store — which  I 
deemed  to  be  necessary  if  I  were  to  make 
a  success  of  my  venture. 

Here  was  the  situation  I  found  myself 
in  when  I  opened  up  store  that  memor- 
able Monday  morning:  I  had  about  fifty 
dollars  in  the  bank.  During  the  succeed- 
ing four  weeks  it  would  be  necessary  for 
me  to  make  payments  amounting  to 
nearly  $4,000.  The  store  had  a  reputa- 
tion for  carelessness  and  indifference  in 
service  and  for  poor  selection  of  stock. 
The  public  would  not  come  to  me  unless 
I  corrected  that  opinion  in  record  time. 

I  opened  the  store  at  8  o'clock.  At 
9.15  not  a  person  had  entered  the  place. 
I  walked  to  the  front  door  and  looked  up 
and  down  the  street.  One  man  was  in 
sight. 

(To  be  continued  in  next  issue). 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


REMARKS  OP  THE  JUNIOR  CLERK. 

The  man  who  borrows  trouble  gener- 
ally gives  his  peace  of  mind  as  security. 

•  •     * 

The  setting  hen  may  be  a  loafer,  but 

she  delivers  the  goods  . 

*  •     • 

Don't  place  too  much  faith  in  the 
early  bird;  he  may  have  been  up  all 
nisrht. 


The  following  items  were  taken  from 
the  issue  of  Hardware  and  Metal  of 
x\pril  28,  1894:— 

H.  Walter  Dorken,  proprietor  of 
the  firm  of  E.  Heuser  &  Co.,  is  mak- 
ing preparations  to  amalgamate  his 
business  with  that  of  his  brother,  J. 
Dorken,  Montreal,  who  represents 
several  large  foreign  manufacturers. 
A  younger  brother,  now  on  the  way 
from  Germany,  will  also  enter  the 
new  firm.  The  style  of  the  new 
firm  will  be  Dorken  Bros.  &  Co., 
and  will  commence  July  1,  1894. 

Editor's  Note. — Dorken  Bros.  &  Co., 
are  still  located  at  Montreal.  During 
the  past  twenty  years  the  firm  has  work- 
ed up  a  large  connection  in  Canada. 

»     •     • 

Cyrus  A.  Birge,  Hamilton,  general 
manager  Canada  Screw  Co.,  Hamil- 
ton, visited  the  Toronto  branch  last 
week. 

Editor's    Note. — Mr.    Birge    is    asso- 
ciated with  the    Steel  Co.  of  Canada, 

with  which  firm  the  Canada  Screw  Co. 

amalgamated. 

® 

FLY  PREVENTIVE  SEASON. 

(Continued  from  page  40.) 

possible  means  to  prevent  the  multipli- 
cation of  the  fly.  Point  out  to  prospec- 
tive customers  the  fact  that  one  fly 
killed  at  the  beginning  of  the  season 
means  several  million  less  later  on.  Also 
point  out  the  danger  from  flies  gaining 
admission  to  the  home.  The  public  to- 
day realizes  more  than  ever  before,  the 
danger  from  the  fly  pest,  but  much  more 
missionary  work  is  necessary.  Hard- 
waremen  should  help  in  the  missionary 
work  by  advocating  the  use  of  screen 
doors  and  windows,  meat  and  dish 
covers,  sanitary  garbage  cans,  milk  con- 
tainers, refrigerators,  fly  traps,  fly 
swatters,  screen  wire,  fly  destroyers,  etc. 
Inform  your  customers  of  the  coming 
danger,  making  use  of  the  figures  and 
data  here  shown,  to  point  out  how  flies 
multiply,  and  the  dangers  which  accom- 
pany them.  During  the  next  few  months, 
especially,  when  the  "Clean  Up  and 
Paint  Up"  movement  is  in  full  swing, 
the  demand  for  doors,  windows,  etc., 
should  be  greatly  stimulated.  Do  your 
share,  Mr.  Hardwareman,  in  getting  the 
public  interested,  and  your  sales  will 
increase  accordingly. 


HARDWARE    AND    METAL 


Easier  and  Quicker  Sales 


Everything  in  Nature  follows  the 
line  of  least  resistance.  The  brook, 
with  its  many  curves  and  turns, 
winds  its  way  according  to  this  law 
of  Nature. 

Martin-Senour  100%  Pure  Paint  is 
the  line  of  least  resistance  in  paint 
selling — and  after  the  first  sale,  the 
satisfaction  received  makes  future 
sales  a  matter  of  order-taking. 

Investigate  A  repeat  ord 


Purity  is  the  standard  when  buying 
.  White  Lead,  Zinc  Oxide,  Linseed  Oil, 
or  Turpentine,  and  purity  is  the 
standard  of  the  great  majority  of 
people  when  buying  paint. 
It  is  easier — quicker — more  profitable 
to  sell  100%  Pure  Paint  to  pre- 
convinced  buyers  than  to  argue  half 
an  hour  about  the  efficiency  of  a  paint 
that  is  not  100%  Pure. 


er  in  every  can 


Investigate 


The  A\artin-Senour  Co. 

LIMITED 

PAINTS  &  VARNISHES 
MONTREAL         CHICAGO  WINNIPEG         LINCOLN 

TORONTO  HALIFAX 


The  Seal  of  Approval 


For  over  half  a  century  dealers  who  handle  th  e  best  have  been  selling  Berry  Brothers'  architectural 
finishes.  With  various  ends  in  view — lasting  service,  greatest  beauty,  the  customer's  approval,  or  the 
certainty  of  satisfaction — they  choose  Berry  Brothers'  varnishes. 

Our  records  show  that  Berry  Brothers'  Varnishes  have  been  used  in  many  of  the  finest  buildings 
of  the  country.  City  "skyscrapers,"  government  and  municipal  buildings,  the  most  pretentious  clubs 
and  residences  as  well  as  small  buildings  and  modest  homes  of  all  sorts — have  been  beautified  and  made 
more  attractive  and  lasting  by  the  use  of  Berry  Brothers'  finishes.  Among  the  best  known  are  these 
varnishes : 

Liquid  Granite — a  floor  varnish  whose  name  suggests  its  wonderful  durability. 
Luxeberry  White  Enamel — For  white  interior  finishing.     A  white  enamel  that  stays 

white. 
Luxeberry  Spar — (It's  Waterproof) — for  marine  uses  and  for  all  kinds  of  outdoor 
finishing  exposed  to  the  weather.    Will  not  turn  white,  crack  nor  check. 

To  specify  Berry  Brothers'  Varnishes  is  to  insu  re  absolute  satisfaction  to  your  customers. 

I*ERRY  BROTHERS 
B  IINCOR.POR.ATED)  *       ^^ 

^worldrs  LargestTV&rnisri  Makers  VJ 

WALKERVILLE,  ONTARIO 

Established     1858 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  Apr.  15.— Business 
keeps  up  steadily  in  this  de- 
partment and  the  local  men 
claim  that  there  has  not  been  any  let-up 
with  them  for  some  time  past.  The  idea 
of  the  "clean  up,  paint  up"  movement 
has  created  quite  a  lot  of  interest 
throughout  the  country  and  all  the  man- 
ufacturers as  well  as  the  daily  papers 
and  civic  officials  here  are  co-operating 
in  order  that  there  will  be  no  hitch  in 
the  proceedings.  It  means  a  cleaner  and 
better  city  all  through  and  every  dealer 
throughout  the  country  should  do  his  ut- 
most to  increase  the  already  rapidly 
growing  feeling  of  interest  which  has 
been  awakened.  There  are  quite  a  num- 
ber of  orders  being  held  for  shipment  on 
the  opening  of  navigation  and  there  will 
naturally  be  quite  a  movement  in  paint 
circles  in  a  couple  of  weeks'  time.  The 
weather  is  becoming  more  and  more 
like  spring  and  although  up  to  the  pres- 
ent it  has  not  helped  the  demand  at  all. 
in  fact  it  has  hindered  it,  there  should 
be  a  steady  business  carried  on  from 
now  on. 

Collections  are  far  from  being  satis- 
factory. 

White  Lead. 

There  is  still  the  same  consistent  de- 
mand in  evidence  with  the  same  prices 
ruling,  as  follows:  Ton  lots  are  quoted 
at  $8.05,  while  less  than  one  ton  lots  are 
quoted  at  $8.25,  with  open  prices  for 
quantity  lots. 

Linseed  Oil. 

The  demand  is  steady  and  the  market 
seems  to  be  firm  at  the  present  figures. 
Practically  all  the  local  men  are  quoting 
the  following  figures.  Last  week,  it  will 
be  remembered,  they  were  split  in  their 
quotations.  The  business  passing  at 
present  is  considered  to  be  seasonable. 
Raw  Linseed — 

1  to  4  barrels    62c  per  gal. 

5  to  9  barrels    61c  per  gal. 

1 0  to  25  barrels 60c  per  gal 

Boiled  Oil— 

1  to  4  barrels    - 65e  per  gal. 

5  to  9  barrels    64c  per  gal. 

JO  to  25  barrels 63c  per  gal. 

With  open  prices  for  carload  lots. 

Prepared  Paints. 

There  is  quite  a  lot  of  paint  going  for- 
ward at  the  present  time  but  the  amount 
being  held  for  shipment  at  the  opening 
of  navigation  breaks  all  previous  rec- 
ords. There  is  the  same  firm  feeling  in 
this  market  and  business  is  as  good  as  it 
ever  was. 


Glass  and  Putty. 

Glass  is  starting  to  move  a  little,  but 
the  real  movement  has  not  started  yet 
and  will  not  for  another  three  or  four 
weeks.  This  market  seldom  gets  very 
busy  until  the  first  of  August,  when 
business  is  at  its  best. 

Putty  is  governed  pretty  much  by  the 
demand  for  glass  and  as  this  is  quiet  at 
the  present  time  there  is  no  change  in 
the  condition  of  this  market.  The  same 
prices  rule. 

Turpentine. 

One  of  the  local  dealers  reports  to-day 


bigger  prices,  but  last  week  we  reported 
a  decline  instead.  It  is  not  thought  that 
there  will  be  much  change  in  these  fig- 
ures until  the  opening  of  navigation  at 
least. 

Barrels,  in  wood    231/2<3  gallon 

In  steel  and  drums   ......   20c  ' ' 

Tank  wagon    (100  gals.)...  19i/2c       " 


INCREASE  IN  SELLING 
PRICES. 

The  Sherwin-Williams  Co.,  of 
Canada,  Ltd.,  Montreal,  have  sent 
out  the  following  notice  dated 
April  15: — 

Owing  to  increased  cost  of  lin- 
seed oil  and  other  important  raw 
materials  we  find  it  necessary  to 
make    the    following    increase    in 
our    selling   prices,    taking    effect 
from   this   date   until  further  no- 
tice of  change: — 
'Sherwin-Williams  Paint  Prepared 
(SWP)— All    colors,    with    the 
exception    of    whites,    advanced 
.10  per  gal. 
SWP  Gloss  White  &  China  Gloss 

White — Advanced  .5  per  gal. 
SWP     Prepared    Inside     Varnish 

White — Advanced  .10  per  gal. 
SWP  Prepared  Flat  White— Ad- 
vanced  .10  per   gal. 
S-W  Porch  Floor  Paint— All  col- 
ors advanced  .10  per  gal. 


that  they  are  all  out  of  "turps"  and 
will  not  have  any  for  at  least  ten  days. 
This  is  indicative  as  to  the  firmness  of 
the  market.  There  is  still  a  very  good 
demand  and  prices  rule  the  same  as  one 
week  ago. 

5  gallons  72% 

Half-barrels    70y2 

1  barrel   67% 

2-4  barrels    66V2 

5-10    62i  2 

Gasoline. 

Contrary  to  the  general  run  of  the 
market  at  this  season  of  the  year  there 
is  more  or  less  of  a  weakness  in  the  mar- 
ket. The  amount  of  gasoline  being  sold 
and  that  being  held  for  shipment  is  not 
quite  up  to  the  average,  although  heavy. 
Usually  at  this  time  of  the  year  we  see 
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TORONTO. 

TORONTO,  April  18.  —  Paint  is 
moving  freely  and  spring  busi- 
ness is  gradually  opening  up. 
By  the  end  of  the  month  paint 
business,  as  far  as  the  retailers 
are  concerned,  should  be  in  full  swing. 
Large  numbers  of  attractive  paint  win- 
dow displays  are  in  evidence  in  all  parts 
of  Ontario.  The  "Clean  Up  and  Paint 
Up"  campaign  is  creatine  a  great  deal 
of  interest  and  promises  to  be  one  of  the 
greatest  boosters  for  the  naint  business 
ever  attempted  in  Canada.  Manufac- 
turers, retailers  and  newspapers  are 
taking  a  lively  interest  in  the  movement. 
Advances  in  Paint  Quotations. 

Firmness  has  been  exhibited  in  ready 
mixed  paint  quotations  and  a  notice  re 
an  advance  in  price  from  one  paint  man- 
ufacturer appears  in  the  accompanying 
panel. 

White   Lead. 

White      lead      quotations   remain    un- 
changed   and    the    ruling   quotations    in 
Toronto  at  present  are: 
Less  than  ton  lots  ...$8.40  per  100  lbs. 

Ton  lots   8.20  per  100  lbs. 

For   larger  quantities   prices   are   open. 
Linseed  Oil. 

Reports  of  price  cutting  in  linseed  oil 
have  been  quite  frequent  in  Toronto  dur- 
ing the  past  week.  It  appears  as  though 
some  firms  who  bought  heavily  when  oil 
was  very  low  are  now  trying  to  unload 
some  of  their  stock  at  lower  quotations 
than  those  generally  quoted.  The  ruling 
quotations  in  Toronto  at  present  are: 
Raw  Linseed  Oil — 

Single  barrels    65c  gallon. 

3  to  5  barrels    63c  gallon. 

6  to  9  barrels    61c  gallon. 

Boiled  Linseed  Oil — 

Single   barrels    68c  gallon. 

3  to  5  barrels    66c  gallon. 

6  to  9  barrels    64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
°allon.    Cans  are  charged  at:  5  gal.  cans, 
50  cents  eacli ;  10  gal.,  75c.  each. 
Turpentine. 

Turpentine  is  in  fair  demand  at  last 
week's  quotations,  which  are  as  follows: 

Siuffle    barrels    69c  Imp.  Gal. 

2  to  4  barrels    68c  Imp.  Gal. 

5  gallon  lots- 76c  Imp.  Gal. 


HARDWARE     AND    ME  T  A  L 


The  Painters'  Mainstay 

is  good  paint,  that  he  knows  is  dependable  and  right.  It  lessens  his  labor, 
eliminates  risk,  adds  to  his  reputation  for  good  work  and  makes  it  easy  to 
please  his  patrons. 

B-H  "ENGLISH"  PAINT 

exactly  meets  the  requirements  of  the  practical  painter,  and  in  looks  and 
service  completely  satisfies  the  property  owner. 

The  paint  that  pleases  everybody  must  be  the  most  profitable  paint  for  the 
dealer  to  handle  in  the  long  run.  When  you  sell  a  can  of  B-H  "English," 
the  first  sale  is  never  the  last;  it  is  the  foundation  upon  which  you  build 
up  a  steady  and  growing  trade. 

When  you  take  the  agency  for  B-H  products,  your  interests  are  ours  and 
we  aid  you  most  effectively  in  developing  trade.  You  are  furnished  many 
selling  helps  and  assisted  directly  in  following  up  paint  users,  while  our 
Publicity  Campaign  creates  a  general  demand. 

Our  proposition  is  a  profitable  one  to  every  dealer.  Write  us  for  details, 
and  learn  what  we  have  to  offer. 
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HARDWARE    AND    METAL 


Current  Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  Editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  li»t,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 

ALUMINUM. 

Ingot,  99%  pure,  lb 19%c 

Pattern,    lb 23    c 

AMMUNITION. 

"Dominion"  22  short,  long,  and 
long  rifle  black,  50-10-2%;  other 
rim  Are  cartridges  and  C.B.  caps, 
50-2%;  22  short,  smokeless,  50-5 
and  20;  22  long  and  long  rifle 
smokeless,  50-10  and  2%;  Centre 
Fire  Pistol  Cartridges,  20  and 
2%  p.c. ;  Centre  Fire  Sporting  and 
Military  Cartridges,  10  per  cent. ; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c. ;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  p.c; 
"Regal"  Dense  Smokeless  Powder, 
30  and  10  p.c;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder,  30  and  10  p.c  Empty 
Shells,  30  and  10  p.c  90  days  net. 

Shot,  standard,  100  lbs.,  $15.00, 
47%  p.c;  cash  discount.  2  p.c  30 
days ;  net  extras  as  follows,  sub- 
ject to  cash  discount  only  :  Chill- 
ed, 40c;  buck  and  seal,  80c;  No. 
28  ball,  $12.00  per  100  lbs.;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 

lett's,  per  lb $9  00    $8  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c 
Gilmour's  auger,  70  p.c 
Rockford  auger,  50  and  10  p.c. 
Gilmour's  car,  47%   p.c 
Clark's  expansive,  40  p.c 
Jennings'  Gen  auger,  net  list. 
Tobin    High    Speed    Bits,    50   and 

5  per  cent. 
Tobin  Never  Choke,  50  and  5  p.c. 
AXES. 

Samson  single  bit,  doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson   double  bit,  doz...     12  50 
Samson    flooring   axes   No. 

2.  <Joz 9  00 

Single  bit,  doz 6  75      9  50 

Double    bit     10  50    12  00 

Hunters'  Axes  5  00      6  00 

"Boys'  "   Axes    5  75      6  50 

Bench  Axes,  Samson. 

No.  2,  doz.,  net  9  00 

No.  3,  doz.,  net  9  30 

No.  4,  doz.,  net  10  25 

No.  5,  doz.,  net  11  50 

No.  6,  doz.,  net  12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze,  Star  frietionless. 
Alluminoid,  Mogul,  No.  3,  No.  4, 
from  6c  to  60e  lb. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  55c; 
Superior,  50c;  A  Special,  38c;  Hoo 
Hoo,    28c;     "A,"     23c;     "B,"    20c; 


"C,"  18c;  "D,"  15c;  No.  1,  13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
NIcoluminam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.    trices,  6c  to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING   (Leather). 

Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per  side,   85c;   cut 

laces,  95c 
BENZINE. 

Single  barrels,  21%c  gal. 
BOLTS  AND  NUTS. 
Carriage   Bolts    ($1.00)    list,    %in. 
dia.  and  smaller,  65  and  10  p.c 
Carriage    Bolta    ($1.00)    list,    7-18 

52%  and  12%%. 
Machine  Bolts.     %   in.   dia.     and 

smaller,  35  and  10  p.c. 
Machine  Bolts.  7-16  in.   dia.  and 

larger.  60  p.c. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%  p.c. 
Coach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c 
Square  Head  Blank  Bolts,  60  p.c 
Bolt  Ends,  60  p.c. 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts,  60  and  5  p.c. 
Fancy  Head   Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head      ($3.00 

list),  50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c. 
Nuts.  Square.  4%e  off  list. 
Nuts,   Hexagon.  4%c   nff  list. 
Stove  Rods,  per  lb.,  5%  to  Be. 
Stove  Bolts,  80  and  7%  p.c. 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge    0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  iron  pipe  size,  1  in. 

base   0  25 

Copper  tubing.  4  cents  extra. 

Ingot,    Red,    lb 0  14    0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast  iron  loose  pin.  60  p.c. 
Wrought   steel     fast     joint     and 

loose  pin,   70   p.c. 
Crescent  brands,  70  p.c. 

BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,    $5.00;  extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24,  doz 6  60 

With  rim,  18x28,  doz 7  20 

With  rim,  20x30,  doz 7  SO 

Without  rim,  18x24,  doz.   ..  4  00 

Without  rim,  18x28,  doz.    . .  4  50 

Without  rim,  20x30,  doz.   . .  5  00 
BOARDS   (Ironing). 

Size  12xG0  ins.,   doz 7  20 


Size  14x60   ins.,   doz 8  40 

Folding,  12x60  ins.,  doz.    . .  16  50 

BOARDS  (Sleeve). 

Basswood,    stationary,    doz.     1  50 

Folding,  per  doz 3  50 

BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net 3  50 

Pony $1  10 

Crown    195 

Dandy    2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee    2  60 

Victor    (Glass)    3  25 

Diamond    King    (Glass)    ..    3  50 
Western  King  (Enamel)    . .     3  50 

Beaver  (Brass)   3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE). 

Per  yard. 

tO  inches,  7  oz 0  05% 

to  inches,  8  oz 0  05% 

10  inches,  10  oz 0  06% 

In  100-yard  lots. 
C 
CANS. 

Milk  cans  and   pails,  35  p.c. 
Creamery  cans,  35  per  cent. 
Railway  cans,  40  per  cent. 
Hand  delivery  and  creamery  cans, 

35  p.c. 
Railway  cans,  40  per  cent. 
Cream    cans,    35    p.c,    with    dome 

top,   15c   extra.     Retinned,   72% 

and   5.     Plain,     72%     and     15. 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans,  Jacketted.) 

1  gal.  jacketted,  per  doz 2  70 

2  gal.  jacketted,   per  doz 3  60 

3  gal.  jacketted,  per  doz 4  20 

5  gal.  jacketted,  per  doz 4  80 

10  gal.  jacketted,  per  doz. . .  8  40 
CEMENT    AND    FIREBRICK. 
Portland,  per  bbl.,  Deliver- 
ed         1  63 

Less  than  carload  lots  ....  1  85 
Portland,   per  bbl.,   carload 

lots,  f.o.b 1  55 

White  Bros.  English.  2  00  2  05 
"Lafarge"   cement,   in 

wood  3  40 

Fire     brick,     Scotch, 

per  1,000 23  00    28  00 

Fire  brick,  English..  17  00  21  00 
Fire   brick,   American, 

low    23  00    25  00 

Fire  brick,   American, 

high    27  50    31  00 

Fire     clay      (Scotch), 

net  ton    5  50 

Fire  clay   (American), 

net  ton    5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  per  lb. . .  0  0" 
25  lb.  tins,  per  doz.,  per  lb..  0  01 
CEMENT,    ROOFING. 

Per  cr->' 
Roofing  cement  (in  bblsK  .  0  n" 
Cement  (in  5  and  10  gals.)..   0  10 

Cement   (in  2  gals.)    0  25 

Cement   (in  1  gal.)    0  30 

CHALK. 

Carpenters      Colored, 

per  gross   0  65      0  SO 

Carpenters  lead  pen- 
cils,   per    gross....     2  40       6  T.i 

Crayons,  per  gross 0  20 

CHISELS. 

fold  chisels,  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,   doz 2  50 


CHAIN. 

f  roof  coil,  per  100  lbs.,  %,  $6; 
5-16,  $5.20;  %,  $4.45;  7-16,  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;   %,  $3.45;   1,  $3.40. 

Stall  fixtures,  35;  trace  chain, 
45;  jackchain,  iron,  50;  jackebain, 
brass,  50;  co-w  ties,  40;  halter 
chains,  50  and  5;  tie  outs,  75;  coil 
chain,  50  and  5;  hammock  chains, 
galvanized,  35  and  5. 

12  in.,  doz.  prs 4  65        4  30 

CHURNS. 

No.  O.  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Marys,  40  per  cent. ;  f.o.b. 
Ottawa,  Kingston  and  Montreal, 
37%  and  10  per  cent. 
CLAMPS. 

Malleable  swivel  head,  4  In.  2  50 
Malleable  adjustable,  4  in.     7  60 

Carpenters,  3  feet   3  60 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac  Vac   Sweeper   5  50 

Cadillac  Combina'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,  Model  D..  20  00 
COMPOUND. 

Soclean  Sweeping. 
4%   lb.   size,   2   doz.   in   case, 

case   4  50 

8  lb.  size,  2  doz.  in  case,  cs.  7  20 
17  lb.  size,  1  doz.  in  case,  cs.  6  75 
COPPER. 

Montreal. Toronto. 
Per  100  lbs. 

Casting   ingot    $16  00  $15  50 

Cut     lengths,     round 

bars,  %  to  2  in 27  50 

Plain    sheets,    14   oz., 

14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  ba«> 37  50 

Braziers',    in    sheets. 

6x4   29  50 

CORD    (SASH). 

No.  6  and  No.  7,  lb 0  31% 

No.  8,  No.  9,  No.  10,  No.  12  0  31 

CRATES. 

Humpty-Dumpty,  egg,  Aoz  3  75 

(CANADA)   PLATES. 

Ordinary,   52   sheets.     2  75      2  85 

All  bright,  52  sheets    3  90      4  00 

Galvanized — 

Apollo  D.  Crown  Corbals 
18x24x52  . .  4  45  4  45  4  60 
60  . .  4  70  4  70  4  85 
20x28x30  . .  8  90  8  90  9  20 
20x28x80  . .  9  40  0  40  9  70 
M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  25 

I  X  X,  14x20  base     ....      9  50 
Raven   and   Murex  Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  50 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00      7  00 

I  X,  14x20  base. ...     8  25      8  25 
I  X  X.  14x20  base.     9  50      9  50 
"Allaway's   Best"   Standard 
Quality. 

I  C,  14x20  base 4  65 

T  X.  14x20  base 5  65 

I  X  X,  14x20  base 6  65 

BRIGHT    COKES. 
Bessemer   Steel — 

I  C,  14x20  base 4  50 

20x28,   double   box 9  00 

CHARCOAL   PLATES-TERNE. 
Dean  or  I  G  Grade — 
I    C.    20   x    28,    112 

shepts   7  40 

I  X,  Terne  Tin 9  40 
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Absolutely  Pure   Prepared  Paint 

is  the  only  kind  of  paint  you  should  hand  your  cus- 
tomers if  you  want  to  build  up  a  profitable  paint 
business. 

Are  you  ready  for  the  general  spring  cleaning  and 
painting  with  a  good,  profitable  line  of  ready-mixed 
paints? 

Just  drop  us  a  line  for  prices  and  particulars  and 
compare  them  with  the  line  you  are  handling. 

R.   C.   JAMIESON   &   CO.,  LIMITED 

Established    1858 
MONTREAL  and  VANCOUVER 

Owning  and  Operating  P.  D.  Dods  &  Co.,  Limited 


Make  New  Friends — 
Keep  The  Old! 

Doing  things  "twice  over"  is  the  biggest  profit-cutter  of  all.  Selling  paints  that  take  a  lot  of  time 
in  the  selling  and  a  lot  of  excusing  after  they're  sold  is  a  mighty  poor  return  for  your  time  even 
though  there  seemed  to  be  a  bigger-than-usual  profit  in  the  transaction. 

Sell  Lowe  Bros.'  "High  Standard"  Paints — they're  the  once-sold-ahvays-sold  kind.  They  last,  and 
their  friends  last.  They're  the  paints  the  people  want.  Fine  and  even  in  texture,  lustrous,  long 
wearing,  true  to  color,  full  weight — and  linked  with  an  advertising  proposition  that  pulls  like  a  six- 
cylinder' Packard.     Fifty  years'  experience  in  high-grade  paint  making  in  every  can. 

To-day  is  the  day  to  write  us. 


|> 


Y 
Y 


The  Johnson   Paint   &  Varnish 
Co.,  Limited,  Vancouver,  B.C. 


£J£m&c$£& 


TORONTO 


Lyon-Monkhouse,   Limited 
Winnipeg,    Man. 


y 
y 

Y 
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HARDWARE    AMD    METAL 


CHARCOAL     TIN     BOILKB 

FLATES. 
Cookie/  Grade — 
.     XX,  14x66,  80  sheet  (boxes). 

XX,  14xM,  60  sheet  (boxes). 

XX.  14x06,  60  sheet  (boxes). 
TINNED  IKON. 

72x90  op  t»  24  gauge,  case 

lots  |8  26 

72x30  up  to  26  range,  case 

T  ><*• 8  76 

Less  than   case.  26c  per  100  lbs. 
extra.. 

CLETISB*. 

7%c  per  lb. 
CROWBARS. 
4%c  per  lb. 

D 

DOORS,    SCREEN. 

^  *  Do»- 

Corrn-on  doors,  2  or  3  panel, 

walnut  staked,  4  In.  style    7  20 
Comn>on  dcors,  2  or  3  panel, 

grulned   only,  4-ln.  style..  8  40 
DRILLS. 

Bit  Stock  Drills,  60  and  6  D  c 

Wood  Drills,  35  p.c. 

Straight  Shank   Drills,  60  and 
10  per  cent. 
DUCK, 

Yarmouth  Double  Filled. 

29-inch.  7  oz o  17% 

29-lnch,  8  oz o  19% 

29-lnch,  10  oz o  24% 

29-lnch.  12  oz .     o  29^ 

Standard    Single    Filled. 
29-inch,  6  oz o  12% 

29-inch,  7  oz ::::   o  il 

29-lnch,  8  oz o  16% 

29-lnch,  9  oz o  17% 

29-lnch,  10  oz o  19% 

29-lnch,  12  oz 0  23W 

29-lnch.  15  oz ....  o  32 

E 

EAVETROUGH8. 

10  inch,  in  10  ft.  lengths....  8  SO 
12  Inch,  in  10  ft.  lengths  ....  3  83 

15  Inch,  in  10  ft.  lengths....  5  53 
Add   extra  10c  per  100  ft.   O.G. 

Round  Bead  Trough. 
DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing, doz.,  $14.00. 

P 
FITTINGS    (IRON    PIPE). 

Canadian      malleable,     40      Der 

hnn.M„  CasL lr£n'  ,  & '  "tandard 
bushings,  70:  headers,  60;  flanged 
unions     65,     malleable    bushings, 

^^/,pp.les'  *I7%:  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 

FILES    AND    RASPS. 

Dlsston's    Percent. 

Great  Western  American..  75 
Kearney  and  Foot,  Arcade.  75 
J.  Barton  Smith  Eagle  ...  75 
McClellan  Globe  ...7..  75 

Black  Diamond  aa 

Delta   Files « 

Nicholson   gga/ 

Jowett's  (English  list)"'".'  27% 
Spear  &  Jackson  (Eng.  list)  35 
FREEZERS,  ICE  CREAM. 
White  Mountain  and  Dana 
Freezers,  less  50  per  cent. 
Discounts  east  of  Port  Arthur 
Dana    Freezers,    Crank    Only 

1  quart,  each  1  70 

2  quart,  each  2  00 

3  quart,  each   "     o  20 

4  quart,   each    "'     2  65 

6  quart,  each ,    3  35 

8  quart,   each    430 

10    quart,    each    5  en 

12  quart "      22 

16  quart,  each   9  35 

»  F'y- ^eels  for  same.'i'qt.,  75c: 
I  ql'  I?*U,4  «>*■•  76c:  6  qt-,  76c 

K.  w.^'  $263:  "  qt-  *263! 

<0  quart,  each 12  fin 

25  quart,  each    ..'  Jjj  75 

O 

GALVANIZED    WARE. 

DufTerln   pattern   palls,  45  p.c 
English  pattern,  45  per  cent 
Galvanized   wasbtubs,  45  d  c 
GASOLINE.  V 

Single   barrels,   22c    gal 
GREEN,   PARIS. 

Paris 
C.P.C.       Green 
Green  Berger's 
600-lb.  casks,  lb...    0  16%    0  17% 
250-lb.  casks,  lb..     0  16%     0  18 
100-Ib.  drums,  lb.     0  17%     0  19 
50-lb.  drums,  lb..     0  17%     0  19 
25-lb.   drums,  lb..     0  17%     0  19% 
1-Ib.   pack.,  lb..    .     0  19%     0  21% 
%-lb.    pack.,  lb.    .     0  21%     0  23% 


lib.  tins,   lb 0  20%    0  22% 

%-lb.  tins,  lb 0  24% 

GRINDSTONES. 

Over  40  lbs.  and  2  In.  thick. 

per  100  lbs 1  26 

Smaller   sixes    extra. 
H 

HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-ln.,  per  gross  8  00 
Jute  Rope,  %-ln.,  per  gross  10  60 
Jute  Rope,  %-ln.,  per  gross  13  60 

Leather,  1-ln.,  per  doc 4  00 

Leather,    1%-in.,    per   doi..    8  20 

Web   2  45 

HALTERS    (SISAL). 

%-ln..  $9.00;  7-16-ln„  $10.20;  %- 
In.,  $11.40;  9-16-in.,  $13.20;  %-ln., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.  1 $13  13 

Samson  shingle.  No.  2 14  20 

Samson  claw,  No.  1 15  10 

Samson   claw,  No.  2 15  70 

HAMMERS. 

Tack,  iron,  doz $0  35 

Ladles'  claw,  handled,  doz.  0  60 
Adze   eye   nail    hammer,    10 

oz.,    doz ,.     125 

Adze  hickory  handle,  lb 6  28 

Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers    hammers,    10    oz., 

doz 6  50 

Tinners  setting.  %  lb.,  doz.  4  50 
Machinists,  %  lb.,  dnz.....  3  20 
Sledge,  Canadian,  5  lbs.  and 

over    0  06 

Sledge,   Masons,  5  lbs.   and 

over   0  08 

Sledge,    Napping,    up    to  2 

lbs 0  09 

niNGES. 

Blind,  discount,  50  per  cent. 

HEAVY      TEE      AND      STRAP 

HINGES. 

Strap.    Tee. 

4  In.,  doz.  prs 1  20      1  00 

5  In.,  doz.  prs 1  45      1  15 

6  in.,  doz.  prs 1  65      1  20 

8  In.,  doz.  prs 2  10      1  60 

10  in.,  doz.  prs 3  75      2  60 

Light   T     and     strap,    discount 
65  p.c. 
Screw    hook    and    hinge — 

Tinder  12  In.,  per  100  lbs..  4  00 

Over  12  in.,   per  100  lbs..  3  50 

Crate  hinges  and  back  flaps, 
65  and   5  per  cent. 

Chest  hinges  and   hinge  hasps, 
65  per  cent. 
HINGES   (SPRING). 

'Spring,  per  gross  —  No.  6, 
$17.40:  No.  10.  $19.50;  No.  20. 
$9  00;  No.  50,  $21.00;  No.  51,  $9.60; 
No.    120,   $17.40. 

Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago  spring  hinges,  15  p.c. 

Triplex   spring  hinges,  40  p.p. 

Chicago  surface  door  (6,000), 
45   p.c. 

Garden  City  Are  house  hinges 
12%  p.c. 

"Chief"   floor   hinge,   50   p.c. 
HIDES. 
Trimmed       hides, 

green    0  12      0  13 

Trimmed,  green  and 

partly  cured 0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with   mane   and 

tail,  up  to  3  78 

Sheep  skins,  up  to  1  60 

Horsehair,  35  to  38c  lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger.  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35: 
No.  1  and  smaller,  $4.60:  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes.  No.  0  to  4.  $5.75: 
special  countersunk  steel,  all 
sizes,  0-4.  $6.25;  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toecalks  Standard,  J.  P.  &  Co  , 
"Blunt"  No.  1  and  smaller.  $1.50: 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75',  No.  2 
and  larger,  $1.50  per  bor.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    5  p.c. 

Corrugated,  %  In.,  ft 0  13% 

Corrugated.    %    In.,    ft 0  }« 

500  ft.  colls  extra.  5  per  pent 
HANGERS.  BARN   ft   PARLOR. 
Richards     Wilcox     No.    021 

B.D.  Trolley,   pr 0  80 

Richards     Wilcox     No.     117 

P.D.   Hanger,  full  set    . . .     4   '5 


Stearns    wood   track        Special. 

Zenith    9  00 

Atlas,  steel  covered..     6  26  6  60 

Perfect,  No.  1 880 

Perfect,  No.  1% 0  5$ 

Perfect.  No.  2 10  00 

New  Mllo.  flexible 6  00 

Double    strap    bang- 
ers, doz.  sets 6  60 

Standard    jointed 

hangers,  doz.  seta 6  45 

Steel    King    hangers, 

doz.  sets 6  40 

Storm       King       and 

safety   bangers 6  26 

Storm  King  rail 4  26 

Crown    4  88 

Crescent ....  7  26 

Sovereign 6  50 

Chicago    Friction.      Oscillating 

and  Big  Twin-angers,  6  per  cent. 
Steel  track,  1  x  3-16  in.  (100 

ft.)    3  28 

Steel  frank.  1%  in 4  78 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  bandies,  38  per  cent. 

No.  1  and  2  ash  fork.  hoe.  rake 
and  shovel   handles,  50  per  cent. 

Team  whlffletrees  and  neck- 
yokes.  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whltTletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  per 
cent. 

Railroad  and  navvy  pick,  38 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
honk   handles.  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,  35  per  cent. 

Agricultural,  67%  per  cent. 
HANDLES. 

Fork,  45  per  cent. 
HOES. 

Grub,  3%-lb.,  $4.00  doz. 
HOOKS  (CONDUCTOR). 
Never-sllp,  2  in.,  1%  lbs.,  per 

doz.   net    $0  30 

Never-sllp,  3  in.,  3  lbs.,  per 

doz.   net   0  45 

Never-sllp,  4  In..  4  lbs.,   per 

doz.  net  0  60 

Never-slip,  5  In.,  5%  lbs.,  per 

doz.   net    0  80 

Hinged,   2   in.,   2%   lbs.,    per 

doz.   net    0  50 

Hinged,  3  in.,  3  lbs.,  per  doz. 

net  0  65 

Hinged,  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged,  6  in.,  6  lbs.,  per  doz. 

net  1  10 

I  » 

IRON  AND    STEEL. 

Angles    base    2  60      2  50 

Common    bar,    per 

100  lbs 2  IB      2  05 

Forged     iron,     per 

100  lbs 230      235 

Refined     Iron,     per 

100  lbs 2  40      2  40 

Horseshoe   Iron,    per 

100  lbs 2  40      2  40 

Mild   steel   2  25      2  20 

Sleigh   shoe  steel..     2  25      2  25 

Domestic  2  30      2  25 

Iron      finish      steel 

(foreign)  2  60      2  60 

Reeled      machinery 

steel   2  75      3  00 

Tire  steel  2  35      

Sheet  cast  steel  ...  0  15  015 
Shoe  calk  steel  ...  3  10  3  15 
Mining   cast   steel.     0  07%  0  OS 

High  speed   0  65      0  65 

Capital  tool  steel..     0  60      .... 

Cammell  Laird 0  15 

Black      Diamond 

tool    steel    0  06      0  OS 

Corona  tool  steel..     0  06%  

Silver  tool   steel...     0  12%  

Cold    Rolled   Shafting. 

9-16  to  11-16  inch 0  06 

%  to  1  7-16  Inch 0  05% 

17-16  to  3  Inch 0  65 

Montreal,  35  and  Toronto,  30. 
IRONS    (SAD). 
Mrs.  Potts,  No.  55,  polished, 

per  set   0  85 

Mrs.    Potts,    No.   50.   nickel-      . 

plated,  per  set 0  90 

Mr  8.    Potts,    handles, 

Japanned,   per  gross    9  00 

Sad  Irons,  common,  plain.  5  00 
Sad  Irons,  common,  plated.  5  50 
\sbestos.  per  set  1  60 


L 

LADDERS.    ETC. 

(Step   Ladders.) 

Shelf-lock    12c  ft. 

Ontario   16c  ft. 

Faultless   26c  ft. 

Extra  Heavy  28c  ft. 

Hercules   23c  ft. 

Decorator  18c  and  20c  ft. 

Chair   Ladders,  each   $2  00 

(Roped    Extension.) 

20  ft $3  00      42  ft $  T  M 

22  ft 3  30      44  ft t  36 

24  ft 3  60      46  ft 8  74 

26  ft 3  90      48  ft 0  12 

28  ft 4  20      60  ft 9  60 

30  ft 4  60      62  ft 11  44 

32  ft 4  80      64  ft 11  88 

34  ft 5  78      66  ft 12  82 

36  ft 6  12      68  ft   ....  12  76 

38  ft 6  46      00  ft IS  20 

40  ft 6  80 

(Common   Extension.) 

20  ft.,  each   $2  00 

22  2  86 

24 3  12 

26  S  38 

28  S  64 

SO  3  90 

32  4  16 

34  5  10 

36  6  40 

88  6  70 

40  600 

44  7  48 

(Common  Single.) 

8  ft.,  each  $0  80 

10  ft.,  each   1  00 

12  ft.,  each  1  30 

14   ft.,   each    1  64 

16  ft.,  each   1  76 

18  ft.,  each   1  06 

20  ft.,  each   2  40 

22  ft.,  each   2  64 

Chair  ladders,  each  2  00 

Common,    plain    6  00 

Shelf-lock   12c  ft. 

Extra  Heavy  26c  ft. 

26  ft 8  90      48  ft •  12 

30  S  80 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose  lc  per 
foot   additional. 
LANTERNS. 

Trulite.  doz 7  00 

Beacon,  doz 7  00 

Wrlghtlight,    dot 7  00 

No.  2  or  4,  plain  cold  blast, 

doz 7  00 

Short  globe  pattern,  doz...  7  00 
Japanned  cold  blast,  doc...  7  50 
Brass,  well  Japanned,  doc.     9  25 

All   brass,  doz 24  00 

Cold  blast  globes,  doc 0  60 

Prism  globes,  doz 1  20 

LATHS    (METAL). 
26-gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted  metal  lath, 

per  sq.  yd 0  13 

23-gauge,  painted  metal  lath, 

per  sq.  yd 0  15 

24-gauge,    galv.    metal    lath, 

per  sq.  yd 0  17 

23-gauge,    galv.    metal    lath, 

per  sq.  yd 0  19 

LEAD. 

Momtreal  Toronto 
Domestic  (Trail),  100 

lbs 5  25      4  85 

Imported     pig,     per 

100  lbs 5  25       ' 

Sheets,  2%  lb.  sq.  ft.  7  80  7  60 
Sheets.  3  lb.  sq.  ft..  6  75  6  76 
Sheets,  3%  lb.  sq.  ft.  6  62%  6  60 
Sheets,  4  to  6  lb.  sq. 

ft    6  60      6  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut  sheets  to  size,   %c   per  lb. 
extra. 

LINES,  PLOUGH. 
Russia  snap,  per  gross....  33  00 

Indian  snap,  per  gross 27  00 

LOCKS. 

Canadian   Peterboro,  60  and   10 
per  cent,  off  list. 
M 

MACHINES    (WASHING). 

New   Ontario    41  25 

Round,  re-acting,  per  doc.  81  "K 
Square,  re-actlng,  per  doc.    77  50 

Dowswell    62  50 

New  Century,  Style  A 101  25 

Ideal  Power  180  (HI 

Velox  180  00 

Daisy 73  25 

Stephenson,   net   72  00 

Puritan    Motor    166  00 

Connor  Ball  Bearing 112  50 

Com  or      Gearless      Motor 

Washer  180  00 

Gem   101  25 

I.  X.  L 121  60 

Winner,  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 
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HARDWARE     AND    METAL 


ALEX-MSARTHUR&CO! 


A^oMtF\EAL.      . 


F.  J.  COX,    Winnipeg  Western  Agent 


Good  Profits  and  Complete  Satisfaction 

assured   every   dealer   who    recommends   and   sells   our   high 
grade. 

Black   <4|^    Diamond 

TARRED  FELT 

In  fact,  we  guarantee  it  to  last  as  long  as  the  building  on 
which  it  is  used. 

A  strong  selling  point  aside  from  its  durability  is  that  it 
keeps  the  house  cool  in  summer  and  warm  in  Winter.  Inves- 
tigate at  once.    Get  our  Prices. 
We  also  manufacture  a  full  line  of  wrapping  papers. 


RED 


S 


BRAND 

WINDOW 

GLASS 


\ 


Ml 


W7 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


We  have  the  finest  machinery  and  every  facility  for  pro- 
ducing best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care  in  the  drawing  to  obtain  a  regular  gauge. 
Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 
THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,  HAMILTON 

GEO.W.LAIDLAW.  Vancouver.  B.C.  HARRY  F.  MOULDEN  Winnipeg. Man 


RIVETS  -  NAILS  -  WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will   pay  you  to  get  in  touch  with  us.    We  will  give  yoo  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bits,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The  P.   L.   Robertson   Manufacturing   Co.,   Limited,   Milton.  Ont. 

Toronto  Agents:  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 


HARDWARE    AND    METAL 


MALLETS. 

Tinsmiths'    2%     x    6%    In., 

per  dor.   1  65 

Carpenters',  round  hickory, 

6  in.,  per  doz 1  95 

Lignum  Vitae,  round,  5  in., 

per  do* 2  40 

Caulking,   No.    8,    oak,   per 

do* 15  00 

MATS. 

Wire   door  mats,   standard, 
16  x  24,  dos 9  00 

MANGLES. 

Victor,  each   $14  25 

Woodyatt,  each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5x7 1  25 

Size  glass,  6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,  O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American    Lady,    doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head   mops,  doz 1  33 

Crescent,   doz 1  50 

Tarbox    self-wringing,    doz.    3  15 

Crank   wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

D.  Maxwell  &  Sons.— 8-inch 
open  wheel,  3  knives,  12  In.,  $5.25, 
do.,  14  in.,  $5.50,  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25,  14  In., 
$6.50,  16  in.,  $6.75,  18  in.,  $7.00; 
9-incb  open  wheel,  3  Ua'ves,  12 
In.,  $6.75,  14  in.,  $7.25,  16  in., 
$725,  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25,  14  In.,  $7.75,  16  In., 
$8.25,  18  In.,  $9.00;  do.,  5  knives, 
12  in.,  $7.75;  14  in.,  $8.25;  16  In., 
$8.75;  18  in.,  $9.50,  20  in.,  $10.00; 
19%-lnch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$!t.50.  18  in.,  $10.00,  20  In.,  $11.00; 
10%-incb  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10.00,  14 
In.,  $10.40,  16  in.,  $10.85,  18  In., 
$1130;  20  in.,  $12.25;  do.,  5  knives, 
12  In.,  $10.50,  14  In.,  $10.90.  16  in., 
SU.35,  18  in.,  $11.80,  20  In.,  $12.75. 
Discount  50  per  cent.  2  per  cent, 
30  days. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.10  base;  Montreal, 
$2.20  base. 

Cut  ualls  —  Montreal,  $2.60; 
Toronto,  $2.60. 

Miscellaneous  wire  nails,  75  p.c. 

Coopers'   nails,  33 1-3  per  cent. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.00  base. 

NAILS   (HORSE). 

M.R.M.  cold  forged  process  list, 
10th  January,  1912. 

Prices  per 
Size.      Length.  25-lb.  box 

No.    3,  1%-lnch  $4  10 

No.    4,  1%-inch  3  75 

No.     6,  115-16  3  60 

No.    6,  2%  3  10 

No.     7,  2  5-16  2  90 

No.    8,  2%  2  75 

No.     9.-211-1$  2  60 

No.  10.  2%  :....  2  CO 

No.  11,  31-16  2  45 

No    12,  3% 2  45 

NETTING,    POULTRY. 

2  In.  mesh,  19  w.g.,  60  p.c.  off. 
1%  in.   mesh,  60  per  cent.  off. 

NET     PRICES     ON     SMALL 

SIZES  POULTRY  NETTING. 
%-ln.  x  22  ga.  x  12-ln.,  roll.. $3  00 
%-ln.  x  22  ga.  x  18-ln.,  roll..  4  30 
%-in.  x  22  ga.  x  24-ln..  roll..  5  65 
^-in.  x  22  ga.  x  30-In..  roll.  6  90 
%-ln.  x  22  ga.  v  36-ln.,  roll.  8  20 
1  In.  x  20  ga.  x  12-in.,  roll...  1  50 
J  In.  i  2(  ga.  x  18-in.,  roll..  2  10 
1  In.  i  2C  ga.  x  24-ln.,  roll..  2  70 
1  In.  x  21  ga.  x  30-ln.,  roll..  3  25 
1  In.  x  20  ga.  x  36-in.,  roll..  3  80 
1  In.  x  20  ga.  x  48-ln.,  roll..  6  10 

Poultry  netting  staples,  66  p.c. 


O 

OAKUM. 

Best  (American),  per  100 
lbs 7  75 

D.    S.    Navy    (American), 

per   100   lbs 7  25 

Plumbers  (spun),  per 
100-lb.    bales    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08)4  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green  0  35      0  85 

Paraflne  0  22      0  20 

XXXX  Machine  ....  0  25%  0  21 

OILERS    (MACHINE). 

Davidson   oilers,  45  per  cent. 
Zinc  and  tin,  45  per  cent. 
Coppered  oilers,  45  per  cent. 
Brass   oilers,  45  per   cent. 
Malleable,  25  per  cent. 

PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to  %  inch..     0  09 
Heavy,  8  ends  to  1-inch.     0  06% 

PAPER,  ETC. 

O.K.  Paper,  No.  1,  per  roll.  0  95 

O.K.  Paper,  No.  2,  per  roll.  0  70 
Plain    Fibre,    No.   1,    p.   400 

ft.  roll  0  50 

Plain    Fibre,    No.   2,   p.   400 

ft.  roll  . .j. 0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll   0  62 

Tarred  Fibre,  No.  2,  400  ft. 

roll   0  43 

Tarred    Fibre,    Cyclone,   25 

lbs.,  roll  0  62 

Dry  Cyclone,  15  lbs 0  50 

Plain  Surprise,  per  roll  ....  0  42 

Resin  sized  Fibre,  per  roll.  0  12 
Asbestos  Building  Paper,  p. 

cwt 3  25 

Heavy     Straw,     plain     and 

tarred,  per  ton   36  00 

Carpet  felt,  per  cwt 2  60 

Tarred    wool    roofing    felt, 

cwt 2  00 

Pitch,   Boston   of  Sydney..  0  85 

100  lbs 0  85 

Pitch,  Scotch,  per  100  lbs..  0  So 
Heavy  fibre,  82  ft.  x  60  ft., 

per  100  lbs  2  00 

Liquid       Roofing      Cement, 

bbls.,   per  gallon    0  17 

Liquid  tins  cement,  5s 0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl...  5  00 

Shingle  Varrlsh,  per  bbl...  5  00 

Cai'S,  per  lb    0  05 

Ralls,   per  lb C  05 

Mop  Cotton,  per  lb 0  17 

PAPER. 

Per  100  lbs 
Oiled     waterproof     building 

paper.  600  sq.  ft.  roll 1  00 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue  R-S  sheathing   0  42 

Tarred  fibre  No.  1 0  62 

Tarred  fibre  No.  2 0  43 

Dry  fibre  No.  1   050 

Dry  fibre  No.  2   0  35 

O.K.  carpet  felt   1  40 

Per  100  lbs. 

Heavy  dry  straw  1  80 

Heavy  tarred  straw   1  80 

Spruce  sheathing  3  00 

Carpet   felt.   16  oz 2  60 

Carpet  felt,  20  oz 2  60 

PITCH 

Pine,  per  bbl.,  f.o.b.  Toronto  4  50 

PIPE. 

Stove,   6   In.,   $8.50:   7   in.,   $9.00 
per    100    lengths;    elbows,    6    In., 
$1.46;  7  in.,  $1.64  doz. 
WROUGHT    IRON    PIPE. 
Buttwelded. 

Size.  Black.Galvanized 

%  and  %  Inch  . .     2  16         3  06 

%   inch   2  64  3  57 

%  Inch   3  05  4  20 

1  inch   4  61  6  21 

1%  Inch   6  10  8  40 

1%  inch   7  29        10  04 

2  Inch   9  81        13  51 

2%  inch   15  80        21  66 

3  inch   20  66        28  31 

3%  inch   24  84        34  04 

4  Inch   29  43        40  33 


Lap  weld. 

2  Inch   11  29  14  99 

2%   Inch    16  38  22  23 

3  inch   21  42  29  07 

3%  inch   25  76  34  96 

4  inch   30  52  41  42 

12  inch   172  40  233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;   7%   p.c.  off. 
Lead    waste    pipe,   9c;    7%    per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 

PIPE    (SOIL). 

Medium   and   extra   heavy   pipe 
up  to  6-inch,  65  per  cent. 
7  and  8-in.  45  per  cent.  off. 

PirE     (CONDUCTOR). 

2  Inch.  In  10  foot  lengths 3  43 

3  inch,  in  10  foot  lengths 4  20 

i  Inch,  in  10  foot  lengths 5  53 

5  Inch,  in  10  foot  lengths 7  CO 

6  Inch,  In  10  foot  lengths 9  23 


POLISH. 

O-Cedar,  4-oz.   bottles 

O-Cedar,  12-oz.  bottles   

O-Cedar,   1-qt.   can    

O-Cedar,   %-gal.   cans    

O-Cedar,   1-gal.  cans   

Liquid    veneer,   4-oz 

Liquid   veneer,    12-oz 

Liquid    veneer,    quarts    .... 

Tandem   metal  polish  paste 

Axollne    brass    cleaner,    100 

In  pkge 


Doz. 

2  00 

4  00 

10  00 

18  00 

24  00 

2  00 

4  00 

8  40 

6  60 

6  50 


COTTER    PINS. 

Cotter  pins,  90  p.c.  discount. 

CLOTHES    PINS. 

Selected  full  count.  Per  Case 

5   gross,    4-in.    (loose)    $0  80 

5  gross  4%-in.   (loose)    0  90 

5  gross,   5-in.    (loose)    ....  1  00 
4    gross,    4-in.    (12    pack'gs 

of  4  doz.  each)    0  80 

6  gross,  4-in.  (12  pack'gs 

of  each)  1  00 

4  gross,   4  in.    (24   pack'gs 

of  2  doz.  each)    0  90 

Spring  clothes  pins,  per  box  1  00 

PIN     (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 
Bri<!s.  50  per  cent. 

PLATED    GOODS. 

Hollowware,  40  per  cent,  dis- 
count. 

Flatware,  staples,  40  and  5; 
fancy,  10  and  50. 
Hutlon's  "Cross  Arrow"  flatware, 
42%  per  cent.  "Singalee"  and 
"Alask,"  Nevada  silver  flatware, 
42  per  cent. 

PLANES. 

Wood  bench,  Canadian,  15  pei 
cent. 

Wood,  fancy,  SO  to  36  per  cent. 

Prices.     Pliers  and  Nippers. 

Button's  genuine,  87%  to  40  p.c. 
cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %  to  %  Inch, 

per  100  lbs 2  40      2  50 

Heads,   per  100  lbs...  2  65      2  76 
Tank  plates.  3-16  inch  2  70      2  80 

PICKS    (CLAY). 

5  to  6  lbs.,  doz 4  15 

7  lbs.,  doz 4  40 

7  to  8  lbs.,  doz 4  75 

8  lbs.,  doz 5  00 

PLUGS    (METAL). 

Painted     wall     plugs,     per 

1.000  $20  00 

Galv.  wall  plugs,  per  1,000.  23  00 

R 
RAZORS. 

Per  doz. 

Boker's  7  60  to  11  00 

Boker's   King  Cutter  13  20    14  65 

Henckel's   7  50    20  00 

Gillette   Safety,   each     3  75 

Star  Safety  Razor,  33%  per  cent 

Edelweiss   16  00 

Ever-Ready,  doz 9  00 

Ern    Razors    6  00  to  18  00 

Em  Junior  Razor 14  60 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent. 

Galvanized,  40  per  cent. 
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ROOFING. 

Tarred   felt    (7   oz.)    $2  10 

Tarred  felt  (10  oz.)    2  10 

Tarred  felt  (16  oz.)    2  10 

Per  roll 

2  ply   R.R 9  75 

3  plv   R.R 0  96 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  In   roll  1  35 

Samson   1-ply,   roll $145 

Samson  2-ply,  roll 1  90 

Samson   3-ply,   roll. 2  30 

Amatlte  roofing,  per  sq 2  70 

Tarred     210     roofing     felt, 
Tarred  roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base.. $0  15 

British  Manila  base  Oil 

African  Hemp  base   0  11 

Sisal   base    0  10% 

Double    lath    yarn    0  10% 

Single  lath  yarn 0  09% 

Russia   deep  sea  line   ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia  tarred  ratline   ...     0  16 

Jute  rope   0  11 

Cotton   rope  3-16  in.  and 
larger    0  25 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  45 

3-ply,   40  ft 0  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  50 

6-ply,   40  ft 0  96 

6-ply,   48   ft 1  16 

6-ply,  60  ft    1  46 

6-ply,  72  ft 1  78     , 

6-ply,  100  ft 2  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  60  and  10  and  10  p.c. 

Copper  rivets,  usual  proportion 
burrs,  30  and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

8 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston'e  Hand,  10  per  cent. 
Simonds'    Hand,    16   per   cent. 
Shurley  &  Dietrich,  36  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  80  per  cent.; 
Champion  50  per  cent. 

Burrow,  Stewart  &  Milne- 
Imperial  Standard,  30  per  cent.; 
Champion   Scales,  50  per  cent. 

Fairbanks  Standard,  80;  Do- 
minion, 60;   Richelieu,  60. 

Net    Prices. 

Champion,  4  lb.,  $2.60  plus  30c 
for  stamping;  10  lb.,  $8.76  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14.00  plus  $1.00  for 
stamping;  1200  lb.,  platform, 
$16.50  plus  $1.00  for  stamping; 
2000  lb.,  platform,  $22.00  plus 
$1.00  for  stamping;  2000  lb.,  drop 
lever,  $26.00  plus  $1.00  for  stamp- 
ing. 
SCREWS. 

Per  ceut 
Wood,    F.H.,   bright,   85,   10,   7%, 

10,  10  per  cent. 

Wood,    R.H.,   bright,   80,    10,   7%, 
10,  10  per  cent. 

O.H.  bright,  80,  10,  7%,  10% 
10%  off  list. 

Wood  F.H.,  brass  75  10  7%  10 
Wood  R.H.,  brass.  70  10  7%  10 
Wood  F.H.,  bronze  70  10  5  10 
Wood  R.H.,  bronze  66  10    6        10 

Drive  screws   65  10    6        10 

Set,   case  hardened  60  10 

Square  cap  50  and  OS 

Hexagon  cap  46 

Bench,  wood,   per  dos $6  00 

Bench,  Iron,  per  doz 4  26 


HARDWARE     AND     METAL 
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An    Open    Letter    To    Our    Merchants 

Dear  Sirs: — House-cleaning  time  is  here  again  and  your  customers  will  be  coming  in  crowds  for  Muresco.  How  is 
your  stock?    Look  it  up  now  and  mail  your  order  at  once. 

We  built  a  large  addition  to  our  plant  last  year,  but  owing  to  the  enormous  increase  in  the  demand  for  Muresco, 
we  are  building  another  addition  this  year.  We  would  therefore  urge  you  to  send  your  order  now  and  not  wait 
for  our  salesman. 

Write  for  beautiful  designs  and  new  color  card. 

BENJAMIN     MOORE    &     CO.,    LIMITED,  WEST    TORONTO 

Sole  Manufacturers  of  Muresco,  the  best  wall  finish 
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Do  you  sell  it? 

Are  you  in  line  for  big  paint  profits  in  1914?     Have  you  made  sure  of  a 
prosperous  paint  year  by  stocking 

pPHEfS 

) 

"SILKSTONE" 

(COPYRIGHT) 

the  smooth  as  silk — hard  as  stone,   flat  wall   color. 

hSBI 

w^-'-m 

It  means  profit  and  good-will  to  you,  to  be  a  Silkstone  Dealer. 

m 

Ask  us  about  it  now. 

i.                      ** 

G.  F.  STEPHENS  &  CO.,  Limited 

WINNIPEG,  CANADA                             Branch  at  Calgary,  Alta. 

No. 
8000 


The  Only 

Made  of  solid 
brass  throughout 
and  done  in  dull 
finish,  polished 
brass  or  antique 
copper,  with  slid- 
ing draw  base  and 
porcelain  cups. 


THE  ANDREW  B.  HENDRYX  CO. 


Mission  Cages 


A  WORD  FOR  QUALITY 


Patented 
Sept. 
29th, 
1908 


No. 
8020 


New  Haven,  Conn. 


The  new  style  mis- 
sion cage  has  an 
open  wire  roof,  and 
the  brass  bands  nar- 
rower. 

The  cups  are  set  in 
opposite  corners  and 
protected  by  a  slid- 
ing guard. 

The  cage  can  be  fur- 
nished with  a  guard 
either  of  brass  wire 
or  of  glass. 


GLAZIERS'    DIAMONDS 


v 


JULES  MOLLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent    Diamond  (Quality  Guaranteed) 
sole  Canadian  Agents  Taylor    &    Thompson      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 


Saint-Roch-Auvelais,  Belgium 
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HARDWARE    AND     METAL 


SKATES      AND      HOCKEY 
STICKS. 

Roller,   No.   12,  85c   pair. 

Roller,   No.  22S0,  42c  pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates.  35  per  cent. 

Boker,   hockey,     30c     upwards; 
spring. 

Empire  hockey  sticks,  $3.00. 
$3.50. 

Micmac  and  Rex  sticks,  $4.26, 
$6.25. 

St.  Mary's  Hockey  Sticks,  beat 
grades,  $3.40  to  $5.76  dozen. 

Pucks,    net,   $1.50. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SOLDER. 

Montreal  Toronto 
Per.  lb. 

Wire  solder,  lb 0  27% 

Blectrotypers   solder, 

lb 0  30 

Tinkers'   brass   0  28 

Bar,      half-and-half, 

guaranteed    0  24%  0  25 

Wiping    0  22      0  24 

Hoyt's,   strictly   standard,    wip- 
ing, 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs..  6  00  6  25 
SQUARES. 

Disston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    aize 
7%.  d°z.,   net   $2  86 

Harness,  25  per  cent. 
SOLDERING    IRONS. 
Base,    per   lb.,   28  cents. 
SAP    SPOUTS. 
Bronzed      cast      iron      with 

hooks,  per  1,000 6  00 

Eureka  tinned  steel,  hooks, 

per  1,000 8  00 

STAPLES. 

Poultry   netting,   100  lbs...     6  70 

Bed,  100  lbs.,  No.  14 6  75 

Blind,   per  lb 6  12 

Coopers'  Staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 
T 

TACKS.    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  16;  (In  kegs),  40; 
cut  tacks,  blued,  In  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
86  and  5,  In  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued, 
tinned  and  Japanned,  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  46;  copper  nails, 
60;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  35 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  36 
and  10;  patent  brads,  40  and  10; 
One  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  beads,  In  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails  In 
In  papers,  10;  saddle  nails.  In 
bulk,  15;  tufting  buttons,  22  line 
In  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  90  and  10;  double  pointed 
tacks,  bulk,  65;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87% ;  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES. 
Lufklns — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  86 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen.  No.  404,  66  ft.  ea...  1  10 
Metallic,  No.  603.  50  ft.,  ea..  1  40 
Rival  steel,  No.  263,  60  ft.,  ea.  2  00 
Rival     steel,     No.     266,     100 

ft.,  each    6  00 

Reliable     Jr.,     No.     103,     60 

ft.,  each   2  70 

TOOLS,   HARVEST. 

Samson,  47%  per  cent. 

Ordinary,   50   per  cent. 
TROWELS. 
Disston's,  10  per  cent. 
THERMOMETERS. 
Tin  case  and  dairy,  75  to  76  and 

10  per  cent. 
TIN. 

.  Tin,  41  to  43e  lb. 
TINNERS'     TRIMMINGS. 
nisfnnnt.  45  per  cent. 
Plain.   72%    nnd    16   per  cent. 
Re-tlnned.  72%   nnd   5   per  rent. 


TRAPS    (STEEL   AND    GAME). 
New  house,   30  per  cent. 
Hawley  &  Norton,  40,  10  &  6  p.c. 
Victor,  60  and  5  per  cent. 

Oneida    Jump,   50,    10   and    5   p.c. 
TRAPS    (Rat  and   Mouse).      Doz. 

Gee   Whiz  Mouse,   doz 0  15 

Gee  Whiz  Rut,  doz 0  30 

uut   O'   Sight   Mouse  Traps.  0  60 

Out  O'  Sight  Rat  Traps 1  20 

Easy    Set    Mouse   Traps 0  43 

Easy   Set   Rat  Traps 0  95 

Blizzard  Mouse  Traps 0  45 

Blizzard   Rat  Traps   0  96 

Hold-Fast    (formerly    Devil) 

Mouse  Traps    0  25 

Hold-Fast    (formerly    Devil) 

Rat  Traps  0  80 

5-Hole   Tin    Chokers    0  80 

TRESTLES. 

5  ft.,  each .  $1  50      14  ft.,  each .  $4  20 

8  ft.,  each.  2  00     16  ft.,  each.  4  80 
10  ft.,  each .  2  50      18  ft.,  each .  6  40 
12  ft.,  each.  3  00     20ft.,  each.  6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
COO  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,   per  lb  ,  9%c 
5  ton  lots.  %c  per  lb.  allowance. 
10  ton  lots,  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE. 

Wrapping   cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 

Mattress,    No.    64    0  45 

Mattress,    No.   73    0  55 

Mattress,    No.   84    0  60 

Upholsterers'  twine,   No.  64    0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%  in 10  45        9  75 

100   ft.   2   In 9  60        8  70 

100  ft.  2%  in 12  25      11  00 

100   ft.    3   in 13  30      12  70 

100  ft.  3%  in 15  65      15  80 

100  ft.  4  in 19  80      19  00 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33.   doz.,  net    16  80 

Common   Galvanized. 

No.  1,  doz 6  83 

No.  2,   doz 7  43 

No.   3.   doz 8  48 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1   9  00 

No.    2    750 

No.   3    6  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  ties,  per  1,000.  5  00 

V 

VALVES,  ETC. 

Ground    work,    55    per    cent. 
Standard    compression    work,    60 

per  cent. 
Hiph-grade     compression      work, 

50  per  cent. 
Cushion   work,  55   per  cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70,   10   p.c.   and   1   and   2   basin 

cocks,  65,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway, 

60  and   5   p.c 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c. 
J.M.T.    Radiator    Valves,   55   p.c; 

Standard,  60:  patent  pick-open- 
ing valves,  70  and  10  p.c 
Jenkins'     Valves — Quotations     on 

application    to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  6 

p.c. 
Copper    tea    and    coffee    pots,    40 

and   5   p.c. 
Copper   pltts,  30  and  5   per  cent. 
Foundry   goods,   hollow   ware,   40 

and   5  p.c 
WARE.    ENAMELED. 

Whltp  warp.  75  per  cent 

T/onrtnn   nnd    Princess.  50  p.c 

Canada.    Diamond.    Premier,    50 
and  10  per  cent. 

Fenrl.     Imperial    nnd     Colonial 
steel.  60  and  10  per  cent. 

Star  decorated   steel.  33%%. 
3.1U    pf>r   cent. 


Hollow    ware,    tinned   steel,    46 

per  cent.   off. 

Enamelled  street  signs,  60  p.c 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.  flaring  sap  buckets,  35 
per  cent. 

6,  10  and  14-qt.  flaring  pails, 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,  35  per  cent. 

Coal  hods,  35  per  cent. 

Boiler   and    tea    kettle    pita,   80 
and  5  per  cent. 
WARE,  STAMPED. 

Plain,  72%  and  16. 

Retinned,  72%  and  6. 

Tinners*  trimmings,  72%  and  5. 
WASHERS. 

Can.  wrought  iron,  45  per  cent 
WASTE. 

(See  Paint  Markets) 

WEIGHTS,    SASH. 

Sectional,  1  lb.,  per  100  lbs.  2  15 
Sectional,  %  lb.,  per  100  lbs.  2  35 
Solid,  3  to  30  lbs.,  per  100..  1  50 
WEIGHTS. 

Smarts,  Horse,  3%c  lb. 
WIPERS. 

(See   Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed   Cut   Hay   Baling   Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 

14,  $4.25;  No.  15,  $4.50;  in  lengths 
6  Inches  to  11  inches,  discount 
30  per  cent.;  other  lengths  20c 
per  100  lbs.  extra;  If  eye  or  loop 
on  end  add  26c  per  lb.  to  the 
above. 

CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal, London. 
COILED  SPRING. 
High  carbon.  No.  9,  $2.40  in  cars. 
FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.60;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26.  $9.50;  No.  27,  $10;  No. 
28.  $11;  No.  29  $12:  No  m  $':<■ 
No.  31,  $14;  No.  32,  $16;  No.  33, 
$16;  No.  34.  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  In 
1-lb.  hanks.  25c:  in  %-hanks.  88o; 
in  %-lb.  hanks,  60c;  packed  in 
casks  or  cases,  15c;  bagging  or 
papering,  16c. 
GALVANIZED. 

From  stock  f.ob  Montreal — 100 
lbs.— Nos.  4  and  5,  $2.80;  6,  7,  8, 
$2.75:  9.  $2.25;  10,  $2.80;  11,  $2.85; 
12,  $2.40:  13,  $2.55;  14,  $3.15,  In 
car  lots  straight  or  mixed. 
HAY  WIRE  IN  COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  No. 

15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH   STEEL  WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12e  extra.  No.  12  gauge, 
20c  extra;  No.  13  gauge,  38c  ex- 
tra; No.  14  gauge,  40c  extra;  No. 
15  gauge,  55c  extra ;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25. 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  In 
casks  or  cases,  15c  bagging  and 
paperings.  10c  50  and  100-lb. 
bundles,  in  26-lb.  bundles  16c,  in 
5  nnd  10-lb.  bundles,  25c  in  1-lb. 
hanks.  50o:  in  %-lb.  hanks,  75c; 
In  M-lh.  hanks.  $1. 
WASHERS     IRON 

Full  box.  35  per  cent.;  smaller 
lots.  30  per  cent. 
WTRE   CLOTH. 

Painted  Screen,  in  100-ft.  rolls. 
$1.55  per  100  sq.  ft.:  In  50-ft.  rolls. 
$1.60  per  100-sq.  ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Put   lengths.   8c   sq.    foot. 


WIRE   FENCING. 

Galvanized  barb  2  42% 

Galvanized,  plain  twist  . .     2  95 
Car  lots  and  leas. 
F.O.B.,   Montreal. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires,  %,  $5;  1  inch,  $16.10.     Per 
100  feet  f.o.b.  Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 61  75 

Bicycle,  11  inch  59  26 

Trojan,  12  inch  100  00 

Favorite  511E    57  75 

Unexcelled  1041E   72  00 

Challenge  311E   64  00 

Gem  141   6176 

Sunlight  111  44  60 

20  per  cent. 

Ottawa,   341E    56  25 

Empire,    11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11   in 47  25 

Perfect,  11  in 52  75 

MOP    WRINGERS. 

White,  No.  2,  each    $  1  15 

White,  No.  3,  each   1  35 

White,  No.  1.  each    1  55 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz...     21  20 

Garden,  steel  wheel,  doz..     32  40 

WKIFFLETREES. 

Tubular    steel    whlffletrees, 

28  inches   0  70 

Tubular    steel    whlffletrees, 

34  inches   100 

Tubular    steel    whlffletrees, 

36  Inches  1  26 

Tubular     steel     neckyokes, 

36  inches  1  26 

Tubular    steel    doubletrees, 

40  in o  05 

Tubular  steel  lumbermans, 

44  inches  0  06 

ZINC   (SHEET). 

6  cwt.  casks  800      800 

Part  casks   8  26      860 

SCREWS    (MACHINE). 

Flat    head,    iron   and    brass,   36 
per    cent.      Fillister    head,    iroa. 
30:  brass,  26  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge   2  70         2  70 

12  gauge   2  78         2  76 

14  gauge    260  266 

16  gauge    260  266 

18  gauge    2  60  2  66 

20  gauge   260  206 

22  gauge   266  276 

24  gauge   2  66  2  76 

26  gauge   2  76  2  86 

28  gauge   286  3  00 

SHEETS   (Corrugated, 
Galvanized). 

22  gauge,  per  square 6  76 

24  gauge,  per  square 6  60 

26  gauge,  per  square 4  26 

28  gauge,  per  square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's      Fleur-     Gorbals 
gauge   Head         de-Lls      best  rest 
16-20  . .  3  96  3  76  *  06 

22-24  . .  4  15  3  96  4  16 

26        . .   4  40  4  20  4  40 

28        ..466  446  466 

Colborne   Crown   —   18-20  gauge 
$3.90;    22-24    gauge,    $3.06;    20 
gauge,  $4.20;  28  gauge,  $4.46. 
Apollo  brand —  Montreal  Toronto 
24  gauge,  American  J  76         8  70 
26  gauge,  American  8  06         8  00' 
28  gauge   (26  Eng. 

Msh)    4  SO         4  20 

10%    oz.,    equal    to 

28  English 4  60         4  4C 

SHOVELS  AND   SPADES. 

lat        2nd         4th 

grade      grade    grade 

p.c.         p.c.         p.c 

Shovels   60    66  and  2%    45 

Draining  tools  60    60 

Scoops    60  and  S        46  and  6 

Hollow  backs 
and       sand 

shovels  60  46 

Riveted    back   scoops,   1st,   2nd 
and  3rd  grades,  60  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  26c  per  dos.  net 
extra. 
SINKS. 

Cast   iron,    16x24,    $1.10;    18x80. 
$1.50;  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24. 
$3.50;   18x30,  $4;   18x36,  $5.16. 
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HARDWARE    AND    METAL 


Jackson's  Real  English^^Wax  Polish 

THE  ORIGINAL  and  GENUINE  PREPARATION  for  producing  a  beautiful  and  lasting  lustre  on 
STAINED,  PARQUET  and  HARDWOOD  FLOORS,  FURNITURE,  FIXINGS,  WOODWORK  of 
every  kind  and  wherever  refined  and  durable  polish  is  desired.  Used  on  LINOLEUM,  HARNESS, 
CAR  and  CARRIAGE  HOODS,  BROWN  BOOTS,  LEGGINGS— and  all  kinds  of  LEATHER  it 
gives  a  BRILLIANT  and  WATERPROOF  POLISH  and  so  nourishes  and  preserves  the  material  that 
the  durability  is  greatly  increased. 


Packed  in  Patent 
Double  -  Lidded,  Air- 
tight Tins. 

5  SIZES. 

Decorated  enamel  fin- 
ish, Yellow,  Blue  and 
Black. 


NO  PAPER  LABELS 
USED. 

NO  SOILED  LABELS. 

Will  keep  fresh  and 
good  for  any  length 
of  time. 


MANUFACTURED  BY 

T.  S.  JACKSON  &  SONS,  Corner  Wharf,  Malt  St.,  London,  S.E. 

Contractors  to  H.M.  ADMIRALTY,  WAR  OFFICE,  CROWN  AGENTS  to  the  COLONIES,  etc.     ESTABLISHED  1852. 

Messrs.  B.  R.  HARRISON  &  CO.,  505  Welton  Building,  VANCOUVER;  Messrs.  HARRISON,  WHITE  &  BARKER,  439  Lougheed 
Building,  CALGARY,  will  furnish  PRICE  LISTS,  SAMPLES,  etc.,  or  direct  correspondence  to  JACKSON  &  SONS'  WORKS  will 
receive  prompt  attention. 


Fern   Pots  and   Jardinieres 

Strictly  Up-to-date  in  Design, 
Finish  and  Construction 


Put  these  lines  in  stock  now  and  you  will  effect  a  quick 
turnover  and  procure  a  very  good  profit. 


AM  552S.     Brushed     Brass    or    Rich    Gilt, 
inches.     Iron   Lining. 


Opening    6 


Brushed  Brass  or  Rich  Gilt. 

AM  550:5  without   handle   Opening  and   height  10  inches 

AM  5504   without   handle  Opening  and   height  8  inches 

AM  5505  without  handle  Opening  and   height  7  inches 


Our  line  of  manufactures  consist  of  Fern  Pots,  Jardin-  = 

ieres,    Kettles,    Fire    Sets,     Cuspidors,     Umbrella     Stands,  s= 

Candlesticks,    Trays,    Soap    Dishes,    Smoking    Sets,    Hotel  = 

Supplies,   Stair  Plates,   Compression   Taps,   Copper  Meas-  = 

ures,  Lighting  Fixtures,  Bathroom  Fixtures,  Crumb  Sets,  = 

Mantel   Sets  and  Coal  Hods.  = 

Our  catalog  will  give  you  a  comprehensive  idea  of  the  = 

splendour    of   our   goods.     Don't   fail    to   write   for   it —  s 

better  do  it  now.  = 

Chadwick  Brass  Co.,  Limited   j 

Hamilton,  Canada 
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HARDWARE    AND     METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,   $0.20   per   100 
lbs.      6    lb.    packages,    $6.00    pur 
100  lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1.00. 
BEESWAX. 

i'er  lb.,  40c. 
BRONZE. 

75  ceniB  to  $3.00  lb. 
BRONZING    LIQC1D. 

Bronzing  liquid,  No.  1 $1  75 

Banana  oil,  gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,   doz 19  90 

COLORS    (DRY). 

Per  lb 
Raw  Umber,  100  lb.  kegs..  0  0U 
Burnt  Umber,  100  lb.  kegs  0  0!) 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k.  0  Oti 
Indian  red,  100  lb.  kegs...  0  10 
Indian  red,  No.  1,  100  lb.  k.  0  06 

Vermilion,  100  lb.  kegs 0  20 

Drop  black  pure  dry 0  12 

Golden  ochre,  100  lb.  kegs..O  03% 
White  ochre,  100  lb.  kegs..  0  04 

Yellow  ochre,  barrels 0  01% 

Yellow  ochre,  100  lb.  kegs.  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  02% 

colors  in  Oil. 

Venetian     red,     1-lb.     tins. 

pure  0  12 

Chrome  yellow,  pure   0  23 

Golden   ochre,   pure  0  14 

French   ochre,   pure    0  12 

Chrome  green,  pure   0  11 

French     permanent    green, 

pure  0  15 

Sign  writers'  black,  pure..  0  20 
Marine  black,  25  lb.  irons  0  16 
Combs,  graining  set   0  75 

COMBS. 

Graining,  in  sets,  set  ....  0  65 
DRIERS. 

Patent  25  lb.  tins  8c  lb. ;  patent 
1  lb.  ting  lie  lb. 
ENAMELS. 

Per  gallon  In  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co.)  1  80 

Alba-Gloss   enamel    4  50 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Llnduro   4  20 

Sterling  Enamels 3  20 

GLUE.  Per  lb. 

French  medal  0  14 

German  common  sheet  ....  010 

German  prima 0  17 

White  plgsfoot  0  21 

Brantford   medal    0  10 

Brantford  golden  medal...  0  11 

Brantford  brown  sheet 0  10 

Brantford   golden   sheet...  0  13 

Brantford  gelatine  0  22 

Brantford  white  gelatine. .  0  22 

Brantford   white  glue 0  12 

Brantford  100  flake.  0  10  0  1' 
Perfection    amber    ground, 

No.  1230   0  13 

Ground  glues  at  same  prices. 

Brantford  all-round  glue,  %-lb 
packages,  10c;  %-lb.,  18c;  1-lb., 
25c.    Discount. 

XXL 0  13 

XL 11% 

CL 0  12 

C 0  II 


GLASS. 

(TORONTO   QUOTATIONS.) 

Size  United   Inches.  Star. 

Under  26    $  4  25 

26  to  40   4  65 

41  to  50   5  10 

51  to  60   5  35 

61   to   70   5  75 

71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91  to  95  

96  to  100  

Double  Diamond. 
Size   United    Inches. 

Under  26   $6  25 

26  to  40   6  75 

41    to    50    7  50 

51    to    60    8  50 

61  to   70    9  75 

71    to    80    11  00 

81   to   85   12  50 

86  to  90 15  00 

91  to  95 17  50 

96    to    100    20  50 

5  per  cent,  for  city  delivery,  20 
per  cent,  on  out-of-town  ship- 
ments, f.o.b.  cars. 

MONTREAL     QUOTATIONS. 
Size  United  Ins.  ,      Star. 

Country     City 

Under  26  case   3  40        3  65 

26  to  40   3  60        3  85 

41  to  50   4  00        4  30 

51   to   60   4  25        4  55 

61   to  70   4  50        4  80 

71   to   80    5  35 

86  to  90   5  80 

91  to  95 

Double  Diamond. 
Size  United   Inches. 

Under   26    5  00        5  40 

26  to   40    5  45        5  85 

41  to  50   6  25        6  65 

51  to  60   6  75        7  15 

61  to  70   7  25        7  80 

71  to  80   7  75        8  30 

81  to  85   8  50        9  10 

86  to  90   10  00      10  70 

91   to  95    11  00       11  75 

GLASS,    PLATE. 

Country  discount,  33  1-3,  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 

City  discount  33  1-3,  7%  p.c. 

Freight  equalized,  Kingston, 
Ottawa  and   Quebec  City. 

25  per  cent,  off,  f.o.b.  Reglna. 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotation  for  shipment 
to  British  Columbia. 

LEAD. 

(White  Ground  in  Oil.) 

Montreal  Toronti 

Per  100  lbs. 

Elephant,    Genuine    ...  8  75  8  90 

"Anchor,"  pure 8  25  8  40 

Brandram's  P.B.  Gen- 
uine     9  25  9  40 

C.P.C.  decorators,   pu.  8  25  8  40 
Crown     and     Anchor. 

pure  8  25  8  40 

Essex.  Gen.  (Windsor)   8  00 

Island   City    Decorat- 
ors' pure   8  25  8  50 

Lily  Pure  8  25  8  -tO 

Moore's    Pure    White 

Lead  8  40 

Lowe     Bros'.     White, 

H.S 8  40 

Monarch   (Windsor) 8  50 

Purity  CO.  Co.'s.  Ltd 7  90 

Ramsay's  Pure  Lead.  8  25  8  40 

Ramsay's   Exterior   . .  7  75  8  15 

Sterling  Put^,    8  80 

Tlfrer  Pure  8  25  R  40 

".Tame*  Genuine" 9  00 

LEAD    (RED    DRY). 

Genuine,    560-pound 

casks,   per  cwt 6  15      6  50 

Genuine,    100-pound 

kegs,   per  cwt 6  40      6  75 


No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 15  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs.,  per  100  lbs 11  00 

100  lb.  kegs,  per  100  lbs...    9  75 

200  lb.  kegs,  per  100  lbs 9  60 

300  lb.  kegs,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs..  9  00 
OILS    (LINSEED    RAW). 

Montreal  Toronto 

Single  bbls 0  60      0  65 

3  to  5  bbls 0  59      0  (13 

6  to  9  bbls 0  58      0  61 

LINSEED,    BOILED. 

Single  bbls 0  63      0  6S 

3  to  5  bbls 0  62      0  66 

6  to  9  bbls 0  61      0  64 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 
PAINTS    (PREPARED). 

Per  Gallon 
In  qt.  tins. 
Sherwln  -  Williams     paints, 

base   1  85 

Canada     Paint     Co.'s 

pure    2  00 

Elephant  and   Prism    180 

Globe   house   paint    (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)   1  85 

BenJ.  Moore  Co.'s 

"Egyptian"  Brand 1  46 

Moore's    house    colors,    per 

gallon    175 

Bran  dram-Henderson's 

"English  2  00 

Fresco-Tone,    in    quarts 1  80 

Ramsay's  paints,   pure   1  SO 

Ramsay's  paints.  Thistle..  1  60 
Martin-Senour,  100  p.c.  pure    2  00 

Sennur's  floor  paints   1  o"0 

Sterling  Pure ]  t1 

Maple  Leaf   Paint   (Imp.  V. 

6  C.  Co.)  

Jamieson's  Crown  and  An- 
chor brand    1  CO 

Low   Bros'.   High   Standard     1  90 
PARIS    GREEN. 
(See   2nd    page   of  quotations) 

PARIS,  PLASTER. 

Per  barrel  2  50 

PARIS  WHITE. 

In   bbs 0  90 

PIGMENTS. 

Orange  Mineral,  casks  ..  0  08% 
Orange     Mineral,     100-lb. 

kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in   casks 2  30      2  40 

Bulk,  100-lb.  drums.. 2  50  2  60 
Bulk,  25-lb.  drums  . .  2  60  2  70 
Bladders,  In  bbls.   ...  2  80      2  00 

Pure  Putty,  70c  hd.  advance. 
TAR    (PINE    TAR). 

Half  pint  tins,  per  dos 0  60 

Pint  tins,   per  doz 1  10 

TAXITE. 

1   pal.   cans  $2.10. 

Mar- Not    2  7# 

Cumoff   2  10 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 


TURPENTINE. 

Montreal.Toron  to 

5   gal 0  72%  0  76 

Pure,  single  bbla 0  67%  0  69 

2  to  4  bbls 0  66%  0  68 

VARNISHES. 

ler  gal.  cans. 

Carriage,   No.  1    1  50 

Excello    2  00 

Mar-not  2  70 

Pale  durable  body  3  50 

Pale  hard  rubbing  3  00 

Finest  elastic  gearing 3  00 

Elastic  Oak 160 

Furniture,   polishing    2  00 

Furniture,  extra 1  20 

Furniture,   No.  1   115 

Furniture,  Union   0  95 

Light  oil  finish   188 

Gold  size  Japan   2  00 

Turps,   brown   japan    160 

No.   1   brown   japan    1  12% 

Bakeing  black  japan  1  86 

No.  1  black  japan   0  95 

Benzine  black  japan  0  85 

Crystal  Daruar   2  50 

No.  1  Damar  2  28 

Pure  asphaltum   1  40 

Oilcloth  1  60 

Lightning  dryer   1  05 

House  painters'  japan,  ...  1  15 
House   painters'   white  jap.     1  95 

Elastilite  varnish 2  25 

Copaline  varnish   2  25 

Granitlne  floor  finish 2  25 

Jamieson's  floor  enamel  ...  1  76 
Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish  2  60 

Canada     Paint     Co.'s     SUN 

varnish   2  25 

"Kyanize"   Interior   Finish.     2  40 

"Flint-Lac,"  coach 1  80 

B.H.,    Ltd..    "Gold    Medal," 

cases  1  80 

Dependon  Lt.  H.  Oil  Finish     1  66 

Everlastie  Floor   2  30 

Elastica  exterior  finish 4  25 

Flattlne  floor  finish 3  00 

Stovepipe   varnish,    %    pts , 

gross    9  60 

Pure  white  shellac  varnish, 

bbls 1  80 

Pure    nrnnge    shellac  varn- 
ish, bbl 1  75 

No.        1        orange       shellac 

varnish,  bbls 1  60 

WATER  PAINTS. 

Per  lb. 

Opalite.  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs   0  07% 

1  gal.   package,   per  pkge    0  45 
%  gal.  package,    per   pkge    0  25 

WASTE     (POLISHING). 

Crea m    Oi:i 

White    0  12 

WASTE    (WHITE). 

XXX  extra  0  11 

X   Grand    0  10% 

XLCR    0  00% 

X  Empire   0  08% 

X   Press   0  07% 

WASTE   (COLORED). 

Fancy    0  07% 

Lion   0  07 

Standard    0  06% 

Popular  0  06% 

Keen    0  05 

WASTE    (PACKING). 

Arrow    0  18 

Anchor    0  00 

Anvil    0  07% 

Axel    •  00 

WASHED    WIPERS. 

Select  white   0  08% 

Light   colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,  in  bbls 0  70 

Gilders  bolted,  in  bbls 1  00 

ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC  IN  OIL. 

Pure,  in  25-lb.  Irons   0  10 

No.  I.  in  25-lb.  Irons 0  07 

No.  2,  in  25-lb.  irons 0  05% 


78 


HARDWARE    AND    METAL 


^^sgfifeS^i  M<^m$ 


Sff£lfW/N-W/U/AMS  PA/NTS  AND  titRMSffZS 
The  Big  Brighten  Up   Campaign   is  On 

The  S-W  Agent  in  each  town  is  the  man  who  hands 
out  the  Brighten  Up  Club  Buttons  and  the  optimistic 
creed  of  the  Brighten  Up  Club. 

His  store  is  bound  to  be  the  popular  store  of  the  town.  Enterprise  wins  public  recognition,  and  the  S-W 
Agent  who  promotes  the  "Clean  Up  and  Brighten  Up  Week"  will  gain  much  goodwill.  So  get  busy,  S-W 
Agents,  don't  let  the  other  fellow  get  in  ahead  of  you.  You  have  got  the  best  opportunity — You  have  got 
the  best  and  most  complete  stock  of  Paint  in  town,  the  S-W  Line.  The  Sherwin-Williams  Co.  are  behind  you 
ready  to  give  an  extra  push  when  you're  headed  in  the    right  direction. 

Here  is  the  first  thing  to  do.  If  your  storefront  needs  paint,  paint  it.  Use  SWP.  Brighten  Up  your  entire 
store,  yard,  and  stock.  Clean  Up  and  Brighten  Up  your  property,  and  then  you  are  ready  to  tell  the  other 
fellow  he  ought  to  do  it  too.  Read  the  articles  Hardware  and  Metal  are  publishing  regarding  the  Brighten 
Up  Campaign.  Read  over  the  last  SWP  again.  Go  into  this  Brighten  Up  Campaign  with  enthusiasm  and  you 
will  take  more  pride  in  your  town,  in  yourself  and  in  your  store,  and  make  more  profits  from  your  business. 


Sherwin-Williams 
Paints  &Varnishes 

a  finish  for  every  purpose 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited :   Montreal,   Toronto,   Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
ll%c    per   lb.;    clip    horn,   12%c; 

AXES. 

H.  B.,  1-lb.,  $6.25  per  doz.;  1%- 
lb.,  $6.65;  2-lb.,  $6.90;  2%lb., 
$7.50;  2%-lb.,  $7.76;  8-lb.,  $7.90; 
4-lb.,  $8.00;  H.  B.  Handled  Axea, 
2-lb.,  $8.00;  2%-lb.,  $9.50;  3-lb., 
3%-lb.  and  4-lb.,  $10.00;  Black 
Prince  Axea,  unhandled,  $8.00; 
Black  Prince  axes,  handled 
$30.25;  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7%  lbs.,  $28.00 
per  doz.;  7%  to  9-lb.,  $30.80. 
BARS,    CROW. 

$4.50   per  100  lbs. 
BAR  IRON. 

■  Bar  Iron,  $2.75;  Swedish  iroD, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  ;31ack  Dia- 
mond, 100  lbs.,  $8.60. 
BELTING. 

Rubber— 60  p.c.   off  the  list. 
Leather. 

Agricultural  leather  belting. 
66  2-8   p.c.   off  the   list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off  the  list. 

Standard  double,  60  and  10  p.c. 
off  the  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
96c;    cut,   $1.06. 

AIGER   BITS. 

"Irwin"  bits,  45  per  cent.;  com- 
mon, 70  and  10  per  cent. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60  p.c. 

Wood,   tackle,   common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  60  per 
cent.;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  60  per 
cent.;  machine  set  screws,  65  per 
cent. ;  plough  bolts,  46  per  cent. ; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent.;  sleigh  shoe  bolts  to  %,  58 
per  cent.;  7-16  and  up,  40  per 
cent. 

BUILDING    PAPER. 

No.  1  tarred,  67%c  to  88c  per 
roll,  according  to  quality ;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.86  per  100  lbs. 
BUTTS. 

Wrought     Steel,     loose   pin,  65 
per  cent,  off  the  list. 
CHAIN. 

Coll,  3-16  in.,  $10.00;  %,  $7.25; 
5-16,  $5.85;  %,  $5.00;  7-16,  $4.76; 
%  $4.50;  9-16,  $4.60;  %,  $4.40;  %, 
$4  26.  Logging,  6-16,  6%c;  %, 
6^4c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.    0,    $5.63;     No.    1, 
$5.63;    No.   2,  $6.25;    No.   3,   $6.88; 
No.  4,  $8.13  each. 
CLEVISES,    HALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  planished  copper. 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 
OIL   CANS. 

Tin.  Galvanized 
Half  gal.,  dome  top.. $2  10  $3  04 
One  gal.,  dome  top..  2  55  3  42 
Two  gal.,  dome  top..  3  97  4  55 
Three  gal.,  dome  top.  6  10  7  86 
Five  gal.,  dome  top..  6  34  8  26 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
•mlth%   in.,   round  shank,  55  p">r 
cent. 
ENAMELWABE. 

Canada,       60;       Imperial,     60; 
Premier,  50;  Colonial.  60;  white, 
70  and   6;   diamond,  60;   granite, 
60  per  cent. 
FIXTURES. 

Stall  hollow  bar.  No.  3,  $1.00. 


GASOLINK. 

Premier  Motor,  in  wood  bbls., 
29%c  per  gal.;  $3.20  per  case; 
Queen  gasoline,  34%c  per  gal. ; 
$3.65  per  case;  Painters'  naphtha, 
bbls.,  29%c  per  gal.;  $3.20  per 
case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,    70   and   12%    p.c. 

Nicholson's,  66  per  cent. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 
PARIS    GREEN. 

1  lb.   pkgs.,  25c,  small  lots. 

100  lb.  cases,  24%c. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $5.35;  No. 
2  and  larger,  $5.10;  featherweight, 
$6.50. 
HINGES. 

Light  T  and  strap,  60  per  cent. 
JACKSCREWS. 

60  per  cent,   off  list. 
KNOBS. 
Door,  307.  $1.20. 
GALVANIZED    IRON. 

"Apollo  and     "Queen's 

"Pleur   de   Lis."     Head." 

10%  oz.  or  28  Bng. . .  4  75        6  10 

28  Am.  or  26  Eng....   4  50        4  85 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  45 

22  Am.  and  Eng 4  10        4  45 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.  and   Eng 3  85        4  15 

BAND    IRON. 

1%   in  ,  $3.10;   1%,   $3.10;   1   in.. 
$3.20 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  55,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1  86 

No.  70,  set   1  65 

Mrs.    Pott's    common    sad    Iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
Improved,   $1.05   a   dozen. 
LOCKS. 

Peterboro    and    fittings,   45    per 
cent. 
LANTERNS. 

No.  2.  plain    7  25 

No.  20,  X-ray   11  00 

No.  22.  Dash-board  9  75 

Trulite   short    globe,    doz. .     7  25 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,   f.o.b.   Fort  William,  $2.48 
base:  Winnipeg,  $2.90  base.     Cut, 
f.o.b.  Winnipeg.  $3.35. 
HORSE    NAILS. 

Capewell.  10  and  12  off  list. 
NETTING. 

Poultry,   52%    per   cent. 
NUTS. 

Square  and  hex.,  small  lots. 
$2.00  off:   case,  $2.75   off. 

OILS. 

Cylinder  oils.  45c  to  90c  per 
gal.;  Capital  cylinder  oil.  68c:  en- 
gine oils,  31c  to  60e:  Standard 
gas  engine.  43c:  Prairie  harvester 
oil.  30o:  Granite  harvester  oil, 
30c:  Castor  machine  oil.  El- 
dnrados,  30c:  black  oils,  18c  fo 
20c:  lard  oil,  $1.00  to  $1.50: 
Neatsfoot  oil.  pure,  90c  to  $1.25: 
harness  oil.  Eureka.  45e;  seal  oil. 
pale  steam  refined.  80c:  thresh- 
ers' hard  oil.  25-lb.  tins.  $2.40 
each:  10-lb.  tins,  $1.05  each. 

3  In  1,  small,  80e;  large,  $1.80. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
STOVE   PIPE. 

6  inch  riveted,  per  100  ft...  $«  50 

7  Inch  riveted,  per  100  ft...     9  60 
STOVE    PIPE   ELBOWS. 

R  inch,  per  doz 1  42 

7  Inch,   per   doz 1  50 

8  Inch,  per  doz 2  37 

CANADA    PLATES. 

Half  polish,  6-7  inch,  $3.50;  8 
Inch.  $3.75;  full  polish.  6-7  inch, 
$450;  8  inch,  $4.75  Black  sheets— 
28  gauge.  $3.60:  26,  $3.45;  24, 
$3.35:  22,  $3.35:  18-20.  $3.35:  14-16. 
$3.10:   10-12.  $3.15. 


POINTS. 

Landslide  plow,  %xl4  in.,  $1.76 
per  dozen. 

LEAD    PIPE. 

Full    coil,    $7.85   per   cwt. 
LEAD    WASTE. 

$S.35   per   cwt. 
PLASTER. 

Paris,  per  bbl.,  $3.26. 
IRON  PIPE. 

Black,  %  inch,  $2.66;  %  inch, 
$2.80;  %  inch,  $3.36;  %  inch, 
$4.10;  1  Inch,  $6.10;  1%  inch, 
$8.20;  1%  Inch,  $9.75;  2  inch, 
$13.20;  2%  inch,  $20.25;  8  Inch, 
$27.35;  3%  inch,  $32.75;  4  inch, 
$38.75;  4%  inch,  $43.75;  6  inch, 
$50.60;  6  inch,  $66.65. 
GALVANIZED    PIPE. 

%  inch,  $3.75;  %  inch,  $3.90;  % 
inch  $4.30;  %  inch,  $5.30;  1  inch, 
$7.90;  1%  inch,  $10.65;  1%  inch, 
$12.65;  2  inch,  $17.10;  2%  inch, 
$27.20;  3  inch,  35.70. 
PAINTS  &  OILS  &  GLASS. 
DRY    COLORS. 

Yellow  ocher,  in  barrel  lots,  2%c; 
less  than  barrel  lots,  Sc;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00; 
American  vermilion,  16c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%c;  English  purple  oxide, 
in  casks,  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  $8.50 
VARNISHES 

Per  gal.  cans. 

Carriage,    No.    1 1  75 

Elastic    Oak     1  90 

Furniture,    No.    1 1  00 

Gold   size  Japan    2  75 

Turps,    brown    Japan     ....     1  00 

Crystal  Damar   2  50 

Oilcloth     2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra   light   hard   oil    190 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

26    to    40    4  S5  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.  Reglna, 
Winnipeg,    Calgary    and    Edmon- 
ton. 
WHITE    LEAD. 

Ground  in  oil,  $8.35  to  $8.85  per 
100    lbs.,    in    25-lb.    irons;    some 
houses    are    quoting    grades    as 
high  as  $9.15. 
LINSEED    OIL. 

Raw.  per  gal.,  66c;  boiled,  per 
gal..  68c. 

These  prices  are  for  barrels. 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc 

PUTTY. 

Casks.  $2.90  per  100  lbs.:  blad- 
ders. In   barrels,  $3.15;   bladders, 
100-lh.  cases,  $3.40. 
RASPS. 

Heler's   70   and     5      per     cent.; 
Holer's    horse    tooth    rasps,    60-10 
per  cent. 
RIVETS  AND  BURRS. 

Iron  rivets.  55  per  cent.:  copper. 
No.  R,  32c;  10.  35c:  12.  37e:  cop- 
per burrs.  No.  8.  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
R.  36c:  10.  38c;  coppered,  No.  8, 
17c:  10.  18c. 

ROPE. 

Sisal,    lie    base:    pure    Manila, 
15V.C  hnse;  British  Manila,  ll%c 
base:  lath  yarn.  10%c  base 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
SCALES. 

Standard  scale,  25  per  cent  off; 
Union  scale.  45  per  cent  off.    Both 
quotations   f.o.b.    Winnipeg. 
SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Fox     &     Olds,     $7.10     per     doz  : 


Scoops,    D-handled,   "Black   Cat," 
No.  2,  $7.70;   No.  4,  $8.20;   No.  6, 
$8.50;   No.  6,  $8.75;   No.  8,  $9.26; 
No.  10,  $9.80. 
SOLDER. 

Per  pound,  27  cents. 

SCREWS. 

Bright  iron  round  head.  80,  10 
10  and  5  per  cent.;  flat  head,  86, 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  6  per 
cent.;  flat  head,  brass,  76,  10,  6 
per  cent.;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort  William;  $2.90 
per    keg   f.o.b.    Winnipeg. 
FERRULES    AND    RINGS. 

30  per  cent.  off. 

PLOW  SHARES  10c  per  lb. 

SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century,  $6.60;  Maple  Leaf,  $6.26; 
Prince  Rupert,  $8.00. 
SCYTHES. 

Brush,    $7.75. 
SHOT. 

Soft,  $9.26  per  100  lbs.;  chilled, 
$9.65;      buckshot,      $10.06;      ball, 
$10.45. 
SHEET   ZINC. 

Cask  lots,  8%c;  small  lots,  frc. 
SNATHS,    SCYTHE. 

Grass,  No.  2,  $7.76;  brush,  No. 
1,  $8.25. 
SPIKES. 

Pressed,     %     in.,     $4.60;     5-16, 
$4.15;    %,    $3.90;    7-16,    $3.80;    %, 
$3.75;  %,  $3.75. 
STAPLES. 

Bright  wire  per  cwt.,  $2.50  at 
Fort  William.  $2.90.  Winnipeg, 
Galvanized  staples,  $8.15  Winni- 
peg. 

STEEL. 

Slelghshoe,  $2.86  base  per  cwt.; 
plow,  common,  $4.60;  crucible 
plow,  $5.50;  angle,  $3.26;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9%c  base;  spring.  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 

TOOLS     HARVEST 

Ordinary,  50  and  5  per  cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,   87c. 
TIN  AND  TIN  PLATE. 

Block  tin,  58c  per  lb. 

Per  Box. 

20  x  28,   I.C     9  75 

20  x  28  I.X 11  76 

20  x  28  I.X.X IS  76 

Terne  Plates   9  76 

WASHERS. 

Iron,   small  lots,   30   per  cent.; 
full  boxes,  Iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,      NECK      YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
BARB   WIRE. 

Per  Spool  of  80  Rods  F.O.B. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glldden  2- 
point.  Fort  William,  $1.77;  Win- 
nipeg, $2.10;  Baker  2-point,  Fort 
William,  $1.75;  Winnipeg.  $2.07; 
Waukegan,  Fort  William,  $1.75; 
Winnipeg,  $2.07;  Alberta  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.03 ;  American  special  2-polnt, 
Fort  William,  $1.40;  Winnipeg. 
$1.65;  plain  twist,  per  100  lbs., 
Fort  William,  $2.75;  Winnipeg, 
$3.15;  coil  spring  No.  9,  per  100 
lbs.,  Fort  William,  $2.15;  Winni- 
peg, $2.25;  No.  12,  Fort  William, 
$2.25;  Winnipeg,  $2.65;  plain  gal- 
vanized wire,  No.  9.  Fort  William. 
$2.10;  Winnipeg,  $2.50;  No.  12. 
Fort  William,  $2.20;  Winnipeg 
$2.60. 
WIRE    CLOTH. 

Patented  Screen,  In  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet;  In  60 
ft.  rolls,  $1.70  per  100  sq.  feet. 
BLACK   WIRE   CLOTH. 

$1.60   per   100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,    5%e   per   lb. 
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For  a  Quarter   of 
a  Century 

C  a  1  c  i  m  o  lias  been  the 
Standard  by  which  all  other 
Wall  Coatings  have  been 
judged. 

Write  Us! 

Our  Dealers'  Proposition 
will  more  than  interest  you. 
It  means  bigger  sales,  bigger 
profits,  better  prestige. 

Our 

Advertising 
Service 

Is  yours  for  the 
asking.  We  co- 
operate with  you 
at  every  turn  to 
earn  a  larger 
margin  of  profit. 

Be  A 

Wise 

Dealer 

And  anticipate 
the  benefits  to  be 
derived  from 
handling  Calcimo. 
The  demand  has 
been  created  — 
You  have  but  to 
supply  it. 


AN  IMPLEMENT 


OVER  ALL 


KALS0MINC5 


al 


*\ 

SANITARY 

mi  FINISH 

READY  TOR  MSB 

ASSOONASMKEDWTH 

COLD  MATER 


fjANCRCTURED  By 


**         NEW  BTCGHTON.  N.Y.         ^  * 

IMKCSt  MAM»*rtu«m  or  wmm  rwvr.  IHC  »o«ie 


Push   Calcimo  Wall   Coating 

And  increase  your  profits.  The  painter  uses  it  and 
so  does  the  householder.  It  is  so  easily  applied  and 
the  possible  pleasing  effects  are  unsurpassable.  The 
energetic  dealer  in  your  town  will  make  money  on 
this  line.    Will  it  be  you? 

Write  for  detailed  information. 


•••   up//' 

The  Winnipeg  Paint  and  Glass  Co.,  Limited  I 


SASKATOON 
SWIFT  CURRENT 


'Everything  for  a  Building' 
WINNIPEG 


CALGARY 
EDMONTON 
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The 
Popularity 
of  Your  Store 


r^MSAy) 


depends  mostly   on    the 
Stock  you  carry.     Talking 
of    paint,  there's   no    better 
seller   than   Ramsay's  and   every 
can  is  a  can  of  satisfaction.     Since 
1842  Ramsay's  Paint  and  Varnishes 
have    been    made   right  and   have 
proved  their  ability  to  stay  right. 
Color  and  quality  are  fixed. 
Ramsay's   Complete    line    "is" 
complete  and  that's  the  line  of 
paint  for  you  to  carry  if  you 
would  make  yours  the  most 
popular     paint     store     in 
town. 


A.  Ramsay  &  Son  Co. 

Montreal 
Paint  Makers  Since  '42 


^l^iWWOWJtVS/J^^i^^^ljgfli^^i^^ 


USE 


it 


MAPLE  LEAF"     brands 


LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 


The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 


i 


1 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        """ted 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractors  to  the  Admiralty  and  War  Office 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue,    fully  illustrated,  mailed   free    on 
Application  to  wholesale  Hardware  Merchants. 


Embossed  Box 
Strapping 


The    Quality 

means   more 
strapping    sales 

Lacquered  t  o 
prevent  rusting 
and  the  surface 
is  embossed  to 
prevent  nails 
from  slip- 
ping. 

In      coils      of 
300  feet;  each 
coil  on  a  sep- 
arate    coil- 
holder    —    20 
coils  to  a  case. 
We     also      make 
other        Packing: 
Room     Supplies.      Send 
us  a  card   for  our  new 
catalog. 


ACME  STEEL  GOODS  CO., 

CHICAGO,  ILL.,  U.S.A. 

CABLE   ADDRESS:    "AFCCO— NEWIYORK  " 
Canadian  Representatives  : 

J.E.BEAUCHAMP&CO.,  133Coristine  Bldg..    MONTREAL 


MAYMORE 


This  is  ONE  of 
many  MORE  of 
our  Specialties 
in  this  class  of 
Art  Goods. 


GONGS 

for  the 
Wall,  Table  or  Floor 

Write  for  New  Catalog  to 

Thomas  W.  Kirby 

75  Yonge  St.  Arcade 
TORONTO 


MAY*  PADMOREt0  Birmingham 


ENG 


More     Customers    Will    Enter    Your   Store 

If  your  window   is   inviting. 

Now   we  can't   give  you   the  display  inside  the  win-     ! 

dow,    but   we   can   give   you    the   store  front    display 

outside. 

In    our   EASY-SET   Store    Front    System,   we   beliftve 

we  have  perfected   the   most   inviting   and    attractSsfe 

bind    of   store   front   being   manufactured    to-day. 

We    build    these   EASY-SET    Store    Fronts    in    braps. 

burnished    copper    and    combinations    of    brass    and 

copper,    with    leaded    and    plate-glass. 

The  price  of  the  front  is  low  and  will  return  interest 

upon  the  investment  immediately. 

Write  for  full  particulars  now.     We'll  send  and  give 

you    an    estimate    without    any    obligation    whatever 

upon  your  part. 

Address : 

CONSOLIDATED  PLATE  GLASS  CO. 
of  Canada,  Limited 


Phone  Coll.  S000. 

Private  Branch  Exchange 

connecting   aW    departments. 


241   Spadina  Ave 
TORONTO. 
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—® 


The  Chuck 

Cannot   Work    Loose 
In  Our 

Master 
Ratchet 
Brace 


because    firmly    secured 
by  a  flat  head  screw  and 
patent   cup   washer  —  a 
feature  that  will   commend  itself  to 
practical  men.     These  excellent  fea- 
tures are  also  found  in  all  our  braces 
of  the  better  grades. 

Do  not  be  content  with  a  brace  that  is  always 
out  of  order,  when  you  can  get  this  one  and  get 
rid  of  your  troubles  once  for  all. 

Write  for  details  and  complete  Catalog 


MILLERS  FALLS 
COMPANY 

28  Warren  Street 
New  York 


Practically  all  the 

1 

h^Ev^ 

Manual  Training  Schools 

PHH 

in  Canada  Use  Our 

1   '^xl 

Jp'!1  'iflw™ 

High  Quality 

Tools 

1 

We  make  a  full  line  of  fine 
Beveled    Edge    Tang  and 
Socket    Chisels,    Pattern 
Makers'    Chisels    and 
Gouges,    Turning    Tools, 
etc. 

.-:-■":_= 

You  cannot   find   a   more 
complete     assortment     of 
carving  tools  on  the  con- 
tinent. 

ISI 

Dealers     can     make    a     big     profit     by 
handling  this  line.     Ask  for  catalog. 

BUCK  RBOTHERS 

Millbury, 

c 

Mass.,  U.S.A. 

Let  This  Extension 
Ladder  Make  an 
Extension  in  Your 
Business. 

Et's  quite  capable  of  doing  so, 
because  it  is  such  sterling 
value.  It  is  made  of  yellow 
pine,  with  rounds  of  rock  elm 
inserted  so  as  to  prevent  all 
springing  or  strain;  and  it  pre- 
sents a  handsome  appearance 
when  in  your  store. 

Get  prices  and  particulars  now. 

The 

Stratford  Mfg.  Co. 

Limited 


Stratford 


Ontario 


Represented  by:  British  Columbia  — 
Martin,  Pinlayson  &  Mather,  Ltd., 
Vancouver.  Alberta — Tees  &  Persse 
of  Alberta.  Maritime  Provinces — J. 
H.  Hanson  Co.,  Montreal.  Quebec — 
Jas.  S.  Parkes,  Montreal.  Ontario — 
Roy  B.  Harris,  Stratford.  Manitoba 
and  Saskatchewan — H.  P.  Moulden 
&   Son,   Winnipeg,   Man. 


We  make  a  very  extensive  line  of  pliers, 
spanners  and  wrenches  for  every  kind  of 
mechanic.  The  jaws  are  specially  hard- 
ened and  we  guarantee  every  pair. 
They  are  finished  in  our  well-known 
Canadian  finish. 

Robt.Sorby  &  Sons,  Ltd. 

SHEFFIELD 
Geo.  H.  Saywell  Co.       Winnipeg  and  Montreal 
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Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


Our   Patented   Metal   Shelf  Boxes   will  Improve  the  appearance  of 
your  store,   and   will   enable   you   to  give  your  customers   quicker 
and  more  efficient  service. 
Advise  us  space  you  have  available  for  shelf  boxes  and   shelving. 


and    we    will    sketch    out    plan    and    give    you    our    best    price    for 

same. 

Send   for  illustrated  catalogue,  it  will  interest  you. 


Cameron   and   Campbell, 


Toronto 


Iron  Horse  Brand 

Stock  Pails  and  Rubbish  Cans 


Rubbish  and  trash  cans  for 
city  streets,  parks  and  ceme- 
teries. They  help  to  keep 
your  city  clean. 


Heavy  pails  and  buckets  for 
all  purposes.  Weight  per 
dozen,  36  lbs.  to  138  lbs. 

Buckets,  Tubs,   Boilers  and  other 
heavy    galvanized     metal    ware 

Sold  Exclusively  through  Jobbers 

ROCHESTER  CAN  COMPANY 

ROCHESTER,  N.Y. 


DEALER 


This  Lock,  Mr.  Farmer,  is  the  one  used  in  our  "Great  West"  Fencing 

You  might  possibly  get  some  cheaper  fence  than  ours,  but  you  will  look  in 
vain  for  any  better. 

Our  Fences  are  made  in  the  West,  designed  especially  for  the  Western 
trade,  and  we  guarantee  every  Rod  as  to  strength  and  durability. 
It  is  the  "Standard  Fence"  of  our  "Great  West." 

Write    for    our    illustrated    catalogue    and   price  list. 

THE   GREAT  WEST  WIRE   FENCE  CO.,  LIMITED 


WINNIPEG,    MAN. 


Calgary  Office 

Care  REYNOLDS  &  JACKSON. 

Box  2063 


Edmonton  Office 
Care  RACE.  HUNT  &  GIDDY. 
Corner  Fifth  &  Columbia  Ave. 


Mil 


|  "NORCROSS"  Cultivator- 
And  Weeders 


-Hoes 


i 

Practical  Garden  Implements  That  Outclass  | 

The  Common  Hoe  From  Every  Standpoint,  j 
Will  Outsell  It  And  Cost  No  More. 

The  lightness,   efficiency  and  ease  of  manipulation  are  certain   to  = 

encourage   more   people   to   do   gardening     and     bring     you   more  = 

customers.  p 

Be   sure  to   include   these   tools   in    your   1914   Spring   and    Summer  |§ 

Stock.     The  turnover  and  profit  will  be  most  desirable.  M 

C.  S.  NORCROSS  &  SONS,  BUSHNELL,  ILLINOIS,  U.S.A.  | 

Patentees  and  Sole    Manufacturers  = 

LIST  OF  JOBBERS  IN  CANADA  HANDLING  "NORCROSS"  GARDEN  IMPLEMENTS: 

McLennan,  McPeely  &  Co.,  Ltd.,  Vancouver,  B.C.;  J.  H.  Ashdown  Hdwe.  Co.,  Ltd.,  Winnipeg,  = 

Manitoba;  Merrick-Anderson  Co.,  Winnipeg.  Manitoba;  The  S.  Hayward  Co.,  Ltd.,  St.  John,  = 

N.B.;   W.   H.   Thorne  &  Co.,   St.   John,     N.B.;     Dunlap     Bros.   &   Co.,     Amherst,    N.S.;   Jas.  = 

Simmons,   Ltd.,   Halifax,   N.S. ;   Edwin   Chown   &   Sons,   Kingston,   Ont. ;   Eureka   Planter  Co.,  = 

Woodstock,   Ont.;   Lewis  Brothers,   Ltd.,   Montreal.  = 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

99.80       PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


SASH  CORD 

The  Best  Made 


Star  Brand  Cotton  Rope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All  Wh  tletato   Dealers   Sc  I   Them. 


TRADE  J^J  MARK 

CHRISTOPHER  JOHNSON 
&CO. 

SHEFFIELD,  -  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,   Razors, 
Spoons    and  Forks 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery, 
6d.  and  Is.  Canisters. 
'WELLINGTON' 

KNIFE  POLISH 

JOHN   0AKEY&  SONS.  Limited 

Manufaoturmrm   cf 

Emery.   Black   Lead   Emery  Glass 
and    Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


Be   Prepared 

for  the  publicity  of  The 
Mallory  Automatic  Door 
Spring  which  will  come  to 
the  attention  of  your  cus- 
tomers. It  will  be  sure  to 
bring  good  results. 

If  not  for  sale  by  your  job- 
ber, write  us  direct,  and  have 
your  stock  replenished  now. 

G.  W.  MALLORY 

Blenheim,  Ont. 


Keep  in  mind  the  dominant 
fact  that  mankind  from  its  first 
appearance  on  the  earth  has 
been  schooled  by  nature  to  look 
for  signs;  for  invitations  to 
taste;  for  suggestions  as  to  what 
to  wear.  Tell  your  story  briefly, 
forcibly,  truthfully,  and  address 
it  through  the  proper  media  and 
you  can  successfully  apply  ad- 
vertising as  a  means  to  increas- 
ed distribution. 


=;»*?• 
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Wrought  and  Steel  Plate 

WASHERS 

€/"<?//  descriptions 


Round  &  Square 

Plain  or 

Galvanized 


An  nealed 
Rivet   Burrs 

oe  Plates 

Sheared    and 
r  Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


We  are  headquarters  for 

SPARK   PROOF    FIRE    GUARDS 

You  will  make  no  mistake  In  carry- 
lag  a  stock  of  our  standard  sizes  of 

Spark  Proof  Fire  Guard.. 
Our  line  Is  complete  and  of  the 
Highest  Qual- 
ity and  Strict- 
ly Up-to-date. 
Do  not  fall  to 
get  our  prices 
before  order- 
ing. 

Send  for 

illustrated  price 

list 

Manufacturers  of  Double 
Crimped  Wire  Cloth  and 
Wire  Screening  for  all 
purposes. 

Perforated  Sheet  Metals, 
Bank  and  Office  Grilles, 
and     Ornamental     Iron 
Work  in  all  Finishes. 
Wire  Guards  for  Factory 
Windows,  Moulders'  Bid- 
dies, Garden  Wire  Work, 
Steel      Factory      Stools 
and  Metal  Lockers. 
Have  you  a  copy  of  our 
general  catalogue  on 
filet 
ENQUIRIES  SOLICITED. 

REPRESENTATIVES : 

Jag.   S.   Parkes,  P.  O.  Box  48,   St.   Henri,  Montreal. 
D.    Philip,   291%    Portage   Ave.,    Winnipeg,   Man. 
Tees   &   Peruse,   of  Alberta,  Ltd.,   Calgary,  Alta. 
R.  A.  Orllrle,   P.   O.  Box  866,    Vancouver,   B.C. 

Canada  Wire  &  Iron  Goods  Co. 

HAMILTON 


Sandusky  Power 
or  Electric  Washer 

Here  is  a  thoroughly  practical  Washer,  one  that 
will  do  a  family  washing  right  at  home,  under 
sanitary  conditions  and  save  from  $1.00  to  $3.00 
each  week,  enough  to  pay  for  it  in  a  short  time. 

Every  Dealer  who  has  stocked  it  has  found  it 
exactly  as  represented — first-class  in  every  respect 
and  a  splendid  seller. 

Every  woman  is  captivated  by  the  way  it  starts 
automatically  and  by  the  perfect  condition  of  the 
clothes  and  their  snow-white  cleanness  after  wash- 
ing.   You  will  find  it 

A  Trade- Br inger 

worth  handling,  because  every  woman  who  gets  one 
recommends  it  and  sends  more  customers  to  you. 

One  big  selling  point  which  takes  with  prospective 
buyers  is  the  novel  wringer  device.  It  permits 
wringer  to  be  started,  stopped,  reversed  or  swung 
to  any  position.  And  while  the  washing  is  going  on, 
the  wringer  will  wring  from  the  rinse  water  to  the 
bluing  and  from  the  bluing  right  into  the  basket. 
The  construction  of  the  entire  Washer  is  the  best 
possible. 

Space  won't  permit  full  details,  but  if  you'll 
write  we  send  them  and  tell  you  about  our  Guaran- 
tee Certificate  plan  which  helps  you  make  quick 
sales.  Our  proposition  is  worth  sending  for.  Don't 
neglect  it. 

The  One  Minute  Washer  Co. 

SANDUSKY,  OHIO,  U.S.A. 

Western  Canada  Distributing  Agents: 

Miller-Morse  Hardware  Co.,  Ltd.,  Winnipeg,  Man. 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


Sell  Your  Customers  The 

MAXWELL 

"Puritan"   Motor   Washer! 

AP  E  R  F  E  CT 
and  complete 
self  -  washer 
which  runs  by 
water  power  from 
the  ordinary  pres- 
sure obtained 
from  the  faucet. 
Requires  no  atten- 
tion and  does  the 
work  in  a  fraction 
of  time  required 
by  any  other  me- 
thod. Simple  and 
easy  to  operate. 
No  delicate  parts 
to  break  or  get 
out  of  order. 

MAXWELL'S  "PURITAN" 

Motor  is  of  the  reciprocating  type — the  most  reliable 
and  satisfactory  of  all  styles  of  water  motors.  Valves 
built  to  resist  action  of  grit  or  sand.  Write  to-day 
for  Catalogue. 


MAXWELLS  LTD. 


St.  Mary's,  Ont. 


There's  a  place  for 
Everything 

So  goes  the  old  proverb  and  it  certainly 
was  never  so  true  as  when  applied  to  wire 
cloth.  Awkward  to  cut,  awkward  to  un- 
roll, wire  cloth  can  never  be  efficiently 
handled  except  on  a  Bowser  Wire  Cloth 

Display  Rack. 


The  "Bowser"  gives  you 
a  neat,  convenient  place  to 
keep  your  wire  cloth, 
where  it  is  out  of  the  way, 
yet  easy  to  see  and  easy  to 
get  at. 

Inaugurate  a  new  period 
of  store  efficiency  by 
writing  for  prices  now. 


R.  M.  Bowser  &  Son 


Dept.  A. 


RENFREW/PA. 


Dealers—Handle  this  Fence 


Y 


'OUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
price — that  brings  you  customers.   Ours  is  a  fence  of  ser- 
vice— a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 
Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 

The  Ban well-Hoxie  Wire  Fence 

Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 
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Figure  it  out  for  yourself  whether  it   pays  [to  handle  a 

Strictly  Guaranteed  Nail  Puller] 


The  No.  20  Unbreak- 
able is  guaranteed  for 
five  years. 


You  protect  your  dealer  and  he  protects  the  consumer 
We  protect  you. 


Write  for  circulars 
and  prices. 


The  Bridgeport  Hardware  Mfg.  Corporation,  Bridgeport,  Conn.,  U.S.A. 

Canadian  Representative :  PRESCOTT  W.  ROBINSON,  288  St.  Paul  Street,  Montreal,  Canada 


* 


Razors,  Scissors, 
Pocket  Knives, 
Manicure  Sets, 
Quality  Cutlery 
of  all  kinds. 


THERE  IS  NO  BETTER  CUTLERY  MADE  THAN 

HENCKELS    TWINWORKS    BRAND 


See    that    your  stock  is 
complete. 


SOLE  AGENTS   FOR   CANADA 

F.  W.  LAMPLOUGH  &  CO.— Unity  Building,  Montreal 


tt 


I  1»S  i      BRITISH  STANDARD  CYCLES 

Cheaoest  and  Best  Value  on  Earth 

_T  2-0-0  Net  with  Tyres  Guaranteed  6  Months 
%J    11-1-6  Net  Less  Tyres   F.o.r. 

J    ^r  ?  -\>  i]  This    marvellous    line    is    the    outcome    of    18    years'    cycle-building    experience. 

|\\*  SPECIFICATION.— Frames    from    22    to    26   ins.,   sloping    or    parallel    tops; 

cranked  and  bridged  stays;  5-pin  steel  chain  wheel;  British  ball  free  wheel; 
two  roller  brakes;  plated  rims;  4-wire  saddle;  steel  guards,  front  extended; 
one  coat  rust-preventative  enamel;  four  coats  brilliant  black  enamel,  lined 
two  colours;  solid  centre  pedals;  steering  lock  fitted;  own  transfer  fixed,  or  ours. 
Extras   to  Model   No.  14   @   £2   with   Tyres.       Only     Sold    Fitted    to     Cycles    and 

Not    Separately. 

2-speed   Hub    12/-      l        12  Months'  Guaranteed  Tyres. ..     5/- 

Moaei  i*  2-speed   Coaster   Hub    21/-  Dunlop    or    Palmer    Tyres 16/- 

REST   VAI  IIP    IN    FYPflRT   flYfiLE<5    MADE  Eadie  Coaster  Hub   6/  Ladies'    Cycles    8/6 

Dtdl    VALUE    in    CAruni    UiULto    itihul  Packing  and  Cases,  12/-  per  case  of  6  cycles.    C.I. F.  Quotations  on  Application. 

TERMS — One-third  cash  with  Indent,  balance  payable  in  exchange  for  Document  at  Port  of  Discharge  or  through  British  Merchants. 
Write  for  our  up-to-date  List  of  all  Accessories   for  the  Trade.     Our  PRICES  and  QUALITY   will  astonish  you. 

A.  SPENCER,  6,  Fisher  Street,  Gosta  Green  BIRMINGHAM,   Eng. 

Teles,  and  Cables:  "Spencerlan,  Birmingham."    A  B.C..  5th  Edition.     (Late  Coleshill  Street),  ESTABLISHED  19  YEARS. 


DIXON     LAWN    MOWER 

Height  of  Wheels  10      in. 

Diameter  of  Real  Knife 6^  in. 

Frame  is  Doubled  Tie  Rod. 

The  bed  knife  is  backed  up  with  compression 
springs  at  each  back  end  of  the  bar,  which  keeps 
the  bed  knife  up  against  the  real  knife  at  all  times. 
The  lower  bed  knife  is  Crucible  lip  steel,  the  real 
knife  is  Crucible  steel. 


CLIPPER     LAWN     MOWER 
Box  No.  8,  Dixon,  111. 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002''  to  .250. 
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WILLIAM  ATKINS  &  CO.,  LIMITED 

Reliance  Steel  and  File  Works 

SHEFFIELD,   ENGLAND 
Makers  of  the  well-known 

"WACO"  High-Speed  Steels 
"TURTLE"  Brand  Steels  For  an  kinds  of  tools 

Files,  Twist  Drills,  Saws,  Hammers,  etc. 


TURTLEBRAND 


TRADE         \  \   |  // 
MARKS    _xtyACO^- 

Any  information  can  be  obtained  at  our  Canadian  Office 
Agent 

GEO.   A.  MARSHALL 

70  Lombard  Street, 


TORONTO 


GERMANTOWN 

LAMPBLACKS 


Are  Recognized  Everywhere 
AS   THE  BEST 

When  we  originated  Germantown  Lamp 
Black  at  our  factory  at  Germantown, 
Philadelphia,  we  little  realized  that  it 
would  become  the  STANDARD  of  the 
trade  and  in  order  to  market  thedr  blacks 
every  other  manufacturer  would  have  to 
use  that  name  or  make  something  better. 
Special  Blacks  for  Paint,  Varnish,  Rub- 
ber Oilcloth,  Paper,  Fertilizer,  etc. 
Look  for  the  red  seal  on  every  package. 
Why  buy  the  "Near  Brand"  when  the 
best  is  procurable? 

ASK  YOUR  DEALER. 


L.MARTIN  CO 

SI  FULTON  STREET 

NEW    YORK    U.5.A 


ESTABLISHED  1849 


Made   from    the  finest  grade  of  Sheffield  Crucible 
Cast  Steel. 

Highest  quality  as  regards  setting  and  keeness  of  edge. 

SCHRAMBERGER  UHRFEDERNFABRIK, 

G.m.b.H. 
Manufacturers   of   Safety  Blades 

SCHRAMBERG   WURTEMBERG   GERMANY 


COTTON  &  WOOL  WASTE 


Made  in  Canada  by 

Thei Dominion  Waste  Mfg.    Co.,   Limited 
Toronto 

BRANDS : 

Cotton  Polishing:   Cream,  White. 

White    Cotton    Wiping:    XXX.    Extra,    X.    Grand, 
XLCR.,  X.  Empire,  X.  Press. 

Colored    Cotton    Wiping:    Fancy,    Lion,   Standard, 
Popular,   Keen. 

Wool  Packing:   Arrow,  Axle.  Anvil.   Anchor. 
Washed     Cotton     Wipers:     Select     White,     Light 
Colored,  Dark  Colored. 
,  Packed    in    Compressed    Bales, 

fl  500,     200,     100,     50,     10,     5     lbs. 

■A  i    No  liquid  dope  or  clay  used  in  any  of  our  brands, 
,'|       nothing   but   threads. 
1 
i  SOLE  SELLING  AGENTS 

Scythes  &  Company,  Limited 


Manufacturers   and  Jobbers 


TORONTO 


MONTREAL 


Also     headquarters     for    Cordage,    Twines,   Cotton 
i  Duck,  Oiled  Clothing,   Etc. 


WASHED  COTTON  WIPERS 
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The  "Bayard" 


Double  Barrel  Shot  Guns 


Are  the  Best 
Made 


TESTED    FOR    USE    WITH    SMOKELESS    POWDER. 


Highest  quality  "Bayard"  compressed  forged  steel  barrels  with  solid    lumps   Demi-Bloc   System   left   choke,    spring   top   rod   for 
drop-forged   action,    side  clips,   patent    "Bayard"    top    bolt.    Automatic  safety,  fine  quality   half  pistol   walnut  stock,   horn   heel 


:>  re-end, 

spring  lop  rod  fore-end  grip  and  fore-end  neatly  checkered,  fine  case-hardened  and  blued  mountings,  neat  engraving,'  12and  16  gauge.' 

For  Sale  by  All  Leading:  Wholesale  Hardware  Houses 


I 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


Anyone    can    use    it.      Engineers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lea  i  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it  in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 


1 

I 


L. — -— —      ^^^^  ^^  ^^^  J  w"te  to-day   for    Cataloeue    and    Prices.  l~           ^^  ^^  ^^  I 

WS                                                                           ^           PEASE  FOUNDRY  COMPANY  ""*?      .            "                    ZT~.  T"T  ©I 

m^     w„-t.  •    n™„„f „     .    „_.  „                                                  i  •     -i   j                                        Branches:        Vancouver,         Winnipeg,  Hamilton,        ^% 

Works:   Brampton.  Head   Office:  Toronto.                  Limited Montreal.  J 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GLIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle   and   can    be   guided    in    any   direction.     That's    adaptability. 

Marie  for  Brace — made  for  Machine.  Packed  singly— packed  in  Bets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
ind  others.   That's  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT   ON  THEIR    MERITS 


Write  for  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.  J. 


92 


HARDWARE     AND    METAL 


'/iiiiiiiiiiiniiiiiiiiiiiiiiiiiiiini^, 


8! 


1.  Strongest 

2.  Easiest  Running 

(Four  sets  Ball-Bearines) 

3.  Most_Rigid 

WRITE   FOR   PRICES. 


We  make  Door 
Han  gers,  Latches, 
Wi  r  e  Stretchers, 
Stay  Rollers,  Wagon 
Jacks,  Fire  Door 
Fixtures. 


Richards  Wilcoy 


Canadian  Company.^™ 

London,Ontario. 


a 


IF" 


said  a  large  paint  consumer  to  one  of  our 
agents,  "all  the  other  shades  of 

MAPLE  LEAF 

PAINT 
MAKE  AS  GOOD 

as  the  M.  L.  Outside  White,  then  you  get 
my    account." 

The  agent  got  that  account  for  the  very 
reason  that  not  only  could  he  guarantee, 
but   he   could  prove   that   every  shade   of 

MAPLE  LEAF 
PAINT 

was  made  good,  to  make  good.  Could  be 
depended  upon  to  hold  color,  protect  and 
wear  against  all  kinds  of  weather,  and  as 
a  supreme  test  was  giving  absolute  satis- 
faction to  every  one   of  his  customers. 

There  are  many  good  paint  accounts 
awaiting  the  proof  of  the  fact  that  your 
paint  will  "make  good."  No  easier  way 
of  doing  so  than  by  selling  MAPLE  LEAF 
PAINT 

BECAUSE  IT'S 
MADE  GOOD 


If  you  are  looking  for  a  direct  route  to 
more  money  in-  your  paint  department  get 
in  touch  with  our  Decorative  Aid  Depart- 
ment by  writing  NOW. 


ImperialVarnish  &  Color  Co. 

WINNIPEC  TORONTO       VANCOUVER 


93 


HARDWARE    AND    METAL 


DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Battery     Zincs,     Fuse 
Wire,  Wire  Solder 

The   CANADA   METAL    CO.,   LTD. 
Fraser  Avenue,  Toronto. 


SPOONERS  No  Hot BoxeS 

MACHINERY  BEARING  METAL 


mppiBRil 


PRIEST'S  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CATALOG  TO 

American  Shearer  Mfg.  Co., 
Nashua,  N.H.,  USA. 

ebusch  &  Hileer,  Ltd.,  Special  New  Yo'k 
Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP   &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


FINE  LAMPBLACKS 

/S£f||^|?  Tfieon/y  original  German  town 
WILCKES.MARTIN.WILCKES  CO. 

135  WILLIAM  ST.,  NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets. Wire  Vails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Reproduction  of 

NEW  SEYMOUR  SHOW  CARD 

12-in.  by  15-in.,  it,  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cui 

out.     A  show  card  will  be  sent  to  every  dealer 

tending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selling  Atents,  WIEBUSCB  &  HILGER,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Ask  your  jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coil  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        by 


James  &  Reid,  Perth,  Ont. 


B0LTS.RIVET5.WIRE  &WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The   most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


THE  NORTHERN  B0LT45CREW  ^/VW.OWEN  SOUND. 


Great  Improvements 

—IN— 

HAMMERS 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 


Get  our  prices  on  Lumbering 
spools— Boat  Winches— Steel 
stamping  Hammers,  etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


ONCE  USED, 
ALWAYS  USED. 


Cement  Sidewalk  Tools 


The  Best  In   the  Market, 
catalogue. 


Send   for 


T.  Slack  &  Co., 

145  Brock  Ave.,  Toronto,  Ontario. 

W.  J.  Wells,  Sales  Agent, 
510  Church  St.,  Toronto. 


Pioneer  Drop  Forged  Screw  Drivers 

One    piece.      Bead    prevents    slipping.      Most 
practical,    durable,    improved    driver    made 
Show    this    ad.    to    your    hardware    dealer     or 
write  us  for  catalog. 


No.  60 
SOUTHINGTON  MFG.  CO..  Southington.  Conn. 
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Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 


453  BROADWAY 


BROOKLYN.  N.Y 
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The  long  Green 


Lasting 


Has  the  strength,  the  body 
and   the  consistency  that 
are  essential  to  re-orders 


There      are 
and    paints 
"Bronzite"    is 
green  that  is  di 
ent — it     lasts, 
it    wears    and 
holds  its  color. 


paints 
—  but 
the 
flfer 


We     make     a 
specialty       of 
our     green  — 
give  it  nearly 
all  our  time  and  at- 
tention —  been    ex- 
perimenting, testing, 
proving  and   better- 
ing it  for  ten  years  and 
more. 

A  test  of  this  paint  un- 
der actual  working 
conditions  is  all  that  is 
needed  to  prove  its  ex- 
ceptional merits. 
Write  for  color  cards 
and  particulars. 
Used  on  all  work  where 
a  green  paint  is  needed. 

Colonial  Works  Inc. 

225-237  Norman  Ave., 
BROOKLYN.  N.Y. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary 'and  Branches 


SEPARATE  SEALED  TENDERS  addressed 
to  the  undersigned  will  be  received  at  this 
office  until  4.00  P.M.,  on  Monday,  April  27, 
1914,  for  the  supply  of  "Brooms  and  Brushes," 
"Chain,"  "Hardware,"  "Hose,"  "Oils  and 
Greases,"  "Packing,"  "Paint,  Paint  Oils,  etc.," 
"Manilla  Rope,"  "Wire  Rope,''  and  "Steam 
Pipe,  Valves  and  Fittings,"  for  the  depart- 
mental dredging  plant  in  Ontario  and  Quebec. 

Each  tender  must  be  sent  in  a  separate 
envelope  and  endorsed  "Tender  for  Hardware, 
Ontario  and  Quebec,"  "Tender  for  Chain, 
Ontario  and  Quebec,"  etc.,  as  the  case  may  be. 

Tenders  will  not  be  considered  unless  made 
upon  forms  furnished  by  the  Department  and 
in  accordance  with  conditions  contained 
therein. 

Combined  specification  and  form  of  tender 
can  be  obtained  at  this  Department  and  at 
the  offices  of  A.  E.  Dubuc,  Esq.,  District  En- 
gineer, Montreal,  Quebec;  J.  E.  Sing,  Esq., 
District   Engineer,   Toronto,   Ont. 

Each  tender  must  be  accompanied  by  an 
accepted  cheque  on  a  chartered  bank,  payable 
to  the  order  of  the  Honorable  the  Minister 
of  Public  Works,  for  the  amount  mentioned 
in  the  tender. 

By  order, 

R.  C.   DESROCHERS, 

Secretary. 
Department    of    Public    Works, 
—55673.  Ottawa,    April   6,   1914 


Sanderson -Harold 
Refrigerators 

make    ice    go    further  and   pro- 
long satisfaction 
BECAUSE 


They  are  insulated  with  MINERAL  WOOL, 
the  best  known  non-conduetor  of  heat  or  cold. 

Mineral  wool  does  not  decay  or  cause  odors. 

Materials  are  the  best  obtainable.  Lumber  is 
seasoned  in  our  own  yards,  where  we  carry 
over  a  year's  stock  of  Ash,  Oak  and  other 
hardwoods.  All  are  thoroughly  kiln  dried 
before  cut  up. 

There  is  perfect  circulation  of  pure,  dry  air  at 

all  times. 

Design  and  finish  are  exceedingly  attractive. 
We  guarantee  to  remit  purchase  price  and  take 
back  the  refrigerator  if  not  exactly  as  repre- 
sented by  us. 

Drop  a  card  for  catalog. 

Sanderson-Harold  Company,   Limited 

Paris,    Canada 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  Ke'ne;'89,Voo<""",'c*etSM 

WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 

The  Western  Wire  and   Nail  Co.,  Limited,        London,  Ont. 


You   can't   Af  rnPH 
to  be  without  the  *  W*\U 

No  live  dealer  is  without  it.    The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


The   INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng, 

GODFREY   S.  PELTON   &   SON,    Canadian   Agents,   MONTREAL 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  lust 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance) : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion,   5c.    additional   each   insertion    when    Box    Number    is  required.     Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work  very 
remunerative,  MacLean  Publishing  Company, 
143-149  University  Ave.,  Toronto,  Ont.       (tf) 

WANTED— SOME  Al  LINES  FOR  A  MANU- 
facturer's  agency  here.  Address  Hart,  Room 
2,   Roy   Bldg.,   Halifax,   Nova   Scotia. 

WANTED— ORDER  CLERK  FOR  SALES  DE- 
partment.  Must  be  good  hardware  man  and 
one  capable  of  taking  position  of  travelling 
salesman  later.  Give  experience,  salary  re 
quired  and  references.  Only  good  hardware 
men  need  apply.  Peart  Bros.  Hardware  Co., 
Ltd.,  Regina,  Sask.  (17) 

ADVERTISER  DESIRES  CONNECTION 
with  wholesale  house,  hardware  preferred — 10 
years'  experience  with  English  importing 
firm,  4  years  as  manager,  and  well  known  to 
the  trade.  Would  put  in  some  capital  if  de- 
sired. Apply  B.  B.,  c|o  Hardware  and  Metal, 
Montreal. 

WANTED— EXPERIENCED  PRICE  CLERK 
for  large  wholesale  hardware  business.  Apply 
Bos  9&,  Hard-ware  and  Metal   Office. 


SITUATIONS    WANTED 


YOUNG  MAN  WITH  14  YEARS*  EXPERI- 
ence,  including  4  years  as  manager,  at  present 
employed,  would  like  position  with  responsible 
Western  wholesale  or  retail  firm.  Al  refer- 
ences. Box  96,  Hardware  &  Metal,  Toronto. 
(17) 

HARDWARE  CLERK,  AGE  TWENTY- 
three;  about  three  years'  experience,  desires 
position  in  retail  store;  good  education;  good 
references.     Box  211.  Whitby,  Ont.  (16) 


FOR  SALE 


FOR  SALE— OLD  ESTABLISHED  IIARD- 
ware  business  in  Vancouver,  B.C.,  $30,000 — 
Stock  and  Fixtures.  Located  on  best  retail 
street.  Will  sell  outright  as  a  going  concern, 
or  retiring  manager's  interest.  A  good  opening 
for  a  live  business  man.  Box  98,  Hardware 
and  Metal,  Toronto.  (16) 

HARDWARE  BUSINESS.  CLEAN  STOCK, 
with  Sheet  Metal  and  Plumbing  Tools;  about 
$3,000.  Owner's  death  reason  for  selling.  Geo. 
Henderson  Jr.,  Collingwood,  Ontario. 

FOR  SALE  —  FIRST-CLASS  HARDWARE 
business  in  the  largest  and  best  town  in  South- 
western Saskatchewan ;   $9,000  stock  and  $35,- 

000  turnover.  Must  be  sold  at  once.  Box  93. 
Hardware  &  Metal,  Toronto.  (16) 

FOR  SALE— THE  FOLLOWING  TOOLS, 
slightly  used:  1  Toledo  Stock,  complete,  to 
No.  2,  214  in.  to  4  in.;  1  No.  5  Barnes  Pipe 
Cutter;  1  No.  2  Armstrong  Pipe  Vise;  1  48-in. 
Stillson  Wrench;  1  No.  13  Vulcan  Chain  Tongs; 

1  No.  6  Groover.  Prices  on  application.  Address 
Box  86,  Buckingham,  Que.  (17) 


MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  OB 
subtract  In  one  operation.  Elliott  Fisher,  Lim- 
ited, Room  314,  Stair  Building,  Toronto. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  It.  Make  us.  The  National  Casta 
Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HBATINO 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


DOUBLE    YOUR    FLOOR    SPACE   —   BY    IN- 

stalling  an  Otls-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or  extra 
selling  space,  and  Increase  space  on  ground 
floor.  Costs  only  $70.  Write  for  catalogue 
"B."    Otis-Fenson  Elevator  Co.,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  Is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St. 
Toronto. 


DOMESTIC    ELECTRICAL    WORK,    BY    WIL- 

liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bells, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  Information  given  Is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 

HARDWARE     WINDOW     DRESSING— THIS 

is  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
lug  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  Information  on 
this  subject  presented  as  concisely  as  Is  con- 
sistent with  clearness.  By  following  the 
simple  Illustrated  directions  given  In  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost  what- 
ever. Size  Sxll  inches.  Price  $2.60  postpaid. 
MacLean  Pub.  Co.,  143  University  Ave.,  To- 
ronto. 


HARDWARE  STORE  BUSINESS  METHODS 
—The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  In 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestlveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  Include:  Rules  and 
Regulations  for  the  Hardware  Store:  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,  143  University  Ave..  Toronto. 


THE  "WANT  AD." 


The  "want  ad."  has  grown  from  a 
little  used  force  In  business  life  into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred  small  services. 

The  "want  ad."  gets  work  for 
workers  and  workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  enables 
them  to  do  business  though  they  may 
be  thousands  of  miles  apart. 

The  "want  ad."  Is  the  great  force 
In  the  small  affairs  and  Incidents  of 
a»lly  Ufe. 


Keep  In  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on 
the  earth  has  been  schooled  by  nature 
to  look  for  signs:  for  invitations  to 
taste;  for  suggestions  as  to  what  to 
wear  Tell  your  story  briefly,  forcibly, 
truthfully,  and  address  it  through  the 
proper  media  and  you  can  successfully 
apply  advertising  as  a  means  to  in- 
creased distribution. 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buyi 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
ii   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


One  of  the  most  successful  re- 
tailers of  late  years  says:  "When 
a  firm  advertises  in  trade  papers  it 
is  getting  into  good  company.  As 
I  pick  up  one  of  a  dozen  of  these 
periodicals  here  in  my  office,  and 
glance  through  it,  I  find  that  the 
best  people,  the  successful  firms, 
are  represented  in  such  a  way  as  to 
reflect  their  importance  in  the 
trade." 
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WASH  BOILERS   STRICTLY  HAND  MADE 

We  are  now  making  these 
with  Keystone  handles,  all 
sizes  and  all  grades  in  tin, 
'(^copper  and  galvanized.  We 
use  very  attractive  labels 
cm  these  boilers,  which 
helps  to  sell  them  in  your 
store. 

We  also  make  other  lines 
of  tinware,  described  in 
our  catalogue.  We  will 
mail  you  one  upon 
request. 

SOREN  BROS.,     Tinware  Manufacturers 

811-813-815   KING  STREET   WEST         TORONTO.   ONTARIO 


Jonathan  Crookes  &  Son 

Sheffield,   England 

Corporate  Mark 

Granted  1780. 


Supreme  Cutlery 


FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL    TANKS    for 

stock  watering  are  far  superior  to  the  old-time 
wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 

WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 


WOODSTOCK 


ONTARIO 


Box    661 


Mercury  couldlnot 
have  made  collec- 
tions better 


despite  the  fact  that  he  is  supposed  to  have 
had  winged  feet,  and  to  be  able  to  travel 
with  the  greatest  of  speed. 

No,  not  even  Mercury  could  have  got  around 
with  a  collection  book  and  collected  more 
money  than  this  silent,  stationary  McCAS- 
KEY  ACCOUNT  REGISTER. 

And  the  reason  that  the  McCaskey  is  such 
an  efficient  collector  is  because  it  appeals 
directly  to  your  customer's  sense  of  fair  play 
— to  this  instinct  to  do  the  right  thing.  Be- 
cause it  shows  him  his  account,  steadily  grow- 
ing before  his  eyes ;  because  it  gently  prompts 
him  to  pay  it  off  before  it  gets  too  large. 

These  are  a  few  of  the  reasons  why  Mercury 
could  not  have  done  any  better,  probably 
would  not  have  done  as  well  as  the  McCaskey 
does,  in  the  collection  business. 

If  you're  having  trouble  with  your  collec- 
tions ;  if  profits  are  leaking  mysteriously 
away — mark  and  mail  the  coupon  NOW ! 

The     Dominion     Register     Co., 

Limited 
96  Ontario  Street,    Toronto.  Canada 

(Trafford  Park,    Manchester,    Engr.) 

The   Largest    Manufacturers   of   Carbon-Coated 

Salesbooks  in  the  World. 


THE    DOMINION    REGISTER    CO.,    LIMITED, 

96  Ontario  St.,  Toronto,   Can. 

Gentlemen  : — I'm  willing  to  learn  how  I  can 

increase  my 

profits. 

Business    

TT  *M 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is   printed  solely    for  the   convenience    of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Aluminum. 

British    Aluminum   Co.,   Toronto. 

Aluminum    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 
Northern  Aluminum  Co.,  Toronto. 

Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Anns  Union  Metallic  Cart- 
ridge  Co.,    New   York. 

Dupont  Powder  Co.,  North  Wilming- 
ton,   Del. 

Eley    Bros.,    Trauscona,    Man. 

Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 

Anchors. 

Henderson   &   Richardson,    Montreal. 

Annunciator   Systems. 

Northern   Electric   Co. 
Auger   Bits. 
Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Auto   Accessories. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Canadian   H.    W.   JohnsiManville   Co., 
Toronto. 
Babbitt    .Metal. 
Canada  Metal  Co.,   Toronto. 
Hoyt   Metal    Co.,   Toronto. 
Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Baits,    Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 

Henderson   &   Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London  Rolling  Mills  Co.,   London. 

Bale- Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
The    Stanley    Works,    New    Britain. 

Bath  Room  Fittings. 

The   Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Novelty   Mfg.   Co.,   Waterbury,   Mass. 

Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Dominion  Belting  Co.,  Hamilton,  Ont. 
Gutta   Percha   and    Rubber   Mfg.    Co., 
Toronto. 
Bicycles. 
Iver-Johnson's   Arms   &    Cycle   Works, 
Fitchburg,    Mass. 

Bird    Cages. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Andrew   B.   Hendryx  Co.,    New  Haven, 
Conn. 

Binder    Twine. 

Consumers  Cordage  Co.,  Montreal. 
Independent  Cordage  Co.,  Toronto. 

Bolts  and  Nuts. 

London  Bolt  &  Hinge  Works,  London. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Boilers    and    Radiators. 

Pease   Foundry   Co.,   Toronto. 
Gurney    Foundry    Co.,    Toronto. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 
Sound,   Ont. 

Box    Strapping. 

Acme  Steel  Goods  Co.,  Chicago. 
J.  E.  Beauchamp  &  Co.,   Montreal. 
The    Stanley     Works,     New     Britain, 
Conn. 

Box    Hinges   and  Locks. 

Acme    Steel   Goods  Co.,    Chicago. 

Braces. 

Goodell-Pratt    Co.,  Greenfield,     Mass. 

Miller's   Falls  Co.,  New   York. 

■Stanley  Rule  &  Level  Co.,  New 
Britain. 

.Brackets,    Shelf. 

Atlas   Mfg.   Co.,    New   Haven,   Conn. 
The    Stanley     Works,     New     Britain, 
Conn, 


Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chadwick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered  &  Co.,   Smethwick,   Eng. 

Henderson   &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,  Frary  &  Clark,  New  Britain. 
Brushes. 

Meakins   &   Sons,   Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens    &    Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Builders'    Tools    and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Carer-hill,   Learmont  &  Co.,   Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,   Ltd.,   Montreal. 

Lnfkin   Rule   Co.,    Windsor,    Ont. 

Miller,   Morse  Hdwe.  Co.,  Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Simmons  Hdw.   Co.,   St.   Louis,   Mo. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  &  F.  Corbin,  New  Britain,   Conn. 

Howland,  H.  S.,  Sons  &  Co..  Toronto. 

May   &   Padmore,    Birmingham,    Eng. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,   Ont. 

Watrous-Acme  Mfg.  Co.,  Des  Moines, 
Iowa. 

Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar  People,   Ltd.,   Oshawa. 
Burlap. 

Dominion  Oilcloth  Co.,   Montreal. 

G.   F.    Stephens  &  Co.,   Winnipeg. 

Winnipeg  Paint  &  Glas9  Co.,  Winni- 
peg. 

Burrs. 

P.   L,   Robertson  Co.,   Milton. 
The    Stanley     Works,     New     Britain, 
Conn. 

Butts. 

J.  E.  Beauchamp  &  Co.,   Montreal.  - 
Canada   Steel   Goods   Co.,   Hamilton. 
P.   &   F.    Corbin,    New    Britain,    Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 

Butts  and  Hinges. 

J.  E.   Beauchamp  &  Co.,   Montreal. 
The    Stanley     Works,     New     Britain, 

Conn. 
Taylor-Forbes   Co.,    Guelph,    Ont. 

Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.   S.    Starrett  Co.,   Athol,   Mass. 
Cans. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,   Win- 
nipeg. 
Carriers,   Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 

Carpet   Sweepers. 

Bissell    Carpet     Sweeper    Co.,     Grand 
Rapids,   Midi. 
Cartridges. 

Dominion   Cartridge   Co.,   Montreal. 

Eley  Bros.,   N.   Transcona,   Man. 

Remington  Aims  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont, 

Cattle  and  Trace  Chains. 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,  St.  Catharines. 
Oneida   Community,    Limited,    Niagara 
Falls,  Ont. 

Ceilings,   Metal. 

Metal  Shingle  &  Siding  Co.,  Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar   People,    Ltd.,   Oshawa. 


Cement. 

The  Canadian  H.  W.  Jolins-Manville 
Co.,    Ltd.,    Toronto. 

Canada  Cement  Co.,   Montreal. 

Saskatchewan  Glass  &  Suply  Co., 
Moose  Jaw. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Cement    Working    Tools. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Chain,    Manufacturers. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,   Conn. 

Standard  Chain  Co.,  Pittsburgh,  Pa. 
Chain,  Trace,  Logging,  Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chemical   Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.  H.,  &  Sons,   Ottawa,  Ont. 

Uummer-Dowswell,  Ltd.,  Hamilton. 
Ont. 

Maxwell,  David,  &  Sons,  St.  Mary's. 
Clippers,  All   Kinds. 

American  Shearer  Mfg.  Co.,  Nashua, 
N.    H. 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes  Pins. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

Meakins   &   Sons,   Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,  Ltd.,  Hamilton. 
Clothes  Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clostes. 

Parker,   Whyte,   Ltd.,   Winnipeg. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.  Connor  &  Son,   Ottawa. 

Maxwell,  David,  &   Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark,  New  Britain. 

National  Electric  Mfg.  Co.,  Toronto. 
Colors,    Dry. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Canada  Paint  Co.,   Montreal. 

G.    F.    Stephens  &   Co.,    Winnipeg 
Cold   Rolled   Strip   Steel. 

Acme  Steel  Goods  Co.,   Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,  Pa. 

The  Stanley  Works,  New  Britain, 
Conn. 

Conductor  Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 
The  Pedlar  People,  Ltd.,  Oshawa. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Cord,    Wire    Picture 

The  Anderw  B.  Hendryx  Co.,  New 
Haven,   Conn. 

Cordage. 

Hamilton   Cotton   Co.,   Hamilton. 

Independent    Cordage   Co.,    Toronto. 

Consumers    Cordage   Co.,    Ltd. 

Scythes  &  Co.,  Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,   Toronto. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar  People,  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,   Chicago. 
Cotton    Duck. 

Scythes  &   Co.,    Toronto. 
Cotton    Wipers. 

Scythes  &   Co.,    Toronto. 
Cow   Ties. 

Greening,   B.,   Wire  Co.,  Hamilton. 

McKinnon  Chain  Co.,   St.  Catharines. 

Oneida  Community,  Limited,  Niagara 
Falls. 

Cream    Separators. 

Simmons  Hardware  Co.,   St.  Louis. 


Cultivators,    Hand. 

C.    S.   Norcross  &   Sons,    Bushnell.    111. 
Cuspidors. 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
-McClary's,    London,    Ont. 
The     Sheet    Metal     Products     Co.     of 

Canada,     Ltd.,     Montreal,     Toronto 

Winnipeg. 
E.  T.  Wright  Co.,  Ltd.,   Hamilton. 

<  utlery,    Razor*.    ,scl**.,r».    rt< 

Caverhill,    Learmont   &   Co.,    Montieal. 
Crooks,    Jonathan,    &    Son. 
Dorken    Bros.    &    Co.,    Montreal. 
Henderson    &    Richardson,    Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Hutton,   Jas.,   &  Co.,   Montreal. 
Lamplough,  F.  \V.,  &  Co.,  Montreal. 
McGlashan,   Clarke  Co.,   Ltd.,   Niagara 

Falls. 
Miller,   Morse    Hdw.    Co.,    Winnipeg 
Simmons    Hardware    Co.,    St.    Louis. 

Door    Bolts. 

Montreal    Hdw.    Mfg.    Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 

Door   Checks. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    &   F.    Corbin,    New   Britain,    Conn. 

Wm.  Newman  &  Sons,  Birmingham, 
England. 

Door  Hangers. 

Canada   Steel   Goods   Co.,   Hamilton. 
Myers,    F.    E,    &   Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Taylor  Forbes  Co.,  Guelph,  Ont. 

Drawer    I'ulla. 

P.   &  F.   Corbin,   New   Britain,    Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 

Drills,  Brick   and   Stone. 

Whitman     &     Barnes    Mfg.     Co.,     St. 

Catharines. 
Wilt   Twist   Drill   Co.,    Walkerville. 

Dry    Batteries. 

The  Canadian  H.  W.  Johns-Manville 
Co.,   Ltd.,   Toronto. 

Dustless   Dusters. 

Channell  Chemical  Co.,  Toronto. 
Tarbox    Bros.,    Toronto. 

Dustless   Mops. 

Channell    Chemical  Co.,   Toronto. 
Tarbox   Bros.,    Toronto. 
Eavetroughs. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd.,   Oshawa. 

E.   T.   Wright  Co.,   Ltd.,   Hamilton 

Metal   Shingle  &  Siding  Co.,   Preston 

Wheeler  &   Bain,   Toronto. 

'Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg,   Man. 

Electrical    Heating    Specialties. 

Landers.   Frary  &  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible    Conduit   Co.,    Guelph,    Ont. 
Ideal   Electric  Mfg.   Co.,   Wallaceburg. 

Emery  or  Corundum  Wheels. 

The  Carborundum  Co.,   Niagara  Falls 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 

Electric  Fixtures. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  .Morrison'  Brass  Mfg.  Co.,  Toronto 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Flexible   Conduit   Co.,   Guelph.   Ont 

Renfrew  Electric  Mfg.  Co.,  Renfrew, 
Ont. 

Ideal  Electric  Mfg.  Co.,  Walhuelmrg, 
Ont. 

National   Electric   Mfg.    Co.,    Toronto. 

Electricians'    Supplies. 

Northern  Electric  Co. 
Emery   Cloth. 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Emery    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
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EMPIRE  FOOT-POWER  GRINDERS 


Made  in  Canada 


Empire  Foot-Power  No. 
Grinder,   with   Drilling 
Attachment. 


No.     3     Empire     Foot- 
Power  Grinder,  with- 
out    Drilling 
Attachment. 


The  most  powerful  Foot-Power  Grinder  on  the  market; 
has  set  of  roller  bearings  and  cut  gear;  wheel  8"  x  1%"; 
300  revolutions  per  minute  attained  by  a  simple  and  easy 
movement  of  the  foot. 

For  Grinding  Drills,  Castings,  Machine  farts,  and  Tools 
of  all  kinds. 

The   Drilling   attachment   with    drill   holes   up    to    %". 
Catalogue  on  request.  Every  Machine   Guaranteed. 

Manufactured  by 

THE  ADAMITE  WHEEL  &  MANUFACTURING  CO. 
Hamilton,  Ont. 


STEEL  FOLDING  SAW  VISES 


Length   28   inches. 

Weight  4   lbs. 

Patent    Pending. 

NO    SHIFT. 


Folded,  1«  x  2  i  2 
inches. 


Folded,   14   x   1   j 
inches. 
ALL-STEEL 
No  Loops  over  top  BUCKEYE. 

With   this   vise,   one 
shift   only   is   made. 
Length    14    ins. 
Weight  2  lbs. 

NO  LOOPS  OVER  TOP 

allowing  the  saw   to  be  jointed  and  filed  without  changing  the   position  of 
the   vise. 

With  this  vise  a  saw  can  be  filed  and  jointed  the  full  length  WITHOUT 
SHIFTING,  as  it  is  28  inches  long.  It  folds  up  in  a  space  of  14%  x  2  x  2 
inches,  and  takes  up  no  more  room  in  the  tool  chest  than  a  hammer. 
Being  made  of  steel  it  is  very  light  for  its  size,  weighing  only  4  pounds. 
We  manufacture  the  BUCKEYE  PLANE;  also  the  old  style  Saw  Vises, 
Chain  Drills,  Hollow  Augers,  Spoke  Pointers,  Bench  Vises,  Emery  Wheel 
Dressers,   Plane  Gauges,  Cabinet  Scrapers,    Etc. 

BUCKEYE  SAW  VISE  CO. 

2050  W.   55th  Street,   Cleveland,   Ohio. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "»™> 

Avoid  Imitations   of   our  <PftED     l"R/|/)r-  . 

CUTLERY  *  -jetiU* 

By  seeing  that  this  exact  |  J/^ 

mark  is  on  each    blade.  ^ANTED     \&^*" 

SOLE  AGENTS   FOR   CANADA 

James  Hutton  <3&  Company 

MONTREAL 


"THE  PROOF  OF  THE  PUDDING  IS 
IN  THE  EATING." 

A  trial  of  the  No.  1  Fire  Pot  will 
convince  any  mechanic  that  he  can  do 
his  work  easier  and  quicker,  with  a  large 
saving  of  fuel  expense,  for  the  No.  1 
Fire  Pot  is  not  an  experiment.  It  has 
stood  the  test  and  is  known  everywhere 
as  the  greatest  general  utility  Fire  Pot 
on   the   American  market. 

A  pot  of  lead  can  be  melted  or  a  pair 
of  soldering  coppers  heated  at  the  same 
time,  if  desired.  The  top  section  is  re- 
movable, permitting  an  open  fire— often 
a  great  convenience. 

All  leading  jobbers  will  supply  at  fac- 
tory price,  or  we  will  ship  direct  if  cash 
accompanies  the  order. 

Send  for  Catalog— it's  free. 


No.  I  Fire  Pot 
Price  Each,  $7.80   Net 


Clayton  &  Lambert  Mfg.Co., 
Detroit,  Mich.,  U.  S.  A. 


We  have  a  large  stock  of  Carriage  and 
Machine    Bolts    and    Coach    Screws, 
Rivets,  Nuts  and  Washers,  from  which 
we  can  fill  all  orders  immediately. 
Prompt  Shipments.  Reasonable  Prices. 

London  Bolt  &  Hinge  Works 

LONDON,        CANADA 


IF  YOU  WANT 


Get 

them 
from 


DOOR     CURTAIN     RODS 
DESK  OR   HAND    RAILS 
STAIR    TREADS  €»   NOSINGS 
TUBES,    BEADING5 
MOULDINGS    OR 

ANY  KIND  OF 
BRASSWORK 

you  may  as  uuell  have 
the  best  obtainable. 


Write  us -for  91/otalion. 

WILLIAMS  BROS&PIGGOTT  Limited 

1  Herbert  Rd.,5mall  Heath, BirmiTigb&m.  J 


_         -  THE   OHAPIN-CTEPHENS  [JO. 

■-#  "I    |{^t(\  UNION    **  FACTORY    ** 

IVUlvlJ       PINE  MEADOW,    CONN.,  U.S.A. 

SMITH   HARDWARE  CO..  LTD..  Agents,  MONTREAL,  CANADA 


99 


HARDWARE    AND    METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

G.    F.    Stephens   &    Co.,    Winnipeg. 
A.    Ramsay   &    Son   Co.,    Montreal. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Enameled    Ware. 
Hoods,    Ltd.,    Birmingham,    Eug. 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont. 
Sheet   Metal   Products   Co.,   Toronto. 
E.   T.    Wright  Co.,   Ltd.,   Hamilton. 

Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Fasteners,   Storm,   Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 

Fencing,   Woven   Wire. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Filters. 

A.    Ramsay   &   Son  Co.,    Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Files   and   Rasps. 

Bamett   Co.,    G.    &   H.,    Philadelphia. 
Delta  File  Works,   Philadelphia,   Pa. 
Dsston,   Henry,   &  Sons,   Philadelphia. 
Nicholson   File  Co.,  Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 

Firearms  and  Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,   Mass. 

Iver-Johnson's   Arms    &    Cycle   Works, 

.  Fitchburg,    Mass. 

Remington  Arms  D.M.C.,  Co.,  Wind- 
sor,  Ont. 

Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire    Door    Fixtures. 

Richard     Wilcox    Can.     Co.,     London, 

Ont. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,   Electric. 

Northern    Electric   Co. 

Flint    Paper. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Food    Choppers. 

Landers,  Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 

Forgings. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Furnaces,    see   Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 
Thos.   Davidson   Mfg.  Co.,   Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 

Galvanized    Iron. 

Henderson   &   Richardson,    Montreal. 
John   Lysaght,   Ltd.,    Bristol,    Newport 

and  Montreal. 
Pedlar    People,    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co.,  Mon- 
treal. 

Winnipeg  Ceiling  &  Roofling  Co., 
Winnipeg,   Man. 

Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Metal   Shingle  &  Siding  Co.,   Preston. 

Galvanized    Ware. 

H.   S.   Howland  Sons  &   Co,.   Toronto. 
E.   T.    Wright   Co.,   Ltd.,    Hamilton. 
'McClary's,    London,    Ont. 
Sheet   Metal    Products  Co.,   Toronto 
Thos.    Davidson    Mfg.    Co.,    Montreal. 

Garden   Cultivators. 

C.  S.   Norcross  &  Sons,  Bushnell,   m. 
8.   L.   Allen  Co.,   Philadelphia. 

Garden   Tools. 

The     Adamite    Wheel     &    Mfg.     Co., 

Hamilton. 
Simmons   Hdwe.    Co.,    St.   Louis,    Mo. 
Gas  Fixtures. 

The   Barton-Netting   Co.,   Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Gauges. 

L.    S.   Starrett   Co.,   Athol,   Mass. 
Glass. 
Toronto    Plate    Glass    Importing    Co., 
"Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Consolidated    Plate    Glass    Co.,      To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 

A.  Ramsay  &   Son,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

G.    F.    Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and  Figured. 

A.    Ramsay   &   Son,    Montreal. 

Glass   Paper. 

A.    Ramsay   &    Son,    Montreal. 
Jno.     Oakey    &    Sons,    Ltd.,     London, 
Eng. 

Glass,   Wired. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,   Godfrey  S. 
Arthur   Rudd   &   Co.,    St.    Helen's. 
Sharratt    &    Newth,    London,    Eng. 
G.   F.    Stephens  &   Co.,   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

,Glue. 

Henderson    &   Richardson,    Montreal. 
G.    F.    Stephens  &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck   Bros.,    Milbury,    Mass. 
Grindstones. 

Cleveland   Stone   Co.,   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Clapbrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worchester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-U.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Handles. 

The    Lachute    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 

Hangers,  Storm  Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Watrous  Acme   Mfg   Co.,   Des  Moines, 

Iowa. 

Hardware,  Metal   Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New  Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay   Unloading   Tools. 

F.    E.    Myers   &   Bro.,    Ashland,    Ohio. 
Hinges. 

J.   E.  Beauchamp  &  Co.,  Montreal. 

Canada   Steel   Goods   Co.,   Hamilton. 

Montreal   Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Hinges,    Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.   H„  Mfg.   Co.,   St.   Thomas. 
Hooks. 

P.    &   F.    Corbin,   New  Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Taylor   Forbes  Co.,   Guelph,    Ont. 
Hooks,  Moulding. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Hoops,   Steel  and  Wire. 

Laidlaw   Bale-Tie  Co.,   Hamilton.    Out. 
Horseshoes  and  Nails. 

The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn, 

The  Canadian  H.  W.  Johns -Manville 
Co.,    Ltd.,    Toronto. 

Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 
Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McClary's,    London,    Ont, 

North   Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Simmons   Hdw.   Co.,   St.   Louis,   Mo. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.    Mfg.   Co.,   Philadelphia. 
Iron    and    Steel   Bars. 
Henderson   &   Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
London    Rolling   Mill   Co.,    London. 

Iron    Pipe. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Iron    Pumps. 

Aylmer   Pump   &   Scale   Co.,   Aylmer. 
R.   McDougall  Co.,  Gait. 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 

Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 

Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen   Cabinets. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 

Ladders,   Step. 

Otterville  Mfg.    Co.,   Otterville,   Ont. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder   Works,    Toronto. 

Ladders,    Shelf. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 

The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co..    Winnipeg. 
Wilckes     Martin     Wilckes    Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.     Davidson    Mfg.     Co.,     Montreal. 

McClary's,   London,    Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton, Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 

The     Stanley     Works,     New     Britain. 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lawn    Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.   P.  Townsend  &  Co.,   Orange,   N.J. 
Taylor  Forbes   Co.,   Guelph,   Ont. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines 

Lawn    Settees. 

Stratford   Mfg.    Co.,   Stratford. 
Linseed  Oils. ' 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

F.  E.  Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead  Pipe. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal  Co.,   Toronto. 


Levels. 

Lufkin    llule  Co.,   Saginaw,   Mich. 
Goodell-Pratt    Co.,    Greenfield,     Mass. 
L.    S.    Starrett  Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Linseed  Oils. 

Canada    Linseed    Oil    Mills,     Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.    and   Lock   Mfg.   Co., 

Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

May   &   Padmore,    Birmingham,   Eng. 

Taylor   Forbes  Co.,   Guelph,   Ont. 
Lumbering  Tools. 

Argall    Bros.,    Three   Rivers,    Que. 

Pink,    Thos.,   &   Co.,   Pembroke,    Ont. 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

Mantels   and   Grates. 

The  Barton-Netting  Co.,  Ltd..  Wind- 
sor, Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,    Greenfield,     Maes. 

L.   S.   Starrett  Co.,   Athol,   Mass. 

Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Henderson   &    Richardson,    Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,   A.   C,   &   Co.,    Montreal. 

Magnolia  Metal   Co.,    Montreal. 

Miller,   Morse   Hdw.    Co.,   Winnipeg. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,   Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas   Co.,    Ottawa. 

Metallic  Roofing  Co.,  Toronto. 

Metal  Shingle  &   Siding  Co.,   Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg     Ceiling     &      Roofing      Co. , 
Winnipeg,    Man. 
Metal    Polish. 

The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,   Toronto. 
Metal    Polish,    Emery    Cloth,    Etc. 

Oakey,  John,  &  Sons,   London,   Eng. 

Mitre  Boxes. 

Smith   &   Hemenway    Co..    New  York. 

Mop   Wringers. 

White  Mop  Wringer  Co.,  Fultonville 
N.Y. 

Motor  Cycles. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,  Mass. 

Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co..  New  York. 

Nails,   Wire. 

Dominion  Iron  &  Steel  Co.,  Sydney. 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,   Gananoque. 

The  Steel  Co,   of  Canada,  Ltd.,  Ham- 
ilton. 
Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.   T.    Wright   Co.,   Ltd.,   Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Stoves. 

McClary  Mfg.    Co.,   London. 

Queen  City  Oil  Co.,   Toronto. 

The  Huenfeld  Co.,    Cincinnati,   Ohio. 

Oil    Tanks    and    Pumps. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood 
stock,   Ont. 

Ornamental   Iron    and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket. 

Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint   Co.,    Montreal. 
Dongall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,  Ltd.,   Montreal. 
Lowe   Bros.,   Ltd.,   Toronto. 
Martin-Senour   Co.,   Montreal. 
Moore,   Benjamin  &  Co.,  Toronto. 
Pratt   &   Lambert,    Inc.,    Bridgeburg. 
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BRASS   CORNICE  POLES  and  FIT- 
TINGS. 
CURTAIN  RODS  and  FITTINGS. 
STAIR    RODS     and     EYES,    STEP 
PLATES. 
Write  for  samples  and  prices. 
G.  B.  BIRCH 

The  Cheapside  Brass  Foundry 

BIRMINGHAM,  ENGLAND. 


ROENTGEN  &  SABIN 


SOLINGEN 


GERMANY 


Manufacturers  of 


BONS  A    BRAND 
FINEST     CUTLERY 


Specialty: 

BONSA  TOOL  PADS 

in  Leather  Cases 

Most    useful    for   the    Handy    Man, 

Motorist,    Electrician   or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


CRAYONS  FOR  EVERY  USE 


Mill  Crayon, 
School  Chalk, 
Lumber    Crayon, 
Railroad  Crayon, 
Carpenters'  Chalk, 
Wax  Crayon. 


BINNEY    &    SMITH  CO. 


81-83  Fulton  Street 


NEW  YORK 


Henderson    &    Richardson,    Montreal;    Percy    Gunn,    Sussex. 
N.B.;  Milton  Newman,  Winnipeg,  Canadian  Representatives. 


Every  Horse  Owner  Buys  at  Sight 


The  Kling  Hame  Fas- 
tener holds  the  himet 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  take* 
a  second  to  put  on  01 
take  off,  yet  the  horse  can 
never  open  it  or  break  It. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write    for    circular. 


CLOSED 


Look   for 
lever. 


'Kling"   on   the 


The  National  Safety  Snap  Co..  Inc..  Oept.33.  Wilmington.  0..  U.S.A. 


Sole  manufacturers  of  the  Klingenap  and  Kling  Hame 

FustCDGr 

D.  C.   Rosa  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 

Canadian    Distributing  Agents. 


The  most 
complete 
range  of 
LEVELS 

made  by  any  firm  is  produced 
by  John  Rabone  &  Sons,  who 
have  been  making  Levels  and 
Rules  for  130  years  in  Birming- 
ham, and  possess  the  largest  and 
most  scientifically  equipped 
factory  existing  for  this  purpose. 

The  Rabone  Line  includes 

A  Level  for 
Every   Mechanic 


Every    Mason,    Builder,    Engineer,   or 
other    user    of    a    spirit    level,   if    he 
examines  the  RABONE  Catalogue,  will 
find  exactly  the  tool  for  his 
needs,   made   in    the    finest 
way  from  the  best  materials. 

Every  Dealer 
in    Canada 

will  eventually  stock  Rabone  Levels. 
YOU  BE  AMONGST  THE  FIRST! 


M 


ii  iiii  iiiii 


Samples  and    Prices  from    all 
Wholesale    Hardware    Jobbers. 

Cunadian  Catalogue  from  our  representative 

T.  Mortimer 

EMPIRE  BUILDING, 
64,  Wellington  St.   West, 

TORONTO. 


John  Rabone  &  Sons 
Birmingham,  England 


1 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 
Shervvin -Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and   Varnish    Remover. 

Dougall    Varnish   Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &   Richardson,   Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.   Leslie  &  Co.,  Montreal. 
Pipe  Wrenches. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead   and 
Galvanized. 

Hoyt   Metal   Co.,   Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,   Galvanized   Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding   Co..    Preston. 

E.    T.    Wright   Co.,    Hamilton,    Ont. 

Pipe   Cutters. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &   Richardson,    Montreal. 
Smith   &    Hemenway   Co.,    New   York. 

Pocket  Knives. 

Simmons   Hardware    Co.,    St.    Louis. 

Poultry  Netting. 

Greening,    B.,    Wire    Co..    Hamilton. 
John   Lysaght,   Ltd.,    Bristol,   Newport 

and   Montreal. 
Power   Grinders. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 

Pulleys    (Sash,   etc.). 

P.   &   F.    Corbin,   New   Britain,    Conn. 
Pumps. 
R.    McDougall   Co.,    Gait,    Ont. 

F.  E.   Myers   &   Bro.,   Ashland,    Ohio. 

Pumps,   Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd., 
Montreal. 

Putty. 

Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
Steel  Co.   of  Canada,  Ltd.,   Hamilton. 

G.  F.    Stephens   &   Co.,   Winnipeg. 
Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Simmons    Hardware    Co.,    St.    Louis. 

Radiators. 

Gurney   Foundry    Co.,    Toronto. 

Razors. 

Jonathan    Crookes    &    Son,    Sheffield, 

Eng. 
Dorken    Bros.    &    Co.,    Montreal. 
Jas.   Hutton   &   Co.,    Montreal. 
Miller,    Morse   Hdw.    Co.,   Winnipeg. 
Simmons   Hardware  Co,    St.   Louis. 

Razor   Blades. 

Schramberger  Uhrfedermfabrik,  Shram- 
berg,  Germany. 

Reamers. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Whitman  &  Barnes,   St.  Catharines. 

Razor  Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 

Reels,    Fishing. 

Abbey  &  Imbrie,   New  York. 

Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co.,    Paris. 

Register,    Cash,    Credit. 

Barr    Registers,    Ltd.,    Trenton. 
Dominion    Register    Co.,    Toronto. 

Registers. 

Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion  Iron  &  Steel  Co.,  Sydney, 
N.S. 

Rifles. 

J.  P.  Clapbrough  &  Johnstone,  Bir- 
mingham. 

Ross   Rifle  Co.,    Quebec. 
Rivets. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

P.    L.    Robertson    Co.,    Milton. 

Steel   Co.   of  Canada,   Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver  Johnson's  Arms  &  Cycle  Wks., 
Fitchburg,     Mass. 


Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian  H.  W.  Johns-Manville  Co., 
Toronto. 

H.   S.   Howland  &  Sons  Co.,   Toronto. 

Lewis    Bros.,     Ltd.,     Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.    McArthur  &  Co.,   Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Roofing     Supplies. 

Barber   Asphalt   Co.,    Philadelphia. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

MoArthur,   Alex.,    &   Co.,    Montreal. 

Metal   Shingle  &  Siding   Co.,   Preston. 

■Metallic    Roofing   Co.,    Toronto. 

Miller,   Morse   Hdw.    Co.,    Winnipeg 

Pedlar   People,    Ltd..    Oshawa. 

United  Roofing  &  Mfg.  Co.,  Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg  Paint  &  Glass  Co..  Win- 
nipeg. 

Rope. 

Consumers   Cordage   Co.,   Montreal. 

Independent  Cordage  Co.,  Toronto. 
Knles  and   Gauges. 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field.   England. 

Lufkin    Rule    Co.,    Windsor. 

J.   Rabone  &  Sons,   Birmingham,   Eng. 

L.    S.   Starrett  Co.,   Athol,   Mass. 
Sad    Irons. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd..    Winnipeg. 
Saws. 

Atkins,   E.    C,   &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,   Philadelphia.  ' 

Shurly    Dietrich    Co.,    Gait. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Screen   Door   Sets. 

P.  &  F.    Corbin,   New  Britain.    Conn. 

The     Stanley     Works,      New     Britain 
Conn. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Screw    Plates. 

Butterfleld   &   Co.,    Rock   Island.    Que. 
Screw   Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nuts,   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound.    Ont. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Screws,    Wood. 
P.    L.    Robertson  Mfg.   Co.,   Milton. 
Steel  Co.   of  Canada.   Ltd.,   Hamilton. 
Scvthe    Stones. 
The   Carborundum   Co.,    Niagara   Falls 
New    York. 

Shears,    Scissors. 

Henry  T.  Seymour  Shear  Co.,  New 
i  ore. 

G.    F.    Stephens   &   Co.,   Winnipeg. 
Shelf  Boxes. 

Cameron   &  Campbell,    Toronto. 
Shellacs. 

Berry  Bros.,  Walkerville,   Ont. 
Shovels  and   Snados. 

Lundy  Shovel  &   Tool   Co.,   Peterboro 
Shuttles. 

The  Laehnte  Shuttle  Co..  Ltd  La- 
chute    Mills,    P.Q. 

Sieves   and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Snow    Shovels. 
The   Sheet  Metal   Products  Co.,    Mont- 
real.   Toronto,    Winnipeg. 
Store   Ladders. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,  Ont. 

Stove    Casters. 

Chicago  Hdw.   Fdry.    Co.,   Chicago. 
Silverware. 

MeGlashan.   Clarke  Co.,   Niami-n   Falls 

Meriden    Britannia    Co..    Hamilton. 

Oneida  Community,  Ltd.,  Niagara 
Falls. 

Standard    Silver   Co.,    Toronto. 
Solder. 

'Canada    Metal    Co..    Ltd..    Toronto. 

Hoyt   Metal    Co.,    Toronto. 
Splicing   Compound. 

Northern    Electric    Co. 
Sporting   Goods. 

H.    S.    Howland   Sons  &  Co..   Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Oavers    Bros.,    Gait,    Ont. 

Snramotor    Co.,    London. 

Sheet    Metal    Products    Co.,    Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

IS.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson   &   Richardson,   Montreal. 


Spools   and   Bobbins. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,     P.Q, 

Spring    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay  &   Son  Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,   Toronto. 

A.    Ramsay  &   Son   Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Stains,   Wood. 

Berry    Bros.,    Walkerville. 

G.   F.   Stephens  &  Co..   Winnipeg. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg- 
Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 

Morris  &   Bailey  Steel   Co.,   Pittsburg. 

The  Stanley  Works,  New  Britain, 
Conn. 

Steel    Wire    Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's.    London,    Ont. 

The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,    Toronto. 

E.  T.    Wright   Co.,    Ltd.,   Hamilton. 
Store    Ladders. 

F.  E.    Myers  &  Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stocks  and   Dies. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Stoves,  Furnaces. 

Clare   Bros.    &   Co.,   Preston. 
Gait  Stove  &  Furnace  Co.,  Gait. 
Gurney    Foundry    Co..    Toronto. 
Findlay     Bros.,     Carleton     Place. 
Thos.     Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont 
Pease   Foundry  Co.,   Toronto. 
Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 

Stoves,    Gas. 

Gurney   Foundry   Co.,    Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Taps. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Tacks. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Tapes. 

Jas.  'Chesterman  &  Co..  Sheffield.  Eng. 

Lufkin   Rule    Co.,    Windsor.    Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 
Technical    Books. 

MacLean    Publishing    Co.,    Toronto. 
T' "ts   and   Awnings. 

Scythes   &    Co.,    Toronto. 
T  =  'ipg.   Wall   a«d    Floor 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Tin    Plate. 

Henderson    &    Richardson.    Montreal. 

A.  C.    Leslie    &    Co.,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

T'->v»re. 

Hoods,   Ltd.,   Birmingham,  Eng. 
Tools. 

The  Chanin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Root.    Sorhy    &    Sons.    Sheffield. 

Stanley  Rule  and  Level  Co.,  New 
Britain. 

Tools.    Metal    Workers'. 

Brown-Boggs    Co.,     Hamilton. 
Tool    Grinders. 

R'chards-Wilcox  Canadian  Co..  Lon- 
don,  Ont. 

Tcrches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles   and    Lumbering 
Tools. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum    Cleaners. 

Northern    Electric    Co. 

Onward   Mfg.    Co.,    Berlin,    Ont. 

Clements    Mfg.    Co.,    Toronto. 
Vnrnishes;   See  Paints. 

Berry   Bros.,    Ltd.,    Walkerville,    Ont. 

Dougall   Varnish   Co.,   Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 


i       Pratt    &    Lambert,    Bridgeburg. 
A.    Ramsay  &   Son  Co.,   Montreal. 
G.    F.    Stephens  &   Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar   People,    Ltd.,    Oshawa. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man, 

Vises. 

Henderson    &    Richardson,    Montreal. 
Wall   Plaster. 
The   Canadian   H,    W.   Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 

Wash   Boards. 

Wm.    Cane   &   Sons    Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 

Ont. 

Washing  Machines,  Etc. 
J.   H.   Connor  &  Son,   Ottawa,   Ont, 
Ctvmmer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    &    Richardson,    Montreal. 
D.    Maxwell   &    Son,    St.    Mary's,    Ont. 
London    Foundry    Co.,    London. 

Wegon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.    Robertson   Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weeders. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
Whips. 

Hamilton   Whip   Co.,    Hamilton,    Ont. 
White   Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.   Stephens  &   Co.,   Winnipeg. 

Wholesale    Hardware. 

Caverhill,   Learmont  &  Co.,   Montreal. 
Howland,  H.  S..  Sons  &  Co.,  Toronto. 
Lewis  Bros.  &  Co.,  Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons  Hdw,  Co.,  St.   Louis,  Mo. 
Window    Guards. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton, 
Wire,   Iron,   Steel,   Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale  Tie  Co.,   Hamilton,  Ont. 

P.    L.     Robertson    Mfg.     Co.,    Milton, 
Ont. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Wire. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

P.   L.    Robertson   Co.,    Milton. 
Wire  Mats. 

Andrews  Wire  Wks.   of  Canada,   Ltd., 

Watford.    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire  Goods,  Bright. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 

Acme   Steel   Goods  Co.,   Chicago,   New 

York. 
J.   E.    Beauchamp  &  Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Wire    Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire    Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 

Wire    Springs. 

B.  Greening  Wire  Co..  Ltd.,  Hamilton. 
Henderson  &   Richardson,   Montreal. 
Wire    Stretchers. 

Richards-Wilcox    Canadiau    Co.,    Lon- 
don,  Ont. 

Wood    Finishes. 

Berry    Bros.,    Walkerville. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Wrenches. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Whitman     &     Barns    Mfg.     Co.,     St. 
Catharines. 


102 


HARDWARE    AND    METAL 


CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work  quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  is  the  best  two-hand  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  ironing  boards,  step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


FACTS 


We  can  perform  more  functions  by  our  modern  wire  carrier  system,  and  with  a 
greater  degree  of  dispatch  and  certainty  than  can  be  accomplished  by  any  other 
of  this  type  of  machine,  all  of  which  means  that  we  can  reach  more  points  in 
a  store  and  do  so  in  a  better  and  more  satisfactory  manner  than  has  been 
accomplished  heretofore.  Remember  our  ten  days'  trial.  You  are  invited  to  put 
us  to  the  test.     Send  for  our  new  catalogue  G. 

GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto.  Canada 


BROOKS  &  COOPER, 

Corporate  Mark,  Mousehole  Forge 

Sheffield. 


>£3& 


f&Hole 


Crabe   iHarft. 

M.  &  H. 

ARMITAGE 

MOUSE 

HOLE 

FORGE. 


Patentees  of 

the    Solid  Top 

Anvil,  fcjg 

Agent  : 
ALEXANDER 

G1BB. 
MONTREAL 


THE 
"BARROWS" 

PRUNER 

Special  Features : — 

A     perfectly     easy     and     smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made   by   Burman   &  Sons,   Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &  S.  H.  THOMPSON  &  CO. 

Limited 

MONTREAL 


Babbitt  your  journals  with 

ARCTIC    METAL 

The  wearing  qualities  will  prove  to  you  that 
Tallman's  reputation  is  in  the  goods. 


The  Genuine   MYERS  Dollar   Sewing  Awl 


See  that  Thread  Reel         jS         under  the  finger  tips. 

THIS  PRINCIPLE  IS  RIGHT. 

Needles  in  the  hollow  handle  screw  top 

JUST  OUT  NEW. 
Convenient  counter  display  box,  and  show-card  in  three  colors. 
Actual  size  of  box  10%  x  4%  x  1%.     One  box  with  every  %  doz. 
awls.     Shipping   weight  2  lbs. 

Ask  for  1914  catalogue  and  wholesale  prices. 

C.  A.  MYERS  CO.,   Inc.,  Sole  Owners  and  Manufacturers, 

6374  University  Avenue.  CHICAGO,  ILL..  U.  S.  A. 
Canadian  distributors:   Merrick-Anderson   Co.,  Winnipeg,  Man., 
Canada;   A.   Prud'homme  &   Fils,   Limited,   10   Rue   de   Bresoles, 
Montreal,    Canada;    The    Hobbs    Hardware    Co.,    Ltd.,    London, 
Ont.,   Canada;    Marshall- Wells   Co.,   Ltd.,   Winnipeg,   Man.,   Can. 


The    Improved 
AUTOMATIC 

SPRAYER 

Is  guaranteed  to  give  satisfaction  to 
the  user.  It  is  self-operating  and  will 
save  its  cost  In  a  few  days.  Is  simple  in 
construction,  Durable  and  economical 
in  its  use  of  spraying  liquids. 
Dealers  all  over  Canada  are  making 
money  selling  this  machine.  Why  not 
you? 

Write  to-day  for  special  dealers'  prices 
and    full    information    to 

:avers  brothers 

Manufacturers 

GALT,   ONTARIO 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme  Steel  Goods  Co 83 

Adamite    Wheel   &    Mfg.    Co.,    The..  99 

American    Shearer   Co 94 

Andrews    Wire   Works   of   Can.,    Ltd.  31 

Argall   Bros 94 

Atkins    &    Co.,    E.    C 106 

Auto-Controller    Co 92 

Banwell,   Hoxie  Wire  Fence  Co 88 

Barnett,   G.   &  H 90 

Barton   Netting   Co 90 

Beardmore    &    Co 93 

Belleville    Hdw.    &    Lock    Mfg.    Co..  1 

Berry  Bros 67 

Binney   &   Smith   101 

Bloomer,    R.    E 32 

Boentgen   &   Sabin    101 

Bown    Mfg.     Co 31 

Bowser,    R.    M.,    &    Son    88 

Brandram-Henderson,    Ltd 69 

Bridgeport  Hdw.   Mfg.  Corp 89 

Brown,    Boggs  Co.,   Ltd.,  The 28 

Buck    Bros 84 

Buckeye    Saw    Vise    Co 99 

Cameron  &  Campbell   83 

Canada    Cement    17 

Canada   Linseed   Oil    Mills   8 

Canada    Metal   Co 34  94 

Canada   Steel   Goods  Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  87 

Canadian    Fairbanks-Morse    Co.,    Ltd.  1 

Canadian    Rogers   Co 36 

Canadian   Supply   &  Contracting  Co.  ?2 

Canadian  Tube  &  Iron   Co 19 

Canadian    Yale    &   Towne,    Ltd 33 

Carborundum    Co.,    The    1 

Cartland     James,    &    Son    ., 83 

Cavers  Bros 103 

Chadwick  Brass  Co 77 

Channell    Chemical    Co 38 

Chapin.   Stephens   99 

Cheapside    Brass    Foundry    101 

Chicago  Spring  Butt   Co 77 

Clayton   &  Lambert  Mfg.   Co 99 

Clipper  Lawn   Mower  Co 89 

Colonial   Works    95 

Corbin,    P.    &    F 27 

Crookes,   Jonathan,    &    Son    97 

Cincmer-Dowswell,    Ltd 8 


Davidson,    Thos.,    Mfg.    Co 23 

Disston,    Henry,    &    Sons,    Ltd lb 

Dominion    Cartridge   Co 38 

Dominion    Register   Co 97 

Dorken    Bros 30  92 

Double   Claw   Hammer   Co 94 


Eley    Bros.    (Canada),    Ltd. 
Evered   &   Co.,    Ltd 


Findiay    Bros 

Ford    Anger    Bit    Co. 


22 
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Git.b,    Alexander    

Gipe-Hazard  

Glidden    Varnish    Co.,    Ltd 54  55 

Goodell-Pratt  Co 22 

Gieat  West  Wire  Fence  Co.,   The....  85 

Greening,    B.     Wire   Co 

Outside    back    cover 
Gutta   Pereha   &   Rubber   Mfg.    Co... 

Inside  back   cover 

Hamilton    Cotton    Co 86 

Hamilton    Stamp    &    Stencil   Co.    ...  94 

Hendryx,    The   Andrew   B.   Co 75 

Howland,    H.    S.,    Sons    &    Co 7 

Hoyt  Metal   ...Inside  back  cover 

Huenfeld   Co.,   The   29 

Hutton,    Jas.,    &    Co 99 

Imperial   Oil   Co 26 

Imperial    Varnish    Co 93 

Independent    Cordage   Co.,    Ltd 13 

International  Nickel  Co.,  The   86 

Jackson,  Thomas,  &  Co 77 

James    &    Reid    94 

Jamieson    &    Co.,    R.    C 71 

Johnston,    Christopher,    &   Co 86 

Johnson,    Iver,    Arms   &   Cycle   Works  34 


Lachute    Shuttle    Co 

Laidlaw    Bale    Tie    Co 

Lpmplough,    F.    W.     &   Co.    ... 

Lawson    Mfg.    Co 

Lewis    Bros.,    Ltd 

London   Bolt   &   Hinge   Works 

London    Foundry    Co 

London   Rolling  Mill   


Lowe   Bros.,    Ltd 71 

Lufkin   Rule  Co Inside  back  cover 

McArthur,    Alex.,    &   Co 73 

McClary    Mfg.    Co 24  25 

McDougall,    R.,    Co 33 

McGffl    Cutlery    Co 92 

McGlashan-Clarke    Co 30 

Mallory,     G.    W 86 

Marshall,    Geo.    A 91 

Martin,    L.,    Co 91 

Martin-Senour    Co 67 

Maxim   Silencer  Co 26 

Maxwell,    Ltd 88 

May    &   Padmore,    Ltd 83 

Meakins    &    Sons    10 

Metal    Shingle   &    Siding  Co 12 

Metallic   Roofing  Co 23 

Millers    Falls   Co 84 

Montreal    Hardware    Co 2 

Moore,    Benj.,    &    Co 75 

Morris    &   Bailey    Steel    Lo 90 

Morrison,    Jas.      Brass    Mfg.    Co 14 

Mosher,    F.    M 31 

Myers    &    Bros.,    F.    E 95 

Myers,    C.   A.    Co.,    Inc 103 

National  Safety  Snap   101 

Nicholson  File  Co 10 

Norcross,    C.    S.,    &    Sons    85 

Northern    Aluminum    Co 20  21 

Northern    Bolt    &    Screw    Co 94 

Nova  Scotia   Steel   &  Coal  Co 86 


Oakey,  John,  &  Co.  ... 
One-Minute  Washer  Co., 
Otterville   Mfg.    Co 


Parmenter,   Bulloch  Co.,  The 

Pease   Foundry   Co 

Pink.    Thos 

Progressive  Mfg.   Co 


Rabone,   John     &   Sons 
Ramsay,    A.,    &    Sons    .. 

Reid,   James   

Richards,    Wilcox   Co.    . 
Robertson,    P.    L.,    Co. 

Rochester    Can    Co 

Rogers.    Alfred,   Ltd.    ... 
Ross    Rifle    Co 


87 
103 

94 

92 
30 
92 

101 
82 
94 
93 
73 
85 
16 
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Sanderson,   Harold  Co 95 

Schramberger    Uhrf edernf abrik    91 

Scythes   &    Co 91 

Seymour,   Henry  T.,   Shear  Co 95 

Sharratt  &  Newth   95 

Shaw,    A.,    &    Son    95 

Sheet   Metal    Products   Co 5 

Sherwiu-Williams   Co 79 

Slack.    T.,   &   Co 94 

Sorby     Robt.,    &    Sons,    Ltd 84 

Soren    Bros 97 

Southington    Mfg.    Co 94 

Spencer,    A.    S.,    &    Co 89 

Spooner  Co.,    Alonzo  W.,    Ltd 94 

Standard    Chain    Co 90 

Stanley   Rule   &  Level   Co 50 

Stanley    Works    105 

Starrett,    L.    S.,    &    Co.    9 

Steel    Bending    Brake    Works    103 

Steel    Co.    of   Canada,    Ltd 4 

Stephens,   G.   F.,   &  Co 75 

Still,   J.   H.,   Mfg.   Co 88 

Stratford   Mfg.   Co 84 

• 

Tallman   Brass   &    Metal   Co 103 

Taylor,    Forbes    Co 11 

Taylor   &    Thompson    75 

Thompson,    B.    &    S.    H 1103 

Toronto    Plate    Glass    Importing    Co.  73 

Townsend,    S.    P.,   &   Co 92 

Trimont   Mfg.    Co 24 

United   States   Steel   Products   Co....  12 

Want    Ads 96 

Wayne  Oil  Tank  &  Pump  Co 

Western  Clock  Co Inside  front  cover 

Western  Wire  &  Nail  Co 95 

Wheeler  &   Bain   35 

Whitman,    Barnes    Mfg.    Co lb 

Wilckes-Martin-Wilckes    94 

Williams    Bros.    &    Piggott    99 

Winnipeg    Ceiling    &    Roofing   Co 26 

Winnipeg  Paint  &  Glass  Co 81 

Woods     Walter,  &   Co.,   Ltd 32 

Wright,    E.    T.,    Co.,    Ltd 19 

Wrought   Washer  Mfg.    Co 87 

Yale   &    Towne    33 


ARE  YOU  THE  MAN  AT  THE  HELM  ? 


Are  you  running  your  ship  of  business  along  the  shortest  and  safest 
course  to  the  harbor  of  success?  Or  are  you  going  a  roundabout  way, 
scratching  and  scraping  along  the  rocks  of  loss  and  failure. 

Get  in  the  right  course,  be  on  the  lookout  for  new  thoughts,  ideas, 
schemes,  etc.,  and  you  will  have  a  successful  run. 

STORE  MANAGEMENT  COMPLETE 

is  a  guide  that  will  show  you  how  to  get  the  maximum  trade  and  profit 
out  of  your  busines.  This  book  is  written  by  Frank  Farrington  (a 
companion  book  to  "Retail  Advertising  Complete.")  It  tells  all  about 
the  management  of  a  store.  The  following  is  a  synopsis  of  one  of  the 
chapters : 

CHAPTER  V.— THE  STORE  POLICY— Wbat  It  should  be 
to  hold  trade.  The  money-back  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivery  goods. 
Substitution.  Handling  telephone  calls.  Courtesy.  Rebat- 
ing railroad  fare.     Courtesy  to  customers. 

"Store  Management — Complete"  is  bound  in  cloth,  contains  272 
pages,  16  full-page  illustrations,  and  13  chapters.  $1.00  brings  this  book 
to  you  postpaid.     Money  refunded  within  10  days  if  not  satisfactory. 

TECHNICAL   BOOK   DEPARTMENT 
MacLean    Publishing   Co. 


143-149  University  Avenue 
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It's  the  Corrugations 
Around  the  Joint 


THAT  MAKE 

Stanley's  Corrugated  Hinges 

so  much  stronger  than  the  old  style  strap  and  T-Hinges. 

Instead  of  binding  on  the  pin  and  breaking  soon  after  they  become  rusty,  Stanley's  Corru- 
gated Hinges,  because  of  their  construction,  never  bind  and  consequently  are  not  subjected  to  the 
uneven  strains  that  even  the  toughest  steel  can  not  long  withstand. 

STRONGER,    LIGHTER   IN  WEIGHT,    NEATER    IN    APPEARANCE 

it  is  not  surprising  that  Stanley's  Corrugated  Hinges  are  becoming  more  and  more  popular  every 
day. 

In  ordering  specify  Stanley's 

No.  935  Corrugated  Heavy  Strap  Hinge 
No.  937  Corrugated  Extra  Heavy  T-Hinge 
Sizes,  4  to  12  inches. 

Besides  the  plain  steel,  these  hinges  are  also  made  in  Japanned  and  Galvanized  finishes,  or 
Galvanized  with  Brass  Pins. 

Packed  in  barrels,  or  one  pair  in  a  box  with  screws. 
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Ross  Rifle  Luck 

Users  of  'Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 
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"Frost  King"  Babbitt 

Specially  designed  for  Saw  Mills,  Planing  Mills, 
Threshing  Engines,  Traction  Engines,  Pumps, 
Rolling  Mills  and  Pulp  Machinery  and  all  classes 
of  Stationary  Engines. 

Our  mixed  metal  sales  amount 
to  over  $5,000,000  Jnnuall)) 

Hoyt  Metal  Co.,  Toronto,  Ont. 

New  York,  N.Y.;  London, Eng.;  St.  Louis,  Mo. 


Unequalled  for  High-Speed  Machinery  and 
Engine  Work. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD   USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY    BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


THAN  YOU  EVER  NEED  TO 
SELL      fUFKHf  GOODS 


fUFKiN  Measuring  Tapes  and  Rules 


Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:    Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


fUFK/N 


Goods 


7ff£/VFKFNR(/LE(?O.OF{?ANAJ>A.lri>*   W/ndsokont. 


TIE-OUT  CHAINS 


CLOSED  RING 


OPEN  RING 


Insist  on  getting  Greening's  Chains  from  your  jobber. 


Manufactured 
by 


The  B.  Greening  Wire  Co.,  Ltd. 


Hamilton,  Ont. 
Winnipeg,   Man. 
Montreal,  Que. 


diblished  1888  Published  Every  Saturday 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

April  25    1914 
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A  Known 

Mark  That  Stands 

For  A  Known  Product 


TRADEhJk  MARK 


ominion 

Ammunition 

X^*-   Meta/Ucs  and  SAo/  SAef/s, 


The  Quality  Brand  That 
Does  Not  Stay  On 
The  Shelf 
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\W  ROGERS  BR05.# 


"  Silver  Plate  that  Wears 


CROMWELL 


CHARTE  R    OAK 


OLD    COLONY 


TWO-THIRDS 
ACTUAL    SIZE 


Beautiful  Patterns 

Our  silver  plate  attracts  the  eye  because  of  the  beauty  of  its  designs.      Whether  your   trade  prefer  a  plain 
pattern  or  one  more  ornate  they   will   find  a  satisfactory  design   in 


[847  ROGERS  BROS.® 


"Silver  Plate  that  If'earj" 

When  to  this  beauty  of  pattern  is  added  the  reputation  of  the  ware  it  is  not  difficult  to  account  for  the 
fact  that  handling  this  brand   "saves  time  and   talk." 

Known  to  every  magazine  and  newspaper  reader  because  of  the  makers'  extensive  and  persistent  advertising 
it  needs  little  persuasion   to  effect  a  sale. 

Are  you  familiar  with  the  advertising  and  display  helps  we  supply  free  of  charge  to  dealers  handling  this 
ware  ?      Write   for  circular. 

MERIDEN  BRITANNIA  CO.,  LIMITED 


^. 


MERIDEN,    CONN. 


Hamilton,  Canada 

CHICAGO  NEW    YORK 


SAN    FRANCISCO 


J 
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PEM 


GTON 


To  Young  Men  About  To  Open 
New  Stores: 


Whether  you  start  on  the  best  business  street  in 
a  city  or  on  a  country  cross-roads,  with  big  stock  or 
little,  with  bank  backing  or  no  backing  but  your 
good  name — 

Remember  this  great  success  fact  in  merchandis- 
ing: Link  Your  Store  with  Standard  Products  in  All 
Lines. 

If  your  father  and  grandfather  were  in  the  sport- 
ing goods  business,  they  sold  Remington-UMC  arms 
and  ammunition  to  customers  who  demanded  the 
modern,  dependable  things  of  their  times. 

Since  1816 — when  James  Madison  was  serving  as 
fourth  President  of  the  United  States — Remington 
arms  have  been  winning  increasing  appreciation 
among  sportsmen  of  this  country  and  of  the  world. 
For  half  a  century,  Remington-UMC  ammunition  has 
shared  this  favor. 

True,  arms  and  ammunition  may  not  bulk  greatest 
in  your  sales  totals,  but  more  men  know  arms  and 
ammunition  than  know  almost  any  other  hardware 
item. 

Your  judgment  on  arms  and  ammunition — if  right 
— will  lead  many  customers  to  take  your  word  on  all 
of  their  purchases  at  your  store. 

Tie  to  Remington-UMC  arms  and  ammunition  and 
you  link  up  at  the  start  with  a  century  of  experience 
and  a  century  of  progress. 

Ask  us  to  suggest  a  quick  sell- 
ing stock  for  YOUR  locality 


Remington  Arms-Union  Metallic  Cartridge  Co. 


Windsor 


Ontario 
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The  Parcel  Post  System  is  of  the  greatest  benefit  to  consumer  and  dealer  alike. 

Take  full  advantage  of  its  application  to  your  business.  Fairbanks  Parcel  Post  Scales  tell  at  a 
glance  the  correct  weight  and  amount  required  for  shipping  to  any  Province.  No  need  for 
figuring — no  chance  for  errors — no  time  lost  in  looking  up  schedule.  This  scale  will  weigh 
accurately  any  package  from  1  oz.  to  11  lbs. 

Write  now  for  full  information. 

The  Canadian  Fairbanks -Morse  Co.,  Limited 

444  St.  James  Street  Montreal 

ST.  JOHN         QUEBEC  OTTAWA  TORONTO         WINNIPEG         SASKATOON         CALGARY         VANCOUVER 


A  III I 


mSkJoz  ,Mec  ha,n;i:ca  1 ,  :Gbbti  s ' 


WIRE  CLOTH 

Sand  Screen  Cloth 

Fanning  Mill  Cloth 

Regalvanized  Wire  Cloth 

Every    description    of    Wire 
Cloth  and  Wire  Work 


WIRE  ROPE  WIRE  ROPE  FITTINGS 

Manufactured  by 

The    B.    Greening    Wire    Company  Limited 

HAMILTON,  ONT.  MONTREAL,  QUE. 


I 
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BEAUTIFUL  COLORS 

Together  with  their  Strength,  Light-Running  and  Pleasing  Outline,  are  sure  to 

Attract  Attention  to  Our  "BIG  5"  Lawn  Mowers 

regardless  of  the  price ;  but — and  this  is  an  added  attraction — their  price  is  lower  than  mowers 
which  will  not  compare   favorably  with  them  in  any  one  of  the  features  mentioned  above. 

See  them  Illustrated  in  Colors  in  our  New  General  Catalog  No.  50. 


BLACK  DIAMOND 

Four  Blade  Reel 
10  in.  Wheels — Geared  on  Both  Ends 
Gold  and  Aluminum  Bronzed, 

Vermilion  and  Black  Trimmed 

Sizes,  14,  16,  18  and  20  inch  cut. 
Unequalled  in  4  Blade  Mowers  of 
Any  Price 


Ball  Bearing 
Hieh   Wheel 


MAPLE  LEAF 

Five  Blade  Reel 
11  in.  Wheels — Geared  on  Both  Ends. 

Gold  and  Aluminum  Bronzed, 
Light  Blue  Wheels,  Red  Dots  and  Stripes 

Sizes,  16,  18  and  20  inch  cut. 
The  Very  Finest  Mower  that  can 
be  had  at  any  price 


Four  Blade  Reel 
9  in.  Wheels — Geared  on  Both  Ends 

Red    Enameled    and    Gold    Bronzed, 
Aluminum  and  Black  Trimmed. 

Sizes,  14,  16,  and  18  inch  cut. 

The  Strongest,  Lightest  Run- 
ning and  Handsomest  Low- 
Priced  Bail-Bearing  Mower 
ever  offered. 


COMMONWEALTH 


Plain  Bearing 
Three  Blade  Reel 

9  in.  High  Wheels — Geared  Both  Ends 
'  Blue  Enameled  and  Gold  Bronzed,  Aluminum 
and   Black  Trimmed  Gilt  and  Red  Stripes 
Sizes,  14,  16  and  18  inch  cut. 
The     Lightest     Running     Plain     Bearing 
Mower  on  the  Market 


Plain  Bearing 

Three  Blade  Reel 
8  in.  Wheels— Geared  on  Both  Ends 
Green  Enameled  and  Gold  Bronzed, 
Aluminum  and  Black  Trimmed 

Sizes,  12,  14,  and  16  inch  cut. 

Full  Value  for  the  Price.  A  Good, 
Serviceable  and  Cheap  Mower 


We  want  to  take  the  line  up  with  you  NOW;  communicate  with  us. 

We  are  Very  Large  Handlers  of 

Garden  Hose,  Lawn  Sprinklers,  Lawn  Rollers  (Dunham's),  Grass  Scythes  and 

all  Lawn  Supplies. 

Lewis  Bros.,  Limited,  Montreal 


OTTAWA 


TORONTO 
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The 

Steel  Company  of  Canada,  Limited 

Hamilton,  Ont. 


STEEL 

Angle 

Band 

Concrete  Bars 

Channel 

Machinery 

Mild 

Plow  Beams 

Rivet 

Merchant 

Harrow  Tooth 

RIVETS  &  BURRS 

Boiler 

Bridge 

Belt 

Iron,  Brass  and 

Copper 

Flat,  Round 

Cone  and 

Truss  Heads 

PIG  IRON 

IRON   &   BRASS 
WOOD  SCREWS 

MACHINE 
SCREWS 

SHOT 

WING  BOOT 
CALKS 

CORRUGATED 
FASTENERS 

"INVINCIBLE" 
FENCING 


We  are  in  a  position  to  take  care 

of  all 

"SPRING    SPECIFICATIONS" 

for  immediate  delivery  of  the 

following  products: 

Wire,  Wire  Nails 


Tiger 
White 


iBrand 
Lead 


100%  W  Pure 

Putty 
Wrought  Iron  Pipe 
Horse  Shoes  and  Horse-Shoe  Nails 
Pole  Line  Hardware 

Cotter  Pins,  Escutcheon  Pins,  Cut  Nails, 

Cable,  Carriage  Top  Material, 

Spikes,  Cross-Arm  Braces, 

Wire  Hoops,  Lead  Pipe,  Stove  Scrapers. 


HAMILTON 
VANCOUVER 


Sales  Offices 
MONTREAL 


BOLTS  &  NUTS 

Stove 

Tire 

Carriage 

Bridge 

Machine 

Track 

Elevator 

Plow 

Shaft 

Coach  Screws 

Special,  Etc. 

STAPLES 

Fence 

Blind 

Electricians' 

Bed 

Poultry  Netting 

Nutted 

TACKS 

all  kinds,  includ- 
ing:— 
Basket 
Carpet 
Cut 

Clout  Nails 
Upholsterers' 
Trunk  Nails 
Saddle  Nails 
Glazier  Points 
Copper 
Cheese-hox, 
Etc. 

BRIGHT  WIRE 
GOODS. 

Jack  Chain 
Wire  Door  Pulls 
Kitchen  Hooks 
Gate  Hooks 
Screw  Hooks 
and  Screw 
Eyes. 


VICTORIA 


TORONTO 
ST.  JOHN 


WINNIPEG 
HALIFAX 
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A  NECESSITY 


THREE    Fl 


. 


SIX   SIZES 

ALL  TESTED  FC       LEAK 


ALL 


\\ 


^QUALITY; 


Ohip 


ments 


M 


ade  Iromptly 


OF  CANADA 


the  SHEET   METAL   PRODUCTS    CO.  ofLIm.ted 

MONTREAL  TORONTO  WINNIPEG 


HARDWARE     AND    METAL 


APOLLO  KEYSTONE  COPPER-BEARING  GALVANIZED  SHEETS 

KEYSTONE 

THE  MARK  OF  QUALITY 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 


gj^^^F 


NEW  YORK,  U.S.A. 


Branch  Offices,  WINNIPEG  AND  VANCOUVER 
SELLING  AGENTS  FOR  EASTERN  CANADA : 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation    Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


Mr.  Agent 

Spring  Building  Operations  Are 
Commencing 

Get  real  busy  canvassing  your  section  for 
prospects  for 

Safe   Lock  Shingles  and  Acorn 
Quality  Corrugated  Iron 

Remember,  you  are  not  only  making  money  on 
the  sale  you  make  now,  but  you  are  enlisting 
an  enthusiast  for  your  line;  a  man  who  will 
buy  from  you  again  and  again;  a  man  who  will 
recommend  your  goods  to  his  neighbors.  We 
give  you  the  best;  we  deliver  promptly;  we 
treat  you  and  your  customers  right. 

Get  out  and  get  the  business.  Go  after  it 
NOW.     We  will  help   you  in  every  way. 

Your   customers  will  be   satisfied   customers,   and   it   means  Profits  for  you. 

WE  PAY  A  BIG  COMMISSION  TO  ALL  OUR  AGENTS.  WRITE  US  NOW  FOR  FULL  PARTICULARS 


THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 


CALGARY 


» J  V  • 
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THE  COLONIST  BANNER 


This  is  the  latest  addition  in  cast 
iron  ranges  to  the  "Banner 
Family. ' '  It  fills  a  place  as  a  new 
low-priced  stove  of  fine  appear- 
ance with  all  the  appointments  in 
keeping  with  the  times,  neat  and 
attractive  in  design,  constructed  to 
give  the  best  results. 

Fire  Box  of  good  dimensions,  fitted 
with  a  three-section  corrugated  cast 
lining. 

Grates  are  of  the  duplex 
pattern. 

Ash  Pit  is  large  and  is  fitted 
with    large   pan. 

Flue  Construction.  The  flues 
are  large,  thereby  permitting 
easy  operation.  They  are  so 
arranged  that  the  fire  en- 
circles the  entire  oven,  distri- 
buting an  even  temperature 
of  heat,  thus  making  a  perfect 
operating  oven. 

The  Reservoir  is  large  and 
roomy  and  is  fitted  with  a  tin- 
lined  copper  tank. 

The  bands  and  oven  door 
shelf  are  removable. 

The  Gait  Stove  and 

Furnace   Co.,   Limited 

Gait,  Ontario 


Two  Sizes 
Three  Styles 


Electric  Iron  season  is  now  on.  If  you 
haven't  a  stock  of  "National"  Irons  and 
heating  appliances  ask  us  for  catalogue 
and  interesting  prices. 

We  manufacture  a  full  line  of  "National" 
appliances  and  our  prices  are  right. 

The  National  Electric  Heating 
Co.,  Limited 

TORONTO        -  CANADA 


COPPER 


SHEET       ROLL 


BAR 


RODS 


B.  &  S.  H.  THOMPSON  &  CO. 

LIMITED 
MONTREAL        TORONTO        WINNIPEG 


HARDWARE    AND    METAL 


THE  HATCH 
TROLLEY    HANGER 


FOR  SERVICE,  DEPENDABILITY  and 
SATISFACTION  we  recommend  the  HATCH. 
Easy  to  put  up,  and  the  lathe-turned  wheels  run- 
ning on  roller  bearings  make  the  action  smooth 
and  noiseless.  Packed  one  pair  complete  with 
screws  and  bolts  in  a  nifty,  metal-edged  box. 


THE  HATCH 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Time -Tested  Trade  Winners 


That  will  bring    more 
trade  your  way. 


NOISELESS 


SNOWBALL 


SEAFOAM  ELECTRIC  POWER  WASHER  AND  WRINGER 

CUMMER-DOWSWELL,  LIMITED 

HAMILTON,    ONT. 


PLAYTIME    HAND    AND     POWER 

Agents : 

W.  L.  Haldimand  &  Son. 
Montreal 

H.  F.  Moulden  &  Son 
Winnipeg 
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Hardware  dealers  who  have  sold 
our  fine  tools  and  Precision  instru- 
ments will  acknowledge  that  this 
honor  is  fully  deserved  because 
of  the  perfect  service  always  ren- 
dered by  any  tool  bearing  our 
name  or  trade-mark.  We  are, 
therefore,  glad  to  announce  that 
we  have  become  by  invitation 
members  of  an  association  whose 
requirements  are  HONOR, 
QUALITY,  STRENGTH, 
AND  SERVICE 

"^le  L.S.Starrett  Co. 

°Ylfdrlds  (jreatest  'Doolmahers 

AthoLMass. 


4i-:?3l 


Starrest  Toots 

ARE  RECOGNIZED  AS 

LEADERS 

OF  THE 

WORLD 

We  are  reproducing  here  a  copy  of  the 
official  announcement  of  the 

RICE  LEADERS  OF  THE 
WORLD  ASSOCIATION 

notifying  all  whom  it  may  concern  that 
we  have  been  selected  as  the  recognized 
leaders  of  the  world  in  the  manufacture 
of  fine  mechanical  tools. 


auk    mi:m  H  K  u> 


;    CARBORUNDUM    CO 


i  COMPANY  COL 


■i  MOWER  COM 


ELGIN  NATION 


HOUR   J.   COMPAN 


LLS  INTERNATIONAL  ACHE  SON   GRAPHITE  CO.  THOMAS   < 


ROTHERS.INC. 


ANDERSON  ELECTRIC  CAR  COMPANY 


IRVING-PITT   MANUFACTURING  CO 


THE  L.S   STAflRETT  CO. 


^ualtjualioiu  o|   ^/IL'cmbcrsmip 

g?Uafil'tf:&"    *'•-"•  ^   pwJurf.df  'qilrffitij    ImrfflfCj    r*rrv.wr.f;0 
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SIMPLEX   ELECTRIC  HEATINO  CO. 


OlwMiu:  £aufeto  oj'  lltc^UcilD  dvvdulieii 
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It's  easy  to   {jet  a  good    Paint  and  Varnish 
Brush  Trade  if  you  handle 

The 

Meakins  Line 


It  contains  ma- 
terial and  work- 
manship of  the 
highest  grade  and 
satisfactorily  ful- 
fills all  demands 
for  a  good  brush. 
You'll  find  this  a 
very  profitable 
proposition.  Drop 
a  card  for  catalog 
and  full  particu- 
lars. 


Meakins  &  Sons,  Ltd. 

Hamilton,  Ont. 

Warehouses:  WINNIPEG,    LONDON,    TORONTO, 
MONTREAL. 


NICHOLSON 
MADE 


You're  Known 

By  The  Goods 

You  Sell 

Sell  a  man  a  file  that  fails  to 
give  good  service  —  and 
you're  digging  a  pit  for 
yourself. 

WTien  you  give  your  trade  NIOHOL- 

SON-MADE-FILES— you  give  them 

files  that  you  know  are  absolutely 

right.     You  know  that  each  file  has 

been  inspected  eight  times — between 

every  important   operation.      You 

know  the   finished    file    has  been 

tested    on    tougher   steel    than   it 

will  ever  be  used    on    in  actual 

service.    So  that  when  you  sell  a 

NICHOLSON  -  MADE  -  FILE, 

you  're  certain  it 's  going  to  give 

the     utmost     of     satisfactory 

service. 

No  "come-backs"  to  fight  — 
no  excuses  to  make.    Nothing 
to  do  but  "sell  more  files" — 
and   take   your  liberal   mar- 
gin per  sale. 

NICHOLSON. 
MADE -FILES 

Brands; 

Kearney  &  Foot* 

Great  Western. 

American 

Arcade 

Globe 

At  Your  Jobber 

NICHOLSON  FILE 

COMPANY 

PORT  HOPE,  ONT. 

"File  Filosophy" — A  50  years'  educa- 
tion  on  files  in  an  hour — 
sent  FREE  on  request. 
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The  Finish,  the  Quality  and 

the  Distinctive  Mechanical 

Features  of 

TAYLOR-FORBES 
LAWN    MOWERS 

result   in   ready  sales 
and  pleased  customers 

We  are  the  only  firm  in  Canada  making  a 
specialty  of  this  line. 

Our  name  on  every  machine  represents  high- 
est quality  and  efficiency,  and  the  guarantee 
is  shown  herewith. 

The  excellent  material  and  workmanship 
used  on  our  mowers  in  former  years  is  con- 
tinued and  will  be  continued  as  long  as  we 
make  this  line. 

Our  aim  has  always  been  to  produce  the  most 
perfect  lawn  mowers  on  the  market,  and 
judging  from  our  experience  and  the  enor- 
mous demand  we  certainly  have  succeeded. 


Our  line  includes:  Empress,  Woodyatt,  Star, 
Philadelphia,  Adanac,  Ontario,  Mayflower  and 
Daisy  Mowers. 

THE  LAWN  MOWER  SEASON  IS  PRACTI- 
CALLY HERE.  IF  YOU  DELAY  ORDERING 
YOU'LL  LOSE  SALES. 

If  your  jobber  cannot  supply  you — write  us. 

We'll  send  our  1914  catalog  immediately  upon 
receipt  of  your  request. 


Taylor-Forbes  Co., 

Limited 

Head  Office  and  Works  : 
GUELPH,   ONTARIO 

BRANCHES  AND  AGENTS: 

Taylor-Forbes  Co..  -  -  .  246  Craig  St.,  Montreal 
H.G.Rogers.  -  147  Prince  William  St..  St.  John.  N.B. 
Canadian  United  Mfrs.  Agency.  •  -  .  London,  Eng. 
H.  F.  Moulden  &  Son.  -  •  Travellers'  Bldg.,  Winnipeg 
Taylor-Forbes  Co..  Ltd..  1070  Homer  St.,  Vancouver,  B.C. 


"Empress"  Lawn  Mower 

Open  four-knife  cylinder.  10%-inch  wheels.  Special  tool 
steel  knives,  oil  tempered.  Case-hardened  adjustable 
bearings.  Case-hardened  ball-bearings  and  balls.  Spe- 
cially prepared  polished  steel  shafts.  Cheeks  easily 
detached.     Made   with   grass   box   attachment. 


The  Taylor- Forbes 

r— GUARANTEE — , 

If  for  any  reason,  at  any  time  within 
one  year  from  date  of  purchase,  the 
purchaser  of  a  Taylor-Forbes  Lawn 
Mower  is  not  satisfied  with  this 
purchase,  we  insist  on  giving  him  a 
new  machine  or  refunding  his  money. 


L_ 


_! 


"Woodyatt"  Lawn  Mower 

Open  four-knife  cylinder.  Tool  steel  knives,  oil  temp- 
ered. Bearings  are  extra  long  and  adjustable.  Beat 
quality  material  used  throughout  its  construction. 
Made  with  grass  box  attachment.  This  mower  has 
been  on  the  market  longer  than  any  other  high-grade 
mower  in  the  world. 


1 1 '  I  M  1 1  M I  i  1 1 1 1 1  ] '  i  I !  i !  I !  nri  1 1 !  M  ! !  1 1  ]  1 1 1 1 M  1 1  [  I  M  !  1 1 1 M  U I  fl !  1 1 1 1 1 1 11 M I  !M  Ml  I 
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We  Supply  You  With  Window  Show  Cards 

When  You  Sell 


SIMONDS 

SAWS 


The  picture  of  the  Old  Carpenter  is  one  good  one. 
We  furnish  a  few  selected  price  cards,  slides  for 
picture  show  advertising,  electrotypes  for  news- 
papers.   All  free  to  Simonds  Dealers. 

SIMONDS  CANADA  SAW  COMPANY 

Montreal,  Que.  LIMITED 

Vancouver,  B.C.  St.  John,  N.B. 


Get  the  Trade  of  Mechanics 

There's  no  wrench  that  will  "get  a  mechanic"  like  this  Warranted  "W  &  B" 
Machinsts'  Knife  Handle  Wrench.  Head  and  Bar  Drop  Forged  in  one  piece  from 
selected  steel.  Extra  heavy  jaws  thoroughly  case  hardened.  Every  Wrench  warranted 
against  defective  material  and  workmanship. 

Selling  the  "W  &  B"  Screw  and  Drop  Forged  Wrenches  brings  the  mechanic 
back  for  other  tools  that  bear  the  "W  &  B  Diamond"  Trade  Marks.  Your  sales 
don't  stop  with  Wrenches. 


ttT 


Tools  of  Quality 
Bear  These  Marks 


waB 


Catalog  No.  82-G  shows  our  complete  line  of  Screw  and  Drop  Forged  Wrenches, 
Twist  Drills  and  Beamers.  There's  money  in  selling  them.  We  can  save  you  freight 
by  packing  more  high-grade  tools  in  one  shipment  than  any  other  manufacturer  in 
the  world. 

Most  Jobbers  handle.  If  yours  does  not,  write  us  and  we  will  see  that  you  are 
supplied. 

THE  WHITMAN  &  BARNES  MFG.  COMPANY 

Established  1854 

Office  and  Factory:  ST.  CATHARINES,  Ont. 

STOCKS    CARRIED    AT    WINNIPEG    AND    MONTREAL 


TRADE 


waB 


MARK 
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Burlaps 


for 


Walls 


DOUBLE  SIZED  and  OIL  COATED 


Made  in  widths  of  30,  36,  45,  54,  60,  72  and  90  inches. 
All  Standard  Shades. 


DYED  BURLAPS 


Made  in  widths  of  36,  54  and  72  inches  only. 
A  Good  Variety  of  Shades. 

LENGTH  OF  ROLLS,  ALL  LINES,  30  and  60  Yards 


How  Our  Burlaps  Are  Made 

C*  A  1VJ\/  A  ^l  •  Every  yard  of  the  Jute  Canvas  used  in  the  manufacture  of  our  Burlaps  is  specially 

V/r\li  V  r\0  •  woven  for  us  in  Dundee,  Scotland,  from  yarns  of  uniform  counts  and  standard  strength. 

After  being  woven  the  Canvas  is  super-calendered,  stretched  and  made  unshrinkable. 

f\\\    .  The  only  Oil  used  in  our  Burlaps  is  pure  Linseed  Oil,  crushed  from  Western  Canada 

"ll-i  •  seed  of  a  high  grade;  further    this     Oil     is     made     under    our  personal  supervision, 

kettle  boiled  and  tested  on  our  own  premises. 

|WI  A  f*  LF  J 1VJ  C  D  V  .  We  have  taken  advantage  of  every  improvement  in  the  way  of  modern  machinery  that 

niAvlUlUjil  I  •  has  been  brought  to  our  attention  and  in  addition  we  have  the  benefit  of  the  experience 

of  engineers  who  have  been  in  our  employ  for  more  than  a  quarter  of  a  century;  the  facilities  of  our  immense 
plant  for  the  manufacture  of  Oil  Cloths  and  Linoleums  are  at  our  disposal  for  similar  operations  in  the  manu- 
facture of  Burlaps,  and  these  additional  features  of  machinery  and  special  equipment  utilized  in  our  other  depart- 
ments and  available  for  our  Burlap  manufacture  place  us  in  a  unique  position  in  this  field,  hence  the  cost  of  pro- 
duction is  kept  at  the  lowest  possible  point  and  purchasers  of  our  lines  get  the  benefit. 

\X/("II?|f  ]\/l|7]V[  •  The  use  of  Burlaps  as  a  wall  covering  is  of  comparatively  recent  origin,  although  we 

"  "I\I\ifll-ill  •  have  been  manufacturing  this  line  for  upwards  of  twelve  years,  but  in  our  employ  are 

scores  of  men  who  have  been  handling  Jute  Canvas,  Oils,etc,  for  thirty  years  and  more; — having  the  services  of 
men  with  such  long  experience  in  this  work  gives  us  an  unquestioned  right  to  claim  a  unique  position  in  the 
manufacture  of  Decorative  Burlaps. 


Handled  by  Leading  Jobbers  of  Wall  Papers,  Paints,  etc, 

SEND  FOR  SAMPLES  AND  PRICES 
Manufactured  by 

The  Dominion  Oil  Cloth  Co.,  Limited 

MONTREAL 
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Make 


FLOODED   CELLARS 


Pay  You  a  Profit 


Connect  to 

Service  Water 

Main 


To  Sewer 
or  Drain 


Jmh± 


Drain  Pipe  or  Hose 
from  Flooded  Cellar 

ANYONE  can  attach  the  Morrison  Water  Jet  Lifter— it  "works"  itself.    SELLS 
to  every  Householder,  Builder,  Contractor,  Plumber,  Engineer. 
ABSOLUTELY  GUARANTEED  to  do  all' we  claim.    Ask  for  Literature. 


The  James  Morrison  Brass  Mfg.  Company,  Limited 

93-97  Adelaide  Street  West,  Toronto,  Canada 

Manufacturers  of  a  complete  line  of  Brass  Valves  and  Steam  Goods. 


r&RARMS(S 


The  New  H  &  R  Self -Loading  Pistol  caliber  25  (6.35  % 


TRADE 


CO. 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular 
describing  thla 
pistol,  also  a  cata- 
log of  oar  complete 
line,  will  be  mailed 
to  any  address  on 
request. 

Leadine  Hardware  and 
Sporting  Good*  Jobbers 
can  now  supply.  Ask 
your  jobber  tor  this 
pistol. 


715  Park  Avenue 
Worcester,  Massachusetts,  U.S.A. 


14 


HARDWARE    AND    METAL 


Polishing  and 
Grinding  Heads 

You  can  sell  these  little  low- 
priced  machines  to  all  kinds 
of  people  if  you  put  one  in 
your  window. 

Have   you   got    any? 

Goodell  -  Pratt    Company 

Greenfield,  Mass.,  U.  S.  A. 


Semi- 
Plain 
Design, 

Smooth 
Castings 


The  Capital  Favorite 

is  a  medium-priced,  high-grade  Range 

that  you'll  find  very  profitable 

to  handle. 


Everything  that  goes  into  its  construc- 
tion is  selected  for  durability. 

The  smooth  castings,  tight  and  well- 
fitted  joints,  semi-plain  design  and  splen- 
did working  qualities  have  made  the 
CAPITAL  a  great  favorite  with  the 
trade  for  a  medium-priced  Range  em- 
bodying all  the  best  features  known  to 
range  building. 

Made  in  three  sizes,  16,  18  and  20-inch 
ovens. 

Closets  are  finished  in  either  standard  or 
tiled  finish. 

Try  it.    It  speaks  convincingly  for  itself. 

Findlay  Bros.  Co.,  Limited 

Head  Office  and  Works:  CARLETON  PLACE,  ONT. 
Branch  House:  260  Princess  St.,  WINNIPEG 

Wholesale  Jobbers  for  N.  Alberta,  Revillon  Wholesale  Ltd., 
Edmonton.  Distributing  Agents  for  So.  Alberta,  I).  V.  Cope 
&  Co.,  Calgary.  For  British  Columbia,  Geo.  D.  Horsman, 
Vancouver. 
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"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 


Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also.  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 


There    are    many    hardware    merchants    who    can    make 
cement  one  of  their  most  profitable  lines. 

Do  you  realize  how  much  cement  is  being  used  in  the  construction  of  modern  dwellings  right 
in  your  vicinity? 

Practically  all  the  cement  that  those  builders  are  using  is  bought  from  large  dealers  simply 
because  it  cannot  be  procured  near  by. 

START  HANDLING 


'*   Portland 
Cement 


now.  You'll  get  the  most  particular  of  cement  buyers  for  your  customers  because  Rogers'  is 
universally  recognized  as  the  Cement  possessing  exceptional  strength,  durability  and  uni- 
formity of  set. 

You  need  not  carry  a  large  stock  to  be  our  representative.  In  case  your  stock  is  not  sufficient 
to  meet  demands  write  us  and  we  will  ship  immediately. 

Write  for  particulars. 

ALFRED  ROGERS  Limited,   28  West   King  Street,  Toronto 

N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG.  MAN. 
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SPRINKLERS 


PLAIN  —  JAPANNED  —  GALVANIZED. 


SIZES- 1  QT.  TO  16  QT. 


The  Eoses  on  our  Cans  CAN- 
NOT DEOP  OFT1. 

Users  of  our  Sprinklers  have 
no  trouble  of  this  kind,  as  the 
roses  SCREW  ON,  and  CAN- 
NOT POSSIBLY  BECOME 
DETACHED. 

WARM   WEATHER   BRINGS 

A  BIG  CALL  FOR  THIS 

LINE. 

PUT  SOME  ON  YOUR  NEXT 
ORDER. 


E.  T.  WRIGHT  CO.,  LIMITED,     HAMILTON,  CANADA 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co. 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 


Hi 


i 


BOLTS  &  HUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


ron 

MONTREAIS 


*K. 


WROl/GHTPIPE 

Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every  length   is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPIES   In    all   sizes— black 
or  galvanized. 
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sHOVEls 


It  isn't  just  by  chance, 

that  Lundy  Shovels  have  become  a  standard  wher- 
ever shovels  are  used  in  Canada. 
No,  Sir!  There's  more  back  of  it  than  that — it's 
their  many  points  of  superiority  that  have  earned 
for  them  their  enviable  place.  For  instance — 
The  strap  and  blade  point  are  made  of  crucible  steel, 
and  are  extra  strong,  thus  ensuring  long  service  and 
durability,  from  those  parts  that  usually  give  out 
first. 

This  is  only  one  " Lundy"  advantage.  To  fully 
appreciate  their  value  as  business-getters,  you  must 
handle  them. 

They'll  be  found  at  your  jobber's,  most  probably; 
but  if  he  hasn't  got  them  write  to  us  direct. 

The  Lundy  Shovel  &  Tool  Co.,  Limited 

General  Office  and  Works:  PETERBORO.  ONTARIO 

SELLING  AGENTS: 
Delorme  Bros.,   Montreal;    Tees   &   Persse,    Ltd.,   Winnipeg;    Tees    &    Persse   of 
Alberta,   Ltd.,   Calgary;   B.  C.   Equipment  Co.,   Vancouver,  B.C.;   Colonial  Paint 
&  Color  Co.,  20  Francis  Street,  Toronto.  Ont. 


THIS  SHOWS 


BURMAN'S  No.  17 

CLIPPER 

The  most  popular  clipper  made.  Has  cut 
gears  and  interchangeable  parts.  Full  stock 
of  parts  carried  at  Montreal. 

Horse  owners  know  this  clipper  is  the  best 
and  will  purchase  it. 

They  cannot  buy  it  direct,  they  can  only  get 
it  through  you  or  some  other  dealei- — Are 
you  prepared  ?     SOLD  BY  ALL  JOBBERS. 

SOLE  AGENTS  FOR  CANADA 

B.  and  S.  H.  Thompson  &  Co.,  Limited,  Montreal 
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Nobody  buys  Gurney-Oxford 
Stoves  because  our  plant  is 
large — our  plant  is  large 
because  they  buy  Gurney- 
Oxford  Stoves." 


This  is  the  first  time  the  portrait 
of  Sam  Oven,  Foreman,  has  ever 
appeared  in  print,  but  not  the 
last. 


What's  the  size  of  the  factory  got 
to  do  with  the  quality  of  the  goods? 

Oh,  not  much,  perhaps ! 

But  what's  the  quality  of  the 
goods  got  to  do  with  the  size  of  the 
plant? 

Oh,  that's  different! 

There  wasn't  a  stove  made  in  Can- 
ada when  the  Gurney  Foundry 
started  some  70  odd  years  ago. 

Canada  was  not  a  big  industrial 
factor  in  those  days. 

There  weren't  many  people,  and 
they  didn't  have  much  money. 

Anyway,  the  Gurneys  started  in 
"premises"  that  wouldn't  hold  a 
day's  supplies  for  the  present  works. 

The  stoves  they  made  were  crude 
affairs,  that  is  compared  with  to-day's 
models — but  they  were  the  best 
stoves  of  their  time  at  that. 

People  bought  them,  and  liked 
them. 

So  other  people  bought  them. 
More  people  came  to  Canada  and 


SAM  OVEN 

Foreman 


found  stoves  better  than  they  had 
left  at  home,  in  England,  U.S.A., 
Germany,  France,  or  wherever  they 
came  from. 

The  factory  seemed  to  grow  small 
as  the  demand  grew  larger.  So 
more  factory  was  built. 

The  factory  made  the  stoves:  the 
stoves  made  the  factory,  as  it  were. 
The  stoves  were  both  the  cause  and 
the  effect. 

If  we  sometimes  say  "the  Gurney 
Foundry  is  the  largest,"  it's  the  pride 
of  achievement,  not  of  possession. 

Those  who  buy  Gurney-Oxford 
stoves  don't  care  about  the  size  of 
the  foundry. 

But  they  do  want  fuel  economy: 
ease  of  operation:  cooking  results: 
durability — that's  why  they  buy 
Gurney-Oxford  stoves,  as  their 
mothers  did  before  them. 

And  the  factory  wouldn't  have 
been  the  largest  if  the  stoves  didn't 
supply  these  features. 

And  the  Gurney-Oxford  was 
never  such  a  good  stove  as  it  is  to-day 

—SAM  OVEN,  Foreman 


THE  GURNEY  FOUNDRY  CO.,  LIMITED 

Toronto 


PRNLY-OXFOR! 
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CARTRIDCES 


We    Load   for     the     World 7 

d  No  Ammunition  Manufacturer  or  Loader  handles   or   loads  a 
greater  variety  of  shot  gun  powders  than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Eley  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  gives  results  equal  to  3 \  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  01  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS..    LTD.,    LONDON. 


KOfWK 


FLOOR 
POLISH 


BY  APPOINTMENT  TO  HI3 
MAJE8TY  THE  KING. 
The  use  of  Ronuk  in  the 
Royal  Palaces  and  the 
following  large  Institu- 
tions attests  its  su- 
periority : 


New  Central  T.M.C.A.  -  -  Toronto 
Notre  Dame  Congregation  -  Montreal 
Appleby  School  -  -  -  Oakvllle 
Seminaire  de  Quebec  -  -  Quebec- 
City   Hall Quebec 

New  Private  Patients'  Wing 

New    General    Hospital,  Toronto 

C.P.R.  Dining  Rooms      -      •  Montreal 

And  many  others,  a  complete  list  of 
which  will  be  sent  on   request. 


The  unique  qualities  of  Ronuk  will  make  it  instantly  popular 
with  everyone  who  uses  it  once.  It  produces  a  finish  smooth,  beau- 
tiful and  durable.  It  is  easy  to  apply  and  to  keep  in  condition,  it 
is  sanitary,  and  it  never  requires  scrubbing. 

Advertisements  in  leading  papers  and  magazines  throughout 
Canada  are  making  the  name  of  Ronuk  known  to  every  household. 

Dealers  who  carry  it  wTill  get  the  benefit.     How  about  you? 

Ronuk  retails  at  10c,  20c,  35c  and  $1.00  the  tin.  For  dealers' 
prices,  etc.,  write 

RONUK  LIMITED 


Factory:  Portslade,  England 


91-93  Youville  SqM  Montreal 


Canadian  Head  Office 


36 


53  Yonge  St.,  Toronto 


WHOLESALE  DISTRIBUTORS  : 

Cochrane  Hardware,   Limited,   at   Sudbury,   Ont. ;  Sault  Ste.   Marie,   Ont. 

The   Marks,    Clavet,    Dobie    Co.,    Limited,    Port   Arthur,    Ont. 

Chappies     Limited,    Fort   William,    Ont. 

The  J.   H.   Ashdown   Co.,   Ltd..   Winnipeg,   Man. 

W.    H.    Thome   &    Co.,    Ltd.,    St.   John,    N.B. 


North   Bay,   Ont. 
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The    Troubles    Spring    Will    Bring 

will  be  best  remedied  with  "Metallic"  Materials 


HOT 


^^^^■^^■•■■PV  -  =■ 


"METALLIC" 

MATERIALS 

for  the  job  that  must  be 
done  well 

Display  the  samples  which  we  will 
send  you — Your  windows  will  at- 
tract practical  people  who  will  pur- 
chase these  superior  Materials  that 
mean  "Dollars  for  Dealers." 


Cornices,  Eavestrough  and 
Conductor  Pipe  which 
have  suffered  through  the 
winter,  Roofing  and  Ceil- 
ings damaged  or  destroyed 
by  storms. 

You  can  improve  on  opportunity,  Mr. 
Dealer,  by  becoming  informed  on  "  Metal- 
lic" materials  and  suggesting  their  use — 
and  selling  them  at  a  handsome  profit. 

Will  you  do  this?  Will  you  write  us 
to-day  and  prepare  yourself  for  future 
business  ? 


The  METALLIC 

ROOFING  CO.  LIMITED 


TORONTO 

King  &  Dufferin  Sta 


WINNIPEG 

:.797  Notre  Dame  Av< 


DAVIDSON'S 


Galvanized  Garbage  Pails 


Nestable 


Takes  up    little    space 
in  store 


Saves  Freight 


They  Give  Satisfaction  as  they  are  double  armored 
— being  generously  coated  with  best  spelter. 

Will    Stand    Abuse    and    resist    wear    and    rust 

indefinitely. 

The  Seamless  Cover  locks  on  and  cannot  be  nosed 

off  by  dogs  or  blown  off  by  the  wind. 

They  meet  the  requirements  of  the  Sanitary  Laws  and  in 
every  way  are  right  up-to-date. 


Nos.   2 


Three  sizes  in  stock: 

Gallons 

Write  us  now  if  your  stock  's  fon> 


Imp.  capacity!      Q 
»ns/      ° 


3 
10 


4 
15 


The  Thos.  Davidson  Mfg.  Co.,  Limited 


MONTREAL 


WINNIPEG 


TORONTO 
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The 


£CRBXA 

is  a  good  seller  because  of 

its   high  quality,  efficiency 

and  reputation 

Sets  on  rollers  and  the  wide  12-inch  nozzle  covers 
a  large  space  with  every  stroke,  enabling  rapid 
work. 

Weighs  only  ten  pounds  and  cleans  the  carpets 
and  rugs  with  hardly  any  effort. 
The  flexible  handle  permits  the  machine  to  run 
under  beds  and  other  furniture,  cleaning  as  thor- 
oughly as  when  in  the  open  floor  space. 
Electricity  controlled  at  end  of  handle. 
Bag  is  easily  removed  and  quickly  emptied. 
A  Brush  for   removing  threads,   lint,   hair,   etc., 
furnished  free  with  every  machine. 
The  Eureka  will   quickly  prove  its   great  value 
to  your  store.     Try  it. 

Fully  guaranteed. 
Ask  us  about  our  Combination  Vacuum  Cleaner 
and  Carpet  Sweeper — it,  too,  is  a  good  seller. 


Onward  Manufacturing  Co. 
Berlin,  Ont. 


Nothing  so  effective  for  a  heating 
auxiliary  or  for  keeping  a  room 
comfortable  on  a  chilly  evening  as 

McCIaryfc 

New  Famous  Oil   Heater 


-7 


This  Heater  has  banished  for  ever  the  old- 
fashioned  prejudice  against  the  use  of  oil  for 
heating — the  proof  of  this  in  the  extreme  popu- 
larity of  the  "Famous." 

One-piece  Copper  Oil  Tank — indestructible. 

New  method  of  replacing  the  wick — no  in- 
convenience. 

Automatic  wick-locking  device — keeps  the 
wick  at  right  height. 

Effective  oil  indicator — shows  exact  amount 
of  oil  in  tank. 

It  will  pay  you  to  get  in  touch  with  our  near- 
est Branch. 

McClary's  Ship  Quick 

McCIaryfc 

TORONTO,     WINNIPEG,     EDMONTON,     ST.  JOHN, 
VANCOUVER,  SASKATOON,  MONTREAL, 

HAMILTON,  LONDON,  CALGARY, 
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All  features  combine  to  make  the  sunshine  a  perfect  furnace 

It  is  not  only  one  or  two  special  points,  but  a  complete   combination   of  superior 
features  that  brings 

McCIaryfc 

Sunshine  Furnace 

up  to  its  height  of  excellence. 


The  American  Ingot  Iron  Dome  and  Radiator,  rust -resisting. 

The  Water  Pan  in  the  right  place,  easy  to  refill  — healthful  heat. 

The  two-piece  semi-steel  firepot — no  warping  or  cracking. 

The  four-bar,  three-sided  grates — last  three  times  as  long  as  one-sided  grates. 

The  Dust  Flue  carries  the  dust  to  the  smoke  pipe. 

The  large  double-feed  doors  make  firing  easy. 

Send  for  a  supply  of  advertising  literature. 

McCLARY'S  ON  GOODS  IS  A  QUALITY  NAME. 


MONTREAL 
LONDON 


TORONTO 


HAMILTON 
CALGARY 


MXIaryS 


WINNIPEG  EDMONTON 

ST.  JOHN,  N.B. 
VANCOUVER  SASKATOON 
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Warm  Weather  Brings 
Oil  Stove  Buyers 

Housewives  like  to  iron  in  a  cool 
kitchen. 

New  Per/ect  ion 
Oil  Cook-stove 

Keeps  the  irons  hot  and  the 
kitchen  cool. 

New  Perfection  Stoves  are  made 
in  1,  2,  3  and  4-burner  sizes.  The 
New  Perfection  No.  5  has  the 
new  tireless  cooking  oven  that 
roasts  and  bakes  perfectly  in 
three  different  ways.  Your' cus- 
tomers will  want  to  see  it. 

All  the  new  models  are  better 
than  ever  before.  A  big  adver- 
tising appropriation  is  telling 
your  customers  about  them.  Are 
you  stocked? 


The  Imperial  Oil  Company 

LIMITED 

Toronto  Montreal  Winnipeg  Vancouver 
Ottawa  Quebec  Calgary  Edmonton 
Halifax       St.  John      Regina        Saskatoon 


BENCH  DRILLS 


All  Kinds  and  Sizes 


Get  Some! 

Go  ode  11- Pratt  Company 


Greenfield,  Mass.,  U.  S.  A. 
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No.  1003 

Single-Speed   Drills 
up   to    1/4" 

No.  1005 

Two-Speed   Drills 
up  to  V2" 


"YANKEE" 

BENCH  DRILLS 

The  distinguishing  features  of  this 
drill  are  its  strength,  convenience 
and  rapidity  of  operation.  The 
automatic  friction  and  ratchet  feeds 
give  the  operator  the  free  use  of  one 
hand  to  hold  the  work.  With  these 
distinctive  features  the  "Yankee" 
is  at  once  the  quickest  and  most  de- 
sirable Bench  Drill  made.  A  Balti- 
more Jobber  writes: — "We  sold 
two  Drills  No.  1005,  which  you 
shipped  on  the  17th  ult.  as  soon  as 
we  showed  them  up.    Ship  us  two 


more 


>> 


Your  jobber  will  supply    you. 

North  Bros.  Mfg.  Company 
Philadelphia,  Pa. 


Trinidad  Asphalt  Lake 


Talk  quality 
to  your   customers 

Q  They  can't  afford  to  buy  cheap  roofing — it  is 
the  costliest  kind  of  roofing  in  the  end. 

Q  And  you  can't  afford  to  sell  cheap  roofing — 

you've  got  to  steer  clear  of  dissatisfied  patrons, 
which  cheap  roofings  are  likely  to  produce. 


THE  TRI WDAD-IAKE-ASPHALT 

has  the  quality  of  genuine  natural  asphalt,  from 
which  it  is  made.  Natural  asphalt  is  unequalled 
as  a  lasting  waterproofer.  It  gives  Genasco 
vigorous  resistance  to  rain,  sun,  wind,  snow, 
heat,  cold,  and  fire.  It  doesn't  crack  and 
Jeak.  And  the  Kant-leak  Kleet  does  away 
with  cement  and  prevents  seam-leaks. 

Genasco  quality  makes  for  real  economy. 
And  economy  for  customers  makes 
more  trade  for  you. 

Order  Genasco  from  your  jobber. 

Write  us  for  full  information  and 
samples. 

The  Barber  Asphalt  Paving  Co. 

Largest    producers    in    the    world    of 
asphalt   and   ready   roofing. 

PHILADELPHIA 

New    York, 
San  Francisco,  Chicago. 

D.  H.  Howden  &  Co.,  Ltd., 
200  York  St.,  London,  Ont. 
Canadian  Asphalt  Co.,  Ltd., 
Winnipeg,    Man. 
Lewis  Bros.  Ltd., 
Montreal. 
Branches      Otta- 
wa and  Toronto. 
Evans,    Coleman 
&  Evans,  Ltd., 
Victoria,    B.C. 
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THIS  little  four-lettered  word  is 
the  biggest  possible  guarantee  you 
can  have  of  quality,  security  and  fitness 
in  Locks,  Padlocks,  Night-latches, 
Door  Closers,  or  Builders'  Hardware. 

Back  of  this  guarantee  stands  an 
enviable  record  of  successful  achieve- 
ment, built  upon  better  goods,  made 
in  a  better  plant,  and  by  better 
workmen. 

Are  you  .sufficiently  stocked  with 
Yale  goods  and  making  enough 
use  of  the  Yale  Sales  Helps 
to  get  the  full  benefit  of  the  Yale 
prestige  f      If   not,    write    us. 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works:  St.  Catharines,  Ont. 


*V©  duels 

"  From  Ore  to  Finished  Product." 


Nail    Wire,    Rivet    Wire, 

Straightened    and    Cut   to 

Length 


Wire  Nails — all   standard 
and  special  gauges 


Coiled  Steel  Spring  Wire 


Galvanized  Barb  Wire 


Barbless  Twisted  Wire 


Wire  Rods 


Write  for  Descriptive  Catalogue 

Dominion 
Iron  &  Steel  Co.,  Ltd. 

Head  Office  and  Works,  Sydney,  N.S. 


SALES  OFFICES: 
Sydney,  N.S.;  112  St.  James  St.,  Montreal ;    18  Wellineton  St.  E.,  Toronto 
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GLASS  DOOR 


©mn 


GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR    BURNER    LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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HIGH-GRADE    CUTLERY— ELECTRO    PLATE  and  SOLID 
NICKEL  SILVER  FLATWARE 

JUMBO  "  Forks,  put  up  with  our  12 
dwt.  knives  in  a  lined  case,  make  a 
highly    acceptable   gift. 


Jumbo  Forks 

EVERY  SET  CONTAINS 
OUR  GUARANTEE. 

McGLASHAN,  CLARKE  CO.,  Limited 

NIAGARA  FALLS,  CAN. 

AGENTS  :      Mackay     Rose.  88  McGill  St..     Montreal..    Que.  N.   F.   Gundy. 

61   Albert  St.,    Toronto.    Ont.  Benj.   Rogers,  Charlottelown,  P.E.I. 


STANLEY  NO.  50   PLOW,  BEADING   AND 
MATCHING  PLANE 

This  is  a  very  handy  tool  for  light  work,  and  will  sell  readily 
if  properly  displayed. 

With  each  Plane  are  furnished  7  plow  and  dado  bits,  7  bead- 
ing tools  and  a  tonguing  tool. 

The  Plane  is  handsomely  nickel-plated  and  weighs  only  3V2  lbs. 

Stanley  Rule  &  Level  Co, 

New  Britain,  Conn.  U.S.A. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG  DISTANCE  PHONE,  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout   the   Dominion    by   all    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  It, 
and  it's  the  beat 
Peavey  made. 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because    It    Is    The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 
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This  Book  is  Yours 
For  the  Asking! 


This  book  is  a  valuable  compendium  of  interesting  data  on  an  interesting 
subject.  It  is  written  in  non-technical  language  so  that  it  might  be  of 
value  to  both  the  technically  trained  men  and  men  in  non-technical  lines 
of  business. 

A.  few  of  the  topics  discussed  are : 

THE  DIFFERENCE  BETWEEN  RUST  AND  CORRO- 
SION. 

THE    CAUSE    OF    CORROSION. 

THE  EFFECT  OF  CORROSION. 

THE  ONLY  LOGICAL  REMEDY  FOR  CORROSION. 

CHEMICAL  ELECTROLYSIS  IN    SHEET   METAL. 

OLD-TIME    IRONS    VS.    PRESENT-DAY    STEEL. 

THE  VALUE  OF  A  CORROSION  RESISTING  SHEET 
METAL. 

Simply  write  on  your  own  letterhead  or  your  Company's  to 

THE  PEDLAR  PEOPLE,   LIMITED,  OSHAWA,  TORONTO,  MONTREAL 

Canadian  Distributers  of       <*TOISCAi^~       Sheets  and  Products 

or  THE  STARK  ROLLING  MILL  CO.,  CANTON,  OHIO 

SOLE  MANUFACTURERS 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 

We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers     can    make    a     big    profit    by 
^^^  handling  this  line.     Ask  for  catalog. 

BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


Casco  "Certain-teed"   Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

weatherproof 
;  products  ; 


MARK 


Structural 
Waterproofing 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 
large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 
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There  Isn't  any  Guess- Work  in  the 
Manufacture  of  Wilt  Twist  Drills 


In  the  selection  of  the  steel  that  goes  into  WILT  TWIST  DRILLE  expert 
metallurgists  from  the  most  prominent  steel  mills  in  the  world  came  to 
the  Wilt  factory. 

They  spent  weeks  of  time  in  the  testing  of  drills  under  actual  operat- 
ing conditions  in  order  to  determine  exactly  the  proper  hardness 
and  drawing  temperatures. 


We  are  not  guess- 
ing when  we  tell  you 
WILT    TWIST 
DRILLS  are  right. 


This  is  probably  the  most  elaborate  series  of  tests 
ever  undertaken  by  a  drill  manufacturer. 

It  is  simply  in  line,  however,  with  the  WILT 
TWIST    DRILL    Company's    determination 
to  eliminate  guess-work  from   its  manu- 
facturing processes. 


Hundreds  of  drills  were  used — thousands  of  holes  were  drilled 
And  as  a  result  of  it  all  a  set  of  standards  was  established 
pj  to  which  every  WILT  TWIST  DRILL  must  measure 
before  it  can  pass  inspection. 


We  KNOW  they  are  right. 

WILT     TWIST    DRILLS     are 

made  by  a  new  automatic  process 

that   completely  machines  the   drill 

at  a  single  chucking. 

This  insures  absolute  accuracy  and  uni- 
formity— it  insures  the  perfect  contour  of 
the  grooves  and  ample,  well-defined  clearance. 
And — combined  with  the  scientifically  accurate 
hardening  it  enables  us  to  offer  you  the  most  effi- 
cient   and    economical    drills   that    have    ever   been 
produced. 

Ask  your  supply  man  or  write  direct  for  literature. 

The  Wilt  Twist  Drill  Company  of 
Canada,  Limited 

WALKERVILLE  ONTARIO 


WMl 


^ 


STAR 
Hack  Saw  Frame 

No.  15 

This  is  the  Frame  that  holds  the  blades 
that  made  Millers  Palls  famous — one 
of  the  best  all-around  frames  in  our 
line;  light,  yet  strong  enough  to  stand 
anything  in  reason ;  blade  strained  by 
turning  handle,  and  may  be  faced  in 
four  directions.  Depth  under  back, 
5%",  and  carries  a  12"  blade. 
A  good  blade  is  worthy  of  a  good 
frame.  Put  Star  Hack  Saw  Blades  In 
Star  Frames,  and  get  the  combination 
that  means  service  and  satisfaction. 
Ask   for   details   and   complete  catalog. 

MILLERS  FALLS 
COMPANY 

28  Warren  Street, 
NEW  YORK 


The    Hercules"  Step  Ladder 

Guarantees  Satisfaction 


The    best    materials    and 
workmanship  go  into  this 
ladder  with  a  result  that 
there  is  not  a  better  lad- 
der on  the  market. 


Each   step   is   specially 
fastened    and   trussed. 
The     "Hercules"     is 
equipped      with     the 
"Faultless      Lock," 
which  makes  it  im- 
possible     for      the 
ladder   to   open   or 
close  while  in  use. 
Absolutely    rigid. 
Guaranteed        to 
give  perfect  sat- 
isfaction. 


Write    for    full 
particulars. 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Represented  by:  British  Columbia — Martin,  Finlayson  & 
Mather.  Ltd.,  Vancouver.  Alberta — Tees  &  Persse,  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec — 
las.  S.  Parkes,  Montreal.    Ontario — Roy  E.  Harris,  Stratford. 
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JENKINS  BROS.' 


'fit? 


Mill 


Fig.  300— Sectional  View 


Type  "K" 


Brass  Gate  Valves 


Suitable  for  125  pounds  working  steam  pressure. 

Type  "K"  Brass  Gate  Valves  were  designed  to  meet 
the  demand  of  the  most  discriminate  valve  users. 
They  are  neat  and  handsome  in  appearance.  Made 
from  the  highest  grade  materials  and  finished  by 
first-class  workmen  on  modern  machinery.  They  are 
of  the  double-wedge  principle — fitted  with  metal 
gland  or  follower  in  stuffing-box. 

Stocked  by  all  first-class  dealers. 

Catalogue  mailed  free  upon  request. 


TRADE 

JENKINS 

MARK 

OUR    "DIAMOND" 

trade-mark  is  cast  on 
the  body  of  all  "Genu- 
ine" JENKINS  BROS.' 
VALVES  for  your  pro- 
tection. See  that  the 
valves  you  buy  bear  it. 
Made  in  sizes  XA"  to  3" 
inclusive. 

Approved  for  use  by 
the  Depts.  of  Public 
Works  in  Ontario  and 
the  Western  Provinces. 


JENKINS  BROS.,  Limited 

103  Remi  St.,  MONTREAL 


THE  WHITE  MOP  WRINGER 


always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White   Mop   Wringer  Co.,   Fultonville,  N.Y. 


Get    ready  for  the  Spring  rush  and 

order  now. 

Our  square  corrugated  conductor  pipe  is  a  ready  seller.     Try  a 
sample  order  and  see  for  yourself.    Eavestroughs,  conductor  pipe, 
elbows,  ventilators,  ridge  roll,  valleys,  skylights  and 
CORRUGATED  IRON 

WHEELER  &  BAIN  -  Toronto 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT   IT. 
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Write  for  catalogues  of 

The    CANADIAN    ROGERS 
CO!S  NEW  LINES  of  SILVER- 
PLATED  WARE 


The  Biltmore 


Showing  everything  for  the  Spring  Trade 

in    new   and    attractive    designs    in    both 

Hollowware  and  Flatware. 


Note.— The  Wm.  A.  Rogers ^SXRtea 
spoons  (listed  at  $4.75),  should  easily  bring  50 
cents  per  dozen  more  than  other  plated  silver 
at  the  same  list  price.  —  Why?  —  They  are 
plated  on  21%  nickel,  which  is  harder,  whiter 
and  more  durable  than  the  base  used  by  other 
manufacturers  and  plated  with  full  60  dwt.  on 
the  tea  spoons  and  heavily  sectional  plated  on 
parts  exposed  to  wear. 


CANADIAN   ROGERS  CO.,  LIMITED 


Toronto 


Winnipeg 


Vancouver 
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The  Front  Cover  This  Week  Tells  A  Story 

The  DOMINION  Trade-Mark  is  significant.  A  cartridge  and  a  shot 
shell  interwoven  with  the  letter  "D."  It's  the  mark  of  quality,  backed  by  an 
unqualified  guarantee. 

Dominion  Dependability 


Dominion  Dealers 


Dominion  Dollars 


Dominion  Dominates 

DOMINION  AMMUNITION  has  earned  for  itself  a  prominent  place 
on  the  shelves  of  every  dealer.  Attractive  uniform  shelves,  quick  turn-over  and 
satisfied  customers.  That  is  the  experience  of  dealers  who  handle  the  DOMIN- 
ION brand. 

Is  there  a  live  Trap-shooting  Club  in  your  town? 

Dominion  Cartridge  Company,  Limited 


Montreal 


CANADA 


Every  Inch  of 

"QUEEN'S  HEAD" 

Galvanized  Iron 

Is  thoroughly  and  uniformly  galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


1-»  o  <e>l 

n  •         ■— ma 


DOMINION 


<% 


Charcoal  Tinplates 

High-grade    genuine    Charcoal    Plates 
Tissue  Packed 

Specify,  "DOMINION  CROWN"  on  your  next  order. 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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How  the  Campaign  Has  Taken  Hold  in  One  City 

Hardware  Merchants  of  London,  Ont.,  Are  Alive  to  the  Possibili- 
ties of  the  " Clean-Up  and  Paint-Up  Movement" — Ads.  Which 
Appeared  in  One  Issue  of  a  London  Daily  Paper. 


WHEN  Hardware  and  Metal  com- 
menced to  boost  the  "Clean  Up 
and  Paint  Up"  movement  a  few 
weeks  ago,  letters  were  sent  to  a  large 
number  of  Canadian  newspapers  asking 
for  their  co-operation.  Among  the  many 
replies  received  was  one  from  the  Lon- 
don Advertiser,  London,  Ont.,  stating 
that  they  were  interested  in  the  move- 
ment, and  that  they  believed,  "anything 
that  will  benefit  a  community  is  good 
business  for  a  newspaper  to  take  hold 
of."  The  Advertiser  lost  no  time  in 
featuring  the  movement  and  the  result 
was  that  a  great  deal  of  local  interest 
was  immediately  manifested  by  citizens 
and  merchants. 

The  accompanying  illustrations  show 
the  ads.  of  four  London  hardware  firms. 
These  ads.  all  appeared  in  one  issue  of 
the  Advertiser,  and  show  that  the  Lon- 
don hardware  merchants  are  not  slow  to 
take  advantage  of  a  good  thing.  In  the 
same  issue  one  of  the  editorial  notices 
urged  the  women  of  London  to  take  part 
in  the  campaign.  The  editorial  read  as 
follows: 

"Can  women  play  any  part  in  the 
spring  'Clean-up  Day'  of  a  city?  Judg- 
ing by  New  York,  Minneapolis,  Victoria 
and  other  cities  where  a  clean-up  day 
has  been  inaugurated,  the  answer  is 
'yes.' 

"In  Tifton,  Mo.,  the  members  of  the 
Twentieth  Century  Library  Club  have 
just  completed  Clean-up  Week.  The 
women  conceived  the  idea  and  enlisted 
the  sympathies  of  the  mayor  and  coun- 
cil. Each  member  of  the  club  was  chair- 
man of  a  committee  whose  duty  it  was 
to  see  that  the  block  in  which  she  lived 
was  given  a  thorough  cleaning.  As  a 
result  of  Clean-up  Week,  Tifton  claims 
to  be  the  cleanest  and  tidiest  town  in  the 
southern  states. 


"Last  year  the  Housewives'  League  of 
New  York  occupied  a  prominent  part  in 
the  spring  cleaning  of  the  metropolis. 
During  the  campaign  the  league  issued 
25,000  circulars  quoting  from  the  sani- 
tary code  laws  regarding  cleanliness  in 


Westman's  Hardware 

Phones  360-2420.      121  Pandas  Street 

Clean-Up  Week! 

Next  week  Is  to  be  observed  as  Clean-Up  Week 
throughout  the  city.  Get  your  supplies  early  and  follow 
the  crowd.  We  are  headquarters  for  all  supplies. 

^=^  English  Paint 

The   moat     dur            jJk     4Si  Don't  waste  your 

able  varnish     stain       #fL;   JE}*  time    ^th    a    P°°r 

on  the  market     for       nflfilffl}  paint  when  you  can 

.....          __                ]\g^nrhZ&.  >.r,,t     a       first-class 

ref.nish.ngr      floor*.         H|B^?>  Paint  at   the     same 

furniture,     wood-       "IjBfvMp  price.     A  paint  for 

work,  etc. ;     seven-             -J.^^-lA""  every     purpose. 

teen      shades      t  o Guarantee  on    each 

cboos?  from  ^^B^^^^^»  can 

ZOG  Step  Ladders 

For  cleaning  at]  painted  In  buying  a  Ladder,  re- 
woodwork,  enamelware,  member  "Safety  First." 
windows,  mirrors,  etc.  Per  Our  laddc  s  are  safe.   Prile 

can  J5*         80*  to   $4.00 

Dutch  Creanser      .    .  10*  Curtain  Stretchers,  SI. 25 

Gillefs  Lye ■    10*         to 82.75 

Brasso  Metal  Polish..  10*'  WrinK««,        $3.75       to 

MarbWr*     Wal.     Coat-  m^  '  Wringers/ SlK 

m8 4V*  ffij   Q0 

Velvex  Wall  Enamel,  per  MopsYicks,'  10*  to. .   15* 

1u8rl 75*         Self  -Wringing  Mops.. 35* 

Alabastine     40*         Galvanized  Dails     ..  25* 

Varnish.  Paint  and  Kalsomine  Brushes,  Galvanized 
Tubs,  Washboards,  Mopcloths.  Dustless  Mops.  O-Cedarand 
ivlenzo  Oil  Polish. 


Westman's    Hardware    ad.    occupied    space 
4^   x  7  inches. 


stores,     and  a  marked     improvement  in 
conditions  resulted. 

Johnnie  and  Tidiness. 

"Mothers  and  women  teachers  can  ac- 
complish much  in  influencing  children  in 
tidy  habits  while  on  the  street.  Instead 
of  throwing  away  the  empty  candy  bag, 
or  the  wrapper  off  his  scribbling  book, 
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persuade  Johnnie  that^  it  would  be  much 
better  to  tuck  the  paper  in  his  pocket 
until  a  waste  box  or  basket  could  be 
reached.  Life  is  so  largely  a  matter  of 
habit  that  probably  after  only  a  few 
"forgettings"  on  Johnnie's  part,  he  will 
take  it  as  a  matter  of  course  that  waste 
paper  should  not  be  thrown  on  the  pave- 
ments or  lawn. 

"One  would  like  to  see  some  of  the 
women's  clubs  of  London  take  to  heart 
this  matter  of  clean-up  day.  There  are 
in  the  city  any  number  of  vacant  lots, 
which  by  the  end  of  summer  are  most 
unsightly  with  long  grass,  burrs  and 
other  weeds.  In  many  instances,  these 
spaces  are  not  available  for  building  lots 
for  several  years,  because  perhaps  of 
legal  tangles,  lack  of  title  deeds,  etc. 
In  the  meantime  why  should  they  be  al- 
lowed to  remain  so  unsightly  when  each 
one  might  become  a  miniature  park  or 
beauty  spot?  One  feels  certain  that  the 
owner  would  in  some  cases  be  more  than 
willing  to  have  his  property  kept  in 
order  and  beautified. 

Beautify  Vacant  Lots. 

"The  Union  Mothers '  Clubs  would  be  a 
fine  organization  to  take  hold  of  such  a 
proposition.  A  trial  might  be  made,  at 
all  events,  on,  say,  two  or  three  lots  in 
different  parts  of  the  city.  Two  or 
three  days'  work  on  the  part  of  a  cap- 
able man  would  do  much  towards  getting 
the  lot  into  shape,  and — let  the  children 
do  the  rest.  Once  enlist  the  sympathy  of 
the  neighborhood  boys  and  girls  in  such 
a  plan,  and  they  will  be  eager  to  help. 
The  beautifying  need  not  be  elaborate, 
but  what  an  improvement  to  see  a  sward 
of  green  grass,  a  well-kept  flower-bed, 
and  a  riot  of  gay  nasturtiums  clinging 
over  the  fences  in  place  of  what  now 
exists. 


HARDWARE    AND     METAL 


"Is  the  idea  not  worth  taking  into 
consideration,  Mothers'  Clubs  of  Lon- 
don?" 

The  ads.  of  the  hardware  firms  occu- 
pied considerable  space. 

London  is  not  the  only  place  that  has 
taken  up  the  "Clean  Up  and  Paint  Up" 
movement.  Hundreds  of  towns  and 
cities  throughout  the  Dominion  have 
taken  a  hand  in  the  movement.  In 
many  places  the  week  of  May  4  to  9  has 
been  set  aside  for  "Clean-up  Week." 
The  mayors  of  various  municipalities 
have  issued  proclamations  calling  upon  , 
citizens  to  join  in  the  movement.  In 
one  town  a  half-holiday  has  been  pro- 
claimed and  the  citizens  of  the  town  are 
going  to  turn  out  in  force  to  assist  in 
the  movement  to  make  their  town  a  bet- 
ter place  to  live  in. 


Paint-Up  and  Clean-Up 

Make  your  hoin.>  l"ok  Spick-and-Span  during  the  Clean- 
up Carflpaign  Week.  We  handle  the  celebrated  Martin- 
Senour  100  Per  Cent  Pure  PjinU  and  Nautone  Wall  Finish— 
the  flat,  velvety  finish  so  much  admired.  It  i.;  a  waterproof 
paints  .iust  the  thing  for  walls  and  callings.  Ask  us  for  a 
coter  card.  Every  drop  100  per  cent   pure,  guaranteed. 

Special'  Helps.  For  the  Housewife 

O-CEDAR  POLISH  >  ND  MOPS;  JAPA-LAC  (21  colors 
and  clear).  CLIMAX  WALL  PAPER  CLEANER.  FEATHER 
DUSTERS.  BROOMS  AND  BRUSHES. 

ELECTRIC  VACUUM  CLEANERS,  81-50  A  DAY. 

Clean-Up  Articles  For  the  Garden 

Rakes.   Spades,   Hoes,   Shovels.    Edging  Tools — in      fact, 
we  have  almost  everything  useful  in  cleaning-up  ever  made. 
"PAINT  UP  AND  CLEAN  UP." 

J.  G.  STEELE  &  CO.   HARDWARE 

204    Dli.NDAS  STREET. 


PHONE 

ir  Color  Card 


:.o. 


J.    O.    Steel   &    Co.    ad.    occupied    space   4y2    x 
4%   inches. 

The  "Clean  Up  and  Paint  Up"  move- 
ment is  worthy  of  the  support  of  all 
classes  of  people  and  the  results  so  far 
have  been  beyond  the  expectations  of 
those  behind  the  movement. 


PAINT  UP  HOUSTON. 

(An  editorial  in  the  Houston,  Tex.,  Post.) 

The  Post  is  here  to  boost  business  and 
the  incidental  purpose  of  this  comment 
is  to  promote  the  paint  trade  in  this  lo- 
cality, and  to  stimulate  activity  among 
the  painters.  Houston  is  the  biggest 
paint  market  in  Texas.       It  buys  more 


paint  than  any  other  town  in  the  State 
and  sells  more,  but  the  trouble  is,  not 
enough  is  sold  to  the  people  of  Houston, 
and  we  should  like  to  see  the  local  trade 
hum  for  about  six  weeks  as  it  has  never 
hummed  before. 

The  time  has  come,  you  observe,  when 
the  carnival  managers  are  telling  us  of 
the  great  attractions  they  are  securing 
for  the  annual  carnival.  It  reminds  us 
that  the  carnival  is  not  so  far  away 
that  any  of  us  can  neglect  preparations 
for  it,  and  one  of  the  preparations  is  to 
paint  the  many  rusty  and  dingy  spots 
of  the  town  which  we  should  dislike  very 
much  for  visitors  to  see.  We  are  hoping, 
of  course,  that  Houston  will  make  this 
year  the  very  best  appearance  it  has 
ever  made.  It  is  desirable  to  have  the 
old  town  as  bright  and  clean  as  pos- 
sible, and  nothing  can  add  so  much  to 
appearances  as  fresh  paint. 

We  have  despaired  of  inducing  the 
owners  of  the  rotten,  ramshackle  frame 
awnings  in  the  business  district  to  tear 
them  down  and  install  something  mod- 
ern, but  maybe  they  can  be  induced  to 
buy  a  little  paint.  That  would  help 
some.  Then  there  are  some  ancient 
brick  shanties  in  the  business  district 
that  are  as  filthy  without  as  they  are 
within.  A  coat  of  paint  on  the  outside 
would  at  least  save  the  eyes  of  the 
visitors. 

The  time  has  long  since  gone  when 
paint  could  be  regarded  as  an  extrava- 
gance or  luxury  Paint  is  one  of  the 
necessities.  Paint  is  a  preservative. 
Therefore,  it  is  economy  to  paint.  Paint 
is  sanitary.  Paint  destroys  the  countless 
millions  of  germs  that  infest  wood.  A 
rotten  timber  can  produce  enough  dang- 
erous germs  in  a  day  to  keep  a  doctor 
busy  for  a  month.  Hence,  we  conclude 
that  if  Houston  were  given  a  general 
painting,  the  health  of  the  community 
would  improve  so  much  that  half  the 
doctors  could  go  over  to  North  Caro- 
lina and  enjoy  a  month  of  gout  without 
in  the  slightest  degree  neglecting  the  in- 
terests of  their  patients. 

It  is  natural  for  visitors  to  size  up  a 
town   by  appearances.       A  dirty,  rusty 


Housecleaoiog  and  Spring  Necessities  at  Purdom's  Hardware 


Prompt  Attention  to  Mall  and  Pkone  Order! 


Store  Open  Saturday  Until  10  p.m 


1847  Rogers'  Cutlery 


Lowe  Bros.'  Paints 


Starrett's  Machinist  Tools 


$: 
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SS3S   PURDOM  HARDWARE  COMPANY 


town  appeals  to  nobody,  and  we  must 
keep  Houston  from  such  unsightliness  as 
will  cause  people  to  think  we  are  on  the 
clown  grade.     With  the  municipal  auth- 


Wc  arc 
Piish';is;  Paint 


SltEaWM-WlLUAHS 
Ptl/tr.    PRtPAtltD 


pro,,c.!) 

Co:tU'  ri  anil  lool. 
col    r,     :.l.   ...i,l  lia.c 


EH    BRIGHTEN-UP! 


CLEAN-UP! 
PAINT-UP! 

When  you  think  of  [mint  you  also  have  to  think  of 
S«er»jii-Willi»,m»'.  because  Hint  U  the  brand  that  with 
aland*  the  .glare  of  the  ran,  the  l«  ;■:  of  the  rain,  and 
ihe  cold  hand  of  Jack  r'roat.  We  arc  I  ..,...:...,  tgontf  fur 
this  famous  brand   and  have  it  from  £0*  to  * 2.50  per 


At  Sack  Prices 

Yob  Cannot 
Afford 

Your  Place  Go 
Without  Paint 


And  Always  Remember   There  h 
No  Paint  Better  Than 

SHERWIN-WILLIAMS 


jF*m: 


COWAN'S  COLOSSAL  HARDWARE 

Two  Phones    3461-3462  125127  Dundas  Street 


Purdon  Hardware  Co.  ad.  oc    cupied  space  8  x  15%   inches. 
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This  ad.  of  Cowan  Hardware  occupied  a  space 
dy2   x  9  inches. 


orities  repairing  and  cleaning  the  streets, 
and  individuals  painting  their  houses 
and  cleaning  their  premises,  we  can 
count  upon  commanding  the  admiration 
of  the  many  thousands  who  visit  the 
city. 

In  appealing  for  patronage  for  the 
paint  dealers,  we  are  far  from  attempt- 
ing to  advise  the  public  as  to  the  merits 
of  the  various  brands  of  paint.  We  are 
merely  certain  that  the  poorest  paint 
made  can  greatly  improve  the  appear- 
ance of  many  of  the  rusty  shacks  and 
dingy  walls  in  Houston,  to  say  nothing 
of  many  pretentious  structures  that 
were  considered  attractive  before  they 
were  permitted  to  become  dirty  through 
the  neglect  of  owners  who  have  failed  to 
learn  the  manifold  virtues  of  paint. 


WAR  AFFECTS  BUSINESS. 

Cleveland,  Ohio,  April  23.— The  Iron 
Trade  Review  to-day  says: — The  open- 
ing of  hostilities  at  Vera  Cruz  has  dis- 
tracted attention  from  business  to  a 
very  large  extent,  and  has  caused  no  end 
of  speculation  as  to  the  effect  of  a  war 
in  Mexico  on  the  great  industries  of  the 
country.  So  much  will  depend  upon  the 
proportions  which  the  Mexican  war 
assumes  that  it  is  idle  at  the  present 
time  to  attempt  to  predict  whether  busi- 
ness will  be  improved  or  not. 

At  the  present  time  dullness  con- 
tinues, with  a  tendency  in  the  case  of 
some  products  toward  lower  quotations. 
Coke  is  quiet,  and  many  ovens  have  been 
placed  out  of  commission.  There  is  very 
active  competition  in  sheets. 


HARDWARE    AND    METAL 


The  Town  That  Got  the  New 

Factory 

Prepared  by  Hardware  and  Metal  for  use  in   Newspapers. 


QiEVERAL  years  ago  a  -party  of  three  American 
AJ  manufacturers  visited  a  number  of  cities  and 
towns  in  Western  Ontario.  They  were  looking 
for  a  suitable  location  for  a  branch  factory.  The 
nature  of  their  business  made  it  necessary  for  them 
to  find  a  place  where  cheap  power  was  obtainable 
and  where  shipping  facilities  were  of  the  best. 
After  an  exhaustive  tour  of  inspection,  the  choice 
narrowed  down  to  two  towns,  both  of  which 
offered  all  the  advantages  that  were  so  urgently 
required. 

All  other  things  being  equal,  the  manufacturers 
settled  on  the  town  which  had  pleased  them  most. 
One  was  a  town  of  neat  homes,  well-kept  lawns, 
well-trimmed  trees — one  of  those  home-like  ap- 
pearing places  which  seem  to  literally  exude  com- 
fort and  which  appeal  to  the  stranger  with  a  prom- 
ise of  comfort  and  happiness.  The  other  town  was 
a  straggling  place,  with  muddy  streets,  few  shade 
trees  and  a  general  appearance  almost  of  squalor 
despite  the  fact  that,  as  communities  go,  it  was  a 
fairly  wealthy  place. 


Need  it  be  added  that  the  first  town  landed  the 
new  industry? 

It  is  worth  noting  that  this  industry  to-day 
employs  over  one  hundred  hands,  all  skilled  men, 
and  has  done  much  to  increase  the  prosperity  of 
the  town. 

It  is  not  necessary  to  adduce  any  proof  of  the 
fact  that  a  good  appearance  is  the  greatest  asset  that 
a  town  can  have.  An  attractive  place  draws  new 
residents  and  new  business;  an  unattractive  town 
repels. 

It  becomes,  therefore,  the  duty  of  each  and  every 
citizen  to  do  all  in  their  power  to  make  the  home 
town  attractive.  The  share  that  each  individual 
can  bear  in  the  work  consists  largely  in  making  the 
home  comform  to  the  general  rule  of  attractive- 
ness. Keep  your  yard  clean,  your  home  well  paint- 
ed and  in  good  repair,  your  lawn  neat  and  well- 
trimmed. 

And  start  in  to  do  it  NOW.  Make  sure  that  you 
will  have  the  neatest  home  in  town  by  the  end  of 
"Clean  up  and  Paint  up"  week. 


Everyone  Should  Take  Part  in 

Campaign 


/F  by  giving  a  little  time  and  a  little  energy  you 
could  help  to  make  this  city  a  more  desirable 
place  to  live  in,  raise  the  value  of  property  and 
incidentally  increase  your  own  personal  store  of 
wealth,  would  you  hesitate  about  it? 

Then,  here's  your  chance. 

The  "Clean  up  and  Paint  up"  campaign  will 
help  to  improve  the  town  to  make  it  more  attrac- 
tive and  to  raise  its  reputation  with  the  outside 
world.  If  the  enthusiastic  support  of  every  citizen 
can  be  enlisted  it  will  do  more  toward  improving 
the  town  than  the  expenditure  of  large  sums  of 
money  on  parks  and  public  improvements. 

Are  YOU  going  to  do  your  share? 

This  question  is  addressed  to  everyone — house- 
holder, housewife  and  school  child.  Everyone  in 
town  from  His  Worship  the  Mayor  to  the  tots  in 
the  primary  classes  can  do  their  share  of  the  work. 

In  many  American  cities  "Clean  up  and  Paint 
up"  campaigns  have  been  started  and  carried 
through  almost  entirely  on  their  own  initiative  by 
women's  clubs.  They  have  organized  themselves 
into  committees,  secured  publicity  for  the  move- 


ment in  various  ways,  enlisted  support  in  all  direc- 
tions and  during  the  week  set  aside  for  the  pur- 
pose, have  taken  an  active  share  in  the  work.  This 
shows  what  an  important  part  the  women  of  a 
town  can  play  in  this  movement  for  a  cleaner  and 

brighter  A .  As  for  the  school  children,  they 

can  do  their  share  by  helping  to  clean  up  their 
yards.  Here  is  a  suggestion  which  might  be  car- 
ried out  with  good  results.  Let  the  children  also 
help  by  carrying  out  plans  for  the  improvement  of 
school  yards.  School  yards  are  often  among  the 
least  tidy  and  attractive  places  to  be  found.  Ar- 
range with  the  pupils  to  stay  after  school  some 
afternoon,  and  allot  a  task  to  each.  Set  them  to 
raking  and  leveling  the  playground,  planting 
flower  beds  and  so  on.  Their  interest  might  be 
raised  to  such  an  extent  that  they  would  endeavor 
to  keep  the  playgrounds  attractive  the  whole  year 
around. 

The  support  of  every     person     in  A is 

needed  to  make  the  "Clean  up  and  Paint  up" 
campaign  a  success. 

Support  it  yourself  and  get  others  to  support  it. 
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Let's 
ALL  Get 
Behind  the  Big 
Broom  and  PUSH! 


T  ET'S  make  Cleanville  more  beautiful,  more  healthful,  more  progressive, 
■^  more  livable.  Let's  stimulate  business  and  civic  pride.  Let's  make  our- 
selves better  satisfied  with  our  own  hearths  and  our  own  little  city.  Let's  be 
"All  Together"  in  this  big  "Clean  Up  and  Paint  Up"  campaign  and  BOOST ! 


Just  see  what  a  difference  a  little  paint  will  make 
in  that  store  front,  porch,  verandah,  window  sill 
or  garden  fence. 

See  how  easily  you  can  transform  that  front  lawn, 
back  yard  and  alley  into  your  own  little  beauty 
spot  that  will  radiate  good  health  and  happiness. 

Then  there's  the  cellar  that's  virtually  crying  for 
broom  and  whitewash  brush.  The  garden  gate 
that  probably  only  needs  a  few  nails  and  a  strip 
of  wood,  and  the  weatherstained  front  door  only 
a  little  varnish. 

Get  out  your  brqoms,  your  brushes,  your  rakes,  your 
hoes  and  see  what  a  big  difference  you  can  make 
in  your  home  ;  see  what  a  really  beautiful,  livable 
city  we  can  make  out  of  our  own  little  Cleanville. 
But  much  of  the  work  cannot  be  done  single- 
handed.      If    there   is   some   improvement   about 


your  home  or  store  that  you  cannot  accomplish 
yourself,  just  let  us  know  about  it  and  a  corps  of 
eager,  energetic  citizens  will  soon  be  around  to 
give  you  assistance. 

And  in  this  respect  we  need  your  own,  personal 
co-operation — we  need  the  co-operation  of  every 
man,  woman  and  child  in  Cleanville.  Two-hour 
squads  are  being  made  up  to  handle  the  larger, 
more  stupendous  work.     Get  in  on  one  of  these  * 

Clean-Up  Squads  and  get  the  fullest  enjoyment 
and  personal  satisfaction  of  seeing  our  little         y 
city  the  most  beautiful  and  healthful  in  X 

Canada.     Just  fill  in  the  Volunteer's  VOLUN- 

Coupon  herewith  and  let  us  know         ^  TEER'S 

the  two-hours'  time  you  can  best  *  COUPON 

devote  to  this  co-operative  work. 
Send  in  the  Coupon  to-day. 


CLEANVILLE  BOARD  of  TRADE 


I   volunteer   to  worn 
y  for   at   least    two  hours 

on   the  following  day  or 
days  mentioned  below  dur- 
ing   the    "Clean-up,     Paint- 
up"  Campaign  under  the  direc- 
tion  of  a  crew  captain. 


Suggestion  for  Advertisement. 
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■X        Day   or   Days   Volunteered 
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Who'd  Pay  Twenty  Dollars 
for  a  Ten-buck  Suit? 

NOT  many  of  us — if  we  knew  anything  of  clothes. 
And  yet,  in  the  matter  of  paint,  how  often  some 
of  us  make  a  similar  mistake  and  find  in  the  end  our 
purchase  possessed  only  half  the  beauty,  endurance 
and  preserving  power  a  really  good  paint  should? 
Usually  the  value  of 

BENSON'S 
PAINT 

is  not  reckoned  by  its  high  price — even  though  that  would 
indicate  its  quality — but  is  based  more  generally  on  that 
bright,  beautifying  appearance  and  weather  and  wear- 
resisting  qualities  it  gives  to  your  home  or  store. 

Benson's  Paint  is  the  Paint  of  Permanence — as  good  as 
the  best  of  materials  and  thirty  years  of  "knowing  how" 
can  make  it. 

If  you  want  to  get  real,  lasting  satisfaction  and  pleasure  out 
of  these  "Clean-Up"  days,  just  drop  in  and  see  us  and 
familiarize  yourself  with  the  beauty  and  economy  of 
Benson's  Paint. 

Whatever  tints  or  shades  you  are  most  interested  in  you  are 
sure  to  find  it  in  this  complete  range,  already  mixed,  ready 
for  use.     Shall  we  expect  you  to-day?   We're  open  till  ten. 

Chapman  &  Son 


Suggestion  for  advertisement. 
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THERE'S  a  sublime  satisfaction  and  content- 
ment accompanying  this  "Clean  Up"  spirit, 
and  the  more  conscientious  are  expressing  their 
enthusiasm  not  only  on  the  inside  and  outside  of 
their  homes,  but  in  the  garden  as  well.  We 
recently  completed  arrangements  for  a  large  stock 
of  goods  at  the  lowest  market  rate,  and  to  enable 
everyone  in  Cleanville  to  express  his  personality 
in  the  neatness  and  beauty  of  his  own  lawn  we 
are  offering 

Greatly  Reduced  Prices  on 

GARDEN  TOOLS 

During  "Clean-Up"  Week 

Here  you  will  find  the  most  dependable  lines  of  garden 
tools  in  Canada — lawn  mowers,  shears,  rollers,  rubber 
hose,  spades,  rakes,  hoes,  trowels,  garden  accessories, 
etc. — everything  you  need  to  beautify  your  lawn  and 
garden. 

Just  look  over  your  garden  NOW  and  see  what  a  real 
difference  you  could  easily  make  in  a  short  time  with 
the  proper  tools.  Visit  our  extensive  assortment  of 
garden  tools  to-day  and  judge  for  yourself  if  they  are  not 
the  greatest  value  ever  offered.  See  this  line  of  tools 
NOW,  while  the  range  is  complete. 

Main  JOHNSTON'S  Phone 

St.  HARDWARE  is 
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Get  the  "Clean-Up,  Paint-Up 


M 


BEST  QUALITY 
READY-MIXED  PAINT 


PAINT  AND   VARNISH 
BRUSHES  FROM  19c. 


FLOOR 

MOPS 
23c. 


GARDEN 
RAKES,  19c. 


GARDEN  BARROWS 
$3.00  UP 


Spirit 


JUST  make  your  own  home 
and  garden  truly  reflect  the 
spirit  of  progressiveness 
and  "personal  pride"  that  is 
distinguishing  Cleanville  these 
" Clean-Up"  days.  Jump  into 
your  overalls,  get  the  "  Clean 
Up"  spirit,  and  see  what  a  real 
difference  you  can  easily  make 
in  your  own  home.  To  enable 
every  one  to  make  the  most  of 
these  "Clean-Up"  days  we  are 
displaying 

The  Largest  Range 

of  "Clean-Up"  Supplies 

in  Cleanville 

The  few  items  illustrated  herewith 
give  only  a  hint  of  the  extensiveness 
of  this  display  and  the  great  values 
offered.  To  appreciate  these  values 
most  fully  it  would  be  well  to  come 
and  see  them  personally  and  com- 
pare them  with  anything  you  have 
ever  seen  before.  Only  then  will  you 
fully  realize  the  real  economy  of  this 
extensive  range.  But  it  would  be 
well  to  come  in  as  soon  as  possible — 
to-day — as  many  of  the  items  are  fast 
diminishing.  Make  it  a  point  to  see 
this  line  to-day.  We  will  be  open  in 
the  evening. 

WATSON 
&  CLARK 


LAWN  ROLLERS 
$5.00  UP 


GARDEN  SPADES 
FROM  75c. 


CARPET 
IBEATERS 

15c. 


GARDEN 
OUTFITS 
FROM  1.25 


WATER  PAILS 
FROM  19c. 
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Two  Dollars  per  Year 


The  Value  of  Display 


ELSEWHERE  in  this  issue  a  hardware  salesman  tells 
how  he  re-sampled  a  large  section  of  a  tool  depart- 
ment during  spare  time.  For  the  salesman  or  mer- 
chant who  wishes  to  succeed,  there  is  probably  no  better 
method  for  employing  spare  time,  than  by  re-arranging 
the  stock  and  displaying  the  various  lines  of  goods  in 
such  a  manner  that  they  will  appeal  to  the  public.  One 
merchant  who  has  made  an  exceptional  success  of  his  busi- 
ness, attributes  much  of  his  success  to  the  fact  that  he 
devoted  his  spare  moments  to  re-arranging  his  stock,  and 
devising  new  ideas  for  displays.  His  store  is  always  at- 
tractive, and  he  has  built  up  a  large  trade  through  attrac- 
tive displays.  The  first  feature  of  display  is  to  get  the 
goods  where  they  can  be  seen  without  looking  for  them. 
The  better  you  show  the  goods  the  more  you  will  sell. 
Displays    should    always    be     attractive      and     inviting. 


During  the  busy  seasons  some  merchants  and  salesmen 
are  inclined  to  think  that  they  have  not  the  time  to  spend 
in  arranging  stock  and  keeping  it  clean.  We  know  that 
it  requires  a  great  deal  of  time  and  effort  to  do  this  work 
when  other  duties  are  urgent,  but  we  also  know  that  the 
majority  of  really  successful  merchants  or  salesmen  have 
always  been  able  to  find  time  for  work  of  this  kind. 

Do  not  be  afraid  to  make  changes  in  your  store  in  order 
to  display  your  goods  more  attractively.  You  might  as 
well  chain  your  body  to  a  post,  as  to  chain  your  business 
to  an  immovable  and  unchangeable  policy.  A  good,  clean 
display  is  a  good  salesman,  always  ready  to  create  sales. 
This  fact  has  been  borne  out  by  the  experiences  of  the 
salesman  who  contributed  the  article  on  display,  found 
elsewhere  in  this  issue. 


The  Business    Situation 


BUSINESS  in  some  lines  appears  to  be  moving  along 
at  a  pace  slightly  under  the  speed  of  a  year  ago. 
During  the  first  two  weeks  of  the  month,  business 
with  hardware  jobbers  was  very  brisk,  principally  on 
account  of  the  shipping  of  spring  booked  orders.  During 
the  past  week  business  generally  has  tapered  off  slightly, 
but  this  condition  is  usually  experienced  at  this  season  of 
the  year.  Business  will  no  doubt  be  greatly  accelerated 
when  better  weather  conditions  prevail.  Hardware  job- 
bers appear  to  be  quite  optimistic,  and  while  admitting 
that  business  is  harder  to  secure  this  year  than  last,  they 
expect  that  the  business  of  the  year  will  turn  out  satis- 
factory. The  metal  markets  have  shown  no  change  and 
only  a  limited  amount  of  business  is  passing.  Buyers 
appear  to  be  cautious  and  are  only  ordering  in  small  lots. 
There  have  been  many  recent  declines  in  the  prices  of 
hardware  and  kindred  lines.  Paint  manufacturers  report 
that  business  with  the  retail  hardware  trade  has  been  up 
to  normal  and  in  some  cases  better  than  last  year.  In 
the  larger  cities  there  still  appears  to  be  a  large  number  of 
unemployed.  The  situation  with  regard  to  the  unem- 
ployed has  been  relieved  to  some  extent  by  the  commence- 
ment of  building  and  municipal  improvement  in  many 
places.    It  is  interesting  to  note  that  many  of  our  princi- 


pal cities  are  looking  forward  to  development  of  excep- 
tional character  during  the  coming  summer,  and  in  many 
Eastern  and  Western  cities  there  will  be  expenditures 
which  will  be  reasonably  termed  somewhat  exceptional. 

Our  cities  therefore  have  not  any  reason  to  look  upon 
the  coming  summer  months  with  any  degree  of  gloom.  In 
so  far  as  the  agricultural  classes  are  concerned,  they  are 
still  enjoying  very  high  prices  for  their  products,  that  is, 
those  who  have  given  attention  to  mixed  farming.  In  the 
West  where  the  inclination  now  is  to  give  some  attention 
to  the  raising  of  cattle  and  hogs  a  very  decided  change  is 
taking  place.  Hogs  and  bacon  products  are  being  shipped 
eastward,  whereas  a  year  ago  the  east  was  shipping  many 
cars  every  day  to  the  West.  To  the  increased  product  of 
live  stock  the  farmers  this  year  will  be  in  a  position  to 
add  the  product  of  a  largely  increased  acreage. 

Seeding  operations  have  already  started.  The  next 
few  weeks  will  be  watched  with  keen  interest  as  they  have 
in  them  a  very  important  factor  in  shaping  the  trend  of 
business.  The  temperature  in  the  West  has  been  steadily 
improving  as  indicated  by  official  returns.  As  the  sea- 
son advances  there  should  be  an  all-round  general  im- 
provement in  conditions. 
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Destruction  of  the  Fly 


RATHER  startling  statistics  were  presented  in  last 
week's  issue  on  the  rapidity  with  which  the  danger- 
ous housefly  reproduces.  One  healthy,  normal  fly — 
and  they  are  all  apparently  the  picture  of  health — that 
emerges  safely  from  winter  quarters,  means  that  before 
the  summer  wanes  there  will  be  a  million  or  more  from 
that  one  ancestral  stem. 

Some  one  has  said  that  the  greatest  exponent  of  the 
multiplication  table  is  the  guinea  pig.  But  surely  the 
housefly  deserves  the  honor — or  rather,  the  distinction. 

From  a  health  standpoint  the  fly  is  undoubtedly  dan- 
gerous and  it  lies  within  the  power  of  the  retail  hardware 
merchant  to  do  a  great  deal  to  overcome  the  ravages  of 
the  fly.  The  article  in  last  week's  issue  was  a  timely  one, 
as  the  fly  season  will  soon  be  here.  The  time  to  sell  fly 
destroyers,  swatters,  traps,  etc.,  is  not  in  midsummer  wiien 


the  numbers  have  reached  countless  proportions,  but  now 
when  the  few  flies  that  have  braved  the  vigors  of  winter 
can  be  easily  killed.  Retail  hardware  merchants  cannot  be 
urged  too  strongly  to  do  everything  in  their  power  to 
overcome  the  ravages  of  the  fly.  Hardware  men  can  do 
their  share  by  featuring,  and  pushing  the  sale  of  sani- 
tary garbage  cans,  milk  containers,  meat  and  dish  covers, 
refrigerators,  fly  traps,  fly  swatters,  poisons,  extermin- 
ators, screen  doors,  windows,  etc.  In  addition  to  making 
profits,  the  merchant  will  be  doing  the  public  a  good  ser- 
vice by  showing  how  the  fly  pest  can,  to  a  great  extent,  be 
exterminated.  A  hundred  flies  destroyed  now  means  mil- 
lions less  in  August.  The  housewife  should  be  informed 
of  this,  and  when  she  once  realizes  it,  the  merchant  should 
have  no  difficulty  in  selling  fly  destroyers  now,  and  screen 
doors,  etc.,  a  little  later  on. 


"Clean  Up  and  Paint  Up"  Campaign 


THE  "Clean  up  and  Paint  up"  movement  has  spread 
throughout  Canada  with  surprising  rapidity.  The 
expectations  of  Hardware  and  Metal  have  been  more 
than  realized.  The  campaign  promises  to  be  one  of  the 
greatest  boosters  for  the  paint  business  ever  attempted  in 
Canada,  and  the  success  being  met  with  this  year  will 
urge  manufacturers,  newspapers,  the  public  and  ourselves 
to  even  greater  efforts  next  year. 

The  "Clean  up  and  Paint  up"  movement  will  from 
now  on  be  an  annual  event  in  Canada.  When  Hardware 
and  Metal  commenced  a  few  weeks  ago  to  boost  the 
"Clean  up  and  Paint  up"  movement* in  Canada,  letters 
were  sent  to  a  large  number  of  Canadian  daily  and  weekly 
newspapers,  asking  for  their  co-operation  in  the  campaign. 
We  received  a  splendid  response,  and  we  now  have  in  our 
office  hundreds  of  editorial  clippings  boosting  the  move- 
ment, taken  from  various  newspapers  published  in  Can- 
ada and  extending  from  coast  to  coast.  In  many  in- 
stances reading  matter  prepared  by  Hardware  and  Metal 
has  been  used.  We  fully  realize  that  Canadian  newspapers 
are  willing  to  do  their  share  in  assisting  in  any  move- 
ment that  promotes  cleanliness,  thrift  and  civic  pride. 
We  were  also  fortunate  in  securing  the  assistance  of 
"Printer  and  Publisher,"  a  sister  publication,  published 
by  the  MacLean  Publishing  Co.,  publishers  of  Hardware 
and  Metal.  "Printer  and  Publisher"  is  a  trade  paper 
devoted  to  the  publishing  trades  as  the  name  denotes,  and 
goes  to  every  newspaper  office  in  the  Dominion.  "Printer 
and  Publisher"  has  fallen  into  line  with  Hardware  and 
Metal  and  is  working  from  the  other  end,  influencing  the 
newspapers  to  take  up  the  idea,  joining  with  the  retail 
merchants.  With  "Printer  and  Publisher"  reaching  the 
newspapers,  in  addition  to  the  weekly  letters  being  sent 
out  by  Hardware  and  Metal,  and  with  Hardware  and 
Metal  going  out  weekly  to  the  Canadian  hardware  trade, 


it  can  easily  be  seen  that  there  is  a  powerful  influence 
behind  the  campaign. 

But  that  is  not  all.  Municipal  authorities  in  many 
places  have  been  approached,  and  in  several  towns  and 
cities  proclamations  have  been  issued  calling  upon  the 
citizens  to  lend  a  hand  in  the  "Clean  up  and  Paint  up" 
movement.  In  one  town  a  half-holiday  has  been  pro- 
claimed for  the  purpose,  giving  all  the  townspeople  an 
opportunity  of  joining  in  the  movement.  Boards  of  Trade, 
Boards  of  Health,  Fire  Departments,  Women's  Clubs, 
and  Police  Departments  in  many  places  are  actively  en- 
gaged in  carrying  on  the  good  work.  Retail  hardware- 
men  have  also  fallen  in  line  and  hundreds  of  special  ad- 
vertisements are  being  issued  in  the  newspapers.  Else- 
where in  this  issue,  we  show  four  ads.  which  appeared  in 
one  issue  of  a  daily  paper. 

The  movement  is  not  confined  to  the  cities,  but  is 
being  featured  in  many  of  the  small  towns  and  villages. 
The  fruits  of  the  movement  will  be  reaped  from  now  until 
the  end  of  May.    Let  all  hardwaremen  do  their  duty. 

In  this  issue  we  are  showing  prepared  advertising  sug- 
gestions which  may  be  used  by  hardware  merchants.  Take 
them  to,  your  local  newspaper  and  have  them  .'nsertjd  next 
week.  Now  is  the  time  to  reap  a  rich  harvest  of  paint 
and  cleaning  necessity  sales.  Hardware  and  Metal  is  not 
looking  for  publicity  in  this  campaign.  Our  idea  in  start- 
ing to  boost  the  campaign,  was  to  get  the  newspapers  in- 
terested, and  to  create  sales  for  the  retail  hardware  mer- 
chant. We  believe  that  we  have  succeeded  in  creating  a 
greater  interest  in  this  campaign  than  has  ever  been 
attempted  in  Canada,  in  a  campaign  of  a  similar  nature. 
We  are  receiving  our  reward  in  the  hundreds  of  news- 
paper clippings  and  advertisements  of  hardware  mer- 
chants, that  are  daily  reaching  our  office. 


Editorial  Briefs 


"CLEAN  UP  and  Paint  Up." 

•  •        • 

KEEP  MAIL  ORDERS  at  home. 

•  •        • 

SALESMANSHIP  IS  THE  art  of  persuading  people  to 
purchase  products  at  a  profit. 


THE  SCIENCE  OF  business  is  the  science  of  rendering 
service.    He  profits  most  who  serves  best. 


SWAT  OR  POISON  the  fly. 

•  *        ■ 

A  MAN'S  FIRST  consideration  is  his  business.  That's 
why  the  majority  of  successful   business  men  read   the 

leading  trade  paper  devoted  exclusively  to  their  business. 

•  •         • 

THE  RETURNS  FROM  a  retail  business  are  in  a  great 
degree  proportionate  to  the  amount  of  goods  sold  above 
the  actual  demand. 
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How  to  Keep  Mail  Orders  at  Home 

Mail  Order  Competition  Cannot  be  Combated  by  Attacking  the 
Methods  of  Mail  Order  Houses — To  Give  a  Black  Eye  to  Mail 
Order  House  Encroachment,  the  Ideal  Merchant  Will  Apply 
Scientific  Salesmanship  to  His  Business. 


SINCE  the  mail  order  business  de- 
veloped to  such  proportions  we  have 
seen  schemes  galore,  of  every  con- 
ceivable nature,  professing  to  meet  mail 
order  competition.  This  competition  is 
being  met,  and  successfully  met,  too; 
but  those  who  are  meeting  it  are  apply- 


Don't   Cry   Thief!    Thief 


ing  scientific  salesmanship  to  their 
businesses.  There  is  no  use  denying 
the  fact  that  the  mail  order  houses  are 
wonderful  merchandisers.  But  competi- 
tion cannot  be  combated  by  attacking 
their  methods  because  they  are  success- 
ful, or  arguing  about  price  because  they 
sell  at  a  low  price.  To  give  a  black  eye 
to  mail  order  house  encroachment  in  any 
community  the  ideal  merchant  will  ap- 
ply scientific  salesmanship  to  his  busi- 
ness. That  is  all  that  is  necessary  — 
nothing  more. 

The  greatest  profession  in  America 
to-day  is  merchandising — selling  goods. 
Everywhere  merchants  are  calling  loud- 
ly for  more  salespeople  who  know  how 
to  sell  goods.  A  high  percentage  of 
clerks,  both  in  large  and  small  stores, 
do  not  apply  modern  methods  to  their 
selling.  They  have  not  been  taught 
how.  They  need  instruction.  They 
need  a  full  knowledge  of  what  they  have 
to  sell,  mixed  with  good  old  common 
sense. 


Demonstrate  that  a  dollar  buys  a  full  dollar's 
worth  at  your  store. 

There  is  no  open  mind  that  it  is  not 
desirous  for  improvement,  regardless  of 
previous  training  or  years  of  service. 
There  is  nothing  so  fascinating  as  sales- 
manship when  the  spirit  is  once  grasp- 
ed.    Every  man   who  comes  in   contact 


with  men  is  bound  to  develop  this  spirit 
if  it  is  once  begotten.  Every  merchant 
can  make  more  money  by  systematical- 
ly training  clerks  to  sell  goods — which, 
of  course,  means  how  to  treat  cus- 
tomers. 

Don't  Knock. 

You  can't  stop  mail  order  houses  from 
running  off  with  your  business  by  crying 
"Thief!  Thief!"  Talking  loudly  about 
the  "unfairness"  of  these  outsiders 
only  draws  attention  to  them  and  their 
prices.  Anger,  jealousy  and  open  anta- 
gonism disgust  people  and  make  them 
shy  off  from  your  side  of  the  road.  If 
a  man  has  bought  fair  stuff  from  a  cata- 
logue house,  he  will  not  believe  you  if 
\ou  call  it  "rotten."  There  is  a  better 
way  to  use  your  breath. 

Go  at  it  this  Way. 

You've  got  to  compete  on  a  quality 
basis.    You  can't  meet  price  with  price. 


Apply  Scientific  Salesmanship  to  your  business. 

Create  confidence  in  the  goods  you  sell 
by  stocking  only  good  goods  bearing  real 
values — articles  which  the  manufactur- 
ers stand  behind  and  you  back  up. 
Lowest  priced  merchandise  is  not  cheap- 
est in  the  long  run.  Educate  customers 
to  pay  your  price  by  not  talking  price. 
Sell  the  quality;  price  is  secondary  if 
you  prove  the  superiority  of  your  goods. 
Show  that  you  are  selling  honest  merch- 
andise— sound  to  the  core.  Demonstrate 
that  a  dollar  buys  a  full  dollar's  worth 
at  your  store. 

Face  to  Face. 

This  point  is  in  your  favor.  You 
come  in  personal  contact  with  your  cus- 
tomers, while  the  mail  order  house  must 
sell  by  the  printed  page  or  printed  let- 
ter. They  can  talk  just  as  alluringly 
about  a  hundred-dollar  piano  as  about 
a  thousand-dollar  one;  or  about  a  jack- 
knife  that  is  made  of  tin  as  about  one 
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that  is  made  of  the  finest  Sheffield  steel. 
But  "absent  treatment"  cannot  con- 
vince like  face-to-face  talk  right  in 
your  own  store — right  under  your  in- 
fluence. You  can  personally  explain  the 
advantages  of  your  goods  and  demon- 
strate them.     You  can  personally  prove 


Tell   the   people  you   have   the  goods. 

quality.  You  can  personally  meet  objec- 
tions. Your  customers  can  actually  see 
and  feel  the  goods;  nothing  needs  to  be- 
taken for  granted. 

Some  Practical  Examples. 

Here  are  suggestions  for  "selling 
talk"  to  use  when  you  meet  your  cus- 
tomers face  to  face. 

Your  customer  asks:  "What  fabrics 
have  you  that  are  suitable  for  a  house 
dress  for  myself,  and  that  are  equally 
suitable  for  dresses  and  play  suits  for 
my  children?" 

You  explain:  "We  have  several,  ma- 
dam, but  I  recommend   galatea. 

Here  it  is.  Feel  of  it:  see  how  soft  it 
is,  yet  how  firm  and  strong  it  feels. 
That's  because  it's  made  of  long-staple 
cotton  and  is  close  woven.       Then,  too,. 

madam,  you  know  that  galatea 

has  been  the  standard  for  years — no  one- 
has  succeeded  in  making  a  better 
quality.  Here  are  the  blue  striped 
effects ;  and  here  are  some  dainty  checks. 
The  striped  goods  will  make  a  pretty 
home   dress  for  you,   and   you   couldn't 


Don't  get   into  an  argument  over  price. 

get  a  handsomer  and  more  durable  piece 
of  goods  for  a  girl's  dress  or  a  boy's- 
play  suit  than  .  this  check.  Yes,  the 
colors  are  fast — wash  them  all  you  want 
to — you'll  find  that  this  galatea  is  the 
best  wearing  material  you  ever  bought.'*" 
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Or  you  are  selling  a  hoe,  and  you  say : 
"Here's  a  fine  hoe!  Examine  this 
handle;  it's  straight  grained,  made  of 
tough,  seasoned  ash  and  bent  into  shape, 
not  sawed  with  or  across  the  grain.  Does 
not  split  off  when  you  give  a  good,  stiff 
stroke. 


Advertise  in    Your  Newspaper. 

"This  hoe  is  made  of  best  tool  steel, 
tempered  just  right— not  so  soft  that  it 
will  lose  its  edge,  and  not  so  flinty  that 
you  will  break  a  piece  out  of  it  every 
time  you  strike  a  stone. 

"It's  the  right  weight,  has  the  right 
'set,'  the  right  'hang,'  and  it  feels  right 
in  you  hands.  It's  made  so  you  can  do 
the  most  work  with  it,  and  do  the  work 
easily.  Not  the  'cheap'  kind,  made  just 
to  sell.    It's  a  hoe  you  can  depend  on." 

All  the  selling  points  you  advance 
about  any  goods  demonstrate  to  the  cus- 
tomer that  you  know  your  business.  It 
begets  more  confidence.  Every  manu- 
facturer with  whom  you  are  doing  busi- 
ness will  be  glad  of  the  opportunity  to 
furnish  you  the  salient  points  about 
their  articles  which  you  have  on  sale. 
Write  to  them  for  needed  information, 
and  you  will  find  how  ready  they  are  to 
help  you  sell. 

Be  a  Salesman. 

Learn  to  be  a  seller,  not  a  delivery 
clerk.  "Tending  store"  will  never  put 
a  clerk's  name  over  the  front  door.  Get 
out  of  the  "  take-it-or-leave-it "  style  of 
talk.  Don't  say,  "There  it  is,  over 
there" — take  your  customer  to  it,  and 
tell   him  all  about  it. 

Keep  looking  up  new  and  better  sell- 
ing arguments.  Learn  your  stock  be- 
tween customers'  visits.  Learn  to  know 
value.  Keep  busy.  Keep  enthusiastic. 
Keep  everlastingly  at  it.  Don't  get 
discouraged  because  some  few  customers 
buy  from  mail  order  houses.  You  can 
hold  your  old  customers  and  make  a  host 
of  new  ones. 

If  a  customer  comes  into  a  store  and 


the  clerk  sells  him  only  what  he  came 
into  the  store  to  buy,  that  is  not  sales- 
manship. To  sell  this  customer  some- 
thing else,  to  influence  him  to  come 
again,  to  make  him  feel  that  the  clerk 
is  doing  him  a  service  in  serving  him, 
that  is  salesmanship. 

Encourage  your  clerks  to  read  all 
salesmanship  literature  that  they  can 
possibly  get.  Influence  them  to  read  the 
folders  and  booklets  sent  you  by  manu- 
facturers. They  will  undoubtedly  use  on 
customers  the  arguments  set  forth  in  this 
literature.  Talk  to  them  collectively 
and  individually  about  salesmanship. 
Saturate  them  with  the  spirit  of  selling. 
The  largest  stores  in  the  largest  cities 
hold  sales  conventions  for  the  benefit  of 
their  employees.  They  train  them:  they 
try  to  make  them  worth  more  money  to 
themselves  by  making  more  money  for 
the  house.  The  same  principle  should 
govern     every   store  in  America,     even 

The  Cleveland  Stone  Co.,  Cleve- 
land, Ohio,  has  published  a  very  in- 
teresting booklet  entitled  "How  to 
Keep  Mail  Orders  at  Home."  We 
find  in  the  booklet,  many  items 
which  will  be  of  interest  to  our  read- 
ers, and  worth  reproducing.  The  il- 
lustrations have  also  been  appropri- 
ated from  the  booklet. — Editor. 

though  there  is  only  one  clerk  employed. 
Even   if   the   owner   does   all   the   work 
himself,  he  should  use  the  same  oppor- 
tunities for  his  personal  improvement. 
Manufacturers  Will  Help  You. 

As  you  study  line  after  line  of  the 
guaranteed  goods  you  are  selling,  read 
all  the  literature  which  each  manufac- 
turer sends  to  you.  Have  you  been 
throwing  away  their  booklets,  folders, 
circulars  and  letters'?  Quit  it.  You've 
been  losing  some  of  the  strongest  argu- 
ments to  overcome  mail  order  invasion. 

Manufacturers  are  spending  fortunes 
to  get  dealers  and  consumers  to  know 
the  processes  of  manufacture,  the  high 
quality  of  materials,  the  perfection  of 
finish  of  their  nation-known  merchan- 
dise. This  well  written,  finely  illustrat- 
ed, convincing  printed  matter  is  in- 
valuable to  the  merchant  or  salesman 
who  is  after  "big  game."  Besides  these, 
you  probably  receive  bright,  neat  store 


cards,  window  trims,  counter  displays 
and  similar  busines  bringers.  By  all 
means  put  these  up  prominently,  for 
they  tell  that  you  sell  the  goods  cus- 
tomers see  advertised  in  their  favorite 
magazines  or  farm  papers. 

Suppose  your  manufacturers  haven't 
given  you  enough  information.  Ask 
them  for  more!  They  are  always  glad 
to  tell  you  additional  selling  points   of 


Be  a  Salesman,  not  a  Delivery  Clerk. 


By  all  Means  Advertise. 

their  goods.  You  will  find  the  facts 
mighty  interesting — as  will  your  cus- 
tomers. And  interest  makes  sales!  Try 
this  method  on  every  line  of  goods. 

Again  We  Say — Preach  Quality. 

No  salesman  should  ever  get  into  an 
argument  over  price.  It  is  the  value  of 
the  goods  that  you  are  selling.  If  cus- 
tomers are  convinced  of  value,  then 
price  is  secondary.  If  the  quality  of 
the  article  is  not  presented  correctly, 
and  with  conviction  and  enthusiasm, 
selling  goods  does  become  a  matter  of 
price.  Under  such  conditions  the  clerk 
who  is  handling  the  transaction  lowers 
himself  to  the  level  of  a  slot  machine  or 
an  auctioneer.  A  customer  never  went 
into  a  store  and  talked  price  unless  al- 
lowed to  do  so  by  the  clerk.  It  is  per- 
fectly natural  for  a  man  to  say  he  can 
buy  the  same  goods  cheaper.  Yes,  and 
he  could  buy  his  clothes  cheaper!  But 
he  bought  his  clothes  because  he  thought 
he  was  getting  his  money's  worth.  It  is 
safe  to  believe  he  will  buy  your  goods, 
if  you  convince  him  that  he  is  getting 
his  money's  worth. 

Your  Store  is  a  Salesman. 

Do  you  know  that  your  store  either 
draws  or  repels  customers?  Do  you  rea- 
lize that  a  bright,  clean  store,  well  stock- 
ed, well  kept  and  conveniently  arranged 
half  sells  the  goods? 

Look  around!  Is  your  store  invit- 
ing? Do  your  customers  find  fresh 
stocks  of  well-known  goods  evenly 
placed  and  prominently  displayed?  Have 
you  a  full  assortment  of  sizes  and 
styles?  Have  you  plenty  of  salespeople 
to  fill  orders  quickly  Remember,  you 
must  get  folks  into  your  store  before 
you  can  sell  to  them,  just  as  the  mail 
order  house  must  get  its  catalogue  (its 
store)  into  people's  hands  before  it  can 
sell  to  them.  You  know  how  bright- 
colored  and  alluring  those  catalogues 
are.  Therefore,  copy  the  "enemy's" 
tactics — have  bright  and  sunshiny  sur- 
roundings— keep  things  systematized — 
(Continued  on  page  47.) 
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810  Samples  on  Box  Fronts  in  One  Department 

Salesman  With  Purdom  Hardware  Co.,  London,  Ont.,  Tells  How 
He  Re-sampled  the  Tool  Department  During  Spare  Time — A  List 
of  the  Goods  Displayed. 

Written  for  Hardware  and  Metal  by  George  A.  Steer. 


A  REPRESENTATIVE     of     Hard- 
ware and  Metal   asked  me  to  let 
the  readers  of  his  paper  know  how 
I    re-sampled   450    boxes,    showing   810 
samples,  during  spare  time  in  the  month 
of  February. 

Stock-taking  in  the  store  was  com- 
pleted by  the  end  of  January.  I  started 
on  Feb.  1  to  take  off  the  dull-looking 
samples,  and  after  having  repainted  the 
box  fronts  the  traditional  "hardware 
green,"  I  commenced  to  re-sample.  I 
might  state  that  the  sale  of  tools  has 
almost  doubled  as  a  result  of  my  labors. 
The  attention  of  customers  is  attracted 
by  the  bright  samples  and  freshly- 
painted  boxes.  It  is  quite  a  common 
occurrence  for  customers  who  are  in  the 
store  purchasing  other  lines,  to  step 
over  to  the  tool  department  and  examine 
some  tool,  which  has  been  brought  to 
their  attention  on  account  of  the  sample 
being  shown  on  the  front  of  the  box. 
This  move  on  the  part  of  the  customer 
gives  the  salesman  a  chance  to  show 
his  selling  ability.  Mechanics  very  often 
come  into  the  store  and  spend  consid- 
erable time  looking  over  the  samples. 
In  many  instances  direct  sales  are  made 
as  a  result  of  the  assortment  shown. 

I  find  it  an  easy  matter  to  keep  the 
tools  in  a  clean  condition.  A  paint 
brush  is  preferable  to  a  feather  duster 
or  cloth  duster  for  dusting  samples. 
With  a  paint  brush  you  can  dust  behind 
the  samples  and  also  remove  the  dust 
from  crevices.  The  samples  should  be 
dusted  out  at  least  three  times  a  week 
during  spring,  fall  and  winter,  and  every 
day  during  the  dry  and  dusty  weather, 
if  possible.  Great  care  should  be  taken 
to  watch  for  and  remove  finger  prints  on 
the  bright  samples,  such  as  chisels, 
hatchets,  etc. 

In  undertaking  to  re-sample  the  boxes, 
I  realized  that  I  would  have  to  do  the 
work  in  sections  in  order  to  prevent  con- 
fusion, and  at  the  same  time  keep  as 
many  samples  as  possible  on  display  dur- 
ing the  period  of  time  necessary  for  the 
work.  On  the  first  day  I  took  the  old 
samples  off  about  one-third  of  the  boxes 
in  the  first  tier.  I  started  about  4 
o'clock  in  the  afternoon,  and  by  six 
o  'clock  had  the  samples  off  and  the  box- 
fronts  painted.  The  paint  was  dry  by  the 
following  morning  and  I  then  started  to 
spend  my  spare  time  in  re-sampling. 
This  plan  was  followed  out  day  after 
day  until  I  had  completed  my  task. 


I  started  on  the  first  tier  to  the  left 
of  the  picture,  as  I  considered  it  would 
take  the  longest  to  do,  there  being  sixty 
boxes  to  paint,  and  130  samples  to  be  put 
on,  the  same  taking  me  the  best  part  of 
the  first  week. 

After  No.  1  tier  was  finished  the  rest 
came  faster  as  the  boxes  and  samples  got 
bigger  towards  the  end  tier,  and  the 
whole  job  was  finished  on  the  26th  of  the 
month,  taking  me  almost  the  whole  of 
February  to  do  it. 

As  my  work  progressed,  I  found  more 
than  one  of  an  old-fashioned  article  that 


GEO.  A.  STEER. 

had  to  be  re-sampled,  and  by  cleaning  it 
with  crocus  cloth  made  it  appear  as  if 
were  new. 

The  dull  and  shop-Worn  samples  I  took 
off  I  placed  back  in  the  box  after  having 
cleaned  them,  and  in  this  way  they  are 
disposed  of  at  the  regular  price,  they  be- 
ing the  first  articles  to  be  taken  out 
whenever  that  article  is  asked  for. 

A  great  deal  of  care  should  be  taken 
in  sampling,  because  poor  sampling 
means  poor  sales.  How  much  more  im- 
pressive it  is  to  look  at  a  picture  with 
a  good  perspective  than  to  look  at  one 
that  has  that  "I  don't  care"  view  to  it. 
"Take  it  from  me,"  the  one  with  the 
most  redeeming  feature  will  be  picked 
out  every  time. 

Only  a  few  weeks  ago  while  looking 

through  a  magazine  I  ran  across  what 

might  have  been  a  first-class  display  of 

sampling,  but  alas!  it  looked  as  though 
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some  great  shock  had  loosened  the 
samples  from  their  moorings  and  they 
were  clinging  to  the  boxes  at  all  angles. 

Nine  out  of  every  ten  men  know  a 
straight  line  when  they  see  it,  so  the 
slogan  is, ' '  Sample  on  the  straight  line. ' ' 

One  object  I  accomplished  to  my  satis- 
faction was  not  over-crowding  the 
samples.  It  isn't  necessary,  and  what 
would  make  the  sampling  appear  crowd- 
ed and  heavy  is  done  away  with.  For 
instance,  look  at  the  first  tier  to  the 
left;  the  calipers  vary  in  length  from 
3  to  8  inches,  and  by  placing  a  small  pair 
to  the  left  and  as  large  a  pair  as  the 
front  of  the  box  will  allow,  to  the  right, 
you  form  a  combination  that  is  hard  to 
beat.  The  same  rule  can  apply  to  all 
samples. 

In  pricing  goods  on  the  sides  of  the 
sample  boxes,  the  same  plan  can  be  fol- 
lowed out.  Have  the  cheapest  price  to 
the  left,  and  towards  the  front  of  the 
box.  It  is  an  old  rule  to  follow  but  a 
good  one;  it  saves  time  and  time  is 
money. 

The  accompanying  illustration  shows 
only  one  section  of  the  tool  department. 
This  section  is  25  feet  long  and  9  feet 
high  above  the  ledge.  In  this  space 
there  are  450  boxes  of  various  sizes  and 
810  samples  are  shown.  Re-sampling  is 
therefore  not  a  small  task  but  neverthe- 
less it  is  worth  the  trouble  any  time. 
Below  the  ledge  are  cases  equipped  with 
sliding  doors.  These  cases  are  all  equip- 
ped with  electric  lights  controlled  by  a 
switch  at  the  end  case.  In  these  cases 
large  and  heavy  articles  such  as  vises, 
pipe  tongs,  etc.,  are  displayed. 

The  Goods  Sampled. 

There  are  ten  tiers  above  the  ledge  and 
four  cases  equipped  with  double  sliding 
doors  below  the  ledge.  The  arrange- 
ment of  the  samples  and  stock  is  as  fol- 
lows : — 

In  tier  No.  1  to  the  left  are  sampled 
calipers,  scribers,  pocket  scales,  depth, 
centre  and  thickness  gauges,  speed  indi- 
cators, pocket  levels  and  level  glasses, 
steel  tapes  and  all  makes  of  belt 
punches,  moulders'  slicks,  steel  figures 
and  letters,  lock  washers,  tire  tape,  sten- 
ciling letters,  all  shapes  of  sewing- 
needles,  pinking  irons,  nail  and  rivet 
sets,  roller  and  spring  skates,  skate 
parts,  brace  jaws,  bit  levels  and  gauges, 
saw   swedges,   wand   cutters,  trade   em- 
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blems,  screw  plates,  drill  chucks,  tap 
wrenches  and  bitt  gauges,  etc. 

In  tier  No.  2. — Washer  cutters,  tram- 
mel points,  counter  sinks,  reamers, 
auger  shell  taper,  centre,  gimlet,  expen- 
sive, car  and  mach.  bitts,  eye  augers, 
scratch  awls,  hdld.  cabinet  scrapers, 
bench  stops,  trail  blazers  and  meat  axes, 
etc. 

In  tier  No.  3. — Many  makes  of  rule, 
file  card  gauge  and  common  glass  cut- 
ters, tie  bevels,  various  sizes  and  makes 
of  plane  knives,  bricklayers'  beading 
tools,  caulking  irons,  cape  and  cold 
chisels,  plumb  bobs,  steel  cabinet 
scrapers,  steel  and  cotton  tape-lines  with 
various  covers,  and  all  makes  of  saw 
sets,  gauges  and  pointers,  etc. 

In  tier  No.  4. — Tanged,  socket,  beveled 
and  gun  metal  chisels,  wood  carving 
tools,  steel  dividers,  spoke  shaves, 
emery  wheel  dressers,  brick  chisels,  mor- 
tise making  gauges,  etc. 

In  tier  No.  5. — Saw,  chisel,  file  and 
screwdriver  handles;  awls,  screwdrivers, 
rifflers,  mat  hooks,  automatic  drills  and 
screw-drivers,  soldering  irons,  axe  and 
hammer  wedges,  etc. 

Tier  No.  6  is  devoted  exclusively  to 
various  makes   and   shapes   of  pliers. 

Tier  No.  7  to  wrenches  and  clamps. 

Tier  No.  8. — Hammers,  lathing  and 
shingling;  hatchets,  carpet  stretchers 
and  tack  pullers,  etc. 

Tier  No.  9. — In  the  case  at  the  bottom 
we   have    taper,    straight   and   bit-stock 


drills;  stove,  plug  and  machine  taps,  and 
stocks  and  dies  for  same. 

Above  the  case  hack  saw  frames  and 
blades,  all  lengths,  mortar  and  plastering 
trowels,   etc. 

Tier  No.  10. — Slim  and  taper  files,  all 
makes;  draw-knives,  piano  wire,  mach. 
hammers,  carpenters'  pencils,  lumber 
crayons,  soap  pencils  and  oil  stones. 

Below  tbe  ledge  in  case  No.  1  on  the 
left  are  sampled  planes,  wood  and  iron, 
of  every  size  and  shape. 

Case  No.  2. — Every  make  of  vise  from 
the  small  hand  to  the  large  4x/2  in-  jawed 
bench  vise. 

Case  No.  3. — All  sizes  of  flue  cleaners, 
chain  pipe  wrenches,  large  iron  and  door 
clamps,  nail  pullers,  all  sizes  of  ripping 
bars  and  hdld.  mach.  hammers. 

Case  No.  4. — Wire  and  steel  belt  lac- 
ing, cement  workers'  tools,  brick  and 
sledge  hammers,  track  mauls,  and  all 
sizes  of  flat,  half  rd.  and  rd.  and  special 
shapes  of  files  and  all  makes  of  rasps. 

On  the  shelf  at  the  top  of  the  cases  all 
the  way  along  is  kept  the  reserve  stock 
as  much  as  it  will  hold.  The  shelf  is 
1  ft.  wide,  while  the  cases  are  3  ft.  high 
4  ft.  long,  and  2x/2  ft-  deep. 

A  want-book  hangs  at  the  end  of  the 
ledge,  and  by  entering  the  wants  in  it 
before  we  are  out  of  any  line,  say  when 
we  have  a  sixtli  or  a  quarter  doz.  left, 
that  much-dreaded  and  oft  repeated  say- 
ing, "We  are  just  out,"  is  entirely  done 
awav  with. 


Sectional  View  of  Tool  Department  in  Purdom  Hardware  Co.'s  Store, 

London,  Ont. 
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Always  have  a  supply  on  hand  and 
your  customer  will  always  come  back  to 
you,  knowing  that  he  can  get  what  he 
wants  when  he  wants  it. 

There's  always  the  fellow  who  is  in  a 
hurry,  and  hasn't  time  to  wait  until  you 
get  it  for  him.  Then  you  have  to  listen 
to  him  say,  "I'll  go  to  another  store," 
which  can't  help  but  hurt  the  feelings 
of  the  live  salesman. 

Keep  your  stock  up.  Show  samples 
whenever  possible.  Keep  the  samples 
clean  and  bright,  and  the  chances  are 
that  the  tool  department  of  your  store 
will  become  the  mecca  of  a  large  per- 
centage of  the  mechanics  of  your  town 
or  city,  and  the  surrounding  districts. 


KEEPING  MAIL  ORDERS  AT  HOME. 

(Continued  from  page  45.) 

in  "apple-pie"  order.  Many  a  merch- 
ant whose  stock  is  first  class,  loses  sales 
because  of  a  poorly  lighted,  dusty  store. 

By  All  Means  Advertise. 

Every  merchant  in  the  small  town 
should  be  an  advertiser.  He  has  the 
same  opportunity  to  tell  the  community 
what  he  has  for  sale  as  the  big  city  mer- 
chant, only  using  different  mediums. 
The  principle  of  good  advertising  is 
identically  the  same,  but  it  must  be  ap- 
plied differently. 

Here's  where  the  manufacturer  again 
shows  his  willingness  to  co-operate.  He 
will  send  you  complete  advertisements — 
picture  and  text — all  ready  to  add  your 
name  and  insert  in  your  local  daily  or 
weekly  newspaper.  Or  he  will  send  you 
cuts  of  the  article  you  want  to  push,  and 
you  can  write  the  descriptions  yourself. 

This  plan  has  proven  a  wonderful 
business  getter  all  over  America.  If  the 
catalogue  houses  can  draw  all  their  busi- 
ness through  advertising,  you  can  surely 
draw  extra  trade  by  the  same  means. 

Draw  a  Circle  Around  You. 
In  order  to  determine  your  field  of 
sale,  draw  an  imaginary  circle  around 
your  store,  reaching  out  as  far  as  you 
can  hope  to  influence  customers.  This 
gives  you  your  field  of  sale.  Then  get 
the  name  of  every  possible  customer  in 
the  circle  to  whom  you  want  to  sell.  You 
undoubtedly  know  every  one  of  them  or 
they  know  you.  Your  influence  in  the 
community  means  something  or  you 
would  not  be  a  merchant.  As  you  com- 
pile this  list  you  may  be  reasonably 
sure  that  mail  order  houses  are  flooding 
the  same  homes  with  printed  matter  and 
letters,  trying  to  make  sales.  These 
houses  are  calling  the  attention  of  your 
customers  and  possible  customers  to  the 
same  kind  of  goods  that  you  have  in 
your  store.  They  are  talking  to  them 
alluringly  about  each  article,  giving 
(Continued  on  page  62.) 


Doing  Retail  Business  on  a  Strictly  Cash  Basis 

An  Interesting  Story,  Telling  How  a  Manitoba  Hardware  Firm 
Has  Been  Doing  a  Cash  Business  for  Eleven  Years  —  Cash 
Discounts  Pay  for  Help — Experience  of  Another  Dealer. 


A  REPRESENTATIVE  of  Hardware 
and  Metal  called  at  the  store  of 
Moody  &  Son,  Selkirk,  Man.,  last 
week,  and  while  he  was  standing  at  the 
counter,  a  wagon  drew  up  and  delivered 
a  consignment  of  glass.  It  developed 
during  a  conversation  that  this  glass 
was  ordered  and  paid  for  by  a  customer, 
and  was  just  arriving  from  the  manu- 
facturer. This  was  so  unusual  a  procedure 
in  a  Western  Canada  store  that  Mr. 
Moody  was  asked  the  why  and  where- 
fore. "We  run  a  cash  business,"  he  re- 
plied, "and  we  have  been  running  it  for 
eleven  years.  We  found  that  we  had 
not  the  sizes  of  glass  required  for  that 
customer,  so  we  measured  up  his  re- 
quirements, took  his  fifteen  dollars,  and 
ordered  the  glass.  That's  the  best  way 
to  do  business." 

Mr.  Moody  smiled  as 
though  he  had  discovered 
a  cure  for  some  formid- 
able disease.  He  smiled 
like  one  who  had  found  a 
smooth  track  to  run  in. 
And  that's  what  it 
amounted  to.  James 
Moody,  eleven  years  ago, 
made  a  bold  experiment. 
Prior  to  that  he  had  al- 
ways given  credit;  he  de- 
cided to  run  his  business 
on  a  cash  basis,  and  it  is 
still  running.  This  will 
be  interesting  news  to 
many  hardwaremen  in  the 
West  who  have  tied  them- 
selves down  with  a  credit 
system.  For  their  benefit 
Hardware  and  Metal's 
representative  asked  Mr. 
Moody  for  further  par- 
ticulars, and  these  he  gave 
willingly. 

About  thirty  years  ago, 
Mr.  Moody  became  man- 
ager in  the  department 
store  of  Captain  William 
Robinson,  at  Selkirk,  and 
one  of  their  principal 
lines  was  hardware.  After 
holding  this  position  for 
six  years,  he  built  a  store 
for  himself,  and  began 
business  under  the  name 
of  Moody  &  Sutherland. 
Later  he  sold  out  to  Mr. 
Sutherland,  who  sold  the 
business  to  Pook  &  Son, 
who,  with  Robinson's  and 


Moody's  are  the  only  three  hardware- 
men  in  town. 

Mr.  Moody  received  six  thousand  dol- 
lars for  his  share  in  the  Moody-Suther- 
land business,  and  with  that  he  pur- 
chased the  corner  of  Manitoba  and  Eve- 
line streets,  spending  every  cent  he  had 
on  this  building.  He  sold  the  front  to 
<n  bank,  and  opened  up  for  himself  in 
the  other  part  in  the  hardware  and  other 
lines.  To  do  this,  he  had  to  get  credit 
from  the  wholesalers  for  he  had  no 
spare  cash  of  his  own,  having  invested 
it  in  the  building. 

It  was  at  this  time — in  1903 — that  he 
resolved  in  future  to  do  business  only 
for  cash.  He  decided  to  buy  stock  and 
keep  it  there  to  look  at,  if  he  could 
not  sell  it,  and  would  keep  it  there  un- 


View  in  store  of  Moody  &  Son,  Selkirk,  Man. 
behind  counter. 
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til  he  did  sell  it.  But  the  business  came. 
There  were  people  in  Selkirk  who  knew 
James  Moody,  and  knew  him  to  be  a 
business  man,  from  whom  they  could  get 
a  square  deal.  Gradually  he  was  able  to 
pay  off  his  wholesalers,  and  it  was  not 
long  before  he  owned  the  store  and  the 
stock  as  well.  And  to-day,  as  he  said  to 
Hardware  and  Metal,  "if  it  rains  for  a 
month,  I  've  no  need  to  worry,  for  I  have 
no  payments  to  make.  Bookkeeping 
keeps  me  in  the  store  only  a  few  hours 
each  month. 

"Of  course,"  he  went  on,  "there  are 
other  tradesmen  in  town  to  whom  I  have 
to  give  credit,  who  require  their  ac- 
counts rendered  once  a  month;  and 
there's  the  Government.  I  get  some  nice 
orders  for  the  asylum  here,  some  from 
the  Dominion  Govern- 
ment for  public  works, 
and  some  from  the  Indian 
Department.  I  give  the 
Government  credit,  but  I 
never  lost  a  cent  doing 
business  with  them.  And 
while  I  give  other  trades- 
men in  Selkirk  credit, 
there  are  some  of  them  I 
ao  not  give  it  to." 

Thinking  that  Hard- 
ware and  Metal  might  not 
be  believing  all  this,  Mr. 
Moody  went  to  the  back 
of  his  store  and  pro- 
duced his  books.  Opening 
them,  he  pointed  out  that 
all  accounts  with  manu- 
facturers and  jobbers 
were  paid  off  immediate- 
ly, and  cash  discount 
credited.  Mention  of 
cash  discount  caused  him 
to  turn  to  a  page  on 
which  he  had  been  total- 
ling his  discounts,  to  see 
whether  they  amounted 
to  anything  or  not. 
"They  pay  for  my  help," 
he  confided  to  the  repre- 
sentative of  this  paper. 

It  was  suggested  to 
Mr.  Moody  that  Selkirk 
being  a  mixed  district, 
and  not  purely  farming, 
it  might  be  easier  for  him 
to  do  a  cash  business  than 
for  a  hardwareman  fur- 
ther west,  located  in  a 
purely  farming  com- 
( Continued  on  page  53.) 
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Efficiency   of  the 
Individual 

By  GEO.  H.  SHEPARD 

Illustrated  by  A.  LISMER 


AN  Englishman  once  said  that  the  American  business  man 
leads  a  life  of  intense  activity.  He  rushes  to  his  office, 
after  a  hasty  breakfast,  reading  the  morning  newspaper  at 
the  table  or  in  the  car,  for  lack  of  time  to  read  it  otherwise.  He 
opens  his  mail,  reads  it  hurriedly,  and  dictates  the  replies.  He 
snatches  a  quick  lunch  in  ten  or  fifteen  minutes  or  goes  hungry. 
He  posts  off  to  another  part  of  town,  attends  a  business  meeting 
or  two,  meets  representatives  of  several  other  concerns,  hurries 
back  to  his  office,  reads  and  signs  his  mail,  and  hurries  away  to 
an  evening  meeting.  Said  the  Englishman,  "He  has  not  been 
idle  fifteen  minutes  all  day,  and  he  has  not  thought  fifteen 
minutes  about  anything." 

Such  strenuous,  intense,  driven  lives  fill  early  graves  and 
recruit  the  mad-houses,  while  they  show  little  in  the  way  of 
achievement  in  comparison  to  their  enormous  outlay  of  energy. 

In  exceptional  cases  men  of  unusual  endurance  drive  them- 
selves like  steam  engines  and  attain  wonderful  success;  but 
there  are  at  least  well  known  instances  where  men  of  that  type, 
in  the  physical  slump  that  comes  to  men  in  later  middle  life, 
have  gone  down  completely. 

For   the  hurried,   driven,   and   overworked   there   is   relief. 

The  effects  of  the  application  of  the  principles  of  efficiency 
in  industry  are  well  known.  As  a  general  average  based  on 
American  practice,  the  possible  results  may  be  roughly  stated 
as  a  thirty  per  cent,  reduction  of  unit  costs,  excluding  materials. 

These  economies  are  the  sum  of  detail  results  throughout 
the  business,  of  savings  of  the  time  of  this  worker,  of  the  labor 
of  that  one,  of  reduction  of  waste  of  material  on  this  article,  of 
economy  of  power  on  that  machine,  of  reduction  of  idle  capital 
here,  of  effective  use  of  waste  room  there. 

These  economies  of  time,  labor,  and  money  in  a  business  are, 
after  all,  obtained  only  as  the  sum  of  such  results  in  the  cases 
of  many  of  the  persons  in  its  service. 

It  is  proposed,  in  these  articles,  to  apply  the  lessons  of 
industry  for  the  benefit  of  individuals. 

Results  are  obtained  by  the  application  of  a  few  definite 
principles,   as  follows: 
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HARDWARE    AND    METAL 

Ideals;  personnel,  scientifically  selected  and  or- 
ganized; higher  common  sense;  discipline;  fair  deal; 
standards;  conditions  and  work  adapted  to  each 
other;  doing  things  the  best  way;  instruction;  plan- 
ning; despatching;  immediate,  adequate,  and  reliable 
records;  efficiency  reward. 

I  should  advise  any  one  who  wants  to  increase  his 
personal  efficiency  to  begin  by  memorizing  thor- 
oughly the  above  list  of  principles.  They  should  be 
learned  so  thoroughly  that  they  become  subconscious, 
that  is,  so  that  it  becomes  second  nature  to  apply 
them  without  conscious  thought,  just  as  one  walks 
without  any  attention  to  what  his  legs  are  doing. 

The  rest  of  this  series  will  be  devoted  to  an  ex- 
planation of  every  principle  in  turn  in  its  applica- 
tion to  the  individual.  As  the  meaning  of  a  principle 
becomes  plain,  it  should  be  put  into  personal  appli- 
cation. As  soon  as  a  violation  of  a  principle  is  recog- 
nized, it  should  be  corrected.  By  so  doing  the 
application  of  the  principles  will  become  habitual  and 
subconscious. 

IDEALS 

It  is  desirable  to  set  forth  some  ideal  which  will 
be  universally  accepted. 

The  most  civilized  philosopher,  the  most  ignor- 
ant savage;  the  ascetic  religious  devotee,  the  gay 
votary  of  pleasure;  the  busy  man  of  affairs,  the 
dawdling  idler;  the  gentlest  woman,  the  most  hard- 
ened criminal;  all  have  one  ideal  in  common.  Each 
in  his  own  way  and  according  to  his  own  light,  de- 
sires and  seeks  happiness. 

I  would,  therefore,  set  forth  happiness  as  the 
supreme  and  all-inclusive  ideal  for  the  individual. 

We  are  so  made  that  we  find  happiness  perma- 
nently only  in  altruistic  service.  This  is  a  law  of 
nature  against  which  we  rebel,  but  to  whose  obedi- 
ence we  are  driven  back  by  those  severe  penalties 
which  nature  visits  upon  all  violations  of  her  laws. 

Let  a  man  adopt  any  egoistic  ideal  and  his 
efficiency,  though  it  may  be  great  in  quantity,  be- 
comes negative  in  sign. 

Like  the  ancient  Hebrew  king  who  gathered  silver 
and  gold  and  all  delights,  so  that  he  was  great  and 
increased  more  than  all  that  were  before  him,  but 
who  gave  himself  successively  to  the  ideals  of 
pleasure,  of  greatness,  of  wealth,  and  finally  even  of 
wisdom;  for  him  shall  be  the  cry: 

"Vanity  of  vanities,  all  is  vanity.  What  profit 
hath  a  man  of  all  his  labor  which  he  taketh  under  the 
sun?  ....  Therefore  I  hated  life;  because  the  work 
that  is  wrought  under  the  sun  is  grievous  unto  me; 
for  all  is  vanity  and  vexation  of  spirit." 

Most  happily,  in  late  adolescence  develop  both 
the  altruistic  feelings  and  the  attraction  between  the 
sexes.  The  natural  result  of  the  latter  is  marriage 
and  family  life  and  cares,  in  which  one's  altruism 
finds  immediate  and  stimulating  exercise,  and  in 
which  most  of  us  find  the  only  real  happiness  that  we 
ever  know. 

The  happy  result  of  the  altruism  into  which 
nature,  before  we  realize  what  she  is  about,  thus 
forces  us,  sets  forth  as  a  corollary  to  the  proposition 
that  happiness  is  our  supreme  ideal,  that  the  immedi- 
ate secondary  ideal  is  altruistic  service,  even  though 
one's  circumstances  may  limit  his  practical  applica- 
tion of  that  ideal  to  the  support  of  his  own  family. 

The  ideal  of  service  includes  all  other  right  ethi- 
cal ideals.  "Thou  shalt  love  the  Lord  thy  God  with  all 
thy  heart,  and  with  all  thy  soul,  and  with  all  thy 
mind.  This  is  the  first  and  great  commandment. 
And  the  second  is  like  unto  it.    Thou  shalt  love  thy 

(Continued   on  page  57). 
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Eighty-Six  Years  Old,  Still  at  Helm' 

How  John  McClary  Found  the  Elixir  of  Perpetual  Efficiency. 
The  Career  of  a  Canadian  Manufacturer. 


By  W.  A.  CRAICK 


IF  one  happens  to  be  in  the  neighbor- 
hood of  the  big  city  plant  of  the  Mc- 
Clary  Mfg.    Co.   in   London,   at   nine 
o'clock  in  the  morning  of  any  business 
day  he  likely  will  see  an  old  gentleman 
step   out    of    an    automobile    and   with 
sturdy    step    enter    the   office   building. . 
Follow  him  up  and  it  will  be  found  that 
he   mounts   the   stairs   to   the   first  floor 
and  passes  into  a  private  office  at  the 
front  overlooking  the  street.     This  office 
is  no  place  of  Turkish  rugs  and  mahog- 
any furniture.       It  is  an  entirely  plain 
and  commonsense     apartment,     showing 
signs  of     constant     use.       There  are  a 
couple  of  desks  and  two  or  three  chairs, 
with  portraits  of  Lord 
Roberts    and    the    old 
gentleman    himself    on 
the  wall. 

Having  divested  him- 
self of  his  overcoat, 
but  still  retaining  his 
hat'  on  his  head,  he 
stands  forth,  a  stout 
figure  of  a  man,  rather 
over  middle  height  and 
still  fairly  erect  in 
bearing.  The  face, 
which  is  of  a  heavy 
cast,  is  clean-shaven. 
He  wears  an  ordinary 
pair  of  glasses  and  is 
dressed  in  a  plain  and 
democratic  suit  of 
gray.  His  motions,  as 
he  passes  from  one 
part  of  the  room  to  the 
other  or  sallies  out  in- 
to the  big  general  office,  are  quite  easy 
and  rapid  for  a  man  of  his  years.  In 
short  there  is  about  him  an  expression 
of  alertness  and  keenness  that  challenges 
attention  and  lets  the  onlooker  know 
that  this  man,  who  is  of  course  John  Mc- 
Clary himself,  is  still  a  force  to  be  reck- 
oned with. 

In  a  day  when  the  stress  and  strain 
of  business  life  wears  out  many  a  man 
before  he  is  sixty,  when  there  is  so  much 
talk  about  pensions,  annuities  and  sup- 
erannuation, and  when  the  control  of 
great  enterprises  seems  to  be  passing  in- 
to the  hands  of  *a  still  younger  set  of 
men,  the  record  of  John  McClary  of 
London,  the  octogenarian  manufacturer 
of  stoves  and  tinware,  affords  an  ex- 
ample of  virility  that  is  a  welcome  re- 
lief to  the  accustomed  experience.  For 
sixty-six  years,  with  but  a  slight  break, 
Mr.  McClary  has  been  engaged  in  busi- 
ness in  the  Forest  City. 

What  manner  of  man  is  he  who  has 
thus  been  able  for  over  half  a  century  to 
direct  the  affairs  of  a  large  industrial 
'Reprinted  from  MacLean's  Magazine 


John  McClary,  at  eighty-six.  remains  actively  at  the  head  of  the  business 
he  has  built  up  so  successfully. 


plant?  What  has  been  the  reason  for 
his  business  success,  what  the  secret  of 
his  continued  physical  strength  and  keen 
mentality? 

The  truth  can  be  found  in  a  study  of 
the  man  himself.  Concentration,  fore- 
sight, the  power  to  discriminate  wisely, 
a  proper  regard  for  the  laws  of  health 
conservation,  are  among  the  qualities 
which  have  enabled  John  McClary  to  re- 
main an  efficient  executive  head  of  a 
large  corporation  for  sixty-six  years. 

The  purposeful  strength  of  the  man 
does  not  manifest  itself  on  a  cursory 
glance.  His  typical  pose  seems  to  hint 
at  relaxation  rather  than  concentration. 
Among  its  other  furniture  the  private 
office  contains  a  capacious  rockng^chair, 
swung  well  out  into  the  middle  of  the 
floor.  Into  this  comfortable  piece  of 
furniture  the  octogenarian  manufacturer 
of  stoves  and  tinware  customarily 
thrusts  himself,  leaning  well  back,  one 
leg  crossed  heavily  over  the  other.  He 
rocks  back  and  forth,  very  gently,  at 
times  almost  imperceptibly.  With  his 
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derby  hat  pulled  over  his  eyes,  his 
large  frame  reclining  at  ease  and  his  ex- 
pression generally  exceedingly  solemn, 
lie  looks  for  all  the  world  as  if  he  had 
been  lifted  bodily  from  the  piazza  or 
rotunda  of  some  big  hotel  and  placed 
in  the  middle  of  a  business  office. 

The  analogy  however  extends  no  fur- 
ther. From  the  depths  of  that  self-same 
rocking-chair  there  emanates  a  dynamic 
force  that  is  still  powerful  to  drive  the 
huge  industry  that  bears  the  McClary 
name.  The  body  may  lounge  but  the 
rcind  is  alert  and  active. 

It  is  focused  on  the  task  of  keeping 
wheels  running  smoothly  and  preserving 
the  prosperity  of  the 
business.  The  veter- 
an's interest  is  not 
confined  to  that  of  a 
superannuated  man- 
ager, who  is  permitted 
a  little  diversion  in  the 
form  of  pretended 
supervision.  It  is  a 
real  and  dominating 
influence  felt  in  all 
parts  of  the  works. 

With  clearness  and 
deliberation  that  makes 
repetition  unnecessary 
John  McClary  dictates 
correspondence  and 
memoranda  to  his  sec- 
retary. He  possesses  a 
flow  of  language  that 
wonuld  be  the  envy  of 
many  a  less-gifted 
business  man,  while 
his  words  are  well  arranged  and  his 
sentences  quite  grammatical.  Custom- 
arily he  sits  with  a  pad  on  his  knee  on 
which,  as  he  dictates,  he  draws  all  man- 
ner of  hieroglyphics;  occasionally  he 
makes  notes  in  a  hand  which  is  almost 
undecipherable,  for  penmanship  was 
never  one  of  his  strong  points. 

Of  course,  while  it  is  true  that  his  per- 
sonality still  dominates  the  great  indus- 
trial mechanism  and  his  word  continues 
to  be  all-powerful,  a  large  proportion  of 
the  detail  of  management  has  been 
handed  over  to  Lieut.-Colonel  G-artshore, 
the  company's  vice-president  and  John 
McClary 's  son-in-law.  '  Colonel  Gart- 
shore  has  won  the  entire  confidence  of 
l he  founder  of  the  business  just  as  he 
has  gained  the  esteem  of  all  his  business 
associates,  and  to  him  must  be  attributed 
a  great  deal  of  the  prosperity  of  the  in- 
dustry during  recent  years.  Mr.  Mc 
Clary's  present  interest  is  confined  very 
largely  to  the  financial  end  of  the  com- 
pany's affairs,  though  he  keeps  an  eye 
on   all  departments   of  its  activity. 
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His  punctuality  has  become  proverbial. 
Precisely  at  nine  o'clock  every  morning, 
he  climbs  out  of  the  automobile  which 
has  brought  him  from  his  house  to  the 
general  offices  of  the  company  and  goes 
upstairs  to  his  room.  Exactly  at  eleven 
o'clock  he  leaves  for  home.  The  stroke 
of  three  sees  him  back  again  at  his  desk 
and  at  four-thirty  to  the  minute  his 
day's  work,  so  far  as  the  office  is  con- 
cerned, is  done.  He  sticks  to  this  rou- 
tine with  the  utmost  regularity  and  will 
not  alter  it  except  for  the  most  import- 
ant reasons.  It  is  also  a  part  of  his 
established  programme  to  walk  through 
the  works  every  morning  and  make  a 
personal  inspection  of  everything  that  is 
going  on. 

John  McClary  is  proud  of  two  things. 
One  is  the  success  of  the  business  under- 
takings, to  which  he  has  devoted  his  life. 
The  other  is  his  family  connection.  The 
McClarys  are  an  old  family,  whose  an- 
cestry, thanks  to  the  veteran's  fondness 
for  working  out  genealogies,  has  been 
traced  back  for  many  centuries.  On  the 
paternal  side  he  is  the  descendant  of  a 
Scotchman  who  came  to  America  many 
years  before  the  Revolutionary  War. 
His  grandfather,  who  took  part  in  the 
War  on  the  American  side,  married  a 
grandneice  of  John  Adams,  the  second 
president  of  the  United  States,  and 
through  her  was  related  to  John  Quincy 
Adams,  the  sixth  president.  His  father, 
John  McClary,  Sr.,  was  born  in  New 
Hampshire  in  1784,  but  moved  to  Penn- 
sylvania in  early  life  and  there  engaged 
in  the  lumbering  business.  He  married 
Miss  iSally  Clark,  a  descendant  of 
General  Stark  of  Revolutionary  fame, 
and  had  a  family  of  twelve  children,  of 
whom  John  MoClary,  Jr.,  was  one  of  the 
youngest  members. 

In  1813,  during  the  war  between  Eng- 
land and  the  United  States,  the  Pennsyl- 
vania lumberman  had  the  misfortune  to 
lost  a  large  cargo  of  timber;  which  was 
seized  and  burned  by  the  English.  The 
disaster  crippled  him  financially  and  he 
determined  to  move  to  Upper  Canada 
and  there  seek  to  restore  his  fortunes. 
He  accordingly  transferred  his  house- 
hold goods  to  the  Township  of  West- 
minster in  Middlesex  County  and  set- 
tled near  the  village  of  Nilestown, 
where  he  carried  on  the  joint  occupa- 
tions of  farmer  and  lumberman.  At  the 
parental  home  on  January  22,  1829,  the 
present  John  McClary  was  born. 

The  great  adventure  of  John  Mc- 
Clary's  life  took  place  when  he  was  a 
young  man  twenty  years  of  age.  He  had 
left  home  two  years  previously  and  had 
apprenticed  himself  to  a  tinsmith  in 
London,  under  whom  he  learned  his 
trade.  The  excitement  of  the  great  gold 
rush  of  1849,  however,  captured  his 
fancy  and  he  set  off  for  California.  He 
traveled  by  the  Panama  route,  a  circum- 


stance which  doubtless  accounts  parti- 
ally for  his  present  keen  interest  in  the 
Panama  Canal,  and,  arriving  in  San 
Francisco,  decided  to  set  up  as  a  tin- 
smith. He  opened  a  small  shop  and  re- 
mained in  business  with  varying  success 
until  a  terrific  conflagration  destroyed 
the  greater  part  of  the  city  and  reduced 
his  premises  to  ashes. 

At  a  loss  to  know  what  to  do,  he  was 
persuaded  by  a  couple  of  friends  to  ac- 
company them  to  the  diggings.  The  ac- 
count of  this  expedition  as  related  by 
himself  is  full  of  intense  human  interest. 
The  trio  had  to  tramp  many  miles  on 
foot,  carrying  their  belongings  on  their 
backs.  After  enduring  many  hardships 
and  being  almost  worn  out  with  fatigue, 
they  reached  their  goal.  But  luck  was 
against  them.  It  just  required  three 
days  to  convince  them  that  the  enter- 
prise was  hopeless.  In  those  three  days 
and  in  Mr.  McClary 's  own  words  they 
did  not  find  ten  cents'  worth  of  gold, 
and  being  unable  to  maintain  them- 
selves on  such  small  scrapings,  betook 
themselves  back  to  the  Coast.  John  Mc- 
Clary did  not  remain  longer  in  Cali- 
fornia. He  returned  to  London  and  re- 
sumed the  occupation  which  had  been  in- 
terrupted by  the  wild-goose  chase  to  the 
gold  fields. 

It  was  now  that  the  firm  of  J.  and  0. 
MoClary  was  formed  in  a  very  humble 
way,  the  returned  gold  seeker  being 
joined  by  his  brother  Oliver.  Their  first 
undertaking  was  the  manufacture  of 
tinware.  John  superintended  the  indus- 
try, while  Oliver  set  out  to  peddle  the 
products  of  their  small  factory,  through 
the  country.  These  were  the  halcyon 
days  of  peddling  and  peddlers  with  their 
carts  were  familiar  figures  on  the  coun- 
try roads.  Soon  the  business  began  to 
expand  and  presently  the  brothers  had 
set  up  no  fewer  than  forty  of  these  old- 
fashioned  commercial  travelers.  Then 
to  their  output  they  added  plows  and 
for  a  time  produced  large  quantities  of 
implements.  At  last  they  made  their 
most  important  departure  by  undertak- 
ing the  manufacture  of  stoves. 

To  relate  in  detail  how  the  business 
developed  from  very  small  beginnings  to 
its  present  important  proportions  is  un- 
necessary. Growth  was  the  outcome  of 
hard  and  persistent  work.  Neither  of 
the  brothers  dissipated  their  energies  in 
other  directions.  Society  had  no  charm 
for  them  and  social  ambition  was  not  in 
their  line.  They  lived  plainly  and  most 
abstemiously,  devoting  all  their  atten- 
tion to  the  progress  of  their  business. 
John  McClary,  though  younger  than 
Oliver,  took  the  lead  and  being  shrewd 
and  far-sighted,  carried  along  the  grow- 
ing enterprise  with  great  success.  To- 
day surviving  his  brother  by  several 
years,  he  can  look  forth  and  see  two  im- 
mense manufacturing:  plants  humming 
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with  industry  and  giving  work  to  over 
1,200  hands;  large  warehouses,  filled 
with  the  products  of  these  factories, 
situated  in  all  the  chief  trade  centres  of 
Canada;  and  a  fine,  well-built  city  sur- 
rounding his  works  and  called  into  be- 
ing largely  as  a  result  of  his  endeavors. 
Surely  no  mean  achievement  this  for  any 
man. 

To-day,  John  McClary,  fourscore  and 
six  years  old,  is  just  as  plain-living  and 
unpretentious  a  man  as  was  that  young 
John  McClary,  the  tinsmith's  apprentice, 
sixty  odd  years  ago.  He  may  be  proud 
of  his  achievements  and  of  his  descent, 
but  this  pride  does  not  exhibit  itself  in 
any  manners  of  superiority  or  attitude 
of  greatness.  He  is  well-known  to  the 
workmen  in  his  factories,  and  among  the 
older  employees  at  least,  he  is  on  terms 
of  personal  friendship. 

Quite  a  typical  incident  of  his 
thoughtfulness  of  others,  is  related.  Re- 
cently an  addition  was  put  up  to  one  of 
the  plants.  John  McClary  recalled  that 
an  old  carpenter  who  had  helped  to  build 
practically  all  the  buildings  occupied  by 
the  company,  was  confined  to  his  house, 
unable  to  do  any  more  work.  It  occurred 
to  him  that  it  would  please  the  old  arti- 
san to  be  remembered  on  this  occasion. 
He  accordingly  sent  his  motor  for  the 
old  man,  brought  him  to  the  new  build- 
ing and  had  him  drive  a  few  nails,  so- 
that  he  might  be  able  to  say  that  he  had 
taken  part  in  building  every  part  of  the 
plant. 

Incidents  such  as  this  might  be  multi- 
plied. Perhaps  in  no  other  industry  in 
Canada  has  welfare  work  been  so  much 
emphasized  as  in  the  McClary  plants  in 
London  and  while  Colonel  Gartshore  de- 
serves much  credit  for  its  elaboration, 
yet  without  John  MoClary 's  interest  and 
support,  the  present  splendid  system 
could  hardly  have  been  developed.  He 
has  shown  a  real  concern  for  the  well- 
being  of  his  employees  and  in  endeavor- 
ing to  keep  the  flow  of  work  at  an  even 
level,  alike  through  periods  of  pros- 
perity and  depression  and  through  sum- 
mer and  winter,  has  done  much  to  main- 
tain them  in  comfort  and  prosperity.  He 
has  always  adopted  the  principle  that  so 
long  as  a  man  is  doing  his  best,  his  ef- 
forts will  be  appreciated. 

Wrapped  up  as  he  has  been  in  his 
business,  he  has  had  no  time  and  little 
inclination  for  social  intercourse.  He 
is  not  a  club  man,  has  nev^r  gone  active- 
ly for  politics  and  has  taken  no  part  in 
sports.  His  sole  diversion  is  a  game  of 
cards  and  to  card-playing  he  is  strongly 
addicted. 

Transportation  is  probably  Mr.  Mc- 
Clary's  pet  subject,  because  it  concerns- 
his  business  most  nearly.  He  will  dis- 
cuss the  effect  of  the  opening  of  the 
Panama  Canal,  the  enlargement  of  the 
(Continued   on  next  page). 
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DOING  BUSINESS   ON  A  STRICTLY 
CASH  BASIS. 

(Continued  from  page  48.) 

in  unity.  He  replied:  "I  believe  you  can 
train  farmers  to  see  the  advantage  of 
trading  with  a  firm  who  pay  cash,  and 
can  thus  give  them  the  advantage  of 
their  discounts.  It  is  a  mistake  to  start 
a  credit  business.  It  induces  people  to 
live  beyond  their  means.  We  run  an 
undertaking  business  in  connection  with 
this  store,  and  we  even  get  the  cash  for 
funerals  before  we  deliver  the  goods." 

A  delivery  wagon  is  employed,  and 
orders  are  taken  on  the  phone  for  C.  0. 
D.  Care  is  taken  to  send  cash  with 
every  order  to  supply  change  for  a  five 
or  ten-dollar  bill,  so  that  there  can  be 
no  kick  from  that  direction.  Then  there 
is  nothing  for  the  delivery  man  to  do 
but  to  get  the  money,  or  bring  back  the 
goods. 

"It's  short,  but  sweet,"  said  Mr. 
Moody,  Jr.,  commenting  on  the  system. 
It  was  time  for  him  to  put  in  a  word  to 
substantiate  what  his  father  was  saying, 
so  he  told  a  story  of  a  relative  of  theirs 
who  ran  a  credit  business  out  by  Port- 
age la  Prairie  somewhere.  He  used  to 
come  over  to  Selkirk  and  "kid"  them 
about  being  so  slow  with  their  old-fash- 
ioned cash  system.  He  was  doing  a  big 
credit  business,  and  had  accounts 
amounting  to  $12,000  on  his  books.  He 
decided  to  sell  the  business,  but  al- 
though it  is  several  years  since  his  busi- 
ness changed  hands,  he  still  has  $5,000 
on  his  books  which  he  finds  it  hard  to 
collect.     The  time  he  has  spent  collect- 


BIG  GAME  HEADS. 

Miller,  Morse  Hard-ware  Co.,  Winnipeg. 
O'er  the  stairway  landing,  in 
Miller-Morse  Hardware  Hall,  a 
group  of  heads  are  hanging 
which  confronts  you  from  the 
wall.  A  fine  and  old  "Bull  Buf- 
falo" who  many  a  tale  could  tell, 
of  mighty  herds  and  wanderings 
ere  to  the  gun  he  fell.  The  "Big 
Horn"  of  the  Rockies,  a  King 
'mongst  crag  and  peak,  who  baf- 
fled many  an  enemy  of  those  who 
did  him  seek.  A  wise  and  lofty 
wisdom  could  he  no  doubt  pro- 
pound; his  learning  was  the 
highest  till  he  was  brought  to 
ground.  And  then  we  have  the 
stately  "Moose,"  the  Elk  and 
Black  Tail  Deer.  Each  led  a 
noble,  dauntless  life,  without  a 
sign  of  fear.  Entrusted  to  their 
tender  care  was  the  guarding  of 
the  frail.  In  all  they  make  good 
stories  of  hunter,  gun  and  trail. 


ing  that  $7,000  he  could  almost  have 
made  it.  Now  he  has  decided  to  go  into 
business  again  for  himself,  "and  this 
time,"  said  Mr.  Moody,  Jr.,  with  a 
twinkle  in  his  eye,  "he's  going  to  try 
out  another  system. ' ' 

At  the  close  of  the  interview,  Mr. 
Moody,  Sr.  remarked:  "It's  a  mistaken 
idea  to  do  a  credit  business.  Unless  a 
man's  capital  is  as  big  as  his  stock,  he 
can't  do  it.  I  realized  this  when  I  start- 
ed in  without  a  cent  of  cash." 
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(Continued  from  page  52.) 

Welland  Canal  or  the  widening  of  the 
Erie  Canal,  with  intimate  knowledge  of 
the  situation,  and  in  the  recent  agita- 
tion in  London  for  the  electrification  of 
the  London  and  Port  Stanley  Railway, 
he  was  a  tower  of  strength  to  those  who 
favored  the  scheme.  Not  only  in 
speeches,  mostly  to  mass  meetings  of  his 
employees,  but  also  through  letters  to 
the  press,  did  he  make  his  opinions 
known. 

Mr.  McClary  no  longer  takes  any  ex- 
ercise but  he  makes  up  for  this  lack  by 
frequent  massages.  To  this  treatment 
he  attributes  his  continued  good  health, 
which  is  really  a  matter  of  remark  in 
one  of  his  years.  He  also  contrives  to 
sleep  a  good  deal  and  is  so  regular  in  his 
habits  that  he  is  like  some  well-balanced 
machine. 

There  is  an  attribute  of  John  Mc- 
Clary's  which  commends  him  to  all  with 
whom  he  comes  in  contact,  and  that  is 
his  laugh.  He  has  the  heartiest  laugh 
that  one  could  well  imagine.  It  bursts 
out  at  the  mention  of  some  amusing  inci- 
dent and  resounds  through  the  whole 
office.  So  entirely  spontaneous  is  it  that 
one  can  scarcely  mark  its  coming.  At 
one  moment  the  heavy  face  will  be  im- 
mobile. Next  instant  the  eyes  will 
twinkle  and  out  will  come  the  almost 
boisterous  laughter.  He  is  a  man  who 
is  quick  to  grasp  the  funny  side  of  a 
situation  and  who  thoroughly  enjoys  a 
good  joke,  which  may  be  another  reason 
for  his  longevity. 


The  Inside  History  of  a  Hardware  Business 


The  accompanying  article  is  the  third  of  a 
aeries,  telling  how  a  hardwareman  got  his  first 
start  in  the  business  and  how  he  has  subse- 
quently developed  it.  The  facts  given  are  ex- 
actly as  related  by  the  merchant  himself  to 
the  writer.  Figures  quoted  are  approximately 
correct.  Only  names  and  dates  have  been 
changed  in  order  to  preserve  the  incognito  of 
the  merchant.  This  and  succeeding  articles  will 
tell  how  Hardy  managed  to  put  his  rather  risky 
undertaking  on  a  firm  financial  basis. — Editor. 

By   Byron   J.  Morrow. 


THE  opening  day  was  not  a  great 
success — at  first.  In  fact,  the  first 
day  it  could  not  be  called  a  success 
at  all.  We  had  a  few  customers  in,  but 
at  no  time  during  the  day  did  we  have 
what  could  be  termed  a  rush.  The  cash 
in  the  till  when  we  closed  up  was  just 
five  dollars  short  of  what  I  had  reckoned 
would  make  an  average  day's  sales. 

And  in  that  way  it  continued  for  a 
week.  I  advertised  regularly  during  the 
week  and  could  probably  credit  what 
business  I  did  get  to  that  source.  We 
were  selling  goods  at  prices  which  should 
have  appealed  to  the  close-fisted  burgh- 
ers of  A .     We  were  giving  good 

service  and  trying  in  every  way  to 
please  our  customers.  But  the  people 
were  not   coming,   nevertheless. 

This  phenomenon  I  put  down  to  a  deep- 
seated  conservatism,  a  disinclination  to 
change  and  a  distrust  of  anything  new. 
My    methods    were    novel.      My    prices 

were  low,  but  the  men  of  A were 

more  than  half  inclined  to  think  that 
there  was  a  fake  somewhere.  And  then 
they  had  fallen  into  the  habit  of  dealing 
either  at  Dilling's  or  Brown's.  There 
were  always  two  or  three  customers 
hanging  around  the  door  of  Dilling's 
hardware  and  this  put  shopping  there 
almost  on  a  social  basis.  One  was  al- 
ways sure  to  meet  an  acquaintance,  to 
discuss  crops  or  politics  with,  and 
down  at  Brown's  the  same  personal  ele- 
ment served  to  draw  trade  that  way. 
Brown  was  an  alderman,  a  pillar  of  the 
Methodist  church  and  a  regular  attend- 
ant at  three  lodges. 

Now  Burton,  my  predecessor,  bad 
never  made  friends.  He  had  gained  the 
reputation  of  being  a  crabbed,  self- 
opinionated  man  with  no  personal  inter- 
est in  the  town  or  its  people.  It  had  been 
no  pleasure  to  deal  with  Burton;  and  so 
the  men  had  just  naturally  drifted  to 
Dilling  and  Brown.  I  am  not  what  one 
would  term  a  "hail-fellow  well  met," 
myself.  Never  during  the  time  that  I 
had  been  on  the  road  had  I  landed  a 
dollar's  worth  of  business  that  I  knew 
of  on  the  sheer  basis  of  personality.  I 
had  plenty  of  good  friends  among  my 
customers,  it  is  true,  men  who  respected 
me  highly  and  who  remember  me  to  this 
day,  but  I  lacked  the  expansive,  friendly 
temperament  that  "gets  across"  at  the 
first  meeting.  Laboring  under  the,  handi- 
cap of  Burton's  unpopularity,  I  was  not 


"He  had  been  waiting  on  a  lady  who  had 
asked  for  a   boiler." 

likely  to  gain  very  rapidly  in  the  esteem 

of  the  hardware  buyers  of  A .     I 

could   see   that   at   the  end   of  the  first 
week. 

But  I  did  not  allow  myself  to  get  very 
badly  discouraged.  "There's  a  way  to 
get  these  people  to  change  their  opinion 
of  my  store,"  I  said  to  myself.  "Just 
what  the  way  is  I  don't  know,  but  it 
won't  take  me  long  to  find  out." 

I  was  sure  of  this  much :  That  I  would 
have  to  take  a  different  way  of  winning 
favor  than  the  personality  route.  And 
the  way  to  do  it  dawned  on  me  one 
afternoon  during  the  second  week  as  I 
was  walking  back  from  the  post  office. 
I  had  to  pass  both  of  my  competitors' 
stores  on  the  way  and  one  fact  about 
them  impressed  itself  very  strongly  on 
me.  A  group  of  men  blocked  up  the  en- 
trance, which  was  small  enough  in  any 
case  in  either  store.  In  order  to  enter 
one  would  have  to  press  through  the 
group  of  loungers  and  customers. 

"No  woman  would  even  make  an  ef- 
fort to  get  into  those  stores,"  I  said  to 
myself.  "And  it's  the  same  at  any  time 
of  the  day.  No  wonder  that  the  men  do 
all  the  buying  of  hardware  in  this 
town." 

I  kept  thinking  along  that  line  until 
the  idea  became  fixed  in  my  mind  that 
I  could  establish  a  new  order  of  things. 
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"I'll  let  the  men  go  hang,"  I  said.  "In- 
stead of  trying  to  get  them  away  from 
Dilling  and  Brown,  I'll  build  up  a  trade 
with  their  wives.  I  have  the  stock  and 
the  store  to  do  it." 

It  is,  of  course,  a  fact  that  the  hard- 
ware store  caters  primarily  to  men  and 
no  business  can  be  made  a  success  un- 
less the  favor  of  the  male  element  of 
the  community  is  won.  I  knew  this  well 
enough,  but  I  was  basing  my  operations 
not  on  a  law  of  business  but  on  a  law 
of  human  nature.  Get  the  wife  trading 
at  a  certain  place  and  you  are  bound  in 
time  to  get  the  husband  as  well.  My 
experience  certainly  proved  the  accuracy 
of  this  presumption. 

And  so  I  started  in  to  win  the  atten- 
tion of  the  good  wives  of  A .     I 

had  promised  to  make  my  store  a  new 
hardware  store  run  on  new  lines  and 
this  was  carrying  out  the  pledge  with  a 
vengeance.  I  prepared  my  advertising 
copy  with  the  one  idea,  in  mind,  talking 
to  ■  the  ladies  always  and  never  getting 
away  from  the  subject  of  household 
goods.  I  kept  the  store  windows  filled 
with,  all  varieties  of  household  lines, 
spending  a  good  deal  of  time  in  the  ar- 
rangement of  each  display.    Every  week 
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I  sent  out  a  letter  to  a  selected  list  of 
housewives,  in  which  I  described  articles 
of  a  special  nature  which  were  being  of- 
fered. These  letters  always  contained 
references  to  the  special  facilities  that 
our  store  offered,  pointing  out  that  no 
lady  need  hesitate  to  pay  us  a  visit. 

It  was  a  risky  policy  to  adopt,  as 
things  stood,  but  results  soon  began  to 
manifest  themselves.  Inside  of  three 
weeks  I  found  unmistakable  evidence 
that  my  campaign  was  'beginning  to  suc- 
ceed. We  began  to  have  calls  from  quite 
a  number  of  women  each  day.  I  made 
it  a  point  to  get  the  name  of  every  wo- 
man who  entered  the  store  for  the  first 
time  and  that  night  I  wrote  her  a  per- 
sonal letter,  thanking  her  for  calling 
and  inviting  her  back. 

Business  in  household  goods  grew 
apace:  In  the  other  departments  things 
languished  but  I  did  not  mind  this  so 
much  as  my  volume  of  business  was 
large  enough  to  enable  me  to  keep  the 
store  afloat  and  to  meet  payments  as 
they  came  along.  I  wasn  't  buying  much 
those  days.  The  other  hardwaremen 
were  inclined  to  scoff  at  the  way  I  was 
going  about  getting  business.  "The 
ladies'  store"  was  the  name  they  gave 
my   place. 

It  was  not  long  before  results  of  a 
more  substantial  kind  began  to  mani- 
fest themselves.  The  wife  of  a  contrac- 
tor who  had  called  in  several  times, 
making  purchases  on  each  occasion,  came 
into  the  store  one  day  to  look  at  an 
aluminum  saucepan — and  her  husband 
was  with  her.  They  had  been  down 
town  shopping  together  and,  when  she 
saw  the  kind  of  saucepan  in  one  of  our 
windows  that  she  wanted,  the  two  of 
them  came  into  the  store. 

I  waited  on  them  and  took  the  oppor- 
tunity to  talk  to  the  man  about  the 
building  trade.  He  had  extensive  in- 
terests, I  found,  and  bought  a  great  deal 
of  hardware.  For  some  years  he  had 
given  all  his  business  to  Dilling  and  did 
not  seem  inclined  to  change.  However, 
I  had  studied  the  builders'  supply  ques- 
tion pretty  thoroughly  and  I  succeeded 
in  interesting  him.  We  talked  for 
twenty  minutes  after  his  wife  had  com- 
pleted her  purchase  of  the  saucepan.  I 
had  planted  a  few  original  ideas  in  his 
mind  by  that  time. 

"Next  house  you  build,  let  me  have  a 
look  at  the  specifications,"  I  said,  as  he 
went  out. 

"Alright,"  he  said.  "I  will." 
He  fulfilled  his  promise;  with  the  re- 
sult that  I  got  the  contract.    And  I  have 
secured   a    good   share   of   his   business 
ever  since. 

This  instance  was  duplicated  in  var- 
ious ways.  By  getting  the  housewives 
interested  in  hardware  and  by  asso- 
ciating the  word  hardware  in  their 
minds  with  A.  Hardy  &  Co.,  I  got  their 
husbands  interested  in  time. 


An  important  part  of  our  campaign 
had  been  to  make  the  store  just  as  at- 
tractive and  inviting  as  the  other  two 
hardware  establishments  were  dingy  and 
uninviting.  A  good  share  of  the  credit 
for  this  belonged  to  the  junior  clerk.  He 
was  an  ingenious  lad  with  a  natural  tal- 
ent for  the  arrangement  of  goods,  a  trait 
which  I  discovered  quite  early. 

"Bill,"  I  said  to  him  one  day,  "you're 
going  to  have  a  new  title.  From  now  on 
you  can  call  yourself  Display  Manager. ' ' 

"You  mean  that  I'm  to  have  charge 
of  the  window  displays?"  he  said,  quite 
pleased  at  the  prospect. 

"You're  to  be  just  what  the  title  im- 
plies," I  replied.  "You  will  be  re- 
sponsible for  the  appearance  of  the  store 
as  well.  I  want  you  to  concentrate  on 
this  part  of  the  business.  If  we're  going 
to  get  a  classy  trade  we  must  have  a 
classy  store." 

"Right,"  said  Bill. 

To  do  him  full  justice,  he  soon  proved 
his  worth.  Every  spare  moment  he  put 
in  fixing  up  things  and  he  soon  had  the 
place  looking  neater  than  any  hard- 
ware store  I  had  ever  seen.  It  was 
quite  an  eye-opener  to  our  customers 
who  were  used  to  what  might  be  termed 
the  mesozoic  type  of  store — one  that 
dated  back  about  200  B.C.  I  raised 
Bill's  salary  after  the  first  month. 

But  as  for  Art,  the  senior  clerk,  I  soon 
discovered  conclusive  evidences  of  his 
unfitness.  He  was  quite  ignorant  of  the 
first  elements  of  salesmanship  and  ab- 
solutely devoid  of  any  sense  of  respon- 
sibility to  the  business.  I  judged  from 
his  attitude  that  he  thought  he  was  do- 
ing me  a  favor  by  staying  in  my  employ 
and  drawing  his  $14.00  a  week.  Some- 
times he  made  suggestions  to  me  in  an 


off-hand  sort  of  way,  as  much  as  to  say : 
"You  won't  last  here  long,  but  perhaps 
this  will  help  you  to  hang  on  a  little 
longer."  His  suggestions  were  general- 
ly very  vague  and  always  more  or  less 
worthless. 

He  got  down  late  in  the  mornings,  and 
never  committed  the  mistake  of  working 
a  second  over  time.  He  fell  into  the 
habit  of  ragging  Bill  about  the  way  he 
was  working.  I  stood  this  patiently  for 
a  time  but  one  day  he  provoked  me  too 
far — and  that  finished  him  for  good  and 
all. 

He  had  been  waiting  on  a  lady  who 
had  asked  for  a  eopper  boiler.  She  went 
away  without  (buying  although  the 
merest  effort  on  his  part  would  have 
landed  the  order.  I  could  see  that  but,, 
being  busy  with  another  customer,  I 
could  not  step  in.  Art  did  not  even  ac- 
company the  lady  to  the  door,  but  with 
the  utmost  equanimity  drew  a  handker- 
chief from  his  pocket  and  started  to 
polish  his  finger  nails,  whistling  cheer- 
fully the  while. 

I  left  my  customer  and  walked  over 
to  him. 

"You  lost  that  sale,"  I  said  grimly. 
"Is  there  anything  in  that  to  look  so 
blamed  cheerful  about?" 

"Well,  there's  nothing  to  be  gloomy 
about  anyway,"  said  Art.  "It's  not  the 
first  sale  that's  been  lost." 

"It's  the  last  you'll  lose  for  me,"  I 
declared.  "I  could  have  forgiven  you 
letting  the  customer  go  when  she  wanted 
the  article,  but  your  whistling  settles  it. 
The  trouble  with  you  is  that  you  don't 
give  a  darn  whether  you  sell  goods  or 
not.  This  will  be  your  last  week  with 
me." 

(To  he  continued  in  our  next  issue.) 


"This  will  be  your  last  week  with  me." 
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Problems  in  Sheet  Metal  Work 


IN  this  issue  we  will  describe  how  a 
branch  may  be  made  at  45  degs.  with 
a  main  pipe,  such  as  is  shown  in 
Fig.  1.  Many  tinsmiths  and  sheet  metal 
workers  when  placing  a  smoke  pipe 
branch  into  an  already  existing  one  will 
simply  make  a  square  branch  similar  to 
an  ordinary  tee.  Such  a  branch  may  do 
all  right  in  a  stove  pipe,  but  in  furnace 
or  boiler  work  any  branch  is  better  when 
made  into  the  existing  or  main  one  at 
about  45  degrees. 

The  first  step  would,  of  course, 
be  to  determine  the  sizes  required  and 
draw  an  elevation  of  same,  as  shown  in 
A,  which  is  seen  by  the  solid  outline. 
This  example  does  not  take  in  any  par- 
ticular size,  as  sizes  are  not  necessary  in 
showing  how  a  pattern  of  this  nature  is 
to  be  developed. 

Having  drawn  the  elevation,  deter- 
mine the  centres  of  A  and  B;  then  form 
half-circle  C  on  the  branch  and  full 
circle  on,  as  shown  in  plan  D.  Next 
place  compass  at  E  in  plan  and  transfer 
the  diameter  of  branch,  and  in  that  way 
determine  full  plan  of  both  the  main 
cylinder  and  branch.  Next  erect  the 
centre  line,  as  shown,  and  form  small 
dotted  circle.  Next  divide  C1  in  equal 
parts,  as  shown,  transferring  same  meas- 
urements   to     half-circle     C,    shown    on 


branch  B.  Next  draw  dotted  lines, 
shown  at  C1,  1,  2,  3,  4,  5,  4,  3,  2  upwards 
until  same  intersects  the  circle  D,  and 
repeat  the  operation  at  'C,  1,  2,  3,  4,  5  on 
the  branch  B.  Next  draw  lines,  as  shown, 
from  where  dotted  lines  intersect  plan 
to  where  they  will  intersect  the  dotted 
lines  drawn  at  C,  1,  2,  3,  4,  5. 

The  next  step  will  be  to  draw  a  sec- 
tion of  elevation  where  the  pattern  of 
opening  may  be  developed.  This  is  done 
by  extending  lines  upwards,  as  shown  at 
F,  and  it  may  be  stated  this  opening 
may  be  drawn  on  a  small  piece  of  ma- 
terial and  afterwards  scribed  out  on  the 
larger  sheet,  which  would  be  used  on  the 
actual  job.  Next  transfer  the  measure- 
ments from  Ct  to  section  F,  beginning 
with  the  centre  measurements  5,  1, 
until  all  have  been  transferred;  then 
extend  these  measurements,  as  shown 
across  section  F.  Now  erect  dotted 
lines  upward  from  elevation  at 
points  where  dotted  lines  from 
plan  D  and  branch  B  intersect,  and  in 
doing  so  another  set  of  intersections  are 
formed  in  F,  and  at  points  where  these 
lines  intersect  is  shown  the  pattern  of 
opening,  as  described. 

Our  next  step  will  be  to  develop  pat- 
tern of  branch.  This  is  done  in  exactly 
the  same  way  as  a  square  elbow  pattern 


developed,  except  that  the  points  of  in- 
tersections are  used  which  has  been 
formed  by  the  various  intersected  dotted 
lines  from  plan  D,  branch  B,  and  verti- 
cal lines  to  section  F.  Next  draw  a 
solid  line,  as  shown  in  pattern  at  X,  and 
stretch  out  measurements  from  half- 
circle  C  on  B,  beginning  at  5,  4,  3,  2,  1, 
and  2,  3,  4,  4,  as  shown.  It  will  be  seen 
points  5,  5  are  the  shortest  measure- 
ments and  point  1  the  longest.  Next 
erect  dotted  lines  from  the  stretch-out 
X  upwards  until  they  intersect  the 
dotted  lines  last  drawn.  Then  by  con- 
necting the  various  points  intersected 
the  pattern  the  brancli  is  completed. 

© 

NEW  WAREHOUSE  AND  OFFICE. 

The  Pease  Western  Foundry,  Ltd., 
manufacturers  of  steam  heaters,  venti- 
lators, steam  and  hot  water  boilers,  etc., 
287  Donald  street,  Winnipeg,  have  er- 
ected a  large  new  warehouse  and  office 
building,  with  an  approximate  floor 
space  of  30,000  square  feet,  and  pro- 
vision for  adding  two  more  storeys 
when  necessary.  The  new  premises  are 
on  Midland  street,  near  Notre  Dame 
street,  west,  where  a  larger  and  more 
complete  stock  of  furnaces,  registers, 
boilers,  etc.,  will  be  carried. 
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METHODS  THAT  MAR  SALES. 

WHAT  would  the  average  salesman, 
or  any  salesman  in  fact,  think, 
says  a  writer  in  Business  (De- 
troit), if  a  prospect  or  a  customer  sud- 
denly started  to  tell  the  salesman  that 
he  knew  nothing  about  the  art  of  selling 
goods?  Wouldn't  the  salesman,  whether 
he  was  a  star  man  or  otherwise,  feel  per- 
turbed, annoyed  and  insulted  if  the  pros- 
pect explained  in  detail  why  he  thought 
that  the  salesman  did  not  know  how  to 
sell  goods?  Certainly.  Such  a  procedure 
would  undoubtedly  end  up  in  an  argu- 
ment that  would  not  be  conducive  to  fur- 
ther business  between  the  two  or  effec- 
tively kill  any  possibility  of  opening  of 
an  account. 

With  that  point  settled  beyond  any 
doubt  comes  another  and  more  import- 
ant one.  How  can  salesmen  expect  to  do 
business  when  they  act  in  precisely  the 
same  manner  toward  the  retailer.  It 
must  be  vexing  to  a  successful  and  ex- 
perienced dealer  to  have  a  young  sales- 
man come  into  his  store  or  office  and  try 
to  parade  his  knowledge  of  the  dealer's 
business — try,  in  fact,  to  tell  the  dealer 
that  he  does  not  know  his  business.  Such 
really  is  the  case.  Not  only  this,  but 
many  salesmen  cultivate  habits  and  man- 
nerisms that  effectively  choke  off  custom 
and  then  when  their  goods  are  turned 
down  the  salesman  wonders  what  can 
be  wrong. 

A  young  salesman  for  a  well-known 
collar  concern  recently  stepped  into  a 
men's  outfitting  store  and  after  intro- 
ducing himself  to  the  storekeeper  he 
said:  "Will  you  allow  me  to  see  one  of 
your  collars?"  The  storekeeper  opened 
a  box,  took  out  a  collar  and  handed  it 
to  the  salesman,  who,  in  turn,  took  it  to 
the  doorway  to  get  the  benefit  of  the 
stronger  light.  First  he  examined  it  with 
the  naked  eye  and  then  by  the  aid  of  a 
pocket  microscope.  He  turned  it  inside 
out,  bent  it  back  and  forth  as  though 
testing  the  quality  of  the  interlining, 
then  after  sundry  other  moves  he  re- 
stored it  to  its  natural  shape  by  bringing 


the  button  holes  together  to  see  if  it  was 
a  true  fit. 

Walking  back  to  the  counter  he 
handed  the  collar  to  the  storekeeper  with 
a  pitying  smile  and  shaking  his  head 
with  a  "I  thought  so."  "What's  the 
matter  with  it?"  asked  the  storekeeper. 
"Poor  material — cotton  top — only  three- 
fold and  badly  shaped  through  poor  cut- 
ting. I  am  surprised  at  you  handling 
such  a  line." 

"Well,  the  reason  I  handle  it,"  said 
the  storekeeper,  "is  because  it  is  a  good 
seller,  my  customers  like  it,  ask  for  it — 
and  I  like  it  myself.  I  have  tried  out 
other  brands  and  none  have  given  my 
trade  such  satisfaction  as  this  line. 
What  you  say  may  be  true,  but  so  long  as 
its  fit,  durability  and  comfort  suit  my 
customers  I  guess  I  will  keep  it  in  stock." 

This  salesman  effectively  blocked  the 
way  to  even  a  small  order  of  sample 
sizes  by  useless  disparagement  of  a  line 
which  the  storekeeper  had  proved  to  be 
good.  Not  only  did  he  fail  to  convince 
the  storekeeper  on  the  collar  question, 
but  he  raised  doubts  as  to  his  reliability 
in  other  directions.  Probably  this  dealer 
would  have  been  hard  to  sell  in  any  case, 
but  rather  than  convey  the  suggestion 
that  he  had  been  a  foolish,  incompetent 
buyer,  it  would  have  been  better  had  the 
salesman  tried  to  open  an  account  by  the 
offer  of  something  worth  consideration — 
advertising  material  free,  longer  time  on 
payment  or  a  slightly  bigger  discount. 
Disparagement  of  a  line  is  a  direct  in- 
sult to  the  dealer's  buying  ability.  The 
dealer  looks  at  it  in  that  light  and,  such 
being  the  case,  salesmen  should  realize 
that  "every  knock  is  a  boost"  as  far  as 
his  competitors'  goods  are  concerned. 


EFFICIENCY  OF  THE  INDIVIDUAL. 

(Continued  from  page  50.) 
neighbor  as  thyself.     On  these  two  com- 
mandments  hang   all   the   law   and   the 
prophets." 

As  a  principle  of  efficiency,  a  second- 
ary meaning  of  the  ideal  is  a   definite 
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purpose  which  must  be  pursued  resolute- 
ly, courageously,  and  without  hesitation 
or  vacillation. 

The  man  without  a  purpose  is  a  drift- 
ing derelict,  useless  to  himself  and  a 
menace  to  others.  The  man  who  reso- 
lutely follows  a  set  purpose  is  the  ship 
with  the  strong  hand  on  the  tiller  and 
the  eye  of  the  helmsman  on  the  compass. 

In  all  history  there  is  hardly  a  more 
pathetic  figure  than  Columbus,  domin- 
ated by  his  ideal  of  sailing  westward  to 
India,  going  from  court  to  court  seeking 
a  backer  for  his  enterprise,  for  years 
meeting  only  discouragement  and  re- 
buffs, but  always  pursuing  his  ideal. 
What  a  reward  was  his  when,  first  of  all 
the  watching  companies  of  his  three 
ships,  he  at  night  saw  lights  ahead  on. 
the  shores  of  the  New  World,  and  feLfr, 
that  his  ideal  has  been  attained!  Nor- 
was  the  world  wholly  ungrateful.  To- 
day, sainted  by  the  Roman  chnrch,  the- 
first  of  a  ducal  family,  honored  annually 
by  a  great  republic,  the  name  of  Colum- 
bus is  a  monument  to  the  fact  that  evern 
one's  fellow-men  give  their  rewards  to 
the  man  who  chooses  a  noble  ideal  and 
unswervingly  pursues  it. 

In  even  the  smallest  detail  of  one's 
work,  the  first  requisite  is  a  clear  idea  of 
what  is  to  be  accomplished  and  then  a 
concentration  of  effort  upon  it. 

Lack  of  purpose  is  the  cause  of  in- 
numerable failures.  The  ordinary  man 
goes  to  work  at  the  end  of  his  school 
days  with  no  idea  of  the  kind  of  life  for 
which  he  is  fitted  and  with  no  definite 
ideal  beyond  the  weekly  pay  envelope. 
Work  assigned  to  him  by  his  superiors 
he  does  indifferently  because  he  sees  be- 
yond it  no  inspiring  ideal.  He  is  through 
life  an  opportunist  and  a  failure. 

If  any  course  of  action  is  itself  incor- 
rect, the  determined  pursuit  of  it  is  mere 
obstinacy,  and  is  certain  to  lead  to 
failure. 

This  illustrates  the  general  truth  that 
the  application  of  any  one  of  the  prin- 
ciples of  efficiency  may  be  abused  into 
a  vice. 


Current  News  of  the  Hardware  Trade 


Severs  Connection. 

Frank  Gould,  on  April  20,  severed  his 
connection  with  Henry  Disston  &  Sons, 
Inc.,  Philadelphia.  For  some  time  past 
Mr.  Gould  was  sales  manager  of  the 
hardware  department. 

The  Fireco  Range  Co. 

The  Fireco  Range,  Ltd.,  capitalized  at 
$50,000,  head  office,  Hespeler,  has  ob- 
tained charter.  The  new  company  is 
composed  of  Oscar  Zryd,  Z.  A.  Hall, 
A.  W.  Boos,  J.  F.  Greig,  K.  B.  Zryd. 

Universal  Tool  Steel  Co. 
•  Universal  Tool  Steel  Co.,  capitalized 
at  $10,000,000— head  office,  Toronto— has 
been  incorporated  to  carry  on  the 
trades  or  businesses  of  iron  masters, 
steel  makers,  to  deal  in  and  manufacture 
iron,  steel,  etc. 

Business  Changes. 
Cargill,    Ont.— Fred   Balston,   London, 
lias  purchased  the  hardware  business  of 
A.  J.  Ross. 

Conquest,  Sask.—  The  Pattinson  & 
Gunn  Co.  have  been  succeeded  by  Mit- 
chell Bros. 

i  Belgrave,  Ont. — L.  J.  Williams  has 
sold  his  hardware  business  to  D.  &  J. 
McCallum  Bros.,  who  take  possession  on 
May  1. 

New  Firms. 
Russel,   Man.— Albert   Phizachlea   has 
started  a  hardware  business. 

Hanover,  Ont.— Arthur  C.  Helwig  has 
opened  a  new  plumbing,  heating  and 
metal  work  business. 

Toronto,  Ont.— The  Watson  Cycle- 
Car  Co.,  Ltd.,  capitalized  at  $100,000, 
has  been  incorporated. 

Eyebrow,   Sask. — The   hardware  busi- 
ness of  C.  W.  Gimbly  &  Son,  has  been 
purchased  by  W.  L.  Black. 
Personals. 
Hull,  Que.— Kelly  &  Leduc  have  suc- 
ceeded J.  A.  Bonette. 

D.  A.  O'Connor,  Whitby,  Ont.,  has 
joined  the  staff  of  May  Bros.,  West 
Toronto. 

Hull,  Que. — Edward  Carriere  has 
taken  over  his  father's  business,  and  is 
making  a  number  of  changes  in  the  store. 
W.  H.  Wiggs,  president  of  the  Me- 
chanics' Supply  Co.,  Quebec,  has  re- 
turned from  an  extended  trip  to  Cuba 
and  Jamaica. 

John  Elliot,  buyer  of  household  fur- 
nishings at  the  Russell  Hardware  Co., 
Toronto,  was  presented  with  a  ring  by 
fellow-employees  on  the  occasion  of  his 


leaving  to  take  charge  of  his  brother's 
store  near  Bowmanville. 

Frank  W.  Dart,  representing  Andrew 
B.  Hendryx  &  Co.,  New  Haven,  Conn.; 
A.  W.  Peck,  jun.,  of  Stanley  Rule  and 
Level  Co.,  New  Britain,  Conn. ;  Roger 
M.  Cox,  of  the  Bromwell  Brush  and 
Wire  Goods  Co.,  Cincinnati,  O.;  and  Mr. 
North,  of  O.  B.  North  &  Co.,  New  Haven, 
Conn.,  were  calling  on  the  trade  in  Mont- 
real this  week. 

John  Hurtibuise,  assistant  buyer  in 
Starke,  Seybold,  Ltd.,  Montreal,  was 
married  April  21  to  Miss  Barsalou,  of 
Montreal,  and  left  with  his  bride  for  a 
trip  to  Washington,  New  York,  and  At- 
lantic City.  The  employees  of  the  firm 
made  him  a  presentation  of  a  set  of 
silver  and  the  firm  sent  him  a  substan- 
tial check. 

George  Williams,  representative  of 
I  he  Canadian  Yale  &  Towne  Co.,  who 
was  taken  ill  while  at  Freeman's  Hotel, 
Montreal,  several  weeks  ago,  and  has 
since  been  in  the  Royal  Victoria  Hospi- 
tal, is  reported  to  be  convalescent,  and 
expects  to  return  to  his  home  next  week. 
Mr.  Williams'  father  and  mother  went 
to  Montreal  from  their  home  in  Clarks- 
burg, Virginia,  in  order  to  be  with  their 
son,  and  Mrs.  Williams  has  been  in  con- 
stant attendance  at  the  hospital.  Mr. 
Williams'  friends  will  be  glad  to  learn 
of  his  recovery. 

Western  Notes. 

Rivers,  Man.,  has  started  a  clean-up 
campaign. 

Moore  Park,  Man. — J.  Rutley  has 
started  a  hardware  business. 

Winnipeg,  Man. — Bernthal  &  Gordon 
have  opened  a  hardware  and  furniture 
store. 

Glenboro,  Man.  —  G.  R.  Thair  has 
purchased  a  hardware  business  at  Keyes, 
Manitoba. 

Waskada,  Man. — G.  R.  McLean  has 
purchased  the  hardware  stock  of  T.  S. 
Perrin. 

Pense,  Sask.— B.  L.  Van  Slycke,  hard- 
ware merchant,  has  sold  out  to  H.  Mc- 
Gillivray. 

Govan,  Sask.— Dickey  &  Anger  have 
dissolved  partnership;  R.  Dickey  con- 
tinuing. 

North  Vancouver,  B.C.  —  D.  Mc- 
Nairnie,  hardware  merchant,  has  sold 
out  to  C.  Y.  Griffin. 

A.  B.  Bittues,  Canadian  general  man- 
ager of  the  Gillette   Safety  Razor  Co., 
was  in  Winnipeg  last  week. 
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R.  P.  Buchanan,  the  Prince  Albert 
representative  of  Wood,  Vallance,  Ltd., 
Winnipeg,  was  in  the  city  this  week. 

C.  C.  Ballantyne,  president  of  the 
Sherwin-Williams  Paint  Co.,  was  re- 
gistered at  the  Royal  Alexandra  Hotel, 
Winnipeg,  last  Monday. 

Vancouver,  B.C. — Allison,  Higgins  & 
Ford,  dealers  in  electric  supplies,  have 
dissolved  partnership.  Simon  Ford  has 
retired  from  the  business. 

F.  M.  Richards,  formerly  with  the 
Moose  Jaw  Hardware  Co.,  Moose  Jaw, 
Sask.,  for  several  years,  is  starting  up 
in  the  general  hardware  business  for- 
himself  at  St.  Louie,  a  new  town  on  the 
G.T.P.,  some  distance  west  of  Moose 
Jaw. 

Joseph  Bradley,  who  has  been  in  the 
hardware  business  at  Tompkins,  Sask., 
for  a  year  or  more,  and  was  formerly  in 
business  at  Amulet,  Sask.,  died  at  Mani- 
tou,  Man.,  last  Sunday  afternoon  at  his 
brother's  residence.  The  deceased  took 
ill  several  months  ago,  and  went  to  the 
Winnipeg  Hospital  for  treatment,  re- 
maining there  until  recently.  He  felt 
much  better,  and  decided  to  pay  his 
brother  a  visit  before  returning  to  work, 
and  died  there  suddenly. 

W.  J.  Lockwood,  veteran  traveler  for 
John  H.  Graham  &  Co.,  New  York,  hard- 
ware brokers,  paid  a  visit  to  Winnipeg 
last  week.  He  has  been  coming  to  Win- 
nipeg for  the  past  thirty-three  years. 
When  he  first  came  to  Winnipeg  there 
were  only  two  wholesale  houses  to  call 
upon,  many  of  the  present  large  houses 
then  being  in  the  retail  business.  Since 
that  time  Mr.  Lockwood  has  seen  some 
big  changes  in  the  hardware  business  in 
Western  Canada.  On  one  of  his  early 
trips  to  the  coast  over  the  C.P.R.  some 
of  the  large  centres,  such  as  Moose  Jaw 
and  Calgary,  he  says,  were  merely  hitch- 
ing places  for  cowboys.  His  visits  to 
Western  Canada  now  are  confined  to 
Winnipeg,  where  he  is  well  known  in  the 
hardware  trade. 

The  Miller-Morse  Hardware  Co.  have 
organized  an  athletic  association  for 
their  staff,  and  have  secured  grounds  of 
15  acres  at  River  Park.  A  general  meet- 
ing was  held  last  week,  and  the  follow- 
ing officers  elected : — Hon.  president, 
F.  M.  Morse  president,  S.  C.  Morse; 
secretary-treasurer,  William  Kenyon.  A 
committee  of  the  following  was  ap- 
pointed:— W.  E.  Gordon,  representing 
the  office;  F.  Cliff,  representing  the  ship- 
ping department;  and  E.  Cook,  repre- 
senting the  warehouse.     It  was  decided 
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that  the  games  most  suitable  for  the 
grounds  were  tennis,  basketball,  base- 
ball, and  football.  Such  games  as  hockey 
and  curling  will  be  provided  for  in  sea- 
son. It  is  intended  to  enter  the  various 
leagues,  but  not  to  devote  all  their 
energies  to  that.  One  week  there  will  be 
a  tennis  game  for  the  girls,  and  so  on. 
The  firm  aims  to  keep  it  among  them- 
selves, and  to  let  everybody  from  the 
office  boy  up  have  a  whack  at  something. 
The  colors  green  and  white  have  been 
decided  upon. 

<§? 

RETIREMENT    OF    F.  H.    GLIDDEN. 

At  the  last  annual  meeting  of  the 
Glidden  Varnish  Company,  F.  H.  Glid- 
den,  its  founder,  and  who  for  thirty-one 
consecutive  years  had  filled  the  office 
of  president,  sprung  a  surprise  to  the 
board  of  directors,  by  tendering  his 
resignation. 

In  so  doing  and  in  words  of  deep  feel- 
ing Mr.  Glidden  expressed  his  gratitude 
to  those  present  for  the  many  years  he 
had  been  honored  with  their  confidence 
in  the  management  of  the  company's 
business.  He  made  it  clear  that  the 
prosperity  of  the  Glidden  Varnish  Com- 
pany was  due  more  to  the  able  assist- 
ance and  co-operation  of  the  competent 
young  men  and  his  four  sons  who  had 
given  so  faithfully  the  many  years  of 
their  best  service  in  the  upbuilding  of 
the  company. 

Mr.  Glidden  who  is  now  past  eighty 
years  of  age,  but  still  active  and  enjoy- 
ing good  health,  said  it  was  time  to  give 
way  to  the  merits  of  the  younger  element 
and  declined  to  be  re-elected  president. 
The  board  of  directors  in  appreciation 
of  the  long  service  rendered  by  Mr. 
Glidden,  created  the  new  office  of 
chairman  of  the  board  of  directors, 
to  which  office  he  was  unanimously  el- 
ected. The  following  officers  were  then 
elected,  namely: — 

President — Fred  A.  Glidden. 

Vice-President — F.  K.  Glidden. 

Treasurer — W.  J.  Glidden. 

Secretary — R.  S.  Leonard. 

The  new  president  is  not  only  popu- 
lar with  all  his  associates  in  the  business 
but  also  with  the  trade  he  has  so  vigor- 
ously helped  to  build  up,  and  it  is  as- 
sumed that  with  his  thorough  knowledge 
of  the  details  of  the  extensive  business, 
that  the  Glidden  Varnish  Company  will 
continue  indefinitely  its  march  of 
progress. 


BRIGHTEN    UP    CAMPAIGN. 

The  Sherwin  Williams  Co.  of  Canada 
are  boosting  their  "Brighten  Up  Cam- 
paign" in  the  S.W.P.  Magazine.  The 
"Brighten  Up"  number  contains  many 
suggestions  for  the  retailer,  showing  how 
he  can  push  the  sale  of  ready-mixed 
paints  during  the  campaign  season.     In 


the  "Brighten  Up"  number  an  an- 
nouncement is  also  made  of  the  prosper- 
ity window  dressing  competition. 

The  Brighten  Up  creed  is  as  follows: 

To  Brighten  Up  myself — to  be  opti- 
mistic,   cheerful   and   good-natured. 

To  Brighten  Up  my  home  and  spread 
the  Brighten  Up  spirit  among  my  neigh- 
bors. 

To  Brighten  Up  my  business  and  take 
pleasure  as  well  as  profit  from  it. 

To  Brighten  Up  my  town  and  promote 
its  social,  industrial  and  commercial 
progress. 

To  promote  the  love  of  Nature,  sun- 
shine and  fresh  air. 

To  adopt  Brighten  Up  as  my  slogan. 

® 


ing   goods    department — which    he    as    a 
traveler  did  much  to  develop. 
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TAKE    CHARGE    OF   DEPARTMENT. 

Western  hardwaremen  will  be  sorry  to 
learn  that  Mr.  W.  L.  Cordingley,  who  for 
years  has  been  visiting  them  in  the  in- 
terests of  the  sporting  goods  department 


W.  L.  CORDINGLEY. 

of  the  Miller-Morse  Hardware  Co.,  Win- 
nipeg, will  not  in  future  be  a  regular 
visitor.  All  will  be  glad,  however,  to 
know  that  it  is  Mr.  Cordingley 's  ad- 
vancement which  prevents  his  visits.  It 
has  been  found  necessary  for  Mr.  Cor- 
dingley to  remain  steadily  at  the  home 
house,  directing  from  there  the  work  of 
other  travelers  from  the  sporting  goods 
dept. 

Mr.  Cordingley 's  advancement  may 
well  serve  as  an  inspiration  for  young 
men  in  the  trade.  In  1903,  after  leaving 
St.  John's  College,  he  started  with  the 
Miller-Morse  firm  as  office  boy,  and  has 
now  been  placed  in  charge  of  the  sport- 
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NEW  BULK  SALES  ACT. 

A  new  Bulk  Sales  Act  has  been  intro- 
duced into  the  Ontario  Legislature.  Its 
chief  clauses  read  as  follows: 

Before  making  any  sale  in  bulk 
within  the  meaning  of  this  Act,  the 
vendor  or  transferor  shall  give  his 
creditors  fifteen  days'  notice  by 
registered  mail  of  his  intention  so 
to  sell,  and  every  disposition  made 
of  the  purchase  money,  or  of  any 
note  or  other  security  therefor,  in 
the  absence  of  such  notice  or  before 
the  expiry  of  fifteen  days  from 
mailing  of  such  notice,  shall  be 
fraudulent  and  void;  provided,  how- 
ever, that  if  all  the  creditors  of  the 
vendor  or  transferor  consent  in 
writing  to  the  said  sale,  such  notice 
shall  not  be  necessary. 

Nothing     in     this   Act   contained 
shall  apply  to  or  affect  any  sale  by 
executors,   administrators,   receivers 
or  assignees  for  the  benefit  of  credi- 
tors, nor  by  any  public  official  act- 
ing under  judicial  process. 
It  is  introduced  by  W.  D.  McPherson, 
a  West  Toronto  member,  the  man  who 
introduced  the  Bulk  Sales  Act  last  year 
which  was  thrown  out. 


Price  List  and  Sample  Booklet. 

The  Wearwell  Paint  and  Varnish  Co., 
St.  Lambert,  P.Q.,  has  issued  a  20-page 
catalogue  and  price  list.  The  new  list 
is  neatly  gotten  up  and  gives  list  prices 
as  well  as  general  information  regarding 
the  products  of  the  company.  A  neat 
color  card,  gotten  up  in  book  form  has 
also  been  issued,  showing  samples  of  the 
various  colors  comprising  the  line  of 
ready  mixed  paints  now  being  manufac- 
tured by  the  company. 

• © 


Guelph,  Ont. — The  Munder  Tungsten 
Lamp  Co.  has  obtained  charter.  The 
new  company  is  capitalized  at  $50,000. 


DO  YOU  RECEIVE 

PROMPT  DELIVERY? 

Subscribers  to  Hardware  and 
Metal  who  do  not  receive 
prompt  and  regular  delivery, 
each  week,  will  confer  a  favor 
by  reporting  the  matter  to  us. 
Hardware  and  Metal  is  mailed 
regularly  in  Toronto  Friday 
afternoon,  and  should  reach 
every  town  within  12  hour's  run 
of  Toronto,  on  Saturday  morn- 
ing. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of    Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 
Although  trade  in  the  hardware  line  is  not  quite  as  brisk  as  it 
was  during  the  first  two  weeks  of  the  month,  a  large  volume  of  busi- 
ness is  passing.  The  metal  markets  are  still  quiet  with  only  a  fair 
amount  of  business  being  done.  With  the  arrival  of  warmer  weather 
there  will  be  a  revival  in  business  and  the  hardware  trade  in  general 
is  looking  forward  to  a  large  volume  of  spring  business.  The  "Clean 
up  and  Paint  up"  movement  is  spreading,  and  has  been  taken  up  in 
many  places  throughout  Canada.  It  is  expected  that  this  move- 
ment will  be  one  of  the  greatest  boosters  of  the  paint  business  ever 
attempted  in  Canada.  Many  price  changes  have  taken  place  recently, 
several  in  a  downward  direction.  \ 


MONTREAL. 

MONTREAL,  Apr.  22.— Business  has 
not  been  overly  brisk,  due  largely 
to  the  cold  and  backward  wea- 
ther. Spring  lines  have  been  moving 
well  so  far  as  the  wholesale  trade  is  con- 
cerned but  retailers  report  that  the  un- 
seasonable weather  has  affected  their 
sales  to  a  very  marked  extent.  Usually  at 
this  season  there  is  a  call  for  lawn 
mowers,  rollers,  etc,  for  the  annual 
spring  tidying  up,  but  so  far  this  year 
there  has  been  a  very  slight  demand  for 
these  goods.  It  is  expected,  however, 
almost  any  day  now  will  see  a  change  for 
the  better  and  with  grass  growing  and 
shrubs  sprouting  lawn  and  gardening 
tools  will  be  moving  freely. 

There  is  a  scarcity  of  houses  in  Mont- 
real this  year  and  rents  are  soaring  al- 
most beyond  reason.  It  is  estimated  that 
some  30,000  families  will  be  changing 
their  abodes  in  Montreal  this  May  day 
and  naturally  this  will  initiate  a  big  de- 
mand for  cleaning  materials  and  uten- 
sils. The  scarcity  of  houses  has  also 
stimulated  building  operations  and 
builders'  hardware  is  moving  well.  There 
has  been  a  particularly  strong  demand 
for  cheap  lock  sets  on  account  of  the 
many  tenement  houses  of  cheaper  con- 
struction that  are  now  in  process  of 
building. 

Out  through  the  country  business  is 
showing  signs  of  improvement  and  gen- 
erous orders  have  been  placed  for  season- 
able lines  such  as  barbed  wire  for  fenc- 
ing, roofing,  paints  and  garden  utensils. 
A  number  of  country  merchants  have 
been  in  the  city  during  the  past  week  but 
on  account  of  the  bad  roads  the  visitors 
have  not  been  as  numerous  as  they  usual- 
ly are  at  this  time  of  the  year. 

Sporting  goods  are  reported  more  ac- 
tive. As  the  fields  dry  up  the  small  boy 
is  getting  out  with  baseball  and  bat,  and 
these  goods,  with  the  various  equipment 
considered  necessary  to  a  complete  en- 
joyment of  the  game,  are  moving  quite 


freely.  Tennis  rackets,  croquet  sets, 
lacrosse  sticks,  bicycles  and  other  varie- 
ties of  spring  and  summer  goods  are  be- 
ing broug-ht  to  the  front  by  progressive 
retailers. 

Collections  have  shown  some  improve- 
ment during  the  past  week,  but  condi- 
tions are  still  far  from  ideal.  The  jobbers 
exhibit  a  more  hopeful  spirit,  however, 
and  it  is  confidently  expected  that  if 
crop  conditions  are  good,  or  at  least  nor- 
mal, that  a  big  fall  business  will  be  the 
result. 

Ammunition. 

In  addition  to  the  new  prices  quoted 
in  last  week's  issue  for  Dominion 
ammunition,  the  following  new  discounts 
are  listed  for  American  ammunition : 

22  short  black    40  &  5     off  list 

22  long  black   40  &  5      "    " 

22  long  rifle    30  &  5      "    " 

22  short  smokeless    ...  40  &  20    "    " 

22  long  smokeless 40  &  5      "    " 

22  long   rifle  smokeless  30  &  5      "    " 

This  is  an  increase  in  price  of  33  1-3% 
on  rifle  cartridges,  14%  on  long  and 
short  black  and  long  smokeless,  and  10% 
on  short  smokeless.  All  other  prices  re- 
main unchanged. 

Lead  and  Lead  Waste  Pipe. 

The  list  price  remains  unchanged  at 
iy<i  and  9  cents  per  pound  for  lead  and 
lead  waste  pipe.  There  is  a  possibility 
of  a  further  change,  however,  owing  to 
the  unsettled  state  of  the  metal  market 
on  account  of  the  Mexican  situation. 

Wrought  Iron  Pipe. 

No  change  has  yet  taken  place  in  the 
price  of  lapweld  pipe.  It  was  thous'ht 
at  the  time  of  last  week's  report  that 
new  prices  would  be  issued  almost  im- 
mediately for  pipe  from  4%  to  10 
inches  on  account  of  the  increased  tariff. 
It  seemed  so  sure  that  prices  would  be 
increased  that  quotations  were  with- 
drawn. It  now  appears,  however,  that 
owing:  to  a  quiet  market  no  change  in 
prices  will  be  made  at  present  and  the 
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public     Avill     be     allowed  to  benefit  by 
present  quotations  for  a  time  at  least. 

Screws. 

There  has  been  a  fairly  steady  demand 
and  as  the  American  price  is  still  low 
there  is  no  immediate  prospect  of  an 
advance.  It  is  possible  that  the  new  tar- 
iff may  have  an  effect  on  the  price  of 
brass  screws  and  that  it  will  also  affect 
lock  sets  where  there  are  brass  or  bronze 
trimmings. 

Builders'  Hardware. 

Buying  has  been  quite  brisk  in  this 
department  owing  to  the  large  amount 
of  construction  work  under  way.  It  is 
also  noticeable  that  building  operations 
increase  the  sale  of  explosives,  as  most 
of  the  building  around  the  city  is  on  very 
rocky  ground  where  blasting  is  abso- 
lutely necessary. 

Metals. 

There  has  been  little  change  in  any  of 
the  markets  and  the  demand  has  been 
about  as  usual.  The  Mexican  situation 
has  caused  an  unsettled  feeling  in  sev- 
eral lines,  particularly  in  lead,  which 
enters  so  largely  into  war  materials.  It 
is  anticipated  that  a  change  in  prices 
will  come  at  any  time  now.  The  amount 
of  business  passing  in  lead  at  present 
is  very  small  and  prices  have  been 
marked  down  from  $5.25,  $5.50  to  $5.00 
-$5.25. 

Tin. 

There  has  been  no  change  sine*  last 
week  when  the  price  declined  one  cent. 
The  market  is  weaker  but  the  price  re- 
mains at  42y2  to  43  cents. 

Spelter. 

The  quotation  of  $6.00  to  $6.25  stands, 
with  only  a  fair  demand.  This  market  is 
very  quiet  just  now. 

Copper. 

Conditions  in  this  market  show  no 
change  from  the  reports  of  the  past  few 
weeks.  The  quotation  of  $16.50  still 
holds  with  only  a  limited  amount  of 
business  passing. 

Antimony. 

The  weakness  that  has  characterized 
this  market  for  several  weeks  continues 
and  the  price  of  $9.00  remains  un- 
changed. A  small  amount  of  business 
has  been  done. 

Iron. 

Though  like  all  the  other  metals,  this 
market  has  been  weak  for  some  time 
there  has  been  no  alteration  in  price  and 
the  figure  of  $19.00  per  hundred  is  still 
in  effect. 
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TORONTO. 

TORONTO,  April  23.— Business  with 
wholesale  hardware  firms  con- 
tinues fair,  although  not  as  brisk 
as  during  the  first  two  weeks  of  the 
month.  Retailers  report  an  improve- 
ment in  conditions.  With  the  steady 
improvement  in  weather  conditions  the 
demand  for  hardware  lines  should  be- 
come more  pronounced. 

There  is  little  or  no  change  in  the 
general  condition  of  the  metal  market, 
which  is  still  weak.  Buyers  are  still 
cautious  and  orders  are  rather  small. 

A  number  of  price  changes  have  taken 
place  during  the  week.  Bar  iron  and 
tin  have  declined.  Wrought  steel  butts 
have  declined  in  price.  Ammunition  has 
advanced.  Wire  nails  will  likely  ad- 
vance in  the  near  future. 

Decline  in  Bar  Iron. 

Toronto  hardware  jobbers  are  now 
quoting  bar  iron  at  $2.00  base  F.O.B., 
Toronto,  and  $1.90  base  F.O.B.,  factory 
points  in  Ontario. 

The  Nail  Situation. 

Referring  to  the  wire  nail  situation  in 
Hardware  and  Metal  of  April  4,  said : — 

"Much  speculation  exists  as  to  what 
effect  the  tariff  changes  will  have  on  the 
nail  market.  Toronto  dealers  think  that 
an  advance  will  take  place.  Toronto 
quotations  have  been  very  low  lately. 
Considerable  price-cutting  has  been  in 
evidence.  The  ruling  quotation  has  been 
and  is  at  the  time  of  writing,  $2.10  per 
keg  base,  although  some  lower  prices 
have  been  in  evidence.  Several  Toronto 
firms  believe  that  the  imposition  of  a 
duty  on  wire  rods  will  have  a  tendency 
to  advance  quotations  in  the  finished 
product." 

Since  the  above  was  written,  the 
ruling  price  on  wire  nails  has  remained 
at  $2.10  base,  and  nails  are  being  quoted 
ever,  that  there  will  be  an  advance  in 
wire  nails  within  the  next  week  or  ten 
days. 

The  Metal  Markets. 

There  is  no  change  in  the  general 
condition  of  the  metal  markets.  The 
orders  coming  in  are  not  large,  and  buy- 
ers are  still  exhibiting  caution.  Weak- 
ness in  the  primary  markets  has  been 
quite  evident  for  the  past  two  weeks. 
Spelter  has  advanced  5  cents  per  100  lbs. 
at  Toronto.  Copper  remains  unchanged, 
and  is  fairly  steady.  Lead  remains  un- 
changed, while  tin  has  shown  a  decline 
of  %  cent  per  pound.  Pig  iron  remains 
unchanged.  The  ruling  prices  in  Toron- 
to are  as  follows: — Tin,  38^  to  41c  lb.; 
lead,  $4.85  to  $5  per  100  lbs.;  copper, 
15y2c  to  16y2c  lb.;  antimony,  8%c  to  9c 
lb. ;  zinc,  5y2c  to  6c  lb. ;  ingot  brass,  red, 
13c  to  15c  lb. ;  ingot  brass,  yellow,  liy2c 
to  14c  lb.;   half-and-half  solder,  24e  to 


26c  lb.;  pattern  aluminum,  23e  to  24c 
lb. ;  ingot  aluminum,  19e  to  20c  lb. ;  acme 
solder,  191/oc  lb.;  easy  wiping  solder, 
20y2c  lb.;  star  extra,  22y4C  lb.;  wire 
solder,  27c;  tinkers'  bar  solder,  28c  lb.; 
lead  wool,  8c  lb. 

Decline  in  Price  of  Butts. 

Wrought  butts  have  declined  in  price 
and  there  appears  to  be  price-cutting 
going  on  at  the  present  time.  The  rul- 
ing quotations  are: — 

No.    840    wrought    butts 70-5% 

No.  804  wrought  butts   70-5% 

Other   numbers    60-10-5% 

Advance  in  Ammunition. 
An  advance  has  taken  place  in  Toronto 
quotations  on  ammunition,  and  the  new 
discounts  are  quoted  herewith: — 

Dominion  B.B.  22 50-10-2y2% 

C.B.  22   50-21/2% 

"         22  short  black 50% 

"         22  long  black 50% 

"         22  L.  smokeless   ..         50% 
"         22  L.  rifle  black...     40-2% % 
"         22  L.  rifle  smokeless  40-2y2% 

"         22    shot    black 40-20% 

"  22   shot   smokeless...     55-5% 

"         rim  fire  other  sizes   .44-2y2% 

"         C-F  pistol  sizes 20-2%% 

"  C.F.  sport.  &  military       10% 

Brass   shot   shells    45-12y2% 

Primers    10-2y2% 

American  22  short  black 40-5% 

"         22  long  black   40-5% 

"         22  L.  smokeless 40-5% 

"         22  L.  black  rifle 30-5% 

"         22  L.   rifle   smokeless.  .30-5% 

Rope  Twine,  Etc. 

A  decided  improvement  is  noticeable 
in  business  in  rope,  twine,  etc.  Binder 
twine  booking  continues  in  a  very  satis- 
factory manner.  Toronto  quotations 
are  as  follows: — 

Best  Pure  Manila 15c  lb.  base. 

British  Manila    lie  lb.  base. 

African  Hemp  lie  lb.  base. 

Sisal  Rope   10y2c  base. 

Lath    Yarn    Single    93/4c    lb. 

Lath   Yarn   Double    10y4c   lb. 

Other  lines  are  shown  in  current  mar- 
ket quotations. 

Binder  twine  prices  are: — 650  ft. 
twine,  13y2c  lb.;  600-ft.  twine,  lie  lb.; 
550-ft.  twine,  934c  lb.;  500-ft.  twine, 
9y4c  lb.;  %c  per  lb.  allowance  on  5  tons 
and  over;  y4c  lb.  allowance  on  10  tons 
and  over;  delivery  allowed  on  300  lbs. 
and  over. 

Stoves,  Etc. 

Trade  in  gas  stoves  is  piling  up 
splendidly  and  Toronto  stovemen  re- 
port that  business  in  the  gas  range  line 
is  all  that  could  be  desired  for  this  sea- 
son of  the  year.  Trade  in  other  lines  is 
rather  quiet  at  present. 
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WINNIPEG. 

WINNIPEG,  April  21.— 'Continued 
cold  weather  has  caused  some- 
what of  a  setback  in  the 
hardware  business,  business  now  be- 
ing only  just  fair,  with  no  rush, 
and  so  far  not  nearly  so  good  as  in 
March.  The  colder  weather  is  keeping 
people  from  getting  out  and  doing  gar- 
dening, building,  etc.,  on  which  the 
spring  hardware  business  depends  to  a 
very  great  extent.  Business  in  builders' 
hardware  is  also  suffering  propor- 
tionately. 

Of  late  there  has  been  a  heavy  demand 
for  wrought  iron  pipe,  all  the  wholesale 
houses  experiencing  this.  Why  there  is 
such  a  brisk  demand  this  spring  local 
brokers  are  unable  to  explain.  There  is 
also  a  pretty  good  demand  now  for  gal- 
vanized sheets,  which  are  selling  in 
small  lots  to  the  country  stores.  Nails 
have  been  very  quiet  of  late.  There  has 
been  a  fairly  brisk  demand  throughout 
the  West  for  agricultural  implements, 
hardwaremen  having  been  sorting  their 
stocks  to  be  ready  for  the  big  demand 
when  it  comes  along.  Among  other 
seasonable  goods  that  have  enjoyed  a 
good  demand  are  pumps,  poultry  netting, 
wire  cloth,  and  mosquito  netting.  The 
demand  for  the  last  of  these  has  been  so 
great  wholesalers  have  been  compelled 
to  repeat  their  orders. 

A  large  Winnipeg  wholesale  house, 
who  have  a  large  staff  of  travelers  in 
the  field,  have  been  informed  by  their 
men  that  farmers  are  seeding  all  along 
the  line,  and  travelers  are  of  the  opinion 
that  business  before  long  will  be  excep- 
tionally favorable.  A  representative  of 
this  firm  stated  that  everything  de- 
pended on  the  weather  and  the  way  the 
crop  went  in.  The  fine  business  enjoyed 
in  March  they  accounted  for  by  the  fact 
that  January  and  February  were  lean 
months,  most  of  the  hardwaremen  in  the 
country  having  delayed  their  buying  to 
see  how  things  panned  out.  The  large 
amount  of  business  done  in  March  was 
a  great  surprise  to  most  hardwaremen. 

Changes  in  Prices. 

A  reduction  of  great  importance 
was  made  recently  in  the  prices  on  cer- 
tain lines  of  enamelware,  which  whole- 
salers believe  will  keep  out  German 
lines.  The  reduced  price  is  in  dish  pans, 
preserving  kettles,  tea  kettles,  tea  pots, 
coffee  pots,  sugar  bowls,  rice  boilers, 
lipped  saucepans,  pudding  pans,  both 
round  and  oblong,  round  milk  pans, 
chambers,  wash  bowls,  soap  dishes, 
water  buckets,  water  pitchers,  dippers, 
and  pie  plates.  The  reductions  vary 
trom  5  to  20  per  cent.,  and  affect  Sheet 
Metal  Products,  Pearl  and  Diamond 
brands,  McClary's  Imperial  and  Canada, 
and  Davidson's  Colonial  and  Premier 
wares. 

Among    changes    in    prices    recently 
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made  are  Alberta  barbed  wire,  now  f.o.b. 
Fort  William,  $1.70,  and  Winnipeg, 
$1.98.  Harvest  tools  are  reduced,  the 
new  discount  being  50  off,  instead  of  50 
and  5.  A  slight  reduction  has  also  been 
made  in  the  price  of  padlocks.  All 
prices  of  iron  pipe  and  galvanized  pipe 
are  down. 

Stoves. 

Business  in  stoves  and  ranges  is  still 
reported  as  quiet,  and  wholesalers  are 
are  not  surprised  that  it  is  quiet.  Sum- 
mer lines  in  refrigerators  and  oil  stoves 
are  beginning  to  move  rather  briskly 
now. 

Paints. 

One  of  the  large  Winnipeg  paint 
manufacturers  reports  this  week  that 
the  last  seven  days  have  been  excep- 
tionally brisk  in  the  paint  business.  Fine 
weather  is  of  great  importance,  and  this 
firm  informed  Hardware  and  Metal's 
western  representative  that  a  drop-off  in 
trade  can  be  noticed  with  every  wet  day 
that  comes  along.  Sorting  business  has 
been  good  so  far,  with  some  restrictions. 
There  have  been  no  changes  in  paint 
prices  here  following  the  change  made 
last  week  in  Montreal.  Local  houses  re- 
duced their  prices  several  months  ago, 
and  all  are  pretty  much  alike  now. 

Linseed  oil  is  selling  slowly,  but  busi- 
ness in  this  is  expected  to  become  brisk 
before  long.  There  is  a  pretty  good  de- 
mand for  white  lead,  with  little  doing  in 
turpentine  or  glass.  The  glass  business 
may  be  expected  to  open  up  again  in 
two  or  three  weeks.  Putty  during  the 
past  two  or  three  weeks  has  been  selling 
freely  in  casks. 


NEW    WINNIPEG    QUOTA- 
TIONS. 

The  attention  of  the  Western 
Canada  trade  is  drawn  to  the 
new  prices,  here  shown,  which 
arrived  too  late  for  change  to  be 
'made  on  current  market  quo- 
tation page : 

Iron  pipe :  bile.  %  in.,  $2.50 ; 
%  in.,  $2.60 ;  y2  in.,  $3.20 ;  % 
in.,  $3.75;  1  in.,  $5.50;  1%  in., 
$7.45;  iy2  in.,  $8.90;  2  in., 
$12.00;  21/2  in.,  $19.25;  3  in., 
$25.15;  31/2  in.,  $30.25;  4  in., 
$35.50;  4y2  in.,  $42.35;  5  in., 
$49.75;  6  in.,  $66.40. 

Galvanized  iron  pipe :  x/4  in., 
$3.00;  %  in.,  $3.60;  i/2  in., 
$4.20;  %  irii>  $5.00;  1  in., 
$7.35;  1%  in.,  $9.90;  1%  in., 
$12.00;  2  in.,  $16.00;  2y2  in., 
$25.60 ;  3  in.,  $33.45. 

Linseed  oil:  raw,  per  gal., 
68c;  boiled,  per  gal.,  71c. 

Harvest  tools:  50  per  cent. 

Alberta  barbed  wire:  f.o.b. 
Fort  William,  $1.70;  f.o.b.  Win- 
nipeg, $1.98. 


Sporting  Goods. 

New  prices  are  announced  by  western 
houses  on  22  ammunition,  on  both  Do- 
minion and  American.  They  are  as 
follows : — 

22  short  black  Dominion  47^  per  cent, 
and  American  40  per  cent,  off  list. 

22  long  black  Dominion  471/2  per  cent, 
and  American  40  per  cent,  off  list. 

22  long  smokeless  Dominion  47y2  per 
cent,  and  American  40  per  cent,  off  list. 

22  short  smokeless  Dominion  55  per 
cent,  and  American  50  per  cent,  off  list. 

22  long  rifle  black  Dominion  35  per 
cent,  and  American  33  1/3  per  cent.  off. 

22  long  rifle  smokeless  Dominion  35 
per  cent,  and  American  33  1/3  off. 

A  new  Savage  rifle  is  on  the  market, 
model  1914,  22  calibre,  price  $13,  Win- 
nipeg. 
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KEEPING  MAIL  ORDERS  AT  HOME. 

(Continued  from  page  47.) 
minute  descriptions.  All  of  this  is  go- 
ing on  while  the  average  merchant  is 
sitting  in  his  store,  hoping  that  the 
people  will  drop  in  and  ask  to  be  shown 
something. 

Tell  Them  You  Have  the  Goods. 

Don't  wait.  Take  your  list  of  names, 
write  each  one  a  personal  letter,  specia- 
lizing on  some  one  seasonable  article  in 
your  store,  telling  them  in  a  convincing 
way  that  you  have  something  important 
you  want  to  say  to  them  about  this  par- 
ticular article  the  first  time  they  are  in 
your  vicinity.  They  will  come  then,  and 
see  the  article  you  want  to  sell.  Make 
a  lot  of  intelligent  suggestions  about 
other  articles  that  the  customer  could 
nse  to  advantage.  Describe  each  one  of 
these  lines  in  detail,  bringing  out  strong 
points  about  quality  and  serviceability. 
You  can  do  this  better  in  personal  con- 
versation, with  the  goods  before  you  to 
demonstrate,  than  any  writer  for  any 
mail  order  house  can  possibly  do.  Fight 
the  mail  order  house  with  its  own  weap- 
ons. That  is  what  you  will  be  doing 
when  you  demonstrate  your  merchandise 
correctly.  You  will  be  beating  them  at 
their  own  game.  They  have  no  such  op- 
portunity as  you  for  personal  contact. 

Make  it  a  rule  to  get  a  sales  letter,  or 
some  kind  of  descriptive  printed  matter 
into  the  hands  of  every  possible  custom- 
er at  least  twelve  times  a  year — once  a 
month.  Keep  this  system  up.  It  will 
run  a  mail  order  house  from  your  com- 
munity. The  cost  is  not  great,  either. 
Advertise  in  Your  Newspaper. 

Call  attention  of  the  women  to  the 
little  specialties  that  will  appeal  to 
them.  Strive  to  sell  to  every  family  all 
of  its  requirements.  Don't  let  your  cus- 
tomers split  their  busines  with  the  mail 
order  house  or  with  your  competitor. 
Write  the  advertising  just  as  you  would 
talk  to  a  customer.  Imagine  that  you 
are  talking,  and  you  will  have  a  good  ad- 
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vertisement.  Conduct  your  advertising 
so  that  no  one  who  resides  in  your 
vicinity  will  ever  say,  "Why,  I  did  not 
know  you  had  that  article!" 

Have  Special  Sales. 

Adopt  the  same  principles  that  the 
big  stores  do.  Have  special  days,  Sat- 
urdays or  Mondays,  or  the  time  that 
suits  best  in  your  particular  community, 
to  conduct  special  sales.  Don't  give 
anything  away  in  such  a  sale,  but  specia- 
lize on  some  article  that  everybody 
wants.  You  will  get  the  people  in  the 
habit  of  coming  into  your  store.  Other 
goods  will  be  sold  besides  the  one  ar- 
ticle advertised.  If  your  clerks  are 
trained  as  suggested,  the  sales  will  jump 
like  weeds  in  a  cornfield  on  a  wet  day. 
Tell  the  clerks  frankly  to  sell  more 
goods,  and  you'll  boost  their  salaries. 
The  more  efficient  your  salesmen,  the 
more  money  you  will  make;  therefore 
the  salesmen  are  entitled  to  an  amount 
in  keeping  with  the  service  rendered. 
Never  let  a  customer  go  away  dissatis- 
fied. Put  yourself  in  the  customer's 
place,  and  an  equitable  adjustment  can 
always  be  reached. 

It's  Up  to  You. 

The  manner  in  which  the  boss  and  his 
clerks  treat  customers  will  determine 
where  those  customers  buy.  You  must 
have  faith  in  your  goods  and  faith  in 
yourself.  Forget  mail  order  compe- 
tition, and  "sail  in"  to  study  your 
stock — and  your  customers,  too ! 

Be  courteous — businesslike — sincere — 
accommodating.  Learn  how  to  approach 
men ;  develop  a  compelling  personality,  a 
genial  presence;  learn  how  to  convince 
and  sell;  turn  interest  into  desire  and 
desire  into  sales.  Attempt  bigger  re- 
sults than  ever  before.  Put  grit  and  go- 
to-it-ness  into  all  your  actions.  Remem- 
ber, "where  there's  a  will  there's  a 
way."  And  remember,  also,  that  you 
will  get  only  what  you  work  for. 

You  can  be  the  merchant  prince  in 
your  vicinity,  as  Marshall  Field  was, 
and  John  Wanamaker  is,  in  their  fields. 
The  very  principles  and  systems  that 
built  their  businesses  will  increase 
yours.  Practice  scientific  salesmanship 
and  you  will  outsell  the  other  fellow. 


QUOTATIONS  ON  RAW 
FURS. 

Hardware  and  Metal  has  re- 
cently received  requests  from  a 
large  number  of  hardware  mer- 
chants, asking  that  prices  being 
paid  for  raw  furs  be  published 
in  our  weekly  market  reports. 
Commencing  with  our  next 
issue,  quotations  will  be  given 
on  the  lines  of  furs  usually  ob- 
tained by    retail  hardwaremen. 
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PAINTS  & 
VARNISHES 


Easier  and  Quicker  Sales 


PAINTS  & 
.VARNISHES, 


Everything  in  Nature  follows  the 
line  of  least  resistance.  The  brook, 
with  its  many  curves  and  turns, 
winds  its  way  according  to  this  law 
of  Nature. 

Martin-Senour  100%  Pure  Paint  is 
the  line  of  least  resistance  in  paint 
selling — and  after  the  first  sale,  the 
satisfaction  received  makes  future 
sales  a  matter  of  order-taking. 


Purity  is  the  standard  when  buying 
White  Lead,  Zinc  Oxide,  Linseed  Oil, 
or  Turpentine,  and  purity  is  the 
standard  of  the  great  majority  of 
people  when  buying  paint. 
It  is  easier — quicker — more  profitable 
to  sell  100%  Pure  Paint  to  pre- 
convinced  buyers  than  to  argue  half 
an  hour  about  the  efficiency  of  a  paint 
that  is  not  100%  Pure. 


Investigate 


A  repeat  order  in  every  can 


Investigate 


The  Martin-Senour  Co. 
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Back  of  every  Berry  Brothers  Dealer  are  sure  sales-forces  that  help  him  sell 
Berry  Brothers'  Varnishes.     Berry  Brothers'  Varnishes   move    fast   over  the 
counter.    They  are  the  most  active  stock  a  dealer  can  handle. 
Berry   Brothers'   Varnishes   have  a   reputation   of   satisfaction   for 

over  fifty  years.  People  know  J^^^^h^  about  them  —  they  know  that 
the  dealer  who  sells  and  recom  JpNSSjS^  mends  Berry  Brothers'  Var- 
nishes is  giving  them  honest,  §*" *3E|5~  f  ^astmS  varnish  values.  This 
reputation  helps  you  sell  Berry  wteSSiir  Brothers'  Varnishes. 
Berry  Brothers'  advertising  is  ^^^^  another  sales-force  that  brings 
folks  into  your  store.     For  years  we  have  been  telling  the  public 

about  the  qualities  of  our  Varnishes.  We  have  educated  them  to  ask  for  Berry 
Brothers'  Varnishes — to  know  this  name  as  one  that  stands  for  varnish  satisfac- 
tion. Berry  Brothers'  Varnishes  are  easy  to  sell  because  of  this. 
And  the  Berry  Brothers  dealer  gets  more  than  the  profit  out  of  Berry  Brothers' 
Varnishes.  They  help  him  to  build  his  business  reputation  for  selling  high- 
grade  goods. 

If  you  haven't  Berry  Brothers'  Varnishes  on  your  shelves,  let  us  tell  you  more 
about  them. 


BERRY  BROTHERC 
|  (INCOB.POR.ATED)  »        ^^ 

/brld's  Largest\&rnish  Makers  V^ 

WALKERVILLE,  ONTARIO 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  Apr.  22.— The  annual 
spring  clean-up  spirit  has  set  in 
and  in  consequence  there  has 
been  quite  a  marked  increase  in  the  de- 
mand for  all  kinds  of  paints,  but  chiefly 
house  paints,  both  interior  and  exterior, 
and  enamels,  varnishes  and  stains.  The 
jobbers  and  retailers,  and  also  the  manu- 
facturers are  looking  forward  to  a  con- 
siderable increase  in  business  when  the 
"Clean-Up  and  Paint-Up"  campaign 
starts  the  latter  part  of  May.  Prepara- 
tions are  being  made  by  many  retailers 
to  take  advantage  of  the  publicity  given 
the  movement  to  get  up  some  attractive 
window  displays  and  to  hitch  up  to  the 
general  advertising  of  the  movement. 

Jobbers  anticipate  an  accelerated  de- 
mand for  paints  with  the  opening  of 
navigation  when  cheaper  freight  rates 
will  be  in  effect.  A  large  number  of 
shipments  are  now  ready  to  be  sent  out 
on  the  first  boat  and  judging  from  the 
way  the  river  is  breaking  up  it  will  not 
be  long  before  the  goods  are  on  their 
way  to  their  destination.  The  cold  and 
backward  weather  is  the  only  thing  that 
has  held  the  people  back  thus  far  and 
now  when  a  period  of  finer,  warmer 
weather  seems  at  hand  there  will  doubt- 
less be  a  big  impetus  in  all  lines  of 
brightening  up  materials.  While  there 
has  been  some  improvement  in  collec- 
tions the  situation  still  leaves  much  to 
be  desired. 

White  Lead. 
While    there    has   been   no    change    in 
prices  the  amount  of  business  is  consid- 
ered satisfactory,  being  about  the  aver- 
age for  this  time  of  year.    Prices  quoted 
are:  ton  lots,  $8.05;  less  than  ton  lots, 
$8.25  and  open  prices  for  quantity  lots. 
Linseed  Oil. 
The   amount   of  business  is   about   as 
usual.     The  demand     has     been  pretty 
steady  and   the  quotations  of  the  past 
few  weeks  have  been  maintained  as  fol- 
lows: 

Raw  Linseed — 

1  to  4  barrels    62c  per  gal. 

5  to  9  barrels    61c  per  gal. 

10  to  25  barrels 60c  per  gal. 

Boiled  Linseed  Oil — 

1  to  4  barrels    65c  per  gal. 

5  to  9  barrels    64c  per  gal. 

10  to  25  barrels 63c  per  gal. 

With  open  prices  for  carload  lots. 

Turpentine. 

Turpentine  stocks  are  none  too  large 

with  many  of  the  jobbers.     The  demand 

is  expected  to  keep  good  for  some  time  to 

come.       There  has  been     no     change  in 


prices.     Montreal  quotations  are  as  fol- 
lows: 

5  gallons    72y2 

Half-barrels   70y2 

1  barrel 67y2 

2-4  barrels   66V2 

5-10   62V2 

Gasoline. 
Gasoline  prices  are  still  quoted  the 
same  as  last  report.  A  considerable 
quantity  is  being  sold  at  present  and  it 
is  anticipated  that  business  will  increase 
right  along  now.    Prices  now  are: 

Barrels,  in  wood  23c       gallon 

In  steel  and  drums 20c 

Tank  wagon    (100  gals.)....  19y2c       " 


Less  than  ton  lots   .  .$8.40  per  100  lbs. 

Ton  lots 8.20  per  100  lbs. 

For  larger  quantities  prices  are  open. 


TORONTO. 

TORONTO,  April  16.— Paint  of  all 
kinds  is  moving  freely  and  a  very 
fair  amount  of  outside  work  is  now 
under  way.  The  busy  season  for  the  re- 
tailer will  not  really  commence  until  the 
first  week  in  May.  There  are,  however, 
many  retailers  who  have  had  to  send  in 
good  sized  repeat  orders.  The  effects 
of  the  "Clean  up  and  Paint  up"  move- 
ment will  be  felt  during  the  early  part 
of  May,  and  it  is  expected  that  large 
quantities  of  paint  will  be  sold  by  re- 
tail hardwaremen  during  the  first  two 
weeks.  One  jobber  reported  that  the 
volume  of  business  so  far  compared 
favorably  with  the  volume  during  the 
corresponding  period  of  last  year,  but 
that  orders  were  rather  hard  to  get. 

Decline  in  Turpentine. 

The  turpentine  market  is  rather  weak. 
The  primary  markets  have  been  exhibit- 
ing weakness  and  Toronto  quotations 
have  declined  2  cents  per  gallon.  The 
ruling  quotations  now  are : — 
Single  barrels  ....69c  per  Imperial  gal. 

2  to  4  barrels 68c  per  Imperial  gal. 

5  gal.  lots 76c  per  Imperial  gal. 

Linseed  Oil. 

No  change  has  taken  place  in  linseed 
oil  quotations  and  the  ruling  quotations 
in  Toronto  are: — 
Raw  Linseed  Oil — 

Single  barrels    65c  gallon. 

3  to  5  barrels 63c  gallon. 

6  to  9  barrels   61c  gallon. 

Boiled  Linseed  Oil — 

Single  barrels    68c  gallon. 

3   to   5  barrels    66c  gallon. 

6  to  9  barrels   64c    gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.  Cans  are  charged  at:  5-gal.  cans, 
50  cents  each ;  10-gal.,  75c.  each. 

White  Lead. 
There  is  still  a  fair  demand  for  white 
lead   at   the   follow^ ?  quotations: — 
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TRENDS  IN  THE  IRON  INDUSTRY. 

Connellsville  coke  production  as  re- 
ported weekly  by  the  Courier  shows  a 
decline  of  2  per  cent,  from  the  maxi- 
mum, which  was  in  the  week  ended 
March  21st.  The  Courier  figures  of  ship- 
ments, a  better  indication  of  iron  con- 
ditions, shows  a  decrease  of  9  per  cent, 
from  the  maximum,  in  the  week  ended 
March  7th,  but  the  shipments  in  that 
week  were  exceptionally  heavy. 

Pig  iron  prodixction,  as  reported  by  the 
Iron  Age,  shows  an  increase  of  25  per 
cent,  from  the  recent  minimum,  the 
average  of  January,  the  percentage  be- 
ing substantially  the  same  whether  one 
takes  the  average  production  in  March 
or  the  rate  of  production  on  April  1st. 

The  coke  figures  indicate  that  the  most 
recent  trend  has  been  downwards,  but 
thus  far  only  a  little  ground  has  been 
lost.  The  pig  iron  figures  hardly  reflect 
any  decrease,  unless  one  take  it  that 
there  was  an  increase  early  in  March 
and  a  decrease  later  in  March,  making 
the  rate  at  the  end  of  the  month  equal 
to  the  average  of  the  month. 

The  pig  iron  rate  on  April  1st  was 
18  per  cent,  below  the  maximum  rate 
ever  attained,  in  February,  1913.  At 
that  time  the  steel  works  were  operating 
substantially  full.  It  would  appear  that 
the  steel  works  blast  furnaces  have  been 
making  pig-  iron  at  substantially  80  per 
cent,  of  their  capacity. 

Our  current  estimates  of  steel  produc- 
tion, derived  from  a  variety  of  sources, 
indicate  that  finished  steel  production  is 
now  at  between  55  and  60  per  cent,  of 
full  possible  capacity,  against  a  rate  of 
between  70  and  75  per  cent,  from  30  to 
60  days  ago,  this  being  the  recent  maxi- 
mum. 

Thus  the  trends  are  somewhat  mixed, 
coke  showing  a  slight  decrease  lately, 
pig-  iron  apparently  no  decrease,  and  fin- 
ished steel  a  considerable  decrease. 

Perhaps  the  more  important  showing 
of  these  figures  is  that  they  serve  to  dis- 
credit certain  estimates  being  published 
in  some  quarters,  that  the  steel  industry 
is  operating  at  less  than  50  per  cent,  of 
its  capacity.  The  condition  cannot  be  as 
bad  as  that.  There  is  much  room  for 
suspicion  that  intentionally  or  otherwise 
the  present  dullness  is  being  exagger- 
ated.— American  Metal  Market. 
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We 
Will  Carry 
More    Sail 

during  1914  than  ever  before,  pushing  our  business 
ahead  with  a  bigger,  broader  and  better  planned 
Publicity  Campaign  than  ever  before  in  our  history. 

This  will  help  dealers  who  sell 

BRANDRAM'S  B.B. 
GENUINE  WHITE  LEAD 

and  other  B-H  products.  The  trade  in  White  Lead  is  constant  and  growing, 
particularly  for  the  better  grades,  and  nothing  offers  the  dealer  a  better  op- 
portunity for  profitable  business  than  Brandram's. 

Brandram's  has,   in   a   superlative   degree,   that   element   that   never  fails — 
Quality.     Made  by  an  original  process  that  passed  the  experimental  stage  over  a 
century  ago,  and  used  for  generations  by  painters  generally  both  in  England  and 
this  country;  it  has  behind  it  the  prestige  of  uniform  success — a  reputation  that  is 
a  valuable  asset  to  every  dealer  who  handles  it. 

When  you  offer  Brandram's  B.  B.  Genuine  White  Lead  to  a  customer,  you  don't  have  to  use 
arguments  to  prove  it  is  a  reliable  article.    If  he  knows  anything  at  all  about  White  Lead, 
he  knows  that  Brandram  's  is  to-day,  as  it  has  always  been,  without  an 
equal.     The  name  sells  it,  and  once  used,  its  unquestionable  quality 
confirms  its  reputation. 


Write  us — we'll  tell  you 
how  we  will  help  you  do  a 
bigger  and  better  business 
in  1914  than  ever  before. 


Ride  the  topmost  wave  of  prosperity 
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Current   Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  Editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 

ALUMINUM. 

Ingot,  99%  pure,  lb 19%c 

Pattern,    lb 23    c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2% ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder.  30  and  10  p.c; 
"Regal"  Dense  Smokeless  Powder, 
30  and  10  p.c;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder,  30  and  10  p.c.  Empty 
Shells.  30  and  10  p.c.  90  days  net. 

Shot,  standard.  100  lbs.,  $15.00, 
47%  p.c;  cash  discount.  2  p.c.  30 
days;  net  extras  as  follows,  sub- 
ject to  cash  discount  only:  Chill- 
ed, 40c;  buck  and  seal,  SOc;  No. 
28  ball,  $12.00  per  100  lbs.;  bags 
less  than  25  lbs..  %e  per  lb.; 
f.o.b.  Montreal.  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 
ANTIMONY. 
Cookson's      or      Hal 

lett's.   per  lb $9  00    $8  75 

ANVILS. 

Buckworth,   per  lb.   0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c 
Irwin's  auger,  45  p.c 
Gilmour's  auger,  70  p.c. 
Rockford  auger,  50  and  10  p.c 
Gilmour's  car,  47%   p.c 
Clark's  expansive,  40  p.c. 
Jennings'  Gen  auger,  net  list. 
Tobin    High    Speed    Bits,    50   and 

5  per  cent. 
Tobin  Never  Choke,  50  and  5  p.c 
AXES. 

Samson  single  bit,  doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson   double  bit,  doz...     12  50 
Samson    flooring   axes   No. 

2,  doz 9  00 

Single  bit,  doz 6  75      9  50 

Double    bit     10  50    12  00 

Hunters'  Axes  5  00      6  00 

"Boys'  "   Axes    5  75      6  50 

Bench  Axes,  Samson. 

No.  2,  doz.,  net  9  00 

No.  3,  doz.,  net  9  30 

No.  4,  doz.,  net  10  25 

No.  5,  doz.,  net  11  50 

No.  6,  doz.,  net  12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze,  Star  frlctionless. 
Alluminoid.  Mogul,  No.  3,  No.  4, 
from  6c  to  fiOc  lb. 

Thomas  Robertson  &  Co..  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c. 

Tnllman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine.  55c; 
Superior,  50c:  A  Special.  38c;  Hoo 
Hoo,    28c:     "A,"     23c;     "B,"    20c; 


"C,"  18c;  "D,"  15c;  No.  1,  13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nlcolumlnam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per  side,   85c;   cut 
laces,  95c 

BENZINE. 

Single  barrels,  21%c  gal. 
BOLTS  AND  NUTS. 
Carriage   Bolts    ($1.00)    list,    %in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage    Bolts    ($1.00)    list,    7-lfJ 

52%  and  12%%. 
Machine  Bolts.     %   in.   dia.     and 

smaller,  35  and  10  p.c 
Machine   Bolts.   7-16  In.   dia.   and 

larger.  60  p.c. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,  60  p.c 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts,  60  and  5  p.c. 
Fancy  Head   Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head      ($3.00 

list).  50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c. 
Nuts.  Square.  4%c  off  list. 
Nuts,   Hexagon.   4%c   off  list. 
Stove  Rods,  per  lb.,  5%  to  oc. 
Stove  Bolts,  80  and  7%  p.c 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge   0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  Iron  pipe  size,  1  in. 

base 0  25 

Copper  tubing,  4  cents  extra. 

Ingot,    Red,    lb 0  14    0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff   and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c  off  revised 

list. 
Cast  iron  loose  pin,  60  p.c. 
Wrought   steel     fast     joint     and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c 

BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon,    Standard,   $5.00;   extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24,  doz 6  60 

With  rim,  18x28,  doz 7  20 

With  rim,  20x30,  doz 7  80 

Without  rim,  18x24,  doz.   ..  4  00 

Without  rim,  18x28,  doz.   ..  4  50 

Without  rim.  20x30,  doz.   . .  5  00 
BOARDS   (Ironing). 

Size   12x60   ins.,    doz 7  20 


Size   14x60   ins.,   doz 8  40 

Folding,  12x60  ins.,  doz.    . .   16  50 

BOARDS   (Sleeve). 

Basswood,    stationary,    doz.     1  50 

Folding,  per  doz 3  50 

BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net 3  50 

Pony $1  10 

Crown    195 

Dandy    2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee    2  60 

Victor    (Glass)    3  25 

Diamond  King  (Glass)  ..  3  50 
Western   King  (Enamel)    . .     3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE). 

Per  yard. 

tO  inches,  7  oz 0  05% 

10  inches,  8  oz 0  05% 

10  inches,  10  oz 0  06% 

In   100-yard   lots. 
1      C 
CANS. 

Milk  cans   and   pails,  35  p.c. 
Creamery  cans.  35  per  cent. 
Railway  cans,  40  per  cent. 
Hand  delivery  and  creamery  cans, 

35  p.c. 
Railway  cans,  40  per  cent, 
f^ream    cans,    35    p.c,    with    dome 

top,   15c  extra.     Retinned,   72% 

and   5.     Plain,     72%     and     15. 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans.  Jacketted.) 

1  gal.  jacketted,  per  doz 2  70 

2  gal.  jacketted,   per  doz 3  60 

3  gal.  jacketted,  per  doz 4  20 

5  gal.  jacketted,  per  doz 4  80 

10  gal.  jacketted,  per  doz...  8  40 
CEMENT    AND    FIREBRICK. 
Portland,  per  bbl.,  Deliver- 
ed         1  63 

Less  than  carload   lots   1  85 

Portland,   per  bbl.,  carload 

lots,  f.o.b 1  55 

White  Bros.  English.  2  00  2  05 
"Lafarge"    cement,    In 

wood   3  40 

Fire     brick,     Scotch, 

per  1.000 23  00    28  00 

Fire  brick,  English.  .17  00  2100 
Fire   brick,   American, 

lew    23  00    25  00 

Fire   brick,   American, 

high    27  50    31  00 

Fire     clay      (Scotch), 

net  ton    5  50 

Fire  clay   (American), 

net  ton    5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  per  lb. . .  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,    ROOFING. 

Per  gal 
Roofing  cement  (in  bblsK  .  0  17 
Cement  (in  5  and  10  gals.)..   0  10 

Cement   (in  2  gals.)    0  25 

Cement   (in  1  gal.)    0  30 

CHALK. 

Carpenters      Colored, 

per   gross   0  65      0  80 

Carpenters  lead   pen- 
cils,   per    gross....     2  40      fi  75 

Crayons,   per  gross 0  20 

CHISELS. 

Cold  chisels,  5x6  in.,  doz 2  20 

Bevel  edge,   1   inch,   doz 2  50 


CHAIN. 

Proof  coil,  per  100  lbs.,  %,  $6; 
5-16,  $5.20;  %,  $4.45;  7-16,  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;   %,  $3.45;  1,  $3.40. 

Stall  fixtures,  35;  trace  chain, 
45;  jackchain,  iron,  50;  jackchain, 
brass,  50;  cow  ties,  40;  halter 
chains,  50  and  5;  tie  outs,  75;  coil 
chain,  50  and  5;  hammock  chains, 
galvanized,  35  and  5. 

12  in.,  doz.  prs 4  66        4  30 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Marys,  40  per  cent.;  f.o.b. 
Ottawa,  Kingston  and  Montreal, 
37%  and  10  per  cent. 
CLAMPS. 

Malleable  swivel  head,  4  in.  2  50 
Malleable  adjustable,  4  in.    7  60 

Carpenters,  3  feet   3  60 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac  Vac.   Sweeper   5  60 

Cadillac  Combina'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,  Model  D..  20  00 
COMPOUND. 

Soclean  Sweeping. 
4%  lb.  size,  2  doz.  In   case, 

case  4  50 

8  lb.  size,  2  doz.  in  case,  cs.  7  20 
17  lb.  size,  1  doz.  in  case,  cs.  6  75 

COPPER. 

Montreal. Toronto. 
Per  100  lbs. 

Casting  ingot    $16  00  $15  50 

Cut     lengths,     round 

bars,  %  to  2  in 27  50 

Plain   sheets,    14   oz., 
14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  bas» 37  50 

Braziers',    in    sheets, 
6x4   2950 

CORD    (SASH). 

No.  6  and  No.  7,  lb 0  31% 

No.  8,  No.  9,  No.  10,  No.  12  0  31 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

(CANADA)   PLATES. 

Ordinary,   52   sheets.     2  76      2  85 

All   bright,  52  sheets    3  90      4  00 

Galvanized — 

Apollo  D.  Crown  Corbals 

18x24x52  . .   4  45        4  45        4  60 
60  . .  4  70        4  70        4  85 

20x28x30  . .   8  90        8  90        9  20 

20x28x80  . .   9  40        9  40        9  70 

M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C,  14x20  base $7  00 

I  X,  14x20  base 8  26 

I   X   X,   14x20  base     ....       9  50 

Raven    and   Murex  Grades — 

I  C,  14x20  base 5  00 

I  X.  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  60 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 
I  C,  14x20  base....     7  00      7  00 

I  X,  14x20  base 8  25      8  25 

I  X  X.  14x20  base.    9  50      9  60 

"Allaway's  Best"  Standard 
Quality. 

I  C.  14x20  base 4  66 

I  X,  14x20  base 5  66 

I  X  X,  14x20  base 6  65 

BRIGHT    COKES. 

Bessemer  Steel — 

I  C,  14x20  base 4  60 

20x28,  double  box 9  00 

CHARCOAL   PLATES-TERNE. 

Dean  or  I  G  Grade — 
I    C.    20    x    28,    112 

sheets   7  40 

I  X,  Terne  Tin 9  40 
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Jamieson's  Ready  Mixed 

Paints  and  Varnishes 

will  satisfy  the  most  exacting  demands  of  your  paint  customers,  both 
in  quality  and  price.  A  satisfied  customer  means  that  he  will  come 
back  for  the  same  brand  every  time  he  wants  paint,  which,  with  a 
good,  profitable  line,  means  a  successful  paint  business. 

WILL  YOU  BE  OUR  AGENT  IN  YOUR  TOWN? 

R.  C.  Jamieson  &  Company,  Limited 


MONTREAL 


ESTABLISHED   1858 
and 


VANCOUVER 


OWNING   AND  OPERATING   P.  D.  DODS   &  CO.,  LIMITED 


Turn  random  buyers  into  loyal,  steady  customers! 

Good-will  is  the  biggest  asset  any  store  can  have.  It 
is  usually  built  on  trifles  that  are  hard  to  define  and 
probably  costs  the  proprietor  absolutely  nothing.  Yet 
the  store  that  has  the  people's  good-will  is  "like  the 
house  founded  on  a  rock." 

You  can  secure  the  good-will  of  your  paint  customers  by  selling 
them  something  just  a  little  better  than  they  thought  they'd  get 
—Lowe  Bros.'  High  Standard  Paints. 

This  is  the  paint  that  has  50  years  of  brains  and  experience 
behind  it — years  of  use  of  the  most  advanced  paint-making 
machinery  of  the  times — years  of  absolute  knowing  how  to  make 
good  paint  and  of  determination  to  live  up  to  the  golden  rule  in 
so  far  as  it  is  humanly  possible  to  do  so. 

People  who  use  Lowe  Bros. '  High  Standard  Paints  through  your 
store  will  be  saying:  "Well,  they're  nice  people  to  deal  with," 
maybe  long  after  they've  forgotten  about  the  individual  transac- 
tion.    But   good  impressions  linger.     They  mean   "good-will." 

At  that,  we  do  two-thirds  of  the  selling — you  only  one-third. 
Ask  us. 


The  Johnson  Paint  &  Varnish 
Co.,  Limited,  Vancouver,  B.C. 


^(owi^^^^ 


Lyon-Monkhouse,    Limited 
Winnipeg,  Man. 


^t^^^^^^fv^hr^H^hHhf*H^^^I,b 
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HARDWARE  AND  METAL 


CHARCOAL  TIN  BOILER 
PLATES. 

Cookley  Grade — 

XX,  14x56,  50  sheet  (boxes). 

XX,  14x56,  50  sheet  (boxes). 

XX.  14x65,  50  sheet  (boxes). 
TINNED  IRON. 
72x30  up  to  24  gauge,   case 

lots   $  8  25 

72x30  up   to  26  gauge,  case 

lots  8  75 

Less  than   case,  25c  per  100  lbs. 

extra. 
CLEVISES. 

7%c  per  lb. 
CROWBARS. 

4%c   per   lb. 

D 

DOORS,    SCREEN. 

_  Doz. 

Cotrn'on  doors,  2  or  3  panel, 

walnut  stall  ert,  4  In.  style  7  20 
Common  dcors,  2  or  3  panel, 

grained   only,  4-ln.  style..  8  40 

DRILLS. 

Bit  Stock  Drills,  60  and  5  p.c. 

Wood   Drills,  35  p.c. 

Straight   Shank   Drills,  50  and 
10  per  cent. 
DOCK. 

Yarmouth  Double  Filled. 

29-inch.  7  oz 0  17% 

29-inch,  8  oz 0  19% 

29-lnch,  10  oz 0  24(2 

29-lneh,  12  oz 0  29% 

Standard    Single   Pilled. 

29-lnch,  6  oz 0  12% 

29-lnch,  7  oz 0  14 

29-lnch,  8  oz 0  15% 

29- Inch,  9  oz 0  17% 

29-tnch,  10  oz 0  19% 

29-lnch,  12  oz 0  23$ 

29-lnch.  15  oz 0  32 

E 
EAVEtroughs. 

10  lncb,  In  10  ft.  lengths 3  30 

12  Inch,  In  10  ft.  lengths 3  S8 

15  Inch,  In  10  ft.  lengths 5  C3 

Add  extra  10c  per  100  ft.  O.G. 

Rfund  Bead  Trough. 
DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing, doz.,  $14.00. 

F 

FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.:  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
anions,  60,  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 

FILES   AND    RASPS. 

_.  ,  Per  cent. 

Dlsston's    75 

Oreat  Western   American . .     75 
Kearney  and  Foot,  Arcade.     75 

J.  Barton  Smith  Eagle 76 

McClellan  Globe  75 

Black  Diamond  66 

Delta   Files   65 

Nicholson   66% 

Jowett's   (English  list)    27% 

Spear  &  Jackson  (Eng.  list)     35 
FREEZERS^ICE  CREAM. 

White    Mountain~~and"Dana~ 

Freezers,    less    50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana    Freezers,    Crank    Only. 

1  quart,  each   1  70 

2  quart,  each   2  00 

3  quart,  each   2  20 

4  quart,   each    2  65 

6  quart,  each   3  35 

8   quart,   each    4  30 

10    quart,    each     5  SO 

12   quart 6  65 

16  quart,  each   9  35 

Fly-wheels  for  same,  2  qt,  75c; 

3  qt.,  75c:  4  qt.,  75c;  6  qt,  75c; 
R  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt..  $3.75. 

.iO  quart,  each   12  80 

25  quart,  each    16  75 

O 

GALVANIZED   WARE. 

Duffertn   pattern   pails,  45  p.c. 

English  pattern.  45  per  cent. 

Galvanized   washtubs.   45  p.c. 
GASOLINE. 

Single  barrels,   22c.   gal. 
GREEN,   PARIS. 

Paris 
C.P.C.      Green 
Green  Berger's 
600-lb.  casks,  lb...    0  16%    0  17% 
?50-lb.  casks,  lb..     0  16%     0  18 
100-lb.  drums,  lb.     0  17%     0  19 
M>-lb.   drums,  lb..     0  17%     0  19 
25-lb.  drums,  lb..     0  17%     0  19% 

lib.   pack.,  lb 0  19%    0  21% 

%-lb.   pack.,  lb.    ,     0  21%     0  23% 


1-lb.  tins,  lb 0  20%     0  22% 

%-lb.  tins,  lb 0  24% 

GRINDSTONES. 

Over  40  lbs.  and  2  In.  thick. 

per  100  lbs 1  25 

smaller   sizes    extra. 
H 

HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-in.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  60 
Jute  Rope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,    1%-ln.,    per    doz..     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;   %-in., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.   1 $13  13 

Samson  shingle,   No.  2 14  20 

Samson  claw,   No.  1 15  10 

Samson  claw,  No.  2 15  70 

HAMMERS. 

Tack,  iron,  doz $0  35 

Ladies'  claw,  handled,  doz.  0  60 
Adze  eye   nail   hammer,   10 

oz.,    doz v t.     125 

Adze  hickory  handle,  lb 6  26 

Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers    hammers,    10    oz., 

doz 5  50 

Tinners  setting,  %  lb.,  doz.     4  50 

Machinists,   %   lb.,   doz 3  20 

Sledge,  Canadian,  5  lbs.  and 

over    0  06 

Sledge,   Masons,  5  lbs.  and 

over  0  06 

Sledge,    Napping,    up    to  2 

lbs 0  09 

niNGES. 

Blind,  discount,  50  per  cent. 

HEAVY      TEE      AND      STRAP 

HINGES. 

Strap.     Tee. 

4  In.,  doz.  prs 1  20      1  00 

5  In.,  doz.  prs 1  45      1  15 

6  In.,  doz.  prs 1  55      1  20 

8  in.,  doz.  prs 2  10      1  60 

10  In.,  doz.  prs 3  75      2  60 

Light   T     and     strap,    discount 
65  p.c. 
Screw    hook    and    hinge — 

Under  12  In.,  per  100  lbs..  4  00 

Over  12   in.,   per  100  lbs..  3  60 

Crate  hinges  and  back  flaps, 
65  and  6  per  cent. 

Chest  hinges  and   hinge  hasps, 
65  per  cent. 
HINGES   (SPRING). 

Spring,  per  gross  —  No.  5, 
$17.40;  No.  10,  $19.50;  No.  20, 
$9  00;  No.  50,  $21.00;  No.  51,  $9.60; 
No.    120,   $17.40. 

Chicago  hold  back  screen  door, 
Iron,   gross,  $12. 

Chicago  spring  hinges,  15  p.c. 

Triplex   spring   hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45    p.c. 

Garden  City  fire  house  hinges. 
12%   p.c. 

"Chief   floor   hinge,   60   p.c. 
HIDES. 
Trimmed       hides, 

green    0  12      0  13 

Trimmed,  green  and 

partly  cured 0  12      0  13% 

Usual  2  lbs.  tare. 
Horselilde,    with    mane   and 

tail,  up  to   3  75 

Sheep  skins,  up  to  1  60 

Horsehair,  35  to  38c  lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.O.B.   Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  bor.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    6  p.c. 

Corrugated,  %  in.,  ft....  0  13% 
Corrugated,    %    in.,    ft 0  15 

500  ft.  colls  extra,  5  per  cent. 
HANGERS,   BARN    *   PARLOR. 
Richards     Wilcox     No.    021 

B.D.  Trolley,   pr 0  80 

Richards     Wilcox     No.     117 

P.D.   Hanger,  full  set    . . .     1   '5 
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Stearns   wood    track        Special. 

Zenith    9  00 

Atlas,  steel  covered. .     6  26      6  60 

Perfect,   No.  1 850 

Perfect,  No.  1% 9  60 

Perfect,  No.  2 10  00 

New  Milo.  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  60 

Standard    jointed 

hangers,  doz.  sets 6  46 

Steel    King    hangers, 

doz.  sets 6  40 

Storm       King       and 

safety   hangers 6  25 

Storm  King  rail 4  25 

Crown    4  85 

Crescent   7  25 

Sovereign   6  60 

Chicago  Friction.  Oscillating 
and  Big  Twin-angers,  5  per  cent. 
Steel  track,  1  x  3-16  in.  (100 

ft.) 3  28 

Steel   track,  1%  in 4  76 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  forjf,  hoe,  rake 
and  shovel  handles,  50  per  cent. 

Team  whiffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  per 
cent. 

Railroad  and  navvy  pick,  36 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  t*ara 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,   35   per  cent. 

Agricultural,  67%  per  cent. 
HANDLES. 

Fork,  45  per  cent. 
HOES. 

Grub,  3%-lb.,  $4.00  doz. 
HOOKS  (CONDUCTOR). 
Never-slip,  2  in.,  1%  lbs.,  per 

doz.   net    $0  30 

Never-slip,  3  in.,  3  lbs.,   per 

doz.   net    0  45 

Never-slip,  4  in.,  4  lbs.,   per 

doz.  net  0  60 

Never-slip,  5  in.,  5%  lbs.,  per 

doz.   net   0  80 

Hinged,   2   in.,   2%    lbs.,    per 

doz.   net    0  50 

Hinged,  3  in.,  3  lbs.,  per  doz. 

net   0  65 

Hinged,  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged,  5  in.,  6  lbs.,  per  doz. 

net   1  10 

I 
IRON  AND   STEEL. 

Angles    base    2  60      2  60 

Common     bar.     per 

100   lbs 2  15      2  00 

Forged     iron,     per 

100  lbs 230      235 

Refined     Iron,     per 

100  lbs 2  40      2  40 

Horseshoe    Iron,    per 

100  lbs 2  40      2  40 

Mild    steel    2  25      2  20 

Sleigh   shoe  steel..     2  25      2  25 

Domestic  2  30      2  25 

Iron      finish      steel 

(foreign)  2  60      2  50 

Reeled      machinery 

steel    2  75      3  00 

Tire  steel   2  35      

Sheet  cast  steel  ...  0  15  0  15 
Shoe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.     0  07%  0  08 

High  speed   0  65      0  65 

Capital  tool  steel..     0  50      

Cammell   Laird 0  15 

Black      Diamond 

tool    steel    0  06      0  08 

Corona  tool  steel..     0  06% 

Silver  tool   steel...     0  12% 

Cold    Rolled   Shafting. 

9-16   to   11-16   Inch 0  06 

%  to  17-16  Inch 0  05% 

17-16  to  3  inch 0  65 

Montreal,  35  and  Toronto,  30. 
IRONS    (SAD). 
Mrs.  Potts,  No.  55,  polished, 

per   set    0  85 

Mrs.    Potts,    No.   50,   nickel- 
plated,  per  set  0  90 

Mrs.    Potts,    handles, 

japanned,    per  gross    9  00 

Sad  Irons,  common,  plain.  5  00 
Sad  Irons,  common,  plated.  5  50 
Asbestos,  per  set  160 


L 
LADDERS,   ETC. 

(Step    Ladders.) 

Shelf-lock    12c  ft. 

Ontario    16c  ft 

Faultless   26c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator  18c  and  20c  ft. 

Chair  Ladders,  each   $2  00 

(Roped   Extension.) 

20  ft $3  00      42  ft $  7  96 

22  ft 3  30      44  ft 8  30 

24  ft 3  60      46  ft 8  74 

26  ft 3  90      48  ft 9  12 

28  ft 4  20      60  ft U  50 

30  ft 4  50      52  ft 11  44 

32  ft 4  80      54  ft 11  88 

34  ft 5  78      66  ft 12  32 

36  ft 6  12      68  ft 12  76 

38  ft 6  46      60  ft 13  20 

40  ft 6  80 

(Common   Extension.) 

20  ft.,  each  $2  60 

22  2  86 

24  3  12 

26  3  38 

28  3  64 

30  3  00 

32  4  16 

34  5  10 

36  6  40 

38  6  70 

40  6  00 

44  7  48 

(Common  Single.) 

8  ft.,  each   $0  80 

10  ft.,  each  1  00 

12  ft.,  each  1  20 

14   ft.,   each    164 

16  ft.,  each   1  76 

18  ft.,  each   19$ 

20  ft.,  each  2  40 

22  ft.,  each    2  64 

Chair  ladders,  each  2  00 

Common,    plain    6  00 

Shelf-lock    12c  ft. 

Extra  Heavy  26c  ft. 

26  ft 8  90      48  ft »  12 

30  3  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose  lc  per 
foot  additional. 
LANTERNS. 

Trulite.  doz 7  00 

Beacon,   doz 7  00 

Wrightllght,    doz 7  00 

No.  2  or  4,  plain  cold  blast, 

doz 7  00 

Short  globe  pattern,  doz...  7  00 
Japanned  cold  blast,  doz...  7  50 
Brass,  well  japanned,  doz..    9  26 

All    brass,   doz 24  00 

Cold  blast  globes,  doc 0  60 

Prism  globes,  doz 120 

LATHS    (METAL). 
26-gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted  metal  lath, 

per  sq.  yd 0  13 

23-gauge,  painted  metal  lath, 

per  sq.  yd 0  15 

24-gauge,    galv.    metal    lath, 

per  sq.  yd 0  17 

23-gauge,    galv.    metal    lath, 

per  sq.  yd 0  19 

LKAD. 

Montreal  Toronto 
Domestic  (Trail),  100 

lbs 500        485 

Imr>'>rtpd     pig,     per 

100  lbs 5  00         

Sheets.  2%  11).  sq.  ft.  7  50  7  50 
Sheets  3  lb.  sq.  ft..  6  75  6  75 
Sheets.  3%  lb.  sq.  ft.  6  62%  6  60 
Sheets,  4  to  6  lb.  sq. 

ft    6  60      6  50 

Cut  sheets.  %c  per  lb.  extra. 

Cut  sheets   to   size,   %c  per  lb. 
extra. 

LINES,   PLOUGH. 
Russia  snap,   per  gross...,  33  00 

Indian  snap,  per  gross 27  00 

LOCKS. 

Canadian    Peterboro,  60  and   10 
per  cent,  off  list. 

M 
MACHINES    (WASHING). 

New    Ontario    4126 

Round,  re-acting,  per  dos.  81  ?5 
Square,  re-acting,  per  doz.    77  60 

Dnwswell    62  50 

New  Century,  Style  A 101  25 

Ideal  Power   180  00 

Velox 180  00 

Daisy  73  25 

Stephenson,   net   72  00 

Puritan    Motor    165  00 

Connor  Ball  Bearing  112  50 

Com  or      Gearless      Motor 

Washer  180  00 

Gem   101  25 

I.  X.  L 121  60 

Winner.  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 
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Cut  Down  Your  WRAPPING  PAPER  Expense 

Let  Us  Quote  You  Prices 

Why  keep  down  your  profits  by  paying  more  for  your  Wrapping 
Paper  than  is  absolutely  necessary  %  We  manufacture  a  complete 
line  of  all  lines  of  high  grade  papers  and  offer  them  at  a  price  that 
will  effect  a  saving  to  every  dealer. 

WRITE  US  AT  ONCE. 


ALEX.  McARTHUR  &  CO.,  Ltd., 


82  McGILL    STREE1, 
MONTREAL 


F.  J.  COX,  Winnipeg— Sole  Agent  for  the  West 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


High-Grade  Cutlery- 
Electro-Plate  and  Solid  Nickel-Silver  Flatware 


FRUIT  KNIFE 

This  Fruit  Knife  commands  a  steady  sale  the  year  around.     They  are  put  up  6  in  a  pretty  satin  lined  box  and  make 
a  very  useful  and  attractive  gift.     Each  box  contains  our  Guarantee.     Also  made  in   6   dwt.   and   2    dwt.   quality. 


McGLASHAN,  CLARKE  CO.,  LIMITED 


Niagara  Falls,  Canada 


AGENTS  :  J.  MACKAY  ROSE.  88  McGill  St..  Montreal.  Que.     N.  F.  GUNDY.  61  Albert  St.,  Toronto.  Ont.     BENJ.  ROGERS,  Charlottetown,  P.E.I. 


SEE 

THAT 

SQUARE 

HOLE 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 

ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  wbtch  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also   manufacture   high-grade   Yankee   Bits,   Brace  Bits,  Bivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The  P.  L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:    Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 
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MALLETS. 

Tinsmiths'    2%     x    5%    In., 

per  doz. 1  66 

Carpenters',  round  hickory, 

6  in.,  per  doz 1  95 

Lignum  Vitae,  round,  5  in., 

per  doz 2  40 

Caulking,   No.    S,    oak,   per 

doz 15  00 

MATS. 

Wire   door   mats,   standard, 
16  z  24,  doz 9  00 

MANGLES. 

Victor,  each $14  25 

Woodyatt,  each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5x7 1  25 

Size  glass,  6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,  O-Cedar,  doz $12  00 

S.   W.   Mops,  doz 3  25 

American    Lady,    doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  35 

Crescent,   doz 1  50 

Tarbox    self-wringing,    doz.    3  15 

Crank   wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

D.  Maxwell  &  Sons. — 8-inch 
open  wheel,  3  knives,  12  in.,  $5.25, 
do.,  14  In.,  $5.50,  do.,  16  In.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25,  14  in., 
$6.50,  16  in.,  $6.75,  18  in.,  $7.00; 
9-lncn  open  wheel,  3  ka'vee,  12 
in.,  $6.75,  14  in.,  $7.25,  16  in., 
$7  25,  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25,  14  In.,  $7.75,  16  In., 
$8.25,  18  in.,  $9.00;  do.,  5  knives, 
12  in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50,  20  In.,  $10.00; 
19%-lnch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  In., 
$9.50,  18  In.,  $10.00,  20  in.,  $11.00; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10.00,  14 
in.,  $10.40,  16  in.,  $10.85,  18  In., 
$1180;  20  in.,  $12.25;  do.,  6  knives, 
12  in.,  $10.50,  14  in.,  $10.90.  16  in., 
$11.35,  18  in.,  $11.80,  20  In.,  $12.75. 
Discount  50  per  cent.  2  per  cent, 
30  days. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.10  base;  Montreal, 
$2.20   base. 

Cut  ualls  —  Montreal,  $2.60; 
Toronto,  $2.80. 

Miscellaneous  wire  nails,  75  p.c. 

Coopers'   nails,  331-3  per  cent. 

iTesaed  spikes,  %  diameter, 
per  100  lbs.,  $3.00  base. 

NAILS   (HORSE). 

M.R.M.  cold  forged  process  list, 
10th  January,  1912. 

Prices  per 
Size.      Length.  25-lb.  box 

No.    3,  1%-inch  $4  10 

No.    4,  1%-ineh  3  75 

No.    5,  1  15-16  3  60 

No.    6,  2%  3  10 

No.     7,  2  5-10   2  90 

No.    8,  2%  2  75 

No.     9.^211-16  2  60 

No.  10.  2%  2  60 

No.  11,  31-16  2  45 

No    12,  8% 2  45 

NETTING,    POULTRY. 

2  In.  mesh,  19  w.g.,  60  p.c.  off. 
1%  in.   mesh,  60  per  cent.   off. 

NET     PRICES     ON     SMALL 

SIZES  POULTRY  NETTING. 
%-ln.  x  22  ga.  x  12-In.,  roll.. $8  00 
%-ln.  x  22  ga.  x  18-ln.,  roll..  4  30 
%-in.  x  22  ga.  x  24-ln.,  roll..  6  65 
%-ln.  x  22  ga.  x  30-ln..  roll.  6  90 
%-in.  x  22  ga.  v  36-ln.,  roll.  8  20 
1  in.  i  20  ga.  x  12-in.,  roll...  1  60 
J  in.  i  2(  ga.  x  18-in.,  roll..  2  10 
1  in.  i  2(  ga.  x  24-in.,  roll..  2  70 
1  in.  x  21  ga.  x  30-ln.,  roll..  3  26 
1  in.  x  20  ga.  x  36-ln.,  roll. .  3  80 
1  In.  x  20  ga.  x  48-in.,  roll..  6  10 

Poultry  netting  staples,  66  p.c. 


OAKUM. 

Best  (American),  per  100 
lbs 7  75 

U.    S.    Navy     (American), 

per    100   lbs 7  25 

Plumbers  (spun),  per 
100-lb.   bales    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palaclne  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  85 

Paraflne  0  22      0  20 

XXXX  Machine  ....  0  26%  0  21 

OILERS    (MACHINE). 

Davidson   oilers,  45  per  cent. 
Zinc  and  tin,  45  per  cent. 
Coppered  oilers,  46  per  cent. 
Brass   oilers,  45   per   cent. 
Malleable,  25  per  cent. 

PACKING    (JUTE). 

Per  Coil  Lots. 
Pine,  30  ends  to  %  inch..     0  09 
Heavy,  8  ends  to  1-inch.     0  06% 

papp:r,  etc. 

O.K.  Paper,  No.  1,  per  roll.  0  '.)5 

O.K.  Paper,  No.  2,  per  roll.  0  70 
Plain    Fibre,    No.   1,    p.   400 

ft.  roll  0  60 

Plain    Fibre,    No.   2,   p.   400 

ft.  roll  .„,. 0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll   0  62 

Tarred  Fibre,  No.  2.  400  ft. 

roll   0  43 

Tarred    Fibre,    Cyclone,  26 

lbs.,  roll  0  62 

Dry  Cyclone,  15  lbs 0  60 

Plain  Surprise,  per  roll  ....  0  42 

Resin  sized  Fibre,  per  roll.  0  12 
Asbestos  Building  Paper,  p. 

cwt 8  25 

Heavy     Straw,     plain     and 

tarred,  per  ton   36  00 

Carpet  felt,  per  cwt 2  60 

Tarred     wool    roofing    felt, 

cwt. 2  00 

Pitch,   Boston   of  Sydney..  0  85 

100  lbs 0  85 

Pitch,  Scotch,  per  100  lbs..  0  85 
Heivy   fill  re,  82  ft.  x  60  ft., 

per  100  lbs   2  00 

Liquid      Roofing      Cement, 

bbls.,   per  gallon    0  17 

Liquid  tins  cement,  5s 0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl...  5  00 

Shingle  Varrlsh,  per  bbl...  5  00 

Cars,   per  lb    0  05 

Rails,    per   lb C  05 

Mop  Cotton,  per  lb 0  17 

PAPER. 

Per  100  lbs 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  00 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue  R-S  sheathing   0  42 

Tarred  fibre  No.  1 0  62 

Tarred  fibre  No.  2 0  43 

Dry  fibre  No.  1   050 

Dry  fibre  No.  2   0  36 

O.K.  carpet  felt   1  40 

Per  100  lbs. 

Heavy  dry  straw  1  80 

Heavy  tarred  straw  1  80 

Spruce  sheathing 3  00 

Carpet   felt,   16   oz 2  60 

Carpet  felt,  20  oz 2  60 

PITCH 

Pine,  per  bbl.,  f.o.b.  Toronto  4  60 

PIPE. 

Stove,   6  In.,   $8.50:   7   in.,   $9.00 
per    100   lengths;    elbows,    6    In., 
$1.46;  7  in.,  $1.64  doz. 
WROUGHT    IRON    PIPE. 
Buttwelded. 

Size.  Black.Galvanlzed 

%  and  %  Inch  . .     2  16  3  06 

%   inch    2  64  3  57 

%  inch   • 3  05  4  20 

1  Inch   4  61  6  21 

1%  inch  6  10  8  40 

1%  Inch   7  29        10  04 

2  inch   9  81        13  51 

2%  inch   15  80        21  65 

3  inch    20  66         28  31 

3%  inch   24  84        34  04 

4  inch   29  43        40  33 


Lapweld. 

2%   inch    16  38  22  23 

3  inch    21  42  29  07 

3%   inch    25  76  34  96 

4  inch    30  52  41  42 

4%   inch    34  29  46  99 

5  inch    39  96  54  76 

6  inch   51  84  71  04 

7  inch    77  35  103  50 

8  inch    93  60  125  30 

9  inch    117  30  156  70 

10  inch    133  90  179  20 

12  inch    172  40  233  20 

PIPE    (LEAD) 

Lead   pipe,   7%c;   7%   p.c.   off. 
Lead    waste    pipe,    9c;    7%    per 
cent.  off. 
Traps  and  bends  40  p.c.  off. 

PIPE    (SOIL). 

Medium    and    extra   heavy    pipe 
up  to  6-inch,  65  per  cent. 
7  and  8-in.  45  per  cent.  off. 

PirE     (CONDUCTOR). 

2  Inch,  in  10  foot  lengths 3  45 

3  inch,  in  10  foot  lengths....  4  20 

4  inch.  i:i  10  foot  lengths 5  53 

5  inch,  In  10  foot  lengths 7  60 

6  Inch,  In  10  foot  lengths 9  23 

POLISH.  Doz. 

2  00 

4  00 

10  00 

18  00 

24  00 

2  00 

4  00 

8  40 

6  60 


O-Cedar,  4-oz.   bottles 

O-Cedar,  12-oz.  bottles    

O-Cedar,   1-qt.   can    

O-Cedar,   %-gal.   cans    

O-Cedar,   1-gal.   cans   

Liquid    veneer,   4-oz 

Liquid   veneer,    12-oz 

Liquid    veneer,    quarts    .... 

Tandem   metal  polish  paste 

Axollne    brass    cleaner,    100 

In  pkge 


6  50 


COTTER    PINS. 

Cotter  pins,  90  p.c.  discount. 

CLOTHES    PINS. 

Selected  full  count.  Per  Case 

5   gross,    4-ln.    (loose)    $0  80 

5  gross  4%-In.   (loose)    0  90 

5  gross,    5-in.    (loose)    100 

4    gross.    4-ln.    (12    pack'gs 

of  4  doz.  each)    0  80 

6  gross,  4-in.  (12  pack'gs 

of  each)  1  00 

4  gross,  4  In.  (24  pack'gs 

of  2  doz.  each)  0  90 

Spring  clothes  pins,  per  box  1  00 

PIN     (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 
Bri«s.  50  per  cent. 
PLATED    GOODS. 

Hollowware,   40   per   cent,    dis- 
count. 

Flatware,  staples,  40  and  5; 
fancy,  10  and  50. 
Hutlon's  "Cross  Arrow"  flatware, 
42%  per  cent.  "Slngalee"  and 
"Alask,"  Nevada  silver  flatware, 
42  per  cent. 

I*  LANES. 

Wood   bench,  Canadian,  15  pei 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.     Pliers  and   Nippers. 

Button's  genuine,  37%  to  40  p.c. 
cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %  to  %  Inch, 

per  100  lbs 2  40      2  30 

Heads,  per  100  lbs...  2  66  2  75 
Tank  plates,  3-16  Inch  2  70  2  80 
PICKS    (CLAY). 

5  to  6  lbs.,  doz 4  15 

7  lbs.,  doz 4  40 

7  to  8  lbs.,  doz 4  75 

8  lbs.,  doz 5  00 

PLUGS    (METAL). 

Painted     wall     plugs,     per 

1.000  $20  00 

Galv.  wall  plugs,  per  1,000.  23  00 
R 

RAZORS. 

Per  doz. 

Boker's  7  60  to  11  00 

Boker's   King  Cutter  13  20    14  66 

Henckel's  7  60    20  00 

Gillette    Safety,   each     8  75 

Star  Safety  Razor,  33%  per  cent 

Edelweiss    16  00 

Ever-Ready,   doz 9  00 

Em     Razors    6  00  to  18  00 

.Era  Junior  Razor 14  60 

REFRIGERATORS. 

Sanderson-Harold,   40  per  cent. 

Galvanized,  40  per  cent. 


ROOFING. 

Tarred    felt    (7   oz.)    $2  10 

Tarred  felt   (10  oz.)    2  10 

Tarred  felt   (16  oz.)    2  10 

Per  roll 

2  ply   R.R 0  75 

3  plv   R.R 0  96 

2  ply   R.R.,  complete  In  roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson    1-ply,    roll $145 

Samson  2-ply,  roll 1  90 

Samson   3-ply,   roll 2  30 

Amatlte  roofing,  per  sq....     2  70 
Tarred     210     roofing     felt, 
Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

British  Manila  base   0  11 

African   Hemp   base   0  11 

Sisal   base    0  10V-> 

Double    lath    yarn    0  10% 

Single  lath  yarn 0  09% 

Russia   deep   sea   line    ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia   tarred  ratline   ...     0  16 

Jute  rope   Oil 

Cotton   rope  3-16  In.  and 
larger    0  25 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  45 

3-ply,   40  ft 0  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  50 

6-ply,   40  ft 0  95 

6-ply,   48   ft 1  15 

6-ply,  60  ft    1  46 

6-ply,  72  ft 1  76 

6-ply,  100  ft 2  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  60  and  10  and  10  p.c. 

Copper  rlveta,  usual  proportion 
burrs,  30  and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.    packages    lc    per    lb.;    %-lb. 

pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

s 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston's  Hand,   10  per  cent. 
Simonds'   Hand,    15   per   cent. 
Shurley  &  Dietrich,  36  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  80  per  cent.; 
Champion  50  per  cent. 

Burrow,  Stewart  &  Milne— 
Imperial  Standard,  80  per  cent. ; 
Champion  Scales,  50  per  cent. 

Fairbanks  Standard,  80;  Do- 
minion, 50;   Richelieu,  60. 

Net  Price*. 
Champion,  4  lb.,  $2.60  plua  30c 
for  stamping;  10  lb.,  $3.76  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14.00  plus  $1.00  for 
stamping;  1200  lb.,  platform, 
$16.50  plus  $1.00  for  stamping; 
2000  lb.,  platform,  $22.00  plus 
$1.00  for  stamping;  2000  lb.,  drop 
lever,  $26.00  plus  $1.00  for  stamp- 
ing. 
SCREWS. 

Per  cent 
Wood,    F.H.,    bright,   86,   10,    7%, 
10,  10  per  cent. 

Wood,    R.H.,   bright,   80,    10,    7%, 
10,  10  per  cent. 

O.H.  bright,   80,  10,  7%,  10% 
10%  off  list. 

Wood  F.H.,  brass  75  10  7%  10 
Wood  R.H.,  brass.  70  10  7%  10 
Wood  F.H.,  bronze  70  10  6  10 
Wood  R.H.,  bronze  66  10    6        10 

Drive  screws   66  10    S        10 

Set,   case   hardened  60  10 

Square  cap   60  and  05 

Hexagon  cap   46 

Bench,   wood,   per  dos $5  00 

Bench,   Iron,   per  doz 4  25 
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HARDWARE    AND,    METAL 


piiiiiuiiiiiiiiiiiiiiiiiiiiiiiiii^ 

An    Open    Letter    To    Our    Merchants 

Dear  Sirs: — House-cleaning  time  is  here  again  and  your  customers  will  be  coming  in  crowds  for  Muresco.    How  is 
your  stock?    Look  it  up  now  and  mail  your  order  at  once.  g 

jj         We  built  a  large  addition  to  our  plant  last  year,  but  owing  to  the  enormous  increase  in  the  demand  for  Muresco, 
we  are  building  another  addition  this  year.     We  would  therefore  urge  you  to  send  your  order  now  and  not  wait 
s         for  our  salesman.  j= 

B  Write  for  beautiful  designs  and  new  color  card.  § 

BENJAMIN     MOORE     &     CO.,    LIMITED,  WEST    TORONTO 

§  Sole  Manufacturers  of  Muresco,  the  best  wall  finish  1 


Do  you  sell  it? 


Are  you  in  line  for  big  paint  profits  in  1914  ?     Have  you  made  sure  of  a 
prosperous  paint  year  by  stocking 


r-  ** 


"SILKSTONE 


IS 


(COPYRIGHT) 


the  smooth  as  silk — hard  as  stone,   flat  wall   color. 

It  means  profit  and  good-will  to  you,  to  be  a  Silkstone  Dealer. 

Ask  us  about  it  now. 

G.  F.  STEPHENS  &  CO.,  Limited 

WINNIPEG,  CANADA  Branch  at  Calgary,  Alta. 


New  Line 

UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs       |F^36}  {5^6}  Enclosed  Cog  Wheels 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     31  IE      "      llxl  3/4  in. 


Packed  3  and  6  in 
a  case. 


Steel  Ball  Bearings 

No.317E|Rolls  10x1  3/4  in. 
"    318E     "      llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog  (F) 

THE    AMERICAN    WRINGER 


COMPANY 


NEW  YORK, 


U.S.A. 
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HARDWARE    AND    METAL 


SKATES     AND      HOCKEY 
STICKS. 

Roller,   No.  12,  85c  pair. 

Roller,   No.  2280,  42c  pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates,  35  per  cent. 

Boker,   hockey,     30c     upwards; 
spring. 

Empire     hockey     sticks,     $3.00, 
$3.50. 

Micmac  and  Rex  sticks,  $4.25, 
$6.25. 

St.  Mary's  Hockey  Sticks,  best 
grades,  $3.40  to  $5.75  dozen. 

Pucks,    net,   $1.50. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SOLDER. 

Montreal  Toronto 
Her.   Ih 

Wire  solder,  lb 0  25%  0  27 

Bar.      half-and-half, 

guaranteed   0  24%  0  24 

WIPING    SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star   Extra    0  22% 

Hoyt's,   strictly   standard,    wip- 
ing. 20  to  30c.  lb. 
xPELTER. 

Foreign,  per  100  lbs..  6  00  5  50 
MJl  ARES. 

Dlsston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7%,  doz.,  net  $2  85 

SNAPS. 

Harness,  25  per  cent. 

SOLDERING    IRONS. 

Base,    per    lb.,   28   cents. 

SAP    SPOUTS. 

Bronzed      cast      Iron      with 

hooks,  per  1,000 6  00 

Eureka  tinned  steel,  hooks, 

per  1,000 8  00 

STAPLES. 

Poultry   netting,   100  lbs...     6  70 

Bed,  100  lbs.,  No.  14 6  75 

Blind,   per  lb 6  12 

Coopers'  Staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 

T 

TACKS.    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (In  kegs),  40; 
cut  tacks,  blued,  In  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued, 
tinned  and  Japanned,  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  35 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads.  40  and  10; 
One  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  In  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  In  papers,  10;  saddle  nails  In 
In  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  90  and  10;  double  pointed 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87% ;  trunk  tacks,  80  and 
20;  strawberry  box  tacks.  80  and 
10. 

TAPES. 
Lufklns — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  8  40 
Linen,  No.  404,  66  ft.,  ea...  1  10 
Metallic,  No.  603.  50  ft.,  ea..  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  60 
Rival     steel.     No.     266,     100 

ft.,  each    6  00 

Reliable     Jr.,     No.     103,     60 

ft.,  each   2  70 

TOOLS,    HARVEST. 

Samson,  47%  per  cent. 
Ordinary,   60   per  cent. 
TROWELS. 

Dlsston's,  10  per  cent. 

THERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10  per  cent. 
TIN.  Montreal  Toronto 

Tin,   per  lb.    ..42%  to  43        39 
TINNERS'     TRIMMINGS. 
Discount.  45  per  cent. 
Plain.   72%   and   10  per  cent. 
Re-tlnned,  72%  and  5  per  cent. 


TRAPS    (STEEL   AND    GAME). 

Newhouse,   30  per   cent. 
Hawley  &  Norton,  40,  10  &  6  p.c 
Victor,  60  and  5  per  cent. 

Oneida   Jump,   50,    10   and   5   p.c. 
TRAPS    (Rat  and   Mouse).      Doz. 

Gee  Whiz  Mouse,  doz 0  15 

Gee  Whiz  Rat,  doz 0  30 

Out   O'   Sight  Mouse  Traps.  0  60 

Out  O'  Sight  Rat  Traps 1  20 

Easy    Set   Mouse   Traps 0  4o 

Easy   Set   Rat   Traps 0  95 

Blizzard  Mouse  Traps 0  45 

Blizzard  Rat  Traps   0  95 

Hold-Past    (formerly    Devil) 

Mouse  Traps    0  25 

Hold-Past    (formerly    Devil) 

Rat  Traps  0  80 

5-Hole    Tin    Chokers    0  80 

TRESTLES. 

5  ft.,  each. $150      14  ft.,  each. $4  20 

8  ft.,  each.   2  00      16  ft.,  each.  4  80 
10  ft.,  each.  2  50      18  ft.,  each.  6  40 
12  ft.,  each.  3  00     20  ft.,  each.  6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,  per  lb  ,  9%c. 
5  ton  lots,  %c  per  lb.   allowance. 
10  ton   lots,   %c  lb.  allowance. 
Delivered  In  300-lb.  lots  and  over. 
TWINE. 

Wrapping   cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 

Matt  less,    No.    64    0  45 

Mattress,    No.   73    0  55 

Mattress,    No.   84    0  60 

Upholsterers'   twine,   No.   64    0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%  in 10  45        9  75 

100    ft.   2   in 9  60        8  70 

100  ft.  2%  In 12  25      11  00 

100    ft.    3    in 13  30      12  70 

100  ft.  3%  in 15  65      15  80 

100  ft.  4  in 19  80      19  00 

TUBS. 

Samson    Galvanized. 

N'o.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33.   doz.,  net    16  80 

Common   Galvanized. 

No.   1,   doz 6  83 

No.  2,   doz 7  43 

No.  3,   doz 8  4S 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4 — 0,  1.  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.   1    9  00 

No.    2    7  50 

No.    3    6  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted   wall  ties,   per  1,000.  5  00 

V 

VALVES,  ETC. 

Ground    work,   55    per    cent. 
Standard    compression    work,    00 

per  cent. 
High-grade     compression      work, 

50  per  cent. 
Cushion    work,   55   per  cent. 
Puller    work,    65,    5    p.c;    No.    0. 

70,   10   p.c.   and   1   and   2   basin 

cocks,  65,  5  p.c. 
Platway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway, 

60  and    5   p.c. 
.T.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c. 
J.M.T.    Radiator    Valves,   55   p.c; 

Standard,  60:  patent  pick-open- 
ing valves,  70  and  10  p.c 
Jenkins'     Valves — Quotations     on 

application     to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  6 

p.c 
Copper    tea    and    coffee    pots.    40 

and  5   p.c 
Copper   pitts,  30  and  5   per  cent. 
Foundry   goods,   hollow   ware,   40 

and  5  p.c 
WARE.    ENAMELED. 

White  ware.  75  per  cent 

London  and   Princess.  50  p.c 

Canada.   Diamond.   Premier,   50 
and  10  per  cent. 

Pearl.     Imperial     and     Colonial 
•steel,  fifl  and  10  per  pent. 

Star  decorated   stpel.  83%%. 
33%    ppr    cent. 


llulluw     ware,    tinned    steel,    45 

per    tcui.    off. 

Enamelled  street  signs,  60  p.c 

WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per  cent. 

6,  10  and  14-qt.  flaring  palls, 
35  ber  cent. 

Copper  bottom  tea  kettles  and 
boilers,  35  per  cent. 

Coal  hods,  35  per  cent. 

Boiler   and    tea    kettle    pits,   30 
and  5  per  cent. 
WARE,  STAMPED. 

Plain,  72%  and  16. 

Retinned,  72%  and  5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS. 

Can.  wrought  Iron,  45  per  cent 
WASTE. 

(See  Paint  Markets) 
WEIGHTS,    SASH. 

Sectional,  1  lb.,  per  100  lbs.  2  15 
Sectional,  %  lb.,  per  100  lbs.  2  35 
Solid,  3  to  30  lbs.,  per  100..  1  50 
WEIGHTS. 

Smarts,  Horse,  3%c  lb. 
WIPERS. 

(See   Paint   Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed   Cut    Hay   Baling  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 

14,  $4.25;  No.  15,  $4.50;  in  lengths 
6  inches  to  11  inches,  discount 
30  per  cent.;  other  lengths  20c 
per  100  lbs.  extra;  if  eye  or  loop 
on  end  add  25c  per  lb.  to  the 
above. 

CLOTHES    LINE. 

No.  7  wire  solid  line.  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19,  $2.90. 
P.o.b.  Hamilton,  Toronto,  Mon- 
treal, London. 
COILED  SPRING. 
High  carbon,  No.  9,  $2.40  In  cars. 
FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7:  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25. 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28.  $11;  No.  29  $12;  Nn.  3d  $'' 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling  10c;  In  25-lb.  bundles,  15e; 
in  5  and  10-lb.  bundles,  25c;  In 
1-lb.  hanks.  25c;  in  %-banks.  38c; 
in  %-lb.  hanks,  60c;  packed  In 
rasks  or  cases,  15c;  bagging  or 
papering,  16c 
GALVANIZED. 

From  stock  f.ob  Montreal — 100 
lbs.— Nos.  4  and  5,  $2.80;  6,  7,  8, 
$2.75;  9.  $2.25;  10,  $2.80;  11,  $2.85; 
12,  $2.40;  13,  $2.65;  14,  $3.15,  in 
car  lots  straight  or  mixed. 
HAY  WIRE  IN  COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  No. 

15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH  STEEL  WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge. 
20c  extra;  No.  13  gauge,  89c  ex- 
tra; No.  14  gauge,  40c  extra;  No. 
15  gauge,  55c  extra ;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire.  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.26,  packed  In 
casks  or  cases,  15c,  bagging  and 
paperlngs.  10c,  60  and  100-lb. 
bundles.  In  25-lb.  bundles  15c,  In 
5  and  10-lb.  bundles,  25c,  in  1-lb. 
hanks,  50c;  In  %-lb.  hanks,  75c; 
In  %-lb.  hanks.  $1. 
WASHERS     IRON 

Full  box.  35  per  cent.;  smaller 
lots.  30  per  cent. 

WIRE    CLOTH. 

Pafnted  Screen,  in  100-ft.  rolls. 
$1.55  per  100  sq.  ft.;  In  50-ft.  rolls. 
$1.60  per  100-sq.  ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Cut  lengths.  8c  sq.   foot. 


WIRE    FENCING. 

Galvanized  barb  2  42% 

Galvanized,  plain  twist  . .     2  95 

Car  lots  and  less. 

F.O.B.,   Montreal. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires,  %,  $5;  1  Inch,  $16.10.     Per 
100  feet  f.o.b.  Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Kze,  11  in.,  per  doz 51  75 

Bicycle,  11  Inch  69  26 

Trojan,  12  inch  100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  OC 

Challenge  311E   64  00 

Gem  141    61  76 

Sunlight  111   44  50 

Ottawa,   341E    56  25 

Empire,   11    in 50  50 

Superior,   11   in 45  25 

Majestic,    11    in 47  25 

Perfect,  11  in 52  75 

Less  20  per  cent. 
MOP    WRINGERS. 

White,  No.  2,  each    $  1  15 

White,  No.  3,  each   1  35 

White,  No.  1.  each   1  55 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz...     21  20 

Garden,  steel  wheel,  doz..     32  40 

WKIFFLETREES. 

Tubular    steel    whiffletrees, 

28  inches   0  70 

Tubular    steel    whiffletrees, 

34  inches   1  00 

Tubular    steel    whiffletrees, 

36  Inches   1  26 

Tubular     steel     neckyokes, 

36  inches  1  26 

Tubular    steel    doubletrees, 

40  in 0  95 

Tubular  steel  lumbermans, 

44  Inches   0  95 

ZINC   (SHEET). 

6  cwt.  casks  800      800 

Part   casks    826      860 

SCREWS    (MACHINE). 

Flat    head,    iron   and   brass,   36 
per    cent.      Fillister    head,    iron, 
30;  brass,  26  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge   2  70         2  70 

12  gauge  2  78         2  76 

14  gauge   260         266 

16  gauge   266         266 

18  gauge   2  60         2  66 

20  gauge   269         266 

22  gauge   266         276 

24  gauge   2  66         2  76 

26  gauge  276         286 

28  gauge   286         3  00 

SHEETS  (Corrugated, 
Galvanized). 

22  gauge,  per  square 6  76 

24  gauge,  per  square 6  50 

26  gauge,  per  square 4  26 

28  gauge,  per  square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's      Fleur-     Oorbals 
gauge   Head         de-Lis      best  rest 
16-20  . .  3  96  8  76  S  96 

22-24  . .  4  15  3  66  4  16 

26        . .   4  40  4  20  4  40 

28        ..466  446  466 

Colborne   Crown   —  18-20  gauge, 

$3.90;    22-24    gauge,    $8.96;    26 

gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  brand —  Montreal  Toronto 
1i  gauge,  American  8  76         8  70 
26  gauge,  American  8  66         8  60 
28  gauge   (26  Eng. 

Ush)    4  SO  4  20 

10%    oz.,    equal    to 

28  English 4  60  4  4f 

SHOVELS  AND    SPADES. 

1st         2nd         4th 

grade      grade    grade 

p.c.         p.c.         p.c 

Shovels   60    66  and  2%    46 

Draining  tools  60    60 

Scoops    50 and  6        46  and  6 

Hollow  backs 

and       sand 

shovels  60  46 

Riveted    back   scoops,   1st,   2nd 
and  3rd  grades,  60  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  dos.  net 
extra. 
SINKS. 

Cast    iron,    16x24,    $1.10;    18x30. 
$1.50;  20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24. 
$3.50;   18x30,  $4;  18x36,  $5.15. 
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HARDWARE    AND    METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc, 


ALABA8TINE. 

2%    lb.   packages,   $6.20   per  100 
lbs.      5    lb.    packages,    $6.00    per 
100  lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1.00. 
BEESWAX. 

Per  lb.,  40c. 
BRONZE. 

75  cent's  to  $3.00  lb. 
BRONZING    LIQUID. 

Bronzing  liquid,   No.  1 $1  76 

Banana  oil,  gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,   d'oz 19  90 

COLORS    (DRY). 

Per  lb 

Raw  Umber,  100  lb.  kegs..  0  06 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k.  0  06 
Indian  red,  100  lb.  kegs...  0  10 
Indian  red,  No.  1,  100  lb.  k.  0  06 

Vermilion,  100  lb.  kegs 0  20 

Drop  black  pure  dry 0  12 

Golden  ochre,  100  lb.  kegs.  .0  03% 
White  ochre,  100  lb.  kegs..  0  04 

Yellow  ochre,  barrels 0  01% 

Yellow  ochre,  100  lb.  kegs.  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red   0  02% 

COLORS  IN  OIL. 

Venetian     red,    1-lb.    tins, 

pure  0  12 

Chrome  yellow,  pure  0  23 

Golden  ochre,  pure  0  14 

French  ochre,  pure   0  12 

Chrome  green,  pure   0  11 

French    permanent    green, 

pure  0  15 

Sign  writers'  black,  pure..  0  20 
Marine  black,  25  lb.  irons  0  16 
Combs,  graining  set   0  75 

COMBS. 

Graining,  in  sets,  set    0  65 

DRIERS. 

Patent  25  lb.  tins  8c  lb. ;  patent 
I  lb.  tins  lie  lb. 
ENAMELS. 

Per  gallon  in  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co.)  1  80 

Alba-Gloss   enamel    4  50 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Linduro  ....     4  20 

Sterling  Enamels 3  20 

GLUE.  Per  lb. 

French  medal  0  14 

German  common  sheet 0  10 

German  prima 0  17 

White  plgsfoot  0  21 

Brantford  medal  0  10 

Brantford  golden  medal...  0  11 

Brantford  brown  sheet 0  10 

Brantford   golden   sheet...  0  IS 

Brantford  gelatine   0  22 

Brantford  white  gelatine. .  0  22 

Brantford  white  glue 0  12 

Brantford  100  flake.  0  10  0  1? 
Perfection    amber   ground, 

No.  1230   0  13 

Ground  glues  at  same  prices. 

Brantford  all-round  glue,  %-lb 
packages,  10c;  %-lb.,  Ufc;  1-lb., 
28c.    Discount. 

XXL 0  18 

XL 11% 

CL 012 

C 0  11 


GLASS. 

(TORONTO   QUOTATIONS.) 

Size  United  Inches.  Star. 

Under  26   $  4  25 

26  to  40   4  65 

41  to  50   5  10 

51  to  60   5  35 

61  to  70   5  75 

71  to  80   6  25 

81   to  85   7  00 

S6  to  90   

91  to  95  

96  to  100  

Double  Diamond. 
Size   United    Inches. 

Under  26   $6  25 

26  to  40   6  75 

41    to   50    7  50 

51    to    60    8  50 

61  to  70   9  75 

71    to    80    11  00 

81  to  85   12  50 

86  to  90 15  00 

91  to  95 17  50 

96    to   100    20  50 

5  per  cent,  for  city  delivery,  20 
per  cent,  on  out-of-town  ship- 
ments, f.o.b.  cars. 

MONTREAL     QUOTATIONS. 
Size  United  Ins.  Star. 

Country  City 

Under  26  case   3  40        3  65 

26  to  40   3  60  3  85 

41  to  50   4  00        4  30 

51  to  60   4  25        4  55 

61  to  70   4  50        4  80 

71  to  80   5  35 

86  to  90   5  80 

91  to  95   

Double  Diamond. 
Size  United  Inches. 

Under  26    5  00        5  40 

26  to  40   5  45        5  85 

41  to  50   6  25        6  65 

51  to  60   6  75        7  15 

61   to   70   7  25        7  80 

71  to  80   7  75        8  30 

81  to  85   8  50        9  10 

86  to  90   10  00  10  70 

91  to  95   11  00  11  75 

GLASS,    PLATE. 

Country  discount,  33  1-3,  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 
City  discount  33  1-3,  7%  p.c. 
Freight     equalized,     Kingston, 
Ottawa   and  Quebec  City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotation   for  shipment 
to  British  Columbia. 
LEAD. 

(White  Ground  in  Oil.) 

Montreal  Toronto 

Per  100  lbs. 

Elephant,    Genuine    ...  8  75    8  90 

"Anchor,"  pure 8  25      8  40 

Brandram'8  B.B.  Gen- 
uine     9  25      9  40 

C.P.C.  decorators,  pa.  8  25      8  40 
Crown     and     Anchor, 

pure 825      840 

Essex,  Gen.  (Windsor)   ....      8  00 
Island  City    Decorat- 
ors' pure  8  25      8  50 

Lily  Pure  8  25      8  40 

Moore's    Pure    White 

Lead  8  40 

Lowe     Bros'.     White, 

H.S 8  40 

Monarch   (Windsor) 8  60 

Purity  CO.  Co.'s.  Ltd 7  90 

Ramsay's  Pure  Lead.  8  25      8  40 
Ramsay's  Exterior   . .  7  75      8  15 

Sterling  Pun.   8  80 

Tiper  Pure  8  25      8  40 

"Tames  Genuine" 9  00 

Decorators    Pure     (Winni- 
peg)          8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)          8  30 

LEAD    (RED   DRY). 

Genuine,    560-pound 

casks,   per  cwt 6  15      6  50 

Genuine,    100-pound 

kegs,   per  cwt 6  40      6  75 


No    1  casks,  per  100 

lbs 5  90      6  25 

Less   quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  50 

2  lb.  pkgs.,  per  100  lbs....  15  00 
5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs.,  per  100  lbs 11  00 

100  lb.  kegs,  per  100  lbs...     9  75 

200  lb.  kegs,  per  100  lbs 9  60 

300  lb.  kegs,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs..  9  00 
OILS   (LINSEED   RAW). 

Montreal  Toronto 

Single   bbls 0  60      0  65 

3  to  5  bbls 0  59      0  63 

6  to  9  bbls 0  58      0  61 

LINSEED,    BOILED. 

Single  bbls 0  63      0  6S 

3  to  5  bbls 0  62      0  66 

6  to  9  bbls 0  61      0  64 

MURE  SCO. 

Tints  iu  5  lb    packages,  per  100 
lbs,   $5.40. 
PAINTS    (PREPARED). 

Per  Gallon 
In  qt.  tins. 
Sherwin  -  Williams     paints, 

base   1  86 

Canada     Paint     Co.'s 

pure    2  00 

Elephant  and   Prism    1  80 

Globe   bouse   paint   (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)  1  80 

BenJ.  Moore  Co.'s 

"Egyptian"  Brand 1  45 

Moore's    house    colors,    per 

gallon    175 

Brand  ram -Henderson's 

"English  2  00 

Fresoo-Tone,    in    quarts 180 

Ramsay's  paints,  pure  ....  1  80 
Ramsay's  paints.  Thistle...  1  60 
Martin -Senour,  100  p.c.  pure    2  00 

Senour's  floor  paints  1  60 

Sterling  Pure l  60 

Maple  Leaf  Paint  (Imp.  V. 

&  C.  Co.)  

.Tamie8on's  Crown  and  An- 
chor brand   1  fin 

Lowe  Bros.*  High  Standard  1  90 
Stephens'       House       Paint 

(Winnipeg)    1  90 

Stephens'        Floor        Paint 

Winnipeg    l  75 

Silkstone    Wall    Color    2  00 

PARIS    GREEN. 

(See   2nd    page   of   quotations) 

PARIS,  PLASTER. 

Per  barrel 2  60 

PARIS  WHITE. 


In  bbs 

PIGMENTS. 


0  90 


Orange  Mineral,  casks  ..  0  08% 
Orange     Mineral,     100-lb. 

kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in   casks 2  80      2  40 

Bulk,  100-lb.  drams.. 2  60  2  60 
Bulk,  25-lb.  drums  ..  2  60  2  70 
Bladders,  in  bbls.  ...  2  80      2  00 

Pure  Putty,  70c  hd.  advance. 
TAR    (PINE    TAB). 

Half  pint  tins,  per  dos 0  60 

Pint  tins,   per  doz 1  10 

TAXITE. 
1  gal.  cans  $2.10. 

Mar-Not    2  70 

Cumoff   2  10 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  36c 

lb. 


TURPENTINE. 

Mont  real. Toronto 

5    gal 0  72V2  0  71 

Pure,  single  bbls 0  67*  0  67 

Ho4  bbls 0  66%  0  68 

VARNISHES. 

1  er  gal.  cans. 

Carriage,   No.   1    150 

Excello    2  00 

Mar-not  2  70 

Pale  durable  body 3  50 

Pale  hard  rubbing 3  00 

Finest  elastic  gearing 8  00 

Elastic  Oak 160 

Furniture,   polishing    2  00 

Furniture,  extra 1  20 

Furniture,   No.  1    1  15 

Furniture,  Union   0  95 

Light  oil  finish   136 

Gold  size  Japan  2  00 

Turps,   brown   japan    160 

No.   1   brown   japan    1  12% 

Bakeing  black  japan  1  86 

No.  1  black  japan   0  95 

Benzine  black  japan  0  85 

Crystal  Damar  2  60 

No.  1  Damar  2  26 

Pure  asphaltum  1  40 

Oilcloth  1  60 

Lightning  dryer  105 

House  painters'  japan,  ...  1  15 
House  painters'   white  Jap.     1  95 

Blast lllte  varnish 2  25 

Copaline  varnish   2  25 

Granitlne  floor  finish 2  25 

Jamieson's  floor  enamel  ...  1  76 
Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish  2  50 

Canada     Paint     Co.'s     SUN 

varnish   2  25 

"Kyanize"   Interior  Finish.     2  40 

"Flint-Lac,"  coach 1  80 

B.H.,    Ltd..    "Gold    Medal," 

cases  180 

Dependon  Lt.  H.  Oil  Finish    1  66 

Everlastic  Floor  2  30 

Elastlca  exterior  finish  ....     4  26 

Flattine  floor  finish 3  00 

Stovepipe  varnish,   %   pts , 

gross    9  60 

Pure  white  shellac  varnish, 

bbls 1  86 

Pure    orange    shellac  varn- 
ish, bbl 1  75 

No.       1       orange       shellac 

varnish,  bbls 1  60 

WATER  PAINTS. 

Per  lb. 

Opalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs  ....     0  07% 
1  gal.   package,  per  pkge    0  45 
%  gal.  package,   per   pkge    0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10% 

XLCR    0  08% 

X  Empire 0  08% 

X  Press   0  07% 

WASTE  (COLORED). 

Fancy    0  07% 

Lion   0  07 

Standard    0  06% 

Popular  0  05% 

Keen    0  06 

WASTE    (PACKING). 

Arrow    0  16 

Anchor    0  08 

Anvil    0  07% 

Axel     0  09 

WASHED    WIPERS. 

Select  white   0  08% 

Light   colored    0  00% 

Dark  colored 0  05 

WHITING. 

Plain,  in  bbls 0  70 

Gilders  bolted.  In  bbls 1  00 

ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC  IN  OIL. 

Pure,  in  25-lb.  Irons  9  10 

No.  1,  in  25-lb.  Irons 0  07 

No.  2,  In  25-lb.  Irons 0  05% 
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The  paint  and  the  trade-mark  that  will  build 
a  reputation  for  your  paint  department  and 
bring  you  more  profits. 


CANADA  PAINT  is  the  last  word  in  paint-making. 
The  materials  used  are  the  highest  quality — The  Canada 
Paint  Co.  ensure  this  by  making  the  most  important  of 
them  in  their  own  factories.  Modern  paint-making 
machinery  and  scientific  formulas  produce  this  product. 
These  are  the  reasons  CANADA  PAINT  gives  maxi- 
mum protection  at  a  minimum  cost  per  year. 


Trade-marked  goods  are  advertised  goods. 
That  is  a  guarantee  that  the  manufacturer 
is  proud  to  stand  behind  them.  It  means 
good-will  for  the  merchant  who  sells  them. 
Property  owners  in  all  parts  of  CANADA 
are  becoming  more  familiar  with  the  CP 
trade-mark,  and  what  it  represents,  every 
day,  and  that  begets  confidence  in  the  CP 
line.  CP  advertising  is  more  effective  and 
extensive  than  ever;  it  reaches  more  people 
and  brings  their  trade  to  the  CP  dealer.  The 
CP  trade-mark  represents  a  full  line  of 
paints  and  varnishes  that  will  build  and 
hold  business  for  your  store.  It  is  worth 
your  while  to  investigate  a  proposition  that 
will  help  you  to  make  your  business  a 
greater  success — the  CANADA  PAINT 
proposition  will  do  this.  Shall  we  send  our 
representative  to  explain  it  to  you?  It  puts 
you  under  no  obligations  whatever. 


TRADE 


MARK 


THE  CANADA  PAINT  CO. 

LIMITED 

MONTREAL-TORONTO'WINNIPEG'CALGARY'  HALIFAX 

PAINTS  COLORS    (f%     STAINS  "ENAMELS 
VARNISHES     „JLKL      LINSEED  OILS 


TRADE 


ttARK 
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HARDWARE    AND    METAL 


Winnipeg   Hardware  Quotations 


LNVILS. 

Peter  Wright,  80  lbs.  and  up, 
11  %c  per  lb.;  clip  born,  12%c; 
AXES. 

H.  B.,  1-lb.,  $6.26  per  doz.;  19s- 
lb.,  $6.65;  2-lb.,  $6.90;  2%lb., 
$7.50;  2%-lb.,  $7.76;  3-lb.,  $7.90; 
4-lb.,  $8.00;  H.  B.  Handled  Axes, 
2-lb.,  $8.00;  2%-lb.,  $9.50;  3-lb., 
3%-lb.  and  4-lb.,  $10.00;  Black 
Prince  Axes,  unbandled,  $8.00; 
Black  Prince  axea,  Dandled 
$10.25;  Bench  axes,  36  per  cent.; 
Broad  axes,  6  to  7%  lbs.,  $28.00 
per  doz.;  7%  to  9-lb.,  $30.80. 
BARS,    CROW. 

$4.60   per  100  lbs. 
BAR  IRON. 

Bar  iron,  $2.76;  Swedish  troD, 
$4.26;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.76;  tool  steel,  Mlack  Dia- 
mond, 100  lbs.,  $8.50. 
BELTING. 

Rubber — 60  p.c.   off  the  list. 
Lgu  t  lie  r 

Agricultural  leather  belting. 
66  2-3   p.c.   off  the   list. 

.No.  1,  66  2-3  p.c.  off  the  list. 

standard  single,  60  and  10  p.c. 
off  the  list. 

Standard  double,  60  and  10  p.c. 
off  the  list. 

The  "double"  list  is  Just  twice 
the  price  of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c;    cut,   $1.06. 

AIGER   BITS. 

"Irwin"  bits,  46  per  cent.;  com- 
mon, 70  and  10  per  cent. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60  p.c. 

Wood,   tackle,   common,  60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  60  per 
cent.;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  60  per 
cent. ;  machine  set  screws,  65  per 
cent.;  plough  bolts,  45  per  cent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent.;  sleigh  shoe  bolts  to  %,  50 
per  cent.;  7-16  and  up,  40  per 
cent. 

BDILDING    PAPER. 

No.  1  tarred,  67%c  to  88c  per 
roll,  according  to  quality;  plain, 
46c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 
BUTTS. 

Wrought     Steel,     loose   pin,  68 
per  cent,  off  the  list. 
CHAIN. 

Coil,  8-16  in.,  $10.00;  34,  $7.25; 
6-16,  $5.85;  %,  $5.00;  7-16,  $4.76; 
%.  $4.60;  0-16,  $4.60;  %,  $4.40;  94, 
$4  26.  Logging,  5-16,  6%e;  %, 
6%c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.    0,     $5.63;     No.    1, 
$5.63;    No.   2,  $6.25;    No.   3,   $6.S8; 
No.  4,  $8.13  each. 
CLEVISES,    MALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  planished  copper. 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,   10-24,  26c;  26,  27%c. 

OIL   CANS. 

Tin.  Galvanized 
Half  gal.,  dome  top.. $2  10  $3  04 
One  gal.,  dome  top..  2  55  3  42 
Two  gal.,  dome  top..  3  97  4  55 
Three  gal.,  dome  top.  5  10  7  35 
Five  gal.,  dome  top..  6  34  8  25 
DRILLS. 

Bit  Stock,  60  per  cent. ;  Black- 
sn>lth%   in.,   round  shank,  55  p"Si 
cent. 
ENAMELWARE. 

Canada,       50;       Imperial,     60; 
Premier,  60;  Colonial.  60;  white, 
70  and   5;   diamond,  60;   granite, 
60  per  cent. 
FIXTURES. 

Stall  hollow  bar.  No.  3,  $1.00. 


GASOLINE 

Premier  Motor,  iu  wood  bbls., 
29%c  per  gal.;  $3.20  per  case; 
Queen  gasoline,  34%c  per  gal.; 
$3.65  per  case;  Painters'  naphtha, 
bbls.,  2©%c  per  gal.;  $3.20  per 
case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,   70  and   12%    p.c. 

Nicholson's,  65  per  cent. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

PARIS    GREEN. 

1  lb.   pkgs.,  25c,  small  lots. 

100  lb.  cases,  24%c. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $6.35;  No. 
2  and  larger,  $5.10;  featherweight, 
$6.50. 
HINGES. 

Light  T  and  strap,  60  per  cent. 
JACKSCREWS. 

60  per  cent,  off  list. 

KNOBS. 

Door,  307,  $1.20. 
GALVANIZED   IRON. 

"Apollo  and     "Queen's 

"Fleur   de   Lis."     Head." 

10%  oz.  or  28  Eng. . .  4  75        6  10 

28  Am.  or  26  Bug.. . .  4  60        4  86 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  45 

22  Am.  and  Eng 4  10        4  45 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.  and   Eng 3  85        4  16 

BAND    IRON. 

1%   in,  $3.10;   IV*.  $3.10;   1   in.. 
$3.20 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  65,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1  8« 

No.  70,  set   1  65 

Mrs.    Pott's    common    sad    iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
Improved,   $1.05   a   dozen. 
LOCKS. 

Peterboro    and    fittings,   45   per 
cent. 
LANTERNS. 

No.  2,  plain   7  25 

No.  20,  X-ray   11  00 

No.  22.  Dash-board  9  7B 

Trulite    short    globe,    doz..     7  25 
MATTOCKS. 

Pink,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.h.  Fort  William,  $2.45 
base;  Winnipeg,  $2.90  base.     Cut, 
f.o.b.  Winnipeg,  $3.35. 
HORSE   NAILS. 

Capewell.  10  and  12  off  list. 
NETTING. 

Poultry,   52%   per   cent. 
NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,   $2.75   off. 
OILS. 

Cylinder  oils,  45c  to  90c  per 
gal.;  Capital  cylinder  oil.  58c;  en- 
gine oils,  31e  to  60c;  Standard 
gas  engine,  43c;  Prairie  harvester 
oil,  30e;  Granite  harvester  oil, 
30c:  Castor  machine  oil.  El- 
dorados,  30c;  black  oils,  18c  to 
20c;  lard  oil,  $1.00  to  $1.50; 
Neatsfoot  oil.  pure.  90c  to  $1.25; 
harness  oil,  Eureka,  45c;  seal  oil, 
pale  steam  refined.  80c;  thresh- 
ers' hard  oil,  25-lb.  tins.  $2.40 
eafh;  10-lb.  tins.  $1.05  each. 

3  in  1.  small,  80e;  large.  $1.80. 
PICKS. 

Clay.  6-7,  $4.50  per  dozen. 

STOVE   PIPE. 

fi  inch  riveted,  per  100  ft...  $8  50 
7  Inch  riveted,  per  100  ft...     6  #0 
STOVE   PIPE   ELBOWS. 
fi  Inch,  per  doz 1   42 

7  Inch,    per   doz 1  59 

8  Inch,  per  doz 2  37 

CANADA    PLATES. 

Half  polish,  6-7  Inch,  $3.50;  8 
inch,  $3.75;  full  polish,  6-7  inch. 
$450;  8  inch.  $4.75  Black  sheets— 
28  gauge.  $3.60:  26,  $3.45:  24. 
$3.35:  22.  $3.35:  18-20.  $3.35:  14-16. 
$3.10:   10-12,  $3.15. 


POINTS. 

Landslide  plow.  %xl4  In.,  $1.75 
per  dozen. 
LEAD    PIPE. 

Full   coil,    $7.85    per   cwt. 
LEAD     WASTE. 

$8.35   per   cwt. 
PLASTER. 

Paris,  per  bbl.,  $3.26. 
IRON  PIPE. 

Black,  %  Inch,  $2.65;  %  inch, 
$2.80;  %  inch,  $3.35;  94  lneh, 
$4.10;  1  Inch,  $6.10;  1%  inch, 
$8.20;  1%  inch,  $9.75;  2  inch, 
$13.20;  2%  Inch,  $20.25;  3  inch, 
$27.35;  3%  inch,  $32.75;  4  inch, 
$38.75;  4%  inch,  $43.76;  6  inch, 
$50  60;  6  Inch,  $66.65. 
GALVANIZED    PIPE. 

%  Inch,  $3.75;  %  inch,  $3.90;  % 
Inch  $4.30;  %  Inch,  $5.30;  1  inch, 
$7.90;  1%  Inch,  $10.65;  1%  inch, 
$12.66;  2  inch,  $17.10;  2%  inch, 
$27.20;  3  inch,  35.70. 
PAINTS  &  OILS  &  GLASS. 
DRV    COLORS. 

Yellow  ocher,  in  barrel  lots,  2%c ; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00; 
American  vermilion,  16c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%c ;  English  purple  oxide, 
in  casks,  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  $8.50 
VARNISHES 

Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak     1  90 

Furniture,    No.    1 100 

Gold   size  Japan    2  75 

Turps,    brown    Japan     ....     1  00 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best    gearing   varnish 4  00 

Extra  light  hard  oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    In 4  50  6  50 

26    to    40    4  S5  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  S  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plato). 

25  per  cent.  off.    F.o.b.  Reglna, 
Winnipeg,    Calgary    and    Edmon- 
ton. 
WHITE    LEAD. 

Ground  in  oil,  $8.35  to  $8.85  per 
100    lbs.,    in    25-lb.    Irons ;    some 
houses     are    quoting     grades     as 
high  as  $9.15. 
LINSEED    OIL. 

Raw,  per  gal.,  66c;  boiled,  per 
gal..  68c. 

These  prices  are  for  barrels. 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc 

PUTTY. 

Casks,  $2.90  per  100  lbs.;  blad- 
ders,  in   barrels,   $3.15;   bladders, 
100-lb.  cases,  $3.40. 
RASPS. 

Heler's   70   and    5     per     cent.; 
Heler's    horse   tooth    rasps,   60-10 
per  cent. 
RIVETS  AND  BURRS. 

Tron  rivets.  55  per  cent.:  copper. 
No.  8,  32c:  10.  35c:  12,  87c;  cop- 
per burrs.  No.  8.  44c;  10,  47c;  12. 
51c:  copper  rivets  and  burrs.  No. 
8.  36<v  10.  38c;  coppered.  No.  f. 
17c:  10.  18c. 
ROPE. 

Sisal,    lie    base:    pure    Manila. 
15%c  base:  British  Manila.  ll%c 
base;  lath   yarn,  10%  c  base 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
SCALES. 

Standard  scale,  25  per  cent  off: 
Union  scale,  45  per  cent  off.    Both 
quotations    f.o.b.    Winnipeg. 
SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.: 
Fox     &     Olds,     $7.10     per     doz. ; 


Scoops,    D-handled,   "Black   Cat," 
No.  2,  $7.70;   No.  4,  $8.20;   No.  5. 
$8.50;    No.  6,   $8.75;   No.  8,  $9.26; 
No.  10,  $9.80. 
SOLDER. 

Per  pound,  27  cents. 
SCREWS. 

Bright  iron  round  head,  80,  in 
10  and  5  per  cent.;  flat  head,  86, 
10.  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  5  per 
cent.;  flat  head,  brass,  76,  10,  6 
per  cent.;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort   William;  $2.90 
per    keg   f.o.b.    Winnipeg. 
FERRULES   AND    RINGS. 

30  per  cent.  off. 

PLOW   SHARES    10c  per  lb. 

SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.26;  Lance  Tooth  or 
Lightning  blades.  $6.50:  New 
Century,  $6.50;  Maple  Leaf,  $6.26; 
Prince  Rupert,  $8.00. 
SCYTHES. 

Brush,    $7.76. 
SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65;      buckshot,      $10.06;      ball, 
$10.45. 
SHEET   ZINC. 

Cask  lots,  8%c;  small  lota,  »c. 
SNATHS,    SCYTHE. 

Grass,  No.  2,  $7.75;  brush,  No. 
1,  $8.25. 
SPIKES. 

Pressed,     %     in.,     $4.60;     6-16, 
$4.15;    %,    $3.90;    7-16,    $8.80;    %. 
$3.75;  %,  $3.76. 
STAPLES. 

Bright  wire   per  cwt.,  $2.60  at 
Fort  William.     $2.90.     Winnipeg, 
Galvanized   staples,   $3.15   Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.86  base  per  cwt.; 
plow,  common,  $4.60;  crucible 
plow,  $5.60;  angle,  $3.26;  harrow. 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9%c  base;  spring,  $8.40;  machine, 
$3.75  base ;  tire,  $3.00. 
TACKS. 

Carpet,  76-10  per  cent,  eff  list. 
TIES. 

Cow,  35  per  cent. 
TOOLS     HARVEST 

Ordinary,  50  and  5  per  cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,  87c. 
TIN  AND  TIN  PLATE. 

Block  tin,  58c  per  lb. 

Per  Box. 

20   x   28.   I. C     9  75 

20  x  28  I.X 11  76 

20  x  28   I.X.X 13  75 

Terue  Plates   9  76 

WASHERS. 

Iron,   small   lots,   30  per   cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,      NECK      YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 

BAKU    WIRE. 

Per  Spool  of  80  Rods  F.O.B. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden  2- 
polnt,  Fort  William,  $1.77;  Win- 
nipeg, $2.10;  Baker  2-point,  Fort 
William,  $1.75;  Winnipeg,  $2.07; 
Waukegan,  Fort  William,  $1.75; 
Winnipeg,  $2.07;  Alberta  2-point, 
Fort  William,  $1.75;  Winnipeg. 
$2.03;  American  special  2-polnt, 
Fort  William,  $1.40;  Winnipeg. 
$1.65;  plain  twist,  per  100  lbs., 
Fort  William,  $2.75;  Winnipeg, 
$3.15;  coll  spring  No.  9,  per  100 
lbs.,  Fort  William,  $2.15;  Winni- 
peg, $2.25;  No.  12,  Fort  William. 
$2.25;  Winnipeg,  $2.65;  plain  gal- 
vanized wire,  No.  9,  Fort  Williai' 
$2.10;  Winnipeg,  $2.60;  No.  12. 
Fort  William,  $2.20;  Winnipeg 
$2.60. 
WIRE    CLOTH. 

Patented  Screen,  in  100  ft.  rolls. 
$1.60  per  hundred  sq.  feet;  in  50 
ft.  rolls,  $1.70  per  100  sq.  fet-t. 
BLACK   WIRE   CLOTH. 

$1.60  per  100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge.    5%c   per   lb. 
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MAY 
IS 

THE 

BIG 
MONTH 

FOR 
LAWN 
FENCE 


Did  you 
receive 

that 
Special 

1914 
Circular 

of 

Fencing 

we  are 

mailing  to 

dealers  ? 


MiiMwsgg 


STYLE  Z  LAWN  FENCE 


The  uprights  are  corrugated  No.  9  heavy  galvanized  wire,  spaced 
2%  inches  apart,  with  an  extra  upright  of  No.  9  interwoven  at  the 
bottom,  giving  a  spacing  of  1%  inches.  The  cables,  or  horizontal 
wires,  are  heavily  galvanized,  twisted,  and  spaced  6  inches  apart, 
except  the  two  top  cables,  which  are  spaced  2V2  inches  apart.  The 
bottom  meshes  are  close  enough  to  turn  even  small  chickens. 


DOUBLE  DRIVE  GATES 


Frames  are  of  high-grade  tubular  steel,  with  malleable  corners. 
Hinges  are  high-grade  malleable  iron.  Wrought  iron  scroll  tops. 
Fitted  with  heavy  centre-hook,  which  holds  one  or  both  gates  (as 
desired),  secure  and  firm  when  closed. 


WE 

SHIP 

PROMPT 

MAIL 

IN 

YOUR 

ORDER 

NOW 


BLUE  RIBBON  POULTRY  FENCE 
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Actual  comparison  shows  that  the  total  cost  (including  all  labor  and  material)  of 
a  10-rod  Blue  Ribbon  Poultry  Fence,  means  a  saving-  of  from  $8.00  to  $10.50  over  that 
of  the  ordinary  hexagon  poultry  netting. 

The  line  wires  at  bottom  of  Blue  Ribbon  Fence  are  only  one  inch  apart,  the  spaces 
gradually  increasing  towards  the  top. 


Don't 
overlook 
Fencing- 
Pliers, 
Post-hole 
Diggers 
and 
Post-hole 
Augers, 
Fence- 
Staples 
too. 
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RAMSAY'S  PAINTS  &  VARNISHES 
SATISFIED  CUSTOMERS  APLENTY 
YOUR  PERFECTLY  GOOD  PROFIT 

That's  a  pretty  good  line  up,  and  you  can't  do  any  separ- 
ating— those  three  always  stick  together. 

More  than  70  years  ago  Ramsay's  started  to  make  good 
paint,  they  kept  it  up,  and  now  the  Canadian  public 
know  it. 

Any  man  who  comes  into  your  store  for  paint  and  gets 
Ramsay's  will  come  again  when  he  wants  more,  because 
every  brush  of  paint  out  of  the  can  helps  to  write  a  good 
advertisement  for  Ramsay  and  for  you. 

A.  Ramsay  &  Son  Company 

MONTREAL 

Paint  Makers  Since  '42 


#^IMI^lMIMiMMlMIMi^ii^lMliUlMl^^ 


use     "MAPLE  LEAF"     brands 

LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 


The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 
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Screen  Doors 

That  Will  Not  Warp  -Will  Sell 

Past  history  has  shown  that  it  is  about  as  difficult  to  purchase 
a  screen  door  that  will  not  warp  as  it  is  to  discover  a  fish  that 
will  not  swim. 

Time,  however,  has  overcome  many  obstacles  that  seemed 
almost  unsurmountable  in  the  past — Screen  doors,  like  every- 
thing else,  have  undergone  great  improvements,  and  we  offer 
you  these  doors  that  are  the  best,  in  every  respect,  that  modern 
science  can  construct. 

Don't  take  a  chance  on  selling  a  customer  an  inferior  door  and 
thereby  lose  his  confidence  in  the  balance  of  your  stock  for  all 
time  to  come.  Be  in  a  position  rather  to  recommend  a  door 
that  will  please  your  patrons  and  that  will  increase  their  reliance 
on  your  recommendation  by  proving  itself  to  be  all  that  you 
claim  of  it. 

Note  The  Construction 

Our  doors  are  all  mortised  and  tenoned  construction  as  shown 
in  the  accompanying  cut.  This  is  conceded  to  be  the  strongest 
and  only  correct  construction  for  screen  doors.  We  pride  our- 
selves on  the  workmanship  and  jointing  of  every  door — the 
corners  fit  perfectly  and  snugly.  All  moulding  is  set  in  flush 
and  mitred  at  the  corners.  Doors  are  made  %  .inch  longer  and 
XA  inch  wider  than  regular  sizes  to  allow  for  trimming. 


Save    Both    Time    and    Freight 

We  carry  three  complete  stocks  of  screen  doors  and  win- 
dow screens — at  Winnipeg,  Saskatoon  and  Swift  Current. 
Order  from  our  nearest  branch.  If  you  have  not  full 
details,  a  postal  inquiry  will  bring  you  our  1914  price 
list  and  design  book  by  return  mail. 


This  Cut  shows  our  Mortised 
and   Tenoned    Joint 


Screen  Door  Hardware 

A  Good  Profit-Maker  in  its  Season 


Our  assortment  of  this  line  is  the  largest  and  most  varied  in  Western  Canada. 
We  have  lock  sets,  door  catches,  pulls,  door  checks  and  anti-slam  sets  in  wonder- 
ful variety  of  finish  and  style.  Owing  to  the  shortness  of  the  season,  however, 
your  stock  must  be  in  shape  at  the  proper  time.  Our  hardware  catalogue  and 
price  list  will  assist  you  in  making  a  selection.    Write  for  it. 

The  Winnipeg  Paint  and  Glass  Co.,  Limited 


SASKATOON 
SWIFT  CURRENT 


"Everything  for  a  Building" 
WINNIPEG 


CALGARY 
EDMONTON 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

99.80  <    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


Jc3]i 


TRADE  I^MHARK 


CHRISTOPHER  JOHNSON 
&CO. 

SHEFFIELD,  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,  Razors, 
Spoons   and  Forks 
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OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

Mahufacturmrm  of 

Emery,  Black  Lead   Emery  Glass 
and    Flint  Cloths   and   Papers,  etc. 

Wellington  Mills.  London,  England 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of   all    Kinds 


Manufactured  by 

KYL 

MERRICKVILLE.  0NT. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


Keep  in  mind  the  dominant 
fact  that  mankind  from  its  first 
appearance  on  the  earth  has 
been  schooled  by  nature  to  look 
for  signs;  for  invitations  to 
taste;  for  suggestions  as  to  what 
to  wear.  Tell  your  story  briefly, 
forcibly,  truthfully,  and  address 
it  through  the  proper  media  and 
you  can  successfully  apply  ad- 
vertising as  a  means  to  increas- 
ed distribution. 


LONDON 


High  Grade 

Our  iron  bars  are  tough,  fibrous 
and  corrosion-resisting,  just  such 
bars  as  your  blacksmith  friends 
want  to  use.  Why  not  carry  them 
in  stock  for  your  customers,  or  if 
you  prefer,  have  them  direct  shipped 
from  the  mill? 

London  Rolling  Mill  Co., 

_  Limited 

L^\     LONDON,  ONTARIO 

SALES  AGENTS 

Ontario— Balnea  &  Peckorer,   Toronto 

Manitoba— Biasett    &    Loucks, 

Limited,    Winnipeg 
British    Columbia— McPherson 
&    TeetxeL    Vancourer. 
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Red  Tip 

CALKS 


Let  us  tell  you  some  of  the  reasons  why  RED  TIP  CALKS 
are  rapid  sellers  and  bring  profit  to  the  dealer. 

MATERIAL— RED  TIF  CALKS  are  primarily 
a  safety  device  and  therefore  there  is  no  choice 
between  them  and  cheap,  unworthy  substitutes. 
Safety  demands  the  best.  They  are  made  by 
skilled  labor,  of  the  highest  grade  material, 
carefully  analyzed  and  tested  by  schleroscope 
and  are  rigidly  inspected  before  leaving  the 
factory. 


TEMPER— RED  TIP  CALKS  are 
tempered  exactly.  There  is  no  guess- 
work about  it.  The  heat  being  regu- 
lated by  electric  pyrometers  is  even,  and 
the  last  calks  in  the  lot  have  the  samp 
temper  as  the  first.  Every  box  of  50 
contains  50  good  calks.  Horse  owners 
know  this. 


EFFICIENCY-RED  TIP 
CALKS  are  made  as  here  shown 
with  a  pin  of  high-carbon  steel 
inserted  in  an  outer  shell  of 
softer  metal.  Time  has  shown 
that  ihis  is  the  only  way  to  make 
a  calk. 


LABOR  AND  TIME  SAVERS— RED  TIP  CALKS  when 
worn  down  can  be  removed  and  a  new  set  Inserted  in  20 
minutes  by  the  aid  of  a  simple  wrench,  thus  eliminating 
long  waits  at  the  Blacksmith  Shop. 

COST— RED  TIP  CALKS  cost  far  less  than  the  oli- 
fashioned  way  of  sharpening,  besides  putting  the  user  in 
readiness   to   travel  at  all   times. 


CAN  CHANGE  IN  TWENTY  MINUTES, 


PROFIT— RED  TIP  CALKS  pay  a  large  profit  to  the 
dealer.  They  are  quick,  easy  sellers,  being  widely  ulvertised 
and  as  widely  esteemed. 

GUARANTEE— RED  TIP  CALKS  are  guaranteed  to  be  as 
represented.  They  are  guaranteed  to  wear  sharper  and 
last  longer  than  others.  They  are  guaranteed  to  be  per- 
fect in  thread  and  temper.  We  market  no  seconds  under 
any  brand. 

Genuine  Neverslip  Calks  have  Red  Tips.  Beware  of  Imita- 
tions. 


Neverslip  Manufacturing  Co. 

FACTORIES : 

New  Brunswick,  N.J.,  U.8.A.  Montreal,  Can. 

Canadian  Office:  559  Pius  IX.  Ave.,  Montreal. 


When  a  customer 
asks  for  the  best  you 
have  in  stock  are  you 
able  to  reach  up  for 
a  can  of 


DotT§a,fe#/arnish 


For  whether  she  knows  the  name  or 
not — it  is  Dougall  she  means  when 
she  asks  for  the  best. 

It  is  Dougall  Varnish  that  gives  the 
wear  — ■  and  in  the  end  makes  her 
think  your  store  is  an  economical 
place  to  buy. 

It  is  Dougall  Varnish  that  gives  a 
finish  that  makes  a  housewife  proud 
of  floors  and  furniture. 

It  is  Dougall  Marine  Varnish  that 
makes  her  table  proof  against  hot- 
plate marks — and  the  floors  proof 
against  grinding  heel  marks. 

It  is  Dougall  Varnish  that  will  make 
a  good  friend  of  every  purchaser  and 
add  to  the  prestige  of  your  name  as 
a  dealer  in  the  best. 


The    Dougall     Varnish 
Company,  Limited 

Montreal,   Que. 

Associated  with 
Murphy  Varnish  Co. 

U.S.A. 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


It  brings  the  customers 
back 


It  makes  you  good  friends,  and  firm  friends,  too.  It  pays 
you  a  fine  profit  and  makes  your  customers  walking 
advertisements  for  you. 

You  won  't  find  a  better  line  than  this 


JVfallory  Automatic 
Door  Spring 

It  will  keep  storm 
and  screen  doors 
securely  closed;  it 
is  ideal  for  hen- 
coops, cupboard 
doors,  etc.;  and 
may  be  had  in  two 
strengths,  3  lb. 
and  5  lb. 

Packed  in  boxes  of 
one  dozen  springs; 
with  the  necessary 
screws,  and  in- 
structions for  in- 
stalling. 

Ef  your  jobber  can- 
not supply  you, 
write  us  direct. 

G.  W.  MALLORY 

Blenheim,    (Int. 


You  will  find  this 

MAXWELL  "HOME  65" 

FOOD  CUTTER 


one  of  the 
best  selling 
lines  you 
ever  hand- 
led. 

The  "Home  65" 
is  a  new  ma- 
chine embody- 
ing all  the  lat- 
est principles. 
Made  in  the 
standard  fam- 
ily size  and 
much  stronger 
than  the  ordin- 
ary type  of 
machine.  C  a  p 
11th  close,  ren- 
dering the  ma- 
chine quite 
watertight.  The 
open-end  cylin- 
der makes  it 
easy  to  clean. 
Supplied  with 
different   cutting 


plates. 


Maxwells  Ltd.,  St.  Mary's,  Ont. 


That's  the  way  Peerless  dealers  speak  about  their  agency.  Read 
what  this  experienced  dealer  says  about  Peerless  fencing.  Note  his 
Peerless  sales  ran  six  times  greater  than  that  of  other  fencing.    I^ook — 

The  Banwell-Hoxie  Fence  Co  ,  Middlemiss,  Ont.,  Jan.  8,  '13. 

Hamilton.  Ont. 
Gentlemen :  —  I  have  been  selling  fence  for  the  past  seven  years  and 
in  that  time  have  represented  several  different  firms.  It  gives  me  pleas- 
ure to  say  that  I  took  the  agency  for  your  fencing  for  1912  and  have  sold 
in  that  one  year  more  fence  than  in  the  other  six  years  of  my  business, 
and  the  best  of  it  is  I  have  not  had  one  complaint  in  any  way  against 
Peerless  fence.  Different  from  most  fences  it  stretches  flat  and  all 
wires  of  even  length;  the  lock  is  tight  and  strong  and  the  quality  of 
the  wire  is  of  the  best.  There  is  very  little  other  fence  used  in  this  dis- 
trict and  competition  is  a  word  of  the  past  to  the  agent  for  Peerless 
fencing.  Yours  truly,  J.  A.  McDONALD. 

This  is  but  one  of  many  similar  dealer's  letters  in  our  files. 
Everyone  is  enthusiastic  about*  his  Peerless  agency.  Everyone  has 
nothing  but  praise  for  Peerless  fencing  —  the  fence  that  saves  expense. 

Peerless  Poultry  Fence 

is  made  of  the  best  Open  Eearth  steel  fence  wire— tough,  elastic  and  springy— 
and  will  not  snap  or  break  under  sudden  shocks  or  quick  atmospheric  changes. 
Our  method  of  galvanizing  prevents  rust  and  will  not  flake,  peel  or  chip  off. 

The  joints  are  securely  held  with  the  "Peerless  Lock"  which  will  with- 
stand all  sudden  shocks  and  strains,  yet  Peerless  Poultry  Fence  can  be  erected 
on  the  most  hilly  and  uneven  ground  without  buckling,  snapping  or  kinking. 

The  heavy  stay  wires  we  use  prevent  sagging  and  require  only  about  halt 
as  many  posts  as  other  fences. 

We  also  build  Farm  and  Ornamental  Fencing  and  Gates. 

Do  You  Want  the  Peerless  Agency? 

We  still  have  some  valuable  territory  open  to  good  reliable  dealers.  Do 
you  want  it?  Do  you  want  to  be  the  leading  fence  dealer  in  your  locality? 
Then  write  us.  Ask  for  our  dealer's  proposition  now  before  someone  else  gets 
ahead  of  you. 

Banwell-Hoxie  Wire  Fence  Co..  Ltd.. 
Winnipeg.  Man.  Hamilton,  Ont. 
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Summer  Time 

Means  lawn  mowing  time  and  a  big,  brisk 
business  in  your  lawn  mower  department. 
Be  sure  that  the  business  you  do  this  year 
lays  a  foundation  for  an  even  larger  business 
next  year,  by  handling  "Birkett  Lawn  Mow- 
ers, ' '  for — 

Their  proven  excellence  makes  them  business 
builders  in  every  locality. 
Get  the  prices! 

Thos.  Birkett  &  Son,  Limited 

Ottawa,  Ont. 


Get  Henckels  TWINWORKS  Cutlery 

Because  of  its  superior  quality.  -AJLT 

Every  piece  bears  this  trade-mark  >      Jit 

Sole  Agents  for  Canada:    F.  W.    LAMPLOUGH    &    CO.,    UNITY  BLDG.,  MONTREAL 


We  are  headquarters  for 

SPARK   PROOF    FIRE    GUARDS 

Tou  will  make  no  mistake  In  carry- 
In;  a  stock  of  our  standard  sizes  of 

Spark  Proof  Fire  Guards. 
Oar  line  is  complete  and  of  the 
Highest  Qual- 
ity and  Strict- 
ly Up-to-date. 
Do  not  fail  to 
get  our  prices 
before  order- 
ing. 

Send  for 

illustrated  price 

list 


('/■-■'■    -    ■    <*-    ■■',"-'  (*,' ,  '-'■'"■' «   -'■.:''.*.'    , 

)0$mm%'; 

Manufacturers  of  Double 
Crimped  Wire  Cloth  and 
Wire  Screening  for  all 
purposes. 

Perforated  Sheet  Metals, 
Bank  and  Office  Grilles, 
and     Ornamental     Iron 
Work  in  all  Finishes. 
Wire  Guards  for  Factory 
Windows,  Moulders'  Bid- 
dies, Garden  Wire  Work, 
Steel      Factory      Stools 
and  Metal  Lockers. 
Have  you  a  copy  of  our 
general  catalogue  on 
filet 
ENQUIRIES  SOLICITED. 

REPRESENTATIVES : 

das.   S.  Parkea,  P.  O.  Box  42,  St.  Henri,  Montreal. 
D.   Philip,   201%   Portare  Are.,   Winnipeg-,   Man. 
Tees    ft    Persse,   of  Alberta,   Ltd.,    Calgary,   Alta. 
R.  A.  Ogtlrie,  P.  O.  Box  856,   Vancouver,  B.C. 

Canada  Wire  &  Iron  Goods  Co. 

HAMILTON 


wmmamm 


■  ■M-aiTi. 


alas 

Maris 


IF  YOU   ARE   NOT  HANDLING 

"WILWEAR" 

Bath  -  Room    Fittings 

you  are  surely  handicapped  in  making 
quick  sales  and  profit.  Why  not  cater 
to  the  public1?  Make  it  known  you  are 
working  for  their  interests  by  selling  a 
good  medium-price  line.  "WILWEAR" 
wins  the  trade  and  holds  it  for  you,  and 
brings  new  customers  that  heretofore 
have  passed  you  by,  simply  because  you 
saw  fit  to  handle  high-price  fittings 
out  of  their  reach.  Just  grasp  this 
advice  now  and  send  for  our  complete 
plan  that  you  should  have  had  long  ago. 

NOVELTY  MFG.  CO. 

WATERBURY,  CONN. 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY'* 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002'  to  .250. 


HARDWARE    AND    METAL 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Eaves  Trough, 

Conductor  Pipe, 

Elbows,   etc.,   etc. 
Galvanized  Iron, 

Tin  and  Canada  Plate, 
Tinners'  Supplies, 
Metal   Roofings,  Sidings 
and  Ceilings 

We  devote  our  whole  time  and  energy  to  Western 
Canada  and  with  our  large  stocks  give  prompt  and 
efficient  service.  It  will  pay  you  to  send  your  orders 
to  us. 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY  EDMONTON 

Sheet  Metal  Mfg.  Co.,  Ltd.      Edmonton  Metal  Works  Ltd. 


Housewives  Want  An  Easy-Running, 
Strong  and   Serviceable  Washer 


The  "THERMO 

Fills  The  Bill  And  Pays  A 
Good  Profit 


99 


This  washer  is  as  easy  to  operate  as 
a  bicycle,  the  power  being  applied  much 
the  same  way.  Can  be  used  with  either 
the  forward  motion  or  up  and  down 
motion,  simply  by  changing  the  lever. 
The  two  lever  rachets  make  this  pos- 
sible. 

The  Thermo  Washer 
is  built  to  wear  and  is 
solid  and  substantial. 
The  tub  is  extra  heavy 
and  constructed  in  the 
best  manner. 

Legs  are  cross  braced 
and  absolutely  rigid. 
Top  is  made  double  to 
prevent  warping.  The 
few  working  parts  are 
simple  and  are  not  lia- 
ble to  get  out  of  order. 
Write  for  complete  de- 
scription. This  wnslier 
wins   trade. 

THE  LONDON 
FOUNDRY  CO.,  LTD. 

LONDON,   ONT. 

The  McClary  Mfe.  Co.,  Montreal, 
Agents  for  Province  of  Quebec. 
The  McClary  Mfe.  Co.,  Calgary, 
Edmonton  and  Winnipeg,  Agents 
for  the  Provinces  of  Alberta,  Sas- 
katchewan and  Manitoba.  Mac- 
pherson  &  Teetzel,  Vancouver, 
Agents  for  Province  of  B.C. 
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Hardware  Dealers  Should  Feature  the  "BAYARD"  Line 


Look  over  your  stock  and  see  if  you  have  on  hand  sufficient  "Bayard"  Automatic  Rifle  Pistols,  Shot 
Guns,  etc.,  to  show  the  probable  customer. 

The  camping  season  will  soon  be  here,  and  the  camper,  sportsman  or  hunter  will  certainly  want  to  pur- 
chase one  of  the  many  handsome  "Bayard"  lines. 


Descriptive  Booklet  for  the  asking. 


McGill  Cutlery    Co.    (Reg'd.) 


P.O.    Box   580,   Montreal,  Canada 


Sell    Heller-Aller    Goods 

They  pay  %ood  profits,  and  the  quality  insures  satisfaction 


HALF-ROUND  TROUGHS 

These  tanks  have  a  steel  frame  or  truss 
at  each  end.  They  are  built  to  stand  up 
under  the  abuse  to  which  such  goods  are 
subjected. 


oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel,  and  they  will  stand  a  lot  of 
hard    usage. 

Screw  caps  opening  on  top  to  fill  up  by  and  a 
faucet  in  the  side  near  the  bottom  to  draw  off 
contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  Informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write  for  it. 


The  Heller-Aller  Co.,  Windsor,  Ont. 


OIL  AND  GASOLINE 

TANKS 


^~  ^^  ^^^     ^^~  J     Write  to-day  for    Cataloeue   and   Price*.      \  ^  ^^  m  ^*  ^^^^1 

'   Work,-  Bnuuotc                 TTZTT^T           """  FOUNDRY  COMPANY  **ZZZ:       VancouTer.       wlnnlpw>       1UmUm      til 

Works.   Brampton.  Head   Office:   Toronto.  Limited Montreal.  A 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leare 
a  smooth  hole  and  a  clean  surface.  That's  performance,  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  BIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  are  of  a 
circle   and   can    be   guided    in   any   direction.     That's   adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  acta.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
md  others.  That's  why  you  should  sell  them.  Order  through  your  jobber  to-day. 


ATTENTION 

THOMAS  SMART  &  SONS,  Ltd. 

WATSON'S  GREEN  WORKS 

DUDLEY,       ENGLAND 


TRADE  MARK 


MANUFACTURERS  ot  Hearth  Suites  of  every  description, 

Companion  Stands,  Fire  Screens,  Coal  Vases 

Log  Boxes,  Cake  Stands,  Gongs,  Etc. 

Canadian  Repreaentative  : 

GEO.  A.  MARSHALL,  Showrooms,  Lombard  Buildings, 
70  Lombard  Street        -        TORONTO 
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WIRE  NAILS 

OF    SUPERIOR    QUALITY 
CONSULT    US    AT     ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — these  nails 
are  guaranteed  to  be  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 
HAMILTON  -  ONTARIO 

HARRY  F.  MOULDEN,  Winnipeg,  Man. 
GEO.  W.  LAIDLAW,    Vancouver.    B.C. 


wiiiiiiiinniiiiiiiiiiniiiiiiiiirnC 


Good  Pumps 
with  Good  Profits 

We  are  looking  for  the  pump  dealer    who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall  Pumps  are 
well  made,  properly  {fitted, 
good  through  and  through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps — for  Force  or  Lift 
use — every  size,  style,  kind,  in  our  big  catalogue. 


Write 


The 


R.  McDougall  Co.,  limited 

GALT,  CANADA 


HOW  YOU  CAN 
REACH 

the  Paint  Consumer 

SUCCESSFULLY 

Not  "GET  AT"  Him 

But  reach  him  with  convincing  proof  that 
you  are  giving  him  the  best  paint  and 
varnish  values  that  can  be  obtained. 

MAPLE  LEAF 

Paints  and  Varnishes 

appeal  to  the  best  class  of  paint  trade, 
and  when  they  do  reach  it  they  hold  that 
trade  through  the  sheer  merit  of  their 
service  and  satisfaction. 

Some  people  may  be  appealed  to  and 
reached  through  pride  or  prejudice,  others 
through  influence,  some  respond  to  friend- 
ship. But  everybody  responds  to  the  con- 
vincing value  and  pocket-saving  services 
of  MAPLE  LEAF  LINES. 

With  such  a  universal  basis  of  appeal 
you  can  rapidly  build  and  maintain  the 
best  paint  department  in  your  town  with 

Maple    Leaf    Paints    and 
Varnishes 


ng 


Our    Decorative    Aid    Department    con 
tinually    scours    the     country     developi 
paint    business    in    the    interests    of    c 
agents.       This     service     helps     agents 
many    ways,    oftentimes    putting    them 
touch    with    paint    con- 
sumers   in    a    most    sur- 
prising manner.  You  had 
better    write    and    look 
into  this  feature  of  our 
Sales  Development. 


4«*t\ 


ImperialVarnish  &  Color  Co. 

WINNIPEG  TORONTO        VANCOUVER 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Battery     Zincs,      Fuse 
Wire,  Wire  Solder 

The   CANADA    METAL    CO.,    LTD. 
Fraser  Avenue,  Toronto. 


SPOONERS  No  Hot BoxeS 

-    MACHINERY  BEARING  METAL  . 


PPERI 


CANADIAN  MADE. 
AND   5TUMP5THEWOI,. 
HARDWARES    ALL    S  El  LL   IT, 


PRIESTS  CLIPPERS 

THAT'S 

SUFFICIENT 

PEND  FOR   CA.TA1  OG  TO 

American  Shearer  Mfg.   Co., 

Nashua,  N.H..TJ  a. A. 

ebusch  &  Hilser.  Ltd..  Special  New  Yo'k 

Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


FINE  LAMP  BLACKS 

f-^&^l  The  only  original  Sermantqwn 
WILCKES.MARTIN.VinLCKESCO 

135  WILLIAM  ST    NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets, Wire  Vails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Fins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Reproduction  of 

NEW   SEYMOUR  SHOW   CARD 

12-in.  by  15-in.,  it.  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cui 

)ui.      A  show   card   will  be   sent  to  every   dealer 

■ending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Sellioif  Aieots.  WIEBUSCB  &  HILGER,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Ask  your  jobber 
for  Gold  Coin  Wire 
H  a  t  and  Coat 
Hooks,  New  Perfect 
Coil  Door  Springs, 
Hog;  Rings,  Poultry 
Netting  Staples, 
manufactured        b  y 


James  &  Reid,  Perth,  Ont. 


BOLTS.RIVETS.WIRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind     the     manufacture     of     our     lines. 


THE  NORTHERN  BOLTdSCREW  ^™oY0WEN SOUND. 


Pioneer  Drop  Forged  Screw  Drivers 

One    piece.      Bead     prevents     slipping.      Most 
practical,    durable,    improved    driver    made. 
Show    this    ad.    to    your    hardware    dealer,    or 
write  us  for  catalog. 


S 


No.  60 
SOUTHINGTON  MFG.  CO..  Southington.  Conn. 


|  Goods  WeC  Displayed  are  Half  Sold ! 

The  most  attractive, most  dim 
aUe  and  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

-5jx«  ZO?,  Shelf  thorn 


Write  for  Catalogue  and  (Well*. 
CHMEROM  m*  CAMPBELL 
Tbr-onbcn 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,   etc. 


ARGALL  BROS., 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents 
per  word  with    a   Want  Ad.  in    this    paper. 
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BRONZiTE 


The 

Permanent 

Green 

Paint 


Will 

Multiply 

Your 

Sales 


There  is  a  certain  sale  for  Greens 

in  every  town  in  Canada.     Bronzite 

has  the  largest  sale  of  any  Greens  in  the 

world.     It  is  a  wonderful  Green   that  is 

manufactured  from  the  Ore  of  Kolonite.  It 

is  different   from  all  othei  Greens,  in  that  it 

may  be  depended  upon   to  withstand, 

for  an  indefinite  lime,   the   action   of 

sun  and  water.    <I  Our  travellers  will  soon 

be    on     their   Sprine   trio     through    Canada. 

Drop  us  a  card  and  they  will  call  on 

you.       Used     on      all     work      where     a 

green  paint  is  needed. 

COLONIAL  WORKS  Inc. 

225-237  Norman  Avenue.    BROOKLYN.  N.  Y. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO  .  Ltd. 
Winnipeg.  Calgary  and  Branches 


The    Condensed  Ads.  in   this 
Paper  will  bring  good  results 


Sanderson -Harold 
Refrigerators 

make    ice    go    further  and   pro- 
long satisfaction 
BECAUSE 


They  are  insulated  with  MINERAL  WOOL, 
the  be§t  known  non-conductor  of  heat  or  cold. 

Mineral  wool  does  not  decay  or  cause  odors. 

Materials  are  the  best  obtainable.  Lumber  is 
seasoned  in  our  own  yards,  where  we  carry 
over  a  year's  stock  of  Ash,  Oak  and  other 
hardwoods.  All  are  thoroughly  kiln  dried 
before  cut  up. 

There  is  perfect  circulation  of  pure,  dry  air  at 
all  times. 

Design  and  finish  are  exceedingly  attractive. 
We  guarantee  to  remit  purchase  price  and  take 
back  the  refrigerator  if  not  exactly  as  repre- 
sented by  us. 

Drop  a  card  for  catalog. 

Sanderson-Harold  Company,  Limited 

Paris,    Canada 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK 


For  Fastening  Wooden  Pickets  on 
HV/re   Fences 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and   Nail  Co.,  Limited,        London,  Ont. 


Telegrams  : 
'REVOLUTION" 


A  MAGNIFICENT  MOUNT 

The  "SPECIAL 


» 


Price:  £1.  14.  O  Net  Cash 

Finish  equal  to  any  SGuinea  Machine  on  the  Market 

FULL  SPECIFICATION.  -Frame,  21  to  26  (in 
inches);  Reynolds'  Tubes  throughout  (trans- 
ferred) ;  5-Pin  Detachable  Chain  Wheel  and 
Cranks,  up  to  52  teeth:  Patent  Oil  Bath  Free 
Wheel;  Coventry  Chain;  Best  British  Hubs;  Bear- 
ings of  the  finest  Hardened  Steel,  perfectly 
ground ;  Wheels  with  West-wood  or  Wedgwood 
plated  rims,  rustless  spokes;  Roller  or  Bowden 
Brakes  to  both  Wheels;  Wilby  Four- wire  Plated 
Spring  Saddle;  Frame  and  Mudguards  enamelled 
four  coats  after  rust  preventive  applied,  and  lined 
two  colours   (less   tyres). 

EXTRAS— 
(Six     months'     guaranteed).    Tyres,     name 

round  tread,  lis. 
Enamelled  Sage  Green  and  Lined,  Is.  6d. 
Rubber   Pedals,   6d. 
North  Road  Handle  Bar,  6d. 
Fitch   Paper-lined  Case  to  take  six  Cycles. 

12s. 
Lady's,  including  Transparent  Chain  Cover 

and  Silk  Cord  Dress  Guards,  4s. 
If    fitted    with    Eadie    or    New    Departure 
Coaster.  4s. 

NEW  REVOLUTION.  Cambridge  St..  BIRMINGHAM.  ENG. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  In  advance)  :— 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
Insertion,  5c.   additional   each   insertion   when   Box   Number   is  required.    Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,   Toronto,    Ont. (tf) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
Id  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work  very 
remunerative,  MacLean  Publishing  Company, 
148-149  University  Ave.,  Toronto,  Ont.       (tf) 

WANTED— SOME  Al  LINES  FOR  A  MANU- 
facturer's  agency  here.  Address  Hart,  Room 
2,   Roy  Bldg.,   Halifax,   Nova  Scotia. 

WANTED— ORDER  CLERK  FOR  SALES  DE- 
partment.  Must  be  good  hardware  man  and 
one  capable  of  taking  position  of  travelling 
salesman  later.  Give  experience,  salary  re- 
quired and  references.  Only  good  hardware 
men  need  apply.  Peart  Bros.  Hardware  Co., 
Ltd.,  Regina,  Sask.  (17) 

ADVERTISER  DESIRES  CONNECTION 
with  wholesale  house,  hardware  preferred — 10 
years'  experience  with  English  importing 
firm,  4  years  as  manager,  and  well  known  to 
the  trade.  Would  put  in  some  capital  If  de- 
sired. Apply  B.  B.,  c|o  Hardware  and'  Metal, 
Montreal. 

WANTED— A    YOUNG    HARDWAREMAN    — 

We  wish  to  secure  the  services  of  a  hardware 
salesman,  about  22  years  of  age,  High  School 
education,  with  good  general  knowledge  of  the 
retail  hardware  business,  to  fill  a  newly- 
created  office  on  the  editorial  staff  of  Hard- 
ware and  Metal.  This  position  offers  excep- 
tional opportunities  to  a  young  hardwareman 
who  wishes  to  succeed.  Apply,  giving  full 
particulars  regarding  age,  past  experience,  etc., 
to  Editor,  Hardware  and  Metal,  143  University 
Ave.,  Toronto,  Ont. 


SITUATIONS    WANTED 


YOUNG  MAN  WITH  14  YEARS'  EXPERI- 
ence,  including  4  years  as  manager,  at  present 
employed,  would  like  position  with  responsible 
Western  wholesale  or  retail  firm.  Al  refer- 
ences.    Box  96,   Hardware  &   Metal,   Toronto. 

(17) 


HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware'  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal,  Toronto.  (23) 

HARDWARE  CLERK  WITH  SIX  YEARS' 
experience  iu  general  hardware,  neat  appear- 
ance, good  window  dresser,  best  of  references, 
is  open  for  a  position  with  a  good  reliable 
firm.     Box   101,   Hardware  &   Metal,   Toronto. 

FOR  RENT 

TIN  SHOP  TO  RENT  TO  FIRST-CLASS 
mechanic  only.  Fully  equipped;  in  connec- 
tion with  hardware  store,  in  good,  live  town. 
Further  particulars  upon  applying  to  The 
Johnson  Hardware  Co.,  Fort  Frances,  Ontario. 

(19) 

FOR  SALE 

FOR  SALE— THE  FOLLOWING  TOOLS, 
slightly  used :  1  Toledo  Stock,  complete,  to 
No.  2,  214  in.  to  4  in.;  1  No.  5  Barnes  Pipe 
Cutter;  1  No.  2  Armstrong  Pipe  Vise;  1  48-in. 
Stillson  Wrench;  1  No.  13  Vulcan  Chain  Tongs; 
1  No.  6  Groover.  Prices  on  application.  Address 
Box  86,   Buckingham,  Que.  (17) 

MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITH,  ADD  OB 
subtract  in  one  operation.  Elliott  Fisher,  Lim- 
ited, Room  314,  Stair  Building,  Toronto. 

THE  NATIONAL  CASH  REGISTER  COM 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  bonse  on  earth.  We 
can  prove  It.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

DOUBLE  YOUB  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or  extra 
selling  space,  and  Increase  apace  on  ground 
floor.  Costa  only  $70.  Write  for  catalogue 
"B."    Otis-Fenson  Elevator  Co.,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  Is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  8t» 
Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bells, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  la 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  In  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  148  Unlver- 
slty  Ave.,  Toronto. 

HARDWARE  WINDOW  DRESSING — THltl 
la  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  2M 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  Is  the  purpose  of  this 
book  to  Illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  beat  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  beat  work  and  ldeaa  of 
the  moat  expert  window  dressers  In  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  Thla  volume,  therefore, 
represents  the  sum  total  of  Information  on 
thla  subject  presented  as  concisely  as  Is  con- 
sistent with  clearness.  By  following  the 
simple  Illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost  what- 
ever. Size  8x11  Inches.  Price  $2.60  postpaid. 
MacLean  Pub.  Co.,  143  University  Ave.,  To- 
ronto. 

HARDWARE  STORE  BUSINESS  METHODS 
—The  authors  of  the  articles  In  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  In 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestlveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  Infinite  value  to  that  trade. 
The  40  subjects  discussed  Include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  In  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  In  Business, 
Changing  a  Credit  Into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.  Co.,  143  University  Ave.,  Toronto. 


Make  Use  of  This  Page  for  all  Your  "Wants 
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HARDWARE  AND  METAL, 


143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following   advertisement    in    your   "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 
"Town  . 


Province 


90 


HARDWARE    AftD    METAL 

liiiiiiiliiiiiiiiililiiiliiiliiilllilllililililililllllilililililililllllllllllllililM 


Faults  in  Canada's 
Immigration  Policy 


Canada's  rural  population  has  suffered  from  the  exodus 
of  many  of  the  best  young  men.  The  policy  of  our  immi- 
gration authorities  has  not  brought  in  the  desirable  rural 
Briton  to  take  their  places.  This  fact  is  brought  to  our 
attention  by  a  careful  writer  and  thinker  in  the  May  issue 
of  "MacLean's  Magazine."  He  has  travelled  and  lived  for 
some  time  in  Australia  and  has  observed  the  systems 
employed  in  each  Dominion  and  the  results  that  are 
obtained.     His  conclusions  are  irresistible. 

There  is  reason  in  his  assertions  and  the  comparisons 
are  well  worth  the  study  of  every  Canadian. 

Besides  this,  the  May  issue  fairly  bristles  with  interest- 
ing sketches,  all  superbly  illustrated  by  some  of  the  best 
Canadian  talent.  Here  are  a  few  of  the  subjects  that  are 
treated : — 

The  Peace  River  Kingdom, 

Canadians  at  Harvard, 

86  And  Still  At  It  (a  McClary  Study), 

The  Law  and  the  Motor, 

A  Little  Stage  Princess, 

A  Plea  For  Lacrosse, 

The  Business  Outlook, 

The  Youth's  Best  Book, 

Efficiency  in  the  Individual, 

Genius  of  Germany  Electrical  Forces. 

With  an  unusually  choice  quota  of  choice  stories  by 
such  authors  as  Alan  Sullivan,  Britton  B.  Cooke,  Robert 
E.  Pinkerton,  L.  R.  Rorke,  and  Quentin  Quarren. 

The  Review  of  Review  department  and  the  illustrations 
are  stronger  than  usual.  Dudley  Ward's  drawing,  "Noth- 
ing New  Under  the  Sun"  is  a  clever  one.    Order  now. 

Send  us  a  postcard  and  have  your  name  placed  on  our 
subscription  list. 

Subscription  $2.00  a  year.  Twenty  cents  a  copy. 

WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 

143-149  University  Avenue,       Toronto,  Canada 


Delta 


Files 


will  get  you 

increased 

file  sales 

BECAUSE:* 

They  are  the  only  line 
of  files  from  3  to  24 
inches  that  are  made 
absolutely  of  crucible 
steel,  which  means 
that  they  retain  their 
keen-cutting  edge  for 
an  exceptionally  long 
time. 

The  Delta  cut  means 
a  saving  of  time, 
smooth  work  and 
maximum  satisfac- 
tion. 

If  you  are  not  a  Delta 
Dealer,  enlist  with 
our  enormous  army  of 
customers  now. 

The  result  will  be  a 
pleasing  surprise  to 
you. 

Our  trade-mark  guar- 
antee is  on  every 
"Delta."  It  safe- 
guards dealers  and 
users  everywhere. 

Order  from  your  job- 
ber— or  direct  from 
us. 


DELTA 

DELTA   FILE    WORKS 

PHILADELPHIA,  PA. 

CANADIAN    AGENTS  : 
H.    S.    Howland.    Sons    &   Co.,    Toronto  ; 

Starke.  Seybold.  Montreal; 

Win.    Stairs.    Son    &    Morrow.     Halifax; 

Merrick-Anderson  Co.,  Winnipeg 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is    printed  solely    for  the   convenience    of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co..  Niagara  Falls,  N.Y. 
Account  Registers. 

Earr    Registers,   Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,   Toronto. 
Aluminum   Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   New  York. 

Dupont   Powder  Co.,    North   Wilming- 
ton,   Del. 

Eley   Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Hendeison   &   Richardson,    Montreal. 
Annunciator  Systems. 

Northern   Electric  Co. 
Anti-Battlers     (Buggy    Shaft). 

Feniald   Mfg.    Co.,    North   East,    Pa. 
Anvils. 

Brooks   &  Cooper,    Sheffield,    Eng. 

A.    C.    Leslie  Co.,    Montreal. 
Auger   Bits. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Auto   Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

E.   T.   Wright  Co.,    Ltd.,    Hamilton. 

Canadian    H.    W.    Johns-Manville   Co., 
Toronto. 

Novelty  Mfg.  Co..  Waterbury,  Cons. 
Babbitt   Metal. 

Canada  Metal  Co..  Toronto. 

Hoyt    Metal   Co.,  Toronto. 

Alonzo  W.    Spooner.   Ltd..   Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes     &     Co.,     Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 

Canadian    Tube   &   Iron   Co..    Montreal. 

Henderson    &    Richardson,    Montreal. 

Steel   Co.   of  Canada,   Hamilton. 

London   Rolling   Mills  Co.,    London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton.  Ont. 

The    Stanley    Works.    New    Britain. 
Bath  Room  Fittings. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,    Frary  &  Clark,   New    Britain. 

Novelty    Mfg.    Co.,   Waterbury.    Mass. 
Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor   Forbes  Co.,   Guelph. 
Bells.  Electric. 

Northern   Electric  Co. 
Belting. 

The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd..    Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gntta    Percha   and    Rubber   Mfg.    Co., 
Toronto. 

Bicycles. 

Bown   Mfg.   Co.,   Birmingham,  En;. 

Iver- Johnson's    Arms   &    Cycle    Works, 
Fitchburg.    Mass. 
Bird    Cages. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Andrew   B.   Hendryx   Co.,   New  Haven, 
Conn. 
Bits. 

Ford   Anger  Bit  Co.,    Holyoke,   Mass. 

I 'rogressive  Mfg.  Co.,  Torrington,  Conn. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 

Consumers  Cordage  Co..   Montreal. 

Independent  Cordage  Co.,   Toronto. 
Bolts  and   Nnts. 

London  Bolt  &  Hinge  Works,  London. 

The  Steel  Co.  of  Canada.   Ltd.,   Ham- 
ilton. 
Boilers   and    Radiators. 

Pease  Foundry  Co.,  Toronto. 

Onmey    Foundry    Co.,    Toronto. 

Taylor-Forties    Co. ,    Guelph. 
Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound.    Ont. 

Canadian    Tube   &    Iron  Co.,    Montreal. 

London   Bolt  &  Hinge  Works,   London. 

The    Steel    Company   of  Canada,   Ham- 
ilton. 
Box    Strapping. 

Acme  Steel   Ooods  Co.,  Chicago. 

J.  E.  Beauchamp  &  Co..   Montreal. 

The    Stanley      Works,      New      Britain, 
Conn. 
Box    Hinges   and   T.ocks. 

Acme   Steel   Goods   Co.,    Chicago. 


Braces. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's   Falls   Co.,   New   York. 
Stanley     Rule     &     Level     Co.,     New 

Britain. 
Brackets,    Shelf. 
Atlas   Mfg.    Co.,   New   Haven,   Conn. 
The    Stanley     Works,     New     Britain, 

Conn. 
Canada    Steel    Goods    Co.,    Hamilton. 
Taylor-Forbes   Co.,    Guelph. 
Brakes,    Metal    AVorking. 
Brown,    Boggs    Co..    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chadwick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered   &   Co.,    Smethwick,   Eng. 

Henderson   &   Richardson,    Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 
Landers,   Frary  &  Clark,  New  Britain. 

Brushes. 

Meakins   &   Sons,   Hamilton. 

Stevens-Hepner  Co.,    Port   Elgin. 

G.    F.    Stevens   &   Co.,    Winnipeg. 

Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'    Tools   and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis   Bros.,    Ltd.,    Montreal. 

Lufkin   Rule   Co..    Windsor,    Ont. 

Miller,    Morse  Hdwe.    Co.,   Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Simmons  Hdw.   Co.,  St.  Louis,   Mo. 

Stanley  Rule  &  Level  Co.,  N.   Britain. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  &  F.   Corbin.  New  Britain,   Conn. 

Evered    &   Co.,    Birmingham,    Eng. 

Howland.  H.  S.,  Sons  &  Co.,  Toronto. 

Lawson    Mfg.    Co.,    Chicago. 

May   &   Padmore.    Birmingham,    Eng. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Richards    Wilcox    Can.    Co.,    London. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,   Guelph.   Ont. 

Watrous-Acme  Mfg.  Co.,  Des  Moines, 
Towa. 

Winnipeg  Paint  &  Glass   Co.,   Winni- 
peg. 
Buildings,    Metal. 

Metal   Shingle   &   Siding   Co.,    Preston. 

Pedlar  People.   Ltd.,  Oshawa. 

Winnipeg     Ceiling     &      Roofing     Co.. 
Winnipeg. 
Burlno. 

Dominion   Oilcloth  Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 

P.    L.    Robertson   Co.,   Milton. 

The  Stanley  Works,  New  Britain, 
Conn. 

r-irmenter  &   Bulloch  Co.,   Gananojue. 

The    Steel   Co.    of    Canada,    Hamilton. 

Butts. 

J.   E.   Beanchamp  &  Co.,   Montreal. 
Canada    Steel    Ooods    Co.,    Hamilton. 
P.   &   F.  Corbin.   New   Britain,   Conn. 
Taylor  Forbes  Co.,   Guelph,   Ont. 
Watrous-Acme    Mfg.   Co..    Des    Moines, 
Iowa. 
Butts  and  Hinges. 
J.   E.   Beauchamp  &  Co..   Montreal. 
The    Stanley     Works,     New     Britain, 

Conn. 
Mon+real  Hardware  Mfg.  Co,  Montreal. 
Taylor- Forbes    Co.,    Guelph,    Ont. 
Butts.    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.   S.    Starrett  Co.,    Athol,   Mass. 
Calks. 
Neve-slip    Mfg.     Co.,    New    Brunswick, 
N.J. 
Cans. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
McPlary's,    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd..    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,  Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada   Plates. 

A.  C.   Leslie  &  Co..   Montreal. 
Roofers    Supply    Co.,    Toronto. 

B.  &-  S.  H.  Thompson  &  Co.,   Montreal. 


Carpet   Sweepers. 

Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 

Dominion   Cartridge   Co.,   Montreal. 

Eley  Bros.,  N.   Transcona,   Man. 

Remington  Aims  Union  Metallic  Cart- 
ridge  Co.,   Windsor,   Ont. 

Cattle  and  Trace  Chains. 

Greening,   B. ,   Wire  Co.,   Hamilton. 
McKinnon   Chain  Co.,   St.   Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls,   Ont. 

Ceilings,   Metal. 

Metal  Shingle  &  Siding  Co.,  Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar    People.    Ltd.,    Oshawa. 

MeFarlane,   Douglas  &  Co.,   Ottawa. 
Cement. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,    Toronto. 

Canada  Cement  Co.,   Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan  Glass  &  Suply  Co., 
Moose  Jaw. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Cement    Working    Tools. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

T.    Slack   &  Co..    Toronto. 
Chain,    Manufacturers. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

McKinnon    Chain    Co..    St.    Catharines. 

Oneida  Community,   Oneida,   N.Y. 

Standard  Chain  Co.,  Pittsburgh,  Pa. 
Chain.  Trace,  Logging,  Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co..     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,   J.   H.,   &.   Sons,   Ottawa,   Ont. 

Onmmer-Dowswell,  Ltd.,  Hamilton, 
Ont. 

Maxwell,  David,  &  Sons,  St.  Mary's. 
Clippers,   All   Kinds. 

American  Shearer  Mfg.  Co.,  Nashua, 
N.    H. 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes   Pins. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

Meakins   &   Sons,   Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,  Ltd.,  Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.   Connor  &  Son.   Ottawa. 

Maxwell,   David,  &   Sons.    St.    Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers.   Frary  &  Clark.   New  Britain. 

National  Electric  Mfg.  Co.,  Toronto. 
Colors,    Dry. 

A.   Ramsay  &  Son   Co.,    Montreal. 

Canada   Paint    Co..    Montreal. 

G.    F.    Stephens   &   Co..    Winnipeg 

Cold    Rolled    Strip   Steel. 

*cme  Steel   Goods   Co..   Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh.   Pa. 

The  Stanley  Works,  New  Britain, 
Conn. 

Conductor   Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 
The  Pedlar  People,  Ltd.,  Oshawa. 
E.   T.   Wright  Co.,   Ltd.,  Hamilton. 
Wheeler    &    Bain,    Toronto. 

Cord,     Wire    Picture 

The  Anderw  B.  Hendryx  Co.,  New 
Haven,   Conn, 

Cordage. 

Hamilton    Cotton    Co.,   Hamilton. 
Independent    Cordage    Co..    Toronto. 
Consumers    Cordage    Co.,    Ltd. 
Scythes  &  Co.,  Toronto. 
Cornices,    Metal. 
Metallic   Roofing   Co..    Toronto. 
Metal   Shingle  &   Siding  Co.,    Preston. 
Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People,  Ltd.,  Oshawa. 

Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,  Chicago. 
Cotton    Duck. 
Scythes   &   Co.,   Toronto. 


Cotton    Wipers. 

Scythes  &   Co.,   Toronto. 
Cow   Ties. 
Greening,   B.,  Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,   St.   Catharines. 
Oneida   Community,    Limited,   Niagara 
Falls. 
Cultivators,    Hand. 

C.    S.   Norcross  &   Sons,    Bushnell,    111. 
Cuspidors. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The     Sheet    Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg. 
E.   T.  Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.    Razors,    px-itmork.    eic. 
Caverhill,   Learmont  &   Co.,   Montreal. 
Crooks,   Jonathan,   &   Son. 
Dortsen   Bros.    &   Co.,   Montreal. 
Henderson   &    Richardson,    Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Hutton,  Jas.,   &  Co.,    Montreal. 
Lamplough,  F.  W.,  &  Co.,  Montreal. 
MeGIashan,  Clarke  Co.,  Ltd.,   Niagara 

Falls. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons    Hardware   Co.,    St.    Louis. 
Door   Bolts. 
Montreal   Hdw.    Mfg.    Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.   Corbin,   New  Britain,   Conn. 
Wm.    Newman    &    Sons,    Bimiingham, 
England. 
Dtors,   Screen. 

Sanderson,    Harold    Co..    Talis. 
Door  Hangers. 
Canada   Steel   Goods   Co.,   Hamilton. 
Myers,    F.    E,    &    Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pull*. 
P.   &   F.   Corbin,   New   Britain,   Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,   Brick   and   Stone. 
Whitman    &    Barnes    Mfg.     Co.,     St. 

Catharines. 
Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Northern    Electric   Co. 
Dustless  Dusters. 

Channell  ChemicalCo. ,  Toronto. 
Dustless  Mops. 

Channell   Chemical  Co.,   Toronto. 
Favetroughs. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
The    Sheet    Metal    Products    Co.,    To- 
ronto. 
Pedlar  People,  Ltd.,   Oshawa. 
E.   T.   Wright  Co.,  Ltd.,  Hamilton. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Wheeler  &   Bain,   Toronto. 
Winnipeg      Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 

Electrical     Heating     Specialties. 

Landers,   Frary  &  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew   Electric  Co.,    Renfrew. 
Flexible    Conduit   Co.,    Guelph,    Ont. 
Ideal   Electric   Mfg.   Co.,   Wallaceburg. 

Emery  or   Corundum  Wheels. 

The   Carborundum   Co.,    Niagara   Falls, 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 

Electric  Fixtures. 

The   Barton-Netting   Co.,   Ltd.,   Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Flexible   Conduit   Co.,    Guelph.    Ont. 

Renfrew    Electric   Mfg.    Co.,    Renfrew, 
Ont. 

Ideal    Electric    Mfg.    Co.,    Wallaceburg, 
Ont. 

Landers,   Frary  &  Clark,   New   Britain, 
Conn. 

National   Electric   Mfg.    Co.,    Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 

John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Emery    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Jnn.     Oakey    &     Sons,     Ltd.,     London. 

Eng. 
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WANTED 

A  Young  Hardwareman 

We  wish  to  secure  the  services  of  a  hardware  salesman  about  22 
years  of  age,  High  School  Education,  with  good  general  know- 
ledge of  the  Retail  Hardware  B  usiness,  to  fill" a  newly-created 
office  on  the  editorial  staff  of  Hardware  and  Metal. 

This  position  offers  exceptional  opportunities  to  a  young  hard- 
wareman who  wishes  to  succeed.  Apply  giving  full  particu- 
lars regarding  age,  past  experience,  etc.,  to 

Editor,  Hardware  &  Metal 

143  University  Ave. 
TORONTO  -  Canada 


•tifrsffl^ffirsifrsi^ 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


K-lb.  tins— 
3  doz- in  case 


TRY  IT 


SOLD    B  Y 

ALL 
JOBBERS 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  EN6.  ""™ 

Avoid  imitations    of    our  <CQ£D    TRADF"  » 

CUTLERY  ^  ^  fff* 

By  seeing  that  this  exact  |  jMm* 

mark   is  on  each    blade.  ^^ANTFD     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


Natural  &m 
Goods 

of  every  description 
at 

jljfFttBerm  Ingham's 

iouth,  Hamil 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  filled  orders  am! 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE   WORKS 
LONDON,  CANADA  , 
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HARDWARE    AND     METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    Paint  Co.,   'Montreal. 

Glidden   Varnish   Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt  &   Lambert,    Bridgeburg,    Ont. 

A.   Ramsay  &   Son   Co.,   Montreal. 

Sbenvin-Williams   Co.,   Montreal. 

G.    F.    Stephens   &    Co.,    Winnipeg. 

Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 
Enameled    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Thos,   Davidson  Mfg.   Co.,   Montreal. 

McClary's,   London,   Ont. 

Sheet   Metal   Products   Co.,   Toronto. 

E.   T.    Wright  Co.,   Ltd.,    Hamilton. 
Escutcheon    Fins. 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Fasteners.   Storm,  Sash  &  Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont, 
Fencing,   Woven  Wire. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Filters. 

A.    Ramsay   &   Son   Co.,    Montreal. 

Figured    Rolled    Glass. 

A.  Ramsay  &   Son   Co.,    Montreal. 
Files  and   Rasps. 

Barnett   Co.,    G.    &   H..    Philadelphia. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,   Henry,   &   Sons,   Philadelphia. 
Nicholson   File  Co.,  Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,   Mon- 
treal. 

Firearms  and  Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms  U.M.C.,  Co.,  Wind- 
sor,  Ont. 

Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire   Door   Fixtures. 

Richard  Wilcox  Can.  Co.,  London, 
Ont. 

Taylor   Forbes  Co.,   Guelph,   Ont. 
Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Winnipeg  Paint  &  Glass  Co.,    Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew  B.   Hendryx  Co.,    New   Haven. 
Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,   Electric. 

Northern   Electric  Co. 
Flint   Paper. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Food    Choppers. 

Landers,   Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 

Forgings. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Furnaces,   see  Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 
Galvanized   Iron. 

Henderson   &   Richardson,   Montreal. 
John   Lysaght,   Ltd.,    Bristol,    Newport 

and   Montreal. 
Pedlar   People,    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co.,  Mon- 
treal. 

Winnipeg     Ceiling     &     Roofiing     Co., 
Winnipeg,   Man. 
Galvanized   Steel   Tanks. 
Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 
Metal  Shingle  &   Siding  Co.,   Preston. 
Galvanized    Ware. 
H-   8.  Howland  Sons  &  Co,.  Toronto. 
E.   T.    Wright   Co.,   Ltd.,    Hamilton. 
McClary's,    London,    Ont. 
Sheet   Metal   Products  Co.,   Toronto. 
Thos.   Davidson   Mfg.    Co.,    Montreal. 
Garbage    Cans. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary    Mfg.    Co.,    London. 
Sheet    Metal    Products    Co.,    Toronto. 
E.    T.    Wright  Co.,   Hamilton. 
Garden   Cultivators. 

C.  S.   Norcross  &  Sons,  Bushnell,   111. 
S.   L.   Allen  Co.,   Philadelphia. 

Garden  Tools. 
The     Adamite     Wheel     &    Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The   Barton-Netting  Co.,   Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engine  Silencers. 

Maxim  Silencer  Co.,  Hartford,   Conn. 

Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Gauges. 

L.   S.   Starrett  Co.,   Athol,  Mass. 
Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

A.  Ramsay  &   Son,   Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal.      • 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and  Figured. 

A.    Ramsay   &    Son,    Montreal. 

Glass   Paper. 

A.    Ramsay   &    Son,    Montreal. 
Jno.     Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Glass,   Wired. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,  Godfrey  S. 
Arthur   Rudd   &   Co.,    St.    Helen's. 
Sharratt   &   Newth,    London,    Eng. 
G.   F.    Stephens  &   Co.,   Winnipeg. 
Taylor  &  Thompson,   Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson   &   Richardson,   Montreal. 
G.   F.   Stephens  &   Co..   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck   Bros.,    Milbury,    Mass. 
Grindstones. 

Cleveland   Stone  Co.,   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Clapbrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worchester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-U.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Handles. 

The    Lachute   Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 

The     Stanley    Works,     New     Britain, 

Conn. 
Taylor   Forbes  Co.,   Guelph,   Ont. 
Watrous  Acme  Mfg  Co.,   Des  Moines, 

Iowa. 

Hardware,  Metal  Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin.   New  Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.  S.  Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.   E.    Myers  &   Bro.,   Ashland,   Ohio. 
Hinges. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

Canada   Steel   Goods   Co.,   Hamilton. 

Montreal   Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor   Forbes  Co.,   Guelph,   Ont. 
Hinges,   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.   H.,'  Mfg.   Co.,   St.   Thomas. 
Hooks. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Hooks,  Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and   Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Horseshoes  and  Nails. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 

Hose,  Garden  and  Lawn. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,    Toronto. 

Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 
Ice  Cream  Freezers. 

Wm.'  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McClary's,    London,    Ont. 

North  Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Fins,  Brackets  and 
Pole  Steps. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

Ice  Cutting  Tools. 

North  Bros.   Mfg.   Co.,  Philadelphia. 

Iron    and    Steel   Bars. 

Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London   Rolling   Mill   Co.,    London. 

Iron   Pipe. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Iron    Pumps. 

R.   McDougall  Co.,   Gait. 

F.  E.   Myers  &  Bro.,   Ashland,   Ohio. 

Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 

Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen   Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Ladders,   Step. 

Otterville   Mfg.   Co.,   Otterville,   Ont. 

G.  F.    Stephens   &   Co.,   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
MeFarlane    Ladder   Works,    Toronto. 

Ladders,    Shelf. 

F.  E.  Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 

The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens   &   Co.,   Winnipeg. 
Wilckes     Martin     Wilckes    Co.,     New 

York. 
Winnipeg    Paint    &    Glas3   Co.,    Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,   London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton, Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd. ,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 

Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lawn   Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.   P.  Townsend  &  Co.,   Orange,   N.J. 
Taylor  Forbes   Co.,   Guelph,   Ont. 
Whitman    &    Barnes    Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.   Co.,   Stratford. 
Linseed  Oils. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead  Pipe. 
Canada  Metal  Co,,  Toronto. 
Hoyt   Metal  Co.,   Toronto. 


Levels. 

Lufkin   Rule  Co.,   Saginaw,   Mich. 
Goodell-Pratt    Co.,    Greenfield,     Man. 
L.   S.   Starrett  Co.,   Athol,    Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Lucks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.   and   Lock  Mfg.   Co., 

Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

May   &    Padmore,    Birmingham,   Eng. 

Taylor   Forbes   Co.,   Guelph,   Ont, 

Lumbering  Tools. 

Argall   Bros.,   Three   Rivers,   Que. 
Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Mail  Boxes. 
J.  E.  Beauchamp  &  Co.,  Montreal. 

Mantels  and   Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,    Greenfield,    Maes. 

L.   S.  Starrett  Co.,  Athol,  Mass. 

Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Henderson   &   Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,   &   Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.   Co.,    Winnipeg. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton, 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal    Lockers. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 

Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas  Co.,   Ottawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal  Shingle  &  Siding  Co.,   Preston. 
Pedlar  People,    Ltd.,   Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 

Metal    Polish. 

The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,   Toronto. 
Metal   Polish,   Emery   Cloth,   Etc. 

Oakey,  John,  &  Sons,  London,  Eng. 

Mitre  Boxes. 

Smith  &   Hemenway   Co.,   New   York. 

Mop  Wringers. 

White  Mop  Wringer  Co.,  Fultonville 
N.Y. 

Motor  Cycles. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,  Mass. 

Nail   Pullers. 

The    Bridgeport   Hdw.   Corp.,    Bridge- 
port,  Conn. 
Smith  &  Hemenway  Co.,  New  York. 

Nails,   Wire. 

Dominion  Iron  A  Steel  Co.,  Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.   T.   Wright  Co.,   Ltd.,   Hamilton. 

R.    E.   Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil  Stoves. 

McClary  Mfg.   Co.,  London. 

Queen  City  Oil  Co.,  Toronto. 

The  Huenfeld  Co.,   Cincinnati,   Ohio. 

Oil    Tanks   and    Pumps. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont, 
Ornamental  Iron  and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 

Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint  Co.,    Montreal. 
Dougall    Varnish   Co.,   Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,  Montreal. 
Lowe   Bros.,   Ltd.,   Toronto. 
Martin-Senour  Co.,   Montreal. 
Moore,   Benjamin  &  Co.,  Toronto. 
Pratt  &   Lambert,    Inc.,    Bridgeburg. 
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No.   2-A  Closed 


Why  Use  Screen  Doors,  If  They  Don't  Shut  Tight? 

Bur-Nor  Catches  will  hold  the  doors  shut,  prevent  warping  and  sag- 
ging. Also  strengthens  weak  hinges.  Made  in  two  styles,  Plain  and 
with  positive  locking  attachment.  Put  them  on  your  show-case,  they 
sell  themselves. 

Our  Hatchet  proposition  will  also  interest   you. 
are  50%  stronger  than  other  styles. 

May  we  send  you  catalogue  and  prices  of  both? 


Bur-Nor   Hatchets 


BURGESS -NORTON    MANUFACTURING    CO. 

GENEVA,    ILLINOIS,   U.  S.  A. 


120    Half 


John  Wanamaker  says  that  advertising  doesn't  jerk  — 
it  PULLS.  He  ought  to  know,  and  yet  some  men  think 
that  advertising  should  go  against  all  rules  and  prece- 
dents and  jerk  them  to  success  with  one  tremendous  yank. 


Pedlar's   Perfect 
Metal  Shingles 

Give  absolute  protection  against  fire,  wind,  snow,  rain, 
storm  and  lightning. 

Get  after  the  big  business  waiting  for  you,  right  in 
your  own  locality.  You  should  write  for  catalogue 
22-H.M.,  giving  full  details  and  prices  on  the  big 
"GEOEGE"  SHINGLE  (24"  x  24")  for  barns  and  large 
buildings,  and  on  the  "OSHAWA"  SHINGLE 
(16"  x  20")  of  identical  pattern  and  design  for  houses, 
outbuildings  and  sheds. 

The  shingle  with  the  positive  four-side  lock. 
Write  for  Catalogue  No.  22  H.M. 

This  is  a  large,  well-illustrated  book,  showing  our  whole 
line  in  detail,  and  you  should  have  it  on  your  desk. 
Headquarters  for  round  and  square  Conductor  Pipe — 
Eavestrough  either  Ogee,  Bound  Lap  Joint  or  Eound 
Slip  Joint,  single  and  double  bead,  and  all  Trough  and 
Pipe  Fittings — made  of  best  open  hearth  steel,  or  anti- 
corrosive 

Write  nearest  address. 

The  Pedlar  People  Limited 

Head  Office  and  Works,  OSHAWA,  Ont. 

Branches  :  S*-6 

MONTREAL       TORONTO       WINNIPEG       LONDON 

CHATHAM     OTTAWA     QUEBEC     ST.  JOHN 
SYDNEY        HALIFAX      CALGARY       VANCOUVER 


THE 

UTILITY 


HOE 


The  UTILITY 
hoe  is  made 
in  two  sizes — 
four  and  six 
inch  blades. 
Each  blade 
has  two  cut 
ting  edges. 
The  blades  are 
made  of  1%- 
i  n  c  h  ribbon 
steel  and  can 
be  adjusted  to 
suit  the 
beighth  of  the 
operator.  The 
shank  cast- 
ings are  mal- 
leable. Every 
hoe  is  equip- 
ped with  a 
first  -  c  1  a  s  « 
handle. 

Write  for 
Booklet 


Henderson    &    Richardson — Board    of   Trade  Bldg-. 

Montreal 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.    F.    Stephens   &   Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and    Varnish    Remover. 

Dougall    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &    Richardson,   Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.   Leslie  &  Co.,  Montreal. 
Pipe  Wrenches. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    and 
Galvaniz-  <l. 

Hoyt  Metal  Co.,   Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
Pipe,  Galvanized  Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding    Co.,    Preston. 

E.  T.    Wright    Co.,    Hamilton,    Ont. 
Pipe    Cut  tors. 

Trimont  Mfg.    Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson   &   Richardson,    Montreal. 

Smith   &    Hemenway   Co.,    New   York. 

Pocket  Knives. 

Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting. 

OreeninK.    B.,    Wire    Co.,    Hamilton. 
John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 

Power  Grinders. 
The    Arlamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Pulley6    (Sash,   etc.). 

P.  &  F.    Corbin,   New   Britain,   Conn. 
I' nmps. 

R.   McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 

Pumps,   Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd., 
Montreal. 


Putty. 

Biaudram-Henderson    Co.,   Montreal. 
Canada    Paint   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
G.   F.    Stephens   &  Co.,   Winnipeg. 

Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 
Gurney    Foundry    Co.,    Toronto. 

Razors. 

Jonathan    Crookes    &    Son,    Sheffield, 
Eng. 

Dorken   Bros.    &    Co.,    Montreal. 

Jas.    Hutton   &   Co.,    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Simmons   Hardware  Co,    St.   Louis. 
Razor  Blades. 

Schramberger   Uhrfedermfabrik,    Shram- 
berg,  Germany. 
Reamers. 

Butterfield  &   Co.,    Rock   Island,   Que. 

Whitman  &  Barnes,   St.  Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

MoClary's,     London. 

Sanderson    &    Harold    Co.,    Paris. 

Register,    Cash,    Credit. 

Barr   Registers,    Ltd.,    Trenton. 
Dominion    Register   Co.,    Toronto. 

Registers. 

Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion   Iron   &   Steel    Co.,    Sydney, 
N.S. 
Rifles. 
J.    P.    Clapbrough    &    Johnstone,    Bir- 
mingham. 
Ross   Rifle  Co.,   Quebec. 
Rivets. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound.    Ont. 
P.    L.    Robertson   Co.,    Milton. 
Jteel   Co.   of  Canada,   Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitchburg.     Mass. 


Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W.   Johns-Manville   Co., 
Toronto. 

H.   S.   Howland  &  Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  &  Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Roofing     Supplies. 

Barber   Asphalt    Co.,    Philadelphia. 

The   Can.   H.    W.   Johns-Manville   Co., 
Ltd.,    Toronto. 

MoArthur,    Alex.,   &   Co.,    Montreal. 

Metal  Shingle  &  Siding   Co.,   Preston. 

Metallic    Roofing   Co.,    Toronto. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers   Cordage   Co.,   Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules   and   Gauges. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham,  Eng. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
Sad    Irons. 

Taylor   Forbes  Co.,   Guelph,   Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,   E.    C,    &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Shurly    Dietrich    Co.,    Gait. 

Simonds   Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Screen   Doors   and    Windows. 

Sanderson,    Harold   Co.,    Paris,   Ont. 
Screen   Door   Sets. 

P.   &   F.    Corbin,   New   Britain,   Conn. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Screw    Plates. 

Butterfield    &   Co.,    Rock    Island.    Que. 
Screw   Driver  Bits. 

Buck    Bros. ,    Milbury,    Mass. 
Screws,    Nut*.    Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 


Screws,   Wood. 

P.   L.   Robertson  Mfg.  Co.,  Milton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Scythe  Stones. 

The  Carborundum  Co.,   Niagara  Falls, 
New   York. 

Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.    F.    Stephens   &  Co.,   Winnipeg. 
Shelf  Boxes. 

Cameron   &   Campbell,   Toronto. 
Shellacs. 

Berry  Bros.,   Walkerville,   Ont. 
Shovels  and   Spades. 

Lundy  Shovel  &  Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachnte    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

Sieves   and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Maxim   Silencer   Co.,   Hartford,   Conn. 
Snow    Shovels. 

The  Sheet  Metal  Products  Co.,   Mont- 
real,   Toronto,    Winnipeg. 
Store   Ladders. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Stove   Casters. 

Chicago  Hdw.   Fdry.    Co.,   Chicago. 
Silverware. 

McGlashan,   Clarke  Co.,   Niagara  Falls. 

Meriden    Britannia   Co.,    Hamilton. 

Oneida     Community,      Ltd.,     Niagara 
Falls. 

Standard   Silver   Co.,   Toronto. 
Solder. 

Canada   Metal    Co.,    Ltd.,   Toronto. 

Hoyt  Metal   Co.,   Toronto. 

Splicing   Compound. 

Northern    Electric    Co. 
Sporting   Goods. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Cavers   Bros.,   Gait,    Ont. 

Spramotor    Co.,    London. 

Sheet   Metal   Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson   &   Richardson,   Montreal. 


WE  WOULD 
RECOMMEND 

That  You  Place 
Your  Orders  for 


Reece's  New  Screw  Plates,  Taps,  Dies  and 

Reamers  NOW 

Notwithstanding  our  greatly  increased  facilities,  our  factory  is  taxed  to  keep 
up    with   our  sales.       Avoid  possible  delays  by  ordering  now. 

Butterfield's   Tools  on   your    shelves    or   in    your    show    cases    mean  Gold 
Dollars  in  your  Till. 

BUTTERFIELD  &  CO. 

ROCK  ISLAND,  QUE. 
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CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work  quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  is  the  best  two-h:ind  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  ironing  boards,  step- 
ladders,   step-ladder   chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  Dare 
Catalogue   "M"?    Or  BOTH?    Write  to-day   U 

/^5BEY  8c  IMERIE.  NewYork 


You   can't   A£ 
to  be  without  the 


FORD 


No  live  dealer  is  without  it.     The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


Mechanical 
Drawing 

By   Ervin  Kenison,  $.B. 

Instructor  in  Mechanical  Drawing,  Mas* 
sachusetts  Institute  of  Technology 

176  pp.,  140  illus.  Cloth  binding.  Gives  a 
course  of  practical  instruction  in  the  art  of 
Mechanical  Drawing,  based  on  methods  that 
have  stood  the  test  of  years  of  experience. 
Includes  orthographic,  isometric  and  oblique 
projections,  shade  lines,  intersections  and 
developments,  lettering,  etc.,  with  abundant 
exercises  and  plates. 

Price,  $ftOO 

MacLean  Publishing  Co. 

Technical   Book  Dept. 
143-149  University  Ave.,  Toronto 


Old  Standard,  Eagle,  Pyramid  &  Globe 


GERMANTOWN 

LAMPBLACKS 


TheL.MartinCo.EMi^shcd 

NEW  YORK,  PHILADELPHIA,  CINCINNATI,  LONDON,  ENG. 


THE 
"BARROWS" 

PRUNER 

Special   Features : — 

A      perfectly      easy      and      smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made   by    Burman    &    Sons,   Limited. 
Birmingham,   England. 

Trade  supplied  by 

B.  &  S.  H.  THOMPSON  &  CO. 


MONTREAL 


Limited 


Babbitt  your  journals  with 

ARCTIC     METAL 

The  wearing  qualities  will  prove  to  you  that 
Tallman's  reputation  is  in  the  goods. 


MmM|M 


The    Improved 
AUTOMATIC 

SPRAYER 

I<  guaranteed  to  give  satisfaction  to 
tlip  user.  It  is  self-operating  and  will 
save  its  cost  in  a  few  days.  Is  simple  in 
'.instruction.  Durable  and  economical 
in  its  use  of  spraying  liquids. 
Dealers  all  over  Canada  are  making 
imiiiey  selling  this  machine.  Why  not 
you  ? 

Write  to-day  for  special  dealers'  prices 
and    full    information    to 

CAVERS   BROTHERS 

Manufacturers 

GALT,   ONTARIO 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Abbey   &   Imbrie    97 

American    Shearer  Co 88 

American    Wringer  Co..   The    71 

Argall    Bros 88 

Atkins    &    Co.,    E.    C 100 

Banwell,    Hoxie   Wire   Fence    Co 82 

Barber    Asphalt    Paving    Co 25 

Barnett,    G.    &   H 81 

Barton    Netting   Co 84 

Bermingham,    T.    F 18 

Berry    Bros 63 

Birkett,    Thos.,    &    Sons,    Ltd 83 

Bown    Mfg.    Co 31 

Bowser,   R.   M.,  &  Son   88 

Brandram-Henderson,    Ltd 65 

Buck   Bros 29 

Burgess-Norton   95 

Burman's    Clippers    18 

Butterfield   &    Co 9fi 

Cameron    &   Campbell    &S 

Canada   Linseed   Oil   Mills   78 

Canada   Metal   Co 88 

Canada   Paint   Co 75 

Canada   Steel   Goods  Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  83 

Canadian   Fairbanks-Morse   Co.,   Ltd.  2 

Canadian   Rogers  Co 32 

Canadian   Supply   &   Contracting  Co.  29 

Canadian   Tube    &    Iron   Co 17 

Canadian   Tale   &   Towne,    Ltd 26 

Cavers    Bros 97 

Cheapside  Brass  Foundry  101 

Colonial    Works    89 

Cummer-Dowswell,    Ltd 8 

Davidson,    Thos.,    Mfg.    Co 21 

Delta    File    Works    91 

Dominir.n  Cartridge.. Outside  front  cover 

Dominion    Iron   &    Steel   Co 25 

Dominion   Oil   Cloth  Co.,   Ltd 13 

Dorken    Bros So 

Double    Claw   Hammer   Co 98 

Dougall    Varnish    Co. ,    The    81 

Eagle    Woodenware    Mfg.    Co.,    The..  17 

Eley    Bros.    (Canada),    Ltd 20 


Findlay   Bros 15 

Ford  Auger  Bit  Co 99 

Gait   Stove   Co 7 

Gibb,    Alexander   103 

Goodell-Pratt   Co 24 

Great   West   Wire   Fence   Co.,    The..    85 

Greening,    B.,    Wire   Co 2 

Gurney    Foundry    Co 19 

Gutta   Percha   &   Rubber   Mfg.   Co... 

Inside  back   cover 


Hamilton  Cotton   Co SO 

Hamilton   Stamp   &   Stencil   Co 88 

Harrington   &   Richardson   Arms   Co.  14 

Heller-AUer   Co S3 

Henderson-Richardson    95 

Hendryx,  The  Andrew  B.   Co 75 

Huenfeld  Co.,   The    SI 

Hutton,  Jas.,  &  Co 93 


Imperial   Oil  Co 

Imperial     Varnish     Co.     ., 
International   Nickel   Co.. 


.lames    &    Reid    

Jamieson  &  Co..   R.    C 

Jenkins    Bros.,    Limited    

Johnston,    Christopher,    &    Co. 


Kyle.    P. 


Laidlaw   Bale  Tie   Co 87 


Lamplough,   F.   W.,   &  Co. 
Leslie,   A.   C,   &  Co.,   Ltd... 

Lewis    Bros.,    Ltd 

London   Bolt   &   Hinge   Wort 


London    Foundry    Co 85 

London   Rolling  Mill   80 

Lowe    Bros..    Ltd 67 

Lufkin   Rule   Co Inside  back  cover 

Lundy   Shovel   &  Tool   Co.,   Ltd 18 


McArthvtr,   Alex..   &   Co 69 

McClary   Mfg.    Co 22    23 

McDougall,   R..   Co 87 


McGill    Cutlery    Co 28 

McGlashan-Clarkc   Co 69 

McKinnon   Chain    Co.  Inside   back   cover 
McKinnon   Dash   Co. ..Inside  back  cover 

Mallory,   G.   W 82 

Alarshall,    Geo.    A 86 

Martin,    L.,   Co "7 

Martin-Senour    Co 63 

Maxwell,   Ltd 82 

Miakins    &    Sons    10 

Meriden    Britannia Inside   front   cover 

Metal   Shingle   &   Siding  Co 6 

Metallic    Roofing    Co 21 

Millers  Falls  Co ?0 

Miller-Morse  Hdwe.   Co 77 

Moore,    Benj.,    &    Co 71 

Mollis    &    Bailey    Steel    Co 84 

Morrison,  Jas.,  Brass  Mfg.  Co 14 

Mosher,    F.    M 31 

Myers   &   Bros.,   F.   E 89 

National  Electric  Heating  Co 15 

National    Safety    Snap    101 

Neverslip   Mfg.    Co 81 

New    Revolution    89 

Nicholson    File    Co 10 

Nickel    Plate    Stove    Polish   Co S3 

Norcross,   C.    S.,    &   Sons    ?5 

North    Bros.    Mfg.    Co 25 

Northern   Bolt    &    Screw    Co 88 

Nova   Scotia   Steel  &  Coal  Co 80 

Novelty    Mfg.    Co 63 

Oakey,    John,    &    Co 80 

Onward    Mfg.    Co 22 

Ottcrville   Mfg.    Co 07 

Parmeuter,   Bulloch  Co.,  The  88 

Pease   Foundry   Co 86 

Pedler   People,    The,    Ltd 95 

Pink,    Thos S.8 

Pratt   &    Lambert    Co 73 

Progressive   Mfg.    Co 86 

Rtmsay,    A.,    &    Sons    78 

Reid,    James    94 

Remington   Aims-Union   Metallic  Co.  1 


Robertson,    P.    L.,    Co 69 

Rogers,     Alfred.     Ltd 16 

Ronuk,    Limited    20 

Roofers   Supply   Co.    ..Inside  back   cover 

Ross   Rifle  Co 100 

Sanderson,  Harold  Co 89 

Seymour,   Henry  T.,  Shear  Co 8 

Sharratt  &   Newth    89 

Shaw,    A..    &    Son    95 

Sheet   Metal    Products    Co 5 

Siinonds  Canada   Saw   Co 12 

Southington   Mfg.   Co 88 

Spencer,   A.   S.,  &  Co 89 

Spooner  Co.,   Alonzo  W.,    Ltd 88 

Standard    Chain   Co 81 

Stanley   Rule  &  Level  Co i8 

Stanley   Works   99 

Stark    Rolling   Mill   Co.,    The    29 

Starrett.    L.    S.,    &   Co 3 

Steel    Bending   Brake   Works    'jT 

Steel  Co.   of  Canada,   Ltd 4 

Stephens,    G.    F.,    &   Co 71 

Stephens,   Hepner  Co 85 

Sterling    Foundry    Co 90 

Stewart,    James,    &   Co 16 

Still.   J.   H.,   Mfg.   Co 82 

Stratford    Mfg.     Co 30 

Tallman    Brass    &    Metal    Co 97 

Taylor,   Forbes  Co 11 

Thompson,    B.    &   S.   H 6    15  97 

Toronto    Plate    Glass    Importing    Co.  69 

United   States   Steel   Products  Co....  6 

Want  Ads '.77.... 7......  96 

Wayne  Oil  Tank  &  Pump  Co 

Western   Wire  &  Nail  Co 89 

Wheeler   &    Bain    31 

White    Mop   Wringer   Co 31 

Whitman,    Barnes    Mfg.    Co 12 

Wilckes-Martin-Wilckes    88 

Wilt  Twist   Drill   Co 30 

Winnipeg  Ceiling  &  Roofing  Co F5 

Winnipeg   Paint   &   Glass  Co 79 

Woods,    Walter,    &    Co.,    Ltd 85 

Wright,   E.   T.,   Co.,   Ltd 17 

Wrought   Washer  Mfg.   Co 87 

Yale    &    Towne    33 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper. 


Great  Improvements 


—IN— 


HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Go. 


453  BROADWAY 


BROOKLYN.  N.Y 


The  "BEST"  Fuel  Chute 


IS  PROVING  A  GOOD  SELLER  WITH 
LEADING  DEALERS   EVERYWHERE 

It  sets  flush  with  the  wall,  on  the 
outside  of  building  and  is  28  in.  long 
on  top.  The  Frame  and  Door  are 
Cast  Iron,  the  tube  is  made  of  No.  16 
steel. 

The  cover  is  held  open  by  the  hook 
on  the  door  engaging  with  the 
hook  on  top  of  frame;  the  door 
opening  up  protects  the  siding 
of  the  house.  The  "Best"  has 
a  flange  overlapping  the  top  of 
door,  thus  preventing  the  rain 
from  running  down  the  Chute 
and  rusting  it  out. 
Write  for  prices  and  full 
particulars. 


Sterling  Foundry  Co. 

STERLING,  ILLINOIS 
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STANLEY 

WROUGHT  STEEL 


0^ 


Set  No.  1750. 


fl9 


Screen   Door   Hardware 

COMPLETE  SETS 
IN   CONVENIENT  PACKAGES 

Set  No.  1750  is  made  up  of  one  pair  of  3x3  ornamental,  loose-pin 
butts  to  screw  on  the  surface  of  the  door;  one  five-inch  wrought  steel 
pull;  one  high-grade  No.  3  spring,  of  much  better  quality  than  is  usually 
used  on  screen  doors;  one  gate  hook  and  eye.  Each  set  is  packed  neatly 
in  a  neat,  strong,  telescope  carton,  with  screws  of  the  proper  size  and 
finish,  ready  to  be  handed  to  the  customer. 

These  sets  are  finished  handsomely  in  Japan,  Antique  Copper,  Dull 
Brass,  or  the  Rust-Proof  "Stanley"  Sherardized  finish. 

A  less  expensive  set,  No.  1752,  is  also  put  up  with  21/2x21/2  butts,  and  a  No.  2  Spring.    It  is  made  of  good 
materials,  handsomely  finished,  and  is  fully  equal  to  other  sets  on  the  market. 

Send  in  your  order  for  Stanley  Screen  Hardware,   and  be  prepared  for  Spring  business.    Write  us,  if  your 
jobber  cannot  supply  you. 

A.  MACFARLANE  &  CO. 

Coristine  Building,  Montreal 

Canadian  Representatives  of 

THE  STANLEY  WORKS 

New  Britain,  Conn. 


NEW  YORK 


CHICAGO 
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CLASSIFIED   LISTS   OF   ADVERTISEMENTS 


Spool*   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

.Spring   Hinges,  etc. 

Chicago  Spring  Butt  Co.,  Chicago,  Ul. 
Stains. 

A.    Ramsay  &   Son  Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.   H.   W.  Johns-Manville  Co., 
Ltd.,  Toronto. 

A.    Ramsay  &   Son   Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint   &   Glass   Co.,    Winni- 
peg. 
Stains,   Wood. 

Berry   Bros.,    Walkerville. 

O.  F.   Stephens  &  Co.,  Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg   Paint  &  Glas9  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,   Cold    Rolled   Strip. 
Morris  &  Bailey  Steel  Co.,  Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel   Wire   Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
McClary's,   London,   Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada, Ltd.,   Toronto. 

E.  T.   Wright   Co.,   Ltd.,   Hamilton. 
Store   Ladders. 

F.  E.   Myers  &  Bro.,   Ashland,   Ohio. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont, 

Storks  and   Dies. 

Butterfleld  &   Co.,   Rock   Island,   Que. 
Stoves,  Furnaces. 

Clare  Bros.   &   Co.,   Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 

Gurney   Foundry    Co..    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease   Foundry  Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stoves,   Gas. 

Gurney   Foundry  Co.,   Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 


Taps. 

Butterfleld   &   Co.,   Rock   Island,   Que. 
Tacks. 

Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Tapes. 
Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 
Lufkin   Rule   Co.,   Windsor,   Ont. 
J.   Rabone  &  Sons,  Birmingham,  Eng. 

Technical   Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents   and  Awnings. 

Scythes  &   Co.,    Toronto. 
Tiling,  Wall  and   Floor. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Tin   Plate. 

Henderson   &   Richardson,   Montreal. 

A.  C.   Leslie   &   Co.,   Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,  Ltd.,  Birmingham,  Eng. 
Tools. 
The  Chapin   Stephens  Co.,   Pine   Mea- 
dow,   Conn. 
The      Gocdell-Pratt     Co.,     Greenfield, 


Millers    Falls    Co.,    New    York. 
Robt.    Sorby  &   Sons,   Sheffield. 
Stanley    Rule    and    Level     Co., 
Britain. 


New 


Tools,   Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool   Grinders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles   and   Lumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum   Cleaners. 
Northern   Electric   Co. 
Onward   Mfg.    Co.,    Berlin,    Ont, 
Clements    Mfg.    Co.,    Toronto. 

Varnishes;   See  Paints. 

Berry    Bros.,    Ltd.,    Walkerville,    Ont. 
Dougall   Varnish   Co.,   Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto, 


Pratt    &    Lambert,    Bridgeburg. 
A.    Ramsay  &  Son   Co.,   Montreal. 
G.    F.    Stephens  &   Co..    Winniyeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 
Metal  Shingle  &  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man, 

Vises. 

Henderson  &  Richardson,  Montreal. 
Wall  Plaster. 

The   Canadian    H.    W.   Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 

Wash  Boards. 

'Wm.    Cane  &  Sons   Co.,   Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wash  Tubs. 
Wm.   Cane   &    Sons    Co.,    Newmarket, 

Ont. 

Washing  Machines,  Etc. 
J.  H.   Connor  &  Son,  Ottawa,   Ont. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    &    Richardson,    Montreal. 
D.   Maxwell   &   Son,   St.    Mary's,   Ont. 
London    Foundry    Co.,    London. 

Wegon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont, 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio, 
Washers. 

P.   L.   Robertson  Mfg.   Co.,  Milton. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Weeders. 

C.  S.  Norcross  &  Sons,  Bushnell,  111. 
Whips. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
White    Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.   Stephens  &   Co.,   Winnipeg. 

Wholesale   Hardware. 

Caverhill,   Learmont  &  Co.,   Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis  Bros.  &  Co.,  Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 
Sanderson,   Harold   Co.,   Paris,   Ont. 


Window    Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 

P.    L.    Robertson    Mfg.    Co.,    Milton, 
Ont. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Wire. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.    L.   Robertson   Co.,   Milton. 
Wire  Mats. 
Andrews  Wire   Wks.   of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire   Goods,   Bright. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Wire   Goods. 
Acme  Steel  Goods  Co.,   Chicago,   New 

York. 
J.   E.   Beauchamp  &  Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton, 
Wire    Products. 
Andrew  Wire  Works,  Watford,  Ont. 

Wire    Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,   Montreal. 

Wire    Stretchers. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wood    Finishes. 

Berry    Bros.,    Walkerville. 

G.   F.    Stephens  &   Co..   Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Whitman     &     Barns     Mfg.     Co.,     St. 
Catharines. 
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Ross  Rifle  Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 
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Galvanized    Steel   Sheets 


Apollo, 


Queen's  Head, 


Fleur-de-Lis. 


Ask  us  about    Apollo  Keystone  Copper-Bearing  Sheets. 
Drop  us  a  card  and  we  will  send  you  our  monthly  stock  sheet  and  full  particulars. 


The  Roofers  Supply  Co.,  Limited, 


Toronto,  Ont. 


Importers,    Johhers   and  JVLanufacturers. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY  BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


/UFKtN 


THAN  YOU  EVER  NEED  TO 
SELL      /l/F/ffJf  GOODS 


/(/FKiN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


/UFKtN 


Goods 


Tff£ Ji/FKIN Rl/L£ 'ffO. 0ffiAJVA/>A>ln>.   W/NDSO/tO//r. 


J 


Electric-Welded 
Chain 


25%  More  Weld 


25%  More  Strength 


Made  in  Canada 


Electric- 
Welded 
Trace  Chain 


Fully  Guaranteed 


Swell-Weld 
Chain 


25%  More  Wear 


25%  More  Value 


Vo 


Electric- 
Welded 
Cow -Ties 


Shipped  from  stock 


Actually  Tested 


Electric- 
Welded 
Halter    Chain 


McKINNON   CHAIN    MAY  BE   HAD   AT  THE   SAME   PRICE   AS   ORDINARY  CHAIN. 


MADE   BY 

McKinnon  Chain  Co. 

St.  Catharines,  Ont. 


ALL  JOBBERS 


MADE  BY 

McKinnon  Chain  Co. 

St.  Catharines,  Ont. 


Electric-Welded   Tie-Outs 


ALL   DEALERS 


In  Your  Territory 

McKinnon  Folding  Chairs 

Will  sell  like  hot  cakes  to  campers,  autoists  and  boating  enthusiasts.  They  will 
appeal  to  your  trade  because  of  their  simplicity,  strength  and  attractive  finish. 
Their  curved  back  and  padded  waterproof  upholstering  make  them  luxuriously 
comfortable.  They  fold  so  compactly  that  you  can  put  them  on  your  shelves 
with  other  sporting  goods  or  auto  supplies.  Only  floor  space  for  one  chair 
required.  Made  of  steel,  they  are  stronger,  yet  quito  as  light  as  the  better 
wooden   chairs. 

Just  the  thing  for 


CAMPS 


AUTOMOBILES  MOTOR  BOATS 

Write  for  our  proposition 


McKinnon  Dash  Company 


Buffalo,  N.  Y. 


St.  Catharines,  Ont. 


Troy,  Ohio 


; 1 


Canada's    Only    Hardware    Weekly 
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Batteries  Backed 

by  a  Guarantee 

to   Give    Satisfaction 


Large    Stocks    Carried    at    Each 
House  Insures  Prompt  Shipments 


TlWEMWKRfCISTERfO 


DESIGNED     ESPECIALLY 
TeLEPMONES,BELLS.5I6NA15 

K"-  INTERMITTENT  5ElH 


E«7  Cell   Fully    Gmr«t«d 
i         Made  in  Canada 


DESIGNED 

ESPECIALLY  FOR 

GASOLINE    ENGINES 

MOTOR  BOATS 

GAS  ENGINES 

AUTOMOBILES 

GENERAL    IGNITION 
WORK 


Northern  Ekctnc  Company 


DESIGNED 

ESPECIALLY  FOR 

GASOLINE    ENGINES 

MOTOR  BOATS 

GAS   ENGINES 

AUTOMOBILES 

AND 

GENERAL   IGNITION 
WORK 


Northern  Ekctric  Company 


floppier 

EIGHT 

IGNITOR 


DESIGNED 

ESPECIALLY  FOR 

GASOLINE    ENGINES 

MOTOR  BOATS 

GAS  ENGINES 

AUTOMOBILES 

AND 

GENERAL   IGNITION 
WORK 

*ACH  CtLL    FULLY    CUARANTMD 
MADE    IN    CANADA 

NorfkrnEkctricCompany 


Northern  Electric  Company 


MONTREAL 

HALIFAX 

TORONTO 


LIMITED 

WINNIPEG 

REGINA 

CALGARY 


EDMONTON 

VANCOUVER 

VICTORIA 
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Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock   Mfg.  Co.,   Limited 

BELLEVILLE,  ONT. 


WORM 

GEAR 

GRINDER 

No.  30 


EASY 
SELLERS 


Absolutely  noiseless,  oil- 
retaining,  dustless,  fast  and 
easy  running;  made  for 
both  sickle  grinding  and 
tool     grinding.       No.     30     is 

fitted  with  a  large  sickle  wheel,  4%"  in  diameter,  with 
malleable  iron  attachments.  We  have  a  full  line  of  worm- 
gear  Ball  Bearing   grinders.     Write  for  full   information. 


PERFECTION 
GRINDER  No.  2 


Fitted  with  a  combination  tool  rest, 
chisel   holder,   etc. 

A  very  practical  size  machine,  and  it 
sells  well  everywhere.  A  trial  will 
convince  you. 


Full  Information  at  your  request 

Star   Specialty    Mfg.  Co. 

227  West  Erie  Street,  CHICAGO 


.  ■  .        ■ 


The   Farmer,  the   Gardener, 
and   the    Householder 

They  will  soon  be  needing  quick,  clean-cutting, 
long-lived,  scythe  stones.     Give  them 


CARBORUNDUM 
Niagara  Scythe 
Stones 

They  hold  their  shape— 
give  the  scythe  and  grass- 
hook  just  the  right  edge — 
and  they  won't  glaze. 


STOCK   UP  NOW   TO 
MEET   THE  DEMAND 


e  in 


iree  oizes 


Put    up    in   attractive    display 
cartons,    boxes,   and    holders 


THE    CARBORUNDUM    COMPANY 


NIAGARA  FALLS,  N.  Y. 
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FORD   SPECIALTIES 


There  are  great  possibilities  in  the 
many  "Ford"  owners  around  you.  One 
reason  the  Ford  cars  are  so  low  in  price 
is  because  they  are  not  equipped  with 
many  accessories  which  most  people 
deem  essential  to  their  comfort  and 
convenience. 

Only  a  few  accessories  which  are 
widely  sold  to  Ford  owners  are  shown 
here.  We  have  a  16-page  catalogue 
devoted  to  the  most  practical  Ford 
specialties.  Send  for  it  and  ask  for 
discount  sheet  to  hardware  dealers. 

Do  not  neglect  any  opportunity  to 
bring  more    trade    to    your  door. 


The  Canadian  Fairbanks -Morse  Co.,  Limited 


444  St.  James  Street 


Montreal 


ST.  JOHN      OTTAWA    TORONTO    HAMILTON    FORT  WILLIAM    WINNIPEG    CALGARY     VANCOUVER     VICTORIA 

'  ''..'     'V,  ..!•:'.  ..'■..'  ■.■■■.'..:..■.'.     |.     i'i'f'J     Mi.il 
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SPECIAL     OFFERING    OF 

Sea-Water    Stained    Galvanized    Sheets 

Flat  or  Corrugated 

We  have  (at  Toronto  factory)  a  quantity  of  good  brand  Galvanized  Sheets,  dis- 
colored by  sea-water.  Size  96x36  inches,  gauges  26  and  28.  Also  limited  quantity 
of  same,  gauges  120x36  and  72x36.  Much  of  this  material  is  suitable  for  lining  cold 
air  shafts  and  similar  work. 

Will  also  supply  same  corrugated,  width  33  inches.  Suitable  for  the  cheaper  class 
of  roofing  and  siding  work. 

Write  For  Prices. 

Special  quotations  on  100  squares  or  over.  Mention  quantity  you  could  use  and 
whether  flat  or  corrugated. 

We  also  have  a  complete  stock  of  first-class  Corrugated  Sheets  and 
sundries  at  both  Toronto  and  Winnipeg. 

THE  METALLIC  ROOFING  CO.,  LIMITED 


TORONTO 


Manufacturers 


WINNIPEG 
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BLACK    DIAMOND    PLIERS 


Are  Tough  Pliers 


The  Pliers  shown  here  are  made  under  positive  instructions  which  em- 
brace the  Quality  of  Steel,  the  Tempering,  the  Grinding  and  Finishing. 

They  are  made  to  be  the  BEST  THAT  CAN  BE  PRODUCED.  They 
are  not  made  to  come  within  a  price.  The  price  was  put  on  after  the  cost  of  mak- 
ing the  best  tool  possible  had  been  arrived  at.     , 

Every  Plier  Replaced  Free  of  Charge  if  Found  Defective 


No.  BDP— Side-Cutting  Pliers. 

Full-ground  and  highly-polished;  forged  from  toughest  Swedish  steel;  oil- 
tempered  jaws;  raised  cutting  edges;  milled  jaws;  lock-joint;  extra  heavy 
rivet;   correctly-shaped   handles;   large   circular   opening   at   back   to 
prevent  chafing;  insulated  wire  when  cutting 

Length  inches  4  5         6  7         8 

Catalogue  list,  per  dozen  $6.80  $7.80  $9.00  $10.00  $13.60 


Black  Diamond 
Fence    Pliers 


COMBINES   10  TOOLS  IN  ONE 


Staple  Pullers 
Hammers 
Wire  Stretcher 
Wire  Splicer 
Wire  Cutters 
Plier 
Wrench 


Pull  Staples  Straight, 

Drive  Staples  Straight, 

Stretch  Wire,  Cut  Wire, 

Straighten  Wire, 

Splice  Wire, 

Turn  Nuts,  Hold  Pipe. 

Draws  Top,  Bottom  or  Centre  Staples  equally 

well.    Pulls  Nails  or  Broken  Staples. 

IT  IS  A  WELL-BALANCED  HAMMER. 

Catalog  List,  Per  Doz. 
No.  BDF. — 10 Va  inches  Long,  214-inch 

Head,  %-inch  Faces  $19  00 


Polished  head,  oil- 
finished     han- 
dles, with  pat- 
ent stop,  which 
prevents     plier 
opening     beyond     a 
free  passage  of  the  wire 
slats. 


LEWIS    BROS.,    LIMITED,   Montreal 


OTTAWA 


TORONTO 
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The 

Steel  Company  of  Canada,  Limited 

Hamilton,  Ont. 


STEEL 

Angle 

Band 

Concrete  Bars 

Channel 

Machinery 

Mild 

Plow  Beams 

Rivet 

Merchant 

Harrow  Tooth 

RIVETS  &  BURRS 

Boiler 

Bridge 

Belt 

Iron,  Brass  and 

Copper 

Flat,  Round 

Cone  and 

Truss  Heads 

PIG  IRON 

IRON   &  BRASS 
WOOD  SCREWS 

MACHINE 
SCREWS 

SHOT 

WING  BOOT 
CALKS 

CORRUGATED 
FASTENERS 

"INVINCIBLE" 
FENCING 


We  are  in  a  position  to  take  care 

of  all 

"SPRING    SPECIFICATIONS" 

for  immediate  delivery  of  the 

following  products: 

Wire,  Wire  Nails 


Tiger 
White 


Brand 
Lead 


100%  Ifflf  Pure 

Putty 
Wrought  Iron  Pipe 
Horse  Shoes  and  Horse-Shoe  Nails 
Pole  Line  Hardware 

Cotter  Pins,  Escutcheon  Pins,  Cut  Nails, 

Cable,  Carriage  Top  Material, 

Spikes,  Cross-Arm  Braces, 

Wire  Hoaps,  Lead  Pipe,  Stove  Scrapers. 


BOLTS  &  NUTS 

Stove 

Tire 

Carriage 

Bridge 

Machine 

Track 

Elevator 

Plow 

Shaft 

Coach  Screws 

Special,  Etc. 

STAPLES 

Fence 

Blind 

Electricians' 

Bed 

Poultry  Netting 

Nutted 

TACKS 

all  kinds,  includ- 
ing:— 
Basket 
Carpet 
Cut 

Clout  Nails 
Upholsterers' 
Trunk  Nails 
Saddle  Nails 
Glazier  Points 
Copper 
Cheese-box, 
Etc. 

BRIGHT  WIRE 
GOODS. 

Jack  Chain 
Wire  Door  Pulls 
Kitchen  Hooks 
Gate  Hooks 
Screw  Hooks 
and  Screw 
Eyes. 


Sales  Offices: 

HAMILTON        MONTREAL         TORONTO         WINNIPEG 
VANCOUVER         VICTORIA         ST.  JOHN         HALIFAX 


HARDWARE    AND     METAL 


SMP/  \SMP 


SMP 


PEARL  WARE 


A  general  utility  ENAMELED  WARE, 

pearl  gray  inside  and  out  and  sold    at    a 
reasonable  price. 

It  will  stand  the  maximum  of  knocks  with 
the  minimum  of  wear. 

It  is  easy  to  keep  clean. 

It  appeals  to  the  thrifty  housewife,  whose 
time  is  limited — also  her  purse. 

Recommend  PEARL  WARE  to  most  of 
your  customers. 


Shipment,  g^ 

Made    Promptly 


■QUALITY'/  lm/1  i-^  I    1  VQUALITY', 


the  SHEET   METAL   PRODUCTS    CO.  0FLICM™ADDA 

MONTREAL  TORONTO  WINNIPEG 


A  Confidential  Chat  With  Our  Readers 


"For  practical  knowledge  and  suggestions,  Hardware 
and  Metal  cannot  be  beaten." 

So  writes  a  Saskatchewan  hardware  merchant,  in  re- 
newing his  subscription  to  Hardware  and  Metal.  And,  as 
our  staff  is  experienced  in  business  as  well  as  in  journal- 
ism, readers  will  find  that  the  suggestions  made  in  Hard- 
ware and  Metal  are  always  practical. 

The  editor  was  recently  talking  to  a  traveler  for  a  big 
hardware  jobbing-  house,  about  the  buying  hints  which 
are  given  from  time  to  time  in  Hardware  and  Metal. 

"You  certainly  struck  it  right  on  those  special  door 
sets  a  few  weeks  ago,"  said  he.  "I  noticed  you  had  an 
item  that  one  house  was  offering  door  sets  at  a  special 
price,  and  you  advised  buying,  as  the  value  was  excep- 
tional. However,  I  didn't  press  my  customers  to  pur- 
chase the  line  just  now,  as  I  thought  I  would  still  be  able 
to  offer  them  at  the  same  price  on  my  next  trip. 

"When  I  got  into  the  house  Friday  night,  the  first 
thing  they  told  me  was  that  the  special  price  on  these 
door  sets  had  been  withdrawn." 

A  Practical  Test  of  Hardware  and  Metal's  Value. 

Another  evidence  of  Hardware  and  Metal's  value  to  its 
readers  has  come  to  light  through  a  study  of  business 
mortality  in  the  hardware  trade  during  the  past  five  or 
six  months  of  depression. 

Hardware  and  Metal's  Circulation  Department  kept 
an  accurate  record  of  the  failures,  in  the  hardware  trade 
throughout  Canada,  to  ascertain  to  what  extent  readers 
of  Hardware  and  Metal  suffered  from  the  tight  money 
conditions  which  were  forcing  many  business  firms  to 
the  wall. 

The  result  was  nothing  short  of  amazing.  For,  though 
only  10%  of  Canadian  hardware  merchants  are  not  sub- 
scribers to  Hardware  and  Metal,  it  was  found  that  of  the 
hardware  firms  who  had  been  forced  into  liquidation  or  a 
compromise  with  their  creditors,  75%  were  not  subscrib- 
ing to  Hardware  and  Metal. 

Among  those  who  were  driven  to  the  wall  was  a  Iprge 
British  Columbia  hardware  firm,  whose  subscription  we 
had  been  anxious  to  secure  for  years.  They  practically  gave 
as  their  reason  for  not  taking  Hardware  and  Metal,  that 
they  knew  all  there  was  to  know  about  the  hardware 
business  and  Hardware  and  Metal  could  not  teach  them 
anything.  But,  that  there  were  some  things  they  mig'ht 
have  learned  to  their  profit  is  seen  from  the  sequel. 

Studying  Methods  of  Display. 

That  hardware  merchants  are  carefully  studying  bet- 
ter methods  of  storing  and  displaying  their  goods  is  shown 
by  the  interest  readers  are  taking  in  the  big  quantity  of 
this  kind  of  information  given  them  by  Hardware  and 
Metal. 

A  few  months  ago  an  illustrated  article  was  run,  des- 
cribing the  very  effective  methods  of  W.  Walker  &  Son, 
1228  Yonge  St.,  in  displaying  builders'  hardware. 


Mr.  Walker  says  that  he  has  been  constantly  hearing 
about  the  article  ever  since. 

"I  never  realized  before,"  said  he,  "how  widely  Hard- 
ware and  Metal  circulates  among  the  hardware  trade. 
Why,  I  have  had  letters  from  merchants  all  over  Canada 
asking  my  advice  about  certain  phases  of  my  system.  And, 
the  other  day,  a  hardwareman  from  Saskatoon  dropped  in 
to  look  over  my  builders'  hardware  room.  He  said  he 
had  read  about  it  in  Hardware  and  Metal  and  wanted  to 
get  some  ideas  for  his  own  store." 

One  of  the  most  valuable  services  rendered  its  readers 
by  Hardware  and  Metal  is  the  description  of  successful 
methods  of  selling,  displaying  goods,  advertising  or  buy- 
ing, as  the  case  may  be.  These  methods  nearly  always 
bear  the  stamp  of  the  merchant's  own  personality.  They 
were  designed  to  meet  his  own  peculiar  problems,  and, 
without  modification,  they  might  not  exactly  fit  the  situa- 
tion of  many  other  merchants. 

But  these  plans,  successfully  worked  out,  whether  in 
Portage  la  Prairie  or  Smith 's  Falls,  contain  the  germs  of 
similar  plans  which  would  work  just  as  well  in  Cranbrook, 
B.C.,  or  Amherst,  N.S.  And  so  any  hardware  merchant 
who  is  at  all  adaptable  may  get  ideas  from  every  issue  of 
Hardware  and  Metal,  which  will  make  more  money  for 
him  than  any  other  investment  of  the  same  amount  of 
money  and  time. 

Back  Into  the  Hardware  Business. 

Did  you  ever  notice  how  the  hardware  business  "gets" 
a  man?  It  seems  to  possess  an  attraction  similar  to  that 
of  railroading — a  life  proverbial  for  the  spell  it  exercises 
over  those  connected  with  it. 

Nearly  every  hardwareman  "comes  back."  He  may 
sell  out,  go  into  some  other  line  of  business,  or  retire 
altogether.  But  it  is  not  long  before  he  yearns  to  get 
back  into  hardware.  It  is  almost  a  case  of  "once  a  hard- 
wareman, always  a  hardwareman." 

Last  week  one  of  the  new  subscriptions  to  Hardware 
and  Metal  was  from  an  old  friend  who  had  kept  a  hard- 
ware store  in  a  Grey  County  town  some  years  ago.  He 
sold  out  and  went  West,  going  into  another  line  of  work. 

But  the  lure  of  hardware  had  been  upon  him  all  that 
time,  and  now  he  is  opening  a  hardware  business  in  one 
of  the  most  rapidly  developing  districts  in  Toronto. 

Even  before  his  store  was  in  shape  for  business,  he 
subscribed  for  Hardware  and  Metal." 

"I  liked  Hardware  and  Metal  so  well."  he  remarked, 
"that  I  disliked  dropping  my  subscription  even  when  I 
gave  up  the  hardware  business.  Now  that  I  am  back  in 
the  game,  one  of  my  keenest  pleasures  will  be  to  read 
Hardware  and  Metal  again  every  Saturday.  But  I  must 
say  that  your  paper  shows  vast  improvement.  You  are 
certainly  keeping  pace  with  the  development  of  the 
country. ' ' 
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Lawn  Bowls 

are  made  of  the  finest  lignum  vitae 
in  either  natural  color  or  black  finish, 
with  ivory  centres.  Made  strictly 
in  accordance  with  the  Scottish 
Lawn  Bowling  Association  Rules. 
Full  weight  and  correct  bias  all  tell 
strongly  in  their  favor. 

Ab-so-lute-ly  Guaranteed 

H.  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


J 

WHOLESALE    HARDWARE 
TORONTO 

GRAHAM    NAILS    ARE     THE    BEST 


LIMITED 


OUR    PRICES    ARE    RIGHT 
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TROLLEY-HANGER 

Questions  and  Answers 

Why    does    the    "Dealer"    stock    the 
Hatch  Trolley  Hanger? 

BECAUSE 

The  dealer  makes  a  good  profit;  has  faith  in  the  Hatch 
Hanger,  and  knows  that  he  will  have  a  satisfied  customer. 

Why  does    the    "Customer"    demand    the   HATCH 
HANGER? 

BECAUSE 

He  wants  the  BEST  for  the  LEAST  money. 

He  wants  a  hanger,  easy  to  adjust,  strong,  well  made,  and 

one  that  can  be  depended  on.    THE  HATCH  fills  the  bill. 


THE  HATCH 


CANADA  STEEL  GOODS  CO.,  Limited,   Hamilton,  Ont 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Time -Tested  Trade  Winners 


That  will  bring    more 
trade   your  way. 


NOISELESS 


SNOWBALL 


SEAFOAM  ELECTRIC  POWER  WASHER  AND  WRINGER 

CUMMER-DOWSWELL,  LIMITED 

HAMILTON,    ONT. 


PLAYTIME    HAND    AND     POWER 

Agents : 

W.  L.  Haldimand  &  Son, 
Montreal 

H.  F.  Moulden  &  Son 
Winnipeg 
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LAWN  SUPPLIES 


Lawn   Boilers. 


are  strong  land 

durable.. 
Easy  running. 


Spray    Pumps    for 
Trees   and  Shrubs. 


CAVERHILL,    LEARMONT   &    CO. 

MONTREAL 
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NICHOLSON 
MADE 


You're  Known 
By  The  Goods 
'  'You  Sell  [J 

Sell  a  man  a  file  that  fails  to 
give  good  service  —  and 
you're  digging  a  pit  for 
yourself. 

When  you  give  your  trade  NICHOL- 
SON-MADE-FILES—you  give  them 
files  that  you  know  are  absolutely 
right.     You  know  that  each  file  has 
been  inspected  eight  times — between 
every  important   operation.      You 
know  the   finished     file    has  been 
tested    on    tougher   steel    than   it 
will  ever  be  used    on    in  actual 
service.    So  that  when  you  sell  a 
NICHOLSON  -  MADE  -  FILE, 
you  're  certain  it 's  going  to  give 
the     utmost     of     satisfactory 
service. 

No  "come-backs"  to  fight  — 
no  excuses  to  make.    Nothing 
to  do  but  "sell  more  files" — 
and  take  your  liberal  mar- 
gin per  sale. 

NICHOLSON. 
MADE-FILES 

Brands: 

Kearney  &  Foot 

Great  Western 

American 

Aroade 

Globe 

At  Your  Jobber 

NICHOLSON  FILE 

COMPANY 

PORT  HOPE,  ONT. 

File  Filosophy" — A  50  years'  educa- 
tion on  files  in  an  hour — 
sent   FREE  on  request. 
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Taylor-Forbes  Quality's  The  Reliable  Kind 


The  "IDEAL"  Self- 
Heating  Sad  Iron 

is    safe,    dependable    and    very    profitable. 

When  the  "Ideal"  is  hot  enough  to  iron  heavy 
linens  there  is  but  4%  lbs.  pressure  on  the  tank 
— while  every  tank  is  tested  to  stand  175  lbs. 
Cost  of  operation  is  less  than  one  cent  per  day 
for  a  family  of  five. 

Handle  and   operator  always   cool. 
Write   tor  lull   particulars. 


Exposed  parts  are  nickeled  and 

polished,  giving  the  Iron  an 

attractive  appearance. 


Mrs.  Potts'  Sad  Irons 


With   Patent   Stand  fitted   to   handles. 
Nickel   plated.     Polished  japanned   top. 


ii 


Universal  Sad  Iron  Handles 

Made   of  Steel   Parts   and   Enameled   Wood    Handle. 
Will  fit  all  makes  of  Potts'  Sad  Irons. 

"We  are  the  exclusive  manufacturers  of  Universal  Handles. 


Empress"  Lawn  Mower 


Open  four-knife  cylinder.  lOVi-inch  wheels.  Special  tool 
steel  knives,  oil  tempered.  Case-hardened  adjustable 
bearings.  Case-hardened  ball-bearings  and  balls.  Spe- 
cially prepared  polished  steel  shafts.  Cheeks  easily 
detached.     Made   with   grass   box   attachment. 


Taylor-Forbes   Company,  Limited 

Head  Office  and  Works:       GUELPH,    ONTARIO 

BRANCHES  AND  AGENTS: 

Taylor-Forbes  Co..        -        -        -       246  Craig  St..  Montreal  H.G.Rogers,     -      147  Prince  William  St..  St.  John,  N.B. 

Canadian  United  Mfrs.  Agency,      -  London,  Eng.  H.  F.  Moulden  &  Son,     •  Travellers'  Bldg.,  Winnipeg 

Taylor-Forbes  Co..  Ltd.,  1070  Homer  St..  Vancouver.  B.C. 
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TRIMO  TOOLS  Are  Universally  Commended 


What  has 

been-  ac- 
complished 
by  the 

Trimo 
Pipe  Wrench 

is  fast 

being 

achieved 

by  the 

Trimo 
Pipe    Cutter 

Send  for  Catalog 
No.    150 


Success  is  Its  Own  Recommendation 


The  name  TRIMO  will  be  found  on  every  TRIMO  Tool 


Drop-Forged 
Frame.  All 
parts  inter- 
c  h  a  ngeable. 
Con  vertible 
from  a  one 
to  a  three- 
wheel  cutter 
by  simply  re- 
moving and 
s  u  bstituting 
wheels. 


MADE  BY 


Trimont  Manufacturing  Company, 


ROXBURY,  MASS. 
(Boston) 


WHITMAN 


BARNES 


7WIST  DRILLS 
CARBON  AND 
HIGH  SPEED 


WRENCHES 

SCREW  AND 

DROP  FORGED 


REAMERS 
CARBON  AND 
HIGH  SPEED 


COTTERS 

CHISELS 

PUNCHES,  ETC. 


Users  recognize  "W  &  B"  tool  quality,  backed  by  60  years'  uninterrupted  manufacturing  experience.  Stock  this 
established  line  and  increase  sales.  If  you  jobber  cannot  supply,  write  us  and  we  will  see  that  you  are  supplied. 
Send  for  catalog  No.  82-H. 

THE  WHITMAN  &  BARNES  MFG.  CO. 

Established   1854 

Office  and  Factory,  ST.  CATHARINES,  Ont.  Stocks  Carried  at  Winnipeg  and  Montreal 
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You  Can  Trust  Plymouth 


Boats  Break  Loose  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on 

Board,  Among  Those  Struck 

and  pamaged. 


Nine  runaway  barges,  laden  with  sand 

ravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachta, 
motor  boats,  launches  and  other  email 
craft  moored  in  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning* 
sinking  at  least  seven  of  them  and  sending 
156  adrift,  many  of  them  damaged. 

All  day  the  owners  of  the  craft  and  tb 
harbor  police  were  busy  searching  for  the 
drifting  vessels,  many  of  them  betng  found 
as  far  south  as  100th  street. 

A  sudden  squall  out  of  the  northwest  a*t 
two  o'clock  yesterday  morning  parted  the 
hawsers  by  wbtch  bwo  tugs  of  the  Cornel) 
Towing  Company  were  towing  nine  laden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
lashed  together^  parted,  two  ot  them  being 
blown  inshore  at  138th  street,  while  the 
tugs  caught-the  othef*  seven,  towed  them 
inside  of  the1  cove  at  Fort  Washington 
Point,  opposite  JJ6trr  street,  and  anchored 
them  while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  barges  were  blown  swiftly 
Into  the  moorings  of  tbe  Colonial'  Tacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boats  were  sunic,  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  In 
by  thfe  barges,  their  sides  scraped  and  their 
seamsssprung  In  many  Instances. 
wrecking  of  ^he-  landing  sta 
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The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,        Montreal,        Halifax,        St.  John,        Winnipeg,  Vancouver 
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Apollo    Keystone   Galvanized  Sheets 


Copper  Bearing 


Weather  Wearing 


The  Best  Sheets  on  the  Market  for 
Roofing,  Siding,  Guttering,  Cornices, 
Pipe,  etc.,  and  for  all  exposed  Sheet 
Metal  Work. 


UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &.  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


Mr.  Agent 

Spring  Building  Operations  Are 
Commencing 

Get  real  busy  canvassing  your  section  for 
prospects  for 

Safe  Lock  Shingles  and  Acorn 
Quality  Corrugated  Iron 

Eemember,  you  are  not  only  making  money  on 
the  sale  you  make  now,  but  you  are  enlisting 
an  enthusiast  for  your  line;  a  man  who  will 
buy  from  you  again  and  again;  a  man  who  will 
recommend  your  goods  to  his  neighbors.  We 
give  you  the  best;  we  deliver  promptly;  we 
treat  you  and  your  customers  right. 

Get  out  and  get  the  business.  Go  after  it 
NOW.     We  will   help   you  in  every  way. 

Your   customers  will  be   satisfied   customers,   and   it   means  Profits  for  you. 

WE  PAY  A  BIG  COMMISSION  TO  ALL  OUR  AGENTS.  WRITE  US  NOW  FOR  FULL  PARTICULARS 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 
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Many  Thousand  June  Brides  Will  Receive 

"WEAR-EVER" 

ALUMINUM     UTENSILS 

There  are  nearly  85,000  weddings  in  Canada  in  one  year. 

Showers,  Weddings  and  Anniversaries — each  spells  "Opportunity"  for  the  "Wear-Ever" 
dealer. 

Make  note  of  announcements  of  engagements  and  weddings  and  send  out  letters  inviting 
inspection  of  stock;  do  what  H.  C.  F.  Koch  &  Co.  of  New  York  City  did — and  which  other 
dealers  have  done  with  success — sell  "Sets"  of  "Wear-Ever"  utensils  assembled  in  trunks  ready  to 
be  shipped;  or  do  what  another  merchant  did,  ask  each  woman  who  comes  to  the  aluminum 
counter  whether  or  not  she  is  interested  in  getting  aluminum  for  Miss  So-and-So's  shower  or 
Mrs.  So-and-So's  anniversary — the  excuse  for  inquiry  being  "I  ask  because  I  am  keeping  a  list 
of  articles  bought  by  her  friends  so  no  two  will  give  the  same  utensil." 

A  "Set"  of  "Wear-Ever"  utensils  will  cause  friends  to  be  remembered  when  many  anni- 
versaries have  come  and  gone. 

Suggestions  for  window  displays,  weddings  and  showers  will  be  found  on  page  26  of  the 
"Wear-Ever"    Window    Display    Book — which  will  be  sent  upon  request. 

Just  as  there  are  different  kinds  of  enameled  utensils,  so  there  are  different  kinds  of  alum- 
inum utensils. 

The  enormous  pressure  of  rolling  mills  and  stamping  machines  makes  the  metal  in 
"Wear-Ever"  utensils  dense,  hard  and  smooth.  The  "case  hardened"  surface  of  the  metal  is 
made  still  harder  by  electricity — which  makes  the  inside  of  the"  utensils  darker,  smoother,  less 
liable  to  be  discolored  and  more  easily  cleaned. 

"Wear-Ever"  aluminum  utensils  are  stamped  from  thick,  hard  sheet  aluminum — are 
made  without  joint,  seam  or  solder.  The  less  aluminum  is  heated  and  the  more  it  is  "worked" 
the  harder  it  becomes.  Consequently  stamped  utensils  are  rigid,  are  not  easily  dented  nor 
softened  by  being  heated. 

Write  now  for  printed  matter.     It  will  be  worth  your  while. 

Northern   Aluminum   Co.,  Limited,   Dept.   29,   Toronto,  Ontario 
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"QUICK  MEAL"  WICK  OIL  STOVES 


WITH  GLASS  FOUNT 

Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting- 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted; 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 


Corrugated  Iron  is  Now  Being  Called  For  and  We  Can  Deliver  the  Goods.   Try  Us 

Eavestroughs,  conductor  pipe,  valleys,  ridge  roll,  elbows, 
skylights,  ventilators,  etc. 

WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT   IT 

WHEELER  &  BAIN  .....  Toronto 


THE  KITCHEN  KMFORT  PLATE  SCRAPER 

VEST 

Ml 


j:i»'.l.H,'A*V/A»-J^I.Mk-JJ  H.M.H.I.III  I  H:m«  <?r 

SAVES  THE  HANDS        ^r—^T22r~T^        REMOVES  CREASE 


Cleans  Gh i naWitho ut Scratchi no  -  Ideal  For  Sinks 


One  Of  The  Most  Useful  And  Best  Selling 
Kitchen  Conveniences  On  The  Market 

Removes    scraps    and    grease   from    table   and    kltchenware 

without  scratching  it  or  soiling  the  fingers. 

Made    of   white    rubber     specially     compounded     to     resist 

acids  and   grease,   and   retains   its  softness. 

Black   enamel   wood    handle. 

One   dozen    on    attractive   display   card,   as   shown,   or   one 

dozen  in  box,  packed  in  separate  envelopes,  as  you  desire. 

You    will   benefit   by    giving:    them   a   place   on    your   notion 

counter. 

Have  you   asked   for  your  copy   of  catalog  No.  4,  Just  off 

the  press? 


One  of  the  Androck  line 


Andrews  Wire  Works  of  Canada,  Ltd. 

WATFORD,  ONT. 
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OIL  STOVE  SALES 

took  a  big  jump  and  have  increased  steadily,  year 
after  year,  ever  since  the 

JVcw  'Perfection 

■1    1 1  I   ■    I  'HI  ■  il  'I  I    I  — 

Oil  Cook-stove 

was  first  put  on  the  market. 

The  New  Perfection  cooks  anything  a  coal  stove  will,  and 
costs  less.  It  is  sturdy,  clean  and  convenient.  Made  in  1,  2, 
3  and  4  burner  sizes. 

New  Perfection,  No.  5,  has  the  new  tireless  cooking  oven. 
Have  you  seen  it  ? 

The  Imperial  Oil  Company,  Limited 

Toronto,  Ottawa,  Halifax.  Montreal,  Ouebec.  St,  John.  Winnipeg, 
Calgary,  Regina,  Vancouver,  Edmonton,  Saskatoon. 
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A   SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 
purchaser   buy    them    and    no 

other? 

Chicago  "Triplex'' 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and  describe* 
the  most  complete  line  of  Spring  Hinges  manufactured. 


Chicago  SpHtr^^utl  Company 


CHICAGO 


NEW  YORK 


TIE-OUT  OR  TETHERING  CHAINS 

Lightest,  Strongest  and  Best  Chains  on  the  Market. 
Halter,  Dog,  Cattle,  and  Trace  Chains. 


Manufactured  by 


THE  B.  GREENING  WIRE  CO.,  Limited 


HAMILTON,  ONT. 


MONTREAL,  QUE. 
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Building  a  good  brush  trade 

is  an  easy  matter  if  you  sell 

Meakins'  Paint  and  Varnish  Brushes 


We  make  them  in  such  a  way  that  they 
always  give  highest  satisfaction  to  the 
most  particular  of  painters. 

Their  quality  makes  painters  "swear  by"  them — not  at  them. 

Inferior  brushes  may  pay  a  little  larger  profit,  but  what  good  are  they 
if  they  do  not  pull  re-orders. 

The  Meakins   profit  is  reasonably  good  and  it  comes  often. 

A  trial  is  convincing. 

Our  catalog  shows  complete  line — write  for  it. 

Meakins  &  Sons,  Limited 

Hamilton,  Ont. 
Warehouses:  WINNIPEG,  LONDON,  TORONTO,  MONTREAL. 


YOU  NEED  THESE  RIGHT  NOW 

Hot  Weather  is  Coming — Will  sell 'like  hot  cakes— Order  them  To-day. 


Prompt 
Deliveries 


LOOK  AT  THE 
PRICES 


No.  350— One  Flame,  62c  each. 
No.  351— Two  Flames,  85c  each. 
No.  353— Three  Flames,  $1.16)  each. 
Black  Body,  Tin  Burner,  Glass  Bash], 
Cast  Iron  Stand. 


No.  352-Two    Holes.  Four  Flames.  $1.60  each. 

Black  Body,  Tin  Burner,   Glass  Basin — 

Cast   Iron   Stand. 


These 


OIL    STOVES    are  the  right 
goods  for  your  trade. 
Good  Quality — Low  Prices. 


AUSTRIAN  IMPORT  CO.,  Limited 


The  celebrated  AJANO   Wickless   Stove. 
0  inches   high.    Made  entirely   of  Brass. 
No   Wick— .No   Smoke— No   Smell. 
No.   100       -       -       -    $2.50    each 


MONTREAL 
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DISSTON 


}l  F5JUY  GUARANTEED  i 


This  is  one  of  the  set  of 
five  signs  FURNISHED 
FREE. 

Do  you  use  Lantern  Slides  ? 

We  send  a  set  of  four  with- 
out  costs  to  you. 


The  Man  Who 

Can  Tell  a 

Good  Saw 


He  looks  down  the  "gutter"  to  note  the  set 
and  the  sharpening.  Then  he  grasps  the 
handle  to  see  how  the  saw  "hangs"— and  if 
the  handle  fits  the  hand,  as  it  should.  He  notes 
the  symmetry  of  the  lines  and  the  quality  of 
the  wood. 

He  makes  sure  that  it  bends  regularly  and 
evenly  from  point  to  butt  in  proportion  as  the 
width  and  gauge  of  the  saw  varies.  He  notes 
that  the  blade  is  not  too  heavy  in  comparison 
with  the  teeth,  for  that  means  less  labor  in 
using.  His  experience  has  proven  to  him  that 
the  thinner  you  can  get  a  stiff  saw  the  better, 
for  it  makes  less  kerf  and  takes  less  exertion 
to  drive  it. 

This  is  how  the  man  who  knows  can  test 
the  merit  of  a  saw.  But  he  seldom  uses  his 
knowledge,  for  he  has  learned  by  his  own 
experience,  as  well  as  the  experience  of  others, 
that  the  best  way  to  judge  a  good  saw  is  to 
look  for  the  Disston  Brand. 

Dealers  should  take  advantage  of  this  con- 
fidence. Isn't  it  easier  to  hand  out  what  is 
wanted  rather  than  to  waste  time  arguing 
over  what  is  not? 


Reg.  U.S.  Pat.  Off. 


HENRY  DISSTON  &  SONS,  Inc. 

Established  1840 

Keystone  Saw,  Tool,  Steel  and  File  Works 

PHILADELPHIA,  U.S.A. 


Reg.  U.S.  Pat.  Off. 
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The  best  silent  Salesmen  you 
can  get. 

Here  they  are — The  Mosher  Adjustable 
Tool  Rack  on  the  right— the  Mosher  Sell- 
More  Rack  on  the  left.  They  are  brothers, 
and  are  like  one  another,  inasmuch  as 
they  are  both  cracking  good  salesmen. 
The  "Adjustable"  takes  up  his  stand  in- 
side your  store,  collects,  classifies,  and 
displays  to  the  best  advantage,  your 
handled  tool  stock.  He  can  comfortably 
take  care  of  from  300  to  500  pieces  and 
has  display  capabilities  equal  to  20  ft.  of 
wall  space.  The  Sell-More  is  for  outside 
— on  the  sidewalk.  He  will  be  there, 
snow  or  shine,  will  handle  tools  and  any 
other  small  articles ,  requires  no  commis- 
sion on  the  sales  he  makes. 
The  "Adjustable"  in  rich  carmine  finish 
$25 ;  in  golden  or  mission  oak  $30 ;  F.O.B.  Canton, 
rich  carmine  finish  $4.50,  F.O.B.  Canton. 


The  Sell-More  in 


F.  M.  MOSHER,  Canton,  Illinois 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 

We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 

BUCK  BROTHERS 

Millbury,  Mass.,  U.S.A. 


Our   line    of  carving  tools   and  chip 
knives  is  very  extensive  and  complete. 
We  have  every  shape  and  every  size. 
This  accounts  for  the 
School  Boards  specify- 
ing   our    goods    in   so 
many  towns.    Get  busy 
now   and   lay   in  your 
stock  for  the  Autumn. 


Robt.  Sorby 
&  Sons,  Ltd. 

SHEFFIELD 

Geo.    H.    Saywell    Co. 
A      Winnipeg  and  Montreal 


20 


HARDWARE    AND    METAL 


Strikes 

and 

Sold! 


Some  things  sell  themselves. 

I  can't  think  what  these  things  are  at 
the  moment,  but  there  must  be  some- 
thing that  people  look  at  and  buy 
without  an  argument. 

But  stoves  don't  belong  in  that  class. 

A  stove  costs  considerable  money. 
Not  so  much  as  an  automobile,  per- 
haps, but  more  than  a  lamp  chimney 
or  a  wringer. 

So  a  stove  buyer  wants  to  be  shown, 
and  is  entitled  to  be,  too. 

So  in  order  that  you  can  show  those 
who  come  into  your  store  stove-hunt- 
ing, why  not  learn  this  simple  three- 
pointed  diagram  that  we  show  at  the 
head  of  this  page,  off  by  heart? 

The  person  who  sees  a  Gurney- 
Oxford  on  your  floor  will  be  im- 
pressed with  its  appearance.  That 
point  is  O.K. 

Arrow  No.  1  (from  the  right)  points 
to  the  Gurney-Oxford  Economizer,  a 
system  of  regulating  the  fire  that  is 


so  simple  AND  EFFECTIVE  that  no 
other  stove  can  compare  on  this 
point. 

Arrow  No.  2  calls  attention  to  the 
Gurney-Oxford  grates  that  give  such 
a  large  surface  of  air  to  the  fire  that 
the  coal  burns  to  the  last  ounce,  in- 
stead of  smoldering  as  in  some  stoves. 
That  is  an  exclusive  G-0  feature. 

Arrow  No.  3  points  to  the  divided 
flue,  a  famous  G-0  arrangement  that 
leads  all  the  heat  from  the  fire  around 
the  oven.  This  is  the  feature  that 
gained  renown  for  the  G-0  as  a  sure 
and  efficient  cooker. 

Familiarity  with  these  three  points 
should  enable  you  to  sell  99  out  of 
every  100  stove-hunters  that  enter 
your  door,  and  that  percentage  means 
prosperity.  I'm  not  talking  theory. 
I  sold  stoves  retail  for — but  that's 
another  story  and  until  I  get  time  to 
tell  you  about  it,  will  you  take  my 
word  % 

Sam  Oven. 


THE   GURNEY  FOUNDRY  CO.,  LIMITED 

TORONTO,    CANADA 

Hamilton  London  Montreal  Winnipeg  Calgary  Edmonton  Vancouver 
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10057.  Evered's  "Everedy  II."  Patent 
Fanlight  Opener.  For  opening  and  closing 
any  type  of  Fanlight,  Skylight,  Casement, 
etc.,  of  either  hand,  without  removal  of 
parts,  or  any  alteration,  except  the  turning 
of  riveted  joints.  No  loose  parts  to  get  mis- 
laid. Projects  2  in.  only  when  closed. 
Fixing   screws  wrapped   with   each. 
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MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  27-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

,  METALLIC  BEDSTEADS 

Brazed   Brass  and     Copper  Tubes,     and    Brass  Cased  Tubes 

Agents:     R.   Hartridge  &  Co.,  Ltd.,  202  Leeson  &  Lineham  Block,  Calgary, 
Alberta.     H.  J.  Stafford,   591  St.  Catherine  Street  West,  Montreal 
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CORNICES 

SKYLIGHTS 

VENTILATORS 


Write  to-day  for  literature 
on  Cornices  and  Skylights 
— Good  Profits — No  Carry- 
ing in  Stock. 


Carry  a  much  higher  profit  for  the  Dealer  than 
other  makes  of  Sheet  Metal  goods — and  make 
many   customers  permanent   friends. 

"Eastlake"  Steel  Shingles — the  Standard 
Roofing,  ' '  Metallic ' '  Corrugated  Iron  for  Barn 
Sides,  Ridge  Cap,  Valleys,  Weather  Vanes, 
Eavestrough,  and  Water  Piping,  "Acheson" 
Barn  Roof  Lights,  "Halitus"  Ventilators,  etc., 
etc. 

"Metallic"  Brick,  Stone,  and  Clapboard  Sid- 
ing for  Houses,  Stores,  etc.  Artistic  Store 
Fronts.  "Metallic"  Ceilings  and  Walls  for 
any  Interiors.  Roof  Tile  Cornices.  Roof 
Ornaments.    Hayes  Patent  Steel  Lathing. 

The  Dealer  who  sells  inferior  Cornices,  Skylights  or  Ventilators, 
or   any    Sheet   Metal   Materials   for   that   matter,    which   are   not   up 
to  the  mark,  will  eventually  handle  "Metallic"  Materials  in  defence 
of    his    own    good   name. 


The   METALLIC 

ROOFING  CO.  LIMITED 


;S  TORONTO; 

'.King  &  Dufferin  Sts 


WINNIPEG 

:797  Notre  Dame  Av. 


DAVIDSON'S    EXTRA    HEAVY    GALVANIZED    IRON    PAILS 

Attractively  Decorated  with  Bands  of  Bright  Red  Japan  and  Neatly  Labeled 


"Contractors" 

No.    116,    capacity    16    Imp.    quarts. 
Seamless  body,  with  heavily  wired 
top   edge,    and    fitted    with   iron    rim 
to   protect   bottom. 


"Minto" 

No.    14,    capacity    13    Imp.    quarts. 
Strong     and     durable,     and     fitted 
with   heavy   pressed   bottom. 


"Alberta" 

Capacity    12    Imp.    quarts. 
Flaring    pattern,    heavy     material, 
reinforced    ears,    extra    wide    across 
top. 


These  pails  are  galvanized  after  being  formed,  which  adds  considerable  to  their 
strength  and  wearing  qualities. 

They  are  in  great  demand  for  use  by  contractors,  railways,  roofers,  cement  workers, 
corporations  and  the  mounted  military  camps. 

Write  for  Prices. 

THE  THOS.  DAVIDSON  MFG.  CO.  Limited,        Montreal.  Winnipeg,  Toronto 
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Morrison 

Brass 

Valves 


A/TORRISON  Valves  make  a  repu- 
-L*-*-  tation  for  the  man  who  sells 
them.  The  same  reputation  for  giv- 
ing satisfaction  which  they  them- 
selves have  maintained  now  for  up- 
wards of  twenty-five  years.  We 
manufacture  valves  of  different 
types  for  every  conceivable  purpose. 
Each  type  of  valve  is  the  result  of 
long  and  painstaking  study  of  re- 
quirements and  skilful  design.  Each 
individual  valve  is  the  best  that  good 
materials  and  workmanship  can  pro- 
duce and  is  sold  with  an  absolute 
guarantee  that  it  is  RIGHT.  All 
the  dealer  needs  to  know  about  valves 
is  Morrison — all  he  has  to  look  for  is 
J.M.T.  (James  Morrison,  Toronto), 
in  a  triangle. 

The  James  Morrison  Brass 
Manufacturing  Co.,  Ltd. 

93-97  Adelaide  St.  West 
TORONTO  -  CANADA 


Nothing  so  effective  for  a  heating 
auxiliary  or  for  keeping  a  room 
comfortable  on  a  chilly  evening  as 

MXIaryS 

New  Famous  Oil  Heater 


This  Heater  has  banished  for  ever  the  old- 
fashioned  prejudice  against  the  use  of  oil  for 
heating — the  proof  of  this  in  the  extreme  popu- 
larity of  the  "Famous." 

One-piece  Copper  Oil  Tank — indestructible. 

New  method  of  replacing  the  wick — no  in- 
convenience. 

Automatic  wick-locking  device — keeps  the 
wick  at  right  height. 

Effective  oil  indicator — shows  exact  amount 
of  oil  in  tank. 

It  will  pay  you  to  get  in  touch  with  our  near- 
est Branch. 

McClary's  Ship  Quick 

MXIaryfc 

TORONTO,     WINNIPEG,     EDMONTON,     ST.  JOHN, 
VANCOUVER,  SASKATOON,  MONTREAL, 

HAMILTON,  LONDON,  CALGARY, 
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All  features  combine  to  make  the  sunshine  a  perfect  furnace 

It  is  not  only  one  or  two  special  points,  but  a  complete   combination   of  superior 
features  that  brings 

McCIao& 

Sunshine  Furnace 

up  to  its  height  of  excellence. 


The  American  Ingot  Iron  Dome  and  Radiator,  rust -resisting. 

The  Water  Pan  in  the  right  place,  easy  to  refill  ■ — healthful  heat. 

The  two-piece  semi-steel  firepot — no  warping  or  cracking. 

The  four-bar,  three-sided  grates — last  three  times  as  long  as  one-sided  grates. 

The  Dust  Flue  carries  the  dust  to  the  smoke  pipe. 

The  large  double-feed  doors  make  firing  easy. 

Send  for  a  supply  of  advertising  literature. 

McCLARY'S  ON  GOODS  IS  A  QUALITY  NAME. 


MONTREAL  HAMILTON 

TORONTO 
LONDON  CALGARY 


MXIaryS 


WINNIPEG  EDMONTON 

ST.  JOHN,  N.B. 
VANCOUVER  SASKATOON 
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SELL  HIM 

DUPONT  POWDER 

When  He  Asks  for  "Shells  for 
Field  or  Trapshooting" 

HPHEN  you  sell  him  a  powder  load 
*   which  always  "makes  good." 

DUPONT  POWDER,  either  "bulk"  or 
"dense,"  is  loaded  by  standard  loading 
companies.  The  powder  is  known  every- 
where. Its  reliability  and  uniform  shoot- 
ing properties  are  demonstrated  at  the 
traps,  in  the  woods,  or  in  the  blinds. 

SIMPLIFY  YOUR  STOCK 

By  selling  DUPONT  LOADS  only.  Concentrate 
on  DUPONT  POWDER— the  "old  reliable," 
guaranteed  kind.  Shooters  are  "fussy"  about 
their  powder  loads.  Why  invite  dissatisfaction 
by  selling  powders  of  little  known  or  inferior 
quality! 

Sell  him  DUPONT — he  is  sure  to  find  it  always 
satisfactory.  Build  your  sporting  powder  busi- 
ness on  goods  of  known  merit.  Stock  DUPONT 
— the  asked-for,  quick-selling,  satisfaction-giving 
Smokeless  Powder  for  shotguns. 

For  booklets  about  Sporting  Powders 
for  all  types  of  firearms  or  trapshoot- 
ing booklets,  or  club  organization  aids, 
write    to    Sporting    Powder    Division. 


DU  PONT  POWDER  CO. 

ESTABLISHED  1802 

m  WILMINGTON,   DEL. 


BENCH  DRILLS 

All  Kinds  and  Sizes 


Get  Some  I 

Good  ell- Pratt  Company 

Greenfield,  Mass.,  U.  S.  A. 
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Patronage-Creating 
Forces 


Whenever  an  inexperienced  person 
sees  a  large  factory  that  manufac- 
tures a  line  of  goods  that  is  not  for 
daily  consumption,  he  wonders  where 
they  all  go. 

MERIT    CREATES  PATRONAGE 

from  the  raw  materials  of  increasing 
population,  the  ability  of  people  to 
wear  out  the  most  sturdy  utilities  and 
the  fact  that  no  commodity  on  the 
market  yet  enjoys  more  than  a  frac- 
tion of  its  possible  patronage. 

"The  Survival  of  the  Fittest"  is  the 
governing  law  of  articles  of  manufac- 
ture as  well  as  of  persons — a  signifi- 
cant statement  when  you  consider 
that  the  Bissell  is  the  only  survivor 
of  pioneer  sweeper  days  and  the  only 
universally  recognized  carpet 
sweeper  in  the  world. 

Other  important  factors  in  the  in- 
creasing demand  for  the  Bissell 
sweeper  are  its  constant  improve- 
ment; a  sound  and  sincere  sales  policy 
which  comprehends  standard  prices, 
liberal  co-operation  with  retailer  and 
jobber  and  continuous  advertising; 
and  above  all,  as  demonstrated  by  the 
constant  growth  of  our  business,  its 
acceptance  by  the  public  as  the  most 
handy,  inexpensive  cleaning  device 
for  everyday  use. 

BISSELL  CARPET  SWEEPER  CO. 

Grand  Rapids,  Mich. 

Largest  Exclusive   Carpet  Sweeper    Makers    in    the 
World. 

BRANCHES  : 

New  York  City  (Sales  and  Stock  Rooms  and  Export 
Department),  25  Warren  St.  Niagara  Falls,  Ont., 
(Factory).  London  (Agency),  Paris. 


^llllllllllllllllllllllllllllllllllllillllllllllllllllllllllllM 


Consistent 
Good  Quality 


Brushed   Brass   or   Rich  Gilt. 
AM  5606.  Height  7  inches.     AM  5607.  Height  5%  inches. 

Our  Fern  Baskets   and 
Tea  Kettles 

are  articles  that  are  certain  to  attract  public  attention  on 
account  of  their  beautified  finish  and  artistic  design.  They 
sell  well  and   make  satisfied  customers  everywhere. 


AM    5622.      Polished     Brass     or     Nickel     Plated.      1     quart. 
AM    5623.     With  Wood   Handle. 


Our    catalog;    contains    our    complete    line    of    quick-selling: 
brass  ware. 

Every  aggressive  dealer  should  write  for  it  at  once. 

Drop   us  a  card  now. 


|    Chadwick  Brass  Co.,  Limited    | 

HAMILTON,  ONTARIO 

i|[||l!lllll!lllllllllllll[||i:i!lllll!l!l!lll!l!lllll!lllllllllll!l!lll!l!IIISIII!lllllllllll^ 
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YOU  do  have  to  create  confidence  when 
you  sell  Yale  Products.     The   name 
Yale  is  just  another  name  for  Quality 
and  Service  for  locks  and  hardware. 


YALE 
Door  Closers 

{Formerly   known   as 
the  Yale  Door  Check) 

WHEREVER  there 
are  doors  to  be 
closed — front,  rear,  pan- 
try, bedroom,  bathroom 
— there  is  use  for  a  Yale 
DoorCloser.  Silent,sure, 
quick-acting — never  for- 
gets  to  close   the   door. 


YALE 

Padlocks 

BUYERS  ask  for  Yale 
Padlocks  by  name, 
because  they  know  that 
Yale  on  the  outside  is  a 
guarantee  that  the  insides 
are  all  they  should  be. 
There  are  a  hundred  and 
and  a  hundred 
-for  Yale  Padlocks. 


one  uses^ 


more- 


r 

r                      * 

YALE 
Builders'  Hardware ,. 

DECORATIVE 
beauty  and  protec- 
tion distinguish  Yale 
Builders'  Hardware. 
There  are  over  two  hun- 
dred exclusive  designs  in 
practically  all  schools  of 
ornament. 

YALE 

Night  Latches 

YOU  are  safe  when 
you  sell  a  customer 
a  Yale  Night  Latch,  for 
protection  and  conveni- 
ence. Every  house  has 
one  or  more  doors  that 
need  a  Yale  Night  Latch. 

Write  us  about  our  Dealers 
Advertising  Service.  It 
gives  the  sort  of  selling  h»lp 
that  keeps  stock  on  the  move. 


Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products,  Locks,  Padlocks, 
Builders'    Hardware    and     Door    Closers. 

General  Offices  and  Works :   St.  Catharines,  Ont. . 


Sandusky  Power 
or  Electric  Washer 

Here  is  a  thoroughly  practical  Washer,  one  that 
will  do  a  family  washing  right  at  home,  under 
sanitary  conditions  and  save  from  $1.00  to  $3.00 
each  week,  enough  to  pay  for  it  in  a  short  time. 

Every  Dealer  who  has  stocked  it  has  found  it 
exactly  as  represented — first-class  in  every  respect 
and  a  splendid  seller. 

Every  woman  is  captivated  by  the  way  it  starts 
automatically  and  by  the  perfect  condition  of  the 
clothes  and  their  snow-white  cleanness  after  wash- 
ing.   You  will  find  it 

A  Trade- Br inger 

worth  handling,  because  every  woman  who  gets  one 
recommends  it  and  sends  more  customers  to  you. 

One  big  selling  point  which  takes  with  prospective 
buyers  is  the  novel  wringer  device.  It  permits 
wringer  to  be  started,  stopped,  reversed  or  swung 
to  any  position.  And  while  the  washing  is  going  on, 
the  wringer  will  wring  from  the  rinse  water  to  the 
bluing  and  from  the  bluing  right  into  the  basket. 
The  construction  of  the  entire  Washer  is  the  best 
possible. 

Space  won't  permit  full  details,  but  if  you'll 
write  we  send  them  and  tell  you  about  our  Guaran- 
tee Certificate  plan  which  helps  you  make  quick 
sales.  Our  proposition  is  worth  sending  for.  Don't 
neglect  it.  * 

The  One  Minute  Washer  Co. 

SANDUSKY,  OHIO,  U.S.A. 

Western  Canada  Distributing  Agents  : 

Miller-Morse  Hardware  Co.,  Ltd.,  Winnipeg,  Man. 
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GLASS  DOOR 


(2XVSC3 


^GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 

found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR     BURNER    LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,  Ohio 
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•High-Grade  Cutlery — Electro-Plate  and  Solid— 
Nickel-Silver  Flatware 

ThisChild'sSetWiUMakea 
Nice  Gift 

It  is  put  up  in  a  neat,  tasty,  satin-lined  box,  and  is 
sure  to  draw  attention. 


Stock  a  few  now.     They  pay  a  good  profit,  and  are 
guaranteed  to  give  perfect  satisfaction. 

McGLASHAN  CLARKE  CO.,  LTD. 

NIAGARA  FALLS,  CANADA 

AGENTS: 
J.    MACKAY    ROSE.    88   McGlll    St.,   Montreal.    Qua. 
N.   F.   GUNDY,  61  Albert   St.,   Toronto,  Ont. 
BEN.I.    ROGERS,   Charlottetown,  P.E.I. 


WIRE  BALE  TIES 


CROSSHEAD 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer  Rods, 

and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES   as  inferior  to 

none. 


The  Laidlaw  Bale -Tie  Co.,  Hamilton,  Ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


I" 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold   throughout   the   Dominion   by   all    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey   made. 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because    It    Is   The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 
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SPRINKLERS 


PLAIN  —  JAPANNED  —  GALVANIZED. 


SIZES- 1  QT.  TO  16  QT. 


The  Eoses  on  our  Cans  CAN- 
NOT DEOP  OFF. 

Users  of  our  Sprinklers  have 
no  trouble  of  this  kind,  as  the 
roses  SCEEW  ON,  and  CAN- 
NOT POSSIBLY  BECOME 
DETACHED. 

WAEM    WEATHEE   BEINGS 

A  BIG  CALL  FOE  THIS 

LINE. 

PUT  SOME  ON  YOUE  NEXT 
OEDEE. 


E.  T.  WRIGHT  CO.,  LIMITED,     HAMILTON,  CANADA 


EDWARD  PRESTON  &  SONS  Ltd.,  «XL,  BIRMINGHAM,  ENGLAND, 


MANUFACTURERS  OF  RULES,  LEVELS,  PLANES, 
AND  IMPROVED  CARPENTERS'  TOOLS. 


Manufacturer*     of     the     Improved     Sash,     Rabbeting, 
Quirk,  and  Bead  Routers,  Patent  Chamfer  Shaves  and 
Moulding;  Tools,  Iron  Planes,  Plumb  Tools,  Trammel       Patent  Adjustable  Bull-Nose  Rabbet 
Heads,  etc.  Plane. 


ILLUSTRATED  CATALOGUE 

can    be    obtained    through    our 
representatives. 


G.  S.  PELTON  &  SON,  203  St.  Nicholas  Building,  MONTREAL 


Canadian 


BOLTS&NUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


n 

MONTREAL! 
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WROUGHT  PIPE 

Black    and    Galvanized, 
sizes  Y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every  length   is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPLES   In    all   sizes— black 
or  galvanized. 
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SUPPORT  HOME  INDUSTRIES 

THE  CANADA  METAL  CO.,  LIMITED,  MANUFACTURE  IN  CANADA 


ave  Beaten 
All  Records 


Our  BABBITT  Sales  for  19131 

Year  by  year  they  increase  by  Leaps  and  Bounds. 

The  Reason : 

What  we  make  we  guarantee. 
Nothing  is  done  by  guesswork. 

Mixtures  and  Physical  Tests  are  controlled  through 
our  chemical  and  testing  laboratories.  All  Babbitt  Metals 
are  tested  with  a  friction  testing  machine. 

This  'strict  attention  to  details  enables  us  to  supply 
all  requirements. 

Ask  for  our  booklet  "Shakespeare  ana1 
Babhitt  fifetah."   Mailed  free. 


The  Canada  Metal  Company,  Limited 


HEAD      OFFICE    TORONTO 


AND  FACTORY 


Pactories    Winnipeg,  Montreal 


MILLERS  FALLS  TOOLS 


Have  been  "familiar  as 
household  words"  for  over 
forty  years. 

QUALITYIALWAYS 

has  been  our  policy,  and  on 
this  foundation  we  have  built 
up  a  trade  as  broad  as  the 
world. 

OUR  LINE  INCLUDES 

Breast  Drills — Braces  — 
Hack  Saws  —  Hack  Saw 
Frames — Mitre  Boxes  — 
Boring  Tools — Fret  Saws 
— Vises,  etc.,  etc. 

Each  and  every  one  rep- 
resentative of  the  best  of 
its  class. 

For  tools  worth  using,  see 
our  catalog.  A  copy  yours 
for  the  asking. 


MILLERS  FALLS 
COMPANY 

28  Warren  St.,  New  York 


I 
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Turning    Saw. 


r 


Universal      Angular      B  i  t 

Stock  No.  109,  with  Barber 

Improved  Chuck. 


r 


Mitre   Box 


Considerable 
Profit— 


and  big  goodwill  building  quali- 
ties are  the  features  that  dis- 
tinguish this  STRATFORD 
ironing  board. 

Because  they  are  so  carefully 
made  they  will  not  warp  or 
split — which  makes  them  great 
friends  of  your  women  patrons. 
They  are  always  in  demand,  so 
get  some  in  stock  now.  You'll 
naturally  want  to  supply  the 
best  when  the  call  comes. 

Write  for  prices  and  catalog. 
The 

Stratford  Mfg.  Co. 

Limited 
Stratford,     -     Ont. 

REPRESENTED  BY: 
British  Columbia — 'Martin,  Finlayson  & 
Mather,  Ltd.,  Vancouver.  Maritime 
Provinces — J.  H.  Hanson  Co.,  Montreal. 
Quebec  —  Jas.  S.  Parkes,  Montreal. 
Ontario — Roy  E.  Harris,  Stratford. 


Nr1 
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Semi- 
Plain 
Design, 

Smooth 
Castings 


The  Capital  Favorite 

is  a  medium-priced,  high-grade  Range 

that  you'll  find  very  profitable 

to  handle. 


Everything  that  goes  into  its  construc- 
tion is  selected  for  durability. 

The  smooth  castings,  tight  and  well- 
fitted  joints,  semi-plain  design  and  splen- 
did working  qualities  have  made  the 
CAPITAL  a  great  favorite  with  the 
trade  for  a  medium-priced  Range  em- 
bodying all  the  best  features  known  to 
range  building. 

Made  in  three  sizes,  16,  18  and  20-inch 
ovens. 

Closets  are  finished  in  either  standard  or 
tiled  finish. 

Try  it.    It  speaks  convincingly  for  itself. 

Findlay  Bros.  Co.,  Limited 

Head  Office  and  Works:  CARLETON  PLACE,  ONT. 
Branch  House:  260  Princess  St.,  WINNIPEG 

Wholesale  Jobbers  for  N.  Alberta,  Revillon  Wholesale  Ltd., 
Edmonton.  Distributing  Agents  for  So.  Alberta,  D.  V.  Cope 
&  Co.,  Calgary.  For  British  Columbia,  Geo.  D.  Horsman, 
Vancouver. 


Mr.  ROOFING  DEALER— 
Read  What  Johns-Manville 
Roofing  Service  Does 
For  You. 


It  gives  you  the  exclusive  sale  in  your  town 
of  J-M  Asbestos  Roofing,  and  J-M  Regal 
Roofing.  That  means  NO  COMPETITION, 
for  the  reason  that  they  stand  in  a  class  by 
themselves  and  you  don't  have  to  sacrifice 
profits  by  cutting  prices. 

J-M  Asbestos  Roofing,  made  of  alternate  layers  of 
pure  Asbestos  and  genuine  Trinidad  Lake  Asphalt, 
is  the  standard  acid-proof,  no-paint,  no-repair 
roofing  that  gives  perfect  fire  protection.  These 
roofings  are  widely  advertised,  favorably  known 
everywhere,  and  in  steady  demand. 
J-M  Regal  Roofing  is  the  highest  type  of  rubber 
roofing;  not  to  be  confused  with  low-grade,  short- 
service   roofings. 

By  making  you  our  SOLE  dealer  in  your  town  and 
backing  you  up  with  such  goods,  such  an  institution 
and  such  service,  don't  you  see  how  we  build  up 
your  trade  and  fatten  your  bank  account? 
Another  thing,  you  don  't  need  to  carry  much  stock. 
Our  branch  house  near  you  does  that.  Whenever 
you  run  low,  just  order  from  them  and  they'll  ship 
immediately. 

Now  Read  What  Johns-Manville 
Service  Does  for  Your  Customers 

Johns-Manville  Service  gives  your  customers  the 
world 's  standard  roofings  manufactured  by  a  five 
million  dollar  concern,  with  more  than  fifty  years' 
experience  in  the  study  and  solution  of  roofing 
problems.  Tt  also  gives  them  the  benefit  of  helpful 
suggestions  and  a  cheerful  willingness  to  make 
right  anything  that  goes  wrong. 

This  is  real,  worth-while  Service — the  Johns- 
Manville  kind.  It  means  a  satisfied  customer;  it 
means  more  business  from  that  customer,  more 
customers,  and  more  profit. 

Consequently,  when  you  link  your  name  to  J-M 
Roofing  Quality  and  Service  you  are  actually  build- 
ing up  your  business  on  the  strength  of  our  re- 
sources and  reputation  for  reliability  and  square 
dealing. 

Break  awav  from  Cut-Throat  Competition  and  be- 
come  a  J-M   Exclusive  Dealer. 

Break  Away  from  Cut-Throat  Competition  and 
Become  a  J-M  Exclusive  Dealer. 

Do  it  NOW.  Write  our  Branch  nearest  you 
TO-DAY  and  get  our  Special  Dealer  Proposition. 
Some  progressive  dealer  in  your  town  will  get  the 
benefit  of  J-M  Roofing:  Quality,  Service  and  Adver- 
tising—WHY  NOT  YOU? 

THE  CANADIAN 
H.  W.  JOHNS-MANVILLE  CO.,  LIMITED 

Manufacturers  of  Ready  Roofings  :  Pipe  Coverings  ;  Packings  ;  Stove  Lining; 
Furnace  Cemenls  ;  Pipe  Joint  Cement;  Garden  jHose  ;  Fire  Extinguishers' 
Spark  Plugs  ;  Dry  Batteries  ;  Roof  Coating  :  etc. 


TORONTO 

MONTREAL 


WINNIPEG 
VANCOUVER 
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Hardware  dealers  who  have  sold 
our  fine  tools  and  Precision  instru- 
ments will  acknowledge  that  this 
honor  is  fully  deserved  because 
of  the  perfect  service  always  ren- 
dered by  any  tool  bearing  our 
name  or  trade-mark.  We  are, 
therefore,  glad  to  announce  that 
we  have  become  by  invitation 
members  of  an  association  whose 
requirements  are  HONOR, 
QUALITY,  STRENGTH, 
AND  SERVICE 

^9he  LS.Starrett  Co. 

cyYovlds  Qreatest  'Doolmakers    . 

Athol,Mass. 


4i-331 


Starrctt  Toots 

ARE  RECOGNIZED  AS 

LEADERS 

OF  THE 

WORLD 

We  are  reproducing  here  a  copy  of  the 
official  announcement  of  the 

RICE  LEADERS  OF  THE 
WORLD  ASSOCIATION 

notifying  all  whom  it  may  concern  that 
we  have  been  selected  as  the  recognized 
leaders  of  the  world  in  the  manufacture 
of  fine  mechanical  tools. 
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Qlpon   tnu  U.,0.,Uo„   u  Lm?  llu-  &m£Ui  J  ill,  ItLurtnlu.,.,  .narCiii..  luX.,!"  Couim 
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HESTER    REPEATING  ARMS  C 


:  S.  TOWNE   MFO.COK 


HOUR  &   COMPANY 


;    CARBORUNDUM    CO 


THE  i.OLOINS  &  » 


'1 


APLE   PRODUCTS  C 


MOERATOB  CO  THE  NEW   HAVeN  CLOCK  CO. 

OMPANY  NATIONAL  VENEER  PRODUCTS  CO. 


ECO.  HAZEL- 


ANDERSON  ELECTRIC  CAR  COMPANY 
IRVING-PITT    MANUFACTURING   CO. 


NOMAS  O,  PLANT   COMPANY 


MERICAN  OPTICAL   COMPANY 


EBERHARD    FABCR 


ME  IS   STARRETT  CO. 


OlwMkc  SZed&tSoll  ltu9UcdO  Cuvcialiou 
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JENKINS   BROS.' 


Type  "K" 

Brass  Gate  Valves 

Suitable  for  125  pounds  working  steam  pressure. 

Type  "K"  Brass  Gate  Valves  were  designed  to  meet 
the  demand  of  the  most  discriminate  valve  users. 
They  are  neat  and  handsome  in  appearance.  Made 
from  the  highest  grade  materials  and  finished  by 
first-class  workmen  on  modern  machinery.  They  are 
of  the  double-wedge  principle — fitted  with  metal 
gland  or  follower  in  stuffing-box. 

Stocked  by  all  first-class  dealers. 

Catalogue  mailed  free  upon  request. 


OUR    "DIAMOND" 

trade-mark  is  cast  on 
the  body  of  all  "Genu- 
ine" JENKINS  BROS.' 
VALVES  for  your  pro- 
tection. See  that  the 
valves  you  buy  bear  it. 
Made  in  sizes  1/4"  to  3" 
inclusive. 


Approved  for  use  by 
the  Depts.  of  Public 
Works  in  Ontario  and 
the  Western  Provinces. 


Fig.  300— Sectional  View 


JENKINS  BROS.,  Limited 

103  Remi  St.,  MONTREAL 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


JI 


Our  Patented   Metal  Shelf  Boxes   will   improve  the  appearance  of 
your  store,   and   will   enable  you   to   give  your   customers   quicker 
and  more  efficient  service. 
Advise  us  space  you  have  available  for  S'helf  boxes  and   shelving, 


and    we   will    sketch    out    plan   and    give    you    our    best    price   for 

same. 

Send   for  illustrated  catalogue,   it  will  interest  you. 


Cameron  and   Campbell, 


Toronto 


GLAZIERS'    DIAMONDS 


JULES  MOLLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent    Diamond  (Quality  Guaranteed) 
Sole  Canadian  Agents  Taylor    &    Thompson      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 
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Write  for  catalogues  of 

The    CANADIAN    ROGERS 
CO!S  NEW  LINES  of  SILVER- 
PLATED  WARE 


The  Biltmore 


Showing  everything  for  the  Spring  Trade 

in    new   and    attractive    designs    in    both 

Hollowware  and  Flatware. 


Note.— The  Wm.  A.  Rogers  (^  S  X  R  tea 
spoons  (listed  at  $4.75),  should  easily  bring  50 
cents  per  dozen  more  than  other  plated  silver 
at  the  same  list  price.  —  Why?  —  They  are 
plated  on  21%  nickel,  which  is  harder,  whiter 
and  more  durable  than  the  base  used  by  other 
manufacturers  and  plated  with  full  60  dwt.  on 
the  tea  spoons  and  heavily  sectional  plated  on 
parts  exposed  to  wear. 


CANADIAN   ROGERS  CO.,  LIMITED 


Toronto 


Winnipeg 


Vancouver 
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Your  Trade  and  Our  Trade-Mark 

The  DOMINION  Trade-Mark  is  significant.  A  cartridge  and  a  shot 
shell  interwoven  with  the  letter  "D."  It's  the  mark  of  quality,  backed  by  an 
unqualified  guarantee. 


Dominion  Dependability 


Dominion  Dealers 


Dominion  Dollars 


Dominion  Dominates 

DOMINION  AMMUNITION  has  earned  for  itself  a  prominent  place 
on  the  shelves  of  every  dealer.  Attractive  uniform  shelves,  quick  turn-over  and 
satisfied  customers. 

That  is  the  experience  of  dealers  who  handle  the  DOMINION  brand. 

[s  there  a  live  Trap-shooting  Club  in  your  town? 


Dominion  Cartridge  Company,  Limited 


Montreal 


Here  is  the  Wonderful 


O€teM0P 


(Made  in  Canada) 


that  thousands  are  reading  about 

In  our  big  advertising  campaign  in  the  daily  papers  in  the 
important  cities  from  coast  to  coast  in  Canada,  and  in  the  larg- 
est and  most  popular  magazines,  we're  telling  thousands  and 
thousands  of  housewives  that  the  O-Cedar  Polish  Mop  enables 
them  to  keep  the  floors,  banisters,  tops  of  doors,  plate  rails,  etc., 
.  clean  and  shining  at  a  50%  saving  of  time  and  labor. 

O-Cedar  Polish  Mops    are    a    centre    of    attraction  wherever 

displayed. 

Stock  and  display  them  and  you'll  get  many  good  profits. 

Order  from  your  jobber. 

CHAHNELL   CHEMICAL  CO.,  LIMITED 

369  Sorauren  Ave.,  Toronto,  Ont. 
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Subjects  and  Speakers  for  Alberta  Convention 

Beginning  May  5,  Calgary  Will  be  Mecca  for  Many  Merchants — 
Government  Legislation,  Pure  Food  Laws,  Early  Closing,  Taxa- 
tion of  Retailers,  and  Many  Other  Topics  on  the  Slate — Growth 
of  the  Organization. 


CALGARY,  Alta.,  May  1.— (Special). 
— As   already   announced,   the   Re- 
tail   Merchants'    Association    con- 
vention of  Alberta  will  be  held  on  May 
5,  6  and  7. 

To  give  an  idea  of  the  progress  that 
has  been  made  in  establishing  a  branch 
of  the  Retail  Merchants'  Association  in 
the  Province  of  Alberta,  it  is  only  neces- 
sary merely  to  state  that  the  branch  was 
formed  last  August,  and  since  that  date 
there  must  have  been  some  tall  hustling 
done  to  bring  the  organization  to  its 
present  size  and  influence.  There  are 
now  in  the  Province  of  Alberta  eighty 
branches  of  the  Association,  and  they 
are  represented  in  no  less  than  100 
towns  and  cities. 

The  branch  set  out  with  a  dozen  ob- 
jects in  view,  the  achievement  of  which 
would  help  considerably  to  raise  the 
standard  of  business  in  Alberta.  Firstly, 
the  association  would  protect  the  com- 
mercial interests  of  all  retail  merchants, 
and  enlist  the  co-operation  of  manufac- 
turers, producers,  wholesalers  and  re- 
tailers in  securing  better  trade  condi- 
tions. Among  other  objects  are  the  sim- 
plification of  legislation  for  the  collec- 
tion of  debts,  the  abolition  of  gift 
schemes,  such  as  new  forms  of  trading- 


stamps,  coupons,  etc.;  the  reporting  of 
delinquent  customers  through  the  credit 
reporting  department,  and  the  preven- 
tion of  manufacturers  or  wholesalers 
from  selling  direct  to  retailers'  custom- 
ers. The  Retail  Manufacturers'  Asso- 
ciation is  also  endeavoring  to  enforce 
the  Transient  Traders'  Act,  to  enforce 
and  improve  the  peddlers'  license  sys- 
tem, and  to  make  it  a  criminal  offence 
to  advertise  goods  different  to  what  they 
are,  or  to  stamp  them  with  false  marks. 


SPECIAL      REPRESENTA- 
TIVE THERE. 

This  convention  will  be  cov- 
ered by  C.  W.  Byers,  the  West- 
ern Canada  editor  of  this 
paper.  Mr.  Byers  left  Winni- 
peg recently  on  a  trip  through 
the  West  via  Saskatoon  and 
Edmonton  to  Calgary.  All 
readers,  Eastern  as  well  as 
Western,  interested  in  Associa- 
tion work  should  look  forward 
to  the  complete  report  of  the 
Alberta  R.  M.  A.  convention 
in  the  next  two  issues. 


This  body  also  aims  to  keep  its  members 
posted  on  any  proposed  legislation,  Do- 
minion or  Provincial,  that  will  affect 
their  interests,  encourages  buying  in  the 
home  town,  and  claims  equality  for  all, 
and  privileges  for  none. 

The  Provincial  Officers. 

At  the  first  meeting  of  the  new 
new  branch  held  in  Calgary  last  August, 
J.  F.  Glanville,  a  dry  goods  and  cloth- 
ing merchant,  Calgary,  was  elected  pro- 
vincial president;  Alfred  Hinds,  butcher, 
Calgary,  was  appointed  provincial  first 
vice;  James  Patterson,  grocer,  Calgary, 
second  vice;  R.  Burns,  Calgary,  pro- 
vincial secretary;  and  J.  A.  Bucknall, 
the  provincial  treasurer.  Arrangements 
were  made  for  holding  the  first  annual 
convention.  Early  in  April,  an  official 
call  was  sent  to  all  members,  and  others, 
to  attend  the  convention,  calling  atten- 
tion to  the  fact  that  if  each  branch,  of 
which  there  are  80,  sent  its  quota  of  rep- 
resentatives, it  would  be  possible  to 
show  such  a  gathering  of  retail  merch- 
ants as  has  never  been  seen  in  the  Pro- 
vince of  Alberta. 

All  the  other  provinces  have  held  their 
annual  conventions,  and  it  was  left  to 
(Continued  on  page  64.) 


Three  Display  Windows  in   16-foot  Front 

Toronto  Hardware  Firm  Has  Three  Separate  Display  Windows 
in  a  Store  Front  16  Feet  Wide — Three  Different  Lines  of  Goods 
Displayed  at  One  Time. 


THE  accompanying  illustration 
shows  the  16-foot  store  front  of 
Prince  &  Co.,  hardware  merchants 
and  sanitary  engineers  at  526  Bloor 
Street  W.,  Toronto.  This  store  front  is 
a  model  in  many  respects,  and  demon- 
strates that,  although  a  store  is  very 
narrow,  there  is  no  excuse  for  a  firm 
not  having  an  up-to-date  store  front  and 
show  window  for  display  purposes. 

This  store  front  has  an  individuality, 
and  stands  out  prominently  among  the 
other  stores  in  the  locality.  The  ma- 
jority of  hardware  merchants  agree  that 
a  16-foot  frontage  is  very  narrow,  but 
when  you  come  to  examine  the  store 
front  here  illustrated,  you  will  find  that 
three  distinct  and  neatly-arranged  dis- 
plays are  shown,  and  you  begin  to  think 
that  16  feet  is  not  so  narrow  after  all  if 
properly  used.  The  full  width  of  the 
store  front  is  sixteen  feet.  The  entrance 
is  4y2  feet  wide  at  the  narrowest  point, 
and    widens    to    seven    feet    as    you    ap- 


proach the  entrance  door.  The  two  front 
windows  measure  6  feet  each  in  width, 
and  taper  towards  the  back  of  the  win- 
dow. The  illustration  does  not  show  up 
all  the  details  of  the  store  front. 

The  woodwork,  including  the  paneled 
ceiling  over  the  entrance,  is  grained  and 
varnished.  An  electric  light  is  sus- 
pended from  the  ceiling.  The  tile  floor 
at  the  entrance  is  shown  in  the  illustra- 
tion. This  floor  is  a  commendable  fea- 
ture, and  adds  greatly  to  the  general  ap- 
pearance of  the  store  front.  Above  the 
plate-glass  a  neat  design  of  leaded  art 
glass  has  been  used. 

The  interiors  of  the  display  windows 
have  also  been  neatly  finished,  the  floors 
grained,  and  the  sides  and  backs  paneled 
off  and  fitted  with  beveled  mirrors.  In 
the  evening  the  windows  are  exceedingly 
bright  on  account  of  a  large  number  of 
overhead  incandescent  lamps,  which  are 
used  for  illuminating.  Three  displays 
here  shown   were  in   the  windows   when 


Hardware  and  Metal's  photographer 
called.  These  displays  will  give  the 
reader  an  idea  of  the  high  order  of  dis- 
plays which  appear  in  Prince  &  Co.  dis- 
play windows. 

The  window  on  the  left  was  devoted 
to  sporting  goods,  principally  baseball 
goods.  A  nice  range  of  mitts,  gloves, 
balls,  bats,  masks,  etc.,  was  shown,  also 
a  line  of  footballs,  roller  skates,  etc.  The 
goods  were  all  marked  in  plain  figures, 
ctnd  the  presence  of  a  number  of  neat 
price  cards  made  the  display  doubly  in- 
teresting. 

The  window  on  the  right  contained  an 
exceedingly  neat  display  of  painting 
materials,  brushes,  color  cards,  etc.  The 
display  was  not  overcrowded,  and  was 
one  that  attracted  much  attention. 

The  third  display  was  one  of  aluminum- 
ware.  This  display,  although  not  as 
close  to  the  sidewalk  as  the  other  two, 
was  none  the  less  attractive,  and  the 
(Continued  on  page  53.) 


Store  front  of  Prince  &  Co.,  Bloor  S  t.  IT7.,  Toronto,  shotving  three  displa  y  windows  in  16-foot  front. 
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New  Western  Freight  Rates  Under  Analysis 

Benefit  to  the  Provinces  West  of  Manitoba  —  Retailers  Should 
Reap  Considerable  Advantage  —  Reduction  of  About  l1/^  Per 
Cent. — Some  Interesting  Figures. 


THAT  the  retail  merchants  of  Al- 
berta, Saskatchewan  and  British 
Columbia  will  be  materially  bene- 
fited by  the  decision  of  the  Dominion 
Railway  Commission  in  the  Western 
rates  case  is  evident  after  a  study  is 
made  of  the  application  of  the  new  rate 
schedules,  although  in  the  general  ten- 
dency towards  unsettled  prices,  in  the 
West  at  the  present  time,  the  propor- 
tion of  benefit  to  the  consumer  and  to 
the  retailer  may  not  be  definitely  de- 
fined. To  the  wholesaler  there  is  little 
change,  although  there  is  evidently  a 
direct  saving  to  eastern  houses  of  about 
one  cent  per  hundred  pounds  on  west- 
ern orders,  this  being  the  reduction  in 
the  rate  between  the  head  of  the  Lakes 
and  Winnipeg. 

To  summarize  the  order  of  the  com- 
mission briefly  it  may  be  stated  that  the 
principal  provision  is  to  put  the  rates 
for  Saskatchewan  and  Alberta  on  the 
same  basis  as  Manitoba,  and  to  make  an 
even  more  substantial  reduction  on  the 
proportionately  higher  rates  in  British 
Columbia.  The  lower  Manitoba  rates, 
officials  say,  were  responsible  for  the 
whole  inquiry  inasmuch  as  the  cities 
further  west  objected  to  any  discrimina- 
tion. 

Dates    Back   to    1901. 

The  Manitoba  rates  were  on  the  same 
basis  as  the  other  prairie  provinces  from 
the  year  1882  until  1901;  during  the 
latter  year  the  Canadian  Northern 
sought  Government  aid  in  bond  guaran- 
tees to  take  over  the  Northern  Pacific 
and  the  price  of  this  assistance  was 
fixed  in  a  rate  agreement  providing  for 
a  reduction  of  about  7%  per  cent,  in 
the  province,  and  the  C.  P.  R.  of  course 
adopted  the  same  schedule. 


With  Alberta  and  Saskatchewan  on  a 
rate  schedule  showing  a  7^  per  cent, 
reduction,  the  benefit  to  the  retailer  is 
evident  as  the  Winnipeg  trade  basis 
may  be  expected  to  hold  so  far  as 
wholesale  prices  are  concerned;  the  fur- 
ther west  of  the  Manitoba  boundary 
the  greater  the  reduction. 

The  decision  is  evidently  received  with 
considerable  satisfaction  in  the  West. 
It  is  not  all  that  had  been  asked  for; 
western  rates  are  still  higher  than  east- 
ern, and  Manitoba  gets  no  reduction,  but 
the  attitude  generally  seems  to  be  that 
a  half  loaf  is  better  than  none  and  the 
example  established  of  the  way  the  Rail- 
way Commission  may  be  expected  to  use 
its  powers  is  significant. 

Passive    Disapproval. 

The  attitude  of  the  railways  may  be 
taken  as  one  of  passive  disapproval.  An 
appeal  might  be  made  to  Parliament  but 
the  Grand  Trunk  and  Canadian  North- 
ern are  not  likely  to  do  so  in  view  of 
what  they  are  already  seeking  at  the 
Capital,  while  the  C.  P.  R.  would  hardly 
take  the  initiative  in  view  of  its  strong- 
financial  position,  which  the  West  claims 
it  has  been  responsible  for  largely  at 
its   own   expense. 

Generally  speaking,  from  the  financial 
standpoint,  however,  the  decision  is 
affecting  the  standing  of  Canadian 
railway  stocks,  as  might  be  expected. 
Not  only  is  the  reduction  likely  to  prove 
a  considerable  factor  in  profits  but  there 
is  the  significant  precedent  established 
of  the  powers  of  the  Railway  Commis- 
sion in  regard  to  freight  rates — powers 
which  the  members  have  shown  an  in- 
clination to  make  use  of. 

Eastern  wholesalers  generally  sell  to 
the  western  trade  on  the  Winnipeg'  mar- 


EXAMPLES  OF  NEW  RATES  FROM  THE  LAKE  TERMINALS. 

Classes—  1    2    3    4    5    6  10 

Regina Old  154  129  102   77   68   59  34 

New  146  122   98   73   65   56  33 

Moose  Jaw  Old  159  132  106   79   71   61  36 

New  153  128  102   77   69   60  35 

Calgary  and  Edmonton  Old   224  186  149  112  102   90  52 

New  213  178  142  106   95   85  49 

Saskatoon Old  175  146  116   87   78   68  40 

New  164  137  110   82   74   64  37 

Lethbridge  Old  215  179  142  107   96   85  49 

New  201  167  133  100   90   79  46 

Nelson  and  Revelstoke Old   303  253  202  158  140  133  73 

New  251  209  167  126  115  104  61 

Rate  reduction  between  heart  of  lakes  and  Winnipeg  should  be  deducted  to  give  net  western 

benefits   to   trade — lc   per  cwt.  on   classes  1.  2,  3  and  10,  and  2c  cwt  on  class  6. 


ket  basis,  so  that  on  the  rate  west  of 
the  Manitoba  capital  there  will  be  no 
benefit  to  them,  but  from  the  Lake  ter- 
minals to  Winnipeg  there  is  a  slight  re- 
duction,— 1st,  2nd  and  3rd  classes  1  cent 
per  cwt. ;  6th  class  2  cents  per  cwt. ; 
10th  class  1  cent  per  cwt.  This  reduc- 
tion should  come  to  eastern  houses. 
However,  up  to  the  present  the  new 
schedule  has  not  created  much  interest 
among  Ontario  wholesalers,  and  it  will 
be  some  time  yet  before  the  railroads 
will  be  in  a  position  to  announce  the 
readjusted  tariffs. 

The  new  schedule  bears  no  signifi- 
cance to  the  wheat  transportation  but 
the  lower  rates  on  coal  should  be  of  con- 
siderable benefit  to  manufacturers  and 
other  heavy  consumers.  There  should 
be  a  benefit  also  to  the  household  con- 
sumer, as  coal  being  sold  by  the  ton 
permits  of  price  changes  readily,  where- 
as it  is  almost  impossible  to  work  out 
the  proportionate  benefit  on  small 
articles. 

Manufacturers  will  be  permitted  com- 
modity rates  on  goods  shipped  from 
their  plants.  The  reductions  will  be 
granted  on  proper  representations  being 
made,  with  full  information  as  to  quan- 
tities to  be  shipped,  etc. 

Special  distributing  tariffs  on  a  lower 
basis  are  authorized  from  recognized 
distributing  centres,  the  reduction  from 
the  standard  tariff  of  each  territory  be- 
ing 15  per  cent,  of  the  prairie  standard 
scale.  The  following  first-class  rate  ex- 
amples indicate  the  character  of  the  re- 
ductions, the  other  classes  being  propor- 
tionately scaled : — The  first-class  rate 
from  Winnipeg  to  Regina  is  reduced  by 
8  cents,  to  Swift  Current  by  9,  Calgary 
12,  Revelstoke  15,  Saskatoon  13,  Edmon- 
ton 16,  Lethbridge  10  cents  per  100 
pounds.  From  Regina  the  first-class  rate 
is  reduced :  To  Broadview  by  3,  to 
Swift  Current  6.  Medicine  Hat  7,  Colon- 
say  13,  Saskatoon  6,  and  Wilkie  18  cents 
per  100  pounds.  From  Saskatoon  the 
first-class  rate  is  reduced:  To  Hardisty 
by  7,  Wynyard  4,  Davidson  4  cents  per 
100  pounds.  From  Calgary:  To  Regina 
10,  MacLeod  3,  Edmonton  4,  Lethbridge 
3,  Cardston  4,  Fernie  8  cents  per  100 
pounds.  From  Edmonton:  To  Saska- 
toon 4,  Camrose  6,  Wetaskiwin  6,  Cal- 
gary 4.  High  River  7,  Lethbridge  9  cents 
per  100  pounds.  Similar  reductions  are 
made  from  other  prairie  jobbing  cen- 
tres. From  Vancouver  to  Ashcroft  14 
cents,  Kamloops  20,  Revelstoke  26,  Nel- 
son 15,  Calgary  7  cents  per  100  pounds. 
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Two  Dollars  per  Year 


The  Business    Situation 


ALTHOUGH  the  spring-  has  been  rather  late  and  has 
to  some  extent  affected  the  business  of  the  retailers, 
hardware  jobbers  and  manufacturers  report  a  very 
satisfactory  movement  in  spring  goods.  Certain  lines 
have  been  rather  slow  and  in  their  endeavor  to  secure 
business  some  manufacturers  have  resorted  to  price  cut- 
ting. With  the  advent  of  warm,  bright  weather  an  im- 
provement in  business  will  be  noticeable  immediately, 
and  retailers  are  quite  optimistic  regarding  the  future 
outlook.  The  metal  markets  are  still  quiet  and  orders  are 
only  for  small  lots. 

Several  paint  manufacturers  report  that  business  is 
good,  although  orders  are  harder  to  get  than  during  the 
same  period  last  year.  The  opening  of  navigation  is  giv- 
ing many  of  the  wholesalers  an  opportunity  to  ship 
orders  placed  for  delivery  by  boat.  In. commenting  on  the 
business  outlook  the  Financial  Post  says: — 

"In  Ontario  spring  is  somewhat  late.  This,  however, 
is  not  altogether  a  disadvantage  providing  that  the 
weather  from  now  on  is  favorable.  When  the  big  crop 
is  produced,  however,  the  g-eneral  reports  are  eminently 
satisfactory,  the  weather  being  on  the  cool  side,  but  not 
so  much  so  as  to  interrupt  the  progress  of  seeding. 

"These  excellent  conditions  with  respect  tn  the  fun- 
damental industry  of  the  Dominion  should  offset  the  de- 
pressing influence  of  external  conditions  as  in  Mexico, 
and  hardening  money  in  Europe,  and  the  somewhat  un- 
settled state  of  our  local  security  market. 

"At  the  close  of  the  week  the  bank  statement  was  is- 
sued  and   it   indicated   that  Canadians  were  at   any  rate 


saving  some  money,  and  it  also  indicated  that  during 
March  the  commercial  loans  of  the  banks  had  shown  a  . 
normal  expansion.  After  a  period  of  severe  monetary 
stringency  it  is  comforting  to  know  that  the  banks  are  in 
a  better  position  than  normal  in  so  far  as  cash  resources 
are  available.  With  a  good  seeding  season,  and  our  banks 
in  excellent  condition,  there  does  not  appear  to  be  any 
reason  for  looking  for  further  depression.  If  any  change 
does  take  place  it  is  likely  to  be  for  the  better.  Naviga- 
tion has  opened  and  that  has  had  a  tendency  to  freshen 
business,  but  the  amount  of  actual  traffic  offering  is  not 
as  large  as  usual,  and  has  been  somewhat  disappointing. 
"Although  the  extent  to  which  building  permits  are 
being  taken  out  in  the  West  would  indicate  that  the 
amount  of  construction  work  was  large,  the  fact  is,  con- 
ditions are  about  normal.  Supply  houses  state  that  the 
demands  on  them  are  not  at  all  commensurate  with  the 
amount  of  the  building  permits  issued.  Plans  may  be 
under  consideration  for  large  buildings  and  permits  for 
them  may  have  been  taken  out,  but  it  would  appear  that 
actual  work  is  not  proceeding  to  an  extent  that  could  be 
considered  as  above  normal.  We  have  to  bear  in  mind, 
however,  that  the  years  immediately  past  have  been  ab- 
normal and  as  yet  Canada  has  not  become  accustomed  to 
what  is  normal.  In  building,  as  in  other  lines,  we  feel 
confident  that  liquidation  is  about  completed,  and  the 
next  change  will  be  towards  greater  activity.  Domestic 
conditions  are  not  unpromising  and  a  change  for  the  bet- 
ter will  follow  the  removal  of  depressing  external  fac- 
tors." 


Failure  of  a  Municipal  Store 


CHICAGO'S  municipal  store  has  proven  a  rather  dis- 
astrous failure.    In  commenting  on  the  causes  which 
led  up  to  the  rather  sudden  crumbling  of  the  enter- 
prise, a  contemporary  says: 

"Since  its  opening  on  February  19th  its  daily  busi- 
ness has  amounted  to  the  average  of  $9.11  per  day.  Its 
object  was  to  furnish  needy  people  with  goods  at  cost. 
As  a  general  proposition  that  ought  to  produce  large 
sales,  if  nothing  else.  Chicago  has  a  lot  of  needy  people, 
and  everybody  likes  to  buy  at  cost.  Several  reasons  are 
assigned  for  the  failure.  First,  the  store  doesn't  deliver 
goods;  but  there  are  privately  owned  stores  that  adhere 
to  this  rule  and  succeed  handsomely.  Secondly,  a  rigid 
investigation  is  made  of  each  prospective  purchaser.  Only 
persons  out  of  work  and  who  are  not  owners  of  property 
are  eligible  as  customers,  but  it  has  been  found  that  many 
persons  would  rather  trade  elsewhere  than  be  investigated 
as  though   they   were  charity  patients.     This  seems  to  be 


the  experience  with  most  methods  of  government  aid  that 
have  been  proposed." 

It  is  becoming  more  apparent  with  every  attempt  that 
the  operation  of  stores  on  the  basis  of  municipal  manage- 
ment or  co-operative  handling  is  foredoomed  to  failure. 
Worthy  as  the  object  behind  the  Chicago  store  was,  it 
failed  absolutely  where  a  private  store  would  almost 
surely  have  flourished.  It  is  being  recognized  that  the 
retail  merchant  is  so  necessary  a  cog  in  the  scheme  of 
distribution  that  no  way  will  ever  be  found  of  replacing 
him. 

And  further:  When  failure  is  the  outcome  after  en- 
terprise after  enterprise  which  is  introduced  with  every 
seeming  reason  for  success  in  the  retail  field  fails,  is  it  not 
time  that  the  public  reconstructed  its  idea  of  the  re- 
tailer's difficulties  and  profits?  If  it  is  so  easy  to  make 
money  in  the  retail  business,  why  do  these  co-operative 
enterprises  fail  ? 
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HARDWARE    AND    METAL 


The  New  Things  Under  the  Sun 


FREDERICK  WEYERHAEUSER,  who  owned  2,000,- 
000  acres  of  timber  land  when  he  died,  and  was  re- 
puted to  be  one  of  the  richest  men  in  the  country, 
worked  in  a  sawmill  when  he  was  a  youth.  The  difference 
between  him  and  tens  of  thousands  of  other 
youths  of  his  time  lay  in  the  fact  that  he 
did  not  say  that  everything'  worth  while  had 
been  done  and  he  must  be  content  with  drudging 
along  in  the  rear  of  the  procession.  Instead  he  looked 
over  the  field  in  which  he  was  working,  saw  its  opportuni- 
ties, and  became  in  time,  the  dominant  force  in  the  lumber 
industry.  Since  he  started,  other  men,  with  initiative 
and  faith  in  their  ability  to  do  something  that  had  not 
been  done  before,  have  made  millions  in  new  industries. 

Once  there  was  no  petroleum  in  the  market,  but  now 
there  are  petroleum  millionaires.  Once  there  was  no  such 
thing  as  an  electric  light  or  an  electric  motor  outside  of 
a  college  laboratory,  but  now  there  are  men  who  have 
made  enormous  fortunes  selling  electric  light  to  displace 
gas  lamps,  as  gas  lamps  had  been  sold  before  to  displace 


oil,  but  oil  and  gas  are  used  more  extensively  than  ever, 
and  there  are  electric  light  millionaires  and  millionaires 
who  have  made  their  fortunes  out  of  electric  traction. 
Once  there  were  no  photographic  cameras,  but  now  almost 
everybody  has  a  camera,  or  wants  one,  and  there  are 
camera  millionaires  with  fortunes  rivaling  those  of  the 
electric  light  men.  The  telegraph  and  the  telephone  and 
the  automobile  have  come  from  the  empty  air  because 
men  of  imagination  knew  that  all  the  things  had  not  yet 
been  done,  and  set  about  doing  some  of  the  new  things 
that  had  not  been  thought  of. 

And  the  wonder  of  it  is  that  the  men  who  have  been 
pioneers  in  the  new  fields  are  now  regretting  that  they 
have  grown  old  and  cannot  do  the  thousand  and  one  other 
things  that  they  see  waiting  to  be  done.  But  some  young 
men,  with  the  genius  of  their  elders,  will  see  the  things 
and  go  about  doing  them,  instead  of  wasting  their  time 
in  futile  complaint  that  there  are  no  more  opportunities 
left  for  a  man  who  wishes  to  get  on  in  the  world. 


Should  Be  Self-Sustaining  System 


RETAIL  associations  contend,  and  rightly  too,  that  the 
parcel  post  service  should  pay  its  own  way  or  be  dis- 
continued. It  is  a  fact  that  the  big  mail  order 
houses  are  using  parcel  post  to  the  fullest  extent  and  they 
are  the  people  who  are  reaping  the  greatest  benefit.  If, 
therefore,  parcel  post  does  not  pay  its  own  way,  it  is 
evident  that  the  retail  merchants  as  well  as  the  rest  of 
us  have  to  put  up  the  balance.  In  such  a  case  we  would 
actually  be  putting  money  into  the  hands  of  the  mail 
order  houses.  Where,  too,  would  there  be  any  reduction 
in  the  cost  of  living  to  the  consumer  if  those  who  do  not 
benefit  by  the  system  have  to  help  maintain  it? 

Over  in  the  United  States  the  retail  trade  is  wonder- 
ing if  the  deficit  in  the  post  office  department  is  due  to 
the  operation  of  parcel  post.  A  report  shows  that  for  the 
first  quarter  of  the  fiscal  year,  that  is,  from  June  30, 
1913,  to  Sept.  30,  1913,  the  department  was  run  at  a  loss 
of  $2,735,413.64.  It  covers  a  period  when  the  parcel  post 
was  first  inaugurated  and  before  Postmaster-General 
Burleson   had   become   active   in   extending   its  scope  by 


raising  the  weight  limit  to  20  and  later  to  50  pounds. 
The  deficit  for  the  whole  fiscal  year  from  June  30,  1912, 
to  June  30,  1913,  was  only  $4,551,984.32,  or  less  than 
twice  the  total  deficit  for  the  first  three  months  of  the 
present  fiscal  year. 

The  figures  embodied  in  the  report  are  the  only  ones 
available  at  the  present  time,  no  report  having  as  yet 
been  made  for  the  second  and  third  quarters.  When 
issued  much  larger  deficit,  due  to  the  extension  of  the 
parcel  post,  will  undoubtedly  be  disclosed.  If  only  the 
ratio  of  loss  shown  in  the  auditor's  report  is  kept  up,  the 
deficit  would  amount  to  nearly  $12,000,000,  or  practically 
three  times  greater  than  the  previous  year. 

Our  own  system  should  be  watched  closely;  and  while 
every  merchant  should  take  full  advantage  of  it  at  all 
times,  yet  the  protest  ought  to  be  a  strong  one  just  as 
soon  as  it  is  found  we  are  helping  the  Government  main- 
tain a  system  for  the  chief  benefit  of  the  big  competitors 
of  the  retail  trade. 


Editorial  Briefs 


A   VARIETY   OF    lines   is    an    insurance      against      dull 

times. 

*  •         • 

TALK  THE  CLEAN  up  and  Paint  Up  idea  to  your  cus- 
tomers. 

*  ♦         * 

MERCHANTS  WHO  are   Up  to   Time  never  know  a  dull 

season. 

*  »         • 

EACH  ARTICLE  IN  your  store  should   see  your   show- 
window  in  its  turn. 

*  •         • 

ECONOMY  IN  BUYING  is   one   big  source   of  profit- 
Watch  the  markets. 

*  •         • 

IMPROVEMENT    IN    business    is    coming      slowly      but 
nevertheless  surely. 


MODERN  SALESMANSHIP    is    nothing    more    than  an 

analysis  of  old-fashioned  common  sense. 

*  *         * 

PRICE  CUTTING  is  an  injustice  to  every  one  concerned 

— manufacturer,  merchant  and  consumer. 

*  *         * 

SALES  OF  SPORTING  goods  should  be  heavy  nowadays. 

Are  you  getting  your  share  of  the  business? 

*  *         * 

SWAT  ONE  FLY  in  spring  and,  according  to  the  multi- 
plication  tables    supplied   by   statisticians,   there  will  be 

about  1,859,762  less  flies  around  in  August. 

*  *         * 

ONE  HEARS  a  lot  of  talk  about  the  bursting  of  "booms" 
in  the  West,  but  it  is  significant  that  the  men  in  the 
boom  towns  do  not  seem  to  be  worrying  much.  There  is 
one  thing  certain :  All  this  talk  of  flat  conditions  is  being 
sadly  overdone. 
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Selling  Paint  and  Brushes  Through  Glass 

The  Show  Window  Can  be  Made  to  Play  an  Important  Part  in 
Making  Paint  and  Brush  Sales  During  the  Month  of  May — Three 
Excellent  Displays — A  Suggestion  for  Spring. 

By   David  G.   George 


I  DO  not  think  I  will  be  exaggerating, 
nor  do  I  think  my  statement  will 
meet  with  contradiction  when  I  say 
that  there  are  this  week,  the  first  week 
in  May,  more  displays  of  paint  in  the 
show  windows  of  retail  hardware  firms 
throughout  Canada,  than  there  ever  has 
been  during  a  given  period  in  any  past 
year. 

There  are  several  reasons  for  this 
highly  desirable  state  of  affairs.  Prob- 
ably the  chief  reason  is  that  the  trade 
in  general  realize  to-day  more  than  at 
any  time  in  the  past,  the  true  value  of 
the  show  window  as  a  medium  for  creat- 
ing sales.  A  highly  successful  merch- 
ant in  a  large  city  told  a  representa- 
tive of  Hardware  and  Metal  a  short  time 
aso  that  he  allowed  his  window-trimmer 
to  spend  a  reasonable  sum  of  money 
each  month  to  secure  new  fixtures  and 
material  for  win- 
dow displays  and 
that  he  believed 
it  a  good  invest- 
ment. Another 
merchant       said, 

"I      wish      we 

could  get  as  big 

returns        from 

other    forms     of 


advertising  as  we  get  from  the  money  put 
into  window  displays."  This  man  is 
alive  to  the  fact  that  the  attractive  win- 
dow display  catches  the  shoppers  and 
the  lookers,  and  pulls  people  into  the 
store. 

Another  reason  why  so  many  displays 
are  in  evidence  at  the  present  time  is  the 
interest  and  enthusiasm  which  has  been 
stirred  up  in  many  municipalities  in 
connection  with  the  clean-up  and  paint- 
up  movement,  a  movement  that  deserves 
the  support  of  all  classes  of  citizens  be- 
cause it  promotes  cleanliness,  thrift  and 
civic  pride. 

Still  another  reason  may  be  found  in 
the  fact  that  the  paint  manufacturers 
have  taken  a  big  part  during  recent 
years  in  urging  hardware  merchants  to 
display  painting  materials  in  the  show 
windows.         In    many    instances    liberal 


prizes  have  been  offered  for  the  best  ar- 
ranged display  and  this  has  had  a  ten- 
dency to  raise  the  standard  of  the  dis- 
play shown. 

Another  important  factor  has  been  the 
part  taken  by  trade  journals  in  endeav- 
oring to  get  the  hardwaremen  sufficiently 
interested  to  arrange  attractive  paint 
displays  during  the  spring  and  also 
during  other  seasons  of  the  year. 

Hardware  and  Metal  has  for  twenty- 
six  years  been  urging  Canadian  hard- 
waremen to  give  time  and  attention  to 
their  display  windows.  During  that 
time  many  hundreds  of  suggestions  have 
been  offered,  and  excellent  display  re- 
produced. These  have  had  a  good  ef- 
fect and  the  settings  for  many  excellent 
displays  have  been  based  on  ideas 
gleaned  from  reproductions  appearing  in 
th's  oaper. 

There  are  a  few 
merchants  who  still 
neglect  their  show 
windows,  but  they 
are  greatly  in  the 
minority  and  their 
number  is  growing- 
smaller  each  year, 
you       usually      find 


Excellent  display  of  paint  by  Fred  J.  Mills,  with  Mills   Hardware    Co.,    Hamilton. 
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Suggestion  for  Window  Display  Background. 


them  complaining  about  business  or  kick- 
ing about  the  big  and  successful  stores. 
They  forget  that  if  it  pays  the  largest 
store  in  the  largest  city  to  put  time,  en- 
ergy, and  money  into  its  window  dis- 
plays, it  will  pay  the  smallest  store 
in  the  smallest  city  in  degree  equally  as 
well.  These  neglectful  merchants  are 
not  all  located  in  the  small  towns,  you 
will  find  them  in  many  of  the  larger 
cities  as  well. 

If  this  article  meets  the  eye  of  any 


merchant  who  has  not  yet  featured  his 
spring  paint  display,  I  cannot  urge  him 
too  strongly  to  get  busy.  If  you  want 
to  make  the  most  of  your  opportunities, 
make  your  window  work  for  you. 

In  arranging  a  display  do  not  forget 
to  display  paint  brushes.  You  can  of- 
ten make  more  profit  on  the  sale  of  a 
brush  than  you  can  on  a  quart  of  paint. 

The  accompanying  illusti'ations  show 
three  excellent  displays.  Fig.  No.  1 
shows   a   paint   display   by   Fred   Mills, 


with  the  Mills  Hardware  Co.,  Hamilton. 
This  display  is  one  that  created  sales. 
The  display  is  not  overcrowded,  the  fix- 
tures are  inexpensive.  The  background 
was  made  of  a  framework  with  three 
panels  of  beaverboard  painted  in  three 
colors.  You  will  also  notice  the  very 
suitable  upper  trim  panels.  While  the 
colors  do  not  show  up  in  the  photo,  they 
were  very  brilliant  and  attracted  much 
attention. 

Another  feature  in  this  display  is  the 
absence  of  posters  of  any  description  in 
the  display  or  on  the  plate  glass. 

The  arrangement  of  the  goods  is  very 
neat  and  many  valuable  pointers  can  be 
gleaned  from  a  display  of  this  nature. 

Figure  No.  2  shows  a  suggestion  for 
a  neat  background  for  a  paint  window. 
On  this  backgTound  oral  and  flat  paint 
and  varnish  brushes  and  kalsomine 
brushes  are  shown. 

Figure  No.  3  shows  a  very  attractive 
display  of  paints  and  varnishes,  and  is 
one  that  would  stop  and  interest  the 
passer-by.  You  will  notice  the  neat 
arrangement  of  the  packages  and  the 
equal  balance  of  the  display.  Large 
display  cards  have  also  been  used  with 
good  effect.  Displays  of  the  nature  of 
those  here  shown  are  displays  that  make 
sales  and  profits. 

Mr.  Merchant,  do  not  be  afraid  to  put 
brains  and  hard  work  into  your 
windows. 

If  you  know  how  to  arrange  an  effec- 
tive window  display  you  have  a  gift  that 
(Continued    on    page   66.) 


Neat  and  attractive  window  display  of  paint. 
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The  Inside  History  of  a  Hardware  Business 

The  Last  of  a  Series  Telling  How  a  Young  Hardwareman  Turned 
a  Business  That  Was  on  its  Last  Legs  Into  One  of  the  Most 
Flourishing  in  His  Province. 

By  Byron   J.   Morrow. 


1HAVE  heard  young  men  starting  out 
in  business  say:  "I  don't  see  any 
reason  why  I  shouldn't  make  things 
go.  I  know  hardware  from  both  the  buy- 
ing and   selling  ends." 

It  is  not  merely  knowing  how  to  buy 
and  sell  goods  that  makes  a  successful 
merchant.  The  real  test  is  in  a  man's 
ability    to   finance   his  business.     When 

I  took  over  the  Burton  store  in  A , 

I  knew  hardware  from  brass  tacks  to 
threshing  machines  and  naturally 
thought  that  I  could  run  that  business  to 
perfection.  But  my  knowledge  of  fi- 
nance was  fearfully  and  wonderfully 
scant.  I  thought  it  was  merely  a  ease 
of  selling  goods,  putting  the  money  in 
the  bank  and  issuing  cheques  when  your 
bills  came  due.  It  looked  just  as  easy 
as  that  to  the  unsophisticated  young 
hardwareman  who  figured  as  the  head  of 
Hardy  &  Co. 

Well,  I  was  soon  in  financial  difficul- 
ties. This  was  inevitable,  of  course.  I 
had  started  business  on  a  shoe  string 
and  had  to  carry  heavy  financial  obli- 
gations. And  then  business  came  very 
slowly  at  first. 

During  the  third  month  I  discovered  I 
had  payments  coming  due  that  I 
couldn't  meet.  According  to  my  agree- 
ment with  the  wholesale  house  supply- 
ing me  with  my  chief  line  of  credit,  I 
was  paying  off  a  certain  sum  each 
month  and  was  supposed  to  settle  up 
for  fresh  purchases  on  a  thirty-day 
basis.  I  was  supposed  to  pay  the  house 
something  like  $700  in  two  weeks'  time 
and  there  was  a  cash  balance  at  the 
bank  of  $97.02.  In  addition  I  had 
bought  a  few  tempting  assortments  from 
glib  travelers  who  had  dropped  in  with 
fine  lines  of  goods  to  show  and  a  still 
finer  line  of  talk  to  back  them  up.     Sev- 


eral amounts  were  due  in  a  short  time  as 
a  result  of  my  miscellaneous  purchases 
— and  some  of  the  lines  secured  in  this 
way  were  not  selling  very  well,  either. 

I  sat  down  at  my  desk  one  evening  and 
figured  it  all  out.  No  matter  how  I 
figured  it,  there  was  no  possibility  of 
searing  up  enough  real  money  to  cover 
all  my  obligations.  I  could  see  that. 
Reckoning  on  the  usual  amount  of  busi- 
ness for  the  two  weeks  left  me,  I  was 
going  to  be  about  $400  short. 

There  was  no  way  of  stirring  up  more 
business  in  the  time  at  my  disposal. 
Special    sales    did    not    make    a    hit    in 

A .     The  people  were  not  educated 

up  to  bargain  sales.  The  only  kind  they 
knew  were  bankrupt  sales  and  it  made 
them  suspicious  when  any  store  talked 
sale  without  the  all  sufficient  reason  of 
bankruptcy  therefor.  I  believe  the  gen- 
eral impression  was  that  Hardy  &  Co. 
would  be  holding  a  bankrupt  sale  be- 
fore long.  The  opposition  hardwaremen 
had  never  been  friendly  to  me  and  in 
many  ways  they  were  doing  their  best 
to  force  me  to  the  wall.  They  were 
quite  ready  to  nail  down  the  lid  of  my 
business  coffin;  but  I  proved  a  pretty 
lively  corpse  and  in  the  sequel  I  burst 
out  the  lid  so  forcibly  that  the  volun- 
tary undertakers  were  considerably  dam- 
aged. 


Realizing  my  position  fully,  I  posted 
up  to  the  city  at  once  and  laid  my  case 
before  my  old  chief.  He  was  very  good 
about  it.  He  even  smiled  a  little  when 
I  walked  in  as  much  as  to  say:  "Well, 
I've  been  expecting  you." 

"How's  business?"  he  asked. 

"That  all  depends,"  I  replied.  "If 
I  can  arrange  my  finances  and  keep 
things  going,  business  is  going  to  be  fine. 
There's  a  grand  opportunity  for  a  live 
hardware  store  in  A .  But  the  ques- 
tion  of  immediate   financing " 


"Show  me  your  figures,"  said  the 
Chief,  abruptly. 

I  went  into  the  whole  business  with 
him,  showing  him  everything  I 
had  done.  I  had  even  brought  along 
some  photographs  of  the  store,  taken 
since  the  process  of  rejuvenation  had 
been  more  or  less  completed,  and,  by 
way  of  contrast,  photographs  of  the  two 
rival  stores.  When  I  had  finished  he 
did  not  take  more  than  a  second  to 
reach   a  decision. 

"We'll  carry  you,"  he  snapped  out. 
He  always  talked  in  a  harsh,  abrupt  way 
when  he  was  doing  one  a  favor.  If  he 
had  turned  me  down,  he  would  have  done 
it  in  a  smooth  and  unctuous  way.  "You 
have  a  good  chance  there  and — well  we 
know  you  and  what  you  can  do.  But 
look  here,  Hardy,  don't  come  back  on 
the  same  errand." 

I    never   did.      I    returned    to   A 

fired  with  the  determination  to  increase 
my  business  at  once  so  that  meeting  pay- 
ments in  future  would  not  be  so  hercu- 
lean a  task. 

"I  must  do  something  at  once,"  I 
kept  repeating  to  myself  as  the  train 
hummed  along  over  the  rails  on  the  re- 
turn trip.  But  each  reiteration  of  the 
remark  brought  the  same  recurrent 
thought   in  its   wake:     "If  the  people 


"/  had  payments  com- 
ing due  that  I  couldn't 
meet." 
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won't  come  to  the  store,  what  am  I  go- 
ing to  do?"  Gradually,  of  course,  my 
mind  followed  the  thought  through  to 
its  logical  conclusion  and  I  made  the 
following  decision:  "If  the  people  won't 
come  to  the  store,  I  must  go  to  the 
people." 

Turn  of  the  Tide. 
And  from  the  time  that  this  decision 
was  reached,   dates  my  real   success  in 
the  retail  hardware  business.    It  brought 
about  the  turn  of  the  fide. 

A  few  days  later  I  took  a  run  back 
to    the    city     again,     gunning   for    local 

agencies.     The  town  of  A and  the 

neighboring  vicinity  had  not  been 
worked  very  hard  for  prepared  and 
metallic  roofing,  wire  fencing,  cream 
separators,  etc.  Neither  Dilling  nor 
Brown  had  gone  much  into  what  they 
were  inclined  to  term  "side  lines." 
They  had  agencies  but  they  did  not  push 
for  orders  or  budge  five  feet  from  their 
office  stools  to  get  business.  Accord- 
ingly   I    had    no    difficulty     in     getting 

agencies   and   returned   to   A ready 

for  an  active  campaign. 

Many  days  we  were  far  from  busy  in 
the  store.  Sometimes  we  wouldn't  have 
more  than  two  or  three  customers  in  an 
hour's  time.  On  such  days  I  formed 
the  habit  of  getting  my  samples  and 
driving  out  around  the  country.  I 
called  on  every  farmer  within  a  radius 
of  ten  miles  in  the  next  six  months  and, 
although  my  success  was  very  slight  at 
the  start  and  never  what  you  would  call 
spectacular  at  any  time,  the  business 
gained  in  this  way  was  what  brought 
about  the  turn  for  the  better  in  my 
business  affairs. 

The  fact  that  the  district  had  never 
been  "worked,"  was  what  made  it  so 
difficult  to  sell  at  first.  They  were  not 
accustomed  to  having  reputable  mer- 
chants call  on  them  in  that  section  of 
the  country.  Peddlers  they  had  by  the 
score,  book  agents  buzzed  in  the  neigh- 
borhood like  flies  around  a  molasses 
barrel,  and  lightning  rod  salesmen  both- 
ered them  a-plenty.  At  first  they  were 
inclined  to  extend  the  same  prejudice 
toward  me  that  they  treated  the  peddler 
fraternity  to;  and  it  took  me  some  little 
time  to  wear  down  this  impression. 
When  I  finally  succeeded  in  removing 
the  prejudice,  business  began  to  come 
my  way  in  real  earnest.  But  it  was 
certainly  a  hard  uphill  fight. 

There  was  one  reason  why  this  out- 
side business  benefited  my  financial 
standing  to  so  marked  a  degree.  It  re- 
quired no  capital  investment.  I  se- 
cured a  commission  on  what  business  I 
placed  without  having  to  invest  a  single 
copper.  There  was  no  risk  to  it  what- 
ever. Furthermore  it  did  not  add  to 
my  overhead  charges.  Everything  that 
I  made,  literally  speaking,  was  "vel- 
vet;" and  the  state  of  my  finances  was 
such  that  plenty  of  the  velvet  was  need- 


ed to  keep  the  frail  bark  from  breaking 
up  every  time  we  bumped  into  a  rock 
— which  was  pretty  often. 

And  still  further,  my  visits  around  the 
country  put  me  in  touch  with  the  farm- 
ing community  and  won  for  me  a 
clientele  which  grew  larger  all  the  time. 
The  farmers  I  met  on  my  trips  came 
to  know  me  and  in  time,  I  believe,  to 
like  me.  And  when  they  drove  into 
town  they  would  drop  in  to  my  store  for 
what  they  needed. 

Yes,  "outside  salesmanship"  was  the 
real  foundation  on  which  my  business 
was  built. 

I  Build  Up  My  Staff. 
One  of  the  main  reasons  why  I  have 
succeeded  and  made  money  in  the  busi- 
ness is  because  I  have  always  made  it  a 
rule  to  have  good  men  with  me.  It  is 
impossible  to  always  have  good  men  if 
yo  are  continually  changing  your 
staff.  Accordingly  I  have  always  en- 
deavored to  keep  my  good  men.  There 
are  two  men  with  me  today  who  have 
been  in  the  store  for  many  years.  One 
of  them  I  inherited  from  Burton,  my 
predecessor — Billy,  the  junior  clerk  of 
previous  installments  of  this  story.  The 
other  I  found  when  I  had  been  in  busi- 
ness six  months.  How  I  happened  to 
find  him  is  worth  telling. 

There  was  a  parcel  delivery  system 
in  town  and  there  were  times  when  I 
had  to  depend  on  them  for  the  distribu- 
tion of  my  goods.  The  driver  who  hand- 
led my  parcels  was  a  little  Irislunan  with 
p.  turned-up  nose  and  mustache  that 
had  something  inexpressibly  comic  about 
it.  For  the  first  week  I  couldn't  help 
laughing  every  time  I  set  eyes  on  Mau- 
rice. (What  a  name  for  an  Irishman!) 
He  had  a  large  family  and  was  earning, 
I  found,  the  princely  stipend  of  $7.00  a 
week.  As  a  result  poor  Maurice  looked 
like  a  Robinson  Crusoe  in  dire  straits, 
so  patched  and  worn  were  his  clothes. 
His  one  sartorial  flight  above  the  level 
of  sheer  dilapidation  %was  a  pair  of 
buckskin  gloves,  several  sizes  too  large 
for  him.  But  they,  alas,  had  seen  bet- 
ter days,  and,  when  I  first  made  his 
acquaintance,  were  decidedly  more  skin 
than  buck.  But  Maurice  0 'Toole  was 
always  in  a  happy  frame  of  mind,  and 
his  line  of  conversation  was  crammed 
with  more  original  funnyisms  and  more 
straight-from-the-heart  optimism  than — 
well,   even   than   Sam   Weller's. 

One  day  I  said  to  him:  "You  can't 
raise  your  family  on  the  money  you 
make  in  the  parcel  business,  0 'Toole. 
Why  don't  you  get  different  work?" 

"Is  it  a  job  you're  offering  me?"  he 
asked. 

I  certainly  had  not  intended  to  offer 
him  a  job.  Maurice  0 'Toole,  down-at- 
heels  ragamuffin  that  he  looked,  as  a 
salesman  in  a  hardware  store!  Banish 
the  thought!  And  yet  I  needed  a  man, 
a  good  man,  badly.  Ever  since  the  day 
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when  I  had  sent  packing  the  senior 
salesman  that  Burton  left  on  my  hands, 
I  had  been  changing  and  shifting  around 
without  getting  a  man  worth  his  salt. 
The  young  fellow  I  had  at  that  time  was 
a  "sporty"  young  gentleman  who  was 
strong  on  the  use  of  boxing  gloves  and 
fishing  poles  but  weak  on  the  sale  of 
them.  Maurice  0 'Toole  had  the  gift  of 
the  gab  in  more  generous  degree  than 
any  man  I  had  ever  known,  but  there 
wasn't  the  slightest  offensive  strain  in 
his  blarney.  Could  he  use  that  per- 
suasive brogue  to  sell  enamelware  and 
stove  pipes?  I  decided  to  take  a  plunge. 
"You're  on,  0 'Toole,"  I  said.  "Quit 
your  job  and  come  on  with  me  and  I'll 
make  a  salesman  of  you.  I'll  guarantee 
your  account  down  at  the  clothing  store 
so  for  Heaven's  sakes  get  a  respectable 
suit   of  clothes!" 

Make  a  salesman  of  him?  I  was  too 
late  for  that  job.  He  was  born  a  sales- 
man. It  was  not  long  before  he  was 
demonstrating  things  about  the  fine  art 
of  "persuading  people  to  purchase  pro- 
ducts at  a  profit" — as  friend  Sheldon 
hath  it — that  I  had  never  imagined  be- 
fore. He  worked  early  and  late,  and 
pretty  soon  he  knew  quite  a  lot  about 
hardware.  You  can't  learn  the  hard- 
ware business  in  a  day,  but  Maurice  beat 
all  records  at  acquiring  a  hardware  edu- 
cation. And  to  hear  that  tongue  of  his 
going,  jabbing  arguments  at  his  custom- 
ers from  every  possible  angle,  while  his 
twinkling  little  eye  was  studying  the 
customer's  face  with  a  fine  shrewdness 
for  effect;  I  tell  you  it  was,  and  is,  a 
treat. 

For  Maurice  is  still  with  me.  He  was 
born  a  salesman  and  nothing  could  ever 
have  prevented  him  from  making  a  good 
one.  But  he  wasn't  born  a  business  man 
and  nothing  could  ever  pound  executive 
ability  into  him.  Accordingly  a  sales- 
man he  will  remain  all  his  life — with 
me,  I  hope.  I  pay  him  $25,00  a  week 
and  he's  worth  every  cent  of  it  to  me. 
The  little  0  'Tooles  are  getting  good 
educations  and  Maurice  himself  has  be- 
come a  real  stylish  dresser. 

There  is  not  much  more  to  tell.  After 
the  first  nine  months  were  over,  my 
financial  worries  became  less  and  at't<>r 
the  first  year  I  had  no  difficulty  in 
meeting  payments.  From  that  time  on, 
the  business  grew  on  much  the  same 
lines  as  any  other  hardware  store.  There 
are  several  principles  that  I  have  al- 
ways adhered  to.  Quality  is  the  main 
plank  in  my  merchandising  platform. 
"A  square  deal  for  the  customer,"  is 
my  motto  first,  last  and  always.  I  be- 
lieve in  displaying  goods  prominently 
and  in  showing  prices.     I  advertise. 

This  sums  up  briefly  my  general  pol- 
icy  and   I  can   heartily   commend   every 
feature  of  it  to  any  young  hardwareman 
just  starting  in  business. 
(The   End.) 


Getting  Business  from  the  Fruit  Growers 

The  Hardware  Merchant  is  in  a  Position  to  Supply  a  Need 
Which  is  Evident  in  Many  Parts  of  Canada — The  Proper  Care  of 
Orchards  Means  Increased  Profits  for  the  Orchard  Owner  and  the 
Hardwareman. 


ARE  retail   hardware  merchants   in- 
clined to  overlook  the  possibilities 
for  sales  of  tree  pruners,  sprayers, 
spraying'  materials,  fertilizers,  mixtures, 
etc.,  or  are  the  hardware  merchants  se- 
curing their  share  of  this  business? 

The  question  is  not  a  hard  one  to  an- 
swer. There  are  some  retailers  who  are 
doing  a  big  business  in  these  lines,  and 
there  are  other  merchants  who  are  do- 
ing very  little.  Investigation  shows  that 
the  merchants  who  are  doing 
the  big  business  are  men  who  keep  close- 
ly in  touch  with  conditions  in  their  lo- 
cality, and  are  men  who  study  the  ail- 
ments of  the  fruit  trees,  and  the  pests 
which  retard  growth  or  the  development 
of  perfect  fruit.  A  hardware  traveler 
recently  stated  that  in  one  district  where 
considerable  fruit  growing  was  in  evi- 
dence, he  sold  to  several  merchants  who 
purchased  large  numbers  of  pruning 
saws,  pruning  shears,  sprayers,  spray 
pumps,  syringes,  etc.,  and  large  quanti* 
ties  of  spraying  materials.  In  the  same 
district  he  sold  to  other  merchants,  who 
only  bought  small  quantities  of  each 
line,  simply  because  they  did  not  go 
after  this  class  of  business  and  paid 
little  or  no  attention  to  conditions  ex- 
isting throughout  the  fruit  districts. 
There  are  of  course  sections  in  Canada 
where  fruit  growing  is  not  carried  on  to 
any  great  extent  and  the  possibilities  for 
sales  are  limited.  On  the  other  hand 
there  are  many  sections  where  you  will 
find  neglected  orchards,  which  can  be 
made  a  source  of  great  profit  to  the 
owners.  In  these  sections  there  is  much 
room  for  educative  work  among  the 
owners  of  orchards,  and  the  hardware- 
men  should  be  ready  to  do  a  fair  share 
in  pointing  out  to  the  orchard  owners 
the  possibilities  before  him.  The  fruit- 
raising  industry  should  be  encouraged 
by  the  retail  hardware  merchants,  be- 
cause, with  the  development  of  the  in- 
dustry comes  a  demand  for  a  large  and 
varied  assortment  of  goods  that  are,  or 
should  be,  sold  by  the  retail  hardware 
merchants.  Too  many  hardware  mer- 
chants put  in  a  stock  of  sprayers,  prun- 
ers, spraying  material,  etc.,  and  instead 
of  pushing  the  goods  by  window  dis- 
plays, talking  to  the  farmers  or  orchard 
owners,  newspaper  advertising,  and  the 
distribution  of  literature  supplied  by  the 
manufacturer,  they  allow  goods  to  re- 
main on  the  shelves,  or  hid  away  under 
the  counter  until  the  pruning  and  sprav- 
ing   seasons   are   past,    and    then    bewail 


the  fact  that  there  is  no  demand  or  need 
for  such  goods  in  their  locality.  There 
is  certainly  a  need,  and  a  great  need,  in 
many  localities  and  the  retail  hardware 
man  can  create  the  demand  by  showing 
up  the  need.  The  best  way  to  show-up 
the  need  is  to  show  the  goods  which  have 
been  produced  to  meet  the  need. 

There  is  a  movement  on  foot  in  vari- 
ous parts  of  Canada  for  better  orchard 
management  and  this  movement  should 
have  support  of  hardware  merchants  for 
it  will  mean  big  business  for  them  later 
on.  As  an  example  the  following  from 
the  annual  report  of  the  Ontario  Fruit 
Growers'  Association  will  be  interest- 
ing: 

"In  view  of  the  fact  that  so  many  of 


They  create   business  for  the   hard- 
ware dealer. 

the  old  orchards  in  the  Province  of  On- 
tario were  being  seriously  neglected,  a 
campaign  for  better  orchard  manage- 
ment was  commenced  in  the  Spring  of 
1911  in  the  Counties  of  Northumberland 
and  Durham. 

Four  demonstration  orchards,  one 
each  at  Colborne,  Cobourg,  Port  Hope, 
and  Newcastle,  which  had  been  very 
badly  neglected,  were  taken  in  hand 
for  a  period  of  three  years  to  be  treated 
according  to  the  best  orchard  practices. 
The  orchards  were  situated  near  the 
main  road  where  they  could  be  under 
observation  by  passers-by  throughout 
the  season  so  that  the  results  of  the 
demonstrations  could  be  noted. 

Conditions  of  Orchards  in  1911. 

These    orchards     have     been    planted 
some  thirty  or  forty  years,  but  had  been 
almost  totally  neglected  as  to  pruning, 
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cultivation,  fertilization  and  spraying. 
In  fact,  they  had  never  been  sprayed, 
and  hence  the  quality  of  the  fruit  was 
of  a  very  low  grade,  the  percentage  of 
No.  l's  varying  from  30  to  60  per  cent. 
They  were  full  of  bark  lice  and  blister 
mite,  and  had  suffered  severely  from 
canker  and  sun-scald,  but  it  was  hoped 
that  with  careful  management,  liberal 
feeding,  and  thorough  pruning  and 
spraying,  that  they  would  respond  and 
give  satisfactory  results.  Two  of  the 
orchards  were  in  sod  and  had  not  been 
plowed  for  years.  The  soil  in  the  Col- 
borne orchard  is  a  light  sandy  loam,  and 
in  the  others  a  clay  loam. 

Treatment. 

The  orchards  were  all  pruned  in  1911, 
not  very  severely,  but  more  of  a  cutting 
cut  of  the  dead  wood  and  a  thinning  out 
of  the  top.  In  1912  the  greater  number 
of  the  high  trees  were  "dehorned,"  as 
much  as  12  feet  being  taken  off.  Our 
object  in  doing  this  was  to  make  a  more 
spreading  tree,  have  the  fruit  borne  on 
the  lower  branches  and  thus  economize 
in  picking.  In  1913  a  lot  of  small  twigs 
and  branches  were  cut  out  to  open  up 
the  trees  thus  giving  the  fruit  a  better 
chance  to  color. 

All  cuts  of  V/2  inches  in  diameter  and 
ever  were  given  a  coat  of  white  lead  and 
oil.  The  rough,  loose,  shelly  bark  was 
scraped  off  the  trees  to  facilitate  spray- 
ing operations.  The  orchards  were  all 
manured  each  year  at  the  rate  of  10-12 
tons  of  farmyard  manure  per  acre.  In 
two  orchards  the  manure  was  supple- 
mented by  an  application  of  200  lbs.  of 
muriate  of  potash  and  400  lbs.  of  acid 
phosphate  per  acre. 

The  orchards  were  plowed  in  each 
year  as  early  in  the  Spring  as  it  was 
possible  to  get  on  the  land,  and  then 
they  received  thorough  cultivation  up 
to  the  middle  of  June  when  a  cover  of 
red  clover,  buckwheat  or  hairy  vetch  was 
sown. 

The  orchards  were  sprayed  very  thor- 
oughly three  times  each  year  as  follows: 

(1)  Before  or  as  the  leaf  buds  burst, 
with  commercial  lime-sulphur,  1  to  10, 
tc  control  oyster  shell  bark  louse  and 
leaf  blister  mite. 

(2)  Just  before  the  blossoms  opened, 
with  commercial  lime-sulphur,  1  to  35, 
with  2  lbs.  of  arsenate  of  lead  added  per 
40    gals,    of    mixture    to    control    apple 

(Continued  on  page  53.) 


HARDWARE    AND     METAL 


Suggestions  for  Seasonable  Show  Cards 


Clean  Up  Your  Lawn 

Lawn  Trimmers $2 .  00  to  $5 .  00  each 

Planting  Trowels 15c  to  75c  each 

Lawn  Mowers $3.50  to  $12.00  each 

Turf  Edgers 75c  to  $1 .  50  each 

Weeders 25c  to  75c  each 

Lawn  Rakes 40c  to  75c  each 

Sprinklers 40c  to  75c  each 

Lawn  Border 10c  to  20c  foot 


The  Seven  P's 


The  paint  we  sell 
is  properly 
prepared. 


Properly 
Prepared 
Paint 

Preserves 

Property  from 
Premature 

de-Preciation. 


Campaign  Polishes 

Brass  Polish 10c  to  25c  can 

Silver  Polish 25c  can 

Floor  Polish 25c  to  $1 .  00  can 

Furniture  Polish 25c  to  $1.00  bottle 

Stove  Polish 5c  to  25c  can 

Glass  Polish 25c  can 


ii 


Clean  Up 

and  Paint  Up" 
FIRST 


WHAT  HAVE  YOU  DONE  TO  HELP 

THE 

HOME   RULE 

MOVEMENT 

that  promotes  Cleanliness, 
Thrift   and   Civic   Pride  ? 

"  Clean  Up  and   Paint 
Up"  Aids 

Floor  Polishes $1 .  50  to  $5 .  00 

Paint  Brushes   5c  to  $3 .  00 

Dustless  Mops $1 .50  each 

Dusters 25c  to  75c 

Planting  Trowels   15c  to  75c 

Vacuum  Cleaners $12.00  to  $150.00 


WE    SELL    PAINTS 
TO   PAINT 


Your  House 

Your   Kitchen    Floor 
Your  Porch  Floor 
Your  Buggy 

Your   Furniture 
Your  Woodwork 
Your    Walls. 


There      Are      Others.       Ask      Us. 


Y^n    owe  it   to    yourself,  to  your 
A  vJU.   neighbor,  and  to  your  town, 

"Clean Up  and  PaintUp" 

GET   BUSY  ! 


49 


Keeping  Track  of  Daily  Sales  and  Stock  on  Hand 

Daily  Analysis  and  Record  Necessary  for  Intelligent  Grasp  of 
Business — A  Simple  Method  for  Monthly  Stock-Taking — Sample 
Sheets  for  Records  of  Clerks'  Sales. 

Fifth   of  a  Series   by  Wm.   Cambell. 


LET  us  discuss  this  matter  with  you 
and  help  you  to  fmct  out  what  you 
know  about  the  life  of  your  busi- 
ness, for  in  very  truth  the  Sales  are  its 
life,  and  this  life  can  be  made  a  very 
interesting'  study  if  we  go  about  it  in 
the  right  way.  Moreover,  the  study  of 
your  Sales  will  pay  you  perhaps  better 
than  any  other  study  in  this  world. 

You  will  perhaps  say,  "Oh,  I  know 
how  much  my  sales  are,"  but  do  you 
know?  Do  you  know  how  many  knives 
you  have  sold  and  what  gross  profit 
they  brought  you?  Do  you  know  wha 
your  window  display  brought  you  in? 
Do  you  know  which  line  you  carry 
brings  you  in  the  best  profit?  Do  you 
keep  a  close  watch  and  analyze  your 
Sales  every  day  or  every  week  so  as  to 
know  how  much  you  have  sold  of  each 
class  of  goods  and  the  profit  on  each 
class?     If  not,  you  should. 

Progressive  Departmental  Stores  can 
tell  all  this  by  instant  reference.  That 
if  one  reason  why  they  are  progressive. 
Do  you  know  that  in  such  stores  they 
encourage  the  Departments  that  yield 
the  best  net  profits  by  giving  them  the 
best  and  most  prominent  positions,  and 
this  close  supervision  and  analyzing  of 
the  Sales  goes  on  all  the  time,  not  spas- 
modically. 

Now  it  follows  that  if  you  dive  deep 
down  into  your  Sales  and  find  out  how 
much  you  sell  of  each  class  of  goods  and 
find  out  which  is  paying  you,  that  you 
will  consider  seriously  how  you  can  in- 
crease the  Sales  of  the  profitable  lines. 
There  is  no  doubt  that  in  the  smaller 
towns  as  well  as  the  larger,  judicious, 
and  well-thought  out  local  advertising 
does  bring  in  a  lot  of  business.  Of  all 
advertising  your  window  display,  espe- 
cially in  a  place  where  the  buying  pub- 
lic are  accustomed  to  go  down  town  and 
scan  the  windows  every  few  days,  this 
i.s  the  most  fruitful  of  all  the  adver- 
tising you  do. 

Records  of  Daily  Sales 

Now,  about  your  daily  sales:  what 
is  the  simplest  method  for  keeping  track 
of  them?  Suppose,  first  of  all,  you  are 
not  attempting  to  departmentise  your 
business;  to  know  how  much  you  sell  of 
this  line,  and  how  much  of  that,  but 
simply  want  a  daily  record  of  totals  in 
such  a  form  that  you  can  compare  it 
with  the  most  logical  period,  the  corres- 
ponding date  of  one  year  ago;  and  again, 
compare    it    week    by    week,    month    by 


month,  and  finally  your  record  for  the 
full  year  1914  with  "the  full  year  1913. 

Some  merchants  have  remarked  to 
me:  "Oh,  I  couldn't  think  of  keeping 
a  daily  record  in  each  department  and  of 
each  sales  clerk.  I'd  need  to  engage  an 
extra  clerk,  and  my  office  expenses 
would  be  too  heavy." 

Try  it  and  see.  In  probably  85  per 
cent,  of  Canadian  stores  this  work  of 
tabulating  is  done  by  the  bookkeeper  in 
odd  times.  The  sales  slips  do  not  pile 
up.  They  are  put  on  the  files,  one  for 
each,  or  one  for  all,  whichever  is  handi- 
est, and  a  few  minutes  now  and  then 
throughout  the  day  is  all  that  is  re- 
quired. When  the  afternoon  is  near  an 
end  it  is  surprising  how  few  your  book- 
keeper will  have  in  hand  to  do :  just  the 
extra  number,  in  most  cases,  that  a  busy 
afternoon  brings  in. 


Just  one  suggestion  here.  Make  your 
day  close  at  five  o'clock  if  your  store 
closes  at  six.  Some  attempt  to  keep  the 
record  right  up  to  the  last  moment  of 
closing  on  the  ground  that  it  is  more 
satisfacory  to  have  each  day  stand  by 
itself,  but  what  real  difference  does  it 
make  if  the  last  hour,  from  five  to  six, 
is  added  onto  the  next  day.  It  is  a 
complete  record  and  a  comparison  you 
want,  and  if  the  days  compared  are 
estimated  on  a  similar  basis,  what 
difference  does  it  make.  There  is  too 
much  of  a  crush  entailed  on  the  book- 
keeper unless  you  give  her  an  hour  fair- 
ly free  to  complete  her  tabulations. 
Each   Sales   Slip   or  the   Total? 

The  record  sheet  may  be  either  ruled 
out  day  by  day  or  printed  especially  for 
you.     Here,  again,  you  must  choose  be- 
( Continued   on   Page   58.) 


Day 
1 

Salesman  No.  Slip  Nc 

6  1 
2 
3 
4 
5 
6 

7  21 
22 

DIAGRAM  NO.  1. 

(Month  of  April) 

i.         Amount.            Dept.  A 

$0.45                     

.63              

1.75                  $1.00 

.36                      .36 

5.25                   2.00 

6.50                   4.00 

1.60                    

2.90                   2.90 

Dept.  B. 

$0.45 
.63 

3.25 

Dept.  C. 

$0.75 

2!50 
1.60 

Day. 

1 

g 

3 
4 

Salesman  No.  2. 

$10.65 
36.50 
49.60 

DIAGRAM  NO.  2. 

(Month  of  April) 

Salesman  No.  3.           Sal 

$12.40 
38.75 
35 .  26 

?sman  ! 

$25.80 
31.30 
44.37 

STo.4, 

Total. 

6 

7 

8 

9 

Total 

DIAGRAM  NO.  3. 

How  to  know  what  your  stock  should  be  month  by  month;   in  this  case  35%   of 
the   turnover   is   taken   as   the   gross   profit. 


Col.  1, 

Col.  2, 

Col.  3, 

Purchases. 

Sales. 

Shows  stock 
on  hand. 

Stock    on    Hand    $15,000.00 

Purchases    3,000  00 

Sales    

Cost  of  sales  on  basis  of  35%  profit 

Stock  on  hand   


$4,000  00 


$18,000  00 
2,600  66 

$15,400  00 


Col.  3  shows  the  balance  of  stock  month  by  month.  In  col.  1  you  put  your 
original  stock,  and  your  purchases  month  by  month.  In  col.  2  you  put  your  sales, 
and  at  end  of  year,  when  you  take  stock,  you  put  the  amount  of  your  inventory  in 
col.  2;  then  the  difference  between  cols.  1  and  2  is  the  gross  profit. 
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Big  Selling   Event  in  Score  of 
Towns  and  Cities 

Merchants  Find  Their  Sales  Greatly  Increased 
by  Extensive  and  Concentrated  Advertising- 
Saturday  Favorite  Day  for  Holding  it — Reports 
From  Peterborough,  Wingham,  Brantford, 
Guelph,  Etc. 


THE  success  of  Dollar  Day  as  it  was 
carried  out  in  Brantford  a  year  ago 
and  later  on  in  Calgary,  Alta.,  has 
led  a  number  of  other  Ontario  towns  and 
cities  to  attempt  to  duplicate  the  record 
of  the  other  two  places,  and  almost  with- 
out an  exception  the  results  have  been 
most  gratifying.  So  much  so  that  there 
has  been  some  clamoring  for  a  repetition 
next  year,  a  few  even  urging  that  it  be 
made  a  semi-annual  event.  It  is  as  if  it 
were  a  public  holiday,  but  unlike  this 
in  fun-making  giving  place  to  business, 
a  piling  up  of  purchases  on  purchases, 
where  the  surrounding  district  joins  the 
citizens  in  flinging  broadcast  their  dol- 
lar bills  and  rejoicing  the  hearts  of  the 
merchants  at  sales  increased  sometimes 
to  huge  proportions. 

It  is  no  wonder  the  merchants  like  it. 
Dollar  Day  to  them  is  an  occasion  when 
their  advertising  brings  such  results  as 
justify  their  expenditures  many  times 
over.  It  is  a  time  for  clearing  odd  lines 
and  left-over  goods.  It  is  an  opportun- 
ity for  devising  ingenious  bargains  and 
methods  of  advertising  them.  No  matter 
what  line  of  business  a  dealer  is  engaged 
in,  there  is  always  a  way  in  which  he  can 
make  use  of  Dollar  Day.  It  is  a  time 
when  the  country  folk  drive  in  for 
miles  around  and  in  some  cases  make 
purchases  for  many  months  ahead. 

Townspeople  Enthusiastic. 

The  public  like  it,  too.  Their  curiosity 
is  aroused — their  interest  in  the  big 
shopping  festival  is  awakened— 'they  de- 
sire to  purchase  some  of  the  goods  ad- 
vertised in  the  newspapers — and  they 
come.  They  come  from  the  north,  the 
south,  the  east  and  the  west — on  trains 
and  radials,  others  in  horse  vehicles  and 
still  others  on  foot — all  bent  on  one  pur- 
pose, to  see  and  be  convinced,  and  to 
save  money  by  spending  it.  Of  course, 
the  townspeople  are  enthusiastic   about 


the  event  from  the  start.  Many  of  them, 
if  they  have  not  participated  in  a  Dol- 
lar Day  before,  have  at  least  heard  of 
it,  and  they  quickly  decide  that  the  oc- 
casion is  no  ordinary  one. 

Brantford 's  second  trial  was  highly 
successful  and  some  remarkable  bar- 
gains were  produced  as  leaders  by  a 
a  number  of  the  stores.  The  "Exposi- 
tor" also  produced  —  or  described  — 
"The  Mysterious  Mr.  Dollar,"  and  a 
reward  of  $10  for  his  capture  helped  to 
stir  up  interest  in  the  event. 

Woodstock  marks  down  Saturday, 
February  21,  as  a  record  day  in  the  his- 
tory of  its  retail  merchants.  In  describ- 
ing the  results,  W.  J.  Taylor,  of  the 
"Sentinel-Review,"  says:  "Dollar  Day 
was  a  huge  success  in  Woodstock — much 
greater  than  either  the  merchants  or  we 
ourselves  anticipated.  The  dry  goods, 
clothing  and  haberdashers,  and  boot  and 
shoe  stores  practically  all  did  a  busi- 
ness larger  than  on  the  Saturday  before 
Christmas,  which  is  generally  conceded 
to  be  lue  best  day  in  the  year.  The  hard- 
ware, ilrug,  book  and  fancy  goods  and 
furni|i,vre  dealers,  speaking  generally, 
did  about  double  the  business  they 
would  have  done  on  an  ordinary  Satur- 
day at  this  time  of  the  year.  The  gro- 
ceries and  meat  shops  all  had  a  much 
larger  day's  business  than  they  would 
have  had  otherwise,  and  there  were  more 
farmers  in  town  on  'Dollar  Day'  than  on 
the  Saturday  before  Christmas.  The 
day  was  so  successful  that  the  merchants 
are  determined  to  hold  a  'Dollar  Day' 
twice  a  year  in  future." 

In  Guelph  the  two  newspapers  co-op- 
erated with  this  result:  "Dollar  Day  in 
Guelph  was  pronounced  by  the  mer- 
chants co-operating  to  be  a  huge  success. 
Although  there  were  only  ten  days  to 
advertise  the  event,  great  crowds  were 
on  the  streets  early  in  the  morning, 
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awaiting  admittance  to  the  many  stores 
offering  Dollar  Day  bargains.  Many  of 
the  merchants  report  record  business, 
and  although  a  large  number  were  skep- 
tical in  the  first  place,  they  are  now  con- 
vinced that  Dollar  Day  is  a  good  thing. 
It  will  probably  be  an  annual  event  in 
Guelph." 

Sold  Paper  for  175  Rooms. 

Peterborough  celebrated  on  March  14. 
One  example  of  the  heavy  sales  is  fur- 
nished by  one  firm,  Trebilcock  Bros., 
who  sold  wall  paper  for  175  rooms  on 
the  one  day! 

Getting  Them  by  Poetry. 

Tuesday,  March  17,  was  the  day  se- 
lected by  the  newspapers  and  merchants 
for  Dollar  Day  in  Wingham  and  the  pub- 
lic were  exhorted  to  "Combine  business 
with  pleasure  and  be  in  Wingham  on  St. 
Patrick's  Day."  Both  the  Times  and 
Advance  carried  a  large  amount  of 
extra  advertising  and  the  day  was  a  big 
success.  In  the  way  of  general  adver- 
tising the  Advance  printed  an  interest- 
ing poem,  the  last  verse  of  which  reads: 

Come  in  spite  of  wind  or  weather, 

Just  as  early  as  you  can, 

Have  your  work  all  done  on  Monday, 

So  that  naught  can  spoil  your  plan, 
And  surely  bring  your  dollars, 
The  dollars  old  and  gray, 
The  false  and  fickle  dollars 
That  lead  us  all  astray; 
The  worn  and  weary  dollars, 
The  shy  and  sheery  dollars. 
We  want  all  kinds  of  dollars 
On  Wingham 's  Dollar  Day. 

Special  prizes  were  given  for  the  far- 
mer bringing  the  largest  number  of  per- 
sons in  one  load,  the  oldest  lady  buying 

(Continued  on  page  64.) 
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GETTING  A  START. 

The   heights   by   great    men    reached   and    kept. 

Were   not   attained  iby   sudden   flight; 
But   they,   while   their   companions   slept, 

Were  toiling  upward   in   the   night. 

— Longfellow. 

GETTING  a  start  in  business  early  is 
a  great  advantage.  Most  of  the 
men  who  have  been  great  suc- 
cesses have  gone  to  work  young,  and 
have  made  their  early  years  tell. 

Opportunity  usually  comes  to  a  young 
clerk  through  some  older  man.  There- 
fore, you  must  attract  attention.  You 
must  gain  a  reputation  for  industry  by 
being  industrious.  Remember,  every 
clerk  is  being  "sized  up"  not  only  by 
his  "boss,"  but  by  the  whole  village. 

In  every  store  one  clerk  "knows."  He 
is  asked  questions.  His  fellows  turn  to 
him  for  information.  The  clerk  who 
"knows"  is  in  line  with  opportunity. 
The  day  is  sure  to  come  when  he  is  called 
to  take  the  higher  job.  Some  clerks  know 
a  lot,  but  they  know  the  wrong  things. 
They  know  things  that  don't  help  in 
business. 

Cultivate  your  memory.  A  good 
memory  is  absolutely  essential  to  pro- 
gress. Memories  can  be  improved  by 
memorizing  things.  Memory  is  largely 
a  matter  of  concentration  of  mind.  Don't 
forget  the  things  you  should  remember. 
Every  time  you  forget,  your  memory  is 
weakened.  Every  time  your  memory 
responds  when  called  upon,  your  power 


A    good    d'ay's    work    starts    the    night    before 
with   a   good   night's  sleep. 


of  remembering  is  improved.  Learn  to 
remember  five  things  about  your  busi- 
ness every  day.  Don't  say  to  yourself: 
"Oh,  I  will  learn,  it  will  come  to  me" — 
that's  drifting.  Say  to  yourself:  "I 
will  learn — I  will   learn  every  day."    At 


night  ask  yourself:  "What  have  I 
learned  to-day?  What  do  I  remember 
that  I  did  not  know  yesterday?" 

That's  the  great  trouble  about  dissipa- 
tion. Dissipation  steals  the  memory. 
The  vicious  clerk  with  fishy  eyes  answers 
you:  "I  can't  remember." 

As  Shakespeare  expresses  the  thought : 

"O,    that    men    should    put    an   enemy   in    their 
mouths,   to   steal   away   their   brains!" 


What   have   I   learned   to-day? 

Cultivate  the  habit  of  Observation. 
Every  thing — every  move — means  some- 
thing. The  clerk  who  has  eyes  in  his 
head,  observes — he  sees — he  reasons — ■ 
he  thinks  it  out — he  knows  what  is  hap- 
pening. He  is  on  the  job.  His  mind  is 
Johnny  on  the  spot.  His  mind  is  not 
somewhere  else,  wool  gathering. 

A  good  day's  work  starts  the  night 
before  with  a  good  night's  sleep.  That's 
why  tango  dancers  don 't  remember. 

Everything  comes  to  him  who  knows 
where  to  wait.  Opportunity  runs  over 
the  fellow  who  walks  on  Opportunity 
Boulevard. 

There  is  a  tide  in  the  affairs  of  men 
Which  taken  at  the  flood,  leads  on  to  fortune; 
Omitted,  all  the  voyage  of  their  life 
Is   bound  in   shallows  and  in   miseries. 

— Shakespeare. 

Then  wit  often  counts.  I  know  a  man 
who  is  rich  to-day  who  attracted  his  em- 
ployer's notice  by  a  witty  answer.  He 
was  lying  full  length  on  a  case  of  screws, 
waiting  for  the  elevator  to  return  to  the 
cellar.  Suddenly  the  boss  stood  over 
him  and  remarked:  "You  look  very  in- 
dependent." The  clerk,  without  moving, 
answered:  "Any  man  can  be  indepen- 
dent on  five  dollars  a  week." 

If  you  had  to  walk  five  miles  up  and 
down  hill  you  might  call  it  tiresome 
52 


Work.  But  if  you  play  golf  you  forget 
all  about  the  walking — you  are  interested 
in  the  Game.  You  don't  get  tired.  You 
are  sorry  when  the  game  is  over. 

Make  a  Game  out  of  your  work  and 
it  will  be  easy.  Every  sale  made  or  lost 
is  a  game.  Every  day  in  business  is  a 
game.  It  is  the  most  interesting  of  all 
games.  To  a  clerk  who  expects  to  rise  it 
is  impossible  to  hang  around  a  pool  par- 
lor when  he  might  be  playing  the  busi- 
ness game. 

Go  to  any  small  town  and  size  up  the 
young  fellows  who  spend  their  time  and 
money  in  the  pool  emporiums.  Would 
you  go  there  to  find  a  clerk  to  become  a 
partner  in  your  business? 

Let  me  tell  you  a  secret.  If  you  want 
a  real  good  man,  hunt  the  fellow  who 
already  has  a  good  job  and  doesn't  want 
to  leave  it. 

No  matter  how  dull  the  barber's  trade 
is,  you  will  find  one  barber  with  cus- 
tomers waiting.  The  rest  in  "Mur- 
derer's row"  take  the  suckers,  who 
don't  know. 

Costly   thy   habit  as   thy    purse   can    buy, 
But  not  express'd  in  fancy:   Rich,  not  gaudy. 
For'  the  apparel   oft   proclaims   the  man. 

— Shakespeare. 

Appearances  go  a  long  way  in  this 
superficial  world.  We  take  people  at 
their  face  value.  Therefore,  my  son, 
shave  every  day.  Shine  your  shoes.  Be 
neat  in  appearance.       The  man  who  is 


No  matter  how  dull  the  barher's  trade  is  you 

will    find    one    barber    with    customers 

waiting. 


careless  in  his  dress  may  be  a  careful 
bookkeeper;  but  the  world  won't  believe 
it.  I  have  met  some  great  chartered 
public  accountants,  and  I  never  met  one 
who  wasn't  scrupulously  neat  in  his  per- 
son, and  I  never  met  one  who  wasn't  a 
small  man.     Queer,  isn't  it,  that  great 
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bookkeepers  are  small,  while  extra  good 
salesmen  are  usually  large?  There's  a 
reason! 

The  competitive  spirit  makes  every 
business  grow.  Without  competition  in 
efficiency  on  the  inside  the  auctioneer's 
flag  will  soon  hang  on  the  outside.  There 
is  always  one  or  two  kinds  of  competi- 
tion in  every  business — competition 
among  employees  to  do  the  best  work,  or 
competition  to  do  the  least  work!  It  all 
depends  on  the  boss. 

As  a  man  once  answered  who  was  ask- 
ed the  question : 

"Is  life  worth  living?" 

"It   depends   ON   THE    LIVER." 

If  you  want  to  be  a  success  you  must 
compete  with  yourself.  You  must  lay 
out  your  day's  work  and  see  if  you  can 
do  it.  You  must  measure  its  quality. 
You  must  be  your  own  taskmaster.  The 
best  way  to  get  a  good  day's  work  out 
of  yourself  is  to  lay  out  a  good  day's 
work  in  advance,  and  then  have  the  will 
power  and  industry  to  do  it.  Use  spurs 
on  yourself. 

"Plan  j'our  work,  then  work  your  plan." 

Cut  down  "interrupters"  and  "time- 
eaters."  Don't  let  them  consume  your 
valuable  time.  If  you  are  trying  to 
perform  a  set  task,  you  won't — if  you 
are  just  drifting,  you  will  sit  down  and 
talk  it  all  over.  We  all  catch  trains  be- 
cause we  know  they  won't  wait.  The 
Pennsylvania  Limited  would  never  reach 
New  York  on  time  if  the  "time-eaters" 
had  their  way.  They  would  "talk 
things  over"  at  every  station. 

Mr.  Mallaby  Deeley,  of  London,  pulled 
off  the  largest  real  estate  deal  in  the 
world.  He  has  no  office  nor  telephone. 
He  says  he  hunts  up  the  men  he  wants 
to  see.  He  uses  their  offices  and  can 
leave  when  he's  ready.  You  can't  do 
this  in  your  own  office,  can  you?  Blessed 
is  the  man  who  has  no  desk,  because  he 
is  free. 

"If  you  can  write  a  better  book,  preach  a 
better  sermon,  or  make  a  better  mouse  trap. 
tho'  your  house  be  in  the  woods,  all  the  world 
will  make  a  path  to  your  door." 

Both  Emerson  and  Hubbard  are  accused  of 
writing  this. 

I  knew  a  firm  where  the  partners  quar- 
reled about  where  their  desks  should  be. 
One  partner  took  a  desk  near  the  back 
door.  The  work  will  make  a  path  to  the 
desk  of  the  strong  man,  even  if  it  be  on 
the  alley. 

I  knew  a  corporation  where  they  quar- 
reled about  the  rank  of  the  officers.  One 
man  took  no  title.  He  was  simply  a 
"director."  When  the  financial  storm 
came  this  simple  "director"  took  the 
helm.  Wherever  Ben.  Johnson  sits  is 
the  head  of  the  table.  All  this  means, 
my  son,  not  to  quibble  and  squawk  about 
place  and  office,  but  make  it  your  ambi- 
tion to  be  the  Main  Works  in  your  little 
boiler  factory. 

Nothing  is  more  amusing  than  some 
small-souled   man    rattling   around    in    a 


big  job,  like  a  deuce  spot  in  a  dice  box. 
Never  leave  your  job  until  you  have 
grown  so  big  that  all  its  titles  and  high- 
sounding  appendages  mean  nothing  to 
you. 

The  man  should  give  dignity  to  the 
position,  not  the  position  to  the  man. 

Devote  your  thoughts  to  the  success  of 
the  business — many  men  have  "forgot- 
ten themselves  into  immortality." 

— Mike  Kinney  in  The  Gimlet. 


GETTING    BUSINESS    FROM    THE 
FRUIT  GROWERS. 

(Continued  from  page  48.) 

scab,   caterpillars,   case   bearers,   canker 
worms,  bud  moths,  etc. 

(3)  Immediately  after  the  blossoms 
fell  with  commercial  lime-sulphur  1  to 
40,  with  2  lbs.  arsenate  of  lead  added 
per  40  gals,  mixture  to  control  codling 
moth  and  apple  scab. 

Results. 

The  results  obtained  are  in  striking 
contrast  to  the  small  and  indifferent 
crops  yielded  in  unsprayed  and  uncared- 
for  orchards  of  the  same  locality.  The 
quality  of  the  fruit  in  each  of  the  three 
years  was  exceptionally  high — the  per- 
centage of  No.  1  's  being  raised  from  30- 
60  in  1908,  1909  and  1910  prior  to  our 
having  charge,  to  75  to  87.6  per  cent, 
while  under  our  care.  Further  from  95 
to  98  per  cent,  of  all  the  apples  grown 
in  these  orchards  were  absolutely  free 
from  any  insect  pest  or  fungus  disease. 
Scarcely  an  apple  could  be  found  with  a 
worm  in  it,  and  it  was  only  an  odd  apple 
here  and  there  that  showed  a  spot  of 
scab." 

This  is  only  one  of  many  examples 
that  could  be  quoted  to  show  the  bene- 
ficial results  obtained  through  the  pro- 
per use  of  pruning,  and  spraying  equip- 
ment, and  fertilizers.  In  the  above  dis- 
trict many  carloads  of  spraying  mater- 
ial and  a  great  number  of  spray  ma- 
chines, both  hand  and  power  have  been 
sold. 

Many  hardwaremen  have  before  them 
unlimited  possibilities  for  the  sale  of 
supplies  for  fruit  growers  and  orchard 
owners.  Have  you  investtgat  ».d  condi- 
tions in  your  locality?  Are  you  getting 
your  share  of  this  business?  Possibly 
the  mail   order  houses  or  fruit  dealer's 


supply  houses,  are  picking  up  a  large 
share  of  profitable  business  that  you 
could  get  if  you  went  after  it.  It  might 
pay  you  to  take  a  drive  in  the  country 
and  get  some  inside  information  on 
conditions  as  they  actually  exist  in  your 
locality. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  are  taken  from 
the  issue  of  Hardware  and  Metal  of 
May  5,  1894: 

Thos.  Davidson,  of  the  firm  of  Thos. 
Davidson  &  Co.,  Montreal,  died  at  his 
residence  there  on  Monday,  April  23. 
The  deceased  gentleman  had  suffered 
from  diabetes  for  thirteen  years,  but 
his  case  was  not  considered  precarious 
until  a  short  time  before  his  death.  Mr. 
Davidson  came  from  Edinburgh,  Scot- 
land, to  Montreal  about  50  years  ago, 
and  was  one  of  the  first  commercial 
travelers  in  Canada,  having  driven  from 
Montreal  to  Goderieh  before  there  were 
any  railways,  and  called  on  most  of  the 
hardware  merchants  in  Ontario  at  that 
time. 

Editor's  note. — The  Thos.  Davidson 
Mfg.  Co.,  Ltd.,  is  still  doing  business 
at  Montreal,  with  branches  at  Toronto 
and  Winnipeg. 


THREE  DISPLAY  WINDOWS  IN  16- 
FOOT   FRONT. 

(Continued  from  page  40.) 

bright  samples  could  be  easily  seen  from 
the  sidewalk  on  the  opposite  side  of  the 
street.  This  winduw  is  used  principally 
for  display  goods  of  this  nature. 

Prince  &  Co.  are  firm  believers  in  win- 
dow displays  as  valuable  aids  in  selling 
hardware.  That  they  are  using  their  16- 
foot  front  to  the  best  advantage  is 
clearly  shown  in  the  accompanying  illus- 
tration. 

Firms  having  narrow  store  fronts, 
and  wishing  to  solve  the  problem  of  se- 
curing adequate  window  display  space, 
can  find  many  valuable  and  interesting 
features  in  the  windows  here  shown. 


Scab  on  apple  leaves- 
53 


■Adult  moths  of  peach  borer. 


The  Third  Chapter  of  Western  Growth 

The  Peace  River  Country  Has  Become  a  Country  of  Commercial 
and  Agricultural  Possibilities — Trend  of  Settlement  is  Now 
Toward  the  Mackenzie  Basin,  a  Land  of  Wonderful  Promise. 

By    W.    D.   Albright. 


THE  agricultural  development  of  the 
Canadian  West,  apart  from  ranch- 
ing, divides  into  three  chapters. 
First  was  the  settlement  of  the  Red  and 
Assiniboine  watersheds  in  eastern  and 
southern  Manitoba.  The  second  was  the 
development  of  the  two  Saskatchewan 
valleys,  south  and  north,  respectively. 
The  third  epoch,  on  which  we  are  now 
entering,  is  the  opening  of  the  Macken- 
zie basin,  commencing  with  the  valleys 
of  the  Peace  and  the  Athabasca.  Will 
the  third  chapter  exceed  the  second  as 
the   second  did  the  first? 

The  Peace  River  country  is  on  every 
man's  tongue  in  the  West.  No  longer  is 
it  the  dread,  rather  mysterious  and  al- 
most unattainable  land  of  Arctic  rigors 
and  natural  obstacles.  It  has  become 
instead  a  country  of  commercial  and 
agricultural  possibilities,  and  as  such 
is  now  the  objective  point  of  the  pioneer. 

This  article  is  written  in  the  new 
North,  after  an  adventurous,  exciting 
and  decidedly  laborious  trip  down  the 
circuitous  and  risky  waters  beyond 
Athabasca  Landing.  We  have  passed 
the  Grand  Rapids  of  the  Athabasca,  run 
the  Grand  Cascade,  struggled  over  many 
a  weary  portage;  and  we  have  begun  to 
see  the  new  North  with  new  eyes — with 
eyes  that  glimpse  the  greatness  of  this 
wonderful  land,  which  cannot  fail  but 
convey  to  the  mind  a  sense  of  prophetic 
certainty.  Beyond  the  Landing  one 
starts  to  see  visions  of  a  new  empire. 

We  of  the  East  have  had  an  idea  that 
the  region  north  of  Edmonton  was  whol- 
ly unsettled.  What  was  our  surprise  to 
find  at  St.  Albert,  Clyde,  and  various 
other  points  along  the  C.N.R.'s  hundred- 
mile-line  from  Edmonton  to  Athabasca, 
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extensive  settlements  where  half  a  dozen 
stacks  of  grain  marked  many  a  home- 
stead, and  oat  stooks  studded  the  fields 
as  thick  as  on  the  Saskatchewan  plains. 

The  black-loam  soil  of  the  prairie  ex- 
tends all  through  this  territory.  Barring 
a  few  jackpine  ridges  and  some  rough 
country  along  the  north  shore  of  Lesser 
Slave  Lake,  we  saw  nothing  else  on  a 
five-hundred-and-fifty-mile  journey  from 
Edmonton  to  Grande  Prairie,  via  the 
Athabasca  River,  Lesser  Slave  Lake  and 
Peace  River  Crossing. 

A  stream  of  people  of  the  very  finest 
class  that  ever  developed  a  new  country 
have  been  pouring  into  the  North.  The 
train  to  Athabasca  had  twelve  freight 
cars  and  twelve  passenger  coaches.  The 
train  agent  informed  us  they  had  been 
carrying  a  hundred  and  sixty  or  seventy 
passengers  a  day. 

Many  thousand  homesteaders  and 
holders  of  scrip  have  already  located  in 
one  part  or  another  of  the  great  region 
traversed.  Think  of  hundred-acre  fields 
of  oats  at  Athabasca  Landing,  Peace 
River  Crossing  and  Dunvegan!  Behold 
extensive  settlement  along  the  south 
shore  of  Lesser  Slave  Lake;  on  the 
plateau  north  of  the  Peace  between  the 
Crossing  and  Dunvegan;  again  in  Spirit 
River  prairie  fifteen  miles  south  of  Dun- 
vegan; south  of  this  again  in  Grande 
Prairie,  and  yet  again  in  the  newer  sec- 
tion of  Pouce  Coupee,  sixty  miles  north- 
west of  Grande  Prairie  and  divided  by 
the  British  Columbia  boundary.  The 
most  thickly  settled  district  of  all  is 
Grande  Prairie,  situated  over  a  hundred 
miles  north  of  Edmonton  by  latitude  and 
between  two  and  three  hundred  miles 
west.  It  lies  within  view  of  the  snow- 
clad  Rocky  Mountain  peaks,  through  the 


Gardening  on  the  Lesser  Slave  River. 


passes  between  which  it  receives  many 
tempering  Chinooks.  The  first  consider- 
able quota  of  settlers  reached  Grande 
Prairie  in  the  mid-summer  of  1909,  trek- 
ing  by  ox-teams  the  whole  five  hundred 
and  fifty  miles  from  Edmonton,  the  near- 
est railroad  station  and  base  of  sup- 
plies. Even  yet,  machinery,  provisions, 
clothing,  furniture  and  seed  other  than 
that  now  produced  in  the  district  have 
to  be  freighted  from  Edson,  Athabasca, 
or  Smith,  opposite  Port  Cornwall.  Thus, 
in  addition  to  the  usual  handicaps  of 
pioneer  farming,  operations  have  been 
seriously  hampered  by  lack  of  machinery 
to  do  seeding  and  harvesting  with  dis- 
patch. Yet  in  Grande  Prairie  this  past 
autumn  and  early  winter,  five  threshing 
outfits  winnowed  three  hundred  and 
seventy-five  thousand  bushels  of  grain, 
besides  which  enough  had  been  fed  out 
of  the  sheaf  or  reserved  for  such  use  to' 
have  run  the  total  crop  close  to  half  a 
million.  Barley  threshed  thirty-five  to 
fifty  bushels  per  acre,  and  was  nearly  all 
ripened  hard.  Wheat  yielded  variously  as 
to  quantity  and  quality,  but  as  much  as 
forty  bushels  of  good  milling  grain  per 
acre  were  obtained.  Oats  averaged  per- 
haps sixty,  though  yields  of  seventy  were 
common  and  one  acre  turned  out  a  hun- 
dred and  twenty.  The  proportion  of 
grain  to  straw  is  well  nigh  incredible. 
It  is  not  at  all  unusual  to  bag  a  bushel 
from  six  or  seven  binder  sheaves,  where- 
as in  the  East  a  bushel  from  ten  sheaves 
is  counted  satisfactory.  At  the  risk  of 
my  reputation  I  will  add  that  I  assisted 
in  threshing  one  load  of  oats  grown  on 
late  spring  plowing  which  turned  out  a 
hundred  and  one  thirty-five-pound  bush- 
els according  to  the  machine  weigher. 
Count  of  the  sheaves  indicated  a  bushel 
to  each  four  and  a  half  sheaves.  Yet 
these  oats  being  sown  late,  had  been, 
frosted  before  being  cut.  The  sample, 
nevertheless,  was  superb,  as  the  editor 
may  judge  from  the  small  quantity  sub- 
mitted. 

I  came  to  Grande  Prairie  well  informed 
and  therefore  confident  of  the  future 
of  this  particular  area,  but  open  to  con- 
viction regarding  most  of  the  other  sec- 
tions within  what  we  have  broadly  styled 
the  Mackenzie  basin.  I  am  already  con- 
vinced beyond  all  hesitation  that  many 
million  acres  of  prairie  and  bush  land 
will  soon  be  occupied  and  gradually 
brought  under  profitable  cultivation. 
Who  knows  but  that  Marquis  and  Pres- 
ton and  Prelude     wheat     and  sixty-day 
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oats  may  yet  do  for  the  New  North  what 
Red  Fife  did  for  the  West?  If  that 
hope  be  too  sanguine,  great  stock-raising 
possibilities  remain.  Oats  and  barley 
ripen  well  beyond  the  wheat  line  and, 
what  is  more,  oats  cut  in  the  milk  make 
excellent  feed.  Clearing  and  drainage 
will  gradually  reduce  the  danger  of 
frost  so  that  what  is  now  being  accom- 
plished in  Grande  Prairie  may  be  taken 
as  an  earnest  of  what  will  soon  be  dupli- 
cated in  other  tracts — is  being  dupli- 
cated in  fact.  One  of  the  surprises  of 
our  trip  was  a  large  frame  barn  with 
shingled  hip-roof  at  an  extensive  settle- 
ment just  north  of  Dunvegan.  At  this 
same  neighborhood  we  saw  a  bin  of  Mar- 
quis wheat  said  to  contain  fifty-four 
hushels,  grown  from  one  bushel  sown  on 
an  acre.  Near  here  a  township  thrown 
open  to  entry  last  summer  was  all  filed 
upon  in  three  days. 

Before  leaving  for  the  North,  I  saw 
George  Harcourt,  Alberta's  deputy  min- 
ister of  agriculture,  and  got  him  to  talk- 
ing about  the  new  empire  of  the  North. 

"I  want  to  give  you  a  vision  of  the 
West,''  he  said,  unrolling  a  ten-foot  map 
with  red  buttons  stuck  upon  it  here  and 
there.  The  buttons  represented  places 
where  wheat  has  been  grown  in  the 
North,  and  were  distributed  within  a 
line  running  from  Fort  McMurray,  on 
the  Athabasca  River,  sharply  north- 
westward to  Fort  Simpson  on  the  Mac- 
kenzie six  or  seven  hundred  miles  north 
of  Edmonton. 

"This  line,"  he  explained,  "takes  in 
all  of  Alberta,  even  its  north-east  corn- 
er, as  well  as  land  a  hundred  and  fifty 
miles  north  and  a  hundred  and  fifty  miles 
west  of  the  provincial  boundary.  How 
small  the  Maritime  Provinces  or  the  old- 
settled  portion  of  Ontario  seem  in  com- 
parison with  the  tremendous  sweep  of 
territory  from  the  international  bound- 
ary north  to  the  wheat  line  which  this 
map  shows! 

"The  fact  of  grain  production  in  the 
North  is  no  mere  dream  of  to-day  or  yes- 
terday. The  wheat  that  won  first  prize 
and  the  bronze  medal  at  the  Centennial 
Exhibition  in  1876  was  grown  at  Fort 
Chippewan,  on  Lake  Athabasca.  It 
weighed  sixty-eight  pounds  to  the  bushel. 
The  prize  wheat  at  the  World's  Fair, 
Chicago,  in  1893,  was  raised  at  Peace 
River  Landing  (now  calling  Crossing). 
A  Hudson's  Bay  Company  factor  tells 
me  that  twenty-five  years  ago  he  saw 
Ladoga  wheat  ripened  at  Fort  Laird. 
Oats,  barley  and  potatoes  can  be  grown 
successfully  much  farther  north  than 
wheat,  thus  promising  a  great  future  for 
much  of  the  Northland  as  a  stock-rais- 
ing country. 

"Then  look  at  the  river  systems.  The 
many  tributaries  of  the  South  and  North 
Saskatchewan,  whose  waters  taste  the 
salt  of  Hudson's  Bay;  of  the  Athabasca 


A  homestead  on  the  Lesser  Slave  River. 


and  the  Peace,  whose  mingled  volume 
reaches  Arctic  brine  through  the  mighty 
Mackenzie,  all  take  their  rise  on  the 
eastern  slope  of  the  Rockies.  This 
watershed  has  been  set  aside  as  a  forest 
reserve,  ensuring  a  steady  stream  flow, 
What  perfect  conditions  for  stock  rais- 
ing on  the  plains  through  which  they 
run ! 

"Climatologists  have  figured  out  that 
a  thousand  feet  reduction  in  altitude  is 
equivalent  to  between  three  hundred  and 
three  hundred  and  fifty  miles  af  latitude. 
Calgary  district  is  about  three  thousand 
feet  above  sea  level,  Edmonton  a  little 
over  two  thousand;  Dunvegan,  on  the 
Peace,  is  thirteen  hundred,  and  Fort 
Vermilion  farther  down  the  river  is  only 
nine  hundred  and  fifty." 

These  figures,  considered  along  with 
the  tempering  influence  of  the  warm 
Japan  current,  whose  soft  breath  is 
wafted  across  the  Rocky  Mountain  range 
on  the  wings  of  the  far-famed  Chinook, 
go  to  explain  the  miracles  of  production 
now  heard  of  from  what  was  once  sup- 
posed to  be  the  frozen  and  forbidding 
North. 

Who  can  set  limits  to  the  future  of 
such  a  land?  As  J.  D.  McArthur,  the 
well-known  railroad  contractor,  put  it  in 
conversation  not  many  months  ago — 
"Every  prediction  that  has  yet  been 
made  about  the  West  has  been  gone  one 
better."  Mr.  McArthur  has  been  build- 
ing railways  in  Canada  for  over  thirty 
years,  commencing  west  of  Winnipeg 
on  the  C.  P.  R.  He  has  constructed 
part  of  every  Canadian  transcontinental 
and  if  all  his  sections  were  pieced  to- 
gether they  would  span  the  continent. 
He  is  at  present  constructing  the  Hud- 
son's Bay  Railroad  under  contract  for 
the  Dominion  Government,  and  incident- 
ally pushing  through  a  line  of  his  own 
from  Edmonton  to  the  Peace  River  by 
way  of  Lesser  Slave  Lake,  to  which  the 
road  is  already  graded  and  partly  in 
operation.  At  least  it  is  purported  to 
be  his  own,  although  speculation  has 
been  rife  as  to  whether  the  C.  P.  R.  or 
the  G.  T.  P.  would  not  operate  it  when 


completed.  At  all  events,  Mr.  McArthur 
has  been  building  it.  He  is  also  presi- 
dent of  the  Canada  Central,  which  will 
branch  off  from  the  E.  D.  &  B.  C.  near 
Grouard  to  Peace  River  Crossing  and 
thence  to  Dunvegan.  Since  our  inter- 
view he  has  also  completed  negotiations 
with  the  Alberta  and  Great  Waterways 
Railway. 

Here  is  a  project  to  fire  the  imagina- 
tion. The  Alberta  and  Great  Waterways 
is  projected  from  Edmonton  to  Fort  Mc- 
Murray, at  the  head  of  uninterrupted 
navigation  on  the  Athabasca  River. 
Scows  ply  between  Athabasca  Landing 
and  Fort  McMurray,  but  they  have  to  be 
tracked  back  up  the  ninety-odd  miles  of 
rapids  above  the  Fort.  Practically, 
therefore,  McMurray  is  at  the  head  of 
navigation  to  the  Arctic.  From  here  on, 
it  is  interrupted  only  by  a  portage 
around  the  cataract  at  Fort  Smith.  The 
chain  of  lakes  and  rivers  thus  to  be 
tapped  is  almost  inconceivable  in  possi- 
bilities. Athabasca  River  discharges  into 
the  lake  of  the  same  name,  drained  by 
the  Great  Slave  River,  into  which  the 
Peace  empties  near  its  head.  Of  these 
three  rivers,  Ernest  Thompson-Seton 
writes,  "The  Athabasca  is  a  great  river; 
the  Peace  is  a  greater,  and  the  Slave  is 
worthy  of  its  parents,"  or  words  to  that 
effect. 

The  Slave  pours  its  flood  into  Great 
Slave  Lake,  which  feeds  the  mighty 
Mackenzie,  which  swings  north-west- 
wardly  toward  the  base  of  the  mountain 
range  that  supplies  its  upper  waters  and 
then  bears  northward  to  the  Arctic 
Ocean.  Of  this  magnificent  system  of 
watercourses,  J.  K.  Cornwall  said,  refer- 
ring to  the  present  C.  N.  R.  spur  to 
Athabasca  Landing:  "Thirty-six  hun- 
dred miles  of  navigable  water  connect 
with  steel  at  this  point." 

Perhaps  the  most  wonderful  feature 
of  these  northern  rivers  is  their  im- 
mense navigable  stretches,  though  water 
powers  of  great  potentiality  are  avail- 
able at  certain  places,  while  minerals  of 
known  and  unknown  value  await  ex- 
ploitation by  the  capitalist.     The  A.  & 
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O.  W.  will  place  Calgary  and  Edmonton 
on  one  of  the  main  crossings  of 
the  continent.  At  these  junction 
points  east  and  west  traffic  will  be 
ii-tereepted  and  switched  toward  the 
new  North.  Globe-trotters  will  change 
cars  here  for  a  thousand-league  rail  and 
water  trip  to  summer  resorts  on  the 
Arctic  Sea  where  blubber  soup  and  cari- 
bou steak  will  be  features  of  the  menu 
and  whale-fishing  a  favorite  pastime. 

Of  the  Peace  River  climate  I  speak 
from  three  months'  personal  knowledge. 
These  have  been  the  pleasantest,  most 
healthful  and  most  favorable  for  accom- 
plishing work  outdoors  of  any  corres- 
ponding period  I  have  ever  experienced, 
whether  in  New  Brunswick,  Ontario  or 
Alberta.  With  just  enough  snow  for 
sleighing  since  early  November,  with 
many  fine  days  ranging  from  freezing  to 
zero  and  with  no  storms  as  yet  (writing 
the  fore  part  of  February)  equal  to  what 
I  have  experienced  elsewhere,  we  have 
been  favored  indeed.  So  far  there  have 
been  no  days  but  people  and  teams  were 
moving,  though  two  or  three  were  hard- 
ly fit  for  driving.  The  few  nights  of 
forty  or  fifty  below  zero  were  not  really 
so  unpleasant  as  one  or  two  others  in 
December  when  a  zero  temperature  was 
accompanied  by  hoar  frost  in  the  air 
and  fanned  by  a  light  east  wind.  True, 
we  have  had  what  the  old-timers  call  an 
exceptionally  fine  winter,  but  it  could 
afford  to  be  much  worse  without  being  at 


all  unendurable.  In  Grande  Prairie  the 
extreme  weather  has  never  been  of  long 
duration.  In  most  other  sections  of  the 
North  I  suppose  it  is  more  continuous, 
but  over  large  areas  the  climate  seems 
to  compare  favorably  with  that  of  Sas- 
katchewan. When  one  hears  dozens  of 
settlers  from  as  far  south  as  Oklahoma, 
California  and  Texas  praising  the  cli- 
mate unstintedly  and  making  light  of 
the  Peace  River  winter  after  several  sea- 
sons' experience,  he  can  only  conclude 
that  its  rigors  are  not  to  be  particularly 
dreaded. 

At  Athabasca  Landing,  which  is  too 
far  east  to  experience  any  very  marked 
effect  of  the  Chinooks,  was  an  English- 
man who  had  lived  for  some  years  in 
Ontario  and  Ohio.  His  remark  when 
told  we  were  from  the  Banner  Province 
was  startling. 

"The  only  thing  I  don't  like  about 
Ontario  is  that  miserable  climate." 

"What,  do  you  prefer  this  climate?" 

"Yes,  very  much." 

Markets?  The  markets  of  the  Pacific 
will  be  the  future  outlet  for  our  surplus 
produce  and  we  shall  be  nearer  to  them 
than  any  other  important  area  of  the 
prairie.  Besides  the  E.  D.  &  B.  C.  Rail- 
way heading  for  Spirit  River  Prairie; 
the  Canada  Central  branching  toward 
the  Crossing  and  the  north  side  of  the 
Peace;  the  Alberta  and  Great  Water- 
ways striking  north-east  from  Edmonton 
to    McMurray,    and   the   C.   N.    R.,   pro- 


A  map  showing  the  Peace  River  District, 
which  is  now  the  objective  point  of  the 
Pioneer.  The  agricultural  features  are 
indicated. 


jected  from  Edmonton  through  Grande 
Prairie,  the  G.  T.  P.  and  the  C.  P.  R. 
both  have  proposed  lines  directed  to- 
ward the  Peace.  The  C.  P.  R.  has 
bridged  the  Saskatchewan  at  Edmonton 
and  erected  a  fine  depot  on  the  north 
side.  A  British  Columbia  railway  is 
building  up  the  Eraser  Valley.  This  will 
give  connection  with  Vancouver.  Thus 
export  outlets  are  only  a  question  of 
time. 

Meanwhile  the  influx  of  settlement 
and  general  development  of  the  country 
have  been  affording  remunerative  prices. 
Beef  by  the  carcass  commands  ten  to 
sixteen  cents  a  pound.  Pork  was,  until 
recently,  twenty  cents,  but  is  now  four- 
teen to  fifteen;  butter,  sixty  cents  a 
pound,  and  eggs  fifty  cents  a  dozen.  Oats 
for  feed  and  seed  are  thirty-five  to  fifty 
cents  a  bushel,  and  wheat  $1.25  to  $1.50. 
Food  is  dear,  costing  five  cents  a  pound 
above  Edson  prices,  but  as  it  is  usually 
purchased  wholesale,  meat  being  bought 
by  the  quarter  and  evaporated  fruit  tak- 
ing the  place  of  fresh  or  canned,  the 
cost  of  provisioning  a  table  is  not,  after 
all,  so  much  higher  than  in  the  East. 

© ' 

BANQUET  OF  SOCIAL  CLUB. 

Montreal,  April,  23. — L.  R.  Greene,  ad- 
banquet  of  the  Jas.  Walker  Hardware 
Co.  Social  Club  was  held  recently  in 
Montreal,  at  the  Castle  Blend  Tea 
Rooms,  Montreal,  when  about  sixty  em- 
ployees of  the  firm  gathered  around  the 
banquet  table  and  spent  a  most  enjoy- 
able evening. 

The  Social  Club  was  formed  some 
years  ago  to  promote  good  fellowship 
among  the  members  of  the  staff  and  to 
interest  them  in  various  branches  of 
sport. 

This  year's  banquet  was  voted  one  of 
the  most  successful  the  club  has  held. 
The  novel  make-up  of  the  menu  card  was 
favorably  commented  upon,  and  those 
present  will  prize  them  as  souvenirs  of 
the  occasion,  on  account  of  the  many 
clever  quips  contained  therein  dealing 
with  members  of  the  staff.  The  usual 
toasts  to  "The  King,"  "Our  Guests," 
"The  Firm,"  "The  Staff"  and  "The 
Ladies"  were  given  and  suitably  re- 
sponded to. 

In  replying  to  the  toast  of  "Our 
Guests,"  Hammond  G.  Huber,  of  the 
International  Varnish  Co.,  gave  the  boys 
some  wholesome  advice,  and  kindly 
offered  to  donate  a  cup  to  the  club,  to  be 
used  as  they  thought  best. 

Piano  solos,  songs,  recitations  and 
violin  solos  formed  the  major  portion  of 
the  programme,  and  were  very  ably  ren- 
dered by  Messrs.  E.  Saunders,  F.  Max. 
Hill,  A.  Sutherland,  A.  Trudel,  G.  H. 
Bradwell,  G.  W.  Scott,  H.  Holden,  S. 
Saunders,  and  A.  Gross. 
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Problems  in  Sheet  Metal  Work 


IN  this  issue  we  show  how  to  develop 
the    pattern    for    the    prongs    of    a 
three-prong      tapering      joint      used 
where   it   is  desired   to    carry   off  three 
smaller  pipes  from  a  large  main,  a  per- 
spective view  being  shown  at  Fig.  9. 

Fig.  1  shows  a  plan  view  in  which  the 
large  circle  A-B-C  represents  the  main 
pipe  and  B-O-C-S-D  one  of  the  prongs. 
Fig.  2  shows  one  of  the  prongs  in 
elevation;  the  line  U-13  represents  the 
width  of  diameter  of  the  large  pipe.  The 
quarter  circle  U-X,  the  profile  or  ele- 
vation through  10-C  of  the  plan. 


The  line  X  to  10  represents  the  mitre 
line.  X-l-7-13  and  10  represents  a  side 
view  in  elevation  of  one  of  the  prongs 
while  Fig.  5  shows  a  half  profile  of  the 
small  end. 

Fig.  6  is  a  diagram  giving  the  true 
length   of  the   solid  lines. 

Fig.  7  shows  a  true  length  of  the  dot- 
ted lines,  while  Fig.  8  shows  the  pattern 
for  one-half  of  one  prong,  the  other 
half  being  the  same. 

First  draw  the  plan  as  follows: 

Draw  the  large  circle  the  diameter  of 
the  large  pipe. 


Draw  the  horizontal  line  A-0-PjR 
representing  the  centre  of  one  of  the 
prongs. 

Draw  the  line  S-D  at  right  angles  to 
this  and  make  it  the  desired  diameter 
of  the  small  end  of  the  prongs. 

Divide  the  half  circle  into  three  spaces 
locating  points  C  and  B,  from  which 
draw  lines  to  the  centre  0  and  to  the 
small  ends  0  and  S. 

Project  a  dotted  vertical  line  from 
Points  A-0  and  P  and  at  any  convening 
distance  above  the  plan  draw  the  hori- 
zontal line  U-V-13,  Fig.  2,  representing 
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the  top  of  the  large  pipe  where  the 
prongs    spring   from. 

At  V  erect  the  line  V-X,  making  it 
equal   to   U-V. 

Draw  the  quarter  circle  U-X. 

Draw  the  arm  of  the  prong  Z-l-7-13 
and  at  the  small  end  draw  a  half  circle, 
equal  to  the  diameter  of  the  small  end. 

Divide  this  half  circle  or  end  profile 
off  into  equal  spaces  and  as  shown  by 
a-b-c-,  etc.,  and  carry  lines  at  right 
angles  to  the  line  1-7  from  each  of  the 
points  a-b-e,  etc.,  to  the  line  1-7. 

We  now  want  to  get  the  mitre  line 
X-10-.13,  so  we  proceed  as  follows: 

Divide  the  quarter  circle  U-X,  Fig.  2, 
off  into  three  equal  spaces  and  letter 
same  as  shown  by  c-e. 

Project  horizontal  dotted  line  from  C 
and  E  through  and  past  the  centre  line 
V-X. 

Now  take  the  distance  that  e  is  from 
the  centre  line  V-X,  and  lay  this  off 
from  0  on  the  line  0-C  of  Fig.  1  as 
shown  by  O-s. 

Also  lay  off  the  distance  from  C  to 
the  line  X-V  as  shown  by  O-C  Fig.  1. 

Project  vertical  lines  from  a  and  b, 
Fig.  1,  until  they  meet  the  horizontal 
lines  drawn  from  e  to  c,  Fig.  2. 

A  line  traced  through  these  intersec- 
tions from  X  to  10  gives  the  mitre  line 
for  the  prongs  to  join  each  other. 

Divide  the  curved  line  C-P  of  Fig.  1 
into  three  equal  spaces  as  shown  by  d 
and  h. 

Erect  vertical  lines  from  d  and  h 
until  they  meet  the  line  U-13.  This  gives 
the  mitre  line  where  the  prongs  join  the 
large  pipe. 

Now  draw  full  or  solid  lines  from  each 
of  the  points  on  the  mitre  line  to  the 
points  1-2-3,  etc.,  of  Fig.  5. 

Then  draw  dotted  lines  as  shown. 

Then  draw  the  base  line  W-X,  Fig. 
6,  and  at  X  erect  a  perpendicular  line 
X-Q  on  which  from  X  lay  off  the  dis- 
tances that  each  of  the  points  a-b-c-d, 
etc.,  of  Fig.  5,  are  above  the  correspond- 
ing numbers  1-2-3-4,  etc.,  of  the  line  1-7. 

Now  from  X  on  the  line  X-W  lay  off 
spaces  equal  to  each  of  the  solid  lines  on 
the  elevation.  For  instance  set  the  di- 
viders to  the  space  X-l  of  the  elevation 
and  transfer  the  space  to  the  line  X-W 
as  shown  by  X-X. 

Then  the  dividers  must  be  set  to  the 
space  9-2  of  the  elevation  and  transfer 
to  the  line  X-W  as  shown  by  X-S. 

Transfer  each  of  the  other  spaces  un- 
til all  the  full  or  solid  lines  are  trans- 
ferred. 

Now  from  each  of  these  points  erect 
a  perpendicular  line  equal  to  the  dis- 
tance from  the  line  O-P,  Fig.  1,  to  the 
edge  of  the  plan  of  profile  as  shown  by 
the  line  O-a-b-c-d-h-P,  Fig.  1. 

For  instance  erect  a  perpendicular 
line  from  10,  Fig.  6,  and  make  its  height 
equal  to  10-C,  of  Fig.  1,  as  shown  by 
10-10,  and  as  the  line  10  of  the  eleva- 
tion runs  to  point  at  the  end  in  a  like 


manner,  draw  a  full  line  from  10,  Fig.  6 
to  point  4.  This  gives  the  true  length 
of  the  line  1-4  of  the  elevation. 

In  a  like  manner  find  the  true  length 
of  each  of  the  other  full  lines. 

Next  develop  the  diagram  of  dotted 
lines  in  the  same  manner  as  the  full 
lines. 

The  pattern  is  now  developed  the  same 
as  previous  examples,  the  measure- 
ments for  the  small  end  being  taken 
from  a  to  g  of  the  profile,  Fig.  5,  and 
for  the  large  end  from  U  to  X,  Fig.  4, 
for  the  mitre  end  to  join  the  other 
prongs. 

Then  take  measurements  from  C  to  P, 
Fig.  1,  for  the  prong  to  join  the  large 
pipe. 

Draw  the  line  X-X  of  Fig.  8,  repre- 
senting the  line  X-I  of  the  elevation. 

Set  the  compass  to  the  dotted  line 
X-2,  of  Fig.  7,  and  with  X  as  centre  cut 
the  arc  drawn  for  X,  locating  the  point 
2  or  b. 

Then  with  the  solid,  line  2-8,  of  Fig.  6, 
and  2-Fig.  8,  as  centre  swing  an  arc 
near  X. 

Then  with  U-C,  Fig.  4,  as  radius  and 
X  Fig.  8,  as  centre  cut  the  arc  swung 
from  2  thus  locating  the  point  8  of  the 
pattern. 

Continue  this  until  the  pattern  is  de- 
veloped. 


KEEPING  TRACK  OF  DAILY  SALES 
AND  STOCK  ON  HAND. 

(Continued  from  page  50.) 
tween  two  points.  Are  you  satisfied  to 
have  the  total  sales  figured  up  of  each 
-jerk,  cash  and  credit,  and  marked  down 
on  this  record,  or  do  you  prefer  to  list 
each  sales  slip,  for  instance,  Clerk  No. 
1.— Slip  No.  1,  .25;  No.  2,  .34;  No.  3, 
.68,  etc.,  total  $75.63— for  the  day.  The 
benefit  of  the  latter  method,  of  course. 
is  that  you  have  a  complete  record  of 
each  slip  before  your  eyes,  which  will 
prevent  any  being  used  and  not  turned 
into   the   office. 

As  the  slips  come  in  through  the  cash 
carriers,  or  in  any  other  way  you  may 
arrange,  they  are  marked  down  by  the 
bookkeeper  on  this  large  sheet,  or,  in  the 
former  case,  they  are  put  on  separate 
files,  added  up  and  the  total  set  down 
as   one   item   under  the   clerk's  number. 

Diagram  No.  1  shows  a  farm  for  keep- 
ing track  of  each  sales  slip  and  assign- 
ing each  to  its  proper  department;  Dia- 
gram No.  2.  a  record  of  each  clerk's 
total,  by  which  a  whole  months'  report 
can  be  kept  on  one  sheet. 

Where  it  is  not  denied  to  keep  records 
by  departments  Diagram  No.  1  would 
omit  columns  for  Departments  A,  B,  C, 
D,  etc. 

In  nearly  every  store  which  is  depart- 
mentized  the  clerk  marks  the  letter  of 
the  department  on  the  sales  slip,  if  it  is 
not  printed  on.  Where  a  clerk  goes  from 
A  to  B  or  C,  the  leter  of  the  department 
is  marked  opposite  each  item,  for  the  in- 
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formation  of  the  bookkeeper.  In  this 
way  one  slip  often  will  contain  amounts 
under  A,  B,  C  and  D.  In  the  larger 
stores  where  the  clerks  keep  to  their 
own  departments  each  slip  will  be  limit- 
ed to  that  one  department. 

Stock  Taking  Once  a  Month. 

Now  then,  let  us  analyze  your  stock. 
How  do  the  classes  work  out?  Are  they 
in  proportion  to  the  Sales  Supposing 
we  take  as  a  basis  a  month 's  Sales :  We 
will  suppose  you  know  what  your  Sales 
are  of  every  class  of  goods  you  are 
carrying.  Now,  go  through  your  stock 
and  if  you  have  more  than  a  sufficient 
supply,  of  any  one  kind,  reduce  it.  A 
great  deal  can  be  done  in  this  way  and  it 
will  release  capital  that  can  be  em- 
ployed in  extending  the  business  in  other 
channels.  A  good  variety  of  stock  is  an 
advantage  but  never  have  too  much  of 
one  kind;  treat  your  stock  in  a  scientific 
manner  by  comparing  it  with  your  Sales. 
Stock  will  increase  and  creep  on  you  like 
a  thief  in  the  night  unless  you  keep  a 
searchlight  on  it  all  the  time.  Try  and 
turn  your  stock  over  three  to  five  times 
a  year,  and  remember  that  you  turn 
your  stock  over  once  when  you  clear  out 
the  original  purchase.  Therefore,  if  you 
keep  an  average  stock  of  $5,000  and 
mark  40%  profit  on  cost,  your  Sales 
will  require  to  reach  7,000  before  you 
turn  your  stock  over  once. 

To  get  at  the  amount  of  your  stock, 
approximately  at  the  end  of  every 
month,  charge  up  the  purchases  to  the 
stock  already  on  hand,  then  deduct  your 
sales — allowing  for  the  profit.  The  bal- 
ance will  be  the  stock  on  hand.  This 
should  be  done  every  month  in  order  to 
keep  in  touch  with  the  stock  you  are 
carrying  and  its  relation  to  your  sales, 
for  a  study  of  this  may  prove  to  you 
that  you  must  either  reduce  your  stock 
or  increase  your  sales. 

A  sample  stock  sheet  is  given  here  in 
which  the  amount  on  hand  in  a  certain 
department  at  the  beginning  of  the 
month  was  $15,000.  The  purchases  dur- 
ing the  month  were  $3,000,  making  a 
total  of  $18,000.  However,  sales  were 
$4,000,  but  only  65  per  cent,  of  this 
represents  cost  price — providing  you 
marked  these  goods  up  so  as  to  have  a 
gross  profit  of  35  per  cent,  on  the  selling 
price — that  is,  $2,600.  Deduct  this  from 
$18,000  leaving  $15,400  stock  on  hand 
ir  that  department  at  the  end  of  the 
month.  If  you  find  this  total  increasing 
to  any  extent,  you  had  better  slacken 
your  buying  and  arrange  to  clear  out 
some  of  your  stock. 

In  concluding  this  article,  I  would 
point  out  that  to  make  money  and  create 
a  profitable  business  you  must  direct  it 
skillfully  yourself.  You  can  get  lots  of 
people  to  do  what  you  tell  them,  and  to 
direct  them  profitably  you  must  have 
every  detail  at  your  fingers'  end;  the 
more  you  dissect  the  details  of  your 
business,  the  better  it  will  pay  you. 


New  Goods  Offered  Canadian  Hardwaremen 


"YANKEE"  VISE. 

North  Bros.  Mfg.  Co.,  Philadelphia, 
Pa.,  are  offering  the  trade  the  new 
"Yankee"  vise,  No.  990  here  illustrated. 
The  vise  is  designed  for  use  on  "Yan- 
kee" bench  drills  or  it  can  be  attached 
to  a  bench  separately. 

The  body  and  sliding  jaw  are  of  cast 
iron,  accurately  machined  to  hold  work 
square,  when  used  either  flat  or  on 
sides.  The  sliding  jaw  has  a  T-shaped 
block  screwed  to  its  underside,  sliding  in 


Yankee  Vise. 

a  T-shaped  slot  9-16  inches  wide,  insur- 
ing parallel  movement  of  the  jaw. 

A  removable  swivel  jaw  is  provided  to 
hold  taper  work,  and  is  made  of  steel, 
case  hardened.  The  stem  has  a  friction 
spring  to  hold  the  jaw  in  position.  The 
adjusting  screw  is  of  steel  V2  inch  di- 
ameter with  %-inch  head  to  receive  slid- 
ing bar.  The  boss  on  the  end  of  the 
body  in  which  the  screw  works  is  % 
inches  Ions'.  Two  countersunk  holes  are 
provided  in  the  base  to  screw  the  vise  to 
the  bench  if  desired. 

The  base  of  the  vise  is  6  inches  long 
and  2%  inches  wide.  Extreme  height 
2  inches.  The  opening  of  the  jaws, 
without  the  swivel  jaw,  is  3  inches,  with 
the  swivel  jaw  2%  inches.  Depth  of 
jaws,  1%  inches.  The  weight  of  the 
vise  is  3%  pounds. 

• @ 

PICKER  HOOK  AND   BRACE. 

The  accompanying  illustration  shows 
Clark's  Fox-V.  Dual  Picker  Hook  and 
Brace  No.  A-OK.,  a  new  product  of  R. 
F.    Clark,    54    W.     Lake     street,     Chi- 


FRICTIdN  LACE 
STRAP 


Clark's  Picker,  Hook  and  Brace. 


cago.  It  is  claimed  that  the  No.  A-OK. 
fits  any  hand  by  opening  or  closing  the 
narrow  end  of  the  steel.  The  friction 
strap  under  the  thumb  draws  the  leather 
and  retains     the     shape     of     the  hand, 


passes  over  the  wrist  and  back  to  the 
buckle.  A  vertical  lift  of  the  strap  in 
the  buckle  adjusts  the  comfort  fitting 
grip  and  a  perfect  tension  of  the  strap. 
The  wrist  ease  opening  makes  it  easy  to 
toss  the  ear  of  the  corn  when  it  is  pick- 
ed without  spraining  the  wrist. 


-©- 


CHICAGO  GARAGE  SPRING  HINGE. 

The  Chicago  Spring  Butt  Company  of 
Chicago,  with  Eastern  office  and  ware- 
house in  New  York,  are  placing  on  the 
market  a  garage  spring  hinge,  which  is 
said  to  be  fully  adapted  to  such  re- 
quirements. 

The  illustration  shown  herewith  exhi- 
bits the  surface  spring  hinge,  and  it  is 
also  made  for  mortise  application.  This 
hinge    is    of    very    substantial    construc- 


Garage  Spring  Hinge. 

tion,  and  is  equipped  with  a  reverse  ac- 
tion spring,  so  that  when  the  doors  are 
released  they  will  swing  open.  This 
feature  is  very  desirable  in  many  cases 
where  the  doors  are  held  closed  with  a 
chain  bolt,  the  chain  of  which  is  extend- 
ed over  pulleys  to  some  convenient  loca- 
tion so  that  by  merely  pulling  the  chain 
the  doors  will  swing  open  and  be  held 
open,  thereby  avoiding  the  possibility  of 
the  doors  rebounding  and  swinging 
closed  and  causing .  a  collision  of  the 
vehicle. 

These  hinges  are  made  in  two  sizes, 
the  first  size  having  an  8-inch  flange, 
and  the  second  size  a  12-inch  flange. 
They  are  supplied  in  any  finish  required 
or  to  match  other  hardware. 

This  article,  together  with  the  Chicago 
garage  door  bolt  and  Chicago  checking 
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bumper  and  holder  are  convenient  in 
connection  with  operating  garage  doors, 
and  are  shown  in  their  catalogue,  copy 
of  which  will  be  sent  on  request. 


SAFETY   RAZOR   AND  POCKET 
KNIFE. 

A  new  safety  razor,  of  British  manu- 
facture, is  now  being  placed  on  the 
Canadian  market  by   Solomon  &   Spiel- 


Y.S.G.  Knife. 

mann,  Montreal.  It  has  double-edged 
blade,  three-eighths  of  an  inch  wide 
and  is  made  rigid  by  stretching  tight 
like  the  string  of  a  bow.  The  result  is 
to  give  a  cutting  edge  which  it  is 
claimed  by  the  makers  is  superior  to 
that  of  a  hollow-ground  razor.  The  Y. 
S.  C,  as  the  razor  is  named,  has  a 
novel  adjustment.  A  milled  head  screw 
regulates  the  distance  between  the  guard 
and  the  blade,  which  are  always  parallel 
to  one  another,  so  that  the  razor  can  be 
set  for  a  very  close  shave  without  any 
possibility  of  the  user  cutting  himself. 
It  requires  neither  stropping,  setting, 
taking  apart,  nor  wiping  after  use. 
Each  razor  is  packed  in  a  neat  case, 
accompanied  with  ten  blades,  and  extra 
blades  in  packets  of  ten  may  be  secured 
as  desired. 

There  is  also  offered  a  Y.  S.  C.  pocket 
knife  with  a  special  holder  to  which  can 


Y.S.C.  Razor. 

be  attached  the  razor  blades  when  they 
become  too  dull  for  a  comfortable  shave. 
The  accompanying  illustrations  show 
the  safety  razor  and  the  pocket  knife.' 


Current  News  of  the  Hardware  Trade 


New  Firms. 
Toronto,  Ont.— J.  E.  Trelford,  who 
for  a  number  of  years  was  in  business 
at  Markdale,  Ont.,  and  his  brother,  C. 
H.  Trelford,  formerly  with  the  McClary 
Mfg.  Co.  traveling  staff  out  of  Winni- 
peg, have  commenced  business  under  the 
name  of  the  Trelford  Hardware  Co., 
1036  St.  Clair  Ave.,  this  city. 

Business  Changes. 

Saskatoon — J.  East  iron  works  has 
suffered  loss  by  fire. 

Lipton.  Sask. — B.  Muscovitch  has  dis- 
continued his  hardware  business. 

Moore  Park,  Man. — J.  Potwin  has  sold 
his  hardware  business  to  J.  Rutley. 

Toronto,  Ont. — John  Hodgin's  hard- 
ware has  been  succeeded  by  Toms  Bros. 

Swift  Current,  Sask. — McCreary  and 
Martin,  dealers  in  electric  supplies  have 
dissolved  partnership. 

Laird,  Sask. — C.  L.  Lang  and  G.  W. 
Morden  have  purchased  the  hardware 
business  formerly  conducted  by  the 
Assiniboia  Trust  Co. 

Victoria,  B.  C— The  Modern  Plumb- 
ing &  Heating  Co.  has  been  succeeded 
by  the  Western  Plumbing  and  Heating 
Co. 

Edmonton,  Alta. — D.  G.  Ross  has 
disposed  of  his  business  at  268  Kirk- 
ness  St.,  Edmonton,  to  W.  A.  Hamill, 
who  will  continue  the  business  as  the 
Norwood  Hardware  Co. 

Medicine  Hat  Radiators. 

L.  Cary  Wright,  formerly  of  Sauk 
'Centre,  Minnesota,  has  taken  out  a  per- 
mit for  a  building  to  cost  $35,000,  which 
will  house  the  manufacturing  of  radia- 
tors. Mr.  Wright  says  that  the  factory 
will  employ  about  50  men  when  com- 
pleted. 

Increasing  Capital. 
The   Steel    Trough    and   Machine    Co. 
are  increasing  the   capital   stock      from 
$25,000  to  $100,000. 

Hall  Zryd  Foundry  Co.  are  increas- 
ing capital  stock  from  $75,000  to  $250,- 
000. 

Foundry   Changes  Hands. 

The  foundry  of  A.  Belanger,  Mont- 
magny,  Que.,  has  been  taken  over  by  A. 
Belanger,  Ltd. 

A  Correction. 

In  a  recent  issue  we  inadvertently 
reported  Gillian  MacLean  as  succeeding 
Wm.  McBride  on  Bloor  St.  West.  The 
name  should  have  read  McBrien.  T.  J. 
McBride  is  still  doing  business  at  520 
Dnndas   St. 


Ontario  Incorporations. 

Benjamin  Wheel  Co.,  Ltd.,  capitalized 
at  $100,000;  head  office,  Yarker,  Ont.; 
to  take  over  the  Benjamin  Mfg.  Co.  of 
Yarker  and  to  manufacture  and  deal 
in  wagons,  carts,  carriages,  vehicles,  etc. 

Canadian  Exjjansion  Bolt  Co.,  Ltd., 
capitalized  at  $40,000,  head  office,  To- 
ronto, to  manufacture  and  deal  in  ex- 
pansion bolts  and  appliances,  hardware, 
etc.  Incorporators:  J.  A.  Kent,  J.  H. 
McDonald,  E.  W.  Wright,  G.  P.  Robin- 
son, L.  R.  ZLfferer. 

Merchants'  Syndicate  Catalogue  Co., 
Ltd.,  capitalized  at  $75,000;  head  office, 
Toronto;  to  manufacture  and  deal  in 
all  kinds  of  merchandise,  household 
goods,  utensils,  groceries,  etc.  Incor- 
porators: A.  C.  MacNaughton,  C.  W. 
Livingston,  A.  L.  Shaver,  W.  G.  Simp- 
son, J.  J.  Ritchie,  all  of  Toronto. 

Demees  Electroplating  and  Manufac- 
turing Co.,  Ltd.,  capitalized  at  $40,000, 
head  office  Toronto;  to  engage  in  the 
business  of  electroplating  and  to  manu- 
facture plated  goods,  cutlery,  silver- 
ware, etc.  Incorporators:  F.  Demees, 
W.  Casper,  P.  Melhorn,  J.  H.  Barrett, 
O.  E.  Ziegler. 

Favary  Tire  Co.,  Ltd.,  capitalized  at 
$500,000;  head  office,  Toronto;  to  manu- 
facture and  deal  in  machinery  and  sup- 
plies, tires  for  vehicles,  cushions,  cush- 
ion devices,  etc.  Incorporators:  F. 
Kitching,  F.  V.  Clisdell,  A.  W.  Briggs, 
H.  E.  Grosch,  E.  M.  Dillon,  all  of  To- 
ronto, and  D.  H.  Arnott,  R.  J.  Young,  of 
London,  Ont. 

Elected  Secretary. 
F.  M.  Tobin,  Woodstock,  Ont.,  has 
been  elected  Secretary  The  Stove 
Manufacturers'  Association.  Mr.  Tobin 
is  also  Secretary-Treas.  Canadian  Hard- 
ware Manufacturers'  Exhibitors'  Asso- 
ciation. 

Obituary. 

Halifax,  N.  S. — The  death  took  place 
recently  of  T.  G.  Egan,  dealer  in  sport- 
ing goods. 

St.  John,  N.  B—  The  death  took  place 
recently  of  George  H.  Waring,  Presi- 
dent and  Manager  Director  Union  Foun- 
dry and  Machine  Co. 

Wheeler  and  Bain  Catalogue. 
Wheeler  &  Bain,  Toronto,  have  issued 
their  annual  Spring  catalogue  of  gal- 
vanized iron,  roofing  supplies,  eave- 
troughs,  corrugated  pipes  and  elbows, 
corrugated  sheets,  skylights,  cornices, 
galvanized  iron  sheets,  tin  plates,  etc. 
The  catalogue  consists  of  56  pages  and 
is  neatly  gotten  up. 
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Marriage  of  Londoner. 

The  marriage  took  place  at  Christ 
Church  Cathedral,  Hamilton,  on  April 
22,  of  Miss  Lydia  Dunn,  daughter  of  Mr. 
and  Mrs.  G.  S.  Dunn,  to  Norman  How- 
den,  of  D.  H.  Howden  &  Co.,  wholesale 
hardware,  London,  Ont.  Following  the 
church  ceremony  a  reception  was  held 
at  the  home  of  the  bride's  parents.  Mr. 
and  Mrs.  Howden  left  for  New  York 
from  whence  they   sailed   for  Antwerp. 

Injured  in  Auto  Accident. 

Wallace  Cowan,  sales  manager  Rice- 
Lewis  &  Sons,  Toronto  and  W.  R.  Wight, 
a  traveler  for  the  Sheet  Metal  Products 
Co.,  were  seriously  injured  when  an 
auto  in  which  they  were  riding  skidded 
into  a  street  car  on  College  Street,  To- 
ronto. The  motor  car  was  badly 
smashed  and  the  two  men  were  taken 
out  in  an  unconscious  condition.  Both 
were  removed  to  the  General  Hospital, 
and  reports  indicate  that  their  chances 
for  recovery  are  good. 

Change  of  New  York  Offices. 

P.  &  F.  Corbin  have  consolidated  the 
up-town  and  down-town  offices,  and  have 
installed  them  in  commodious  quarters 
in  the  new  Architects'  Building  at  No. 
101  Park  Avenue,  New  York.  The 
change  was  made  primarily  to  secure  a 
closer  connection  between  the  businesses 
of  the  two  stores,  and  also  to  gain  the 
advantages  of  a  more  central  location 
and  of  more  convenient  quarters,  neither 
of  the  two  former  offices  being  sus- 
ceptible of  expansion  to  contain  the 
forces  of  both.  The  new  offices  are  with- 
in two  minutes'  walk  of  the  entrance  to 
the  Grand  Central  Station,  where  the 
subway,  surface  and  elevated  lines  meet, 
and  could  hardly  be  easier  of  access 
from  all  parts  of  the  city.  The  display 
rooms  are  a  model  of  convenience  and 
artistic  arrangement,  and  are  flooded 
with  light.  The  entire  effect  is  a  most 
happy  one,  combining  utility  and  beauty 
in  an  original  and  highly  satisfactory 
manner. 

Deliveries  of  goods  are  made  from  the 
v.-arerooms  at  98  Lafayette  Street,  but 
all  business  is  conducted  from  the  new 
offices  in  the  Architects'  Building.  The 
former  sales  office  at  106  Lafayette 
Street  and  the  contract  department 
office  at  39  West  38th  Street  have  been 
vacated,  and  the  transfer  to  the  new 
location  has  been  made. 
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Western  Notes. 

Herbert  Birch,  represting  Wood,  Val- 
lance,  Ltd.,  Winnipeg,  called  on  the 
Yorkton,  Sask.  trade,  April  23. 

W.  C.  Lawson,  late  with  James  White, 
Carberry  Man.,  has  joined  the  staff  of 
F,  S.  Collacott,  Yorkton,  Sask. 

Kay's,  Yorkton,  Sask.,  general  merch- 
ants, are  reported  to  be  contemplating 
adding  hardware  to  their  stock. 

The  Westhaven  Hardware  Co.,  Saska- 
toon, 'Sask.,  whose  stock  was  recently 
sold,  had  their  premises  burned  before 
the  stock  could  be  moved. 

Milton  and  Roy  Moffat,  of  Moffat 
Bros.,  Champion,  Alta.,  are  in  Pilot 
Mound,  having  been  called  there  on  ac- 
count of  the  sickness  of  their  mother, 
who  is  very  seriously  ill. 

Hugh  Broddfoot,  a  clerk  in  the  em- 
ploy of  the  Macoun  Hardware  Co.,  had 
a  narrow  escape  when  the  hotel  in  which 
he  was  dining  was  destroyed  at  Macoun 
by  an  acetylene  gas  explosion  and  "ten 
people  killed. 

STEEL    CO.    RE-ELECTS    OFFICERS 

Hamilton,  April  27. — The  annual  meet- 
ing of  the  shareholders  of  the  Steel  Com- 
pany of  Canada  was  held  this  afternoon, 
when  the  following  officers  were  re- 
elected: C.  S.  Wilcox,  President;  C.  A. 
Birge,  Vice-President ;  Robert  Hobson, 
Vice-President  and  General  Manager; 
Directors,  Charles  Alexander,  Provi- 
dence, R.I. ;  W.  D.  Mathews,  Toronto ; 
John  Milne,  William  Southam,  Hamil- 
ton; Sir  Edmund  Osier,  Toronto;  F.  H. 
Whitton,  Hon.  William  Gibson  and  Lloyd 
Harris,  Brantford;  S.  H.  Champ,  Secre- 
tary-Treasurer. 

The  directors'  report,  which  stated 
that  last  year  was  the  best  in  the  history 
of  the  company,  was  adopted. 

English  Firm  Opens  Plant  Here. 

All  of  the  buildings  of  Arinstrong- 
Whitworth  Co.,  of  Canada,  have  been 
erected  at  the  company's  new  plant  at 
Longueuil,  across  the  St.  Lawrence  River 
from  Montreal.  Contracts  have  been  let 
for  all  the  tools  and  for  the  electrical 
machinery.  Part  of  this  has  already  been 
installed,  and  further  installation  of  ma- 
chinery will  go  on  all  summer.  By  the 
1st  of  September  it  is  expected  that  the 
plant  will  be  ready  to  operate. 

Armstrong- Whitworth,  of  Canada,  will 
manufacture  all  the  finer  grades  of  tool 
steel,  both  carbon  and  high-speed.  They 
will  be  made  into  twist  drills,  milling 
cutters,  reamers,  and  special  forgings  to 
drawing.  Among  other  uses  their  steel 
tools  are  used  for  surfacing  and  polish- 
ing the  harder  grades  of  stone. 

The  buildings  of  the  company,  which 
are  now  built,  occupy  about  55,000  square 
feet  of  floor  space.  With  the  exception 
of  the  boiler-room,  they  are  all  under 
one  roof. 


New  Manufacturers'  Agency. 

A  new  firm  of  manufacturers'  agents 
and  importers  have  opened  offices  at 
305  Read  Building,  Montreal.  They 
are  representatives  for  the  following 
lines:  W.  &  F.  Walker's,  Ltd.,  Liver- 
pool, Eng.,  liquid  disinfectants  and 
blockettes;  Price  Fire  &  Waterproofiing 
Co.,  Poughkeepsie,  N.  Y.,  waterproof- 
ing for  canvas  and  concrete;  T.  &  R. 
Boote,  Burslem,  Eng.,  plain  and  orna- 
mental tiles;  Rollaway  Screen  Co., 
Burlington,  Vt.,  fly  screens;  Phoenix 
Metal  Tile  Co.,  Brooklyn,  N.  Y.;  metal 
weather  strip;  I.  X.  L.  structural  steel 
paint ;  Ceresit  Waterproofing  Co.,  Chi- 
cago; and  Cooper  Oven  Thermometer 
Co.,  Waterbury,  Conn. 

DEATH  OF  C.  F.  KULOW. 

The  death  occurred  recently  at  Pt. 
Colborne,  Ont.,  of  Carl  F.  Kulow,  aged 
nineteen  years,  son  of  F.  C.  Kulow, 
dealer  in  stoves,  tinware,  plumbing,  etc. 


The  late  C.  F.  Kulow. 

The  late  Mr.  Kulow  was  associated  in 
the  business  with  his  father,  and  had 
only  been  ill  for  nine  clays.  Death  re- 
sulted from  appendicitis. 

Personals. 

G.  F.  H.  Williamson,  traveler  for  The 
Miller-Morse  Hardware  Co.,  Winnipeg, 
ont  of  Brandon,  Man.,  was  married  on 
April  8,  to  Miss  Olive  Moody. 

Adolph  Henry  of  Henry  &  Sons, 
Orono,  underwent  an  operation  for  ap- 
pendicitis at  a  Toronto  hospital  this 
week.  Latest  reports  indicate  that 
the   operation   was   successful. 

George  Williams,  of  the  Canadian 
Yale  &  Towne  Co.,  who  has  been  ill  at 
the  Royal  Victoria  Hospital,  Montreal, 
continues  to  improve,  and  it  is  expected 
ho  will  be  able  to  leave  the  institution 
next  week. 
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George  F.  Darr,  of  the  Novelty  Manu- 
facturing Co.,  Jackson,  Mich.;  Raymond 
A.  Catlin,  Corbin  Cabinet  Lock  Co.,  New 
Britain,  Conn. ;  Mr.  Partridge,  of  the  Ox 
Fibre  Brush  Co.,  Frederick,  Maryland; 
Lawrence  H.  Laythe,  of  Butterfield  & 
Co.,  Rock  Island,  Que.;  D.  G.  Smith,  of 
Smith  &  Hemenway,  New  York;  H.  A. 
Croxall,  of  National  Hardware  Co., 
Orillia,  Ont. ;  Mr.  Haynes,  of  the  Savage 
Arms  Co.,  Utica,  New  York;  Mr.  Isbes- 
ter,  of  Peck,  Stow  &  Wilcox,  Southing- 
ton,  Conn.;  and  H.  W.  Johnson,  of  the 
No  Tarnish  Co.,  Toronto,  were  calling  on 
the  trade  in  Montreal  this  week. 


HARDWARE 
LETTER  BOX 


P.  A.  0.  Sankey,  Vancouver,  B.C.— 
Please  advise  who  handles  Ronuk  Pol- 
ishes and  Cook  and  Boulton's  Floor 
Dressing. 

Ronuk,  Ltd.,  53  Yonge  St.,  Toronto, 
handles  Ronuk  Polishes  and  Cook  & 
Boulton,   185   King   E.,   Toronto,   handle 

Cook  &  Boulton  floor  polishes. — Ed. 

*  *     * 

Devine  &  LegTee,  Renfrew,  Ont. — 
Kindly  advise  who  manufactures  Buck 
ties,  iy2  in.  by  6  in.  long. 

A.    B.    Orrnsby,    Toronto,    and    Pedlar 

People,  Oshawa  and  Toronto. — Ed. 

*  *     * 

P.  I.  Bentley,  Millbrook,  Ont.— "Can 
you  give  me  names  of  manufacturers  of 
aluminum  hot  water  bottles?"  Landers, 
Frary  &  Clark,  New  Britain,  Conn.  Can- 
adian agents  are  A.  McFarlane  &  Co., 
Coristine  Building,  Montreal. 

*  »     * 

R.  H.  Carson,  Gorrie,  Ont. — Can  you 
let  me  know  where  I  can  get  repairs  for 
the  New  Era  No.  9  stove.? 

Can  any  of  our  readers  supply  this 
information  ? — Editor. 

*  *     * 

E.  Boucher,  St.  Hyacinthe,  P.  Q  . — 
"Can  you  give  me  the  name  of  the  dis- 
tributers and  manufacturers  of  Bown's 
Gauntlet  Horse  Clipper?" 

Manufactured  by  W.  Bown,  Ltd., 
Birmingham,  Eng.  B.  &  S.  H.  Thomp- 
son, Montreal,  are  distributers  for  Can- 
ada.— Editor. 

*  »     » 

Jas.  Simmonds,  Ltd.,  Halifax,  N.S.— 
"Kindly  advise  if  you  now  where  we 
could  purchase  Germantown  Car  Work- 
ers' Hatchets?" 

Germantown  Tool  Works,  Philadel- 
phia.— Editor. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

The  dull  weather  prevailing  of  late  has  had  a  tendency  to  make 
business  rather  slack  with  the  retailers,  although  jobbers  report  a 
fair  amount  of  business  passing.  Conditions  in  the  metal  markets 
remain  unchanged  and  only  a  small  amount  of  business  is  being 
done.  The  arrival  of  brighter  and  warmer  weather  will  stimulate 
business  and  the  retail  trade  appears  optimistic  regarding  the  outlook 
for  future  business.  In  the  paint  markets  trade  is  holding  up  well. 
Turpentine  has  declined  in  price. 

Lead  and  oil  remain  unchanged.  The  opening  of  navigation  is 
enabling  many  of  the  jobbers  to  ship  orders  which  had  been  booked 
for  delivery  by  the  water  route. 


MONTREAL. 

MONTREAL,  April  29.— The  jobbers 
report  that  business  has  been 
rather  better  lately,  and  with  the 
opening  of  navigation  there  has  been 
quite  a  lot  of  activity  in  getting  ship- 
ments away  to  up  and  down  river  points. 
The  retailers  have  not  been  as  busy  as 
they  usually  are  at  this  time  of  the  year, 
however,  and  this  may  be  put  down  al- 
most entirely  to  the  cold  and  unseason- 
able weather.  To-day  weather  conditions 
are  anything  but  spring-like,  with  a 
cloudy  sky  and  snow  in  the  air.  It  cer- 
tainly is  not  the  kind  of  weather  that 
will  make  people  think  of  buying 
gardening  tools,  ice  cream  freezers,  re- 
frigerators, or  paints  for  exterior  work. 
This  state  of  affairs  can  hardly  continue 
much  longer,  though,  and  it  is  altogether 
likely  that  the  next  few  weeks  will  see 
an  extraordinary  demand  for  seasonable 
goods.  Prices  have  not  changed  to  any 
extent  in  the  past  week,  the  only  quota- 
tion affected  being  a  decline  of  50  cents 
in  antimony.  All  the  metal  markets  are 
weaker,  except  lead,  which  is  reported 
firmer. 

Builders'  Hardware. 

There  has  been  a  better  movement 
lately  of  low-priced  inside  lock  sets  for 
local  trade.  The  large  amount  of  cheap 
construction  work,  coupled  with  the  fact 
that  revised  prices  are  offered,  has  con- 
tributed to  this. 

Electrical  Goods. 

Electric  utilities,  such  as  irons,  toast- 
ers, boilers,  etc.,  have  been  in  better  de- 
mand of  late.     This  is  a  good  time  for 
the  retailer  to  push  these  lines. 
Summer  Goods. 

While  the  unseasonable  weather  has 
interfered  with  the  sale  of  such  lines  as 
lawn  mowers,  lawn  rollers,  sprinklers 
and  garden  tools,  etc.,  many  retailers  are 
bringing  these  goods  to  the  attention  of 
their  customers  as  prominently  as  pos- 
sible   through    special    window    and    in- 


terior displays.  There  will  be  a  marked 
demand  for  them  from  this  time  for- 
ward. 

Screws  and  Nails. 

There  has  been  no  change  in  prices, 
but  the  sales  have  been  quite  satisfac- 
tory. There  has  been  some  talk  of  an 
advance  in  wire  nails,  but  thus  far  there 
are  no  developments. 

Lead  and  Lead  Waste  Pipe. 

This  market  is  much  firmer,  but  no 
change  has  yet  been  made  in  the  quota- 
tions of  7V2  and  9  cents  per  pound  for 
lead  and  lead  waste  pipe.  There  is  an 
unsettled  feeling,  and  it  would  not  be 
surprising  to  see  a  change  at  any  time. 
Metals. 

Weakness  characterizes  nearly  all  the 
departments  of  the  metal  business.  Tin, 
while  higher  in  London  to-day,  is  weak 
here,  and  the  price  of  42%  to  43  cents 
still  remains.  Spelter  is  weak,  with 
quotation  of  $6  to  $6.25  unchanged. 
Copper  is  still  quoted  at  $16.50,  with 
a  fair  amount  of  business.  Anti- 
mony, which  has  been  weak  for 
some  time,  dropped  50  cents  this  week, 
and  is  now  offered  for  $8.50.  This  price 
could  be  shaded  for  quantities.  Iron 
shares  the  general  weakness,  but  the 
quotation  of  the  last  few  weeks,  $19  per 
100,  is  unchanged. 


TORONTO. 

TORONTO,  April  29.— Conditions 
have  not  changed  to  any  extent 
during  the  past  week  and  the  vol- 
ume of  business  passing  is  if  anything  a 
little  larger  than  that  of  the  previous 
week,  due  principally  to  the  fact  that 
the  season  is  well  advanced  and  that 
retailers  are  looking  for  better  business 
during  the  next  two  or  three  weeks.  The 
weather  of  late  has  been  dull  and  cool 
and  this  has  had  a  bad  effect  on  busi- 
ness. 

The  Metal  Markets. 
There    is    no    change    in    the    general 
situation  of  the  metal  markets  and  busi- 
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ness  continues  to  lag.  Pig  lead  has  ad- 
vanced 14  cent  per  pound,  and  a  scar- 
city has  developed.  Stocks  at  Toronto 
are  bare.  Copper  remains  firm 
and  unchanged.  Tin  is  down  %  cent 
per  pound,  and  has  reached  a  low  level. 
Some  Toronto  merchants  are  inclined 
to  believe  that  an  advance  will  take 
place  in  the  near  future.  Pig  iron  and 
spelter  remain  unchanged.  The  ruling 
quotations  in  Toronto  at  present  are: — 
Tin,  38%c  to  41c  lb.;  lead,  $4.85  to  $5 
per  100  lbs.;  copper,  15V2C  to  16%c 
lb.;  antimony,  8%c  to  9c  lb.;  zinc,  ty-fic 
to  6c  lb. ;  ingot  brass,  red,  13c  to  15c  lb. ; 
ingot  brass,  yellow,  ll%c  to  14c  lb. ;  half- 
and-half  solder,  24c  to  26c  lb.;  pattern 
aluminum,  23c  to  24c  lb.;  ingot  alum- 
inum, 19c  to  20c  lb. ;  acme  solder,  19y2c 
lb.;  easy  wiping  solder,  20%c  lb.;  star 
extra.  22y4c  lb.;  wire  solder,  27c;  tink- 
ers' bar  solder,  28c  lb.;  lead  wool,  8c 
lb. 

Rope,  Twine,  etc. 

Business  in  rope,  twine,  etc,  continues 
to  improve.  Although  business  has 
been  rather  backward,  dealers  in  this 
line  are  hopeful  and  expect  to  do  a 
very  fair  amount  of  business  this  year. 
The  following  prices  are  being  quoted : — 

Best  Pure  Manila 15c  lb.  base. 

British  Manila lie  lb.  base. 

African  Hemp lie  lb.  base. 

Sisal   Rope    .  ...10%c   base. 

Lath  Yarn  Single   93,4c  lb. 

Lath  Yarn  Double   10y4c  lb. 

Other  lines  are  shown  in  Current 
Market  Quotations. 

Binder  twine  prices  are: — 650  ft. 
twine,  13V2c  lb.;  600-ft.  twine,  lie  lb.; 
550-ft  twine,  9%c  lb.;  500-ft.  twine, 
914c  lb. ;  y8c  per  lb.  allowance  on  5  tons 
and  over;  y4c  lb.  allowance  on  10  tons 
and  over;  delivery  allowed  on  300  lbs. 
and  over. 

Recent  cables  from  Manila  reported  the 
primary  market  as  strong,  with  higher 
prices  expected.  The  main  sustaining  in- 
fluence is  the  scarcity  of  intermediate 
grades,  though  the  Mexican  war  also 
stiffens  sellers'  ideas.  No  blockade  of 
the  ports  has,  however,  as  yet  been  or- 
dered and  sisal  can  still  be  exported. 
The  quotation  of  the  latter  was  still 
5y4C.  Istle  was  dull  at  the  basis  of 
former  prices,  which  are,  however, 
nominal. 

Nothing  was  said  on  jute  and  in  view 
of  the  fact  that  the  season  is  over 
business  is  naturally  dull.  There  are  ten- 
tative offers  on  new  crop. 
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Nails,  Wire,  etc. 
There  is  a  very  good  demand  for 
wire  fencing,  poultry  netting,  etc. 
Screen  wire  is  also  moving  in  fair"  quan- 
tities, quotations  remain  the  same  as 
shown  in  Current  Market  Quotations. 
Wire  nails  are  still  quoted  at  $2.10  base, 
but  orders  for  future  delivery  are  not 
being  accepted  at  this  price.  The  ad- 
vance predicted  has  not  yet  materialized 
but  some  of  the  jobbers  are  still  of  the 
opinion  that  an  advance  will  take  place. 
One  of  the  chief  reasons  for  the  con- 
tinued low  prices  on  many  lines  of  goods 
is  that  business  has  not  been  any  too 
brisk  and  price-cutting  lias  been  very 
much  in  evidence. 

Bar  Iron. 

Toronto  hardware  jobbers  quote  bar 
iron  at  $2.00  base,  F.O.B.  Toronto,  and 
$1.90  base  F.O.B.  factory. 

Stoves,  Ranges,  etc. 

Business  in  the  stove  trade  is  rather 
quiet  with  the  exception  of  gas  ranges, 
oil  and  gasoline  stoves,  for  which  there 
is  a  good  demand.  The  approach  of 
warm  weather  has  caused  a  good  de- 
mand for  summer  stoves.  Household 
goods,  woodenware,  enamelware,  tin- 
ware, etc.,  are  in  fair  demand  at  un- 
changed prices. 

Refrigerators,  sprinklers,  etc.,  are  be- 
ginning to  move  and  although  the  de- 
mand i-;  net  heavy  at  present,  it  will 
improve  as  the  season  advances. 


WINNIPEG. 

Winnipeg,  April  28. — The  week  has 
seen  very  little  change  in  hardware  con- 
ditions. Cold  weather  continues,  and  is 
having  the  same  tendency  to  hold  back 
trade  in  some  of  the  lines.  It  is  to  be 
hoped  that  a  good  deal  warmer  weather 
will  come  within  the  next  few  days, 
otherwise  the  clean-up,  paint-up  cam- 
paign, which  has  taken  hold  remarkably 
well,  will  be  rendered  somewhat  less  ef- 
fective. 

Despite  the  weather,  however,  a  fair- 
ly large  volume  of  orders  are  being  re- 
ceived. Builders'  hardware  lines  even 
have  commenced  to  move,  though  it  is 
not  expected  that  the  heavy  buying  in 
this  line  will  begin  for  another  two  or 
three  weeks. 

Old  Timer's  Views  on  Weather. 

The  influence  which  the  continued  cold 
weather  will  have  on  future  buying,  is 
naturally  a  matter  of  great  interest.  An 
old  timer  who  was  calling  upon  one  of 
the  stove  dealers  this  week,  states  that 
the  cold  weather  indicates  a  splendid 
crop.  This  has  seemed  to  be  the  rule 
in  the  West.  One  hardwareman  recalls 
a  remarkably  late  season  12  years  ago 
when  there  was  a  greater  percentage  of 
No.  1  hard,  than  for  many  seasons  pre- 
vious or  since. 

It  seems  that  conditions  in  all  sections 


of  the  West  are  not  the  same.  One  sales 
manager  who  has  been  checking  over  his 
travelers'  results,  advised  Hardware  and 
Metal  that  some  of  these  showed  con- 
siderable advances  over  the  same  period 
in  1913.  Others  showed  losses.  This 
man,  however,  has  found  conditions  on 
the    whole    fairly    satisfactory. 

Pushing  Cash  Lines. 

One  influence  the  year  is  bringing  is  a 
turn  towards  cash  business — or  a  near 
cash  business — on  the  part  of  very  many 
dealers.  The  dealers  apparently  are  de- 
termined to  take  few  chances  this  year. 
They  are  selling  only  when  they  get  the 
money,  or  to  people  whom  experience  has 
shown  them  are  good  for  the  money. 


HARDWAREMEN    MEET 
DOMINION  BOARD. 

The  Dominion  Board  of  the 
Retail  Merchants'  Association 
held  a  two-day  conference  tit 
Toronto  this  week.  On  Wednes- 
day afternoon  a  committee  of 
the  Ontario  Retail  Hardware 
and  Stove  Dealers'  Association 
composed  of  Messrs.  Caslor  and 
Wrigley,  Toronto;  MacNab,  of 
Orillia;  McGregor,  of  Oakville, 
held  a  conference  with  the  Do- 
minion Board,  with  reference 
to  the  proposed  affiliation  of  the 
Retail  Hardware  Association 
and  the  Retail  Merchants'  As- 
sociation. The  principal  topic 
discussed  was  the  financial  con- 
ditions of  the  latter  association. 
F.  M.  Tobin,  secretary -treasurer 
Canadian  Hardware  Manufac- 
turers Exhibitors'  Association 
was  also  present  and  addressed 
the  meeting.  Mr.  Tobin  ad- 
vised the  various  Associations 
to  get  together  and  pointed  out 
that  in  union  there  was 
strength.  President  Macpher- 
son,  of  the  O.R.H.  &  S.D.A. 
was  unavoidably  absent. 


It  is  noticeable  that  lines  regularly 
selling  for  cash  are  being  pushed  even 
harder  this  year  than  usually.  The  de- 
mand for  sporting  goods  is  only  com- 
mencing, but  already  indications  are 
that  the  season  will  be  a  better  one  than 
was  1913.  This,  of  course,  is  regularly 
a  cash  business,  and  the  dealers  are  play- 
ing up  the  line  prominently. 

No  Price  Changes  Recorded. 

The  week  has  seen  no  variation  in 
prices.  Nor  does  it  now  seem  likely 
that  any  further  changes  will  come  for 
some  little  time.  The  recent  reductions 
seem  to  have  placed  most  lines  on  a 
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footing  where  they  will  remain  perhaps 
for  a  month  or  two. 

The  large  buying  of  poultry  netting, 
barbed  wire,  and  fencing  continues.  The 
week  has  seen  much  larger  demand  for 
screened  doors,  wire  netting,  etc.,  deal- 
ers are  evidently  anxious  to  bring  their 
stock  of  these  goods  up  to  the  proper 
point  before  the  real  warm  weather 
brings  the  heavy  demand.  For  heavy 
hardware  there  is  a  good  call.  Also  the 
week  has  seen  some  substantial  orders 
placed  for  builders'  hardware.  Building, 
however,  will  have  to  advance  materially 
before  the  demand  for  this  line  will  be 
much  greater.  That  a  big  demand  will  be 
felt  in  Winnipeg  city  is  not  to  be  doubt- 
ed— for  the  building  permits  to  date 
have  established  a  record,  and  an  un- 
usual percentage  of  these  permits  are 
for  dwellings  and  apartment  houses. 

Painting  the  Vogue. 

The  stove  business  remains  quiet.  For 
refrigerators,  however,  a  strong  demand 
i->  beginning  to  be  felt.  It  seems  likely 
that  there  will  be  big  activity  in  this 
line  in  the  next  week  or  so.  Early  in 
May  many  of  the  contracts  for  ice  com- 
mence. 

For  paint  a  very  satisfactory  demand 
is  noted.  It  is  evident  that  the  clean-up 
paint-up  campaign,  which  has  been  en- 
tered into  so  heartily  throughout  the 
West,  is  stimulating  the  call.  It  is  not 
only  new  houses  which  will  be  painted 
this  year,  but  old  houses  which  will  be 
re-decorated,  and  veranda  floors  which 
will  be  re-painted. 

A  representative  of  Hardware  and 
Metal  called  at  many  points  in  Sas- 
katchewan last  week  and  reports  that  in 
Saskatchewan,  hardwaremen  are  doing 
a  big  business  with  the  farmers  in  spring 
supplies.  Reference  to  the  books  of  a 
Yorkton  merchant  showed  that  the  chief 
demand  was  for  the  following:  Oil  and 
gasoline  stoves,  bolts,  nuts  and  washers, 
horse-clipping  machines,  and  batteries 
for  gasoline  engines,  whiffletrees, 
wrenches,  bar  iron,  and  other  blacksmith 
supplies. 

Two  weeks  ago  when  the  farmers  were 
preparing  for  seeding  and  plowing,  hard- 
waremen were  kept  busy  supplying  de- 
mands for  hardware  required  to  get  ma- 
chinery, etc.,  ready  for  this  event.  There 
is  a  brisk  demand  for  paint  and  var- 
nishes, but  this  is  coming  mainly  from 
the  people  in  the  cities,  rather  than  from 
farmers,  Business  in  paint  in  Saskatche- 
wan seems  to  be  quite  up  to  former  years. 

The  demand  for  enamelware  in  some  of 
the  Saskatchewan  towns  is  falling  off  a 
little,  and  has  been  doing  so  for  some 
year.  One  reason  given  for  this  by  a 
Yorkton  merchant  is  that  much  of  this 
trade  was  with  foreigners  employed  on, 
railway  construction,  sometimes  50  to  60 
miles  away,  who  have  disappeared  as  the 
railways  have  been  completed. 
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Quotations  on  Furs. 

Toronto  fur  dealers  are  quoting  the 
following  prices  for  Ontario  furs: — 
Skunk,  prime,  extra  large,  $1.50  to  $5; 
muskrats,  spring,  extra  large,  65c;  large, 
55c;  medium,  40c;  small,  25c;  weasel  No. 
1,  extra  large,  $1.50;  No.  1,  large,  85c; 
No.  1,  medium,  50c;  bear,  No.  1,  extra 
large,  $22;  No.  1,  large,  $17.50;  No.  1, 
medium,  $13;  No.  1,  small,  $8;  cubs,  $2 
to  $12,  as  to  quality.  Mink,  No.  1,  extra 
large,  $6  to  $8.50;  No.  1,  large,  $4  to 
$7.50;  No.  1,  medium,  $2.25  to  $5.  Fox, 
No.  1,  extra  large,  $8  to  $12;  No.  1, 
large,  $6.50  to  $10 ;  No.  1,  medium,  $2.25 
to  $5;  No.  1,  small,  $1.75  to  $4. 

-® 


every  citizen,  whatever  his  nationality, 
will  be  informed  of  what  is  being  done 
and  co-operation  solicited. 

Subscriptions  and  letters  are  coming 
in  from  all  sides,  indorsing  the  move- 
ment, and  showing  practical  support. 
The  majority  of  the  merchants  in  the 
city  are  being  canvassed  by  the  commit- 
tee appointed  for  that  purpose,  and  a 
very  general  interest  is  being  taken  by 
manufacturers,  wholesalers  and  retailers 
through  financial  support  and  promises 
of  hearty  co-operation  in  every  way 
possible. 


MONTREAL   CLEAN-UP   CAMPAIGN. 

The  project  for  a  "clean-up  and  paint- 
up  week"  in  Montreal,  which  was 
launched  several  weeks  ago  by  Frederick 
Abraham,  honorary  president  of  the 
Montreal  Publicity  Association,  is  as- 
suming proportions  that  the  promoter 
says  is  far  beyond  his  expectations. 

On  every  hand  the  campaign  has  been 
taken  up  by  individuals  and  organiza- 
tions that  it  was  not  possible  to  interest 
at  the  outset. 

Practically  all  the  civic  departments 
are  lined  up  for  the  clean-up  week.  The 
Health  Department  and  Fire  Depart- 
ment were  among  those  to  first  offer 
their  services  and  co-operation,  and  now 
Mayor  Martin  has  issued  an  appeal  to 
the  citizens  to  prepare  for  a  clean-up 
week,  fixing  the  date  as  May  18th  to 
23rd.  This  should  insure  a  much  cleaner- 
looking  city  for  the  holiday  on  May 
24th.  The  Mayor  has  also  given  instruc- 
tions to  the  incineration  department  to 
take  all  steps  to  have  the  clean-up  days 
made  a  thorough  success. 

The  Montreal  Tramways  Co.  is  one  of 
the  latest,  and  perhaps  one  of  the 
strongest,  supporters  that  have  rallied 
to  the  banner  of  the  movement.  They 
have  agreed  to  put  on  the  cars  a  banner 
proclaiming  that  "this  is  clean-up 
week,"  or  some  similar  design,  to  at- 
tract the  attention  of  every  citizen  to 
the  movement.  They  have  also  agreed 
to  give  assistance  in  the  removal  of 
garbage,  and  are  placing  at  the  disposal 
of  the  clean-up  organization  their  entire 
truck  service  for  conveying  the  dirt  to 
their  own  clumps.  They  will  erect  addi- 
tional and  modern  dumps  to  provide  a 
ten-minute  service  of  twenty-ton  ca- 
pacity. 

That  the  women  are  taking  a  keen  in- 
terest in  the  campaign  is  evidenced  by 
the  fact  that  the  Local  Council  of  Wo- 
men, the  National  Federation  of  Women, 
and  the  Montreal  Women's  Club  have 
indorsed  the  movement,  and  are  working 
heartily  for  its  success. 

Many  pamphlets  are  being  distributed, 
printed  in  English,  French,  Polish, 
Italian  and  Yiddish,  so  that  practically 


Letters    to   the 
Editor 


ANOTHER   WESTERNER. 

Forgan,  Sask.,  Apr.  15,  1914. 
Editor,  Hardware  and  Metal, 
Toronto. 
Dear  Sir, — I  was  glad  to  see  Mani- 
toba Subscriber's  letter  in  Hardware 
and  Metal.  It  shows  that  there  are  a 
jetv  hardwaremen  alive  to  the  unfair 
condition  of  things. 

I  do  not  agree  with  him,  however, 
that  a  boycott  of  the  manufacturers 
concerned  would  not  be  successful.  I 
rather  think  it  would  be.  Take  the 
in)  I  owing  lines: 

Tank  pumps,  oil  stoves,  granite- 
ware,  and  tinware,  guns  and  rifles, 
screw  plates,  stocks  and  dies,  dry 
cells,  etc. 

Eaton's  could  not  begin  to  take 
their  whole  output.  These  manufac- 
turers depend  on  the  thousands  of 
hardwaremen  in  this  country. 

Let  every  hardwareman  refuse  to 
handle  them.  There  are  other  makes 
just  as  good,  and  just  as  good  sellers. 
When  the  traveler  calls  on  you, 
put  it  up  to  him  plainly  why  you  re- 
fuse to  buy  these  lines. 

What  is  the  Retailers'  Association 
doing  along  this  line? 

Why  should ,  not  Mail  Order 
Houses  pay  a  tax  in  every  village  and 
town,  in  which  they  do  business? 

They  are  the  only  people  that  do 
not. 

Western  Hardwareman. 


THE   FLY  MENACE. 

Saskatoon,  Sask.  —  Civic  authorities 
here  as  in  every  other  western  centre  are 
taking  every  energetic  means  to  educate 
the  general  public  to  the  significance  of 
the  fly  menace.  Lectures  are  being  de- 
livered in  schools  and  elsewhere,  and 
much  official  literature  distributed.  The 
main  aim  is  to  teach  people  to  fear  the 
fly  and  to  look  upon  it  as  an  abominable 
and  deadly  vehicle  of  disease  and  death, 
and,  therefore,  a  thing  to  be  extermin- 
ated as  a  matter  of  self-preservation. 
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SUBJECTS  AND  SPEAKERS  FOR 
ALBERTA  CONVENTION. 

(Continued  from  page  39.) 
Alberta  to  keep  up  the  good  example 
that  had  been  set  by  her  sister  provinces 
in  obtaining  legislation,  both  Dominion 
and  Provincial,  and  pushing  forward  the 
claims  of  the  retail  trade  for  more  equit- 
able consideration  in  regard  to  munici- 
pal by-laws  and  regulations.  There  is 
no  doubt  that  Alberta  has  a  commercial 
future  so  immense,  it  is  hard  to  predict, 
and  the  members  of  the  R.M.A.,  were 
given  to  understand  that,  although  they 
were  one  of  the  youngest  provinces,  it 
was  for  them  to  keep  right  up  to  the 
mark  in  progress. 

A  few  of  the  matters  to  be  discussed 
at  the  convention  are: — Establishment 
of  a  small  debts  court,  transient  traders 
and  peddlers,  abolition  of  weights  and 
measures  inspection  fees,  early  closing 
legislation,  co-operative  stores,  mail  or- 
der house,  wholesalers'  selling  direct  to 
consumers,  public  markets,  pure  food 
law,  and  taxation  of  retail  businesses. 

Among  the  speakers  and  the  subjects 
they  are  handling  are: — Major  Duncan 
Stuart,  "The  Small  Debts  Court  and  its 
Relation  to  the  Farmer;"  C.  L.  Carter 
(Canadian  Credit  Men's  Association) 
on,  "Credit — Its  Use  and  Abuse;"  R.  J. 
Deachman,  "The  Local  Newspaper  and 
Retail  Trade;"  Norman  H.  Rankin 
(President  Ad.  Club)  "Advertising;" 
Dr.  Mahood  (Medical  Officer  of 
Health)   "Pure  Food  Law." 

One  of  the  most  unusual  and  interest- 
ing features  in  connection  with  this  con- 
vention will  be  an  exhibition  which  is 
being  given  in  the  basement  of  the  hall 
where  the  convention  is  held,  by  the 
manufacturers  and  wholesalers  of  Cal- 
gary, who  are  showing  their  products 
and  giving  interesting  demonstrations. 
This  exhibition  will  be  open  to  the  dele- 
gates on  Monday  and  Tuesday,  and  on 
Wednesday  will  be  thrown  open  to  the 
public. 


BIG  SELLING  EVENT. 

(Continued  from  page  51.) 

a  dollar  bargain,  the  best  teams  of 
horses,  etc.  Merchants  who  had  been  in 
business  for  20  years  said  they  never 
had  had  a  better  day. 

Gait  had  a  good  time  on  February  26, 
and  St.  Catharines  on  Thursday,  March 
19,  and  Ingersoll,  Saturday,  March  7. 
Brockville  and  Paris  selected  the  same 
day,  Tuesday,  March  24. 

In  nearly  every  case  the  calling  to- 
gether of  the  merchants  to  make  ar- 
rangements has  been  done  by  one  of  the 
daily  papers.  In  a  few  cases  the  paper 
has  taken  charge  of  the  general  pub- 
licity work,  posters,  streamers,  etc., 
charging  a  small  advance  in  regular  ad- 
vertising rates  to  cover  this  expense. 
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There's  no  hiding  the  Martin-Senour  advertise- 
ments this  year — they  stand  right  out  in  the  best 
Farm  Papers,  Religious  Publications,  Magazines, 
etc.,  all  through  Canada — working  hard  for  our 
dealers.  Write  Montreal  office  to-day  for  our 
special  newsdealer's  proposition. 

The  AVartin-Senour  Co. 

LIMITED 

PAINTS  £>  VARNISHES 
1  MONTREAL         CHICAGO  WINNIPEG         LINCOLN 

TORONTO  HALIFAX 


PAINTS  & 

VARNISHES, 


The  Berry  Brothers  trade-mark  pro- 
tects you  against  selling  inferior  var- 
nishes. It  is  your  customer's  assurance 
that  you  are  selling  him  meritorious 
varnishes.  Every  can  of  Berry  Broth- 
ers' Varnishes  that  goes  over  your 
counter  adds  to  your  reputation  and 
means  lasting  satisfaction  for  your 
customer. 

Back  of  this  trade-mark  is  a  reputation 
of    over    fifty    years    for    high-grade 


varnishes.  This  reputation  helps  you 
to  sell  Berry  Brothers'  Varnishes. 

You  can  push  Berry  Brothers'  Varn- 
ishes, build  up  a  trade  on  them  with  the 
assurance  that  it  is  permanent.  It 
means  that,  you  are  backed  by  the  larg- 
est varnish  makers  in  the  world.  The 
demand  for  Berry  Brothers'  Varnishes 
is  sure,  steady  and  reliable. 

Sell  Berry  Brothers'  Varnishes.  Write 
us  for  more  information. 


RERRY  BROTHERC 

"-Worlds  LargestV&rnish  Makers  V^ 

Established  1858. 

WALKERVILLE,  ONTARIO 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  April  29.— The  volume 
of  business  through  the  jobbers 
has  been  very  satisfactory.  One 
manufacturer  stated  their  orders  were 
considerably  ahead  of  last  year,  and  he 
added,  "Last  year  at  this  time  business 
was  mighty  good  too."  While  the  job- 
bers and  manufacturers  are  busy  filling 
orders,  the  same  does  not  apply  to  such 
a  large  extent  with  retailers.  The  back- 
ward weather  this  spring  has  delayed 
sales  to  a  very  large  extent.  It  needs 
bright  sunshiny  days  to  make  the  people 
get  the  real  "brighten-up"  spirit.  The 
movement  for  a  "clean-up  and  paint- 
up"  week,  however,  is  growing  apace, 
and  as  the  date  has  now  been  fixed  for 
Montreal  for  the  18th  to  the  23rd  of 
May,  there  will  doubtless  be  a  big  de- 
mand on  the  retail  trade  from  this  time 
on.  Navigation  on  the  St.  Lawrence 
opened  this  week,  and  there  has  been  a 
busy  time  with  the  wholesale  houses  in 
getting  goods  shipped  to  outside  points. 
Collections  are  fairly  good,  but  not  as 
satisfactory  as  could  be  wished. 

White  Lead. 

The  demand  continues  good,  with 
prices  unchanged.  The  quotations  are: 
$8.05  per  100  for  ton  lots;  $8.25  for  less 
than  ton  lots;  and  open  prices  for  quan- 
tities. 

Linseed  Oil. 
Prices    are    unchanged    since    last    re- 
port, and  business  is  fairly  steady.     The 
ruling  quotations  are  as  follows: — 
Raw  Linseed — 

1  to  4  barrels 62c  per  gal. 

5  to  9  barrels 61c  per  gal. 

10  to  25  barrels 60c  per  gal. 

Boiled  Linseed  Oil — 

1  to  4  barrels 65c  per  gal. 

5  to  9  barrels 64c  per  gal. 

10  to  25  barrels 63c  per  gal. 

With  open  prices  for  carload  lots. 

Turpentine. 

There  has  been  a  very  good  sale  for 
turpentine,  and  in  consequence  several 
jobbers  report  that  their  stocks  are  ex- 
hausted. Prices  are  a  little  easier  than 
last  week,  and  quotations  are  now  given 
as  follows: — 

5  gallons   70 

Half-barrels   66 

1  barrel   65 

2-4  barrels    64 

5-10   barrels    63 

Gasoline. 
The  sales  of  gasoline  have  increased  to 
a  considerable  extent  lately.     The  open- 
ing   of    navigation    contributed    to    this 
end,  and  the  fact  that  automobiles  which 


were  laid  up  for  the  winter  are  now  in 
use  again  has  also  been  a  factor  in  the 
larger  demand.  Lubricating  oils  have 
also  been  moving  freely.  Prices  for 
gasoline  are: — 

Barrels,  in  wood 23c       gallon. 

In    steel   and   drums 20c  " 

Tank  wagon    (100  gals.)..   19V2c       " 


TORONTO. 

TORONTO,  April  26.— Some  of  the 
Toronto     manufacturers     and    job- 
bers report  that  business  is  excep- 
tionally good   and   others     report     that 
business  has  slackened  off  and  is  rather 
quiet.     It   appears   as  though   the   firms 
that   are  working  the   hardest  for  busi- 
ness are  securing  the  largest  share.    All 
will    agree    that    business    is    harder    to 
secure  this  year  than  last,  but  still  there 
is   a    large    amount    of   business   to      be 
secured  for  the  people  who  go  after  it. 
The    same   rule    applies   to    the   retailer. 
The  "Clean  Up  and  Paint  Up"  move- 
ment has  stimulated  business  to  a  great 
extent    and   many   retailers    are   making 
splendid  efforts  to  stir  up  enthusiasm  in 
their  respective  towns  and    cities.     The 
movement  secured  a  splendid  reception, 
and  now  that  it  has  started  it  will  no 
doubt    become    an    annual    affair.      Next 
year  the  publicity  end  of  the  movement 
will  be  started  earlier  in  the  season. 
Big   Decline    in    Turpentine. 
As  reported  in  last  week's  issue,  the 
turpentine  market  has  become  very  weak 
and   a    further   decline   has-  taken    place 
at  Toronto.    The  decline  this  week  has 
been  4  cents  per  gallon.    A  report  from 
New  York  states: — 

"There  is  an  easier  tone  to  the  local 
market  for  naval  stores,  reflecting  the 
situation  in  Savannah,  where  larger  re- 
ceipts caused  a  reactionary  tone.  The 
demand  was  rather  quiet  as  usual  at  the 
week-end.  the  weather,  moreover,  being 
unfavorable  for  activity.  '  The  dealers 
are  hoping  for  a  spell  of  fair  days  which 
will  stimulate  the  painting  demand. 

On  the  spot  turpentine  was  quoted  at 
46c,  with  no  special  interest  manifested 
in  the  article.  There  were  few  sales  of 
round  lots  noted. 

There  was  shading  of  turpentine  local- 
ly and  45V2C,  it  was  said,  might  be  done 
on  actual  business. 

Tar  was  quiet  and  unchanged  at  the 
basis  of  $7  for  kiln  burned  and  25c  less 
lor  retort.     Pitch  was  repeated  at  $4. 

Rosins  were  nominally  repeated  for  all 
grades,  there  being  a  small  inquiry  for 
current  needs.  Common  to  good  strained 
was  held  at  $4.10." 

Toronto  quotations  are  now  as  fol- 
lows:— ' 


Single  barrels    65c  per  Imp.  gal. 

2  to  4  barrels   64c  per  Imp.  gal. 

5  gallon  lots   72c  per  Imp.  gal. 

Linseed  Oil. 

There  has  been  some  shading  of  prices 
in  linseed  oil  at  Toronto,  and  although 
the  ruling  price  is  the  same  as  reported 
last  week,  the  local  market  is  exhibiting 
weakness.    Ruling  quotations  are: — 

Raw  Linseed  Oil — 

Single  barrels   65c  gallon 

3  to  5  barrels 63c  gallon. 

6  to  9  barrels    61c  gallon. 

Boiled  Linseed  Oil — 

Single  barrels    68c  gallon. 

3    to   5    barrels    66c  gallon. 

6  to  9  barrels 64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.  Cans  are  charged  at :  5-gal.  cans, 
50  cents  each ;  10-gal.,  75c  each. 

White  Lead. 

Lead  is  in  fair  demand  at  the  follow- 
ing prices: — 

Less  than  ton  lots   ..$8.40  per  100  lbs. 
Ton  lots   8.20  per  100  lbs. 

For  larger  quantities  prices  are  open. 

Glass  and  Putty. 

Quotations  on  glass  and  putty  remain 
the  same  as  shown  in  Current  Market 
Quotations.  There  are  rumors  of  price 
changes  in  glass  but  nothing  will  be 
done  before  next  week.  Business  in  the 
cities  is  quiet,  but  there  are  many  in- 
quiries from  the  small  towns. 

Gasoline  and  Benzine. 

Gasoline  and  turpentine  have  been  re- 
duced in  price.  New  quotations  are 
shown  in  Current  Quotations. 


SELLING    PAINT    AND    BRUSHES 
THROUGH  GLASS. 

(Continued  from  page  45.) 
has  a  real  commercial  value,  and  if  used 
will  be  one  of  the  principal  elements  in 
the  making  of  your  success.  If  you 
have  not  the  gift,  try  to  hire  a  clerk 
who  has  it  and  can  trim  the  window  in 
addition  to  his  other  duties. 

Your  windows  give  you  and  your 
salesmen  a  chance  to  show  invention, 
good  taste  and  enterprise.  Perhaps 
you  have  more  of  the  three  than  you 
think  you  have.  Put  your  faculties  to 
work.  Try  a  paint  window  now  and  en- 
deavor to  make  your  show  window  help 
in  a  large  degree  to  make  the  month  of 
May  this  year,  the  greatest  paint  month 
ii>  the  history  of  your  business. 
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The  vital  force  that  draws 
important  white  lead 
trade  as  naturally  as  the 
magnet  draws  steel,  is  the  quality  of  the 
goods  you  sell.      There   is   no   pulling 
force  like  quality — none  that  acts  so 
surely  and  so  long. 

The  reason  of  the  essential  superiority 
of  Brandram's   B.   B.    Genuine  White 
Lead  lies  in  its  non-crystalline  struc- 
ture,   its    fineness    and    uniformity    of 
grain  —  qualities    invari- 
ably   produced     by     the 
Brandram  process  and  by 
that  process  only. 

Brandram's  Lead  has  the 
trade-pulling  quality  that 
comes  from  acknowledged 
excellence.  Back  of  it  is 
a  reputation  gained  in 
generations  of  successful 
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LARGE  ORDERS 
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Current  Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  Editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 

ALUMINUM. 

Ingot,  99%  pure,  lb 19%c 

Pattern,    lb 23    C 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%  ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  p.c; 
"Regal"  Dense  Smokeless  Powder, 
30  and  10  p.c;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder,  30  and  10  p.c  Empty 
Shells,  30  and  10  p.c.  90  days  net. 

Shot,  standard,  100  lbs.,  $15.00, 
47%  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows,  sub- 
ject to  cash  discount  only :  Chill- 
ed, 40c;  buck  and  seal,  80c;  No. 
28  ball,  $12.00  per  100  lbs.;  bags 
less  than  25  lbs.,  %e  per  lb.; 
f.o.b.  Montreal.  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 
ANTIMONY. 
Cookson's      or      Hal 

lett's,   per  lb $8  50    $8  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and   10  p.c. 
Irwin's  auger,  45  p.c. 
Gilmour's  auger,  70  p.c 
Rockford  auger,  50  and  10  p.c 
Gilmour's  car,  47%   p.c 
Clark's  expansive,  40  p.c 
Jennings'  Gen  auger,  net  list. 
Tnbin    High    Speed    Bits,    50   and 

5  per  cent. 
Tobin  Never  Choke,  50  and  5  p.c. 
AXES. 

Samson  single  bit,  doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson   double  bit,  doz...     12  80 
Samson    flooring   axes   No. 

2,  doz 9  00 

Single  bit,  doz 6  75      9  50 

Double    bit     10  50    12  00 

Hunters'  Axes  5  00      6  00 

"Boys'  "   Axes    5  75      6  50 

Bench  Axes,  Samson. 

No.  2,  doz.,  net  9  00 

No.  3,  doz.,  net  9  30 

No.  4.  doz.,  net  10  25 

No.  5.  doz.,  net  11  50 

No.  fi,  doz.,  net  12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze,  Star  frictionless. 
Alluminoid.  Mogul,  No.  3,  No.  4, 
from  6e  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine.  55c; 
Superior,  50e;  A  Special,  38c;  Hon 
Hoo,   28c;     "A,"     23c;     "B,"    20c; 


"C,"  18c;  "D,"  15c;  No.  1,  13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicolumlnam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per  side,   85c;   cut 
laces,  95c 

BENZINE. 

Single  barrels,  20%e  gal. 

BOLTS  AND  NUTS. 

Carriage   Bolts    ($1.00)    list,    %in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage    Bolts    ($1.00)    list,    7-10 

52%  and  12%%. 
Machine  Bolts.     %  in.  dia.     and 

smaller,  35  and  10  p.c. 
Machine  Bolts.   7-16  In.   dia.   and 

larger.  60  p.c. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c. 
Sleigh    Shoe   Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,  60  p.c 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts,  60  and  5  p.c. 
Fancy  Head  Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head     ($3.00 

list).  50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c. 
Nuts,  Square.  4%e  off  list. 
Nuts,   Hexagon.  4%c   off  list. 
Stove  Rods,  per  lb.,  5%  to  ec. 
Stove  Bolts,  SO  and  7%  p.c. 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge    o  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  iron  pipe  size,  1  in. 

base 0  25 

Copper  tubing,  4  cents  extra. 

Ingot,    Red,    lb 0  14    0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff   and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast  iron  loose  pin,  60  p.c. 
Wrought   steel      fast     joint      and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c 

BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon,    Standard,   $5.00;  extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24,  doz 6  60 

With  rim,  18x28,  doz 7  20 

With  rim,  20x30,  doz 7  SO 

Without  rim,  18x24,  doz.   ..  4  00 

Without  rim,  18x28,  doz.   ..  4  50 

Without  rim,  20x30,  doz.  . .  5  00 
BOARDS   (Ironing). 

Size   12x60   ins.,   doz 7  20 


Size   14x60  ins.,   doz 8  40 

Folding,  12x60  ins.,  doz.   ..  16  50 

BOARDS  (Sleeve). 

Basswood,    stationary,    doz.    1  50 

Folding,  per  doz 3  50 

BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net 3  50 

Pony $1  10 

Crown    1  96 

Dandy    2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee   2  60 

Victor    (Glass)     3  25 

Diamond  King  (Glass)  ..  3  50 
Western   King   (Enamel)    . .     3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE). 

Per  yard. 

H)  inches,  7  oz 0  05% 

10  inches,  8  oz 0  05% 

10  inches,  10  oz 0  06% 

In   100-yard   lots. 
C 
CANS. 

Milk  cans  and   pails,  35  p.c. 
Creamery  cans,  35  per  cent. 
Railway  cans,  40  per  cent. 
Hind  delivery  and  creamery  cans, 

35  p.c. 
Railway  cans,  40  per  cent, 
r'ream    cans,    35    p.c,    with    dome 

top,   15c  extra.     Retinned,   72% 

and   5.     Plain,     72%     and     15. 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans.  Jacketted.) 

1  gal.  jacketted,  per  doz... 

2  gal.  jacketted,  per  doz... 

3  gal.  jacketted,  per  doz... 

5  gal.  jacketted,  per  doz... 
10  gal.  jacketted,  per  doz.. 
CEMENT    AND    FIREBRICK 
Portland,  per  bbl.,  Deliver- 
ed     

Less  than  carload  lots   .... 
Portland,   per   bbl.,   carload 

lots,   f.o.b 1  55 

White  Bros.   English.  2  00 
"Lafarge"    cement,    in 

wood  

Fire     brick,     Scotch, 

per  1,000 23  00 

Fire   brick,   English.  .17  00 
Fire   brick,   American, 

low    23  00 

Fire   brick,   American, 

high    27  50 

Fire     clay      (Scotch), 

net  ton    

Fire  clay   (American), 

net  ton    5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  per  lb...  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,    ROOFING. 

Per  gal. 
Roofing  cement  (in  bbls)..  0  17 
Cement  (in  5  and  10  gals.)..   0  19 

Cement   (in  2  gals.)    0  25 

Cement   (in  1  gal.)    0  30 

CHALK. 

Carpenters      Colored, 

per  gross   0  65      0  80 

Carpenters  lead  pen- 
cils,   per    gross 2  40      6  75 

Crayons,   per  gross 0  20 

CHISELS. 

Cold  chisels,  5x6  in.,  doz 2  20 

Bevel  edge,  1   inch,   doz 2  50 
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HO 
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20 
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K. 
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28  00 
21  00 


25  00 
31  00 


5  50 


CHAIN. 

f  roof  coil,  per  100  lbs.,   %,  $6; 

5-16,   $5.20;   %,   $4.45;   7-16,   $4.20; 

%,  $3.90;  9-16,  $3.90:  %,  $3.80;  %, 

$3.65;   %,  $3.45;  1,  $3.40. 

Stall    fixtures,   35;    trace   chain, 

45;  jackchain,  iron,  50;  jackchain, 

brass,    50;    cow    ties,    40;    halter 

chains,  50  and  5;  tie  outs,  75;  coil 

chain,  50  and  5;  hammock  chains, 

galvanized,  35  and  5. 

12  in.,  doz.  prs 4  65        4  30 

CHURNS. 
No.  0.  $9;  No.  1,  $9;  No.  2,  $10; 

No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 

f.o.b.  Toronto,  Hamilton,  Loudon 

and  St.  Marys,  40  per  cent.;  f.o.b. 

Ottawa,    Kingston   and   Montreal, 

37%  and  10  per  cent. 

CLAMPS. 

Malleable  swivel  head,  4  in.     2  50 

Malleable  adjustable,  4  in.     7  60 

Carpenters,  3  feet   3  60 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac   Vac   Sweeper    5  50 

Cadillac  Combina'n   Cleaner    6  50 

Cadillac  Electric,  Model  C.  18  00 

Cadillac  Electric,  Model  D..  20  Of! 

COMPOUND. 

Soclean  Sweeping. 

4%   lb.   size,   2   doz.   in   case, 
case  4  50 

8  lb.  size,  2  doz.  in  case,  cs.  7  20 

17  lb.  size,  1  doz.  in  case,  cs.  6  75 

COPPER. 

Montreal. Toronto. 
Per  100  lbs 

Casting    ingot    $16  50 

Cut     lengths,     round 

bars,  %  to  2  in 27  50 

Plain    sheets,   14   oz., 
14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  bas» 37  50 

Braziers',    In    sheets. 
6x4   29  50 

CORD    (SASH). 

No.  6  and  No.  7,  lb 0  31% 

No.  8,  No.  9,  No.  10,  No.  12  0  31 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

(CANADA)    PLATES. 

Ordinary,   52   sheets.     2  75      2  85 

All  bright,  52  sheets    3  90      4  00 

Galvanized — 

Apollo  D.  Crown  CorhalR 

18x24x52  . .   4  45        4  45         4  60 
60  . .  4  70        4  70        4  85 

20x28x30  . .  8  90        8  90        9  20 

20x28x80  . .   9  40        9  40        9  70 

M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  25 

I   X   X,  14x20  base     ....       9  50 

Raven   and   Murex  Grades — 

I  C,  14x20  base 5  00 

I  X.  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  50 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 
I  C,  14x20  base....     7  00      7  00 
I  X,  14x20  base....     8  25      8  25 
I  X  X.  14x20  base.    9  50      9  50 

"Allaway's   Best"   Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X.  14x20  base 5  65 

I  X  X,  14x20  base 6  65 

BRIGHT    COKES. 

Bessemer   Steel — 

I  C,  14x20  base 4  50 

20x28,   double  box 9  00 

CHARCOAL   PLATES-TERNE. 

Dean   or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets   7  40 

I  X,  Terne  Tin 9  40 
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Are  You  Doing  A  Good,  Profitable 

Paint  Business? 

If  not,  you  should  find  out  the  reason  why.     Perhaps  you  are  not  handling  a  profitable  line, 
or  perhaps  it  is  a  line  that  does  not  satisfy  your  customers.  If  so,  you  should  make  a  change. 

Jamieson's  Pure  Prepared  Paints 

allow  you  a  good  profit,  and  the  absolute  purity  makes  satisfied  cus- 
tomers and  brings  repeat  orders. 

These  are  the  two  important  points  that  buil  d  up  a  profitable  paint  business. 

I   '■ 

R.  C.  Jamieson  &  Company,  Limited 


Owning  and  Operating  P.  D.  Dods  &  Co.,  Ltd. 

Established    1858 


MONTREAL 


VANCOUVER 


^^^r^r^^fvH,^^rvhHfctbhf'^r^t,rv 

Andrew  Carnegie  said:  "Put  all  your  eggs     jT 
in  one  basket  and  watch  that  basket."        E, 


Carnegie  was  master  of  just  one  business — steel  making.     lie  didn't  dabble 
in  anything  else.     lie  made  steel  right  and  steel  made  millions  for  Carnegie. 
The  hardware  man  who  clutters  up  his  paint  department  with  a  dozen  different 
lines  of  paints,  varnishes,  stains,  enamels,  etc.,  is  using  too  many  baskets.     He- 
can't  watch  'em  all. 

Some  of  the  most  progressive  dealers  in  Canada  are  mighty  glad  to-day  they  decided 
to  handle  the  Lowe  Bros,  complete  line.  There  is  "High  Standard"  quality  in  every 
article.  Each  one  helps  the  other.  Our  whole  reputation  is  just  as  much  behind  one  as 
the  other. 

You  carry  one-third  smaller  stock;  you  get  simpler  accounting  and  bigger  cumulative 
advertising  value  along  with  simplified  work  on  the  selling  end.  You  get  satisfied  cus- 
tomers and  increased  business.     Let's  tell  you  more  about  it. 

To-day  is  the  day  to  write  us. 


nited     w 


J£m^jr;^^^ 


Lyon-Monkhouse,    Limited 
Winnipeg 


Johnson  Paint  &  Varnish  Co. 
Vancouver 
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CHARCOAL  TIN  BOILER 
PLATES. 

Cookley  Grade — 

,\X,  14x56,  50  sheet  (boxes). 

XX,  14x56,  50  sheet  (boxes). 

XX.  14x65,  50  sheet  (boxes). 
TINNED  IRON. 
72x30  up  to  24  gauge,   case 

lots $  8  26 

72x30  up   to   26  gauge,  case 

lots  8  75 

Less  than   case,  25c  per  100  lbs. 
extra. 

<  LEVISES. 

7%c  per  lb. 
CROWBARS. 

4%c    per   lb. 

D 

DOORS,    SCREEN. 

Doz. 
Cotrn'on  doors,  2  or  3  panel, 

walnut  stair ed,  4  In.  style  7  20 
Common  dcors,  2  or  3  panel, 

grained   only,  4-ln.  style..  8  40 

DRILLS. 

Bit  Stock  Drills,  60  and  5  p.c. 

Wood  Drills,  35  p.c. 

Straight  Shank   Drills,  50  and 
10  per  cent. 
DUCK. 

Yarmouth  Double  Filled. 

29-lnch.  7  oz 0  17% 

29-lnch,  8  oz 0  19% 

29-lnch,  10  oz 0  24V? 

29-lnch,  12  oz 0  29% 

Standard    Single    Filled. 

29-lnch,  6  oz 0  12% 

29-lnch,  7  oz 0  14 

29-lnch,  8  oz 0  16% 

29-lnch,  9  oz 0  17% 

29-lnch,  10  oz 0  19% 

29-lnch,  12  oz 0  23% 

20-lnch.  15  oz 0  32 

E 

EAVETROUOH8. 

10  Inch,  In  10  ft.  lengths 8  30 

12  Inch,  In  10  ft.  lengths 3  88 

15  Inch,  In  10  ft.  lengths 5  63 

Add  extra  10c  per  100  ft.  O.G. 

Round  Bead  Trough. 
DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing, doz.,  $14.00. 

P 
FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  Iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65,  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 
FILES    AND    RASPS. 

Per  cent. 

Dlsston's    75 

Great   Western   American . .     75 
Kearney  and  Foot,  Arcade.     75 

J.  Barton  Smith  Eagle 76 

McClellan  Globe  75 

Black  Diamond  66 

Delta   Files   66 

Nicholson   66% 

Jowett's   (English  list)    27% 

Spear  &  Jackson  (Eng.  list)     35 
FREEZERS,   ICE   CREAM. 

White    Mountain    and    Dana 
Freezers,    less    50    per    cent. 
Discounts  east  of  Port  Arthur. 
Dana    Freezers,    Crank    Only. 

1  quart,  each   1  70 

2  quart,  each   2  00 

3  quart,  each   2  20 

4  quart,   each    2  66 

6  quart,  each   8  36 

8   quart,   each    4  30 

10    quart,    each    5  80 

12  quart 6  66 

16  quart,  each  9  35 

Fly-wheels  for  same,  2  qt.,  75c; 

3  qt.,  75c;  4  qt.,  76c;  6  qt.,  76c; 
8  qt.,  $1.58;  10  qt.,  $1.68;  12  qt., 
11.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt.,  $3.75. 

'M  quart,  each  12  80 

25  quart,  each    16  76 

O 

GALVANIZED    WARE. 

Dufferin   pattern   pails,  45  p.c. 

English  pattern,  45  per  cent. 

Galvanized   waahtHbs.  45  p.c. 
GASOLINE. 

Single   barrels,   22c.   gal. 
GREEN,    PARIS. 

Paris 
C.P.C.      Green 
Green  Berger's 
600-lb.  casks,  lb...    0  16%    0  17% 
250-lb.  casks,  lb..     0  16%     0  18 
100-lb.  drums,  lb.     0  17%     0  19 
50-lb.  drums,  lb..     0  17%     0  19 
25-lb.   drums,  lb..     0  17%     0  19% 
l-1h.   pack.,  lb..    .     0  19%    0  21% 
%-lh.   pack.,  lb.    .     0  21%     0  23% 


1-lb.   tins,   lb 0  20%     0  22% 

%-lb.  tins,  lb 0  24% 

GRINDSTONES. 

Over  40  lbs.  and  2  in.  thick. 

per  100  lbs 1  25 

Smaller    sizes    extra. 
H 

HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-in.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  60 
Jute  Rope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,    1%-ln.,    per   doz..     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in..  $9.00;  7-16-ln.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;  %-ln., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.  1 $13  13 

Samson   shingle,   No.  2 14  20 

Samson  claw,   No.  1 16  10 

Samson   claw,  No.  2 15  70 

HAMMERS. 

Tack,  iron,  doz $0  35 

Ladles'  claw,  handled,  doz.  0  60 
Adze   eye   nail   hammer,   10 

oz.,    doz v x.    126 

Adze  hickory  handle,  lb....  6  28 
Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers    hammers,    10    oz., 

doz 6  50 

Tinners  setting,  %  lb.,  doz.    4  60 

Machinists,   %   lb.,  doc 3  20 

Sledge,  Canadian,  5  lbs.  and 

over    0  06 

Sledge,   Masons,  5  lbs.  and 

over  0  06 

Sledge,    Napping,    up    to  2 

lbs 0  09 

HINGES. 

Blind,  discount,  60  per  cent. 

HEAVY      TEE      AND      STRAP 

HINGES. 

Strap.    Tee. 

4  in.,  doz.  prs 1  20      1  00 

5  In.,  doz.  prs 1  45      1  15 

6  in.,  doz.  prs 1  66      1  20 

8  in.,  doz.  prs 2  10      1  60 

10  in.,  doz.  prs 3  75      2  60 

Light  T    and     strap,   discount 
65  p.c. 
Screw    hook   and    hinge — 

Under  12  in.,  per  100  lbs..  4  00 

Over   12  in.,   per  100  lbs..  3  50 

Crate  hinges  and  back  flaps, 
65  and  5  per  cent. 

Chest  hinges  and   hinge  hasps, 
65  per  cent. 
HINGES   (SPRING). 

Spring,  per  gross  —  No.  5, 
$17.40;  No.  10,  $19.50;  No.  20, 
$9  00;  No.  50,  $21.00;  No.  51,  $9.60; 
No.    120,   $17.40. 

Chicago  hold  back  screen  door, 
iron,   gross,  $12. 

Chicago  spring  hinges,  15  p.c. 

Triplex   spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45    p.c. 

Garden  City  fire  house  hinges. 
12%   p.c. 

"Chief"   floor   hinge,   50   p.c. 
HIDES. 

Trimmed       hides, 

green   0  12      0  13 

Trimmed,  green  and 

partly  cured 0  12      0  18% 

Usual  2  lbs.  tare. 
Horsehlde,   with   mane  and 

tail,  up  to  3  76 

Sheep  skins,  up  to  1  60 

Horsehair,  35  to  38c  lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes.  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75. 
F.O.B.   Montreal. 

Toecalks  Standard.  J.  P.  &  Co  , 
"Blunt"  No.  1  and  smaller.  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75  •,  No.  2 
and  larger,  $1.50  per  boy.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    5  p.c. 

Corrugated,  %  in.,  ft 0  13% 

Corrugated,    %    in.,    ft 0  1« 

500  ft.  coils  extra,  5  per  cent. 
HANGERS,   BARN   ft   PARLOR. 
Richards     Wilcox     No.    021 

B.D.  Trolley,   pr 0  80 

Richards     Wilcox     No.     117 

P.D.    Hanger,   full    set      . .     «    'ft 
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Stearns   wood   track        Special. 

Zenith    9  00 

Atlas,  steel  covered..     6  26  6  60 

Perfect,   No.  1 860 

Perfect,  No.  1% 9  50 

Perfect.   No.  2 10  00 

New  Milo.  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  60 

Standard     jointed 

hangers,  doz.  sets 6  46 

Steel    King    hangers, 

doz.  sets 6  40 

Storm       King       and 

safety  hangers 6  25 

Storm  King  rail 4  26 

Crown    4S6 

Crescent   7  28 

Sovereign  6  60 

Chicago  Friction.  Oscillating 
and  Big  Twin-angers,  6  per  cent. 
Steel  track,  1  x  3-16  In.  (100 

ft.)    S  a 

Steel  track,  1%  In 4  78 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe.  rake  and 
shovel  handles,  36  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and   shovel  handles,  60  per  cent. 

Team  whlffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  per 
cent. 

Railroad  and  navvy  pick,  86 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  SO 
per  cent. 

Doubletrees,  38  per  cent. 

Agricultural,  67%  per  cent. 
HANDLES. 

Fork,  46  per  cent. 
HOES. 

Grub,  3%-lb.,  $4.00  doz. 
HOOKS  (CONDUCTOR). 
Never-sllp,  2  in.,  1%  lbs.,  per 

doz.   net    $0  30 

Never-sllp,  3  in.,  3  lbs.,  per 

doz.   net    0  45 

Never-slip,  4  in.,  4  lbs.,  per 

doz.  net 0  60 

Never-slip,  5  in.,  5%  lbs.,  per 

doz.   net   0  80 

Hinged,   2   in.,   2%    lbs.,    per 

doz.   net    0  50 

Hinged,  3  in.,  3  lbs.,  per  doz. 

net  0  65 

Hinged.  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged,  5  in.,  6  lbs.,  per  doz. 

net   1  10 

I 
IRON   AND    STEEL. 

Angles    base    2  60      2  60 

ComTrvn     bar.     per 

100   lbs 2  15      2  00 

Forged     iron,     per 

100  lbs 230      236 

Refined     Iron,     per 

100  lbs 2  40      2  40 

Horseshoe    Iron,    per 

100  lbs 240      240 

Mild   steel    2  25      2  20 

Sleigh   shoe  steel..     2  25      2  26 

Domestic  2  30      2  25 

Iron      finish      steel 

(foreign)  2  60      2  60 

Reeled      machinery 

steel   2  76      3  00 

Tire  steel  2  35      

Sheet  cast  steel  ...  0  15  0  15 
Shoe  calk  steel  ...  3  10  3  18 
Mining    cast   steel.     0  07%  0  08 

High  speed   0  66      0  65 

Capital  tool  steel..     0  60      .... 

Cammell  Laird 0  15 

Black      Diamond 

tool    steel    0  06      0  08 

Corona  tool  steel..     0  06% 

Silver  tool   steel...     0  12%   

Cold    Rolled   Shafting. 

9-16  to  11-16  inch 0  06 

%  to  17-16  inch 0  05% 

17-16  to  3  inch 0  65 

Montreal.  35  and  Toronto,  30. 
IRONS    (SAD). 
Mrs.  Potts,  No.  55,  polished, 

per  set   0  85 

Mrs.   Potts.   No.  60,  nickel- 
plated,  per  set  0  90 

Mrs.    Potts,    handles, 

japanned,   per  gross    9  00 

Sad  Irons,  common,  plain.  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  per  set  1  50 


L 

LADDERS,   ETC. 

(Step   Ladders.) 

Shelf-lock    12c  ft. 

Ontario    16c  ft. 

Faultless   25c  ft. 

Extra  Heavy  28c  ft. 

Hercules    23c  ft. 

Decorator  18c  and  20c  ft. 

Chair  Ladders,  each   $2  00 

(Roped   Extension.) 

20  ft $3  00      42  ft $7  96 

22  ft 3  30      44  ft 8  36 

24  ft 3  60      46  ft 8  74 

26  ft 3  90      48  ft 9  12 

28  ft 4  20      60  ft 9  50 

30  ft 4  60      62  ft 11  44 

32  ft 4  80      64  ft 11  88 

34  ft 6  78      66  ft 12  32 

36  ft 6  12      68  ft 12  76 

38  ft 6  46      60  ft 13  20 

40  ft 6  80 

(Common   Extension.) 

20  ft.,  each  $2  00 

22  2  86 

24  3  12 

26  3  88 

28  3  64 

80  8  90 

32  4  16 

84  5  10 

36  S  40 

38  6  70 

40  890 

44  7  48 

(Common  Single.) 

8  ft.,  each  SO  80 

10  ft.,  each   1  00 

12  ft.,  each  1  30 

14  ft.,  each    1  64 

16  ft.,  each   1  7« 

18  ft.,  each  1M 

20  ft.,  each  2  40 

22  ft.,  each   2  64 

Chair  ladders,  each  X  00 

Common,    plain 6  00 

Shelf-lock   12c  ft. 

Extra  Heavy   26c  ft. 

26  ft 8  90      48  ft •  12 

30  S  00 

Fruit     picking    ladders,     long 
nose,     same     price     as     common 
single  ladders ;  short  nose  lc  per 
foot  additional. 
LANTERNS. 

Trulite.  doz 7  08 

Beacon,  doz 7  00 

Wrightlight,   doz 7  00 

No.  2  or  4,  plain  cold  blast, 

doz 7  00 

Short  globe  pattern,  doz...  7  00 
Japanned  cold  blast,  doz...  7  60 
Brass,  well  japanned,  doz..     9  26 

All   brass,   doz 24  00 

Cold  blast  globes,  doz 0  60 

Prism   globes,  doz 1  20 

LATHS    (METAL). 

26- gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted  metal  lath, 

per  sq.  yd 0  13 

23-gauge,  painted  metal  lath, 

per  sq.  yd 0  15 

24-gauge,    galv.    metal    lath, 

per  sq.  yd 0  17 

23-gauge,    galv.    metal    lath, 

per  sq.  yd 0  19 

LEAD. 

Montreal  Toronto 
Domestic  (Trail),  100 

lbs 500        485 

Imported     pig,     per 

100  lbs 5  00        

Sheets,  2%  lb.  sq.  ft.  7  50  7  80 
Sheets.  3  lb.  sq.  ft..  6  76  6  76 
Sheets,  3%  lb.  sq.ft.  6  62%  6  60 
Sheets,  4  to  6  lb.  sq. 

ft    6  80      6  80 

Cut  sheets,  %c  per  lb.  extra. 

Cut  sheets  to  size,  %c  per  lb. 
extra. 
LINES,   PLOUGH. 

Russia  snap,  per  gross 33  00 

Indian  snap,  per  gross 27  00 

LOCKS. 

Canadian   Peterboro,  60  and  10 
per  cent,  off  list. 
M 

MACHINES    (WASHING). 

New   Ontario    41  25 

Round,  re-acting,  per  doz.  81  ?5 
Square,  re-acting,  per  doz.    77  60 

Dowswell    62  50 

New  Century,  Style  A 101  25 

Ideal  Power  180  00 

Velox  180  00 

Daisy  73  26 

Stephenson,   net   72  00 

Puritan    Motor    166  00 

Connor  Ball  Bearing 112  60 

Ccnror      Gearless      Motor 

Washer  180  00 

Gem   101  26 

I.  X.  L 121  60 

Winner,  C.  Cor.  No.  2  &  3    88  00 

20  per  cent,  discount. 


HARDWARE    AND     METAL 


Cut  Down  Your  WRAPPING  PAPER  Expense 

Let  Us  Quote  You  Prices 

Why  keep  down  your  profits  by  paying  more  for  your  Wrapping 
Paper  than  is  absolutely  necessary  %  We  manufacture  a  complete 
line  of  all  lines  of  high  grade  papers  and  offer  them  at  a  price  that 
will  effect  a  saving  to  every  dealer. 

WRITE  US  AT  ONCE. 


ALEX.  McARTHUR  &  CO.,  Ltd., 


82  McGILL     STREE1, 
MONTREAL 


F.  J.  COX,  Winnipeg— Sole  Agent  for  the  West 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


A  WORD  FOR  QUALITY 


No.   1902.   Brass. 

No.  130.  Tinned. 

3  sizes. 


PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
^■^^KO^CK''  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


No.    1914.    B...S-:. 

No.  85.   Tinned. 

6  sizes. 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 


PAT.  FEB.  2.  1909 


SEE 

THAT 

SQUARE 

HOLE 


ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  which  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also   manufacture   high-grade   Yankee   Bits,   Brace  Bits,  Eivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The  P.   L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:     Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 
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HARDWARE    AND    METAL 


MALLETS. 

Tinsmiths'    2%     x    5%    In., 

per  doz.    ...         165 

Carpenters',  round  hickory, 

6  in.,  per  doz 1  95 

Lignum  Vitae,  round,  5  in., 

per  doz 2  40 

Caulking,   No.    8,    oak,   per 

doz 15  00 

MATS. 

Wire   door   mats,   standard, 
16  x  24,  doz 9  00 

MANGLES. 

Victor,   each   $14  25 

Woodyatt,  each    6  60 


MIRRORS,    FRAMED. 


Doz. 


Size  glass,  4x6 1  00 

Size  glass,  5x7 1  25 

Size  glass,  6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x   10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.    W.   Mops,   doe 3  25 

American    Lady,    doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  33 

Crescent,    doz 1  50 

Tarbox   self-wringing,    doz.     3  15 

Crank   wringing,    doz 4  75 

Extra  Cloth*. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

D.  Maxwell  &  Sons.— 8-inch 
open  wheel,  8  knives,  12  in.,  $5.25, 
do.,  14  in.,  $6.60,  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25,  14  in., 
$6.60,  16  in.,  $6.76,  18  in.,  $7.00; 
9-lnch  open  wheel,  3  ka'ves,  12 
In.,  $6.76,  14  In.,  $7.25,  16  In., 
$725,  18  in.,  $8.50;  do.,  4  knives, 
12  In.,  $7.25,  14  in.,  $7.75,  16  in., 
$8.25,  18  in.,  $9.00;  do.,  6  knives, 
12  in.,  $7.76;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.60,  20  in.,  $10.00; 
19%-lnch  high  wheel,  4  knives, 
12  in.,  $8.60;  14  in.,  $9.60;  16  in., 
$9.50.  18  in.,  $10.00,  20  in.,  $11.00; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  In.,  $10.00,  54 
In.,  $10.40,  16  in.,  $10.66,  18  In., 
$11.30;  20  in.,  $12.25;  do.,  6  knives, 
12  in.  $10.50,  14  in.,  $10.90.  16  In., 
$11.35.  18  in.,  $11.80,  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent, 
30  days. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.10  base;  Montreal, 
$2.20  base. 

Cut  nails  —  Montreal,  $2.60; 
Toronto,  $2.60. 

Miscellaneous  wire  nails,  75  p.c. 

Coopers'   nails,  33 1-3  per  cent. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.00  base. 

NAILS   (HORSE). 

M.R.M.  cold  forged  process  list, 
10th  January,  1912. 

Prices  per 
Size.      Length.  25-lb.  box 

No.    3,  1%-inch  $4  10 

No.    4,  1%-inch  3  75 

No.     6,  1 16-16  3  50 

No.    6,  2%  3  10 

No.     7,  2  5-10  2  90 

No.     8,  2%  2  75 

No.     9.-  2  11-16  2  60 

No.  10.  2%  2  60 

No.  11,  3  1-16  2  45 

No.  12,  8%  2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%  in.   mesh,  60  per  cent.   off. 

NET     PRICES     ON     SMALL 

SIZES  POULTRY  NETTING. 
%-ln.  x  22  ga.  x  12-in.,  roll.  .$3  00 
%-ln.  x  22  ga.  x  18-in.,  roll..  4  30 
%-ln.  x  22  ga.  x  24-in..  roll..  5  66 
"4-tn.  x  22  ga.  x  30-ln..  roll.  6  90 
%-in.  x  22  ga.  v  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll...  1  60 
J  in.  t  2(  ga.  x  18-ln.,  roll..  2  10 
1  in.  t  2(  ga.  x  24-ln.,  roll..  2  70 
1  In.  x  21  en.  t  30-ln..  mil..  3  26 
1  In.  x  20  en.  x  3tS-In..  roll..  3  80 
1  In.  x  20  ga    x  48-ln..  roll..  6  10 

Poultry  netting  staples.  66  p.c. 


OAKUM. 

Best  (American),  per  100 
lbs 7  75 

D.    S.    Navy    (American), 

per    100   lbs 7  25 

Plumbers  (spun),  per 
100-lb.    bales    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Uoyalite     0  17      0  15% 

Palacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green 0  36      0  86 

Parn  fine  0  22      0  20 

XXXX  Machine 0  26%  0  21 

OILERS    (MACHINE). 

Davidson   oilers,  46  per  cent. 
Zinc  and  tin,  45  per  cent. 
Coppered  oilers,  45  per  cent. 
Brass   oilers,   45  per   cent. 
Malleable,  25  per  cent. 

PACKING    (JUTE). 

Per  Coil  Lots. 
Pine,  30  ends  to  %  inch..     0  09 
Heavy,  8  ends   to  1-inch.     0  00% 

PAPER,  ETC. 

O.K.  Paper,  No.  1,  per  roll.  0  95 

O.K.  Paper,  No.  2,  per  roll.  0  70 
Plain    Fibre,    No.   1,   p.   400 

ft.  roll  0  50 

Plain    Fibre,    No.   2,   p.   400 

ft.  roll  .  „  u 0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll  o  62 

Tarred  Fibre,  No.  2,  400  ft. 

roll   0  43 

Tarred     Fibre,    Cyclone,   26 

lbs.,  roll   0  62 

Dry  Cyclone,  15  lbs 0  50 

Plain  Surprise,  per  roll 0  42 

Resin  sized  Fibre,  per  roll.  0  12 
Asbestos  Building  Paper,  p. 

cwt 8  25 

Heavy     Straw,     plain     and 

tarred,  per  ton   36  00 

Carpet  felt,  per  cwt 2  60 

Tarred     wool     roofing    felt, 

cwt 2  00 

Pitch,   Boston    of  Sydney..  0  85 

100  lbs 0  85 

Pitch,  Scotch,  per  100  lbs..  0  85 
Heavy  fibre,  82  ft.  x  60  ft., 

per  100  lbs  2  00 

Liquid      Roofing      Cement, 

bbls.,   per  gallon    0  17 

Liquid  tins  cement,  5s 0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl...  5  00 

Shingle  Varrlsh,  per  bbl...  5  00 

Caj-s.   per  lb    0  05 

Ralls,   per   lb COS 

Mop  Cotton,  per  lb 0  17 

PAPER. 

Per  100  lbs 
Oiled     waterproof     building 

paper.  600  sq.  ft.  roll 1  00 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue  R-S  sheathing   0  42 

Tarred  fibre  No.  1 0  62 

Tarred  fibre  No.  2  '. .  0  43 

Dry  fibre  No.  1   0  50 

Dry  fibre  No.  2   0  36 

O.K.  carpet  felt   1  40 

Per  100  lbs 

Heavy  dry  straw  1  80 

Heavy  tarred  straw   1  80 

Spruce  sheathing  3  00 

Carpet    felt.    16    oz 2  60 

Carpet  felt,  20  oz 2  60 

PITCH 

Pine,  per  bbl.,  f.o.b.  Toronto  4  50 
PIPE. 

Stove.    6   in..   $8.50:   7   In.,   $9.00 
per    100    lengths:    elbows,    6    In., 
$1.46:  7  In.,  $1.64  doz. 
WROUGHT    IRON    PIPE. 
Buttwelded. 

Size.  Black.Galvanized 

%  and  %  Inch  ..     2  16  3  06 

%   inch    2  64  3  57 

%  Inch   3  05  4  20 

1  Inch   4  61  6  21 

1%  inch   6  10         8  40 

1%  inch   7  29        10  04 

2  Inch   9  81        13  51 

2%   Inch    15  80        21  65 

3  Inch    20  66         28  31 

3%   inch    24  84         31  04 

4  inch    29  43         40  33 


.  3  45 

.  4  20 

.  5  53 

.  7  CO 

.  9  25 

Doz. 

2  00 

4  00 

10  00 

18  00 

24  00 

2  00 

4  00 

8  40 

6  60 

Lapweld. 

2%   inch    16  38  22  23 

3  inch    21  42  29  07 

3%  inch   25  76  34  96 

4  inch    30  52  41  42 

4%   inch    34  29  46  99 

5  inch    39  96  54  76 

6  inch    51  84  71  04 

7  inch    77  35  103  50 

8  inch    93  60  125  30 

9  inch    117  30  156  70 

10  inch   133  90  179  20 

12   inch    172  40  233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;   7%   p.c.  off. 
Lead    waste    pipe,    9c;    7%    per 
cent.  off. 
Traps  and  bende  40  p.c.  off. 

PIPE    (SOIL). 

Medium   and   extra   heavy   pipe 
up  to  6-inch,  65  per  cent. 

7  and  8-in.  45  per  cent.  off. 

PIPE     (CONDUCTOR). 

2  Inch.  In  10  foot  lengths... 

3  inch,  in  10'foot  lengths... 

4  inch,  in  10  foot  lengths... 

5  inch,  in  10  foot  lengths... 

6  inch.  In  10  foot  lengths... 
POLISH. 

O-Cedar,  4-oz.   bottles 

O-Cedar,  12-oz.  bottles   

O-Cedar,   1-qt.   can    

O-Cedar,   %-gal.   cans    

O-Cedar.   1-gal.   cans    

Liquid    veneer,   4-oz 

Liquid    veneer,   12-oz 

Liquid  veneer,  quarts  .... 
Tandem  metal  polish  paste 
Axoline    brass    cleaner,    100 

in   pkge 6  50 

COTTER    PINS. 

Cotter  pins,  90  p.c.  discount. 

CLOTHES    PINS. 

Selected  full  count.  Per  Case 

5   gross,    4-in.    (loose)    $0  80 

5  gross  4%-in.   (loose)    0  90 

5  gross,    5-in.    (loose)    1  00 

4    gross,    4-in.    (12    pack'gs 

of  4  doz.  each)    0  80 

6  gross,  4-in.  (12  pack'gs 

of  each)  1  00 

4  gross,  4  in.  (24  pack'gs 

of  2  doz.  each)  0  90 

Spring  clothes  pins,  per  box  1  00 

PIN    (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 
Bri«s.  50  per  cent. 
PLATED    GOODS. 

Hollow_ware,    40   per   cent,    dis- 
count. 

Flatware,  staples,  40  and  5; 
fancy,  10  and  60. 
Hutlon's  "Cross  Arrow"  flatware, 
42%  per  cent.  "Slngalee"  and 
"Alask,"  Nevada  silver  flatware, 
42  per  cent. 

PLANES. 

Wood  bench,  Canadian,  15   pei 
cent. 

Wood,  fancy,  30  to  86  per  cent. 

Prices.     Pliers  and   Nippers. 

Button's  genuine,  37%  to  40  p.c. 
cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates.   %  to  %  Inch, 

per  100  lbs 2  40      2  50 

Heads,  per  100  lbs...  2  66  2  75 
Tank  plates.  3-16  Inch  2  70  2  80 
PICKS    (CLAY). 

5  to  6  lbs.,  doz 4  15 

7  lbs.,  doz 4  40 

7  to  8  lbs.,  doz 4  75 

8  lbs.,  doz 6  00 

PLUGS    (METAL). 

Painted     wall     plugs,     per 

1.000   $20  00 

Galv.  wall  plugs,  per  1,000.  23  00 

B 

RAZORS. 

Per  doz. 

Boker's  7  60  to  11  00 

Boker's   King  Cutter  13  20    14  65 

Henckel's   7  60    20  00 

Gillette   Safety,   each     3  75 

Star  Safety  Razor,  33%  per  cent 

Edelweiss    16  00 

Ever-Ready,   doz 9  00 

Em    Razors    6  00  to  18  00 

Ern  Junior  Razor 14  60 

REFRIGERATORS. 

Sanderson-Harold,   40  per  cent. 

Galvanized,  40  per  cent. 


ROOFING. 

Tarred    felt    (7   oz.)    $2  10 

Tarred  felt  (10  oz.)    2  10 

Tarred  felt   (16  oz.)    2  16 

Per  roll 

2  ply    R.R w  75 

3  ply    R.R 0  95 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson    1-ply,    roll $145 

Samson  2-ply,  roll 1  30 

Samson   3-ply,    roll 2  30 

Amatlte  roofing,   per  sq....     2  70 
Tarred      210     roofing     felt, 
Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

British  Manila   base   0  11 

African   Hemp   base   0  11 

Sisal   base    0  10% 

Double    lath    yarn    0  10% 

Single  lath  yarn 0  09% 

Russia   deep   sea   line   ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia   tarred   ratline   ...     0  16 

Jute  rope   0  11 

Cotton    rope  3-16   In.   and 
larger    0  25 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  46 

3-ply,   40   ft 0  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  60 

6-ply,   40  ft 0  96 

6-ply,   48   ft 1  16 

6-ply,   60  ft   1  45 

6-ply,  72  ft 1  76 

6-ply,  100  ft 2  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  60  and  10  and  10  p.c 

Copper  rivets,  usual  proportion 
burrs,  30  and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 

per  lb. 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

s 

SAWS. 

Atkins  Hand  and  Crescent,  26  p.c. 
Dlsston's  Hand,  10  per  cent. 
Simonds'    Hand,    15   per   cent 
Shurley  &  Dietrich,  36  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  80  per  cent.; 
Champion  60  per  cent. 

Burrow,  Stewart  &  Milne— 
Imperial  Standard,  80  per  cent.; 
Champion   Scales,  50  per  cent. 

Fairbanks  Standard,  SO;  Do- 
minion, 60;   Richelieu,  60. 

Net  Prices. 
Champion,  4  lb.,  $2.60  plus  80c 
for  stamping;  10  lb.,  $8.76  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14.00  plus  $1.00  for 
stamping;  1200  lb.,  platform, 
$16.50  plus  $1.00  for  stamping; 
2000  lb.,  platform,  $22.00  plus 
$1.00  for  stamping;  2000  lb.,  drop 
lever,  $26.00  plus  $1.00  for  stamp- 
ing. 

SCREWS. 

Per  cent 
Wood,    F.H.,    bright,    86,   10,    7%, 
10,  10  per  cent. 

Wood,    R.H.,    bright,   80,    10,   7%, 
10,  10  per  cent. 

O.H.  bright,   80,  10,  7%,  10% 
10%  off  list. 

Wood  F.H.,  brass  75  10  7%  10 
Wood  R.H.,  brass.  70  10  7%  10 
Wood  F.H.,  bronze  70  10  6  10 
Wood  R.H.,  bronze  66  10    6        10 

Drive  screws   66  10    ft        10 

Set,   case   hardened  60  10 

Square  cap  60  and  05 

Hexagon   cap   46 

Bench,   wood,   per  doz $6  00 

Bench,  iron,   per  doz 4  2ft 
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HARDWARE    AND     METAL 


Satisfy 


Your 


Our  lines  of  wall  finishes,  paints 
and  colors  are  complete.  Every  one 
is  absolutely  dependable.  We  would 
be  glad  to  tell  you  of  our  "dealer" 
plans.  It's  decidedly  worth  your 
while  to   write. 

Benjamin  Moore  &  Co.  Ltd. 

6  Lloyd  St.,     •  West  Toronto,  Ont. 


"Good- will,"  that  wonderful  intangible  asset,  is  essentially  the  result 
of  satisfied  customers.  Satisfied  customers  are  invariably  the  result 
of  satisfactory  goods.  Now,  this  spring,  you  can  add  many  dollars 
to  your  "good-will"  asset  by  handling  absolutely  dependable  wall 
finishes,  paints  and  colors. 


Paint 


Customers 


Do  you  sell  it? 


Are  you  in  line  for  big  paint  profits  in  1914?     Have  you  made  sure  of  a 
prosperous  paint  year  by  stocking 

"SILKSTONE" 

(COPYRIGHT) 

the  smooth  as  silk — hard  as  stone,   flat  wall   color. 

It  means  profit  and  good-will  to  you,  to  be  a  Silkstone  Dealer. 

Ask  us  about  it  now. 

G.  F.  STEPHENS  &  CO.,  Limited 


WINNIPEG,  CANADA 


Branch  at  Calgary,  Alta. 


Mr.    Tinsmith    and    Sheet   Metal  Worker 


The   Brake 
That  Is 


undisputably  the  best 
value  for  the  money  is  the 
"BB." 

It  turns  out  work  of  a  su- 
perior standard,  QUICK- 
LY, ACCURATELY,  and 
ECONOMICALLY,  which 
are  the  qualities  every 
level-headed  business  man 
wants. 


No.  7-8  ft.  Light  Cornice  Brake 


This  brake  is  adapted  for  the  manufacture  of  light  cor  nices,  ridge  rolls,  valleys,  gutters,  sq.  pipe,  any  size  of 
eavestrough  with  square  or  round  beads,  etc.     We  also    manufacture  Heavy  Power  and   Geared  Brakes.       OUR 
PRICES  ARE  REASONABLE. 

If  interested,  we  will  be   pleased  to  mail  catalogue. 


Th  e  Brown  Boggs  Co.,  Limited 


Hamilton,  Canada 


Tinsmith    Tools,    Sheet    Metal    Working    Machinery,    Canning    Machinery,    Etc. 
Western   Representatives:   Bissett  &  Loucks,  Winnipeg  and  Edmonton 
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SKATES     AND      HOCKEY 
STICKS. 

Roller,  No.  12,  85c  pair. 

Roller,   No.  2280,  42c  pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates,  36  per  cent. 

Boker,   hockey,     30c     upwards; 
spring. 

Empire  hockey  sticks,  |3.00, 
$3.50. 

Micmac  and  Rex  sticks,  $4.25, 
$6.25. 

St.  Mary's  Hockey  Sticks,  best 
grades,  $3.40  to  $5.75  dozen. 

Pucks,    net,   $1.50. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SOLDER. 

Montreal  Toronto 
Per.  lb. 

Wire  solder,  lb 0  25%  0  27 

Bar,      half-uiid-hull. 

guaranteed  0  24%  0  24 

WIPING    SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star  Extra    0  22% 

Hoyt's,   strictly   siuuaard,    wip- 
ing. 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs..  6  00  5  50 
SQUARES. 

Disston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7%,  doz.,  net  $2  85 

SNAPS. 

Harness,  25  per  cent. 

SOLDERING    IRONS. 

Base,    per   lb.,   28   cents. 

SAP    SPOUTS. 

Bronzed      cast     iron      with 

hooks,  per  1,000 6  00 

Eureka  tinned  steel,   hooks, 

per  1,000 8  00 

STAPLES. 

Poultry   netting,   100  lbs...     6  70 

Bed,  100  lbs.,  No.  14 6  75 

Blind,   per  lb 6  12 

Coopers'  Staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 

T 

TACKS.    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c.;  tinned,  80,  16;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  6,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued, 
tinned  and  japanned,  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
60;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  35 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  36 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails  In 
in  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
in  dozens  only.  60;  zinc  glacier 
points,  6;  double  pointed  tacks, 
paper,  90  and  10;  double  pointed 
tacks,  bulk,  65;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%;  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES. 

Lufklns—  .   „ 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  8  40 
Linen,  No.  404,  66  ft.,  ea...  1  10 
Metallic,  No.  603.  50  ft.,  ea..  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  00 
Rival     steel,     No.     266,     100 

ft.,  each   6  00 

Reliable     Jr.,     No.     103,     50 

ft.,  each   2  70 

TOOLS,   HARVEST. 

Samson,  47%  per  cent. 

Ordinary,   50   per   cent. 
TROWELS. 

Disston's,  10  per  cent. 

T  HERMOMETERS. 

Tin   case  and  dairy,  75  to  75  and 

10  per  cent. 
TIN.  Montreal  Toronto 

Tin,   per  lb.    ..42V2to43        39 
TINNERS*     TRIMMINGS. 
Discount,  46  per  cent. 
Plain,  72%   and   It  per  cent. 
Re-tinned,  72%  and  5  per  cent. 


TRAPS    (STEEL   AND    GAME). 
Newhouse,   30   per  cent. 
Hawley  &  Norton,  40,  10  &  6  p.c 
Victor,  60  and  5  per  cent. 
Oneida    Jump,   50,   10  and   5   p.c. 
TRAPS    (Rat  and   Mouse).      Doz. 

Gee  Whiz  Mouse,  doz 0  16 

Gee  Whiz  Rat,  doz 0  30 

Out   O'   Sight   Mouse  Traps.  0  60 

Out  O'  Sight  Rat  Traps 1  20 

Easy    Set    Mouse   Traps 0  46 

Easy   Set   Rat  Traps 0  95 

Blizzard  Mouse  Traps 0  45 

Blizzard   Rat  Traps   0  96 

Hold-Past    (formerly    Devil) 

Mouse  Traps    0  25 

Hold-Fast    (formerly    Devil) 

Rat  Traps  0  80 

5-Hole    Tin    Chokers    0  80 

TRESTLES. 

6  ft.,  each. $160     14  ft.,  each. $4  20 
8  ft.,  each .  2  00     16  ft.,  each .  4  80 
10  ft.,  each.  2  50     18  ft.,  each.  6  40 
12  ft.,  each.  3  00     20 ft.,  each .  6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
COO  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,  per  lb  ,  9%c 
5  ton  lots,  %c  per  lb.  allowance. 
10  ton  lots,  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 

T  WINE. 

Wrapping    cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 

Mattress,    No.    64    0  45 

Mattress,    No.   73    0  55 

Mattress,    No.   84    0  60 

Upholsterers'   twine,   No.   64    0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%  in 10  45  9  75 

100   ft.   2   in 9  60  8  70 

100  ft.  2%  in 12  25  11  00 

100   ft.    3   in 13  30  12  70 

100  ft.  3%  in 15  65  15  80 

ICO  ft.  4  in 19  80  19  00 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33,   doz.,   net    16  80 

Common   Galvanized. 

No.   1,   doz 6  83 

No.  2,   doz 7  43 

No.  3,   doz 8  48 

WOODEN    WASH    TUBS. 

P^r     D€*St 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1    9  00 

No.    2    7  50 

No.   3    6  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  ties,  per  1,000.  5  00 

V 

VALVES,  ETC. 

Ground    work,   65    per    cent. 
Standard    compression    work,    60 

per  cent. 
High-grade     compression     work, 

50  per  cent. 
Cushion   work,   55   per  cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70,    10   p.c,   and   1   and   2   basin 

cocks,  65,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c. ;    roundway, 

60   and   5   p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c. 
J.M.T.    Radiator    Valves,   65   p.c; 

Standard,  60:  patent  pick-open- 
ing valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application    to    Jenkins    Bros., 

Montreal. 

W 
WARE,  COPPER  AND  NICKEL. 
Copper  boilers,  kettles,  40  and  5 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper   pitts,  30  and  5   per  cent. 
Foundry   goods,   hollow   ware,   40 

and  5  p.c. 
WARE.    ENAMELED. 

White  ware.  75  per  cent. 

London  and   Princess.  60  p.c. 

Canada,   Diamond.   Premier,   50 
and  10  per  cent. 

Pearl.     Imperial     and     Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel.  33%%. 
33%    per   cent. 


Hollow    ware,    tinned   steel,    46 

per  cent.   off. 

Enamelled  street  signs,  50  p.c 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.  flaring  sap  buckets,  35 
per  cent. 

6,  10  and  14-qt.  flaring  palls, 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,  35  per  cent. 

Coal  hods,  35  per  cent. 

Boiler   and    tea    kettle    pits,    80 
and  5  per  cent. 
WARE,   STAMPED. 

Plain,  72%  and  15. 

Retlnned,  72%  and  6. 

Tinners'  trimmings,  72%  and  5. 
WASHERS. 

Can.  wrought  iron,  45  per  cent 
WASTE. 

(See  Paint  Markets) 
WEIGHTS,   SASH. 
Sectional,  1  lb.,  per  100  lbs.  2  15 
Sectional,  %  lb.,  per  100  lbs.  2  35 
Solid,  3  to  30  lbs.,  per  100..  1  50 
WEIGHTS. 

Smarts,  Horse,  3%c  lb. 
WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed   Cut  Hay   Baling  Wire. 

No.  10,  $3.80;  No.  11,  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 

14,  $4.25;  No.  15,  $4.60;  in  lengths 
6  inches  to  11  Inches,  discount 
30  per  cent.;  other  lengths  20c 
per  100  lbs.  extra;  if  eye  or  loop 
on  end  add  25c  per  lb.  to  the 
above. 

CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal, London. 
COILED  SPRING. 
High  carbon,  No.  9,  $2.40  In  cars. 
FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20.  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28.  $11;  No.  29  $12:  Nn  :iii  *>:• 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75e; 
oiling  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  in 
1-lb.  hanks,  25c;  In  %-hanks.  88c: 
in  %-lb.  hanks,  60c;  packed  in 
casks  or  cases,  15c;  bagging  or 
papering,  16c 
GALVANIZED. 

From  stock  f.ob.  Montreal — 100 
lbs.— Nos.  4  and  6,  $2.80:  6,  7,  8, 
$2.75;  9,  $2.25;  10,  $2.80;  11.  $2.85; 
12,  $2.40;  13,  $2.55;  14,  $3.15,  In 
car  lots  straight  or  mixed. 
HAY  WIRE  IN  COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  No. 

15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH   STEEL  WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge. 
20c  extra;  No.  13  gauge,  80c  ex- 
tra; No.  14  gauge,  40c  extra;  No. 
15  gauge,  55c  extra ;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25. 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.26,  packed  In 
casks  or  cases,  15c,  bagging  and 
paperlngs,  10c,  60  and  100-lb. 
bundles,  in  25-lb.  bundles  15c.  in 
5  and  10-lb.  bundles,  26c,  In  1-lb. 
banks,  50c;  in  %-lb.  hanks.  75c: 
In  %-lb.  hanks.  $1. 
WASHERS    IRON 

Full  box,  36  per  cent. :  smaller 
lots.  30  per  cent. 
WIRE   CLOTH. 

Painted  Screen,  in  100-ft.  rolls. 
$1.55  per  100  sq.  ft.;  In  50-ft.  rolls. 
$1.60  per  100-sq.  ft. 

Rustless  screen  cloth.  7c  sq 
foot. 

Cut   lengths.   Re  sq.   font 


WIRE   FENCING. 

Galvanized  barb  2  42% 

Galvanized,  plain  twist  . .     2  95 

Car  lots  and  less. 

F.O.B.,  Montreal. 
WIRE    ROPE. 

Galvanized,  1st  grade,  0  strands, 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires,  %,  $5;  1  Inch,  $15.10.  Per 
100  feet  f.o.b.  Toronto. 

WRINGERS 

Royal  Canadian,  11  in.,  doz.  45  25 

Favorite  511E    57  75 

Unexcelled   1041E   72  OC 

Ottawa,   341E    56  25 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11   in 47  25 

Perfect,  11  in 52  75 

Less  20  per  cent. 
MOP    WRINGERS. 

White,  No.  2,  each    $  1  15 

White,  No.  3,  each   1  35 

White,   No.  1,  each   1  55 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz...     21  20 

Garden,  steel  wheel,  doc.     32  40 

WHIFFLETREES. 

Tubular    steel    whlffletrees, 

28  inches   0  70 

Tubular    steel    whlffletrees, 

34  inches   100 

Tubular    steel    whlffletrees, 

36  Inches  1  26 

Tubular     steel     neckyokes, 

36  inches  1  26 

Tubular    steel    doubletrees, 

40  in 0  95 

Tubular  steel  lumbermans, 

44  inches  0  95 

ZINC  (SHEET). 

6  cwt.  casks 800      800 

Part  casks    826      850 

SCREWS    (MACHINE). 

Flat    head.    Iron   and    brass,   36 
per    cent.      Fillister    head,    iroa, 
30:  brass,  26  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge    2  70  2  70 

12  gauge   275  275 

14  gauge   260  206 

16  gauge   260  206 

18  gauge   2  50  2  86 

20  gauge    260  206 

22  gauge    266  276 

24  gauge   2  65  2  75 

26  gauge   2  75  2  85 

28  gauge   285  300 

SHEETS   (Corrugated, 
Galvanized). 

22  gauge,  per  square 0  75 

24  gauge,  per  square ■.  5  60 

26  gauge,  per  square 4  26 

28  gauge,  per  square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's      Fleur-     Gorbals 
gauge   Head         de-Lls      best  rest 
16-20  . .  3  95  3  75  $  96 

22-24  . .  4  15  3  96  4  15 

26        . .   4  40  4  20  4  40 

28        ..465  445  465 

Colborne   Crown    —  18-20  gauge 

$3.90;    22-24    gauge,    $3.96;    26 

gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  brand —  Montreal  Toronto 
24  gauge,  American  8  75         8  70 
26  gauge,  American  8  96         8  90 
28  gauge   (26  Eng. 

Hsh)    4  SO  4  20 

10%    oz.,    equal    to 

28  English 4  50  4  +C 

SHOVELS  AND   SPADES. 

1st  2nd  4th 

grade      grade    grade 

p.c.  p.c.  p.c 

Shovels   60    56  and  2%    46 

Draining  tools  60    60 

Scoops    60  and  6        45  and  6 

Hollow  backs 

and       sand 

shovels  60  46 

Riveted  back  scoops,  1st,  2nd 
and  3rd  grades,  60  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  dos.  net 
extra. 
SINKS. 

Cast  iron,  16x24,  $1.10;  18x30. 
$1.60:  20x36.  $2.25. 

Flat  rim  enameled  sinks,  16x24. 
$3.50;   18x30.  $4;   18x36,  $5.15. 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


You  will  find  this 

MAXWELL  "HOME  65" 

FOOD  CUTTER 


one  of  the 
best  selling 
lines  you 
ever  hand- 
led. 

The  "Home  65" 
Is  a  new  ma- 
chine embody- 
ing all  the  lat- 
est principles. 
Made  in  the 
standard  fam- 
ily size  and 
much  stronger 
than  the  ordin- 
ary type  of 
machine.  Cap 
fits  close,  ren- 
dering the  ma- 
chine quite 
watertight.  The 
open-end  cylin- 
der makes  it 
easy  to  clean. 
Supplied  with 
different   cutting 


plates. 


Maxwells  Ltd.,  St.  Mary's,  Ont. 


Build  Up  a  Prof  itable 
Fence  Department! 


^ 


Handle  a  line  of  fencing  that  does  not  serve  only  as  a  mere 
boundary  line,  but  one  that  gives  real  fence  service  —  one  that  is 
built  strong  enough  to  withstand  the  onslaughts  of  stock  as  well 
as  the  ravages  of  all  kinds  of  weather.     Such  a  fence  is 

Peerless  Fencing 

You  can  sell  this  fence  with  a  clear  conscience.  You  can 
guarantee  that  Peerless  goods  will  give  full  satisfaction.  We 
will  stand  right  back  of  your  guarantee,  whether  it  be  in  farm 
fencing,  poultry  fence,  ornamental  fence,  gates  or  any  other  lines 
we  manufacture,  our  policy  is  to  satisfy  every  customer  if  at  all 
possible  to  do  so.  Peerless  fencing  is  well  advertised  through 
farm  papers  or  other  mediums.  It  is  a  line  that  is  easily  sold. 
Having  an  agency  for  Peerless  will  sell  other  goods  for  you. 

It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  the  strength  and  tough- 
ness left  in.      Heavily  galvanized.      Every  intersection  is  locked 
together  with  a  Peerless  clamp.    Top  and  bottom  wires  of  Peerless 
Poultry  Fencing  are  extra  heavy  —  extra  strong.       Consequently 
fewer  posts  are  required.    Peerless  fencing  can't  sag — can't  rust 
—  can't  get  out  of  shape — can't  help  giving  absolute  satisfaction. 
For  30  days  we  will  accept  dealers'  orders  for  our  PEERLESS  Farm 
Fencing    and   Gates   at   a   special   reduced   price. 
Write   for   further  particulars  to-day. 

BANWELL-HOXIE  WIRE  FENCE  CO.,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 
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Paints,  Oils,  Varnishes,  Glass,  Etc, 


ALABASTINE. 

2%   lb.   packages,  $6.20  per  100 
lbs.      6    lb.    packages,    $6.00    per 
100  lbs. 
ALCOHOL. 

6  gal.  lots,  per  gal.,  $1.00. 
BEESWAX. 

Per  lb.,  40c. 

BRONZE. 

75  ceiKS  to  $3.00  lb. 
BRONZING    LIQUID. 

Bronzing  liquid,  No.  l....$l  75 

Banana  oil,  gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,   doz 19  90 

COLORS    (DRY). 

Per  lb 
Raw  Umber,  100  lb.  kegs..  0  08 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k.  0  06 
Indian  red,  100  lb.  kegs...  0  10 
Indian  red,  No.  1,  100  lb.  k.  0  06 

Vermilion,  100  lb.  kegs 0  20 

Drop  black  pure  dry 0  12 

Golden  ochre,  100  lb.  kegs.  .0  03% 
White  ochre,  100  lb.  kegs..  0  04 

Yellow  ochre,  barrels 0  01% 

Yellow  ochre,  100  lb.  kegs.  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  02% 

COLORS   IN   OIL. 

Venetian     red,     1-lb.     tins, 

pure 0  12 

Chrome  yellow,  pure   0  23 

Golden   ochre,  pure  0  14 

French   ochre,   pure    0  12 

Chrome  green,  pure   0  11 

French     permanent    green, 

pure  0  15 

Signwriters*    black,    pure..  0  20 

Marine  black,   25  lb.   irons  0  16 

Combs,  graining  set   0  75 

COMBS. 

Graining,  in  sets,  set  ....  0  65 
DRIERS. 

Patent  25  lb.  tins  8c  lb. ;  patent 
1  lb.  tins  lie  lb. 

ENAMELS. 

Per  gallon  In  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co.)  1  80 

Alba-Gloss   enamel    4  50 

Anchor  Ploorlustre 1  80 

Lowe  Bros.'  Llnduro   ....     4  20 

Sterling  Enamels  3  20 

GLUE.  Per  lb. 

French  medal   0  14 

German  common  sheet  ....  0  10 

German  prima  0  17 

White  plgsfoot  0  21 

Brantford   medal   0  10 

Brantford  golden  medal...  0  11 
Brantford  brown  sheet....  0  10 
Brantford   golden   sheet...  0  13 

Brantford   gelatine   0  22 

Brantford  white  gelatine. .  0  22 

Brantford   white  glue 0  12 

Brantford  100  flake.  0  10  0  17 
Perfection    amber   ground, 

No.  1230   0  13 

Ground  glues  at  same  prices. 

Brantford  all-round  glue,  %-lb 
packages,  10c;  %-lb.,  15c;  1-lb., 
26c.    Discount. 

XXL 0  IS 

XL 11% 

CL 0  12 

C  0  11 


GLASS. 

(TORONTO  QUOTATIONS.; 

Size  United  Inches.  Star. 

Under  26   $4  25 

26  to  40   4  65 

41   to  50   6  10 

51   to  60   5  35 

61   to  70   6  75 

71   to   80   6  25 

81   to   85   7  00 

86   to   90    

91  to  95  

96  to  100  

Double  Diamond. 
Size   United    Inches. 

Under  26    $6  25 

26  to  40   ' 6  76 

41    to    50    7  60 

51    to    60    8  50 

61  to  70   9  75 

71    to    80    11  00 

81   to  85   12  50 

86  to  90 15  00 

91  to  95 17  50 

96    to    100    20  60 

5  per  cent,  for  city  delivery,  20 
per  cent,  on  out-of-town  ship- 
ments, f.o.b.  cars. 

MONTREAL     QUOTATIONS. 
Size  United  Ins.  Star. 

Country     City 

Under  *26  case   3  40        3  65 

26  to  40   3  60        3  85 

41  to  50   4  00        4  30 

51  to  60   4  25        4  55 

61   to  70   4  50        4  80 

71  to  80   5  35 

86  to  90    5  80 

91  to  95   

Double  Diamond. 
Size  United   Inches. 

Under  26    5  00        5  40 

26  to  40    5  45    -    5  85 

41  to  50   6  25        6  65 

51  to  60   6  75        7  15 

61   to  70   7  25        7  80 

71  to  80   7  75        8  30 

81  to  85   8  50        9  10 

86  to  90   10  00      10  70 

91   to  95    11  00      11  75 

GLASS.    PLATE. 

Country  discount,  33  1-3,  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 

City  discount  33  1-3,  7%  p.c. 

Freight  equalized,  Kingston, 
Ottawa   and   Quebec   City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotation  for  shipment 
to  British  Columbia. 

LEAD. 

(White  Ground  In  Oil.) 

Montreal  Toronto 

Per  100  lbs. 

Elephant,    Genuine    ...  8  75  8  90 

"Anchor,"  pure 8  25  8  40 

Brandram's  P-.B.  Gen- 
uine     9  25  9  40 

C.P.C.  decorators,   pu.  8  25  8  40 
Crown     and     Anchor, 

pure 8  25  8  40 

Essex.  Gen.  (Windsor)   8  00 

Island   City    Decorat- 
ors' pure  8  25  8  50 

Lily  Pure  8  25  8  40 

Moore's    Pure    White 

Lead  8  40 

Lowe     Bros'.     White, 

H.S 8  40 

Monarch   (Windsor) 8  60 

Purity  CO.  Co.'s.  Ltd 7  00 

Ramsay's  Pure  Lead.  8  25  8  40 

Ramsay's   Exterior   . .  7  75  8  15 

Sterling  Pun,   8  80 

T'frer  Pure  8  25  P  40 

"Tames  Genuine" 9  00 

Decorators     Pure     (Winni- 
peg)       8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)       8  30 

LEAD    (RED    DRY). 

Genuine,    560-pound 

casks,   per  cwt 6  15      6  50 

Genuine,     100-pound 

kegs,   per  cwt 6  40      6  75 


No    1  casks,   per  100 

lbs 5  90      6  25 

Less  quantity    7  75 

LEAD,  ARSENATE   OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 15  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs.,  per  100  lbs....  11  00 
100  lb.  kegs,  per  100  lbs...     9  75 

200  lb.  kegs,  per  100  lbs 9  60 

300  lb.  kegs,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs..  9  00 
OILS    (LINSEED   RAW). 

Montreal  Toronto 

Single  bbls 0  60      0  65 

3  to  5  bbls 0  59      0  63 

6  to  9  bbls 0  58      0  61 

LINSEED,    BOILED. 

Single  bbls 0  63      0  6S 

3  to  5  bbls 0  62      0  66 

6  to  9  bbls 0  61      0  64 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 
PAINTS    (PREPARED). 

Per  Gallon 
In  qt.  tins. 
Sherwin  -  Williams     paints, 

base     1  95 

Canada     Paint     Co.'s 

pure    2  00 

Elephant  and   Prism    180 

Globe   house   paint    (Wind- 
sor)       l  60 

"New     Era"     house     paint 

(Windsor)  1  80 

Benj.  Moore  Co.'s 

"Egj  ptian"  Brand 1  46 

Moore's    house    colors,    per 

gallon    170 

Brandram-Henderson's 

"English  2  00 

Fresco-Tone,  in  quarts....  180 
Ramsay's  paints,  pure  ....  1  80 
Ramsay's  paints.  Thistle...  1  60 
Martin-Senour,  100  p.c.  pure    2  00 

Senour's  floor  paints  1  60 

Sterling  Pure 160 

Maple  Leaf  Paint   (Imp.  V. 

&  C.  Co.)   

Jamieson's  Crown  and  An- 
chor brand    1  60 

Lowe  Bros.'  High  Standard  1  90 
Stephens'       House       Paint 

(Winnipeg)     190 

Stephens'        Floor        Paint 

Winnipeg    1  75 

Silkstone    Wall    Color    2  00 

PARIS    GREEN. 

(See   2nd    page    of   quotations) 

PARIS.  PLASTER. 

Per  barrel  2  60 


PARIS  WHITE. 


In  hbs 

PIGMENTS. 


0  BO 


Orange  Mineral,  casks  ..  0  08% 
Orange     Mineral,     100-lb. 

kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in   casks 2  30      2  40 

Bulk,  100-lb.  drums.. 2  00  2  60 
Bulk,  25-lb.  drums  . .  2  60  2  70 
Bladders,  in  bbls.   ...  2  80      2  90 

Pure  Putty,  70c  hd.  advance. 
TAR    (PINE    TAR). 

Half  pint  tins,  per  doz 0  60 

Pl"t   tins,   per  doz 1  10 

TAXITE. 

1    gal.  cans  $2.10. 

Ma  r-  Not    2  70 

Cumoff   2  10 

SHELLAC. 

Gum,  30c  lb.;  finest  orange.  85r 


lh. 


TURPENTINE. 

Montreal.Toronto 

5    gal 0  72%  0  76 

Pure,    single    bbls.     . .   0  67%  0  69 

2  to  4  bbls 0  66%  0  68 

VARNISHES. 

ler  gal.  cans. 

Carriage,   No.   1    1  50 

Excello    2  00 

Mar-not  2  70 

Pale  durable  body 3  60 

Pale  bard  rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic  Oak 160 

Furniture,   polishing    2  00 

Furniture,  extra  120 

Furniture,   No.   1   1  15 

Furniture,  Union   0  95 

Light  oil  finish   186 

Gold  size  Japan   2  00 

Turps,   brown  japan    1  60 

No.  1   brown  japan    1  12% 

Bakeing  black  japan  IK 

No.  1  black  japan   0  95 

Benzine  black  japan  .......    0  85 

Crystal  Damar   2  60 

No.  1  Damar  2  26 

Pure  asphaltum  1  40 

Oilcloth  1  60 

Lightning  dryer   1  05 

House  painters'  japan,  ...  1  15 
House   painters'   white  Jap.     1  95 

Elastlllte  varnish 2  25 

Copaline  varnish  2  25 

Granitlne  floor  finish  .....  2  25 
Jamieson's  floor  enamel  ...  1  70 
Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish  2  60 

Canada     Paint     Co.'s     SUN 

varnish   2  26 

"Kyanize"   Interior   Finish.     2  40 

"Flint-Lac,"  coach 1  80 

B.H.,    Ltd..    "Gold    Medal," 

cases   180 

Dependon  Lt.  H.  Oil  Finish    1  66 

Everlastic  Floor   2  30 

Elastica  exterior  finish 4  26 

Flattine  floor  finish 8  00 

Stovepipe  varnish,    %   pts , 

gross    9  60 

Fure  white  shellac  varnish, 

bbls 1  86 

Pure    orange    shellac  varn- 
ish,  bbl 1  75 

No.        1        orange       shellac 

varnish,  bbls 1  60 

WATER  PAINTS. 

Per    lb. 

Opalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs   0  07% 

1  gal.   package,   per   pkge    0  45 
%  gal.  package,    per   pkge    0  25 


WASTE     (POLISHING). 

..     0  13 

White    

..     0  12 

WASTE    (WHITE). 

XXX  extra   

0  11 

XLCR    

0  10% 
0  09% 

0  08% 
0  07% 

WASTE   (COLORED). 

Fancy    

0  07% 
0  07 

0  06% 
0  05% 
0  06 

WASTE    (PACKING). 

0  16 

0  06 

Anvil 

0  07% 
0  09 

Axel     

WASHED    WIPERS. 

Select  white   

0  08% 
.  0  06% 
.  0  06 

Light    colored    

WHITING. 

Plain,  in  bbls 

Gliders  bolted.  In  bbls.  .. 

..     0  70 
..     1  00 

ZINC    (DRY). 

Extra  Red  Seal.  V.M 

0  07% 

ZINC   IN   OIL. 

Pure.  In  25-lb.  Irons    .... 

No.  1.  In  25-lb.  Irons  

Nn    2.   In  25  lh.  Irons   ... 

0  10 
0  07 
0  05% 
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This  "Brighten   Up"  Week  Cartoon  electro,  for  newspaper  or  hand-bill 
advertising,  is  free  to  S.W  Agents,  express  prepaid. 

The  Sherwin-Williams  Co. 

of  Canada,  Limited 
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HARDWARE    AND    METAL 


Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  80  lbs.  and  up, 
ll%c  per  lb.;  clip  horn,  12%c; 
AXES. 

H.  B.,  1-lb.,  $6.26  per  doz.;  1%- 
lb.,  $6.65;  2-lb.,  $6.00;  2  Mi  lb., 
$7.50;  2%-lb.,  $7.75;  3-lb.,  $7.90; 
4-lb„  $8.00;  H.  B.  Handled  Axes, 
2-lb.,  $8.00;  2%-lb.,  $0.50;  3-lb., 
3%-lb.  and  4-lb.,  $10.00;  Black 
Prince  Axes,  unbandled,  $8.00; 
Black  Prince  axes,  handled 
$10.26;  Bench  axes,  85  per  cent.; 
Broad  axes,  6  to  7%  lbs.,  $28.00 
per  doc;  7%  to  0-lb.,  $30.80. 
BARS.    CROW. 

$4.60   per  100  lbs. 
BAR  IRON. 

Bar  Iron,  $2.76;  Swedish  Iron, 
$4.26;  sleigh  shoe  steel,  $2.86; 
spring  steel,  $3.40;  machinery 
steel,  $3.76;  tool  steel,  vJIack  Dia- 
mond, 100  lbs.,  $8.60. 

BELTING. 

Rubber— W  p.c.   off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-8   p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off  the  list. 

Standard  double,  60  and  10  p.c. 
off  the  list. 

The  "double"  list  is  Just  twice 
the  price  of  "single." 

BELT    LACING. 

la  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
06c;   cut,   $1.06. 

ALGKR    BITS. 

"Irwin"  bits,  46  per  cent.;  com- 
mon, 70  and  10  per  cent. 
BLOCKS. 

Steel,  50  per  cent.;  wood,  60  p.c. 

Wood,   tackle,  common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  60  per 
cent. ;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  60  per 
cent.;  machine  set  screws,  65  per 
cent.;  plough  bolts,  46  per  cent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent.;  sleigh  shoe  bolts  to  %,  50 
per  cent.;  7-16  and  up,  40  per 
cent. 

BUILDING    PAPER. 

No.  1  tarred,  67%c  to  88c  per 
roll,  according  to  quality;  plain, 
46c  to  72c;  tarred  felt,  8  and  10 
oi.,  $2.60;  16  oz.,  $2.86  per  100  lbs. 
BUTTS. 

Wrought     Steel,     loose  pin,  66 
per  cent,  off  the  list. 
CHAIN. 

Coll,  3-16  in.,  $10.00;  %,  $7.25; 
6-16,  $6.86;  %,  $6.00;  7-16,  $4.76; 
M>.  $4.60;  0-16,  $4.50;  %,  $4.40;  %, 
$4.26.  Logging,  6-16,  6%c;  %, 
5%c;  Tie  oat,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.    0,     $6.63;     No.     1, 
$5.63;    No.  2,  $6.25;    No.  3,   $6.88; 
No.  4,  $8.13  each. 
CLEVISES,    HALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  planished  copper. 
84c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 
OIL  CANS. 

Tin.  Galvanized 
Half  gal.,  dome  top.. $2  10  $3  04 
One  gal.,  dome  top..  2  65  3  42 
Two  gal.,  dome  top..  3  07  4  55 
Three  gal.,  dome  top.  6  10  7  35 
Five  gal.,  dome  top..  6  34  8  26 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith^  In.,  round  shank,  55  p^i 
cent. 
ENAMELWARE. 

Canada,       60;       Imperial,     60; 
Premier,  60;  Colonial.  60;  white, 
70  and  5;   diamond,  60;   granite, 
60  per  cent. 
FIXTURES. 

Stall  hollow  bar.  No.  8,  $1.00. 


G  A  SO  LINK 

Premier  Moioi.  iu  wood  bbls., 
22c  per  gal. ;  $3.20  per  es. ;  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c  per  gal.;  $3.20  per  case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILE8. 

American,   70  and   12%    p.c. 

Nicholson's,  65  per  cent. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

PARIS   GREEN. 

1  lb.   pkgs.,  25c,  small  lots. 
100  lb.  cases,  24%c. 

HORSESHOES. 

Iron,  No.  0  to  1,  $4.00;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $5.86;  No. 
2  and  larger,  $5.10;  featherweight, 
$6.50. 

HINGES. 

Light  T  and  strap,  60  per  cent. 

JACKSCREWS. 

60  per  cent,  off  list. 

KNOBS. 

Door,  307,  $1.20. 

GALVANIZED   IRON. 

"Apollo  and    "Queen's 

"Fleur   de   Lis."    Head." 

10%  oz.  or  28  Eng. . .  4  75        (II 

28  Am.  or  26  Eng....  4  60        4  86 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  46 

22  Am.  and  Eng 4  10        4  46 

18  &  20  Am.  &  Eng..  4  00        4  80 

16  Am.  and   Eng 8  86        4  16 

BAND   IRON. 

1%   in  ,  $3.10;   1%.   $3.10;  1  in.. 
$3.20 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  55,  set 0  05 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1M 

No.  70,  set   1  66 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
improved,  $1.05  a   dozen. 

LOCKS. 

Peterboro    and    fittings,   45   per 
cent. 
LANTERNS. 

No.  2,  plain    7  25 

No.  20,  X-ray   11  00 

No.  22,  Dash-board  0  75 

Trulite  short  globe,  doz..  7  25 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.45 
base;  Winnipeg,  $2.90  base.  Cut, 
f.o.b.  Winnipeg,  $3.35. 

HORSE   NAILS. 

Capewell,  10  and  5%  off  list. 

NETTING. 

Poultry,  52%   per  cent. 

NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,   $2.75   off. 
OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil.  60c  gal.;  Prairie  Har- 
vester   oil,    30%c   gal. 

PICKS. 

Clay,  6-7,  $4.50  per  dozen. 

STOVE   PIPE. 

6  inch  riveted,  per  100  ft...  $8  50 

7  Inch  riveted,  per  100  ft...  0  00 
STOVE   PIPE  ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,   per  doz. 1  69 

8  inch,  per  doz 1  87 

CANADA    PLATES. 

Half  polish,  6-7  Inch,  $3.50;  8 
inch,  $3.75;   full   polish,  6-7  Inch, 

$450;  8  Inch,  $4.75  Black  sheets— 
28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35;  22,  $3.35;  18-20,  $3.35:  14-16, 
$3.10;   10-12,  $3.15. 


POINTS. 

Landslide  plow,  %xl4  in.,  $1.76 
per  dozen. 

LEAD    PIPE. 

Full   coil,    $7.85   per   cwt. 
LEAD    WASTE. 

$8.35   per   cwt. 
PLASTER. 

Paris,  per  bbl.,  $3.26. 

IRON   PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  inch, 
$49.75;  6  inch,  $64.40. 
GALVANIZED    PIPE. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  3  inch,  $33.45. 
PAINTS  &  OILS  &  GLASS. 
DRY    COLORS. 

Yellow  ocher,  in  barrel  lots,  2%c; 
less  than  barrel  lots,  8c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00; 
American  vermilion,  16c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%e;  English  purple  oxide, 
In  casks,  8%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50 
VARNISHES 

Per  gal.  cans. 

Carriage,    No.   1 175 

Elastic    Oak    1  90 

Furniture,    No.    1 1  00 

Gold   size  Japan    2  75 

Turps,    brown    Japan     1  00 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitlne    floor    finish    2  25 

Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra  light  hard  oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

2fi    to    40    4  85  7  00 

41    to   50    5  40  7  75 

51    to    60    5  90  8  50 

61    to   70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.  Regina, 
Winnipeg,    Calgary    and    Edmon- 
ton. 
WHITE    LEAD. 

Ground  in  oil,  $8.35  to  $8.85  per 
100    lbs.,    in    25-lb.    irons ;    some 
houses    are    quoting    grades     as 
high  as  $9.15. 
LINSEED    OIL. 

Raw,  per  gal.,  68c;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc 
PUTTY. 

Casks,  $2.90  per  100  lbs.;  blad- 
ders, in  barrels,  $3.15;   bladders, 
100-lb.  cases,  $3.40. 
RASPS. 

Heler's   70   and    B     per     cent.: 
Heler's    horse   tooth    rasps,   60-10 
per  cent. 
RIVETS  AND  BURRS. 

Iron  rivets,  65  per  cent.;  copper. 
No.  8,  32c;  10,  35e:  12.  87c:  cop- 
per burrs.  No.  8.  44c;  10.  47c:  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36e:  10.  38c;  coppered.  No.  P. 
17c;  10.  18c. 
ROPE. 

Sisal,    lie    base:    pure    Manila. 
15%e  base;  British  Manila.  ll%e 
base:  lath  yarn,  10%  e  base 
STEEL    SQUARES. 

40  per  cent,  off  new  list*. 
SCALES. 

Standard  scale,  25  per  cent  off: 
Union  scale,  45  per  cent  off.    Both 
quotations   f.o.b.    Winnipeg. 
SHOVELS    AND    SPADE8. 

Jones  polished.  $8.10  per  doz.; 
Fox     &     Olds,     $7.10     per     doz. ; 


Scoops,    D-handled,   "Black   Cat," 
No.  2,  $7.70;   No.  4,  $8.20;   No.  5, 
$8.50;   No.  6,  $8.75;   No.  8,  $9.28; 
No.  10,  $9.80. 
SOLDER. 

Per  pound,  27  cents. 

SCREWS. 

Bright  iron  round  bead,  80,  10 
10  and  5  per  cent.;  flat  bead,  85, 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  6  per 
cent.;  flat  head,  brass,  76,  10,  6 
per  cent.;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort  William;  $2.00 
per    keg   f.o.b.   Winnipeg. 
FERRULES   AND    RINGS. 

30  per  cent.  off. 

PLOW  SHARES   10c  per  lb. 

SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.26;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century,  $6.50;  Maple  Leaf,  $6.25; 
Prince  Rupert,  $8.M. 
SCYTHES. 

Brush,    $7.76. 
SHOT. 

Soft,  $9.26  per  100  lbs.;  chilled, 
$9.65;       buckshot,      $10.06;      ball, 
$10.46. 
SHEET   ZINC. 

Cask  lots,  8%c;  small  lots,  to. 
SNATHS,    SCYTHE. 

Grass,  No.  2,  $7.76;  brush,  No. 
1,  $8.25. 
SPIKES. 

Pressed,     %     In.,     $460;     6-16. 
$4.15;    %,    $3.00;    7-l«,    $3.60;    %, 
$3.76;  %,  $3.76. 
STAPLES. 

Bright   wire   per   cwt.,  $2.60  at 
Fort  William,     $2.00.     Winnipeg, 
Galvanized   staples,   $8.16   Winni- 
peg. 
STEEL. 

Sleigbshoe,  $2.86  base  per  cwt.; 
plow,  common,  $4.50;  cruclbls 
plow,  $5.50;  angle,  $3.26;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
0%c  base;  spring,  $3.40;  machino, 
$3.75  base;  tire,  $3.00. 
TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 
TOOLS     HARVEST 

Ordinary,  50  per  cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,   87c. 
TIN  AND  TIN  PLATE. 

Block  tin,  58c  per  lb. 

Per  Box. 

20  x   28.   I.C     0  75 

20  x  28  I.X 11  76 

20  x  28  I.X.X 13  76 

Terne  Plates   0  76 

WASHERS. 

Iron,   small   lots,   80  per  cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,      NECK      YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
BARB   WIRE. 

Per  Spool  of  80  Rods  F.O.B. 

Lyman  4-polnt,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glldden  2- 
point,  Fort  William,  $1.77;  Win- 
nipeg, $2.10;  Baker  2-point,  Fort 
William,  $1.75;  Winnipeg.  $2.07: 
Waukegan,  Fort  William,  $1.75; 
Winnipeg,  $2.07:  Albert*  2-pnint. 
Fort  William,  $1.70;  Winnipeg, 
$1.98;  American  special  2-point, 
Fort  William,  $1.40;  Winnipf*. 
$1.65;  plain  twist,  per  100  lbs., 
Fort  William,  $2.75;  Winnipeg, 
$3.15;  coil  spring  No.  0,  per  100 
lbs.,  Fort  William,  $2.15;  Winni- 
peg, $2.25;  No.  12,  Fort  William, 
$2.25;  Winnipeg,  $2.65;  plain  gal- 
vanized wire.  No.  0.  Fort  William. 
$2.10;  Winnipeg,  $2.50;  No.  12. 
Fort  William,  $2.20;  Winnipeg 
$2.60. 
WIRE    CLOTH. 

Patented  Screen,  In  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet;  In  50 
ft.  rolls,  $1.70  per  100  sq.  feet. 
BLACK   WIRE   CLOTH. 

$1.60   per   100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,    5%e   per   lb. 
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MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  ever} 
use — hand  or  motor — 
force  or  lift — every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.    Ask  for  it — 
for   dealer   prices — for   dealer    termt. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Why  buy  the  "Near"  Brand  when  the  "Best"  is 
Procurable  ¥ 

The  L.  Martin  Co. 

Old  Standard,  Eagle 
Pyramid   and    Globe 

GERMANTOWN 
LAMP  BLACK 

IS  THE  BEST  AND  HAS  BEEN 
FOR     OVER     SIXTY     YEARS. 

When  we  originated  Germantown  Lamp  Black  at 
our  factory  in  Germantown,  Philadelphia,  we  little 
realized  that  it  would  become  the  STANDARD  of 
the  Trade  and  that  in  order  to  market  their  Blacks 
every  other  manufacturer  would  have  to  use  tha* 
name,  or  else  make  something  better. 

THINK  IT  OVER 
FOUR   FACTORIES 

PHILADELPHIA  CINCINNATI 

JOHNSONBURG  LONDON,  ENG. 

MAIN  OFFICE— 81  FULTON  ST.,  NEW  YORK 


The  Bown-Villiers  21  h.p, 

TWO-STROKE  MOTOR  CYCLE 


A  perfect  light-weight  fitted  with  Villiers  Engine,  B.  & 
B.  carburettor,  Druid  spring  fork,  Dunlop  tyres.  A 
very  high-class  machine,  perfectly  constructed  and 
finished.  Very  easy  to  handle;  extremely  silent  run- 
ning, and  good  hill-climber.  Built  of  high-grade 
materials  by  skilled  workmen.  As  reliable  as  our 
world-famed  Aeolus  pedal  cycles. 

Price  as  illustrated,  $134.00  in  England. 

Liberal  discount  to  the  trade. 

Write  for  full  illustrated  catalogue  and  prices  of  other 

models. 


THE  BOWN  MFG.  CO. 

EXPORT  DEPT. 

SNOW  HILL,  BIRMINGHAM,  ENG. 


GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL    TANKS    for 

stock  watering  are  far  superior  to  the  old-time 
wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 

WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 


WOODSTOCK 


ONTARIO 


Box    661 
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THERE'S   MONEY  IN  THE  RIGHT  PAINT 


If    you    stock    a    complete    line    of 

Ramsay's  Paints  and  Varnishes  there's 

no  danger  of  a  customer  going  to  "the 

other  store"  because  you  couldn't  fill  the  bill. 

Furthermore,  that  customer  will  be  satisfied.      Time  and 
climate  won't  alter  his  first  good  impression  of  the  paint  you 
sold  him  because  Ramsay's  Paints  have  stood  the  test  since  1842, 
and  have  built  up  a  reputation  for  right-down  durability  and  un- 
fading qualities  in  spite  of  our  strenuous  weather  conditions. 


Ramsay's  paints  sell  themselves — stock  them,  there's  money  in  it 
for  you. 

A.  Ramsay  &  Son  Co. 

MONTREAL 

Paint  Makers  Since  '42 


I 


use     "MAPLE  LEAF"     brands  f 

LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 

The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 


I 


1 


1 
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Russwin 
Builders9   Hardware 

Where  Quality  and  Profits  go  hand  in  hand 

More  than  ever  before,  the  dealer  this  year  must  ' 
handle  goods  that  are  money-makers.  Quality, 
however,  will  not  be  sacrificed  for  profits  by  the 
merchant  who  hopes  to  hold  and  increase  his 
business.  Russwin  Builders'  Hardware  is  quality 
stock  at  a  moderate  price. 

Knowing  contractors  will  use  "Russwin"  hard- 
ware. They  have  learned  that  in  so  doing  they 
secure  both  durability  and  style  in  the  highest 
possible  degree.  Russwin  goods  have  been  a 
standard  on  the  market  for  years. 

In  the  wide  variety  of  designs  are  fittings  that 
will  please  your  most  exacting  customers,  and  it 
is  worth  keeping  in  mind  that  a  satisfied  customer  will  do  more  to  increase 
your  business  than  any  advertising  you  could  possibly  do.    Make  satis- 
fied customers,  then,  by  recommending  quality  hardware  that  in  itself 

Will  Make  Profits  For  You 

With  the  opening  up  of  the  summer,  your  stock  of  builders'  hardware 
should  be  all  ship-shape.  Anticipate  the  demand  for  this  line  and  profit 
by  your  forethought.  Full  information  covering  Russwin  hardware  will 
be  forwarded  you  on  request.  Don't  let  your  competitor  monopolize  this 
business,  but  act  to-day  in  your  own  interests.    We  will  assist  you. 

Screen  Door  Hardware 

Makes  Good  Money  for  any  Dealer 


But  you  can't  sell  it  in  the 
winter.  The  season  for  screen 
door  hardware  is  over  long  be- 
fore the  last  mosquito  wakes 
from  its  winter's  trance.  This 
stock  is  turned  over  quickly  and 
profits  are  correspondingly 
quickly  realized.  Be  ready  to 
handle  this  business  with  the 
highest  grade  hardware.  We 
have  the  largest  stock  of  this 
line  in  the  West,  and  your  or- 
ders will  receive  immediate  at- 
tention.    Stock    up    to-day. 


The  Winnipeg  Paint  and  Glass  Company,  Ltd. 

"Everything  for  a  Builder" 

WINNIPEG 
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Metallic  Nickel 

shot,  . 
blocks,  ingots 

ALSO 

ELECTROLYTIC 
NICKEL 

(99.80  %  PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


IC^hark: 


TRADE 


CHRISTOPHER  JOHNSON 
&CO. 

SHEFFIELD,  -  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,  Razors, 
Spoons   and  Forks 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

MahuKieturmrm  of 

Emery,  Black  Lead   Emery  Glass 
and   Flint  Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


OFFICES  IN  CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 
Ottawa,  Ont. 
8t.  John,  N.B. 


Vancouver,  B.C 
Hamilton.  Ont. 
Montreal,  Que. 
Quebec,  Que. 
Toronto,  C    .*. 
Winnipeg,  Man. 


Reputation  gained  by  Ion tc  years  of  vigorous, 
conscientious  and  successful  work. 

THOMAS  C.  IRVING,  ^XXifFJZl 

TORONTO 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


The  Hundreds|of,Thousands!of 

Mallory  Automatic 
Door  Springs 

which  have  been  sold  during  the  past 
decade,  being  80  per  cent,  over  any  of  the 
other  lines  of  door  springs  we  have  manu- 
factured, assures  that  it  is  a  very  satis- 
factory  line    to    carry. 

If  your  jobber  cannot  supply  you,  write  us 
direct. 

Should  you  desire  any  of  the  Coil  Springs 
having  the  opposite  drawing  power  (i.e.,  3 
or  i  lb,  pressure)  which  may  be  attached 
to  those  you  have  in  stock,  write  us  direct. 

G.  W.  MALLORY 

Blenheim,  Ont. 


ONDON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES  AGENTS 

Ontario — Bainee  &  Peckover,  Toronto 

Manitoba  —  Birnett   &   Louden,  Limited,    Winnipeg 

British   Columbia — McPherson    & 
Teetzel.  Vancouver 
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Improved  Patent  Flush 
Handle 


CHESTERMAN'S 


MEASURING  TAPES 

Linen,  Metallic  and  Steel 


TRADE  MARKS 

C0NSTAN774 
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TREMBLE 

Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


Steel  Feeler  Gauge 


Telegrams  : 
'REVOLUTION 


A  MAGNIFICENT  MOUNT 

The  "SPECIAL" 

Price:  £1.  14.  O  Net  Cash 

Finish  equal  to  any  8Guinea  Machine  on  the  Market 
FULL  SPECIFICATION.  Frame,  21  to  26  (In 
inches) ;  Reynolds'  Tubes  throughout  (trans- 
ferred) ;  6-Pin  Detachable  Chain  Wheel  and 
Cranks,  up  to  52  teeth;  Patent  Oil  Bath  Free 
Wheel;  Coventry  Chain;  Best  British  Hubs;  Bear- 
ings of  the  finest  Hardened  Steel,  perfectly 
ground ;  Wheels  with  Westwood  or  Wedgwood 
plated  rims,  rustless  spokes;  Boiler  or  Bowden 
Brakes  to  both  Wheels;  Wilby  Four-wire  Plated 
Spring  Saddle;  Frame  and  Mudguards  enamelled 
four  coats  after  rust  preventive  applied,  and  lined 
two  colours   (less   tyres). 

EXTRAS — 

(Six     months'     guaranteed)     Tyres,     name 
round  tread,  lis. 

Enamelled  Sage  Green  and  Lined,  Is.  6d. 

Rubber  Pedals,  6d. 

North  Road  Handle  Bar,  6d. 

Fitch  Paper-lined  Case  to  take  six  Cycles, 
12s. 

Lady's,  including  Transparent  Chain  Cover 
and  Silk  Cord  Dress  Guards,  4s. 

If    fitted    with    Eadie    or    New    Departure 
Coaster,  4s. 

NEW  REVOLUTION.  Cambridge  St..  BIRMINGHAM.  ENG. 


-I 


The  "BEST"  Stock  Fountain   —  the  "best"  for  the  following  reasons: 

Easily  attached  to  a  barrel  or  tank. 

All  working  parts  are  accessible  without  removing  fountain  or  water.    Connections 

of  working  parts  are  made  with  brass  and  will  never  rust,  so  that  they  cannot  be 

removed.   There   is  practically  no   chance   of   sediment 

getting    on    valve    seat    and    preventing    valve    from 

closing. 

Valve  cannot  wear  off  on  one  side  and  cause  a  leak. 

Construction  of  Float  Rod  reduces  the  chances  of  pipe 

becoming  clogged. 

Perforated  Brass  Screen  is  easily  removed  in  case  valve 

requires  adjustment. 

If  your  Jobber  does  not  handle  the  "Best,"  a  post  card 

to  us  will  bring  full  particulars,  prices  and  terms,  which 

we  know  will  be  interesting  and  profitable  to  you. 


showing  construction         The  Sterling.  Foundry  Co.,  Sterling,  Illinois 


Barrel 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper. 
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Prosperity  Rampant 
In  the  Peace  River 


Climatologists  have  figured  out  that  a  thousand  feet  reduc- 
tion in  altitude  is  equivalent  to  between  three  hundred 
and  three  hundred  and  fifty  miles  of  latitude.  Calgary 
district  is  about  three  thousand  feet  above  sea  level, 
Edmonton  a  little  over  two  thousand;  Dunvegan,  on  the 
Peace,  is  thirteen  hundred,  and  Fort  Vermilion,  farther 
down  the  river,  is  only  nine  hundred  and  fifty. 

These  figures,  considered  along  with  the  tempering  influ- 
ence of  the  warm  Japan  current,  whose  soft  breath  is 
wafted  across  the  Rocky  Mountain  range  on  the  wings  of 
the  far-famed  Chinook,  go  to  explain  the  miracles  of  pro- 
duction now  heard  of  from  what  was  once  supposed  to  be 
the  frozen  and  forbidding  North. 

So  writes  in  the  May  MacLean's,  W.  D.  Albright,  a  bril- 
liant young  journalist- farmer,  now  800  miles  north-west 
of  Edmonton.  On  the  ground,  about  which  he  talks,  he 
is  authoritative  and  convincing.  The  producing  agents 
are  getting  down  to  business.  Their  assumption  of  such 
operations  means  a  speedy  return  to  business  progress. 
Read  this  striking  description  of  the  third  chapter  in 
Western  growth. 

Then  again  the  May  issue  of  MacLean's  is  unusually 
bright  by  reason  of  the  excellence  of: 

Canadians  at  Harvard.  By  H.  G.  Black. 

John  McClary— Still  At  It.    By  W.  A.  Craick. 
The  Business  Outlook.  By  Jno.  Appleton. 

The  Princess  of  the  Stage.    By  Margaret  Bell. 
An  Automobile  Sprite.  By  B.  B.  Cooke. 

The  German  Electric  Genius.     By  F.  W.  Wile. 
And  the  Five  Entertaining  Short  Stories. 
By    Sullivan,    Cooke,   Pinkerton,   Rorke,    and 
Quarren. 

The  Coburn  cover  design  for  this  month 
will  appeal  to  every  lover  of  Canadian  art. 

Send  us  a  postcard  and  have  your  name  placed  on  our 
subscription  list. 


Subscription  $2.00  a  year. 


Twenty  cents  a  copy. 


WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,       Toronto,   Canada 
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Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  — 10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion  of 
your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


Great  Improvements 


IN— 


HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 

4S3  BROADWAY  BROOKLYN.  N.Y 


One  of  the  most  successful  re- 
tailers of  late  years  says:  "When 
a  firm  advertises  in  trade  papers  it 
is  getting  into  good  company.  As 
I  pick  up  one  of  a  dozen  of  these 
periodicals  here  in  my  office,  and 
glance  through  it,  I  find  that  the 
best  people,  the  successful  firms, 
are  represented  in  such  a  way  as  to 
reflect  their  importance  in  the 
trade." 
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|  "NORCROSS"  Cultivator 
And  Weeders 


Hoes 


Practical  Garden  Implements  That  Outclass  g 

The  Common  Hoe  From  Every  Standpoint,  1 
Will  Outsell  It  And  Cost  No  More. 

The  lightness,  efficiency  and  ease   of  manipulation  are  certain   to  = 

encourage   more   people  to   do   gardening     and     bring     you   more  1= 

customers.  = 

Be    sure   to   include   these   tools   in   your   1914   Spring   and    Summer  — 
Stock.     The  turnover  and  profit  will  be  most  desirable. 

C.  S.  NORCROSS  &  SONS,  BUSHNELL,  ILLINOIS,  U.S.A.  | 

Patentees  and  Sole    Manufacturers  = 

LIST  OF  JOBBERS  IN   CANADA  HANDLING  "NORCROSS"  GARDEN  IMPLEMENTS:  W 

McLennan,  McFeely  &  Co.,  Ltd.,  Vancouver,  B.C.;  J.  H.  Ashdown  Hdwe.  Co.,  Ltd.,  Winnipeg,  = 

Manitoba;  Merrick-Anderson  Co.,  Winnipeg,  Manitoba;  The  S.  Hayward  Co.,  Ltd.,  St.  John,  = 

N.B.;   W.   H.   Thorne  &   Co.,   St.   John,     N.B. ;     Dunlap     Bros.   &   Co.,     Amherst,    N.S.;   Jas.  m 

Simmons,  Ltd.,   Halifax,   N.S. ;   Edwin   Chown   &   Sons,   Kingston,   Ont. ;   Eureka   Planter   Co.,  = 

Woodstock,  Ont.;   Lewis  Brothers,  Ltd.,   Montreal.  = 


I 
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Anyone    can    use    it.      Engineers    and    other    mechanics    will    have 

FLUZITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 

turn****  *UMi»nih  kttMMmtmmitiMii**.**************!*!* 
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Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


We  are  headquarters  for 

SPARK   PROOF    FIRE    GUARDS 

You  will  make  no  mistake  In  carry- 
ing a  stock  of  our  standard  sizes  of 

Spark  Proof  Fire  Guards. 
Our  line  Is  complete  and  of  the 
Highest  Qual- 
ity and  Strict- 
ly Up-to-date. 
Do  not  fail  to 
get  our  prices 
before  order- 
ing. 

Send  for 

illustrated  price 

list 

Manufacturers  of  Double 
Crimped  Wire  Cloth  and 
Wire  Screening  for  all 
purposes. 

Perforated  Sheet  Metals, 
Bank  and  Office  Grilles, 
and     Ornamental     Iron 
Work  in  all  Finishes. 
Wire  Guards  for  Factory 
Windows,  Moulders'  Bid- 
dies, Garden  Wire  Work, 
Steel      Factory      Stools 
and  Metal  Lockers. 
Have  you  a  copy  of  our 
general  catalogue  on 
filet 
ENQUIRIES  SOLICITED. 

REPRESENTATIVES: 
Jas.   8.  Parkes,  P.  O.  Box  48,  St.  Henri,  Montreal. 
D.   Philip,  20114   Portage  Ave.,   Winnipeg,   Han. 
Tees  ft  Persse,  of  Alberta,  Ltd.,   Calgary,  Alta. 
R.  A.  Ogllvle,  P.  O.  Box  856.  Vancourer,  B.C. 

Canada  Wire  &  Iron  Goods  Co. 

HAMILTON 


Wrouqht  and  Steel  Platjf 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 


Milwaukee,  Wis. 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER   GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturers   of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002  to  .250. 
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TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 


All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT   ON   THEIR    MERITS 


Write  for..  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.  J. 


Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  ^^  sssffiH^,  England 


Granted  1780 


SUPREME  CUTLERY 


For  Sale  by  Leading  Wholesale  Houses 


BOENTGEN  &  SABIN 


SOLINGEN 


GERMANY 


Manufacturers  of 

B  ONS  A    BRAND 
FINEST     CUTLERY 


Specialty : 

BONSA  TOOL  PADS 

in  Leather  Cases 


Most   useful    for   the    Handy    Man, 

Motorist,    Electrician   or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


No  Getting  Away  From  It! 


OPEN 


The  Kling  Hame  Fastener 
holds  customers  as  well  as 
horses.  Anyone  can  attach 
it  in  a  minute.  Keeps  the 
collar  uniformly  tight  at  all 
times.  No  matter  how  he 
lunges,  the  horse  can't  open 
it  or  break  it.  We  refund 
the  money  for  any  that  may 
be  returned  to  our  dealers. 
Costs  you  $2.25  a  dozen  from 
any  jobber. 

Look    for    "Kling"    on    the 
lever.     Circular  on  request. 


The  National  Safety  Snap  Co.,  Inc..  Dept.33.  Wilmington,  0..  U.S.A. 

Sole  manufacturers   of  the  Klingsnap  and   Kling  Hame 

Fh  stpn  ^r 

D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,   Ont. 

Canadian   Distributing  Agents. 


No.   32   Torch 


There  is  none  better 

than  the  "C.  &  L."  No.  32  Gasoline 
Torch.  IT  HAS  NO  EQUAL 
WHERE  INTENSE  HEAT  IS  DE- 
SIRED. The  No.  32  burns  perfectly 
in  cold  and  windy  weather,  and 
produces  more  heat,  consuming  less 
gasoline,  and  will  last  longer  than 
other  makes.  The  burner  is  made  of 
the  best  generator  metal,  and  is 
fitted  with  a  hook  and  support  for 
holding  a  soldering  copper.  The 
tank  is  made  of  extra  heavy  seam- 
less drawn  brass,  fitted  with  patented 
double  spring  automatic  brass  pump. 
Your  nearest  jobber  will  supply 
at  factory  price.  Let  us  send  you 
our  Catalog. 

Clayton  &  Lambert  Mfg. Co., 
Detroit,  Mich.,  U.  S.  A. 


BRASS   CORNICE  POLES  and  PIT- 
TINGS. 
CURTAIN  RODS  and  FITTINGS. 
STAIR    RODS     and     EYES,    STEP 
PLATES. 
Write  for  samples  and  prices. 
G.  B.  BIRCH 

The  Cheapside  Brass  Foundry 

BIRMINGHAM,  ENGLAND. 


FACTS 


We  can  perform  more  functions  by  our  modern  wire  carrier  system,  and  with  a 
greater  degree  of  dispatch  and  certainty  than  can  be  accomplished  by  any  other 
of  this  type  of  machine,  all  of  which  means  that  we  can  reach  more  points  in 
a  store  and  do  so  in  a  better  and  more  satisfactory  manner  than  has  been 
accomplished  heretofore.  Remember  our  ten  days'  trial.  You  are  inyited  to  put 
us  to  the  test.     Send  for  our  new  catalogue  G. 

GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 
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MAYMORE 


This  is  ONE  of 
many  MORE  of 
our  Specialties 
in  this  class  of 
Art  Goods. 

GONGS 

for  the 
Wall,  Table  or  Floor 

Write  for  New  Catalog  to 

Thomas  W.  Kirby 

75  Yonge  St.  Arcade 
TORONTO 

MAY&PADMOREL0  Birmingham 


ENC 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England       "MITED 

Also  LONDON,  CLASCOW,  CAPE  TOWN  and  SYDNEY,  NSW. 
Contractors  to  the  Admiralty  ana  War  Office 

the 'CONVERTIBLE" patent  FANLICHT  OPENER 


Simple 
Effective 
Compact 


1796  IRON 

%  screw 4/- 

%     "     e/6 

1795  BRASS 

3i  screw 5/6 

Vi       "       8/6 

1797  CUN   METAL 

Y%  screw 6/6 

M       "       10/6 

each. 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 


Original  Patentees  and  Manufacturers   of 

Cartland  Patent  Helical,   Climax,  Adjustable, 
and  Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 

Architects'  Own  Designs  and  Special  Requirements  Carefully  Executed 

Our  new    Catalogue,  1911  edition,  fully    illustrated,  mailed    free  on 
application  to  wholesale  Hardware  Merchants. 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit   because 
Easily  Sold 


No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  in  one-half  the 
time  and   with   less  effort. 

The  "Cannon"  is  giving  satisfaction 
to  thousands  of  users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 


The  DULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow   Street  WAUKESHA,   WIS. 
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A  Sign  of 
the  Age 


We  live  in  an  age  of  progress,  of  striving,  of  upward 
tendencies.  And  our  architecture  reflects  this  spirit — 
is  the  trade-mark  of  the  age.  To  construct  his  giant 
buildings,  man  introduced  steel  into  architecture.  And 
to  protect  this  steel  against  the  ravages  of  fire,  time,  and 
atmosphere,  he  employs  concrete. 

This  is  just  one  of  the  reasons  that  has  made  the  handling  of 

Rogers   Portland  Cement 

so  very  profitable.  For  concrete  has  become  the  20th  century  building  material  for 
everything  from  sky-scraper  to  cottage. 

Get  in  the  concrete  movement — right  away.    Become  one  of    our    authorized    dealers. 

Sell  cement  to  the  men  who  are  building  concrete  structures  in  your  locality.  Tell 
them  that  you  can  save  their  hauling  it  half  across  the  town,  and  they'll  be  mighty 
glad  to  give  you  their  orders,  because  Rogers'  cement  meets  the  approval  of  their 
architects  and  engineers,  because  Rogers'  cement  is  standard. 

And  we  don't  want  you  to  carry  a  big  stock  either.  We  ship  right  to  Mr.  Builder,  as 
fast  as  you  tell  us  his  requirements. 

So  don't  delay.    Write  us  to-day. 

ALFRED  ROGERS  Limited,   28  West   King  Street,  Toronto 

N.  J.  DINNEN  &CO.,  Western  Sales  Mgrs.,  WINNIPEG,  MAN. 


Wrought   Iron 
Door  Latches 


We  Have  The  Right 

Goods  And  Also 

The  Right  Prices 

If  you  never  had  any  M.  H.  Brand 
it's  time  you  ordered  some — Do 
this  to-day — We  know  we  will  Get 
Your  Repeat  Orders — These  are 
the  goods  you  want. 

Montreal     Hardware    Mfg.    Co. 

Limited 
MONTREAL 
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Hardware  Dealers  Should  Feature  the  "BAYARD"  Line 


Look  over  your  stock  and  see  if  you  have  on  hand   sufficient  "Bayard"  Automatic  Rifle  Pistols,  Shot 
Guns,  etc.,  to  show  the  probable  customer. 

The  camping  season  will  soon  be  here,  and  the  camper,  sportsman  or  hunter  will  certainly  want  to  pur- 
chase one  of  the  many  handsome  "Bayard"  lines. 

Descriptive  Booklet  for  the  asking. 


McGill  Cutlery   Co.    (Reg'd.) 


P.O.    Box    580,   Montreal,  Canada 


SYSTEMS 


MOST  DURABLE 
.MOST   ECONOMICAL 
COST  LEAS  T  FOR  REPAIRS 


Write  to-day  for  Catalogue  and  Price 

Pease  Foundry  Company 

LIMITED 

Works:  Brampton.  Hp;td   Office:   Toronto. 

Branches:      Vancouver,         Winnipeg,         Hamilton 

Montreal. 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leare 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  are  of  a 
circle   and   can    be    guided    in    any   direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.   That's  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


( Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


hi 


Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

158-160  River  Street,         TORONTO,  0NT. 
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The  Dealer's  Dream 


"BIG  PROFITS" 
"RAPID  SALES" 
"EASY  AND  RIGHT  PURCHASES" 


These  four  essential  points  are  the  dealer's  dreams.  We  will  make  every 
one  of  them  come  true  if  you  will  favor  us  with  a  postal  card  asking  for 
our  NEW  CATALOG  and  TRADE  LIST. 

We  have  the  most  extensive  line  of  sporting  goods  that  there  is  in  Can- 
ada with  the  best  price  that  was  ever  offered,  combined  with 

PROMPT  SERVICE 

Our  policy  is  to  deserve  your  business  in  every  possible  way — Give  us 
a  trial. 

Get  this  catalog  to-day. 


A.  E.  BREGENT 

Wholesale  Sporting  and  Athletic  Goods  Exclusively 
192  St.  Catherine  Street    East 

Montreal 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not^pay  to  advertise  in  larger  space. 


Battery     Zincs,      Fuse 
Wire,  Wire  Solder 

The    CANADA   METAL    CO.,    LTD. 
Fraser  Avenue,  Toronto. 


PRIESTS  CLIPPERS 

THAT'S 
SUFFICIENT 

SEND  FOR  CA.TA1  OG  TO 

American  Shearer  Mfg.   Co., 

Nashua,  N.H.,  U.S.A. 

ebusch  &  Hileer,  Ltd.,  Special  New  Yck 
Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


FINE  LAMP  BLACKS 

(^~W^  ^e  only  original  German  town 
.  WILCKES  MARTIN  WILCKESCO 

135  WILLIAMS!    NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tabular  BIt- 
ets.  Wire  Nail*,,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Reproduction  of 

NEW   SEYMOUR  SHOW  CARD 

12-in.  by  15-in.,  it.  Handsome  Colors. 

Shear  and  Hand  stand  out  in  hieh  relief,  being  cui 

out.      A  show   card    will   be   sent  to  every   dealer 

•ending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selling-  Aiisti,  WIEBUSCH  &  HILGER,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Ask  your  jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs. 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        b  y 


James  &  Reid,  Perth,  Ont. 


BOLTS.RIVETS.WiRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The   most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


THE  NORTHERN  BOLTdSCREW  ^.PT\NDV  OWEN  SOUND. 


Pioneer  Drop  Forged  Screw  Drivers 

One    piece.      Bead     prevents     slipping.      Most 
practical,    durable,    improved    driver    made. 
Show    this   ad.    to    your    hardware   dealer,    or 
write  us  for  catalog. 


No.  60 
SOUTHINGTON  MFG.  CO..  Southington.  Conn. 


Cement  Sidewalk  Tools 

The  Best  In   the  Market.     Send   for 
catalogue. 

T.  Slack  &  Co., 

145  Brock  Ave.,  Toronto,  Ontario. 

W.  J.  Wells,  Sales  Agent, 
510  Church  St.,  Toronto. 


wrfr^ro-aw .,  .H.WJW  .  -> 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Slteel 
Stamping  Hammers,   etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the   continent  for  two  cents 
per  word  with    a   Want  Ad.   in    this    paper. 
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The  [pnq  Green 


Lasting 


Has  the  strength,  the  body 
and   the  consistency  that 
are  essential  to  re-orders 


There  are  paints 
and  paints  —  but 
"Bronzite"  is  the 
green  that  is  differ- 
ent— it  lasts, 
it  wears  and 
holds  its  color. 


We     make    a 
specialty       of 
our     green  — 
give  it  nearly 
all  our  time  and  at- 
tention —  been    ex- 
perimenting, testing, 
proving   and    better- 
ing it  for  ten  years  and 
more. 

A  test  of  this  paint  un- 
der actual  working 
conditions  is  all  that  is 
needed  to  prove  its  ex- 
ceptional merits. 
Write  for  color  cards 
and  particulars. 
Used  on  all  work  where 
a  green  paint  is  needed. 

Colonial  Works  Inc. 

225-237  Norman  Ave., 
BROOKLYN.  N.Y. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and— backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


THE  "WANT  AD." 

The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life  Into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred  small  services. 

The  "want  ad."  gets  work  for 
workers  and  workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  enables 
them  to  do  business  though  they  may 
be  thousands  of  miles  apart. 

The  "want  ad."  is  the  great  force 
In  the  small  affairs  and  Incidents  of 
a*lly  life. 


A  Demand  for  Fishing  Tackle 


will  be  soon  coming 


and  all  progressive  dealers  should 

put  tackle  in  stock  early 

so  as  to  avoid  losing 

sales    — 

profit. 


We 

Manufacture 


Patented 

Trawling 
Spoon    Baits 

They    are    perfect    in    every 

respect.     Have  been  thoroughly 

tested   and   pronounced  to   be   the 

best    bait    on   the   market   for   heavy 

game  fish. 

The  quality  begets  re-orders. 

Write  to-day  for  full  information. 

J.  B.  Morrison,  Owen  Sound,  Ont. 


Sharratt  &   Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  C?/rrea/enciS9  Wooden Pickets  °" 

WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 

The  Western  Wire  and   Nail  Co.,  Limited,       London,  Ont. 


The   INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &   SON,    Canadian   Agents,   MONTREAL 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  In 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance) :— 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
Insertion     5c     additional   each    insertion    when    Box    Number   is  required.     Each  figure  counts  as  one  word. 


WANTED 


FOR  RENT 


WANTED— A  WHOLESALER  TO  HANDLE 
the  E-Z  Vegetable  Slicer  in  Canada.  Address 
2*28  West   Mentor   St.,   Philadelphia,   Pa.        (IS) 

WANTED^SOME  Al  LINES  FOR  A  MANU- 
facturer's  agency  here.  Address  Hart,  Room 
2,    Roy   Bldg.,   Halifax.   Nova   Scotia. 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,    Toronto,    Ont.  (tf) 


HARDWARE      SALESMAN      WANTED     FOR 

Winnipeg  city  trade.  State  previous  experi- 
ence. Good  opening  for  business-getter.  Apply 
Box  30.  Hardware  and  Metal,  34  Royal  Bank 
Bldg.,   Winnipeg.  (19) 

WANTED.— AN  INDIVIDUAL  OR  FIRM  TO 
become  the  General  Agent  in  each  of  the 
Eastern  Provinces  and  British  Columbia  for 
our  Ruby  Fluid  and  Red  Letter  Soldering  Flux. 
This  Flux  is  non-acid,  non-poisonous  and  non- 
corrosive,  and  greatly  sought  after  by  all  trades 
soldering  tinware  or  any  metal,  and  especially 
by  canners  of  pure  food  products.  Apply  P.O. 
Box  345,  Winnipeg.  (19) 

WANTED— A    YOUNG    HARDWAREMAN    — 

We  wish  to  secure  the  services  of  a  hardware 
salesman,  about  22  years  of  age,  High  School 
education,  with  good  general  knowledge  of  the 
retail  hardware  business,  to  fill  a  newly- 
created  office  on  the  editorial  staff  of  Hard- 
ware and  Metal.  This  position  offers  excep- 
tional opportunities  to  a  young  hardwareman 
who  wishes  to  succeed.  Apply,  giving  full 
particulars  regarding  age,  past  experience,  etc., 
to  Editor,  Hardware  and  Metal,  143  University 
Ave.,   Toronto,  Ont. 


SITUATIONS    WANTED 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal.  Toronto.  (23) 


TIN  SHOP  TO  RENT  TO  FIRST-CLASS 
mechanic  only.  Fully  equipped;  in  connec- 
tion with  hardware  store,  in  good,  live  town. 
Further  particulars  upon  applying  to  The 
Johnson  Hardware  Co.,  Fort  Frances,  Ontario. 

(19) 


FOR  SALE 


FOR  SALE — HARDWARE  AND  TINSMITH- 
ing  business.  Apply  to  Padget  &  Hay,  Unlon- 
ville.  (19) 

FOR  SALE— HARDWARE  AND  TINWARE 
business  in  Cobden.  A  good  clean  stock  and 
outfit  of  tools-  Splendid  opening  for  good  man 
with  moderate  capital.  Apply  J.  R.  Warren, 
Box  116,  Cobden,  Ont.  (IS) 


MISCELLANEOUS 

ADDING   TYPEWRITERS   WRITE,   ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOMESTIC   ELECTRICAL   WORK.    BY    WIL- 

liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's. 
Alarms.  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirel.v 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  devnteH  »~_ 
clusively  to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  ibe  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  .$2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,    143   University   Ave.,   Toronto. 


Make  Use  of  This  Page  for  all  Your  "Wants 


ff 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

'Vown Province 

.  .      .  ■  .  ■ 
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The  New  Metal  Worker 
Pattern  Book 

This  is  the  most  elaborate  and  complete  work 
that  has  ever  been  brought  out  for  the  use  of  sheet 
metal  pattern  cutters.  It  is  printed  from  new  type 
with  a   new  and   improved  arrangement,  especially 

convenient  for  ref- 
erence and  study. 
Parts  of  a  former  ed- 
ition, entitled  The 
Metal  Worker  Pat- 
tern Book,  which 
have  been  utilized  in 
its  preparation,  have 
been  re-written  and 
simplified  and  later 
methods  embodied. 
218  problems  are  now 
given,  75  of  which 
are  entirely  new.  A 
Treatise  on  Pattern 
Cutting  as  applied  to 
all  Branches  cf  Sheet 
Metal  Work.  By 
George  W.  Kittredge. 
430  Pages;  744  illus- 
trations; Size,  10  x  13 
inches.  Cloth  bound, 
Price,  $5.00.  Sent  postpaid  only  on  receipt  of 
price. 

Technical  Book  Department 

MacLean  Publishing  Co.,  Ltd. 

143-149   University   Ave.,   Toronto 


The  Handy 

Hame  Strap 


To  show  is  to  sell 

Made  of  oak-tanned  Belting  Leather. 
It's  twice  as  strong  as  the  ordinary 
harnt-s-s  leather  strap  and  it  looks  it. 

Special  hook  fastens  on  to  the  hame 
and  prevents  wear  and  clipping  at  this 
point — Made  also  in   the  regular  sewed 

style. 

If  you  want  a  sample  of  the  leather 
used  in  the  belting  straps,  say  so,  and 
we'll  send  it  immediately.  If  you  want 
samples  of  Straps,  send  5  cents  in 
stamps  to  help  pay  postage. 

The  distinctiveness  of  the  Griffith 
quality,  the  reasonable  selling 
price  and  the  good  profit  allow- 
ance are  good  reasons  why  you 
should  stock  this  strap  at  once. 

G.  L.  GRIFFITH  &  SON 

Stratford,     Ontario 


mM^^M^MMMMM^^BM^M^M^i^MS^^^^SMMB^^^^^M^^am 


WANTED 

A  Young  Hardwareman 

We  wish  to  secure  the  services  of  a  hardware  salesman  about  22 
years  of  age,  High  School  Education,  with  good  general  know- 
ledge of  the  Retail  Hardware  Business,  to  fill  a  newly-created 
office  on  the  editorial  staff  of  Hardware  and  Metal. 


This  position  offers  exceptional  opportunities  to  a  young  hard 
wareman  who  wishes  to  succeed.  Apply  giving  full  particu 
lars  regarding  age,  past  experience,  etc.,  to 

Editor,  Hardware  &  Metal 

143  University  Ave. 
TORONTO  -  Canada 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is    printed  solely    for  the   convenience    of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 

Barr    Registers,    Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,   Toronto. 
Aluminum    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 
'  Northern  Aluminum  Co.,  Toronto. 
Aluminum,    Alloy,     Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion   Cartridge   Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   New  York. 

Dupont   Powder   Co.,    North   Wilming- 
ton,   Del. 

Eley   Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &   Richardson,    Montreal. 
Annunciator  Systems. 

Northern   Electric  Co. 
Anti- Rattlers    (Buggy    Shaft). 

Fernald   Mfg.   Co.,   North   East,   Pa. 
Anvils. 

Brooks  &  Cooper,   Sheffield,   Eng. 

A.   C.   Leslie  Co.,   Montreal. 
Auger   Bits. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Auto   Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Canadian   H.    W.    Johns-Manville   Co., 
Toronto. 

Novelty  Mfg.  Co.,  Waterbury,  Cons. 
Babbitt  Metal. 

Canada  Metal  Co.,  Toronto. 
,    Hoyt   Metal   Co.,   Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes    &    Co.,    Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 

Canadian   Tube   &   Iron   Co.,    Montreal. 

Henderson   &   Richardson,    Montreal. 

Steel  Co.   of  Canada,   Hamilton. 

London  Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

The    Stanley    Works,    New    Britain. 
Bath   Room  Fittings. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,   Frary  &  Clark,   New   Britain. 

Novelty   Mfg.   Co.,   Waterbury,   Mass. 
Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gutta    Percha   and    Rubber   Mfg.    Co., 
Toronto. 

Bicycles. 

Sown   Mfg.  Co.,  Birmingham.  Eng. 
Iver-Johnson's    Arms   &    Cycle   Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Andrew  B.   Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 
Ford  Auger  Bit  Co.,   Holyoke,   Mass. 
Progressive  Mfg.  Co.,  Torrington,  Conn. 
Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,   Montreal. 
Independent   Cordage  Co.,   Toronto. 
Bolts  and  Nuts. 
London  Bolt  &  Hinge  Works,  London. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 
Pease  Foundry  Co.,  Toronto. 
Ourney    Foundry   Co.,    Toronto. 
Tavlor-Forbes    Co.,    Guelph. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Canadian  Tube  &   Iron  Co.,    Montreal. 
London  Bolt  &  Hinge  Works.  London. 
The   Steel    Company  of   Canada,   Ham- 
ilton. 
Box    Strapping. 
Acme  Steel  Goods  Co.,  Chicago. 
3.  E.  Beauchamp  &  Co.,  Montreal. 
The    Stanley     Works,     New     Britain, 
Conn. 
Box   Hinges   and   Locks. 
Acme   Steel   Goods   Co.,    Chicago. 


Goodell-Pratt    Co.,    Greenfield,     Mass. 
Miller's   Falls   Co.,   New  York. 
Stanley     Rule     &     Level     Co.,     New 

Britain. 
Brackets,    Shelf. 
Atlas   Mfg.   Co.,    New  Haven,   Conn. 
The    Stanley     Works,     New     Britain, 

Conn. 
Canada   Steel    Goods   Co.,   Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,   Metal    Working. 
Brown,    Boggs    Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chadwick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered  &  Co.,   Smethwick,  Eng. 

Henderson   &   Richardson,    Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,  Frary  &  Clark,  New  Britain. 
Brushes. 

Meakins   &   Sons,   Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens   &   Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'   Tools  and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &  Co.,   Montreal, 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,   Ltd.,   Montreal. 

Lufkin   Rule   Co.,    Windsor,    Ont. 

Miller,   Morse  Hdwe.  Co.,  Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Simmons  Hdw.   Co.,   St.  Louis,  Mo. 

Stanley  Ride  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &  F.  Corbin,  New  Britain,  Conn. 

Evered    &    Co..    Birminsrham,    Eng. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lawson    Mfs.    Co.,    Chicago. 

May   &   Padmore,    Birmingham,    Eng. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Richards   Wilcox   Can.    Co.,    London. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Watrous-Acme  Mfg.  Co.,  Des  Moines, 
Iowa. 

Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar  People,   Ltd.,  Oshawa. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Burlap. 

Dominion  Oilcloth  Co.,   Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 

P.   L.   Robertson  Co.,   Milton. 

The  Stanley  Works,  New  Britain, 
Conn. 

Pnrmenter  &   Bulloch  Co.,   Gananoque. 

The    Steel   Co.    of    Canada,    Hamilton. 

Butts. 

J.  E.  Beauchamp  &  Co.,  Montreal. 
Canada   Steel   Goods   Co.,   Hamilton. 
P.   &  F.   Corbin,   New   Britain,   Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Watrous-Acme   Mfg.   Co.,    Des   Moines, 
Iowa. 
Butts  and  Hinges. 
J.  E.   Beauchamp  &  Co.,   Montreal. 
The    Stanley     Works,     New     Britain, 

Conn. 
Montreal  Hardware  Mfg.  Co,  Montreal. 
Taylor-Forbes    Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
CalUs. 
Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Cans. 
Thos.   Davidson  Mfg.   Co.,   Montreal. 
McClary's.    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,  Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,  Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada   T'lates. 

A.  C.   Leslie  &  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 


Carpt't    Sweepers. 

Bissell  Carpet  Sweeper  Co.,  Grand 
Rapids,   Mich. 

Cartridges. 

Dominion  Cartridge  Co.,   Montreal. 

Eley  Bros.,  N.  Transcona,   Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,    Ont. 
Cattle  and  Tract'  Chains. 

Greening,  B.,  Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,  St.  Catharines. 

Oneida  Community,  Limited,  Niagara 
Falls,   Ont. 

Ceilings,  Metal. 

Metal  Shingle  &  Siding  Co.,  Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar   People,   Ltd.,   Oshawa. 

McFarlane,  Douglas  &  Co.,  Ottawa. 
Cement. 

The  Canadian  H.  W.  JohnsnManville 
Co.,    Ltd.,   Toronto. 

Canada  Cement  Co.,  Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass    &     Suply    Co., 

B.  &  S.  H.' Thompson  &  Co.,  Mont- 
real. 

Cement    Working    Tools. 

The     Adamite     Wheel     &    Mfg.     Co., 

Hamilton. 
T.    Slack  &  Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 
McKinnon  Chain   Co.,   St.   Catharines. 
Oneida  Community,   Oneida,   N.Y. 
Standard    Chain    Co.,    Pittsburgh,    Pa. 

Chain,     Trace,    Logging,    Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon  Chain   Co.,   St.  Catharines. 

Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,    Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.  H.,   &  Sons,   Ottawa,  Ont. 

Oiimmer-Dowswell,  Ltd.,  Hamilton, 
Ont. 

Maxwell,  David,  &  Sons,   St.   Mary's. 
Clippers,   All   Kinds. 

American  Shearer  Mfg.  Co.,  Nashua, 
N.   H. 

Chicago   Flexible   Shaft   Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes  Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 
Meakins   &   Sons,   Hamilton. 

Clothes    Driers. 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,   Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.   Connor  &  Son,   Ottawa. 

Maxwell,  David,  &   Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark,   New  Britain. 

National   Electric  Mfg.  Co.,   Toronto. 
Colors,    Dry. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Canada  Paint   Co..   Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg 

Cold   Rolled    Strip   Steel. 

Acme  Steel  Goods  Co.,   Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 

The  Stanley  Works,  New  Britain, 
Conn. 

Conductor   Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 
The  Pedlar  People,  Ltd.,  Oshawa. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Wheeler   &   Bain,   Toronto. 

Cord,    Wire    Picture 

The  Anderw  B.  Hendryx  Co.,  New 
Haven,   Conn. 

Cordage. 

Hamilton   Cotton    Co.,   Hamilton. 
Independent    Cordage    Co..    Toronto. 
Consumers    Cordage   Co.,    Ltd. 
Scythes  &  Co.,  Toronto. 
Cornices,    Metal. 
Metallic  Roofing   Co.,   Toronto. 
Metal   Shingle  &   Siding  Co.,   Preston. 
Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People.  Ltd.,  Oshawa. 

Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,  Chicago. 

Cotton    Duck. 

Scythes  &   Co.,   Toronto. 


Cotton    Wipers. 

Scythes   &   Co.,    Toronto. 
Cow   Ties. 

Greening,   B.,  Wire  Co.,   Hamilton. 

McKinnon   Chain  Co.,   St.   Catharines. 

Oneida   Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
Cuspidors. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Cutlery,    Razors,    Scissors,    etc. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crooks,   Jonathan,   &   Son. 

Dortsen   Bros.    &   Co.,   Montreal. 

Henderson   &   Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &  Co.,   Montreal. 

Lamplough,  F.  W.,  &  Co.,  Montreal. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Miller,    Morse  Hdw.    Co.,    Winnipeg. 

Simmons   Hardware   Co.,    St.    Louis. 
Door   Bolts. 

Montreal   Hdw.    Mfg.   Co.,   Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 

Canadian  Yale  &  Towne,  St,  Cath- 
arines. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

Wm.    Newman    &    Sons,    Birmingham, 
England. 
Doors,   Screen. 

Sanderson,    Harold   Co.,   Paris. 
Door  Hangers. 

Canada   Steel   Goods  Co.,   Hamilton. 

Myers,    F.    E,    &   Bro.,   Ashland,    0. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pulls. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,  Brick   and   Stone. 

Whitman  &  Bames  Mfg.  Co.,  St. 
Catharines. 

Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 

The  Canadian  H.  W.  Johns-Manville 
Co.,   Ltd.,   Toronto. 

Northern   Electric   Co. 

Dustless   Dusters. 

Channell  Chemical_Co.,  Toronto. 
Dustless  Mops. 

Channell    Chemical  Co.,   Toronto. 
Eavetroughs. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd.,   Oshawa. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &   Bain,   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg,   Man. 

Electrical    Heating    Specialties. 

Landers,  Frary  &  Clark,  New  Britain. 
National   Electric   Mfg.    Co.,    Toronto. 
.   Renfrew  Electric  Co.,   Renfrew. 
Flexible  Conduit  Co.,    Guelph,    Ont. 
Ideal   Electric  Mfg.  Co.,   Wallaceburg. 

Emery  or  Corundum  Wheels. 

The   Carborundum  Co.,   Niagara  Falls, 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 

Co.,   Ltd.,   Toronto. 

Electric  Fixtures. 
The   Barton-Netting   Co.,   Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible   Shaft   Co.,    Chicago. 
Flexible   Conduit   Co.,    Guelph,    Ont. 
Renfrew    Electric    Mfg.    Co.,    Renfrew, 

Ont 
Ideal   Electric   Mfg.    Co.,    Wallaceburg, 

Ont. 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
National    Electric   Mfg.    Co.,    Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.   F.   Stephens  &  Co.,   Winnipeg. 

Emery    Wheels. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
,Tnn.     Oakey    &    Sons,    Ltd..    London, 
Eng. 
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CRAYONS 
FOR  EVERY  USE 

Mill  Crayon, 
School  Chalk, 
Lumber  Crayon, 
Railroad  Crayon, 
Carpenters'  Chalk, 
Wax  Crayon. 

BINNEY  &  SMITH  CO. 


81-83  Fulton  Street 


NEW  YORK 


Canadian  Representatives  :  Henderson  &  Richardson,  Montreal, 
Percy  Gunn,  Sussex,  N.B.    Milton  Newman,  Winnipeg 


-wwmi      ma      m     hw    «fl     asm 

We  have  a  large  stock  of 

CARRIAGE  and    MACHINE  BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


Orders  Filled 
and  Shipped  Immediately 


London   Bolt   &   Hinge  Works 

LONDON,  CANADA 
BB     «m     mm     BB      """     ■fc*M     mm  '  hm 


John  Wanamaker  says  that  advertising 
doesn't  jerk— it  PULLS.  He  ought  to 
know,  and  yet  some  men  think  that 
advertising  should  go  against  all  rules 
and  precedents  and  jerk  them  to  success 
with  one  tremendous  yank. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  EING. 

Avoid  imitations    of  our 


LIMITED 


e^D   IB** 

CUTLERY  ^xU  ffj 

By  seeing  that  this  exact  |  ^^ 


mark   is  on  each    blade. 


Wanted 

SOLE  AGENTS   FOR    CANADA 


\<b&" 


James  Hutton  6§»  Company 


MONTREAL 


4 
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i 
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When  Quality 
and  Accuracy 

are  the  only  considerations  in  the 
production  of  a  Rule  the  dealer  s 
interests— and  profits— are  sate. 
We  have  specialised  on  Rabone 
Rules  for  130  YEARS,  and 
allow  no  thought  of  cheapness 
to  influence  our   high    standard. 

EVERY  RABONE  RULE  IS 
made  of  SELECTED  TIMBER 
SEASONED  FOR  3i  YEARS 

The  joints  are  made  by  Automatic 
Machinery,  and  every  mark  is  accurately 
placed  by  dividing  machines.  We  make 
Boxwood,  Ivory,  and  Steel  Rules,  Steel 
Linen  and  Metallic  Measuring  Tapes,  and 
Spirit  Levels,  and  these  only.  They  are 
not  a  side  line  or  a  small  department, 
but   our  SOLE   business. 

EVERY  RULE  BEARS  THE  TIME- 
HONOURED  NAME-JOHN  RABONE 
AND  SONS  OR  OUR  TRADE  MARK 


H 


HOCKLEY  ABBEY, 

The  Rabone  Rule  illustrated  is  our  No. 1102. 
I  two  feet,  Four-fold  Boxwood  Rule  with  heavy 
t-rss  arch  joint;  extra  brass  and  German 
s  Wer  middle  plates,  and  bras,  bound  edges  ; 
muXl  8ihs,  10. hs  12ths,  16ths,  mark.ngs 
,  en  ly  and  legibly  inked;  French 
pXhed;  ayil  joints  made  on  our  patented 
system,  which  never  binds  and  does  not 
loosen   in   a   score   of  years. 

These  come  packed  6  in  a  box  and  sell  on  sight 


fish   your    Jobber  for    Quotations    md  Write   for 
a    Catalogue    to    our    Canadian    ■Representative: 

T.MORTIMER 

Empire  Building,  64,  Wellington   Street  West 

TORONTO 
J.  RABONE  &  SONS 


BIRMINGHAM 


—  ENGLAND 
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HARDWARE    AND    METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    Paint  Co.,   Montreal. 
Glidden    Varnish   Co.,    Toronto. 
Martin-Senour   Co.,    Montreal. 
Pratt  &   Lambert,   Bridgeburg,   Ont. 
A.   Ramsay  &   Son   Co.,   Montreal. 
Sherwin-Williams   Co.,   Montreal. 
G.    P.   Stephens  &    Co.,    Winnipeg. 
Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 

Enameled    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

McClary's,   London,   Ont. 

Sheet   Metal   Products   Co.,   Toronto. 

E.   T.    Wright   Co.,   Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Fasteners,   Storm,  Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Fencing,  Woven  Wire. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Filters. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay  &   Son   Co.,   Montreal. 
Files   and    Rasps. 

Barnett   Co.,    G.    &   H..    Philadelphia. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,   Henry,   &  Sons,   Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,   Mon- 
treal. 

Firearms   and  Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Iver-Johnson's  Arms  &  Cycle  Works 
Fitchburg,    Mass. 

Remington  Arms  U.M.C.,  Co.,  Wind- 
sor,   Ont. 

Fire   Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire   Door   Fixtures. 

Richard  Wilcox  Can.  Co.,  London 
Ont. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew  B.   Hendryx  Co.,   New  Haven 
Flags. 

Scythes   &    Co..    Toronto. 
Flashlights,   Electric. 

Northern    Electric  Co. 
Flint   Paper. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Food     Choppers. 

Landers,   Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,    see   Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rih-O    Mfg.    Co.,    Winnipeg. 
Henderson   &   Richardson,   Montreal. 
John   Lysaght,    Ltd.,    Bristol,   Newport 

and   Montreal. 
Pedlar   People,    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co.,  Mon- 
treal. 

Winnipeg     Ceiling     &     Rootling     Co., 
Winnipeg,    Man. 
Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Metal   Shingle  &   Siding  Co.,   Preston. 
Galvanized    Ware. 

5'  £■   -gowland  Sons  &  Co,.  Toronto. 

E.   T.    Wright   Co.,   Ltd.,    Hamilton. 

McClary's,    London,    Ont. 

Sheet   Metal   Products  Co.,   Toronto. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos     Davidson    Mfg.    Co..    Montreal. 

McClary    Mfg.     Co..    London. 

Sheet    Metal    Products    Co.,    Toronto. 

E.    T.    Wright   Co.,   Hamilton. 
Garden    Cultivators. 

C.  S.   Norcross  &  Sons,   Bushnell,   111. 
6.   L.  Allen  Co.,  Philadelphia. 

Garden  Tools. 
The     Adamite     Wheel     &    Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engine  Silencers. 

Maxim  Silencer  Co.,  Hartford,   Conn. 

Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Gauges. 

L.    S.   Starrett  Co.,   Athol,   Mass. 
Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

A.  Ramsay  &   Son,   Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

O.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and   Figured. 

A.    Ramsay   &    Son,    Montreal. 

Glass    Paper. 

A.    Ramsay   &    Son,    Montreal. 
Jno.    Oakey    &    Sons,    Ltd.,    London. 
Eng. 

Glass,   Wired. 

G.    F.    Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton.   Godfrey  S. 
Arthur   Rudd    &    Co.,    St.    Helen's. 
Sharratt   &    Newth,    London,    Eng. 
Ci.    F.    Stephens   &    Co..    Winnipeg. 
Taylor  &  Thompson,   Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson    &    Richardson.    Montreal. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Cleveland   Stone   Co..   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Clapbrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worch  ester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-U.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Handles. 

The    Lachnte    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still.    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Watrous  Acme   Mfg   Co.,   Des   Moines, 

Iowa. 

Hardware,  Metal  Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    &    F.    Oorbin.   New   Britain.    Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.   E.   Myers   &   Bro.,   Ashland,   Ohio. 
Hinges. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Canada   Steel   Goods   Co.,   Hamilton. 

Montreal    Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Hinges,   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey   Sticks. 

Still,   J.   H.,  Mfg.   Co.,   St.   Thomas. 
Hooks. 

P.   &  F.   Corbin,   New  Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Taylor  Forbes   Co.,   Guelph,   Ont. 
Hooks,   Moulding. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Hoops,   Steel  and   Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hose,  Garden  and  Lawn. 

The    Canadian    H.    W.    Johns-Manville 

Co.,   Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.     Co., 

Toronto. 

Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McClary's,    London,    Ont. 

North  Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 

The    Lachnte    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.   Co.,   Philadelphia. 
Iron    and    Steel   Bars. 
Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London    Rolling   Mill   Co.,    London. 

Iron    Pipe. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 

Iron    Pumps. 

R.   McDougall   Co.,   Gait. 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Japans. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Knife  Polish. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Kitchen  Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Ladders,   Step. 

Otterville   Mfg.    Co.,   Otterville,   Ont. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder   Works,    Toronto. 

Ladders,    Shelf. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 

The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,   London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton,  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lawn   Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.   P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Whitman     &    Barnes    Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.   Co.,   Stratford. 
Linseed  Oils. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford   Mfg.    Co.,    Stratford,    Ont. 

Lead  Pipe. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal  Co.,   Toronto. 


Levels. 

Lufkin   Rule  Co.,   Saginaw,   Mich. 
Goodell-Pratt    Co.,     Greenfield,    Mas*. 
L.   S.   Starrett  Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks.    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.   and   Lock  Mfg.   Co., 
Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.   Corbin,   New  Britain,   Conn. 
May   &   Padmore,    Birmingham,   Eng. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lumbering  Tools. 

Argall    Bros.,    Three    Rivers,    Que. 
Pink,    Thos.,   &    Co.,    Pembroke,    Ont, 
Mail  Boxes. 
J.  E.   Beauchamp  &  Co.,  Montreal. 

Mantels   and   Grates. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.   Starrett  Co.,   Athol,   Mass. 
Metals. 

Canada   Metal  Co.,   Toronto. 

Caveihill,   Learmont  &   Co.,   Montreal. 

Henderson   &   Richardson,   Montreal, 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.   C   &   Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova    Scotia    Steel   &   Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,   Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co,,,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 

Metal    Shingles,    Sidings,   Etc. 

McFarlane-Douglas  Co.,   Ottawa. 

'Metallic  Roofing  Co.,   Toronto. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg      Ceiling     &      Roofing      Co., 
Winnipeg,    Man. 
Metal    Polish. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 
Metal    Polish,   Emery   Cloth,   Etc. 

Oakey,  John,  &  Sons,   London,   Eng. 

Mitre  Boxes. 

Smith   &   Hemenway   Co.,   New   York, 

Mop  Wringers. 

White    Mop    Wringer   Co.,    Fultonville 
N.Y. 

Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,  Mass. 

Nail    Pullers. 

The    Bridgeport   Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion   Iron   &    Steel   Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,   Ont. 

Parmenter  &  Bulloch  Co.,   CJanannque. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 

Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 
E.    T.    Wright  Co..   Ltd.,   Hamilton. 
R.    E.    Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Stoves. 

McClary  Mfg.   Co.,  London. 
Queen   City  Oil  Co.,   Toronto. 
The  Huenfeld  Co.,  Cincinnati,   Ohio. 
Oil    Tanks   and    Pumps. 
Wayne  On  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 

Ornamental   Iron   and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Pails. 

Wm.    Cane    &    Sons   Co.,    Newmarket, 

Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint  Co.,    Montreal. 
Dongall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Vamish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,   Montreal. 
Lowe   Bros.,   Ltd.,   Toronto. 
Martin-Senour  Co.,    Montreal. 
Moore,  Benjamin  &  Co.,  Toronto. 
Pratt   &   Lambert,    Ine.,   Bridgeburg. 
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Casco  "Certain-teed"   Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

WEATHERPROOF! 

■products: 

32 


Structural 
Waterproofing 

Roofing,  Waterproofing  and  Insulating  Material 


Engineers 
and  Contractors 


Prices  and  samples  on  request.     We  carry  a 
large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 


COTTON  &  WOOL  WASTE 


Made  in  Canada  by 

The   Dominion  Waste  Mfg.    Co.,    Limited 
Toronto 

BRANDS : 

Cotton  Polishing:   Cream,   White. 

White    Cotton    Wiping:    XXX.    Extra,    X.    Grand, 
XLCR.,  X.  Empire,  X.  Press. 

Colored    Cotton    Wiping:    Fancy,    Lion,    Standard, 
Popular,   Keen. 

Wool   Packing:   Arrow,   Axle.   Anvil.   Anchor. 

Washed     Cotton     Wipers:     Select     White,     Light 
Colured,  Dark  Colored. 

Packed    in    Compressed    Bales, 
500,     200,     100,     50,     10,     5     lbs. 

No  liquid  dope  or  clay  used  in  any  of  our  brands, 

nothing    but   threads. 

SOLE  SELLING  AGENTS 

Scythes  &  Company,  Limited 

Manufacturers   and  Jobbers 

TORONTO  MONTREAL 

Also     headquarters     for    Cordage,    Twines,    Cotton 
Duck,  Oiled  Clothing,   Etc. 


WASHED  COTTON  WIPERS 


SIX  REASONS  WHY  YOU  SHOULD  STOCK  STANLEY 
METALLIC   PLUMBS  AND   LEVELS 

Their  design  is  attractive  and  perfectly  proportioned,  which  combines 

the   minimum   of   weight   with  the  maximum   of   strength. 

The  milling   and    other  machine  work   is   such   as   to   secure  absolute 

uniformity    in    the    level    stocks,    Whose   top    and    bottom    are    perfect 

straight  edges  and  parallel. 

They  are  correctly  made  and  will  remain  accurate  under  any  ordinary 

condition  of  use. 

They  are  easily  adjustable. 

They  are  reasonable  in  price. 

The  demand  for  them  is  well  established. 

Stanley  Rule  &  Level  Co 

New  Britain,  Conn.  U.S.A. 


John  Wanamaker  says  that  advertising  doesn't  jerk  — 
it  PULLS.  He  ought  to  know,  and  yet  some  men  think 
that  advertising  should  go  against  all  rules  and  prece- 
dents and  jerk  them  to  success  with  one  tremendous  yank. 


HARDWARE    AND     METAL 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Bamsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and   Varnish    Remover. 

Dougall    Varnish   Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A,   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated   Sheet  Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &   Richardson,   Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.   Leslie  &  Co.,  Montreal. 

Pipe  Wrenches. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 

Pipe,    Wrought,   Liead   and 
Galvanized. 

Hoyt   Metal   Co.,   Toronto. 
Steel   Co.    of  Canada,    Limited,   Ham- 
ilton. 
Canadian  Tube  &  Iron  Co.,  Montreal. 

Pipe,   Galvanized   Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal   Shingle  &   Siding  Co.,   Preston. 

E.  T.    Wright   Co.,    Hamilton,    Ont. 
Pipe    Cutters. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Plane  Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson   &   Richardson,    Montreal. 

Smith   &   Hemenway   Co.,   New   York. 
Pocket  Knives. 

Simmons   Hardware    Co.,    St.    Louis. 

Poultry  Netting. 

Greening,    B.,    Wire    Co.,    Hamilton. 
John   Lysaght,   Ltd.,    Bristol,   Newport 
and   Montreal. 

Power   Grinders. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Pulleys    (Sash,   etc.). 

P.  &   F.   Corbin,   New   Britain,   Conn. 
Pumps. 

R.    McDougall   Co.,    Gait,    Ont. 

F.  E.   Myers  &   Bro.,   Ashland,    Ohio. 
Pumps,  Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd., 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
Steel  Co.   of  Canada,  Ltd.,   Hamilton. 
G.   F.    Stephens  &   Co.,   Winnipeg. 

Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida     Community,      Ltd.,      Niagara 

FaUs. 
Simmons   Hardware   Co.,    St.    Louis. 
Radiators. 
Gurney   Foundry    Co.,    Toronto. 

Razors. 

Jonathan    Crookee    &    Son,    Sheffield, 

Eng. 
Dorken   Bros.   &   Co.,   Montreal. 
Jas.   Hutton  &  Co.,   Montreal. 
Miller,   Morse   Hdw.    Co.,    Winnipeg. 
Simmons   Hardware  Co,   St.   Louis. 

Razor  Blades. 

Schramberger  Uhrfedermfabrik,   Shram- 
berg,  Germany. 

Reamers. 
Butterfleld  &   Co.,   Rock   Island,   Que. 
Whitman  &  Barnes,   St.  Catharines. 

Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,    London. 

Sanderson   &    Harold    Co.,    Paris. 

Register,    Cash,    Credit. 

Barr   Registers,    Ltd.,   Trenton. 
Dominion    Register   Co.,    Toronto. 

Registers. 

Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion   Iron   &    Steel   Co.,    Sydney, 
N.S. 
Rifles. 

J.    P.    Clapbrough   &   Johnstone,    Bir- 
mingham. 

Ross   Rifle  Co.,   Quebec. 
Rivets. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,   Ont. 

P.    L.    Robertson  Co.,   Milton. 

-iteel   Co.   of  Canada,   Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver   Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,     Mass. 


Rooting. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W.   Johns-Manville   Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,   Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  &  Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Roofing     Supplies. 

Barber   Asphalt   Co.,   Philadelphia. 

The  Can.   H.   W.  JohnsnManville  Co., 
Ltd.,    Toronto. 

McArthur,   Alex.,    &   Co.,   Montreal. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Metallic   Roofing   Co.,    Toronto. 

Miller,   Morse  Hdw.   Co.,   Winnipeg. 

Pedlar   People,    Ltd,,    Oshawa. 

United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass   Co..    Win- 
nipeg. 
Rope. 

Consumers  Cordage  Co.,   Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and  Gauges. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,  England. 

Lufkin    Rule   Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham,  Eng, 

L.  8.   Starrett  Co.,  Athol,  Mass. 
Sad    Irons. 

Taylor   Forbes  Co.,   Guelph,   Ont. 
Sanitary     Chemical     Closets. 

Packer,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,   E.   C,   &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Shurly    Dietrich   Co.,    Gait. 

Simonds  Canada   Saw  Co.,   Montreal. 
Scales. 

Aylmer   Pump   &   Scale   Co.,    Aylmer. 
Screen   Doors   and   Windows/ 

Sanderson,  Harold  Co.,   Paris,  Ont. 
Screen  Door  Sets. 

P.  &  F.   Corbin,   New  Britain,   Conn. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor   Forbes   Co,,   Guelph,   Ont. 
Screw   Plates. 

Butterfleld   &  Co.,    Rock   Island,    Que. 
Screw   Driver  Bits. 

Buck    Bros.,   Milbury,    Mass. 
Screws,   Nuts,   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 


Screws,    Wood. 

P.   L.   Robertson  Mfg.   Co.,  Milton. 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Scythe  Stones. 

The  Carborundum  Co.,   Niagara  Falls, 
New   York. 
Shears,    Scissors. 

Henry    T.    Seymour   Shear   Co.,    New 
York. 

G.   F.   Stephens  &  Co.,  Winnipeg. 
Shelf  Boxes. 

Cameron  &  Campbell,  Toronto. 
Shellacs. 

Berry  Bros.,  Walkerrille,  Ont. 
Shovels  and  Spades. 

Lundy  Shovel  &  Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,   P.Q. 

Sieves  and   Screens. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Silencers. 

Maxim   Silencer   Co.,   Hartford,   Conn. 

Snow   Shovels. 

The  Sheet  Metal  Products  Co.,  Mont- 
real,   Toronto,   Winnipeg. 

Store   Ladders. 

Richards-Wileox    Canadian    Co.,    Lon- 
don, Ont. 
Stove   Casters. 

Chicago  Hdw.  Fdry.  Co.,  Chicago. 
Silverware. 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia   Co.,   Hamilton. 

Oneida     Community,      Ltd.,     Niagara 
Falls. 

Standard   Silver  Co.,   Toronto. 
Solder. 

Canada  Metal   Co.,    Ltd.,   Toronto. 

Hoyt  Metal  Co.,  Toronto. 
Splicing  Compound. 

Northern   Electric  Co. 
Sporting  Goods. 

H.   S.  Howland  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Sprayers. 
Cavers   Bros.,   Gait,   Ont, 
Spramotor   Co.,    London. 
Sheet   Metal   Products  Co.,   Toronto. 
E.  T.  Wright  Co.,  Hamilton. 

Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson  &   Richardson,   Montreal. 


Corrugated  Fasteners  | 

For    nailing    door    frames    and   picture  frames     | 


and  for  all  general  household   purposes. 

Packed  100  in  a  carton — 100  cartons  in  a  case 

called  "Handy  Assortment." 

Assortment  consists  of  10  cartons  %-in.  x  5 — 

30  cartons   %-in.   x  5 — 30  cartons   y2-in.   x  5 — 

30  cartons  %-in.  x  5. 

Write  Canadian  Representatives  for  Prices  and 

Samples,  or  direct  to  us. 


Makes  work  easy 
and  strong, 
tight  joints 


CHICAGO 
ILLINOIS 


ACME   STEEL   GOODS   CO., 

CABLE  ADDRESS  :     "AFCCO— NEW  YORK" 
Canadian  Representatives  : 
J.  E.  BEAUCHAMP  &  CO.,     133    Coristine    Building,    MONTREAL       g 
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To  Beat  Mail  Order  Competition 

We  have  found  out  how,  and  we  have  put  the  secret  in  a  booklet  which  we  will  be  glad  to 
send  you.  You  can  get  the  business  that  now  goes  out  of  town  if  you  will  act  on  the  sugges- 
tions this  booklet  gives.  Put  in  a  hurry  call  for  a  copy — F1REE — ar.d  start  at  once  to  get 
all  the  trade  in  your  community.     A  mighty  strong  help  in  this  business-getting  will  be 

CLEVELAND  Grindstones 

Sold  only  to  Hardware  and   Implement   Dealers 

Genuine  Berea — the  standard  stone.  Absolutely  uniform  in  grit.  Our  expert  graders,  of  CO 
years'  experience,  select  the  right  stories  for  your  trade.  Fair  priced,  to  allow  you  a  fair 
profit.     Guaranteed  to   the  limit.     Quickly   delivered   to   you   by   our  nearby   jobber. 

THE  CLEVELAND  STONE  CO.  Leader-News  Bldg.,  Cleveland,  0. 

100 


Farmer's  Special    Stone 


HARDWARE    AND    METAL 


CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizes) 
If   you   are   in    the   market   for   a.  Bending   Brake   apply    to 
us  for  catalogue  and  price  list. 

There  is  no  use  trying  to  get  along  with  antiquated  tools. 
To  be  successful  you  must  be  up-to-date. 
The    Steel   Brakes    do    the   largest     variety     of    work     with 
accurate  results. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  is  the  best  two-hand  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  ironing  boards,  step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


You 

can 

talk 

across  the 

continent 

for 

two 

cents 

per 

word  with 

a  Want 

Ad 

.  in 

this 

paper 

l| 

You   can't   Af 
to  be  without  the 


FORD 


No  live  dealer  is  without  it.     The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


Mechanical 
Drawing 

By  Ervin  Kenison,  5.S. 

Instructor  in  Mechanical  Drawing.  Mas- 
sachusetts Institute  of  Technology 

176  pp.,  140  illus.  Cloth  binding.  Gives  a 
course  of  practical  instruction  in  the  art  of 
Mechanical  Drawing,  based  on  methods  that 
have  stood  the  test  of  years  of  experience. 
Includes  orthographic,  isometric  and  oblique 
projections,  s'lade  lines,  intersections  and 
developments,  lettering,  etc.,  with  abundant 
exercises  and  plates. 

Price,  $1,00 

MacLean  Publishing  Co. 

Technical   Book  Dept. 
143-149  University  Ave-,  Toronto 


WASH  BOILERS   STRICTLY  HAND  MADE 


We  are  now  making  these 
with  Keystone  handles,  all 
sizes  and  all  grades  In  tin, 
copper  and  galvanized.  We 
use  very  attractive  labels 
on  these  boilers,  which 
helps  to  sell  them  in  your 
store. 

We  also  make  other  lines 
of  tinware,  described  in 
our  catalogue.  We  will 
mail  you  one  upon 
request. 


SOREN  BROS.,     Tinware  Manufacturers 

811-813-815   KING  STREET   WEST         TORONTO.   ONTARIO 


All  kinds  of 

WOOD 


Planes 


THE  pHAPIN-OTEPHENS  PO., 

**  UNION  **   FACTORY   " 

PINE  MEADOW,  CONN., U.S   A. 


Smith  Hardware  Co.,  Ltd.,    Agents,  Montreal,  Canada. 


Babbitt  your  journals  with 

ARCTIC     METAL 

The  wearing  qualities  will  prove  to  you  that 
Tallman's  reputation  is  in  the  goods. 


OINI 


The    Improved 
AUTOMATIC 

SPRAYER 

Is  guaranteed  to  give  satisfaction  to 
the  user.  It  is  self-operating  and  will 
save  its  cost  in  a  few  days.  Is  simple  in 
construction,  Durable  and  economical 
in  its  use  of  spraying  liquids. 
Dealers  all  over  Canada  are  making 
money  selling  this  machine.  Why  not 
you  ? 

Write  to-day  for  special  dealers'  prices 
and     full    information    to 

CAVERS   BROTHERS 

Mitiuf  acturers 

GALT,   ONTARIO 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising    order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme    Steel    Goods    lOfl 

American    Sheaier    Co 92 

Andrews    Wire    Works    16 

Argall     Bros 92 

Atkins    &    Co..    E.    C 104 

Atlas     Mfg.     Co 84 

Austrian    Import    Co.,    Ltd 18 

Auto-Controller    Co 85 

Banwell,    Hoxie    Wire    Fence    Co 75 

Bamett,    G.    &   H 85 

Barton    Netting    Co K 

Beardmore    &    Co 75 

Belleville    Hardware    &    Lock    Co 1 

Berry    Bros 65 

Binney    &    Smith    97 

Birch,    G.     B 87 

Bissell    Carpet    Sweeper    Co 27 

Bloomer,     R.     E 88 

Boentgen    &    Sabin    87 

Bown    Mfg.    Co 79 

Bradstreet's     82 

Brandrain-Henderson,    Ltd 67 

Bregent,     A.     E 91 

Brown-Boggs    Co.,     Ltd.,  ,  The     73 

Buck    Bros 20 

Butler,    Geo.,    &    Co 10 

Cameron     &     Campbell     35 

Canada    Linseed    Oil    Mills    80 

Canada    Metal    Co 32  92 

Canada     Steel     Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  85 

Canadian   Fairbanks-Morse  Co.,   Ltd.  2 

Can.    H.     W.    Johns-Manville    

Canadian    Rogers    Co 36 

Canadian    Supply   &   Contracting   Co.  99 

Canadian    Tube    &    Iron    Co 31 

Canadian    Yale    &    Towne,    Ltd 28 

Carborundum    Co 1 

Cartland,    James,    &    Son    83 

Caverhill.    Learmont    &    Co 9 

Cavers     Bros 101 

Chadwick    Brass    Co.,    Ltd 27 

Channell    Chemical    Co 38 

Chapin.    Stephens   Co.,    The    101 

Chestennan    A:    Co 83 

Chicago    Spring    Butt   Co 17 

Clayton    &    Lambert    87 

Cleveland    Stove    Co.,    The    100 


Colonial     Works     93 

Consolidated   Plate   Glass  Co 10 

Crooks,    Jonathan,    <fc    Son    87 

Cummer-Dowswell,     Ltd 8 

Davidson,    Thos.,    Mfg.    Co 23 

Disston,    Henry,    &    Sons,    Inc 19 

Dominion     Cartridge     38 

Dorken    Bros 30  90 

Double    Claw    Hammer    Co 84 

Dupont    Powder    Co 28 

Eley    Bros.    (Canada),    Ltd 22 

Evered    &    Co.,    Ltd 22 

Findlay    Bros 33 

Ford   Auger   Bit   Co 101 

Gibb,    Alexander    36 

Gipe-Hazard    Store    Service    Co 87 

Goodell-Pratt     Co 26 

Greening,    B.,    Wire    Co 17 

Griffith,    G.    L 93 

Gurney    Foundry    Co 21 

Gutta    Percha    &    Rubber    Mfg.    Co. 

Inside   back   cover 

Hamilton    Cotton    Co 82, 

Hamilton    Stamp    &    Stencil   Co 92 

Henderson    &    Richardson    $5 

Hendryx,    The    Andrew    B.    Co 71 

Howland,   H.    S.,   Sons  &  Co 7 

Hoyt    Metal    Co Inside   back   cover 

Huenfeld    Co.,    The    29 

Hutton,   Jas.,   &   Co 97 

Imperial    Oil    Co 17 

International    Nickel    Co.,     The     ....  82 

Jamieson    &   Co.,    R.    C 69 

Jenkins    Bros.,    Limited    35 

Johnston,    Christopher,    &    Co 82 


Kent,    Son    &    Co. 


Laidlaw    Bale    Tie    Co 31 

Leslie,    A.    C.    &    Co 

Outside   front   cover 

Lewis    Bros.,    Ltd 3 

London    Bolt   &   Hinge  Works    97 

London    Rolling    Mill    82 


Lowe    Bros.,     Ltd 69 

Lufkiu    Rule    Co Inside   back    cover 


McArthur,     Alex.,     &    Co. 

McClary    Mfg.    Co 24 

McDougall,    R.,    Co 

McFarlane    Ladder   Works    

McGil]    Cutlery    Co 

McGlashan-Clarke    Co 

Mallory,    G.    W 

Marshall,    Geo.    A 

Martin,     L.,    Co 

Mailin-Senour    Co 

Maxwell,     Ltd 

May    &    Padmore,    Ltd 

Meakins    &    Sons     

Metal    Shingle   &   Siding  Co 

Metallic    Roofing    Co 2 

Millers    Fails    Co 

Montreal     Hardware     

Moore,    Benj.,    &,    Co 

Monis   &   Bailey   Steel   Co 

(Morrison,    .las.,    Brass    Mfg.     Co 

Mosher,     F.     M 1 

Myers   &   Bros.,    F.    E 

National    Safety    Snap    

New    Revolution     

Nicholson    File    Co 


Norcross,    C.    S..    &    Sons    85 

Northern     Aluminum    Co.,     Ltd 15 

Northern    Bolt   &    Screw   Co 92 

Northern    Electric    Co..    Ltd 

Inside    front    cover 

Nova    Scotia    Steel    &    Coal    Co 82 

Oakey.    John,    &    Co 82 

One-Minute     Washer     Co 23 

Oneida     Community,     Ltd 

Inside   back   cover 

Ottervffle    Mfg.     Co Ill 

Parmenter,    Bulloch   Co.,    The    92 

Pease    Foundry   Co 9') 

Pink.      Thos 31 

Plymouth    Cordage    Co 13 

Preston,    Edward    <Sr    Sons,    Ltd 31 

Progressive    Mfg.     Co 90 

Pull-Easy    Mfg.    Co..    The    88 

Knbone.    J..    &    Sons    97 

Ramsay,    A..    &    Sons    80 


Reid.     James     l»- 

Robertson,    P.     L.,  .Co 71 

Rogers,     Alfred,     Ltd 89 

Ross    Rifle    Co 10* 

Scythes    &    Co.,    Ltd 99 

Seymour,    Henry    T..    Shear    Co 92 

Sharratt    &    Newth     93 

Shaw,    A.,    &    Son    93 

Sheet    Metal    Products    Co 5 

Sherwin-Williams     Co 77 

Slack.     T.     F 92 

Sorby,    Robt.,    &    Sons    20 

Soren     Bros 101 

Southington    Mfg.    Co 92 

Spocner  Co.,    Alonzo   W.,    Ltd 92 

Standard    Chain    Co 86 

Stanley    Rule    &    Level    Co 6 

Stanley     Works      103 

Star    Specialty    Mfg.    Co 1 

Starrett,    L.    S.,    &    Co 34 

Steel    Bending    Brake    Works    101 

Steel   Co.    of   Canada,    Ltd : 4 

Stephens,    G.    F.,    &    Co 73 

Sterling    Foundry    Co 83 

Steward,    James,    &    Co 16 

Still.    J.    H..    Mfg.    Co 75 

Stratford    Mfg.     Co 32 

Tallman    Brass    &    Metal    Co 101 

Taylor,     Forbes    Co 11 

Taylor    &    Thompson     35 

Thompson,    B.    &    S.    H 14 

Toronto    Plate    Glass    Importing    Co.  71 

Townsend,    S.    P.,    &    Co 87 

Triraont    Mfg.     Co 12 

United    States    Steel    Products    Co...  14 

Want    Ads 94 

Wayne    Oil    Tank    &    Pump    Co 79 

Western    Wire    &    Nail    Co 93 

Wheeler    &•    Bain     16 

Whitman.    Barnes    Mfg.    Co 12 

Wuckes-Martin-Wilckes    !'2 

Winnipeg    Paint    &    Glass    Co 8i 

Woods.    Walter,    &    Co.,    Ltd 9'1 

Wright,     E.    T.,     Co..    Ltd 31 

Wrought    Washer    Mfg.    Co 85 

Yale    &    Towne    28 


CLASSIFIED   LISTS   OF   ADVERTISEMENTS 


Spools   and   Bobbins. 

The  Lachute  Shuttle  Co.,  Ltd..  La- 
chute    Mills,     P.Q. 

Spring;    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stsins. 

A.    Ramsay   &   Son   Co.,    Montreal. 
Stains.    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co.. 
Ltd..   Toronto. 

A.    Ramsay   &   Son   Co..    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Winni- 
peg. 
Stains,   Wood. 

Berry    Bros.,    Walkerville. 

G.    F.    Stephens  &   Co..   Winnipeg. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel   Co.    of  Canada,    Ltd.,   Hamilton. 

Steel.   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel.    Cold    Rolled    Strip. 

Morris  &   Bailey  Steel  Co.,   Pittsburg. 

The  Stanley  Works,  New  Britain, 
Conn. 

Steel    Wire    Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

MeClary's,    London,    Ont. 

The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Store    ladders. 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.  Ont. 

Stocks   and    Hies. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Stoves.   Furraccs. 

Clare   Bros.   &   Co.,   Preston. 

Gait  Stove  &  Furnace  Co..  Gait. 

Gurney    Foundry    Co..    Toronto. 

Findlay     Bros.,     Carletnn     Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

MeClary's,    London,    Ont. 

Pease  Foundry   Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stoves,    Gas. 

Gurnpv    Foundry   Co.,    Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 


Taps. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Tacks. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Tapes. 

Jas.  Chestennan  &  Co.,  Sheffield,  Eng. 

Lufkin   Rule   Co.,   Windsor,   Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 

Technical   Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents   and   Awnings. 

Scythes   &    Co.,   Toronto. 
Tiling,   Wall   and   Floor. 
The   Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Tin    Plate. 

Henderson   &   Richardson,   Montreal. 

A.  C.    Leslie   &   Co.,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,  Ltd.,  Birmingham,  Eng. 
Tools. 

The  Chapin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley  Rule  and  Level  Co.,  New 
Britain. 

Tools,   Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Torches.  • 

/    Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles   and   Lumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills.    P.Q. 
J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum    Cleaners. 
Northern    Electric   Co. 
Onward    Mfg.    Co.,    Berlin,    Ont. 
Clements    Mfg.    Co.,    Toronto. 

Varnishes;   See  Paints. 

Berry    Bros.,    Ltd..    Walkerville.    Ont. 
Dougall    Varnish  Co.,   Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,     To- 
ronto. 


Pratt    &    Lambert,    Bridgeburg. 
A.    Ramsay  &   Son   Co.,   Montreal. 
G.    F.    Stephens    &    Co  .    Winnineg 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar    People,    Ltd..    Oshawa. 
Metal   Shingle   &  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 

Vises. 

Henderson    &    Richardson,    Montreal. 
Wall   Plaster. 

The   Canadian    H.    W.   Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash   Boards. 

Wm.    Cane   &    Sons   Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wush   Tubs. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 

Ont. 

Washing  Machines,  Etc. 

J.   H.   Connor  &  Son.  Ottawa.   Ont. 

Cummer-Dowswell,      Ltd.,      Hamilton, 
Ont. 

Henderson    &    Richardson.    Montreal. 

D.    Maxwell    &   Son,    St.    Mary's,    Ont. 

London    Foundry    Co.,    London. 
Wfgon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.   Robertson   Mfg.   Co.,   Milton. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weeders. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
AVhips. 

Hamilton   Whip   Co.,    Hamilton,    Ont. 
White   Lead. 

Brandram-Henderson     Co.,     Montreal. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens  &   Co.,   Winnipeg. 
Wholesale    Hardware. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.  &  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnineg. 

Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,   Harold   Co.,   Paris,    Ont. 


Window    Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,   Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 

P.  L.  Robertson  Mfg.  Co.,  Milton, 
Ont. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wire. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

P.   L.    Robertson   Co.,    Milton. 
Wire  Mats. 

Andrews  Wire   Wks.   of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire   Goods,   Bright. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire   Goods. 
Acme  Steel   Goods  Co.,   Chicago,   New 

York. 
J.   E.   Beauchamp  &   Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Wire   Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire   Rone. 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson  &   Richardson,   Montreal. 
Wire    Stretchers. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Wood    Finishes. 

Berry    Bros.,    Walkerville. 

G.    F.    Stephens  &   Co.,    Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Whitman  &  Barns  Mfg.  Co.,  St. 
Catharines. 
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THE  1 

STANLEY     ! 

NO.    241    BUTT 
IS    (Q>     IMITATED 

BECAUSE  J 

It    is     the     BEST  | 

BUTT    of    its   kind  | 

MADE.  If  you  want  J 
the  Best  look  for 

This   Trade- Mark  § 

(§$)  | 

on    the   back  of  the    j 
Butts.  I 
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Failing  to  get  STANLEY  No.  241    BUTTS]  from 
your    Jobber    we    would  be  pleased  to  quote  you 

prices  direct. 


^ftAD^- 


Manufactured  by 

THE    STANLEY  WORKS 

NEW  BRITAIN,   CONN. 

Canadian  Representatives:  '^W 

A.  MA.CFARLANE  &   CO..    Montreal        AtAR*- 


5.W. 


HARDWARE    AND    METAL 


Ross  Rifle   Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


NEST  OF  SAWS 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 


*       "1 

BACK  SAW 


HAND  SAW 
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"Frost  King"  Babbitt  Metal 


Good  to  sell  because  it's  good 

The  quality   of  tins   babbitt   is   exceptionally   high. 

It   is  the  result   of  over  35  years'  experience  in   the  careful 

selecting  and   compounding  of  stock. 

You'll    fill    all    demands   for    babbitt    metal   to    the    greatest 

satisfaction   of  buyers   if   you   sell   "Frost   King." 

Hoyt  Metal  Co.,  Toronto,  Ont 

New  York,   N.  Y.;    London,  Eng. ;     St.   Louis,   Mo. 


(Made  in  Canada) 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


A 


THAN  YOU  EVER  NEED  TO 
SELL       /UFKiN  GOODS 


fi/FKIN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:    Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


JUFKIN 


Goods 


Tff£ /ufk/a Rule  ffo. 0fCanaj>a*£tj>*  w/ndsokont. 


COMMUNITY 

SILVOL 

PLATE 

THE   SILENT  SALESMAN 

Persuasion  is  unnecessary  when  selling 
Community  Silver  Plate.  Its  attractive 
advertising  creates  a  desire  for  possession. 
A  glance  at  the  goods  completes  the  sale. 


ONEIDA   COMMUNITY,  Ltd. 

ONEIDA,    N.Y. 


Canada's    Only    Hardware    Weekly 
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Established  1888  Published  Every  Saturday 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

May  9,  1914 


No.   19 


ROOFING* 


**W°^  * have  tlie  *,est  loof  m  tllis  townsliip-   °ne 

1^1  that  will  last — one  that's  waterproof — one  that  will 
resist  the  hardest  storms — and  I  didn't  have  a  hit  of 
trouble  laying  it." 

That's  about  what  every  Amatite  owner  says.  Its 
superiority  over  all  other  ready  roofing  is  apparent  to 
any  one  who  uses  it. 

Amatite  does  away  with  all  rooting  troubles  and 
unnecessary  expenses  because  it  is  made  with  a  real  min- 
eral surface  that  needs  no  painting.  It  is  durable,  fire- 
retardant,  practical,  economical. 

Don't  buy  any  other  roofing  till  you  look  up  Amatite. 
Write  to  nearest  office  for  samples. 


The  Paterson  Mfg.  Co.,  Limited 

Montreal,  Toronto,  Winnipeg-, 
Vancouver,  St.  John,  N.  B.;  Halifax,  N.  S.;  Sydney,  N.S. 


HARDWARE     AND     METAL 


Most  Easily   Marketed 


A  prominent  merchant  writes  thus  regard- 
ing 1847  ROGERS  BROS.,  ware. 

"We  can  truthfully  say  this,  that  in 
a  business  experience  of  48  years  we 
have  NEVER  had  goods  in  our  cases 
so  dependable,  of  so  GOOD  VALUE 
to  the  consumer,  and  so  easily  mar- 
keted." 

This  satisfactory  experience  will  be  yours 
if  you  handle 


I847  ROGERS  BROS 


" Silver  Plate  that  Wears" 

The  reputation  of  the  ware — before  the 
public  for  two  generations — is  backed  by 
the  most  persistent  and  extensive  advertis- 
ing in  the  history  of  silver  plate. 

And  every  dealer  handling  the  ware  is 
entitled  to  our  Retailers'  Service. 

Write  for  illustrated  circular  describing 
the  advertising  and  display  matter  we 
supply  free  of  charge  to  dealers  handling 
our  ware. 


MERIDEN    BRITANNIA    CO., 
LIMITED 

Hamilton,  Canada 

MERIDEN,  CONN.        CHICAGO        NEW  YORK        SAN  FRANCISCO 


HARDWARE    AND     METAL 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL  WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Bottling  Wire,  Fine  Wires — Plain  and  Galvanized. 

FENCE  STAPLES  —  WIRE  NAILS  —  WOOD  SCREWS 

PUMP  RODS— Plain  and  Galvanized 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:     Rounds,    Squares    and    Flats 


ALSO 


Twisted  Steel  Bars  for  Reinforcing 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS   OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 

Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Shoe 

Bolts, 


Sleigh 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts; 
Boiler  Rivets, 
Tinners ' 
Rivets,  Etc. 


TRADE 


MARK 


WORKS:    LACHINE  CANAL, 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Yg  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also   manufacture 
XIPPL.ES  in  all  sizes — black  or  galvanized. 

-      MONTREAL 


HARDWARE     AND    METAL 


Yale  Triplex  Blocks 

A  "Line,  of  Steel  from  Hook,  to  Hook" 

Every  load-lifting  problem,  on  the  farm,  in  the 
factory,  machine  shop,  garage,  to  lift  your  gas 
engine  or  to  lift  your  motor  boat  out  of  the  water, 
is  solved   with  a  Yale  Triplex   Block. 

"Safety  First"  in  material  and  workmanship  jus- 
tifies the  Yale  Triplex  Block,  and  is  behind  youi 
sales   to   your  customers. 


Fairbanks  Valves 

"Disc  Renewed  in  one  minute" 

Will  remove  all  valve  troubles.  They  are  built 
of  high-grade  material,  to  withstand  a  great  deal 
more  than  their  rated  pressure.  The  renewable  disc 
feature  is  unequalled  by  any  valve  on  the  market. 
The  valve  stems  are  packed  with  Palmetto  Twist 
packing,  which  will  remain  soft  and  perform  its 
function   better   than   any   other  packing  made. 


Fairbanks  Scales,  Small  Tools,  Automatic  Supplies  and  other  mechanical 
lines  are  the  best  the  world  affords. 

The  Canadian  Fairbanks -Morse  Co.,  Limited 


ST.  JOHN 


444  St.  James  Street  Montreal 

OTTAWA  TORONTO  WINNIPEG         SASKATOON         CALGARY  VANCOUVER  VICTORIA 


We  Have  The  Right 

Goods  And  Also 

The  Right  Prices 

If  you  never  had  any  M.  H.  Brand 
it's  time  you  ordered  some — Do 
this  to-day — We  know  we  will  Get 
Your  Repeat  Orders — These  are 
the  goods  you  want. 


Montreal 


Wrought  Iron 
Door  Latches 


Hardware    Mfg.  |Co. 

Limited 
MONTREAL 


HARDWARE    AND    METAL 


We  have  the  best  Electric  Sad-iron 

Proposition    of    any    Jobber   or 

Manufacturer   in   Canada! 


GOLD 


COIN 


are  as  good  as  can  be 
made,  and  placed  along- 
side of  some  of  the  high- 
priced  propositions,  one 
wonders  why  people  are 
foolish  enough  to  pay 
$5.00  for  an  article — oftentimes  not  as 
good. 

GOLD  COIN  Irons  can  be  sold  to  the 
consumer  at  $3.50  and  pay  the  retail 
merchant  a  good  profit. 

GOLD  COIN  Irons  are  fully  guaranteed. 

Write  for  particulars. 


LEWIS    BROS.,    LIMITED,    Montreal 


OTTAWA 


TORONTO 


HARDWARE    AND    METAL 


The  Steel  Company  of  Canada,  Limited 

HAMILTON,   ONT. 


"TIGER"  BRAND  WHITE  LEAD 

THE  LEAD  WITH  THE  SPREAD 


A    chemically   pure 

White  Lead,  ground  in 

Refined  Linseed  Oil. 


Packed  in 

12j^,  25,  50  and 

100-lb.  Irons. 

500-lb.  Hardwood  Kegs. 


TIRE  BOLTS 

Fluted  and  Plain 


We  have  a    good    stock   of   all  standard    sizes    from  which 

we  can  make  quick  shipments. 

Wire,  Wire  Nails,  Wrought  Iron  Pipe,  Staples, 
Spikes,  Steel  Bars,  Bright  Wire  Goods,  Putty, 
Horse  Shoes  and  Horse-Shoe  Nails,  Lead  Pipe, 
Wood  and  Machine  Screws,  Rivets  and  Burrs, 
Tacks,  Invincible  Fencing,  Pole  Line  Hardware, 
Corrugated  Fasteners. 

Sales   Offices- 


HAMILTON 
VANCOUVER 


MONTREAL 
VICTORIA 


TORONTO 
ST.  JOHN 


WINNIPEG 
HALIFAX 
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Garbage  Cans 


THAT 


Never  Leak 


HOT  GALVANIZED 

After  all  mechanical  work  is  fin- 
ished, S  M  P  garbage  cans  are  taken  one 
by  one  and  dipped  in  a  bath  of  pure 
molten  spelter,  which  completely  fills 
the  seams  and  gives  the  cans  the  spangle 
that  your  customers  demand. 

THREE  SIZES 

For  both  ashes  and  garbage  your 
customer  should  buy  one  of  each  size. 


SMP 


Shipments 
made    Promptly 


SMP 


the  SHEET   METAL   PRODUCTS    CO. 

MONTREAL  TORONTO  WINNIPEG 


OF  CANADA 
LIMITED 


HARDWARE     AND     METAL 

MORRISON 

Brass  Valves 


Do  you  want  to 
know  how  we  have 
been  able  to  sell 
valves  to  the  same 
customers  for  over 
twenty-five  years  ? 
Some  of  the  reasons 
are  given  below. 


Do  you  want  to 
stock  the  cheapest  for 
the  quality,  and  yet 
the  longest  -  wearing 
and  most  easily  re- 
paired valves  on  the 
market?  Then  read 
about  them  lower 
down  on  the  page. 


MORRISON  Brass  Valves  are  built  with  renewable  discs  and  a  special  disc  nut. 
They  can  be  made  as  good  as  new  in  a  few  minutes — for  a  few  cents.  The 
body  is  made  large  and  heavy,  giving  full  opening  through  the  valve  and 
strength  to  withstand  the  stress  of  rough  usage  and  expansion  and  contraction 
of  piping.  The  spindles  are  large  enough  to  withstand  all  but  the  most  reckless  turn- 
ing. They  are  fitted  with  special  packing  gland,  making  repacking  easier  and  quicker, 
and  the  packing  wears  longer  too.  In  short,  ask  any  engineer  who  has  ever  used 
Morrison  Valves  if  he  ever  bought  a  better  valve  for  the  money. 

We  make  a  type  of  valve  for  every  purpose.  Each  type  is  the  result  of  twenty-five 
years  of  study  and  skillful  design.  And  each  individual  valve  is  the  best  that  can  be 
produced  by  carefully  proportioning  new  metals,  high-class  workmen,  severe  tests  and 
rigid  inspection.  Each  valve  is  absolutely  guaranteed. 

Full  information  and  prices  will  be  gladly  furnished  on  request. 

The  James  Morrison  Brass  Mfg.   Co. 

LIMITED 
93-97  Adelaide  St.  W.  -  -  Toronto,  Canada 


Stanley  Door  Trim  Plane 

THIS  new  Plane  will  make  mortises  for  Butts,  Face  Plates,  Strike 
Plates,  Escutcheons,  etc.,  without  the  use  of  a  butt  gauge  or 
chisel.  In  fact  it  might  very  properly  be  termed  a  mechanical 
chisel.  C.  It  is  also  a  very  superior  Router  Plane  for  surfacing  the 
bottom  of  grooves  or  other  depressions  parallel  with  the  general 
surface  of  the  work.  C.  The  Plane  is  japanned,  has  nickel  plated 
trimmings,  rosewood  handles,  and  three  forged  steel  cutters. 

Send  for  Special  Circular 


No,  171 


Length„l  1  Inches         Weight,  3  Pounds  LlSt,   $2*75 


New  Britain, Conn. U.S.A. 


HARDWARE    AND     METAL 


TROLLEY-HANGER 

Questions  and  Answers 

Why    does    the    "Dealer"    stock    the 
Hatch  Trolley  Hanger? 

BECAUSE 

The  dealer  makes  a  good  profit;  has  faith  in  the  Hatch 
Hanger,  and  knows  that  he  will  have  a  satisfied  customer. 

Why  does    the    "Customer"    demand    the   HATCH 
HANGER? 

BECAUSE 

He  wants  the  BEST  for  the  LEAST  money. 

He  wants  a  hanger,  easy  to  adjust,  strong,  well  made,  and 

one  that  can  be  depended  on.    THE  HATCH  fills  the  bill. 


THE  HATCH 


CANADA  STEEL  GOODS  CO.,  Limited,   Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Mr.  Agent 

Spring  Building  Operations  Are 
Commencing 

Get  real  busy  canvassing  your  section  for 
prospects  for 

Safe   Lock  Shingles  and  Acorn 
Quality  Corrugated  Iron 

Eemember,  you  are  not  only  making  money  on 
the  sale  you  make  now,  but  you  are  enlisting 
an  enthusiast  for  your  line;  a  man  who  will 
buy  from  you  again  and  again;  a  man  who  will 
recommend  your  goods  to  his  neighbors.  We 
give  you  the  best;  we  deliver  promptly;  we 
treat  you  and  your  customers  right. 

Get  out  and  get  the  business.  Go  after  it 
NOW.     We  will  help   you  in   every  way. 

Your   customers  will  be   satisfied   customers,   and   it   means  Profits  for  you. 

WE  PAY  A  BIG  COMMISSION  TO  ALL  OUR  AGENTS.  WRITE  US  NOW  FOR  FULL  PARTICULARS 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 
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A  COMPLETE  LINE 

OF  ELECTRIC  HOME-NEEDS  FOR  WARM  WEATHER 

MADE  UNDER  THE  BRAND 


Water  Heater 
E991— $9.00. 


.- 


E941    Toaster.   $4.00 


E999   Curling    Iron,   $4.00 


E   9S1   Grill,   $5.00 


UNIVERSAL 

V y 

"Universal"   Electric  Coffee  Percolators 


Pot  Style 
EU646— $10.00 


Samovar 
E9344— $10.50 

This  advertisement  shows  only  a  few  of  the  "Universal" 
Home  Needs — Electric,  ibut  it  gives  an  idea  of  the  wide 
variety  of  practical  and  artistic  electrical  appliances  which 
the  line  contains.  In  notable  contrast  to  other  lines  of 
electrically  heated  apparatus,  each  "Universal"  device  was 
originally  designed  as  a  complete  electrical  appliance  and 
made  to  conform  in  every  part  of  those  standards  of 
artistic  outline,  simplicity,  and  superior  mechanical  con- 
struction which  have  given  "Universal"  specialties  great 
popularity  among  housewives  everywhere.  They  are  made 
complete,  heating  element  included,  in  our  own  factory 
and  carefully  tested  individually,  insuring  a  standard 
uniformity  of  manufacture  and  perfect  operation.  Every 
article  has  been  subjected  to  a  most  rigid  competitive  test 
and  will  produce  the  desired  result  with  less  current  con- 
sumption, and  therefore  more  economically,  than  any  other 
similar  device  on  the  market.  It  is  possible  also  for  a  cus- 
tomer to  choose  one  of  our  patterns  and  select  his  wliole 
set  of  electrical  appliances  in  harmony  with  it.  thus  bene- 
fiting in  every  way  from  our  "Complete  in  one  factory" 
service. 


Sad   Irons,  $3.50   to   $4.50  Egg      Cooker    E954— $11.00 


Urn    Style 
E9166— $15.00 


Stoves,     $0.00    &    $7.50 


E994    Heating    Pad— $0.50 


WRITE  TO  YOUR  JOBBER  FOR  PRICES  OR  DIRECT  TO  US. 

LANDERS,  FRARY  &  CLARK 

New  Britain,  Ct.,  U.  S.  A. 


HARDWARE    AND    METAL 
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Three  Things  Make 
Wilt  Twist  Drills  the 
Standard  of  Drill 
Excellence 

STOCK 

The  stock  Wilt  Twist  Drills  come 
from  is  the  finest,  most  carefully  se- 
lected, most  accurately  tested  steel 
that  can  be  bought. 

It  is  steel  with  a  pedigree.  Steel 
that  has  a  long  record  of  worthy  per- 
formances behind  it. 

MACHINING 

Wilt  Twist  Drills  are  machined 
complete  at  a  single  chucking — not 

as  has  been  heretofore  necessary,  in 
five  or  six  different  machining  pro- 
cesses. 

The  rough  stock  goes  into  the  auto- 
matic machine  and  comes  out  a  per- 
fectly cut  drill. 

HARDENING  PROCESS 

Wilt  Twist  Drills  are  perfectly 
hardened.  Electric  furnaces  run  by 
the  most  skilled  operators  in  their 
trade  insure  hardening  of  a  scientific 
accuracy. 

No  wonder  Wilt  Twist  Drills  stand 
up  better,  last  longer  and  almost 
never  break  down  under  strain. 

Every  live  dealer  in  Canada  should  have  Wilt 
Drills  in  stock. 

The  Wilt  Twist  Drill  Co.  of 
Canada,  Limited 

Walkerville  Ontario 


NICHOLSON 
MADE 


y////////////////^^ 


You're  Known 

By  The  Goods 

You  Sell 

Sell  a  man  a  file  that  fails  to 
give  good  service  —  and 
you're  digging  a  pit  for 
yourself. 

When  you  give  your  trade  NICHOL- 
SON-MADE-FILES—you  give  them 
files  that  you  know  are  absolutely 
right.     You  know  that  each  file  has 
been  inspected  eight  times — between 
every  important   operation.      You 
know  the   finished    file    has  been 
tested    on    tougher   steel   than   it 
will  ever  be  used    on    in  actual 
service.    So  that  when  you  sell  a 
NICHOLSON  -  MADE  -  FILE, 
you  're  certain  it 's  going  to  give 
the     utmost     of     satisfactory 
service. 

No  "come-backs"  to  fight  — 
no  excuses  to  make.    Nothing 
to  do  but  "sell  more  files" — 
and   take   your  liberal   mar- 
gin per  sale. 

NICHOLSON. 
MADE -FILES 

Brands; 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

At  Your  Jobber 

NICHOLSON  FILE 

COMPANY 

PORT  HOPE,  ONT. 

"File  Filosophy" — A  50  years'  educa- 
tion  on  flies  in  an  hour — 
sent  FREE  on  request. 
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It's  time  all  orders  were  placed 

for  Lawn  Mowers,  Tool  Display   Brackets   and   Lawn   Sprinklers 


T aylor-F oroes    Quality 
Assures  Satisfaction 

"Woodyatt"  Lawn  Mower 

Open  four-knife  cylinder.  Tool  steel  knives,  oil 
tempered.  Bearings  are  extra  long  and  adjustable. 
Best  quality  material  used  throughout  its  construe 
tion.  Made  with  grass  box  attachment.  This  mower 
has  been  on  the  market  longer  than  any  other 
high-grade  mower   in  the   world. 


Tool  Display 
Bracket 


No.  31 

Japanned 


Lawn  Sprinklers 

Adjustable  Wings 
Japanned 

Write   your   jobber    for   these   lines   to-day — if    he 
cannot  supply  you,  write  us.     We  ship  quickly. 


This  tool  Display  Bracket  can  be  used  at 
any  angle  by  simply  changing  two  bolts, 
and  when  not  in  use  closes  up  out  of  the 
way.  Arms  are  made  of  Malleable  Iron, 
Braces  are  of  steel,  and  Back  Plate  of 
grey  iron. 


Taylor-Forbes   Company,  Limited 

Head  Office  and  Works :       GUELPH,   ONTARIO 


Taylor-Forbes  Co..        ... 
Canadian  United  Mfrs.  Agency, 


BRANCHES  AND  AGENTS: 

246  Craig  St.  W.,  Montreal  H.  G.  Rogers.     -      147  Prince  William  St..  St.  John.  N.B. 

-      -       -       London.  Eng.  H.  F.  Moulden  &  Son.     -      -      Travellers'  Bldg..  Winnipeg 

Taylor-Forbes  Co..  Ltd.,  1070  Homer  St..  Vancouver,  B.C. 
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You  Can  Make  Money  Out  of  Clean-Up 

Week  on  Many  Lines 


inn  HMiiiiitti  jtiiiiiiiiiiiiiiiiii   t tin 


mm  .iraiwi 
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A  great  demand  has  been  created  for  a  clean,  sanitary  fence  that 
rubbish  could  not  accumulate  around  without  being  seen.  Our 
"CYCLONE"  fence  is  made  for  this  purpose.  The  pickets  are 
of  No.  9  heavily  galvanized  wire,  spaced  2%  inches  apart  at  the 
top  with  an  additional  No.  9  galvanized  picket  interwoven,  so  as  to 
give  an  extra  close  spacing  of  i}i  inches  at  the  bottom.  Cables  are 
of  heavy  galvanized  wire.  This  is  an  ornamental  fence  and  is  made 
for  use  around  any  home.  Write  for  fine  display  card  and  liter- 
ature. The  clean-up  campaign  will  make  this  fence  popular,  as  a 
sanitary  fence  is  one  recommendation  of  the  scheme. 

We  have  many  lines  of  Clean-Up  Goods  such  as: 

Rakes,  Garden  Wheel  Barrows,  Shovels,  Hose,  Window 
Washers,  Mops,  O-Cedar  Polish,  Myers'  Putz  Cream  and 
Silva  Putz,  Boeckh's  Paint  and  Household  Brushes. 

Lawn  Rollers  and  Lawn  Mowers,  Garden  Shears,  Turf 
Edgers,  Poultry  Netting,  etc. 

CAVERHILL,    LEARMONT   &    CO. 

MONTREAL 
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REMINGTON 
UMC 


"ade  map 


Your  customers,  wherever  you  are  located, 
are  asking  you  for  these  superior  shot  shells : 

"Arrow"  and  "Nitro  Club,"  the  steel-lined  speed 
shells;  smokeless:  "New  Club" — the  old  reliable 
black  powder  shells.  And  "Remington,"  our  new, 
low-priced  shell,  loaded  with  Remington  bulk  and 
dense  smokeless  powders. 

Alert  sportsmen  everywhere  have  long  since  learned  to  seek  out 
the  full  stock  of  Eemington-UMC  and  to  give  their  patronage 
where  pains  are  taken  to  provide  for  their  wants. 

So  it  is  the  experience  of  eighty-thousand  dealers,  that  active 
featuring  of  Remington-UMC  brings  not  only  a  growing  volume 
of  sales,  but  a  higher  class  of  custom. 

The  Red  Ball  Mark  of  Remington-UMC  quickly  becomes  the 
Sign  of  Sportsmen's  Headquarters  wherever  shown. 

Remington  Arms-Union  Metallic  Cartridge  Co. 
Windsor,  Ontario 


HARDWARE     AND     METAL 


Apollo    Keystone   Galvanized  Sheets 

Copper  Bearing  Weather  Wearing  Rust  Resisting 

The    Best   Sheets  on   the  Market 

For  Roofing,  Siding,  Guttering,  Cornices,  Pipe,  etc. 

And   for   all   exposed  Sheet  Metal  Work. 


UNITED    STATES    STEEL    PRODUCTS    COMPANY 


NEW  YORK,  U.S.A. 


Branch  Offices,  WINNIPEG  AND  VANCOUVER 
SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


Buy  the  Automatic  in  Canada 


Automatic   Power   Washer. 
(Also    made    in    Electric   type.) 


Every  home  in  the  Dominion  ought     to     have     an     Automatic  of  some  kind. 
Because  they  are  the  most  pleasing  and  satisfactory  of  all  washing  machines. 
They  are  backed  up  by  dependable  character  and  an  absolute  guaranty. 
These  machines  are  made  in  the  Power 
type    for   farm    homes   and    in    Electric 
type  for  homes  that  have  current.    They 
are  made  in  both  the  single  tub  and  the 
bench  style,  as  shown  in  the  cuts.   Every 
bit  of  material  is  the  best  that  money 
will  buy.     Equipped  with  highest  grade 
wringers.     Workmanship  and  finish  un- 
surpassed. 

The  Automatic  makes  friends  for  the 
man  who  sells  it.  It  pleases  his  cus- 
tomers. It  is  sold  only  through  dealers. 
A  splendid  32-page  colored  book,  called 
Bulletin  107,  gives  complete  information. 
Ask  for  it.  It  is  mailed  free  to  those 
interested.     Learn  of  our  Sales  Helps. 


Sold  by  Canadian  Jobbers 


Automatic   Bench    Washer. 
(Power  or  Electric.) 


Automatic  Electric  Washer  Co.,  Inc.,     Newton,  Iowa 
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Warm  Weather  Brings 
Oil  Stove  Buyers 

Housewives  like  to  iron  in  a  cool 
kitchen. 


New  ypr/ect  ion 
Oil  Cook  stove 


Keeps  the  irons  hot  and  the 
kitchen   cool. 

New  Perfection  Stoves  are  made 
in  1,  2,  3  and  4-burner  sizes.  The 
New  Perfection  No.  5  has  the 
new  tireless  cooking  oven  that 
roasts  and  bakes  perfectly  in 
three  different  ways.  Your  cus- 
tomers will  want  to  see  it. 

All  the  new  models  are  better 
than  ever  before.  A  big  adver- 
tising appropriation  is  telling 
your  customers  about  them.  Are 
vou  stocked  % 


The  Imperial  Oil  Company 


LIMITED 


Toronto      Montreal 
Ottawa       Quebec 
Halifax       St.  John 


Winnipeg  Vancouver 
Calgary  Edmonton 
Regina        Saskatoon 


3  PLY  -  1  SQ. 

:mXsc 


3  m  -  1  sq. 

iNAsB 


3  m      i  s<i. 

n  si  a  v  t  m 


3  PLY       1  SQ 

"MASCi 

WB  St .uui  E  »«***  J 


fiSVl 


3mf  AS*8 


NO 


Building  up  trade  for 

you  at  our  own 

expense 

We  are  constantly  at  work 
upon  consumers,  stirring  up 
their  interest  in  the  roofing 
that  gives  lasting  protection. 
We  show  them  the  value  of 
Trinidad  Lake  Asphalt  as 
"Nature's  everlasting  water- 
proof er,"  and  urge  them  to  go 
to  you  to  get 


,D-LAKE-ASPHALT 

hi8 


We  reach  consumers  all  over  the 
country  with  attractive  advertise- 
ments through  leading  magazines 
and  agricultural  papers;  we  educate 
them  with  reasons  why  Genasco  is 
the  longest-lasting  and  most  econom- 
ical roofing.  We  show  them  the  ad- 
vantage of  the  Kant-leak  Kleet  for 
•earns. 

We  create  the  desire  and  tell 
them  where  it  can  be  satisfied;  and 
we  do  this  without  costing  you  one 
cent. 

If  you're  prepared  you  get  the  full 
benefit;  and  you  are  certainly  not 
going  to  lose  your  share  of  Genasco 
business,  when  you  can  "cash  in"  on 
our  efforts  so  easily. 

Order  Genasco  from  your  jobber. 

Write  us  for  full  information  and 
samples. 

The  Barber  Asphalt  Paving  Co- 

Largest  producers  in  the  world 
of    asphalt    and    ready  roofing. 


New  York 


PHILADELPHIA 

San  Francisco 


Chicago* 


D.  H.  Howden  &  Co.,  Ltd.,  200  York  St.,  London,  Ont. 
Canadian   Asphalt   Co.,    Ltd.,   Winnipeg,  Man.     Lewis  Bros. 
Ltd.,   Montreal.       Branches   Ottawa    and    Toronto.       Evans, 
Coleman'&  Evans,  Ltd.,  Victoria,' B.C. 
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"QUICK  MEAL"  WICK  OIL  STOVES 


WITH  GLASS  FOUNT 

Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 


THE 
FAMOUS 


ENGINE- 
ELECTRIC— 


ONE    MINUTE    LINE  of 
WASHING  MACHINES 


WATER 
POWER 


HAS   ENTERED   CANADA  AND   IS   BEING 

SOLD    ONLY    ON    THE    EXCLUSIVE    AGENCY    PLAN 

ONLY  ONE  DEALER  IN  EACH  TOWN— TERRITORY  IS  GOING  FAST 

IF  YOUR  JOBBER  DOES  NOT  HANDLE  THEM,  WRITE  US  AT  NEWTON,   IOWA 
DO  NOT  CONFUSE  THIS  WITH  ANY  OTHER    MACHINE.        THESE    ARE    THE 

ORIGINAL  ONE  MINUTE  POWER  WASHERS 

which  have  had  such  a 
phenomenal  sale  in  the 
United  States.  They 
have  stood  the  test  of 
time. 


We  also  build  and  sell 
the  famous  One  Min- 
ute Grain  Grader  and 
Cleaner,  also  the  One 
Minute  Low-Down 
Manure  Spreader. 

Write  us  today  for  Cat- 
alog, Prices  and  Terms 
to  Dealers. 

ONE  MINUTE 
MFG.   GO. 

NEWTON,     IOWA 
U.  S.  A. 
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A  New  AutoStrop  Feature 
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Adjustable 

For   All    Beards 


THIS  clipping  describes 
another  great  Auto- 
Strop  trade  producer. 
Dealers  who  sell  the  Auto- 
Strop  are  making  big  in- 
creases in  profits  from 
month  to  month.  Customers 
want  the  AutoStrop — the 
Safety  Razor  with  a  guaran- 
tee of  500  "Head  Barber" 
Shaves  from  12  blades. 


Tested  and  Proven-— Now  Placed 
on  Sale  in  Canada 

OUR  new  Adjustable  Model  AutoStrop  Safety  Razor  has  now  been  in  use  by  men  in  all  parts 
of  the  United  States  under  all  conditions.  It  has  been  subject  to  every  test  imagination 
could  devise,  and  it  has  fulfilled  every  expectation.  We  are  now  offering  the  perfected 
Adjustable  AutoStrop  Razor  for  sale  in  Canada  for  the  first  time.  There  will  be  a  big  demand 
in  YOUR  vicinity  for  these  razors  with  ALL  the  big  selling  features.  Order  an  assortment  of 
Standard  and  Combination  Sets  now.     EVERY  AUTOSTROP  SALE  MEANS  TWO. 

Adjustable  


Every 

AutoStrop 

Sale 

Means 

Two 


SAFEXJ 


Canadian 

Made 

for 

Canadian 
Trade 


Strops  itse/f 

AutoStrop    Safety    Razor    Co.,    Limited 

83  Duke  Street,  Toronto 

Offices  also  at  New  York,  U.S.A. ;  London,  England ; 
Hamburg,  Germany  ;    Paris,  France  ;  and  Milan,  Italy 
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The 
Returns 


that  you'll 

get  from 

selling 


Meakins'   Paint 
and  Varnish 

BRUSHES 

will  prove  most  desirable 


The  service-giving  qualities 
please  the  most  particular  of 
painters,  and  the  result  is 
that  they  come  often,  and 
recommend  you  to  their 
friends  as  a  seller  of  good 
brushes,  and  they  come  too. 

Drop  a  card  for  particulars — 
you'll  be  amply  repaid. 


Meakins   &    Son,   Ltd. 

Hamilton,  Onl. 

Warehouses:    WINNIPEG,    LONDON,     TORONTO 
MONTREAL. 


Something  New 
In  the  World  of  Guns 

The  1914  Fox  Gun  has  so  many  new. 
exclusive  features — combined  with 
such  rugged,  dependable  strength — 
that  it  stands  alone  in  its  field. 

The  Fox  Gun  is  not  only  a  good 
seller,  but  an  easy  seller.  Once  a  man 
sees  it,  handles  it,  throws  it  up  to  his 
shoulder,  examines  its  improved 
mechanism — the  sale  is  made. 

And  once  sold — it  stays  sold  and  gains 
the  lasting  good-will  of  the  purchaser. 
It  advertises  itself  among  the  friends 
of  the  purchaser — brings  in  more  busi- 
ness for  you. 


The   Finest   Gun    In    The    World 

We  have  added  a  number  of  new  sell- 
ing features  to  the  1914  Fox  Gun- 
features  which  will  make  it  the  easiest 
selling  gun  you  ever  handled. 

The  Fox  Ejector  and  Fox-Kautzby 
single  trigger  are  the  final  features 
which  make  the  double-barrel  gun 
the  most  desirable  all-round  gun. 

We  are  advertising  the  Fox  Gun  extensively. 
Fox  dealers  are  reaping  the  benefit  of  our  work. 
Gunners  everywhere  are  lining  up  at  the  dealers, 
asking  for  the  Fox  Gun. 

Are  you  getting  your  share  of  this  profitable  busi- 
ness ?  Wouldn't  it  be  worth  your  while  to  in- 
vestigate the  profit  possibilities  in  Fox  Guns — to 
see  the  many  fine  sales  helps  we  furnish  Fox 
dealers? 

Ask  Your   Jobber 

THE  A.  H.  FOX  GUN  COMPANY 

4768  North  Eighteenth  Street 
PHILADELPHIA 
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Starrctt  Tools 

Are  Recognized  Leaders 


HACK  SAWS 


\\     CUT  QUICKER     /7 


The  L  S  SfarrettCo  7Athol7Mass 

'"Iforlds  Greatest  ^Toolmakevs 
New^ork  London  Chicago 
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IVER  JOHNSON 


A  real  profit-maker  for  Canadian 
Dealers. 

A  moderate  price  revolver  abso- 
lutely and  automatically  safe. 
Unsurpassed  in  accuracy,  range 
and  smashing  power. 
The  best  for  home  protection. 
The  safest  for  use  in  the  open. 
A  sure  winner  with  the  buying 
public. 

Carried  by  all  Canadian  jobbers. 
Write  for  our  catalogue  and  for 
a  supply  of  "sales  helps." 


Iver  Johnson's  Arms  &  Cycle  Works 

350  RIVER  ST.  FITCHBURG,  MASS. 

Manufacturers   of  the  famous  Iver  Johnson  Champion  Shotgun 


This  will  be  an  age  of  Concrete 

Just  as  other  ages  have  been  named  after  some  much  used  material — 
the  stone  age,  the  copper  age,  the  iron  age — for  example,  so  will  this, 
in  days  to  come,  be  known  as  the  concrete  age. 

And  it  will  have  earned  the  title,  for  concrete  is  being  used  every- 
where, more  and  more,  every  day. 

Now  if  you  are  a 

Rogers  Portland  Cement 

dealer  you  will  be  right  in  line  for  making  money  out  of  this  big,  new  business,  because 
you  can  look  after  the  needs  of  any  small  contractors  who  are  doing  jobs  close  to  your 
store — can  save  them  the  trouble  of  hauling  cement  from  the  supply  house. 

And  when  they  know  the  brand  you  handle,  they'll  be  glad  to  give  you  their  orders — for 
Rogers'  Cement  meets  the  approval  of  their  architects  and  engineers — Rogers'  Cement  is 
standard. 

But  you  don't  need  to  carry  a  large  stock  to  meet  their  varying  needs.  We'll  attend  to 
that  as  obediently  as  you  tell  us  to. 

You  can't  find  a  better  proposition  from  your  viewpoint, — so  write  now,  to-morrow  may  be 
too  late. 

ALFRED   ROGERS  Limited,  28  West   King  Street,  Toronto 

N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG,  MAN. 
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"Spreading 
Ourselves" 


Here's  Canada. 

Look  at  the  width  of  it,  and  the  depth 
of  it. 

Even  the  youngest  of  us  can  remember 
when  Canada  was  a  "No  account" 
country. 

They  used  to  call  Canada  "Supine." 

Wait,  we'll  look  up  the  dictionary  and 
save  you  the  trouble. 

Here  it  is:  "Supine" — "supine — lying 
on  the  back,  leaning  backward,  negli- 
gent, indolent."    Whadyathinkathat  % 

But  you  can't  keep  a  squirrel  on  the 
ground. 

Canada — bar  one  or  two — is  the  big- 
gest country  on  the  globe.  Perhaps 
we'll  never  have  the  most  people,  but 
what  Ave  have  grade  high. 

See  the  cities  marked  on  this  map, 
with  the  lines  running  to  them? 


Those  are  the  places  where  The  Gurney 
Foundry  has  factories  or  warehouses. 

We're  close  to  everywhere. 

As  Canada  grew  we  spread  out  like  a 
vine  on  a  wall. 

We  enlarged  our  "distributing  facili- 
ties." 

Gurney  Dealers  don't  have  to  wait  for 
goods  till  a  train  crawls  like  a  snail 
(when  you're  waiting  for  goods)  over 
one  or  two  thousand  miles  of  track. 

If  you're  a  Brandon  man,  your  goods 
come  from  Winnipeg. 

If  you  do  business  in  Sherbrooke  your 
goods  are  shipped  from  Montreal.  And 
so  on. 

Time  is  money  and  satisfaction  these 
days,  and  this  wide  system  of  distribu- 
tion gives  the  Gurney  dealers  an  addi- 
tional argument  for  business  —  the 
argument  of  prompt  deliveries. 


THE   GURNEY  FOUNDRY  CO.,  LIMITED 

TORONTO,    ONT. 


Hamilton 


Montreal 


Winnipeg 


Calgary 


Edmonton 


Vancouver 
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The  Users  a  good  salesman  — 
and  you  get  his  services  FREE 

His  recommendation  to,  his    neighbors 
quickly  multiplies  sales 


Neverslip  Shoes  &  Calks 

Save  horses,  time    and  money 

Horseshoers  and  Horseowners  unite  in 
recommending  RED  TIP  CALKS.  Never- 
slip Calks  stay  sharp  an  exceptionally  long 
time — and  when  they  get  dull  they  can 
easily  be  replaced  with  new  ones  in  20 
minutes. 

As  no  tool  will  do  all  work  so  no  calk  is 
made  that  will  meet  all  conditions. 

We  have  different  styles  of  calks  so  as  to 
meet  every  condition. 


Remember. 

All  «ood  articles 
have  imitations.  To 
protect  you  against 
fraud  and  substitu- 
tion 

ALL  GENUINE 
NE VERSLIPS 
HAVE  RED   TIPS. 

Our  booklet  T  gives 
full  particulars — 
write  for  it. 


Keystone 


No.  1 


The 

Neverslip  Manufacturing  Co. 

U.  S.  Factory :    New  Brunswick,  N.  J. 

Canadian  Factory  and  Office: 
559  Pius  IX  Avenue,   Montreal 


North  Bros/  Freezers 

Comprise  the  largest  line  built  in 
any  one  plant — Hand  Freezers, 
Machine  Freezers,  Confectioner's 
Freezers,  etc. 

Whether  you  stock  the  LIGHT- 
NING, GEM  or  BLIZZARD,  you 
get  a  freezer  that  has  made  good 
more  than  a  quarter  century — one 
that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that 
satisfies,  backed  by  quality  that 
creates  confidence  in  both  mer- 
chant and  manufacturer. 

The  BLIZZARD,  being  a  low- 
priced  freezer,  makes  a  good  run- 
ning mate  with  either  the  GEM  or 
LIGHTNING. 

Now  is  the  time  to  place  your 
order  for  shipment  later. 

Your  jobber  will  supply  you. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,   PA. 
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Safety   First 

Nowadays  "Safety  First"  is  not  only  preached,  but 

practised  in  all  constructional  work. 

The  exterior  of  a  Home  or  Store  may  be  "safe  as  the 

Bank  of  England,"  but  ofttimes  the  safety  of  the 

whole  building  is  jeopardized   by   inflammable   or 

flimsy  ceilings  and  walls. 

The  interior  shown  here  is  just  an  ordinary  kitchen. 

"Metallic"  interiors  are  all   "useful  patterns"  and 

ranging    upwards    from    the    design    shown    they 

culminate  in  the  acme  of  artistic  decoration. 
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METALLIC"  CEILINGS 

AND  WALLS 


Are  "Safety  First"  Materials — Safe  as  regards  fire,  decay,  dirt,  disease,  insects — safe  since  they  can- 
not fall  and  injure  persons  or  furniture — easily  and  quickly  applied  over  old  ceilings  and  walls  or 
ever  new  boards  or  studding — economic — durable. 

Use  Metallic  Ceilings  instead  of  Lath,  Plaster  and  Paper. 


ROOFING  CO.  LIMITED 


TORONTO 

King  &  Dufferin  Stii 


:;;Mahu  f  aic  turers 

yy-Ettablished  1884 ': 


WINNIPEG 

#97  Notre  Dame  Av< 


Mr.  Dealer — Write  for  full  information,  cata- 
logues and  terms.  "Metallic"  Materials  are  safe 
for  your  business  and  safe  for  your  customers — 
there's  money  for  you  in  "Metallic!" 


Davidson's  Watering  Pots- 


Gardens  are  now  just  being  put 
into  shape  all  over  the  Dominion, 
and  everybody  will  soon  be 
clamoring    for   Watering    Pots. 

Better  Get  Stocked  Now 

We  can  make  prompt  shipment. 

Japanned  Green — 7  sizes,    1,  2,  3,*  6,   10,   14, 
16  Quarts. 

Galvanized — 3  sizes,  10,  16,  20  Quarts. 

Tight,  Sound  Seams.         Strongly  Made  Bodies. 
Cleanable  Zinc  Roses. 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled    Edge    Tang  and 
Chisels,    Pattern 
Chisels    and 
Turning    Tools, 


Socket 
Makers1 
Gouges, 
etc. 


You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


The 

"PARKER 

Improved  Quick-Action 
Swivel  Vise 

SAVE  TIME  AND  LABOR 


Semi-Steel 


Made  of  a  special  blending  of  steel 
and  best  iron,  which  adds  materially  to 
the  life  of  the  tool. 

All  parts  are  interchangeable. 

Write  for  catalogue  to-day. 

THE    CHARLES    PARKER    CO. 

Meriden,  Conn.,  U.S.A. 


Prepare  for  the  dry 
Summer  days 

When  they  arrive  your  customers 
will  be  demanding  garden  utensils, 
foremost  amongst  which  is 

-McCIaryS= 


=Sprinklers= 

with  cleanable  zinc  roses 

This  Sprinkler  is  made  in  7  conveni- 
ent sizes,  from  1  to  20  quarts. 

The  Bottom,  Breast  and  Spout 
double-seamed  to  body. 

Large  dome-shaped  breast  prevents 
water  from  spilling  when  sprinkler  is 
tipped. 

The  Rose  or  Sprinkler  screws  on  to 
the  spout,  which  prevents  it  from  be- 
coming loose. 

Made  in  japanned,  plain  tin,  and 
galvanized. 

McClary's  on  goods  is  a  Quality 
Name. 

MXIaryfc 

TORONTO,     WINNIPEG,     EDMONTON,     ST.  JOHN, 
VANCOUVER,  SASKATOON,  MONTREAL, 

HAMILTON,  LONDON,  CALGARY. 
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McClary's    Goods    Always    Recognized     As 

Quality  Goods 

Since  its  first  activities  65  years  ago,  our  now  famous  organization  has  built 
its  reputation  on  the  "Quality"  basis.  All  McClary's  goods  bear  the  "Quality" 
mark,  and  prominent  amongst  these  is  our 

=SUNSHINE  FURNACE= 


Its  big,  new  feature  is  the  inclusion  of  that  rem  arkable  rust-resisting  metal,  American  Ingot  Iron 
in  two  vital  parts,  the  Dome  and  Radiator.  This  construction  gives  the  "Sunshine"  a  superior  feature 
of  incalculable  value  to  the  dealer  when  talking  durability  and  service. 

Then  there  is  the  semi-steel  indestructible  fire- pot  in  two  sections,  the  latter  feature  allowing  the  top 
half  to  expand  independently  of  the  bottom  half  an  d  vice  versa.  This  saves  danger  of  cracking,  a  com- 
mon experience  with  one-piece  fire-pots. 

And  there  are  many  other  features  of  first  importance.  Write  for  our  booklet,  "McClary's  Way  of 
Heating." 

McCLARY'S  ON  GOODS  IS  A  QUALITY  NAME. 


MONTREAL  HAMILTON 

TORONTO 
LONDON  CALGARY 


McCIaryS 


WINNIPEG  EDMONTON 

ST.  JOHN,  N.B. 
VANCOUVER  SASKATOON 
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"Majestic"  Coal  Chutes 

(Made  In  Canada) 

Point  out  to  your  customers  the  following  advantages  of 
the  Majestic  Coal  Chute  and  you'll  effect  many  sales  and 
reap  a  good  profit. 

It  permits  coal,  wood  or  vegetables  to  be  put  into  thp 
cellar  without  disfiguring  the  building  in  any  way. 

Unlike  a  glass  window,  it  cannot  be  broken. 

Hopper  can  easily  be  removed  if  desired  to  put  in  very 
coarse  coal  or  wood,  or  if  a  wagon  chute  is  used. 

It  swings  back  into  the  chute  and  allows  the  door  to  be 
closed  and  locked  automatically.     It 
hence  it  is  burglar-proof. 


OPEN 

can  only  be  opened  from  the  inside 

The  door  is  made  to  lock  when  opened  upward.  It  also  affords  protection  to 
the  building  above  the  fuel  opening  where  a  great  amount  of  damage  occurs 
when  throwing  in  fuel  the  ordinary  way. 

The  use  of  the  "Majestic"  coal  chute  leaves  the  fuel  opening  always  neat 
and  clean. 

The  "Majestic"  will  give  long  service  because  it  is  made  with  a  cast  iron 
frame  and  a  cast  iron  door  and  a  steel  body. 

Write  for  full  particulars. 

The  Gait  Stove  and  Furnace  Co.,  Limited 

GALT,  ONTARIO 


CLOSED 


New  Line 


UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 


Spiral  Pressure  Springs 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     31  IE      "      llxl  3/4  in. 


Packed  3  and  6  in 
a  case. 


Enclosed  Cog  Wheels 


Steel  Ball  Bearings 

No.  31 7E  Rolls  10x1  3/4  in. 
"    318E     "      llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog  (F) 

THE    AMERICAN    WRINGER    COMPANY 

NEW  YORK,        -        U.S.A. 


II 
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WE  WOULD 
RECOMMEND 

That  You  Place 
Your  Orders  for 


Reece's  New  Screw  Plates,  Taps,  Dies  and 

Reamers  NOW 

Notwithstanding  our  greatly  increased  facilities,  our  factory  is  taxed  to  keep 
up    with   our  sales.       Avoid  possible  delays  by  ordering  now. 

Butterfield's    Tools  on    your    shelves    or    in    your    show    cases    mean  Gold 
Dollars  in  your  Till. 

BUTTERFIELD  &  CO. 

ROCK  ISLAND,  QUE. 


SERVICE 


o  of  our  orders  shipped  the  day  received ; 
o  of  the  rest,  the  following  day. 

Goodell-Pratt  Company 


Greenfield,    Mass.,   U.  S.  A. 
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CARTRIDGES 


We     Load   for     the     World 7 

C  No  Ammunition  Manufacturer  or  Loader  handles  or  loads  a 
greater  variety  of  shot  gun  powders  than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Elcy  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  gives  results  equal  to  3  J  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  01  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS.,    LTD.,    LONDON. 


To  Give  To  The  Trade 
A   Better   Sheet   Metal 


■**S 


**s, 


<TQNCAN> 

Corrosion  -  resisting    Sheets 
Were  Originated 

Years  of  actual  service  have  conclusively  proven  Toncan  Metal's  ability  to  resist  the 
ravages  of  corrosion  to  a  far  greater  degree  than  Steel  Sheets. 

Toncan  Metal  is  the  logical  material  to  use  for  all  architectural  sheet  metal  work  and 
other  places  where  corrosion  is  a  damaging  factor. 

Write  For  The  " Text-Book  on  Corrosion." 

The  Pedlar  People,  Ltd.,    Oshawa,   Toronto,   Montreal,  Winnipeg 

Canadian  Distributers 

The  Stark  Rolling  Mill  Co.,  Canton,  Ohio,  -    Sole  Manufacturers 
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GLASS  DOOR 


@^BC3 


GUARANTEED 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  <on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 

found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  .very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR     BURNER    LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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High-Grade  Cutlery — Electro-Plate  and  Solid 

Nickel-Silver  Flatware 


SUPREMO 

\R RANTED  6  DW. 


THE 


SUPREMO 


Our  Supremo  knife  is  made  from    high-grade  Sheffield   Steel,    plated  with  full  weight  pure  Silver  and  is  finished  in  a  very 
superior  manner.     Put  up  in  neat  rack  boxes,  containing   1-2  dozen  and  is  a  satisfactory  line  to  handle  profitably. 


McGLASHAN,  CLARKE  CO.,  LIMITED 


Niagara  Falls,  Canada 


AGENTS  :  J.  MACKAY  ROSE.  88  McGill  St..  Montreal.  Que.   N.  F.  GUNDY,  61  Albert  St..  Toronto.  Ont.     BENJ.  ROGERS,  Charlottetown.  P.E.I. 


We  have  the  facilities  for  turning  out 

The  Highest  Grade  Baling  Wire  and  Bale-Ties 

at   a   reasonable   cost — a   baling  wire   that   allows    the    dealer    good 

profits  and  is  certain  to  create  enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We    also    manufacture    WIRE     NAILS    and    STAPLES,     O.    &   A. 

WIRE,  WIRE  BARREL  HOOPS,  ETC.,  each  having  a  quality  that  is 

unsurpassed. 

THE  LAID  LAW  BALE-TIE  CO.,  Limited,  Hamilton,  Ontario 


GEO.  W.  LAIDLAW.  Vancouver.  B.C. 


HARRY  F.  MOULDEN.  Winnipeg.  Man 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

IiONG  DISTANCE  PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold   throughout,   the   Dominion   by   all    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


it's  a  Fink  any- 
way yon  take  It, 
and  it's  the  beat 
Peavey   made. 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because    It   Is   The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 
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No. 


914 


SANITARY  MILKING  PAIL  X&S 

Heavy   Steel  Ears,   reinforced   with   strap. 

Every   Seam   and   every   Crevice  filled   flush  with   solder. 

Heavy  Brigrht   Block   Tin   Plate — ]/4   in.   rod   handle — bossed   rimmed   bottom. 

Stretch   a    piece   of   lnuslin    or   cheesecloth    across    the    opening,    allowing    it    to 
sag  slightly,  anil   holding  it   by   means   of  spring   or   common   clothes   pins. 

Then   milk   the  cow   into   the   Pail   through   the   cloth. 

The  milk  has  no  opportunity  to   become  contaminated,  being  strained  as  soon 
as  it  originates  from   the  cow,  and   being  in   a   covered,  dirt  and   germ-proof  Pail. 

No 914 

Quarts     14 

Diameter    Top,    inches    12% 

Diameter   Bottom,    inches    >)yH 

Heigrht,    inches    10 

Weight   per  dozen,   uncrated,   lbs 51 

SELLING    RAPIDLY. 

E.  T.  Wright  Co.,  Limited,  Hamilton,  Canada 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co. 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 


Our  Corrugated  Pipe  is  Always  Uniform,  Easy  to  Fit,  and  You  Never  Find  Any  Splits  Along  the  Seams 

Eavestroughs,    ridge    roll,    valleys,    elbows,    skylights, 
ventilators  and 

Corrugated   Iron 


WE  SHIP  WHILE  OTHERS  ARE  THINKING  ABOUT   IT 


WHEELER  &  BAIN 


Toronto 
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sHOVEls 


It  isn't  just  by  chance, 

that  Lundy  Shovels  have  become  a  standard  wher- 
ever shovels  are  used  in  Canada. 
No,  Sir!  There's  more  back  of  it  than  that — it's 
their  many  points  of  superiority  that  have  earned 
for  them  their  enviable  place.  For  instance — 
The  strap  and  blade  point  are  made  of  crucible  steel, 
and  are  extra  strong,  thus  ensuring  long  service  and 
durability,  from  those  parts  that  usually  give  out 
first. 

This  is  only  one  " Lundy"  advantage.  To  fully 
appreciate  their  value  as  business-getters,  you  must 
handle  them. 

They'll  be  found  at  your  jobber's,  most  probably; 
but  if  he  hasn't  got  them  write  to  us  direct. 

The  Lundy  Shovel  &  Tool  Co.,  Limited 

General  Office  and  Works:  PETERBORO,  ONTARIO 

SELLING  AGENTS: 
Delorrne  Bros.,    Montreal;    Tees   &   Persse,   Ltd.,    Winnipeg;    Tees   &   Persse   of 
Alberta,   Ltd.,   Calgary;  B.  C   Equipment  Co.,   Vancouver,  B.C.;   Colonial  Paint 
&  Color  Co.,  20  Francis  Street,  Toronto,  Ont. 


THIS  SHOWS 


BURMAN'S  No.  17 

CLIPPER 

The  most  popular  clipper  made.  Has  cut 
gears  and  interchangeable  parts.  Full  stock 
of  parts  carried  at  Montreal. 

Horse  owners  know  this  clipper  is  the  best 
and  will  purchase  it. 

They  cannot  buy  it  direct,  they  can  only  get 
it  through  you  or  some  other  dealer — Are 
you  prepared  ?     SOLD  BY  ALL  JOBBERS. 

SOLE  AGENTS  FOR  CANADA 

B.  and  S.  H.  Thompson  &  Co.,  Limited,  Montreal 
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Unload  Your  Drill  Troubles  On  Us| 

There's  a  "Right"  Drill  for  You  Among 

Our  67  Styles 


Our  efficiency  experts  have  studied  drills  and  drilling  problems  and  their  relation  to  metals 
of  all  kinds. 

The  new  drilling  conditions  presented  by  the  rapid  changes  in  metals  are  carefully  checked 
up  as  they  occur  and  a  corresponding  quality  of  drill  is  selected  from  our  line  of  67  styles  of 
drills  to  meet  the  new  requirements. 

We  are  always  ready  to  go  over  your  drilling  problems  with  you  and  help  you  get  the  "right" 
drill  to  meet  your  needs.  If  upon  careful  consideration  our  experts  find  a  special  drill  is 
necessary,  they  will  design  it  for  you.  Get  in  on  this  new  kind  of  drill  service^  Write  us 
to-day. 

Write  for  Catalog  No.  82-G. 

The  Whitman  &  Barnes  Manufacturing  Company 


Office  and  Factory  at  ST.  CATHARINES,  Ont. 


Established   1854 


Stocks  Carried  at  Winnipeg  and  Montreal 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 


— >■    Technical    Books,    I43-I4Q  University  Ave.,   Toronto 
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Every  Business  Man  Should  Have  a 
Copy  of  This  Book  in  His  Library 


u 


Digest  of  the  Mercantile  Laws 
of  Canada" 


A  READY  REF- 
ERENCE FOR 
BUSINESS  MEN 
AND  THEIR 
ASSISTANTS. 
A  GUIDE  TO 
THEIR  DAILY 
BUSINESS 


TREASURES  OH  THE  LAW  OFTES 


Digest  oi  Canadian' 
Mercantile  Laws 


LEGAL  AND  BUSINESS  HUB 


::&«<K«,*  >*<£>. -r  ><-:*.  >«^£ 


IN  RENTING 
A  STORE,  PRO- 
CURING A  LOAN 
OR  COLLECT- 
ING A  DEBT, 
THIS  BOOK 
WILL  SAVE 
YOU  MAN Y 
DOLLARS 


No  work  published  in  Canada  equals  it  for  business  men.  A  veritable  consulting  library 
on  this  one  line  so  universally  needed.  Based  on  Dominion  and  Provincial  Statutes 
and  Court  Decisions.   Indorsed  by  barristers,  sheriffs,  magistrates  and  conveyancers. 


Below  appears  a  few  of  the  questions  it  answers.    These  are  picked  out  at  random  from 
the  book. 


If  you  endorse  a  cheque  which  bank  cashes,  are  you 
liable  to  the  bank  for  the  amount,  if  the  cheque  were 
forged  or  raised? — 173. 

(The  figures  after  each  question  refer  to  the  section  in 
the  "Digest"  which  gives  the  answer.) 
Can  Interest  written  "one  per  cent,  per  month"  in  a 
note   be   collected  by   "legal   process?" — See   sections 
345,  185. 

In  going  security  on  a  note,  what  is  the  difference  be- 
tween writing  your  name  on  the  face  of  the  paper  or 
on  the  back? — 171. 

Why  is  it  that  a  verbal  agreement  to  buy  real  estate 
with,  say  $100  paid  down  "to  bind  the  bargain,"  does 
not  bind  either  seller  or  buyer? — 451. 
If  a  proposition  is  made  to  you  by  letter  and  you  accept 
it  by  letter,  do  you  know  the  exact  time  when  the  con- 
tract ie  closed? — 39. 

How  many  years  does  it  take  a  promissory  note,  a  book 
account,  a  judgment  or  a  legacy  to  outlaw  in  your 
province?— 356,  359,  360,  367. 

How  long  may  the  drawee  legally  hold  a  draft  for 
acceptance  ? — 209. 

If  a  man,  in  the  presence  of  witness,  makes  a  verbal 
agreement  to  buy  a  wagon,  say  for  $53,  but  does  not 
take  possession  of  it,  will  the  sale  be  binding? — 500. 
What  effect  has  it  on  a  will  if  only  one  person  signs  it 
as  a  witness? — 815. 


If  the  wife  or  husband  of  a  legatee  signs  the  will  as 
a  witness,  what  is  the  effect? — 816. 
"A,"  in  paying  off  a  Mortgage,  gave  mortgagee  a 
marked  cheque  on  which  was  written:  "This  cheque 
is  given  and  received  as  a  full  settlement  and  dis- 
charge of  Mortgage  No. ."  Is  that  a  legal  dis- 
charge?— 410. 

If  a  person  goes  with  his  hired  man  to  a  merchant 
and  says:  "Give  this  man  the  goods  he  may  need  up 
to,"  say  "$15,  and  if  he  does  not  pay  you,"  say, 
"within  thirty  days,  I  will,"  will  the  promise  bind 
him?— 110. 

If  stolen  goods  are  sold  to  an  innocent  purchaser  for 
value,  can  they  be  taken  from  him? — 513. 
How  may  a  person  legally  add  "&  Co."  to  his  name, 
or  use  any  special  name  other  than  his  own  as  a  firm 
name,  without  having  a  partner? — 694. 
"B"  claims  that  the  Canadian  Bills  of  Ex.  Act  allows 
him  two  days,  in  addition  to  the  day  of  presentment, 
to  accept  a  sight  draft,  and  then  three  days  of  grace 
in  which  to  pay  it — six  days  in  all.  Is  he  right? — 
209,  217. 

If  you  rent  a  property  for  a  year,  the  rent  payable 
monthly,  and  remain  on  after  the  year  expires,  are  you 
a  yearly  or  a  monthly  tenant? — 580,  608. 
Can  you  garnishee  a   debtor 's  money  deposited  in   a 
bank  if  you  know  it  is  there? — 885,  295. 


Forwarded  direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is  not  worth  the  price,  return  it  and  get  your  money  back.  If  remitting  by  cheque  make 
same  payable  at  par,  Toronto.    Eastern  Edition,  Price,  $2.00.    Special  Western  Edition,  $2.50. 

To  meet  the  needs  of  subscribers  in  New  Ontario  and  the  Western  Provinces,  where  land  is  under  The  Land  Titles  System 
of  Eegistration,  an  Appendix  of  16  pages,  containing  a  synopsis  of  the  Land  Titles  Acts,  has  been  added  to  our  regular 
edition,   thus   constituting  a   special   "Western   Edition."     Price,  $2.50. 

Eastern  Edition,  Price  $2.00  Special  Western  Edition,  $2.50 

THE  MACLEAN  PUBLISHING  CO.,  LTD. 

Montreal  Toronto  Winnipeg  Vancouver 

BOOK  DEPARTMENT 
1 43- 1 53  University  Ave.,  TORONTO 
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How  we  help  you  sell  more 

YALE 

Padlocks-three  big  helps! 


LIVE  ADS 
for  NEWSPAPERS 

Advertisements  that  will 
get  attention  and  hold  it 
until  you  have  said  your 
say.  In  plate  form  all 
ready  to  print,  or  just  the 
pictures,  as  you  prefer. 
The  use  of  these  adver- 
tisements will  bring  new 
and  old  customers  into 
your  store. 


MAGAZINE 
ADVERTISING 

The  magazines  each  month 
carry  the  Yale  story  into  the 
homes  of  those  whom  you 
sell.  We  are  making  the 
name  "Yale"  a  selling  force 
for  you.  Nothing  on  your 
shelves  is  better  known  and 
more  highly  thought  of  by 
the  trade  you  seek  than  Yale 
Produces.  Our  advertising 
has  been  largely  responsible 
for  this. 


ATTRACTIVE 
CAR  CARDS 

Signs  for  your  street  cars, 
playing  up  the  Yale  goods  you 
sell,  have  a  wonderful  trade- 
pulling  power.  They  catch 
the  man  who  needs  a  lock,  a 
night  latch  or  a  door  closer 
going  and  coming  and  send 
him  to  your  store.  They  make 
our  national  Yale  advertising 
a  local  Yale  advertising. 
We'll  furnish  the  cards  if 
you'll  furnish  the  street  cars. 


Clever  Lantern  Slides,  and  Display 
Boards.  Ask  our  Dealer's  Advertis- 
ing Service  to  send  you  detailedinfor- 
mation  about  any  or  all  of  the  above. 

Canadian 
Yale  &  Towne  Limited 

Makers  of  Yale  Products   in  Canada: 

Locks,  Padlocks,  Builders'  Hardware 

and  Door  Closers, 

GENERAL  OFFICES  and  WORKS 
ST.  CATHARINES.  ONT. 


g     mm  A  IvJIL 

**o  ducts 


"From  Ore  to  Finished  Product." 

WIRE  NAILS 

All  Standard  and  Special  Gauges 


NAIL  WIRE,  RIVET  WIRE 
Straightened  and  Cut  to  Length 


Specify  "Domsteel  Steri- 
lized Blued  Lath  Nails." 


DOMINION 

IR0N&  STEEL  CO. 

Limited 

Head  Office  and  Works 
SYDNEY,   N.S. 

Sales    Offices : 

Sydney,  N.S. ;  112  St. 
James  St.,  Montreal; 
18  Wellington  St.  E., 
Toronto. 
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Write  for  catalogues  of 

The    CANADIAN    ROGERS 
CO!S  NEW  LINES  of  SILVER- 
PLATED  WARE 


The  Biltmore 


Showing  everything  for  the  Spring  Trade 

in    new   and    attractive    designs    in    both 

Hollowware  and  Flatware. 


Note.— The  Wm.  A.  Rogers ^SXRtea 
spoons  (listed  at  $4.75),  should  easily  bring  50 
cents  per  dozen  more  than  other  plated  silver 
at  the  same  list  price.  —  Why?  —  They  are 
plated  on  21%  nickel,  which  is  harder,  whiter 
and  more  durable  than  the  base  used  by  other 
manufacturers  and  plated  with  full  60  dwt.  on 
the  tea  spoons  and  heavily  sectional  plated  on 
parts  exposed  to  wear. 


CANADIAN   ROGERS  CO.,  LIMITED 


Toronto 


Winnipeg 


Vancouver 
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Your  Trade  and  Our  Trade-Mark 

The  DOMINION  Trade-Mark  is  significant.  A  cartridge  and  a  shot 
shell  interwoven  with  the  letter  "D."  It's  the  mark  of  quality,  backed  by  an 
unqualified  guarantee. 


Dominion  Dependability 


Dominion  Dealers 


Dominion  Dollars 


Dominion  Dominates 

DOMINION  AMMUNITION  has  earned  for  itself  a  prominent  place 
on  the  shelves  of  every  dealer.  Attractive  uniform  shelves,  quick  turn-over  and 
satisfied  customers. 

That  is  the  experience  of  dealers  who  handle  the  DOMINION  brand. 

Is  there  a  live  Trap-shooting  Club  in  your  town? 


Dominion  Cartridge  Company,  Limited 


Montreal 


The  Wearing  Quality 
of 


CANADA 


"QUEEN'S  HEAD" 

Galvanized  Iron 

has  been  proved  by  the 
real  test— TIME 

Can  you  afford  to  chance  unproved  sheets  ? 
John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 


Makers 
Bristol.  Newport  and  Montreal 


MONTREAL 
Managers  Canadian  Branch 


PIG  LEAD 

Soft  English  Lead 


"e/VTWI/£M"  P/G    LEAD 


Prompt  Shipments 
A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Many  Merchants  Attend   Alberta  Convention 

Problems  of  Vital  Importance  to  Retail  Trade  Up  For  Discussion 
— Legislative  and  Educational  Topics  on  the  Slate — Address  on 
Credit — Its  Use  and  Abuse — Resolution  of  Retailers. 


MERCHANTS  from  all  parts  of  the 
Province  attended  the  big  conven- 
tion of  the  Alberta  Branch  of  the 
Retail  Merchants'  Association  of  Can- 
ada, held  at  Calgary  on  May  5,  6  and  7. 
Subjects  of  paramount  interest  to  the 
retailer  were  discussed,  and  many  of  the 
leading  merchants  in  the  Province  took 
part.  Among  the  questions  discussed 
were  proposals  relating  to  a  small  debt 
court;  credits;  the  local  newspaper  and 
its  relation  to  the  retail  trade;  adver- 
tising; the  pure  food  law,  etc.  The  at- 
tendance at  the  meetings  was  large  and 
the  exhibition  held  by  the  manufactur- 
ers was  on  an  elaborate  scale. 

Vote  Down  Resolution. 

The  retailers  voted  down  a  resolution 
by  the  Steamfitting  Branch  to  prevent 
hardwaremen  doing  pipe  work.  The 
hardware  section  threatened  to  form  a 
retail  wholesale  company  if  wholesalers 
continue  to  cater  to  consumer,  especially 
in  harness  lines.  There  was  a  unani- 
mous vote  in  favor  of  prohibition  of 
liquor  in  Alberta.  A  resolution  was 
passed  against  municipalities  selling 
electric  fixtures,  fittings  or  other  lines 
by  retail.  A  more  complete  report  of 
proceedings  will  be  given  in  next  week's 
issue.  Among  the  important  addresses 
delivered  was  one  here  appended : 

Address  on  Credit. 

One  of  the  addresses  presented  at  the 
convention  was  by  C.  L.  Carter,  Calgary, 
secretary-treasurer  the  Canadian  Credit 
Men's  Trust  Association,  Alberta  Divis- 
ion, on  "Credit — Its  use  and  abuse." 
It  is  given  almost  in  its  entirety  as 
follows : — 

"In  all  cases  credit  should  represent 
positive  values,  and  should  be  at  most  a 
very  limited  anticipation  of  those 
values,  or,  to  simplify  this  statement,  a 
merchant  should  be  reasonably  certain 
that  his  customer  is  or  would  be  financi- 


ally responsible  for  a  much  larger  sum 
than  the  amount  of  credit  extended. 

"Credit  always  implies  the  confidence 
of  the  creditor  in  the  debtor,  and  a 
"Credit  System"  is  one  of  general  con- 
fidence of  people  in  each  other's  hon- 
esty, solvency  and  resources. 

"By  means  of  a  credit  system  a  com- 
paratively small  sum  of  money  can  be 
used  as  the  basis  of  a  number  of  differ- 
ent transactions,  but  it  is  indispensable 
for  every  good  system  of  credit  that 
money  must  be  instantly  available  when 
required,  and  this  principle  applies  to 
every  species  of  transaction  where  post- 
poned payment  is  concerned.  Nations, 
banks,  mercantile  houses  great  and 
small,  the  retail  merchant  and  the  con- 
sumer must  conform  to  this  law  of  fin- 
ance, and  when  it  is  broken  confusion 
arises  immediately. 

"While,  as  I  have  said  said,  the  prin- 
ciples of  credit  remain  unchanged,  con- 
ditions regarding  same  have  gone 
through  a  process  of  evolution  which 
renders  the  methods  of  the  credit  of  the 
day  entirely  different  from  those  in  use 
even  thirty  or  forty  years  ago. 

The  Man  Who  Conies  and  Goes. 

"In  every  comparatively  new  terri- 
tory there  are  a  certain  number  of  ir- 
responsible and  frequently  dishonest 
merchants  who  spring  into  business  as 
mushrooms  grow  up  in  the  night,  a  men- 
ace to  the  wholesaler  and  the  legitimate 
retailer  alike,  and  who  just  as  quickly 
vanish,  (and  in  many  cases  their  mer- 
chandise vanishes  with  them).  It  is 
to  combat  propositions  of  this  kind 
that  the  present  modern  methods  of 
credit  have  been  evolved.  This  does  not 
mean  in  any  way  that  credit  has  been 
restricted,  but  by  systematizing  its  con- 
duct it  is  now  more  intelligently  dis- 
pensed, and  by  eliminating  the  unworthy 
customer,  the  wholesaler  is  in  a  better 
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position  than  ever  before  to  contribute 
to  the  requirements  of  those  who  merit 
his  confidence. 

"By  this  procedure  the  wholesaler 
not  only  protects  himself  by  minimiz- 
ing his  losses  through  bad  debts,  but  he 
also  upholds  and  maintains  the  interests 
of  the  reputable  hard-working  merchant 
who  suffers  just  as  directly  and  just  as 
severely  from  the  depredations  of  these 
mercantile  pirates,  who  do  not  care 
whom  they  injure  in  carrying  on  their 
fraudulent  transactions. 

"There  are  certain  qualifications  in 
his  customer  which  the  wholesaler  has  a 
right  to  expect,  and  there  is  a  certain 
protection  which  he  has  a  right  to  de- 
mand. Among  the  qualifications  are 
character,  or  honesty,  ability,  and  capi- 
tal. The  first  is  easily  the  most  neces- 
sary of  all,  the  second  is  essential,  the 
third  very  desirable,  but  given  the  first 
two,  honesty  and  ability,  the  merchant 
will  prove  a  much  more  satisfactory  cus- 
tomer than,  if  possessing  ability  and 
capital,  his  business  methods  are  yet  not 
above  criticism.  I  do  not  imply  that  the 
latter  is  an  unsafe  customer — tangible 
assets  are  always  an  important  factor  as 
a  basis  for  credit — but  I  do  mean  that 
no  wholesale  house  can  have  absolute 
confidence  in  a  merchant,  however  well- 
to-do,  if  his  reputation  for  fair  dealing 
is  questionable. 

Need  of  Adequate  Insurance. 

"I  have  said  that  there  is  a  protec- 
tion which  the  wholesaler  has  a  right  to 
demand.  His  goods  should  be  properly 
housed,  properly  eared  for,  and  if  credit- 
ed out  in  turn,  the  utmost  care  should 
be  taken  to  see  that  these  credits  are 
directed  in  the  safest  possible  channels. 
I  need  not  lay  emphasis  on  the  neces- 
sity of  adequate  protection  from  loss  by 
fire.  Every  facility  is  offered  the  pres- 
ent-day merchant  in   securing  insurance 
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in  reputable  companies  and  every  busi- 
ness man  owes  it  to  his  creditors  (if  he 
has  any)- — to  himself  and  to  his  family 
in  any  case — to  make  ample  provision 
along  this  line  against  the  possible  de- 
struction of  his  merchandise  and  build- 
ings by  a  devastating  fire.  I  am  not  here 
tc  talk  insurance  but  I  would  like  to  say 
while  on  this  subject  that  too  much  care 
cannot  be  exercised  in  the  selection  of 
the  insurance  companies  and  in  seeing 
that  policies  are  correctly  written. 

"Business  experience  is  also  a  good 
asset  for  the  prospective  customer,  but 
I  have  not  considered  this  absolutely 
necessary.  Many  merchants  with  years 
cf  experience  behind  them  have  failed 
most  disastrously,  and  many  with  the 
most  superficial  training  have  been  en- 
tirely successful.  In  checking  carefully 
the  causes  of  failure  in  a  number  of  in- 
solvent concerns  which  have  come  under 
my  personal  notice,  I  find  the  great  ma- 
jority of  these  were  due  to  lack  of  busi- 
ness ability.  Under  this  heading  I  in- 
clude over-buying,  injudicious  selection 
of  stock,  over-crediting,  and  inability  to 
compete  with  more  alert  and  better 
trained  opposition.  Want  of  capital 
was  of  course  also  contributory,  but  I 
do  not  hesitate  to  say  that  the  result 
while  perhaps  postponed  would  inevit- 
ably have  been  the  same. 

Fraudulent  Cases  Few. 

"Dishonesty  was  apparent  in  a  few 
instances,  but  I  think  it  is  only  fair  to 
say  that  in  most  of  these  deplorable 
cases  the  fraudulent  features  did  not 
appear  to  have  been  premeditated,  and 
only  developed  when  other  conditions 
made  the  situation  hopeless. 

"And  now  after  the  wholesaler  or  his 
credit  man  has  satisfied  himself  that  the 
customer  is  worthy  of  credit,  and  ship- 
ped the  goods,  the  question  of  payment 
comes.  It  is  customary  for  purposes  of 
convenience  to  pass  drafts  for  the 
amounts  due  according  to  terms  of  the 
sale.  This  procedure  has  a  double  ad- 
vantage. It  gives  the  wholesaler  the  use 
of  the  amount  involved  immediately,  en- 
abling him  to  meet  his  own  obligations, 
and  it  also  permits  the  purchaser  to  pro- 
vide for  the  payment  by  simply  deposit- 
ing the  amount  in  his  home  bank,  and 
thereby  saves  him  the  trouble  of  remit- 
ting. This  banking  arrangement  is 
merely  one  of  the  many  illustrations  of 
the  advantages  of  a  credit  system  in  the 
commercial  world.  These  drafts  are  ac- 
cepted by  the  customer  in  due  course, 
(or  at  least  they  should  be  if  correct, 
and  in  accordance  with  terms  arranged) 
and  are  supposed  to  be  paid  at  maturity. 
It  may  be  unnecessary  for  me  to  remind 
you  of  the  advisability  of  checking  all 
invoices  and  statements  very  carefully, 
as  even  wholesalers  make  mistakes  occa- 
sionally, and  it  is  wise  to  assure  yourself 
that  your  accounts  are  accurate. 


No  Trouble  to  Get  the  Money. 

"I  remember  reading  one  time  of  an 
instance  where  a  good  customer  of  a 
wholesale  concern  being  in  town  called 
at  the  office  of  these  people,  and  pur- 
chased an  expensive  saddle.  The  sales- 
man recognized  the  man  as  a  favored 
customer,  but  after  he  had  left,  taking 
his  purchase  with  him,  the  clerk  discov- 
ered to  his  dismay  that  he  did  not  re- 
member the  name  of  the  customer.  He 
accordingly  went  to  the  manager  in  his 
predicament  and  after  some  consultation 
the  manager  said  "Get  a  list  of  forty  or 
fifty  of  our  best  customers  from  the  ac- 
countant, charge  the  saddle  to  each  of 
them,  and  those  who  did  not  get  it  will 
kick.     The  man  who  did  will  pay  for  it.' 

"A  month  or  so  afterward,  the  inci- 
dent recurring  to  him,  the  manager 
went  to  the  salesman,  and  asked,  'Well, 
John,  how  did  you  make  out  in  that 
saddle  transaction?'  'Fine,  sir,  fine!' 
said  John.  'Forty-one  customers  have 
paid  for  it  to  date,  and  only  two  have 
written  in  to  say  they  have  not  received 
the  saddle.' 

"I  cannot  vouch  for  the  truth  of  the 
story,  but  am  sure  in  any  case  that  it 
could  not  have  happened  in  Alberta. 

Many  Drafts  Returned. 

"To  return  to  the  drafts;  I  have 
stated  these  drafts  are  supposed  to  be 
paid  at  maturity,  but  as  a  rule  a  com- 
paratively large  proportion  of  them  is 
returned  to  the  drawer.  This  proportion 
varies  according  to  the  financial  condi- 
tions existent  in  the  territory  in  which 
the  transactions  occur.  The  fact  that 
his  drafts  are  not  met  promptly  does 
not  by  any  means  indicate  that  the  mer- 
chant's affairs  are  in  an  unsatisfactory 
condition. 

"Many  circumstances  may  contribute 
to  the  situation  —  business  depression, 
unseasonable  weather,  strikes,  inability 
to  realize  on  his  accounts.  These  or 
other  causes  all  have  their  influences, 
and  in  many  cases  it  is  unavoidable.  But 
I  want  to  point  out,  and  I  cannot  em- 
phasize this  too  strongly,  that  while  the 
wholesaler  makes  every  allowance  for 
the  customer  who  is  unable  to  pay  or 
pay  in  full,  and  is  always  ready  to  af- 
ford reasonable  assistance  on  these  oc- 
casions, there  is  absolutely  no  excuse 
for  the  merchant  who  persistently  ig- 
nores his  maturing  paper,  without  even 
taking  the  trouble  to  advise  his  creditors 
of  his  inability  to  meet  these  obligations. 
Wholesalers  have  their  own  troubles  and 
nothing  can  be  more  discouraging  than 
to  have  a  sheaf  of  drafts  presented 
every  morning  with  the  notation  'No 
response  to  notice'  marked  by  the  bank 
thereon. 

"One  would  almost  imagine  from  the 
indifference  with  which  some  merchants 
treat  their  obligations  that  the  whole- 
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sale  houses  had  unlimited  capital  at 
their  command  and  the  return  of  a  few 
thousand  dollars'  worth  of  paper  an 
hour  or  so  before  the  bank  closes  were 
a  mere  item  in  the  day's  work.  This  is 
far  from  the  truth  as  the  wholesaler  has 
thousands  to  provide  for  where  the  re- 
tailer has  hundreds,  and  this  unbusiness- 
like treatment  of  drafts  is  not  only 
therefore  a  serious  inconvenience  to  the 
creditor,  but  it  also  shakes  his  confid-. 
ence  in  the  debtor  whose  affairs  are  con- 
ducted in  so  loose  a  manner. 

"On  the  other  hand  when  a  merchant 
linds  himself  unable  to  meet  a  maturing 
bill,  or  is  only  in  a  position  to  pay  part 
of  same,  how  easy  for  him  to  sit  down 
a  few  days  before  the  due  date  of  his 
obligation  and  manfully  write  his  credi- 
tor to  his  effect,  stating  briefly  the 
cause  of  his  embarrassment,  and  it  is  a 
rare  instance  indeed  when  the  neces- 
sary assistance  is  not  promptly  forth- 
coming. Note  the  different  aspect  of  the 
whole  situation — the  debtor  has  done  the 
best  he  could  under  the  circumstances — ■ 
the  creditor  is  in  a  position  to  make 
ample  provision  for  the  returning  paper, 
and  what  is  perhaps  more  important,  his 
confidence  is  strengthened  in  the  cus- 
tomer who  has  shown  conclusively  that 
he  is  conducting  his  affairs  in  a  proper 
and  business-like  manner.  The  merch- 
ant who  does  not  do  this  is  not  only  a 
source  of  annoyance,  and  frequently, 
loss  to  his  suppliers,  but  he  is  also  a 
detriment  to  the  interests  of  his  fellow 
merchants,  and  the  sooner  he  is  out  of 
business  the  better. 

Knowing  Where  One  Is  At. 

"It  is  perhaps  unnecessary  for  me  to 
refer  to  the  importance  of  the  financial 
statement  in  establishing  a  credit.  It  is 
not  only  a  question  of  the  creditor  hav- 
ing full  knowledge  of  the  business  af- 
fairs of  his  customer,  but  it  is  also  a 
question  of  the  customer  knowing  exact- 
ly his  own  position  at  all  times,  in  order 
that  he  may  intelligently  carry  on  his 
transactions.  Too  mucn  care  cannot  De 
exercised  in  preparing  these  statements. 
Due  allowance  must  be  made  for  depre- 
ciation, shrinkage,  bad  debts,  and  the 
hundred  and  one  details  that  encroach 
on  the  profits  of  a  business.  Even  if  he 
errs  on  the  conservative  side,  it  is  much 
better  for  a  man  to  be  better  off  than  he 
thinks  he  is  than  to  think  he  is  better 
off  than  a  closer  investigation  of  his  af- 
fairs would  warrant.  In  the  latter  case 
he  is  apt  to  make  undue  drafts  on  his 
business,  and  this  in  the  end  frequently 
leads  to  disaster.  In  analyzing  his  fin- 
ancial statement  as  a  basis  for  future 
expenditures,  due  consideration  must  be 
given  by  the  merchant  to  his  volume  of 
business  as  compared  with  his  operating 
expenses.     Assets  will  quickly  disappear 

(Continued  on  page  58.) 


Modern  Equipment  to  Facilitate  Merchandising 

The  Hardware  Store  of  C.  T.  Laird,  Regina,  Possesses  Many 
Model  Features— One  of  the  Predominating  Features  is  the 
Excellent  Manner  in  Which  Goods  Are  Displayed. 

By    Norman   A.   Ruse,    Publicity   Commissioner,    Regina. 


A  HARDWARE  store  with  an  econ- 
_/\_  omical  arrangement  and  an  excep- 
tionally good  display  space  is  that 
of  C.  T.  Laird,  of  Regina,  Saskatchewan. 
The  store  is  of  the  dimensions  of  25  ft. 
by  112  ft.,  and  silent  salesmen  line  each 
side  for  almost  the  entire  length  of  the 
store.  These  cases  also  do  duty  as 
counters.  At  the  rear  of  the  store  is  an 
elevated  office  from  which  Mr.  Laird  has 
an  unobstructed  view  of  all  parts  of  the 
store,  and  the  workrooms  at  the  rear. 

Mr.  Laird  went  West  in  1900,  and  for 
the  first  five  years  conducted  a  business 
in  Indian  Head.  He  then  decided  to 
seek  a  larger  field,  and  settled  in  Regina. 
His  first  store  in  Regina  was  at  2118 
Eleventh  avenue.  His  trade  grew,  and 
an  addition  to  his  selling  space  was  re- 
quired. A  disastrous  fire  caused  a  set- 
back to  his  business  for  a  time,  but  he 
rebuilt  his  store  and  put  in  a  new  stock. 
He  continued  business  at  this  stand  un- 
til 1913,  when  he  leased  a  three-storey 


block  on  Hamilton  street,  Regina — one 
of  the  main  thoroughfares.  Half  of  the 
ground  space  he  re-leased  to  a  restaur- 
ant, and  the  two  upper  storeys  are  rent- 
ed as  business  offices. 

His  present  store  is  well  arranged,  and 
is  said  to  have  every  convenience  known 
to  the  hardware  trade  to  facilitate  rapid 
and  easy  merchandising.  Wall  fittings 
and  shelving,  sample  glass  front  drawers 
— a  battery  of  self-measuring  oil  pumps 
with  a  gasoline  auto  filling  station  on 
the  street  in  front  of  the  store,  are  all 
attached.  Five  silent  salesmen  and  glass 
walled  cases  add  materially  to  the  ap- 
pearance and  convenience  of  the  store. 

Recently,  Mr.  Laird  decided  on  a  new 
departure  and  appointed  Mr.  Humphries, 
an  eastern  hardware  man  with  wide  ex- 
perience, as  store  manager. 

Mr.  Laird  is  a  great  believer  in  adver- 
tising, and  always  endeavors  to  pull  off 
something  original.     In  this  way  his  ad- 


vertisements attract  more  than  passing 
attention. 

Hardwaremen  will  be  particularly  in- 
terested in  the  manner  in  which  all  lines 
are  displayed.  An  exceptionally  large 
space  is  devoted  to  household  goods,  and 
as  shown  in  the  photograph,  a  large 
stock  of  enamelware,  tinware,  aluminum- 
ware,  japanned  ware,  etc.,  is  carried. 
In  this  department  silent  salesmen  are 
used  to  display  cut  glass,  coffee  percola- 
tors, tea  sets,  trays,  electrical  ap- 
pliances, etc. 

The  tool  department  is  also  sampled 
attractively,  and  mechanics  visiting  the 
store  can  see  at  a  glance  a  large  range  of 
tools,  neatly  sampled.  The  shelving  ex- 
tends to  the  ceiling  and  the  upper 
shelves  are  accessible  by  means  of  slid- 
ing ladders.  That  Mr.  Laird  believes  in 
modern  equipment  as  a  means  of  facili- 
tating merchandising  is  evidenced  by  the 
splendid  equipment  shown  in  the  ac- 
companying illustration. 


Interior  view  of  C.  T.  Laird  hardware  store,  Regina,    Sask. 
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Two  Dollars  per  Year 


Watch  Your  Credits 


\T  this  season  of  the  year,  and,  particularly  during 
the  present  year,  the  retail  hardwareman  should 
watch  credits  closely.  Many  people  in  purchasing 
spring  supplies  are  inclined  to  overbuy  and  will  purchase 
more  than  they  can  conveniently  pay  for.  It  is  therefore 
important  that  if  at  all  possible,  a  settlement  should  be 
made  at  the  time  of  sale.  In  extending  credit  to  custo- 
mers it  is  a  good  plan  to  have  an  understanding  as  to  the 
length  of  time  the  account  is  to  be  allowed  to  run,  also 
as  to  the  amount  of  credit  to  be  extended.  There  is  no 
good  reason  why  a  retail  hardware  merchant  should  be 
compelled  to  wait  for  2  or  3  years  or  longer  for  the  set- 
tlement of  an  account— and  yet  you  find  such  a  condition 
existing  in  many  instances.  The  retailer  should  adopt  a 
set  rule  for  credit  accounts,  and  stick  to  it.  The  manu- 
facturers and  jobbers  have  specific  terms  of  sale. 

The  terms  are  definitely  stated  in  every  quotation  and 
on  every  invoice.  The  jobber  or  manufacturer  does  not 
consider  it  discourteous;  nor  does  he  hesitate  to  demand 
payment  at  maturity.  Compliance  with  terms  is  expected 
and  no  time  is,  or  should  be  lost  in  inviting  attention  to 
delinquencies.  What  about  the  retailers?  In  some  cases 
a  strictly  cash  business  is  carried  on.  Others  demand 
settlement  every  30  days  and  still  others — and  many  of 
them — have  no  set  rules.  In  some  cases  the  terms  are 
"payable  at  your  convenience."  Some  customers  adopt 
the  slogan:  "Let  the  hardwareman  wait,"  and  the  result 
is  that  the  hardwareman  is  often  making  excuses  to  the 


manufacturers  and  jobbers,  for  slowness  in  meeting  pay- 
ments. The  retailer  is  not  permitted  to  overlook  that  he 
is  expected  to  comply  with  terms — why  should  the  custo- 
mers of  the  retailer  be  allowed  to  do  so?  It  is  claimed 
that  the  great  diversity  of  resource  and  occupation  makes 
it  almost  impossible  to  fix  retail  terms  as  uniform  and 
general  as  can  be  done  by  jobbers  and  manufacturers  but 
this  does  not  justify  the  prevalent  neglect  in  fixing  terms 
in  retail  credits.  On  the  contrary  this  very  diversity 
makes  all  the  more  necessary  that  terms  be  specifically 
agreed  on  with  every  credit  customer.  A  credit  manager 
in  speaking  on  the  subject  said  recently: 

"The  terms  in  each  case  should  be  made  to  fit  the  con- 
dition and  resource  of  that  customer;  or,  if  the  require- 
ments of  the  customer  cannot  be  logically  met,  the  credit 
should  be  declined.  The  terms  agreed  on  should  be  spe- 
cific; and  payments,  not  voluntarily  made  as  agreed, 
should  be  asked  for,  and,  if  necessary,  insisted  upon. 
Weekly  accounts  should  have  weekly  attention;  monthly 
accounts,  monthly  attention.  Accounts,  running  longer 
than  a  month,  unless  closed  by  note,  should  be  kept  before 
the  debtor  by  monthly  statements,  each  statement  showing 
prominently  the  maturity  date. 

"The  developing  and  enforcement  of  such  system  does 
not  preclude  consideration  and  even  latitude  in  cases 
where  conditions  have  changed  through  unforeseen  reasons, 
so  that  a  customer  is  unable  to  fulfil  his  agreement." 


The  Business    Situation 


THE  advent  of  warmer  weather  has  stimulated  busi- 
ness in  many  lines  pertaining  to  the  hardware  trade 
and  retailers  are  finding  a  ready  sale  for  many  lines 
of  spring  goods.  With  continued  fine  weather  prevailing, 
the  trade  should  be  very  busy  for  the  next  few  weeks. 
While  it  cannot  be  said  that  business  is  booming,  a  very 
fair  volume  is  passing,  and  considering  general  conditions 
since  the  first  of  the  year,  the  hardware  trade  has  little 
room  for  complaint.  Hardware  jobbers  have  been  busy 
since  the  first  of  the  month.  The  metal  markets  are  still 
quiet  and  buyers  are  cautious.  The  paint  season  for  the 
retailer  is  just  starting  and  from  now  on  there  will  be  a 
steady  demand  for  painting  materials.  In  some  centres 
much  additional  business  is  being  secured  through  the 
boosting  of  the  "Clean  up  and  Paint  up"  movement. 
Stove  manufacturers  report  business  as  only  being  fair, 
although  there  is  a  good  demand  for  gas  ranges,  summer 
stoves,"  etc.  Credits  are  being  closely  watched,  and  col- 
lections generally  are  fair. 


An  extract  from  a  recent  issue  of  Financial  Post  says : 

"In  the  meantime  manufacturers  and  jobbers  gener- 
ally are  exercising  the  utmost  care  with  respect  to  the 
giving  of  credit  and  do  not  manifest  any  particular  anxi- 
ety to  make  sales  except  to  buyers  in  an  unquestionable 
position. 

' '  It  will  be  noted  that  in  the  West  bank  clearings  con- 
tinue to  contract  abnormally.  During  the  last  week  in 
April  the  contraction  was  over  20  per  cent.,  and  for  the 
entire  month  was  equal  to  that  figure.  In  the  East  the 
contraction  is  not  quite  so  marked.  It  is  felt,  however, 
that  Eastern  Canada  is  beginning  to  feel  more  acutely  the 
continued  depression  in  the  West.  As  we  have  indicated, 
the  inclination  of  the  West  to  mixed  farming  and  the  al- 
ready larger  shipments  of  livestock  ought  very  soon  to 
improve  the  outlook  there.  Bankers  are  extremely  hope- 
ful as  they  have  reason  to  be  by  the  marked  improvement 
in  their  own  position  during  the  past  three  months. ' ' 
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HARDWARE    AND     METAL 


A  Strong  Indictment  of  Price-Cutting 


IN  another  part  of  this  issue  appears  an  article  on  price 
maintenance,  which  is  perhaps  the  strongest  presenta- 
tion of  the  case  against  price-cutting  that  has 
yet  been  seen.  It  shows  conclusively  the  inevitable  con- 
sequences of  retail  price-cutting.  When  a  retail  merchant 
starts  to  cut  an  established  price  he  just  hurts  himself, 
then  his  competitors  and  finally  the  manufacturer  and  the 


public.    Everyone  suffers.     The  price-cutter  leaves  a  trail 
of  blasted  profits  and  vanished  service  in  his  wake. 

The  article  is  well  worth  reading.  Written  from  one 
standpoint  only — cutting  established  prices — it  neverthe- 
less serves  as  a  sweeping  denunciation  of  price-cutting  in 
every  phase.  It  presents  the  matter  in  what,  to  many, 
will  be  a  new  light. 


The  Mail  Order  Menace 


ELSEWHERE  in  this  issue  an  announcement  is  made 
regarding    the    incorporation    of    a   new    mail    order 
house   which   it   is  said   will   have   headquarters   in 
Winnipeg.     The  new  firm  is  capitalized  at  $1,000,000. 

Every  time  a  new  mail  order  concern  starts  business 
in  Canada  it  means  extra  loss  of  business  to  merchants 
in  the  small  towns,  for  they  are  affected  most.  The  mail 
order  houses  to-day  are  doing  more  damage  to  the  small 
towns  and  small  town  merchants  than  anything  else.  The 
mail  order  houses  are  splendidly  organized  and  the  pen- 
dulum is  at  present  swinging  with  them.  Many  of  the  peo- 
ple in  the  small  towns  do  not  realize  the  necessity  for 
loyalty  to  their  home  industries.  In  some  cases  the  retail 
merchants  are  themselves  to  blame  to  some  extent  on 
account  of  their  lax  and  unaggressive  methods.  In  other 
cases  there  are  merchants  who  are  making  splendid  fights 
against  the  inroads  of  mail  order  houses,  but  even  by 
adopting  aggressive  methods  and  endeavoring  to  hold 
the  trade  at  home,  they  stand  to  lose  a  large  volume  of 
local  trade.  The  business  of  some  mail  order  houses  has 
reached  alarming  proportions.  In  the  city  of  Chicago 
there  are  two  mail  order  houses  that  did  over  $164,000,000 
business  last  year.  Another  mail  order  house  organized 
three  years  ago  has  grown  at  a  wonderful  rate  and  the 
annual  turnover  has  reached  several  millions  of  dollars. 
American  small  town  retailers  are  feeling  the  effects  of 
mail  order  competition  to  a  greater  extent  than  Canadian 
merchants.     Canadian  mail  order  houses  have  been   ag- 


gressive and  the  volume  of  business  they  annually  secure 
from  small  towns  in  Canada,  runs  close  to  the  $100,000,- 
000  mark.  The  advent  of  another  mail  order  house  means 
that  in  addition  to  the  new  firm  in  the  field  the  older 
houses  will  be  even  more  aggressive  than  they  have  been 
in  the  past.  In  the  United  States  a  national  society  is 
being  formed  to  help  the  country  merchants.  The  organiz- 
ation will  be  called  the  Home  Town  Organization  of 
America.  The  purpose  of  the  organization  is  to  bring 
more  business  to  the  country  merchant. 

In  creating  the  organization  the  members  claim  no 
altruistic  motive  but  solely  the  purpose  to  help  the  coun- 
try merchant  adopt  more  modern  methods  so  that  he  may 
sell  more  goods,  put  up  a  stronger  competition  against 
the  mail  order  houses,  and  so  become  a  larger  purchaser 
from  the  wholesaler  and  jobbers. 

The  Home  Town  association  makes  an  appeal  to  the 
country  merchant  to  advertise,  hustle,  hold  and  build  up 
his  trade.  Further  than  that  it  appeals  to  the  farmers 
and  local  public  spirit  to  trade  at  home  and  thereby  help 
to  build  up  the  home  country  town.  The  local  towns  and 
the  local  merchants  are  of  inestimable  value  to  the  farmers, 
but  without  the  patronage  of  the  latter  the  former  can- 
not expect  to  prosper  to  any  large  degree.  Home  Town 
organizations  should  be  started  in  every  town  in  Canada, 
and  the  retail  merchant  should  be  at  the  back  of  the 
organizations. 


Editorial  Briefs 


ANOTHER  MAIL  ORDER  house  for  Canada. 

*  *         • 

ADVERTISE  AND  YOU  will  know  few  dull  days. 

*  •         • 

SPRING  HOUSECLEANING  is  now  in  full  swing. 

*  •         • 

ARE  YOU  FEATURING  spring  housecleaning  requisites? 

*  *         » 

HE  FEELS  THAT  every  man  and  woman  is  a  prospective 

paint  customer. 

*  •         • 

ARE  YOU  THE  missionary  of  the  gospel  of  good  paint 

in  your  district? 

*  »         * 

BECOME  ACQUAINTED  with  the  regulations  governing 
the  sale  of  poisons. 

WITH  THE  ADVENT  of  warm  weather  comes  increased 

business — and  profits. 

*  *         * 

MODERN  STORE  EQUIPMENT  is  one  of  the  greatest 

assets  of  the  live  hardwareman. 

»         *         • 

IF  PEOPLE  JUDGE  an  ad.  on  the  first  glance,  some  ad- 
vertisements must  have  a  cruel  impression. 


43 


THESE  ARE  THE  days  for  the  merchant  who  wants  to 
make  his  show  window  pay  big  dividends. 

*  *         * 

THE  "CLEAN  UP  AND  Paint  Up  Campaign"  is  off  to 
a  good  start.    Do  your  share  to  help  it  along. 

»         *         * 

THE  KEEN  PAINT  salesman — may  his  tribe  increase — 
finds  much  stimulation  in  these  bright  Spring  days. 

*  *         * 

NOW  THAT  THE  BALL  season  has  commenced  it  is 
anticipated  that  the  delivery  boy  will  again  lose  a  grand- 
mother or  two. 

*  •         • 

ALBERTA  MERCHANTS  discussed  some  important  busi- 
ness questions  at  their  convention  this  week.  Watch  for 
full  report  in  next  issue. 

*  *         * 

THE  WESTERN  EDITOR  of  Hardware  and  Metal  writing 
on  the  train  from  Saskatoon  to  Edmonton  states  that 
conditions  in  the  smaller  towns  such  as  Yorkton,  Hum- 
boldt, Wilkie,  Wadena  and  others  of  similar  size  have 
been  adversely  affected  but  little  by  the  trade  depression. 
This,  he  says,  is  due  to  the  fact  that  the  people  were  not 
caught  with  large  real  estate  holdings  when  the  slump 


Making  a  Strong  Plea  for  Price  Maintenance 

One  Price  in  All  Stores  at  One  Time — An  Article  Dealing  With 
Uniform  Standardized  Products  on  Which  the  Manufacturer  Has 
Tried  to  Name  a  Uniform  Price. 

By  William  Hard,  in  Everybody's  Magazine. 


KOLYNOS  Tooth-Paste,  and  Kel- 
logg 's  Corn  Flakes,  and  the  Inger- 
soll  Watch,  and  Cheney's  "Shower- 
Proof  Foulards,"  and  hundreds  of  other 
well-known  and  widely-wanted  products 
are  so  well  known  and  so  widely  wanted 
that  various  retailers  every  now  and 
then  make  up  their  minds  to  do  their 
best  not  to  sell  them  at  all. 

Why?  They  are  being  cut-priced  in 
the  retail  market.  They  are  "leaders." 
They  are  too  prominent.  Their  names 
are  too  famous.  They  have  climbed  too 
high.  Down  with  them,  under  the  count- 
er; or,  better,  if  possible,  out  with  them 
through  the  door! 

The  more  readily  the  public  purchases 
them  at  such  times,  the  more  reluctant- 
ly the  retailers  handle  them. 

Sounds  like  a  madhouse.  Is  a  mad- 
house. And  getting  madder  every  day, 
ever  since  the  Supreme  Court  of  the 
United  States  wandered  into  it. 

The  Ultimate  Consumer  rejoices,  and 
smells  the  Bargain  Sale  afar  off,  and 
gambols  like  a  young  goat  upon  the 
mountains.  He  reads  the  cut-price  ad- 
vertisements in  the  papers,  speeds  to 
the  madhouse,  buys  a  few  "leaders"  and 
"bargains"  and  a  great  many  other 
things  that  are  not  leaders  and  not  bar- 
gains, and  then  goes  his  way  highly 
pleased  with  himself — and  crazier  than 
any  of  the  patients. 

This  article  is  written  to  give  him — 
and  her — a  glimpse  at  the  interior  deco- 
rations of  the  Bargain  Scheme  of  Selling 
Standard  Products — and  at  what  it  does 
to  the  production  and  distribution  of 
good  goods. 

Cheney's  "Shower-Proof  Foulards," 
for  instance. 

A  friend  of  the  people  in  Boston  pro- 
minently advertised  his  determination 
to  sell  Cheney's  "Shower-Proof  Foul- 
ards" across  the  silk  counter  of  his  store 
at  a  big  cut  from  the  regular  price.  Com- 
petitors of  his,  owners  of  other  retail 
establishments,  took  a  look  at  his  adver- 
tisements, buzzed  in  haste  for  steno- 
graphers, and  began  dictating  advertise- 
ments in  reply. 


"Price-Cutting,"  as  spoken  of  in  this 
article,  has  nothing  to  do  with  potatoes 
or  spring  hats  or  any  other  commodity 
subject  to  fluctuating  prices  and  closing- 
out  sales.  It  has  only  to  do  with  Uniform 
Standardized  Products  on  which  the 
manufacturer  has  tried  to  name  a  Uniform 
Standard   Price. 


Within  a  few  days,  cut  impinging  on 
cut,  Cheney's  "Shower-Proof  Foulards" 
were  being  sold  in  Boston  at  as  low  as 
fifty-seven  cents  a  yard. 

There  was  just  one  disadvantage  to 
the  retailer  in  continuing  to  sell  these 
goods  at  that  price.  He  had  to  pay  a 
higher  price  himself  to  the  manufactur- 
ers. He  had  to  take  sixty  cents  of  his 
own  money  and  hand  it  to  Cheney  Bro- 
thers, silk  manufacturers,  in  order  to 
get  a  yard  of  their  "Shower-Proof  Foul- 
ards" to  pass  on  to  the  public  at  fifty- 
seven  cents. 

As  often  as  he  passed  it  on,  he  lost 
three  cents  plus  a  good  many  more 
cents  representing  his  rent  and  his  sal- 
aries and  the  rest  of  his  cost  of  doing 
business. 

It  was  time  to  ring  for  ice-water  and 
a  few  padded  cells. 

So  then,  right  then,  the  punishment  of 
Cheney  Brothers  began.  They  were  ut- 
terly and  shiningly  innocent.  They 
hadn't  started  this  cut-price  trouble. 
They  had  objected  to  it,  clamorously.  It 
wasn't  their  crime  at  all.  But  they 
were  punished  for  it  just  the  same. 

For,  right  then,  various  retailers  in 
Boston  began  to  be  aweary  of  Cheney's 
"Shower-Proof  Foulards."  They  began 
to  think  scorn  and  disgust  for  the  be- 
havior of  an  article  which  had  gone  and 
got  itself  beaten  down  below  the  profit- 
level.  They  began  to  be  filled  with  ad- 
miration and  affection  for  the  character 
of  certain  other  foulards,  charming  fou- 
lards, on  which  there  had  been  no  such 
bargain  advertising,  on  which  the  pub- 
lic had  not  yet  been  led  to  expect  an  un- 
reasonably low  price,  and  on  which  a 
profit  could  still  be  made. 

That  season,  in  Boston,  the  sales  of 
Cheney's  "Shower-Proof  Foulards"  fell 
off  from  their  customary  total  by  more 
than  a  third. 

Something  had  been  done  to  the  Ulti- 
mate Consumer.  The  retailers,  instead 
of  giving  her  what  she  wanted  to  have, 
had  been  giving  her  what  they  wanted 
her  to  have. 

When  she  went  into  her  favorite  score 
to  buy  Cheney's  "Shower-Proof  Fau- 
lards, "  they  were  no  longer  in  stock. 
They  had  been  sold  out  and  no  more  of 
Hi  em  had  been  ordered. 

Or  else,  more  usually,  though  they 
were  still  in  stock,  they  were  occupying 
the    background    and    obscurity,     while 
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other  foulards  were  occupying  the  fore- 
ground and  the  conversation  ;>f  the 
salespersons. 

The  result,  as  the  sales-record  proves, 
was  that  thousands  of  persons  who  had 
customarily  bought  Cheney's  "Shower- 
Proof  Foulards"  were  induced  that 
season  to  buy  other  foulards  instead. 
They  went  in  to  get  one  thing.  They 
came  out  with  another.  Their  access  to 
the  one  thing  they  knew  they  wanted 
had  been  narrowed,  and  it  had  also  been 
planted  with  diverting  hedges  and  mazed 
with  alluring  by-paths  leading  towards 
other  things,  substitutes. 

I  do  not  say  that  the  substitutes  were 
not  just  as  good.  Their  goodness  is  not 
here  the  point. 

The  point  is  the  substitution  itself.  If 
you  really  want  foulard  A  and  get  fou- 
lard B,  foulard  B  is  a  substitute. 

And  here  we  come  to  the  seeds  in  the 
core   of  retail  merchandising. 

The  Ultimate  Consumer  has  a  right  to 
expect  that  her  retailer  shall  exercise 
an  impartial  judgment  in  her  behalf  with 
regard  to  those  two  foulards.  But  it  is 
preposterous  to  think  that  he  will  do  so 
when  Price-Cutting  has  taken  the  re- 
tail profit  out  of  foulard  A.  "On  the 
whole"  and  "in  the  long  run"  and  "by 
and  large"  and  "taking  one  considera- 
tion with  another,"  the  mass  of  retailers 
will  "push" — successfully — the  wares 
on  which  the  retail  profit  still  exists, 
and  they  will  "knock" — successfully — 
the  Wares  on  which  the  retail  profit  has 
been  destroyed. 

That  is  not  good  for  the  public.  It  is 
very  bad.  And  it  is  especially  and  par- 
ticularly bad  when  you  go  on  to  the  next 
point  in  it. 

What  had  Cheney  Brothers  done  to 
deserve  that  extremely  painful  contrac- 
tion of  their  sales  in  Boston? 

They  had  succeeded,  as  various  other 
textile  manufacturer  have  succeeded,  in 
giving  their  products  a  good  name. 
That's  what  they  have  done.  They  had 
spent  some  eighty  years  making  the  name 
Cheney  mean  something,  and  something 
right,  on  bolts  of  silk.  That's  the  fault 
they  had  committed. 

That  was  why  the  friend  of  the  people 
made  such  a  stir  in  the  pocketbook  of 
the  Ultimate  Consumer  when  he  an- 
nounced that  he  would  cut  a  Cheney 
product.  That  was  why  competitors 
felt  obliged  to  meet  his  cut  and  2-o  under 
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When  you  see  a  lot  of 
cut  prices  on  standard 
products,  remember  you 
are  seeing  in  most  cases  an 
Injury  to  the  manufactur- 
ers of  those  products  an 
injury  to  true  competition, 
and  a  final  injury  to  the 
buying  public. 


it.      That    was    why    the    sale    went    on 
and  on   to   its  disastrous   finish. 

So  now  you  see  how  to  do  it.  Make 
a  product.  Make  an  individual  product. 
Remember  that.  Individualize  it.  Put 
personality  into  it.  Make  it  different 
from  other  products.  Give  it  a  name  to 
be  known  by.  Make  that  name  known 
favorably.  The  public  wants  your  pro- 
duct. It  becomes  famous.  Then  the 
Price-Cutting  will  begin.  Then  the  de- 
struction of  the  retail  profit  will  begin. 
Then  the  unwillingness  of  the  mass  of 
retailers  to  "push"  your  product  will 
begin.  Then  their  eagerness  to  sell  sub- 
stitutes for  your  products  will  begin. 
Then  the  contraction  of  your  sales  will 
begin.  And  you  will  be  punished  for 
having  made  a  uniform,  standard,  in- 
dividualized, named  and  known  pro- 
duct. 

But  that  is  precisely  the  kind  of  pro- 
duct which  is  the  peak  of  modern  manu- 
facture   and    which    the    Ultimate    Con- 
sumer most  wants. 
The  Fate  of  Cosmo  Buttermilk  Soap. 

See,  then,  the  contending  forces: 

On  the  one  side,  Price-Cutting  and 
Substitution,  fortified  by  certain  recent 
decisions  of  the  Supreme  Court.  On  the 
other  side,  the  growth  of  Individuality 
in  Manufacture  and,  along  with  it,  the 
One-Price  System. 

It  is  the  manufacturer  of  the  indi- 
vidualized product  who  has  tried  to  say 
to  the  retailer:  "One  Price — to  All  Con- 
sumers at  All  Times!" 

He  is  driven  to  this  policy.  He  re- 
members what  happened  to  Cosmo  But- 
termilk Soap. 


It  was  a  famous  soap  in  its  day.  Its 
regular  price,  retail,  was  ten  cents.  That 
was  the  price  at  which  the  manufactur- 
ers asked  the  retailers  to  retail  it. 
Asked. 

At  this  point  some  of  the  members  of 
the  Judiciary  Committee  of  the  House 
of  Representatives  begin  to  fear  with  a 
great  fear. 

There  is  a  bill  in  Congress  saying  that 
the  manufacturer  may  bind  the  retailer 
to  retail  his  product  at  a  settled  price, 
at  one  price,  with  no  price-cutting  toler- 
ated. This  bill  was  introduced  by  Mr. 
Stevens  of  New  Hampshire. 

Many  Congressmen  are  troubled,  sin- 
cerely troubled.  If  the  Stevens  bill  were 
passed,  what  would  prevent  the  manu- 
facturers of  Cosmo  Buttermilk  Soap 
from  binding  the  retailer  to  retail  their 
soap  at  twenty  cents — or  at  a  dollar? 
And  then  think  how  the  public  would 
be  plundered! 

The  poor  innocent  manufacturers  of 
Cosmo  Buttermilk  Soap!  They  didn't 
know  that  the  game  of  business  was  so 
easy.  They  were  in  it.  They  would  have 
liked  well  enough  to  sell  their  soap  at  a 
dollar  or  at  ten  dollars.  But  they  could- 
n't. And  the  reason  why  they  couldn't 
was  so  simple  and  so  annoying.  Their 
cruel  competitors  wouldn't  let  them. 

The  world  seethes  with  the  suds  of 
the  soaps  of  competing  soap-manufactur- 
ers. The  manufacturers  of  Cosmo  But- 
termilk Soap  had  to  get  down  into  that 
competition  and  swim.  They  swam.  They 
compared  their  soap  with  the  other 
soaps,  the  countless  other  soaps,  already 
on  the  market.  They  decided  it  could 
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hold  its  own  in  the  ten-cent  class.  They 
risked  their  money  on  their  guess,  and 
offered  it  at  ten  cents.  And  they  won. 
They  won  by  verdict  of  the  public  itself. 

The  public  bought  Cosmo  Buttermilk 
Soap  at  ten  cents,  compared  it  on  its 
own  account  with  other  ten-cent  soaps, 
decided  that  it  was  a  good  soap  at 
the  price,  and  then  came  back  and  Lought 
it  again- — and  again. 

Cosmo  Buttermilk  Soap  became  pros- 
perous, competitively;  and  its  name,  its 
trade-mark,  became  valuable— so  much 
so  that  its  owners  were  offered  more 
than  a  quarter  of  a  million  dollars  for 
it,  and  declined. 

But  there  was  a  danger.  The  danger 
was  in  having  any  name  at  all.  The 
danger  was  in  being  individualized. 

Let  me  shift  for  just  a  moment  from 
soap  to  coffee. 

Here's  a  coffee  quite  nameless,  lying 
in  a  bin.  Well,  you  can't  hurt  it,  no 
matter  what  price  you  sell  it  at.  And 
the  Ultimate  Consumer  does  actually 
buy  it  at  thirty-eight  cents  and  goes 
her  way  still  highly  pleased  with  her- 
self. She  doesn't  know  that  it  also  sells 
at  twenty-five  cents  a  pound. 

I  mention  thirty-eight  cents  and  twen- 
ty-five cents  out  of  real  life.  The  As- 
sociation for  the  Improvement  of  the 
Condition  of  the  Poor  in  New  York 
City  has  been  inquiring  at  length  into 
retail  prices.  Here's  a  coffee  shoveled 
out  of  a  bin  and  taken  to  a  certain 
store.  There  it  sells  at  thirty-eight. 
It  is  shoveled  out  of  that  same  bin  and 
taken    to   a   certain    other   store,    owned 
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by  the  same  firm,  and  there,  it  sells  at 
twenty-five.    Anonymous  coffee. 

And  tea.  Emerging  from  its  sack,  it 
travels  to  one  store  and  sells  at  thirty- 
five  cents  a  pound.  Emerging  from  the 
same  sack,  it  travels  to  another  store, 
owned  by  the  same  firm  in  the  same  city 
of  New  York,  and  sells  at  seventy.  Anon- 
ymous tea. 

Happy  anonymous  commodities!  The 
Ultimate  Consumer  buys  them  at  one 
price  here  to-day  and  at  another  price 
there  to-morrow,  and  all  is  as  merry  as 
an  Oriental  bazaar.  She  can't  remem- 
ber anything-  against  them  because  she 
can't  remember  them.  She  looks  into 
their  blank  identical  faces  and  there's 
nothing  to  remember  them  by.  They 
can  be  sold  to  her  at  a  score  of  different 
prices  and  she  doesn't  know  it. 

But: 
UNIVERSAL    DEPARTMENT    STORE 

BARGAIN    SALE 

COSMO    BUTTERMILK    SOAP 
NOW    THREE    CENTS 

The  Ultimate  Consumer  remembers 
that.  "Cosmo  Buttermilk  Soap." 
"Three  Cents."  The  name  and  the 
price. 

Enter,  then,  lady  into  neighborhood 
grocery  store. 

Lady:    "Cosmo  Buttermilk  Soap." 

Grocer:     "Ten    cents." 

Lady  (sweetly):   "Robber!" 

And,  exit,  one  lost  lady-customer. 

Grocer  sits  down  and  writes  to  Cosmo 
Buttermilk   Soap   manufacturers : 

Gentlemen: 

You  sell  me  your  soap,  like  everybody 
else  making  standard  articles,  at  price 
which  gives  me  only  narrow  margin  for 
profit.  And  now  you  let  Universal  De- 
partment Store,  this  city,  sell  your  soap 
for  three  cents.  If  you  look  for  any 
more  business  from  me  you  will  be  looking 
longer  than  I  will  live.  Please  cancel  the 
order  I  sent  you  yesterday.  Everybody 
told  me  you  was  a  snide  firm,  and  now  I 
know  it. 

Yours  respectfully, 


There  are  millions  of  such  letters  in 
the  files  of  the  manufacturers  of  indi- 
vidualized products. 

The  price  of  an  individualized  product 
is  as  much  a  part  of  its  individuality 
as  its  name.  Demoralize  the  price  and 
you  demoralize  the  product. 

A  Forest-Fire  in   Soap. 

In  Reading,  Pennsylvania,  there  were 
ninety  retailers  handling  Cosmo  Butter- 
milk Soap.  It  wasn't  a  cut-price  war.  It 
was  a  mob  massacre  of  a  defenseless 
commodity.  The  price  was  trampled 
down  to  three  cents  and  kept  there,  an 
advertisement  for  the  retailers  who 
were  doing  it  and  a  quick  death  for  Cos- 
mo Buttermilk  Soap. 


Death — because,  in  the  end,  the  repu- 
tation of  Cosmo  Buttermilk  Soap  was 
totally  destroyed.  All  the  Ultimate  Con- 
sumers residing  in  that  city  got  it 
marked  down  in  their  minds  as  a  three- 
cent  product.  It  wasn't.  It  couldn't  be 
made  and  sold  at  that  price.  But  the 
public  couldn't  be  got  to  go  above  that 
price  again.  Whereupon,  its  reputation 
having  gone,  its  value  as  an  advertise- 
ment for  the  retailers  went  too.  As  for 
the  retail  profit  on  it,  that  had  gone 
long  ago.  There  was  nothing  left  in  it. 
And  eighty  of  the  ninety  retailers 
threw  it  out  of  their  stores. 

Reading  was  imitated  by  city  after 
city.  It  was  no  longer  a  local  massacre. 
It  was  a  forest-fire,  catching  and  spread- 
ing. The  firm  which  was  manufactur- 
ing Cosmo  Buttermilk  Soap  was  not  old 
enough  or  strong  enough  to  make  any  ef- 
fective resistance.  Within  two  years  vir- 
tually the  whole  of  its  area  of  distribu- 
tion had  been  burned  over  and  left 
bare. 

A  young  firm,  a  new  product,  a  com- 
petitive price,  the  public  pleased.  Just 
the  kind  of  thing  that  must  be  fostered 
forever  in  order  that  industrial  and 
commercial  progress  may  never  cease 
among  us.  Slaughtered — by  the  firm's 
own  distributers — over  whom  it  had  no 
control ! 

Cosmo  Buttermilk  Soap  was  revived — 
a  bit.  But  it  has  never  come  back  to 
as  large  a  sale  in  a  month  as  it  used 
to  have  in  a  morning. 

How  can  it  said  to  be  good  for  the 
public  to  be  blocked  off  like  that  from 
a  product  it  had  proved  it  wanted? 

It  was  an  extreme  case.  It  was  ex- 
treme in  the  completeness  of  its  finish. 
It  was  not  extreme  in  any  other  way. 
There  is  not  a  community  in  the  United 
States  this  moment  in  which  the  sales 
of  well-known  and  widely  wanted  pro- 
ducts are  not  being  contracted  by  Price- 
Cutting. 

This  Price-Cutting  may  be  done  by 
local  stores  or  it  may  be  done  by  dis- 
tant mail-order  houses.  The  result  is 
the  same.  The  same  old  result.  Retail 
profit  in  those  products  diminished  or 
destroyed.  Angry  retailers.  Fresh 
drummer  who  comes  into  retail  stores 
and  says  to  retailer:  "Now  here's  a 
product  your  customers  don't  know 
much  about.  But  push  it.  There's  a  big 
retail  profit  in  it  for  you.  "  Substitutes. 
And  the  distributing  channels  through 
which  the  well-known  and  widely-wanted 
products  must  reach  the  public  are  arti- 
ficially clogged  and  choked. 

Mr.  Babbitt— He  Did  It. 

It  should  all  be  blamed  on  great  and 
courageous  innovators  like  Mr.  Babbitt. 

Mr.  Babbitt  saw  soap,  simply  soap, 
long  bars  of  anonymous  soap,  being 
sawed  into  chunks  by  retailers.  You 
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took  your  chunk  home  and  if  it  didn't 
behave  well  in  the  water,  you  blamed 
the  retailer  for  carrying  poor  soap.  You 
went  to  another  retailer.  But  there  you 
perhaps  got  the  same  soap.  You  couldn't 
tell.     There  was  no  name  on  it. 

Mr.  Babbitt  saw  his  chance.  He  sawed 
his  soap  into  chunks  in  his  own  factory 
and  wrapped  each  chunk  in  a  piece  of 
paper  and  put  his  name  on  the  paper. 
But  it  was  a  chance,  this  chance  he  took. 
For  if  you  didn't  like  Mr.  Babbitt's 
soap,  you  could  spot  it  by  its  name  in- 
stantly in  every  other  retail  establish- 
ment in  the  world.  And  you  never  bought 
it  again. 

Mr.  Babbitt,  and  men  like  him  in  hun- 
dreds of  other  lines  of  business,  went 
straight  over  the  heads  of  the  whole- 
saler and  the  retailer  to  the  people.  They 
conducted  referendums.  The  people 
voted  directly  on  their  products. 

For  these  products,  therefore,  these 
men  changed  the  whole  nature  of  mer- 
chandising. If  the  vote  of  the  people 
was  unfavorable,  it  didn't  hit  the  re- 
tailer so  very  hard.  It  went  back  full- 
force  all  the  way  to  where  the  soap 
started,  and  hit  the  manufacturer.  On 
the  other  hand,  if  the  vote  was  favor- 
able, if  the  people  liked  the  soap  and 
kept  on  buying  it,  they  bought  it  not 
because  of  the  retailer  but  because  of 
the  name,  because  of  the  manufacturer. 

It  was  a  commercial  revolution.  In 
came  an  era  of  fiercer  competition  than 
had  ever  before  existed  between  manu- 
facturers. 

Competition — In  the  Factories. 

The  manufacturers  of  named  and 
known  products— in  hardware,  in  jew- 
elry, in  clothes,  in  toilet  articles,  in  fur- 
niture, in  plumbing,  in  everything — 
couldn't  save  themselves  by  intrigues 
with  the  wholesaler  and  retailer.  Th-ey 
couldn't  trust  to  mere  "pull"  and  "sec- 
ret arrangements"  for  the  "pushing" 
of  their  wares  in  wholesale  and  retail 
establishments.  Their  wares  had  names. 
They  were  out  in  the  open,  competing 
with  all  other  similar  wares,  face  to  face, 
glovelessly,  for  the  verdict  of  the  pub- 
lic ieself,  each  manufacturer  standing  or 
falling  by  what  the  public  itself  finally 
said. 

That  era  is  the  era  we  now  live  in. 
True  competition  to-day  in  the  price  of 
named  and  known  articles  is  not  in  the 
retail  stores  at  all.  It  is  in  the  fac- 
tories. And  it  glows  and  flames  there 
with  a  fire  hotter  than  was  ever  before 
kindled  in  the  modern  industrial  world. 
It  is  the  most  competitive  competition 
ever  invented. 

And  it  is  dashed  and  quenched  by 
Price-Cutting. 

(Continued  in  next  issue.) 


I       Featuring  Sporting  Goods  in  the  Show  Window 

Hardware  and  Metal  Representative  Impressed  With  Timely 
Display  in  Show  Window  of  A.  E.  Bregent,  Montreal  —  Store 
Attractively  Laid  Out. 


MONTREAL,  April  24,  1914.— "In 
the  spring  a  young  man's  fancy 
lightly  turns  to  thoughts  of — " 
sport.  On  the  corner  lot,  the  public 
playground,  or  any  old  place  the  small 
boy,  and  bigger  boys,  too,  are  out  with 
baseball  outfits,  and  every  male  being 
with  red  blood  in  his  veins  is  thinking 
about  sport — of  baseball,  tennis,  canoe- 
ing, fishing,  hunting  or  something  of  the 
kind.  It  is  the  harvest  time  for  the 
hardware  dealer.  It  is  the  time  to  fea- 
ture sporting  goods  and  to  get  the  people 
thinking  about  "your  store"  as  the 
place  in  which  to  get  what  they  want. 

Walking  along  St.  Catherine  Street,  in 
Montreal,  a  few  days  ago,  a  representa- 
tive of  Hardware  and  Metal  was  im- 
pressed with  a  very  timely  and  compre- 
hensive display  in  the  window  of  A.  E. 
Bregent,  a  specialist  in  sporting  goods. 
While  simplicity  is  often  preached  for 
window  trimming  there  are  occasions 
when  a  great  mass  of  goods  can  be 
utilized  to  good  advantage,  and  this  win- 
dow seemed  to  offer  a  good  example  of 
it.  Certainly  there  was  lots  in  it,  but 
the  display  was  tastefully  arranged,  and 


when  one  came  to  look  over  it  and 
analyze  it,  it  seemed  necessary  that 
everything  should  be  there  in  order  to 
carry  out  the  scheme  of  the  window 
trimmer— namely,  that  the  time  had 
come  to  buy  spring  sporting  goods,  and 
this  store  had  everything  needful.  The 
accompanying  photograph  will  give  some 
idea  of  the  general  lay-out  and  the  goods 
used,  though,  of  course,  a  lot  of  the  de- 
tail is  lost  and  the  color  effects  will 
have  to  be  imagined. 

The  window  is  not  deep,  so  that  only  a 
small  amount  of  space  was  available  on 
the  floor,  but  the  back  was  banked  up 
almost  to  the  ceiling.  Among  the  goods 
shown  are:  a  bicycle,  all  kinds  of  fishing 
tackle  and  accessories,  baseball,  foot- 
ball, lacrosse,  cricket  and  tennis  outfits, 
hunting  goods,  dog  collars,  electric 
lamps,  roller  skates,  etc.  They  were  all 
seasonable  goods  and  the  showing  could 
not  fail  to  impress  the  passer-by.  An 
inquiry  of  Mr.  Bregent  elicited  the  in- 
formation that  the  display  was  "pull- 
ing" business. 

Although  Mr.  Bregent 's  store  is  not 
large — it  is  about  25  feet  frontage  and 


about  60  feet  in  depth,  not  counting  a 
stock-room  and  office  at  the  rear — it  is 
attractively  laid  out.  High  wall  cases 
with  glass-front  sliding  doors  occupy 
the  right  side  of  the  store.  In  these  are 
shown  guns,  tennis  rackets,  fishing  rods, 
etc.,  in  specially-designed  racks.  Silent 
salesmen  show  cases  are  utilized  to  show 
off  small  goods,  such  as  fishing  tackle, 
cutlery,  hunters'  supplies,  sweater  coats, 
gauntlets  and  running  shoes,  etc.  Am- 
munition is  all  stocked  neatly  in  special 
compartments  at  the  rear  of  the  store, 
and  along  the  left-hand  side  is  a  show- 
ing of  athletic  goods  in  neat  array. 

The  display  as  arranged  at  present  is, 
of  course,  changed  considerably  for  fall 
and  winter,  the  summer  goods  giving 
way  to  hockey  and  skating  equipment 
and  other  seasonable  lines. 

Mr.  Bregent  gives  special  attention  to 
supplying  outfits  for  baseball  clubs  and 
other  organized  bodies,  and  during  the 
heisht  of  the  season  has  a  department 
fo^  making  uniforms  to  order.  He  is 
finding  it  a  profitable  business  to  spe- 
cialize on  this  one  department. 


Display  of  sporting  goods  by  "Bregent,"  Montreal. 
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Clean  Up  and  Paint  Up"  Campaigns  in^Full 

Swing 

Saskatoon,  Calgary  and  Winnipeg  Campaigns  Have  Stirred  Up 
a  Wonderful  Interest  in  the  Movement^Extracts  From  Daily 
Newspapers. 


CLEAN-UP  and  paint-up  campaigns 
are  now  being  carried'  on  in  sev- 
eral Canadian  towns  and  cities. 
Among  the  principal  cities  where  active 
campaigns  are  being  carried  on  are 
Montreal,  Winnipeg,  Calgary,  Sher- 
brooke,  Hamilton,  Saskatoon,  Regina, 
London,  Brantford,  and  many  other 
places.  Many  hundreds  of  editorials 
have  recently  appeared  in  Canadian 
daily  and  weekly  newspapers  urging 
merchants  and  citizens  to  do  their  share 
in  boosting  "clean-up  and  paint-up" 
movements.  In  some  places  campaigns 
have  been  taken  up  in  earnest,  and  much 
good  will  result.  In  other  places  only  a 
lukewarm  interest  has  been  created,  but 
even  the  stirring  up  of  a  lukewarm  in- 
terest this  year  means  that  a  still  greater 
interest  will  be  taken  next  year. 

The  "clean-up  and  paint-up"  move- 
ment will  assume  greater  proportions 
next  year.  The  city  of  Toronto  has  not 
taken  up  the  movement  this  year,  but 
plans  are  already  being  made  for  a  cam- 
paign to  be  launched  early  next  year.  A 
few  extracts  from  recent  issues  of  daily 
papers  are  here  appended: — 

Winnipeg. 

The  Manitoba  Free  Press,  Winnipeg, 
May  2,  in  featuring  the  "clean-up  and 
paint-up"   campaign,   said   in   part:— 

"From  almost  every  point  of  vantage 
along  the  front  of  the  Industrial  Bureau 
fly  24-foot  signs,  painted  in  big  letter- 
ing, 'Clean-up;  paint-up.' 

"The  signs  are  the  forerunners  of 
what  the  people  of  Winnipeg  are  ex- 
pected to  do  throughout  next  week,  with 
the  result  that  the  sun  when  it  rises  on 
the  morning  of  Sunday,  May  10,  will 
shine  on  a  brighter,  cleaner  and,  there- 
fore, healthier  city. 

"With  a  big  free  moving  picture  show 
in  the  lecture  hall  of  the  Bureau  this 
evening,  the  clean-up  week  will  be  in- 
augurated to  pitch  in  and  do  some  hard 
and  likewise  good  work  during  the  six 
working  days  of  next  week. 

"A  voluminous  amount  of  literature 
has  gone  out  from  the  Industrial  Bureau, 
for  the  Bureau  will  be  the  centre  of  next 
week's  activities,  and,  indeed,  is  the 
foster-father  of  the  whole  clean-up 
movement. 

"Over  50,000  pieces  of  literature  have 
been  distributed  about  the  city,  a  large 
number  of  pamphlets  and  circulars  go- 
ing to  the  pupils  of  the  public  schools,  a 
greater    number    to    the    housewives    of 


the  city  through  the  co-operation  of  the 
creamery  and  bakery  companies,  and  a 
lot  more  to  the  manufacturers  and  busi- 
ness men.  In  all  of  them  the  people 
were  importuned  to  do  their  part  in 
cleaning  up  the  back  yards,  the  front 
yards,  the  houses  and  the  buildings  of 
Winnipeg. 

'  •  It  is  impossible  to  estimate  the  amount 
of  paint  which  will  be  used  during  the 
coming  week  within  the  limits  of  the 
city.  It  has  been  predicted  by  one  con- 
tractor that  practically  every  painter  in 
'the  city  will  be  busy  next  week,  and, 
besides  the  professionals,  there  will  be 
scores  of  amateurs  engaged  in  painting 
shutters,  barns  and  even  whitewashing 
fences.  Winnipeggers  have  taken  hold 
of  the  clean-up  idea  with  a  vengeance, 
and  the  forecast  is  that  everybody  will 
be  more  or  less  busy  in  cleaning  up  the 


inside  and  outside  of  his  or  her  respec- 
tive home.    There  is  a  great  deal  to  do." 

Calgary,  Alta. 

The  Calgary  Daily  Herald  of  April  29, 
in  a  full-page  article  featuring  the 
"Clean-up  and  paint-up"  movement, 
said  in  part:  "Never  before  in  the  his- 
tory of  this  city  has  a  'clean-up'  cam- 
paign been  greeted  with  such  en- 
thusiasm as  the  one  which  starts  on 
Monday.  Not  only  have  the  civic  fathers 
indorsed  the  campaign,  but  householders 
are  already  at  work  in  all  parts  of  the 
city.  Any  person  with  leisure  and  will- 
ing to  take  a  trip  even  to  its  farthest 
outskirts  may  see  evidence  that  the 
people  of  Calgary  are  earnestly  taking 
up  the  work  so  necessary  if  Calgary  is 
to  retain  its  reputation  of  'best  in  the 
West.'  " 
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Handy  Helps  For 

Clean-Up    Week 

Invoking  the  shade  of  Lord  Nelson  and  his  famous  words,  "  England  expects 
that  every  man  this  Day  will  do  his  Duty,"  so  the  City  Fathers  expect  every 
man,  woman  and  child  to  do  his  and  her  duty  this  week,  in  helping  to  make 
Saskatoon  the  cleanest,  brightest  and  most  sanitary  City  in  the  West. 

This  can  be  accomplished  only  by  the  Citizens  as  individuals.  Let  each  and  every  one  of  us 
this  week,  do  something  worth  while  toward  making  a  "sptc-and-span  Saskatoon.'  A  magic 
transformation  will  be  the  result 

GET  READY. — Get  your  brushes,  brooms,  cleansers,  paints,  polishes,  garden  tools,  flower 
seeds,  bulbs,  etc,  at  MacMiUan's,  Today,  and  at  these  prices 
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Full  page  ad.  by  Saskatoon  firm  daring  Clean  Up  and  Paint  Up  week. 
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HARDAVARE     AND     METAL 


In  this  one  issue  of  the  above  paper 
twenty-three  "clean-up  and  paint-up" 
advertisements   appeared. 

Saskatoon. 

The  Saskatoon  Phoenix  on  the  first 
day  of  the  "Clean-up  and  paint-up" 
movement  at  Saskatoon  said:  "To-day 
is  the  first  day  of  the  'Clean-up'  week, 
and  with  the  start  which  the  work  has 
had,  there  does  not  seem  to  be  much 
doubt  but  that  Saskatoon  by  the  time  the 


THE  SPIRIT  OF  "CLEAN  UP 
AND  PAINT  UP." 

TN  a  tenement  district  lived  a 
■*  family  surrounded  by  filth 
and  dirt.  The  whole  atmos- 
phere of  the  little  room  which 
they  called  "home"  was  one  of 
hopeless  depression  and  squalor. 
To  prove  the  power  of  sugges- 
tion, a  good  woman  placed  on 
the  table  a  miniature  statue  of 
the  Venus  of  Milo.  .  Against 
this  grimy  background  of  dirt 
and  wretchedness,  the  Venus 
shone  out  in  all  her  whiteness 
and  purity,  elevating  and 
brightening  her  strange  sur- 
roundings. The  good  woman 
called  a  week  later  and  found 
that  the  place  had  been  cleaned 
up,  the  dirt  had  been  washed 
away  and  a  pathetic  but  sincere 
attempt  at  decoration  had  been 
made — the  subtle  influence  was 
effective. 

If  the  homes  in  a  neighbor- 
hood become  weather-beaten 
and  shabby,  values  in  the  whole 
neighborhood  deteriorate.  But 
if  some  house-owner  paints  and 
brightens  up  his  home,  it  radi- 
ates its  attractiveness  in  every 
direction  and  soon  the  whole 
neighborhood  is  made  bright 
and  attractive. 

Make  yourselves  Missionaries 
of  the  Gospel  of  Good  Paint — 
of  Brightness  and  Thrift. 


'clean-up'  week  is  over  will  justly  merit 
the  name  of  'Spotless  Town'  which  the 
health  department  has  set  out  to  give 
it." 

Brantford. 
Brantford,  May  4. — Don't  forget  the 
Brantford  "clean-up"  campaign  starts 
on  Wednesday.  It  will  be  brief  and 
complete  when  his  Royal  Highness  the 
Duke  of  Connaught  arrives  in  the  city. 
He  will  arrive  in  the  cleanest  city  in 
Canada.  By  official  proclamation  of  the 
Mayor,  three  days  this  week  will  be 
given  over  to  civic  house-cleaning.  The 
programme  is  as  follows: — 


few  clippings  from  newspapers  fea  turing  the  "Clean  Up  and  Paint 
Up"  Campaign. 


Wednesday — Cellar  and  garret  day; 
get  the  refuse  all  piled  together  and  get 
rid  of  it.  Thursday — Yard  day.  Fri- 
day— Paint-up  and  children's  day. 

Moose  Jaw. 

Moose  Jaw,  April  30. — The  time  is 
drawing  close  for  the  commencement  of 
Moose  Jaw's  "clean-up  and  paint-up" 
campaign.  Starting  on  Sunday,  the 
whole  week  will  be  devoted  to  cleaning 
up  all  rubbish  and  doing  away  with  all 
unsightly  spots  in  the  city.  In  view  of 
the  near  approach  of  this,  the  municipal 
committee  of  the  Board  of  Trade  is  hard 
at  work  perfecting  the  details  of  the 
whole   scheme. 

To  have  the  thing  started  properly, 
and  the  importance  of  it  brought  forc- 
ibly to  the  people  of  Moose  Jaw,  letters 
have  been  sent  to  all  the  clergymen  in 
the  city  asking  them  to  devote  part  of 
their  services  on  Sunday  to  the  subject 
of  the  "clean-up"  campaign.  This  has 
been  successfully  done  in  other  cities, 
and  it  is  expected  that  reference  to  the 
"clean-up"  week  will  be  made  from 
various  local  pulpits  on  Sunday. 

Badges  are  to  be  printed  for  the  boys 
to  wear  while  doing  patrol  duty  during 
the  campaign. 

Although  the  city  council  is  taking  no 
active  part  in  the  work,  it  has  given  its 
approval  to  the  scheme,  and  will  supply 
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city  teams  to  gather  up  all  rubbish  that 
may  be  put  out  for  collection  by  the 
clean-up  toilers. 

Hamilton. 

"Clean-up!  Paint-up!"  This  is  the 
slogan  for  "clean-up"  campaign  which 
the  Board  of  Trade  is  promoting  next 
week.  Ward  8,  the  Progressives,  Mount 
Hamilton,  West  End  Improvement,  the 
Ad  Club,  and  other  associations  are  co- 
operating with  the  fire  prevention  com- 
mittee of  the  board  to  make  the  affair 
a  success.  Cards  will  be  distributed 
throughout  the  business  district  indicat- 
ing the  districts  where  rubbish  will  be 
collected  on  different  days  during  the 
week  beginning  on  May  4.  Citizens  are 
requested  to  have  their  receptacles  in 
readiness  for  the  teamsters  so  as  to 
facilitate  the  extra  work  required  to  re- 
move the  accumulations  of  refuse.  Les- 
sons on  clean-up  from  a  fire  prevention 
standpoint  are  being  forwarded  to  the 
different  schools  in  the  city  with  a  re- 
quest to  the  teachers  that  the  children 
be  instructed  on  the  dangers  of  con- 
flagration causing  loss  of  life  and  prop- 
erty through  negligence  and  careless- 
ness. Thirty  dollars  in  prizes  will  be 
awarded  to  the  pupils  writing  the  best 
composition  on  the  value  of  keeping  a 
city  clean  and  free  from  the  possibilities 
of  fires.  The  competition  is  only  open  to 
scholars  under  sixteen  years  of  age. 


The  Supervision  of  Credit  Accounts 

Supervision  of  Credit  Accounts  More  Important  Than  a  Collec- 
tion System — Suggestion  for  Collection  Card  System. 


By  Byron  J.  Morrow. 


THE  question  of  collections  is  always 
one  of  the  utmost  importance  to 
the  retail  merchant  who  does  a 
credit  business;  but  it  is  particularly 
important  at  the  present  juncture. 
Business  for  the  past  year  has  been  so 
dull  that  many  merchants  have  had  to 
exercise  considerable  skill  in  the  finan- 
cing of  their  stores.  The  same  necessity 
still  holds.  Money  is  not  plentiful  find 
it  will  be  some  months  yet  before  the  re- 
turn swing  of  the  pendulum,  to  the  pros- 
perity side,  will  stimulate  a  freer  cir- 
culation  of   currency. 

It  follows,  that  the  limiting  of  credit 
lines  and  the  closest  attention  to  collec- 
tion have  become  necessary.  When 
every  cent  is  needed  to  keep  things  mov- 
ing in  good  order,  no  merchant  can  af- 
ford to  have  large  sums  tied  up  in  non- 
collectable  accounts.  That  way  failure 
lies. 

The  giving  of  credit  requires  perhaps 
more  care  and  thought  than  any  other 
branch  of  the  ordinary  business.  Cer- 
tainly the  collection  of  accounts  causes 
more  friction  and  worry  than  anything 
else.  However,  in  a  large  proportion  of 
stores  the  giving  of  credit  is  necessary, 
and  it  therefore  becomes  necessary  that 
it  should  be  done  systematically. 

My  experience  has  been  that  it  pays 
for  the  merchant  to  place  the  respon- 
sibility for  the  making  of  collections  on 
his  bookkeeper.  This  enables  him  to  do 
things  on  a  regular  system,  regardless 
of  friendship   and   personal   pressure. 

Why  He  Could  Not   Collect. 

I  recall  once  making  the  acquaintance 
of  a  hardwareman  who  was  doing  quite 
a  large  business  but  who,  somehow  or 
other,  did  not  seem  to  be  very  pros- 
perous. I  had  been  called  in  to  un- 
tangle the  books  of  his  next  door  neigh- 
bor, a  dealer  in  crockery  and  chinaware, 
who  was  a  wonderfully  clever  sales- 
man but  a  wonderfully  weak  business 
man.  His  books  were  in  a  fine  condi- 
tion when  I  got  them  and  it  took  a 
week's  steady  application  on  my  part, 
working  about  sixteen  hours  a  day,  be- 
fore I  even  began  to  see  daylight.  In 
the  meantime  I  had  noticed  the  hard- 
wareman who  bobbed  in  and  out.  He  and 
my  man  seemed  quite  chummy,  drawn 
together  by  their  mutual  troubles,  I 
judged.  After  I  had  put  the  books  of 
the  crockery  business  into  fairly  pre- 
sentable shape  and  was  beginning  to 
educate  Mr.  Crockery  Merchant  to 
handle  his  affairs  in  a  more  systematic 


way,  the  hardwareman  began  to  culti- 
vate my  acquaintance  rather  sedulously. 

"I  wonder  if  you'd  have  time  to  fix 
my  business  up  the  same  as  you've  done 
here,"  he  said,  one  day.  "I've  come  to 
the  conclusion  that  it  needs  something." 

I  was  billed  for  another  town  as  soon 
as  I  finished  my  present  job  so  I  told 
him  that  I  couldn't  go  through  his  books. 
But  in  response  to  his  urgent  pressing 
I  promised  finally  to  give  him  a  day  and 
try  and  suggest  some  way  that  would 
help  him  to  straighten  things  out.  I 
found  that  his  bookkeeper,  a  tidy  young 
lady,  was  extremely  slow  but  sure  in 
direct  ratio,  had  kept  the  books  of  the 
concern  in  reasonably  good  shape.  The 
fault  lay  in  another  direction. 

Would  you  believe  it,  that  man  was 
carrying  $30,000  on  his  books!  He  had 
simply  let  collections  go  all  to  pot;  or 
rather,  he  had  stood  helplessly  by  and 
watched  his  profits  go  smash  on  the 
rock  of  personal  friendship. 

That  was  his  trouble.  He  was  a  good 
fellow,  knew  every  Tom,  Dick  and  Harry 
in  town,  an  active  churchman,  a  member 
of  every  lodge,  belonged  to  the  council, 
and  I  don't  know  what  else.  Every  per- 
son in  town  dealt  with  him,  especially 
when  it  was  a  case  of  credit.  People 
did  not  seem  afraid  to  ask  him  for  cre- 
dit or  to  keep  him  waiting  any  length 
of  time.  He  was,  in  fact,  a  regular 
"mark." 

I  imagine  I  can  see  him  now,  a  big, 
blonde  fellow  with  a  kindly  eye,  a  weak 
mouth   and    no    chin    worth    mentioning:, 


going  over  his  books  with  me  in  a  sort 
of  hopeless  apathy  and  explaining  why 
he  had  not  pushed  account  after  ac- 
count. This  one  belonged  to  a  certain 
lodge  and  had  been  hard  up  on  account 
of  investments  in  the  West.  That  one 
was  an  old  friend,  "And,  of  course,  I 
don't  like  to  bill  him,"  he  would  add. 
And  so  it  went  through  a  seemingly  end- 
less list. 

At  the  conclusion  of  our  examination 
I  judged  cursorily  that  about  half  the 
total  amount  was  collectable. 

"  Your  only  hope  is  to  clean  up  your 
books,"  I  told  him  as  I  left.  "With 
your  turn-over  you  ought  to  be  making 
a  fortune  but  instead  you're  giving  the 
profits  away  to  all  the  dead-beats  and 
credit-suckers  in  town.  You  don't  need 
a  new  system  of  bookkeeping.  What 
you  need  is  a  new  backbone.  If  you 
don't  change  your  methods  at  once,  the 
sheriff  will  get  you." 

I  have  heard  that  the  acquirement  of 
a  new  backbone  was  too  much  for  him 
and  that  he  did  not  change  his  methods. 
Am^way  the  sheriff  got  him  in  the  end. 

A  Practical   System. 

This  experience  and  countless  others 
along  the  same  line,  have  convinced  me 
that  it  generally  pays  to  make  your 
bookkeeper  responsible  for  the  collec- 
tion of  out-standing  accounts.  Of  course 
it  will  always  be  necessary  to  supervise 
the  work  very  carefully  but  do  not  ap- 
pear in  the  matter  before  your  custom- 
ers.   No  matter  how  tactful  a  merchant 
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may  be,  he  is  bound  to  find  difficulty 
when  it  becomes  necessary  to  exert  pres- 
sure on  a  slow-pay  customer  who  thinks 
that  he  knows  you  well  enough  to  be 
allowed  to  pay  when  he  likes,  unless  you 
can  make  the  transaction  appear  as  a 
part  of  the  store  system  over  which  you 
have  no  control.  When  a  debtor  of  this 
class  appeals  to  you  personally — and 
when  are  you  free  from  such  appeals'? 
— you  are  then  in  a  position  to  say : 

''Well,  it's  this  way,  Mr.  Smith,  I've 
made  my  bookkeeper  absolutely  respon- 
sible for  all  accounts  and  under  the  cir- 
cumstances I  can't  in  fairness  to  him  in- 
terfere. You  had  better  see  him  and 
give  him  as  much  as  you  can  now  and 
arrange  for  the  balance." 

This  cuts  the  ground  from  under  his 
feet.  The  stand  you  have  taken  is  a 
fair  and  logical  one.  He  cannot  appeal 
from  it  and  neither  can  he  take  offence. 
The  latter  is  an  important  point,  while 
it  is  essential  that  the  books  should  be 
kept  clean,  it  is  equally  essential  that 
the  merchant  should  avoid  trouble  or 
unpleasantness  with  customers.  An  ag- 
grieved individual,  no  matter  whether 
he  is  in  the  wrong  or  not,  can  do  a  lot 
of  harm  to  the  reputation  of  a  mer- 
chant. 

Supervising    Credits. 

But  if  it  is  often  advisable  for  a 
merchant  to  remain  in  the  background 
in  the  matter  of  collections,  he  should 
always  be  very  much  in  the  forefront 
in  the  matter  of  the  regulation  of  cre- 
dits. 

The  supervision  of  credit  is  in  reality 
more  important  than  a  collection  sys- 
tem. A  slow-pay  customer  cannot  do 
you  out  of  your  money  if  he  does  not 
get  on  your  books  in  the  first  place. 
From  my  experience  I  would  strongly 
advise  that,  when  an  account  is  opened, 
the  amount  should  be  marked  in  the 
ledger  which  you  consider  this  account 
should  not  be  allowed  to  exceed.  And. 
keep  to  it.  If  this  were  done  we  would 
not  find  the  books  of  so  many  merchants 
filled  with  accounts  quite  out  of  pro- 
portion to  the  means  of  the  debtors. 
Bills  have  a  truly  astonishing  rapidity 
for  mounting  up.  When  an  account  is 
started  neither  the  seller  nor  the  pur- 
chaser has  any  intention  of  allowing 
it  to  grow  to  large  proportions;  at 
least  the  honest  purchaser  has  no  such 
intention.  But  as  time  goes  on  it  creeps 
up  until  the  total  astonishes  both  the 
seller  and  the  purchaser.  When  a  debt 
reaches  the  stage  where  it  is  beyond 
the  means  of  the  purchaser  to  settle  it 
within  a  reasonable  time  the  work  of 
clearing  it  off  becomes  a  laborious  one 
to  the  debtor  and  a  decidedly  ag- 
gravating and  sometimes  embarrassing 
process  to  the  creditor.  In  many  cases 
customers  when  their  accounts  become 
too  big  to  pay  will  start  going  to  other 
stores.     They  may  not  be  intentionally 


dishonest,  but  merely  passively  lacking 
in  moral  ballast.  They  dread  to  face  the 
merchant  while  the.  bill  is  still  running, 
and  thus,  following  the  line  of  least 
resistance,  transfer  their  custom  to  the 
opposition  store. 

Therefore,  limit  all  accounts  and  put 
that  limit  when  each  account  is  opened. 
As  stated  before,  keep  to  that  limit. 

Secondly,  I  would  urge  that  a  state- 
ment be  rendered  every  week  or  month. 
and  let  it  be  early  in  the  month.  Good 
payers  like  to  have  their  account  ren- 
dered regularly.  It  is  doubly  necessary 
that  accounts  should  be  rendered  reg- 
ularly to  slow-pay  customers.  This  is 
the  only  way  to  keep  them  spurred  up 
to  the  necessity  of  settling. 

Thirdly,  always  give  an  invoice  at  the 
time  of  purchasing. 

Collection    Card    System. 

In  handling  accounts  a  collection  card 
system  is  very  necessary.  Most  well- 
managed  stores  have  adopted  this  sys- 
tem, but  there  are  still  plenty  of  mer- 
chants who  do  not  even  know  how  col- 
lection cards  should  be  handled.  When 
an  account  becomes  slow  make  out  a 
.collection  card  at  once,  putting  down  the 
name  and  address  of  the  debtor,  the  date 
covering  time  of  purchase,  the  balance 
of  the  account,  and  the  date  of  last 
payment.  A  sample  card  to  be  used  for 
the  purpose  is  shown  herewith.  It  will 
be  noticed  there  is  space  on  the  card 
to  record  as  well  the  date  on  which  let- 
ters are  written  or  calls  made  about  the 
account.  Space  is  also  allowed  to  record 
the  date  of  replies — if  any. 

All  collection  cards  should  be  num- 
bered. Thus,  the  first  collection  card 
will  be  No.  1,  and  the  copies  of  all  let- 
ters sent  to  this  party  will  be  marked 
No.  1,  and  filed  in  a  docket  or  envelope, 
which  will  also  be  marked  No.  1.  The 
replies  received  from  the  debtor  all  go 
in  this  envelope,  and  thus  the  complete 
correspondence  referring  to  the  account 
can  be  referred  to  instantly  and  with- 
out any  trouble. 

The  next  collection  account  will  be 
No.  2,  and  so  on. 

These  cards  should  be  kept  in  a  box 
or  filing  cabinet  in  alphabetical  order. 
This  puts  the  whole  system  on  an  effi- 
cient basis,  reduces  the  work  of  getting 
out  accounts,  and  of  looking  up  matter 
referring  to  any  particular  account,  to 
a  minimum. 

Write  Off  Bad  Debts. 

Many  merchants  make  the  mistake  of 
allowing  accounts  to  remain  in  their 
ledgers  that  they  know  to  be  bad  and 
uncollectable.  According  to  best  book- 
keeping practice  accounts  should  be 
written  off  directly  they  are  known  to 
be  bad,  or  even  if  there  is  any  doubt. 
In  such  cases  it  is  best  to  write  them 
off  the  books,  and  keep   track   of  them 


on  collection  cards  until  every  means  of 
collection  has  been  tried.  In  any  case 
it  is  better  not  to  keep  in  your  books 
accounts  which  are  not  really  a  live  as- 
set. Otherwise  you  are  only  deceiving 
yourself  into  believing  your  business 
to  be  worth  more  than  it  actually  is. 
Experience  has  shown  that  an  account 
which  has  been  allowed  to  run  for  some 
time,  and  to  grow  to  large  proportions, 
cannot  safely  be  considered  as  a  live 
asset,  and  to  leave  it  on  the  books  in- 
vites mistakes  in  estimating  the  worth  of 
vour  assets. 


THE  NEW  FORCE  IN  BUSINESS. 
Mr.  Ingersoll,  New  York,  of  the 
Ingersoll  dollar  watch,  in  giving  evi- 
dence before  the  Judiciary  Commit- 
tee of  the  U.S.  Congress  at  Washing- 
ton the  other  day  in  favor  of  legis- 
lation that  would  permit  manufactur- 
ers to  fix  the  prices  at  which  their 
products  may  be  sold,  said  among 
other  things,  that  as  a  result  of  ad- 
vertising they  had  sold  37,000,000 
watches.  They  did  not  manufacture 
themselves,  but  had  a  contract  with 
a  large  watch  factory  to  make  them 
for  the  Ingersoll  Company.  They 
were  salesmen,  and  they  could  not 
have  built  up  this  business  but  for 
advertising.  "Advertising,"  Mr. 
Ingersoll  said,  is  a  relatively  new 
force  in  business.  It  has  grown  in 
the  past  twenty  years.  Now,  adver- 
tising, when  efficiently  done,  means 
great  economy  and  the  saving  of  a 
great  many  salesmen.  Without  wish- 
ing to  draw  any  distinction  between 
classes  of  people,  I  think  it  not  im- 
proper to  point  out  that  the  advertis- 
ing of  manufacturers  in  a  magazine 
is  very  much  more  reliable  in  quan- 
tity and  quality  than  the  advertising 
of  this  nature  in  the  newspapers. 
Almost  all  of  the  magazines  have 
taken  a  pretty  high  ethical  stand  on 
the  question  of  what  advertising  they 
tvill  accept.  The  newspapers,  with 
the  exception  of  about  half  a  dozen 
shining  instances  throughout  the 
United  States,  take  anything  thai 
anyone  will  offer  and  pay  for." 

ELECTRICITY  ON  THE  FARM. 

The  Northern  Electric  Company,  Limit- 
ed, Montreal,  have  just  issued  a  com- 
prehensive bulletin  covering  their  low 
voltage  lighting  outfits.  With  such  an 
outfit  installed,  it  is  said  the  farmer  may 
enjoy  the  same  electric  conveniences  as 
have  heretofore  been  confined  to  those 
living  in  cities  or  towns.  Electric  irons, 
toasters,  vacuum  cleaners  and  fan 
motors  are  only  some  of  the  many  con- 
veniences that  may  now  be  used  on  the 
farm.  Copies  of  the  bulletin  will  be 
mailed  on  request. 


Problems  in  Sheet  Metal  Work 


IN  THIS  issue  we  are  illustrating  how 
to  develop  the  pattern  for  a  bull- 
head or  transition  round  base  with 
a  rectangular  top,  to  be  in  two  pieces. 
Fig.  1  is  the  elevation  of  bullhead  or 
transition  piece,  and  Fig.  2  shows  the 
bottom  and  top,  the  top  to  one  side  leav- 
ing' the  back  straight,  while  Fig.  3  is  the 
plan  showing  the  method  of  obtaining 
triangles;  E  F  G  H  represent  the  bot- 
tom, and  A  D  C  B  represent  the  top. 

As  the  pattern  is  to  be  in  two  pieces 
it  is  only  necessary  to  use  half  the  plan. 
First  divide  the  circle  or  bottom,  into 
quarters.  Then  divide  the  two  quarters 
represented  by  E  H  G  into  equal  divi- 
sions and  from  the  points  in  tb'j  section 
E  H  draw  lines  to  the  corner  of  top  rep- 
resented by  B  in  Fig.  3,  and  from  the 
divisions  in  section  H  Gr  draw  lines  to 
the  corner  of  top  represented  by  C  (Fig. 
3).  It  will  be  necessary  to  construct 
the  two  diagrams  of  triangles  one  for 
each  corner  shown  in  Fig.  3,  so  as  to 
obtain  the  true  length  of  each  line. 

Lay  off  the  line  R  J  (Fig.  4)  equal  to 
the  straight  height  of  article  (this  is 
made  to  suit  the  work  to  be  used  on). 
Frrm  the  point  J  and  at  right  angles 
to  R  J  set  off  the  length  of  lines  in  the 


section  E  to  H,  making  J  1  equal  to 
B  1,  J  2  equal  to  B  2,  etc.  From  the 
points  thus  established  in  J  W  (Fig.  4) 
draw  lines  to  R  as  shown. 

To  obtain  the  triangles  for  the  sec- 
tion H  G  proceed  to  draw  lines  same 
as  in  Fig  4.  Make  V  S  same  height  as 
R  J  (Fig.  4),  draw  S  T  at  right  angles 
to  V  S,  and  on  the  lines  S  T  set  off  the 
length  of  lines  in  section  H  G,  making 
SI1  equal  to  CI1,  S21  equal  to  C21,  etc.,  and 
from  the  points  thus  established  in  ST 
(Fig.  5),  draw  lines  to  V  as  shown. 

To  obtain  pattern  lay  off  line  IE1  (Fig. 
6),  from  point  E1  and  at  right  angles  to 
IE1  draw  line  E*B  equal  in  length  to 
E'B  of  plan  (Fig.  3),  which  is  the 
same  half  the  length  of  long  side 
of  top.  Set  the  dividers  to  Rl  (Fig.  4) 
and  with  B  of  pattern  as  centre  strike 
arc  cutting  the  line  E'l.  Then  draw  line 
from  where  they  cross  to  B  (Fig.  6), 
with  B  as  centre  and  R2  (Fig.  4)  as 
redius,  describe  an  arc  with  the  divid- 
ers set  to  the  same  space  used  in  step- 
ping off  the  plan. 

With  1  of  pattern  as  centre  strike  a 
small  arc  intersection  at  2  with  arc  pre- 
viously drawn.  With  B  (Fig.  6)  as  centre 
and   R3    (Fig.  4)   as  radius  describe  an 


arc,  and  with  the  dividers  set  to  same 
space  used  in  stepping  off  the  plan  strike 
small  arc  intersecting  at  3  of  pattern. 
Proceed  in  the  same  way  to  lay  off  the 
lines  4,  5  and  6.  Then  to  obtain  the 
point  C  of  pattern  set  the  dividers  to 
B  C  of  plan  (Fig  3),  with  B  of  pattern 
as  centre  and  B  C  of  plan  as  radius, 
describe  an  arc,  and  with  V  6  (Fig.  5) 
as  radius  and  6  of  pattern  as  centre 
strike  an  arc  intersecting  with  the  arc 
already  drawn.  This  will  give  the  point 
C  of  pattern.  With  C  of  pattern  as  cen- 
tre and  V  5  (Fig.  5)  as  radius,  describe 
an  arc  and  with  the  dividers  set  to  same 
space  used  in  stepping  off  plan  using  6 
of  pattern  as  centre  strike  small  arc  in- 
tersecting at  51.  The  remaining  line  41, 
31,  21  and  l1  are  established  in  the  same 
was  as  the  preceding  one. 

To  complete  the  pattern  set  the  divid- 
ers to  C]C  of  plan  and  with  C  of  pat- 
tern as  centre  strike  a  small  arc  and 
from  l1  of  pattern  as  centre  and  the 
slant  height  of  article  (Fig.  1)  as  radius 
strike  an  arc  intersecting  at  C\  Then 
lines  traced  through  the  points  thus  ob- 
tained will  give  the  pattern  required. 

All  edges  to  be  allowed. 
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HALF  PATTERN    OF  BULLHEAD. 


Development  of  Pattern  for  Bullhead. 
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New  Goods  Offered  Canadian  Hardwaremen 


N.  W.  LAWN  TRIMMER. 

The  North-Western  Stamping  Co.,  Bur- 
lington, Iowa,  is  offering  the  Canadian 
trade  a  new  article  known  as  the  N.  W. 
lawn  trimmer.  It  is  said  that  the  trim- 
mer will  trim  the  edges  of  the  lawn, 
around  the  walks,  under  trees,  fences 
and  flowers,  the  same  as  if  it  were  done 
by  the  hand  shears,  with  the  operator  on 
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N.W.  Lawn  Trimmer. 

his  hands  and  knees.  By  simply  press- 
ing the  two  4-foot  handles  together  the 
blades  are  made  to  work  the  same  as  a 
shear,  and  it  is  claimed  they  will  trim 
the  edges  of  a  lawn  in  less  than  half  the 
time  necessary  with  hand  shears  or 
sickle. 

The  instrument  is  easily  pushed  along 
as  the  operator  is  walking.  There  is  a 
wooden  roller  at  the  bottom  of  the 
frame. 

The  blades  are  made  from  best  grade 
of  steel,  and  are  controlled  by  a  small 
spring,  which  will  always  by  tension 
hold  the  cutting  edge  of  the  shears, 
guaranteeing  a  clean  cut.  The  frame  is 
made  of  heavy  stamped  steel  3/16-inch 
thick,  gives  a  full  bearing,  and  is  as- 
sured against  breakage. 

■ @ ■ 

WEATHERTITE   CEMENT. 

Pecora  Paint  Co.,  Philadelphia,  Pa.,  is 
offering  the  Canadian  trade  Pecora 
Weathertite  Elastic   Cement.     Weather- 


Applying  Weathertite  Cement. 

tite  is  an  elastic,  rubbery,  roofing  cement, 
and  is  claimed  to  be  a  perfect  cement  for 
general     repair     or     new     work.       The 


makers  claim  that  it  never  shrinks  or 
cracks  away,  and  it  will  stick  just  as 
well  under  water  as  on  dry  spots. 

The  accompanying  illustration  shows 
Weathertite  being  applied  under  an  or- 
dinary tin  pan  filled  with  water.  The 
makers  claim  the  cement  can  be  used  for 
tin,  iron  or  composition  roofs,  skylights, 
slate  or  tile  roofs,  repairing  glass,  etc. 
The  cement  is  put  up  in  5-lb.,  10-lb., 
25-lb.,  50-lb.  pails,  100-lb.  kegs,  half- 
barrels  and  barrels. 


SPRAYER  AND  POTATO  PLANTER. 

Potato  Implement  Co.,  Traverse  City, 
Mich.,  offers  the  Canadian  trade  the 
Acme  hand  potato  planter  and  the  Acme 
compressed  air  sprayer,  here  illustrated. 
The  planter  weighs  2y2  pounds,  and  it  is 


NEW  YALE  SCREEN  DOOR  CLOSER 

Among  the  recent  products  put  on  the 
market  by  Canadian  Yale  &  Towne, 
Limited,  St.  Catharines,  is  a  new  screen 
door  closer,  which  is  intended  to  fill  a 
long  felt  want,  and  supply,  at  a  moder- 
ate price,  a  device  of  real  efficiency, 
which  will  prevent  screen  doors  from 
either  standing  open  or  closing  with  a 
slam. 


Screen  Door  Closer. 

This  company  has  long  made  a  liquid 
door  closer  for  use  on  heavy,  high  grade 
screen  doors;  but  the  new  closer  (which 
is  of  the  air  type)  is  intended  for  use 
on  the  smaller  and  lighter  screen  doors 
that  are  in  general  use  around  the  home 
in  the  summer  time. 

With  it  in  place  it  is  claimed  the  nerve- 
racking  slam  that  is  a  common  accom- 
paniment of  the  closing  of  a  screen  door 
is  absolutely  done  away  with.  At  the 
same  time  the  screen  is  never  left  ajar 
allowing  flies  and  mosquitoes  to  enter 
and  make  life  miserable  for  the  occu- 
pants of  the  house. 

It  is  said  that  the  Yale  screen  door 
closer  shuts  a  screen  door  quietly,  firmly 
and  surely.  There  is  no  slam;  no  fail- 
ure to  close;  no  sagging  of  the  hinges 
due  to  the  general  breaking  down  of  the 
frame  from  constant  slamming. 

The  spring  power  and  checking  action 
are  both  adjustable,  making  this  screen 
door  closer  suitable  for  use  on  doors  of 
various  weights  and  sizes. 
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Acme    Sprayer. 

claimed  by  the  makers  that  one  man  can 
plant  two  acres  in  a  day  of  ten  hours. 
The  Acme  compressed  sprayer  has  a 
copper  bearing,  galvanized  or  brass  tank, 
with  convex  ends  securely  seamed  or 
crimped  to  the  tank.  Each  sprayer  is 
tested  to  50  lbs.  air  pressure,  and  is 
finished  in  aluminum  with  enameled 
green  ends.  The  nozzle  is  said  to  be  of 
solid  brass  with  phosphor  bronze  spring. 
There  is  a  bronze  ball  air  check  valve  at 
seat  of  pump  easily  accessible  for 
cleaning.  The  air  compressor  pump  is 
l1/^  in.  in  diameter,  14-in.  stroke,  made 
of  heavy  brass  seamless  tubing,  screwed 
tc  a  cast  brass  seat,  which  contains  the, 


Acme  Potato  Planter. 

bronze  ball  valve.  Each  sprayer  is 
equipped  with  3-foot  hose  extension  and 
adjustable  shoulder  strap. 


IT'S  HARD  WORK  THAT  TELLS. 

Mix  enthusiasm  for  your  work  with  a 
love  of  it  for  its  own  sake,  and  you  have 
a  mixture  that  will  achieve  success 
against  great  odds. 

Difficulties  are.  made  to  be  overcome. 
Without  them  life  would  be  dull. 

They  act  as  an  incentive  and  in  the 
effort  to  overcome  the  obstacles  in  the 
way  faculties  are  developed  that  other- 
wise would  lie  dormant. 

Therefore  let  everyone  accept  the  dif- 
ficulties that  confront  him  in  life  as  a 
means  by  which  he  can  be  developed  into 
a  better  man  physically,  mentally  and 
morally. 


Current  News  of  the  Hardware  Trade 


Enlarging  Plant. 
Montreal,   Que. — The   Thos.   Davidson 
Mfg.  Co.,  is  increasing  its  plant  to  take 
care  of  the  increased  demand  from  the 
range  boiler  department. 

New  Paint  Store  at  Toronto. 

H.  H.  Bradfield,  formerly  of  Morris- 
burg,  Ont.,  has  opened  a  paint  store  at 
13  Temperance  street,  Toronto.  Mr. 
Bradfield  will  act  as  agent  for  A.  Ram- 
say  &   Son,  Montreal. 

Entertained  Staff. 
Lindsay,  Ont. — -The  members  of  the 
Boxall  &  Matthie  hardware  staff  were 
entertained  by  Jas.  Boxall  at  his  home 
to  commemorate  the  21st  anniversary 
of  his  residence  at  Lindsay. 

Paint  Traveler  Changes  Ground. 

Neil  McKay,  who  has  represented 
Brandram  -  Henderson  in  Southern 
Saskatchewan  and  Southern  Alberta, 
for  the  past  year  and  a  half,  is  now 
working  the  city  of  Winnipeg,  succeed- 
ing S.  Clarke. 

Obituary. 

Toronto,  Ont. — The  death  occurred  re- 
cently of  D.  S.  Keith,  president  Keith's, 
Ltd.,  dealers  in  electric  fixtures. 

The  death  occurred  at  Montreal  last 
week  of  Onezime  Souliere,  who  for  over 
forty  years  was  connected  with  the 
hardware  business  of  Faucher  &  Son,  362 
Craig  St.  W.,  Montreal. 

The  death  occurred  at  Toronto  last 
week  of  Wm.  J.  Smith,  who  was  a  com- 
mercial traveler  for  the  Imperial  Oil 
Co.  for  over  thirty  years.  The  late  Mr. 
Smith  was  in  his  68th  year,  and  was  ill 
Jess  than  a  week. 

New  Mail  Order  Firm. 

The  opening  of  a  new  Winnipeg  mail 
order  house,  lately  incorporated  with  a 
capitalization  of  $1,000,000,  is  an- 
nounced. 

The  new  firm  will  be  known  as  the 
Christie-Grant  Co.,  Ltd.,  and  will  be 
managed  by  A.  H.  Grant  and  A.  W.  Mc- 
Creary,  both  of  whom  have  been  employ- 
ed in  the  mail  order  department  of  the 
Eaton  store  for  the  past  nine  and  eleven 
years  respectively.  Mr.  Grant  as  mail 
order  advertiser  and  compiler  of  cata- 
logues and  his  partner  as  transportation 
manager  for  the  past  year,  and  before 
that  time  connected  with  the  mail  order 
department. 

Business  Changes. 
Claresholm,    Alta.— W.    M.    Ross   has 
succeeded  to  the  hardware  business  of 
Moffatt  &  Sons. 


Toronto,  Ont. — Wm.  Emery,  hardware, 
is  reported  discontinuing  business. 

Glencoe,  Ont. — G.  W.  Sutton  has  been 
succeeded  by  Mitchell  &  Hagerty. 

Innisfail,  Alta. — Snyder  &  Underwood 
have  sold  their  stock  of  hardware  to  W. 
Leisemer. 

Davidson,  Sask. — Calloway  &  Callo- 
way, hardware,  have  sold  out  to  Pioneer 
Hardware  Co. 

Edmonton,  Alta. — The  stock  of  the 
estate  of  the  Stewart  Hardware  Co.  has 
been  sold  to  J.  A.  Werner. 

Wilkie,  Sask. — The  business  of  Dul- 
mage  &  Spark  is  now  being  operated 
under  the  name  of  E.  H.  Dulmage. 

Canora,  Sask. — The  business  formerly 
carried  on  by  the  Canora  Hardware  Co. 
has  been  taken  over  by  E.  H.  Woods 
and  Frank  Robertson. 

Chatham,  Ont. — A.  D.  Allison,  late  of 
Kent  Bridge,  has  taken  over  and  re- 
modeled the  premises  formerly  occu- 
pied by  Stephens  &  Douglass,  hardware 
merchants.  Mr.  Allison  held  the  formal 
opening  of  his  new  hardware  store  last 
week. 

Fire  Losses. 

Bathurst,  N.  B. — Mrs.  Southwood, 
hardware,  etc.,  has  suffered  loss  by  fire. 

New  Firms. 

Wynward,  Sask. — W.  T.  Harvie  has 
opened  a  hardware  store. 

Doremy,  Sask. — Scott  &  Saunderson 
have  opened  a  hardware  store. 

Florence,  Ont. — Beatty  &  McDonald 
have  opened  a  hardware  store. 

Sunderland,  Ont. — J.  A.  Simons  has 
opened  a  tinsmithing  and  plumbing  shop. 

Superb,  Sask.— Geo.  E.  Tait  &  Co., 
dealers  in  hardware  and  general  mer- 
chandise, held  the  formal  opening  of 
their  new  store  on  May  4th. 

Companies  Incorporated. 

Marpal-Blastine  Explosives,  Ltd., 
capitalized  at  four  thousand  pounds 
sterling,  head  office  Toronto,  to  manufac- 
ture and  deal  in  all  kinds  of  explosives 
and    ammunition. 

Western  Notes. 

G.  H.  Anderson,  head  of  the  cutlery 
department  of  the  Miller-Morse  Hard- 
ware Co.,  Winnipeg,  is  leaving  in  May 
for  the  Old  Country.  He  will  be  away 
about  three  months,  and  will  spend  a 
good  deal  of  his  time  in  Sheffield  and 
Birmingham,  on  business  with  the  var- 
ious   cutlery    establishments    there. 

Before  coming  to  Canada  to  join  the 
Miller-Morse  staff  some  twelve  years 
ago,  Mr.  Anderson  was  employed  in 
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Sheffield,  and  knows  intimately  a  num- 
ber in  the  hardware  trade  there.  Mr. 
Anderson  will  visit  his  old  home  in 
Elgin,  Scotland,  while  away.  Mrs.  An- 
derson will  accompany  her  husband. 

Personals. 

F.  W.  Lamplough,  of  Montreal,  was 
in   Ottawa  last  week. 

Wm.  H.  Evans  of  Montreal  was  a  busi- 
ness visitor  in  New  York  last  week. 

Mrs.  Geo.  Caverhill  and  family  left 
Montreal  last  week  for  a  trip  to  Europe. 

G.  L.  Griffith,  of  Stratford,  Ont., 
manufacturer  of  horse  specialties,  was 
in  Montreal  during  the  week. 

L.  J.  Street,  Montreal,  assistant  sales 
manager  Dominion  Iron  &  Steel  Co.,; 
Sydney,  is  visiting  in  Vancouver. 

Walter  H.  Cottingham,  president  of 
the  Sherwin-Williams  Co.,  of  Canada, 
was  in  Montreal  this  week  and  left  for 
England  with  his  family. 

Congratulations  are  being  extended  to 
Gordon  C.  Seybold,  manager  of  the 
Cochrane  Hardware  Co.,  Sudbury,  Ont., 
on  the  arrival  of  a  baby  boy. 

H.  M.  Borland,  Western  representative 
for  Lewis  Bros.,  Montreal,  was  the  host 
at  a  gathering  of  the  staff  of  Reg.  F. 
Scott,  "Blue  Hardware,"  Guelph,  Ont., 
last  week.  Mr.  Borland  proved  a  good 
entertainer  and  was  voted  a  "jolly  good 
fellow"  by  all  present. 

W.  S.  Fisher,  of  the  firm  of  Emerson 
&  Fisher,  hardware  dealers,  St.  John, 
N.B.,  has  been  appointed  one  of  the 
three  Royal  Commissioners  who  will  in- 
quire into  the  charges  of  graft  pre- 
ferred against  Premier  Flemming  and  H. 
F.  McLeod,  M.P.  for  York  County,  N.B. 
The  other  members  of  the  commission  are 
Sir  Frederick  Barker  and  Judge  Mc- 
Keown. 

P.  A.  Wuterich,  representing  Chas. 
Parke  Co.,  Meriden,  Conn.;  E.  A.  Sher- 
lock, Miller  Lock  Co.,  Philadelphia;  Os- 
car R.  Claus,  Hopkins  &  Allen  Arms  Co., 
Norwich,  Conn.;  F.  M.  Fay,  J.  Stevens 
Arms  &  Tool  Co.,  Chicopee  Falls,  Mass. ; 
Mr.  Shyne,  of  Peterborough  Lock  Co. ;  A. 
H.  Andrews,  of  N.  R.  Streeter  &  Co., 
Rochester,  N.Y.;  Chas.  K.  Eichler,  Slay- 
maker  Co.,  Lancaster,  Pa. ;  L.  H.  Powell, 
American  Cutlery  Co.,  Chicago;  and 
Harry  James,  of  Shurly  &  Dietrich 
Co.,  Gait,  Ont.,  were  calling  on  the 
trade  here  this  week. 

Industrial  Notes. 
Newcastle,  N.B. — E.  G.  Hedman,  pat- 
entee of  a  new  weigh  scale,  is  endeavor- 
ing to  promote  a  company  in  order  to 
build  a  factory  for  making  scales. 


HARDWARE    AND    METAL 


Hamilton,   Ont. — The    Steel    Company 
of  Canada  has  reopened  its  blooming  and 
billet  mills,  and  200  men  will  be  put  to 
work. 

Medicine  Hat,  Alta. — A.  C.  Tegge, 
general  superintendent  of  the  Canada 
Cement  Co.,  states  that  the  company  is 
going  ahead  with  the  completion  of  their 
plant  at  Dauntless,  Alta. 

Redcliff,  Alta. — Work  on  the  addi- 
tion to  the  Ornamental  Iron  Works  plan 
here  is  now  almost  completed.  It  is  the 
intention  of  the  management  to  install 
new  machinery  which  will  mean  an  in- 
crease in  the  staff  as  soon  as  this  mach- 
inery is  ready  for  operation. 

New  Westminster,  B.C. — A  new  com- 
pany, composed  of  Messrs.  Stewart, 
Moore  &  Wright,  of  Vancouver,  has 
taken  over  the  D.  &  H.  Brassworks  Co., 
at  Sapperton.  Two  acres  of  land  have 
also  been  purchased  and  a  foundry  and 
steel  plant  will  be  built. 

Windsor,  Ont. — The  Dowsley  Spring 
and  Axle  Co.,  had  fully  decided  to  build 


a  factory  this  spring  on  a  site  the  com- 
pany purchased  in  No.  2  district  on 
Howard  avenue,  but  owing  to  a  serious 
fire  the  plans  were  deferred.  The  in- 
dustrial committee  granted  the  com- 
pany's request  for  a  year's  extension  of 
time. 

The  Canada  Coke  Corporation,  Univer- 
sal Tool  Steel  Co.,  Ltd.,  Electric  Furn- 
ace Products  Co.,  Ltd.,  Dominion  Engi- 
neering and  Machinery  Co.,  Ltd.,  Gal- 
braith  &  Cate,  Ltd.,  and  the  Corbett  Con- 
tracting Co.,  Ltd.,  have  recently  been 
incorporated  in  Toronto.  These  com- 
panies had  already  obtained  Federal 
charters. 

Montreal  Notes. 

The  team  of  'Canadian  cadets  from 
Western  Canada,  who  are  to  compete  at 
Bisley  left  Quebec  May  5  on  the  Royal 
George.  Before  sailing  each  boy  was 
presented  with  a  handsome  silver  watch 
fob  by  Mr.  Boa,  of  the  Dominion  Cart- 
ridge Co. 

The  Canadian  Tube  &  Iron  Co.  have 
been    appointed    selling    agents    for    the 


Colonial  Wire  Manufacturing  Co.,  La- 
chine  Canal,  Montreal,  and  the  Can- 
adian Rolling  Mills  Co.,  also  located  at 
Lachine  Canal.  They  will  handle  all 
kinds  of  smooth  steel  wires,  mattress 
wire,  bottling  wires,  plain  and  galvanized 
fine  wires,  fence  staples,  wire  nails,  wood 
screws,  plain  and  galvanized  pump  rods, 
bar  iron  and  steel,  twisted  steel  bars,  ail 
kinds  of  bolts  and  nuts  and  black  and 
galvanized  wrought  pipe. 

New  Firms. 
Riggs-Thompson  Co.,  exclusive  dealers 
in  builders'  hardware  and  hotel  supplies, 
have  opened  a  store  at  the  corner  of 
Rice  and  Howard  Avenues,  Edmonton. 
P.  R.  Thompson,  formerly  manager  of 
the  hardware  department  of  The  Acme 
Co.,  Ltd.,  Edmonton,  and  an  old  Madoc, 
Ont.,  man,  is  a  member  of  the  firm. 
W.  A.  Riggs,  formerly  manager  of  the 
Sommerville  Hardware  Co.,  Edmonton, 
who  came  from  Montana,  is  the  other 
member. 


Traveling  Staff  of  the  Miller-Morse  Hardware  Co.,    Limited,  Winnipeg.    From  photo  taken  during  their 

recent  Convention. 

Top  row  (left  to  right)  : — J.  P.  McGuire,  E.  Fletcher,  J.  Boutillier,  J.  J.  Walsh,  J.  J.  Corbett.  C.  H. 
Prest.  Second  row: — S.  H.  Prowse,  C.  G.  Johnstone,  P.  B.  Buchanan,  G.  S.  H.  Williamson. 
Third  row: — H.  G.  Curry,  N.  A.  McGratten,  J.  G.  Herman,  0.  C.  James,  J.  Cassidy,  L.  C.  Marr, 
H.  A.  Fargey,  C.  H.  Read.  Front  row: — E.  J .  Parkinson,  C.  W.  Groff,  J.  M.  Lynch,  L.  A.  Black- 
wood, M.  P.  Barnes,  A  Reed,  F.  McCarthy,  W .  0.  Labelle.    Insert — S.  D.  Peacock. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

The  advent  of  warmer  weather  has  had  a  good  effect  on  the  retail 
hardware  business  and  many  lines  of  spring  goods  which  have  been 
inactive  are  now  moving  in  a  satisfactory  manner.  With  continued 
warm  weather  there  will  be  a  splendid  improvement  in  business  as  far 
as  the  retailers  are  concerned.  "Clean  up  and  Paint  up"  movements 
have  helped  in  a  large  degree  to  increase  the  demand  for  paint, 
especially  in  the  West.  The  stove  trade  is  rather  quiet,  the  principal 
selling  lines  at  present  are  gas  ranges  and  summer  stoves._  The  metal 
markets  are  still  quiet  and  only  a  limited  amount  of  business  is  pass- 
ing in  this  line.  Hardware  jobbers  report  that  business  so  far  this 
month  has  been  very  brisk. 


MONTREAL. 

MONTREAL,  May  6.— While  busi- 
ness with  the  jobbers  has  been 
f  airly_  good  during  the  past  week, 
it  may  be  said  that  the  retailers  have  ex- 
perienced a  marked  improvement  in 
their  trade.  The  advent  of  more  season- 
able weather  has  resulted  in  a  largely 
accelerated  demand  for  spring  goods. 
Though  the  business  is  still  a  little  be- 
hind last  year,  owing  to  a  late  start,  it  is 
gding  along  now  with  a  boom,  and  in- 
dications are  that  it  will  pick  up  right 
al|mg.  !  There  has  been  a  brisk  demand 
for  garden  tools,  hose  and  sprinklers, 
hammocks,  and  baseball  goods,  etc.  The 
jobbers  report  good  orders  coming  in 
from  outside,  especially  from  the  Mari- 
time Provinces,  Eastern  Ontario  and 
some  sections  of  Quebec.  Collections, 
while  not  as  good  as  could  be  wished  for, 
are  showing  some  improvement,  due  in 
sOme  degree,  it  is  thought,  to  the  more 
favorable  weather  "  conditions,  which 
have  brought  about  a  better  demand  for 
seasonable  lines. 

Metals. 

There  is  a  slightly  better  tone  to  the 
metal  markets  this  week,  but  no  changes 
in  prices  are  listed.  Tin  shows  weakness, 
but  the  quotation  of  42V2  to  43  cents  is' 
still  maintained.  Antimony,  which  de- 
clined 50  cents  last  week,  has  undergone 
no  further  change,  and  the  price  of  $8.50 
is  being  quoted,  but  could  probably  be 
shaded  for  quantities.  Spelter  is  offered 
at  $6  and  copper  at  $16.50. 
Bar  Iron. 

The  quotation  on  bar  iron  by  Montreal 
jobbers  is  $1.90  base.  The  market  is 
none  too  strong. 

Nails  and  Screws. 

The  price  of  $2.20  base  for  steel  wire 
nails  is  being  maintained,  and  there 
seems  little  likelihood  of  a  change  at 
present.       The     market    here   has   been 


fairly  steady.  Cut  nails  are  quoted  at 
$2.60.  Screws  are  unchanged  in  price, 
though  there  has  been  some  talk  of  new 
prices  for  some  time  past. 

Lead  and  Lead  Waste  Pipe. 

Though  this  market  continues  firm, 
the  quotations  of  7y2  and  9  cents  a 
pound  respectively  for  lead  and  lead 
waste  pipe  have  not  been  altered. 

Rope,  Twine,  etc. 

Since  the  opening  of  navigation  there 
has  been  an  improvement  in  the  amount 
of  business  in  this  department.  For  the 
next  few  months  it  is  anticipated  that 
shipments  will  steadily  increase,  espe- 
cially in  binder  twine.  Present  quota- 
tions on  rope  are  as  follows: — Pure 
Manila,  15c;  British  Manila,  lie;  Afri- 
can hemp,  lie;  sisal,  10y2c;  double  lath 
yarn,  lO1/^;  single  lath  yarn,  93,4c.  For 
binder  twine  the  prices  are:  Best  Manila, 
650  feet  to  pound,  13y2c;  Manila,  600  ft., 
lie;  standard  Manila,  550  ft.,  93/4c; 
standard,  500  ft.,  9V4c. 

Stoves  and  Ranges. 

There  has  been  a  very  good  sale  lately 
for  gas  ranges  and  oil  stoves,  the  former 
to  replace  old  ranges  which  were  found 
unsatisfactory  after  the  "moving  day," 
and  the  latter  for  country  houses.  Oil 
heaters  are  also  selling  very  well  at  this 
time,  as  they  are  found  to  be  very  handy 
for  use  after  the  furnace  has  been 
allowed  to  finally  "go  out." 

Seasonable  Lines  in  Demand. 

Such  summer  lines  as  window  screens, 
screen  doors,  garden  tools,  refrigerators, 
etc.,  have  been  moving  much  better  dur- 
ing the  last  few  days.  There  has  also 
been  quite  a  demand  for  garbage  cans, 
and  it  is  thought  the  "clean-up"  cam- 
paign has  had  its  effect  in  this  direction. 
The  fire  and  incineration  departments 
are  making  a  systematic  canvass  of  the 
houses,  warehouses  and  yards  all  over 
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the  city,  and  are  insisting  upon  a  more 
rigid  regard  for  the  by-laws  having  to 
do  with  removal  of  garbage  and  of  keep- 
ing proper  fire-proof  receptacles  for  it. 

Vacuum  Cleaners. 

Vacuum  cleaners  are  being  taken  up 
by  the  Montreal  jobbers  to  a  larger  ex- 
tent than  heretofore,  and  they  are  evi- 
dently finding  them  a  profitable  line  to 
handle.  One  jobber  remarked  that  he 
had  sold  over  one  hundred  machines  this 
spring,  and  that  without  any  special 
effort.  There  is  no  doubt  that  the  retail 
dealers,  especially  in  the  smaller  towns, 
can  work  up  quite  a  satisfactory  trade  in 
this  department.  It  is  as  much  a  hard- 
ware line  as  brooms,  brushes  and  other 
such  house-cleaning  utilities,  and  there 
is  a  good  profit  in  it. 

Builders'  Hardware. 

The  sale  of  builders'  hardware  of  all 
kinds  has  been  well  maintained.  There 
is  a  lot  of  building  going  on  in  Montreal 
at  the  present  time,  especially  in  the 
newer  wards  where  street  improvements 
have  been  made,  and  where  lots  have 
been  lying  idle  for  some  time.  The 
heaviest  demand  has  been  for  the  cheap- 
er type  of  lock  /  sets,  etc.,  which  enter 
into  the  construction  of  the  average 
tenement  house. 


TORONTO. 

TORONTO,  May  7.  —  The  improve- 
ment in  weather  conditions  during 
the  past  few  days  has  created  a 
tendency  toward  better  business  condi- 
tion, and  retailers  report  that  the  de- 
mand for  spring  lines  is  becoming  more 
pronounced.  The  unsettled  weather 
which  had  prevailed  for  some  weeks 
naturally  had  a  bad  effect  on  business 
and  many  merchants  who  had  looked 
forward  to  a  large  rush  of  business  dur- 
ing the  early  spring  were  disappointed. 
In  January  it  was  predicted  in  many 
quarters  that  business  would  show  a  big 
improvement  during  the  early  spring, 
the  spring  season  is  now  well  advanced 
and  many  merchants  have  not  secured 
the  volume  of  business  they  had  expect- 
ed. There  has  been  a  tendency  on  the 
part  of  some  jobbers  to  lower  their 
stocks  and  to  buy  as  little  as  possible. 
It  is  not  thought  that  the  hardware 
trade  in  general  has  any  great  reason 
to  complain  about  business,  when  con- 
ditions in  some  other  lines  are  consider- 
ed.    There   will   no   doubt   be   a   steady 
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improvement    from    now    on   —    in   fact 
there  cannot  help  but  be. 

The  retailers  are  still  holding  large 
stocks  of  spring  goods  which  will  move 
rapidly  if  good  weather  continues. 
Warm  weather  during  the  month  of  May 
is  a  great  boon  to  retail  hardwaremen 
in  helping  to  dispose  of  spring  and  sum- 
mer goods. 

Metals. 

There  is  practically  no  change  in  the 
general  condition  of  the  metal  markets 
and  only  a  limited  amount  of  business 
is  being  done.  Shading  of  prices  is  very 
much  in  evidence  and  the  market  gener- 
ally shows  weakness.  The  following 
prices  are  being  quoted  at  Toronto: — 
Tin,  351/2C  to  39c  lb.;  lead,  $4.90  to  $5 
per  100  lbs. ;  copper,  15c  to  I6V2C  lb. ; 
antimony,  8%c  to  9c  lb. ;  zinc,  5y2c  to  6c 
lb.;  ingot  brass,  red,  13c  to  15c  lb.;  ingot 
brass,  yellow,  12c  to  14c  lb. ;  half-and- 
half  solder,  24c  to  26c  lb. ;  pattern  al- 
uminum, 22c  to  24c  lb. ;  ingot  aluminum, 
19c  to  20c  lb. ;  acme  solder,  19V2C  lb. ; 
easy  wiping  solder,  20^0  lb.;  star  extra, 
22y2c  lb.;  wire  solder,  27c;  tinkers'  bar 
solder,  28c  lb. ;  lead  wool,  8c  lb. 

Rope,  Twine,  Eec. 

Toronto  firms  dealing  in  rope,  twine, 
etc.,  report  a  slight  improvement  in  busi- 
ness and  quotations  are  said  to  be  firm. 
A  despatch  from  New  York  says: — 

Inactivity  still  prevailed  in  the  local 
hemp  market  and  the  manufacturers 
were  more  than  ever  inclined  to  wait  for 
developments.  The  shading  of  low 
grades  had  a  certain  sympathetic  in- 
fluence, though  Manila  is  not  pressing 
the  intermediate  quality  such  as  the  lo- 
cal market  needs.  Fair  current  was  re- 
peated at  73/4c  for  shipment.  No  word 
was  received  from  London,  where  May 
Day  observance  checked  business.  The 
news  from  Mexico  is  of  the  same  peace- 
ful tenor  so  far  as  the  mediation  nego- 
tiations go,  and  consequently  sisal  con- 
tinues nominally  unchanged  at  5}4c. 
There  is  still  much  delay  in  getting  con- 
firmation of  bids.  Istle  is  dull  and  nom- 
inally repeated  at  quotations. 

No  change  was  reported  in  jute,  which 
is  dull  and  steady  at  7.50c  for  old  crop. 
There  is  little  interest  shown  at  this 
stage  in  new  crop. 

Toronto  quotations  are  as  follows : — 

Best  Pure  Manila 15c  lb.  base. 

British  Manila lie  lb.  base. 

African  Hemp    lie  lb.  base. 

Sisal   Rope    IOV2C   base. 

Lath    Yarn    Single    93,4c    lb. 

Lath   Yarn   Double    IOV4C   lb. 

Other  line's  are  shown  in  current 
market   quotations. 

Binder  twine  prices  are : — 650  ft. 
twine.  13y2c  lb.;  600-ft.  twine,  lie  lb.; 
550-ft.  twine,  934c  lb.;  500-ft.  twine, 
914c  lb. ;  Vsc  per  lb.  allowance  on  5  tons 
and  over;   14c  lb.  allowance  on  10  tons 


and  over;   delivery  allowed  on  300  lbs. 
and  over. 

Building  Materials. 
A  fair  amount  of  building  is  now  un- 
der way  and  the  demand  for  builders' 
supplies  is  improving.  Cement  is  in  very 
fair  demand.  Nails  are  still  quoted  at 
2.10  base,  quotations  on  building  paper, 
etc.,  remain  unchanged.  With  improved 
weather  conditions  much  additional 
building  will  no  doubt  be  undertaken. 

Bar  Iron. 

Toronto  hardware  jobbers  quote  bar 
irons  at  $2.00  base,  F.O.B.  Toronto,  and 
$1.90  base  F.O.B.  factory. 

Spring  Goods. 
Business  in  spring  goods  has  been  a 
little  backward  although  with  the  pros- 
pects of  warmer  weather  a  big  improve- 
ment should  be  noticed. 

Stoves,  Ranges,  Etc. 
The  improvement  in  weather  condi- 
tions and  the  advent  of  warm  weather 
has  stimulated  the  demand  for  gas 
ranges  and  plates,  oil  and  gasoline  stoves, 
etc.  Trade  in  Ontario  is  fair  and  is 
picking  up  nicely.  Heating  stoves  are 
being  booked  for  fall  delivery.  A  large 
number  of  retailers  are  pushing  the  sale 
of  gas  ranges  pretty  hard  this  spring 
and  many  are  giving  demonstrations  in 
the  stores. 


WINNIPEG. 

WINNIPEG,  May  13.— The  coming 
of  warm  weather,  also  the  com- 
ing of  the  clean-up,  paint-up 
week,  which  is  being  observed  quite  gen- 
erally throughout  the  West,  has  brought 
in  increased  business  for  the  retailers. 
It  cannot,  of  course,  be  estimated  for 
some  little  time  exactly  what  stimulus 
this  clean-up  week  has  had,  but  from 
present  indications  it  has  apparently 
turned  the  minds  of  householders  to- 
wards the  need  of  putting  on  a  screen 
door  here,  a  screen  window  there,  and 
has  made  them  see  the  desirability  of 
getting  their  front  and  back  yards  in 
good  condition,  and  their  verandas  and 
steps  re-painted.  It  is  bringing  a  larger 
retail  demand  for  garden  tools,  screen 
doors,  and  paints,  and  such  lines  than 
might  otherwise  have  been  expected.  In 
short,  the  clean-up,  paint-up  campaign 
in  the  West  is  proving  a  success. 

General  trade  conditions  are  encourag- 
ing. There  is  no  attempt  on  the  part  of 
manufacturers  and  wholesalers  to  hold 
this  up  as  a  record  year.  On  the  other 
hand,  as  one  jobber  put  it,  the  falling-off 
for  the  first  four  months  has  not  been 
so  great  that  a  good  summer's  business 
would  not  enable  the  sales  for  the  year 
to  surpass  anything  so  far  experienced. 
Whether  this  good  summer's  business 
will  come  or  not  remains  to  be  seen.  A 
record  summer  is  hardly  expected,  and 
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yet  weather  conditions  are  now  con- 
sidered ideal  for  a  good  crop,  which,  of 
course,  means  much  in  regulating  the 
summer's  trade. 

The  tendency  among  retailers  to  regu- 
late credits  strictly,  tending  towards  a 
cash  business,  is  very  strongly  marked. 
It  would  seem  that  many  dealers  last 
year  felt  that  the  talk  of  hard  times  was 
largely  exaggerated,  but  that  this  year 
they  are  realizing  that  it  is  absolutely 
necessary  to  conduct  business  on  strictly 
conservative  lines. 

In  the  city,  builders'  hardware  is  be- 
ginning to  move,  the  houses  which  were 
started  early  in  April  now  being  near 
the  point  where  interior  finishing  can  be 
done.  For  heating  lines,  too,  there  is  a 
very  fair  demand.  A  representative  of 
one  of  the  large  heating  companies  says 
that  there  is  a  good  deal  of  work  being 
done  in  the  country,  and  that  the  dealers 
are  getting  after  this  in  splendid  fashion. 

The  stove  business  remains  very  quiet. 
Refrigerators,  however,  are  moving  well. 
There  is  also  a  good  demand  for  certain 
lines  of  automobile  accessories. 

The  clean-up,  paint-up  campaign  has 
perhaps  done  more  to  stimulate  the  call 
for  paint  than  for  any  other  single  line. 
House  paint,  paint  suitable  for  fencing, 
and  varnishes  for  interior  work,  are 
moving  satisfactorily. 

Practically  no  price  changes  have  been 
made  and  none  of  importance  seem  im- 
minent. 


ANNUAL  MEETING  C.  M.  A.  MONT- 
REAL BRANCH. 

The  annual  meeting  of  the  Montreal 
branch  of  the  Canadian  Manufacturers' 
Association  was  held  May  5  in  the  Can- 
ada Club  when  the  following  officers 
were  elected : — 

Chairman,  J.  P.  Howard,  Phoenix 
Bridge  and  Iron  Works,  Ltd. ;  vice  chair- 
man, T.  H.  Wardleworth,  National  Drug 
and  Chemical  Co.,  Ltd.,  by  acclamation. 
The  Montreal  depresentatives  on  the  ex- 
ecutive committee  were  elected  as  fol- 
lows: H.  W.  Aird,  Canada  Paint  Co., 
Ltd.;  George  F.  Benson,  Edwardsburg 
Starch  Co.,  Ltd.;  B.  W.  Coghlin,  B.  J. 
Cogblin  Co.,  Ltd.;  A.  J.  Hart,  Hart 
Manufacturing  Co.;  Percy  S.  McKergow, 
National  Brick  Co.;  R,  H.  McMaster, 
The  Steel  Company  of  Canada,  Ltd.; 
J.  C.  Newman,  the  McClary  Manufac- 
turing Co.;  S.  J.  B.  Rolland,  the  Rolland 
Paper  Co.,  Ltd.;  Wm.  Rutherford,  Wm. 
Rutherford  and  Sons,  Ltd.;  W.  J.  Sad- 
ler, Sadler  and  Ha  worth ;  Geo.  A.  Slater, 
Geo.  A.  Slater,  Ltd.;  W.  H.  Wyman, 
Belding-PauLCorticelli,  Ltd.  Represen- 
tatives of  affiliated  towns  were  chosen 
bv  acclamation  for  the  executive  as  fol- 
lows: H.  T.  Chalifoux,  O.  Chalifoux 
&  Fils,  St.  Hyacinthe;  John  Lowe,  jr., 
Montreal    Cottons    Limited,    Valleyfield; 
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There  were  some  sixty  members  present 
at  the  meeting  and  the  annual  reports 
were  declared  satisfactory  and  adopted 
unanimously. 

The  retiring  president,  Howard  Mur- 
ray, reviewed  the  work  of  the  year, 
touching'  on  matters  that  had  been  dealt 
with  in  the  city  and  province. 

Matters  of  export  trade  and  Dominion 
affairs  were  gone  into  and  this  state- 
ment was  made: 

"The  decision  in  the  long  drawn-out 
investigation  into  Western  freight  rates 
by  the  Railway  Commission,  the  ques- 
tions arising  out  of  the  demands  for 
changes  in  the  customs  tariffs  on  sup- 
plies and  equipment  used,  by  the  farm- 
ing communities  and  on  certain  pro- 
ducts of  our  iron  and  steel  industry  had 
been  looked  forward  to  with  considerable 
anxiety.  The  removal  of  these  questions 
from  surmise  and  their  crystallization 
into  facts,  clears  the  air  to  a  consider- 
able extent. 

(Government's  Masterly  Handling. 
■"A  much  graver  and  pressing  prob- 
lem, that  of  the  treatment  to  be  accord- 
ed the  Canadian  Northern  Railway,  has 
been  dealt  with  by  the  Government  in  a 
masterful  manner,  and  although  many 
opinions  have  been  given  voice  among 
manufacturers,  it  can  be  safely  said 
that  the  outcome  will  go  far  'toward 
modifying  the  railway  conditions 
throughout  Canada.  To  my  mind,  a 
still  graver  question  remains  in  the 
matter  of  the  National  Transcontinental 
Railway.  In  this  instance  the  huge 
augmentation  of  the  cost  of  construc- 
tion and  its  resultant  effect  on  the  cost 
of  haulage  calls  for  serious  study  on 
the  part  of  those  upon  whom  the  duty 
devolves. 

"A  further  problem  confronting  Can- 
adians is  the  matter  of  the  Georgian 
Bay  Canal.  A  commission  has  been  ap- 
pointed which  will  study  the  feasibility 
of  this  project  and  its  report  when  re- 
ceived will  require  still  further  study 
as  to  its  advisability." 

In  conclusion  Mr.  Murray  remarked: 
" There  is  no  ground  for  pessimism." 


of  credit  are  the  same  in  every  class  of 
business,  the  policies  vary  a  great  deal. 
In  the  credits  of  the  retail  trade  there 
is  little  in  common  with  those  of  the 
wholesaler.  The  class  of  patronage  is 
radically  different;  and  the  manners  of 
extending  credit  and  making  collections 
are  entirely  dissimilar.  The  principles, 
however,  are  identical,  in  that  care  must 
be  exercised  in  seeing  that  credit  is  dis- 
pensed to  only  responsible  parties,  and 
that  collections  are  made  promptly.  It 
has  been  said  that  if  credit  is  the  foun- 
dation of  modern  business  collections 
are  its  roof.  Over-crediting  is  neither 
good  for  the  merchant  nor  his  custom- 
er, and  when  the  former  finds  that  his 
book  accounts  are  increasing,  and  at  the 
same  time  it  is  becoming  increasingly 
difficult  to  meet  his  own  obligations  it  is 
time  for  him  to  call  a  halt. 

"Crop  failures,  low  prices,  and  other 
local  conditions  make  it  difficult  for  the 
merchant  in  the  country  to  adjust  his 
credits  and  collections  as  systematically 
as  he  would  wish,  but  I  believe  that  a 
time  of  settlement  should  be  arranged 
with  every  customer,  and  this  adhered 
tc  as  closely  as  the  circumstances  will 
permit — and   in      any      case      all  credit 


MANY    MERCHANTS    ATTEND 
CONVENTION. 

(Continued  from  page  40.) 

if  the  business  is  not  sufficiently  active 
to  provide  a  safe  margiu  over  and  above 
all  expense,  and  in  computing  the  costs 
of  carrying  on  a  business,  where  the 
slock  in  trade  is  perhaps  dispropor- 
tionately large  for  the  amount  of  busi- 
ness done  annually,  the  items  of  interest 
and  depreciation  must  figure  very  large- 
ly and  should  not  be  overlooked. 

"In  regard  to  the  credit  system  of  a 
retail  house,  this  is  more  difficult  to  de- 
fine.    While  the  fundamental  principles 


should  be  restricted  to  a  figure  where  the 
outstandings  cannot  seriously  embarrass 
the  business. 

@ ' 

ORGANIZE      TO      HELP      COUNTRY 
MERCHANTS. 

An  American  magazine  announces  the 
organization  of  the  Home  Town  Associ- 
ation of  America.  The  purpose  of  the 
organization  is  to  bring  more  business  to 
the  country  merchant.  Its  membership, 
the  magazine  says,  is  composed  of  large 
wholesale,  jobbing,  and  manufacturing 
concerns. 

"In  creating  this  organization  they 
(the  members)  claim  no  altrustic  motive, 
but  solely  the  purpose  to  help  the  coun- 
try merchant  adopt  more  modern  meth- 
ods so  that  he  may  sell  more  goods,  put 
up  a  stronger  competition  against  the 
mail  order  houses,  and  so  become  a  larg- 
er purchaser  from  the  wholesaler  and 
jobber. 

"The  Home  Town  Association  makes 
an  appeal  to  the  country  merchant  to 
advertise,  hustle,  hold  and  build  up  his 
trade.  Further  than  that  it  appeals  to 
the  farmers  and  local  public  spirit  to 
trade  at  home  and  thereby  help  to  build 
up  the  home  country  town." 


The  above  illustration  shows  a  reproduction  of  a  cushion  cover  pre- 
sented to  W.  F.  Macpherson,  President  Ontario  Retail  Hardware  and  Stove 
Dealers'  Association  by  John  Castor,  Treasurer  of  the  Association.  The 
cover  is  made  of  green  silk,  on  which  is  worked  a  neat  design  composed  of 
badges  left  over  from,  the  Ottawa  Convention. 

The  presentation  took  place  at  a  recent  meeting  of  the  executive  of 
the  Association  held  at  Toronto. 
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There's  no  hiding  the  Martin-Senour  advertise- 
ments this  year — they  stand  right  out  in  the  best 
Farm  Papers,  Religious  Publications,  Magazines, 
etc.,  all  through  Canada — working  hard  for  our 
dealers.  Write  Montreal  office  to-day  for  our 
special  newsdealer's  proposition. 

The  A\artin-Senour  Co. 


I  MONTREAL         CHICAGO 
TORONTO 


LIMITED 

PAINTS  &  VARNISHES 

WINNIPEG         LINCOLN 
HALIFAX 


Back  of  every  Berry  Brothers  Dealer  are  sure  sales-forces  that  help  him  sell 
Berry   Brothers'  Varnishes.     Berry  Brothers'   Varnishes   move  fast   over   the 
counter.     They   are   the   most   active  stock  a  dealer  can  handle. 
Berry    Brothers'    Varnishes    have  a    reputation    of    satisfaction    for 

over  fifty  years.  People  know  j^^^^  about  them  —  they  know  that 
the  dealer  who  sells  and  recom  ff'^^^^k  mends  Berry  Brothers'  Var- 
nishes is  giving  them  honest,  I- ~JSjS&~~ \|  lasting  varnish  values.  This 
reputation  helps  you  sell  Berry  wf^|JlSi|/  Brothers'  Varnishes. 
Berry  Brothers'  advertising  is  ^^™^^  another  sales-force  that  brings 
folks  into  your  store.      For  years  we  have    been   telling    the  public 

about  the  qualities  of  our  Varnishes.  We  have  educated  them  to  ask  for  Berry 
Brothers'  Varnishes — to  know  this  name  as  one  that  stands  for  varnish  satisfac- 
tion. Berry  Brothers'  Varnishes  are  easy  to  sell  because  of  this. 
And  the  Berry  Brothers  dealer  gets  more  than  the  profit  out  of  Berry  Brothers' 
Varnishes.  They  help  him  to  build  his  business  reputation  for  selling  high- 
grade  goods.  ) 
If  you  haven't  Berry  Brothers'  Varnishes  on  your  shelves,  let  us  tell  you  more 
about  them.  i. 


BERRY  BROTHERS 
|  IINCOR.POB.ATED>  k       ^^ 

■forld's  LargestVarnish  Makers  V^ 

WALKERVILLE,  ONTANIO 
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Weekly  Market  Report — Paints 


MONTREAL. 

MONTREAL,  May  6.— Almost  with- 
out exception  Montreal  jobbers 
and  manufacturers  report  that 
business  has  been  very  good  this 
spring,  and  there  seems  no  rea- 
son to  anticipate  any  change  in 
these  conditions.  Locally  the  "clean- 
up and  paint-up"  campaign  is  having  its 
effect  in  increased  sales  of  paints  and 
brushes,  etc.,  for  the  clean-up  week.  The 
advent  of  warmer  weather  has  given  an 
opportunity  for  outside  work,  and  a 
great  deal  is  being  done  in  this  way. 

Glass  and  Putty. 
Shipments  of  glass  are  expected  to  ar- 
rive shortly.  There  has  been  a  good 
amount  of  business  right  along,  and 
prices  have  not  been  changed.  Some 
new  packages  of  putty  are  now  on  the 
market.  Quotations  are  as  follows: — 
Casks,  $2.30;  100-lb.  drums,  $2.50;  50- 
1b.  drums,  $2.55;  25-lb.  drums,  $2.60; 
bladders,  in  barrels,  $2.80;  5-lb.  tins,  2 
cents  advance  over  25-lb.  iron  price,  and 

1  and  2-lb.  tins,  2y2  cents  per  pound  ad- 
vance over  25-lb.  iron  price. 

White  Lead. 

Quotations  of  $8.05  per  100  for  ton 
lots,  and  $8.25  for  less  than  ton  lots,  are 
still  in  effect.  There  has  been  a  good 
steady  demand. 

Linseed  Oil. 

Prices  on  linseed  oil  are  marked  down 

2  cents  since  last  report.  Business  has 
been  about  the  average.  Quotations  now 
are: — 

Raw  Linseed — 

1  to  4  barrels 60c  per  gal. 

5  to  9  barrels 59c  per  gal. 

Boiled  Linseed — 

1  to  4  barrels 63c  per  gal. 

5  to  9  barrels 62c  per  gal. 

Turpentine. 

The  demand  for  turpentine,  like  the 
paint  business,  has  been  exceptionally 
good,  and  stocks  in  the  hands  of  some 
dealers  are  quite  low.  The  market  is 
weak,  and  prices  are  1  cent  below  last 
week's  figures.     Quotations  now  are: — 

1   barrel    64e  per  gal. 

5  barrels  63c  per  gal. 

Five-gallon  packages,  5  cents  advance; 
packages  extra;  terms  net. 

Gasoline. 

There  has  been  no  change  in  the  price 
of  gasoline  since  last  week.  Sales  have 
been  very  good,  both  in  the  city  and  out 
through  the  country.  The  following 
prices  are  in  effect : — 


Barrels,   in   wood 23c      gallon. 

In  steel  and  drums 20c 

Tank  wagon  (100  gals.).   19y2c  " 


TORONTO. 

TORONTO,  May  7.— Toronto  retail- 
ers and  those  in  the  surrounding 
districts  report  an  improvement 
in  the  paint  business  since  the  advent 
of  warmer  weather.  A  better  demand 
now  exists  for  all  lines  of  paint,  linseed 
oil,  lead  and  turpentine.  There  is  a 
scarcity  of  turpentine  in  Toronto  at 
present. 

Linseed  Oil.     • 

The  ruling  prices  in  linseed  oil  at  To- 
ronto remain  unchanged  although  price 
cutting   is    evident.      Ruling   quotations 
are: — 
Raw  Linseed  Oil — 

Single  barrels    65c  gallon. 

3  to  5  barrels 63c  gallon. 

6  to  9  barrels 61c  gallon. 

Boiled  Linseed  Oil — 

Single  barrels 68c  gallon. 

3  to  5  barrels    66c  gallon. 

6  to  9  barrels   64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.  Cans  are  charged  at:  5-gal.  cans, 
50  cents  each;  10-gal.,  75c  each. 

Turpentine. 

There  has  been  no  change  in  turpen- 
tine quotations  since  the  big  decline  re- 
ported last  week.  The  southern  market 
has  been  very  weak  for  some  time  past, 
but  during  the  past  few  days  has  shown 
signs  of  strength.  The  ruling  quotations 
in  Toronto  are  as  follows: — 

Single  barrels   65c  per  Imp.  gal. 

2  to  4  barrels 64c  per  Imp.  gal. 

5  gallon  lots 72c  per  Imp.  gal. 

White  Lead. 

White  lead  quotations  in  Toronto  re- 
main unchanged  and  are  as  follows: — ■ 

Less  than  ton  lots $8.40  per  100  lbs. 

Ton  lots   8.20  per  100  lbs. 

For  larger  quantities  prices  are  open. 

Ready  Mixed  Paints. 

With  the  improvement  in  weather 
conditions  and  the  advent  of  warmer 
weather  retailers  have  experienced  a 
better  demand  for  ready  mixed  paints 
and  varnishes. 

During  the  next  few  weeks  paint  sales 
should  be  very  heavy.  Some  very  fine 
displays  of  paint  are  being  shown  in 
the  show  windows  of  many  of  the  re- 
tailer's stores. 

Gasoline  and  Benzine. 

The  demand  for  gasoline  is  increasing 
rapidly  and  quotations  are  steady.  There 
does  not  appear  to  be  any  great  reason 
to  expect  an  advance  in  price  this  year 
such   as   there  was  last.     Quotations   in 


gasoline  and  benzine  are  shown  in  cur- 
rent market  quotations. 

Glass  and  Putty. 
Business  in  glass  is  not  brisk  at  pres- 
ent, although  the  outlook  is  slightly 
better  than  it  was  last  week.  Quota- 
tions on  glass  and  putty  remain  the  same 
as  shown  in  current  market  quotations. 

@ 


THE   MONTREAL   CAMPAIGN. 

The  "Clean  Up  and  Paint  Up"  cam- 
paign in  Montreal  is  making  splendid 
progress.  The  city  council  has  voted 
$2,500  toward  the  expense  of  the  move- 
ment and  more  than  $600  has  been  re- 
ceived from  private  subscription.  The 
Montreal  Tramways  Co.  have  placed 
their  trucks  and  incineration  plant  at 
the  disposal  of  the  committee  and  the 
civic  departments  of  police,  fire,  health 
and  incineration  are  all  working  in  har- 
mony to  make  the  week  a  huge  success. 
The  moving  picture  theatres  have  also 
offered  to  help  and  a  series  of  local 
views  showing  unsanitary  conditions  and 
how  to  remedy  them  are  being  prepared 
and  will  be  shown  on  the  screens  all  over 
the  city. 

The  programme  for  the  Clean-Up  week 
and  the  officers  in  charge  each  day  has 
been  decided  on  as  follows: 

Sunday,  May  17 — Special  sermons  in 
the  city  churches,  Dr.  Atherton. 

Monday,  May  18 — Fire  Prevention 
Day,  Chief  Tremblay,  of  the  Fire  Bri- 
gade. 

Tuesday,  May  19 — Front  Yard  Day, 
Dr.  Walter  G.  Kennedy. 

Wednesday,  May  20 — Back  Yard 
Day,  E.   T.   Sayers. 

Thursday,  May  21 — Sanitation  Day, 
ex-Mayor  Dr.  J.  J.  Guerin. 

Friday,  May  22 — Paint-up  Day,  L.  R. 
Greene. 

Saturday,  May  23 — Children's  Day, 
Dr.   S.  Boucher,  M.H.O. 


FIRE  LOSSES. 

The  warehouse  of  Sadler  &  Haworth, 
leather  belting  manufacturers,  Montreal, 
was  visited  by  fire  on  May  5,  and  dam- 
age to  the  extent  of  about  $20,000  was 
done  before  the  flames  were  under  con- 
trol. The  loss  is  fully  covered  by  insur- 
ance, and  the  business  is  being  carried 
on  as  usual.  The  fire  was  confined  to 
the  upper  floors  of  the  building  and  the 
stock-rooms  escaped  practically  without 
damage.  All  orders  are  being  filled,  and 
the  business  will  not  be  interfered  with 
in  any  way,  except  the  inconvenience 
that  such  a  visitation  always  brings. 
This  is  the  first  fire  Sadler  &  Haworth 
have  had  in  their  forty  years  in  busi- 
ness. 
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Science  is  at  the  Root 

of  all  great  products   and   discoveries,    and 

this  is  true  of 


B-H  "ENGLISH"  PAINT 


There  is  no  guess-work  in  its  compos 
run  a  long-winded  race  against  time. 

B-H  "English"  Paint  shines  as  a  no 
against  a  dull  grey  background  of  medio 
little  thought  as  to  their  actual  use  or  en 

"Endurance"  Paint  is  another  name 
in  lasting  qualities  because  made  in  white 
Brandram's  B.B.  Genuine  White  Lead  and 

Service  is  the  proof.  Convincing  in 
use,  B-H  "English  Paint  is  more  widely 
in  Canada. 

You  can  do  a  better  business  with  the 
"English." 

Send  for  Booklet. 


ition — -no  uncertainty  about  its  ability  to 

teworthy  achievement  in  paint-making 
ere  things  made  primarily  to  sell,  but  with 
during  qualities. 

for  B-H  "English"  Paint.    It  must  excel 

and  tints  on  a  base  consisting  of  70%  of 

30%  Pure  Zinc- 
deed  is  the  fact  that  after  many  years  of 

used  every  year  on  the  finest  buildings 

best — build  up  a  lasting  trade  with  B-H 
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Current  Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  us  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  Of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  Editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,   lb 22c 

AMMUNITION. 

"Dominion"  22  snort  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%  ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges.  20 
and  2%  p.c. ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder.  30  and  10  p.c; 
"Regal"  Dense  Smokeless  Powder, 
30  and  10  p.c;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder,  30  and  10  p.c  Empty 
Shells.  30  and  10  p.c.  90  days  net. 
Shot,  standard,  100  lbs.,  $15.00, 
47%  p.c;  cash  discount.  2  p.c  30 
days;  net  extras  as  follows,  sub- 
ject to  cash  discount  only:  Chill- 
ed, 40c;  buck  and  seal,  80c;  No. 
28  ball,  $12.00  per  100  lbs.;  bags 
less  than  25  lbs..  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 
ANTIMONY. 
Cookson's      or      Hal 

lett's,   per  lb $8  50    $S  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c 
Irwin's  auger,  45  p.c 
Gilmour's  auger,  70  p.c 
Rockford  auger,  50  and  10  p.c. 
Gilmour's  ear,  47%   p.c. 
Clark's  expansive,  40  p.c 
Jennings'  Gen  auger,  net  list. 
Tobin    High    Speed    Bits,    50   and 

5  per  cent. 
Tobin  Never  Choke.  50  and  5  p.c 
AXES. 

Samson  single  bit,  doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Snmwn    double  bit,  doz...     12  50 
Samson    flooring   axes   No. 

2.  doz 9  00 

Single  bit,  doz 6  75      9  50 

Double    bit     10  50     12  00 

Hunters'  Axes   5  00      6  00 

"Boys' "   Axes    5  75      6  50 

Bench  Axes,  Samson. 

No.  2,  doz.,  net  9  00 

No.  3,  doz.,  net  9  30 

No.  4.  doz.,  net  10  25 

No.  5.  doz.,  net  11  50 

No.  6,  doz.,  net  12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze.  Star  frictlonless. 
Alluminoid.  Mogul,  No.  3,  No.  4, 
from  6c  to  60c  lh. 

Thomas  Robertson  &  Co..  Ltd. 
—No.  1,  23%c:  No.  2.  15c;  No.  3, 
12c 

Tallmnn  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine.  55c; 
Superior.  50<-:  A  Special.  38c;  Hoo 
Hoo,    28c;     "A."     23c;     "B,"    20c; 


"C,"  18c;  "D,"  15c;  No.  1,  13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices.  6c  to  60c  lb. 

Hoyt  Metal  Co. — Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra,   CO  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per    side,    85c;    cut 
laces,  95c. 

BENZINE. 

Single  barrels,  20%c  gal. 

BOLTS  AND  NUTS. 

Carriage   Bolts    ($1.00)    list,    %in. 

dia.  and  smaller,  65  and  10  p.c. 

Carriage    Bolts    ($1.00)    list,    7-10 

52V.  and  12%%. 
Machine  Bolts.     %   in.   dia.     and 

smaller,  35  and  10  p.c. 
Machine   Bolts.   7-16   in.   dia.   and 

larger.  60  p.c 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c. 
Sleigh    Shoe    Bolts,    7-16    In.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and  Lag  Screws,  75  p.c 
Skein  Bolts,  75  p.c. 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,  60  p.c 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts,  60  and  5  p.c 
Fancy   Head   Bolts,  50  and  5   p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head     ($3.00 

list).  50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c. 
Nuts.  Square,  4%c  off  list. 
Nuts,   Hexagon.   4%c   off  list. 
Stove  Rods,  per  lb.,  5%  to  be 
Stove  Bolts,  80  and  7%  p.c 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge   0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  iron  pipe  size,  1  in. 

base 0  25 

Copper  tubing,  4  cents  extra. 

Ingot,    Red,    lb 0  14    0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel. 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c  off  revised 

list. 
Cast  iron  loose  pin,  60  p.c. 
Wrought    steel      fast      joint      ami 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c. 

BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,   $5.00;  extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24,  doz 6  60 

With  rim,  18x28.  doz 7  20 

With  rim,  20x30,  doz 7  80 

Without  rim,  18x24.  doz.   ..  4  00 

Without  rim,  18x28,  doz.    ..  4  50 

Without  rim.  20x30,  doz.   . .  5  00 
BOARDS   (Ironing). 

Size   12x60  Ins.,   doz 7  20 


Size   14x60  ins.,   doz 8  40 

Folding,   12x60  ins.,  doz.    ..   16  50 

BOARDS   (Sleeve). 

Basswood,    stationary,    doz.     1  50 

Folding,  per  doz 3  50 

BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net  3  50 

Pony $1  10 

Crown    1  95 

Dandy  , 2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee   2  60 

Victor    (Glass) 3  25 

Diamond    King    (Glass)     ..     3  50 
Western   King   (Enamel)    . .     3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE). 

Per  yard. 

10  inches,  7  oz 0  05% 

40  inches,  8  oz 0  05% 

10  inches,  10  oz 0  06% 

In   100-yard   lots. 
C 
CANS. 

Milk  cans  and  pails,  35  p.c. 
Creamery  cans,  35  per  cent. 
Railway  cans,  40  per  cent. 
Hand  delivery  and  creamery  cans, 

35  p.c 
Railway  cans,  40  per  cent. 
Cream    cans,    35    p.c,    with    dome 

top,   15c  extra.     Retinned,   72% 

and   5.     Plain,     72%     and     15. 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans,  .lacketted.) 

1  gal.  jacketted,  per  doz 

2  gal.  jacketted,   per  doz 

3  gal.  jacketted,  per  doz 

5  gal.  jacketted,  per  doz 

10  gal.  Jacketted,   per  doz... 
CEMENT    AND    FIREBRICK 
Portland,  per  bbl..  Deliver- 
ed     

Less  than   carload   lots   .... 
Portland,   per   bbl.,   carload 

lots,  f.o.b 

White  Bros.   English.  2  00 
"Lafarge"    cement,    in 

wood   

Eire     brick,     Scotch, 

per  1.000 23  00 

Fire   brick,   English.. 17  00 
Fire  brick,   American, 

low    23  00 

Fire   brick,   American, 

high    27  50 

Fire      clay      (Scotch), 

net  ton    

Fire  clay    (American), 

net  ton    5  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  per  lb...  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,    ROOFING. 

Per  gah 
Roofing    cement    (in    bhlst..   0  1 
Cement  (in  5  and  10  gals.). 

Cement   (In   2  gals.)    

Cement   (In  1  gal.)    

CHALK. 

Carpenters      Colored, 

per  gross   0  65 

Carpenters  lead   pen- 
cils,   per    gross....     2  40 

Crayons,   per  gross 

CHISELS. 

Cold  chisels,  5x6  in.,  doz... 

Bevel  edge,  1   inch,   doz.... 


2  70 

3 

HO 

4  20 

4 

80 

8  40 

1 

(53 

1 

85 

1 

55 

2 

05 

3 

-10 

2R 

00 

21 

00 

25  00 

31  00 

5  50 

10  00 


0  19 
0  25 
0  30 


0  80 


6  75 
0  20 


2  20 
2  50 


CHAIN. 

i  roof  coil,  per  100  lbs.,  %,  $6; 
5-16,  $5.20;  %,  $4.45;  7-16,  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;   %,  $3.45;  1,  $3.40. 

Stall  fixtures,  35;  trace  chain, 
45;  jackchain,  iron,  50;  jackchain, 
brass,  50;  cow  ties,  40;  halter 
chains,  50  and  5;  tie  outs,  75;  coil 
chain,  50  and  5;  hammock  chains, 
galvanized,  35  and  5. 

12  in.,  doz.  prs 4  65        4  30 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No:  5,  $16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Marys,  40  per  cent.;  f.o.b. 
Ottawa,  Kingston  and  Montreal, 
37%  and  10  per  cent. 
CLAMPS. 

Malleable  swivel  head,  4  in.  2  50 
Malleable   adjustable,   4  in.     7  60 

Carpenters,  3  feet   3  60 

CLEANERS    (VACUUM). 

Eureka  Electric  each    35  00 

Cadillac   Vac   Sweeper    5  50 

Cadillac  Combina'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,  Model  D..  20  00 
COMPOUND. 

Soclean  Sweeping. 
4%   lb.   size,   2   doz.   in   case, 

case   4  50 

8  lb.  size,  2  doz.  In  case,  cs.  7  20 
17  lb.  size,  1  doz.  in  case,  cs.  6  75 
COPPER. 

Montreal. Toronto. 
Periooibc 

Casting  ingot $16  50  $15  50 

Cut     lengths,     round 

bars,  %  to  2  1h 27  50 

Plain   sheets,    14   oz., 

14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  bas* 37  50 

Braziers',    in    sheets. 

6x4   2950 

CORD    (SASH). 

No.  6  and  No.  7,  lb 0  31% 

No.  8,  No.  9,  No.  10,  No.  12  0  31 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

(CANADA)   PLATES. 

Ordinary,   52   sheets.     2  75      2  85 

All   bright,  52  sheets    3  90      4  00 

Galvanized — 

Apollo  D.  Crown  Corbals 
18x24x52  ..  4  45  4  45  4  60 
60  . .  4  70  4  70  4  85 
20n  28x30  . .  8  90  8  90  9  20 
20x28x80  . .  9  40  9  40  9  70 
M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  25 

I   X  X,  14x20  base     9  50 

Raven   and    Murex   Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  50 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 
I  C,  14x20  base....     7  00      7  00 

I  X,  14x20  base 8  25      8  25 

I  X  X.  14x20  base.    9  50      9  50 
"Allaway's  Best"  Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X.  14x20  base 5  65 

I  X  X,  14x20  base 6  65 

BRIGHT    COKES. 
Bessemer   Steel — 

I  C,  14x20  base 4  50 

20x28.   double  box 9  00 

CHARCOAL   PLATES-TERNE. 
Dean   or  I  G  Grade — 
I    C.    20   x    28,    112 

sheets    7  40 

I  X,  Terne  Tin 9  40 
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HARDWARE     AND    METAL 


Jamieson's  Ready  Mixed 

Paints  and  Varnishes 

will  satisfy  the  most  exacting  demands  of  your  paint  customers,  both 
in  quality  and  price.  A  satisfied  customer  means  that  he  will  come 
back  for  the  same  brand  every  time  he  wants  paint,  which,  with  a 
good,  profitable  line,  means  a  successful  paint  business. 

WILL  YOU  BE  OUR  AGENT  IN  YOUR  TOWN? 

R.  C.  Jamieson  &  Company,  Limited 


MONTREAL 


ESTABLISHED   1858 
and 


VANCOUVER 


OWNING   AND  OPERATING  P.  D.  DODS   &  CO.,  LIMITED 


Sell 
Simonds  Saws 

because  they  will 
give  your  customer 
better  service  than  any 
other  make  of  saw.   There  is 
none   better.     They   cut   easy 
and  saw  fast.     Made  of  Sim- 
onds     special      edge  -  holding 
steel.    Each   saw   guaranteed. 
Buy    from    your    jobber,    or 
write  to 

Simonds   Canada   Saw 

Co.,  Limited 

St.    Remi   St.     and  Acorn   Ave. 

Montreal,    Que. 

Vancouver,  or  St.    John,   N.  B. 
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HARDWARE    AND    METAL 


>  IIAKCOAL     TIN     BOILER 
PLATES. 

t/oukiey  Grade — 

XX,  14x56,  50  sheet  (boxes). 

XX,  14x56,  50  sheet  (boxes). 

XX.  14x65,  50  sheet  (boxes). 
I  INN  ED  IRON. 
(2x30  up   to  24  gauge,   case 

lots   $  8  25 

72x30  up   to   26  gauge,  case 

lots   8  75 

Less   than    case,   25c   per   100  lbs. 

extra. 
'  LEVisEg,  7%c  per  lb. 

<  ROWBARS.  4%c   per   lb. 

D 

DOORS,    SCREEN.  Doz. 

LVirn'on  doors,  2  or  3  panel, 

walnut  stalled,  4  In.  style    7  20 
Cornn>on  dcors,  2  or  3  panel, 

grained    only,  4-ln.   style..  8  40 
DRILLS. 

Bit   Stock   Drills,  60  and  5  p.c. 

Wood  Drills,  35  p.c. 

Straight   Shank   Drills,  60  and 
10  per  cent. 
DUCK. 

Yarmouth  Double  Filled. 

29-inch.  7  oz 0  17% 

29-inch,  8  oz 0  19% 

29-lnch,   10  oz 0  24% 

29-Inch.   12  oz 0  29% 

Standard    Single   Filled. 

29-lnch,  6  oz 0  12% 

29- Inch,   7  oz 0  14 

29-lnch,  8  oz 0  15% 

29-lnch,  9  oz 0  17% 

29-lnch,   10  oz 0  19% 

29-lnch,  12  oz 0  23% 

29-lnch,  15  oz 0  32 

E 

EAVETROUOH8. 

10  Inch,  in  10  ft.  lengths 3  30 

12  Inch,  in  10  ft.  lengths 8  88 

15  Inch,  In  10  ft.  lengths 5  G3 

A'l'i   extra  10c  per  100  ft.   O.G 

'<■  mid  Head  Trough. 
DKIERS. 

'lothes,  4  sides,  16   bars,   fold- 
ing, doz.,  $14.00. 
F 

FITTINGS    (IRON    PIPE). 

<  auadian  malleable,  40  per 
cent.:  cast  Iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions.  65,  malleable  bushings 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c, 
files  AND   RASPS.      Per  cent. 

I'lsstun's    75 

Great    Western    American.!     75 
Kearney  and  Foot,  Arcade.     75 

J.  Barton  Smith  Eagle   76 

McClellan   Globe  75 

Black  Diamond  66 

Delta    Flies   65 

Nicholson  ggsi 

Jowett's   (English  list)    27% 

Spear  Sc  Jackson  (Eng.  list)     80 
FREEZERS,   ICE   CREAM. 

White    Mountain    and    Dana 
Freezers,    less    50    per    cent 
Discounts  east  of  Port  Arthur. 
Dana    Freezers,    Crank    Only. 

1  quart,  each  1  70 

2  quart,  each   2  00 

3  quart,  each   2  20 

4  quart,   each    2  66 

6  quart,  each   8  35 

8   quart,   each    4  30 

10    quart,    each    5  80 

!2   quart 6  66 

16  quart,  each   9  35 

Fly-wheels  for  same,  2  qt.,  75c; 

3  qt.,  75c;  4  qt.,  76c;   6  qt.,  75c; 

5  qt.,  $1.68;  10  qt.,  $1.68;  12  qt. 
$1.58;  16  qt,  $2.63;  20  qt.,  $2.63 
25  qt.,   $3.75.  ' 

!0  quart,  each   12  80 

25   quart,   each    16  75 

a 

T.ALVANIZED    WARE. 

Dufferln   pattern   pails,  45  p.c. 

English  pattern,  45  per  cent. 

Galvanized    washtubs,   45  p  c 
T.ASOLINE. 

Single    barrels,    21%c    gal. 
GREEN,    PARIS.  Paris 

C.P.C.       Green 
Green  Berger's 
fiOO-lh.  casks,  lb...     0  16%     0  17% 
?r,o-]b.  casks,  lb..     0  16%    0  18 
lOO-Ib.  drums,  lb.     0  17%     0  19 
•Ml-lb.   drums,  lb..     0  17%     0  19 
25-lb.  drums,  lb..     0  17%     0  19% 
lib.   pack.,  lb..    .     0  19%     0  21% 
%-lh.    pack.,   lb.    .     0  21%     0  23% 

1-lh.    tins.    lb 0  20%      n  22% 

U,-lb.   tins,  lb 0  24% 

HOYLES    PARIS    GREEN. 
Petroleum   Barrels,    per   lb.  0  14% 

Arsenic    Kegs,    per'lb 0  14% 

50  lb.    and    100   lb    Drums, 

per  lb 0  15% 


25-lb.    Drums,    per    lb 0  15% 

1-lb.   Papers,   per   lb 0  17% 

1-lb.   Tins,   per  lb 0  18% 

Terms : — Net  Cash  30  days. 
F.O.B.    Montreal. 

tilli.N  HMUMt». 

(mci   -111  lus.  and  2  In.  thick. 

per   KK)  lbs     1  25 

Smaller    sizes    extra. 
H 

HALTERS  (SNAP  AND  RING). 
Jute  Kope,  %-in.,  per  gross  8  00 
Jute  Kope,  %-in.,  per  gross  10  60 
J  ute  Kope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,    1%-in.,    per    doz..     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
In.,  $11.40;  9-16-in.,  $13.20;   %-ln., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.  1 $13  13 

Samson  shingle,   No.  2 14  20 

Samson  claw,  No.  1 15  10 

Samson   claw,  No.  2 15  70 

HAMMERS. 

Tack,  iron,  doz $0  35 

Ladies'  claw,  handled,  doz.  0  60 
Adze   eye   nail    hammer,    10 

oz.,    doz v x.     125 

Adze  hickory  handle,  lb....  6  25 
Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers    hammers,    10    oz., 

doz 5  60 

Tinners  setting,  %  lb.,  doz.    4  50 

Machinists,   %   lb.,   doz 3  20 

Sledge,  Canadian,  6  lbs.  and 

over    1 0  06 

Sledge,   Masons,  5  lbs.  and 

over   0  06 

Sledge,    Napping,    up    to  2 

lbs 0  09 

HINGES. 

Blind,  discount,  60  per  cent. 
HEAVY      TEE      AND      STRAP 
HINGES. 

Strap.    Tee. 

4  in.,  doz.  prs 1  20      1  00 

5  in.,  doz.  prs 1  45      1  15 

6  in.,  doz.  prs 1  65      1  20 

8  in.,  doz.  prs 2  10      1  60 

10  in.,  doz.  prs 3  75      2  60 

Light  T    and     strap,    discount 
65  p.c. 
Screw    hook    and    hinge — 

Under  12  In.,  per  100  lbs..  4  00 

Over  12  In.,   per  100  lbs..  3  50 

Crate  hinges  and  back  flaps, 
65  and   6  per  cent. 

Chest  hinges  and   hinge  hasps, 
65  per  cent. 
HINGES   (SPRING). 

Spring,  per  gross  —  No.  8, 
$17.40;  No.  10,  $19.50;  No.  20, 
$9  00;  No.  50,  $21.00;  No.  51,  $9.60; 
No.   120,   $17.40. 

Chicago  hold  back  screen  door. 
Iron,   gross.  $12. 

Chicago  spring  hinges,  15  p.c. 

Triplex  spring   hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45    p.c. 

Garden  City  Are  house  hinges. 
12%  p.c. 

"Chief'   floor   hinge,    50   p.c. 
HIDES. 

Trimmed       hides, 
green    0  12      0  13 

Trimmed,  green  and 

partly  cured 0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehlde,   with    mane  and 

tall,  up  to   3  75 

Sheep  skins,  up  to  1  60 

Horsehair.  35  to  38c  lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35: 
No.  1  and  smaller,  $4.60:  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes.  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4.  $6.25;  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75. 
F.O.B.   Montreal. 

Toecalks  Standard.  J.  P.  &  Co  , 
"Blunt"  No.  1  and  smaller.  $1.50; 
No.  2  and  larger,  $1.25:  "Sharp" 
No.  1  and  smaller,  $1.75:  No.  2 
and  larger,  $1.50  per  bor.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    5  p.c. 

Corrugated,  %  in.,  ft 0   '3% 

Corrugated.    %    In.,    ft....     0  1" 

500  ft.  colls  extra.  5  per  cent 
HANGERS,   BARN    *   PARLOR. 
I    Richards     Wilcox      No.    021 


B.D.   Trolley,   pr 0  80 

Richards     VV ucox     No.     117 

P.D.  Hanger,  full  sel  . . .  V  5 
Stearns     nuuO     track         Special. 

Zenith 9  W 

Atlas,  steel  covered..     5  25       6  tiu 

Perfect,    No.   1 8  00 

1'erfect,   No.   1% 9  60 

Perfect,   No.  2 10  00 

New  Milo.  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  60 

Standard    Jointed 

hangers,  doz.  sets 6  45 

Steel    King    hangers, 

doz.  sets 6  40 

Storm       King       and 

safety   hangers 6  26 

Storm  King  rail 4  25 

Crown    4  65 

Crescent   7  23 

Sovereign 6  60 

Chicago  Friction.  Oscillating 
and  Big  Twin-angers,  6  per  cent. 
Steel  track,  1  x  3-16  In.  (100 

ft.)    3  28 

Steel  track,  1%  In 4  78 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel  bandies,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and  shovel  handles,  60  per  cent. 
Team    whlffletrees     and     neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlffletrees  and  neck- 
yokes,  35   per  cent. 

All  other  ash  goods,  40  p.c. 
Railroad    and    navvy    pick,    38 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory   cant   hook   handles,  30 
per  cent. 
Doubletrees,   35   per  cent. 
Agricultural.  67%  per  cent. 
HANDLES.       Fork,  45  per  cent. 
HOES.      Grub.  3%-lb.,  $4.00  doz. 
HOOKS    (CONDUCTOR). 
Never-slip,  2  In.,  1%  lbs.,  per 

doz.   net    $0  30 

Never-slip,  3  in.,  3  lbs.,  per 

doz.   net    0  45 

Never-slip,  4  in.,  4  lbs.,   per 

doz.  net  0  60 

Never-slip,  5  In.,  5%  lbs.,  per 

doz.   net    0  80 

Hinged,   2   in.,   2%    lbs.,    per 

doz.   net    0  50 

Hinged,  3  in.,  3  lbs.,  per  doz. 

net  0  65 

Hinged,  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged,  5  in.,  6  lbs.,  per  doz. 
net   1  10 

I 
IRON  AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60  2  60 

1    Common     bar,    per 

100  lbs 2  16  2  00 

Forged     iron,     per 

100  lbs 230  235 

Refined     iron,     per 

100  lbs 2  40  2  40 

Horseshoe    iron,    per 

100  lbs 2  40  2  40 

Mild   steel    2  25  2  20 

Sleigh   shoe  steel..     2  25  2  25 

Domestic  2  30  2  25 

Iron      finish      steel 

(foreign)  2  60  2  50 

Reeled      machinery 

steel    2  75  3  00 

Tire  steel  2  35  

Sheet  cast  steel  ...     0  15  0  15 

Shoe  calk  steel   ...     3  10  3  16 

Mining    cast    steel.     0  07%  0  08 

High  speed   0  65  0  65 

Capital  tool  steel..     0  50  

Cammell  Laird 0  15 

Black      Diamond 

tool    steel    0  06  0  08 

Corona  tool  steel..     0  06% 

Silver  tool   steel...     0  12%  

Cold    Rolled   Shafting. 

9-16  to   11-16   Inch 0  06 

%  to  17-16  inch 0  05% 

17-16  to  3  inch 0  65 

Montreal,  35  and  Toronto,  30. 
IRONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set    0  78 

Mrs.    Potts,    No.   60,   nlckel- 

plated,   per  set    0  88 

Mrs.    Potts,    handles, 

japanned,    per   gross    9  00 

Sad    Irons,   common,    plain.  5  00 

Sad   irons,  common,  plated.  5  50 

Asbestos,   ner  set    1  50 

Princess    Electric,    each    ...  3  00 

Gasoline  Sad   Iron,  each    ..  3  50 


L 

LADDERS,    ETC. 

(Step    Ladders.) 

Shelf-lock     12c  ft. 

Ontario    16c  It. 

Faultless    25c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator   18c  and  20c  ft. 

Chair   Ladders,  each    $2  00 

(Roped    Extension.) 

20  ft $3  00      42  ft $  7  96 

22  ft 3  30      44  ft 8  38 

24  ft 3  60      46  ft 8  74 

26  ft 3  90      48  ft 9  12 

28  ft 4  20      50  ft 9  60 

30  ft 4  50      52  ft 11  44 

32  ft 4  80      54  ft 11  88 

34  ft 5  78      56  ft.   ....  12  32 

36  ft 6  12      58  ft 12  78 

38  ft 6  46      60  ft 13  20 

40  ft 6  80 

(Common   Extension.) 

20  ft.,  each   $2  00 

22  2  86 

24  3  12 

26  3  88 

28  8  64 

30  S  90 

32  4  16 

34  8  10 

36  6  40 

38  6  70 

40  6  00 

44  7  48 

(Common  Single.) 

8  ft.,  each  80  80 

10  ft.,  each   1  00 

12  ft.,  each   1  20 

14   ft.,   each    1  84 

16  ft.,  each   1  76 

18  ft.,  each  1  96 

20  ft.,  each   2  40 

22  ft.,  each   2  64 

Chair  ladders,  each  2  00 

Common,    plain    6  06 

Shelf-lock    12c  ft. 

Extra  Heavy  28c  ft. 

26  ft 8  90      48  ft »  12 

30  8  BO 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose  lc  per 
foot   additional. 
LANTERNS. 

Trulite.  doz 7  00 

Beacon,  doz 7  00 

Wrlghtlight,    doz 7  00 

No.  2  or  4,  plain  cold  blast, 

doz 7  00 

Short  globe  pattern,  doz...  7  00 
Japanned  cold  blast,  doz...  7  50 
Brass,  well  japanned,  doz..     9  25 

All   brass,   doz 24  00 

Cold  blast  globes,  doz 0  50 

Prism  globes,  doz 1  20 

LATHS    (METAL). 
26-gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted  metal  lath, 

per  sq.  yd 0  18 

23-gauge,  painted  metal  lath. 

per  sq.  yd 0  15 

24-gauge,    galv.    metal    lath. 

per  sq.  yd 0  1" 

23-gauge,    galv.    metal    lath. 

per  sq.  yd n  1!' 

LEAD.  Montreal  Toronp 

Domestic  (Trail),  100 

lbs 5  00        4  90 

Imported     pig,     per 

100  lbs 5  00         

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50      7  50 
Sheets.  3  lb.  sq.  ft..  6  75      6  75 
Sheets.  3%   lb.  sq.  ft.  6  62%  6  60 
Sheets,  4  to  6  lb.  sq. 

ft    6  60      6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut  sheets   to   size,   %c  per  lb 
extra. 
LINES,  PLOUGH. 

Russia  snap,   per  gross 33  00 

Indian  snap,  per  gross   27  00 

LOCKS. 

Canadian   Peterboro,  50  and   10 
per  cent,  off  list. 

M 
MACHINES    (WASHING). 

New   Ontario    41  26 

Round,  re-actlng,  per  doz.  81  '5 
Square,  re-actlng,  per  doz.    77  50 

Dov.  swell    62  50 

New  Century,  Style  A 101  £5 

Ideal  Power  180  00 

Velox  180  00 

Daisy J8  25 

Stephenson,   net    72  00 

Puritan    Motor    165  00 

Connor  Ball  Bearing  112  50 

Ccnror      Gearless      Motor 

Washer  180  01) 

Gem   101  25 

T    X.  L 121  oO 

Winner.  C.  Cor    No.  2  &  3    85  00 
20  per  cent,  discount. 
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HARDWARE    AND    METAL 


Cut  Down  Your  WRAPPING  PAPER  Expense 

Let  Us  Quote  You  Prices 

Why  keep  down  your  profits  by  paying  more  for  your  Wrap- 
ping Paper  than  is  absolutely  necessary  1  We  manufacture  a 
complete  line  of  all  lines  of  high  grade  papers  and  offer  them 
at  a  price  that  will  effect  a  saving  to  every  dealer. 


WRITE  US  AT  ONCE. 


ALEX.  McARTHUR  &  CO.,  LTD., 


F.  J.  COX,  Winnipeg,  Sole  Agent  for  West 


82  McGILL  STREET 
MONTREAL 


RED 


S 


-tw 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


Why  Use  Screen  Doors,  If  They  Don't  Shut  Tight? 

Bur-Nor  Catches  will  hold,  the  doors  shut,  prevent  warping  and  sag- 
ging. Also  strengthens  weak  hinges.  Made  in  two  styles,  Plain  and 
with  positive  locking  attachment.  Put  them  on  your  show-case,  they 
sell  themselves. 

Our  Hatchet  proposition  will  also  interest  you.  Bur-Nor  Hatchets 
are  50%  stronger  than  other  styles. 

May  we  send  you  catalogue  and  prices  of  both? 


BURGESS -NORTON  MANUFACTURING  CO. 

GENEVA,    ILLINOIS,   U.  S.  A. 


No.   120  Half 


RIVETS  -  NAILS  -  WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will  pay  you  to  get  in  touch  with  us.    We  will  give  you  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bits,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The  P.  L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents :  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 
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HARDWARE    AND    METAL 


MALLETS. 

Tinsmiths*    2%    x    6%    In., 

per   doz.    165 

Carpenters',  round   hickory, 

6  in.,  per  doz 1  95 

Lignum  Vitae,  round,  5  in., 

per  doz 2  40 

Caulking,    No.    8,     oak,    per 

doz 15  00 

MATS. 

Wire    door   mats,   standard. 
16  x  24,  doz 9  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt.   each    G  60 

MIRRORS,    FRAMED.  Doz 

Size  glass,  4x6 1  00 

Size  glass,  5  x  7 1  25 

Size  glass,  6  x  9 1  00 

Size  glass,  7x1) 1  75 

Size  glass,  8  x   10 2  00 

Size  glass,  9   x   12 2  60 

Size  glass,  10  x   14 3  10 

Size  glass,  10  x   17 3  75 

MOPS. 

Mops,  O-Cedar,  doz $12  00 

S.   W.   Mops,   doz 3  25 

American    Lady,    doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  35 

Crescent,    doz 150 

Taibox    self-wringing,    doz.     3  15 

Crank    wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 1  35 

Challenge,   doz 2  10 

MOWERS    (LAWN). 

D.  Maxwell  &  Sons. — 8-inch 
open  wheel,  3  knives,  12  in.,  $5.25, 
do.,  14  in.,  $5  50,  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25,  14  in., 
$6.50,  16  in.,  $6.75,  18  in.,  $7.00; 
9-inch  open  wheel,  3  k^ves,  12 
In.,  $6.76,  14  in.,  $7.26,  16  in.. 
$725,  18  in.,  $8.50;  do.,  4  knives, 
12  In.,  $7.25,  14  in.,  $7.75,  16  In.. 
$8.25,  18  in.,  $9.00;  do.,  5  knives. 
12  in.,  $7.75;  14  in.,  $8.25;  16  In., 
$8.75;  18  in.,  $9.50,  20  in.,  $10.00; 
19%-Inch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  In., 
$9.50.  18  In.,  $10.00.  20  In.,  $11.00; 
10%-tncb  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10.00,  H 
In.,  $10.40,  16  in.,  $10.85,  18  in.. 
$11.80;  20  in.,  $12.25;  do.,  5  knives. 
12  in.,  $10.50,  14  in.,  $10.90.  16  in., 
$11.35,  18  In.,  $11.80,  20  In.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.10  base;  Montreal, 
$2.20   base. 

Cut  nails  —  Montreal,  $2.60; 
Toronto,  $2.60. 

Miscellaneous  wire  nails,  75  p.c. 

Coopers'   nails,   33 1-3   per   cent. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.00  base. 

NAILS   (HORSE). 

M.R.M.  cold  forged  process  list, 
10th  January,  1912. 

Prices  per 
Size.      Length.  25-lb.  box 

No.    3,  1%-inch $4  10 

No.    4,  1%-inch  3  75 

No.     6,  1  15-16  3  50 

No.    6,  2%  3  10 

No.     7,  2  5-16  2  90 

No.     8,  2%  2  75 

No.     9,-211-16  2  60 

No.  10.  2%  2  60 

No.  11.  31-16  2  45 

No    12,  3% 2  45 

NETTING,    POULTRY. 

2   In.   mesh,   19  w.g..  60  p.c.  off. 
1%   in.   mesh,  60  per  cent.   off. 
NET     PRICES     ON     SMALL 

SIZES  POULTRY  NETTING. 
%-ln.  x  22  ga.  x  12-ln.,  roll.. $3  00 
%-in.  x  22  ga.  x  18-ln.,  roll..  4  30 
%-ln.  x  22  ga.  x  24-in.,  roll..  6  65 
%-ln.  x  22  ga.  x  30-In..  roll.  6  90 
%-in.  x  22  ga.  v  36-ln.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll. . .  1  60 
1  in.  x.  2(  ga.  x  18-in.,  roll..  2  10 
1  In.  i  20  ga.  x  24-in.,  roll..  2  70 
I  In.  x  21  ga.  x  30-ln.,  roll..  3  25 
1  In.  x  20  ga.  x  36-in.,  roll. .  3  80 
1  In.  x  20  ga.  x  48-ln.,  roll..  5  10 

Poultry  netting  staples,  66  p.c. 


OAKUM. 

Best  (American),  per  100 
lbs 7  75 

U.    S.    Navy     (American), 

per    100   lbs 7  25 

Plumbers  (spun),  per 
100-lb.   bales    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Uuyalite     0  17      0  15% 

Pulacine  0  21%  0  18 

Castor  Oil,  per   lb..  0  0J>Vi  0  06% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

i  aniline   0  22       0  20 

\XXX  Machine 0  25%  0  21 

OILERS    (MACHINE). 

Davidson   oilers,  45  per  cent. 
Zinc  and  tin,  45  per  cent. 
Coppered  oilers,  46  per  cent. 
Brass    oilers,   45   per   cent. 
Malleable,  25  per  cent. 

PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to  %  inch..     0  0!) 
Heavy,  8  ends   to  1-inch.     0  0U% 

PAPER,   ETC. 

O.K.  Paper,  No.  1,  per  roll.  0  !>5 

O.K.  Paper,  No.  2,  per  roll.  0  (0 
Plain    Fibre,    No.    1,    p.   400 

ft.  roll  0  50 

Plain    Fibre,    No.   2,    p.   400 

ft.  roll  .  .j. 0  33 

Tarred  Fibre",  No.  1,  400  ft. 

roll   0  62 

Tarred  Fibre,  No.  2,  400  ft. 

roll   0  43 

Tarred    Fibre,    Cyclone,  25 

lbs.,  roll  0  62 

Dry  Cyclone,  15  lbs 0  50 

Plain  Surprise,  per  roll  ....  0  42 

Resin  sized  Fibre,  per  roll.  0  12 
Asbestos  Building  Paper,  p. 

cwt 3  25 

Heavy     Straw,     plain     and 

tarred,  per  ton   36  00 

Carpet  felt,  per  cwt 2  00 

Tarred     wool     roofing    felt, 

cwt.   .   2  00 

Pitch.   Boston    of  Sydney..  0  85 

100  lbs 0  65 

Pitch,  Scotch,  per  100  lbs..  0  85 
ri^vy  fibre,  32  ft.  x  60  ft., 

per  100  lbs   2  00 

Liquid       Roofing      Cement, 

bbls.,   per  gallon    0  17 

Liquid  tins  cement.  5s 0  19 

Crude  coal  tar.  per  bbl 4  50 

Rpflned  coal  tar,  per  bbl...  6  00 

Shingle   Vanish,  per  bbl...  5  00 

Caps     per   lb     0  05 

lta!l«.    ppr    lb C  05 

Mop  Cotton,  per  lb 0  17 

PAPER. 

Per  100  lbs 
'Hlpd      waterproof     building 

paper.  600  sq.  ft.  roll 1  00 

400  sq.  ft.  roll 
(i.K.  Brand  corded  sheathing  0  95 

sheathing    (Surprise)    0  40 

Blue  R-S  sheathing   0  42 

Tarred  fibre  No.  1 0  62 

Tarred  fibre  No.  2  0  43 

Drv   fibre   No.  1    0  50 

Drv    fibre  No.  2   0  35 

O.K.  carpet  felt  1  40 

Per  100  lbs 

Heavy  dry  straw  1  80 

Heavy   tarred  straw   1  80 

Spruce  sheathing   3  00 

Carpet    felt.    1fi    oz 2  60 

Carpet  felt,  20  oz 2  60 

PITCH 

Pine,  per  bbl.,  f.o.b.  Toronto  4  50 
PIPG. 

Stove.    6   In..   $8.50:   7   In.,   $9.00 
per    100    lengths;    elbows.    6    in., 
SI .46;   7   In..  $1.64  doz. 
WROUGHT    IRON    PIPE. 
Buttwelded. 

Size.  Blaek.Galvanlzed 

%  and  %  Inch  . .     2  16  3  06 

%   inch    2  64  3  57 

%   Inch   3  05  4  20 

1  inch   4  51  6  21 

1%  inch   6  10  8  40 

1%   Inch    7  29         10  04 

2  Inch    9  81         13  51 

2%   Inch   15  80        21  H5 

3  Inch    20  66        28  31 

3%  inch   24  84        34  04 

4  Inch    29  43         40  :« 


Lapweld. 

2%   inch    16  38  22  23 

3  inch   21  42  29  07 

3%  inch   25  76  34  96 

4  inch    30  52  41  42 

4%   inch    34  29  46  99 

5  inch    39  96  54  76 

6  inch    51  84  71  04 

7  inch    77  35  103  50 

8  inch   93  60  125  30 

9  inch    117  30  156  70 

10  inch    133  00  179  20 

12  inch    172  40  233  20 

PIPE    (LEAD) 

Lead   pipe,   7%c;   7%   p.c.   off. 
Lead    waste    pipe,    9c;    7%    per 
cent.  off. 
Traps  and  bends  40  p.c.  off. 

PIPE    (SOIL). 

Medium    and    extra    heavy    pipe 
up  to  6-inch,  65  per  cent. 

7  and  8-in.  45  per  cent.  off. 


PirE     (CONDUCTOR). 

2  Inch,  in  10_foot  lengths... 

3  inch,  in  10  foot  lengths... 
I  Inch,  in  10  foot  lengths... 

5  Inch,  In  10  foot  lengths... 

6  Inch,  in  10  foot  lengths... 
POLISH. 

O-Cedar,  4-oz.   bottles 

O-Cedar,  12-oz.  bottles   

O-Cedar,   1-qt.   can    

O-Cedar,    %-gal.   cans    

O-Cedar,   1-gal.  cans   

Liquid   veneer,   4-oz 

■quid    veneer,   12-oz 

Elquid    veneer,    quarts    

Tandem  metal  polish  paste 

Axoline    brass    cleaner,    100 

in   pkge 


,  3  45 

.  4  20 
.  6  53 

.  7  60 

.  9  23 

Doz. 

2  00 

4  0(1 

TO  00 

18  00 

24  00 

2  00 

4  (X) 

8  40 

6  60 

6  50 


Per  Case 
. . . .  $0  80 
. . . .  0  90 
1  00 


0  80 


COTTER    PINS. 

Cotter  pins,  90  p.c.  discount. 

CLOTHES    PINS. 

Selected  full  count. 
5    gross,    4-in.    (loose) 
5  gross  4%-in.   (loose) 
5    gross,    5-in.    (loose)    .... 
4    gross.    4-in.    (12    pack'gs 

of  4  doz.  each)    

0  gross,  4-in.  (12  pack'gs 

of  each)  1  00 

4  gross,  4  in.  (24  pack'gs 

of  2  doz.  each)  0  90 

Spring  clothes  pins,  per  box     1  00 

PIN     (ESCUTCHEON). 

Steel,  discount,  50  per  cent. 
Bri«s.  50  per  cent. 
PLATED    GOO  OS. 

Hollowware,    40    per    cent,    dis- 
count. 

Flatware,  staples,  40  and  5; 
fancy,  10  and  50. 
Hutlon's  "Cross  Arrow"  flatware, 
42%  per  cent.  "Singalee"  and 
"Alask,"  Nevada  silver  flatware. 
42  per  cent. 
PLANES. 

Wood   bench,  Canadian,   15   pei 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.     Pliers  and   Nippers. 

Button's  genuine,  37%  to  40  p.c. 
cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates.   %   to   %   inch, 

per  100  lbs 2  40      2  30 

Heads,  per  100  lbs...  2  66  2  75 
Tank  plates.  3-16  Inch  2  70  2  80 
PICKS    (CLAY). 

5  to  6  lbs.,  doz 4  15 

7  lbs.,   doz 4  40 

7  to  8  lbs.,  doz 4  75 

8  'bs..  doz 5  00 

PLUGS    (METAL). 

Painted      wall     plugs,     per 

1.000   $20  0(i 

Galv.  wall  plugs,  per  1,000.  23  00 
K 

RAZORS. 

Per  doz. 

Boker's   7  50  to  11  00 

Boker's   King   Cutter  13  20    14  65 

Henckel's   7  50    20  00 

Gillette    Safety,    each     3  75 

Star  Safety  Razor,  33%   per  cent 

Edelweiss    16  00 

Fver-Ready.   doz 9  00 

Ern    Razors     6  00  to  18  00 

Ern  Junior  Razor 14  50 

REFRIGERATORS. 

Sanderson-Harold,   40  per  cent. 

Galvanized,  40  per  cent. 


ROOFING. 

Tarred   felt    (7   oz.)    $2  10 

Tarred  felt   (10  oz.)    2  10 

Tarred  felt   (16  oz.)    2  16 

Per  roll 

2  ply    R.R (t  75 

3  plv    R.R 0  95 

2  ply   R.R..   complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson    1-ply,    roll $145 

Samson  2-ply,   roll 1  90 

Samson   3-ply,    roll 2  30 

Amatite   roofing,   per  sq....     2  70 
Tarred      210      roofing      felt. 
Tarred    roofing  felt,  cwt 2  10 

ROPE. 

Pure   Manila   base   $0  15 

British  Manila   base   0  11 

African   Hemp   base   0  11 

Sisal  base    0  10% 

Double    lath    yarn    0  10% 

Single  laj;h  yarn 0  09% 

Russia   deep   sea   line    ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia   tarred   ratline   ...     0  16 

Jute  rope   0  11 

Cotton   rope  3-16  in.   and 
larger    0  25 

Sisal   Clothes  Line. 

3-ply,   30   ft 0  46 

3-ply,   40  ft 0  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,    100  ft 1  60 

6-ply,   40  ft 0  96 

6-plv,    48   ft 1  15 

6-ply,   60  ft    1  46 

6-ply,  72  ft 1  75 

6-ply,  100  ft 2  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75  per  cent. 

Iron  burrs,  60  and  10  and  10  p.c. 

Copper  rivets,  usual  proportion 
burrs,  30  and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

8 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.t 
Dlsston's  Hand.   10  per  cent. 
Simonds'   Hand,    15   per   cent 
Shurley  &  Dietrich,  36  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  80  per  cent.; 
Champion  50  per  cent. 

Burrow,  Stewart  &  Milne  - 
Imperial  Standard,  30  per  cent.; 
Champion   Scales,  50  per  cent. 

Fairbanks  Standard,  30;  Do- 
minion, 60;   Richelieu,  50. 

Net    Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14.00  plus  $1.00  for 
stamping;  1200  lb.,  platform. 
$16.50  plus  $1.00  for  stamping; 
2000  lb.,  platform,  $22.00  plus 
$1.00  for  stamping;  2000  lb.,  drop 
lever,  $26.00  plus  $1.00  for  stamp- 
ing. 
SCREWS. 

Per  cent 
Wood,    F.H.,    bright,    85,    10,    7%. 

10,  10  per  cent. 

Wood,    R.H.,    bright,   80,    10,    7%. 
10,  10  per  cent. 

O.H.  bright,   80,  10,   7%,  109>, 
10%  off  list. 

Wood  F.H.,  brass  76  10  7%  10 
Wood  R.H.,  brass.  70  10  7%  10 
Wood  F.H.,  bronze  70  10  5  10 
Wood  R.H.,  bronze  66  10    5        10 

Drive  screws    66  10    5        10 

Set,   case   hardened  60  10 

Square  cap    50  and  05 

Hexagon   cap    45 

Bench,  wood,  per  doz...  ..  $6  00 
Bench,   Iron,   per  doz 4  23 
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STOCK  THIS  NOW 


SATISFACTION  " 


"Satisfaction"  in  every  can.  there's  the  additional  profit  of  delighted 
customers  in  handling  Moore's  House  Colors.  They're  pure,  the  color  is 
positive,  and  in  covering  capacity  they  stand  in  the  front  rank.  Their 
sale  means  "satisfaction"  for  the  buyer — he  gets  what  he  needs  and 
"satisfaction"  for  you  in  good  profit  from  worthy  merchandise. 

IT  SELLS  EASILY 

Benjamin  Moore  &  Co.,  6  Lloyd  St.,  West  Toronto 


NEW  YORK 


CHICAGO 


CLEVELAND 


CARTE 


Do  you  sell  it? 


Are  you  in  line  fur  big  paint  profits  in   1914?     Have  you  made  sure  of  a 
prosperous  paint  year  by  stocking 


fj 


"SILKSTONE" 


(COPYRIGHT) 

the  smooth  as  silk — hard  as  stone,   flat  wall   color. 

It  means  profit  and  good-will  to  you,  to  be  a  Silkstone  Dealer. 

Ask  us  about  it  now. 

G.  F.  STEPHENS  &  CO.,  Limited 

WINNIPEG,  CANADA  Branch  at  Calgary,  Alta. 


THE  WHITE  MOP  WRINGER 


always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White   Mop   Wringer  Co.,   Fultonville,  N.Y. 


Summer  Time 

Means  lawn  mowing  time  and  a  big,  brisk 
business  in  your  lawn  mower  department. 
Be  sure  that  the  business  you  do  this  year 
lays  a  foundation  for  an  even  larger  business 
next  year,  by  handling  "Birkett  Lawn  Mow- 
ers, ' '  for — 

Their  proven  excellence  makes  them  business 
builders  in  every  locality. 
Get  the  prices! 

/    Thos.  Birkett  &  Son,  Limited 

Ottawa,  Ont. 
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SKATES      AND      HOCKEY 
&X1CKS. 

Koller,   No.  12,  85c  pair. 

Roller,   No.  2280,  42c  pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates,  35  per  cent. 

Boker,  hockey,  30c  upwards; 
spring. 

Empire  hockey  sticks,  $3.00, 
$3.50. 

Micmac  and  Rex  sticks,  $4.25, 
$6.25. 

St.  Mary's  Hockey  Sticks,  beat 
grades,  $3.40  to  $5.75  dozen. 

Pucks,    net,   $1.60. 
SLIDING    SHOES. 

Onward   Sliding  Shoes,  40  p.c. 
SOLDER. 

Montreal  Toronto 
Per.  lb. 

Tinker's    bur 0  28 

Wire  solder,  lb 0  25%  0  27 

Bar,      half-and-half, 

guaranteed  0  24%  0  24 

WIPING    SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star   Extra    0  22% 

Hoyt's,   strictly   standard,   wip- 
ing, 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs..  6  00  5  50 
»y  DARES. 

Dlsston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7%,  doz.,  net  $2  85 

SNAPS. 

Harness,  25  per  cent. 

SOLDERING   IRONS. 

Base,    per   lb.,  28  cents. 

BAP    SPOUTS. 

Bronzed      cast     Iron      with 

hooks,  per  1,000 6  00 

Eureka  tinned  steel,  hooks, 

per  1,000 8  00 

STAPLES. 

Poultry    netting,   100   lbs...     6  70 

Bed,  100  lbs.,  No.  14 6  75 

Blind,   per  lb 6  12 

Coopers'  Staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 

T 

TACKS.    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (In  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  In  dosens,  75  and  10; 
Swedes,  upholsterers',  bulk,  00; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued, 
tinned  and  japanned,  82%;  sine 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  35 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  In  papers,  10;  saddle  nails  In 
In  papers,  10;  saddle  nails,  in 
bulk,  15;  tufting  buttons,  22  line 
In  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  00  and  10;  double  pointed 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks,  87%;  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES. 
LufkiriR — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  8  40 
Linen,  No.  404,  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea..  1  40 
Rival  steel,  No.  263,  60  ft.,  ea.  2  00 
Rival     steel,     No.     266,     100 

ft.,  each    4  60 

Reliable     Jr.,     No.     103,     60 

ft.,  each  2  70 

TOOLS,   HARVEST. 

Samson,  47%  per  cent. 

Ordinary,  60  per  cent. 
TROWELS. 
Dlsston's,  10  per  cent. 

THERMOMETERS. 

Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIN.  Montreal  Toronto 

Tin,  per  lb.  ..42%  to  43        35% 
TINNERS'     TRIMMINGS. 
Discount,  45  per  cent. 
Plain,  72%   and  15  per  cent. 
Re-tinned,  72%  and  6  per  cent. 


TRAPS    (STEEL   AND    GAME). 
Newhouse,  30  per  cent. 
Hawley  &  Norton,  40,  10  &  5  p.c 
Victor,  60  and  6  per  cent. 

Oneida   Jump,   50,    10   and    5   p.c. 
TRAPS    (Rat  and  Mouse).      Doz. 

Gee   Whiz  Mouse,  doz 0  10 

Gee  Wbiz  Rat,  doz 0  00 

Out   O'    Sight   Mouse  Traps.  0  60 

Out  O'  Sight  Rat  Traps 1  20 

Easy    Set    Mouse   Traps 0  45 

Easy   Set   Rat   Traps 0  95 

Blizzard  Mouse  Traps 0  45 

Blizzard   Rat  Traps    0  95 

Hold-Fast    (formerly    Devil) 

Mouse  Traps    0  25 

Hold-Fast    (formerly    Devil) 

Rat  Traps  0  80 

5-Hole    Tin    Chokers    0  80 

TRESTLES. 

5  ft.,  each. $150     14  ft.,  each. $4  20 

8  ft.,  each.  2  00     16  ft.,  each.  4  80 
10  ft.,  each.  2  50     18  ft.,  each.  6  40 
12  ft.,  each.  3  00     20  ft.,  each.   6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
COO  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c 
500  ft.,  per  lb  ,  9%c 
5  ton   lots,   %c  per  lb.   allowance. 
10  ton   lots,   %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE. 

Wrapping   cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 

Mattress,    No.    64    0  45 

Mattress,    No.   73    0  55 

Mattress,    No.  84    0  60 

Upholsterers'   twine,   No.   64    0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%  in 10  45        9  75 

100   ft.   2   in 9  60        8  70 

100  ft.  2%  in 12  25      11  00 

100   ft.    3    in 13  30      12  70 

100  ft.  3%  in 15  65      15  80 

10P  ft.  4  in 19  80      19  00 

TUBS. 

Samson   Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33.   doz.,  net    16  80 

Common   Galvanized. 

No.   1,   doz 6  83 

No.  2,   doz 7  43 

No.  3,   doz 8  48 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1    9  00 

No.    2    7  50 

No.   3    6  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted   wall   ties,   per  1.000.  5  00 
V 

VALVES,   ETC. 

(irounO    work,    55    per    cent. 
Standard    compression    work,    GO 

per   cent. 
High-grade     compression      work, 

50  per  cent. 
Cushion   work,   55   per   cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70,    10   p.c,   and   1   and   2   basin 

pocks,  65,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway, 

60   and    5   p.c 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c. 
J.M.T.    Radiator    Valves,   55   p.c; 

Standard,  60:  patent  pick-open- 
ing valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application    to     Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  6 

p.c 
Copper    tea    and    coffee    pots,    40 

and   5   p.c 
Copper   pitts,  30  and  5   per  cent 
Foundry   goods,   hollow   ware,   40 

and  5  p.c 
WARE.    ENAMELED. 

White  ware.  75  per  cent. 

London   and   Princess.  50  p.c. 

Canada.   Diamond.   Premier.   50 
and  10  per  cent. 

Pearl.     Imperial     and     Colonial 
steel.  60  and  10  per  cent. 

Star  decorated  steel,  SS%«4. 
33%    per   cent. 


Hollow    ware,    tinned   steel,    45 

per   cent.   off. 

Enamelled  street  signs,  60  p.c 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.  flaring  sap  buckets,  35 
per  cent. 

6,  10  and  14-qt.  flaring  palls. 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,  35  per  cent. 

Coal  hods,  35  per  cent. 

Boiler   and   tea    kettle   pits,   30 
and  5  per  cent. 
WARE,   STAMPED. 

Plain,  72%  and  15. 

Retinned,  72%  and  5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS. 

Can.  wrought  iron,  45  per  cent 
WASTE. 

(See  Paint  Markets) 
WEIGHTS,   SASH. 

Sectional,  1  lb.,  per  100  lbs.  2  15 
Sectional,  %  lb.,  per  100  lbs.  2  35 
Solid,  3  to  30  lbs.,  per  100..  1  50 
WEIGHTS. 

Smarts.   Horse,  3%c  lb. 
WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed   Cut   Hay   Baling  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 

14,  $4.25;  No.  15,  $4.50;  in  lengths 
6  inches  to  11  Inches,  discount 
30  per  cent.;  other  lengths  20c 
per  100  lbs.  extra;  If  eye  or  loop 
on  end  add  25c  per  lb.  to  the 
above. 

CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal, London. 
COILED  SPRING. 
High  carbon,  No.  9,  $2.40  in  cars. 
FINE   STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18.  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22.  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.60;  No.  27,  $10;  No. 
28,  $11;  No.  29.  $12:  No.  ;ti i  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire.  Nos.  17-25.  $2;  Nos.  26-31, 
$4 ;  Nos.  30-34,  $6.  Coppered,  75c ; 
oiling  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  In 
1-lb.  hanks,  25c;  in  %-hanks,  38c; 
in  %-lb.  hanks,  60c;  packed  In 
casks  or  cases,  16c;  bagging  or 
papering,  16c 
GALVANIZED. 

From  stock  f.ob  Montreal — 100 
lbs.— Nos.  4  and  5,  $2.80;  6,  7,  8, 
$2.75:  9.  $2.25;  10,  $2.80;  11.  $2.85; 
12,  $2.40;  13,  $2.55;  14,  $3.15,  in 
car  lots  straight  or  mixed. 
HAY  WIRE  IN  COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  No. 

15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH   STEEL  WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge. 
20c  extra;  No.  13  gauge,  38c  ex- 
tra; No.  14  gauge,  40c  extra;  No. 
15  gauge,  55c  extra ;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire,  10c;  spring  wire,  $1.25. 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  In 
casks  or  cases,  15c,  bagging  and 
paperings.  10c,  50  and  100-lb 
bundles.  In  25-lb.  bundles  15c,  In 
5  and  10-lb.  bundles,  25c,  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c: 
In  %-lh.  hanks.  $1. 
WASHERS    IRON 

Full  box.  35  per  cent.;  smaller 
lots.  30  per  cent. 
HIRE   CLOTH. 

Painted  Screen,  in  100-ft.  rolls 
$1.55  per  100  sq.  ft.;  in  50-ft.  rollR 
$1.60  per  100-sq.  ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Cut  lengths,  8c  sq.   foot. 


WIRE    FENCING. 

Galvanized  barb  2  42% 

Galvanized,  plain  twist  . .     2  95 

Car  lots  and   less. 

F.O.B.,   Montreal   and   Toronto. 
WIRE    KOll.. 

Galvanized,  1st  gratie,  6  strands, 
24  wires,  %,  $5;  1  Inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires,  %,  $5;  1  inch,  $16.10.     Per 
100  feet  f.o.b.  Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle,    11    inch    54  00 

Trojan,  12  inch  RW  oo 

Favorite  511E    57   id 

Unexcelled   1041E    i2  00 

Challenge     31  IE     48  75 

Gem    141    f  i  2o 

Sunlight    111    42  00 

Ottawa,  341E   54  00 

Empire,    11   in 50  50 

Superior,   11   in 4o  Jo 

Majestic,    11   in 4i  Zo 

Perfect,  11  in 52   to 

Bicycle,    11   in 56  25 

Less  20  per  cent. 

MOP    WRINGERS. 

White,  No.  2,  each    $  1  lo 

White,   No.  3,  each   1  35 

White,   No.  1,  each    1  5o 

WHEELBARROW  8. 

Navvy,  steel  wheel,  doz...     21  20 

Garden,  steel  wheel,  doz..     32  40 

WKIFFLETREES. 

Tubular    steel    whiffletrees, 

28  inches   0  70 

Tubular    steel    whiffletrees, 

34  inches  1  00 

Tubular    steel    whiffletrees, 

36  inches  1  26 

Tubular     steel     neekyokes, 

36  inches  1  26 

Tubular    steel    doubletrees, 

40  in 0  06 

Tubular  steel  lumbermans, 

44  inches   0  96 

ZINC   (SHEET). 

6  cwt.  casks 800      800 

Part  casks    825      860 

SCREWS    (MACHINE). 

Flat   head,    iron   and   brass,  36 
per    cent.      Fillister    bes4,    iroa, 
30:  brass,  26  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge   2  70  I  70 

12  gauge   278  276 

14  gauge   260         2  » 

16  gauge   260         J  65 

18  gauge   260         286 

20  gauge    260  266 

22  gauge   205         276 

24  gauge   268  276 

26  gauge  276         286 

28  gauge    286  S  00 

SHEETS   (Corrugated, 
Galvanized). 

22  gauge,  per  square 6  76 

24  gauge,  per  square 8  60 

26  gauge,  per  square 4  26 

28  gauge,  per  square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanised). 
B.W.    Queen's      Fleur-     Oorbals 
gauge   Head        de-Lis     best  rest 
16-20  . .  3  96  3  75  t  06 

22-24  . .  4  16  3  96  4  16 

26        . .   4  40  4  20  4  40 

28        ..466  446  406 

Colborne   Crown   —  18-20  gauge, 

$3.90;    22-24    gauge.    $3.96;    26 

gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  brand—  Montreal  Toronto 
24  gauge,  American  8  76  8  70 

26  gauge,  American  8  96  3  90 

28  gauge    (26   Eng. 

lish)    4  38  4  20 

10%    oz.,    equal    to 

28  English 4  60  4  40 

8HOVEL8   AND   SPADES. 

1st         2nd         4th 

grade      grade    grade 

p.c  p.c.  p.c. 

Shovels    60    66  and  2%    45 

Draining  tools  60    60 

Scoops    50  and  6        45  and  6 

Hollow  backs 

and       sand 

shovels  ....  60  46 

Riveted    back   scoops,    1st,   2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  26c  per  dot.  net 
extra. 
SINKS. 

Cast    Iron,    16x24,    $1.10;    18x30. 
$1.50;  20x36,  $2.26. 

Flat  rim  enameled  sinks,  16x24. 
$3.50;   18x30,  $4;   18x36,  $5.15. 


68 


HARDWARE    AND    METAL 


NOW  IS  THE  TIME  TO   STOCK 


Ready  Roofing 


Building  Papers 


STAND  ON  END 

'INNIPSS 

tobber  Roofm? 

^terproof-wgatherproof 
Jur<%ndEasytoUy 


Deadening  Felts  and  Waterproof  Papers 

By  purchasing  from  any  of  our  branches,  Saskatoon, 
Swift  Current,  or  Winnipeg,  you  save  both  time  and 
freight  charges.  This  means  quick  delivery,  satisfied 
customers  and  better  profits.  Get  our  sample  book 
showing  samples  of  any  of  the  following: 


Supreme  Building  Paper — 

wide,  containing  40O  square  feet. 

Sovereign  Sheathing  Felt — 


The  very  highest  grade  of 
pure  Sulphite  Sheathing.  Put 
up  in  uniform  rolls,  32  inches 


A  high  -  grade  fabric, 
-manufactured      of     best 

quality  wool  felt,  heavily 
coated  with  an  indestructible  mineral  compound  that  will  not  dry  out  or  disin- 
tegrate. Unequalled  for  the  sheathing  of  ceilings,  walls  and  floors.  Protects 
against  wind  and  wet.  dampness  or  moisture.  Hygienic  and  Sanitary,  Germ  and 
Vermin  Proof. 


Winnipeg  Roofing — 


Made  of  the  highest  grade  of  wool 
felt,  thoroughly  saturated  with  a 
non  -  drying  compound,  specially 
adapted  to  the  extremes  of  climate  in  this  western  country- 
Put  up  in  one  or  two  square  rolls,  as  desired,  with  sufficient  extra  material  to 
allow  for  a  two-inch  lap  in  laying.  Complete  with  cement  and  large-headed  nails 
for  seams  and  laps. 


Klimax   Roofing 


is    an    excellent    grade    of    smooth-sur- 
faced,     ready-to-lay     roofing.      It    is    a 
flexible   fabric,    thoroughly   water-proof, 
and   possesses  great  wearing  qualities. 

Put  up  In  one  or  two  square  rolls,  as  desired,  with  sufficient  extra  material  to 
allow  for  a  two-inch  lap  in  laying.  Sufficient  broad-headed  nails  and  cement 
for   laps,   together   with   full    directious   for   laying  are   packed    inside  each    toll. 


Deadening  Felts — 


Snug    Felt.    Carpet     Felt,     Red 
Felt,   and    Green    Burlap   Felt. 


Burlap 


Beaver  Board 


The    New  Wall    Board— Takes    the    Place 
of  Lath  and  Plaster 


Is  nailed  directly  to  the  studding  of  wall  or  ceiling,  and  can  be  put  on  by  a  carpenter  or  anyone  handy  with 
tools. 

Beaver  Board  is  made  of  pure  wood  fibre,  in  sheets  about  3-16  of  an  inch  thick,  48  inches  wide,  by  6  7  8 
'J   and   10  feet  long,   and   put  up   in   bundles. 


This  shows  a  new  room  with  the  BEAVER 
BOARD  being  nailed  to  the  studding.  The  work 
is  easilv  and  rapidly  done,  without  the  litter  and 
confusion  of  lath  and  plaster. 


This  shows  bow  the  room  looks  when  finished. 
It  suggests  but  one  of  very  many  artistic  schemes 
of  design  and  decoration  possible  with  BEAVER 
HOARD  walls  and  ceilings. 


Extensive   advertising,    backed    up    by    the   quality   of   this    product,    has    created    an    extensive    demand.      Let    us 
assist  you  to  realize  on   such  easily-earned   profits.     A  postal   inquiry   will   bring  complete  details. 

The  Winnipeg  Paint  and  Glass  Company,  Ltd. 

"Everything  for  a  Building" 
SASKATOON  WINNIPEG  SWIFT  CURRENT 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,   $6.20   per   100 
lbs.      5    lb.    packages,    $6.00    per 
100  lbs. 
ALCOHOL. 

5  gal.  lots,  per  gal.,  $1.00. 
BEESWAX. 

Per  lb.,  40c. 
BRONZE. 

75  cenv's  to  $3.00  lb. 
BRONZING    LIQUID. 

Bronzing  liquid,  No.  1 $1  76 

Banana  oil,  gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,   20  lbs.,   doz 19  90 

COLORS    (DRY). 

Per  lb 
Raw  Umber,  100  lb.  kegs..  0  08 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k.  0  06 
Indian  red,  100  lb.  kegs...  0  10 
Indian  red,  No.  1,  100  lb.  k.  0  06 

Vermilion.  100  lb.  kegs 0  20 

Drop  black  pure  dry 0  12 

Golden  ocbre,  100  lb.  keg*..0  03% 
White  ochre,  100  lb.  kegs..  0  04 

Yellow  ochre,  barrels 0  01% 

Yellow  ocbre,  100  lb.  kegs .  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red   0  02% 

COLORS   IN   OIL. 

Venetian     red,    1-lb.     tins, 

pure  0  12 

Chrome  yellow,  pure   0  23 

Golden   ochre,  pure 0  14 

French   ochre,   pure   0  12 

Chrome  green,  pure   0  11 

French     permanent    green, 

pure  0  15 

Slgnwrlters'  black,  pure..  0  20 
Marine  black,  25  lb.  Irons  0  16 
Combs,  graining  set   0  75 

COMBS. 

Graining,  In  sets,  set   0  65 

DRIERS. 

Patent  25  lb.  tins  8c  lb.;  patent 
1  lb.  tins  lie  lb. 
ENAMELS. 

Per  gallon  In  quart  tins. 
M.  L.  Floorglaze  (Imperial 

V.  &  C.  Co.)  1  80 

Alba -Gloss  enamel   4  50 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Linduro   ....     4  20 

Sterling  Enamels 3  20 

GLUE.  Per  lb. 

French  medal  0  14 

German  common  sheet 0  10 

German  prima 0  17 

White  pigsfoot  0  21 

Brantford   medal    0  10 

Brantford  golden  medal...  0  11 

Brantford  brown  sheet 0  10 

Brantford    golden   sheet...  0  13 

Brantford   gelatine   0  22 

Brantford  white  gelatine. .  0  22 

Brantford   white  glue 0  12 

Brantford  100  flake.  0  10  0  1? 
Perfection    amber    ground, 

No.  1230   0  13 

Ground  glues  at  same  prices. 

Brantford  all-round  glue,  %-lb 
packages,  10c;  %-lb.,  15c;  lib., 
25c.     Discount. 

XXL 0  13 

XL 11% 

CL 0  12 

C 0  11 


GLASS. 

1'fUKONTO   QUOTATIONS.; 

Size  United   Inches.  Star. 

Under  26    $  4  25 

20   to  40   4  65 

41    to  50    5  10 

51   to  HO   5  35 

61   to   70   5  75 

71   to  80   6  25 

81   to  85   7  00 

86  to  !)0   

91  to  95  

96  to  100  

Double  Diamond. 
Size   United    Inches. 

Under  26    $6  25 

26  to  40   6  75 

41    to    50    7  50 

51    to    60    8  50 

61   to  70   9  75 

71    to    80    11  00 

81   to   85   12  50 

86  to  90 15  00 

91  to  95 17  50 

96    to    100    20  50 

5  per  cent,  for  city  delivery,  20 
per  cent,  on  out-of-town  ship- 
ments, f.o.b.  cars. 

MONTREAL     QUOTATIONS. 
Size  United  Ins.  Star. 

Country  City 

Under  26  case   3  40        3  65 

26   to   40   3  60        3  85 

41   to  50   4  00        4  30 

51   to   60   4  25        4  55 

61   to  70   4  50        4  80 

71   to  80    5  35 

86  to  90    5  80 

91  to   95    

Double  Diamond. 
Size  United   Inches. 

Under  26    5  00  5  40 

26  to   40    5  45  5  85 

41  to   50   6  25        6  65 

51   to  60   C  75        7  15 

61   to  70   7  25        7  80 

71   to   80   7  75  S  30 

81   to  85   8  50  9  10 

86  to  90   10  00  10  70 

91  to  95    11  00  11  75 

GLASS.    PLATE. 

Country  discount,  33  1-3,  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 

City  discount  33  1-3,  7%  p.c. 

Freight  equalized,  Kingston, 
Ottawa   and    Quebec   City. 

25  per  cent,  on*,  f.o.b.  Regina 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotation  for  shipment 
to  British  Columbia. 

LEAD. 

(White  Ground  In  Oil.) 

Montreal  Toronto 

Per  100  lbs. 

Elephant,    Genuine    ...  8  75  8  90 

"Anchor,"  pure 8  25  8  40 

Rrandraro's  P.B.  Gen- 
uine     9  25  9  40 

C.P.C.  decorators,  pu.  8  25  8  40 
Crown     and     Anchor, 

pure  8  25  8  40 

Essex,  Gen.  (Windsor)   8  00 

Island   City    Decorat- 
ors' pure  8  25  8  50 

Lily  Pure   8  25  8  40 

Moore's    Pure    White 

Lead  8  40 

Lowe     Bros'.     White, 

H.S g  40 

Monarch    (Windsor) 8  tjo 

Purity  r  O.  Co.'s.  Ltd 7  90 

Ramsnv's  Pure  Lead.  8  25  8  40 

Ramsay's   Exterior   . .  7  75  8  15 

Sterling   Pun,    8  SO 

Tiger  Pn  rp 8  25  8  40 

"Tames  Gennine" 9  50 

Decorators     Pure     (Winni- 
peg)       8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)       8  30 

LEAH  (REP  DRY). 
Genuine,    560-pound 

casks,  per  cwt.  . . 
Genuine.     100-pound 

kegs,   per  cwt 


6  15      6  50 
6  40      6  75 


No    1  casks,  per  100 

lbs 5  90      6  25 

Less   quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.   lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 15  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs..  per  100  lbs 11  00 

100  lb.  kegs,  per  100  lbs...     9  75 

200  lb.  kegs,  per  100  lbs 9  60 

300  lb.  kegs,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs..  9  00 
OILS    (LINSEED    RAW). 

Montreal  Toronto 

Single   bbls 0  60      0  65 

3  to  5  bbls 0  59      0  63 

6  to  9  bbls 0  58      0  61 

LINSEED,    BOILED. 

Single  bbls 0  63      0  6S 

3  to  5  bbls 0  62      0  66 

6  to  9  bbls 0  61      0  64 

MCRESCO. 

Tints  In  5  lb    packages,  per  100 
lbs.   $5.40. 
PAINTS    (PREPARED). 

Per  Gallon 
In  qt.  tins. 
Sherwln  -  Williams     paints, 

'base     l  95 

Canada      Paint     Co.'s 

pure    2  00 

Elephant  and   Prism    1  80 

Globe    house   paint    (Wind- 
sor)       i  c<0 

"New     Era"     house     paint 

(Windsor)  l  8B 

Benj.  Moore  Co.'s 

"Egyptian"  Brand 1  46 

Moore's    bouse    colors,    per 

gallon    i  75 

Brnndram-Henderson's 

"English  2WI 

Fresco-Tone.    In    quarts 180 

Ramsay's  paints,   pure   1  80 

Ramsay's  paints.  Thistle...  1  60 
Martln-Senour,  100  p.c.  pure    2  00 

Senour's  floor  paints  1  60 

Sterling  Pure i  go 

Maple  Leaf  Paint   (Imp.  V. 

6  C.  Co.) .... 

Tamleson's  Crown  and   An- 

rhnr  hrtn^  1   fiO 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House       Paint 

(Winnipeg)     1  90 

Stpnhens'        Floor        Paint 

Winnipeg     i  75 

Silkstone    Wall    Color    2  00 

PARIS    GREEN. 
(See   2nd    page   of  quotations) 

PARIS,  PLASTER. 

Per  barrel 2  50 

PARIS  WHITE. 

Tn   bbs 0  bo 

PIGMENTS. 

Orangp  Mineral,  cask*  ..  0  fl«% 
Ornnee     Mineral.     100-lb. 

kp<"  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Rnlk.    in    casks 2  30      2  40 

Bulk.  100-lb.  drums.. 2  50  2  60 
Bulk.  25-lb.  drums  . .  2  60  2  70 
Bladder's.  In  bbls.   ...   2  80      2  DO 

Pure  Putty.  70c  hd.  advance. 
TAR    (PINE    TAR). 

Half  pint  tins.  per  flnr. «  «n 

TM"t  tins,  per  doz 1  10 

TAXTTE. 

1    pal.   cans  $2.10. 

Mar-Not     270 

Cumnff   _     2  10 

SHELLAC. 

Gum.  30c  lb.;  flnent  orange.  Sttc 
lb. 


TURPENTINE. 

Montreal. Toronto 

5     gal 0  72%  0  76 

Pure,    single    bbls.    ..   0  67y2  0  C9 

2  to  4  bbls 0  66%  0  68 

V  A  KM  SUES. 

ler  gal.  cans. 

Carriage,   No.   1    150 

Exeello    2  00 

Mar-not   2  70 

Pale  durable  body 3  60 

Pale  hard  rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic  Oak 1  50 

Furniture,    polishing    2  00 

Furniture,  extra 1  20 

Furniture,    No.  1    1  15 

Furniture,  Union   0  95 

Light  oil  finish   186 

Gold  size  J  apan  2  00 

Turps,   brown   japan    160 

No.   1   brown   japan    1  12% 

Bakeing  black  japan  1  86 

No.  1  black  japan   0  95 

Benzine  black  japan 0  85 

Crystal  Damar  2  50 

No.  1  Damar 2  25 

Pure  asphaltum   1  40 

Oilcloth  1  50 

Lightning  dryer   105 

House   painters'   japan,    ...  1  15 

House   painters'   white  jap.  1  95 

Elastilite  varnish 2  25 

Copaline  varnish   2  25 

Granltlne  floor  finish 2  25 

Jamleson's  floor  enamel  ...  1  76 

Lowe  Bros'.   Durable   Floor  2  40 
Sherwin-Williams'    KOPaL 

varnish  2  50 

Canada     Paint     Co.'s     SUN 

varnish   2  25 

"Kyanize"   Interior   Finish.  2  40 

"Flint-Lac,"  coach 1  SO 

B.H.,    Ltd..    "Gold    Medal," 

C3S68    .  1    W) 

DependonLt'.'H.  oil  Finish    1  66 

Everlastlc  Floor  2  30 

Elastlea  exterior  finish  ....    4  26 

Flattine  floor  finish 8  00 

Stovepipe  varnish,   %   pts , 

gross    9  60 

Pure  white  shellac  Tarnish, 

bbls J  80 

Pure    orange    shellac  varn- 
ish, bbl 1  75 

No.       1       orange       shellac 

varnish,  bbls 1  60 

WATER  PAINTS. 

Per  lb. 

Opalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.   kegs   0  07% 

1   gal.   package,   per   pkge    0  45 
%  gal.  package,    per   pkge    0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra  0  11 

X   Grand    0  10% 

XLCR    0  09% 

X   Empire   0  08% 

X   Press   0  07% 

WASTE   (COLORED). 

Fancy    0  07% 

Lion   0  07 

Standard    0  06% 

Popular  0  05% 

Keen    0  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  07% 

Axel     0  00 

WASHED    WIPERS. 

Select  white    0  08% 

Light    colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,  in   bbls 0  70 

Gilders  bolted,  In  bbls 1  00 

ZINC    (DRY). 

Extra  Red  Seal.  V.M 0  07% 

ZINC   IN  OIL. 

Pure,  In  25-lb.  Irons   0  10 

No.  1,  in  25-lb.  Irons 0  07 

No.  2,  In  25-lb.  Irons 0  05% 
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TRADE 


MARK 


Handle  a  line  of  paints  and  varnishes  made  by 
a  firm  with  a  long-established  reputation  for 
satisfactory  products. 


Canada  Paint  Products  have  been  well  and  favorably 
known  to  the  trade  and  general  public  for  the  past  fifty 
years. 

Here  are  reasons  why  The  Canada  Paint  Co.  is  able 
to  maintain  a  full  line  of  Paints  and  Varnishes  of  a 
high  standard  of  quality. 

The  most  important  ingredients  used  in  the  manu- 
facture of  strictly  high-quality  paint  are  linseed  oil, 
white  lead  and  coloring  pigments. 

In  Winnipeg,  where  the  best  No.  1  North  Western 
Flax-seed  can  be  obtained  at  the  most  favorable  price, 
The  Canada  Paint  Co.  operate  their  own  Linseed  Oil 
Mill.  Linseed  Oil  is  the  life-blood  of  paints  and  var- 
nishes, and  no  purer  or  better  oil  is  produced  than 
Canada  Paint  Hydraulic  Pressed  Linseed  Oil. 

In  Montreal,  The  Canada  Paint  Co.  grind  their  own 
White  Lead.    The  reputation  Elephant  White  Lead  has 


in  all  parts  of  the  country  speaks  for  the  efficiency  of 
this  part  of  The  Canada  Paint  organization. 

At  Red  Mills,  Que.,  The  Canada  Paint  Co.  mine 
and  treat  their  own  iron  oxides  for  the  production  of 
oxide  colors.  Oxides  produced  at  Red  Mill  are  the  pur- 
est known  to  exist  in  the  world. 

With  control  of  the  principal  raw  materials  entering 
into  the  production  of  their  products,  The  Canada  Paint 
Co.  are  able  to  maintain  a  high  standard  of  quality. 
This  is  the  keynote  of  Canada  Paint  Products. 

The  long  manufacturing  and  business  experience  of 
The  Canada  Paint  Co.  behind  the  goods  themselves 
presents  an  unusual  opportunity  for  paint  dealers  who 
are  looking  for  the  best  paint  and  varnish  proposition 
to  push.  Our  Representative  will  lay  before  you  a  plan 
that  will  not  only  make  your  paint  business  more  pro- 
fitable for  you,  but  will  also  make  it  the  most  interest- 
ing and  prominent  part  of  your  business  if  you  are  an 
aggressive  business  man. 


THE  CANADA  PAINT  CO. 

LIMITED 

MONTREAL'TORONTO-WINNIPEG'CALGARY-  HALIFAX' 

PAINTS  COLORS    (f%     STAINS  ENAMELS 
VARNISHES     _JLKL       LINSEED  OILS 


TRADE 


nABK 
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Winnipeg   Hardware  Quotations 


4.NVILS. 

Peter  Wright,  80  lb*,  aud  up, 
ll%c  per  lb.;  clip  born,  12%c; 
AXK8. 

H.  B.,  1-lb.,  $6.26  per  doz.;  1%- 
lb.,  $6.65;  2-lb.,  $6.90;  2%1  b., 
$7.60;  2% -lb.,  $7.76;  3-lb.,  $7.90; 
4-lb.,  $8.00;  H.  B.  Handled  Axes, 
2-lb.,  $8.00;  2%-lb.,  $9-60;  3-lb., 
8%-lb.  and  4-lb.,  $10.00;  Black 
Prince  Axes,  unbandled,  $8.00: 
Black  Prince  axes,  bandied 
$10.26;  Bencb  axes,  86  per  cent.; 
Broad  axes,  6  to  7%  lbs.,  $28.00 
per  dor.;  7%  to  9-lb.,  $30.80. 
BAK8,    CROW. 

$4.60   per  100  lbs. 
BAB  IKON. 

Bar  iron,  $2.75;  Swedish  troD, 
$4.26;  sleigh  sboe  steel,  $2.86; 
spring  steel,  $3.40;  machtn<»ry 
steel,  $3.75;  tool  steel,  ttlaek  Dia- 
mond, 100  lbs.,  $8.50. 

BELTING. 

Rubber — 60  p.c.   off  the  list. 
Leather. 

Agricultural  leather  belting, 
'66  2-8  p.c.   off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off  the  list. 

Standard  double,  60  and  10  p.c. 
off  the  list. 

The  "double"  list  is  Just  twice 
the  price  of  "single." 

BELT    LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
96c;    cut,   $1.06. 

AUGER    BITS. 

"Irwin"  bits,  45  per  cent.;  com- 
mon, 70  and  10  per  cent. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60  p.c. 

Wood,   tackle,   common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  60  per 
cent. ;  machine,  %  and  under,  60 
per  cent. ;  7-16  and  over,  60  per 
cent.;  machine  set  screws,  65  per 
cent.;  plough  bolts,  45  per  cent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent. ;  sleigh  shoe  bolts  to  %,  50 
per  cent.;  7-16  and  up,  40  per 
cent. 

BUILDING    PAPER. 

No.  1  tarred,  67%c  to  88c  per 
roll,  according  to  quality;  plain, 
46c  to  72c;  tarred  felt,  8  and  10 
os.,  $2.60;  16  oz.,  $2.86  per  100  lbs. 
BUTTS. 

Wrought     Steel,     loose   pin,   66 
per  cent,  off  the  list. 
CHAIN. 

Coll,  8-16  in.,  $10.00;  %,  $7.26; 
5-16,  $5.85;  %,  $5.00;  7-16,  $4.76; 
%.  $4.60;  0-16,  $4.50;  %,  $4.40;  %, 
$4.26.  Logging,  6-16,  6%c;  %, 
6%c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.    0,    $5.63;     No.    1, 
$5.63;    No.  2,   $6.25;    No.   3,  $6.88; 
No.  4,  $8.13  each. 
CLEVISES,    MALL. 

7%c  per  lb. 
COPPER. 

Sheet  and  planished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 
OIL   CANS. 

Tin.  Galvanized 
Half  gal.,  dome  top.. $2  10  $3  04 
One  gal.,  dome  top..  2  55  3  42 
Two  gal.,  dome  top..  3  97  4  55 
Three  gal.,  dome  top.  5  10  7  36 
Five  gal.,  dome  top..  6  34  8  26 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black - 
•mlth%  In.,  round  shank,  66  pit 
cent. 
ENAMEL  WARE. 

Canada,       50;       Imperial,     60; 
Premier,  50;  Colonial,  60;  white, 
70  and  5;   diamond,  60;   granite. 
60  per  cent. 
FIXTURES. 

Stall  hollow  bar.  No.  3,  $1.00. 


GASOLINK 

Premier  Jloior.  iu  wood  bbls., 
22c  per  gal. ;  $3.20  per  cs. ;  Queen 
gasoline,  27c  per  gai.,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c    per   gal. ;   $3.20   per   case. 

GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,   70   and   12%    p.c. 

Nicholson's,  66  per  cent. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

PARIS   GREEN. 

1  lb.   pkgs.,  25c,  small  lots. 
100  lb.  cases,  24%c. 

HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowsnoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $6.35;  No. 
2  aud  larger,  $5.10;  featherweight, 
$6.50. 

HINGES. 

Light  T  and  strap,  60  per  cent. 

JACKSCREWS. 

60  per  cent,   off  list. 

KNOBS. 

Door,  307,  $1.20. 

GALVANIZED    IRON. 

"Apollo  and    "Queen's 

"Fleur   de   Lis."    Head." 

10%  oz.  or  28  Eng...  4  75        6  10 

28  Am.  or  26  Eng....  4  50        4  85 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  46 

22  Am.  and  Eng 4  10        4  46 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.  and   Eng 3  85        4  16 

BAND    IRON. 

1%    in  .   $3.10:    1%,    $3.10;    1    in. 
$3.20 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  55,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1  80 

No.  70,  set   1  65 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
improved,   $1.05   a   dozen. 

LOCKS. 

Peterboro    and    fittings,   45    per 
cent. 
LANTERNS. 

No.  2,  plain    7  25 

No.  20,  X-ray   11  00 

No.  22,  Dash-board  9  75 

Trulite    short    globe,    doz..     7  25 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.45 
base;  Winnipeg,  $2.90  base.  Cut, 
f.o.b.  Winnipeg,  $3.35. 

HORSE    NAILS. 

Capewell,  10  and    5   off  list. 

NETTING. 

Poultry,  52%   per  cent. 

NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,  $2.75   off. 
OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil.  60c  gal.;  Prairie  Har- 
vester   oil,    30%c   gal. 

PICKS. 

Clay,  6-7,  $4.50  per  dozen. 

STOVE   PIPE. 

6  inch  riveted,  per  100  ft...  $8  50 

7  Inch  riveted,  per  100  ft...     9  00 
STOVE   PIPE  ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,   per  dot 1  59 

8  Inch,  per  doz 2  87 

CANADA    PLATES. 

Half  polish,  6-7  inch,  $3.50;  8 
Inch,  $3.75;  full  polish,  6-7  inch, 
$450;  8  inch,  $4.75  Black  sheets— 
28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35;  22,  $3.35;  18-20,  $3.35:  14-16. 
$3.10;   10-12.  $3.15. 


POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 

LEAD    PIPE. 

Full    coil,    $7.85    per   cwt. 
LEAD    WASTE. 

$S.35   per   cwt. 
PLASTER. 

Paris,  per  bbi.,  $3.25. 

IRON   PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2y2  inch,  $19.25;  3  inch, 
$25.15;  31/2  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  inch, 
$49.75;  6  inch,  $64.40. 
GALVANIZE!)     PIPE. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  3  inch,  $33.45. 
PAINTS  &  OILS  &  GLASS. 
DRV    COLORS. 

Yellow  ocber,  in  barrel  lots,  2%c; 
less  than  barrel  lots,  Sc;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00: 
American  vermilion,  16c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%c;  English  purple  oxide, 
in  casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50 
VARNISHES 

Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak     1  90 

Furniture,    No.    1 100 

Gold    size  Japan    2  75 

Turps,    brown    Japan     100 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra  light  hard   oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

26    to    40    4  85  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.  Reglna, 
Winnipeg,   Calgary    and    Edmon- 
ton. 
WHITE    LEAD. 

Ground  in  oil,  $8.35  to  $8.85  per 
100    lbs.,    in    25-lb.    Irons;    some 
houses    are    quoting     grades     as 
high  as  $9.15. 
LINSEED    OIL. 

Raw,   per  gal.,  68c;   boiled,   per 
gal.,   68e. 

These    prices    are    for    barrels. 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc 
PUTTY. 

Casks,  $2.90  per  100  lbs.;  blad- 
ders,  in  barrels,  $3.15;  bladders. 
100-lb.  cases,  $3.40. 
RASPS. 

Heler's   70  and    B     per     cent. ; 
Heler's   horse   tooth    rasps,   60-10 
per  cent. 
RIVETS  AND  BURRS. 

Iron  rivets,  55  per  cent.;  copper. 
No.  8,  32c;  10,  35c;  12,  87c;  cop- 
per burrs.  No.  8.  44c;  10,  47c;  12, 
51c;  copper  rivets  and  burrs,  No. 
8.  86c:  10.  S8c;  coppered,  No.  8, 
17c:  10,  18c. 
ROPE. 

Sisal,    lie    base;    pure    Manila. 
15%c  base;  British  Manila,  ll%e 
base:  lath  yarn,  10%  c  base 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
SCALES. 

Standard  scale,  25  per  cent  off; 
Union  scale,  45  per  cent  off.    Both 
quotations   f.o.b.   Winnipeg. 
SHOVELS    AND    SPADES. 

Jones  polished,  $8.10  per  doz. ; 
Fox     &     Olds,     $7.10     per     doz  ; 


Scoops,   D-handled,   "Black  Cat," 
No.  2,  $7.70;   No.  4,  $8.20;   No.  6, 
$8.50;    No.  6,  $8.75;   No.  8,  $9.26; 
No.  10,  $9.80. 
SOLDER. 

Per  pound,  27  cents. 
SCREWS. 

Bright  iron  round  head,  80,  10 
10  and  5  per  cent.;  flat  head,  86) 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  5  per 
cent.;  flat  head,  brass,  75,  10,  6 
per  cent.;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort   William;   $2.90 
per   keg   f.o.b.   Winnipeg. 
FERRULES   AND    RINGS. 

30  per  cent.  off. 

PLOW  SHARES   10c  per  lb. 

SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf,  $6.26; 
Prince  Rupert,  $8.00. 
SCYTHES. 

Brush,    $7.76. 
SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65;      buckshot,      $10.06;      ball, 
$10.45. 
SHEET   ZINC. 

Cask  lots,  8%c;  small  lots,  9c. 

SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.76;   brush,   No. 
1,  $8.25. 
SPIKES. 

Pressed,     %     in.,     $4.50;     6-16, 
$4.16;    %,    $3.90;    7-16,    $3.80;    %, 
$3.76;  %,  $3.75. 
STAPLES. 

Bright   wire   per   cwt.,   $2.50  at 
Fort   William.     $2.90.     Winnipeg, 
Galvanized   staples,    $3.16   Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.86  base  per  cwt.; 
plow,  common,  $4.60;  cruel ble 
plow,  $5.50;  angle,  $3.25;  harrow, 
$3.26  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9%c  base;  spring,  $8.40;  machine, 
$3.75  base;  tire,  $3.00. 
TACKS. 

Carpet,  75-10  per  cent,  eff  list. 

TIES. 

Cow,  35  per  cent. 

HARVEST  TOOLS 

Ordinary,   50  per   cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,   87c. 
TIN   AND   TIN   PLATE. 

Block  tin,  58c  per  lb. 

Per  Box. 

20   x   28.    I.C     9  75 

20  x  28  I.X H  76 

20  x  28  I.X.X 13  75 

Terne  Plates   #76 

WASHERS. 

Iron,   small  lots,   80  per  cent.; 
full  boxes,  Iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,      NECK      YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
BARB   WIRE. 

Per  Spool  of  80  Rods  F.O.B. 

Lyman  4-point,  Fort  William 
$1.90;  Winnipeg,  $2.26;  Glidden  2- 
point,  Fort  William,  $1.77;  Win- 
nipeg, $2.10;  Baker  2-point,  Fort 
William,  $1.75;  Winnipeg,  $2.07 
Waukegan,  Fort  William,  $1.75; 
Winnipeg,  $2.07;  Alberta  2-point. 
Fort  William,  $1.70;  Winnipeg, 
$1.98;  American  special  2-point. 
Fort  William,  $1.40;  Winnii..  u 
$1.65;  plain  twist,  per  100  lbs., 
Fort  William,  $2.75;  Winnipeg. 
$3.15;  coll  spring  No.  9,  per  100 
lbs.,  Fort  William,  $2.15;  Winni- 
peg, $2.25;  No.  12,  Fort  William, 
$2.26;  Winnipeg,  $2.65;  plain  gal- 
vanized wire,  No.  9,  Fort  William 
$2.10;  Winnipeg,  $2.60;  No.  12. 
Fort  William,  $2.20;  Winnipeg 
$2.60. 

WIRE    CLOTH. 

Patented  Screen,  in  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet;  In  50 
ft.  rolls,  $1.70  per  100  «q.  feet. 
BLACK   WIRE   CLOTH. 

$1.60  per  100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,   5%c   per   lb. 
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The  Month  of  June — 
For  Bride  and  Groom 

June  is  the  mouth  of  weddings. 

And    June    is    a    Community    Silver    month. 

Society  news,  notes  of  thanks  from  the  bride,  gossip  of  the  guests 
— all  touch  upon  the  charm  of  Community  Silver  and  its  appropriateness 
as  a  wedding  gift. 

June  is  a  harvest  month — truly  a  harvest  for  the  dealer — the  month 
in  whicii  he  reaps  handsome  profits,  profits  which  usually  mature  in 
one   month. 

Community  Silver  and  June  weddings.  One's  the  seed,  the  other's 
the   soil. 

We  furnish  the  seed,  the  "community"  the  soil,  and  the  dealer  reaps 
the  profits. 

Mr.  Dealer:  Don't  overlook  Community  Silver  in  sending  Miller- 
Morse   your   May   orders. 

Send  for  illustrations  and  prices  of  the  three  new  styles  shown 
on  left. 
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We  Appreciate 

Your  Mail    Orders 

and  Ship  Them 

Promptly 


.jThe  bride  Was  fha 
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Skoss 


The  dealer  who  wants  to  make  a  big  paint  profit  should 
stock  a  complete  line  of  paints,  varnishes  and  supplies. 

He  must  handle  a  product  of  known  worth,  that  will  give 
satisfaction  to  householder,  contractor  and  painter — a  prod- 
uct that  will  bring  his  customer  back  for  more  and  add  to  the 
good  reputation  of  his  store. 

Since  1842  dealers  have  found  that  it  is  an  easy  matter  to  hold  the 
whip  hand  in  the  paint  trade  of  their  district  if  they  handle 

RAMSAY'S  PAINT 

A.  RAMSAY  &  SON  CO.,  MONTREAL 

iA1 ,,IIJ '"""I1 
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use     "MAPLE  LEAF"     brands 

LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 


The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 


i 
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Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Point  Out   the  Points  of 
Advantage  to  Your  Trade 


I 


And    you'll    have    no    trouble    selling 

Lion  Ratchet  Braces 

Get  the  idea  firmly  fixed  in  your  mind  that  the  LION  is 
first  and  last  in  QUALITY  Brace.  It  isn't  made  to  sell  at 
bargain  prices,  but  to  give  a  service  that  will  satisfy  your 
trade. 

As  a  dealer,  you  know  that  tools  of  this  kind  are  the  most 
profitable  to  sell.  You  get  a  fair  price,  a  fair  profit  and 
no  complaints.  You  know,  too,  that  when  a  tool  gives  ex- 
ceptional service,  it  usually  means  an  order  for  another. 

LION  Ratchet  Braces  give  just  that  kind  of  service  and 
therefore  make  the  soundest  kind  of  basis  for  a  growing 
trade. 

Write  for  New  Dealers'  Catalogue. 

MILLER    FALLS    COMPANY 

Miller   Falls,   Mass. 


J 


THE 

UTILITY 


HOE 


The  UTILITY 
hoe  is  made 
in  two  sizes — 
four  and  six 
inch  blades. 
Each  blade 
has  two  eut- 
ting  edges. 
The  blades  are 
made  of  1%- 
i  n  c  h  ribbon 
steel  and  can 
be  adjusted  to 
suit  the 
beighth  of  the 
operator.  The 
shank  cast- 
ings are  mal- 
leable. Every 
hoe  is  equip- 
ped with  a 
first  -  clas« 
handle. 

Write  for 
Booklet 


Henderson    & 


Richardson — Board 
Montreal 


of   Trade  Bldg-. 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 

NICKEL 
«99.80  ;   PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


SASH  CORD 

The  Best  Made 


:';'?km&  ':'  1 


Star  Brand  Cotton  Rope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All  Wholesale  Dealers  Sell  Them. 


JblL 


!U)E  [[U^MHARK 


CHRISTOPHER  JOHNSON 
&CO. 


SHEFFIELD, 


ENGLAND 


Manufacturers  of 


Table  Cutlery, 
Pocket  Knives, 
Scissors,  Razors, 
Spoons   and  Forks 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

Manufacturers    of 

Emery*  Black  Lead   Emery  Glass 
and   Flint  Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of  all    Kinds 

Manufactured  by 

P.  KYL  E 

MERRICKVIUE.  ONT. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


The  Hundreds  of  Thousands  of 

Mallory  Automatic 
Door  Springs 

now  in  use. 

which  hare  been  sold  during  the  past 
decade,  being  80  per  cent,  over  any  of  the 
other  lines  of  door  springs  we  have  manu- 
factured, assures  that  it  is  a  very  satis- 
factory  line   to   carry. 

Your  Jobber  can  supply  you. 

G.  W.  MALLORY 

Blenheim,  Ont. 


!\ 
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~^>>^^^0^        We   have   economical     ^"*"**^  " 
and   correct   methods   of  production, 
which    means    that    you    get    bar    iron    that    is 
absolutely   reliable   in    toughness,   strength   and    work- 
ability  at   the   lowest  prices. 
The  consignments  you  receive  from  time  to  time  are  the  same 
Mnnngh    and    through. 

Carry  a  stock    for  your    customers— a    splendid    profit     awaits  <i 
von.     If  you  prefer  we  can  ship  direct  from  xnilL  ' 

^London  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents,  Ontario,  Baines  &   Peckover,  Toronto 
Manitoba,    Bissett   &     Loucks,    Limited' 
Winnipeg;  British  Columbia,  McPhereon 
&    Teetzel,    Vancouver. 

/ /mi  p\\\\\\V 
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WIRE  CLOTH 

Sand  Screen  Cloth 

Fanning  Mill  Cloth 

Regalvanized  Wire  Cloth 

Every    description    of    Wire 
Cloth  and  Wire  Work 


m  » 


WIRE  ROPE 


WIRE  ROPE  FITTINGS 


Manufactured  by 


The    B.    Greening    Wire    Company  Limited 

HAMILTON,  ONT.  MONTREAL,  QUE. 


Without  a  doubt, 


this  is  one  of  the  best  stock 
investments    you    can    find. 
Its  retail  price  is  low,  yet 
it    is    good    and    strongly 
made     and     very     attrac- 
tively finished. 

The    handy    shelf    which 
acts  as  a  lock  makes  the 
SHELF  LOCK  step-lad- 
der   extremely    conven- 
ient for  the  home.   The 
galvanized      steel     fit- 
tings make  it  safe  for 
any  place. 

Send  for  prices  on  this 
very  profitable  line. 


The  Stratford   Mfg.   Co.,   Limited 


Stratford 


Ontario 


Canada 


Represented  by:  British  Columbia— Martin,  Finlayson  & 
Mather,  Ltd.,  Vancouver.  Alberta — Tees  &  Persse  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec 
— Jas.  S.  Parkes.  Montreal.  Ontario— Roy  E.  Harris,  Stratford. 
Manitoba  and  Saskatchewan — H.  P.  Moulden  &  Son,  Winnipeg, 
Man. 


ROOFING 


THE  METAL  WITH  THE 
LONGEST  LIFE  IS 

ALUMINIUM 

USED  WITH  ALUMINIUM 
NAILS.  NON-CORRODING, 
NON-RUSTING,  NO  REPAIR 
COSTS.  THAT'S  WHY  SO 
MANY  OF  OUR  FRIENDS 
KEEP  USING  ALUMINIUM. 
THEY  KNOW. 

The   British  Aluminium   Co. 

Limited 
oj  London,  England 

60  W.  Front  St.  Toronto 

Phone  Ade.  3368 


HARDWARE     AND     METAL 


GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL    TANKS    for 

stock  watering  are  far  superior  to  the  old-time 
wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 

WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 

WOODSTOCK  ONTARIO 

Box    661 


Heller-Aller 
Force  Pumps 

"The  very  profitable  and 
reliable  kind" 

Pump  Cylinders  are  made  of 
heavy  brass  tubing,  which 
has  a  double  advantage. 

It  ensures  the  very  best  wear 
and  permits  the  use  of  very  coarse 
thread  on  cylinder  caps  (eleven 
threads  to  the  inch).  This  pre- 
vents the  cap  threads  from  wear- 
ing or  rusting  off  and  dropping 
into  well. 

Heller  -  Aller     Force     Pumps     are 

equipped  with  the  most  efficient, 
tried  and  tested  valves.  They 
never  fail  in  service. 

Write  for  full  information. 

The  Heller-Aller  Co. 

Windsor,  Ontario 


Wroughtand  steel  Plate 


OF  ALL 

DESCRIPTIONS 


■■■;■'.;-■" h ■'■'  ■?■»■';'■•■• 


PLAIN 
OR 
GALVAN- 
LiJ       IZED 


Annealed    Rivet    Burrs.       Felloe 

Plates.       Sheared    and    Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought    Washer  Mfg.     Co. 

MILWAUKEE,    WIS. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougalPs  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for 
the  asking. 

Write 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 
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Prosperity  Rampant 
In  the  Peace  River 


Climatologists  have  figured  out  that  a  thousand  feet  reduc- 
tion in  altitude  is  equivalent  to  between  three  hundred 
and  three  hundred  and  fifty  miles  of  latitude.  Calgary 
district  is  about  three  thousand  feet  above  sea  level, 
Edmonton  a  little  over  two  thousand;  Dunvegan,  on  the 
Peace,  is  thirteen  hundred,  and  Fort  Vermilion,  farther 
down  the  river,  is  only  nine  hundred  and  fifty. 

These  figures,  considered  along  with  the  tempering  influ- 
ence of  the  warm  Japan  current,  whose  soft  breath  is 
wafted  across  the  Rocky  Mountain  range  on  the  wings  of 
the  far-famed  Chinook,  go  to  explain  the  miracles  of  pro- 
duction now  heard  of  from  what  was  once  supposed  to  be 
the  frozen  and  forbidding  North. 

So  writes  in  the  May  MacLean's,  W.  D.  Albright,  a  bril- 
liant young  journalist- farmer,  now  800  miles  north-west 
of  Edmonton.  On  the  ground,  about  which  he  talks,  he 
is  authoritative  and  convincing.  The  producing  agents 
are  getting  down  to  business.  Their  assumption  of  such 
operations  means  a  speedy  return  to  business  progress. 
Read  this  striking  description  of  the  third  chapter  in 
Western  growth. 


Then  again   the  May  issue  of  MacLean's  is 
bright  by  reason  of  the  excellence  of: 


unusuallv 


By  H.  G.  Black. 

By  W.  A.  Craick. 

By  Jno.  Appleton. 

By  Margaret  Bell. 

By  B.  B.  Cooke. 


Canadians  at  Harvard. 
John  McClary— Still  At  It. 
The  Business  Outlook. 
The  Princess  of  the  Stage. 
An  Automobile  Sprite. 
The  German  Electric  Genius.     By  F.  W.  Wile. 
And  the  Five  Entertaining  Short  Stories. 
By   Sullivan,    Cooke,   Pinkerton,    Rorke,    and 
Quarren. 

The  Coburn  cover  design  for  this  month 
will  appeal  to  every  lover  of  Canadian  art. 

Send  us  a  postcard  and  have  your   name   placed  on  our 
subscription  list. 


Subscription  $2.00  a  year. 


Twenty  cents  a  copy. 


WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,       Toronto,   Canada 
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You'll  start  building 
a  reputation 


seller  of  good   files  as  soon 
)ii   start   selling   the 


DELTA 


Delta  Files  make 
lasting  friends  lie- 
cause  they  give  a 
most  pleasing  ser- 
vice. 

They  are  made  ab- 
solutely of  crucible 
steel — the  only  line 
of  files  from  3  to 
24  inches  composed 
o  f  this  material, 
and  the  result  is 
that  they  retain 
their  sharp  cutting 
edge  for  an  excep- 
tionally   long    time. 


ggi 


m%$ 


We  make  a  large 
number  of  styles 
and  sizes,  so  that 
we  can  supply  a  file 
for   any    purpose. 


DELTA 

The  Delta  Trade- 
Mark  is  on  every 
tang — it  safeguards 
the  interests  o  f 
hardware  merchants 
and  users  every- 
where. 

Order  from  your 
jobber. 


DELTA   FILE    WORKS 

PHILADELPHIA,  PA. 

CANADIAN    AGENTS  : 
H.    S.    Howland.    Sons    &    Co.,    Toronto  ; 

Starke.  Seybold.  Montreal; 

Win.    Stairs.    Son    &     Morrow.      Halifax: 

Merrick-Anderson  Co.,  Winnipeg 


HARDWARE    AND     METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,     Portable     Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,  PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002   to  .250. 
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ATTENTION 

THOMAS  SMART  &  SONS,  Ltd. 

WATSON'S  GREEN  WORKS 

DUDLEY,       ENGLAND 


TRADE  MARK 


MANUFACTURERS  of  Hearth  Suites  of  every  description, 

Companion  Stands,  Fire  Screens,  Coal  Vases 

Log  Boxes,  Cake  Stands,  Gongs,  Etc. 


Canadian  Representative  : 


GEO.  A.  MARSHALL,  Showrooms,  Lombard  Buildings, 
70  Lombard  Street        -        TORONTO 


The  HANDY  Rope  Tie 

A  good  thing  for  horsemen — and  you 

Simple,  convenient  and  inexpensive.  Slips  over  the  bridle  for  outside 
tying,   or  can   be  used   for  tying  in   stable  if  desired. 

Fitted  with  ring  and  tongue  attachment,  which  prevents  a  strangle  hold. 
Three  times  as  strong  as  the  snap  and  ring  tie,  and  just  as  easy  to  use. 
Prices:  7-16  in.   rope,  $1.75  doz. ;   y2   in.,  $2.20;  9-16  in.,  $2.70. 

Retail  25c,  30c,  and  35c  each. 
Drop   us   a   card  to-day,  asking  for  full  information.     Will   send   sample 
for  10c  in  stamps  to  help  pay  postage. 

Catalog  Sent  Free  on  Request 

G .  L.  GRIFFITH&S0N,  Stratford,  Ont. 


Eureka  Jr.  B.C.  2 


ELECTRIC  LIGHTS  FOR  YOUR  FORD- 
MAXWELL  OR  CYCLECAR 

The  Eureka  Lighting  Outfits  from  $20  to  $50 

Depending  on  Capacity  Required.  Write  for  Details- 

With  or  without  storage  battery 

Special  fittings  furnished,   which  make  installation  easy  for  any  garage  man. 

DEALERS — There's   big   profit  for   you   in   selling   our  lighting   outfit. 

Write  us  to-day. 

HENRICKS  NOVELTY  COMPANY 

1539  St.  Paul  Street,  Indianapolis,  Ind. 
CANADIAN  DISTRIBUTORS:  John  Millen  &  Son.  Ltd.;  Canadian  General  Electric  Co. 


Friedr.  Baurmann  &  Sons.  Solingen,  Germany 

Manufacturers  of  High-Grade  Razors  and  Safety  Razors 

"DWARF"  Brand  RAZORS 

Will    bring    you    satisfied    cus- 
tomers.      Made     of     the     best 
English  Crucible  Steel — guaran- 
teed hand-forged  and  hand-ground — 
very    carefully     tempered   by     special 
secret     process,      ensuring      highest 
results. 


Write  for   our  Catalogue 
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H.   BOKER   &  CO.'S   "KING  CUTTER" 


The  razor  to  last  a  lifetime!  Every  blade  is  hand-made  from  the  very  best  quality 
bar  razor  steel,  tempered  by  our  own  process.  Perfectly  ground,  honed  and  set  ready 
for  use.  And  of  the  very  finest  finish  throughout.  The  "King  Cutter"  is  known  as 
Highest  Grade,  and  noted  for  its  superior  shaving  qualities. 

For   Sale   by   all   Leading  Wholesale   Hardware   Houses 


PEASE   FOUNDRY  COMPANY 

LIMITED 


Works:  Brampton.  Head  Office:  Toronto. 

Branches:  Vanrourer,  Winnipeg,  Hamilton,  Montreal. 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leare 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  IN8TEAD 
OF  THE  CENTER.  That's  scientific  construction.  The;  bore  any  are  of  a 
circle   and   can    be    guided    in    any   direction.     That's    adaptability. 

Made  for  Brace — made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.  That's  why  you  should  sell  them.  Order  through  your  jobber  to-day. 


';/?// 
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We  are  headquarters  for 

SPARK-PROOF    FIRE    GUARDS 

You  will  make  no  mistake  in  carry- 
ing a  stock  of  our  standard  sizes  of 

Spark-Proof  Fire  Guards. 
Our  line  is  complete  and  of  the 
Highest  Qual- 
ity and  Strict- 
ly Up-to-date. 
Do  not  fail  to 
get  our  prices 
before  order- 
ing. 

Send  for 

illustrated  price 

list 

Manufacturers  of  Double 
Crimped  Wire  Cloth  and 
Wire  Screening  for  all 
purposes. 

Perforated   Sheet  Metals, 
Bank    and    Office    Grilles, 
and     Ornamental     Iron 
Work  in  all  Finishes. 
Wire  Guards  for  Factory 
Windows,  Moulders'  Rid- 
dles,  Garden  Wire  Work, 
Steel     Factory     Stools 
and  Metal  Lockers. 
Have  you  a  copy  of  our 
general   catalogue   on 
file? 
ENQUIRIES  SOLICITED 

REPRESENTATIVES : 

Jas.    S.   Parkes,   P.   O.   Box   42    St.   Henri,   Montreal. 
D.    Philip,    291%   Portage    Ave'.,    Winnipeg,   Man. 
Tees   &    Persse,   of   Alberta,   Ltd.,    Calgary,   Alta. 
B.  A.   Ogilvie,   P.   O.   Box  856,   Vancouver,  B.C. 

Canada  Wire  &  Iron  Goods  Co. 

HAMILTON 


COPPER 

SHEET       ROLL 
BAR   .     RODS 


B.  &  S.  H.  THOMPSON  &  CO. 

LIMITED 
MONTREAL        TORONTO        WINNIPEG 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


A  Novel  Feature  of  the 


MAXWELL 

"Favorite"  Churn 


— and  one  which  has 
made  it  popular 
wherever  used  —  is 
the 

BOW   LEVER 

No  other  churn  has 
this  lever.  Handle 
can  be  adjusted  to 
centre,  left  or  right, 
whichever  is  de- 
sired, or  is  easiest 
for  driving.  The 
frame  is  of  light 
rigid  steel  with 
bolted  trunnions, 
and  the  barrel  of 
best  imported  oak 
with  aluminum 
hoops.  Swings  on 
roller  bearings  and 
is  exceptio  nally 
easy-running  and 
durable.  A  splendid 
seller. 


Send  for  I  1 1  us • 
trated  Catalogue 
of  the  "  easy-to- 
push"  Maxwell 
lines. 


MAXWELLS  LIMITED,  St.  Mary's,  Ont. 


IF  YOU    ARE   NOT   HANDLING 

"WILWEAR" 

Bath  -  Room   Fittings 

you  are  surely  handicapped  in  making 
quick  sales  and  profit.  Why  not  cater 
to  the  public?  Make  it  known  you  are 
working  for  their  interests  by  selling  a 
good  medium-price  line.  "WILWEAR" 
wins  the  trade  and  holds  it  for  you,  and 
brings  new  customers  that  heretofore 
have  passed  you  by,  simply  because  you 
saw  fit  to  handle  high-price  fittings 
out  of  their  reach.  Just  grasp  this 
advice  now  and  send  for  our  complete 
plan  that  you  should  have  had  long  ago. 

NOVELTY  MFG.  CO. 

WATERBURY,  CONN. 
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Establish  a  Profitable 
Ornamental  Fence  Department 

Handle  a  line  of  fencing  that  is  bound  to  give 
long  continued  satisfaction — fencing  that  not  only 
protects  but  beautifies  property,  as  well — fencing 
that  can't  help  bringing  more  trade  to  your  store. 
Such  is 

Peerless  Ornamental  Fencing 

Every  stay  is  made  of  strong,  stiff  wire  that  will  not  sag. 
This  fencing  is  made  from  galvanized  wire  and  in  addition, 
is  given  a  coating  of  zinc  enamel  paint,  thus  forming  the 
best  possible  insurance  against  rust.  Peerless  fence  is  easy 
to  erect  and  will  hold  its  shape  for  years  to  come.  We  also 
build  a  full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 

Get  our  literature  showing  many  beautiful  designs  for  lawns,  parks, 
cemeteries,  etc.    Also  ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

WINNIPEG.  MAN.       HAMILTON,  ONT. 


HARDWARE    AND    METAL 


DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Battery     Zincs,     Fuse 
Wire,  Wire  Solder 

The   CANADA   METAL    CO.,   LTD. 
Fraser  Avenue,  Toronto. 


SPOONERS  No  HotBoxeS 

_•     MACHINERY  REARING  METAL  . 


ElEiiiffil 


CANADIAN  MADE. 

:  WORLD 


PRIESTS  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CA.TA1  OG  TO 

American  Shearer  Mfg.  Co. 

Nashua,  N.H..TJ  B.A. 

ebusch&Hileer,  Ltd.,  Special  New  Yo'k 
Representatives,  106-110  Lafayette  Street 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rlveta,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Rlv- 
et».  Wire  NaiU,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Flutes. 


Reproduction  of 

NEW   SEYMOUR  SHOW  CARD 

1 2-in.  by  15-in. ,  it,  Handsome  Colors. 

Shear  and  Hand  stand  out  In  high  relief,  being  cut 

out.     A  show  card   will  be  sent  to  every  dealer 

tending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Sellina  A.eols,  WIEBIJSCB  &  BILGER,  Ltd.,  New  York 

A.    MecFARLANE    &    CO    Montreal 

Canadian  Atrents 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        b  y 


James  &  Reid,  Perth,  Ont. 


|  Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  attractive.most  oW 
able  and  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 


Write  for  Catalogue  ondfVxeli* 
C<VME/iOM  **  CAMPBELL 


BOLTS.RIVETS.WIRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    erperience    is 

behind    the    manufacture    of    our    lines. 


TK):  NORTHERN  BQLTdSCREW  l^?l OWEN  SOUND. 
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Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,  etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers.  P.Q. 


Great  Improvements 


—IN 


HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Pioneer  Drop  Forged  Screw  Drivers 

One     piece.      Bead     prevents     slipping.       Most 
practical,    durable,    improved    driver    made. 
Show    this    ad.    to    your    hardware    dealer,    or 
write  us  for  catalog. 


No.  60 
SOUTHINGTON  MFG.  CO 


Southington.  Conn. 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 
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Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 


453  BROADWAY 


BROOKLYN.  N.Y 
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BRONZITF 


The 

Permanent 

Green 

Paint 


There  is  a  certain  sale  for  Greens 

in  every  town  in  Canada.     Bronzite 

has  the  lareest  sale  of  any  Greens  in  the 

world.     It  is   a  wonderful  Green   that  is 

manufactured  from  the  Ore  of  Kolonite.  It 

is  different  from   all  othei  Greens,  in  that  it 

maybe  depended  upon   to  withstand. 

for  an  indefinite  time,   the   action   of 

sun  and  water.    *&  Our  travellers  will  soon 

be   on     their   Spring   trio     through    Canada. 

Drop  us  a  card  and  they  will  call  on 

you.       Used     on     all     work     where     a 

green  paint  is  needed. 

COLONIAL  WORKS  Inc. 

225-237  Norman  Avenue.    BROOKLYN.  N.  Y 


The  "BEST"  Fuel  Chute 

IS  PROVING  A  GOOD  SELLER  WITH 
LEADING  DEALERS  EVERYWHERE 

It  sets  flush  with  the  wall,  on  the 
outside  of  building  and  is  28  in.  long 
on  top.  The  Frame  and  Door  are 
Cast  Iron,  the  tube  is  made  of  No.  16 
steel. 

The  cover  is  held  open  by  the  hook 

on  the  door  engaging  with  the 

hook  on  top  of  frame;  the  door 

IL  opening  up  protects  the  siding 

\  of  the  house.    The  "Best"  has 

a  flange  overlapping  the  top  of 

door,  thus  preventing  the  rain 

from  running  down  the  Chute 

fit!  '',,  and  rusting  it  out. 

Write     for     prices     and     full 
particulars. 


Sterling  Foundry  Go. 

STERLING,  ILLINOIS 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


Sharratt  &    Newth's   Glaziers'    Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  C&e^enceS9 Woo"on p/cfcets 


THE  "WANT  AD." 

The  "want  ad."  has  grown  from  a 
little  used  force  In  business  life  Into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  to 
the  '"want  ad."  as  a  matter  of  course 
for  a   hundred  small  services. 

The  "want  ad."  gets  work  for 
workers  and  workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  enables 
them  to  do  business  though  they  may 
be  thousands  of  miles  apart. 

The  "want  ad."  is  the  great  force 
In  the  small  affairs  and  incidents  of 
o^lly  life. 


% 


FENCE  HOOK 


Wire  Fences 

a  9  WIRE    NAILS,     COILED     SPRING 

BARB    and    PLAIN    FENCE    WIRE, 

OILED     and    ANNEALED     WIRE, 

CLOTHES   LINE  WIRE,  STAPLES, 

ETC. 


The  Western  Wire  and   Nail  Co.,  Limited,        London,  Ont. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent   for  two  cents  per  word 
*?X  with  a  WANT  AD,  in  this  paper  jgfr 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  In 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  In  advance) : — 2c.  per  word  first  Insertion,  lc.  per  word  subsequent 
Insertion,  5c.   additional  each   Insertion    when   Box   Number   is  required.    Each  figure  counts  as  one  word. 


WANTED 


FOR  SALE 


WANTED — TINSMITH  AND  PLUMBER  — 
Must  be  thoroughly  experienced  in  both  lines. 
State  experience.     T.   Young  &   Sons,   Hanover. 

(19) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,   Toronto,    Ont.  (tf) 


HARDWARE  SALESMAN  WANTED  FOR 
Winnipeg  city  trade.  State  previous  experi- 
ence. Good  opening  for  busiuess-getter.  Apply 
Box  30,  Hardware  and  Metal,  34  Royal  Bank 
Bldg.,  Winnipeg.  (19) 


WANTED AN    INDIVIDUAL    OR    FIRM    TO 

become  the  General  Agent  in  each  of  the 
Eastern  Provinces  and  British  Columbia  for 
our  Ruby  Fluid  and  Red  Letter  Soldering  Flux. 
This  Flux  is  non-acid,  non-poisonous  and  non- 
corrosive,  and  greatly  sought  after  by  all  trades 
soldering  tinware  or  any  metal,  and  especially 
by  canners  of  pure  food  products.  Apply  P.O. 
Box  345,  Winnipeg.  (19) 


WANTED— GOOD,  BRIGHT,  STRONG  BOY 
with  one  year  or  one  year  and  a  .half's  ex- 
perience in  hardware  business.  State  salary 
wanted,  and  apply,  with  references,  to  J.  M. 
Adam,   St.   Marys. 


SITUATIONS    WANTED 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal,  Toronto.  (23) 

YOUNG  MARRIED  MAN,  WITH  5  YEARS 
experience  in  general  hardware,  desires  posi- 
tion with  responsible  retail  or  wholesale  firm. 
Total  abstainer;  capable  as  manager.  Refer- 
ences Al.  Begin  June  1st.  Box  102,  Hard- 
ware &   Metal,   Toronto.  (20) 


FOR  RENT 


TIN  SHOP  TO  RENT  TO  FIRST-CLASS 
mechanic  only.  Fully  equipped;  in  connec- 
tion with  hardware  store,  in  good,  live  town. 
Further  particulars  upon  applying  to  The 
Johnson  Hardware  Co.,  Fort  Frances,  Ontario. 

(19) 


FOR  SALE— HARDWARE  AND  TINSMITH- 
ing  business.  Apply  to  Padget  &  Hay,  Union- 
ville.  (19) 

FOR  SALE  --  12  STANDARD  CHARCOAL 
stoves.  Ideal  for  camping,  picnics,  etc.  Any 
reasonable  offer  accepted.  Freight  prepaid 
for  all  or  part  of  above  lot.  Box  No.  103, 
Hardware   &    Metal,    Toronto.  (21) 

FOR  SALE— TINSHOP  IN  ONE  OF  THE 
best  towns  in  Saskatchewan,  on  new  railroad; 
north  of  Swift  Current.  No  opposition.  Two 
thousand  cleared  in  this  shop  last  year.  Owner 
sick.  Six  hundred  and  fifty  dollars  for  tools, 
machines,  fixtures  and  stock.  Lynch  &  Harris, 
Cabri,   Sask. 

MISCELLANEOUS 

ADDING   TYPEWRITERS   WRITE,   ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE     AND     FACTORY     HEATING 

systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  'money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  dovntori  «.- . 
clusively  to  Hardware  Display.  There  <tre  250 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware,  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


The  O-RIB-0  Elbow 

(MADE  IN  WINNIPEG) 

A  good  elbow  made  of  good  material. 
It  has  a  long  curve,  grooved  seam,  is 
riveted  at  both  ends,  and  is  perfectly 
round  on  back. 

Compare  it  with  any  other  make  and 
you  will  say  it  is  the  best. 

Your  Jobber  has  these  elbows. 

THE  O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE.  WINNIPEG 
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MAIL   CONTRACT 

SEALED  TENDERS,  addressed  to  the  Post- 
master General,  will  be  received  at  Ottawa 
until  noon,  on  Friday,  the  19th  June,  1914, 
for  the  conveyance  of  His  Majesty's  Mails,  on 
a  proposed  Contract  for  four  years,  six  times 
per  week  each  way,  between  Caledon  East 
(north),  and  Rural  Mail  Route,  at  the  Post- 
master   General's    pleasure. 

Printed  notices  containing  further  informa- 
tion as  to  conditions  of  proposed  Contract 
may  be  seen  and  blank  forms  of  Tender  may 
be  obtained  at  the  Post  Office  of  Caledon 
East,  and  at  the  office  of  the  Post  Office 
Inspector,    Toronto. 

A.  SUTHERLAND, 

Post  Office  Inspector. 
Post    Office    Inspector's    Office, 

Toronto,   May  4th,   1914.  (21) 


What  Do  You 
Earn? 


Don't  think  us  impertinent. 
We  want  you  to  put  the  ques- 
tion to  yourself,  and  to  sup- 
plement it  with  the  further 
question,  "Could  you  earn  any 
more?" 

Certainly  you  could,  if  your 
wasted  evenings  could  be  used 
to  advantage. 

Why  not  let  The  MacLean 
Publishing  Company  help  you 
outf  They  will  appoint  you 
circulation  solicitor  in  your 
district  for  MacLeak'b  Maga- 
zine. 

When  you  have  tried  it  you 
may  find  it  pays  you  well 
enough  to  give  your  whole 
time  to  it.  That  has  been  the 
experience  of  many  before 
vou. 


Its  MacLean  Pub.  Co. 

143-149  University  Ave. 

TORONTO 
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Time -Tested  Trade  Winners 


That  will  bring    more 
trade  your  way. 


NOISELESS 


SNOWBALL 


SEAFOAM  ELECTRIC  POWER  WASHER  AND  WRINGER 

CUMMER-DOWSWELL,  LIMITED 

HAMILTON,    ONT. 


PLAYTIME    HAND    AND     POWER 

Agents : 

W.  L.  Haldimand  &  Son. 
Montreal 

H.  F.  Moulden  &  Son 
Winnipeg 
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The  White  Dove  Hand  Machine 

is  finished  up  in  white  enamel  and  gold  bronze,  and  is 
beyond  a  question  of  doubt  the  best-looking  hand 
machine  on  the  market. 

It  does  not  have  any  gears  on  it  to  get  out  of  order,  and 
it  obtains  its  great  power  from  a  25-lb.  balance  wheel, 
which  is  underneath  the  tub  and  runs  on  ball  bearings; 
this  makes  it  one  of  the  easiest-running  machines  on  the 
market. 

It  is  also  noiseless  on  the  account  of  not  having  any 
gears  to  grind. 

No  trouble,  for  there  is  nothing  to  get  out  of  order;  once 
sold,  it  stays  sold. 

We  are  giving  exclusive  agency  to  dealers,  one  dealer  in 
each  town. 


THE  WHITE  DOVE  WASHER  CO. 

Dept.  B. 
COBOURG        -        ONTARIO 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 


Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is    printed  solely    for  the    convenience    of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,  Niagara  Falls,   N.Y. 
Account  Registers. 

Earr    Registers,    Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum   Co.,   Toronto. 
Aluminum    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    New   York. 

Dupont   Powder   Co.,    North   Wilming- 
ton,   Del. 

Eley   Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &   Richardson,    Montreal. 
Annunciator  Systems. 

Northern   Electric   Co. 
Anti-Battlers    (Buggy    Shaft). 

Fernald   Mfg.    Co.,    North   East,    Pa. 
Anvils. 

Brooks   &  Cooper,    Sheffield.    Eng. 

A.    C.    Leslie  Co.,    Montreal. 
Auger    Bits. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Auto  Accessories. 

Can.    Fairbanks-Morse   Co.,   Montreal. 

E.  T.   Wright  Co.,   Ltd.,  Hamilton. 

Canadian   H.    W.    Johns-Manville   Co., 
Toronto. 

Novelty  Mfg.   Co.,  Waterbury,  Cons. 
Babbitt  Metal. 

Canada  Metal  Co.,   Toronto. 

Hoyt   Metal   Co.,   Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes    &    Co.,    Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 

Canadian   Tube  &   Iron   Co.,   Montreal. 

Henderson   &   Richardson,    Montreal. 

Steel  Co.   of  Canada,   Hamilton. 

London   Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton.  Ont. 

The    Stanley    Works,    New    Britain. 
Bath  Room  Fittings. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd..    Toronto. 

Landers,   Frary  &  Clark,   New   Britain. 

Novelty   Mfg.   Co.,   Waterbury,    Mass. 
Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph, 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,   Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gutta   Percha   and    Rubber   Mfg.    Co., 
Toronto. 

Bicycles. 

Bown   Mfg.  Co.,   Birmingham.   Eng. 
Iver-Johnson's    Arms   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E.   T.    Wright  Co.,   Ltd.,  Hamilton. 
Andrew  B.  Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 
Ford   Auger  Bit  Co.,   Holyoke,    Mass. 
Progressive  Mfg.  Co.,  Tnrrington.  Conn. 
Rtissell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,   Montreal. 
Independent  Cordage  Co.,   Toronto. 
Bolts  and  Nuts. 
London  Bolt  &  Hinge  Work3,  London. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 
Pease  Foundry  Co..  Toronto. 
Ourney    Foundry   Co.,    Toronto. 
Tavlor-Forbes    Co.,    Guelph. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound.    Ont. 
Canadian   T'ihe  &    Iron    Co.,    Montreal. 
London   Bolt  &  Hinge  Works.   London. 
The    Steel    Company   of   Canada.    Ham- 
ilton. 
Box    Strapping. 
Acme  Steel  Ooods  Co.,  Chicago. 
J.  E.  Beanchamp  &  Co.,   Montreal. 
The    Stanley     Works,     New     Britain, 
Conn. 
Box    Hinges   and   Locks. 
Acme   Steel   Goods   Co.,    Chicago. 


Braces. 

(luouell-Pntt    Co..     Greenfield,     Mass. 
Miller's   Falls  Co.,   New   York. 
Sianley      Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 
Atlas    .Mfg.    Co.,    New   Haven,    Conn. 
The    Stanley     Works,     New     Britain, 

Conn. 
Canada    Steel    Goods   Co.,   Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 
Brown,    Boggs    Co.,    Hamilton. 
Steel    Bending  Brake  Works,  Chatham. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chadwick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered  &  Co.,   Smethwick,   Eng. 

Henderson   &   Richardson,    Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co..  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit, 
Bread  Mixers. 
Landers,   Frary  &  Clark,  New  Britain. 

Brushes. 

Meakins  &   Sons,   Hamilton. 
Stevens-Hepner  Co.,   Port  Elgin. 
O.    F.    Stevens   &   Co.,    Winnipeg. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Builders'   Tools  and   Supplies. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  &  Co.,   Montreal. 
Howland,  H  S..  Sons  &  Co.,  Toronto. 
lewis  Bros.,   Ltd.,   Montreal. 
I.ufkin   Rule   Co.,    Windsor,    Ont. 
Miller,   Morse  Hdwe.  Co.,  Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa. 
Simmons  Hdw.   Co.,   St.  Louis,  Mo. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 
Winnipeg   Paint   &  Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 
Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  &  F.   Corbin,  New  Britain,   Conn. 
Evered    &    Co..    Birmingham,    F!ng. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
I  awson    Mfg.    Co.,    Chicago. 
May    &    Padmore,    Birmingham,    Eng. 
Miller.    Morse   Hdw.    Co.,    Winnipeg. 
Richards    Wilcox    Can.    Co..    London. 
The    Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph.  Ont. 
Watrous-Acme   Mfg.   Co.,   Des   Moines, 

Iowa. 
Winnipeg   Paint  &   Glass   Co.,   Winni- 
peg. 
Buildings,    Metal. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Pedlar  People.   Ltd.,  Oshawa. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
B-rlan. 
Dominion  Oilcloth  Co.,   Montreal. 
O.   F.   Stephens  &  Co..   Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.   L.   Robertson  Co.,   Milton. 
The    Stanley     Works,     New     Britain, 

Conn. 
Pirmenter  &   Bulloch  Co.,   Oanannjne. 
The   Steel  Co.   of   Canada,    Hamilton. 
Butts. 
•I.   E.   Beanchamp  &   Co.,   Montreal. 
Canada    Steel    Goods    Co..    Hamilton. 
P.   &   F.   Corbin.   New   Britain.   Conn. 
Tavlor  Forbes  Co..  Guelph.   Ont. 
Watrous-Acme    Mfg.    Co.,    Des    Moines, 
Tnwa. 
Butte  and   Hinges. 
.T.  E.   Beanchamp  &  Co..   Montreal. 
The    Stanley     Works,     New     Britain, 

Conn. 
Montrpal  Hardware  Mfg.  Co,  Montreal. 
Taylor- Forbes    Co..    Guelph,    Ont. 
B"tts.    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.    S.    Starrett  Co.,    Athol,   Mass. 
C»Iks. 
Nevevslip    Mfg.     Co..    New    Brunswick. 
N..T. 
C«"s. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
MoClarv's.    London.    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd..    Montreal,   Toronto,   Win- 
nipeg. 
Curriers,   Cash  and  Parcel. 
Oine-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada   Plates. 

A.  C.    Leslie  &   Co..    Montreal. 
Roofers    Supply   Co..    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 


Carpet    Sweepers. 

bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 

Cartridges. 

Dominion  Cartridge   Co.,   Montreal. 
Eley  Bros.,   N,   Transcona,   Man. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor,    Ont. 

Cattle  and  Trace  Chains. 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,   St.   Catharines. 

Oneida   Community,    Limited,    Niagara 
Falls,   Ont, 
Ceilings,   Metal. 

Metal   Shingle  &  Siding  Co.,   Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar   People,    Ltd.,   Oshawa. 

McFarlane,   Douglas  &  Co.,  Ottawa. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 

Canada  Cement  Co.,  Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass     &     Suply     Co.. 
Moose  Jaw. 

B.   &   S.   H.   Thompson  &   Co.,   Mont- 
real. 
Cement    Working    Tools. 

The     Adamite     Wheel     &    Mfg.     Co.. 
Hamilton. 

T.   Slack  &  Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 

McKinnon   Chain    Co.,    St.    Catharines. 

Oneida  Community,   Oneida,   N.Y. 

Standard    Chain    Co.,    Pittsburgh,    Pa. 

Chain,     Trace,     Logging,     Halter, 
Dog   Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain  Co.,   St.   Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Ooodell-Pratt    Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Ct'urns. 

Connor,  J.  H.,   &  Sons,  Ottawa,  Ont, 

Oummer-Dowswell,       Ltd.,     Hamilton, 
Ont. 

Maxwell,   David,  &  Sons,   St.   Mary's. 
Chutes. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 

American    Shearer   Mfg.    Co.,    Nashua. 
N.   H. 

Chicago   Flexible   Shaft   Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes  Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket. 
Ont. 

Meakins   &   Sons,   Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,    Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.   Connor  &  Son,   Ottawa. 

Maxwell.   David,  &   Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark.  New  Britain. 

National   Electric   Mfg.   Co.,   Toronto. 
Colors,   Dry. 

A.   Ramsay  &  Son   Co..   Montreal. 

Canada   Paint   Co..    Montreal. 

G.    F.    Stephens   &    Co.,    Winnipeg 
Cold    Rolled    Strip   Steel. 

Acme  Steel  Goods  Co.,   Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh.   Pa. 

The    Stanley     Works,     New     Britain, 
Conn. 
Conductor   Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 

O-Rih-0    Mfg.    Co.,    Winnipeg. 

The  Pedlar  People,  Ltd.,  Oshawa. 

E.  T.  Wright  Co.,  Ltd..  Hamilton. 

Wheeler    &    Bain.    Toronto. 

Cord,     Wire    Picture 

The    Anderw    B.     Hendryx    Co.,     New 
Haven,   Conn. 
Cordage. 

Hamilton    Cotton    Co.,    Hamilton. 

Independent    Cordage    Co..    Toronto. 

Consumers    Cordage    Co.,    Ltd. 

Scvthes  &  Co..  Toronto. 
Cornices.    Metal. 

Metallic  Roofing   Co..   Toronto. 

Metal    Shingle  &   Siding  Co.,    Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 

•   nineg. 

Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,   Chicago, 
Cotton    Duck. 

Scvthes   &   Co.,   Toronto. 


Cotton    Wipers. 

Scythes  &   Co.,   Toronto. 
Cow  Ties. 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,   St.   Catharines. 

Oneida   Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   Bushnell.   111. 
t  uspidors. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton, 
i  utlery.     Knzor*.     BtrlMHor*.    elf. 

Caverhill,   Learmont   &   Co.,   Montreal. 

Crooks,   Jonathan,   &   Son. 

Dorken   Bros.    &   Oo.,   Montreal. 

Henderson   &   Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &   Co.,    Montreal. 

Lamplough,  F.  W.,  &  Co.,  Montreal. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Miller,    Morse  Hdw.    Co.,    Winnipeg. 

Simmons   Hardware   Co.,    St.    Louis. 
Door   Bolts. 

Montreal   Hdw.    Mfg.    Co.,   Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 

Canadian  Yale  &  Towne,  St,  Cath- 
arines. 

P.   &   F.   Corbin,   New  Britain,   Conn. 

Wm.    Newman    &    Sons,    Birmingham, 
England. 
Dcors,   Screen. 

Sanderson,    Harold   Co.,   Paris. 
Door  Hangers. 

Canada   Steel   Goods  Co.,   Hamilton. 

Myers,    F.    E,   &   Bro.,   Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pull-. 

P.   &   F.   Corbin,  New  Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,   Brick   and   Stone. 

Whitman  &  Barnes  Mfg.  Co.,  St 
Catharines. 

Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 

The  Canadian  H.  W.  Johns-Man vilje 
Co.,   Ltd.,   Toronto. 

Northern   Electric   Co. 
Dustless  Dusters. 

Channell  ChemicaljCo.,  Toronto. 
Dustless  Mops. 

Channell   Chemical  Co.,   Toronto. 
Favetroughs. 

Tlios.   Davidson   Mfg.   Co.,   Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd.,   Oshawa. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &   Bain,   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg,  Man. 

Elbows. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
E.    T.    Wright  Co.,    Hamilton. 
Electrical     Heating     Specialties. 
Landers,  Frary  &  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible  Conduit   Co.,    Guelph,    Ont. 
Ideal   Electric  Mfg.   Co.,   Wallaeeburg. 
Emery  or  Corundum  Wheels. 
The   Carborundum  Co.,   Niagara   Falls, 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,   Toronto. 
Electric   Fixture*. 
The   Barton-Netting   Co.,    Ltd.,   Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible   Shaft   Co.,    Chicago. 
Flexible   Conduit  Co.,    Guelph.    Ont. 
Renfrew   Electric   Mfg.    Co.,    Renfrew, 

Ont, 
Ideal   Electric   Mfg.    Co.,    Wallareburg, 

Ont. 
Landers,   Frary  &  Clark,  New  Britain. 

Conn. 
National   Electric   Mfg.    Co.,    Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.   Stephens  &  Co.,   Winnipeg. 
Emery    Wheels. 
The     Adamite     Wheel    &     Mfg.     Co., 

Hamilton. 
Jno.    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
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HARDWARE    AND    METAL 


A  Full  Line  of  Cement  Tools 

MADE  IN   CANADA 

Get  Our  Prices  Before 
Ordering 


Cement  Tools  of  All  Kinds  Made  in 
Bronze  and  Iron  by 


THE  ADAMITE  WHEEL  &  MFG.  CO. 


Hamilton,    Ont. 
Catalogue  on    Request 


Full   Stocks    and 
Prompt   Delivery 


We  can  supply  your  every  requirement  in  sheet  metal 
goods  promptly,  and  at  fair  prices  from  our  works  at 
Oshawa,  or  the  nearest  branch  to  you. 

Get  after  the  builders  and  contractors  in  your  district 
and  fill  their  needs  in  Pedlar's  Metal  Ceilings,  Metal 
Shingles,  Eavestrough,  Eound  and  Square  Conductor 
Pipe,  Fittings,  Corrugated  Iron  and  Stamped  Orna- 
mental Work. 

We  are  the  largest  sheet  metal  workers  in  the  British 
Empire,   and   guarantee   you   service   and   satisfaction. 

Big  new  reference  catalogue  22  H.M.  yours  for  the 
asking.     It  should  be  on  your  desk. 

Write  nearest  address. 

The  Pedlar  People  Limited 

Established  1861 

Head  Office  and  Works,   OSHAWA,  Ont. 

Branches  :  85-c 

MONTREAL       TORONTO       WINNIPEG       LONDON 

CHATHAM     OTTAWA     QUEBEC     ST.  JOHN 
SYDNEY        HALIFAX      CALGARY       VANCOUVER 


The  0ULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 


110   Barstow   Street 


WAUKESHA,  WIS. 


C*°* 


1.  Strongest 

2.  Easiest  Running 

(Four  sets  Ball-Bearings) 

3.  Most_Rigid 

WRITE    FOR    PRICES. 


We  make  Door 
Han  gers,  Latches, 
Wi  r  e  Stretchers, 
Stay  Boilers,  Wagon 
Jacks,  Fire  Door 
Fixtures. 


Richards  Wiicoy 


Canadian  Company, tie 

London.Ontario. 


89 


HARDWARE    A  "JS  D    METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    Paint  Co.,   Montreal. 
Glidden   Varnish   Co.,    Toronto. 
Martin-Senour    Co.,    Montreal. 
Pratt   &    Lambert,    Bridgeburg,    Ont. 
A.   Ramsay   &   Son   Co.,   Montreal. 
Sherwin-Williams   Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Enameled    Ware. 
Hoods,    Ltd.,    Birmingham,   Eng. 
Thos.   Davidson  Mfg.   Co.,   Montreal, 
MoClary's,   London,   Ont. 
Sheet   Metal   Products  Co.,   Toronto, 
E.   T.    Wright   Co.,   Ltd.,   Hamilton. 

Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Fasteners,  Storm,  Sash  &  Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Fencing,   Woven   Wire. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 
A.    Ramsay  &   Son   Co.,   Montreal. 

Files   and   Rasps. 

Bamett   Co.,    G.    &   H..    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Disston,   Henry,   &  Sons,   Philadelphia. 
Nicholson  File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 

Firearms  and  Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms  U.M.C.,  Co.,  Wind- 
sor,  Ont. 

Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 

Fire    Door    Fixtures. 

Richard  Wilcox  Can.  Co.,  London, 
Ont. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont, 

Winnipeg  Paint  &  Glass   Co.,   Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew  B.  Hendryx  Co.,    New  Haven. 
Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,   Electric. 

Northern   Electric  Co. 
Flint   Paper. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Food    Choppers. 

Landers,  Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait   Stove    &    Furnace    Co.,    Gait. 
Furnaces,   see    Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

E.  T.    Wright   Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Henderson   &   Richardson,   Montreal. 
John   Lysaght,   Ltd.,   Bristol,   Newport 

and   Montreal. 
Pedlar   People,    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co.,  Mon- 
treal. 

Winnipeg     Ceiling     &     Roofiing     Co., 
Winnipeg,    Man. 
Galvanized    Steel   Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Metal   Shingle  &   Siding  Co.,   Preston. 
Galvanized     Ware. 

H.   S.   Howland  Sons  &  Co,.   Toronto. 

E.   T.    Wright   Co.,   Ltd.,   Hamilton. 

McClary's,    London,    Ont. 

Sheet   Metal    Products  Co.,   Toronto. 

Thos.   Davidson   Mfg.    Co.,   Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary    Mfg.     Co.,    London. 

Sheet    Metal    Products    On.,    Toronto. 

E.    T.    Wright   Co.,    Hamilton. 
Garden    Cultivators. 

C.  S.   Norcross   &  Sons,   Bushnell,    111. 
S.   L.   Allen  Co.,   Philadelphia. 

Garden   Tools. 
The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engine  Silencers. 

Maxim  Silencer  Co.,  Hartford,  Conn. 
Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Gauges. 

L.   S.   Starrett  Co.,   Athol,  Mass. 
Glass. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Consolidated    Plate    Glass    Co.,      To- 
ronto. 

Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 

A.  Ramsay  &   Son,   Montreal. 

G.  F.   Stephens  &  Co.,  Winnipeg. 

B.  &   S.    H   Thompson   &   Co.,    Mon- 
treal. 

Glass,  Ornamental. 
Consolidated    Plate    Glass    Co.,      To- 
ronto. 
G.  F.   Stephens  &  Co.,  Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 
Glass,   Sheet  and   Figured. 
A.    Ramsay   &    Son,    Montreal. 
Glass   Paper. 
A.    Ramsay   &    Son,    Montreal. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Glass,   Wired. 

G.  F.   Stephens  &  Co.,  Winnipeg. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Consolidated     Plate    Glass    Co.,      To- 
ronto. 
Glaziers'  Diamonds. 

Pelton,   Godfrey   S. 

Arthur   Rudd   &    Co.,    St.    Helen's. 

Sharratt   &    Newth,    London,    Eng. 

G.   F.   Stephens  &   Co.,   Winnipeg. 

Taylor  &  Thompson,  Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson   &   Richardson,   Montreal. 
G.   F.   Stephens  &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Cleveland   Stone   Co.,   Cleveland. 

Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 

J.    P.    Clapbrough    &    Johnston,    Bir- 
mingham. 

Harrington   &    Richardson    Arms   Co., 
Worchester,    Mass. 

Iver  Johnson's   Arms   &   Cycle  Works, 
Fitchburg,    Mass. 

Remington    Arms-U.M.C.    Co.,    Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 

Handles. 

The    Lachute    Shuttle   Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph.   Ont. 
Watrous  Acme   Mfg  Co.,   Des  Moines, 

Iowa. 

Hardware,  Metal  Window. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.    Corbin.   New  Britain,   Conn. 

The     Stanley     Works,     New     Britain, 
Conn. 

Harvest   Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading   Tools. 

F.   E.   Myers  &   Bro.,   Ashland,   Ohio. 
Hinges. 

J.  E.   Beauchamp  &  Co.,   Montreal. 

Canada   Steel   Goods   Co.,   Hamilton. 

Montreal   Hardware   Co.,    Montreal. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Hinges,    Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey   Sticks. 

Still,   J.   H.,   Mfg.    Co.,   St.   Thomas. 
Hooks. 

P.   &   F.    Corbin,   New   Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Hooks,  Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and  Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Horseshoes  and  Nails. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,  Garden  and  Lawn. 
The    Canadian    H.    W.    Johns-Manville 

Co.,   Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 
Wm.    Cane   &   Sons   Co.,    Newmarket, 

Ont. 
McClary's,    London,    Ont, 
North  Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.   Co.,   Philadelphia. 
Iron    and    Steel   Bars. 
Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London    Rolling   Mill   Co.,    London. 

Iron   Pipe. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Iron    Pumps. 
R.   McDougall  Co.,   Gait. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 

Japans. 

A.   Ramsay  &  Son  Co.,   Montreal. 
Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen  Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 

Ladders,  Step. 

Otterville   Mfg.   Co.,   Otterville,   Ont. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Stratford   Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder   Works,    Toronto. 

Ladders,    Shelf. 

F.  E.  Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 

The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens   &   Co.,   Winnipeg. 
Wilckes     Martin     Wilckes    Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,   London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton, Ont, 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 

Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lawn   Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.   P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Whitman    &    Barnes    Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.    Co.,    Stratford. 
Linseed  Oils. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead  Pipe. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal   Co.,   Toronto. 


Levels. 

Lufkin  Rule  Co.,   Saginaw,   Mich. 
Goodell-Pratt    Co.,    Greenfield,     Mass. 
L.   S.   Starrett  Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Linseed  Oils. 

Canada  Linseed  Oil  Mills,  Toronto, 
Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville  Hdwe.  and  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St,    Cath- 
arines. 
P.  &   F.   Corbin,   New  Britain,   Conn. 
May   &   Padmore,    Birmingham,   Eng. 
Taylor   Forbes   Co.,   Guelph,   Ont, 

Lumbering  Tools. 

Argall   Bros.,   Three  Rivers,   Que. 
Pink,    Thos.,   &    Co.,    Pembroke,    Ont. 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,  Montreal. 
Mantels   and    Grates. 
The   Barton-Netting   Co.,   Ltd.,    Wind- 
sor, Ont, 
Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Mechanics'   Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 
Goodell-Pratt  Co.,  Greenfield,  Mass. 
L.   S.   Starrett  Co.,   Athol,   Mass. 

Metals. 

Canada   Metal   Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Henderson   &    Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &   Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas  Co.,   Ottawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal  Shingle  &  Siding  Co.,   Preston. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg,   Man. 

Metal    Polish. 

The  Canadian  H.  W.  Johns-Manville 
Co.,   Ltd.,   Toronto. 

Metal   Polish,   Emery   Cloth,   Etc. 

Oakey,  John,  &  Sons,   London,   Eng. 

Mitre  Boxes. 

Smith   &   Hemenway   Co.,   New   York. 

Mop  Wringers. 

White  Mop  Wringer  Co.,  Fultonville 
N.Y. 

Motor  Cycles. 

Iver-Johnson's  Arms  &  Cycle  Works. 
Fitchburg,  Mass. 

Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co.,  New  York. 

Nails,   Wire. 

Dominion  Iron  &  Steel  Co.,  Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 
E.   T.    Wright   Co.,   Ltd.,   Hamilton. 
R.    E.    Bloomer,    Keithsburg,    III. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil  Stoves. 

McClary  Mfg.   Co.,   London. 

Queen  City  Oil  Co.,  Toronto. 

The  Huenfeld  Co.,   Cincinnati,   Ohio. 

Oil    Tanks   and    Pumps. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Ornamental   Iron   and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Oo., 
Hamilton. 

Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 

Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal, 
Canada   Paint  Co.,    Montreal. 
Dougall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,  Montreal. 
Lowe   Bros.,   Ltd.,   Toronto. 
Martin-Senour  Co.,    Montreal. 
Moore,  Benjamin  &  Co.,  Toronto. 
Pratt  &   Lambert,   Inc.,    Bridgeburg. 
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Casco  "Certain-teed"  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


Structural 
Waterproofing 


CASCO 

weatherproof 
products; 


MARK 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 
large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 


Slow-Pay  Customers 


Are  always  a  source  of  worry.  Some  of  your  best 
customers  may  be  the  slow-pay  kind,  but  you're 
afraid  to  ask  them  to  pay  up  lest  they  take 
offence  and  go  to  some  other  store.  You  hang 
on  to  them  for  dear  life,  for  if  they  go  elsewhere 
you  are  taking  big  chances  of  ever  getting  the 
money   they  already   owe. 

The  method  of  account  collecting  adopted  by  the 
McCaslsey  Account  Register  enables  you  to  collect 
accounts  easily  and  without  offending  customers. 

Each  statement  that  you  give  out  contains  the 
amount  of  previous  purchases  brought  forward. 
The  total  account  is  naturally  before  the  cus- 
tomer's eyes  at  every  purchase — it  is  considered 
a  matter  of  course  and  as  a  result  it  does  not 
offend — yet  the  customer  is  always  posted  as  to 
how  much  they  owe  and  they  pay  up  without 
causing  you  any  trouble. 

Send  Coupon  and  we'll  tell  you  how  to  save 
much  trouble   and   increase   profits. 


The  Dominion  Register  Co. 

Limited 

96  Ontario  Street,  Toronto,  Canada 

(Trafford  Park,  Manchester,  Eng. ) 

The   Largest  Manufacturers  of  Carbon-Coated 
Salesbooks  in  the   World. 


Eaves  Trough, 

Conductor  Pipe, 

Elbows,   etc.,   etc. 
Galvanized  Iron, 

Tin  and  Canada  Plate, 
Tinners'  Supplies, 
Metal   Roofings,  Sidings 
and  Ceilings 

We  devote  our  whole  time  and  energy  to  Western 
Canada  and  with  our  large  stocks  give  prompt  and 
efficient  service.  It  will  pay  you  to  send  your  orders 
to  us. 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY  EDMONTON 

Sheet  Metal  Mfg.  Co.,  Ltd.     Edmonton  Metal  Works  Ltd. 


Equipped  With  Electric  Recorder 


THE    DOMINION    REGISTER   CO.,   LIMITED, 

96  Ontario   St.,  Toronto,   Can. 

Gentlemen : — I'm  willing  to  learn  how  I  can   save  trouble 
and    increase    my    profits. 

Name     

City    Prov 

Business     H.&  M. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.    Ilamsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens    &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and    Varnish    Remover. 

Dougall    Vamish    Co.,    Toronto. 

Imperial  Vamish  &  Color  Co.,  To- 
ronto. 

A.    Ilamsay  &  Son  Co.,   Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada     Wire     &     Iron     Goods     Mfg. 

Co.,    Hamilton,    Ont. 
Greening,    B.,    Wire   Co.,    Hamilton, 
Pig  Iron. 
Hendeison   &   Richardson,    Montreal. 
Steel   Co.    of   Canada,    Limited,    Ham- 
ilton. 
A.   C.   Leslie  &  Co.,   Montreal. 
Pipe    Wrenches. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
I'ipe.    Wrought,    Lead    and 
Galvanized. 
Hoyt    Metal   Co.,   Toronto. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  &  Iron  Co..   Montreal. 

Pipe,   Galvanized    Cond. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding   Co..    Preston. 

E.  T.    Wright    Co.,    Hamilton.    Ont. 

Pipe   Cutters. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 
Plane    Irons. 

Buck  Bros.,   Milbury,  Mass. 
Pliers. 

Henderson   &   Richardson,    Montreal. 

Smith    &   Hemenway    Co.,    New    Vuik. 

Pocket  Knives. 

Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting. 
Gretning,    B..    Wire    Co..    Hamilton. 
John   Lysaght,   Ltd.,   Bristol,   Newport 
anil    Montreal. 
Power   Grinders. 
The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Pulleys    (Sash,   etc.). 

P.   &   F.   Oorbin,   New   Britain,    Conn. 
Pumps. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers  &   Bro.,   Ashland,    Ohio. 
Pumps,    Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd., 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal.' 
Sherwin-Williams    Co.,    Montreal. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
G.    F.   Stephens   &   Co.,   Winnipeg. 
Rut    Traps. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Simmons    Hardware    Co.,    St.    Louis. 

Radiators. 

Gurney    Foundry    Co.,    Toronto. 

Razors. 

Jonathan    Crookes    &    Son,    Sheffield, 

Eng. 
Dorken   Bros.   &   Co.,   Montreal. 
Jas.   Hutton  &  Co.,   Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons   Hardware   Co,    St.   Louis. 
Razor   Blades. 
Schramberger   Uhifedermfabrik,    Shram- 

berg,  Germany. 

Reamers. 

Butterfield  &   Co.,    Rock   Island,   Que. 

Whitman  &  Barnes,   St.   Catharines. 
Razor    Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red   Lead. 

Brandram-Hendersnn    Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &   Imbrie,   New  York. 
Refrigerators. 

MoClary's,     London. 

Sanderson    &    Harold    Co..    Paris. 

Register,    Cash,    Credit. 

Barr    Registers,  'Ltd.,    Trenton. 
Dominion    Register    Co.,    Toronto. 

Registers. 

Jas.   Stewart  Mfg.   Co.,  Woodstock. 
Reinforcing    Concrete. 
Dominion    Iron   &    Steel    Co.,    Sydney, 
X.S. 
Rifles. 
J.    P.    Clapbrough    &    Johnstone,    Bir- 
mingham. 
Ross   Rifle   Co.,    Quebec. 
Rivets. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound.   Ont. 
P.    L.    Robertson    Co.,    Milton. 
Heel   Co.   of  Canada,   Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,      Mass. 


Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W.   Johns-Manville   Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  &   Co.,   Montreal. 

Pedlar     People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Roofing     Supplies. 

Barber    Asphalt    Co..    Philadelphia. 

The   Can.   H.    W.   Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal  Shingle  &  Siding   Co.,   Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Morse    iidw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United     Roofing    &    Mfg.     Co.,    Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers   Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,   Toronto. 
Rules  and   Gauges. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham,  Eng. 

L.    S.    Starrett  Co.,   Athol,   Mass. 
Sad    Irons. 

Taylor    Forbes   Co..    Guelph,    Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,    E.    C,   &    Co.,   Hamilton. 

Disston,  Henry,  &  Sons,   Philadelphia. 

Shurly    Dietrich    Co.,    Gait. 

Simonds   Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co..    Aylmer. 
Screen   Doors   and    Windows-. 

Sanderson.    Harold   Co..    Paris.    Out. 
Screen    Door   Sets. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

The     Stanley     Works,     New     Britain. 
Conn. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Screw    Plates. 

Butterfield   &   Co.,    Rock    Island,    Que. 
Screw   Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nuts,   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel    Co.    of  Canada.    Ltd.,   Hamilton. 


Screws,    Wood. 

P.   L.   Robertson   Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Scythe   Stones. 

The  Carborundum  Co.,   Niagara  Falls, 
New   York. 
Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.   F.   Stephens  &  Co.,  Winnipeg. 
Shell   Boxes. 

Cameron   &   Campbell,   Toronto. 

Shellacs. 

Berry  Bros.,  Walkerrille,   Ont. 
Shovels  and   Spades. 

Lundy  Shovel   &   Tool   Co.,   Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Sieves   and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Silencers. 

Maxim   Silencer  Co.,   Hartford,   Conn. 
Snow    Shovels. 

The  Sheet  Metal   Products  Co.,  Mont- 
real,  Toronto,    Winnipeg, 
Store    Ladders. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Stove    Casters. 

Chicago  Hdw.    Fdry.   Co.,   Chicago. 
Silverware. 

McGlashan,   Clarke  Co.,   Niagara   Falls. 

Meriden    Britannia    Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver   Co.,   Toronto. 
Solder. 

Canada   Metal    Co.,    Ltd.,    Toronto. 

Hoyt  Metal   Co..   Toronto. 
Splicing   Compound. 

Northern    Electric    Co. 
Sporting   Goods. 

H.   S.  Howland  Sons  &  Co.,   Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Sprayers. 
Cavers   Bros.,   Gait,   Ont. 
Spramotor    Co.,    London. 
Sheet   Metal   Products  Co.,   Toronto. 
E.  T.  Wright  Co.,  Hamilton. 

Springs. 

B.  Greening  Wire  Co.,  Ltd..  Hamilton 
Henderson   &   Richardson,   Montreal. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  «m"ed 

Avoid  imitations    of    our  ^cQ^D    TRADF"  m 

CUTLERY  ^JL  jL    * 

By  seeing  that  this  exact  |  ML 

mark  is  on  each    blade.  ^ANTED     \&^*" 

SOLE  AGENTS   FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


SPRAY  POTATOES 

WITH 

The  COLLINS  Improved 
Automatic  Sprayer 

Adapted  for  spraying  Potatoes,   Fruits, 
Flowers,   Vegetables,   Cattle,   Fly   Oils. 
Made  of  the  best  materials  throughout. 
Ask   your   jobber,   or   write   us. 
We    are    Spray    Pump    Specialists,    mak- 
ing different  kinds. 


THE  COLLINS  MANUFACTURING  CO. 

TORONTO,  ONT. 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


#-!b.  tins- 
3  doz-  in  case 


TRY  IT 


SOLD    B Y 

ALL 
JOBBERS 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 
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CHICAGO  STEEL  BENDING  BRAKES 

(Made   In   all   sizes) 
Regarding   the   Steel    Bending    Brake   we   purchased   last   spring,    are 
pleased   to   report  that  we  are  more  than  delighted   with   this   machine, 
not  only   with   the   way   it   is   constructed,   but  with   the   work   it   turn* 

out.     We   formerly   used   a    brake,   but  are   very   glad   indeed   now 

that  we  have  made  the  change.     We  get  more  speed  and  better  results. 
Yours  truly. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  is  the  best  two-hand  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  ironing  boards,  step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  page 
Catalogue  "M"?   Or  BOTH?   Write  to-day   t# 

ABBEY  &  IMBRIE,  New  YORK 


You   can't   A£ 
to  be  without  the 


FORD 


No  live  dealer  is  without  it.     The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


LAMP    BLACK    INSURANCE 

Eagle,  Old  Standard,  Pyramid  and  Globe 
Germantown 

Sixty-four  years'  reputation  behind  each 
package   INSURES  THE  DEALER. 

Lampblacks  in  bulk  that  are  positively 
unmatchable  in  strength  and  delicacy 
of   tone  INSURES  THE  USER. 

THE  L.  MARTIN  COMPANY 

Headquarters  Since  1849 
New  York,   Philadelphia,    Cincinnati,    London,  England 


Natural  Gra 
Goods 

of  every  description 
at 

Jjljyierming  ham's 

iouth,  Ham 1 1 


Babbitt  your  journals  with 

ARCTIC     METAL 

The  wearing  qualities  will  prove  to  you  that 
Tallman's  reputation  is  in  the  goods. 


OIM 


London  Bolt£  Hinge  Worksi 

Undon«#rCanada 


The    Improved 
AUTOMATIC 

SPRAYER 

Is  guaranteed  to  give  satisfaction  to 
the  user.  It  is  self-operating  and  will 
save  its  cost  in  a  few  da.vs.  Is  simple  In 
construction.  Durable  anil  economical 
in  its  use  of  spraying  liquids. 
Dealers  all  over  Canada  are  making 
money  selling  this  machine.  Why  not 
you  ? 

Write   to-day   for  special   dealer*'    price* 
and    full    information    to 

CAVERS   BROTHERS 

Manufacturers 

GALT,   ONTARIO 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 
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Dominion    Cartridge    36 
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Marshall,    Geo.    A 81 

Martin,    L.,    Co 33 


Martin-Senour    Co o9 

Max  .veil,     Ltd 83 

Miakins    &    Sons     18 

Maiden    Britannia    Co 

Inside    front    cover 
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Moore,    Benj.,    &    Co 67 

Moiris    &    Bailey    Steel    Co 80 

Morrison,    Jas.,    Brass    Mfg.    Co 6 

Myers  &  Bros.,   F.   E 85 

Neverslip    Mfg.    Co 22 

Nicholson    File    Co 10 

Nickel   Plate   Plate   Stove  Polish   Co.  92 

North    Bros.    Mfg.    Co 22 

Northern    Bolt    &    Screw   Co 84 

Nova    Scotia    Steel    &    Coal    Co 76 

Novelty    Mfg.    Co 83 

Oakey,    John,    &    Co 76 

One-Minute    Washer    Co 13 

O-Rib-O   Mfg.    Co 86 

Otterville    Mfg.    Co 93 

Paiker,    Chas.,   &   Co 21 

I'armenter,    Bulloch    Co.,    The    84 

Paterson     Mfg.     Co. ,    Ltd 

Outside    front    cover 

Pease    Foundry   Co 82 

Pedlar    People,    Ltd.,    The    83 

Pink,    Thos 30 

Progressive    Mfg.    Co 82 

Pull-Easy   Mfg.    Co.,    The    89 

Ramsay,    A.,    &    Sons    74 

Richards    Wilcox    Co 89 

Reid,    James    84 

Remington    Arms    Union    Met.    Co..  13 

Robertson,    P.    L.,    Co 33 

Roofers    Supply    Co.,    Ltd.,    The    .... 

Inside    back    cover 

Rogers,    Alfred,    Ltd 20 


Ronuk   Co. ,   Limited    94 

Ross    Rifle    Co 96 

Seymour,    Henry   T.,    Shear   Co 84 

Sharratt    &    Newth    85 

Sheet    Metal    Products    Co 5 

Simcnds    Canada    Saw    Co 63 

Smart,   Thos.,   &   Sons,    Ltd 81 

Southington     Mfg.     Co 84 

Spooner    Co.,    Alouzo    W.,    Ltd 84 

Standard     Chain     Co 80 

Stanley    Rule    &    Level   Co 7 

Stanley    Works     95 

Stark     Rolling     Mills    Co 28 

Starrett,    L.    S.,    &   Co 19 

Steel    Bending    Brake    Works    93 

Steel   Co.   ot   Canada,   Ltd 4 

Stephens,    G.    F.,    &    Co.,    Ltd 67 

Stephens-Hepner     &    Co 75 

Sterling    Foundry    Co 85 

Stewart,  James.   Mfg.   Co.,   Ltd.,   The  16 

Still,    J.    H.,    Mfg.    Co 83 

Stratford    Mfg.    Co 77 

Tallman    Brass    &    Metal   Co 93 

Taylor,     Forbes    Co 11 

Thompson,    B.    &    S.    H 14    32  82 

Toronto    Plate    Glass    Importing    Co.  33 

Turpentine    Producers'     Agency 92 

United    States    Steel    Products    Co...  14 

Want    Ads 94 

Wayne    Oil    Tank    &    Pump    Co 78 

Western    Wire    Fence    &    Nail   Co....  95 

Wheeler   &    Bain    31 

White    Dane    Washer    Co 87 

White    Mop    Wringer    Co 67 

Wilt    Twist    Drill    Co 10 

Wilckes-Martin-Wilckes      84 

Winnipeg    Ceiling    &    Roofing    Co 91 

Winnipeg    Paint    &    Glass    Co 69 

Woods,    Walter,    &    Co.,    Ltd 15 

Wright,    E.     T.,    Co.,    Ltd 31 

WroMght  Washer   Mfg.   Co 78 

Yale   &   Towne    33 


The  Beauty,  Durability  and 
Ease  of  Maintenance  of 


BY    APPOINTMENT   TO   HIS  MAJESTY 
THE   KING. 

The  use  of  Ronuk  in  the  Royal 
Palaces  and  in  a  large  number  of 
institutions  in  Canada  attests  its 
superiority  : 

Cochrane  Hardware,  Limited,  at  Sud- 
bury, Sault  Ste.  Marie,  and  North 
Bay,   Ont. 

The  Marks,  Clavet,  Dobie  Co.,  Limited, 
Port   Arthur,   Ont. 

Chappies,    Limited,    Port    William,    Ont. 

The  J.  H.  Ashdown  Co.,  Limited,  Win- 
nipeg, Man. 

The  Brandon  Hardware  Co.,  Limited, 
Brandon,  Man. 

Miller  Hardware  Co.,  Limited,  Portage 
La  Prairie,  Man. 

Armstrong,  Smyth  &  Dowswell,  Lim- 
ited,  Regina,  Sask. 

The  Wildren  Moir  Sales  Co.,  Edmon- 
ton,  Alta. 

Douglas  &  Co.,  Ltd.,  Amherst,  N.S. 

Sumner    Co..    Moncton,    N.B. 

Man  Chester- Robertson -Allison,  Limited. 
St.   John,   N.B. 

W.  H.  Thorne  &  Co.,  Limited,  St.  John. 
N.B. 

Robertson,  Foster  &  Smyth,  Limited. 
St.  John,  N.B. 


fcOlWR 


FLOOR 
POLISH 


— makes  permanent  customers  for  dealers  who  sell  it.  Every 
person  who  buys  Ronuk  from  you  will  come  back  for  more. 

And  Ronuk  is  being  very  extensively  advertised.  Daily  news- 
papers and  magazines  throughout  Canada  are  carrying  the  mes- 
sage-of  Ronuk  into  every  home  where  there  are  hardwood  floors 
or  linoleum  to  use  it  on. 

The  dealers  who  first  stock  Ronuk  will  reap  the  most  benefit, 
from  this  campaign.    Will  you  be  among  them? 

Ronuk  retails  at  10c,  20c,  35c,  and  $1.00  the  tin.  For  dealers' 
prices,  etc.,  write 

RONUK    LIMITED 

Factory  :     Portslade,   England 

37  Canadian  Head  Office  -  53  Yonge  St.,  TORONTO 
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That 
Trade-Mark. 


P 

r 


On  the  back  of  a  STANLEY 

No.  241  Butt  Distinguishes 
the  Original  No.  241  Butt  sold  in  Canada  and 
elsewhere  from  inferior  imitations. 

The  Stanley  No.  241  Butt  is  a  Wrought  Steel,  Loose  Pin  Butt  with  a  Planished  Surface  and  a 
Plated  Finish.  It  sells  for  a  little  higher  price,  because  it  is  worth  more  money.  And  it  is  worth 
more  money,  because  it  is  better  made  in  every  respect.  Let  your  own  good  judgment  decide — 
that's  enough.    We  can  make  prompt  delivery  in  any  quantity  of  all  Stanley  Products. 

Failing  to  get  Stanley  No.  241  Butts  from  your  jobber,  we  shall  be  pleased  to  quote  prices  direct. 

THE  STANLEY  WORKS 

A.  Macfarlane  &  Co.,  Montreal,     Canadian  Representatives 


Chicago 


NEW  BRITAIN,  CONN. 


New  York 


CLASSIFIED   LISTS   OF   ADVERTISEMENTS 


Spools  and  Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,     P.Q. 
Spring:   Hinges,  etc. 
Chicago  Spring  Butt  Co.,  Chicago,  111. 

Steins. 

A.   Ramsay   &   Son  Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,  Toronto. 

A.   Ramsay  &   Son   Co.,   Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Stains,  Wood. 

Berry   Bros.,    Walkerville. 

G.   F.   Stephens  &   Co.,   Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,  High   Speed. 

Henderson  &  Richardson,  Montreal. 

Steel,   Cold   Rolled   Strip. 

Morris  &  Bailey  Steel  Co.,  Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel   Wire   Hoops. 
Steel  Co.  of  Canada,   Ltd.,  Hamilton. 

Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,   Ont, 

The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,   Hamilton. 

Store    Ladders. 

F.  E.   Myers  &  Bro.,   Ashland,   Ohio. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Stocks  and   Dies. 

Butterfleld   &   Co.,   Rock   Island,   Que. 
Stoves,  Furnaces. 

Clare   Bros.   &   Co.,   Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 

Gurney   Foundry    Co.,    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease  Foundry  Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stoves,    Gas. 

Gurney   Foundry   Co.,    Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 


Taps. 

Butterfleld   &   Co.,   Rock   Island,   Que. 
Tacks. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin   Rule   Co.,   Windsor,   Ont. 

J.   Rabone  &  Sons,   Birmingham,   Eng. 
Technical   Books. 

MacLean   Publishing  Co.,   Toronto. 
Tents   and   Awnings. 

Scythes   &   Co.,    Toronto. 
Tiling,  Wall  and   Floor. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Tin    Plate.    . 

Henderson   &  Richardson,   Montreal. 

A.  C.    Leslie   &   Co.,   Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 

The  Chaoin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   &   Sons,    Sheffield. 

Stanley  Rule  and  Level  Co.,  New 
Britain. 

Tools,   Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool   Grinders. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don, Ont. 

Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
J.  H.  Still  .Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum   Cleaners. 
Northern   Electric   Co. 
Onward    Mfg.    Co.,    Berlin,    Ont. 
Clements    Mfg.    Co.,    Toronto, 

Varnishes;   See  Paints. 

Berry    Bros.,    Ltd.,    Walkerville,    Ont. 
Dougall   Varnish   Co.,    Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 


Pratt    &    Lambert,    Bridgeburg. 
A.    Ramsay  &  Son  Co.,   Montreal. 
G.    F.   Stephens  &  Co..   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 
Metal  Shingle  &  Siding  Co.,   Preston, 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 

Vises. 

Henderson  &  Richardson,  Montreal. 
Wall   Plaster. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 

Wash  Boards. 

Wm.    Cane   &   Sons   Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Whsh  Tubs. 
Wm,    Cane   &    Sons    Co.,    Newmarket, 
Ont. 

Washing  Machines,  Etc. 

J.   H.   Connor  &  Son,   Ottawa,   Ont. 

Cnmmer-Dowswell,  Ltd.,  Hamilton, 
Ont. 

Henderson    &    Richardson.    Montreal. 

D.   Maxwell   &   Son,   St.   Mary's,   Ont. 

London    Foundry   Co.,    London. 
Wegon   Jacks. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.   Robertson  Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Wecders. 

C.  S.  Norcross  &  Sons,  Bushnell,  111. 
Whips. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
White  Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens  &   Co.,   Winnipeg. 
Wholesale   Hardware. 

Caverhill,   Leannont  &  Co.,   Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.  &  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co..    Winnipeg. 

Simmons  Hdw.   Co.,  St.  Loui3,  Mo. 
Window    Screens. 

Sanderson,   Harold   Co.,   Paris,   Ont. 


Window    Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,   Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont, 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Wire. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.   L.    Robertson   Co.,   Milton. 

Wire  Mats. 

Andrews  Wire  Wks.   of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire   Goods,   Bright. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Wire   Goods. 
Acme  Steel   Goods  Co.,   Chicago,   New 

York. 
J.   E.   Beauchamp  &  Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire   Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire   Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 

Wire    Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,   Montreal. 

Wire    Stretchers. 

Riehards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wood    Finishes. 

Berry    Bros.,    Walkerville. 

G.   F.    Stephens  &   Co.,   Winnipeg. 

Winnipeg    Paint    &    Glas3    Co.,    Win- 
nipeg. 
Wrpnches. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 

Whitman     &     Barns     Mfg.     Co.,     St. 
Catharines. 
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Ross   Rifle   Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 
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BLACK  STEEL  SHEETS,  TIN  PLATE 

Apollo,  Queen's  Head  and  Fleur-De-Lis  Galvanized  Sheets 


We  issue  a  monthly  stock  list.     We'll  send  it 
to  you  regularly  upon  receipt  of  a  card. 


Our  shipping  facilities  assure  prompt  delivery, 
and  our  prices  are  reasonable. 


The  Roofers  Supply  Co.,  Limited, 


Toronto,  Ont. 


Importers,    Jobbers   and  JYLanufacturers. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY  BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


fUFKIN 


THAN  YOU  EVER  NEED  TO 
SELL       /UFKiN  GOODS 


/UFKIN  Measuring  Tapes  and  Rules 

Are  Canadian  Wade  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
TBIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  briog  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


/UFKiN 


Goods 


mEjUFKfNRULE(?O.OF(?AHA£>AjLn>«   W/ndsokont. 


We  Want  ?   Now\ 


TRADE-MARK  REG  IN  U.  S.  AND  CANADA 


"Keeps  the  Flies"  Off  Cattle  and  Horses 

The  International  Brand.  Endorsed  by  thousands  of 
prosperous  farmers  and  dairymen.  Pays  a  good  profit. 
Cow-Ease  is  advertised  in  the  leading  farm  journals  and 
guaranteed  to  give  satisfaction.  The  business  is  yours 
for  no  effort  but  that  of  handling. 


Packed    as    follows: — 

1  Gallon  Cans,  12/1's  in  Case 

i/2       •'  "       24        "      " 

y4       «  •■       24        "      " 

Terms:     June  1st. 

The  flies  will  be  just  as  thick  as  ever  in  1914. 

Order  to-day. 

Send  your  order  to-day  to 

MESSRS.  A.  RAMSAY  &  SON  CO. 

Montreal  -  Canada 

CANADIAN  DISTRIBUTORS. 


'Put  Up  in  Litographed  Cms' 


Carpenter-Morton  Company,         Sole  Manufacturers 


Makes  of  Fast-Selling  Paint  Specialties 

77-79  Sudbury  Street,  Boston,  Massachusetts 


Canada's    Only     Hardware    Weekly 


^■^^■■■■HmiUI^MHIBBBn 


ished  EveryS 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

May  16,  1914 


No.  20 
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URING  the  month  of  March,  just  ended,  602  persons  in  Chicago  were  killed 
with  pneumonia,  a  dirty-air  disease.  This  means  that  there  were  practically 
twenty  deaths  a  day  from  a  preventable  disease.  For  the  same  period  there 
were  338  deaths  from  tuberculosis,  all  forms,  a  little  more  than  half  the 
number  of  deaths  caused  by  pneumonia.  From  now  on  the  death  rate  from  pneu- 
monia will  drop,  reaching  its  low  point  during'  the  outdoor  months,  and  beginning  to 
rise  again  with  the  coming  of  cold  weather,  when  people  shut  themselves  in  DRY, 
OVERHEATED  CONDITIONS.  "—From  Bulletin  Board  of  Health  of  City  of  Chicago. 

YOU  CAN  HELP 

Mr.  Heating  Contractor,  in  lessening  the  ter- 
rible toll  of  these  diseases  in  Canada,  by 
advocating  and  installing 


it 


)> 


GOOD  CHEER 

CIRCLE  WATERPAN 
WARM  AIR 

FURNACES 


It  requires  GALLONS,  not  quarts,  of  water  added  to  the  heated  air,  to  even  approach 
natural  atmospheric  conditions  indoors,  and  to  promote  that  congenial,  healthful  and 
satisfying  warmth  which  every  householder  would  have  if  he  could. 

LITERATURE,  PRICES,  ETC.,  MAILED  ON  REQUEST. 

The  James  Stewart  Mfg.  Co.,  Limited 

Woodstock,    Ontario 

Western  Warehouse:      151   Notre  Dame  Ave.  East,  Winnipeg,  Man. 


HARDWARE     AND    METAL 


Madejin 
La^feJll 

YV^nclox 


BIG  Ben  is  the  biggest  thing  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want  — five  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

His  keys  are  large,  strong,  easy  to 
wind;   his  voice  deep,  jolly,  pleasing  to 


hear.  The  movement  plates  are  bridged 
like  on  a  Waltham  watch —  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  1000  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards. )  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter. 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buj. 


HARDWARE    AND     METAL 


Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock    Mfg.  Co.,    Limited 

BELLEVILLE,  ONT. 


Good   Store   Ladders   Save   Time  and  Space 

Sand    for    Special    Ladder    Catalogue    showing    full     line    of 
Ceiling    and  Shelf  Ladders  to  meet  all    conditions. 

Richards-Wilcox  Canadian  Co. Ltd. 


Why    not    canvass  your 
Town  on  Ladders    now  ? 


London 


Montreal 


Sjliil'MUl i!i.i;M>.:;;;i,j:,;>;i<iiF;!:|l!Mil|-.1 
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The   Farmer,  the   Gardener, 
and   the   Householder 

They  will  soon  be  needing  quick,  clean-cutting, 
long-lived,  scythe  stones.     Give  them 


CARBORUNDUM 

Niagara  Scythe 
Stones 


They  hold  their  shape — 
give  the  scythe  and  grass- 
hook  just  the  right  edge — 
and  they  won't  glaze. 


STOCK   UP  NOW    TO 
MEET   THE   DEMAND 


e  m 


Put   up   in  attractive  display 
cartons,    Boxes,   and    holders 


THE   CARBORUNDUM   COMPANY 


NIAGARA  FALLS,  N.  Y. 


WtlHIW 


HARDWARE     AND    METAL 
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Yale  Triplex  Blocks 

A  "Line  of  Steel  from  Hook  to  Hook" 

Every  load-lifting  problem,  on  the  farm,  in  the 
factory,  machine  shop,  garage,  to  lift  your  gas 
engine  or  to  lift  your  motor  boat  out  of  the  water, 
is  solved   with  a  Yale  Triplex   Block. 

"Safety  First"  in  material  and  workmanship  jus- 
tifies the  Yale  Triplex  Block,  and  is  behind  youi 
sales   to   your  customers. 


Fairbanks  Valves 

"Disc  Renewed  in  one  minute" 

Will  remove  all  valve  troubles.  They  are  built 
of  high-grade  material,  to  withstand  a  great  deal 
more  than  their  rated  pressure.  The  renewable  disc 
feature  is  unequalled  by  any  valve  on  the  market. 
The  valve  stems  are  packed  with  Palmetto  Twist 
packing,  which  will  remain  soft  and  perform  its 
function   better   than   any   other  packing   made. 


Fairbanks  Scales,  Small  Tools,  Automatic  Supplies  and  other  mechanical 
lines  are  the  best  the  world  affords. 

The  Canadian  Fairbanks -Morse  Co.,  Limited 

444  St.  James  Street  Montreal 

ST.  JOHN  OTTAWA         TORONTO         WINNIPEG         SASKATOON         CALGARY         VANCOUVER       1  VICTORIA 


' 

HARDWARE 

WINDOW  DRESSING    • 

|  You  May  Become  a  Practical 
1     Window  Dresser  for  $2.60 

This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.    It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.    There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages                8x11  Inches               300  Illustrations 
Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-14g  University  Ave.,   Toronto 

— , 

HARDWARE    AND    METAL 


THE  NAME 


DISSTON 


On  Saws,  Files,  Levels  or  Other  Tools 

IS  A  CASH  ASSET    A 


Hardware  Merchants 


It's   an   assurance   that   High   Mei 
chandise    Standards    are    maintained 
in  the  store. 


WE  ARE 
Headquarters 


Disston  Goods 


WRITE  US  FOR  PRICES 


The    Dealer    who    fails    to 
take     advantage      of     this 
DISSTON    reputation,    lets 
a  trade-winning,  money 
making        opportunity 
slip  by. 


Disston  Files 

ARE  MADE 

of    the    Highest     Grade     Crucible     Steel, 
Thoroughly  Hardened  and  Carefully  Milled, 

AND    ARE    USED 


to    Sharpen    every    Disston    Saw    made    and    for 
every  purpose  to  which  a  File  is  put  in  an  Extensiv 
Manufacturing  Plant,  turning  out  the  enormous  quanti- 
ties of  goods  made 

by  Henry  Disston  &  Sons 

Put  Disston  Saws,  Files  and  Tools  in  your  Windows  and 
Show  Cases — Profit  by  their  Reputation  and  Good  Name. 

It's  the  Modern  Method — It's  Good  Business 


LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


HARDWARE    AND    METAL 


The  Steel  Company  of  Canada,  Limited 


HAMILTON,   ONT. 


"TIGER"  BRAND  WHITE  LEAD 

THE  LEAD  WITH  THE  SPREAD 


A   chemically  pure 

White  Lead,  ground  in 

Refined  Linseed  Oil. 


Packed  in 

12}4,  25,  50   and 

100-lb.  Irons. 

500-lb.  Hardwood  Kegs. 


TIRE  BOLTS 

Fluted  and  Plain 


We  have  a    good    stock    of    all  standard    sizes   from  which 

we  can  make  quick  shipments. 

Wire,  Wire  Nails,  Wrought  Pipe,  Black  and 
Galvanized,  Staples,  Spikes,  Iron  and  Steel 
Bars,  Bright  Wire  Goods,  Putty,  Horse  Shoes 
and  Horse-Shoe  Nails,  Lead  Pipe,  Wood  and 
Machine  Screws,  Rivets  and  Burrs,  Tacks, 
Invincible  Fencing,  Pole  Line  Hardware,  Corru- 
gated Fasteners. 


=SaIes  Offices: 


HAMILTON 
VANCOUVER 


MONTREAL 
VICTORIA 


TORONTO 
ST.  JOHN 


WINNIPEG 
HALIFAX 


HARDWARE    AND    METAL 


During  FRUIT  SEASON 

THESE  GOODS  SELL  ON  SIGHT 
BUT— 

YOU  MUST  HAVE  THEM,  y„uK 
TO  SELL  THEM 


now, 


shipments  Made  r  romptly 


the  SHEET    METAL    PRODUCTS    CO.   °umAtNeAdda 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE     AND     METAL 


SUPPORT  HOME  INDUSTRIES 

THE  CANADA  METAL  CO.,  LIMITED,  MANUFACTURE  IN  CANADA 

Our  BABBITT  Sales  for  1913  AiTRecoS 

Year  by  year  they  increase  by'Leaps  and  Bounds. 

The  Reason : 

What  we  make  we  guarantee. 
Nothing  is  done  by  guesswork. 

Mixtures  and   Physical  Tests  are  controlled    through 
.our  chemical  and  testing  laboratories.     All  Babbitt  Metals 
are  tested  with  a  friction  testing  machine. 

This  Istrict  attention   to  details   enables    us   to  supply 
all  requirements. 

Ask  for  our  booklet  "Shakespeare  and 
Bablitt  Metals.  "    'Mailed  free. 

The  Canada  Metal  Company,  Limited 

Xnd'VaSSoSy  TORONTO  ^SSies    Winnipeg,  Montreal 


Hand  or  Power  Washing  Machines  and  Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The   Largest   Makers   of   Home   Laundry  Appliances  in  the  pritish  Empire. 


New    Idea. 


Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont. 


Jupiter. 


HARDWARE    AND    METAL 


The  Brand  That  Was 

Best  In  1840, 
Is  The  Best 


Brand 
To-day 


This  enthusiastic  statement  from  the  elderly  hardware  merchant  aroused  the   customer's  interest. 


"Have   the   DISSTON  works   been   in   business   all   those 

"Yes,"  returned  the  hardware  merchant.     "They  started 
thought  of  in  those  days,  and  their  business  grew  simply 
Just  look  at  this  saw.    You  would  know  it  was  a  good  tool 
something  about  the  appearance  of  a  good  tool  that  carries 
"But,  you  said  the  price  was  a  little  higher,"  interrupted 

"Yes,  a  DISSTON  saw,  tool,  or  file,  may  be  slightly  higher 
finish,  and  the  greatest  ease  in  doing  your  work  which  is 
DISSTON  tools,"  went  on  the  hardware  merchant,  direct 
trowels,  and  other  DISSTON  tools  which  lay  on  the  counter 
saws,  and  every  one  partakes  of  the  same  high  quality,  and 
lished  for  their  saws.  As  a  matter  of  fact,  almost  every 
to  say,  in  the  light  of  my  experience,  that  more  DISSTON 
and  foreign  countries,  than  any  other  single  brand." 

"Well,"  said  the  customer,  "I  think  I  will  equip  my  new  tool  chest  entirely  with 


years?"  he  questioned. 

with  the  manufacture  of  saws  in  1840.    Advertising  was  not 
because  of  the  exceptional  merit  of  the  goods  they  made, 
even  without  the  DISSTON  Brand  upon  it,  for  there  is 
to  the  eye  a  conviction  of  its  efficiency." 
the  customer. 

in  price  than  others,  but  you  get  the  difference  in  quality, 
afforded  by  a  good  tool.  Now,  look  at  those  other 
ing  the  customer's  attention  to  the  plumb  and  level,  bevel, 
"DISSTON  makes  a  large  variety  of  tools,  in  addition  to 
upholds  the  unequalled  reputation  that  they  have  estab- 
known  trade  uses  one  or  more  DISSTON  tools,  and  I  venture 
tools  have  been  used  in  the  construction  of  buildings  in  this, 


DISSTON  Brand  Goods 


DISSTON 


1 


STANDS  FOR 
.HIGHEST  QUALP 


FULLY  GUARANTEED 


Do  you  talk  to  your  customers  like  this,  Mr. 
Dealer?  You  will  find  it  the  easiest  way  to  do 
business.  Also  remind  your  customers  of  the 
various^  tools  they  need  by  using  our  set  of  five 
hangers,  each  showing  a  different  tool.  Here 
is  one  of  them.    All  are  brilliantly  colored. 


HENRY   DISSTON   &   SONS,    Inc 

Established  1840 

Keystone  Saw,  Tool,  Steel  and  File  Works 

PHILADELPHIA,  U.  S.  A. 

LARGEST  WORKS  OF  THE  KIND  IN  THE  WORLD 

50  Acres         58  Buildings         3600  Employees 


Reg.  U.S. 
Pat.    Off. 


HARDWARE     AND    METAL 


The  GREAT-WEST  TROLLEY  HANGER 

For — 

Warehouse,  Factory 

Massive,  Strong 

Scientific,  Noiseless 

Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings. 

Easy  to  put  up. 


and  Barn  Doors. 

The  Great- West  is 
the  strongest 
hanger  of  any. 

Apron -6"    long,  4" 
wide,  j|"  thick. 

Adjustments  If"  to 

93.11 

Packed  1  pair  in   a 
box  complete. 


CANADA  STEEL  GOODS  CO.,  Limited,   Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


_ 


Mr.  Agent 

Spring  Building  Operations  Are 
Commencing 

Get  real  busy  canvassing  your  section  for 
prospects  for 

Safe   Lock  Shingles  and  Acorn 
Quality  Corrugated  Iron 

Kemember,  you  are  not  only  making  money  on 
the  sale  you  make  now,  but  you  are  enlisting 
an  enthusiast  for  your  line;  a  man  who  will 
buy  from  you  again  and  again;  a  man  who  will 
recommend  your  goods  to  his  neighbors.  We 
give  you  the  best;  we  deliver  promptly;  we 
treat  you  and  your  customers  right. 

Get  out  and  get  the  business.  Go  after  it 
NOW.     We  will   help   you  in   every  way. 

Your   customers  will  be   satisfied   customers,   and    it   means  Profits  for  .you. 

WE  PAY  A  BIG  COMMISSION  TO  ALL  OUR  AGENTS.  WRITE  US  NOW  FOR  FULL  PARTICULARS 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 


HARDWARE    AND    METAL 


The    Electric    Sad-iron    for    $3.00   that   is 
going  to  Create  a  Sensation  in  this  Summer's 

Electric  Iron  Business 

The  Right  Iron  at  the  Right  Price 
Fully  Equipped. 

Tifi -Ufa  Stand  Arc-Proof  Plug  Five-Year  Guarantee 

Has  the  famous  "UNIVERSAL"  Heating  Unit. 
JVickeJ-P/ated  Hood  Steel-Blue  Finished  Base  Rust-Proof 

In  presenting  the  "Thermax"  Iron  (illustrated  above)  it  is  our  purpose  to  give  the 
dealer  a  long-felt  want — a  high-class  iron  that  can  be  sold  at  a  price  that  permits  its 
universal  distribution.  There  have  been  cheap  irons  and  good  high-priced  irons, 
the  best  being  the  UNIVERSAL — the  Iron  De  Luxe — but  never  an  Electric  Iron 
of  this  quality,  at  this  price.    Our  dealers'  helps  assist  your  sales. 

This  Season's  Real  Opportunity—Grasp  It  Now. 

FROM  YOUR  JOBBERS  OR  WRITE  DIRECT  TO 

LANDERS,  FRARY  &  CLARK 

New  Britain,  Conn.,  U.S.A. 


HARDWARE    AND    METAL 


The 
Returns 


-111 
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that  you'll 

get  from 

selling 


Meakins'   Paint 
and  Varnish 

BRUSHES 

will  prove  most  desirable 


The  service-giving  qualities 
please  the  most  particular  of 
painters,  and  the  result  is 
that  they  come  often,  and 
recommend  you  to  their 
friends  as  a  seller  of  good 
brushes,  and  they  come  too. 

Drop  a  card  for  particulars — 
you'll  be  amply  repaid. 


Meakins   &    Son,   Ltd. 

Hamilton,  Onl. 

Warehouses:    WINNIPEG,    LONDON,    TORONTO 
MONTREAL. 


NICHOLSON 
MADE 


You're  Known 

By  The  Goods 

You  Sell 


Sell  a  man  a  file  that  fails  to 
give  good  service  —  and 
you're  digging  a  pit  for 
yourself. 

When  you  give  your  trade  NICHOL- 

SON-MADE-FILES— you  give  them 

files  that   you  know  are   absolutely 

right.     You  know  that  each  file  has 

been  inspected  eight  times — between 

every  important   operation.      You 

know  the    finished    file    has  been 

tested    on   tougher   steel   than   it 

will  ever  be  used    on    in  actual 

service.    So  that  when  you  sell  a 

NICHOLSON  -  MADE  -  FILE, 

you  're  certain  it 's  going  to  give 

the     utmost     of     satisfactory 

service. 

No  "come-backs"  to  fight  — 
no  excuses  to  make.    Nothing 
to  do  but  "sell  more  files" — 
and   take  your  liberal   mar- 
gin per  sale. 

NICHOLSON. 
MADE-FILES 

Brands: 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

At  Your  Jobber 

NICHOLSON  FILE 

COMPANY 

PORT  HOPE,  ONT. 

"File  Filosophp" — A    50  years'  educa- 
tion  on  flies  in   on    hour — 
sent   FREE  on  request. 
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HARDWARE    AND    METAL 


The  WESTERN  Tool  Grinder 

Noiseless,   Dirtless,   Chainless,   and 
Easy  Running 

Every  part  of  the  machine  is  made  of  the  finest 
iron  and  is  very  easy  to  handle. 

It  has  cut  gears  encased  and  a  corundum  grinder. 

Its  all-round  high  quality  assures  a  prolonged  good 
service. 

Packed  one  in  a  box  and  only  weighs  20  lbs. 


1  Iron  Stand 

1  Men's  Last,  10  inch 

1  Women's  Last,  8  inch 

1  Boys'  Last,  6  inch 

1  Child's  Last,   5%   inch 

1  Shoe  Hammer 

1  Shoe  Knife 

1  Pegging  Awl  Handle 

1  Stabbing  Awl  Handle 

1  Sewing  Awl  Handle 

1  Sewing  Awl 

1  Bent  Awl 

1  Stabbing  Awl 

1  Bottle   Leather   Cement 

1  Bottle   Rubber   Cement 

1  Bottle  Soldering  Liquid 

1  Bunch  Bristles 


Package  4-8  Nails 

Package  6-8  Nails 

Package  5-8  Shoe  Nails 

Box  Slotted  Rivets 

Ball  Shoe  Wax 

Vise 

Ball  Shoe  Thread 

Soldering  Iron 

Bar  of  Solder 

Box  of  Resin 

Pairs  Heel  Plates 

Hollow  Punch 

Box  of  Soft  Rivets 

for   repairing   Tin   and 

Graniteware 

Harness  Needles 

Piece  of  Tin 

Card  Directions  for  Half 

Soling  and  Soldering 


There's  good  profit  in  this 

Combination  Outfit 


Grindstone      Fixtures 

Encased  Copper  Bearings 
Japanned 


Taylor-Forbes  Co. 

Limited 
Head  Office  and  Works : 

GUELPH,  ONTARIO 


BRANCHES   AND   AGENTS: 


Taylor-Forbes  Co..        -        -        •      246  Craig  St.  W..  Montreal  H.G.Rogers.     -      147  Prince  William  St..  St.  John.  N.B. 

Canadian  United  Mfrs.  Agency.      -      -       -       London.  Eng.  H.  F.  Moulden  &  Son.     -      -      Travellers'  BIdg..  Winnipeg 

Taylor-Forbes  Co.,  Ltd..  1070  Homer  St..  Vancouver,  B.C. 
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Eureka 

A    LIGHT,    POWERFUL    ELECTRIC 

Vacuum  Cleaner 


1914  Model 


This  complete  cleaner  is  something  that 
many  of  your  customers  will  buy  upon  demon- 
stration. The  Eureka  is  light  and  easily  oper- 
ated, it  has  tools  for  cleaning  everything  in  a 
house  and  the  cost  is  very  reasonable.  The 
motor  is  made  specially  for  the  purpose  in  our 
own  factory  and  will  last  a  lifetime.  The 
Eureka  is  a  high-grade  machine,  absolutely 
guaranteed.  If  you  do  not  know  the  Eureka, 
send  for  circular  and  dealers'  proposition. 

We  also  make  a  Combination  Hand  Power 
Carpet  Sweeper  Type. 


ONWARD    MFG.   CO. 

Berlin,  Ont. 


Jackson's  Real  English  «^id  Wax  Polish 

THE  ORIGINAL  and  GENUINE  PREPARATION  for  producing  a  beautiful  and  lasting  lustre  on 
STAINED,  PARQUET  and  HARDWOOD  FLOORS,  FURNITURE,  FIXINGS,  WOODWORK  of 
every  kind  and  wherever  refined  and  durable  polish  is  desired.  Used  on  LINOLEUM,  HARNESS, 
CAR  and  CARRIAGE  HOODS,  BROWN  BOOTS,  LEGGINGS— and  all  kinds  of  LEATHER  it 
gives  a  BRILLIANT  and  WATERPROOF  POLISH  and  so  nourishes  and  preserves  the  material  that 
the  durability  is  greatly  increased. 


Packed  in  Patent 
Double  -  Lidded,  Air- 
tight Tins. 

5  SIZES. 

Decorated  enamel  fin- 
ish, Yellow,  Blue  and 
Black. 


«fe  8|lfcH  T*"*.  BOOTS,  Ha| 

^jry  ,shem  thattheir\ 

GREATLY  INC 


NO  PAPER  LABELS 
USED. 

NO  SOILED  LABELS. 

Will  keep  fresh  and 
good  for  any  length 
of  time. 


MANUFACTURED  BY 

T.  S.  JACKSON  &  SONS,  Corner  Wharf,  Malt  St,  London,  S.E. 

Contractors  to  H.M.  ADMIRALTY,  WAR  OFFICE,  CROWN  AGENTS  to  the  COLONIES,  etc.     ESTABLISHED  1852. 

Messrs  B  R  HARRISON  &  CO..  505  Welton  Ruilding,  VANCOUVER:  Messrs.  HARRISON.  WHITE  &  BARKER,  439  Lougheed 
Building  CALGARY :  W.  B.  BATE  &  CO.,  172  King  St.  West,  TORONTO,  will  furnish  PRICE  LISTS,  SAMPLES,  etc.,  or  direct 
correspondence  to   JACKSON   &   SONS'   WORKS   will   receive  prompt  attention. 
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SAMSON 


F 


arm 


Tool 


Made 
of  the  very 
highest  quality 
and  finish  through- 
out.     The  shape  and 
bend  of  both  head  and 
handle  are  the  result  of 
careful  study  and  long  experi- 
ence with  actual  requirements. 


Ab-so-lute-ly  Guaranteed 


H.  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


WHOLESALE    HARDWARE 

TORONTO 

GRAHAM    NAILS    ARE     THE    BEST 


LIMITED 
OUR    PRICES    ARE    RIGHT 


lilllllil!lll!lllllllllllllllllll1lllllllllllllllllllllllllllllW 
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A  STRIKING  ILLUSTRATION 


Steel  without  Copper   (black  —  uncoated) 


Same  Steel   with  Copper  (black — uncoated) 


Of  the  Durability  of 

Keystone  Copper  Bearing   Steel   Sheets 

These  illustrations  show  the  actual  results  of  exposure  to  the  weather. 
Keystone  Quality  furnished  either  in  Black  or  Galvanized  Sheets. 

Send  for  booklet  giving  other  photographic  illustrations  and   details  of  tests.     You  will  find  it  very   interesting. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


Let  us  tell  you  the  reason, 


that  you  should  stock  up  with  the  Dana  Peerless  Freezer, 
right  now. 

The  Peerless  makes  its  greatest  appeal  in  Summer.     Al- 
though it's  in  demand  all  the  year  round — naturally,  in 
the  sultry  months,  the  demand  is  greatest. 
And  the  Peerless  appeals  irresistibly  to  those  people  — 
the  Summer  campers,  the  commuters  who  go  to  live,  far 
from  the  stores,  where  good  ice-cream  is  procurable. 
If  you  have  it  in  stock,  good  and  early,  you'll  be  able  to 
show   it   to   them   before   they   go, — you'll   have   time  to 
demonstrate  it — to  point  out  the  tall,  slender 
can — to  show  them  how  the  dasher  removes 
the  cream  from  the  sides  as  fast  as  it  becomes 
solid.     You  will  be  able  to  let  them  crank  it 
themselves,  to  let  them  discover  that  it  is  as 
easy  to  grind  as  a  watch  is  to  wind. 
That's  the  reason  you  should  stock  the  Dana  Peerless  now. 
A  mighty  good  reason,  isn't  it? 
You'll  think  so,  when  we  tell  you  about  the  profits. 
So  ask  your  wholesale  hardware  supply  house  about  them  now. 


Manufactured  and  Sold  in  Canada  by 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET,  ONT. 

SOLE  LICENSEES  OF  DANA  MFG.  CO.,    CINCINNATI 
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The  ADMIRAL  Furnace 

keeps  customers  satisfied 


It  pleases  them  because  it  is  strong  and 
durable,  and  because  it  gives  quick,  effi- 
cient heat  with  niiniinum  consumption  of 
fuel. 

It  has  large  steel  gas-tight  radiator, 
large  double-feed  doors,  especially  adapt- 
ed for  wood,  and  smoke  pipe  opening 
above  the  feed-door  which  prevents 
the  smoke  coming  out  of  the  door  when 
feeding  coal.  Large  combustion  chamber 
with  flues  4x24  inches  do  not  clog  up  with 
soot. 

The  Admiral  Furnace  is  guaranteed  to 
give  highly  satisfactory  service — and  it 
pays  a  good  profit. 

We'll  take  pleasure  in  sending  you  full 
information.    Why  not  write  now? 


Burns  Hard  or  Soft  Coal  or  Wood 


Note  Novel  Construction  of  Fire  Pot 

the  other,  making  it  absolutely  impossible  for  any  two 
sections  or  ribs  to  WARP  OR  CRACK  at  the  sime 
place.  The  corners  of  the  pot  being  perpendicular  nei  mi? 
rapid  clearance  of  ashes,  thus  giving  quic  k  radiatfon  of 
heat.  The  top  forms  a  COMPLETE  CIRCr  F !  V»*m« \Sl 
SSSSS  or  SFsSceSQUARE'     «»    -owFngWalIe1:Jge 

Grate  Partly  Removed  from  Ash  Pit 

This  is  one  of  the  MOST  PERFECT  FURNACE 
grates  on  the  market.  It  is  of  the  triangular 
operating  pattern,  each  pair  of  bars  being  oper- 
ated independently  by  the  use  of  a  handle  applied 
to  the  two  centre  bars.  ^ 


The  Record  Foundry 
&  Machine  Co. 

Foundries  at  MONCTON,  N.B. 

SALES  AGENCIES  AT 
Moncton,  N.B.;   Toronto,  Ont.;    Montreal,  P.Q.- 
Winnipeg, Man.;  Vancouver,  B.C. 
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Why  Not  Get  Some  of  the  "Velvet"  Too? 

Referring  to  the  very  interesting  series  just  concluded  in  Hard- 
ware and  Metal — "The  Inside  History  of  a  Hardware  Business" — 
did  you  notice  that  the  turning  point  successward  came  when  the 
Hardware  Man  pushed  Metal  Ceiling  and  Roofing? 

Note  his  own  words: 

"'There  was  one  reason  why  this  outside  business — Metal  Ceiling  and  Roofing 
— benefited  my  financial  standing  to  so  marked  a  degree.  It  required  no  capital 
investment.  1  secured  a  commission  on  what  business  I  placed  without  having 
to  invest  a  single  copper.  There  was  no  risk  to  it  whatever.  Furthermore,  it 
did  not  add  to  my  overhead  charges.  Everything  that  I  made,  literally  speak- 
ing, was  'velvet.'  " 

If  you  too  are  wise  you'll  write  to-day  to  the  largest  sheet  metal 
people  in  the  Empire,  established   1861,  and  get  profitable  details. 

THE  PEDLAR  PEOPLE   LIMITED 


t 


Oshawa  Montreal 

London  Chatham  Ottawa 

Address  nearest  office. 


Toronto 

Winnipeg 


M.  H.  Brand — Best  on  Every  Count 

Quality    of    Materials,  Workmanship,    Finish,    Durability. 
Prices    are    Right    and     Deliveries    Always    Satisfactory. 


O 


!V3dJ 


No.  840 


No.  800 


No.  838 


WRITE     TO-DAY     FOR     CATALOG 

Montreal  Hardware  Mfg.  Co.,  Limited,        Montreal 
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2Vew  Per/Action 
Oil  Cook-stove 

We  are  now  advertising  New  Perfection  Oil  Cook- 
stoves  in  magazines  and  newspapers  throughout 
Canada.  Your  customers  will  want  to  see  them. 
New  Perfection  Stoves  are  made  with  1,  2,  3  and  4 
burners.  Every  stove  sold  lias 
the  unqualified  guarantee  of  The 
Imperial  Oil  Company. 

The  Imperial  Oil  Co.,  Limited 

Toronto,  Montreal,  Winnipeg,  Van- 
couver. Ottawa,  Ouebec.  Calgary. 
Edmonton,  Halifax,  St,  John,  Regina, 
Saskatoon. 


c 


HICAC 
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TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 

can  offer  and  which  would  make  the  prospective 

purchaser    buy  them    and  no 

other? 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  tne  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 


Chicago  SprhjQ<Bttti  Compaq^ 

CHrCAGO  (Wf/\  NEW  YORK 


Fern   Pots  and   Jardinieres 

Strictly  Up-to-date  in  Design, 
Finish  and  Construction 

Put  these  lines  in  stock  now  and  you  will  effect  a  quick 
turnover  and   procure  a  very  good  profit. 


Brushed  Brass  or  Rich  Gilt. 

AM  5503  without  handle  Opening  and  height  10  inches 
AM  5504  without  handle  Opening  and  height  8  inches 
AM  5505  without   handle   Opening  and   height     7   inches 


Hamilton,  Canada 


AM   5528.     Brushed     Brass     or    Rich    Gilt.      Opening    6 
inches.     Iron  Lining. 


Our  line  of  manufactures  consist  of  Fern  Pots,  Jardin-  g 

ieres,   Kettles,   Fire   Sets,     Cuspidors,    Umbrella    Stands,  = 

Candlesticks,   Trays,    Soap   Dishes,   Smoking   Sets,   Hotel  = 

Supplies,   Stair  Plates,   Compression   Taps,   Copper   Mias-  = 

ures,  Lighting  Fixtures,  Bathroom  Fixtures,  Crumb  Sets,  = 

Mantel   Sets  and  Coal  Hods.  — 

Our  catalog  will  give  you  a  comprehensive  idea  of  the  H 

splendour    of   our   goods.     Don't   fail    to   write   for   it —  g 

better  do  it  now.  = 

Chadwick  Brass  Co.,  Limited   | 


111111:11111111  II!  llllllHI 
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f^l  p-f-  The  man  who's  putting  up  a  building  close  to  your 

store  will  most  likely  buy  the  hardware  that  he 
tllJlt  needs  for  the  job  from  you. 

Rlillrlpr!  ^Ut  narc^ware  ^snt  tne  only  thing  he  uses,  and 

-^^ HUV^l  •  j^j.  yOU  can  SUpply  him  with. 

If  you  become  our  dealer,  you  will  be  in  a  position 
to  get  his  orders  for 

Rogers'  Portland  Cement 

and  that  means  you  will  be  in  a  position  to  make  a  big  profit  out  of  20th  century  building  methods, — out  of 
the  material  that  is  revolutionizing  building-construction  to-day. 

And  the  fact  that  it  is  Rogers'  brand  you  handle,  will  make  it  all  the  easier  for  you;  because  Rogers'  Cement 
meets  the  approval  of  engineers  and  architects,  everywhere — because  Rogers'  Cement  is  standard. 

So  don't  delay  any  longer;  get  in  touch  with  us  and  be   in  a  position  to, — 

Get  that  builder — to-day. 

ALFRED   ROGERS  Limited,   28  West   King  Street,  Toronto 

N.  J.  DINNEN  &CO.,  Western  Sales  Mgrs.,  WINNIPEG,  MAN. 


TIE-OUT  OR  TETHERING  CHAINS 

Lightest,  Strongest  and  Best  Chains  on  the  Market. 
Halter,  Dog,  Cattle,  and  Trace  Chains. 

Manufactured  by 

THE  B.  GREENING  WIRE  CO.,  Limited 

HAMILTON,  ONT.  MONTREAL,  QUE. 
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This  Micrometer  Sold  Itself 

— and  then  saved  more  than  its  cost 

While  taking  some  photographs  for  advertising  purposes  in  a  large  ma- 
chine shop  recently  the  Starrett  advertising  man  saw  a  machinist  using 
several  ordinary  Starrett  micrometers  on  a  turning  job.  The  piece  had  five 
different  diameters  and  there  were  to  be  5,000  pieces  like  it. 

The  advertising  man  called  the  foreman's  attention  to   the   fact   that   a 

Starrett 

Quick  -  Acting  Micrometer 

would  do  the  measuring  in  less  time  than  was  taken  with  several  micrometers  of  the  usual 
kind.  He  explained  that  pressure  on  the  plunger  in  the  end  of  the  thimble  permitted  the 
spindle  to  slide  to  its  adjustment.  After  listening  to  the  description  of  the  Starrett,  the 
foreman  sent  out  to  a  nearby  hardware  store  and  bought  the  micrometer,  paying  $10.00 

tor  it   (No.  204  in  Starrett  catalog.)    A  few  days  later  the 
foreman  said  that  about  three  seconds  were  saved  on  each 
measurement  of  the  five  diameters,  and  readings  were  taken 
twice   on   each   piece.     As   there  were    5,000    pieces    this 
meant  a  total  saving  of  more  than  forty  hours.     The 
micrometer  is   still   in   service— having  more   than 
paid  for  itself  with  a  large  balance  to  its  credit. 
We  will  give  you  the  names  of  the  shop  and 
foreman    if   von   want  them. 


SSK- 


■m 


•: 
m 
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The  L  S  Starrett  Co 'Athol' Mass 

<:rM/orldk  Greatest  ^Toolmakevs 
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"TRIMO"     CHAIN     WRENCH 

The  Strongest  of  the  STRONG 

Lightest  in  Weight 
Strongest    in    Action 


Gold  Medal 
St.  Louis,    1904 


WITH     FLAT-LINK     OR     CABLE     CHAIN 


Look  at  the  Reasons  Why 

Chain  pocket  in  the  HANDLE — that  saves  the  jaws. 

NO  drawing  stress  upon  JAWS — hence  increased  strength. 

Made  either  flat  link,  or  cable — chains  all  tested  thoroughly. 

Handles  and  jaws,  drop  forged  from  best  steel — interchangeable  in  all  parts. 

WE  stand  back  of  the  tool. 

Sold  by  representative  dealers  everywhere. 

Handsome  new  Catalogue  No.  150  mailed  free.     Let  us  send   you   one;  it  is  generously   illustrated. 

TRIMONT  MFG.  CO. 


55  to  71   Amory  Street 


Makers  of  the   famous  Trimo   Tools 


Roxbury,  Mass.,  U.S.A. 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 


Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 
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'That's  A 

Gurney-Oxford 

A  Splendid 

Stove" 


;     ■■ 


No  woman  ever  "cuts"  the  Gurney-Oxford  when  she  sees  it  in  your  window. 

She  knows,  by  personal  experience  or  hearsay,  that  it's  a  stove  of  excep- 
tional character.  That's  good  advertising.  It's  good  for  your  business  to 
have  one  woman  say  to  another  as  she  passes  your  store  window:  "That's  a 
Gurney-Oxford — a  splendid  stove."  Seventy  odd  years  of  stove-making 
have  taught  us  a  great  deal — and  the  Gurney-Oxford  is  the  result  of  con- 
stantly improving  methods  and  design. 

We  believe  that  to-day  the  Gurney-Oxford  is  the  most  economical,  efficient 
and  satisfactory  stove  made. 

You — a  dealer  in  stoves — are  interested  in  this  because  it  is  the  making  of  a 
business  to  sell  goods  that  are  in  every  case  satisfactory.  And  that  is  why 
the  Gurney-Oxford  has  been  sold  for  more  than  seventy  years  in  GREAT- 
LY INCREASING  NUMBERS. 


Established   1843 

The  Gurney  Foundry  Co. 


Limited 


PRNEY-0XF0R1 


TORONTO 


CANADA 
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Sell  the  Yale  Screen  Door  Closer  and 
Capitalize  the  "Swat  the  Fly"  Campaign 

Tell  the  progressive  merchants  in  your  locality,  the  best  way 
to  get  rid  of  the  fly  is  to  keep  him  out  of  the  store  and  home 
by  equipping  all  screen  doors  with  a  Yale  Screen  Door  Closer. 

Good  straight  talk  on  the  prevention  of  contamination 
of  foodstuffs,  fruit  and  vegetables  will  produce  results 
throughout  the  entire  summer. 

Stork  these  Screen  Door  Closers  now 
and  write  for  our  new  snappy  counter 
card   "STOP     THE     SLAM". 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Padlocks  in  Canada 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works:   ST.  CATHARINES,  ONT. 


Saddle 
Breast  Plate 


Cut    Gears    ISI      feS 


2  Speeds 
Patent      %0? 
Shifter 


Chuck  for 
Round  Shank 
CapacityO-iin 


Steel 
Pinions 


Ball 

Bearings 


Goodell-Pratt  Company 


Greenfield,  Mass.,  U.S.A. 
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Do  you  sell  Building  Materials  to 
Farmers,  Storekeepers,  Theatre- 
Owners,  Householders? 

If  so,  study   what  "Metallic"   means 
to  the  Wide-awake  Dealer — 


"Eastlake"  Steel 
Shingles  —  the 
Standard  Roofing, 
"Metallic"  Corru- 
gated Iron  for  Barn 
Sides,  Ridge  Cap, 
Valleys,  Weather 
Vanes,  Eavestrough 
and  Water  Piping, 
"  Acheson  "  Barn- 
Roof  Lights,  "Hali- 
tus"  Ventilators, 
etc. 

CATALOGUES  FREE 


"Metallic"  Materials  mean  more  than  one  profit  to 
the  Dealer  who  is  wise  enough  to  handle  them. 
Apart  from  the  question  of  money — and  there  is 
"money  in  'Metallic'  " — there  is  profit  in  the  pres- 
tige that  goes  with  the  handling  of  these  Standard 
Materials.  Many  customers  are  made  for  the 
"Metallic"  Dealer  by  the  reputation  of  the  goods 
alone. 

Write  to-day  and  tell  us  what  you  are  interested  in.     Send 
dimensions  of  any  job  and  we  will  send  you  prices. 


"  Metallic  "  Brick, 
Stone  and  Clap- 
board Siding,  for 
Houses,  Stores,  etc. 
Artistic  Store 
Fronts,  "Metallic" 
Ceilings  and  Walls 
for  any  interiors ; 
Roof  Tile,  Cornices, 
Hayes  Patent  Steel 
Lathing. 

CATALOGUES  FREE 


Davidson's  Family  Flour  Can- 


Write  for  prices 


Three  Sizes  25,  50  and  100  lbs. 

Strong    Round   Body.     Edge   of   cover  sets  over  the  side, 
making  it  dust-proof. 

Every  household  needs  one. 

Can  be  supplied  in  Assorted  Colors  or  in  the  New  French 
Grey  baked  enamel  finish. 

The  Empire  Flour  Can 

For  Kitchenettes 

Half  Round  Front.  Flat  Back. 

Takes  up  little  space.  Made  to 
hang  on  wall  or  door. 

Neatly  and  beautifully  finished  in 
French  Grey  baked  enamel  and 
lettered  in  gold. 

Capacity,  50  lbs.  Dimensions, 
18  in.  high,  15  in.  wide. 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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Our  Cloth  is 
True  to  Mesh  and 
Gauge 


See  That 
THIS    MARK 
OFHIGH  QUALITY 
Is  On    Every    / 
Roll 


will  roll  out  perfectly  flat.  The  fabric  is 
con-tructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jolbers.  Specify  "XL"  Black  Screen 
Cloth. 

Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  iron  Goods  Cc 

HAM  1L1CN,  Ont. 


Prepare  for  the  dry 
Summer  days 

When  they  arrive  your  customers 
will  be  demanding  garden  utensils, 
foremost  amongst  which  is 

=McCIarys= 


=Sprinklers= 

with  cleanable  zinc  roses 

This  Sprinkler  is  made  in  7  conveni- 
ent sizes,  from  1  to  20  quarts. 

The  Bottom,  Breast  and  Spout 
double-seamed  to  body. 

Large  dome-shaped  breast  prevents 
water  from  spilling  when  sprinkler  is 
tipped. 

The  Rose  or  Sprinkler  screws  on  to 
the  spout,  which  prevents  it  from  be- 
coming loose. 

Made  in  japanned,  plain  tin,  and 
galvanized. 

McClary's  on  goods  is  a  Quality 
Name. 

MXIaryfc 

TORONTO,     WINNIPEG,     EDMONTON,     ST.  JOHN, 
VANCOUVER,  SASKATOON,  MONTREAL, 

HAMILTON,  LONDON,  CALGARY. 
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McClary's    Goods    Always    Recognized     As 

Quality  Goods 

Since  its  first  activities  65  years  ago,  our  now  famous  organization  has  built 
its  reputation  on  the  "Quality"  basis.  All  McClary's  goods  bear  the  "Quality" 
mark,  and  prominent  amongst  these  is  our 

= — =SUNSHINE  FURNACE— = 


Its  big,  new  feature  is  the  inclusion  of  that  remarkable  rust-resisting  metal,  American  Ingot  Iron 
in  two  vital  parts,  the  Dome  and  Radiator.  This  construction  gives  the  "Sunshine"  a  superior  feature 
of  incalculable  value  to  the  dealer  when  talking  durability  and  service. 

Then  there  is  the  semi-steel  indestructible  fire- pot  in  two  sections,  the  latter  feature  allowing  the  top 
half  to  expand  independently  of  the  bottom  half  and  vice  versa.  This  saves  danger  of  cracking,  a  com- 
mon experience  with  one-piece  fire-pots. 

And  there  are  many  other  features  of  first  importance.  Write  for  our  booklet,  "McClary's  Way  of 
Heating." 

McCLARY'S  ON  GOODS  IS  A  QUALITY  NAME. 


MONTREAL 
LONDON 


TORONTO 


HAMILTON 
CALGARY 


MXIanrS 


WINNIPEG  EDMONTON 

ST.  JOHN,  N.B. 
VANCOUVER  SASKATOON 
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CARTRIDGES 


ALWAYS    RELIABLE 


LETHAL 
BULLETS 


for  use  in  Shot-Guns, 
enabling  them  to  shoot  as  efficiently  as 
rifles.    Lethal  Bullets  shoot  equally  well 
in  choke  or  cylinder  barrels. 
•32  Eiey  22 

Automatic  LongRifle 
"  E"  Brand 
Blue  Label      '25 

Automatic     Wholesale  only: 

ELEY  BROS. 

'  Canada),  Limited, 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder,  Ballistite, 
or  Du Pont  Smoke- 
less. 


Eley  t-i 


Sold  by  all  Jobbers 
throughout  the  Dominion 


■JEIL 


10  m    - 

We  have  a  good  assort- 
ment of  workmen's  tool 
basses.  We  have  them  of 
canvas  and  faro,  lined  or 
unlined,  all  sizes  in  stock. 

We  are  especially  pre- 
pared to  handle  your 
paint  tools  business.  We 
have  every  kind  of  putty 
knife,  gilders'  knife, 
palette,  chisel,  hacking 
and  scrapers,  in  white,  black,  rose, 
stained  or  ebony  handles.  1 4  new 
models  made  in  1913  to  meet  your 
special  requirements.  We  are  after 
your  business  and  can  deliver 
promptly. 

Robt.  Sorby  & 

Sons,  Ltd.,  SHEFFIELD 

Geo.  H.  Saywell  Co.        Winnipeg  and  Montreal 


* 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 

We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 

BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 
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You  Can  Trust  Plymouth 


SEND  156  CRAFT 
ADITAiSII/J 

i 

Boats'  Break  Loose-  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

* 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on 

Board,  Among  Those  Struck 

and  pamaged. 


tne 
l\stor 

\that 


feat 


(Nine  runaway  barges,  laden  with  sand 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  boats,  launches  and  other  email 
craft  moored  in  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  least  seven  of  them  and  sending 
158  adrift,  many  of  them  damaged. 

All  day  the  owners  of  the  craft  and  the 
harbor  police  were  busy  searching  for  the 
drifting  vessels,  many  of  them  being  found 
as  far  south  as  100th  street. 

A  sudden  squall  out  of  the  northwest  at 
two  o'clock  yesterday  morning  parted  the 
hawsers  (by  wblch  two  tugs  of  the  Corbell 
Towing  Company  were  towing  nine  laden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
lashed  together^  parted,  two  of.  them  being 
blown  inshore  at  138th  street,  while  the 
tugs  caught-the  other  seven,  towed  them 
Inside  of  the!  cove  at  Fort  Washington 
Point,  opposite  JJStb;  street,  and  anchored 
them  -while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  barges  were  blown  swiftly 
into  the  moorings  of  the  Colonial'  Tacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boats  were  sunk,  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  In 
by  thfe  barges,  their  sides  scraped  and  their 
eeams^sprung  in  many  instances. 
eckingofjt  he  .landing  ata 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it.  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,         Montreal,        Halifax,         St.  John,         Winnipeg,  Vancouver 


'h,ll.h.%l|JiiVI|J|,VI|Jl,,ll,M|J|1M|/l|J|1M|li||,VI|,M|Jl,VI|JliM|,M|J^^ 
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Recording  Gauge. 
Pressure    and     Record- 
ing   Gauges    for    every 
use. 


Brass  and    Iron   Valves 
up  to  12-ln. 


Oil    and    Grease    Cups, 
Oil    Pumps    and    Cans. 


IT  IS 

EASY  TO  SELL 

Well-Known 

STEAM  SPECIALTIES 

That  is  why  the  Hardware  man  finds  it  so  easy  to  sell  the  Morrison 
Line  of  Steam  Specialties  and  Marine  Brass  Goods.  Lines  that  are  known 
from  coast  to  coast  by  the  Stationary  and  Marine  Engineers.  For  over 
thirty  years  we  have  been  manufacturing  an  extensive  line  of  power  house 
accessories  and  marine  brass  goods,  and  everything,  from  the  smallest  pet 
cock  up,  is  given  the  same  painstaking  care  in  manufacture  to  have  the 
quality  of  our  finished  product  as  high  as  it  is  possible  to  produce. 

The  J.M.T.  Trade-mark       <<xftfc*  'S    a    Guarantee    of 

(James  Morrison   Toronto  ^£JjtSJ3^.  Oil  AT   ITY 

If  Steam  or  Brass  Goods  Have  a  Call,  You  Should  Have  Our  Catalogue. 

The  James  Morrison  Brass  Mfg.  Co., 


Limited 


93-97  Adelaide  Street  W., 


Toronto,  Canada 


J.M.T.    Check   Valves, 
Swing  and  Ball  Checks 


Lubricators   and  Oiling 
Devices. 


Quick-Opening    Valve. 


If  The  fact  that  the  successful  business  man  is  an 
advertiser  is  usually  incidental.  He  is  an  adver- 
tiser because  he  is  wise  and  possessed  of  good, 
sound  business  sense  and  an  analytical  mind.  At 
some  time  or  other  he  came  to  the  conclusion  that 
advertising  could  be  made  one  of  the  mightiest 
factors  of  his  business  organization,  and  having 
arrived  at  this  conclusion,  he  just  naturally  went 
to  it  and  advertised. 
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GLASS  DOOR 


@^B0 


GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete  Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR  BURNER  LOW  WITH  GLASS  TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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High-Grade  Cutlery— Electro-Plate  and  Solid 
Nickel-Silver  Flatware 


You  will  find  a  strong  and  profitable  seller  in  our  Nevada  goods  that  have  found  wide- 
spread favor.  All  these  goods  are  stamped  McG.,  C.  Co.  after  the  word  Nevada,  our 
guarantee  of  quality  and  finish.     Look  for  these  letters  on  every  piece. 


Nevada 

McG.,  C.  Co. 

Tea  Spoon 


No.  11.    Tipped  Pattern 

McGLASHAN,  CLARKE  CO.,  Limited, 

AGENTS:     J.  Mackay  Rose.  88  McGill  St..  Montreal,  Que.      N.    F.    Gundy.    61  Albert  St.     Toronto 
Ont.     Benj.  Rogers.  Charlottetown.  P.E.I. 


NIAGARA     FALLS, 
CANADA 


We  have  the  finest  machinery  and  every  facility  for  pro- 
ducing best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care  in  the  drawing  to  obtain  a  regular  gauge. 
Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 
THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,  HAMILTON 

GEO.W.LAIDLAW. Vancouver.  B.C.  HARRY  F.  MOULDEN  Winnipeg.Man. 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold   throughout   the   Dominion   by   all    Wholesale   and   Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 


The  "Bayard" 


Double-Barrel  Shot  Guns 


Write 

for  Free 

'Descriptive 

Booklet 


Are  the  Best 
Made 


Write 

for   Free 

"Descriptive 

Booklet 


TESTED    FOB    USE    WITH    SMOKELESS    POWDER. 
Highest  quality  "Bayard"  compressed  forged  steel  barrels  with  solid   lumps   Demi-Bloc   System  left  ohoke,   spring   top   rod  fore-end, 
drop-forged   action,   side  clips,   patent   "Bayard"  top   bolt,   Automatic  safety,  fine  quality  half  pistol  walnut  stock,   horn   heel-plate, 
spring  top  rod  fore-end  grip  and  fore-end  neatly  checkered,  fine  case-hardened  and  blued  mountings,  neat  engraving,  12  and  16  gauge. 


McGILL  CUTLERY  CO.,  REG'D. 


P.O.  Box  580 


MONTREAL,  CANADA 
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AUTOMATIC  POWER  WASHER 

You  Can  Buy  It  In  Canada 


The  wise  dealer  will  consider  this  fact:  when  he  begins  to  handle  Power  Washers 
(and  the  demand  is  now  compelling  all  up-to-date  dealers  to  handle  them)  he  should 
take  up  a  machine  that  is  dependable.  One  that  is  so  absolutely  satisfactory  to  the 
people  that   he  will  never   have   to   consider   making   a   change. 

The  AUTOMATIC  is  Such  a  Machine 

It  is  made  of  the  finest  materials.  It  is  well  made.  The  workmanship  is  first-class. 
Nearly  all  the  castings  are  malleable.  Fast-running  gears  are  machine  cut.  All  metal 
working  parts  are  machined.  Babbitted  bearing  for  drive  shaft.  Bottom  outlet,  gal- 
vanized, with  brass  faucet.     No  need  to  tilt  tub  to  drain  it. 

The  best  wringer  made  in  the  world.  The  rolls  are  special,  stamped  "power  and 
electric,"  and  are  better  than  the  regular  five-year  quality.  The  coil  compression  springs 
are  extra  length,  giving  wide  latitude  to  the  rolls.  No  need  to  change  tension  when 
wringing  light  or  heavy  articles.  Safety  release.  All  pressure  instantly  thrown  off. 
Controlled   by    a   mere  touch   with   a   convenient   lever. 

Wash  and  wring  at  same  time,  or  do  either  alone.  Add  our  Universal  Rod  and 
operate  the  churn,   grindstone,   grain   grader,   sausage   mill,   etc.,   at   the   same   time. 

The  greatest  time  and  labor-saving  machine  on  the  market.  Thousands  in  use,  and 
every   one   giving   satisfaction. 

Pull  particulars  in  our  special  washing  machine  book,  32  pages,  known  as  Bulletin 
107.     Ask  for  it.     It  is  free. 


Automatic   Power   Washer. 
(Also   made  in   Electric   type.) 


Sold  by  Canadian  Jobbers. 


Automatic  Electric  Washer  Co.,  Inc.,     Newton,  Iowa 


PTD 

L.SCO 
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10057.  Evered's  "Everedy  II."  Patent 
Fanlight  Opener.  For  opening  and  closing 
any  type  of  Fanlight,  Skylight,  Casement, 
etc.,  ot  either  hand,  without  removal  uf 
parts,  or  any  alteration,  except  the  taming 
of  riveted  joints.  No  loose  parts  to  get  mis- 
laid. Projects  2  in.  only  when  closed. 
Fixing  screws  wrapped  with  each. 
I 


MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  27-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 

Brazed    Brass  and     Copper  Tubes,     and    Brass  Cased  Tubes 

Agents:     R.  Hartridge  &  Co.,  Ltd.,  202  Leeson  &  Lineham  Block,  Calgary, 
Alberta.     H.  J.  Stafford,   591  St.  Catherine  Street  West,  Montreal 


J 
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"BB"    SLIP    ROLL    FORMERS    ARE    THE  BEST 


o 


ft/ 
-J 

a? 
.1 


ft; 
ftr 


Power  Slip  Roll  Former,  with  Tight  and  Loose  Pulleys. 

All  our  formers  are  equipped  with  steel  rolls.  The  Former  illustrated  above  is  made  for  heavy  work.  It  is  power- 
fully geared  at  both  ends,  and  is  supplied  with  two  handles.  The  top  roller  is  tilted  at  one  end  by  a  cam,  to  allow  work 
of  small  diameter  to  be  slipped  off.  This  will  be  found  a  great  convenience.  Supplied  with  or  without  legs  as  re- 
quired, and  for  hand  or  fitted  with  T.  &  L.  loose  pulleys  for  power.  Boilers  of  any  size  and  description  made  to  order. 
"Secure  copy  of  Catalogue,  and  let  us  quote  on  your  requirements." 


The  Brown  Boggs  Co.,  Limited 


Hamilton,  Canada 


Tinsmith    Tools,    Sheet    Metal    Working    Machinery,    Dies,  Canning    Machinery,  Etc. 
Western   Representatives:   Bissett  &  Loucks,  Winnipeg  and  Edmonton 


4ft 


TO  THE  HARDWARE  TRADE 

If  you  are  not  already  doing  so,  study  your  own  interests  and  order  a  stock  of 

Maple  Leaf"  Brand  Stitched  Cotton  Duck  Belting 


It  will  give  you  a  better 
return  for  the  money  in- 
vested than  any  other 
kind  of  belting. 

Get  a  move  on  among  the 
factories  in  your  neigh- 
borhood, and  you  will  be 
convinced  of  the  utility  of 
stocking  "Maple  Leaf." 


You  should  know  our  job- 
ber's prices.  If  you  don't, 
write  us,  and  we  will  be 
pleased  to  post  you. 

"Maple  Leaf"  is  the 

strongest,  truest  running, 
most  economical  and  effi- 
cient belt  on  the  market. 


Manufactured 
only  by 


Dominion  Belting  Co.,  Limited 

HAMILTON,  ONTARIO 
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No. 


914 


SANITARY  MILKING  PAIL 


WITH 
COVER 


Heavy   Steel  Ears,  reinforced  with  strap. 

Every   Seam  and  every   Crevice  filled   flush  with   solder. 

Heavy  Bright  Block  Tin   Plate — V4  in.   rod  handle — bossed   rimmed   bottom. 

Stretch  a  piece  of  muslin  or  cheesecloth  across  the  opening,  allowing  it  to 
sag  slightly,   and   holding  it   by   means   of  spring   or   common   clothes   pins. 

Then   milk  the  cow  into   the  Pail   through   the  cloth. 

The  milk  has  no  opportunity  to  become  contaminated,  being  strained  as  soon 
as  it  originates  from  the  cow,  and  being  in  a  covered,  dirt  and  germ-proof  Pail. 
No 914 


Quarts     

Diameter    Top,    inches    

Diameter   Bottom,    inches    

Height,    inches    

Weight   per  dozen,   uncrated,   lbs. 


14 

12% 
9% 
10 
51 


SELLING    RAPIDLY. 


E.  T.  Wright  Co.,  Limited,  Hamilton,  Canada 


BOLTS*  NUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


IMONjTiREAH 


Jp 


tf> 
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WROUGHTPiPE 

Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every   length   is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPLES   in    all   sizes— black 
or  galvanized. 


Round  Bead  Eavestrough  is  better  and  stronger  than  any  other  style  and  ours  is  theneatest  you  can  get 

Eavestrough,    conductor    pipe,    elbows,  valleys,   ridge  roll,   skylights,  ventilators  and 

Corrugated   Iron 


WHEELER  &  BAIN 


WE  SHIP  WHILE  OTHERS  ARE  THINKING  OF   IT 


!»P4*«I!'*^  WWPWWW! 


Toronto 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper. 
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Sandusky  Power 
or  Electric  Washer 

Here  is  a,  thoroughly  practical  Washer,  one  that 
will  do  a  family  washing  right  at  home,  under 
sanitary  conditions  and  save  from  $1.00  to  $3.00 
each  week,  enough  to  pay  for  it  in  a  short  time. 

Every  Dealer  who  has  stocked  it  has  found  it 
exactly  as  represented — first-class  in  every  respect 
and  a  splendid  seller. 

Every  woman  is  captivated  by  the  way  it  starts 
automatically  and  by  the  perfect  condition  of  the 
clothes  and  their  snow-white  cleanness  after  wash- 
ing.   You  will  find  it 

A  Trade -Bringer 

worth  handling,  because  every  woman  who  gets  one 
recommends  it  and  sends  more  customers  to  you. 

One  big  selling  point  which  takes  with  prospective 
buyers  is  the  novel  wringer  device.  It  permits 
wringer  to  be  started,  stopped,  reversed  or  swung 
to  any  position.  And  while  the  washing  is  going  on, 
the  wringer  will  wring  from  the  rinse  water  to  the 
bluing  and  from  the  bluing  right  into  the  basket. 
The  construction  of  the  entire  Washer  is  the  best 
possible. 

Space  won't  permit  full  details,  but  if  you'll 
write  we  send  them  and  tell  you  about  our  Guaran- 
tee Certificate  plan  which  helps  you  make  quick 
sales.  Our  proposition  is  worth  sending  for.  Don't 
neglect  it. 

The  One  Minute  Washer  Co. 

SANDUSKY,  OHIO,  U.S.A. 

Western  Canada  Distributing  Agents  : 

Miller-Morse  Hardware  Co.,  Ltd.,  Winnipeg,  Man. 


Business 
Development 

\  Do  you  ever  feel  that  your  present 
occupation  prevents  the  develop- 
ment of  your  business  talent? 

If  Many  a  young  man  is  engaged  in 
office  or  store  clerking.  Owing  to  the 
nature  of  the  business,  he  has  but  a 
narrow  range  in  which  to  exercise 
his  talent.  He  cannot  relinquish  his 
position  to  seek  one  giving  better 
opportunities  and  paying  a  larger 
salary.  To  do  so  would  be  to  give 
up  his  only  source  of  revenue,  and 
someone  may  need  his  support.  Yet 
it  is  imperative  that  he  increase  not 
only  his  business,  but  also  his  salary. 

Tf  We  will  solve  the  problem  for  you. 
We  have  need  of  part  time  salesmen. 
Men  who  can  devote  spare  hours  to 
our  work  and  make  as  much,  and  in 
many  cases,  more  money  than  they 
can  from  their  regular  occupation. 
Many  of  these  men  we  develop  into 
regular  road  men  with  a  high  salary. 
Do  you  feel  that  there  are  latent 
forces  in  you,  waiting  for  an  oppor- 
tunity to  assert  themselves?  If  so, 
we  want  you  to  let  us  show  you  how 
to  discover  them.  Write  at  once  for 
the  particulars. 

MacLean  Publishing  Co., 

143  University  Ave. 
Cir.  Dept  TORONTO 
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"The  Accommodation" — Canada's  first  steamboat,   and  thus  the 
first  steamer  on  the  St.   Lawrence  River,  1809-1832. 

Used   our   rope. 


The  above  picture  depicts  the  first  steamboat  in  the  British  Empire,  built  by 
the  Hon.  John  Molson,  early  in  the  19th  century.  As  the  illustration  shows, 
"The  Accommodation"  is  being  towed  through  St.  Mary's  current  to  its  Mont- 
real landing.  The  tow  line  used  on  this  occasion  was  manufactured  in  our 
Montreal  factory. 

CONSUMERS  CORDAGE  IS  ALWAYS 

DEPENDABLE 

That  our  cordage  is  still  in  demand,  with  those  requiring  the  best,  is  shown  by 
the  following  photo.  The  "Sin-Mac"  towing  two  molasses-ladened  United 
States  brigantines  up  the  same  St.  Mary's  current,  just  100  years  after  "The 
Accommodation"  first  plied  these  waters.  At  the  time  this  photo  was  taken, 
the  two  American  vessels  were  decorated  in  honor  of  July  4th.  On  this  occa- 
sion, also,  the  towline  was  of  our  manufacture — made  in  Montreal. 

Consumers  Cordage  Co.,  Limited 


Factories : 
Montreal  and  Dartmouth 

Branches : 
Toronto  and  St.  John,  N.B. 

F.  H.  Andrews  &  Son,  Quebec. 
MacGowan  &  Co.,  Vancouver. 
Tees  &  Persse,  Ltd.,  Winnipeg, 
Moose  Jaw,  Regina,  Saskatoon, 
Calgary,   Edmonton. 


The    "Sin-Mac"    of    the    Sineennes-McNaughton    Line,    1909.     One   of   the   largest    tugs    in 


Canadian   waters.    Engines   1,000   I-h.p.,   322  tons   register,    140   ft.   long, 
our  rope — was  using  it  when  this  photo  was  taken. 


Uses 
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&eb  ©efcnl  Glass  Cutters— Best  in  the  World 


Z/Z-W*M^/£wsiAmMZ>         ,j4 


N°  3  IN  i.      2> 


PLATC  OR  HOUGK 


No.   3  in   1 — Each  in  Leather  Case. 


Q/Z/yAUMAtfl/yfrhCs  JimJW<0 


No.   023. 


No.  3x       No.  024  No    2x  Black  Diamond 

SMITH  &  HEMENWAY  CO.,        150-152  Chambers  St.,  New  York 


You  Should  Get  a  Copy  of  This 
New  Catalog  of  Sporting  Goods 

Newest  Goods 
Lowest  Prices 

A  complete  line  of  everything  necessary  in  an  up-to-date  sporting  goods  department. 

This  catalog  will  pave  the  way  to  bigger  profits  in  your  business.  Our  list  of  trade  discounts  is  a 
winner — 

Service 

Just  a  word  as  to  service — we  want  to  get  your  business  and  we  want  to  hold  it.  You  will  find  us 
anxious  to  deserve  your  patronage.  We  carry  a  most  complete  stock  and  all  orders  are  shipped 
without  delay.    Rush  orders  are  our  strong  point. 

Send  for  This  Catalog  To-day 

It's  worth  having,  even  if  you  do  not  want  to  buy  immediately. 


A.  E.  BREGENT 


Wholesale  Sporting  and  Athletic  Goods  exclusively 
192  St.  Catherine  East, 


Montreal 
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Figure  it  out  for  yourself  whether  it   pays  to  handle   a 

Strictly  Guaranteed  Nail  Puller 


The  No.  20  Unbreak- 
able is  guaranteed  for 
five  years. 


You  protect  your  dealer  and  he  protects  the  consumer 
We  protect  you. 


Write  for  circulars 
and  prices. 


The  Bridgeport  Hardware  Mfg.  Corporation,  Bridgeport,  Conn.,  U.S.A. 

Canadian  Representative:  PRESCOTT  W.  ROBINSON.  288  St.  Paul  Street,  Montreal,  Canada 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


Our  Patented   Metal   Shelf  Boxes   will   improve  the  appearance  of 
your  store,   and   will   enable  you   to   give  your  customers   quicker 
and  more  efficient  service. 
Advise  us  space  you  have  available  for  shelf  boxes  and  shelving, 


and    we   will    sketch    out    plan   and    give    you    our    best    price   for 

same. 

Send   for  illustrated  catalogue,   it  will  interest  you. 


Cameron   and   Campbell, 


Toronto 


TOWNSEND   MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 


All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR    MERITS 


Write  for  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.  J. 


No.  50i  MITRE  BOX 

This-  has  a  single  piece  Frame,  both  the  base  and  the  back  of  which  are 
accurately  machined. 

The  Saw  Guide  Uprights  are  steel  rods  and  carry  the  Saw  Guides  in 
which  the  saw  works.  The  Uprights,  which  are  instantly  removable,  are 
adjustable. 

The  special  feature  of  these  Boxes  is  that  any  ordinary  Panel  Saw  may 
be  used  in  place  of  a  Back  Saw  if  desired.  A  strong  and  accurate  too) 
at  moderate  price. 

No.  501/.  List   Price   each  $5.50 

No.  60y2  with  20  in.  Back  Saw  "  "       $7.50 

Stanley  Rule  &  Level  Co, 

New  Britain,  Conn.  U.S.A. 
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The  Most  Popular  Line  of  Silver-Plated 

Ware  in  the  Market 


Write 


THE  CANADIAN  ROGERS  CO 


LIMITED 


King  St.  West 


Toronto 


For  their  new  Catalogues  illustrat- 
ing the  most  up-to-date  Designs 
in   HOLLOW-WARE   and 
FLAT-WARE    at    prices 
which  permit  of  a   large 
profit    to    the 
seller. 


Abington  Pattern 

Tomato   Server 


Note.  —  The   Wm. 
A-  Rogers  ^SXR 
tea     spoons     (listed     at 
$4-75),  should  easily  bring  50 
cents  per  dozen  more  than  other 
plated  silver  at  the  same  list  price. 
—Why?— They  are  plated  on  21% 
nickel,  which  is  harder,  whiter  and  more 
lurable  than  the  base  used  by  other  manu- 
facturers and  plated  with  full  60  dwt.  on  the 
tea  spoons  and  heavily  sectional  plated  on  parts 
exposed  to  wear. 


Branch  Sales  Rooms: — 

Fairfield  Building,  Granville  St. 
Hammond  Building,  Albert  St. 


VANCOUVER,  B.C. 
WINNIPEG,  MAN. 
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Your  Trade  and  Our  Trade-Mark 

The  DOMINION  Trade-Mark  is  significant.  A  cartridge  and  a  shot 
shell  interwoven  with  the  letter  "D."  It's  the  mark  of  quality,  backed  by  an 
unqualified  guarantee. 


Dominion  Dependability 


Dominion  Dealers 


Dominion  Dollars 


Dominion  Dominates 

DOMINION  AMMUNITION  has  earned  for  itself  a  prominent  place 
on  the  shelves  of  every  dealer.  Attractive  uniform  shelves,  quick  turn-over  and 
satisfied  customers. 

That  is  the  experience  of  dealers  who  handle  the  DOMINION  brand. 

Is  there  a  live  Trap-shooting  Club  in  your  town? 


Dominion  Cartridge  Company,  Limited 


Montreal 


Hundreds  and  Hundreds 

of  Hardware  Merchants  find  the 


O€feM0P 


(Made  in  Canada) 


a  quick  and  easy  seller 


The  reason — O-Cedar  advertisements  go  into  thousands  of  homes,  in  Canada, 
and  are  read  by  thousands  of  people  because  housewives  are  always  on  the  out- 
look for  a  device  that  will  lessen  labor  and  make  house- 
keeping more  pleasant. 

O-Cedar  Polish  Mops  are  especially  useful  in  summer 
because  more  dust  prevails — so  boost  them  now. 

Write  your  jobber. 


CHANHELL  CHEMICAL  CO.,  LIMITED 


369  Sorauren  Ave.,  Toronto,  Ont. 
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Many  Alberta  Dealers  at  Three  Day  Conference 

One  of  the  Livest  Questions  Discussed  Was  That  of  Wholesalers 
Selling  Direct  to  the  Consumer — Strong  Resolution  Introduced — 
Collection  of  Small  Debts  Given  Much  Attention — T.  A.  Gaetz, 
Red  Deer,  the  New  Head. 

Reported  by  Staff  Representative 


CALGARY,  Alta.,  May  12.— One  of 
the  most  remarkable  conventions 
ever  held  by  the  Retail  Merchants' 
Association  came  to  a  close  last  week  in 
Calgary.  This  was  the  first  annual  con- 
vention of  the  Alberta  Branch,  which 
has  been  organized  much  less  than  a 
year;  but  it  is  big  for  its  age.  The  con- 
vention lasted  three  days — May  5th,  6th 
and  7th — and  was  remarkable  for  many 
things.  Firstly,  the  business  consisted 
more  of  discussion  on  subjects  of  in- 
terest to  the  retailer,  rather  than  on 
the  hearing  and  delivering  of  lectures. 
About  three  dozen  resolutions  were 
adopted,  and  these  referred  to  subjects 
upon  which  the  members  had  their  own 
opinions.  Often  these 
were  at  variance, 
which  made  the  meet- 
ings more  interesting. 
The  attendance  was 
good.  Members  came 
from  every  corner  of 
the  province.  There 
was  no  monopolizing 
the  business  by 
the  larger 
places.  Those 


who  attended  consisted  mainly  of  gen- 
eral merchants,  with  a  good  sprinkling 
of  hardwaremen.  What  grocers  there 
were,  were  mostly  from  the  larger  cen- 
tres, and  they  joined  hands  with  the 
general  merchants.  The  hardwaremen 
looked  after  their  own  business. 

Tuesday  morning  was  spent  in  wel- 
coming the  visitors  to  the  city,  and  in 
registration.  The  evening  session  was 
presided  over  by  the  president  of  the 
provincial  board  of  the  association,  J. 
F.  Glanville,  of  Calgary. 

The  session  was  mainly  taken  up  by 
the  delivery  of  addresses  by  Major  Dun- 
can Stuart  and  C.  L.  Carter,  the  latter 
having  appeared  in  last  week's  issue. 


The  Small  Debt  Court. 

In  the  course  of  his  address  on  "The 
Small  Debt  Court,  and  Its  Relation  to 
the  Farmer,"  Major  Duncan  Stuart 
stated  that  the  machinery  now  in  ex- 
istence in  Alberta  for  the  collection  of 
small  debts  was  an  absolute  failure. 

He  referred  to  the  question  of  im- 
prisonment for  debt,  and  said  that  the 
idea  of  imprisonment  for  debt  was  a 
thing  of  the  past.  He  did  not  think  in 
the  first  place  that  a  man  should  be 
imprisoned  for  debt,  and  in  the  second 
place  he  did  not  think  the  government 
could  ever  enact  any  such  legislation.  In 
the  third  place,  he  did  not  think  it  would 
work  well  if  such  a  law  were  enacted,  be- 
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cause  the  feeling-  of  the  people  was 
against  it.  The  judges,  lawyers  and 
court  officials  had  no  heart  for  that  sort 
of  thing.  They  did  not  want  to  see  men 
handcuffed,  and  taken  away  to  jail.  But 
if  a  man  owed  a  just  debt,  there  ought  to 
be  an  efficacious  way  of  getting  after 
the  man's  earnings. 

He  had  submitted  a  proposition  for 
the  consideration  of  the  government  by 
which  after  getting  judgment,  the  cre- 
ditor could  call  the  debtor  before  the 
court,  and  have  him  examined  as  to  the 
wages  he  was  earning,  or  as  to  any  other 
money  that  might  be  owing  to  him.  If 
the  judge  was  satisfied  that  the  debtor 
was  earning  more  than  sufficient  to  sup- 
ply the  needs  of  his  family,  then  it 
would  be  in  the  power  of  the  judge  to 
make  an  order  that  would  entitle  the 
creditor  to  serve  notice  upon  the  debtor's 
employer  and  without  going  into  court 
again  requiring  him  to  deduct  from  the 
debtor's  wages  so  many  dollars  per  week 
as  the  judge  might  think  right. 

As  for  farmers  who  contracted  debts, 
he  thought  that  if  these  debts  had  been 
incurred  for  the  supply  of  the  neces- 
saries of  life,  he  was  of  opinion  that 
these  debts  should  be  placed  against 
the  homestead,  and  with  a  provision 
that  the  homestead  could  not  be  sold 
for  a  number  of  years  in  order  to  meet 
these   debts. 

In  concluding,  Major  Stuart  stated 
that,  while  there  was  a  small  debt  court, 
at  the  present  time,  he  thought  a  judge 
should  be  appointed  to  deal  with  small 
debt   cases  summarily.     (Applause). 

A  short  discussion  followed  the  close 
of  the  address,  among  those  taking  part 
being:  A.  M.  Anderson,  D.  A.  Thomp- 
son, Coronation ;  J.  G.  Robertson,  Fore- 
most ;  and  N.  A.  Gaetz,  Red  Deer. 


WEDNESDAY    MORNING    SESSION. 

When  the  delegates  arrived  at  Paget 
Hall  on  Wednesday  morning,  they  were 
split  up  into  divisions.  There  should 
have  been  at  least  five  divisions,  but 
eventually  they  resolved  themselves  into 


ELECTION    OF    OFFICERS. 

The  election  of  officers  took 
place  on  Thursday  afternoon, 
and  was>  private.  T.  A.  Gaetz, 
general  merchant,  Red  Deer, 
was  elected  by  acclamation  for 
president;  H.  N.  Stephens,  gen- 
eral merchant,  Vermilion;  first 
vice,  N.  B.  Good,  Lethbridge; 
second  vice,  N.  I.  McDermid,  of 
the  McDermid  Drug  Co.,  Cal- 
gary, treasurer;  and  J.  A. 
Bucknall,  re-elected  provincial 
secretary.  There  vias  a.  ballot 
between  the  first  and  second 
vice. 


two,  the  hardware  section  and  the  gen- 
eral stores.  The  latter  included  gro- 
cers, dry  goods  merchants,  and  general 
merchants.  In  the  body  of  the  hall,  the 
resolution  committee  had  a  sitting  at 
which  they  prepared  two  score  resolu- 
tions to  be  brought  before  the  general 
committee  at  the  afternoon  session. 

The  hardware  delegates  met  in  the 
basement.  The  Western  representative 
of  this  paper  interviewed  several  of  the 
hardwaremen  present  before  the  dis- 
cussion commenced,  and  learned  that 
there  was  going  to  be  some  hot  talk 
about  wholesale  firms  doing  business  as 
retailers,  and  in  other  ways  catering  to 
the  consumer.  While  the  discussion  was 
in  progress,  the  representative  walked  in 
to  see  how  things  were  progressing,  and 
found  things  pretty  lively  in  the  direc- 
tion above  indicated.  So  pointed  was 
the  talk  he  was  asked  to  leave  the  room. 
a  promise  being  given  that  information 
would  be  handed  out  later  as  to  what 
had  transpired. 

The  meeting  of  the  general  merchants 
was  not  so  secret,  though  the  criticisms 
cast  at  wholesalers  were  none  the  less 
severe.  However,  there  were  several 
other  subjects  discussed,  which  readers 
of  this  paper  will  find  very  interesting. 

A.  M.  Anderson,  chairman  of  this 
division,  spoke  on  the  severe  competi- 
tion felt  in  the  smaller  places.  This  gen- 
tleman's observations  were  of  import- 
ance because  he  expressed  his  opinion 
freely  during  the  discussion  on  the  sub- 
ject of  running  a  business  on  the  cash 
or  credit  basis.  He  declared  that  the 
former  was  impossible  in  this  part  of 
the  country,  and  that  where  a  man  tried 
out  the  cash  s?  stem,  he  would  eventual- 
ly revert  to  fne  credit  system. 

Some    Candid    Criticism. 

D.  R.  Mclvor,  Cowley,  was  one  of  the 
first  to  start  an  attack  on  the  wholesale 
houses  for  selling  direct  to  the  consum- 
er. He  believed  that  the  farmer,  after 
a  few  years  with  this  organization  of 
theirs,  would  find  out  that  they  could 
not  handle  goods  on  as  cheap  a  basis 
as  through  the  retailer,  and  that  it  would 
be  to  their  interest  to  attend  to  their 
farms,  and  have  somebody  else  man- 
age their  supply  end. 

He  claimed  that  whenever  retailers 
hrouulit  a  charge  against  wholesalers 
they  were  told  to  the  face  that  the 
charge  did  not  exist,  and  all  the  while 
the  goods  were  lying  at  the  depot.  At 
this  convention,  said  Mr.  Mclvor,  the 
peneral  stores  especially  should  take 
strong  action,  and  bring  out  some  plain 
statements.  Tf  the  wholesalers  were 
h°und  to  be  retailers,  they  should  let 
f'em  be  retailers,  and  the  retailers 
should  become  wholesalers. 

A  member  from  Bassano  told  a  story 
of  a  wholesnlpr  and  a  contractor  in 
that  town.  The  latter  had  been  trading 
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with  this  speaker,  but  one  day  a  whole- 
saler came  to  town,  drove  out  to  the 
place  where  the  work  was  proceeding, 
interviewed  the  cook  and  the  boss  and 
took  the  business.  If  he  had  been  deal- 
ing with  this  wholesale  house,  he  would 
have  been  protected.  His  only  protec- 
tion was  in  an  association  like  this. 
There  were  more  wholesale  travelers 
going  around  than  the  retailer  could  buy 
from. 

Often,  said  the  speaker,  a  wholesaler 
came  to  town  who  did  little  business, 
whereupon  he  said,  "If  I  can't  do  busi- 
ness with  the  ^tores,  I'll  sell  to  the  con- 
tractors, the  hotels  and  the  restaurants, 
and  at  least  get  my  expenses." 

Sees  Cure  in  Organization. 

G.  W.  Buck,  High  River,  referred  to  by 
the  chairman  as  'a  big  merchant  in  the 
south,.'  was  the  next  speaker.  If  they 
organized,  he  said,  when  a  wholesale 
traveler  came  to  a  town  and  declared  his 
intention  of  doing  business  with  the 
hotels,  the  fact  could  be  made  known, 
and  the  retailers  could  cut  him  off.  It 
would  only  be  necessary  to  do  it  for  one 
month  to  cure  the  evil. 

Referring  to  his  methods  of  doing 
business,  he  said  they  had  been  doing 
a  long  credit  business,  and  had  found 
that  this  gave  the  mail  order  people  a 
chance  to  get  in.  Later  they  started  as 
near  cash  as  they  could  get,  with  nothing 
over  30  days.  They  were  told  they 
could  not  do  it,  but  they  had  succeeded. 

Taking  up  the  question  of  the  mail 
order  houses,  he  pointed  out  that  mer- 
chants were  leaving  room  in  lots  of  small 
towns  for  these  people  to  come  in. 
The  small  dealer  in  the  small  town 
could  not  carry  large  stocks,  and  25 
per  cent,  of  what  the  customer  needs 
he  could  not  keep  in  stock.  The  cus- 
tomer must  send  away  for  them;  he 
gets  the  habit,  some  of  the  things  he 
gets  from  the  mail  order  are  satisfactory 
and  eventually  he  sends  them  all  his 
business.  He  thought  they  should  all  get 
down  to  a  practical  cash  basis,  keep 
their  stocks  up,  and  watch  the  little 
thines  that  the  people  wanted  and  were 
liable  to  send  to  the  mail  order  firm 
for. 

No  Hold  With   Cash. 

Mr.  Anderson,  the  chairman,  said  he 
did  not  think  it  was  possible  to  do  a 
cash  business  in  the  small  towns.  He 
had    tried    it.    and    found    it    hard.      On 
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the  other  hand,  it  they  limited  ilie  ciedit 
they  gave,  they  got  a  hold  on  their  cus- 
tomers; if  they  had  a  cash  system  they 
had  no  hold  on  them,  and  there  was  a 
tendency  for  them  to  go  to  the  mail 
order   houses. 

Notwithstanding  all  thev  had  said 
about  getting  after  the  farming  com- 
munity for  not  showing  gratitude,  all 
the  farmers  were  not  like  that.  He  had 
satisfaction  in  looking  back  on  custom- 
ers who  had  stood  by  him.  They  were 
liable  to  touch  on  the  sore  spots  only. 
It  was  abuse  of  credit  and  indiscrim- 
inate credit  that  caused  the  trouble,  but 
if  the  credit  business  was  done  success- 
fully, money  could  be  made  at  it.  Mer- 
chants should  use  more  backbone.  It  was 
a  mistake  to  lie  down  to  customers.  They 
should  keep  a  stiff  upper  lip,  look  the 
customer  straight  in  the  eye,  and  cus- 
tomers would  then  have  more  respect  for 
them  than  if  they  were  always  cringing 
to  them.     That  was  not  business  at  all. 

W.  A.  Fraser,  Pincher  Creek,  did  not 
agree  with  Mr.  Anderson.  He  had  had 
twelve  years  in  the  "West,  and  his  ex- 
perience had  been  that  you  could  not  do 
a  cash  and  credit  business  together. 
They  ought  to  come  out  and  out  for  one 


or  the  other.  There  was  not  sufficient 
difference  made  between  cash  and  credit 
systems.  If  they  were  going  to  give 
credit,  they  should  place  a  10  per  cent, 
advance  on  the  price  of  their  goods,  and 
tell  the  merchant  that  he  would  get  10 
per  cent,  off  for  cash,  but  if  they  got  a 
good  living  by  selling  for  cash,  and  50 
per  cent,  profit  for  credit,  it  would  be 
better  for  the  interests  of  the  trade. 

Mr.  Fraser  said  that  he  had  no  more 
faith  in  30  days'  credit  than  in  30 
years'.  Thirty  per  cent,  of  the  customers 
would  leave  it  for  fifty  days,  and  some 
for  a  year  unless  some  drastic  measure 
were  taken.  He  had  been  in  the  gen- 
eral business.  Later  he  cut  out  the  gro- 
ceries, with  $10,000  on  his  books.  Then 
they  did  as  near  a  cash  business  as  they 
could,  carrying  only  $4,000  on  their 
books.  But  they  could  not  draw  the 
line  too  fine.  He  knew  plenty  of  men 
in  the  cash  business  who  would  not  go 
back  to  the  old  system. 

Pleased  With  the  Change. 

H.  J.  Montgomery,  Wetaskiwin,  made 

one  of  the  most  interesting  speeches  of 

the   morning.     He   said    he   cut    out   the 

credit    system   two   years   ago,    after   he 

43 


had  been  doing  60  per  cent,  credit  and 
40  per  cent.  cash.  After  their  first  year 
of  business,  they  had  $10,000  on  the 
books,  the  next  year  $15,000,  and  the 
next  $20,000.  Then  they  decided  that  if 
they  could  not  get  their  money  they 
would  not  do  business  at  all,  and  went 
into  the  cash  trade.  It  was  not  the  farm- 
ers who  were  getting  the  credit,  but  the 
townspeople,  who  were  living  beyond 
their  means.  They  expected  a  drop  of 
30  per  cent,  in  their  turnover.  The  first 
day  was  a  miserable  one,  wet,  and  did 
not  augur  well,  but  that  night  they  had 
more  cash  in  their  till  than  they  had 
ever  had  before,  and  they  never  would 
return  to  the  credit  system. 

During  the  first  few  months  the 
amount  of  business  done  was  not  de- 
creased more  than  five  per  cent.  After 
that  the  business  depression  came  which 
affected  all  business,  upsetting  calcula- 
tions. Other  merchants  in  the  town 
have  decided  to  adopt  the  cash  system 
after  seeing  how  well  it  works. 

Mr.  Montgomery  admitted  that  they 
gave  credit  in  some  form,  but  never  kept 
any  books.  If  a  man  dropped  into  the 
store  and  purchased  something,  saying 
he  would  drop  in  to-morrow  and  pay  for 
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it,  that  was  permitted,  but  no  account  of 
it  was  kept.  Then  again,  if  when  the  de- 
livery man  arrives  at  a  house  to  deliver 
a  telephone  order  he  finds  the  party  out, 
he  would  bring  the  goods  back  because 
they  were  not  paid  for. 

Salaries  of  Clerks. 

Mr.  Montgomery  then  opened  an  in- 
teresting subject.  He  wanted  to  hear 
the  experience  of  dealers  in  the  payment 
of  their  clerks.  Was  it  advisable  to  pay 
a  straight  salary,  or  a  percentage.  He 
found  it  hard  to  get  efficient  help.  One 
man  was  loyal,  the  next  was  lazy.  Only 
a  small  percentage  took  the  interest  in 
the  business  they  should.  He  often 
thought  it  would  be  better  instead  of 
paying  a  straight  salary,  to  offer  the 
clerk  a  commission  on  all  sales  above  a 
certain  amount.  In  his  opinion  the  clerk 
would  then  be  anxious  to  sell  more  goods. 

Mr.  Anderson,  the  chairman,  while  he 
did  not  wish  to  discourage  Mr.  Mont- 
gomery, said  he  could  not  help  predict- 
ing that  he  would  be  back  at  the  credit 
business  inside  of  five  years.  He  had 
been  through  the  mill  so  thoroughly,  he 
knew  how  it  worked  out.  It  started  with 
giving  a  customer  a  pair  of  shoes,  say, 
on  approval. 

Mr.  Fraser  of  Pincher  Creek  wanted 
to  know  whether  two  years'  experience 
was  not  sufficient  to  prove  whether  a 
cash  system  paid  or  not.  It  was  up  to 
the  retailer  to  rid  the  farmer  of  the  im- 
pression that  the  merchant  was  a  banker 
and  to  show  him  that  in  running  a  cash 
business  he  was  working  in  the  farm- 
er's interest;  then  the  biggest  difficulty 
would   be   overcome. 

The  discussion  reverting  to  the  ques- 
tion of  wholesalers  doing  business  with 
the  consumer,  the  question  was  raised 
whether  the  wholesaler  would  retaliate 
on  a  dealer  who  gave  information  against 
him.  Mr.  Fraser  drew  attention  to  the 
fact  that  the  dealer  was  not  always  loyal 
to  the  wholesalers  in  his  own  district. 

Officers  for  Sections  Elected. 

The  meeting  of  the  general  merchants 
then  came  to  an  end,  and  Mr.  Anderson 
remarked  how  helpful  this  little  fellow- 
ship talk  had  been.  He  only  wished  they 
could  have  one  every  month.  The  elec- 
tion of  officers  for  this  division  then  took 
place.  On  the  motion  of  Mr.  Mont- 
gomery, seconded  by  Mr.  Mclvor,  A.  M. 
Anderson,  Bawlf,  was  chosen  president. 
W.  A.  Fraser,  Pincher  Creek,  was  elect- 
ed first  vice,  and  E.  F.  Purcell,  Bas- 
sano,  second  vice.  F.  F.  McDonald,  Cay- 
ley,  was  elected  secretary. 

J.  F.  Glanville,  provincial  president, 
being  unable  to  attend,  T.  A.  Gaetz,  Red 
Deer,  took  the  chair  at  the  afternoon  ses- 
sion. The  business  down  on  the  pro- 
gramme was  Report  of  Resolution  Com- 
mittee and  discussion  and  voting  on 
Inter-Provincial  resolutions  to  be  sub- 
mitted   to    the   Dominion    Board.     There 


THE  COLLECTION  OF 
DEBTS. 

In  Alberta  the  question  of 
debt  collection  is  just  as  live  as 
anywhere  else.  One  of  the  im- 
portant resolutions  submitted  to 
the  convention  in  this  regard 
was  the  following: — 

"That  this  Convention  take 
further  steps     to     press  our 
amendments  to  the  Division 
Court  Act,  regarding  garni- 
shees and  simplifying  the  col- 
lection of  small  debts." 
Mr.  Bucknall  announced  that 
they  had  met  with  some  success 
in  petitioning  the  Alberta  Gov- 
ernment.  A  letter  had  been  re- 
ceived from   the   attorney-gen- 
eral stating  that     the  Premier 
would  see  that  the  bill  was  in- 
troduced    next     session.      Mr. 
Bucknall  said  it  could  not  be  al- 
lowed to  rest  there,  but  should 
be  given  a  last  kick  to  drive  it 
home. 

Under  this  law,  a  merchant 
can  secure  a  judgment  summons 
and  have  his  debtor  put  on  oath 
as  to  his  earning  capacity,  and 
get  an  order,  the  employer  be- 
ing compelled  to  deduct  so 
much  a  week  from,  the  man's 
salary. 

Mr.  Thompson,  Coronation, 
said  it  would  be  effective  in 
some  cases,  but  not  in  the  case 
of  the  man  who  is  always  trying 
to  beat  his  creditors.  He  did  not 
believe  in  imprisonment  for 
debt,  but  he  believed  it  would 
be  effective.  Both  the  lawyers  in 
his  city  said  they  should  have 
the  same  law  as  they  had  in 
Ontario. 

The  resolution  was  then 
adopted. 


were  about  thirty  resolutions.  Some 
called  for  discussion;  others  were  dis- 
missed quickly.  J.  A.  Bucknall,  Pro- 
vincial Secretary,  was  on  the  platform. 

Discussions  on  Resolutions. 

Among  the  many  resolutions  sub- 
mitted, the  following  are  of  chief  in- 
terest to  the  trade  in  general: — 

That  it  is  the  opinion  of  this  meet- 
ing that  no  change  should  be  made  in 
the  present  parcel  post  system,  as 
recently  adopted  by  the  Government, 
until  it  has  been  fully  worked  out  and 
tested,  and  that  we  should  insist,  as 
far  as  possible,  that  it  be  self-sus- 
taining. 

On  motion  of  Mr.  Stevens,  Vermilion, 
and   Mr.   Jackson,    Pincher    Creek,   the 
resolution  was  adopted. 
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That  it  be  an  instruction  from  this 
convention  that  the  information  be 
secured  from  the  retail  merchants 
throughout  Alberta  as  to  whether  they 
are  favorable  to  have  a  special  tax 
placed  on  large  mail  order  catalogue 
houses,  and  that  the  money  so  secured 
through  taxation  would  be  paid  into 
the  various  municipalities  from  which 
it  is  taken. 

When  this  resolution  was  brought  for- 
ward, the  chairman  announced  that  the 
resolution  committee  had  decided  that, 
as  the  Provincial  Government  had  no 
power  in  the  matter,  this  matter  should 
be  referred  to  the  Dominion  Board. 

A  member  wanted  to  know  why,  if 
manufacturers  were  required  to  pay  a 
licence  fee  to  operate,  the  mail  order 
people  were  not  compelled  to  pay  too. 
Mr.  Sevens,  Vermilion,  answering  this, 
said  that  the  province  had  no  control. 
Eaton's  and  Simpson's  sent  their  cata- 
logues through  the  mails,  and  their 
goods  went  by  parcel  post,  so  that  it  was 
impossible  to  touch  them  unless  the  Do- 
minion  Government   did   something. 

Getting  After  the  Pedlar. 

That  we  consider  that  it  would  be 
in  the  best  interests  of  the  retail  mer- 
chants of  this  province,  who  pay 
municipal  taxes  and  business  taxes,  as 
well  as  maintain  other  expenses  in 
connection  with  the  retail  sale  of 
merchandise,  and  that  a  provincial 
pedlars'  licence  be  charged  to  all  ped- 
lars, and  that  a  portion  of  said  licence 
be  remitted  to  each  municipality,  and 
that  any  person  who  is  found  making 
false  statements  or  deceiving  the  pub- 
lic should  have  his  licence  canceled, 
and  also  that  the  present  pedlars' 
licence  be  amended  so  that  manufac- 
turers who  peddle  shall  be  included. 

This  resolution  brought  forth  con- 
siderable discussion.  Mr.  Johnson,  who 
formerly  operated  a  store  at  Grassy  Lake, 
told  of  a  traveler  who  went  out  there 
last  year,  claiming  to  be  a  wholesaler, 
and  sold  goods  at  cheap  rates.  The 
speaker  had  been  commiserating  with  his 
victims  ever  since,  as  they  were  stung, 
the  goods  sent  being  seconds.  The  man 
was  arrested  at  one  place  and  fined  $10, 
whereas  he  had  done  about  $10,000 
worth  of  business.  J.  A.  Bucknall  sug- 
gested the  words  "and  that  the 
penalty  be  fixed  not  less  than  $50  in 
each  case."  Mr.  Johnson  thought  that 
good.  He  continued,  saying  that  the 
only  way  to  handle  this  was  through  the 
boards  of  'Grade.  Mr.  Bucknall  replied 
rather  heatedly  that  if  the  merchants 
were  alive  there  would  be  no  need  for 
boards  of  trade.  "You  can't  do  it,"  re- 
plied Mr.  Johnson,  "they're  dead." 

The  resolution  was  adopted. 
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MANY     ALBERTA     DEALERS     AT 
THREE-DAY  CONFERENCE. 

That  it  is  the  opinion  of  this  meet- 
ing that  the  system  of  charging  for 
freight  cartaga  at  both  ends  is  unfair 
to  the  retail  trade,  and  that  we  recom- 
mend that  this  matter  be  referred  to 
the  Dominion  Board,  and  that  they  be 
requested  to  take  such  steps  as  will 
remedy  the  evil,  and  that  all  merch- 
ants buy  f.o.b.  cars  where  possible. 

Mr.  Bueknall  told  the  meeting  that  a 
deputation  from  the  Calgary  Board  of 
Trade  had  met  the  committee  that 
morning,  and  it  had  been  decided  even- 
tually to  have  the  Calgary  Board  of 
Trade  take  steps  to  have  the  freight 
charges  arranged  so  as  not  to  be  a  bur- 
den, as  it  is  now. — Adopted. 

Another  resolution  along  similar  lines 
was  "that  this  convention  take  steps  to 
ask  the  Dominion  Railways  Board  to 
order  the  railways  to  supply  freight 
classification  books  when  asked  for." — 
Carried. 

That  it  is  the  opinion  of  this  meet- 
ing that,  in  the  event  of  co-operative 
society  legislation  being  introduced 
again  at  Ottawa,  that  every  effort 
should  be  made  by  the  Dominion 
Board,  to  see  that  the  same  is  vigor- 
ously opposed. — Carried. 

That  as  a  great  many  requests  have 
been  made  by  members  of  our  asso- 
ciation, to  make  provision  for  an  ef- 
ficient inspection  of  the  proper  weight 
of  artices  sold  over  retail  counters, 
that  this  convention  petition  the  Do- 
minion Government  to  take  such  steps 
to  secure  the  marking  of  all  package 
goods  with  the  net  weight. — Carried. 

That  it  is  the  opinion  of  this  con- 
vention, that  a  very  large  sum  of 
money  can  be  saved  by  our  members, 
if  they  would  write  and  secure  infor- 
mation from  the  head  office  before 
they  subscribe  to,  or  connect  them- 
selves in  any  way  with  any  rating  or 
collecting  associations  or  agencies. — 
Carried. 

That  it  be  a  recommendation  from 
this  convention,  that  literature  be 
published  and  circulated  among  our 
members,  setting  forth  all  the  facts 
and  circumstances  —  from  the  butch- 
ers' and  grocers'  standpoints  —  re- 
garding public   markets. — Carried. 

A  Point  in  Buying  Goods. 

The  following  resolution  created  con- 
siderable discussion : — 

That  in  the  opinion  of  the  conven- 
tion the  retailer  receiving  credit  notes 
on  goods  not  ordered  or  returned  as 
unsatisfactory,  should  have  some 
remedy. 

A  member  told  how  travelers  called 
on   him  offering  goods,  which   were  or- 


dered and  signed  for,  but  which  arrived 
different  to  those  ordered.  They  had  no 
way  of  showing  that  they  were  not  what 
they   ordered. 

J.  Miller,  Stoney  Plain,  said  his  buy- 
er took  a  copy  of  everything  he  bought, 
checked  the  invoices,  and  if  the  goods 
were  not  those  ordered  the  manufacturer 
was  always  willing  to  take  them  back. 

The  member  who  made  the  complaint 
then  came  down  to  tacks  and  stated  that 
the  goods  ordered  were  50  raincoats,  50 
inches  long.  These  came  in  too  short, 
and  were  lying  at  the  depot.  The  gen- 
eral opinion  was  that  it  was  up  to  him 
to  show  the  court  that  they  were  not  as 
ordered. 

The  Chairman:  "A  good  manufacturer 
to  keep  away  from." 

Mr.  Stevens,  Vermilion:  "The  exe- 
cutive have  a  hard  nut  to  crack  in  that. 
Mr.  Miller  suggested  something  that  I 
recently  adopted.  I  took  it  up  with  my 
buyers  some  time  ago,  and  got  them 
when  buying  to  get  a  description  of  the 
goods  if  the  firm  was  not  well  known." 

It  was  decided  not  to  introduce  this 
resolution,  the  committee  thinking  it  a 
difficult  subject  to  handle. 

That  whereas  a  very  much  larger 
sum  of  money  is  invested  in  retail 
distribution,  than  is  invested  in  any 
other  manner  in  the  Province  of  Al- 
berta, that  we  urge  upon  the  Alberta 
Government  the  necessity  of  appoint- 
ing a  minister  of  inland  trade,  so  that 
our  retail  interests  can  be  cared  for. 
It  was  decided  to  lay  this  resolution 
on  the  table. 

That  we  commend  the  action  of  the 
Dominion  Board  in  asking  for  legis- 
lation during  the  coming  session  that 
will  make  false  advertising  of  merch- 
andise  a   crime. — Carried. 

That  it  is  the  opinion  of  this  meet- 
ing that  the  time  has  arrived  that  we, 
as  an  association,  should  undertake  a 
strong  education  campaign,  to  educate 
the  public  to  a  greater  knowledge  of 
the  importance  of  the  retail  trade,  so 
that  the  various  sections  of  trade  will 
not  receive  the  abuse  they  have  re- 
ceived from  organizations,  who  are 
not  familiar  with  the  processes  of  dis- 
tribution, and  that  this  meeting  re- 
commend that  the  executive  appoint 
a  committee  from  the  various  sections 
of  trade,  who  would  be  willing  to  give 
their  time  to  addressing  public  meet- 
ings, with  the  object  of  educating  the 
general  public  to  the  true  conditions 
and  the  importance  of  the  retailer  in 
the  community. 

Selling  on  Sunday. 

That  we  recommend  that  the  law 
which  prevents  merchants  from  sell- 
ing goods  to  their  customers  on  Sun- 
day, should  also  apply  to  the  custom- 
er, making  him  equally  responsible  for 
45 


violating    the    law,    the    same    as    the 
merchant. 

The  question  of  selling  gasoline  came 
up  in  connection  with  this.  The  chair- 
man was  surprised  to  hear  this  was 
against  the  law,  remarking  that  he  often 
bought  it  on  Sunday. — Carried. 

That  we  recommend  that  the  Do- 
minion Board  of  our  association  apply 
for  an  amendment  to  the  Trading 
Stamp  Act,  to  include  all  forms  of 
guessing  and  voting  contests. — 
Carried. 

That  it  is  the  opinion  of  this  con- 
vention   that,    while    they    favor    the 
bill  recently  introduced  at  Ottawa,  to 
regulate  cold      storage,      that   clauses 
should  be  inserted  in  the  measure  to 
protect    the   retail   merchant,    so    that 
he  would  not  be  unjustly  dealt  with 
under  its  provisions. 
Mr.  Bueknall  explained  the  Cold  Stor- 
age Bill  provided  that  goods  taken  out 
of  cold  storage  could  not  be  placed  back 
again.      No   provision   was   made   for   a 
grocer  or  butcher  who  had  a  refrigerator 
and  had  to  put  his  goods  there  over  the 
week-end.     They  suggested  the  addition 


SKETCH  OF  PRESIDENT 
GAETZ. 

T.  A.  Gaetz,  the  new  presi- 
dent, is  a  man  who  figured 
much  in  this,  the  first  an- 
nual convention  of  the  Al- 
berta branch.  It  was  rumored 
long  before  the  election  of  offi- 
cers that  he  was  a  likely  man 
for  president.  He  had  proved 
himself  able,  and  a  man  with  a 
wide  knowledge  of  the  retail 
business.  Mr.  Gaetz  came  to 
Western  Canada  in  1887,  when 
he  was  fifteen  years  of  age,  and 
knows  something  of  the  hard- 
ships of  pioneer  life.  He  told 
the  convention  during  one  of 
the  discussions  that  he  would 
not  like  to  return  to  the  rough 
ways  of  the  early  days.  He  did 
not  a  little  ranching  as  a  youth, 
then  started  working  in  the 
general  store  of  Smith  and 
Gaetz,  Red  Deer,  in  1896,  and 
worked  with  them  for  ten  years. 
Then  he  and  R.  C.  Brumpton 
bought  out  the  above  firm,  and 
two  years  later  Brumpton 
bought  out  Gaetz.  The  latter 
then  started  for  himself  in  Red 
Deer,  and  owns  a  good  business 
in  that  town.  He  put  five  years 
on  the  council  there,  is  vice- 
president  of  the  Board  of 
Trade,  president  of  the  local 
Retail  Merchants'  Association, 
and  a  member  of  the  hospital 
board. 
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of     the      words,     "other     than      retail 
stores. ' ' — Carried. 

That  this  convention  request  the 
executive  officers,  to  report  upon  the 
advisability  of  securing  inter-provin- 
cial judgments,  so  that  they  will  be 
operated  in  every  province,  so  as  to 
facilitate  the  collection  of  small 
debts. — Carried. 

Want  Onus  on  Manufacturer. 
That  it  is  the  opinion  of  this  meet- 
ing that  any  goods  that  are  sold  to 
retail  merchants  as  being  unadulter- 
ated and  they  are  found  to  be  adul- 
terated, that  the  manufacturer  should 
be  prosecuted  instead  of  the  retailer. 
— Adopted. 

That  this  convention  place  itself  on 
record   as   being    opposed    to    munici- 
palities engaging  in  the  retail  trade. 
This  had  particular  reference  to  muni- 
cipalities retailing      electrical      fittings, 
etc. — Adopted. 


WEDNESDAY    EVENING. 

Wednesday  evening  session  proved 
both  interesting  and  enjoyable,  two  ad- 
dresses being  delivered  by  Norman  Ran- 
kin and  R.  J.  Deachman. 

Mr.  Rankin  chose  as  his  subject  "Ad- 
vertising," and  as  he  has  gained  for 
himself  an  enviable  reputation  as  an  ad- 
vertising expert,  it  naturally  followed 
that  his  remarks  were  listened  to  with 
close  attention,  and  that  he  had  much 
valuable  information  to  impart.  He 
handed  out  many  "tips"  to  the  dele- 
gates, and  thoroughly  impressed  upon 
them  the  fact  that  business  development 
and  advertising  go  hand  in  hand. 

Mr.  Deachman  delivered  an  interest- 
ing address  on  "The  local  newspaper  and 
its  relation  to  retail  trade."  One  of  his 
remarks  was  that  the  first  community 
advertiser  was  Paul,  for  what  finer 
phrased  piece  of  advertising  was  there 
than  that  of  Paul  when  he  declared:  "  I 
am  Paul  of  Tarsus,  a  citizen  of  no  mean 
city  "? 

Selling  Over  Retailer's  Head. 

A  resolution  by  the  general  merchants 
was  then  introduced  to  the  effect  that  as 
they  understood  manufacturers  and 
wholesalers  were  supplying  goods  to  the 
consumer,  and  were  becoming  a  menace 
to  the  retail  trade,  resolved  that  this 
business  can  be  best  handled  by  the  re- 
tailers, and,  further,  that  the  merchants 
and  executive  take  action  to  stop  this 
business,  or  of  starting  a  retail  mer- 
chants' wholesale  company. 

Mr.  Mclvor  said  in  his  district  the 
farmers  were  buying  direct  from  the 
millers  in  car  lots,  for  which  they  paid 
hard  cash,  which  made  it  hard  on  the 
retailers  who  had  to  carry  them.  He 
did  not  believe  that  the  wholesalers 
knew  of  the  amount  of  business  their 
travelers  did  with  contractors;  he  want- 
ed to  believe  that.     The  greatest  offend- 


ers were  the  millers.  If  they  insisted 
on  it,  there  was  brains  enough  among 
the  retailers  to  run  their  own  affairs. 

Favored   Prohibition. 

Mr.  Gaetz,  chairman,  read  a  resolu- 
tion suggesting  that  the  convention  ap- 
prove of  the  action  of  the  temperance 
and  moral  reform  league  in  their  efforts 
to  place  on  the  statute  book  a  provincial 
prohibitory  law.  This,  said  Mr.  Gaetz, 
meant  that  liquor  would  not  be  sold  any- 
where in  the  province  if  adopted. 

Some  opposed  it,  but  the  resolution 
was  finally  adopted. 


THURSDAY  MORNING   SESSION. 

J.  F.  Glanville,  provincial  president, 
was  in  the  chair  when  the  convention 
was  called  to  order  Thursday  morning. 
The  proceedings  began  by  Mr.  Glanville 
reading  a  resolution:  "  That  in  the 
opinion  of  the  convention  the  Govern- 
ment of  Alberta  should  be  empowered 
to  conduct  a  general  banking  business." 

W.  A.  Fraser,  Pincher  Creek,  said  the 
adoption  of  such  a  system  would  be  in 
the  mutual  interests  of  the  farmers  and 
the  retailers.  They  heard  the  cry  for 
cheaper  money.  The  banks  were  waxing 
fat  on  their  high  rates. 

Mr.  Mclvor,  Cowley,  stated  that  in 
view  of  the  money  stringency  and  the 
difficulty  in  obtaining  money  at  any 
rate,  it  was  time  banking  should  be 
controlled  by  the  province.  At  present 
he  believed  that  the  banking  laws  were 
made  by  the  Dominion  Government.  In 
his  opinion  the  banks  were  controlling 
the  Government  instead  of  the  Govern- 
ment controlling  the  banks. 

Mr.  Anderson,  Bawlf,  thought  the  re- 
solution too  important  to  be  sprung  on 
a  meeting  like  this. 

Mr.  Stephens,  Vermilion,  was  not 
opposed  to  the  principle,  but  would  like 
to  have  more  definite  information  before 
favoring  such  a  resolution.  He  wished 
to  tell  the  last  speaker  that  the  Govern- 
ment were  paying  a  higher  interest  for 
money  than  the  banks. 

Mr.  Mclvor  disagreed,  saying  that  the 
Post  Office  Savings  Bank  was  paying 
less  than  the  bank. 

Mr.  Stephens — Are  not  the  Post  Office 
Savings  Banks  paying  4  per  cent? 

Mr.  Mclvor — No,  never. 

Mr.  Stephens — They  did  ten  years  ago. 
When  the  banks  were  paying  3  per  cent, 
the  Government  was  paying  4  per  cent. 
However,  it  seems  we  don't  know  enough 
about  it  to  discuss  the  matter. 

The  President  suggested  that  the  sub- 
ject be  left  to  a  committee  to  report  at 
the  next  meeting.  The  committee  formed 
consisted  of  D.  R,  Mclvor,  F.  F.  Mc- 
Donald, and  Mr.  Glanville. 

Are  Wholesalers  More  Exacting? 

The  next  resolution  coming  up  was  to 
the  effect  that  certain  wholesale  grocers 
were   urging  a   more    stringent   enforce- 
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ment  of  the  fifteen-day  settlement,  un- 
due enforcement  of  which  would  result 
in  hardship,  owing  to  the  long  time  re- 
tailers were  compelled  to  give  customers, 
and  that  the  thirty-day  limit  was  reason- 
able. 

Mr.  Anderson,  Bawlf,  said  this  was 
the  first  intimation  he  had  had  that  such 
was  the  case. 

Mr.  Mclvor  believed  it  was  in  force 
with  firms  handling  sugar  and  tobacco. 

Mr.  Bucknall,  provincial  secretary, 
understood  that  a  fifteen-day  settlement 
was  being  enforced  in  the  cities,  as  a 
result  of  which  the  grocers  claimed  they 
could  not  turn  over  their  stocks.  It  was 
formerly  sixty  days,  then  thirty,  and 
now  fifteen.  He  thought  some  of  the 
retailers  would  find  it  impossible  to 
make  a  settlement  in  fifteen  days. 

T.  A.  Gaetz — Even  though  it  would 
only  help  the  members  of  one  branch,  it 
is  for  us  to  help  them  by  going  into  this 
matter. 

At  this  point  Mr.  Stephens,  who  took 
part  in  the  discussion  on  banking,  re- 
turned and  stated  that  he  had  been  out 
to  determine  what  interest  was  being 
paid  on  money.  Both  the  banks  and  the 
Post  Office,  he  said,  were  paying  3  per 
cent. 

It  was  decided  that  the  resolution  of 
the  hardwaremen  to  prevent  wholesalers 
catering  to  the  consumer  was  covered  by 
that  of  the  general  merchant. 

The  Market  Question. 

Mr.  Fraser,  Pincher  Creek,  wanted  to 
know  which  delegates  had  a  market  in 
their  town,  and  how  it  was  conducted. 
He  also  wanted  to  hear  from  delegates 
who  were  paying  a  business  tax. 

H.  Snell  told  how  Red  Deer  secured  a 
market,  a  committee  being  formed  to 
visit  various  centres  where  markets  were 
established.  He  recommended  Mr.  Fra- 
ser to  apply  to  the  chairman  of  that 
committee  for  information 

N.  B.  Good,  Lethbridge,  said  they  used 
to  have  a  market,  but  it  was  a  failure. 
They  were  thinking  of  organizing  an- 
other. In  the  days  when  business  was 
very  good,  people  preferred  to  trade  at 
the  corner  grocery,  considering  it  too 
much  trouble  to  walk  to  the  market. 
Now,  when  they  required  to  save  every 
cent,  they  would  probably  use  the  mar- 
ket. 

Mr.  Fraser  said  he  thought  they  should 
encourage  farmers  to  come  into  their 
towns. 

On  the  subject  of  a  business  tax,  Mr. 
Gaetz,  Red  Deer,  said  that  when  this 
matter  came  up  in  their  town  the  busi- 
ness men  wrote  the  council  saying  they 
were  willing  to  pay  a  tax  of  5  per  cent. 
if  the  council  would  be  willing  to  assess 
improvements  at  5  per  cent. 

The  council  adopted  the  first  part  of 

their    suggestion,   but    cut   out   the   last. 

•■ 
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His  business  tax  for  the  year  amounted 
to  $60. 

It  was  agreed  among  the  members  that 
as  a  rule  it  was  not  lawful  for  a  town 
to  impose  a  business  tax. 

Splendid  Exhibits. 

There  was  one  feature  to  the  conven- 
tion that  surprised  everybody,  because 
of  its  novelty  and  its  success.  This  was 
the  exhibition  of  products  by  the  local 
wholesalers  and  manufacturers.  This 
not  having  been  tried  before,  it  was  not 
known  how  many  would  take  advantage 
of  showing  their  goods.  The  results  were 
beyond  expectations.  The  basement  of 
Paget  Hall  was  crowded  uncomfortably, 
and  those  crowded  out  had  to  be  housed 
in  the  Convention  Hall.  Nothing  better, 
however,  could  be  done,  as  such  a  de- 
mand had  not  been  expected.  The 
Board,  will  know  better  next  year,  and 
there  is  no  doubt  other  associations  will 
follow  up  this  practical  idea  of  the  Al- 
berta branch. 

During  the  convention  there  were  al- 
ways some  retailers  who  were  not  re- 
quired in  the  hall  walking  around  the 
basement,  inspecting  the  goods  and 
chatting  with  those  in  charge.  Not  a 
few  of  those  who  exhibited  met  lots  of 
new  dealers,  which  no  doubt  make  good 
customers.  The  lines  represented  cover 
practically  all  trades,  though  the  bulk 
were  grocery  firms.  Among  them  were 
Campbell,  Wilson  &  Home,  Ltd.,  Cal- 
gary and  other  points,  who  showed  Royal 
Shield  brands;  McVitie  &  Price's  bis- 
cuits ;  Libby,  McNeil  &  Libby  's  canned 
goods,  etc. ;  A.  J.  Macdonnell,  grocery 
brokers,  showing  Epps'  cocoa  and  choco- 
late; Brand  &  Co.'s  ox  tongues,  Do- 
minion matches,  Marb's  chocolates,  Mac- 
intosh's toffee,  Magic  matches,  Napoleon 
olive  oil,  George  Washington  coffee; 
McCormick's,  London,  Ont.,  had  bis- 
cuits, jams  and  candies ;  F.  Fryer  was 
in  charge  of  the  booth ;  the  Robin  Hood 
Mills,  Moose  Jaw  and  Calgary,  had  a 
pyramid  of  flour  bags  and  rolled  oats; 
Tees  &  Persse,  Ltd.,  had  a  display  of 
the  goods  of  E.  B.  Eddy  Co.,  Ltd.,  also 
N.  K.  Fairbanks  Co.'s  line— W.  H. 
Dingle  represented  Tees  &  Persse,  and 
L.  Roberts  the  N.  K.  Fairbanks  Co.; 
Fry's  had  an  exhibit  of  their  chocolates 
and  cocoa,  represented  by  W.  W.  Hast- 
ings; L.  T.  Mewburn  &  Co.,  Ltd.,  whole- 
sale grocers,  Calgary,  who  make  the  Polo 
brands  of  coffee,  baking  powder,  etc., 
showed  these  lines,  K.C.  jams,  and  Craw- 
ford's biscuits — represented  by  Herman 
Mewburn;  the  Stanley  Paper  Co.,  Cal- 
gary, showed  various  lines  of  stationery, 
wrapping  paper,  etc.,  and  Barr  account 
registers;  the  Alberta  Empress  Co.,  Cal- 
gary, had  a  display  of  baking  powder, 
coffee,  teas  and  spices — represented  by 
F.  D.  Cox;  McLaren  Imperial  Cheese 
Co.,  Alberta  branch,  showed  several  lines 
of     cheese,     mustard,     olives,     pickles, 


DELEGATES    WHO    REGISTERED. 

J.  Alfred  Pine,  Magrath  ;  Lang  Ly, 
Magrath;  W.  J.  Mclnnes.  Acme; 
T.  A.  Gaetz,  Red  Deer;  W.  J. 
Boomer,  Redcliff;  Otto  M.  Shipley, 
liedcliff;  Jno.  G.  Robertson,  Fore- 
most; R.  J.  McNabb,  Grassy  Lake; 
Gus  Johnston,  Pincher  Creek;  M.  H. 
Smith,  Winnifred;  A.  J.  Turish, 
Black  Diamond ;  L.  D.  Ames,  Ma- 
grath ;  Jacob  Miller,  Stoney  Plain  ; 
W.  B.  Good,  Lethbridge:  H.  Mont- 
gomery. Wetaskiwin ;  Hans  Rus, 
Champion;  H.  TV.  Reed,  Vulcan; 
G.  E.  Hayward,  Vermilion;  J.  T. 
Hatcher.  Blackie;  G.  H.  Beaudr'y, 
Wain wright;  Chas.  Ouimette,  Cole- 
man; C.  W.  Hanson,  Barons;  W.  G. 
Fraser,  Pincher  Creek ;  C.  C.  Bur- 
nett, Carbon;  C.  H.  Nash,  Carbon; 
D.  A.  Thompson,  Coronation;  G.  A. 
Smith,  Tnnisfail;  S.  Tucker,  Ensign; 
J.  D.  McDonald,  Calgary;  S.  M. 
Armstrong,  Banff;  John  T.  Donev, 
Macleod:  B.  E.  Spink.  Macleod ;  D. 
N.  McTvor,  Cowley ;  P.  W.  Tracy, 
Wetaskiwin;  J.  H.  Brand,  Stavelv ; 
Fred.  S.  Ditte,  Stavely;  P.  C.  Owen, 
Lacomhe;  Harold  J.  Snell.  Red  Deer ; 
M.  Snell,  Red  Deer;  Wm.  Howie, 
Cowley;  F.  F.  McDonald,  Cayley ; 
W.  T.  Milner,  Denton  ;  E.  W.  Magee, 
Blackfalds:  J.  H.  Curtis.  Nanton ; 
Jos.  Wright,  Bassano;  J.  Frank 
Hill,  Langdon ;  J.  A.  McNabb, 
Grassy  Lake;  L.  S.  Crosby,  Banff; 
D.  H.  ,Sykes.  Redcliff.  Retailers 
from  Australia,  heard  of  convention 
and  stepped  in,  S.  A.  Ravencroft, 
Australia;  I.  M.  Clark,  Australia; 
T.  Frank  Davis,  Bassano:  Geo.  W. 
Buck,  High  River;  R.  B.  Wilkinson, 
Airdrie;  A.  E.  Bowers,  Airdrie; 
H.  A.  Stephens,  Vermilion ;  A.  E. 
Clemens.  Sedgewick;  A.  M.  Ander- 
son, Wm.  Kennedy,  Ponoka;  H.  B. 
Edwards.  Ponoka:  N.  H.  Hilder- 
mann.  Calgary:  H.  T.  Northwood, 
Coronation:  A.  G.  Stude,  Didsburv; 
H.  Barnstable.  Edberg:  W.  F.  Win- 
att,  Edberg;  A.  H.  Webb.  Hardisty; 
H.  Skienel,  Mirror:  B.  L.  LaRoy; 
Morrin  ;   George  Rebder,   Dalroy. 


Snider 's  sauces.  Deurr's  jams,  and 
Huntley  &  Palmer's  biscuits;  P.  Burns 
&  Co.,  Calgary,  exhibited  hams,  lard, 
butter,  etc.;  the  Rockland  Marmalade 
Co.,  Calgary,  showed  several  of  their 
lines — they  are  represented  by  the 
Alberta  Financial  Brokers,  Calgary; 
Scott  Bros.,  715  First  Street  East,  show- 
ed Toledo  scales  and  Van  Berkel  slicers 
— represented  by  J.  R.  Scott;  Hamblin, 
Brereton  &  Co.,  grocery  brokers,  Cal- 
gary, Winnipeg  and  Vancouver,  had  a 
display  in  the  Convention  Hall;  Ander- 
son &  Co.,  grocery  brokers,  Calgary, 
showed  Eiffel  Tower  lemonade,  Foster 
Clark's  goods,  and  Sharp's  toffee;  S.  F. 
Bowser  &  Co.  had  a  display  of  their  oil 
tanks  and  pumps. 

Many  Entertainments. 

On    Wednesdav    at    12    o'clock    the 


The  following  provincial  sec- 
tion officers  were  appointed  for 
the  hardware  section: 

Hardware — President,  W.  J. 
Illsey,  Calgary ;  first  vice-presi- 
dent, G.  W.  Hanson,  Barons; 
second  vice-president,  R.  B. 
Wilkinson,  Airdrie;  treasurer, 
W.  J.  Mclnnis,  Acme;  secre- 
tary, D.  A.  Thompson,  Corona- 
tion. 


Board  of  Trade  tendered  a  luncheon  to 
the  visiting  delegates  at  the  Young- 
Men's  Club  Rooms,  Central  Methodist 
Church.  In  the  afternoon  there  was  an 
auto  trip  to  P.  Burns  &  Co.'s,  Ltd.,  plant. 
The  ladies  were  entertained  at  the  Allen 
Picture  Theatre  the  same  afternoon.  On 
Thursday  evening  the  delegates  attended 
a  banquet  as  guests  of  the  Calgary 
Branch.  The  same  evening  the  ladies 
were  given  a  theatre  party  at  the  Sher- 
man Grand  Theatre  while  the  banquet 
was  in  progress. 


EXHIBITORS    AT    CALGARY. 

Among  the  exhibitors  at  Calgary  dur- 
ing convention  and  exhibition  week 
were:  The  British  American  Paint  Co; 
Tees  &  Persse;  L.  Roberts;  McClary 
Mfg.  Co.;  The  Calgary  Paint  &  Glass 
Co.;  G.  F.  Stephens  &  Co. 

@ 

British  Columbia  Incorporations. 

The  B.  C.  Steel  Works,  Ltd.,  capi- 
talized at  $500,000,  head  office  Van- 
couver, to  carry  on  the  trades  and  busi- 
nesses of  ironmasters,  steel  makers,  etc. 

Automatic  Electric  Heat  Controller 
Co.,  Ltd.,  capitalized  at  $200,000;  head 
office,  Vancouver. 

Vancouver  Shingle  Stain  and  Paint 
Co.,  capitalized  at  $10,000;  head  office, 
Vancouver,   B.C. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  were  taken  from 
the  issue  of  Hardware  and  Metal  of 
May   19,   1894:— 

"T.    S.   Hobbs,     hardware     mer- 
chant, has  been  nominated  in  Lon- 
don to  oppose  W.  R.  Meredith." 
Editor's     Note.  —  Col.     Hobbs,     ex- 
M.P.P.,  is  still  at  London,  Ont.,  and  is 
president   of  the  Hobbs  Hardware   Co., 
and  Hobbs  Mfg.  Co.     He  is  also  identi- 
fied with  several  other  interests. 

•  •     • 

"Early  in  the  morning  of  May  4 
burglars  made  their  way  into  the 
store  of  James  &  Reid,  Perth,  and 
blew  open  the  safe,  getting  two 
dollars  for  their  trouble." 
Editor's   Note. — James  and   Reid   are 

still  located  at  Perth,  Ont. 

•  *     • 

"W.   B.    Stewart,   senior  partner 
in  the  firm  of  Stewart  &  Wood,  To- 
ronto,   wholesale    dealers   in   paints, 
is   dead.    His   demise     took     place 
early  Thursday  morning." 
Editor's    Note. — The    wholesale    busi- 
ress   of   Stewart  and   Wood  is   still  be- 
ing carried  on  at  York  St.,  Toronto. 
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Two  Dollars  per  Year 


Prepare  for  the  Next  Campaign 


THE  Clean-Up  and  Paint-Up  Campaign  of  1914  is  at 
an  end  and  it  may  safely  be  asserted  that  a  great 
deal  of  good  was  done.  The  idea  was  taken  up  with 
hearty  good-will  in  all  parts  of  the  country  and  many 
scores  of  cities  and  towns  set  aside  certain  periods  for 
the  work  of  regeneration.  The  West  was  particularly 
active. 

The  campaign  waged  by  Hardware  and  Metal  had  a 
strong  influence  in  the  work.  With  its  large  circulation, 
Hardware  and  Metal  was  in  a  position  to  interest  the 
trade  from  one  end  of  the  country  to  the  other.  This 
interest  was  intensified  by  the  fact  that  the  influence  was 
exerted  weekly.  In  many  cases  dealers  took  copies  of 
Hardware  and  Metal  to  their  local  newspapers  and  urged 
them  to  follow  out  the  suggestions  contained  therein. 
Campaigns  were  started  in  several  places  as  a  direct  result 
of  the  work  thus  done  by  the  hardwaremen.    In  addition 


•hardware   and  Metal   was   able  to   gain   the   interest   of 
many  newspapers  by  direct  correspondence. 

Several  of  the  paint  manufacturers  took  a  very  active 
part  in  the  campaign  and  are  deserving  of  fullest  credit 
for  what  they  did.  Literature,  advertising  matter  and 
cuts  were  supplied,  which  enabled  the  dealers  and  the 
newspapers  to  conduct  the  campaign  on  a  well-informed 
basis. 

As  stated  at  the  outset,  the  results  achieved  this  year 
have  been  highly  satisfactory.  But  the  movement  was 
not  nearly  as  general  as  it  might  have  been — as  it  should 
have  been.  Not  one  municipality  in  ten  took  the  idea  up. 
In  many  places  where  the  campaign  was  launched  the 
support  given  it  was  not  as  complete  as  had  been  antici- 
pated. For  an  initial  attempt,  it  was  satisfactory;  but 
bigger  results  must  be  achieved  next  year. 


Why  Not  Form  a  National  Committee — Now? 


TO  make  the  campaign  truly  national  in  its  scope 
next  year,  more  general  co-operation  will  be  needed. 
The  only  way  to  secure  this  general  co-operation  in 
the  opinion  of  Hardware  and  Metal  is  to  start  the  work 
for  1915  now.  If  it  is  left  again  until  the  first  of  the 
year,  it  will  be  found  impossible  to  get  all  the  interests 
lined  up  together.  Futhermore  much  of  the  real  publicity 
work  should  be  done  in  advance  of  the  first  of  the  year. 
It  will  be  necessary  to  obtain  the  co-operation  of  the 
paint  manufacturers,  the  hardware  and  paint  merchants 
and  the  newspapers.  Plans  must  be  laid  well  in  advance. 
Literature  must  be  prepared,  cuts  made  and  so  forth.  The 
time,  therefore,  to  start  is  NOW. 


As  the  movement  is  not  a  sectional  one  in  any  sense  of 
the  word,  as  the  citizen  of  Halifax  should  be  just  as  much 
interested  as  the  Winnipeger,  the  campaign  should  be 
conducted  on  a  national  basis.  A  national  committee 
might  be  formed  to  look  after  the  publicity  work  and  to 
generally  direct  the  spread  of  the  idea.  Such  a  committee 
would  be  composed  of  representatives  of  the  various 
bodies  interested  in  civic  improvement,  of  the  paint 
manufacturers  and  of  the  press.  With  a  committee  be- 
hind it,  the  movement  would  spread  next  year  to  every 
city,  town  and  hamlet  in  the  Dominion. 

Why  not  proceed  with  steps  toward  organization  at 
once? 


A  Word  to  the  Paint  Manufacturers 


DURING  the  campaign  now  over  many  of  the  paint 
manufacturers  showed  a  lack  of  interest  that 
amounted  almost  to  apathy.  This  was  disappointing 
as  it  was  recognized  that  the  hardware  and  paint  dealers 
throughout  the  country  would  benefit,  particularly  as  it 
was  felt  that  the  hearty  co-operation  of  all  manufacturers 
was  needed  to  make  the  campaign  a  complete  success.  The 
lack  of  interest  that  was  noticed  can  be  attributed,  we 
believe,  to  the  fact  that  concerted  action  was  not  sug- 
gested early  enough. 


Well,  Hardware  and  Metal  is  out  with  the  suggestion 
as  early  as  is  possible  this  time.  The  1914  campaign  is 
just  over.  Let  us  start  to  get  ready  for  the  campaign  of 
1915  and  let  all  work  together. 

If  the  paint  manufacturers  were  to  put  their  com- 
bined strength  and  influence  behind  the  movement,  backed 
up  by  the  press  and  by  civic  bodies  interested  in  problems 
of  municipal  improvement,  the  results  would  be  of  incal- 
culable value. 
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The  Alberta  Convention 


ORGANIZATION  in  Western  Canada  is  one  of  the 
big  questions  of  the  day.  Not  very  long  ago,  the 
Retail  Merchants'  Association  of  Saskatchewan 
held  a  large  convention  in  Moose  Jaw,  which  was  fully 
reported  in  this  paper.  Last  week  the  merchants  of  Al- 
berta met  in  Calgary,  and  from  the  enthusiasm  exhibited 
and  the  number  of  places  from  all  over  the  province  rep- 
resented, it  is  plain  that  Western  merchants  have  fully 
awakened  to  the  importance  of  association  work.  This 
shows  that  the  trade  is  alive  to  their  own  interests.  The 
entire  country  is  now  pretty  well  organized,  and  in  the 
next  few  years  we  may  expect  aggressive  work  on  the 
part  of  the  retail  merchants'  associations. 

At  Calgary  last  week,  two  topics  seemed  to  be  upper- 
most in  the  minds  of  the  delegates.  First  there  was  the 
problem  of  overcoming  the  selling  by  wholesalers  direct  to 
consumers,  and  there  was  the  great  problem  of  keep- 
ing down  credits.  Vigorous  protests  were  made  against 
some  wholesalers  who  seemed  to  find  it  necessary  to  sell 
over  the  heads  of  the  retailers.  In  this  matter  the  obli- 
gation of  the  wholesale  dealer  seems  plain.  If  he  desires 
to  sell  goods  at  all  to  the  retailer,  then  he  should  sell  only 
to  the  retailer.  Of  what  benefit  is  it  to  the  retailer  to 
purchase  goods  from  the  wholesaler,  only  to  find  the 
wholesaler  has  supplied  his  customers?  The  question  is 
one  that  is  of  much  importance  to  the  entire  trade  of  the 
country,  and  from  the  organization  that  has  been  going  on 
recently,  it  looks  as  if  one  of  the  biggest  reforms  will  be 
seen  in  this  direction  in  the  years  to  come. 


For  many  years  retailers  have  been  handicapped  by 
insufficient  legislation,  or  the  absence  of  legislation  so  far 
as  collecting  debts  is  concerned.  This  was  another  of  the 
problems  gone  into  thoroughly  at  the  Alberta  Convention. 
It  appears  too  that  the  only  remedy  lies  in  organization. 
Just  as  soon  as  the  retail  merchants  of  the  country  are 
strong  enough  to  demand  changes  in  the  law  or  additional 
laws,  then  will  our  governments  submit  to  the  passing 
thereof.  The  retailers  of  Alberta  hope  to  secure  changes 
in  legislation  which  will  enable  them  to  collect  small  debts 
more  easily.  It  is  to  be  hoped  they  will  secure  the  ad- 
vantage of  this  legislation  in  the  near  future. 

That  old  problem  as  to  whether  cash  or  credit  business 
is  the  most  acceptable  to  the  retail  trade  also  came  in  for 
its  usual  share  of  discussion.  It  is  apparent,  however, 
that  this  is  a  question  that  will  never  be  fully  settled  by 
any  association.  Each  man  will  have  his  own  individual 
opinion,  and  because  of  the  fact  that  in  some  places  a  cash 
business  is  practically  impossible,  differences  of  opinion 
will  always  exist.  It  is  a  question  that  in  future  might 
well  be  omitted  from  association  conventions.  Not  so, 
however,  the  matter  of  watching  credits  and  collecting 
debts.  The  credit  business  we  shall  always  have  with  us, 
and  therefore  the  subject  of  debt  collection  and  limitation 
of  credit  will  ever  remain  a  live  one. 

Next  year  the  Alberta  convention  will  be  held  in  Red 
Deer,  and  it  is  to  be  hoped  that  even  a  greater  interest  will 
be  taken  in  organization  work  on  that  occasion  and  dur- 
ing the  intervening  period. 


The  Business  Situation 


ALTHOUGH  it  cannot  be  said  that  business  is  boom- 
ing in  the  hardware  line,  there  is  every  reason  to 
believe  the  conditions  are  gradually  growing 
better  and  that  business  is  showing  a  steady  improve- 
ment. The  general  feeling  is  that  the  period  of  depression 
through  which  the  country  has  been  passing  was  needed  to 
check  private  and  public  extravagance.  Reports  from  the 
larger  industries  indicate  that  orders  have  slightly  im- 
proved. Speculation  seems  to  be  now  absent  from  busi- 
ness generally  and  with  the  elimination  of  such  a  deter- 
rent to  healthy  conditions,  confidence  and  activity  should 
derive  encouragement.  There  is  still  evidence  of  a  deter- 
mination on  the  part  of  the  people  as  a  whole  to  liquidate 
and  economize,  but  it  is  a  good  sign  and  puts  business  on 
a  basis  that  is  exceedingly  promising.  Reports  from  the 
agricultural  districts  are  extremely  encouraging  and 
should  be  a  great  aid  in  establishing  confidence.  Rural 
and   country  town   business   is   particularly   healthy   and 


hardware  merchants  in  many  of  the  smaller  places 
throughout  Ontario  and  the  Eastern  provinces  state  that 
their  business  so  far  this  year  compares  favorably  with 
the  business  of  last,  and  previous  years.  In  some  cases 
the  volume  of  business  has  increased.  Hardware  jobbers 
report  that  business  is  holding  up  well.  Paint  manufac- 
turers have  secured  good  business  from  the  retail  hard- 
waremen.  The  weather  of  the  past  two  weeks  has  been 
unfavorable  for  good  business,  but  with  an  improvement 
in  weather  conditions  the  hardware  trade  should  be 
stimulated  to  a  great  extent. 

A  considerable  amount  of  building  is  now  under  way, 
and  the  demand  for  building  material  is  improving.  Sum- 
mer goods  are  beginning  to  move  and  will  move  rapidly 
with  the  advent  of  warmer  weather.  Quite  a  number  of 
price  changes  have  occurred  recently  and  in  most  cases 
have  been  in  a  downward  direction.  Collections  are  show- 
ing improvement. 


SWAT  THE  fly. 


Editorial  Briefs 


SCREEN  THE  house. 


WATCH  YOUR  credits. 


CLEAN  UP  AND  Paint  Up. 


MAKE  YOUR  STORE  the  king-pin  of  them  all. 

*  •         • 

ALBERTA  MERCHANTS  held  a  most  successful  con- 
vention— May  it  only  be  one  of  the  many. 

*  *         • 

SUCCESS  IN  merchandising  comes  through  keeping  the 
overstocks  down,  keeping  the  variety  up,  keeping  the  goods 
plainly  marked,  keeping  the  bargains  attractive,  keep- 
ing the  public  informed,  keeping  the  store  and  its  people 
clean — keeping  at  it  all  the  time. 


THERE  WERE  NEVER  better  opportunities  for  real  men 
than  there  are  to-day — but  for  the  incompetent  there  is 
no  place. 

INFORMATION  FROM  Halifax  wholesalers  indicate  a 
healthy  business  outlook  in  Nova  Scotia.  The  first  part  of 
the  year  compares  most  favorably  with  last,  and  1914  is 
expected  to  at  least  equal,  if  not  exceed  1913.  This  is  a 
hopeful  sign  and  indicates  trade  stability  in  the  far  east 
in  spite  of  the  temporary  stress  in  Canada  as  a  whole. 
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The  Art  of  Bringing  the  Public  Inside  to  Buy 

Methods  of  Merchandising  Have  Been  Altered  to  Conform  To 
the  Ideas  of  a  More  Advanced  Age — -Important  Part  Played  by 
Show  Windows — Three  Interesting  Displays. 


WHAT  the  retail  hardware  mer- 
chant wants  is  to  get  more  peo- 
ple inside  to  buy  - —  he  is  not 
worrying  so  much  about  those  who 
have  entered  the  store,  but  about  the 
crowds  that  are  passing  the  store  with 
possibly  little  or  no  thought  of  entering. 
To  bring  these  people  inside  he  must  de- 
pend to  a  great  extent  on  his  show 
windows.  An  authority  on  window  trim- 
ming recently  said,  ''Display  is  the 
salesman.  It  is  showing  the  goods  that 
sells  them.  Years  ago,  when  merchan- 
dising was  conducted  on  a  lower  plane 
— when  buying  at  a  store  was  a  matter 
of  bargaining  and  a  matching  of  wits 
and  lung  endurance  between  the  cus- 
tomers and  salesman,  display  was  not  so 
important.  Prices  were  marked  in  caba- 
listic symbols,  or,  if  in  plain  figures, 
subject  to  decline;  values  were  not  to  be 
taken  for  granted,  and  "seeing"  was  by 
no  means  "believing"  for  the  astute 
shopper.  Under  these  conditions  it 
was  but  natural  that  the  merchant  re- 
garded display  as  of  minor  importance. 
"But  times  have  changed  and  with  them 
the  methods  of  merchandising  have  been 
altered  to  conform   with  the  ideas  of  a 


more  advanced  age.  Prices  are  now 
marked  in  plain  figures — and  these 
figures  are  final.  Qualities  are  just 
about  what  they  purport  to  be,  and  any 
good  store  may  be  depended  upon  so  far 
as  values  are  concerned.  Practically 
every  store  guarantees  the  customer  sat- 
isfaction or  his  money  back.  Under 
these  favorable  circumstances  goods 
have  only  to  be  shown  properly  and  they 
will  sell  themselves. 

"And  so  it  is  that  in  the  modern  store 
display  has  become  the  chief  salesman. 
Goods  are  got  out  into  plain  sight 
wherever  that  is  possible.  Merchandise 
is  shown  in  glass  cases  and  cabinets,  in 
drawers  with  glass  fronts  and  as  many 
of  these  cases  and  cabinets  are  used  to 
get  the  goods  out  where  visitors  to  the 
store  cannot  help  seeing  them.  In  the 
newest  stores  illuminated  display  cases 
are  built  in  wherever  space  permits, 
and  special  cases  are  used  on  stairways, 
by  the  elevators — wherever  they  will  go. 
There  certainly  is  no  doubt  that  the 
modern  merchant  is  an  enthusiastic  be- 
liever in  display. 

"But  of  all  the  display  space,  that 
which    can   be   seen   from   the   sidewalk 


outside  the  store  is  of  the  greatest  value. 
Interior  displays  may  be  effective — but 
the  people  who  see  them  are  already  in 
the  store  ready  to  buy. 

"The  trouble  with  most  stores  is  that 
they  haven't  nearly  enough  show  win- 
dow space.  This  is  as  true  of  big  stores 
as  it  is  of  little  ones,  for  the  bigger  the 
store,  the  more  window  display  space  it 
requires." 

Accompanying  this  article  are  three 
window  displays  which  were  recently 
shown  in  the  show  windows  of  Canadian 
retail  hardware  firms. 

Sporting  Goods. 

One  of  the  illustrations  shows  a  sport- 
ing goods  display  arranged  by  Kerwood 
Bradbury,  with  the  Manville  Hardware 
Co.,  at  their  Prince  Albert,  Sask. 
branch.  Mr.  Bradbury  has  charge  of 
the  sporting  goods  department,  which  is 
largely  a  new  department  in  the  store. 
In  past  years  Mr.  Manville,  who  con- 
ducts stores  at  Shellbrook  and  Prince 
Albert,  Sask.,  has  dealt  heavily  in  rifles, 
shot  guns  and  ammunition  and  has,  it  is 
said,  ranked  among  the  large  buyers  of 
loaded  shells  in  the  West,  but  not  until 


Neat  display  of  sporting  goods,  by  Kerwood  Bradbury,  in  the  show  window  of 
the  Manville  Hardware  Co.,  Prince  Albert,  Sask. 
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the  present  year  did  he  take  up  a  full 
line  of  sporting  goods.  Mr.  Manville 
is  meeting  with  splendid  success  in  sell- 
ing sporting  goods,  and  attributes  not  a 
little  of  the  success  to  the  business  se- 
cured   through   the   display   window. 

The  accompanying  illustration  shows 
an  evenly  balanced  and  neatly  arranged 
display  of  baseball,  football,  and  tennis 
supplies,  swing  and  couch  hammocks,  etc. 
The  display  could  not  help  but  interest 
all  lovers  of  outdoor  sport. 
Tools. 

A  neat  display  of  tools  by  W.  Sehae- 
fer,  with  M.  Weichel  &  Son,  Waterloo, 
Ont.,  is  also  shown.  Much  taste  has 
been  exhibited  by  the  window  dresser 
in  arranging  the  tool  display.  Displays 
of  this  nature  are  always  particularly 
interesting  to  a  great  many  people.  In 
the  first  place,  the  mechanic  is  always  an 
admirer  of  a  neat  display  of  tools,  and 
will  often  be  induced  to  purchase  addi- 
tional tools  for  his  kit,  after  seeing  a 
display  of  this  kind.  In  addition  to  the 
full-fledged  mechanics  there  are  also 
many  apprentices,  gathering  kits  of 
tools,  and  their  patronage  is  very  de- 
sirable. Professional  and  business  men, 
manual  training  and  technical  school 
students  are  also  prospective  tool  pur- 
chasers who  may  often  be  influenced  in 
their  selections,  through  the  medium  of 
the  show  window. 

A  Novel  Display. 

The  spring  hardware  millinery  dis- 
play shown  was  arranged  by  W.  A.  Dop- 


Hardware  millinery  display  by  W.  A.  Dopson,  with 
Dunlop  &  Co.,  Pembroke,  Ont. 


son,  with  Dunlop  &  Co.,  Pembroke,  Ont., 
and  is  one  of  the  styles  of  displays  that 
has  novel  features  to  attract  the  atten- 
tion of  the  passer-by  to  the  store. 
Various  articles  found  in  the  hard- 
ware store  have  been  used  to  trim  the 
elaborate  styles  of  head  gear  shown. 
Several  splendid  displays  of  tools, 
household  goods,  etc.,  arranged  by  Mr. 
Dopson  have  appeared  in  Hardware  and 
Metal  in  the  past.  Occasionally  he  ar- 
ranges a  novel  display  such  as  the  one 
here  shown  in  order  to  create  a  slight 
sensation,  and  to  keep  the  public  thor- 
oughly interested  in  the  show  windows 
under  his  charge. 

An   old     window-trimmer     once  said, 
"The  show  window  is  the  index  to  the 


store,"  and  in  this  respect  he  was  cor- 
rect. The  show  window  is  also  the 
magnet  which  draws  people  into  the 
store,  but  the  dealer  must  not  forget  to 
have  the  magnet  loaded. 

@  _  _ 

DEVELOPING  THE   CLERK. 

A  good  many  trade  papers  just  now 
are  advocating  some  sort  of  training  in 
the  store  for  clerks. 

"A  school  of  instruction  for  the  sales- 
men and  clerks  in  your  store  will  pay 
you,  and  it  will  pay  the  clerks,"  says 
the  National  Bulletin.  "The  direct 
aim  of  the  school  is  to  educate  the 
clerk  in  a  knowledge  of  the  various 
articles  he  is  selling.  He  is  to  acquire 
a  technical  knowledge  without  a  prac- 
tical handling  of  the  raw  product  unless 
it  comes  into  his  possession  for  sale. 

"Here  are  some  subjects  upon  which 
the  proprietor  can  give  an  interesting 
and  instructive  talk.  Take  up  the  item 
of  wrenches,  ice-cutters,  tongs,  and  give 
such  information  as  you  desire;  as,  for 
instance,  as  having  the  clerks  name 
three  common  pipe  wrenches  and  the  ad- 
vantages of  these  three  over  those  of 
other  makes.  Then  elaborate  on  how 
pipe  wrenches  should  be  used,  and  in 
selecting  your  pipe  wrench,  what  points 
of  construction  should  be  considered." 

"What  the  proprietor  learns  at  such 
meetings  is  of  greatest  importance.  We 
We  mean  it!  He  realizes  how  young  and 
untried  his  clerks  are.  He  learns  that, 
better  than  condemning  them  in  his  mind 
for  not  taking  an  owner-like  interest  in 
a  business  they  don't  own,  is  to  discuss 
things  with- them  humanly  and  give  them 
a  chance  to  learn  details  outside  of  rush 
hours." 

Dominion  Incorporations. 

The  National  Rubber  Co.,  Ltd.,  capi- 
talized at  $500,000,  head  office  Hamilton, 
Ont.,  to  manufacture  and  deal  in  rub- 
ber products.  Incorporators:  G.  Wenig, 
D.  B.  Wood,  R.  W.  Long,  C.  L.  Boyd, 
F.  E.  Walker,  all  of  Hamilton. 


Using  Technical  Terms  on  Some  One  Who  Doesn't 
Understand  Them  Has  Only  One  Effect,  it  Antagonizes 
— People  Nowadays  Know  Something  About  Barter 
and  a  Whole  Lot  About  Value. 

By  a  Merchant. 


I  HAVE  a  matter  to  talk  about  to- 
day which  should  interest  all  of 
you,  said  the  Boss,  when  the 
staff  had  gathered  in  the  office.  I 
heard  a  conversation  the  other  day  be- 
tween one  of  you  and  a  woman  who  had 
come  in  for  an  electric  toaster.  Never 
mind  which  one  of  you  it  was.  You  are 
all  making  the  same  mistake  at  times, 
I  know,  so  you  can  all  take  the  lesson 
to  heart. 

This  salesman  was  trying  to  explain 
how  the  toaster  was  run,  and  I  could 
see  that  he  had  her  all  twisted  up  in 
mental  knots.  He  was  talking  away 
about  voltage  and  insulation  and  rolling 
electrical  terms  off  his  tongue  as  fast 
as  the  words  would  come.  Of  course, 
he  lost  the  sale.  That  woman  didn't 
know  anything  more  about  electricity 
than  that  it  ran  along  wires  and  was 
dangerous.  All  the  salesman  managed 
to  do  was  to  get  her  confused  and 
afraid  of  the  article.  'I  can't  remember 
all  that,'  she  probably  said  to  herself. 
'I  had  better  not  get  one  for  I'm  sure 
I  can't  run  it  right.' 

The    first    principle    of    salesmanship 
is  that  the  purchaser  must  be  brought  to 


"Why   do   they   let   that   man   run   between 
those  other  two?" 


understand  all  about  the  article.  Some 
people  can  be  cajoled  into  buying  some- 
thing they  don't  understand  sometimes; 
but  it  isn't  often.  The  average  person 
nowadays  knows  enough  about  the  fine 


art  of  buying  to  refuse  to  take  an  ar- 
ticle that  has  any  element  of  mystery 
about   it.     Mystery   spells   trickery. 

I  was  at  a  baseball  game  the  other 
daj,  and  had  the  misfortune  to  sit  near 
a  young  couple  who  persisted  in  talking 
so  that  I  could  hear  everything  they 
said.  The  girl  was  one  of  those  sweet 
young  things  who  know  nothing  and 
think  it  attractive  to  display  their 
ignorance.  She  asked  questions  about 
everything.  The  man  was  one  of  the 
hopeless  maniacs  called  Real  Fans,  who 
carry  long  tables  of  batting  averages 
around  in  their  heads  and  express 
themselves  in  a  language  called  diamond 
slang  which  sounds  to  the  uninitiated 
more  like  the  Cannibal  Island  tongue  or 
the  Papuan  patois.  The  dialogue  was 
running  something  like  this: 

Girl. — "Why  do  they  let  that  man 
run  between  those  other  two  with  the 
big  gauntlets" 

Man. — "  'Sthisway.  Griff  was  wind- 
ing up  for  a  spitter  and  Baker  started 
to  steal.  Griff  pulls  a  balk  and  shoots 
il  over  to  first.  Umpire  is  wise  and 
gives  a  base  to  the  runner.     See?" 

The  girl  didn't  see.  I  could  see  my- 
self that  she  was  getting  more  mixed 
every  time  he  gave  one  of  his  explana- 
tions. Finally  she  got  mad  clean 
through  and  insisted  on  being  taken 
home  at  the  end  of  the  eighth  when  the 
score  was  a  tie.  The  state  of  mind  of 
the  Real  Fan  showed  clearly  in  his  face. 
1  saw  that  the  course  of  true  love 
wasn't  going  to  run  very  smoothly  with 
that  pair  for  some  time. 

And  that's  the  outcome  every  time 
you  use  technical  terms  on  someone  who 
doesn't  understand  them.  It  has  only 
one  effect;  it  antagonizes.  Just  let  that 
thought  get  thoroughly  settled  in  your 
heads.  Fail  to  make  yourself  clear  and 
you  arouse  antagonism — if  not  to  your- 
self, to  the  goods  you  are  offering  for 
sale. 

Some  salesmen  go  on  the  idea  that  you 
make  sales  by  failing  to  satisfy  the  cus- 
tomer's desire  for  information.  They 
think  that  people  will  buy  'to  find  out 
about  it.'  Any  man  who  thinks  that 
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nowadays  is  on  a  steep  chute  to  failure 
with  the  course  well  greased. 

People  nowadays  know  something 
about  barter  and  a  whole  lot  about 
value.  They've  been  educated  by  ad- 
vertising and  have  been  canvassed  too 
often  by  agents  and  peddlers  and  sales- 
men (note  the  distinction),  so  that  they 
don't  fall  for  that  primary  class  trick 
any  more.  They  want  to  know  all  about 
what  you  have.  You've  got  to  convince 
them  that  it  is  worth  while  or  you 
might  as  well  be  trying  to  sell  window 
screens  to  the  keeper  of  the  Pyramids. 

When  I  was  going  through  school  I 
put  in  two  vacations  selling  five-volume 
sets  of  books,  Great  Men  of  History.  I 
had  a  carefully  prepared  talk  on  Julius 
Caesar,  Hannibal,  Plutarch,  Charle- 
magne and  others  of  like  kidney.  It 
seemed  to  me  that  a  talk  reeking  with 
culture  and  full  of  antique  lore  would 
be  just  the  thing  to  sell  those  books. 
People  wouldn't  know  anything  about 
Hannibal  and  Plutarch  and  their  curio- 
sity would  be  roused  to  boiling  point — 
to  the  $15  degree.  The  first  man  I 
tackled  was  a  hard-headed  old  retired 
auctioneer.  When  I  had  spun  off  about 
two  reels  of  my  sales  talk,  he  grunted. 


"He   was    talking    about    voltage,    etc." 

'Caesar  and  Homer  died  quite  a  good 

many   years   ago,    I    take   it,'    he    said. 

'They    don't    interest   me.      I   wouldn't 

pay  $15.00  to  read  about  dagos  and  such 

(Continued  on  page  66.) 


The  Retail  Handling  of  Poison  Preparations 

Retail  Hardwaremen  Should  See  That  Legal  Provisions  Govern- 
ing the  Sale  of  Wood  Alcohol,  Paris  Green,  Arsenate  of  Lead,  etc., 
Are  Observed — Extracts  From  Various  Acts. 


OFFICERS  of  the  Inland  Revenue 
Department  are  again  going  the 
rounds  in  an  endeavor  to  secure 
convictions  of  merchants  who  do  not 
live  up  to  the  letter  of  the  law  in  re- 
spect to  sales  of  poison  preparations. 
Merchants  not  observing  the  provisions 
of  the  various  acts  are  liable  to  heavy 
penalties,  and  ignorance  of  the  law  is 
not  accepted  as  an  excuse.  For  the 
benefit  of  our  readers  we  are  publishing 
extracts  from  acts  bearing  on  the  pois- 
ons usually  sold  by  hardwaremen. 

All  the  Provinces  come  under  the 
jurisdiction  of  the  Inland  Revenue  Act 
as  far  as  the  sale  of  wood  alcohol  is  con- 
cerned. The  following  sections  from  the 
Inland  Revenue  Act  gives  full  details 
regarding  the  law  governing  the  sale  of 
wood  alcohol. 

Sec.  266. — Every  person  who  uses 
spirits  containing  methyl  alcohol  in  any 
form  in  any  pharmaceutical  or  medicinal 
preparation  intended  for  internal  use, 
shall  be  liable  to  a  penalty  of  five  hun- 
dred dollars. 

Section  266  of  the  said  Act  is 
amended  by  adding  the  following  sub- 
section thereto — Every  person  who  uses 
methyl  alcohol  or  spirits  containing 
methyl  alcohol  in  any  form,  in  any 
pharmaceutical,  medicinal  or  other  pre- 
paration for  external  use  shall  affix  to 
the  vessel  containing  the  said  prepara- 
tion a  label  stating  in  black  letters  not 
less  than  one-fourth  of  an  inch  in  height, 
the  presence  of  methyl  alcohol  therein, 
and  every  person  violating  the  provis- 
ions of  this  subsection  shall  incur  a 
penalty  not  less  than  fifty  dollars  and 
not   exceeding   two   hundred   dollars. 

The  following  from  Section  10  should 
be  specially  noted  by  hardwaremen: — 
All  vessels  containing  wood  alcohol, 
whether  in  the  possession  of  the  manu- 
facturer or  other  person,  shall  have  af- 
fixed thereto  a  label  bearing  the  words 
"Wood  Alcohol  Poison,"  in  black  let- 
ters not  less  than  one-fourth  of  an  inch 
in  height.  Any  person  who  holds  in 
possession,  sells,  exchanges  or  delivers 
any  wood  alcohol  contrary  to  the  pro- 
visions of  this  section  shall  incur  a 
penalty  not  less  than  fifty  dollars  and 
not  exceeding  five  hundred  dollars. 

Ontario  Pharmacy  Act. 

The  following  from  the  Ontario  Phar- 
macy Act  relates  to  the  sale  of  Paris 
green  and  arsenate  of  lead : — 

Sec.  28. — No  person  shall,  (a)  sell  or 
keep  open  shop  for  retailing,  dispensing 
or  compounding  poisons,  drugs,  or  medi- 
cines,    except     patent     or     proprietary 


medicines  (subject  to  Section  42),  and 
except  turpentine,  epsom  salts,  cream  of 
tartar,  carbonate  of  soda,  bi-carbonate 
of  soda,  glycerine,  carbonate  of  mag- 
nesia, Rochelle  salts,  blue  stone,  cop- 
peras, saltpetre,  spirits  of  nitre,  rhubarb 
root,  solution  of  ammonia,  phosphate  of 
soda,  gum  camphor,  quinine  or  chloride 
of  lime,  or  sell  or  attempt  to  sell  any 
of  the  articles  mentioned  in  Schedule 
(A)  unless  registered  under  the  Act. 

Sec.  30  (1). — Nothing  in  this  Act  shall 
prevent  the  sale,  by  persons  not  regist- 
ered, of  Paris  green,  hellebore,  tincture 
of  iodine,  arsenate  of  lead,  carbolic  acid 
not  exceeding  a  five-per  cent,  solution 
and  London  purple,  if  such  articles  are 
sold  in  well-secured  packages  distinctly 
labeled  with  the  name  and  address  of 
the  person  preparing  or  putting  up  such 
packages  and  marked  "poison." 

The  foregoing  section  states  that 
Paris  green  or  arsenate  of  lead  can  be 
sold  if  put  up  in  a  well-secured  pack- 
age, distinctly  labeled,  etc. 

Section  33. — No  person  or  incor- 
porating company  shall  sell  any  poison 
either  by  wholesale  or  retail  unless  the 
box,  bottle  vessel,  wrapper  or  cover  in 
which  the  poison  is  contained  is  dis- 
tinctly labeled  with  the  name  of  the 
article,  and  the  word  poison,  and  if  sold 
by  retail,  then  also  with  the  name  and 
address  of  the  proprietor  of  the  estab- 
lishment in  which  such  poison  is  sold. 

With  reference  to  the  sale  of  wood 
alcohol  the  section  in  the  Ontario  Phar- 
macy Act  is  similar  to  the  one  in  the 
Inland   Revenue  Act. 

Quebec  Pharmacy  Act. 

Article  372  of  Bill  143.— All  vessels 
containing  wood  alcohol  whether  in  the 
possession  of  the  manufacturer  or  other 
person  shall  have  affixed  thereto,  a  label 
bearing  the  word  "Wood  Alcohol, 
Poison"  in  black  letters,  not  less  than 
Y-  of  an  inch  in  height.  Any  person 
who  holds  in  possession,  sells,  exchanges 
oi  delivers  any  wood  alcohol  contrary  to 
the  provisions  of  this  section  shall  incur 
a  penalty  of  not  less  than  fifty  dollars 
and  not  more  than  two  hundred  dollars. 

Article,  5,016  of  the  Quebec  Phar- 
macy Act. — Nothing  in  this  section  shall 
prevent  the  sale  by  persons  not  register- 
ed in  pursuance  of  this  section,  of  Pari? 
green  or  London  purple  so  long  as  said 
articles  are  sold  in  well-secured  pack- 
ages, distinctly  labeled  with  the  name 
of  the  article  and  the  name  and  address 
of  the  seller  and  marked  "Poison." 

5,017. — For  the  purpose  of  this  sec- 
tion the  proprietor  on  whose  behalf  any 
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.sale  is  made  by  any  clerk,  apprentice  or 
other  employee,  shall  be  deemed  the  sell- 
er, without  prejudice,  however,  to  tho 
liability  of  the  three  classes'  of  persons 
in  pharmacy  under  Article  5,023. 

Article  5,023. — Any  person  offending 
against  the  provisions  of  Article  5,009- 
5.016,  shall  incur  a  penalty  of  twenty- 
five  dollars  for  each  subsequent  offence 
tvith  costs. 

Saskatchewan  Pharmacy  Act. 

Wood  alcohol  is  not  mentioned  in  the 
copy  of  the  Saskatchewan  Pharmacy  Act 
sent  to  Hardware  and  Metal.  This  poison, 
however,  would  come  under  the  Domin- 
ion Act,  and  it  would  be  necessary  to 
have  all  vessels  containing  wood  alcohol, 
labeled  "Wood  Alcohol  Poison,"  in 
black  letters  at  least  y&  of  an  inch  in 
height.  Article  36  of  the  Saskatche- 
wan Pharmacy  Act  reads  as  follows: — ■ 
"No  person  shall  sell  any  poison  in 
Schedule  (A)  either  by  wholesale  or  re- 
tail, unless  box,  bottle  vessel,  wrapper 
or  cover  in  which  the  poison  is  contained 
is  distinctly  labeled  with  the  word 
"Poison,"  and  if  sold  by  retail,  then 
also  with  the  name  and  address  of  the 
proprietor  of  the  establishment  in  which 
such  poison  is  sold." 

We  note,  however,  in  Schedule  (A), 
that  it  states: — "Arsenic  and  prepara- 
tions and  compounds  thereof  (except 
Paris  Green)." 

In  Prince  Edward  Island  wood  alco- 
hol comes  under  the  Prohibition  Act. 
The  Pharmacy  Act  of  that  province  does 
jftot  include  Paris  green. 


ONTARIO     INCORPORATIONS. 

The  Ontario  Flexotile  Products,  Ltd., 
capitalized  at  $50,000,  head  office  To- 
ronto. 

Canada  Cut  Glass  Co.,  Ltd.,  capitalized 
at  $25,000,  head  office  Toronto,  to  manu- 
facture and  deal  in  cut  glass. 

Standard  Welding  Co.,  Ltd.,  capital- 
ized at  $3,000,  head  office  Hamilton,  to 
do  all  kinds  of  welding  of  iron,  steel, 
and  other  metals. 

The  Brockville  Paper  Box  Co.,  capi- 
talized at  $10,000,  head  office  Brock- 
ville, to  manufacture  and  deal  in  paper 
and  cardboard  boxes,  etc. 

The  St.  Thomas  Electrical  Co.,  Ltd., 
capitalized  at  $40,000,  head  office  St. 
Thomas,  to  manufacture  and  deal  in 
electrical  appliances,  etc. 

The  Canada  Chain  Co.,  Ltd.,  capital- 
ized at  $40,000,  head  office  Sarnia,  to 
manufacture  and  deal  in  lapweld  chain, 
electric  chain,  bolts,  nuts,  etc. 


Profitable  Publicity  for  the  Retail  Hardwareman 

Plan  for  Criticizing  Copy  as  Used  by  the  Copy  Chief  of  One 
Successfully  Advertised  Concern — Recent  Advertisements  of 
Canadian  Hardwaremen. 


HARDWAREMEN  frequently  ad- 
mit that  they  do  not  give  their 
newspaper  advertising  copy  the 
time  and  thought  which  it  really  de- 
serves. The  result  is  a  considerable  ad- 
vertising waste — and  in  many  cases  a 
very  expensive  one.  During  recent  years 
there  has  been  a  vast  annual  increase  in 
the  amount  of  advertising  space  used  by 
retail  hardwaremen.  For  the  merchant 
who  wishes  to  get  the  best  returns  from 
his  advertising  it  is  a  good  idea  to  fol- 
low the  plans  of  some  of  the  men  who 
have  made  a  study  and  a  success  of  ad- 
vertising. By  so  doing  needless  wastes 
can  often  be  eliminated  and  better  copy 
prepared. 

To  be  able  to  see  ourselves  as  others 
see  us — to  look  upon  our  advertisements 
with  the  probable  viewpoint  of  likely 
readers  —  would  eliminate  advertising 
waste  considerably,  and  also  help  attain 
greater  proficiency  Following  is  a  plan 
for  criticising  copy  as  used  by  the  copy 
chief  of  one  successfully  advertised  con- 
cern, that  brings  out  the  basic  principles 
which  make  for  all-round  perfection.  To 
answer  the  questions  truthfully  means 
better  advertising  with  more  assured  re- 
turns. 

1.  Is  it  true? 

If  the  statements  contained  in  the  ad- 
vertisement are  not  true,  the  man  who 
wrote  it  is  not  honest.  He  may  "get 
away  with  it"  for  a  while,  but  he  is 
bound  to  be  found  out,  but  his  career  as 
an  advertiser  is  over.  Once  the  confi- 
dence of  the  public  is  lost,  it  is  hard  to 
regain. 

2.  Is  it  too  broad? 

Your  ad.  may  be  true  for  the  most 
part,  but  may  claim  a  little  too  much,  or 
take  in  a  little  too  much  territory.  This 
includes  what  is  known  as  extravagant 
language. 

3.  Is  it  reasonable? 

Unless  what  you  say  is  reasonable  and 
believable,  it  is  likely  to  be  doubted. 
This  is  so  whether  the  ad.  be  true  or  not. 
I  know  of  one  firm  who  purposely  re- 
frained from  stating  all  that  a  certain 
machine  could  do.  They  knew  if  they 
published  the  entire  truth  it  would  not 
be  believed.  State  only  what  you  think 
will  be  believed. 

4.  Is  it  far-fetched? 

Do  not  use  an  example  in  your  ad. 
that  needs  an  explanation.  Do  not  use 
words,  phrases  and  headlines  which  have 
no  connection  with  the  matter  in  hand. 
That  is,  a-  common  fault  of  the  novice 
m  advertising,     i 

5.  Is  it  painfully  funny. 


If  you  want  to  become  a  successful 
ad-writer,  don't  try  to  be  funny.  Buying 
goods  and  paying  money  for  them  is  a 
serious  business.  If  people  want  jokes, 
they  know  where  to  look  for  them. 
Human  interest  in  an  ad.  does  not  mean 
wit. 

6.  Is  it  grammatical? 

Once  in  a  while,  but  not  often,  a  piece 
of  copy  gets  out  with  a  glaring  error  in 
its  grammar.  Some  copy-writers  expect 
the  boss  to  find  such  errors  and  correct 
them.  The  boss  usually  finds  a  way  out 
of  the  difficulty  by  getting  a  new  copy- 
writer. 


From  the  Hardware  Dept. 


Selected     Clothes    Pine— special 
100    for  8Hc 

3-LFeW    Clothes    Hone     Regular 
45° 


Step  .Laddnra — Made   of   good 
clean  stosk.  with,  pall  rest — 

4    atop — Special    750 

6   atop — Special    85° 

6    step— ."Special    950 

Oak        Sta.iMJd        Stop- Ladder 
Chalrs-^Regular    11.76. 
Special  81-49 


■ilng    Board*— Made    of    good 
ean   stock  Regular   8O0, 
>r  69c 

Sleeve    Board*   Tor  150 


Cotton    String    Floor    Modi 

Regular    60c,    for  35c 

Large   Size    Fibre   Wash    Tuts— 

Regular    11.75    for  81-45 


60    Feet   Cotton    Ctothee    Line- 
Regular    2»c,    for  IT* 


Clothes  Wrino.es,  n  i»oh  rub- 
ber rolls,  3  year  guarantee. 
Regular  $550.  Special   S3  98 


200  Only  Curtain  Stretchers, 
nickel  plated  brass  pins, 
with  stand.  Regular  $2.00 
and   $2.50.   for  81-35 

Fibre  Scrub  palls — Regular  75c   J 
for  '59c  ; 

Best  Tin   Wash    Boiler— Regular  1 
75c.    for  59=  I 


Well   Made  Corn   Brooms,  * 
r>    string.     Regular    *6e 
and   60c.   for  26° 

— ScroqpE'a    Bat«W«t. 


Ad.  of  Scroggies,  Ltd.,  Montreal,  Que. 


7.  Has  it  too  much  novelty? 

All  of  us  are  continually  trying  to  get 
something  new  into  our  ads.,  which  is 
right  and  proper,  but  there  is  such  a 
thing  as  too  much  novelty.  In  that  case, 
the  prospective  customer  may  be  so  in- 
terested in  the  appearance  of  the  ad. 
that  he  forgets  all  about  the  article  ad- 
vertised. Better  be  original  in  the  way 
of  describing  the  goods,  rather  than  in 
the  general  appearance  of  the  ad. 
•     8.  Does  it  knock? 

The  ad.  that  "knocks'1'  a  competitor's 
goods  or  service  is '  likely  to  prove  a 
boomerang.  The-  American  love  of  fair 
play  makes  "knocking"  in  an- ad. -out 
of  the  question.  Don 't  do  it.  It  is 
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neither  fair  nor  safe.  The  best  way  is 
not  to  mention  your  competitor.  In 
some  eases  the  public  doesn't  know  you 
have  a  competitor  until  you  mention  him 
in  your  advertising. 

9.  Are  there  superfluous  words? 
When  you  pay  15  cents  per  line  and 

upwards,  you  can  see  that  you  have  no 
room  for  superfluous  words.  Unneces- 
sary adjectives  are  often  used.  Some- 
times a  whole  phrase  can  be  cut  out. 
Phrases  can  often  be  reduced  to  a  single 
word.  Cut  your  long  and  involved  sen- 
tence into  two  or  three  short  ones.  You'll 
save  words  by  it. 

10.  Is  the  language  too  flowery? 

Beware  of  flowery  or  "flossy"  lan- 
guage. We  are  all  tempted  to  use  it  at 
times,  but  it  seldom  sells  goods.  People 
like  the  truth,  told  in  an  interesting  way, 
in  the  language  they  are  accustomed  to 
speak   and  hear. 

11.  Will  it  be  understood  by  the  aver- 
age reader? 

If  it  will  not,  write  it  again.  It  is  the 
average  reader  who  buys  the  most  goods, 
not  the  "high-brows"  nor  the  "low- 
brows." 

12.  Does  your  caption  "say  some- 
thing?" 

It  is  well  to  put  as  much  meaning  into 
your  headline  as  possible.  Study  the 
newspaper  headlines.  See  what  a  story 
they  tell  in  four  words.  Don't,  by  all 
that's  good  and  bad  in  advertising,  start 
your  ad.  with  a  current  phrase  or  say- 
ing, such  as  "I  should  worry."  These 
phrases  are  meaningless  and  will  turn 
people  of  intelligence  and  refinement 
sway  from  your  ad. 

13.  Have  you  put  the  "punch"  in? 
This  is  sometimes  referred  to  as  the 

"kick,"  and  means  the  summing  up  or 
the  appeal  to  buy.  Without  it,  the  ad.  is 
flat.  There  seems  to  be  something  miss- 
ing. It  may  be  a  mere  suggestion,  as: 
"There's  a  photographer  in  your  town," 
or  it  may  be  in  the  form  of  a  question, 
as:   "Have  you  a  Bell   telephone?" 

14.  Is  the  first  sentence  worth  read- 
ing? 

Make  your  first  sentence  a  strong 
one,  and  don't  make  it  too  long.  Many 
otherwise  good  ads.  fail  to  secure  a  read- 
ing, and  fetch  up  in  the  "also-ran" 
class  because  they  get  a  poor  start. 

15.  Are  punctuation  and  spelling  cor- 
rect? 

If  you  make  an  error  in  these,'  the 
reader's  confidence  is  weakened  in  what 
you  have  to  say.  '  Don't  be  afraid  to 
use  the  dictionary. 


HARDWARE    AND     METAL 


16.  Is  the  construction  of  the  sen- 
tences smooth? 

This  simply  means  is  the  ad.  easy  to 
read  and  easy  to  understand.  Short  sen- 
tences and  plain  words  will  help.  Re- 
member that  everybody  does  not  pos- 
sess a  high  school  education,  and  very 
few  are  mind-readers. 

17.  Is  the  ad.  likely  to  start  a  contro- 
versy ? 

If  it  is,  better  think  twice  before  you 
publish  it.  A  controversy  is  an  easy 
thing  to  start,  but  hardly  a  wise  thing. 
The  starter  of  it  usually  comes  in  sec- 
ond best. 

18.  Is  it  contrary  to  the  policy  of  the 
house? 

Every  organization  has  a  policy.  That 
policy  may  be  an  unwritten  law,  but  it 
sets  forth  certain  things  which  must  not 
be  mentioned  in  the  advertising.  If  the 
copy-writer  desires  to  avoid  unpleasant 
interviews  with  the  powers  that  be  he 
will  study  the  house  policy  and  avoid 
clashes  with  it. 

19.  Is  there  too  much  copy  for  the  size 
of  type  desired? 

If  you  want  the  printer  to  be  your 
friend,  and  this  is  highly  desirable,  you 
will  write  the  copy  to  fit  the  space. 
Study  it  out.  There  are  several 
methods. 

20.  Is  the  illustration   dignified? 

The  same  thing  applies  here  as  was 
said  of  "painfully  funny"  copy.  Don't 
spend  good  money  for  space  and  fill  it 
up  with  so-called  funny  pictures.  It's 
the  mark  of  the  novice. 

21.  Does  it  tell  a  story,  per  se? 

Your  illustration  should  at  least  iden- 
tify the  line  of  business  it  is  supposed  to 
advertise.  If  it  does  not,  choose  some- 
thing else. 

22.  Does  it  fit  the  copy? 

Some  folks  who  write  advertisements 
evidently  think  any  picture  will  do  so 
long  as  it  is  a  picture.  That's  why  we 
see  a  picture  of  a  pretty  girl  used  to  ad- 
vertise building  brick,  or  a  photograph 
of  a  man  with  whiskers  used  to  adver- 
tise flour.  Avoid  stock  cuts.  An  ex- 
perienced ad-reader  will  recognize  one 
ten  feet  away. 

23.  Is  it  pleasing? 

Your  illustration  may  be  very  appro- 
priate, but  be  slow  in  using  it  if  it  car- 
ries an  unpleasant  suggestion.  The 
reader  does  not  like  to  have  his  senses 
shocked.  Some  ads.  I've  seen  have  been 
little  short  of  repulsive. 

24.  Does  the  ad.  "look  good"  to  you? 
If  you  feel  that  something  is  not  just 

right  about  it,  put  it  on  the  operating 
table  and  turn  the  X-ray  on.  It  isn't 
safe  to  take  a  chance  on  that  something. 

25  Would  you  read  it  in  a  newspaper 
if  you  had  not  written  it? 

Look  the  ad.  over  from  the  standpoint 
of  the  ordinary  newspaper  reader.  For- 
get that  you  wrote  it.  Imagine  that  it 
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Sinclair's  Hardware 

Heavy,  Shelf  and  Builders'  Esrdware, 

Tin  and  Granite-ware,  Stoves  and 

Ranges,  Sporting  Goods,  Eav- 

troughing.Rooflng.Plumb- 

ing  and  Furnace  Work 

BELL  PHONE,  30   BRUCE  PHONE,  11 


Clean  Up 

and 

Paint  Up 

If  Your  Building  Needs 
Paint,  Paint  Now 


Paint  that  is  good  paint 
is  not  an  expense— ^tt  is  \ 
an  investment. 
You  don't  have  to  worry 
abont  what  kind  of  paint 
to  buy  —  we  have  done 
all  that  for  you  by 
stocking  LOWE  BRO- 
THERS' PAINT,  the 
best  that  money  can  buy, 
and  it  costs  you- no  more 
tban  a  cheap  paint. 


!    PRICES :    Pt.,  35c ;  Qt.,  65c ;  1-2  QtaX.,  $1.25 


A  Household  Necessity 

PRICES: 
10c,  18c,  30c,  50c,  90c 

Renews  everything  from  cellar  to  garret.  We 
have  it  in  21  colors  and  natural.  Jap-a-tac 
GraiuiDg  Tools  at  50c. 


ALABASTINE 

tVAL'     COATING. 

Abbas  tine  makes  a  coaV 


Imlnut  and   sweet- 

AUbjMstine  should  »•• 

nsed  on  every   part  of  a 

huiWiop.to  fcewlutened, 

tinted,  paintnd,  var"i»h- 

*■!,  filled,  pniined  or  papered,  froi 

to  roof,  o.itsi.le  and  in  ;    it   ~ 

paint.  Tarnish  amj    paper,  but   makes  a 

bet'erfinish  alone  for  walla. 

Sixteen  Fashionable  Tints  and  Wbit* 


For  Tinting  and  Decor- 
ating we  can  supply  you 
with 

Church's 
Alabastine 


1  11  -■■■!  ondei 


We  hare  also  a  splendid  stock  6f  other  Varnishes— No.  1  Coach,  Hard 
CHI,  Qnlck  Action,  Durable  Floor,  Unotenni,  White  Damar.  etc.  Boiled 
and  Raw  OH,  Elepbaot  Genuine  White  Lead,  and  Dry  Colon. 

Brushes 

Whit*  Wash  Brushes 25c  to  $3.00 

Paint  and  Varnish from  5c  to  $2. 00 

Notice  re  Parcel  Post 

Wub  the  inauguration  of  the  Parcel  Post  system,  you  will  find  this  list 
of  service  to  yon.  We  will  be  able  to  serve  onr  customers  withia  a  ra-Jius 
of  m  miles  of  PaUley  «'  the  following  rates  : 

i-lb.  parcel,  5c.  alb.  parcel,  6c.  3-lhu  parcel,  7c. 

4  "        «c  5  "      IOC-  6  "       "«• 

7  **       14c.  8  "       16c.  9  "        l8c 

10-lb    parcel,  20c. 
Aay  goods  yon  may  require,  just  telephone  Bell  30  or  Brace  11,  and  re- 
ceive goo-la  by  return  mail. 


WfwwWs^ 


Motorists ! 


Tires!   Tires! 
Tires ! 


Having  the  agency  for  INDEPENDENT,  GOODYEAR  and   DCNXOP 
tires,  we  can  sopply  yon  with  that  particular  tire  yon  want. 

PREST-O-LITE 

We  have  been  appointed  agents  for   Preat-o-lite,   tbe  only  satisfactory 

lighting  for  ypar  oar.     New  tanks  and  recharges  carried  in  stock. 

Be  careful  In  yonr  selection  of   Oils   and    Lubricants   for   your   engine, 

transmission,  sad  differential.     We  carry  only  tbe  best  grades  of  oils  and 

lubricants. 

GASOLINE  is  aootber  important  factor.    It  baa  to  be  clean  and  free 

fiom  carbon.     Onr  method  of  handling  and  •training  makea  it  clean,  as 

does  oar  buying  insure  yon  of  a  good  grade,  and  at  the  right  price. 


Accessories 


We  carry  a  good  snpply  of  Batteries,  Spark  Plngt,  Tire  Tester*,  Chains, 
ri„  Dcagb,   French  Chalk,    Enead-it,  Gauntlets,    Gasoline  Surer)  and 
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is  the  ail.  a  competitor  wrote.     If  it  still 
looks  all  rig-lit,  it  must  be  good. 

26.  Deep  clown  in  your  own  heart  do 
you  think  it  is  a  good  ad.? 

That  is  the  final  test.  You  may  con- 
vince others  that  it  is  a  good  ad.,  but 
unless  you  can  convince  yourself,  you 
are  making  a  mistake. 

If  your  ad.  successfully  passes  all 
these  tests,  you  are  justified  in  trying  it 
on  the  public. 

The  accompanying  reproductions  show 
hardware  advertisements  which  have  re- 
cently appeared  in  Canadian  news- 
papers. 

The  advertisement  of  Sinclair  &  Co., 
Paisley,  is  an  ad.  that  would  attract  the 
attention  of  the  readers.  Several  lines 
are  featured,  the  use  of  illustrations  is 
a  commendable  feature.  An  appeal  is 
also  made  to  farmers  to  make  use  of  the 
recently  inaugurated  parcel  post  system. 

Scroggies,  of  Montreal,  are  featuring 
a  number  of  lines  of  household  goods. 
In  this  ad.  as  in  the  others  illustrations 
have  been  used  and  prices  quoted. 

There  is  a  strong  tendency  on  the 
part  of  hardware  merchants  to  make 
liberal  use  of  illustrations  and  to  quote 
prices  in  newspaper  advertisements. 
Both  are  excellent  features  and  should 
be  encouraged  especially  when  such 
lines  as  those  shown  in  the  reproduced 
ads.  are  being  offered  to  the  public. 
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KODAKS   IN   HARDWARE    STORES. 

Drug  and  stationery  stores  have  had 
the  kodak  and  photographic  supply  busi- 
ness pretty  much  to  themselves.  A 
medium-sized  town  hardware  proprietor 
in  Iowa  took  notice  of  this  state  of 
affairs.  He  decided  to  take  a  flyer  in 
the  line.  His  first  purchase  was  about 
$60.  Eleven  months  later  an  inventory 
showed  that  the  amount  of  stock  on 
hand  totaled  $100,  while  the  books  re- 
vealed the  very  pleasing  information 
that  the  department  showed  purchases 
for  the  period  mentioned  to  an  exact 
total  of  $988.75. 

Writing  to  the  Hardware  Age,  that 
particular  dealer  opines: — 

"We  don't  believe  that  anyone  could 
possibly  get  stuck  with  this  line  if  there 
is  not  one  in  the  town.  They  will  also 
find  that  the  people  who  have  kodaks 
will  use  twice  as  many  supplies  after  an 
agency  is  in  the  town  than  they  did  be- 
fore. And  last,  but  not  least,  is  the  pro- 
fit the  entire  line  shows.  Nearly  every 
item  will  show  a  profit  of  50  per  cent. 
There  are  two  items  that  show  less,  and 
they  show  25  per  cent.  Now  you  can 
figure  for  yourself  how  much  profit  we 
have  made  in  one  year,  as  we  have 
turned  our  stock  nearly  twice  a  month ; 
but,  to  be  real  safe,  we  will  say  IV2 
times  each  month.  What  better  could 
anyone    wish    for? 
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New  Canadian  Patents 


New    Canadian   Patents 

No.  152,993. — John  Walker,  Toronto,  On- 
tario,  Canada,   6th   January,   1914;   6 
years.    Filed   26th      September,   1913. 
Receipt  No.  229,401. 
Claim. — 1.  A    horseshoe    comprising    a 
body  having  heel,  toe  and  intermediate 
bosses,   removable   caulks  fitted  to   said 
heel   and   toe,     bosses     and      fastening 
blocks   rigidly    securing   said   caulks   to 
said  bosses. 

No.  153,046.— John  Percival  Cullen,  To- 
ronto, Ontario,  Canada,  13th  January, 
1914;  6  years.  Filed  5th  April,  1913. 
Receipt   No.  222,795. 
Claim. — 1.    A  flue  cleaner  comprising 
a  cleaner  rod,  flue  cleaner  heads  mounted 
thereon,    arched    springs    connecting  the 
heads    together,    and    V-shaped    circular 
blades  mounted  on  the  arched   springs, 
as  and  for  the  purpose  specified. 
No.   153,057. — Amelia  Guernsey,     North 
Bay,   Ontario,   Canada,   13th  January, 
1914;  6  years.    Filed  12th  September, 
1913.   Receipt  No.  228,882. 
Claim. — 1.  A  caster  comprising  a  disk 
or    body    portion    having      an      opening 


therein,  a  bearing  member  upon  the 
lower  surface  of  said  disk,  a  backing 
member  upon  the  upper  surface  thereof, 
a  headed  bolt  or  stem  extending  through 
the  disk,  and  means  co-operating  there- 
with for  securing  a  caster  to  an  article 
of  furniture. 

No.  153,087.— The  Anthony  Wire  Fence 
Company  of  Canada,  Limited,  Walker- 
ville,  Ontario,  Canada,  assignee  of 
Daniel  P.  Anthony,  Tecumseh,  Michi- 
gan, U.  S.  A.,  20th  January,  1914;  6 
years.  Filed  24th  July,  1913.  Re- 
ceipt No.  227,183. 

Claim. — 1.  A    fence    post,    comprising 
a  sheet  metal  blank  having  the  opposite 
edge   portions   thereof  slitted   to     form 
bendable    tabs    upon    opposite    sides    of 
a  horizontal  line,  said  blank  being  formed 
into    an    open    cylinder   with    its    edges 
spaced,  and  said  tabs  being  bent  about 
the   fence   wire   respectively   above   and 
below  the  same  to  secure  the  latter  and 
to  stay  the  cylinder. 
No.    153,163.— William    Oreenspaw,    To- 
ronto, Ontario,  Canada,  20th  January, 
1914;  6  years.  Filed  3rd  October,  1913. 
Receipt  No.  229,641. 


Claim. — 1.  A  window  cleaning  de- 
vice, comprising  a  metal  frame  formed 
in  U  shape  comprising  parallel  side 
bars,  loops  formed  on  the  ends  of  said 
sidebars,  as  and  for  the  purpose  speci- 
fied. 

No.  153,190.— John  Frank  Rodgers, 
Athabasca  Landing,  Alberta,  Canada, 
20th  January,  1914;  6  years.  Filed 
10th  March,  1913.  Receipt  No.  221,- 
559. 

Claim. — The  combination  with  a  trap 
comprising  a  base  plate,  jaws  pivotally 
mounted  thereon,  a  spring  member  de- 
signed to  actuate  the  said  jaws  and  a 
captive  member,  of  a  cross  bar  rigidly 
fixed  to  the  said  base  plate  and  having 
an  orifice  through  its  outer  end,  a  catch 
member  pivotally  mounted  on  said  cross 
bar,  a  platform  rigidly  attached  to  the 
said  catch  member  and  adapted  to  be 
located  below  the  catch  member,  and  a 
bait  hook  fixed  on  the  upper  face  of 
such  platform,  as  and  for  the  purpose 
specified. 

(Continued   on   Page   65.) 


No.  153,087.    Fence  Po.t.      Poteau  de  cloture.  No.  153.046.    Flue  Cleaner. 


No.   153,057.     Caster.      Galet. 


No.  153,306.    Radiator.      Calorifere. 


No.  153,163.    Window  Cleaner. 

Nettoyeur  de  lenelr 


No.  153,358.    Screened  Window. 

Ch&ssls  d  moustiquaire. 


k,     ^ 


No.  152,093.    Horseihoe.     Fer  a  cheval. 


$ 
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No.  153,190.    Animal  Trap.      Piigc. 
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Making  a  Strong  Plea  for  Price   Maintenance 

One  Price  in  All  Stores  at  One  Time — An  Article  Dealing  With 
Uniform  Standardized  Products  on  Which  the  Manufacturer  Has 
Tried  to  Name  a  Uniform  Price. 

By  William  Hard,  in  Everybody's  Magazine. 


Conspiracy  Price? — By  No  Means,  so 
But  here  are  the  officers  of  the  Miles 
Company  about  to  put  their  "Restora- 
tive Tonic"  on  the  market  and  about  to 
name  its  price.  Have  they  a  monopoly1? 
Do  they  control  their  market  ?  Can  they 
name  a  monopoly  price?  There  are  about 
a  thousand  reasons  why  they  can't. 
There  are  about  a  thousand  other  tonics 
eager  for  business.  That's  all.  And  the 
officers  of  the  Miles  Company  don't  say 
two  dollars  for  their  "Restorative 
Tonic."  They  say  one  dollar,  and  are 
glad  to  get  it. 

If  the  Miles  Company  entered  into  a 
secret  conspiracy  with  all  the  other 
manufacturers  of  medicines  in  the 
United  States  and  named  a  conspiracy 
price,  a  monopoly  price,  on  their  pro- 
ducts, why,  then,  it  would  be  a  case  for 
the  Attorney-General  of  the  United 
States.  It  would  not  be  the  case  we  are 
looking  at  here. 

Here  we  are  defending  an  absolutely 
competitive  thing — the  right  of  the  indi- 
vidual manufacturer,  all  by  himself,  in 
a  competitive  market,  to  name  the  retail 
price  of  his  own  individualized  property. 
At  present  he  sends  that  property,  his 
own  product,  which  he  himself  made,  out 
into  the  retail  market  and  there  sees  it 
used  to  injure  him  and  to  injure  and 
confuse  the  public  in  at  least  three  dif- 
ferent ways,  all  equally  weird. 

I  distinguish  three  families  or  species 
of  price-cutting.  You  see  all  of  them 
every  day. 

First,  there  is  "common  or  cut-throat" 
price-cutting. 

This  is  simply  a  blind  rage  among  re- 
tailers. It  can  be  as  bad  for  them  as 
for  the  product  they  are  cutting.  It 
killed  McLaughlin's  "4  X"  coffee;  but 
it  killed  it  only  after  thousands  of  re- 
tailers had  been  selling  it  for  months 
without  a  profit.  They  had  been  convey- 
ing McLaughlin's  "4  X"  coffee  to  the 
public  without  charging  the  public  any- 
thing for  that  conveying  work.  Which 
is  mere  madness — a  frenzy  spreading 
from  one  retailer  to  another — a  circular 
insanity.  It  condemns  itself  at  sight, 
and  it  explains  why  the  mass  of  retailers 
are  in  favor  of  the  one-price  system — 
in  order  to  protect  themselves  against 
themselves. 

There's  no  use  trying  to  think  that 
it  is  prosperity  for  one  section  of  the 
public   to   have   another    section     doing 


Continued  from  Last  Issue. 

mething    for    it    for    nothing.      That 
doesn't  work. 

Just  as  it  is  bad  for  the  country  to 
have  its  labor,  or  any  part  of  its  labor, 
constantly  employed  at  less  than  a  fair  " 
wage,  so  it  is  bad  for  it  to  have  its  busi- 
ness, or  any  part  of  its  business,  con- 
stantly transacted  at  less  than  a  fair 
profit.  It  is  unscientific  in  principle  and 
demoralizing  in  result. 

McLaughlin's  "4  X"  coffee  disap- 
peared in  a  landslide  of  anonymous  bulk 
coffee.  The  jobbers  said  to  the  retailers: 
"Can  you  ever  get  the  public  back  up  to 
paying  a  reasonable  price  for  '4  X'?" 
"We  can  not,"  said  the  retailers.  "Now 
on  this  bulk  coffee,"  said  the  jobbers, 
"you  can  charge  a  good  price.  You 
can  charge  what  your  customers 
ought  to  pay.  There  is  no  standard  re- 
tail price  for  it.     Suit  yourself." 

These  killings  and  cripplings  of  stan- 
dard products  (which  the  ultimate  con- 
sumer had  bought  with  eagerness  at  the 
regular  price)  are  a  direct  injury  to  the 
public.  But  the  indirect  injury  is  even 
more  important.  I  call  it  indirect  only 
because  it  does  not  come  to  the  surface 
quite  so  soon.  This  indirect  injury  is 
the  one  that  follows  on  every  kind  of 
"unfair  competition"  in  any  line  of 
business.  It  is:  One  more  force,  one  more 
artificial  force,  added  to  the  movement 
leading  toward  concentration  of  capital, 
toward  bigness,  toward  control  by  the 
few. 

In  the  bosom  of  the  second  family  or 
species  of  price-cutting,  you  will  begin 
to  see  that  force  at  work. 

This  second  variety  of  price-cutting  is 
"Vicarious"  price-cutting.  You  cut  the 
prices  of  well-known  products,  while  you 
carefully  do  not  cut  the  prices  of  many 
products  which  are  not  well  known. 

For  instance,  you  offer  to  sell  Kolynos 
tooth-paste  at  three  tubes  for  forty-six 
cents.  I've  seen  that  particular  price 
several  times.  A  fraction  more  than 
fifteen  cents  a  tube.  The  lowest  whole- 
sale price  is  fourteen  and  a  quarter  cents 
a  tube.  You  are  losing  money.  The 
public  doesn't  know  that.  But  it  knows 
that  three  tubes  of  Kolynos  for  forty-six 
cents  is  a  bargain,  and  it  perceives  that 
you  are  a  wonderful  merchandiser. 

You  take  this  bargain,  this  tribute  to 

your  merchandising  skill,  and  you  place 

it    in   your   page    advertisement   in   the 

Sunday  paper.        Perhaps  you  place  it 
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next  to  your  statements  about  the  values 
of  things  which  have  no  established 
known  values — say,  your  new  offerings 
in  fur  coats.  That  wouldn't  be  a  bad 
idea.  If  you're  a  wonderful  mer- 
chandizer  on  Kolynos,  perhaps  you're  a 
wonderful  merchandiser  on  fur  coats. 
Not  a  bad  idea  at  all.  And  it  pays.  The- 
public  does  actually  bite  on  it. 

As  for  poor  Jenkins,  back  in  New 
Haven,  pumping  Kolynos  into  tubes,. 
he's  only  the  manufacturer.  Let  him 
yelp.  He  made  Kolynos  in  order  to- 
throw  a  bargain  rose-light  on  those  fur 
coats.  I 

One  of  the  biggest  New  York  depart- 
ment stores  had  a  sale  not  long  ago  of 
Gillette  razors  at  $1.95.  Some  more 
wonderful  merchandising.  Even  with  a 
special  price  from  the  manufacturer  the 
store  lost  more  than  a  dollar  on  every 
razor  it  sold.  It  might  better  (scienti- 
fically speaking)  have  given  each  cus- 
tomer one  new  silver  dollar  to  persuade 
him  not  to  buy  a  razor. 

Is  that  really  merchandising  at  all? 
Some  day  the  primitive  barbarousness  of 
it  will  appear  to  us  clearly,  and  we  will 
look  at  it  as  we  now  look  at  the  haggling 
ir  the  market  stalls  of  Cairo  and 
Damascus. 

The  only  reason  for  it,  manifestly,  is 
to  get  the  consumer  into  the  store  and 
then  sell  him  something  else  besides.  It's 
not  business.  It 's  a  guessing  game.  The 
wary  customer  tries  to  buy  only  bar- 
gains, and  make  his  get-away.  The  still 
warier  merchant  knows  that  he  won't 
be  able  to  make  his  get-away  without 
falling  into  some  other  purchase.  And 
the  size  and  pomp  of  the  magnificent 
building  in  which  the  thing  is  done 
proves  that  the  merchant  is  right. 

The  Supreme  Court  of  Washington 
did  not  hesitate  to  take  judicial  notice  of 
this  fact.  It  said  "It  is  a  fallacy  to 
assume  that  the  price-cutter  pockets  the 
loss.  The  public  makes  it  up  on  other 
purchases." 

I  will  illustrate  those  "other  pur- 
chases next  month.  At  present  I  only 
say  that  a  store  has  no  right  to  shed  a 
glow  of  borrowed  glory  on  its  own  mer- 
chandising by  setting  fire  to  the 
businesses  of  standard'-product  manu- 
facturers. 

Recently  the  advertisement  of  a  Chi- 
cago department  store  appeared  in  a 
Chicago  newspaper.     At  the  head  of  it 
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you  will  see  an  interesting  statement 
about  the  Ingersoll  watch.  It  is  to  be 
sold  at  sixty-five  cents. 

Farther  down  you  will  see  that  bar- 
gains are  also  offered  in  wash  goods,  in 
silkoline  and  in  gloves.  But  whose  wash 
goods?  Whose  silkoline1?  Whose  gloves? 
I  don't  know.  But  these  commodities 
are  all  said  to  have  been  reduced  in 
price  from  certain  higher  levels  and  to 
be  now  selling  at  certain  lower  levels. 
That's  good.  Let  it  be  so.  I  don't 
doubt  it.  But  I  don't  know  it  straight 
off,  of  my  own  knowledge.  I  am  un- 
aware of  the  manufacturer  and  the 
brands.  And  I  am  unaware  of  the  form- 
er prices. 

How  wise  then  to  start  off  with  the 
Ingersoll  watch!  The  Ingersoll  watch  at 
65c!  There's  something  to  carry  instant 
conviction  to  the  thrifty  breast.  It  will 
make  trouble,  of  course,  for  the  Ingersoll 
Company  with  every  other  retailer  in 
tdwn.  People  who  paid  a  dollar  for  an 
Ingersoll  watch  at  the  store  of  X.  Y. 
Jones,  will  go  back  to  Jones  and  demand 
a  -  refund  of  thirty-five  cents.  They 
will  insult  Jones  earnestly.  Jones  will 
stutteringly  but  most  truthfully  try  to 
explain  that  he  himself  had  to  pay  the 
Ingersoll  Company  more  than  sixty-five 
cents  in  order  to  get  the  watch  into  his 
store  to  sell.  It  won't  do  any  good. 
They  won't  believe  him. 

"Do  you  think,"  they  will  say,  as  they 
always  say,  "that  the  department  stores 
do  business  at  a  loss?"  They  do  not 
know  that  doing  business  at  a  loss  is 
•current  approved  practice. 

In  the  meantime,  the  Ingersoll  people 
themselves  will  be  frantic.  They  will 
send  employees  of  theirs  to  your  sale  to 
buy  back  as  many  of  their  own  watches 
from  you  as  they  possibly  can.  They 
will  do  anything  to  stop  that  sale.  Never 
mind.  Laugh  at  them.  They  do  deserve 
a  laugh.  Who  built  up  the  word  "Inger- 
soll" so  that  it  would  inspire  interest 
and  confidence  at  the  head  of  a  column? 
They  did.  Who  owns,  in  law,  the  repu- 
tation, the  good-will,  of  the  word  "Ing- 
ersoll?" .  They  do.  Who's  getting  the 
benefit  of  it  right  now?    You  are. 

So,  by  easy  stages,  you  pass  into  the 
third  form  of  price-cutting.  This  in 
"Incurable  or  Habitual"  price-cutting. 
Ydu  no  longer  do  it  just  because  you 
got  into  a  quarrel  with  some  other  re- 
tailer. You  no  longer  do  it  just  for  a 
single  sudden  sale.  You  do  it  as  a 
policy,  a  steady  policy. 

At  this  point  the  relation  between 
price-cutting  and  the  recent  rapid  and 
amazing  concentration  of  capital  in  the 
retail  business  becomes  clear  enough 
for  anybody. 

To  do  "vicarious"  price-cutting  or 
"Habitual"  price-cutting  in  a  really 
statesmanlike  and  effective  way,  you 
must  be  big.  You  must  be  willing  to  lose 
money,  if  necessary,  not  only  on  a  few 


articles  but  on  whole  classes  of  articles, 
or.  whole  departments  of  your  business. 
And  you  must  convey  the  news  of  your 
bargains  to  the  public  by  the  pageful  in 
a  manner  so  conspicuous  and  so  broad- 
cast as  to  make  an  unrefillable  dent  in 
the  public's  mind.  In  other  words,  you 
must  go  in  for  losses  and  you  must  make 
these  losses  expensively  and  famously 
known. 

But  what  is  this?  It  is  the  familiar 
weapon  of  mere  size  against  smaller 
competitors.  It  is  not  a  competition  in 
commodities.  It  is  a  competition  in 
jnoney. 

I  shall  describe  the  concentration  of 
capital  in  the  retail  field  next  month. 
The  department  store,  drawing  business 
away  from  the  neighborhood  store;  the 
"chains"  of  special  stores,  with  fifty 
stores,  a  hundred  stores,  several  hundred 
stores,  in  one  chain,  under  one  manage- 
ment; the  linking  together  of  these 
chains;  the  appearance  of  chains  not 
merely  of  special  stores  but  of  depart- 
ment stores;  the  growth  of  mail-order 
houses,  distributing  goods  to  all  parts 
of  the  United  States  from  one  central 
city,  doing  a  business  —  one  of  them 
alone— of  about  $100,000,000  a  year. 

I  do  not  criticize  this  movement  in  it- 
self and  I  do  not  criticize  the  men  be- 
hind it.  I  do  not  attack  them.  I  have 
been  very  unfortunate  in  my  life.  I 
have  never  met  any  villains.  Quite  to 
the  contrary.  My  experience  is  that  if 
any  human  institution  is  broadly  thriv- 
ing, whether  it  be  the  chain-store  idea  or 
the  Socialist  party,  the  men  behind  it, 
"on  the  whole,"  and  "by  and  large," 
and  "taking  one  consideration  with  an- 
other," are  honest  and  sincere.  If  thev 
weren't  their  consciences  would  ruin 
their  stomachs,  and  they  and  their  do- 
ings would  cease.  I  have  observed  the 
human  conscience,  especially  in  its  effect 
or.  the  human  stomach,  and  I  have  great 
confidence  in  its  universality  and  its 
omnipotence. 

I  therefore  do  not  question  the  mora- 
lity of  the  concentration  movement  in 
the  retail  field.  Nor  do  I  question  for 
that  matter,  its  necessity.  But,  query: 
Would  it  have  gone  so  far  as  it  has  if 
all  the  surrounding  circumstances  had 
been  right?  And  would  it  keep  on  going 
so  fast  as  it  does  if  those  surrounding 
circumstances  were  made  right  now? 

But  let  that  go  over. 

Here  I  have  one  final  question  to 
answer  about  the  one-price  system  for 
standard  products. 

Suppose  the  Stevens  bill,  now  in  Con- 
gress, should  pass.  Suppose,  by  that 
means  or  by  any  other  means,  it  were 
made  possible  for  the  manufacturer,  in 
interstate  commerce  to  readily  bind  the 
retailer  to  retail  his  product  at  one 
price.  Might  he  not  ask  an  "exorbit- 
ant" price? 

Yes,  he  might. 
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Let  the  Public  Determine  Profits. 

But  he  can  ask  an  exorbitant  price 
now.  He  has  a  perfect  right,  always  has 
had,  and  always  will  have,  to  sell  his 
product  out  of  his  factory  to  the  re- 
tailer at  any  price  he  pleases.  You  can't 
take  that  away  from  him.  Nobody  can 
prevent  you  from  selling  your  hat  to 
your  neighbor  for  a  hundred  dollars,  if 
you  can  get  it.  Nobody  can  prevent  the 
manufacturer  of  a  safety  razor  from 
selling  his  razor,  his  own  razor,  to  the 
retailer  for  a  hundred  dollars,  if  he  can 
get  it.  The  question  here  is  not  the 
manufacturer's  profit  at  all.  It  is  the 
retail  profit.  Shall  the  retail  profit  be 
demoralized  and  destroyed,  with  all  of 
the  injuries  I  have  shown  resulting  to 
approved  products  and  to  the  public's 
access   to   approved  products? 

They  say  that  Mr.  Gillette  made  a 
great  deal  of  money  out  of  the  manu- 
facture of  his  safety  razor.  What  of 
it  ?  I  was  not  born  with  any  moral  right 
tr  own  a  Gillette  razor.  I  didn't  make 
if.  Neither  did  you.  Gillette  made  it. 
He  gave  the  world  something  it  had 
never  had  before — namely  the  Gillette 
razor.  I  have  no  idea  whether  it  is  a 
good  razor  or  not.  All  I  know  is  that  it 
belonged  to  Gillette,  every  specimen  of 
it,  until  he  chose  to  sell  it.  And  I  stand 
for  the  right  of  every  man,  in  a  compe- 
titive market,  to  take  what  he  has  made 
and  to  sell  it  to  the  public  at  its  worth 
to  the  public. 

The  public  doesn't  have  to  take  it,  if 
it  doesn't  want  to  in  a  competitive 
market. 

I  am  for  leaving  maximum  competitive 
profits  to  the  public  itself  and  not — the 
only  other  alternative — to  the  Govern- 
ment. 

Those  who  think  otherwise  have  a 
right  to  their  thought.  I  respect  it,  pro- 
foundly. But  I  think  they  ought  to 
think  it  all  the  way  through  to  its  end, 
and  follow  Comrade  Hilquitt  into  a 
truly  logical  position,  and  put  a  picture 
of  Karl  Marx  on  the  mantelpiece,  and 
wear  a  little  red  card  in  their  vest  poc- 
ket. Then  we  would  all  know  where 
we  were. 

After  All,  Gillette  Made  It. 

In  the  meantime,  if  you  are  bothered 
by  the  idea  that  so  many  people  should 
have  been  willing  to  pay  five  dollars  for 
a  Gillette  razor,  remember  that  Gillette 
did  more  than  any  other  one  man  to 
make  it  possible  for  people  to  buy  safety 
razors  for  less  than  five  dollars. 

Gillette  always  did  have  competition. 
Nobody  ever  had  to  buy  a  Gillette  in  or- 
der to  shave  himself  in  an  odor  of  safe- 
ty. But  as  soon  as  Gillette  had  got  well 
started,  there  was  more  competition  than 
ever,  twice  as  much,  ten  times  as  much. 
To-day,  with  the  Auto-Strop,  the  Dur- 
ham Duplex,  the  Gem,  the  Star,  the 
(Continued  on  page  66.) 


Some  Things  Paint  Manufacturers  Have  Done 

The  Introduction  of  Ready-Mixed  Paints  Has  Been  the  Chief 
Factor  in  Increasing  the  Demand  for  the  Painter's  Services — 
They  Relieve  the  Painter  of  a  Great  Deal  of  Manual  Labor. 

By  G.  B.  Heckel. 


THE  journeyman  painter  seldom  has 
direct  relations  with  the  paint 
manufacturer,  but  the  relations  of 
modern  society  are  so  close  and  inter- 
dependent that  none  of  us  can  possibly 
"live  for  himself  alone."  What  one  of 
ub  is  or  does  intimately  or  remotely  af- 
fects every  member  of  society. 
Lowell  wrote: 

"When  a  deed  is  done'  for  Freedom, 
through  the  broad  earth's  aching 
breast 

Euns  a  thrill  of  joy  prophetic,  trembling 
on  from  east  to  west." 

Whether  the  deed  be  for  freedom  or 
for  slavery,  the  effect  is  universal.  Man 
is  so  constituted  that  he  must  labor 
either  with  hand  or  brain.  Evolution 
has  fixed  this  necessity  in  the  fabric  of 
our  being,  because  the  races  and  the 
peoples  that  did  not  have  the  instinct 
for  work  have  perished  from  the  face  of 
the  earth  and  left  no  descendants.  But 
while  the  condition  of  our  life  is  that  to 
exist  we  must  struggle,  it  is  also  a  con- 
dition that  no  normal  man  can  be  happy 
while  other  men  are  struggling  fruitless- 
ly or  with  inadequate  results. 

It  happens,  therefore,  quite  naturally, 
that  the  rewards  are  for  those  who  make 
work  less  burdensome,  more  effective  and 
more  significant. 

This  is  rather  a  ponderous  preamble  to 
a  review  of  the  things  done  by  paint 
manufacturers  to  ameliorate  the  labor  of 
the  man  that  wields  the  brush. 

The  paint  manufacturer,  in  making 
these  improvements,  has  doubtless  been 
conscious  only  remotely  of  this  con- 
sequence, but  since  all  that  is  done  af- 
fects all  and  since  the  rewards  are  for 
those  that  make  things  easier,  better  and 
cheaper,  every  real  improvement  in  paint 
products  has  directly  benefited  the  man 
that  does  the  actual  work. 

I  have  endeavored  to  show,  in  my  pre- 
ceding article,  that  the  advertising  ac- 
tivity of  paint  manufacturers  has  bene- 
fited the  painter  by  increasing  the  de- 
mand for  paints.  I  shall  now  point  out 
a  few  instances  where  such  demand  has 
been  created,  as  it  were,  out  of  nothing. 

The  instances  I  shall  cite  are  flat  wall 
paints,  enamels'  and  ready-mixed  paints 
— I  cite  them  in  the  inverse  order  of 
their  introduction. 

The  flat  interior  wall  paint  is  the  new- 
est of  paint  products.       As  a  working 


proposition  it  has  been  with  us  less  than 
a  decade.  To-day,  something  like  twenty 
thousand  tons  of  lithopone  are  con- 
sumed annually  in  its  production.  It  is 
made  largely  out  of  two  materials,  both 
of  which  were  unknown  to  the  father  of 
the  youngest  journeyman  painter — litho- 
pone and  China  Wood  Oil.  It  required 
about  ten  years  of  costly  experiment  to 
learn  how  to  make  a  practical  flatting 
vehicle  out  of  Chinese  oil  and  more  than 
as  much  time  to  learn  how  to  make  a 
lithopone  that  would  serve  as  a  pigment. 
The  surfaces  on  the  interior  of  a 
house  are  about  as  ten  to  one  compared 
with  the  exterior,  and  the  paint  manu- 
facturers have  succeeded  in  convincing 
the  American  people  that  they  want  the 
interior   painted,   that    it    is   the   proper 


The  accompanyiny  article  ap- 
peared in  the  April  issue  of  The 
Painter  and  Decorator  of  La- 
fayette, Ind.,  the  official  journal 
of  the  Brotherhood  of  Painters, 
Decorators  and  Paper-hangers 
of  America  and  should  be  par- 
ticularly interesting  to  Canadian 
hardwaremen  on  account  of  re- 
cent discussions  regarding  the 
problem  of  getting  painters  in- 
terested in  and  using  ready- 
mixed  paints. 


thing,  the  sanitary  thing  and  the  up-to- 
date  thing  to  paint  the  interior.  That 
idea,  as  it  spreads,  will  mean  more  work 
for  the  painter,  and  it  is  worth  remem- 
bering that  it  is  a  class  of  work  that  can 
be  done  in  the  winter  as  well  as  in  the 
summer. 

Is  the  result  as  satisfactory  as  the  re- 
sult obtained  by  the  old  method  of  wash- 
ing the  oil  out  of  keg  lead  with  turpen- 
tine? That  depends  upon  the  quality 
of  the  goods.  With  some  grades  the  re- 
sults are  far  superior.  But  the  import- 
ant point  to  remember  is  that  it  is  an 
economical,  convenient  and  expeditious 
method,  and  that  therefore  many  people 
can  afford  it,  while  few  could  afford  the 
old  method.  It  lends  itself  to  popu- 
larity, whereas  nothing  could  have  made 
the  old  method  popular  or  common. 

Who  was  first  struck  With  the  seem- 
ingly obvious  idea  that  if  pigments  were 
ground    in   varnish    instead    of  oil    both 
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could  be  applied  in  one  operation,  I  do 
not  know;  but  I  do  know  that  the  man 
had  the  real  instinct  of  progress.  Pro- 
gress is  simply  the  process  of  making 
hard  things  easy  and  thus  putting  them 
within  the  reach  of  the  many  instead  of 
the  few.  The  invention  of  the  power 
loom  and  the  sewing  machine  enable  us 
all  to  have  decent  clothing — clean  shirts. 
The  invention  of  the  ready-made  enamel 
put  the  costly  but  cleanly  and  luminous 
"colonial  finish"  into  the  cottage. 

Do  you  remember  how  such  a  finish 
was  built  up  only  a  few  years  ago?  It 
was  a  paying  job  for  the  man  who  could- 
do  it  and  got  it  to  do.  Few,  however, 
"got  it  to  do,"  because  none  but  the 
rich  house  owner  could  afford  to  pay  for 
it  Now,  anyone  can  afford  enameled 
bath-rooms  and  kitchens — I  have  them 
myself — and  another  line  of  distinction 
between  rich  and  poor  is  obliterated. 
My  bathroom  is  as  wholesome  and  as 
pleasing  to  behold  as  "John  D.'s"  at  a 
fraction  of  the  cost.  But  for  the  ready- 
made  enamel  the  painter  that  did  the 
work  would  have  been  short  one  job  at 
least;  and  my  case  is  typical  of 
thousands. 

The  third  item  I  have  selected  is 
ready-mixed  paint.  I  don't  know  how 
the  journeymen  feel  about  that  product; 
but  I  know  the  feeling  of  the  master 
painters,  and  if  their  attitude  is  any 
guide,  there  is  feeling  enough  for  a 
Laura  Jean  Libbey  novel.  Whatever 
may  be  the  feeling,  however,  the  ques- 
tion is  worth  reviewing,  if  only  to  con- 
firm the  objections.  I  think,  however, 
that  the  opposition  to  prepared  paints, 
where  it  exists  on  the  part  of  painters, 
is  mistaken.  The  use  of  paints  is  to-day 
almost  universal — it  is  only  about  a 
quarter  of  what  it  should  be;  but  it  is 
nevertheless  large.  To-day  country 
houses  and  farm  buildings  are  generally 
painted,  whereas  half  a  century  ago,  the 
finish  was  generally  that  supplied  by  the 
sawmill. 

People  think  paint  to-day  even  more 
commonly  than  they  use  it.  Now,  some- 
thing has  also  caused  people  to  think  of 
soap,  biscuits  and  baking  powder — the 
agency  of  advertising.  Paint  manufac- 
turers advertise  and  thus  make  people 
think  of  paint  in  spite  of  themselves. 

Anyone  can  use  prepared  paint  if  he 
has  the  time.  He  cannot  use  it  to  the  best 
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Current  News  of  the  Hardware  Trade 


Change  of  Address. 
The  Geo.  H.  Saywell  Co.,  hardware 
brokers,  of  Winnipeg,  have  moved  from, 
311  Hammond  Block  to  123  Bannatyne 
Ave.,  E.,  next  to  the  Merrick-Anderson 
Company.  Their  office  and  warehouse  is 
now   combined. 

S.  J.  Frame  Opens  Office. 

S.  J.  Frame,  for  the  past  twenty-one 
years  associated  with  Jenkins  &  Hardy, 
Toronto,  has  resigned,  and  will  in  future 
do  business  as  trustee  and  assignee  un- 
der his  own  name  at  86  Adelaide  Street 
E.,  Toronto. 

War  Maps  of  Mexico. 
The  Magnolia  Metal  Co.,  113-115  Bank 
Street,  New  York,  are  issuing  an  inter- 
esting War  Map  of  Mexico — 143/4  in. 
x  11  in.,  which  they  will  be  pleased  to 
send  to  readers  of  this  paper  free  of 
charge  upon  application,  while  the  sup- 
ply lasts. 

Sample  Rooms  at  Toronto. 

W.  E.  Bulmer,  hardware  importer,  re- 
cently opened  sample  rooms  at  32  Front 
Street  W.,  Toronto,  where  he  will  carry 
samples  of  enamelware,  aluminumware, 
•cutlery,  brass  goods  and  other  lines 
of  hardware.  Mr.  Bulmer  is  well  known 
among  Canadian  hardwaremen,  having 
at  various  times  represented  McClary 
Manufacturing  Co.,  Stranskey  &  Co., 
and  Geo.  Borgfeldt  &  Co. 

New  Head  of  Standard  Chemical. 
The  entrance  of  further  English  in- 
terests into  the  Standard  Chemical,  Iron 
•&  Lumber  Company,  Limited,  has  re- 
sulted in  the  retirement  of  Lieut.-Col. 
A.  G.  Peuchen  as  president  and  the  elec- 
tion of  Mr.  L.  M.  Wood,  of  the  firm  of 
J.  &  L.  M.  Wood.  The  company  manu- 
factures various  wood  chemicals.  It 
has  four  factories  in  Ontario  and  two  in 
Quebec,  and  refineries  in  Canada,  Eng- 
land,  Germany   and  France. 

Move  to  Spacious  Premises. 
Salmon  Arm,  B.C.— Ford,  Tyler  & 
Co.  have  removed  their  stock  to  more 
spacious  premises  with  plate  glass  win- 
dows and  up-to-date  fittings,  having 
rented  part  of  a  new  store  where  a 
grocery  business  is  carried  on.  We 
also  notice  a  good  ad  for  the  fishing 
department,  viz:  a  large  tin  fish  cut 
from  a  sheet  of  tin,  painted  and  hung 
outside  the  store  on  a  fishing  rod,  and 
suspended  from  a  spool  which  with  the 
faintest  breeze  makes  the  fish  spin 
round,  thereby  catching  the  eye  of  every- 
one passing  by.    The     innovation     was 


evolved  by  a  clerk  in  the  employ  of  Mr. 
Tyler. 

New  Agency  at  Montreal. 
The  McLellan-Peters  Co.,  a  new  firm 
of  manufacturers'  agents  and  importers, 
have  opened  offices  at  305  Read  Build- 
ing, Montreal.  T  °ey  are  representatives 
rcr'the  following  lines:  W.  &  F.  Walk- 
er's, Ltd.,  Liverpool,  Eng.,  liquid  dis- 
infectants and  blockettes;  Price  Fire  & 
Waterproofing  Co.,  Poughkeepsie,  N.Y., 
waterproofing  for  canvas  and  concrete; 
T.  &  R.  Boote,  Burslam,  Eng.,  plain  and 
ornamental  tiles;  Rollaway  Screen  Co., 
Burlington,  Vt.,  fly  screens;  Phoenix 
Metal  Tile  Co.,  Brooklyn,  N.Y.,  metal 
weather  strip ;  I.  X.  L.  structural  steel 
paint ;  Ceresit  Waterproofing  Co.,  Chi- 
cago; and  Cooper  Oven  Thermometer 
Co.,  Waterbury,  Conn. 

Sporting  Goods  Catalogue. 

A  new  spring  and  summer  sports 
catalogue  for  1914  has  just  been  issued 
by  A.  E.  Bregent,  St.  Catherine  street, 
East,  Montreal.  It  is  a  well-illustrated 
book  of  76  pages,  exclusive  of  the 
covers,  and  should  be  of  considerable 
assistance  to  the  trade  in  ordering  sport- 
ing goods.  It  contains  illustrations  and 
descriptions  of  practically  everything  in 
tic  line  of  baseball  aocds,  tennis  eauip- 
ment,  football,  basket  ball,  punching 
bags,  boxing  gloves,  bathing  suits,  ham- 
mocks, tents,  canoes,  bicycles,  rifles,  etc. 
Information  is  also  included  as  to  par- 
cel post  rates,  transportation  facilities, 
etc.  Other  catalogues  issued  by  Mr.  Bre- 
gent deal  with  uniforms,  fire  arms,  and 
fall  and  winter  sports. 

Personals. 

R.  Bartram,  of  Steffens  &  Nolle,  Ltd., 
has  returned  to  Montreal  after  a  three 
months'  trip  to  the  Pacific  coast. 

Harry  R.  Hale,  of  Godfrey  S.  Pelton 
&  Son,  Montreal,  has  returned  from  a 
trip   through   the  Maritime   provinces. 

Among  the  visitors  at  Toronto  dur- 
ing the  week  were  A.  E.  Simons,  Can- 
ning ton,  Ont. ;  Wm.  Parrot,  Colling- 
wood;   J.  Knowles,  Rosseau. 

W.  J.  Sarvis,  manager  of  the  plumbing, 
heating  and  tinsmithing  department  of 
T  Young  &  Sons,  Hanover,  Ont.,  has 
been  confined  to  his  home  with  rheumatic 
trouble  for  the  past  six  weeks. 

Lawrence  Webster  Guild,  of  the  Mas- 
sachusetts Saw  Works,  Springfield, 
Mass.,  makers  of  Victor  hack-saw  blades, 
was  in  Montreal  this  week.  It  is  under- 
stood that  he  will  be  stationed  perman- 
ently in  Montreal. 
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Among  the  buyers  from  out-of-town 
points  to  visit  Montreal  recently  were 
E.  Wodon,  of  Joliette;  Aime  Lemieux, 
of  Henryville;  Corriveau  Freres,  of  St. 
Sebastian;  J.  B.  Damon,  of  St.  Philo- 
mene;  A.  Lacroix,  of  St.  Lin,  and  J.  La- 
point  of  St.  Jovite,  Que. 

Clive  Hatch,  of  the  Martin  Manufac- 
turing Co.,  Whitby,  Ont.;  James  R.  'Juth- 
bertson,  of  Canada  Steel  Goods  Co.,  Ltd., 
Hamilton ;  Mr.  Gaston,  of  Joseph  Fen- 
ton  &  Sons,  Sheffield,  Eng.;  Mr.  Wells, 
of  Heller  Bros.  &  Co.,  Newark,  N.J. ; 
R.  M.  Harvey,  of  Wagner  Mfg.  Co.,  Sid- 
ney, 0.,  were  calling  on  the  trade  in 
Montreal  this  week. 

Business  Changes. 

Moore  Park,  Man. : — Joseph  Potvin, 
hardware,  has  sold  out  to  J.  Rutley. 

Dorchester,  Ont. — R.  L.  Hodgins, 
hardware,  has  sold  out  to  Albert  Ab- 
bott. 

Darlington,  Man. — Martin  and  Ander- 
son, hardware  and  implements,  have  sold 
their  hardware  stock  to  J.  F.  Crosby. 

Fire   Losses. 

Belleville,  Ont.— The  Walker  Foundry 
Co.,  have  suffered  loss  by  fire. 

Brantford,  Ont. — The  main  plant  of 
the  Canada  Glue  Co.  was  destroyed  by 
fire.  Several  of  the  outbuildings  and 
the  office  were  saved. 

New   Firms. 

Keyes,  Man. — G.  R.  Thair  has  opened 
a  hardware  store. 

St.  Celestin,  Que. — Guilemette  &  Mat- 
thieu,  etc.,  have  registered. 

Victoriaville,  Que. — Lavigne  &  Luneau 
tinsmiths  and  plumbers,  have  registered. 


BIG  BUSINESS  IN  LITTLE  THINGS 

Merchants  who  overlook  the  possi- 
bilities afforded  in  the  sale  of  small 
items,  will  probably  be  surprised  to 
know  that  during  the  month  of  April 
the  sales  of  the  F.  W.  Woolworth  Com- 
pany amounted  to  $6,012,957,  against 
$4,998,887  in  April,  1913,  an  increase  of 
$1,014,070,  or  20.28  per  cent.,  and  from 
Jan.  1  to  April  30,  the  sales  were  $19,- 
611,562,  against  $17,931,537  in  the  cor- 
responding period  a  year  ago,  an  in- 
crease of  $1,680,024,  'or  9.37  per  cent. 
When  it  is  considered  that  the  bulk  of 
the  goods  sold  retailed  at  5,  10  and  15 
cents,  it  can  be  easily  seen  that  big 
business  can  be  secured  out  of  little 
things. 


HARD  W A R  E     A  ND     METAL 


SOME    THINGS    PAINT    MANUFAC- 
TURERS HAVE  DONE. 

(Continued  from  page  59.) 

advantage,  bu^  he  can  color  surfaces 
with  it  if  that  is  all  he  requires. 

Now,  the  man  that  has  the  time  and 
the  inclination  to  do  his  own  painting  is 
exactly  the  man  who  would  use  no  paint 
at  all  if  he  could  not  apply  it  himself. 
But  he  is  by  no  means  in  the  majority 
among  those  who  have  been  taught  to 
desire  paint.  The  vast  majority  of  those 
thus  interested  realize  that  to  satisfy 
this  desire  they  must  employ  a  painter, 
and  by  far  the  larger  proportion  of 
these  naturally  leave  to  the  painter  the 
selection  of  materials. 

I  believe  that  anyone  who  will  consid- 
er the  matter  without  prejudice  must 
realize  that  the  introduction  of  ready 
mixed  paints  has  been  the  chief  factor 
in  increasing  the  demand  for  the  paint- 
ers' services — just  as-  the  introduction 
of  the  sewing  machine  increased  the  de- 
mand for  seamstresses. 

The  second  thing  to  be  said,  from  the 
painter's  point  of  view,  in  favor  of  these 
products  is  that  where  he  feels  that  he 
can  profitably  use  them,  they  relieve  him 
of  a  great  deal  of  manual  labor.  Machin- 
ery, when  properly  used  in  the  service  of 
humanity,  lifts  the  burden  from  the 
shoulders  of  toil.  It  places  products 
within  the  reach  of  the  many,  increases 
demand  and  thus  enlarges  the  field  of 
occupation. 

I  am  not  now  arguing  as  to  the  quality 
of  prepared  paints  —  there  is  a  wide 
range  in  this  respect  —  but  for  their 
serviceability  on  occasion.  Every  gallon 
of  mixed  paint  sold  increases  the  de- 
mand for  painting  and  thus  the  demand 
for  painters. 

Let  Mr.  A.  in  a  certain  street,  paint 
his  house — with  the  poorest  brand  of 
"patent  paint,"  if  you  choose,  applied 
in  the  crudest  way.  No  matter  what  the 
ultimate  appearance  of  the  job  it  looks 
good  at  the  beginning  and  incidentally 
it  makes  the  houses  of  Mr.  A's  neigh- 
bors, Messrs.  B,  C,  D,  E,  F  and  G,  look 
cheap  and  shabby,  and  immediately,  if 
the  "price"  is  forthcoming,  the  estim- 
able wives  of  Messrs.  B,  C,  etc.,  will  see 
tc  it  that  their  respective  domiciles  pres- 
ent as  good  a  front  as  that  of  Mrs.  A, 
who  is  "no  better  than"  any  one  of 
them. 

"So  shines  a  good  deed  in  a  naughty 
world. ' ' 

Thus  we  come  back  to  our  original 
proposition  that  the  paint  manufacturer, 
whether  consciously  or  unconsciously,  in- 
evitably "plays  the  game"  of  the  work- 
ing painter,  and  plays  it  perforce  inci- 
dentally, to  the  profit  of  all  concerned 
— painter,   manufacturer   and   consumer. 


THE  LATE  J.  R.  WILSON. 

James  Reid  Wilson,  president  and 
managing  director  of  Thomas  Robert- 
son &  Co.,  Ltd.,  Montreal,  died  May 
11th  at  the  Grand  Hotel,  London,  Eng- 
land, of  pneumonia. 

A  dispatch  from  London  states  that 
Mr.  Wilson  had  been  ill  but  four  days, 
having  caught  a  cold  in  Glasgow  which 
developed  with  fatal  rapidity.  His  wife 
and  sister  were  with  him  at  the  end. 

The  body  will  be  brought  to  Montreal 
on  the  Empress  of  Ireland. 

The  cabled  news  of  Mr.  Wilson's 
death  was  the  cause  of  dismay  among 
his  business  associates  and  the  hundreds 
of  friends  in  Montreal  who  had  known 
him  personally  and  in  business  life.  His 
connection  with  many  clubs  and  par- 
ticularly with  the  General  and  Alexan- 
dra   hospitals    gave    him   a   very     large 


The  late  J.  R.  Wilson. 

acquaintance  and  made  him  generally 
known   and  popular. 

Only  in  the  last  few  days  was  it  gen- 
erally made  known  that  the  newest  of 
his  beneficiary  plans,  the  construction 
of  a  $60,000  nurses'  home  at  the  Alex- 
andra Hospital,  was  almost  his  last  con- 
cern before  he  left  Canada  for  England. 
Mr.  Wilson,  with  characteristic  energy, 
had  supervised  the  plans  for  the  new 
home,  and  was  to  have  presented  them 
to  the  directing  board  of  the  hospital 
on  his  return  from  England. 

Born  in  Glasgow,  Oct.  18,  1850,  Mr. 
Wilson  was  the  son  of  the  late  John  Wil- 
son, member  for  Govan  in  the  House 
of  Commons.  His  early  education  was 
sought  in  his  native  city,  where  he  grad- 
uated from  the  high  school.  He  com- 
pleted his  courses  at  St.  Andrews  Col- 
lege, and  in  1871  came  to  Canada. 

In    Montreal,    Mr.    Wilson     identified 

himself    with    the    metal    business    soon 

after   his   arrival.    He   entered   the  firm 

of  Thomas  Robertson  &  Co.,  and  within 
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five  years  had  advanced  to  complete 
charge  of  the  business.  Following  the 
retirement,  in  the  same  year,  of  Thomas 
Robertson,  then  head  of  the  firm,  Mr. 
Wilson  initiated  the  policy  of  growth 
which  has  distinguished  his  later  career. 
From  a  comparatively  small  beginning, 
he  built  up  his  company  to  a  leading 
position  in  the  metal  trade. 

He  was  married  in  1880  to  Miss  Hal- 
lott  of  Mobile,  Alabama,  and  two  sons 
and  two  daughters  survive,  as  does  also 
his  wife.  John  Wilson  a  son  and  a 
director  of  the  firm,  is  speeding  on  an, 
ocean  steamer  in  a  vain  attempt  to 
reach  his  father  before  the  last. 

Mr.  Wilson  was  president  and  man- 
aging director  of  Thomas  Robertson  & 
Co.,  Ltd.,  vice-president  of  the  Dominion 
Coal  Co1.,  chairman  of  the  Canadian 
Board  of  the  Phoenix  Assurance  Co., 
Ltd.,  of  London,  Eng. ;  director  of  The 
Canadian  Steel  Foundries,  The  Dominion 
Steel  Corporation,  The  Montreal  Loco- 
motive Works,  Ltd.,  the  Montreal  Trust 
Co.,  the  Wayagamack  Pulp  &  Paper  Co., 
Ltd.,  the  E.  A.  Whitehead  Co.,  etc. 

Notwithstanding  his  many  commercial 
engagements,  Mr.  Wilson  devoted  con- 
siderable of  his  time  to  hospital  work. 
He  was  for  many  years  intimately  con- 
nected with  the  Montreal  General  Hos- 
pital, being  for  a  considerable  period 
chairman  of  the  House  Committee. 
When,  a  few  years  ago,  the  pressing 
need  of  an  infectious  diseases  hospital 
was  realized,  he,  with  a  group  of  other 
well-known  Montreal  business  men,  took 
an  active  part  in  the  planning  and 
building  of  the  Alexandra  Hospital,  of 
which  institution  he  was  first  vice-presi- 
dent and  lately  treasurer. 

He  took  a  great  interest  in  art,  and 
was  an  excellent  judse  of  paintings. 
He  was  a  member  of  the  Council  of 
the  Montreal  Art  Association,  and  pos- 
sessed a  fine  and  noteworthy  collection 
of  paintings. 

Mr.  Wilson  was  also  deeply  interested 
in  agriculture,  and  his  farm  at  Lacolle, 
with  its  model  dairy,  barn,  waterworks, 
etc.,  is  one  of  the  most  up-to-date  farms 
in  the  province,  and  is  well  stocked  with 
pedigreed  cattle,  horses,  etc. 

He  was  a  member  of  the  Mount  Royal, 
St.  James,  Forest  and  Stream,  Royal 
Montreal  Golf,  Royal  St.  Lawrence 
Yacht  Clubs,  and  the  Royal  Thames 
Yacht    Club    of   London.   England. 


Wheeling  Corrugating  Co.  Catalogue. 
The  Wheeling  Corrugating  Co.,  Wheel- 
ing, W.  Va.,  has  issued  catalogue  No. 
313,  consisting  of  270  pages  and  featur- 
ing the  metal  products  of  the  company. 
The  catalogue  is  handsomely  gotten  up, 
and  contains  many  half-tone  illustra- 
tions showing  metal  ceilings,  walls, 
stair  wainscot,  corners,  moulding,  etc. 


Letters  to  the  Editor 

These  columns  are  open  to  contributions  upon  any  topic  of  interest  to  the  trade,  it  being  understood 
that  the  views  expressed  are  those  of  the  contributors,  and  do  not  necessarily  imply  editorial  indorse- 
ment. Names  of  contributors  will  be  withheld  if  desired,  but  name  of  writer  must  accompany  corres- 
pondence as  an  evidence  of  good  faith. 


WEEKLY  HALF-HOLIDAYS. 

Editor  Hardware  and  Metal: 

Within  the  next  few  weeks  travel- 
ers will  again  be  bothered  by  the 
weekly  half-holiday  question.  Has 
there  been  any  organized  effort  by 
Retail  Merchants  Association  or 
Retail  Hardware  Association  to  ar- 
range for  a  uniform  half -holiday,  or 
to  publish  a  list  for  the  convenience 
of  travelers,  showing  the  days  on 
which  the  various  towns  and  cities 
observe  their  weekly  half-day  closing. 
Hardware  Traveler. 
We  do  not  know  of  an  organized 
effort  having  been  made  to  arrange 
for  a  uniform  half-holiday. .  Hard- 
ware and  Metal  has  for  some  years 
past  published  a  list  showing  the 
dates  on  which  half-holidays  are  ob- 
served by  various  towns  and  cities. 
The  1914  list  will  be  published  with- 
in the  next  week  or  two. — Editor. 

•  •    * 

MAIL  ORDER  PRICES. 

Editor  Hardware  and  Metal, 

Dear  Sir: — /  am  sending  you  a 
short  list  showing  Eaton's  and  whole- 
sale prices  at  Winnipeg  and  would 
ask  you  to  publish  same  in  your  valu- 
able paper.  This  should  give  the  Re- 
tail Hardware  Association  food  for 
thought: 

Winnipeg  Wholesale  Eaton's. 

Hog  Rings — 

65c  doz.  boxes  5c  box 

Pipe  Wrenches,  8  in. — 

80c  each  70c  each 

Pipe  Wrenches,  14  in. — ■ 

$1.20  each  $1.05  each 

Pipe  Wrenches,  18  in. — 

$1.60  each  $1.35  each 

%  in.  Line  Snaps — 

$2.75  gross  22c  doz. 

Crow  Bars  — 

4i/2c  lb.  43/4C  lb. 

Barb  Wire,  80  rods — 

$2.25  spool  $2.30  spool 

Western  Hardwaremen. 

*  •    • 

AGREES  WITH  WESTERNER. 

Digby,  N.S.,  May  6,  1914. 

Editor  Hardware  and  Metal, 

Dear  Sir: — Have  just  read  the  let- 
ter from  the  Western  Hardwareman 
from  V organ,  Sask.,  and  wish  to  state 
that  the  writer  heartily  indorses  all 
his  sentiments.  Not  only  have  we  to 
contend  with  the  catalogue  houses, 
but  have  the  unfair    competition  of 


the  wholesale  houses  or  of  some  of 
them  for  they  are  not  all  alike.  We 
have  a  case  before  us  just  now  of  a 
fisherman  who  wanted  a  piece  of 
anchor  chain  and  was  quoted,  by  one 
of  these  so-called  wholesalers,  the 
same  price  that  they  would  have  sold 
us  for.  When  you  add  such  com- 
petition to  that  of  the  catalogue 
houses  the  path  of  the  Retailer  is 
bound  to  be  thorny.  If  these  whole- 
salers and  catalogue  people  want  to 
do  business  in  all  parts  of  the  country 
they  should,  as  the  Westerner  says, 
be  made  to  pay  taxes  in  the  sec- 
tions they  are  doing  business.  This 
is  a  bit  long  winded,  but  I  am  with 
Westerner,  head,  neck  and  heels  and 
wished  to  say  so.  Thanking  you  for 
the  perusal  of  the  above,  I  am, 

Hardwareman. 


HARDWARE 
LETTER  BOX 


Lime    Sulphur. 

Geo.  E.  Roe,  Elmvale,  Ont. :  "Please 
advise  where  I  can  procure  lime  sulphur 
for  spraying  purposes." 

Lime  sulphur  may  be  procured  from 
Grasselli  Chemical  Co.,  Hamilton,  or 
Niagara    Brand    Spray    Co.,   Burlington, 

Ont.— Editor. 

*  »     • 

Wire-bending  Machine. 

W.  E.  Yunker,  Kingwood,  Ont.: 
"Please  advise  where  I  can  secure  a 
hand   wire-bending  machine." 

Machines  can  be  secured  from  Brown- 
Boggs   Co.,   Hamilton,    Ont. — Editor. 

*  *     » 

Display  Cases. 

Dakin  Bros.,  Digby,  N.S.:  "Will  you 
please  advise  us  where  we  can  secure 
display  frames  like  picture  frames  for 
showing  and  displaying  tools,  cutlery, 
etc." 

John  A.  Kent,  261  King  St.  W.,  To- 
ronto ;  Cameron  &  Campbell,  Toronto ; 
Walker  Bin  &  Store  Fixture  Co.,  Berlin, 
Ont.— Editor. 
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Makers  of  Polishes. 

D.  Hall  Sutherland,  Canora,  Sask. ; 
"Please  advise  where  I  can  secure  Ronuk 
hospital  liquid,  and  Cook  &  Boulton 
floor  renewer." 

Ronuk  polishes  are  sold  by  Ronuk, 
Ltd.,  53  Yonge  St.,  Toronto.  Cook  & 
Boulton 's  renewer  is  sold  by  Cook  & 
Boulton,  165  King  St.  W.,  Toronto.— 
Editor. 

*  *     » 

Great    American    Mower. 

D.  W.  Stothart,  Newcastle,  N.B.:  "Can 
you  give  me  name  of  maker  of  Great 
American    Lawn   Mower?" 

Supplee  Biddle  Hardware  Co.,  503 
Market  St.,  Philadelphia,  Pa.— Editor. 

*  •     • 

Street  Sweepers. 

Clements  &  Co.,  Milton:  "Can  you 
■jive  us  name  of  firm  handling  horse- 
power  street   cleaning  brooms?" 

Mussens,  Ltd.,  155  Richmond  St.  W., 
Toronto. — Editor. 

*  *     • 

Graining  Rubbers. 

J.  W.  Wettlaufer,  Bright,  Ont.: 
' '  Kindly  give  me  address  of  firm  hand- 
ling rubbers  for  graining,  complete  with 
handles." 

Sanderson,  Pearcy  Co.,  Toronto;  E. 
Harris  Paint  Co.,  King  St.,  Toronto; 
Boeeh  Bros.,  Toronto;  Stewart  &  Wood, 
York   St.,  Toronto.— Editor. 

*  •     • 

Lamada  Percolator. 

E.  Boucher,  St.  Hyacinthe,  Que. : 
"Please  give  me  the  name  of  manufac- 
turer of  the  coffee  percolator  Lamada." 

Can  any  of  our  readers  supply  this  in- 
formation ? — Editor. 

*  •     • 

Algoma   Empire   Range. 

Cunningham  Hardware  Co.,  New  West- 
minster. :  ' '  Can  you  please  advise  who 
makes  or  carries  in  stock  the  No.  90 
Algoma  Empire  range?" 

Can  any  of  our  readers  supply  this  in- 
formation ? — Editor. 


Calgary,  Alta. — The  Excelsior  Hard- 
ware Co.  are  opening  a  new  store  in  the 
Excelsior  Block,  404  8th  St.,  E.,  Cal- 
gary. R.  Chamberlain  is  manager.  The 
firm  will  carry  a  full  line  of  builders' 
hardware,  tin  and  enamelware,  stoves, 
etc. 


New  Goods  Offered  Canadian  Hardwaremen 


WHITE    DOVE    WASHER. 

One  of  the  new  lines  recently  placed 
on  the  market  is  the  White  Dove  hand 
washing  machine,  which  is  being  offered 
to  the  Canadian  trade  by  the  White  Dove 
Washer  Co.,  Dept.  B,  Cobourg,  Ont.  The 
machine  is  claimed  to  be  of  simple  and 
efficient  construction.  Power  is  ob- 
tained from  a  25-lb.  balance  wheel  which 
is  underneath  the  tub  and  runs  on  ball- 
bearings, making  the  machine  easy  to 
operate.  It  is  also  said  to  be  noiseless 
in  running.  The  handle  is  fitted  with  a 
foot  attachment.  The  tub  is  strongly 
constructed  and  is  equipped  with  an  at- 


White  Dove  Washer. 

tachment  for  holding  a  wringer.  An- 
other important  feature  is  the  ease  with 
which  the  top  cover  of  the  machine  can 
be  lifted  on  account  of  the  absence  of 
any  heavy  mechanism  attached  to  the 
cover.  The  best  quality  of  material  is 
said  to  be  used  in  the  construction  of 
the  machine,  whieh  is  finished  up  in 
wbite  enamel  and  gold  bronze,  thus  giv- 
ing it  a  very  fine  appearance. 
#     *     * 

THE     "CANUCK"     BREAD    MIXER. 

A  new  bread  mixer  has  just  been  com- 
pleted by  Messrs.  E.  T.  Wright  Co.,  Lim- 
ited, of  Hamilton,  Canada.  The 
"Canuck"  (so  named  because  it  is  a 
strictly  Canadian  product,  is  made  in 
two  sizes,  one  of  four  loaf  and  the  other 
of  eight  loaf  capacity.  Half  quantity, 
however,  can  be  made  in  either  machine. 

The  pail  is  made  of  heavy  bright  block 


tin  plate,  and  the  clamp,  stirring  rod, 
cross-bar  and  handle  are  of  malleable 
iron,  unbreakable,  thoroughly  coated 
with  pure  tin  by  efficient  and  up-to-date 
tinning  processes.  "Canuck"  bread 
mixers   are    simply    constructed,    with   a 


Canuck  Mixer. 

view  towards  saving  time  in  adjusting, 
and  for  the  purpose  of  allowing  the 
operator  to  keep  them  in  a  perfectly 
clean  condition  with  a  minimum  of 
trouble. 

The  mixing  is  accomplished  in  quicker 
time  and  much  more  thoroughly  than  by 
the  old  hand  process.  And  the  hands  do 
not  touch  the  dough  at  all — a  great  con- 
sideration in  favor  of  absolute  cleanli- 
ness. 

It  is  claimed  not  only  bread,  but  also 
cake,  doughnuts,  rolls,  and  anything 
raised  with  yeast,  can  be  handled  satis- 
factorily by  the  "Canuck." 

Each  machine  is  fully  equipped  with  a 
clamp  to  fasten  it  to  the  table,  and  with 
a  cover;  and  a  booklet  of  detailed  in- 
structions for  operating,  containing  a 
variety  of  excellent  recipes,  is  also  in- 
cluded. 


GREYHOUND  GLASS  CUTTER. 

The  Millers  Falls  Co.,  28  Warren  St., 
New  York,  has  placed  a  new  glass  cutter 
or.  the  market  called  the  greyhound  glass 
cutter,  No.  300. 


Greyhound   Glass-cutter. 

The  cutter  has  six  wheels  set  in  a  re- 
volving turret,  clamped  in  place  by  a  set 
screw.  The  frame  is  nickeled  and  the 
handle  enameled.  The  cutters  weigh  % 
lb.  per  half-dozen,  and  are  packed  one 
in  a  card-board  box. 


ROLLMAN    APPLE-CUTTER. 

A  novelty  now  being  shown  to  the 
trade  by  Saunders  &  Wainwright,  St. 
Nicholas  Building,  Montreal,  is  the  Roll- 
man  apple-cutter.  This  device  not  only 
cuts  the  apple,  but  also  digs  out  the  core 


Rollman  Cutter. 

at  the  same  time.  It  is  claimed  to  be  a 
very  simple,  durable  and  useful  tool  for 
general  household  use.  It  is  especially 
adapted  to  preparing  apples  for  baking, 
and  may  also  be  used  to  cut  potatoes  for 
"French   fried."        The   cutter  is   here 


Cutler  in  Operation. 

illustrated,  and  shows  the  apple  cut  into 
eight  pieces.  There  is  also  another  model 
of  the  same  tool  which  cuts  into  twelfths. 
This  is  said  to  be  a  novelty  that  should 
meet  with  a  good  reception  by  the  house- 
wife who  wishes  to  save  time  in  prepar- 
ing apples  and  potatoes. 


Canuck  Mixer. 
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Morinville,  Alta. — Caron  &  Dupins 
have  opened  a  hardware  and  grocery 
store. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

Business  with  the  hardware  jobbers  continues  fair.  Paint  manu- 
facturers are  busy.  With  the  advent  of  warmer  weather  there  should 
be  a  much  better  demand  for  spring  and  summer  goods  than  exists 
at  present.  Collections  are  showing  improvement.  Conditions  in 
the  metal  market  have  not  shown  much  change.  Toronto  reports 
declines  in  quotations  on  glass  and  linseed  oil.  Changes  have  been 
made  in  list  prices  and  discounts  on  some  lines  of  machine  and  car- 
riage bolts,  etc. 


MONTREAL. 

MONTREAL,  May  13.— Warmer 
weather  has  prevailed  lately, 
and  this  has  had  the  effect  of 
assisting  both  the  jobbers  and  retailers 
to  move  spring  lines.  Business  has  been 
generally  satisfactory.  There  has  been 
an  unusual  demand  this  season  for  small 
household  goods,  such  as  picture  wire, 
curtain  fixtures,  etc.,  and  it  is  stated  by 
one  jobber  that  more  of  these  lines  have 
been  sold  this  spring  than  for  many 
years  past.  Collections  have  shown  some 
improvement  lately,  but  there  is  still 
much  to  be  desired  in  this  regard. 

Metals. 

While  the  metal  markets  show  a  slight 
improvement,  there  is  little  to  brag 
about  in  this  connection.  Tin,  which  has 
been  weak  recently,  has  been  a  little 
higher  the  past  few  days  in  the  London 
market.  Locally  the  price  has  been 
marked  down  from  42y2-43  cents  to  41 
to  41^/2  cents.  Antimony  is  unchanged, 
but  the  market  shows  a  slightly  firmer 
tone.  The  price  quoted  is  $8.50.  Spelter 
is  still  offered  at  $6.  The  St.  Louis  mar- 
ket is  a  little  lower,  but  London  quota- 
tions are  unchanged.  Copper  is  easier 
than  last  week,  and  New  York  quota- 
tions have  dropped  from  $14.10  to 
$13.95.  The  local  quotation  is  down  50 
cents,  and  the  price  quoted  in  Montreal 
is  now  $16.  Lead  shows  little  change 
in  the  British  market.  There  have  been 
fractional  flurries,  and  the  quotations 
have  advanced  from  £18  5s  to  £18  7s  6d. 
Locally  the  price  has  been  advanced  25 
cents  to  $5.25  per  100.  Pig  iron  is  un- 
changed. 

Lead  and  Lead  Waste  Pipe. 

There  has  been  a  better  demand  for 
both  lead  and  lead  waste  pipe  lately. 
The  market  is  firm,  and  the  quotations 
of  7y2  and  9  cents  a  pound  respectively, 
with  discount  of  7y2  per  cent.,  are  still 
in  effct  t. 

Bar  Iron. 

The  quotation  on  bar  iron  is  now  $2 
to  £2.05  base,  Montreal.  The  market  is 
a  little  firmer  than  at  last  report. 


Rope,   Twine,  etc. 

Business  in  rope,  twine  and  kindred 
lines  has  been  very  good  since  naviga- 
tion opened.  There  has  been  no  devia- 
tion in  the  price,  as  previously  quoted, 
and  which  are  as  follows: — Pure 
Manila,  15c ;  British  Manila,  lie ;  Afri- 
can hemp,  lie;  sisal,  10y2c;  double  lath 
yarn,  lO^c;  single  lath  yarn,  9%c.  For 
binder  twine  the  prices  are: — Best 
Manila,  650  feet  to  pound,  13y2c; 
Manila,  600  ft.,  lie;  standard  Manila, 
550  ft.,  93/£c;  standard,  500  ft.,  9y4c. 

Builders'  Hardware. 

There  has  been  a  fairly  brisk  and 
steady  demand  for  all  lines  of  builders' 
hardware,  and  with  the  amount  of  build- 
ing work  now  going  on  there  seems  little 
likelihood  of  any  reduction  in  the  sales 
of  these  lines  for  some  time  to  come. 
The  heaviest  sales  have  been  in  the 
cheaper  forms  of  lock  sets,  but  all  kinds, 
except  the  most  expensive,  have  been 
moving  well. 

Changes  in  Bolts  and  Nuts. 

The  list  prices  of  a  number  of  lines 
of  bolts  have  been  changed  by  the  Can- 
adian companies.  It  is  thought  that  the 
competition  of  the  American  concerns 
who  have  been  making  a  strong  bid  for 
business  lately  has  been  responsible,  to 
some  degree  at  least,  for  the  changes. 
The  lines  affected  and  the  new  prices 
are: — ■ 

Carriage  bolts  ($1)  list,  %-in.  dia. 
and  smaller,  70  per  cent.  off. 

Carriage  bolts  ($1)  list,  7-16,  60  per 
cent. 

Machine  bolts,  %-in.  dia.  and  smaller, 
70  and  5  per  cent. 

Machine  bolts,  7-16-in.  dia.  and  larger, 
60  and  5  per  cent. 

Coach  and  lag  screws,  75  and  5  per 
cent. 

Nuts,  square,  4y2c  off  list. 

Nuts,  hexagon,  4%c  off  list. 

Garden  Tools. 

There  has  been  a  better  demand  lately 
for    garden    tools     of   all     kinds,     hose, 
sprinklers,  etc.        It   is  only  within  the 
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last    week    or    two    that    any    gardening 
could  be  done  owing  to  the  very  back- 
ward season.    All  spring  lines  have  been 
moving  better  the  last  week  or  two. 
Stoves   and  Ranges. 

While  stoves  and  ranges  could  hardly 

be    called    active    at   the   present   time, 

there   is   a    good   trade   passing   in   gas 

ranges  and  in  oil  stoves  and  oil  heaters. 

Yachting  and  Motor  Supplies. 

The  demand  for  yachting  and  motor 
boat  supplies  has  started  in  quite  briskly 
now,  as  the  owners  of  these  crafts  are 
getting  them  overhauled  for  the  coming 
season.  A  number  of  the  retailers  are 
now  featuring  these  lines  in  their  win- 
dow displays. 


TORONTO. 

TORONTO,  May  14.— During  the 
early  part  of  the  week  the  weather 
was  dull  and  unfavorable  for  good 
business.  The  result  was  that  retailers 
noticed  a  falling-off  in  the  demand  for 
some  lines  of  spring  goods.  With  an  im- 
provement in  weather  conditions  there 
will  also  be  an  improvement  in  business. 
Toronto  Jobbers  report  that  spring  busi- 
ness is  holding  up  well,  and  that  they 
are  busy.  The  principal  price  changes 
during  the  week  were  declines  in  the 
price  of  glass  and  linseed  oil. 

Metals. 

The  metal  markets  are  in  much  the 
same  condition  as  last  week,  with  only 
a  fair  amount  of  business  passing.  An 
improvement  is  noticed  in  the  demand 
for  some  lines  of  iron  and  steel.  The 
following  prices  are  being  quoted  at  To- 
ronto :— Tin,  35V2c  to  39c  lb. ;  lead,  $4.90 
to  $5  per  100  lbs. ;  copper,  15c  to  16V2C 
lb. ;  antimony,  8%c  to  9c  lb. ;  zinc,  5y2c 
to  6c  lb. ;  ingot  brass,  red,  13c  to  15c 
lb.;  ingot  brass,  yellow,  12c  to  14c  lb.; 
half-and-half  solder,  24c  to  26c  lb.;  pat- 
tern aluminum,  22c  to  24c  lb. ;  ingot 
aluminum,  19c  to  20c  lb. ;  acme  solder, 
19y2c  lb. ;  easy  wiping  solder,  20y2c  lb. ; 
star  extra,  22y2c  lb. ;  wire  solder,  27c ; 
tinkers'  bar  solder,  28c  lb.;  lead  wool, 
8c  lb. 

Bar  Iron. 

No  change  has  taken  place  during  the 
past  week,  and  Toronto  jobbers  are  quot- 
ing bar  iron  at  $2  base,  f.o.b.,  Toronto, 
and  $1.90  base,  f.o.b.,  factory. 

Nails,  Wire,  etc. 
Poultry    netting   and     screen     wire   is 
selling  in   fair  quantities  at   unchanged 
prices. 


HARDWARE    AND     METAL 


Wire  nails  are  quoted  at  $2.10  base, 
while  cut  nails  are  quoted  at  $2.70  base. 
Barb  wire  is  quoted  at  $2.43  per  100  lbs. 

Building  Materials. 
A  large  number  of  buildings  are  now 
under  way,  and  there  is  a  very  fair  de- 
mand for  building  materials.  Cement  is 
in  fair  demand  at  prices  shown  in  cur- 
rent quotations.  Roofing  felt,  7,  10,  and 
16-oz.,  is  quoted  at  $2.10  per  100  lbs. 
Plain  sheething  is  quoted  at  35c  per  roll; 
resin-sized  at  42  cents  per  roll;  tarred 
paper  at  43c  per  roll. 

Old  Materials. 

The  following  prices  are  being  paid, 
f.o.b.,  Toronto,  on  old  materials: — 
Tea  lead,  package 2l/2c  to  3y2c  lb. 

„         „     chest   3c  to  4c  lb. 

Lead   (heavy,  pipe,  etc.).... 3c  to  4c  lb. 

Brass,  heavy 8c  to  9c  lb. 

Brass,  light 7c  to  8c  lb. 

Zinc,  heavy   3c  to  4c  lb. 

Copper,    heavy    10c  to  lie  lb. 

Rubbers,  such  as  old  rubber,  boots  and 
shoes,  according  to  trim,  5%c  to  61/2C 
lb.;  overshoes,  lumbermen's  rubber 
boots,  etc.,  5c  to  6c  lb. ;  auto  tires,  etc., 
41/2c  to  5%c ;  bicycle  tires,  2c  to  3c. 

Quotations  on  Furs. 

Toronto  fur  dealers  are  quoting  the 
following  prices  for  Ontario  furs: — 
Skunk,  prime,  extra  large,  $1.50  to  $5; 
muskrats,  spring,  extra  large,  65c;  large, 
55c;  medium,  40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1,  large, 
85c;  No.  1,  medium,  50c;  bear,  No.  1, 
extra  large,  $22;  No.  1,  large,  $17.50; 
No.  1,  medium,  $13;  No.  1,  small,  $8; 
cubs,  $2  to  $12,  as  to  quality.  Mink, 
No.  1,  extra  large,  $6  to  $8.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium,  $2.25 
to  $5.  Fox,  No.  1,  extra  large,  $8  to 
$12;  No.  1,  large,  $6.50  to  $10;  No.  1, 
medium,  $2.25  to  $5;  No.  1,  small,  $1.75 
to  $4. 

Stoves,  Ranges,  etc. 

Stove  manufacturers  report  that  busi- 
ness in  gas  stoves,  oil  stoves  and  sum- 
mer lines  is  very  brisk,  and  that  an  im- 
provement in  business  has  been  noticed 
during  the  past  two  weeks.  One  firm 
reports  that  during  the  past  week  they 
have  booked  orders  for  a  large  number 
of  furnaces,  and  that  tbe  future  outlook 
is  brighter  than  it  has  been  for  some 
time  past. 

Rope,   Twine,   etc. 

There  are  no  new  developments  in  the 
rope  and  twine  market.  Business  is 
showing  improvement,  and  the  outlook 
is  brighter  than  it  was  a  few  weeks  ago. 
Toronto  quotations  are  as  follows: — 

Best  Pure  Manila 15c  lb.  base. 

British  Manila   lie  lb.  base. 

African  Hemp    lie  lb.  base. 

Sisal    Rope    IOV2C     base. 

Lath  Yarn  Single   93,4c     lb. 

Lath    Yarn    Double lO^c     lb. 


Other  lines  are  shown  in  current 
market  quotations. 

Binder  twine  prices  are: — 650-ft. 
twine,  I31/2C  lb.;  600-ft.  twine,  lie  lb.; 
550-ft.  twine,  934c  lb.;  500-ft.  twine, 
91/±c  lb. ;  yse  per  lb.  allowance  on  5  tons 
and  over;  14c  lb.  allowance  on  10  tons 
and  over;  delivery  allowed  on  300  lbs. 
and  over. 


WINNIPEG. 

WINNIPEG,  May  14.— Though  the 
past  week  has  been  exceedingly 
busy  for  retailers,  ordering  for 
summer  selling  is  somewhat  quiet.  Deal- 
ers are  continuing  their  policy  of  secur- 
ing little  more  than  enough  goods  to 
meet  the  orders  which  they  are  sure  will 
come. 

The  Clean  Up,  Paint  Up  week  now  fin- 
ished has  brought  a  great  volume  of  buy- 
ing. It  is  a  little  hard  to  tell  just  how 
large  was  the  stimulus  given  trade,  for 
the  goods  bought  were  of  course  of  the 
class  which  regularly  move  rapidly  at 
this  period.  It  is  certain,  however,  that 
the  loci  demand  for  garden  tools,  seed, 
paint,  lawn-mowers,  etc.,  was  larger  than 
expected,  and  word  from  the  surrounding 
country  indicates  that  there  was  a  large 
demand  in  the  smaller  places. 

Stocking  Fencing. 

While  wholesalers  report  business 
quiet,  there  are  some  lines  whicb  are 
moving  exceedingly  well:  one  of  these 
is  fencing.  The  season  has  about  ar- 
rived when  farmers  will  be  demanding 
these  goods  and  stocks  are  being  laid  in. 

There  is  also  a  good  call  for  binder 
twine  and  for  oils. 

Builders'  hardware  lines  are  moving 
much  better.  Buildings  which  were 
started  early  in  the  spring  are  now  near- 
ing  completion,  and  dealers  are  having 
an  opportunity  to  sell  the  finishing 
hardware.  In  Winnipeg  there  are  a 
large  number  of  apartment  blocks  under 
construction,  which  will  require  much  of 
this  hardware. 

Building  is  Proceeding. 

The  building  permits  for  Winnipeg- 
have  so  far  in  1914  established  a  new, 
record.  It  has  been  said  that  work  upon 
many  of  the  buildings,  for  which  per- 
mits were  taken  out  will  not  be  com- 
menced owing  to  continued  tightness  of 
the  money  market.  The  building  in- 
spector, however,  does  not  think  there 
is  much  in  this  rumor,  claiming  that  a 
large  percentage  of  the  buildings  for 
which  permits  were  secured  are  already 
under  construction,  and  that  there  is 
little  reason  to  doubt  that  the  majority 
of  the  work  will  be  carried  out. 

Heating  lines  are  moving  quietly.  The 
stove  business  has  not  shown  any  great 
improvement  as  yet.  Furnace  business, 
of  course,  depends  very  largely  on  the 
new    buildings,    and    a   number    of    new 
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houses  under  construction  promises  well 
for  this  line. 

Whether  the  Clean  Up,  Paint  Up  cam- 
paign is  entirely  responsible  or  not,  the 
fact  remains  that  a  great  many  houses 
are  being  repainted  this  year.  This 
work,  added  to  the  decoration  of  new 
dwellings,  is  expected  to  keep  the  paint- 
ers busy  all  summer,  and  indications  are 
that  the  year  will  be  a  good  one  for 
paints  and  painters'   supplies. 

Pelts  Being  Received. 

No  price  changes  have  been  noted. 
Credits  are  still  being  carefully  watched 
and  there  is  not  much  change  to  report 
in  this  connection.  A  number  of  pelts 
are  being  received  from  hardwaremen. 
this  forming  a  medium  of  exchange 
which  enables  them  to  practically  secure 
cash  from  a  certain  percentage  of  cus- 
tomers. 

@ 

NEW  CANADIAN  PATENTS. 
(Continued  from  page  56.) 
No.    153,306.— Benedict    Goldreyer,      Ot- 
tawa, Ontario,  Canada,  27th  January, 
1914;   6  years.    Filed   10th  December, 
1913.   Receipt  No.  232,203. 
Claim. — 1.  In  a  radiator,  a  section  hav- 
ing   independent    compartments    extend- 
ing vertically     thereof,     each   compart- 
ment    having     a     partition     extending 
longitudinally   thereof  to    form     looped 
passages  and  independent  inlet  and  out- 
let  openings   through   each   of  the   com- 
partments at  the  lower  end  thereof. 

No.  153,358.— Robert     Washburn,     Har- 
riston,  Ontario,  Canada,  27th  January, 
1914;    6    years.     Filed    21st   October, 
1913.   Receipt  No.  230.227. 
Claim. — 1.  In  a  window,  the  combina- 
tion   with    the    window    frame   provided 
with    suitable   guideways,   of  the   upper 
and  lower  sashes  and  a  third  screen  sash 
slidable  between  the  aforesaid  sashes. 

2.  In  a  window,  the  combination  with 
the  window  frame  provided  with  suit- 
able guideways,  of  the  upper  and  lower 
sashes  and  a  third  screen  sash  slidable 
between  the  aforesaid  sashes  and  adapt- 
ed when  lowered  to  closely  fit  the  ad- 
jacent side  of  the  meeting  rail  of  the 
upper  sash  and  when  raised  the  ad- 
jacent side  of  the  meeting  rail  of  the 
lower  sash. 

® 

SATALOGUES  AND  BOOKLETS. 

Chemically  Correct  Auto  Accessories. 
The  Northwestern  Chemical  Co.,  Mari- 
etta, Ohio,  has  issued  catalogue  No.  14, 
describing  the  "Chemically  Correct" 
line  of  automobile  specialties,  also  the 
"Pioneer"  line  of  hydrometers,  battery- 
meters,  brushes,  etc.  The  catalogue  con- 
sists of  44  pages,  is  attractively  gotten 
up  and  well  illustrated.  Copies  will  be 
mailed  on  request. 


HARDWARE    AND     METAL 


TALKS     OF     A     SELF-MADE     MER- 
CHANT TO  HIS  CLERKS. 

(Continued  from  page  52.) 

like.  But  look  here,  young  man,  do  those 
books  have  anything  in  them  about  John 
A.  Macdonald  and  Gladstone  and  Abe 
Lincoln  and  Thomas  Edison?' 

The  books  touched  on  modern  cele- 
brities luckily  and  I  sold  him  a  set.  That 
deal  was  an  education  in  itself  to  me. 
After  that  I  didn't  try  to  sell  the  books 
by  talking  about  people  my  customers 
had  never  heard  of  before.  I  gave  them 
a  spiel  on  great  men  they  knew  some- 
thing about — unless  I  ran  up  against  a 
school  teacher  sort  of  customer  with  spec- 
tacles and  that  far-away  look  in  the 
eyes  that  tells  of  an  interest  in  Baby- 
Ionic  cuneiform,  palimpsests  and  other 
useful  studies.  Then  I  used  to  trot  out 
old  Caesar  and  Ptolemy  again  and  give 
them  another  airing. 

What  I'm  driving  at  is  this.  You 
must  talk  to  customers  in  the  most 
direct  way  you  know  how.  Get  your  ex- 
planations clear  in  your  customer's 
mind.  If  you  are  showing  how  to  run  a 
new  kind  of  washing  machine,  tell  it  in 
the  simplest  way  you  can  so  that  the 
customer  will  actually  grasp  the  idea. 
When  the  explanation  becomes  clear  to 
the  buyer,  the  feasibility  and  the  worth 
of  the  machine  become  apparent.  'Why, 
I  see  how  it  is,'  the  customer  says, 
pleased  at  his  own  acuteness.  'Why, 
say,  that  ought  to  work  fine.'  Could  you 
make  a  sale  after  the  customer  had 
reached  that  state  of  mind  ? 

If  you  couldn't  I  would  advise  you 
tc  get  out  of  the  salesmanship  game. 

But  upon  the  other  hand,  if  you  don't 
bring  the  other  party  to  an  understand- 
ing of  how  that  machine  works,  he  is 
left  in  a  state  of  doubt.  'I  guess  it's 
alright,'  is  the  most  favorable  mental 
attitude  he  can  reach.  And  he  is  al- 
most certain  to  add:  'I  wonder  if  it 
would  work  as  well  as — '  And  there 
you  are.  All  your  explanation  gone  for 
naught. 

Talk  simply,  directly,  clearly.  Don't 
use  technical  terms.  Make  your  expla- 
nations short.  When  you  have  succeed- 
ed in  'getting  it  over,'  quit.  After  that 
all  that  is  left  to  do  is  to  close  the  sale. 
To  go  on  explaining  it  gives  the  pros- 
pect a  chance  to  get  away. 

Follow  that  plan,  boys,  and  you  will 
be-  salesmen  in  the  real  sense  of  the 
word. 

© 

MAKING  A  STRONG  PLEA  FOR 
PRICE  MAINTENANCE. 

(Continued  from  page  58.) 

Ever-Ready,  the  Cross,  etc.,  you  can  buy 
safety  razors  at  almost  any  price  from 
the  maximum  of  five  dollars  down  to  the 
minimum  of  twenty-five  cents,  or  thrown 
in  with  a  box  of  cigars. 


Well,  what's  the  answer?    This: 

With  Gillette  popularizing  the  safety- 
first-thing-in-the-morning  idea,  and 
sticking  (as  he  did)  to  five  dollars,  the 
opportunity  for  other  men  to  come  along 
in  and  sell  other  razors  at  other  prices 
was  totally  wide-open  and  totally  ir- 
resistible. 

What  happened  in  that  case  has  hap- 
pened in  every  other  case.  The  one-price 
system  is  a  competitive  system  in  every 
respect.  It  arose,  as  I  have  shown,  out 
of  an  intense  competition  between  manu- 
facturers of  individualized  named 
articles,  and  it  fosters  that  competition. 

The  Kellogg  Corn  Flakes  Company  is 
one  of  the  most  resolute  one-price  firms 
ir.  this  country.  They  do  their  best  to 
make  you  pay  ten  cents,  never  more, 
never  less,  for  every  package  of  their 
corn  flakes.  Does  that  save  them  from 
competition  ?  Not  at  all.  Just  the  other 
way.  Since  they  began  manufacturing 
Corn  Flakes,  there  have  been  more  than 
a  hundred  competing  brands  of  "corn 
flakes"  put  on  the  market.  Some  fifty 
of  those  brands  exist  to-day.  You  can 
buy  them  at  various  prices,  down  to  as 
low  as  four  cents  a  package.  The  com- 
petition at  the  source,  the  competition  in 
the  factory,  gives  the  public  a  complete 
range  in  product  and  a  complete  range  in 
price. 

The  fact  is  that  when  a  manufacturer 
adopts  one  retail  price  and  makes  it 
known,  he  debars  himself  to  a  large  ex- 
tent from  those  price  wars  between 
manufacturers  which  have  been  death  to 
competition. 

The  Ingersoll  firm,  now:  Its  one-price 
policy  is  not  hidden.  I  sometimes  wish 
I  could  read  something  else  out  of  the 
window  between  New  York  and  Wash- 
ington. The  dollar  seems  to  have  been 
invented  luckily  to  provide  the  Ameri- 
can people  with  a  ready  equivalent  for 
the  Ingersoll  watch.  The  Ingersoll  firm 
owns  the  dollar  as  much  as  George  M. 
Cohan  owns  the  flag.  There  is  no  doubt 
in  your  mind  that  the  Ingersoll  firm  in- 
tends you  to  pay  one  dollar  for  its 
watch. 

When  they  first  offered  a  watch  for  a 
dollar,  there  were  only  two  opinions 
about  them.  They  had  gone  crazy.  Or 
they  were  born  feeble-minded.  But  they 
said  "one  dollar."  And  they  also  said 
"No  more  and  no  less." 

I  know  of  a  watch  which  wholesales  to 
retailers  at  $1.75.  In  some  stores  you 
buy  it  from  the  retailer  at  $2.75.  In 
other  stores  you  pay  $7.00 — $7.00!  And 
in  a  third  class  of  stores  you  pay  either 
of  those  prices,  or  anything  in  between 
depending  on  how  the  retailer  sizes  you 
up. 

I  don't  criticize  that.  It  seems  that 
some  business  has  to  be  done  that  way. 

But  the  Ingersoll  firm  thought — sel- 
fishly, I  do  not  doubt — that  it  would  be 
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better  for  everybody  concerned  if  they 
would  sell  their  watch  at  one  dollar  to 
everybody,  everywhere.  You  might  be 
wise.  You  might  be  ignorant.  You 
might  be   a   child.  You  might  be  a 

drunken  sailor.  You  might  go  for 
it  in  person.  You  might  telephone  for 
it.  You  might  know  the  retailer.  You 
might  never  have  seen  him  before.  It 
would  make  no  difference.  You  would 
pay  a  dollar.  You  would  never  pay  less 
than  your  neighbor.  You  would  never 
pay  more.  All  customers  would  get  the 
same  treatment. 

At  first  there  was  no  competition. 
Then  the  Ingersoll  dollar-watch  success 
evoked  competition.  A  rival  appeared. 

What  could  the  Ingersoll  Company 
do?  Start  a  price  war?  Go  after  this 
new  rival,  who  was  new  to  the  dollar- 
watch  business,  and  cut  his  ground  from 
under  him  at  the  start  by  offering  the 
old,  well-known  Ingersoll  Yankee  watch 
at  seventy-five  cents?  And  then,  with 
the  rival  stunned  and  counted  out,  put 
the  price  back  to  a  dollar? 

They  couldn't.  They  couldn't  unless 
they  were  willing  to  ruin  their  whole 
one-price  policy.  They  could  go  down, 
it  is  true.  They  could  go  down  below 
a  profit  level  and  lose  money,  all  they 
wanted  to.  The  trouble  would  be  in  get- 
ting back  again.  Their  price  was  known. 
They  had  caused  it  to  be  known — a  uni- 
form price,  a  universal  price.  If  they 
went  down  to  another  price,  that  would 
be  known,  too,  universally.  The  climb 
back,  in  the  face  of  public  knowledge, 
would  be  a  climb  of  the  most  difficult 
possible  sort.  They  preferred  to  stay 
where  they  were. 

The  old  sell-below-cost-for-a-while 
plan  of  meeting  and  throttling  new  com- 
petition is  in  one  world  of  business  prac- 
tice. The  one-price  system  is  in  another, 
entirely. 

There  are  many  firms  now  making 
watches  in  the  "dollar  class."  Many  of 
these  watches  sell  constantly  at  less  than 
a  dollar.  The  Ingersoll  Company  has  no 
monopoly  of  its  field.  Nor  has  any  other 
one-price  firm  that  I  have  ever  heard  of. 

I  have  shown  the  origin  of  the  one- 
price  system.  I  have  shown  its  out- 
come. It  was  conceived  in  competition 
and  it  begets  competition.  Competition 
in  quality.  Competition  in  individu- 
ality. Every  manufacturer  putting  his 
mark  on  his  product.  Every  manufac- 
turer naming  his  own  price,  competitive- 
ly. Every  manufacturer  making  a  direct 
appeal  to  the  public,  competitively.  No 
price-jockeying,  no  price-juggling,  in 
the  retail  market  to  the  confusion  of 
the  public  and  to  the  confusion  of  the 
only  true  competition  that  is  possible  in 
individualized  named  articles — competi- 
tion between  manufacturers. 

(Continued   on   page   68.) 
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Everything  in  Nature  follows  the 
line  of  least  resistance.  The  brook, 
with  its  many  curves  and  turns, 
winds  its  way  according  to  this  law 
of  Nature. 

Martin-Senour  100%  Pure  Paint  is 
the  line  of  least  resistance  in  paint 
selling — and  after  the  first  sale,  the 
satisfaction  received  makes  future 
sales  a  matter  of  order-taking. 


Purity  is  the  standard  when  buying 
White  Lead,  Zinc  Oxide,  Linseed  Oil, 
or  Turpentine,  and  purity  is  the 
standard  of  the  great  majority  of 
people  when  buying  paint. 
It  is  easier  —  quicker  —  more  profit- 
able to  sell  100%  Pure  Paint  to  pre- 
convinced  buyers  than  to  argue  half 
an  hour  about  the  efficiency  of  a  paint 
that  is  not  100%  Pure. 


Investigate 


A  repeat  order  in  every  can 


Investigate 


The  Martin-Senour  Co. 


lAVONTREAL         CHICAGO 
TORONTO 


LIMITED 

PAINTS  &  VARNISHES 

WINNIPEG         LINCOLN 
HALIFAX 


The  Berry  Brothers  trade-mark  pro- 
tects you  against  selling  inferior  var- 
nishes. It  is  your  customer's  assurance 
that  you  are  selling  him  meritorious 
varnishes.  Every  can  of  Berry  Broth- 
ers' Varnishes  that  goes  over  your 
counter  adds  to  your  reputation  and 
means  lasting  satisfaction  for  your 
customer. 

Back  of  this  trade-mark  is  a  reputation 
of    over    fifty    years    for    high-grade 


varnishes.  This  reputation  helps  you 
to  sell  Berry  Brothers'  Varnishes. 

You  can  push  Berry  Brothers'  Varn- 
ishes, build  up  a  trade  on  them  with  the 
assurance  that  it  is  permanent.  It 
means  that  you  are  backed  by  the  larg- 
est varnish  makers  in  the  world.  The 
demand  for  Berry  Brothers'  Varnishes 
is  sure,  steady  and  reliable. 


Sell  Berry  Brothers'  Varnishes, 
us  for  more  information. 


Write 


BERRY  BROTHERS 
|  <INCOB.POR.ATEI>>  «       ^^ 

forld-s  Largest\fcrnishMakersV-J 

Established  1858. 

WALKERVILLE,  ONTARIO 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  May  13.— The  paint 
trade  generally  continues  very 
good.  The  jobbers,  with  one  ac- 
cord, say  business  is  splendid  and  in 
many  cases  the  remark  is  made  that  it 
has  never  been  better.  The  retailers 
also  report  that  there  has  been  an  in- 
creased demand  for  all  kinds  of  paints, 
varnishes,  stains,  brushes,  etc.  It  is  ex- 
pected that  this  demand  will  continue 
strong  until  after  the  "Clean  Up  and 
Paint  Up"  week.  One  of  the  jobbers  in 
speaking  of  the  large  amount  of  busi- 
ness being  done  in  paints  said  it  had 
been  explained  to  him  that  many  farm- 
ers were  painting  their  old  barns  in- 
stead of  building  new  ones.  It  is  quite 
evident  that  more  paint  is  being  used 
this  season  than  for  some  time  past  and 
dealers  have  a  good  chance  of  pointing 
out  how  a  saving  can  be  effected  in 
brightening  up  the  old  buildings  with  a 
new  coat  of  paint  instead  of  undergoing 
the  expense  of  putting  up  a  new  struc- 
ture. 

Linseed  Oil. 

The  ruling  prices  on  linseed  oil  in 
Montreal  have  not  been  changed  since 
last  report.  There  has  been  a  good 
amount  of  business  and  the  outlook  is 
bright.  Prices  are  given  as  follows: 
Raw  Linseed — 

1   to  4  barrels    60c  per  gal. 

5  to  9  barrels    59c  per  gal. 

Boiled   Linseed — 

1   to  4  barrels    63c  per  gal. 

5  to  9  barrels   62c  per  gal. 

Turpentine. 

There  has  been  a  scarcity  of  turpen- 
tine on  the  local  market  during  the  past 
few  weeks  and  some  of  the  jobbers 
have  had  to  borrow  from  each  other  to 
keep  up  with  their  orders.  A  big  ship- 
ment is  now  on  its  way  here  and  it  is 
possible  that  prices  may  be  easier, 
though  this  is  problematical.  Quotations, 
at  present  are: 

1  barrel    64c  per  gal. 

5  barrels  63c  per  gal. 

Five-Gallon  packages,  5  cents   advance; 
packages  extra ;  terms  net. 
White  Lead. 

The  quotations  on  white  lead  have  not 
been  changed  since  last  report.  The  de- 
mand has  been  good,  in  common  with 
kindred  lines,  and  quotations  remain  at 
$8.05  per  hundred  for  ton  lots,  and 
$8.25  for  less  than  ton  lots. 
Glass  and  Putty. 

The  docks  here  are  now  getting  pretty 
well  filled  with  shipments  of  glass  which 
are  arriving  right  along  from  Europe. 
The  prices  have  not  undergone  a  change 
for  some  time  and  although  the  market 
is  none  too  steadv  no  change  has  taken 


place  here.     Putty  is  in  good  demand, 
in  all  sizes  of  packages. 

Ready-Mixed  Paints. 

Sales  of  ready-mixed  paints  have  in- 
creased steadily  and  there  seems  no  rea- 
son to  believe  that  the  demand  will  not 
continue  good  for  some  time  to  come.  The 
Clean  Up  and  Paint  Up  campaign  here 
is  certainly  having  a  good  effect  and  the 
retailers  are  taking  full  advantage  of  the 
opportunity  to  get  up  attractive  window 
trims  and  to  link  their  stores  up  with 
the  movement. 

Gasoline. 

Prices  on  gasoline  are  a  little  easier 
than  last  week.  Business  has  been  ex- 
ceptionally good,  in  fact  about  all  the 
dealers  can  handle.  A  great  many 
orders  are  taken  during  the  winter  for 
shipment  when  navigation  opens  and 
just  at  present  these  orders  are  taxing 
the  shippers  to  the  utmost.  Prices  are 
now  as  follows : 

Barrels,   in   wood    23c  gallon. 

in  steel  and  drums   19V&C      " 

Tank  wagon    (100  gals.) 19c      " 


TORONTO. 

TORONTO,  May  14.— The  weather 
during  the  past  week  has  been 
rather  unfavorable  for  painting, 
and  has  affected  paint  sales  to  a  certain 
extent.  A  good  volume  of  business  is 
passing  but  with  the  advent  of  better 
weather  there  will  be  a  decided  im- 
provement in  business.  The  chief  fea- 
tures this  week  in  the  Toronto  markets 
have  been  the  declines  in  the  prices  of 
glass  and  linseed  oil. 

Decline  in  Glass  Quotations. 

There  has  been  a  decline  in  quotations 
on  glass  at  Toronto.  The  new  prices  are 
shown  in  the  accompanying  panel  and 
affect  16-oz.  and  24-oz.  sheet  glass. 
Plate  and  fancy  glass  have  also  been 
reduced  in  price. 

Decline  in  Linseed  Oil. 

In  last  week's  report  we  stated  price- 
cutting  on  linseed  oil  was  evident;  there 
has  been  considerable  price-cutting  of 
late  and  the  result  has  been  that  the 
ruling  quotations  have  been  lowered  2 
cents  per  gallon.  Toronto  quotations 
are  now: — 
Raw  Linseed  Oil — 

Single   barrels    63c  gallon. 

3  to  5  barrels    62c  gallon. 

6  to  9  barels   61c  gallon. 

Boiled  Linseed  Oil — 

Single    barrels    66c  gallon. 

3   to   5   barrels    65c  gallon. 

6  to  9  barrels  64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.    Cans  are  charged  at:  5-gal.  cans, 
50  cents  each;   10-sral.,  75c  each. 
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Turpentine. 

Reports  from  Savannah  indicate  that 
quotations  are  being  well  maintained, 
and  as  the  receipts  are  not  pressing  and 
the  demand  good,  the  market  is  show- 
ing signs  of  strength.  Resins  are  quiet, 
also  pitch  and  tar. 

Toronto  quotations  on  pure  turpen- 
tine are  as  follows : — 

Single  barrels 65c  per  Imp.  gal. 

2  to  4  barrels  64c  per  Imp.  gal. 

5  gallon  lots   72c  per  Imp.  gal. 

White  Lead. 

Quotations  on  white  lead  remain  un- 
changed. Less  than  ton  lots  $8.40  per 
100  lbs.;  ton  lots  $8.20  per  100  lbs. 


REDUCTION    IN    GLASS 
QUOTATIONS. 

A  reduction  in  the  price  of 
window  glass  for  Toronto  ter- 
ritory has  been  announced. 
The  prices  are  now  20%  dis- 
count of  the  $4.25  base  for  16 
oz.  glass  and  25%  discount  of 
the  Double  Diamond  list  for 
stock  cases.  Cut  sized  prices 
40-10%.  The  prices  on  plate 
glass  and  fancy  glass  have 
also  been  subject  to  a  reduc- 
tion ranging  from  5  to  10%. 
The  new  prices  apply  on  all 
Ontario  territory  west  of  Port 
Hope  to  Fort  William. 


Gasoline  and  Benzine. 

The  demand  for  gasoline  is  becoming 
more  active.  Single  barrels  are  quoted 
at  2iy2  cents  per  gallon;  benzine  is 
quoted  at  20y2  cents  per  gallon  in  single 
barrels. 

On  account  of  the  weather  being  un- 
favorable for  painting,  the  retailers 
have  found  that  the  demand  has  been 
rather  backward.  The  majority,  how- 
ever, are  quite  optimistic  and  expect  a 
big  improvement  in  the  demand  as  soon 
az  warmer  and  more  favorable  weather 
sets  in.  Retail  merchants  should  make 
the  best  of  the  dull  days  in  hunting  up 
prospects  or  laying  plans  for  a  rich 
harvest  of  paint  sales  as  soon  as  weath- 
er  conditions  improve. 

© 

MAKING  A  STRONG  PLEA  FOR 
PRICE   MAINTENANCE. 

(Continued  from  page  66.) 
I  submit  that  every  competitive  manu- 
facturer of  such  articles  should  be  per- 
mitted by  federal  law  to  bind  his  re- 
tailers against  price-cutting.  I  submit 
that  such  a  law,  spurring  competition,  is 
more  desirable  than  any  number  of  laws 
bitting  and  bridling  monopoly. 


HARDWARE     AND    METAL 


Mpp 


cKLilll    Hi?  j/|i  1 1 1  if  I  hi  k|  uiiii. 


The    goods    that    bring    up    the 

profit  side  of  the  ledger  so  that  you  take 

pleasure    in  footing  up  the   columns  are  the 

goods  you  have  faith  in;  goods   you   can  tell   your 

customers  to  use,  feeling  certain  you  are  giving  them  the 

best  advice. 

You  cannot  find  a  better  trade-builder  in  this  class  than 

FLOORLUSTRE 


It  has  qualities  that  strongly  commend  it  to  the  user — a  practical  merit 
that  makes  itself  felt  to  every  man  who  puts  it  to  the  test  of  actual  use. 
The  first  sale  of  Floorlustre  is  never  the  last.  In  al- 
most every  household  there  are  floors  that  need 
treatment,  and  as  Floorlustre  is  one  of  the  most 
beautiful  and  durable  of  floor  enamels,  and  at  the 
same  time  one  of  the  easiest  to  apply,  you  can  see 
what  an  opportunity  Floorlustre  offers  to  the  enter- 
prising dealer. 

The  enduring  successes  have  been  goods  of  sterling 
merit,  and  it  is  the  sterling  merit  of  Floorlustre  that 
makes  it  so  safe  and  profitable  an  article  to  handle. 


Montreal 


Halifax 


St.  John 


Toronto 


Winnipeg 


HARDWARE    AND    METAL 


Current   Hardware   and   Metal  Quotations 

These  'prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  Editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 
ALUMINUM. 

Ingot,  99%   pure,  lb 19c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c.;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  98 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  p.c; 
"Regal"  Dense  Smokeless  Powder, 
30  and  10  p.c;  "Imperial"  Shells, 
both  Bulk  and  Dense  Smokeless 
Powder.  30  and  10  p.c  Empty 
Shells,  30  and  10  p.c  90  days  net. 

Shot,  standard,  100  lbs.,  $15.00, 
47%  p.c;  cash  discount,  2  p.c  30 
days;  net  extras  as  follows,  sub- 
ject to  cash  discount  only :  Chill- 
ed, 40c;  buck  and  seal,  80c;  No. 
28  ball,  $12.00  per  100  lbs.;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 
ANTIMONY. 
Cookson's      or      Hal 

lett's,  per  lb $8  50    $8  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c 
Irwin's  auger,  45  p.c 
Gilmour's  auger,  70  p.c 
Rockford  auger,  50  and  10  p.c. 
Gilmour's  car,  47%  p.c. 
Clark's  expansive,  40  p.c 
Jennings*  Gen  auger,  net  list. 
Tobin    High   Speed   Bits.   50  and 

5  per  cent. 
Tobin  Never  Choke,  50  and  5  p.c. 
AXES. 

Samson  single  bit,  doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson   double  bit,  doz...     12  SO 
Samson    flooring   axes   No. 

2,  doz 9  00 

Single  bit,  doz 6  75      9  50 

Double    bit    10  50    12  00 

Hunters*  Axes  5  00      6  00 

"Boys'  "  Axes    5  75      6  60 

Bench   Axes,  Samson. 

No.  2,  doz.,  net  9  00 

No.  3,  doz.,  net  9  30 

No.  4.  doz..  net  10  25 

No.  5.  doz..  net  11  50 

No.  6,  doz.,  net  12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure.  Hercules. 
White  bronze.  Star  frlctionless 
Alluminoid.  Mognl,  No.  3.  No.  4. 
from  6c  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd. 
—No.  1,  23%c:  No.  2.  15c:  No.  3. 
12c. 

Tallmnn  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  55c; 
Superior,  50c;  A  Special.  38c;  Hoo 
Hoo,   28c;     "A,"     23c;     "B,"    20c; 


"C,"  18c;  "D,"  15c;  No.  1,  13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c. 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicolumlnam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co. — Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING   (Leather). 
Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per  side,   85c;   cut 
laces,  95c 

BENZINE. 

Single  barrels,  20%c   gal. 

BOLTS  AND  NUTS. 

Carriage   Bolts    ($1.00)    list.    %in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage   Bolts    ($1.00)    list,   7-18 

52%  and  12%%. 
Machine  Bolts.     %  in.  dia.     and 

smaller,  35  and  10  p.c 
Machine  Bolts.  7-16  in.  dia.  and 

larger,  60  p.c. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c 
Sleigh    Shoe   Bolts,   7-16   in.    dia. 

and  larger,  50  and  12%  p.c 
Coach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c 
Square  Head  Blank  Bolts,  60  p.c 
Bolt  Ends,  60  p.c. 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts.  60  and  5  p.c. 
Fancy  Head   Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and   5 

per  cent. 
Step     Bolts,     large     head      ($3.00 

list).  50  and  5  per  cent. 
WhifTletree  Bolts,  50  and  5  p.c. 
Nuts.  Snuare.  4%c  off  list. 
Nuts,   Hexagon.   4%c   off  list. 
Stove  Rods,  per  lb.,  5%  to  r*c. 
Stove  Bolts,  80  and  7%  p.c. 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge   0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  Iron  pipe  size,  1  In. 

base 0  25 

Copper  tubing.  4  cents  extra. 

Ingot,    Red,    lb 0  14     0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff   and    nickel, 

No.  241.  45  per  cent. 
Wrought  brass,  45  p.c  off  revised 

list. 
Cast  iron  loose  pin.  60  p.c. 
Wrought    steel      f.i«t      1nlnf      and 

loose  pin.  70  and  5  per  cent. 
Crescent  brands.  70  p.c 

BARS    (Clothes). 

3  sections.  4  ft,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon.    Standard,    $5.00;  extra 

heavy,  $6.50. 
BOARDS  (Bake). 

With  rim,  18x24.  doz 6  60 

With  rim,  18x28,  doz 7  20 

With  rim,  20x30.  doz 7  80 

Without  rim,  18x24,  doz.   . .  4  00 

Without  rim,  18x28,  doz.   . .  4  50 

Without  rim.  20x30,  doz.  ..  5  00 
BOARDS   (Ironing). 

Size   12x60   Ins.,   doz 7  20 


Size  14x60   ins.,   doz 8  40 

Folding,  12x60  ins.,  doz.    . .  16  50 

BOARDS  (Sleeve). 

Basswood,   stationary,    doz.    1  50 

Folding,  per  doz 3  50 

BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net  3  50 

Pony $1  10 

Crown    195 

Dandy 2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee    2  60 

Victor*   (Glass)    3  25 

Diamond  King  (Glass)  ..  3  50 
Western   King   (Enamel)    . .     3  50 

Beaver  (Brass)   3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE). 

Per  yard. 

M)  inches,  7  oz 0  05% 

tO  inches,  8  oz 0  05% 

10  inches,  10  oz 0  06% 

In  100-yard  lots. 
C 
CANS. 

Milk  cans  and   palls,  35  p.c. 
Creamery  cans,  35  per  cent. 
Railway  cans,  40  per  cent. 
Hand  delivery  and  creamery  cans, 

35  p.c. 
Railway  cans,  40  per  cent. 
Cream    cans,    35   p.c,    with    dome 

top,   15c  extra.     Retlnned.   72% 

and   5.     Plain,     72%     and     15. 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans.  Jacketted.) 

1  gal.  jacketted,  per  doz 2  70 

2  gal.  jacketted,  per  doz 3  60 

3  gal.  jacketted,  per  doz 4  20 

5  gal.  jacketted.  per  doz 4  80 

10  gal.  jacketted,  per  doz...  8  40 
CEMENT    AND    FIREBRICK. 
Portland,  per  bbl„  Deliver- 
ed        1  63 

Less  than  carload  lots  ....  1  85 
Portland,   per  bbl.,  carload 

lots,  f.o.b 1  55 

White  Bros.  English.  2  00  2  05 
"Lafarge"   cement,   In 

wood   3  40 

Fire     brick,     Scotch, 

per  1,000 23  00    28  00 

Fire  brick,  English.  .17  00  2100 
Fire   brick,   American, 

lew    23  00    25  00 

Fire  brick,  American, 

high    27  50    31  00 

Fire     clay      (Scotch), 

net  ton   5  50 

Fire  clay   (American), 

net  ton    5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  per  lb. . .  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,    ROOFING. 

Per  gal 
Roofing  cement  (in  bhls)..  0  57 
Cement  (In  5  and  10  gals.)  ..019 

Cement   (In  2  gals.)    0  25 

Cement   (in  1  gal.)    0  30 

CHALK. 

Cn  rpenters      Colored, 

per  gross   0  65      0  80 

Cnrnenters  lead   pen- 
cils,   per    gross....     2  40      6  75 

Crayons,  per  gross 0  20 

CHISELS. 

Cold  chisels,  5x6  in.,  doz 2  20 

Bevel  edge,  1   inch,   doz 2  50 


CHAIN. 

Irroof  coil,  per  100  lbs.,  %,  $6; 

5-16,  $5.20;    %,   $4.45;   7-16,^4.20; 

%,  $3.90;  9-16,  $3.90:  %,  $3.80;  %, 

$3.65;   %,  $3.45;  1,  $3.40. 
Stall   fixtures,   35;   trace  chain, 

45;  jackchain,  iron,  50;  jackchain, 

brass,    50;    cow    ties,    40;    halter 

chains,  50  and  5;  tie  outs,  75;  coll 

chain,  50  and  5;  hammock  chains, 

galvanized,  35  and  5. 

12  in.,  doz.  prs 4  65        4  30 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 

No.  3,  $11;  No.  4,  $13;  No.  5,  $19; 

f.o.b.  Toronto,  Hamilton,  London 

and  St.  Marys,  40  per  cent. ;  f.o.b. 

Ottawa,    Kingston   and    Montreal, 

37%  and  10  per  cent. 

CLAMPS. 

Malleable  swivel  head,  4  in.     2  BO 

Malleable  adjustable,  4  in.     7  60 

Carpenters,  3  feet   3  60 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac   Vac.   Sweeper   5  50 

Cadillac  Comblna'n  Cleaner    6  50 

Cadillac  Electric,  Model  C.   18  00 

Cadillac  Electric,  Model  D..  20  08 

COMPOUND. 

Soclean  Sweeping. 

4%  lb.  size,  2  doz.  in   case, 
ease   4  50 

8  lb.  size,  2  doz.  in  case,  cs.  7  20 

17  lb.  size,  1  doz.  in  case,  cs.  6  75 

COPPER. 

Montreal. Toronto. 
Per  100  lbs. 

Casting  ingot $16  50  $15  50 

Cut     lengths,     round 

bars,  %  to  2  in 27  50 

Plain   sheets,   14   oz., 
14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 
14x60,  14  oz $0  50 

Copper    sheet,    plan- 
ished, 14x60,  bas» 87  50 

Braziers',    in    sheets. 
6x4   29  50 

CORD    (SASH). 

No.  6  and  No.  7,  lb 0  31% 

No.  8,  No.  9,  No.  10,  No.  12  0  31 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

(CANADA)    PLATES. 

Ordinary,   52   sheets.     2  75      2  86 

All  bright,  52  sheets    3  90      4  00 

Galvanized — 

Apollo  D.  Crown  Corbals 

18x24x52  . .   4  45        4  45        4  60 
60  . .   4  70        4  70        4  85 

20x28x30  . .  8  90        8  90        9  20 

20x28x80  . .   9  40        9  40        9  70 

M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  26 

I   X  X,  14x20  base     ....       9  50 

Raven   and   Murex  Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I   X  X.  14x20  base 7  00 

I  X  X  X,  14x20  b 9  50 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00      7  00 

I  X,  14x20  base 8  25      8  26 

I  X  X.  14x20  base.    9  50      9  60 

"Allaway's  Best"  Standard 
Quality. 

I  C.  14x20  base 4  68 

I  X.  14x20  base 5  66 

I  X  X,  14x20  base 6  66 

BRIGHT    COKES. 

Bessemer  Steel— 

I  C,  14x20  base 4  60 

20x28,   double  box 9  00 

CHARCOAL   PLATES-TERNE. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets 7  40 

I  X.  Terne  Tin 9  40 
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Are  You  Doing  A  Good,  Profitable 

Paint  Business? 

If  not,  you  should  find  out  the  reason  why.     Perhaps  you  are  not  handling  a  profitable  line, 
or  perhaps  it  is  a  line  that  does  not  satisfy  yo  ur  customers.  If  so,  you  should  make  a  change. 

Jamieson's  Pure  Prepared  Paints 

allow  you  a  good  profit,  and  the  absolute  purity  makes  satisfied  cus- 
tomers and  brings  repeat  orders. 

These  are  the  two  important  points  that  build  up  a  profitable  paint  business. 

R.  C.  Jamieson  &  Company,  Limited 


Owning  and  Operating  P.  D.  Dods  &  Co.,  Ltd. 
Established   1858 


MONTREAL 


VANCOUVER 


I  7mA  J      BRITISH  STANDARD  CYCLES 

'J^^t^nx  Cheapest  and  Best  Value  on  Earth 

j\         _T  2-0-0  Net  with  Tyres  Guaranteed  6  Months 
\       g\\        X*    11-1-6  Net  Less  Tyres  F.o.r. 

_}_.%?'         !|  *  This    marvellous    line    is    the    outcome    of    18    years'    cycle-building    experience. 

SPECIFICATION. — Frames  from  22  to  26  ins.,  sloping  or  parallel  tops; 
cranked  and  bridged  stays;  5-pin  steel  chain  wheel;  British  ball  free  wheel; 
two  roller  brakes;  plated  rims;  4-wire  saddle;  steel  guards,  front  extended; 
one  coat  rust-preventative  enamel;  four  coats  brilliant  black  enamel,  -  lined 
two  colours;  solid  centre  pedals;  steering  lock  fitted;  own  transfer  fixed,  or  ours. 
Extras   to   Model   No.  14   @   £2   with   Tyres.       Only     Sold    Fitted    to     Cycles    and 

Not   Separately. 

M    .^1  i  2-speed   Hub    12/-      I        12  Months'  Guaranteed  Tyres...     5/- 

™  2-speed   Coaster   Hub    21/-  Dunlop    or    Palmer    Tyres 16/- 

RCCT    VAI  IIP    IN    FYPflRT    CYCLES    MADE  Eadie  Coaster  Hub    6/-      I        Ladies'    Cycles    3/6 

DtOl    VALUE    in    CArwni    uiullo    iiimi/1.  Packing  and  Cases,  12/-  per  case  of  6  cycles.     C.I. P.  Quotations  on  Application. 

TERMS — One-third  cash  with  Indent,  balance  payable  in  exchange  for  Document  at  Port  of  Discharge  or  through  British  Merchants. 

Write  for  our  up-to-date  List  of  all  Accessories   for  the  Trade.     Our  PRICES  and  QUALITY   will  astonish  you. 

A.  SPENCER,  6,  Fisher  Street,  Gosta  Green  BIRMINGHAM,   Eng. 

Teles,  and  Cables:  "Spencerian.  Birmingham."     A  B.C.,  5th  Edition.     (L,ate  Coleshill  Street),  ESTABLISHED  19  YEARS. 


John  Wanamaker  says  that  advertising 
doesn't  jerk— it  PULLS.  He  ought  to 
know,  and  yet  some  men  think  that 
advertising  should  go  against  all  rules 
and  precedents  and  jerk  them  to  success 
with  one  tremendous  yank. 


SPRAY  POTATOES 

WITH 

The  COLLINS  Improved 
Automatic  Sprayer 

Adapted  for  spraying  Potatoes,   Fruits, 
Flowers,   Vegetables,   Cattle,   Fly   Oils, 
Made  of  the  best   materials  throughout. 
Ask   your  jobber,   or   write   us. 
We   are   Spray    Pump    Specialists,    mak- 
ing different  kinds. 


THE  COLLINS  MANUFACTURING  CO. 

TORONTO,  ONT. 
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CHAKCOAL     TIN     BOILER 

FLATB8. 
Coukiey  Grade — 

XX,  I4x5t>,  50  sheet  (boxes). 

XX,  14x66,  50  sheet  (boxes). 

XX.  14*65,  50  sheet  (boxes). 
TINNED  IKON. 
72x30   up   to  24  gauge,   case 

lots   J  8  25 

72x30  up   to  2ti  gauge,  case 

lota  8  75 

Less   than   case,   26c   per   100   lbs>. 

extra. 
CLEVISES.  7%c  per  lb 

UKOWBABS.  4%c    per   lb. 

D 

DOORS,    stKEEN.  Doz. 

Con-mon  doors,  2  or  3  panel, 

walnut  stalled,  4  In.  style  7  20 
Common  dcors,  2  or  3  panel, 

grained   only,  4-ln.  style..  8  40 

DRILLS. 

Bit  Stock  Drills,  60  and  5  p.c. 

Wood  Drills,  36  p.c. 

Straight   Shank    drills,   60   and 
10  per  cent. 
DUCK. 

Yarmouth  Double  Filled. 

29-inch.  7  oz 0  17% 

29-inch,  8  oz 0  19^ 

29-inch,  10  oz o  24^ 

29-lnch,  12  oz o  29% 

Standard    Single   Filled. 

29-lnch,  6  oz 0  12U, 

29-lnch,  7  oz 0  14 

29-lnch,  8  oz 0  15^, 

29-lnch,  9  oz 0  17  ^ 

29-lnch,  10  oz 0  19^ 

29-lnch,  12  oz 0  23W 

29-inch.  15  oz 0  32 

E 

EAVETROUGH8. 

10  Inch,  in  10  ft.  lengths 3  30 

12  inch,  in  io  ft.  lengths 8  8a 

15  inch,  In  10  ft.  lengths 5  53 

Add  extra  10c  per  100  ft.  O  G 

R«und  Bead  Trough. 

DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing, doz.,  $14.00. 

F 

FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent  ;  cast  Iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65,  malleable  bushings 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 

10    p.c. 

FILES    AND    RASPS.       Per  cent 

Dlsston's    75 

Great   Western    American'!  76 

Kearney  and  Foot,  Arcade  76 

J.  Barton  Smith  Eagle  ..  76 

McClellan  Globe  ...7 75 

Black  Diamond  ....  or 

Delta  Files   .'..  66 

Nicholson  66% 

Jowett'a   (English  list)    ...'.  27% 

spear  &  Jackson  (Eng.  list)  35 
FREEZERS,   ICE   CREAM. 

White    Mountain    and    Dana 
Freezers,    less    50    per    cent 
Discounts  east  of  Port  Arthur 
Dana    Freezers,    Crank    Only 

1  quart,  each  1  70 

2  quart,  each  2  00 

3  quart,  each  2  20 

4  quart,   each    2  66 

6  quart,  each   3  35 

8  quart,   each    4  30 

10    quart,    each    5  80 

12  quart 6  66 

16  quart,  each  9  35 

Fly-wheels  for  same,  2  qt.,  75c; 

3  qt.,  76c;  4  qt.,  76c;  6  qt.,  76c; 
8  qt.,  $1.68;   10  qt.,  $1.68;  12  qt. 
$1.68;   16  qt„  $2.63;  20  qt.,  $2.63 
26  qt.,  $3.76.  ' 

M  quart,  each  12  80 

26  quart,  each    16  76 

O 

GALVANIZED    WARE. 

Dufferln   pattern   pails,  45  p  c 

English  pattern,  45  per  cent. 

Galvanized   washtubs.   45   d  c 
GASOLINE. 

Single    barrels,    21%c    gal. 
GREEN,   PARIS.  Paris 

C.P.C.       Green 
Green  Bergers 
600-lb.  casks,  lb...    0  16%    0  17% 
250-lb.  casks,  lb..     0  16%     0  18 
100-lb.  drums,  lb.     0  17%    0  19 
50-lb.  drums,  lb..     0  17%    0  19 
26-lb.  drums,  lb..     0  17%    0  19% 
lib.  pack.,  lb..   .     0  19%    0  21% 
%-lb.    pack.,   lb.    .     0  21%     0  23% 

1-lb.   tins,   lb 0  20%     0  22% 

^-lb.  tins,  lb 0  24% 

HOYLES    PARIS    GREEN. 
Petroleum  Barrels,   per  lb.  0  14% 

Arsenic    Kegs,    per    lb 0  14% 

50  lb.    and    100   lb    Drums, 

per  lb 0  15% 


25-lb.    Drums,    per    lb 0  15% 

1-lb.  Papers,   per  lb 0  17% 

1-lb.  Tins,  per  lb 0  18% 

Terms: — Net      Cash      30  days. 
F.O.B.    Montreal. 
GRINDSTONES. 

Over  40  lbs.  and  2  in.  thick. 

per  100  lbs 1  26 

Smaller   sizes    extra. 
H 

HALTERS  (SNAP  AND  RING). 
Jute  Rope,  %-in.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  60 
Jute  Rope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,    1%-in.,    per   doz..     6  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;  %-in., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.  1 $13  13 

Samson  shingle,   No.  2 14  20 

Samson  claw,  No.  1 15  10 

Samson   claw,  No.  2 15  70 

HAMMERS. 

Tack,  iron,  doz $0  35 

Ladies'  claw,  handled,  doz.  0  60 
Adze   eye   nail    hammer,    10 

oz.,    doz «. ±.     126 

Adze  hickory  handle,  lb 6  26 

Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers    hammers,    10    oz., 

doz 5  50 

Tinners  setting,  %  lb.,  doz.    4  50 

Machinists,   %  lb.,  doz 3  20 

Sledge,  Canadian,  5  lbs.  and 

over    0  06 

Sledge,   Masons,  6  lbs.   and 

over   0  06 

Sledge,    Napping,    up    to  2 

lbs. 0  09 

HINGES. 

Blind,  discount,  50  per  cent. 

HEAVY      TEE      AND      STRAP 

HINGES. 

Strap.    Tee. 

4  in.,  doz.  prs 1  20      1  00 

5  in.,  doz.  prs 1  45      1  15 

6  in.,  doz.  prs 1  55      1  20 

8  in.,  doz.  prs 2  10      1  60 

10  in.,  doz.  prs 3  75      2  60 

Light  T     and     strap,    discount 
65  p.c. 
Screw    hook    and    hinge — 

Under  12  in.,  per  100  lbs..  4  00 

Over   12  In.,   per  100  lbs..  3  60 

Crate  hinges  and  back  flaps, 
65  and  6  per  cent. 

Chest  hinges  and   hinge  hasps, 
65  per  cent. 
HINGES   (SPRING). 

Spring,  per  gross  —  No.  6, 
$17.40;  No.  10,  $19.50;  No.  20, 
$9  00;  No.  50,  $21.00;  No.  61,  $9.60; 
No.   120,   $17.40. 

Chicago  hold  back  screen  door, 
Iron,  gross,  $12. 

Chicago  spring  hinges,  15  p.c. 

Triplex   spring   binges,  40  p.c. 

Chicago  surface  door  (6,000), 
45    p.c. 

Garden  City  Are  house  hinges. 
12%  p.c. 

"Chief"   floor    hinge,    50   p.c. 
HIDES. 

Trimmed       hides, 

green    0  12      0  13 

Trimmed,  green  and 

partly  cured 0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehlde,    with    mane   and 

tail,  up  to  3  75 

Sheep  skins,  up  to  1  50 

Horsehair,  35  to  38c  lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toeealks  Standard,  J.  P.  &  Co  , 
"Blunt"  No.  1  and  smaller.  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    6  p.c. 

Corrugated,   %   in.,  ft 0  13% 

Corrugated,    %    in.,    ft 0  1« 

500  ft.  colls  extra,  5  per  cent. 
HANGERS,   BARN   ft   PARLOR. 
Richards     Wilcox     No.    021 


B.D.  Trolley,  pr 0  80 

Richards     Wilcox     No.     117 

P.D.  Hanger,  full  set  . . .  %  16 
Stearns    wood    track        Special. 

Zenith    9  00 

Atlas,  steel  covered..     5  26      6  60 

Perfect,   No.  1 850 

Perfect,  No.  1% 9  50 

Perfect,  No.  2 10  00 

New  Milo.  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  60 

Standard    jointed 

hangers,  doz.  sets 6  45 

Steel    King    hangers, 

doz.  sets 6  40 

Storm       King       and 

safety   bangers 6  25 

Storm  King  rail 4  25 

Crown    4  85 

Crescent   7  25 

Sovereign   6  60 

Chicago  Friction.  Oscillating 
and  Big  Twin-angers,  6  per  cent. 
Steel  track,  1  x  3-16  in.  (100 

ft.)    3  26 

Steel  track,  1%  in 4  75 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel  handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and   shovel   handles,  50  per  cent. 

Team  whlffletrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whlffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  80 
per  cent. 

Doubletrees,   35   per  cent. 

Agricultural,  67%  per  cent. 
HANDLES.      Fork,  45  per  cent. 
HOES.       Grub,  3%-lb.,  $4.00  doz. 
HOOKS    (CONDUCTOR). 
Never-slip,  2  in.,  1%  lbs.,  per 

doz.   net    $0  30 

Never-slip,  3  in.,  3  lbs.,  per 

doz.   net    0  45 

Never-slip,  4  in.,  4  lbs.,   per 

doz.  net  0  60 

Never-slip,  5  in.,  5%  lbs.,  per 

doz.   net    0  80 

Hinged,    2   in.,   2%    lbs.,    per 

doz.   net    0  50 

Hinged,  3  In.,  3  lbs.,  per  doz. 

net   0  65 

Hinged,  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged,  5  in.,  6  lbs.,  per  doz. 

net   1  10 

I 
IRON   AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60      2  50 

Common     bar.     per 

100   lbs 2  15      2  00 

Forged     iron,      per 

100  lbs 230      235 

Refined     iron,     per 

100  lbs 2  40      2  40 

Horseshoe    iron,    per 

100  lbs 2  40      2  40 

Mild   steel    2  25      2  20 

Sleigh  shoe  steel..     2  25      2  25 

Domestic  2  30      2  25 

Iron      finish      steel 

(foreign)  2  60      2  50 

Reeled      machinery 

steel   2  75      3  00 

Tire  steel  2  85      

Sheet  cast  steel  ...  0  15  0  15 
Shoe  calk  steel  ...  S  10  3  15 
Mining   cast    steel.     0  07%  0  08 

High  speed   0  66      0  65 

Capital  tool  steel..     0  60       

Cammell   Laird 0  15 

Black      Diamond 

tool    steel    0  06      0  08 

Corona  tool  steel..  0  06%  .... 
Silver  tool  steel...     0  12%   

Cold    Rolled   Shafting. 

9-16  to   11-16   Inch 0  06 

%  to  17-16  inch 0  05% 

17-16  to  3  Inch 0  65 

Montreal,  35  and  Toronto,  30. 
IRONS    (SAD). 
Mrs.  Potts,  No.  55,  polished, 

per    set    0  78 

Mrs.    Potts.    No.   50,   nickel- 
plated,   per  set    0  88 

-Mrs.    Potts,    handles, 

japanned,   per  gross    9  00 

Sad    Irons,   common,    plain.     5  00 
Sad   Irons,  common,  plated.     5  50 

\shestos,  per  set   1  50 

Princess   Electric,    each    ...     3  00 
Gasoline  Sad   Iron,  each   ..     3  50 
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L 

LADDERS,    ETC. 

(Step    Ladders.) 

Shelf-lock    12c  ft. 

Ontario    16c  ft 

Faultless   26c  ft. 

Extra  Heavy   28c  ft. 

Hercules    23c  ft. 

Decorator  18c  and  20c  ft. 

Chair   Ladders,   each    $2  00 

(Roped    Extension.) 

20  ft $3  00      42  ft $  7  96 

22  ft 3  30      44  ft 8  36 

24  ft 3  60      46  ft 8  74 

26  ft 3  90      48  ft 9  12 

28  ft 4  20      60  ft 9  50 

30  ft 4  50      52  ft 11  44 

32  ft 4  80      54  ft 11  88 

34  ft 5  78      56  ft 12  3l' 

36  ft 6  12      58  ft 12  76 

38  ft 6  46       60  ft 13  20 

40  ft 6  80 

(Common   Extension.) 

20  ft.,  each   $2  00 

22  2  86 

24  3  12 

26  3  38 

28  3  64 

30  3  90 

32  4  16 

34  5  10 

36  6  40 

38  6  70 

40  6  00 

44  7  48 

(Common  Single.) 

8  ft.,  each   $0  80 

10  ft.,  each   1  00 

12  ft.,  each  1  20 

14   ft.,   each    1  64 

16  ft.,  each   1  76 

18  ft.,  each   1  96 

20  ft.,  each   2  40 

22  ft.,  each   2  64 

Chair  ladders,  each  2  00 

Common,    plain    6  00 

Shelf-lock    12c  ft. 

Extra  Heavy  26c  ft. 

26  ft 3  90      48  ft ••12 

30  8  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  snort  nose  lc  per 
foot   additional. 
LANTERNS. 

Trulite.  doz 7  00 

Beacon,  doz 7  00 

Wrightlight,    doz 7  00 

No.  2  or  4,  plain  cold  blast, 

doz 7  00 

Short  globe  pattern,  doi...  7  00 
Japanned  cold  blast,  doz...  7  50 
Brass,  well  japanned,  doz..     9  25 

All   brass,   doz 24  00 

Cold  blast  globes,  doz 0  50 

Prism  globes,  doz 1  20 

LATHS    (METAL). 
26-gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted  metal  lath, 

per  sq.  yd 0  13 

23-gauge,  painted  metal  lath, 

per  sq.  yd 0  1." 

24-gauge,    galv.    metal    lath. 

per  sq.  yd 0  17 

23-gauge,    galv.    metal    lath, 

per  sq.  yd 0  It* 

LEAD.  Montreal  Toronfj 

Domestic  (Trail),  100 

lbs 5  00        4  90 

Imparled     pig,     per 

100  lbs 5  00 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  7  50      7  50 
Sheets.  3  lb.  sq.  ft..  6  75      6  76 
Sheets.  3%   lb.  sq.  ft.  6  62%  6  60 
Sheets,  4  to  6  lb.  sq. 

ft    6  50      6  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut  sheets   to   size,   %c  per  lb 
extra. 
LINES,   PLOUGH. 

Russia  snap,   per  gross 38  00 

Indian  snap,  per  gross 27  00 

LOCKS. 

Canadian   Peterboro,  50  and  10 
per  cent,  off  list. 
M 

MACHINES     (WASHING). 

New   Ontario    4126 

Round,  re-acting,  per  doz.  81  ?5 
Square,  re-acting,  per  doz.    77  50 

Dow  swell    62  50 

New  Century,  Style  A 101  25 

Ideal  Power  180  00 

Velox   180  00 

Daisy  78  25 

Stephenson,   net    72  00 

Puritan    Motor    166  00 

Connor  Ball   Bearing  112  50 

Cent  or      Gearless       Motor 

Washer  180  00 

Gem   101  25 

I.  X.  L 121  60 

Winner.  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 
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Cut  Down  Your  WRAPPING  PAPER  Expense 

Let  Us  Quote  You  Prices 

Why  keep  down  your  profits  by  paying  more  for  your  Wrap- 
ping Paper  than  is  absolutely  necessary?  We  manufacture  a 
complete  line  of  all  lines  of  high  grade  papers  and  offer  them 
at  a  price  that  will  effect  a  saving  to  every  dealer. 


WRITE  US  AT  ONCE. 


ALEX.  McARTHUR  &  CO.,  LTD., 


82  McGILL  STREET 
MONTREAL 


F.  J.  COX,  Winnipeg,  Sole  Agent  for  West 


RED 


S 
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BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


use    it.      Engineers    and    other     mechanics    will    have 


FLUXITE 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 


PAT.  FEB.  2.    1909 


SEE 

THAT 

SQUARE 

HOLE 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply  them  with 

ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  which  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also   manufacture   high-grade   Yankee   Bits,   Brace  Bits,  Rivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The  P.  L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents :    Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 

„„  ~_    _        __  ^ 


HARDWARE    AND    METAL 


MALLETS. 

Tinsmiths'    2%    x    5%    in., 

per    doz 1  65 

Carpenters',   round   hickory, 

6   in.,   per  doz 1  95 

Lignum  Vitae,  round,  5  in., 

per    doz 2  40 

Caulking,    No.    8,    oak,    per 

doz 15  00 

MATS. 

Wire    door   mats,   standard, 

16  x  24,  do*.  ...: 9  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,    ERAMED.  Doz. 

Size  glass,  4  x  0 1  00 

Size  glass,  5x7 1  25 

Size  glass,  6  x  9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  S  x   10 2  00 

Size  glass,  9  I  12 2  60 

Size  glass,   10  x   14 3  10 

Size  glass,   10  x   li 3  75 

MOPS. 

Mops,    O-'Cedar,    doz $12  00 

S.  W.  Mops,  doz 3  25 

American   Lady,  doz 12'  00 

MOVVEBS    (LAWN). 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  30 

Crescent,   doz 1  50 

Tarbux    sell-wringing,    doz.     3  15 

Crank   wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 1  35 

Challenge,   doz 2  10 

MOW  IKS    (LAWN). 

Tavlor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in.,  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  ^nd  are 
as  follows  : — Woodyatt.  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list ;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.  $S,25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $S.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$10.SO  list;  18  in.,  $18.90  list;  20 
in.,   $20.50   list. 

D.  Maxwell  &  Sons.— 8-inch, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00: 
9-inch  open  wheel,  3  knives,  12 
in..  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$8.25;  18  in.,  $9;  do.,  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  IS  in..  $9.50;  20  in.,  $10; 
19%-inch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-ineh  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  in.,  $12.25;  do.,  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.10  base;  Montreal, 
$2.20  base. 

Cut  nails  —  Montreal,  $2.60: 
Toronto,  $2.80. 

Miscellaneous    wire    nails,    75%. 

Coopers'  nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   hox 

No.     3,  1%-inch     $4  10 

No.     4,  1%-inch    3  75 

No.     5,  1  15-16     3  50 

No.     6,  2%     3  10 

No.     7.  2   5-16    2  90 

No.     8.  2%     2  75 

No.     9,  2  "11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-16 2  45 

No.  12,  3%     2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.   mesh,  60  per  cent.   off. 


NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING. 
y,-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
%-in.  x  22  ga.  x  24-in.,  roll.  5  65 
y2-in.  x  22  ga.  x  30-in.,  roll.  6  90 
y-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 
Poultry  netting  staples.  55  p.c. 

O 
UAKUM. 

Best  (American),  per  100 
lbs 7  75 

U.    S.    Navy    (American). 

per    100   lbs 7  25 

Plumbers  (spun),  per 
100-lb.   bales   3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green 0  35      0  35 

Paraflne  0  22      0  20 

XXXX  Machine  ....  0  25%  0  21 
OILERS    (MACHINE). 

Davidson   oilers,  45  per  cent. 

Zinc  and  tin,  45  per  cent. 

Coppered  oilers,  45  per  cent. 

Brass   oilers,   45   per   cent. 

Malleable.  25  per  cent. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to   %   inch.     0  09 
Heavy,   8  ends   to   1-iuch.     0  0G% 
PAPER,    ETC. 

O.K.  Paper,  No.  1.  per  roll  0  95 
O.K.  Paper.  No.  2,  per  roll  0  70 
Plain    Fibre,    No.    1.    p.    400 

ft.    roll    0  50 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll    0  35 

Tarred   Fibre,  No.  1.  400  ft. 

roll    0  62 

Tarred  Fibre,  No.  2,  400  ft.. 

roll     0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62' 

Dry   Cyclone,   15  lbs 0  50 

Plain  Surprise,  per  roll....  0  42 
Resin  sized  Fibre,  per  roll  0  42 
Asbestos     Building      Paper, 

p.    cwt 3  25 

Heavy     Straw,      plain      and 

tarred,  per  ton    36  00 

Carpet    felt,    per   cwt 2  60 

Tarred     wool     roofing     felt, 

cwt 2  00 

Pitch,     Boston     of    Sydney. 

100    lbs 0S5 

Pitch.  Scotch,  per  100  lbs.  0  85 
Heavy  fibre,  32  ft.  x  60  ft., 

per   100   lbs 2  00 

Liquid        Roofing      Cement, 

bids.,    per    gallon     0  17 

Liquid  tins  cement,  5s  . . . .  0  JO 
Crude  coal  tar,  per  bbl....  4  50 
Refined  coal  tar,  per  bbl.  5  00 
-Shingle    Varnish,    per    bbl.     5  00 

Caps,   per  lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,   per  lb 0  17 

PAPER.  Per  100  lbs. 

Oiled     waterproof     building 

paper.    600   sq.   ft.    roll 1  00 

400  sq.  ft.  roll 

O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)     0  40 

Blue    R-S    Sheathing 0  42 

Tarred   fibre   No.   1    0  62 

Tarred   fibre   No.   2    0  '13 

Dry    fibre    No.    1    0  50 

Drv    fibre    No.    2    0  35 

O.K.    carpet    felt    1  40 

Per  100  lbs. 

Heavy    diry    straw    1  SO 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16    oz 2  60 

Carpet   felt,   20   oz 2  60 

PITCH. 

Pine,  per  bbl.,  f.o.b.  Toronto  4  50 

PIPE. 

Stove,  6  in,,  $8.50:   7  in.    $9  per 
100   lengths:   elbows,   6   in..   $1.4(1: 
7   in..   $1.64   doz. 
WROUGHT    IRON    PIPE. 
Buttwelded. 

Size.  Black.Galvanlzed 

%  and  %  inch  ..     2  16  3  00 

%   inch    2  64  3  57 

%  inch   3  05  4  20 

1  inch   4  51  6  21 

1%  inch   6  10  8  40 


1%  Inch   7  29         10  04 

2  inch   9  bl        13  51 

2%   inch   15  HO         21  65 

3  inch    20  66         28  31 

3%  inch   24  84        34  04 

4  inch    29  43         40  33 

Lapweld. 
2V,   inch    16  38        22  23 

3  inch    . 21  42        29  07 

3%   inch   25  76        34  96 

4  inch    30  52         41  42 

4%   inch   34  29        46  99 

5  inch    39  96        54  76 

6  inch   51  84        71  04 

7  inch    77  35       103  50 

8  inch   93  60      125  30 

9  inch    117  30       156  70 

10  inch    133  90       179  20 

12  inch   172  40      233  20 

PIPE    (LEAD) 

Lead  pipe,  7%c;  7%  p.c.  off. 

Lead    waste    pipe,    9c;    7%    per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium   and    extra    heavy    pipe 
up  to  6-inch,  65  per  cent. 

7  and  8-in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10  foot  lengths 3  45 

3  inch,  in  10  foot  lengths 4  20 

I  inch,  in  10  foot  lengths....  5  53 

5  inch,  in  10  foot  lengths 7  60 

6  Inch,  In  10  foot  lengths 9  25 

POLISH.  Doz. 

O-Cediar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,   1-qt.  can   to  00 

O-Cedar,   %-gal.  cans   18  00 

O-Cedar,   1-gal.  cans    24  00 

Liquid   veneer,    4-oz 2  00 

Liquid    veneer,   12-oz 4  00 

Liquid  veneer,  quarts  ....  8  40 
Tandem  metal  polish  paste  6  60 
Axoline    brass    cleaner,    100 

in   pkge 8  50 

COTTER    PINS. 

Cotter   pins.  90   p.c.   discount. 
CLOTHES    PINS. 
Selected    full    count.  Per  case. 

5  gross.  4-in.   (loose)    $0  SO 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5-in.   (loose)    1  00 

4  gross,   4-in.    (12  pwgs.    of 

4   doz.    each)    0  SO 

6  gross,   4-in.    (12   pkgs.   of 
eaclO    3  On 

4  gross.   4   in.    (2'4   pkgs.   of 

2    doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass.    50    per    cent. 
PLATED    GOODS. 

Holloware,     40%     discount. 

Flatware,     staples,    40    and    5; 
fancy,   10  and   50. 

Hutton's    "Cross    Arrow"    flat- 
ware,   42%    per   cent.     "Singalee" 
and    "Alask"    Nevada    silver   flat- 
ware, 42  per  cent. 
PLANES. 

Wood   bench,   Canadian,   15  per 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers    and    Nippers. 

Button's    genuine,    37%     to    40 
pei   cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %   to   %   inch, 

Der   100  lbs 2  40       2  50 

Heads,  per  100  lbs..  2  65  2  75 
Tank  plates.  3-16  inch  2  70  2  SO 
PICKS    (CLAY). 

5  to   6  lbs.,   doz 4  15 

7  lbs.,  doz 4  10 

7  to   8  lbs.,   doz 4  75 

8  lbs.,    doz 5  00 

PLUGS    (METAL). 

Painted      wall      plugs,     per 

1.000    $20  00 

Galv.    wall    plugs,    per   1,000  23  00 


RAZORS. 

Per  doz. 

Bcker's    7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  65 

ITenckel's     7  50     20  00 

Gillette    Safety,    each 3  75 

Star  Safetv   Razor,  33y>  per  cent. 

Edelweiss'    16  00 

Ever-Ready,    doz 9  00 

Evn    Razors    6  00  to  IS  00 

Ern   Junior  Razor   14  50 

REFRIGERATORS. 
Sanderson-Harold,   40  per  cent 
Galvanized,    40    per    cent. 


ROOFING. 

Tarred   felt    (7   oz.)    92  10 

Tarred  felt   (10  oz.)    2  10 

Tarred  felt   (16  oz.)    2  19 

Per  roll 

2  ply   R.R U  75 

3  plv   R.R 0  95 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson    1-ply,    roll $145 

Samson  2-ply,  roll 1  90 

Samson   3-ply,    roll 2  30 

Amatlte  roofing,   per  sq 2  70 

Tarred     210     roofing     felt, 
Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

British  Manila   base   0  11 

African   Hemp   base   Oil 

Sisal  base   0  10% 

Double   lath    yarn    0  10% 

Single  lath  yarn 0  09% 

Russia  deep  sea  line   ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia   tarred   ratline   ...     0  16 

Jute  rope  0  11 

Cotton   rope  3-16  in.   and 
larger    0  25 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  45 

3-ply,   40  ft 0  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  50 

6-ply,   40  ft 0  06 

6-ply.    48   ft 1  16 

6-ply,   60  ft    1  46 

6-ply,  72  ft 1  76 

6-ply,  100  ft 2  40 

B1VETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  60  and  10  and  10  p.c. 

Copper  rivets,  usual  proportion 
burrs,  30  and  12%  per  cent. 

Extras  on  Coppered  Rivet*,  %- 
lb.  packages  lc  per  lb.;  %-Io. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

s 

SAW'S. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston's   Hand,   10  per   cent. 
Simonds'    Hand     15    per    cent. 
Shurly  &  Dietrich,  35  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.: 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial   Standard,  30  per  cent. : 

Champion   Scales,  50  per  cent. 

Fairbanks  Standard,  30;  Do- 
minion,  50;    Richelieu,   50. 

Net  Prices. 
Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50c  for  stamping;  240  lb.,  $5.50 
pins  50e  for  stamping;  600  lb., 
platform.  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb., 
platform.  $22  plus  $1  for  stamp- 
ing: 2000  lb.,  drop  lever,  $26  plus 
$1   for    stamping. 

SCREWS. 

Per  cent. 
Wood.    F.H.,    bright,    85.    10,    7%, 

10,   10   per   cent. 
Wood,    R.H..    bright,    80.    10,    7%, 

10.  10  per  cent. 
O.H.    bright.    SO.    10,    7%,    10   p.c. 

10  per  cent,   off  list. 
Wood,    F.H.,   brass.  75  10    7%  10 
Wood,    R.H.,   brass.  70  10    7%  10 
Wood,   F.H..   bronze  70  10     5       10 
Wood,   R.H.,   bronze  65  10    5       10 

Drive  screws    65  10     5      10 

Set     case    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap    45 

Bench,   wood,   per   doz $5  00 

Bench,    iron,   per   doz 4  25 
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HARDWARE    AND    METAL 


It's  easy  enough  to  talk,  but  action  makes  the  proof.  The  offer  reprinted  below  has  appeared  in  Hardware  &  Metal,  Canadian 
Hardware  Journal,  and  The  Painter  and  Decorator.  Besides,  it  has  been  widely  distributed  by  us  in  printed  form.  Yet  there  has 
been  no  response — no  one  has  taken  it  up.  The  offer  is  still  open — if  there's  a  wall  finish  on  the  market  that  will  compare  with 
Mures'co,  here's  the  chance  to  prove  it. 


PROOF 


MURESCO 

Offer  has  no  takers 


The 
Offer 


MURESCO.  "for  Twenty  Years  the  Leading  Wall  Finish,"  Accepts  Challenge.  $100.00  Forfeit. 
We  understand  that  certain  Kalsomine  manufacturers  are  making  the  statement  that  their 
Kalsomine  will  cover  more  surface,  pound  for  pound,  and  cover  it  better  than  MURESCO.  If  by 
buying  a  quantity  of  their  goods  and  MURESCO  on  the  open  market  and  having  two  master 
painters — who  may  be  selected  by  both  parties — test  them  out,  they  can  prove  above  statement, 
we  will  pay  $100.00  to  Sick  Children's  Hospital. 


BENJAMIN  MOORE  &  CO.,  LTD.,  6  Lloyd  Street  West,  Toronto 

NEW  YORK  CHICAGO  CLEVELAND  CARTERET,  N.J. 


Do  you  sell  it? 


PURE 

PAINT 


Are  you  in  line  for  big  paint  profits  in  1914?     Have  you  made  sure  of  a 
prosperous  paint  year  by  stocking 

"SILKSTONE" 

(COPYRIGHT) 

the  smooth  as  silk — hard  as  stone,   flat  wall   color. 

It  means  profit  and  good-will  to  you,  to  be  a  Silkstone  Dealer. 

Ask  us  about  it  now. 

G.  F.  STEPHENS  &  CO.,  Limited 

WINNIPEG,  CANADA  Branch  at  Calgary,  Alta. 


GLAZIERS'    DIAMONDS 


JULES  M0LLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent    Diamond  (Quality  Guaranteed) 

Sole  Canadian  Agents  Taylor    &    TllOlIlpSOn      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 


DEALER 

This  Lock,  Mr.  Farmer,  is  the  one  used  in  our  "Great  West"  Fencing 

You  might  possibly  get  some  cheaper  fence  than  ours,  but  you  will  look  in 

vain  for  any  better. 

Our  Fences  are  made  in  the  West,  designed  especially  for  the  Western 

trade,  and  we  guarantee  every  Rod  as  to  strength  and  durability. 

It  is  the  "Standard  Fence"  of  our  "Great  West." 

Write    for    our    illustrated    catalogue    and   price  list. 

THE   GREAT  WEST  WIRE   FENCE  CO.,  LIMITED 


WINNIPEG,    MAN. 


Calgary   Office 

Care  REYNOLDS   &  JACKSON. 

Box  2063 


Edmonton  Office 
Care  RACE.  HUNT  &  GIDDY, 
Corner  Fifth  &  Columbia  Ave. 
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HARDWARE    AND    METAL 


SKATES      AND      HOCKEY 
STICKS. 

Roller,   No.  12,  85c  pair. 

Roller,  No.  2280,  42c   pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates,  35  per  cent. 

Boker,  hockey,  30c  upward*; 
spring. 

Empire  hockey  sticks,  $3.00, 
$3.50. 

Micmac  and  Rex  sticks,  $1.26, 
$6.25. 

St.  Mary's  Hockey  Sticks,  best 
grades,  $3.40  to  $5.75  dozen. 

Pucks,    net,   $1.50. 
SLIDING    SHOES. 

Onward   Sliding  Shoes,  40  p.c. 

SOLDER. 

Montreal  Toronto 
Per.  lb. 

Tinker's    bar 0  28 

Wire  solder,  lb 0  25%  0  27 

Bar,      half-and-half, 

guaranteed  0  24%  0  24 

WIPING    SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star   Extra    0  22% 

Hoyt's,  strictly   standard,    wip- 
ing. 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs..  6  00  5  50 
SQUARES. 

Disston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7%,  doz.,  net   $2  85 

8NAPS. 

Harness,  25  per  cent. 

SOLDERING    IRONS. 

Base,    per   lb.,   28   cents. 

SAP    SPOUTS. 

Bronzed      cast      iron      with 

hooks,  per  1,000 6  00 

Eureka  tinned  steel,   hooks, 

per  1,000 8  00 

8TAPLES. 

Poultry   netting,   100  lbs...     6  78 

Bed,  100  lbs.,  No.  14 6  75 

Blind,   per  lb 6  12 

Coopers'  Staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 

T 

TACKS.    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (In  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
RO  and  10;  %  weights,  60;  Swedes 
rut  tacks,  blued  and  tinned,  bulk, 
<*5  and  6,  In  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  00; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued, 
tinned  and  japanned,  82%;  cine 
tacks,  35;  leather  carpet  tacks, 
85;  copper  tacks,  45;  copper  nails. 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  35 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  In  papers,  net ;  lining 
tacks,  In  bulk,  15;  lining  tacks, 
solid  heads.  In  bulk,  75;  saddle 
nails  In  papers,  10;  saddle  nails  In 
In  papers,  10;  saddle  nails,  In 
bulk,  15;  tufting  buttons,  22  line 
In  dozens  only,  60;  zinc  glacier 
points,  5;  double  pointed  tacks, 
paper,  00  and  10;  double  pointed 
tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10;  cheese  box 
tacks.  87% ;  trunk  tacks,  80  and 
20;  strawberry  box  tacks,  80  and 
10. 

TAPES. 
Lufkins — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  8  40 
Linen,  No.  404,  66  ft.,  ea...  1  10 
Metallic,  No.  603.  50  ft.,  ea..  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  00 
Rival     steel,     No.     266,     100 

ft.,  each    4  90 

Reliable     Jr.,     No.     103,     60 

ft.,  each   2  70 

TOOLS,    HARVEST. 

Samson,  47%  per  cent. 

Ordinary,   60   per  cent. 
TROWELS. 
Disston's,  10  per  cent. 
THERMOMETERS. 
Tin  case  and  dairy,  75  to  76  and 

10  per  cent. 
TIN.  Montreal  Tor^->^ 

Tin,  per  lb.  ..42%  to  43        35% 

TINNERS'     TRIMMINGS. 

Discount.  45  per  cent. 
Plain.  72%   and  16  per  cent. 
Re-tlnned,  72%  and  5  per  cent. 


TRAPS    (STEEL    AND    GAME). 

Xewhouse,   30   per  cent. 

Hawley  &  Norton,  40,  10  &  6  p.c. 

Victor,  60  and  6  per  cent. 

Oneida    Jump,   50,    10  and   5   p.c. 

TRAPS    (Rat  and   Mouse).      Doz. 

Gee  Whiz  Mouse,  doz 0  15 

Gee  Whiz  Rat,  doz 0  30 

Out   O'   Sight  Mouse  Traps.  0  60 

Out  O'  Sight  Rat  Traps 1  20 

Easy    Set    Mouse   Traps 0  45 

Easy   Set   Rat   Traps 0  95 

Blizzard  Mouse  Traps 0  45 

Blizzard   Rat  Traps   0  95 

Hold-Past    (formerly    Devil) 
Mouse  Traps    0  25 

Hold-Past    (formerly    Devil) 
Rat  Traps  0  80 

5-Hole    Tin   Chokers    0  80 

TRESTLES. 

5  ft.,  each .  $1  60     14  ft.,  each .  $4  20 
8  ft.,  each.  2  00     16  ft,  each.  4  80 

10  ft.,  each.  2  50      18  ft.,  each.  6  40 

12  ft.,  each.  3  00     20ft.,  each.  6  00 

TWINE    (Binder). 

C50  ft.,  per  lb.,  13%c 

(00  ft.,  per  lb.,  lie. 

550  ft.,  per  lb.,  9%c. 

500  ft.,  per  lb  ,  9%c. 

5  ton  lots,  %c  per  lb.  allowance. 

10  ton  lots,  %c  lb.  allowance. 

Delivered  in  300-lb.  lots  and  over. 

TWINE. 

Wrapping   cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 

Mattress,    No.   64    0  43 

Mattress,    No.   73    0  55 

Mattress,    No.  84    0  60 

Upholsterers'  twine,   No.   64    0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%  in 10  45        9  75 

100   ft.   2   in 9  60        8  70 

100  ft.  2%  in 12  25      11  00 

100   ft.    3   in 13  30      12  70 

100  ft.  3%  in 16  55      15  80 

10P  ft.  4  in 19  80      19  00 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33,  doz.,  net   16  80 

Common   Galvanized. 

No.  1,   doz 6  83 

No.  2,   doz 7  43 

No.  3,   doz 8  4S 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1    0  00 

No.    2    7  50 

No.    3    6  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted  wall  ties,  per  1.000.  5  00 

V 

VALVES,   ETC. 

Ground    work,   65    per    cent. 
Standard    compression    work,    60 

per  cent. 
High-grade     compression     work, 

50  per  cent. 
Cushion   work,   55   per  cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70,   10  p.c.   and  1  and  2  basin 

cocks,  65,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway, 

60  and   6   p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c 
J.M.T.    Radiator   Valves,   55   p.c; 

Standard,  60:  patent  pick-open- 
ing valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application    to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  6 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  6  p.c 
Copper   pitts,  30  and  5  per  cent. 
Foundry   goods,   hollow   ware,   40 

and  5  p.c 
WARE.    ENAMELED. 

White  ware.  75  per  cent. 

London  and  Princess.  60  p.c. 

Canada.   Diamond.   Premier,   60 
and  10  per  cent. 

Pearl.     Imperial     and     Colonial 
steel,  60  and   10  per  pent. 

Star  decorated  steel.  33%°*. 
3.1%    per   cent. 


Hollow    ware,    tinned   steel,    45 

per   cent.   off. 

Enamelled   street  signs,  60  p.c 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.  flaring  sap  buckets,  36 
per  cent. 

6,  10  and  14-qt.  flaring  pails, 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,  35  per  cent. 

Coal  hods,  36  per  cent. 

Boiler   and    tea    kettle    pits,   30 
and  5  per  cent. 
WARE,  STAMPED. 

Plain,  72%  and  16. 

Retinned,  72%  and  6. 

Tinners'  trimmings,  72%  and  5. 
WASHERS. 

Can.  wrought  iron,  45  per  cent 
WASTE. 

(See  Paint  Markets) 
WEIGHTS,    SASH. 
Sectional,  1  lb.,   per  100  lbs.  2  15 
Sectional,  %  lb.,  per  100  lbs.  2  35 
Solid,  3  to  30  lbs.,   per  100..  1  60 
WEIGHTS. 

Smarts,  Horse,  3%c  lb. 
WIPERS. 

(See  Paint   Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed   Cut   Hay   Baling   Wire. 

No.  10,  $3.80;  No.  11,  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 

14,  $4.25;  No.  15,  $4.60;  in  lengths 
6  inches  to  11  Inches,  discount 
30  per  cent.;  other  lengths  20c 
per  100  lbs.  extra ;  If  eye  or  loop 
on  end  add  25c  per  lb.  to  the 
above. 

CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal, London. 
COILED  SPRING. 
High  carbon,  No.  9,  $2.40  In  cars. 
FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18.  $5.60;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.60;  No.  27,  $10;  No. 
28,  $11;  No.  29.  $12;  No.  30.  $13: 
No.  31,  $14;  No.  32,  $16;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4 ;  Nos.  30-34,  $6.  Coppered,  75c ; 
oiling  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  in 
1-lb.  hanks,  25c;  in  %-hanks.  S8c; 
In  %-lb.  hanks,  60c;  packed  In 
casks  or  cases,  16c;  bagging  or 
papering,  16c 
GALVANIZED. 

From  stock  f.ob.  Montreal — 100 
lbs.— Nos.  4  and  6,  $2.80;  6,  7,  8, 
$2.75;  9,  $2.25;  10,  $2.80;  11,  $2.86; 
12,  $2.40;  13,  $2.66;  14,  $3.16,  In 
car  lots  straight  or  mixed. 
HAY  WIRE  IN  COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  No. 

15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH   STEEL  WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge. 
20c  extra;  No.  13  gauge,  80c  ex- 
tra; No.  14  gauge,  40c  extra;  No. 
15  gauge,  55c  extra ;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25. 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.26,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings.  10c,  50  and  100-lh. 
bundles,  in  26-Ib.  bundles  15c  In 
5  and  10-lb.  bundles,  25c,  in  1-lb. 
hanks,  50c;  In  %-lb.  hanks.  75c: 
In  %-lb.  banks.  $1. 
WASHERS     IRON 

Full  box,  35  per  cent.;  smaller 
lots.  30  per  cent. 
WIRE   CLOTH. 

Painted  Screen,  in  100-ft.  rolls. 
$1.55  per  100  sq.  ft. ;  in  60-ft.  rolls. 
$1.60  per  100-sq.  ft. 

Rustless  screen  cloth.  7c  sq. 
foot. 

Cut  lengths,  8c  sq.   foot. 


WIRE   FENCING. 

Galvanized  barb 2  42% 

Galvanized,  plain  twist  ..     2  95 

Car  lots  and   less. 

F.O.B.,   Montreal  and  Toronto. 

WIRE    KOl'E. 

Galvanized,  1st  grade,  6  strands, 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires,  %,  $5;  1  Inch,  $15.10.     Per 
100  feet  f.o.b.  Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle,   11    inch    54  00 

Trojan,  12  inch   100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  00 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E    54  00 

Empire,   11   in 50  50 

Superior,  11   in 45  25 

Majestic,   11   in 47  25 

Perfect,  11  in 52  73 

Bicycle,    11   in 56  25 

Less  20  per  cent. 
MOP    WRINGERS. 

White,  No.  2,  each    $  1  15 

White,  No.  3,  each   1  35 

White,   No.  1,  each   1  55 

WHEELBARROWS. 

Navvy,  steel  wheel,  doz...     21  20 

Garden,  steel  wheel,  doz..     32  40 

WKIFFLETREES. 

Tubular    steel    wbiffletrees. 

28  inches   o  7u 

Tubular    steel    wbiffletrees, 

34  Inches   1  00 

Tubular    steel    whlffletrees, 

36  inches   1  25 

Tubular     steel     neckyokes, 

36  inches  1  26 

Tubular    steel    doubletrees, 

40  in 0  95 

Tubular  steel  lumberman*, 

44  inches  0  06 

ZINC   (SHEET). 

6  cwt.  casks  800      800 

Part  casks   820      860 

SCREWS    (MACHINE). 

Flat    head,    iron   and   brass,  36 
per    cent.      Fillister    head.    Iron. 
30;  brass,  26  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge   2  70         2  70 

12  gauge   2  76  2  76 

14  gauge   2  60  266 

16  gauge   260         £66 

18  gauge   2  60         266 

20  gauge   26t         266 

22  gauge   200  276 

24  gauge   266  276 

26  gauge  2T6         286 

28  gauge   286         SCO 

SHEETS  (Corrugated, 
Galvanized). 

22  gauge,  per  square 6  76 

24  gauge,  per  square 5  60 

26  gauge,  per  square 4  26 

28  gauge,  per  square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbalx 
gauge   Head         de-Lis     best  rest 
16-20  . .  8  06  8  76  8  06 

22-24  . .  4  15  8  96  4  16 

26        . .  4  40  4  20  4  40 

28        ..466  446  466 

Colborne   Crown   —   18-20  gauge, 

$3.90;    22-24    gauge,     $3  05;    26 

gauge,  $4.20;  28  gauge,  $4.46. 
Apollo  brand —  Montreal  Toronto 
24  gauge,  American  8  76  3  70 

26  gauge,  American  8  96  8  00 

28  gauge   (26  Eng. 

llsb)    4  80  4  20 

10%    oz.,    equal    to 

28  English 4  60  4  4C 

SHOVELS  AND    SPADES. 

1st  2nd  4th 

grade      grade    grade 

p.c.  p.c.  p.c. 

Shovels   60    66  and  2%    46 

Draining  tools  60    60 

Scoops    60  and  5        46  and  6 

Hollow  backs 

and       sand 

shovels  60  46 

Riveted    back   scoops,   1st,   2nd 
and  3rd  grades.  60  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SINKS. 

Cast   iron.    16x24,    $1.10;    18x30. 
$1.50;  20x36,  $2.26. 

Flat  rim  enameled  sinks,  16x24, 
$3.50;   18x30,  $4;  18x86,   $5.16. 
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HARDWARE    AND    METAL 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIMITED 

Also  LONDON,   CLASCOW,  CAPE  TOWN  and  SYDNEY,  NSW 


Contractors  to  the  Admiralty  and  War  Office 


Original  Patentees  and  Manufacturers  of 

CARTLANDS   PATENT  HELICAL,  CLIMAX, 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION 


5753  IRON 

3in 4/3 

4" 6/- 

5" 8/6 

6754  BRASS 

3  in 6/9 

4" 10/- 

5  '• 14/- 

per  pair. 


2401 

With  2  in. 

Shoe, 
18/-  each. 


5356  IRON 

4  in 23/6 

5  " 32/- 

6  " 40/- 

5356  BRASS 
4in 40/. 

5  " 63/. 

6  "    65/- 

per  dozen. 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,     FANCY     AND 
NAVAL     BRASS    FOUNDRY 


FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Special  Requirements  Carefully  Executed 


Our  new  Catalogue,  1911  edition,  fully  illustrated,  mailed  free  on 
application  to  Wholesale  Hardware  Merchants. 


A  Novel  Feature  of  the 


MAXWELL 

"Favorite"  Churn 


— and  one  which  has 
made  it  popular 
wherever  used  —  is 
the 

BOW   LEVER 

No  other  churn  has 
this  lever.  Handle 
can  be  adjusted  to 
centre,  left  or  right, 
whichever  la  de- 
sired, or  Is  easiest 
for  driving.  The 
frame  is  of  light 
rigid  steel  with 
bolted  trunnions, 
and  the  barrel  of 
best  imported  oak 
with  aluminum 
hoops.  Swings  on 
roller  bearings  and 
is  exceptio  nally 
easy-running  and 
durable.  A  splendid 
seller. 

Send  for  I  1  1  us- 
trated  Catalogue 
of  the  "  easy-to- 
push"  Maxwell 
lines. 


MAXWELLS  LIMITED,  St.  Mary's^Ont. 


Do  You  Want  More 
Money  ? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THF  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-149  UNIVERSITY  AVENUE,  TORONTO 


Store  Management-Complete 


16    Full- I'll  fie 
Illustrations 


272  Pages 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management — 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V.-THE 
STORE  POLICY-What  it 
should  betohold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Selling  remnants.  De- 
livering goods.  Sub- 
stitution Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Stud  us  $1 .00.    Keep  the  book  ten  d»ys  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  MacLean  Publishing  Co. 

TORONTO 
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HARDWARE    AND     METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.  6  lb.  packages,  $6.00  per 
100  lbs. 

ALCOHOL. 

5  gal.  lots,  per  gal.,  $1.00. 
BEESWAX. 

Per  lb.,  40c. 
BRONZE. 

75  cent's  to  $3.00  lb. 
BRONZING    LIQUID. 

Bronzing  liquid.  No.  1 $1  75 

Banana  oil,  gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,   doz 19  90 

COLORS    (DRY). 

Per  lb 
Raw  Umber,  100  lb.  kegs..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k.  0  06 
Indian  red,  100  lb.  kegs...  0  10 
Indian  red,  No.  1,  100  lb.  k.  0  06 

Vermilion,  100  lb.  kegs 0  20 

Drop  black  pure  dry 0  12 

Goltlen  ochre,  100  lb.  kegs.  .0  03% 
White  ochre,  100  lb.  kegs..  0  04 

Yellow  ocbre,  barrels 0  01% 

Yellow  ochre,  100  lb.  kegs.  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  02y2 

COLORS  IN  OIL. 

Venetian     red,    1-lb.     tins, 

pure  0  12 

Chrome  yellow,  pure   0  23 

Golden   ochre,  pure 0  14 

French   ochre,   pure   0  12 

Chrome  green,  pure   0  11 

French    permanent    green, 

pure  0  15 

Slgnwriters'  black,  pure..  0  20 
Marine  black,  25  lb.  Irons  0  16 
Combs,  graining  set   0  75 

COMBS. 

Graining,  in  sets,   set   0  65 

DRIERS. 

Patent  26  lb.  tins  8c  lb. ;  patent 
1  lb.  tins  lie  lb. 
ENAMELS. 

Per  gallon  In  quart  tins. 
M.  I>.  Floorglaze  (Imperial 

V.  &  C.  Co.)  1  80 

Alba -Gloss  enamel    4  50 

Anchor  Floorlustre 1  80 

Lowe  Bros.'  Llndnro   ....     4  20 

Sterling  Enamels 3  20 

GLUE.  Per  lb. 

French  medal  0  14 

German  common  sheet  ....  0  10 

German  prima 0  17 

White  pigsfoot  0  21 

Brantford  medal   0  10 

Brantford  golden  medal...  0  11 

Brantford  brown  sheet 0  10 

Brantford   golden   sheet...  0  18 

Brantford   gelatine   0  22 

Brantford  white  gelatine..  0  22 

Brantford  white  glue 0  12 

Brantford  100  flake.  0  10  0  1? 
Perfection   amber   ground, 

No.  1230   0  13 

Ground  glues  at  same  prices. 

Brantford  all-round  glue,  %-lb 
packages,  10c;  %-lb.,  15c;  lib., 
25c.    Discount. 

XXL 0  13 

XL "% 

CL 0  12 

C 0  11 


GLASS. 

(TORONTO   QUOTATIONS.; 

Size   United   Inches.  Star. 

Under  26    $  4  25 

26   to   40   4  65 

41   to  50   6  10 

51   to  60   5  35 

61   to  70   6  75 

71   to  80   6  25 

81   to  85   7  00 

86  to  90   

91  to  95  

96  to  100  

Double  Diamond. 
Size   United    Inches. 

Under  26   $6  25 

26  to  40   6  75 

41    to    50    7  60 

51    to    60    8  50 

61   to  70   9  75 

71    to    80    11  00 

81   to  85   12  50 

86  to  90 15  00 

91  to  95 17  50 

96    to    100    20  50 

5  per  cent,  for  city  delivery,  20 
per  cent,  on  out-of-town  ship- 
ments, f.o.b.  cars. 

MONTREAL     QUOTATIONS. 
Size  United  Ins.  Star. 

Country  City 

Under  26  case   3  40        3  65 

26   to   40   3  60  3  85 

41  to  50   4  00  4  30 

51  to  60   4  25  4  55 

61  to  70   4  50  4  80 

71  to   80   5  35 

86  to  90   5  80 

91  to  95 

Double  Diamond. 
Size  United   Inches. 

Under  26    5  00  5  40 

26  to  40   5  45  5  85 

41  to  50   6  25  6  65 

51  to  60   6  75  7  15 

61   to  70   7  25  7  80 

71  to  80   7  75  8  30 

81   to  85 8  50  9  10 

86   to  90    10  00  10  70 

91  to  95    11  00  11  75 

GLASS.    PLATE. 

Country  discount,  33  1-3.  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 

City  discount  33  1-3,  7%  p.c. 

Freight  equalized,  Kingston, 
Ottawa   and   Quebec  City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotation  for  shipment 
to  British  Columbia. 

LEAD. 

(White  Ground  in  Oil.) 

Montreal  Toronto 

Per  100  lbs. 

Elephant,    Genuine    ...  8  75  8  90 

"Anchor,"  pure 8  26  8  40 

Brandram's  B.B.  Gen- 
uine     9  26  9  40 

C.P.C.  decorators,  pu.  8  26  8  40 
Crown     and     Anchor, 

pure  826  840 

Essex.  Gen.  (Windsor)   8  00 

Tsland   City    Decorat- 
ors' pure   8  26  8  60 

Lily  Pure  8  25  8  40 

Moore's    Pure    White 

Lead  8  40 

Lowe     Bros'.     White, 

H.S 8  40 

Monarch   ( Windsor) 8  60 

Puritv  CO.  Co.'s.  Ltd 7  90 

Ramsav's  Pure  Lead.  8  25  8  40 

Ramsay's  Exterior   . .  7  75  8  15 

Sterling-  Put*.    8  30 

T'rrer  Pure  8  26  8  40 

".Tames  Genuine"  ...       ...  9  60 

Decorators    Pure     (Winni- 
peg)       8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)       8  30 

LEAD    (RED    DRY). 

Genuine,    560- pound 

casks,   per  cwt 6  15      6  50 

Genuine.     100-pound 

kegs,   per  cwt 6  40      6  75 


No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  60 

2  lb.  pkgs.,  per  100  lbs....  16  00 
5  lb.  pkgs.,  per  100  lbs 12  00 

25  Il>.  pkgs.,  per  100  lbs 11  00 

100  lb.  kegs,  per  100  lbs...  9  75 
200  lb.  kegs,  per  100  lbs....  9  60 
300  lb.  kegs,  per  100  lbs...  9  50 
600  lb.  casks,  per  100  lbs..  9  00 
OILS    (LINSEED    RAW). 

M-uitreal  Toronto 

Single    bbls 0  60      0  63 

3  to  5  bbls 0  59      0  62 

6  to  9  bbls 0  58      0  61 

LIJNSEED.    BOILED. 

Single    bbls 0  63       0  64 

3   to   5   bbls 0  62       0  65 

6  to  9  bbls 0  61      0  66 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 
PAINTS     (PREPARED). 

Per  Gallon 
in  qt.  tins. 
Slierwiu  -  Williams      paints, 

base     2  00 

Canada      Paint     Co.'s 

pure    2  00 

Elephant  and   Prism    1  80 

Globe    bouse    paint    (Wind- 
sor)       l  60 

"New     Era"     house     paint 

(Windsor)  1  80 

Benj.  Moore  Co.'s 

•Egyptian"  Brand 146 

Moore's    house    colors,    per 

gallon    1  75 

Brand  ram-Henderson's 

"English  2  00 

Fresco-Tone,    in    quarts 1  80 

Ramsay's  paints,  pure  ....  1  80 
Ramsay's  paints,  Thistle...  1  60 
Martin-Senour,  100  p.c.  pure    2  00 

Senour's  floor  paints  1  60 

Sterling  Pure l  60 

Maple  Leaf  Paint  (Imp.  V. 

&  C.  Co.)  

Jamieson"s  Crown  and  An- 
chor brand    1  60 

Lowe  Bros.'  High  Standard  1  90 
Stephens'       House       Paint 

(Winnipeg)     1  90 

Stephens'        Floor        Paint 

Winnipeg    175 

Silkstone    Wall    Color    2  00 

PARIS    GREEN. 

(See   2nd    page   of   quotations) 

PARIS,   PLASTER. 

Per  barrel 2  60 

PARIS  WHITE. 

In  bbs 0  BO 

PIGMENTS. 

Orange  Mineral,  casks  ..  0  0*% 
Orange     Mineral,     100-lb. 

kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Rnlk.    in    casks 2  30       2  40 

Riilk.    100-lb.    drums.. 2  60      2  60 

Bulk,   50-lb.   drums 2  55 

Bulk.   25-lb.   drums    . .   2  60       2  70 
Bladders,  in  bbls.   ...  2  80      2  no 
Pnre  Putty.  70r  hd.  advance 
5-lb.    tins    2e    advance   over   25- 
lb.  iron   price. 

1    and    2-lb.    tins,   2%c   advance 
over   25-lb.    iron    price. 
TAR     (PINE    TAR). 

Half  pint  tins,  per  doz 0  60 

T*W  tins,   per  doz 1  10 

TAXTTE. 
1    pal.   cans  $2.10. 

Mar-Not    2  70 

Cumoff   2  10 

SHELLAC. 

Gum.  30c  lb.;  finest  orange,  86<- 
lb. 


TURPENTINE. 

Mont  real. Toronto 

5   gal 0  72%  0  72 

Pure,    single    bbls 0  67%  0  65 

2    to   4    bbls 0  66%  0  64 

VARNISHES. 

1  er  gal.  cans. 

Carriage,   No.  1    1  fiO 

Excello    2  00 

Mar-not   2  70 

Pale  durable  body 3  60 

l'ale  hard  rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic  Oak 1  60 

Furniture,   polishing    2  00 

Furniture,  extra 1  20 

Furniture,   No.   1   116 

Furniture,  Union    0  95 

Light  oil  finish    1  SB 

Gold  size  Japan   2  00 

Turps,   brown   japan    1  60 

No.   1   brown   japan    1  12% 

Bakeing  black  japan 1  88 

No.  1  black  japan   0  95 

Benzine  black  japan 0  85 

Crystal  Damar   2  60 

No.  1  Damar  2  26 

Pure  asphalt um    1  40 

Oilcloth  1  60 

Lightning  dryer   105 

House    painters'   japan,    ...  115 

House   painters'   white  jap.  1  95 

Elastilite  varnish 2  25 

Copaline  varnish   2  25 

Granltlne  floor  finish  ......  2  26 

Jamleson's  floor  enamel  ...  1  76 

Lowe  Bros'.  Durable   Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish  2  50 

Canada     Paint     Co.'s     SUN 

varnish   2  26 

"Kyanize"   Interior   Finish.  2  40 

"Flint- Lac,"  coach 1  80 

B.H..    Ltd..    "Gold    Medal," 

cases   180 

Dependon  Lt.  H.  Oil  Finish  1  66 

Everlastic  Floor   2  30 

Elasttca  exterior  finish  ....  4  25 

Flattine  floor  finish 8  00 

Stovepipe   varnish,    %    pts , 

gross    9  60 

Pure  white  shellac  varnish, 

bbls 1  80 

Pure    orange    shellac  varn- 
ish, bbl 1  76 

No.       1       orange       shellac 

varnish,  bbls 1  60 

WATER  PAINTS. 

Per   lb. 

Opalite,  300  lb.  bbls 0  07 

Opalite,  100  lb.  kegs   0  07% 

1  gal.   package,   per  pkge    0  46 
%  gal.  package,   per   pkge    0  26 

WASTE     (POLISHING). 

Cream    0  13 

White    Oil 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10% 

XLCR    0  09% 

X   Empire   0  08% 

X  Press   0  07% 

WASTE  (COLORED). 

Fancy    0  07% 

Lion   0  07 

Standard    0  06% 

Popular  0  05^ 

Keen    0  06 

WASTE    (PACKING). 

Arrow    0  16 

Anchor    0  06 

Anvil    0  07% 

Axel     0  08 

WASHED    WIPERS. 

Select  white  0  08% 

Light    colored    0  00% 

Dark  colored 0  05 

WHITING. 

Plain,  In  bbls 0  70 

Gilders  bolted,  In  bbls 1  00 

ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC   IN  OIL. 

Pure.  In  25-lb.  Irons   0  10 

No.  1,  In  25-lb.  irons  ....     0  07 
No.  2,  In  25-lb.  irons 0  05% 
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HARDWARE    AND    METAL 


PEOPLE  CAN'T  GET  AWAY  FROM  IT 

they  are  continually  confronted  by  S-W  Advertising.  The 
result  is — people  buy  more  S-W  products  every  year,  because 
they  are  continually  becoming  more  familiar  with  S-W 
quality. 


There  is   a   Sherwin- 
Williams     Finish    for 
every   purpose. 


The  Cover-the-Earth 
the    best    known 


is 


paint  -  trade  -  mark 
the  world. 


in 
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HARDWARE     AND    METAL 


Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  80  lbs.  and  up, 
ll%c  per  lb.;  clip  horn,  12%c; 
AXES. 

H.  B.,  1-lb.,  $6.25  per  doz.;  1%- 
lb.,  $6.65;  2-lb.,  $6.90;  2%lb., 
$7.60;  2%-lb.,  $7.75;  3-lb.,  $7.90; 
4-lb.,  $8.00;  H.  B.  Handled  Axes, 
2-lb.,  $8.00;  2%-lb.,  $9.50;  3-lb., 
3%-lb.  and  4-lb.,  $10.00;  Black 
Prince  Axes,  unhandled,  $8.00; 
Black  Prince  axes,  handled 
$10.25;  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7%  lbs.,  $28.00 
per  doz.;  7%  to  9-lb.,  $30.80. 
BARS,    CROW. 

$4.60  per  100  lbs. 

BAR  IRON. 

Bar  Iron,  $2.75;  Swedish  IroD, 
$4.25;  sleigh  shoe  steel,  $2.80; 
spring  steel,  $3.40;  mMchln<>ry 
steel,  $3.75;  tool  steel,  ^ilack  Dia- 
mond, 100  lbs.,  $8.50. 
BELTING. 

Rubber— 60  p.c.   off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-8   p.c.   off  the   list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off  the  list. 

Standard  double,  60  and  10  p.c. 
off  the  list. 

The  "double"  list  is  Just  twice 
the  price  of  "single." 

BELT    LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c;    cut,   $1.05. 

AIGER    BITS. 

"Irwin"  bits,  45  per  cent.;  com- 
mon, 70  and  10  per  cent. 
BLOCKS. 

Steel,  50  per  cent.;  wood,  60  p.c. 

Wood,   tackle,   common,   60   per 
cent. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  50  per 
cent. ;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  60  per 
cent.;  machine  set  screws,  65  per 
cent.;  plough  bolts,  45  per  cent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent. ;  sleigh  shoe  bolts  to  %,  50 
per  cent.;  7-16  and  up,  40  per 
■cent. 

BUILDING   PAPER. 

No.  1  tarred,  67%c  to  88c  per 
iroH,  according  to  quality ;  plain, 
46c  to  72c;  tarred  felt,  8  and  10 
oi.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 
1BUTT8. 

Wrought     Steel,     loose  pin,  68 
iper  cent,  off  the  list. 
CHAIN. 

Coll.  3-16  In.,  $10.06;  %,  $7.25; 
6-16.  $5.85;  %,  $5.00;  7-16,  $4.76; 
%.  $4.60;  9-16,  $4.60;  %,  $4.40;  %. 
$4  26.  Logging,  5-16,  6%c;  %, 
6%c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.    0,     $5.63;     No.    1, 
$6.63;    No.   2,  $6.25;    No.   3,   $6.88; 
No.  4,  $8.13  each. 
CLEVISES,    MALL. 

7%c  per  lb. 

COPPER. 

Sheet  and  planished  copper. 
84c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 
OIL   CANS. 

Tin.  Galvanized 
Half  gal.,  dome  top.. $2  10  $3  04 
One  gal.,  dome  top..  2  66  8  42 
Two  gal.,  dome  top..  8  97  4  55 
Three  gal.,  dome  top.  5  10  7  86 
Five  gal.,  dome  top..  6  34  8  26 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black - 
•mlth%   in.,  ronnd  shank,  66  f>".i 
cent. 
ENAMELWARE. 

Canada,       60;       Imperial,     60; 
Premier,  60;  Colonial.  60;  white, 
70  and   5;   diamond,  60;  granite. 
60  per  cent. 
FIXTURES. 

Stall  boJlow  bar.  No.  3.  $1.00. 


GASOLINE. 

Premier  Motor,  in  wood  bbls., 
22c  per  gal.;  $3.20  per  cs.;  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c  per  gal.;  $3.20  per  case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,    70  and   12%    p.c. 

Nicholson's,  66  per  cent. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 

PARIS   GREEN. 

1  lb.   pkgs.,  25c,  small  lots. 
100  lb.  cases,  24%c. 

HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowsboes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $5.35;  No. 
2  and  larger,  $5.10;  featherweight, 
$6.50. 

HINGES. 

Light  T  and  strap,  60  per  cent. 

JACKSCREW8. 

60  per  cent,  off  list. 

KNOBS. 

Door.  307,  $1.20. 

GALVANIZED   IRON. 

"Apollo  and    "Queen's 

"Fleur   de   Lis."    Head." 

10%  oz.  or  28  Eng...  4  75        6  10 

28  Am.  or  26  Eng....  4  60        4  86 

26  Am.  or  26  special.  4  26        4  60 

24  Am.  and  Eng 4  10        4  46 

22  Am.  and  Eng 4  10        4  45 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.  and   Eng 3  85        4  16 

BAND    IRON. 

1%   in  ,  $3.10;   1%,   $3.10;   1   in., 
$3.20 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Potts  No.  55,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set    1M 

No.  70,  set   1  66 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
improved,   $1.05   a    dozen. 

LOCKS. 

Peterboro    and    fittings,   45    per 
cent. 
LANTERNS. 

No.  2,  plain    7  25 

No.  20,  X-ray   1100 

No.  22.  Dash-board  9  75 

Trulite    short    globe,    doz..     7  25 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Port  William,  $2.45 
base;  Winnipeg,  $2.90  base.  Cut, 
f.o.b.  Winnipeg,  $3.35. 

HORSE    NAILS. 

Capewell,  10  and       5   off  list. 

NETTING. 

Poultry,  52%   per  cent. 

NUTS. 

Square  and  hex.,  small  lots, 
$2.00   off;   case,   $2.75   off. 

OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56e  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil.  60c  gal.;  Prairie  Har- 
vester   oil,    30%c    gal. 

PTfES 

Clay,  6-7,  $4.50  per  dozen. 

STOVE   PIPE. 

6  Inch  riveted,  per  100  ft...  $8  50 

7  Inch  riveted,  per  100  ft...  9  08 
STOVE   PIPE  ELBOWS. 

6  Inch,  per  doz 1*2 

7  inch,   per  doz 159 

8  inch,  per  doz 2  87 

CANADA    PLATES. 

Half  polish,  6-7  Inch,  $3.60;  8 
inch,  $3.75;  full  polish,  6-7  Inch, 
$450;  8  inch,  $4.76  Black  sheets— 
28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35;  22,  $3.35:  18-20,  $3.35:  14-16, 
$3.10:   10-12,  $3.15. 


POINTS. 

Landslide  plow,  %xl4  in.,  $1.76 
per  dozen. 
LEAD    PIPE. 

Pull    coil,    $7.85   per   cwt. 
LEAD     WASTE. 

$S.35    per   cwt. 
PLASTER. 

Paris,  per  bbl.,  $3.26. 
IKON    FIFE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  inch, 
$49.75;  6  inch,  $64.40. 
GALVANIZED    PIPE. 

14  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  3  inch,  $33.45. 
PAINTS  &  OILS  &  GLASS. 
DRY    COLORS. 

Yellow  ocher,  in  barrel  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels.  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00; 
American  vermilion,  16c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%e;  English  purple  oxide, 
In  casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50 
VARNISHES 

Per  gal.  cans. 

Carriage,    No.    1 1  75 

Elastic    Oak     1  90 

Furniture,    No.    1 100 

Gold   size  Japan    2  75 

Turps,    brown    Japan     ....     1  00 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    2  25 

Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 100 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra  light  hard  oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

26    to    40    4  S5  7  00 

41    to    50    5  40  7  75 

51   to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.  Reglna, 
Winnipeg,   Calgary    and    Edmon- 
ton. 
WHITE    LEAD. 

Ground  In  oil,  $8.35  to  $8.85  per 
100    lbs.,    In    25-lb.    Irons ;    some 
houses    are    quoting    grades    as 
high  as  $9.15. 
LINSEED    OIL. 

Raw,  per  gal.,  68c;  boiled,  per 
gal.,  68c. 

These    prices    are    for    barrels. 
Less   amounts  5c   per   gal.  extra, 
with  additional  charges  for  cans, 
etc 
PUTTY. 

Casks,  $2.90  per  100  lbs.;  blad- 
ders,  in   barrels,  $3.15;   bladders, 
100-lb.  cases,  $3.40. 
RASPS. 

Heler's  70  and  5  per  cent. ; 
Heler's  horse  tooth  rasps,  60-10 
per  cent. 

RIVETS  AND   BURRS. 

Iron  rivets.  65  per  cent.;  copper. 
No.  8,  32c;  10.  35c;  12.  37c;  cop- 
per burrs.  No.  8.  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36c:  10.  38c;  coppered,  No.  8, 
17c:  10,  18c. 
ROPE. 

Sisal,    lie    base:    pure    Manila, 
15%c  base;  British  Manila,  ll%c 
base:  lath   yarn.  10%e  base 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 

SCALES. 

Standard  scale.  25  per  cent  off; 
Union  scale,  45  per  cent  off.    Both 
quotations   f.o.b.    Winnipeg. 
SHOVELS    AND    SPADES. 

Jones  polished,  $8.10  per  doz.; 
Fox     &     Olds,     $7.10     per     doz  ; 


Scoops,    D-handled,   "Black   Cat," 
No.  2,  $7.70;   No.  4,  $8.20;   No.  6. 
$8.50;    No.  6,  $8.75;   No.  8,  $9.25; 
No.  10,  $9.80. 
SOLDER. 

Per  pound,  27  cents. 
SCREWS. 

Bright  iron  round  head,  80.  10 
10  and  5  per  cent.;  flat  head,  86, 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  6  per 
cent.;  flat  head,  brass,  75,  10,  6 
per  cent.;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.  Fort  William;  $2.90 
per    keg   f.o.b.    Winnipeg. 
FERRULES   AND    RINGS. 

30  per  cent.  off. 

PLOW  SHARES   10c  per  lb. 

SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century,  $6.50;  Maple  Lear,  $6.26; 
Prince  Rupert,  $8.00. 
SCYTHES. 

Brush,    $7.76. 
SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65;      buckshot,      $10.06;      ball, 
$10.45. 
SHEET    ZINC. 

Cask  lots,  8%c;  small  lots,  »c. 

SNATHS,    SCYTHE. 

Grass,  No.  2,  $7.76;   brush,   No. 
1,  $8.25. 
SPIKES. 

Pressed,     %     in.,     $4.60;     6-16. 
$4.15;    %,    $3.90;    7-16,    $8.80:    %, 
$3.75;  %,  $3.76. 
STAPLES. 

Bright   wire   per   cwt.,   $2.60  at 
Fort   William.     $2.90.     Winnipeg, 
Galvanized   staples,   $3.16    Winni- 
peg. 
STEEL. 

Slelghshoe,  $2.86  base  per  cwt.; 
plow,  common,  $4.60;  crucible 
plow,  $5.50;  angle,  $3.26;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.76  base;  tire,  $3.00. 
TACK8. 

Carpet,  76-10  per  cent,  off  list. 

TIES. 

Cow,  35  per  cent. 

HA  RVEST  TOOLS 

Ordinary,   50  per   cent. 
TURPENTINE. 

Per   gal.,    barrel   lots,   87c. 
TIN  AND  TIN  PLATE. 

Block  tin,  5Sc  per  lb. 

20  x  28,   I.C     P*r®°75 

20  x  28  I.X '  11  Is 

20  x  28  I.X.X 13  70 

Terue  Plates   t  71 

WASHERS. 

Iron,   small  lots,   30  per  cent.; 
full  boxes,  iron,  35  per  cent. 
WHD7FLETREE      CLIPS      AND 

RINGS,      NECK      YOKE 

CENTRE8. 

42%  per  cent,  off  the  list. 

BARB   WIRE. 

Per  Spool  of  80  Rods  F.O.B. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glldden  2- 
point,  Fort  William,  $1.77;  Win- 
nipeg, $2.10;  Baker  2-polnt,  Fort 
William,  $1.75;  Winnipeg,  $2  07- 
Waukegan,  Fort  William,  $1.75; 
Winnipeg,  $2.07;  Alberta  2-polnt, 
Fort  William.  $1.70;  Winnipeg, 
$1.98;  American  special  2-point, 
Fort  William,  $1.40;  Winnipeg. 
$1.65;  plain  twist,  per  100  lbs, 
Fort  William,  $2.75;  Winnipeg, 
$3.15;  coll  spring  No.  9,  per  100 
lbs.,  Fort  William,  $2.15;  Winni- 
peg, $2.25;  No.  12,  Fort  William, 
$2.25;  Winnipeg,  $2.65;  plain  gal- 
vanized wire,  No.  9.  Fort  W11li,i>' 
$2.10;  Winnipeg,  $2.60;  No.  12. 
Fort  William,  $2.20;  Winnipeg 
$2.60.  * 

WIRE    CLOTH. 

Patented  Screen,  In  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet;  In  50 
ft.  rolls,  $1.70  per  100  sq.  fe*t. 
BLACK   WIRE  CLOTH. 

$1.60   per   100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge.   5%c   per   lb. 
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fratt&  Lambert  Advertising  Brings  Varnish  Trade  to\our  Store  || 


$g?      TREMENDOUS         rf  TRADE  PAPER  ADVERTISING      '$&   SPECIAL  PERSONAL  LETTERS    Hsf 


MAGAZINE 
ADVERTISING- 


!5g|p--Nj '. 


^••|  AND  P&L. PAINTERS  MAGAZINE 
"VARNISH  TALKS". 


r"--  '••  /  ^? 


m-M 


SPECIAL  PERSONAL  LETTERS 
•PROMOTION  WORK 
TRADE  PAPER  ADVERTIS I NG . 


YOUR  STORE 

WINDOW  TRIMS,  BOOKLETS,  FOLDERS  NEWSPAPER  • 
ELECTROS.  BILL  POSTERS. STREET  CAR  CARDS. 
MOTION  PI£I±iRE   SLIDES    ETC. 


*v 


te*3£*  ■* 


s-»   efv*^  -  ^i»y ■■■•  <« - 


PRATT  &  LAMBERT  advertising  and  sales  promotion 
brings  the  varnish  buying  public  into  your  store.  Pratt  & 
Lambert  not  only  supply  varnishes  of  the  highest  quality,  but 
create  a  big,  steady,  profitable  trade  on  those  varnishes  for  you. 
Pratt  &  Lambert  national  magazine  advertising  is  the  great  gen- 
eral national  selling  force  which  reaches  all  those  who  can 
afford    to    buy    high    grade   varnishes. 


Home-builders  are  reached  through  the  Direct  Letter  and 
Booklet  Campaign;  painters  through  Varnish  Talks,  the 
practical  P.  &  L.  Painters'  Magazine;  architects  and  con- 
tractors by  means  of  personal  letters  on  specific  jobs,  personal 
calls,  costly  sample  panels  and  helpful  literature,  furnished 
gratis,  specifications  in  the  architectural  specification  refer- 
ence books  and  advertisements  in  the  architectural  papers. 


The  desire  to  buy  Pratt  &  Lambert  Varnishes  created  by 
all  this  advertising  is  diverted  to  your  store  by  attractive 
colored  Aqua-Types  of  the  same  designs  appearing  in  the 
great  national  magazines,  as  well  as  other  attractive  store  and 
window  display  matter,  framed  panels,  printed  matter,  news- 
paper electros,  bill-posters,  motion  picture  show  slides,  etc. 

Get  your  share  of  this  business  in  your  town. 


Write  for  the  Pratt  &  Lambert  Dealers'  Proposition. 
Pratt  &  Lambert-Inc,  24  Courtwright  St,  Bridgeburg,  Ontario 

Pratt&lambertyarnish  Proposition 

iQualityL  Sales  V  Profits  1  Repeats*  •• 


Factories:     Bridgeburg,  Ontario        New  York         Buffalo         Chicago 
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The 
Popularity 
of  Your  Store 


depends    mostly    on    the 
Stock  you  carry.    Talking 
of  paint,    there's    no  better 
seller   than   Ramsay's  and  every 
can  is  a  can  of  satisfaction.    Since 
1842  Ramsay's  Paint  and  Varnishes 
have    been   made   right    and   have 
proved  their  ability  to  stay  right. 
Color  and  quality  are  fixed. 

Ramsay's     Complete    line     "is" 
complete  and  that's  the  line  of 
paint  for  you  to  carry  if  you 

would  make  yours  the  most 

popular    paint    store    in 
town. 


A.  Ramsay  &  Son  Co. 

Montreal 
Paint  Makers  Since  '42 


(££M5Av) 


,J\ 


I 
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use     "MAPLE  LEAF"     brands 

LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 


The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 
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A  GOOD  MECHANIC 
IS  PARTICULAR 

He  likes  good  tools — tools  he  can  rely 
upon,  year  in  and  year  out,  and  this  is 
the  reason  why  the  good  men  all  prefer. 

STAR  BLADES 


Star  Hack  Saw  Blades  have  proved 
themselves.  They  are  known  in  the 
shops  and  are  always  in  demand.  This 
means  business  for  you,  IF  you  carry 
Star  Brand. 

Easy  sales,  good  profits  and  no  "come- 
backs;" those  are  the  things  that  make 
the  Star  such  a  satisfactory  blade  to 
the  dealer. 

Your    customers     want     "STARS."       It 

would    pay    you    to    supply    them;    also 

many  other  unusual  things  shown  in 
our  New  Dealers'  Catalogue,  a  copy  of 
which  we  shall  be  glad  to  send  on 
request. 


MILLERS -FALLS 
COMPANY 

MILLERS  FALLS, 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within     next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

158-160  River  Street,  TORONTO,  ONT. 


Made   from    the  finest  grade  of  Sheffield  Crucible 
Cast  Steel. 

Highest  quality  as  regards  setting  and  keenness  of  edge. 

SCHRAMBERGER  UHRFEDERNFABRIK, 

G.m.b.H. 
Manufacturers   of    Safety  Blades 

SCHRAMBERG   WURTEMBERG   GERMANY 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

•  99.80' ;    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


TRADE 


13 


HARK 


CHRISTOPHER  JOHNSON 
&CO. 


SHEFFIELD, 


ENGLAND 


Manufacturers  of 


Table  Cutlery, 
Pocket  Knives, 
Scissors,   Razors, 
Spoons    and  Forks 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

Manufacturer*    of 

Emery,   Black   Lead   Emery  Glass 
and    Flint  Cloths  and  Papers,  etc, 

Wellington  Mills,  London,  England 


NOVA  SCOTIA  STEEL 

&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


YOUR  GUARANTEE 


Install  GIPE- HAZARD  CARRIERS — use  them  ten  days— put  them 
to  every  test — and  if  they  do  not  give  quicker,  better  and  more 
satisfactory  store  service  than  any  other  system,  they  may.-  be 
returned  at  our  expense.  Fair  enough,  isn't  it?  ^Investigate  our 
modern  Electric  Cable  Cash  Carrier  and  Pneumatic  Dispatch 
Tubes.     USend  for  our  new  Catalog:  G. 

G1PE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97  ONTARIO  STREET,  TORONTO,  CANADA 


JP 


l$&> 


SS£S«§ 


Never  Varies 
in  Quality  and  Toughness 

London  Bar  Iron  is  absolutely  flawless  and  is 


uniform    throughout,  assuring  the  buyer  intrinsic   ^||j|f||jy§ 
value  for  his  money. 


■ha 

^WlWI    <-)ur  metnods  of  production  enable  us  to  produce  this 
'^*^^^L    high-grade  Iron  at  the  lowest  prices.    It  will  pay  you 

W^wb.     to  se^  ** — wr*te  us  at  once» 
WBSIk;  London  Rolling  Mill  Co.,  Ltd. 

LONDON  -  -  CANADA 

Sales  Agents,   Ontario,  Baines  &  Peckover,  Toronto, 
Manitoba,   Bissett&  Loucks.  Ltd.,    Winnipeg. 
British  Columbia.  McPherson  & 
Teetzel,  Vancouver 


mi 


b 


Mm 
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MAYMORE 


This  is  ONE  of 
many  MORE  of 
our  Specialties 
in  this  class  of 
Art  Goods. 

GONGS 

for  the 
Wall,  Table  or  Floor 

Write  for  New  Catalog  to 

Thomas  W.  Kirby 

75  Yonge  St.  Arcade 
TORONTO 

MAY&PADMOR[tD  Birmingham  cnc 


(•hk..C    '■: 


A  Demonstration 
Makes  a  Sale 


MAXIM 
SILENCER 


The  Maxim  Silencer  has  aroused  more  in- 
terest and  received  mure  publicity  than  any 
other    invention    in    the    firearms    field    for 
years.    This  insures  numerous  and  steadily- 
growing  sales  to  the  dealer  who  sells  it — and  makes  known 
to  his  customers  the  fact  that  he  sells  it. 
We   help  you  sell   and   demonstrate   the  Maxim  Silencer   In 
your  store.     We  furnish  you,  without  charge,  with  a  strik- 
ing store  sign,  folders,  and  other  helps.     And  we  advertise 
persistently   in   sporting  and   outing  papers,  farm   journals 
and  other  publications  which  reach  rifle  owners  in  city  and 
country. 

You  can  sell  a  Silencer  with  every  rifle  bought  in  your  store 
— in  addition  to  selling  present  rifle  owners  in  your  terri- 
tory.    Every  sale  means  an  extra  profit. 

Ask  your  jobber;  or  write  to  us  for  full  particulars,  prices 
and  discounts. 

Maxim  Silencer  Co.,         104  Huyshope  Ave. 

Hartford,  Conn. 


Old  Standard    Eagle,  Pyramid  and  Globe  I 


GERMANTOWN 

LAMPBLACKS 


Are  Recognized  Everywhere 
AS   THE  BEST 

When  we  originated  Germantown  Lamp 
Black  at  our  factory  at  Germantown. 
Philadelphia,  we  little  realized  that  it 
would  become  the  STANDARD  of  the 
trade  and  in  order  to  market  thedr  blacks 
every  other  manufacturer  would  have  to 
use  that  name  or  make  something  better. 
Special  Blacks  for  Paint,  Varnish,  Rub- 
ber Oilcloth,  Paper,  Fertilizer,  etc. 
Look  for  the  red  seal  on  every  package. 
Why  buy  the  "Near  Brand"  when  the 
best  is  procurable? 

ASK  YOUR  DEALER. 


L.MARTIN  CO 

SI  FULTON  STREET 

NEW    YORK    U.S. A 


ESTABLISHED  1849 


Casco  "Certain-teed"   Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

WEATHERPROOF 
PRODUCTS/ 


MARK 


Structural 
Waterproofing 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 
large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 
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GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL    TANKS    for 

stock  watering  are  far  superior  to  the  old-time 
wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 


WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 


WOODSTOCK 


ONTARIO 


Box    661 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit   because 
Easily  bold 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  in  one-half  tlic 
time   and   with   less  effort. 

The  "Cannon"  is  giving  satisfaction 
to   thousands   of   users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 


1 


Wrouqht  and  Steel  Plate 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet    Burrs 

Felloe-Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipment*; 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


More-Profit  Pumps 
—Real  Profit 


No   use   to   sell   a  pump   that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.    The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.  Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 
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Efficiency  in  Business  a 
Matter  of  Health? 


Do  you  believe  in  the  nationalization  of  Medicine, 
so  that  each  person  has  regular  medical 
attendance  ? 

•  The  proposition  is  made  by  a  well-known  medical 
practitioner  in  the  June  MacLean's  Magazine,  to  nation- 
alize Medicine  in  Canada.  In  this  article  he  proposes  to 
have  a  state  system  whereby  every  man,  woman  and  child 
will  have  regular  medical  inspection  at  a  nominal  fee. 
The  human  body  will  be  thus  under  the  supervision  of 
experts  and  all  defects  detected  at  once,  and  many  later 
troubles  avoided  by  the  regulative  and  curative  processes 
employed  at  the  time. 

The  whole  suggestion  is  of  such  importance  that  it 
will  be  of  interest  to  every  person  in  Canada,  and  Cana- 
dians generally  will  applaud  the  enterprise  that  produces 
so  strong  a  magazine  as  MacLean's. 

The  illustrations  are  made  especially  for  MacLean's. 
Each  article  in  the  issue  has  been  the  selection  of  a  com- 
petent staff  of  editors.  Besides  this  one  on  the  physical 
side  of  life  there  will  appear  a  second  efficiency  article  by 
Mr.  Shepard,  of  the  Emerson  School  on  Efficiency  in  Busi- 
ness, which  is  a  top-notcher.  It  means  much  to  every 
business  manager. 

Other  articles  equally  entertaining  and  thoroughly 
novel  are  treated  by  leading  writers.  The  short  story  fea- 
tures, the  special  art  features,  and  the  Review  depart- 
ments are  unusually  good.  The  cover  design  is  another 
of  Coburn's,  who  has  made  such  a  hit  with  Canadian 
admirers. 

Here  are  some  of  the  other  articles  that  appear  in 
this  issue : 

A  Week-end  Visit  to  Rideau  Hall. 

Bungalows — of  Many  Types. 

Boss  Bowser. 

Donald  Brian — Canadian  Actor. 

Carson — As  He  Is. 

Swiss  Guides  in  the  Rockies. 

A  Maker  of  Germany. 

Send  us  a  postcard  and  have  your  name  placed  on  our 
subscription  list. 


Subscription  $2.00  a  year. 


Twenty  cents  a  copy. 


WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,      Toronto,  Canada 
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LAW 


No  business  man  can  afford 
to  be  ignorant  of  the  laws 
governing  merchandising. 


Few,  however,  have  the  time  to  read 
the  many  and  complicated  volumes 
of  the  country's  laws  and  statutes, 
and  for  the  benefit  of  the  hustling 
business  men  a  concise  and  under- 
standable book  has  been  prepared. 
It  gives  all  the  necessary  laws  and 
information  regarding  merchandis- 
ing, including  the  renting  of  a 
store,  buying  property,  collecting 
debts,  etc.  This  book,  the 

Digest    of    Canadian 
Mercantile  Laws 

is  a  ready  reference,  a  valuable 
guide  in  daily  business,  and  is  sav- 
ing many  dollars. 

No  work   published  in  Canada 
equals  it  for  business  men. 

A    veritable    consulting    library    on 
this   one   line   so   universally   needed. 
Based    on    Dominion    and    Provincial 
Statutes   and   Court   Decisions. 
Indorsed      by      barristers,      sheriffs, 
magistrates    and    conveyancers. 
Recommended   by  the  Ontario  Insti- 
tute of  Chartered  Accountants. 
Used   by   more   accountants,   bankers 
and    business    firms    than    any    other 
work     on     the     subject.     Forwarded 
direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is 
not    satisfactory,    return    it    and    get 
your   money   back.     If   remitting   by 
cheque,    make   same   payable  at   par, 
Toronto. 

Eastern    Edition,    Price,    $2.00 


Special  Western  Edition,  $2.50 

To  meet  the  needs  of  subscribers  in 
New  Ontario  and  the  Western  Pro- 
vinces, where  land  is  under  The 
Land  Titles  System  of  Registration, 
an  Appendix  of  16  pages,  containing 
a  synopsis  of  the  Land  Titles  Acts, 
has'  been  added  to  our  regular  edi- 
tion, thus  constituting  a  special 
"Western    Edition."     Price  $2.50. 
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Digest  of  Canadian' 
Mercantile  Laws 


LEGA1  AND  BUSINESS  FORMS 


;'':^«.>:e,*:>«<Q«-r"><-:*. 


THE  MACLEAN 
PUBLISHING   CO.,   LTD. 

Montreal:  Toronto:  Winnipeg:  Vancouver 

BOOK  DEPARTMENT 
143-149  University  Ave.,    Toronto 


HARDWARE     A  JN  D     METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,     Portable     Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002'  to  .250. 
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No.   1902.   Brass. 

No.  130.  Tinned. 

3  sizes. 


A  WORD  FOR  QUALITY 

PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
u"y^^!^Csk'<  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


No.    1914.    Brass. 

No.  85.   Tinned. 

6  sizes. 


John  Wanamaker  says  that  advertising  doesn't  jerk — it 
PULLS.  He  ought  to  know,  and  yet  some  men  think  that 
advertising  should  go  against  all  rules  and  precedents  and 
jerk  them  to  success  with  one  tremendous  yank. 


SPARK  PLUGS  that  Canadian  Dealers  will  find   very   profitable 


AJAX  SPARK  PLUGS 

A  standard  form  of  Spark  Plug  con- 
struction, using  conical  type  porcelains 
and  best  mica  insulation.  We  have 
made  the  same  goods  in  the  same  way 
for  years,  and  have  not  found  it  neces- 
sary to  change.  The  sparking  points 
are  non-corrosive,  and  will  not  disinte- 
grate with  heat. 


SPECIAL  LONG  PLUGS 

of  most  improved  type 

These  styles  should  be  carried  by  all 
dealers,  as  they  satisfy  an  increasing 
demand  for  certain  makes  of  engines. 
For  Special  1.4 -inch  Plugs  have  an 
extra  long  body,  admitting  of  ready 
wrench  manipulation. 
Just  try  these  plugs.  They'll  speak  so 
loudly  for  themselves  that  you'll  order 
more. 


STAR  SPECIALTY  MFG.  CO.,  227  West  Erie  Street,  Chicago,  U.S.A. 


rW 


Henckels  TWIN -WORKS  Cutlery     f 

for  those  who  want  quality  goods.  jQ£L 

JbS 

sole  Agents  for  Canada:    F.  W.  Lamplough  &  Co.,  Unity  Bldg.,  Montreal     #? 

—  .  .1  -  .  ■  ■ ,  -      ,  ..,.    .  ,  ,  ^ 
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Razors,  Pocket  Knives,  Scissors, 
Manicure  Sets,  Etc.,  Etc. 


HARDWARE     AND    METAL 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because    It    Is   The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 


FURNACES 


Write  to-day  tor  Catalogue  and  Prices. 

Pease  Foundry  Company 

LIMITED 

Works:   Brampton.  Head   Office:   Toronto 

Branches:      Vancouver,        Winnipeg.        Hamilton, 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leart 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  are  of  a 
circle   and    can    be   guided    in    any    direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
find  others.   That's  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


"DOUBLEDGE"  Box  Strapping 


A  New  One  and  a  Good  One 


DOUBLE  EDGE 

Prevents  Tearing 
Protects  Nail  Heads 
Double    Strength 
Easy  to  Handle 


CROSS  RIBS 

Pierced  Easily  by  Nails 

Self-Measuring 

Nails  Will  Not  Slip 

Help  Tighten  Strap  on  Case 


ACME  STEEL  GOODS  CO.,    2834  Archer'Ave.,  Chicago,  III.,  U.S.A. 

For  Full  Particulars  write  J.  E.  BEAUCHAMP  &  CO.,  133  Coristine  Bldg.,  MONTREAL,    Canadian  Representatives 


"KATZ 


is 


mges 


fPAOE     WAp 


Silent  Workers  and   strong    sellers 


"Katz"   Surface  Hinges  for  doors  1%   in.  to  \%    \n 
thick.     Steel    throughout.       Equipped     with     Ball 
Bearings.      Grease    chamber    enclosed    and    lubri- 
cates  working   parts.     Alignment     guaranteed     to  hold.       Made  in 
llueo  styles 

"Katz"  Screen  Door  Hinges  made  of 
wrought  steel  and  equipped  with 
springs  completely  concealed  in 
steel  axle.  Made  in  all  regular 
finishes,  and  in  'A  styles. 
Send   for  catalog  No.  9. 


Patented  U.S.A. 


Lawson  Mfg.  Co. 
215  W.  Huron  St.,  Chicago 
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Felt  protects 

the  Furniture 

etc. 

Handle 
is  easy 
to  grip 


is  a  durable  piece  of  work- 
manship. From  the  rigid 
metal  handle  to  the  swatter 
cloth,  it  is  put  together  to  give 
long  service. 

Its  flexibility  insures  wear, 
and  the  felt  protection  to  the 
swatter  cloth  protects  the 
furniture  or  curtains  against 
mar  or  the  ripping  of  threads. 
It  is  15  inches  long,  5  inches 
wide.  The  handle  is  ^-inch 
flat  plated  steel.  Standard 
wire    cloth   is   used.      The    felt 

is  sewed  on  in  such  a  way  that  it  is 

sure  to  stay. 

The    "Kant   Scratch"    at    10c    is    a 

sure  seller. 

Packed     one      dozen     in     a     highly 

attractive,  eye-catching  box. 


Andrews 
Wire  Works  of  Canada,  Ltd, 

Watford,  Ontario 


The  Handy 

Hame  Strap 


To  show  is  to  sell 

Made  of  oak-tanned  Belting  Leather. 
It's  twice  as  strong  as  the  ordinary 
harness  leather  strap  and  it  looks  it. 

Special  hook  fastens  on  to  the  hame 
and  prevents  wear  and  slipping  at  this 
point— Made  also  in  the  regular  sewed 
style. 

If  you  want  a  sample  of  the  leather 
used  in  the  belting  straps,  say  so,  and 
we'll  send  it  immediately.  If  you  want 
samples  of  Straps,  send  5  cents  in 
stamps  to  help  pay  postage. 

The  distinctiveness  of  the  Griffith 
quality,  the  reasonable  selling 
price  and  the  good  profit  allow- 
ance are  good  reasons  why  you 
should  stock  this  strap  at  once. 

G.  L.  GRIFFITH  &  SON 

Stratford,     Ontario 


The  Connor  Low-Pressure 
Water  Motor  Washer 

is  a  "business  getter."  It  operates  efficiently  on 
a  pressure  as  low  as  20  lbs. — thus  overcoming  the 
chief  objection  to  a  water-driven  washer.  House- 
keepers need  it — and  will  buy  it. 

A  profitable  margin  on  sales  makes  this  machine 
''a    paying    proposition"    for    you    to    handle. 

J.  H.  Connor  &  Son,  Limited 

Ottawa,  Ontario 


Dealers—Handle  this  Fence 


Y 


rOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
price — that  brings  you  customers.   Ours  is  a  fence  of  ser- 
vice— a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 
Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 

The  Ban well-Hoxie  Wire  Fence 
Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Battery     Zincs,      Fuse 
Wire,  Wire  Solder 

The    CANADA    METAL    CO.,    LTD. 
Fraser  Avenue,  Toronto. 


SPOONERS  No  Hot BoxeS 

-    MACHINERY  BEARING  METAL 


PPERI 


PRIEST'S  CLIPPERS 

THAT'S 
SUFFICIENT 

REND  FOR  CATA1  OG  TO 

American  Shearer  Mfg.  Co., 
Nashua,  N.H..TJ  S  A. 

ebusch  &Hilirer,  Ltd.,  Special  New  Yck 
Representatives,  lOt-llO  Lafayette  Street 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Ha  t  and  C  mi  t 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Kings,  Poultry 
Netting  S  t  h  p  1  <■  s. 
manufactured        b  y 


James  &  Reid,  Perth,  Ont. 


Cement  Sidewalk  Tools 


The  Best   In    the   Market, 
catalogue. 


Send   for 


T.  Slack  &  Co., 
145  Brock  Ave.,  Toronto,  Ontario. 

W.  J.   Wells,   Sales  Agent, 
510  Church  St.,  Toronto. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON    STAMP    &   STENCIL  WORKS.   LTD. 
HAMILTON.  ONT. 


FINE  LAMP  BLACKS 

'/£%%$&  The  only  original  Sermantown 
)WILCKES.MARTIN,WILCKESCOj 

135  WILLIAM  SI    NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Bnrrs,  Bifurcated  and  Tabular  Riv- 
ets, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


B0LI1RIVETS WIRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    Is 

behind     the     manufacture     of     our     lines. 


THE  NORTHERN  BOLTdSCREW  VSS^limSk  SOUND. 


Get  our  prices  nn  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,   etc. 


ARGALL  BROS., 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


Reproduction  of 

NEW   SEYMOUR   SHOW  CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

aut.      A  show   card   will  be   sent  to  every   dealer 

tending  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Selling  Aients,  WIEBUSCH  &  BILGER,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents        — 


Great  Improvements 


IN 


HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Pioneer  Drop  Forged  Screw  Drivers 

One    piece.      Bead     prevents    slipping.       Most 
practical,    durable,    improved    driver    made. 
Show    this    ad.    to    your    hardware    dealer,    or 
write  us  for  catalog. 


No.  60 
SOUTHINGTON  MFG.  CO..  Southington.  Conn. 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 
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Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 


4S3  BROADWAY 


BROOKLYN.  N.Y 
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Trf  DFFJI  Y*  Lasting  Ouaiitie 

m  Ul»U  Mean  Lasting  Satisfaction 

"Bronzite"   clings    to    the  surface 


like  powder  marks  burned  in  the 
skin  or  the  tattooing  on  a  sailor's 
arm. 

It  is  built  from  a  permanent  base, 
and  its  color  made  fast  by  its 
lasting  ingredients. 
Covers  20%  more  surface  and  has 
a  tone  all  its  own — a  dark,  deep, 
rich,  luxurious  green 
very    unlike    any    other 

»  green. 

"i  Ask  for  particulars  and 

I  references. 

"  Used  on  all  work  where 
a  green  paint  is  needed. 

Colonial  Works  Inc. 

225  237  Norman  Ave., 
BROOKLYN,  N.Y. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  d««ler  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


THE  "WANT  AD." 


The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life  into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred  small  services. 

The  "want  ad."  gets  work  for 
workers  and   workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  enables 
them  to  do  business  though  they  may 
be  thousands  of  miles  apart. 

The  "want  ad."  Is  the  great  force 
In  the  small  affairs  and  incidents  of 
u»lly  Ufe. 


The  Stratford 

LAWN  CHAIR 


Adjusts  to  four  positions. 

Hardwood  Frame,  varnished. 

Strong  Duck  used  for  seat. 

Color  of  Duck— Green  and  Red. 

Folds  Flat. 

Packed  6  in  a  bundle  (3  Red  and 
3  Green). 


The  Stratford   Manufacturing  Co.,  Limited 

REPRESENTED  BY: 
British    Columbia— Martin,    Finlayson    &    Mather.    Ltd.,  Vancouver.       Maritime 
Provinces— J.    H.    Hanson    Co..    Montreal.      Quebec— Jas.    S.    Parkes,    Montreal. 
Ontariu — Roy  E.  Harris,  Stratford 


Sharratt  &   Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained^from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  %r'¥£Zl20 Wootten p/c*e*« °" 


Wire  Fences 

WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and   Nail  Co.,  Limited,        London,  Ont. 


The   INFALLIBLE   GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.   PELTON   &  SON,    Canadian   Agents,   MONTREAL 


TWO  CENTS  PER  WORD 

with  a  Want  Ad.  in  this  paper. 
You  can  talk  across  the  continent  for  two  cents  per  word 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  :— 2c.  per  word  first  Insertion,  lc.  per  word  subsequent 
Insertion,   5c.    additional   each    insertion    when    Box    Number   is  required.     Each  figure  counts  as  one  word. 


S*3« 


?|  WANTED 


CLERK  WANTED  —  MUST  BE  THOR- 
oughly  reliable.  H.  Stainton,  44  Vaughan  Rd.. 
Toronto. 

WANTED  IMMEDIATELY,  GOOD  EXPERI- 
enced  Hardware  Clerk.  Must  be  a  salesman 
and  good  stock  keeper.  State  salary  and  send 
copy  of  references.  Box  104,  Hardware  and 
Metal,  Toronto.  (22) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,    Toronto,    Ont.  (tf) 

WANTED— GOOD,  BRIGHT,  STRONG  BOY 
with  one  year  or  one  year  and  a  half's  ex- 
perience in  hardware  business.  State  salary 
wanted,  and  apply,  with  references,  to  J.  M. 
Adam,   St.   Marys. 


SITUATIONS    WANTED 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal.  Toronto.  (23) 

YOUNG  MARRIED  MAN,  WITH  5  YEARS 
experience  in  general  hardware,  desires  posi- 
tion with  responsible  retail  or  wholesale  firm. 
Total  abstainer;  capable  as  manager.  Refer- 
ences Al.  Begin  June  1st.  Box  102,  Hard- 
ware &   Metal,   Toronto.  (20) 

FOR  SALE 

FOR  SALE  —  12  STANDARD  CHARCOAL 
stoves.  Ideal  for  camping,  picnics,  etc.  Any 
reasonable  offer  accepted.  Freight  prepaid 
for  all  or  part  of  above  lot.  Box  No.  103, 
Hardware   &    Metal,    Toronto.  (21) 


MISCELLANEOUS 

ADDING   TYPEWRITERS   WRITE,   ADD   OR 

subtract    in    one     operation.       Elliott     Fisher, 
Limited,   Room  314,  Stair  Building,  Toronto. 


WAREHOUSE     AND     FACTORY     HEATING 

systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD      STENOGRAPHERS      ARE      WHAT 

every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  riovntert  <►-_ 
clusively  to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  Sxll  inches.  Price  $2. GO  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant   of  electricity,    should    be   able   to   do 


the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  .cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143   University   Ave.,   Toronto. 


MAIL   CONTRACT 

SEALED  TENDERS,  addressed  to  the  Post- 
master General,  will  be  received  at  Ottawa 
until  noon,  on  Friday,  the  19th  June,  1914, 
for  the  conveyance  of  His  Majesty's  Mails,  on 
a  proposed  Contract  for  four  years,  six  times 
per  week  each  way,  between  Caledon  East 
(north),  and  Rural  Mail  Route,  at  the  Post- 
master   General's    pleasure. 

Printed  notices  containing  further  informa- 
tion as  to  conditions  of  proposed  Contract 
may  be  seen  and  blank  forms  of  Tender  may 
be  obtained  at  the  Post  Office  of  Caledon 
East,  and  at  the  office  of  the  Post  Office 
Inspector,    Toronto. 

A.  SUTHERLAND, 

Post   Office   Inspector. 
Post    Office    Inspector's    Office, 

Toronto,   May   4th,   1914.  (21) 


ff 


Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

mown Province 
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ROOFING 

Of  Quality 


"BLACK  CAT'   "GOOD  LUCK "1   RUBBER 
"  McCOMB'S  SPECIAL  "      J  ROOFINGS 


Write  for  Prices. 


J.H.McComb 

Limited 
Mont  real 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "hited 

Avoid  Imitations    of    our 


,t«ED  TWOf 

CUTLERY  *  >L*  fcYd 

By  seeing  that  this  exact  |  j/^ 

mark  is  on  each    blade.  ^^AhlTPH     \6^*' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  £§,  Company 

MONTREAL 


O-RIB-O   PATENT   LOCK 
SMOKE  PIPE 

Made  in  Winnipeg 

Without  doubt  the  best  pipe  you  ever  saw.  So  simple  to 
put  together,  anyone  can  do  the  trick.  Guaranteed 
stronger  than  riveted  pipe.  Simply  slide  the  folded  strip 
over  folds  on  pipe,  hammer  down,  and  there  you  have  jr.. 
You  can  put  up  an  order  for  your  customer  while  he  waits. 
Done  up  in  crates  of  25.  Grade  of  material  used  marked 
on  crates.  We  recommend  52  sheet  substance,  but  can 
supply  you  the  60  sheet. 
Order  from  your  Jobber.     He  has  them. 

The  O-Rib-0  Mfg.  Co.,  Ltd.,     233w1^!P:gAve- 


The   Electric    Machine. 


A  Pair   of    White 
Doves 

They  are  finished  up  in 
white  enamel  and  gold 
bronze. 

We  have  taken  into  con- 
sideration Durability,  Sim- 
plicity, Cost  and  Appear- 
ance in  making  these 
machines.  Let  us  prove  to 
you  why  the  White  Dove 
stands  head  and  shoulders 
above  other  machines  on  the 
above  points. 

Write  for  our  exclusive 
agency  proposition  —  only 
one  dealer  in  each  town. 


The  Hand  Machine. 


THE  WHITE  DOVE  WASHER  CO. 

Dept.  B. 
COBOURG        -        ONTARIO 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 


Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and     it  is    printed  solely    for  the    convenience    of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,  Niagara  Falls,   N.Y. 
Account  Registers. 

Earr    Registers.    Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

BritUh   Aluminum   Co.,   Toronto. 
Aluminum   Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 
Aluminum,    Alloy,     Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion   Cartridge   Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   New  York. 

Dupont   Powder  Co.,    North   Wilming- 
ton,   Del. 

Eley   Bros.,   Transcona,   Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &   Richardson,    Montreal. 
Annunciator  Systems. 

Northern   Electric   Co. 
Anti- Rattlers    (Buggy    Shaft). 

FeraaW   Mfg.   Co.,   North   East,   Pa. 
AuTils. 

Brooks  &  Cooper,   Sheffield,   Eng. 

A.   C.   Leslie  Co.,    Montreal. 
Auger   Bits. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,       Jennings       Mfg.       Co.,       St. 
■Catharines. 
Auto  Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Canadian    H.    W.   Johns-JManville   Co., 
Toronto. 

Novelty  Mfg.   Co.,  Waterbury,  Cons. 
Babbitt   Metal. 

Canada  Metal  Co.,  Toronto. 

Hoyt   Metal   Co.,   Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags  and  Sacks. 

Scythes    &    Co.,    Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar   Iron. 

Canadian   Tube   &    Iron   Co.,    Montreal. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.   of   Canada,   Hamilton. 

London   Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

The    Stanley    Works,    New    Britain. 
Bath   Room  Fittings. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,   Frary  &  Clark,  New  Britain. 

Novelty   Mfg.   Co.,   Waterbury,   Mass. 
Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gutta   Percha   and    Rubber   Mfg.    Co., 
Toronto. 

Bicycles. 

Bown   Mfg.   Co.,   Birmingham.   Eng. 
Iver-Johnson's   Arms   &   Cycle   Works, 
Fitchburg,   Mass. 
Bird    Cages. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Andrew  B.   Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 
Ford  Auger  Bit  Co.,   Holyoke,   Mass. 
Progressive  Mfg.  Co.,  Torrington,  Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,  Montreal. 
Independent  Cordage  Co.,   Toronto. 
Bolts  and   Nuts. 
London  Bolt  &  Hinge  Works,  London. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers   and   Radiators. 
Pease  Foundry  Co.,  Toronto. 
Ourney   Foundry   Co.,    Toronto. 
Taylor-Forbes    Co.,    Guelph. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Canadian  Tube   &    Iron  Co.,    Montreal. 
London  Bolt  &  Hinge  Works,  London. 
The   Steel   Company  of  Canada,   Ham- 
ilton. 
Box    Strapping. 
Acme  Steel  Goods  Co.,  Chicago. 
J.  E.  Beauchamp  &  Co.,  Montreal. 
The    Stanley     Works,     New     Britain, 
Conn. 
Bo'*    Hinges  and  I*ocks. 
Acme   Steel   Goods   Co.,   Chicago. 


Braces. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's   Falls  Co.,   New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets.    Shelf. 
Atlas   Mfg.   Co.,    New   Haven,   Conn. 
The    Stanley     Works,     New     Britain, 

Conn. 
Canada   Steel   Goods   Co.,   Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,   Metal   Working. 
Brown,    Boggs    Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chadwick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered  &  Co.,   Smethwick,  Eng. 

Henderson   &   Richardson,    Montreal. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,   Frary  &  Clark,  New  Britain, 

Brushes. 

Meakins  &   Sons,   Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens   &    Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'   Tools  and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,   Ltd.,   Montreal. 

Lnfkin   Rule   Co.,   Windsor,    Ont. 

Miller,   Morse  Hdwe.   Co.,  Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Simmons  Hdw.   Co.,   St.  Louis,  Mo. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  &  F.   Corbin.  New  Britain,  Conn. 
Evered    &    Co.,    Birmingham,    Eng. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lawson    Mfg.    Co.,    Chicago. 
May   &   Padmore,    Birmingham,    Eng. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Richards    Wilcox    Can.    Co.,    London. 
The    Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co..  Guelph.  Ont. 
Watrous-Acme   Mfg.   Co.,   Des  Moines, 

Iowa. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Pedlar  People.   Ltd.,  Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
B-rlan. 
Dominion  Oilcloth  Co.,   Montreal. 
G.  F.   Stephens  &  Co.,  Winnipeg. 
Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.   L.   Robertson  Co.,  Milton. 
The    Stanley     Works,     New     Britain, 

Conn. 
Pnrmenter  &   Bulloch  Co.,  Gananojue. 
The   Steel  Co.   of   Canada,   Hamilton. 
Butts. 
•T.  E.  Beauchamp  &  Co.,  Montreal. 
Canada   Steel   Goods   Co.,   Hamilton. 
P.   &  F.   Corbin,   New   Britain,   Conn. 
Taylor  Forbes  Co.,  Guelph.  Ont. 
Watrous-Acme   Mfg.   Co.,    Des   Moines, 
Iowa. 
Butts  and  Hinges. 
,T.  E.   Beauchamp  &  Co..   Montreal. 
The    Stanley     Works,     New     Britain, 

Conn. 
Montrpnl  Hardware  Mfg.  Co,  Montreal. 
Taylor-Forbes    Co..    Guelph,    Ont. 
Butts.    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.    S.   Stan-eft  Co.,   Athol,   Mass. 
Calks. 
Neverslip    Mfg.     Co..    New    Brunswick, 
N..T. 
Cans. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
McClary's.    London.    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada.   Ltd..    Montreal,   Toronto,   Win- 
nipeg. 
Carriers.   Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada   Plates. 

A.  C.    Leslie  &   Co.,   Montreal. 
Roofers    Stinnly   Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 


Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 

Dominion   Cartridge   Co.,    Montreal. 

Eley   Bros.,    N.   Transcona,   Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor,   Ont. 

Cattle  and  Trace  Chains. 

Greening,   B.,  Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,   St.   Catharines. 

Oneida   Community,    Limited,   Niagara 
Falls,   Ont, 
Ceilings,   Metal. 

Metal   Shingle  &   Siding  Co.,   Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar   People,   Ltd.,   Oshawa. 

McFarlane,  Douglas  &  Co.,  Ottawa. 
Cement. 

The    Canadian    H.    W.    JohnsTManville 
Co.,    Ltd.,   Toronto. 

Canada  Cement  Co.,  Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass     &     Suply     Co., 
Moose   Jnw 

B.   &   S.   H."  Thompson  &  Co.,   Mont- 
real. 
Cement    Working    Tools. 

The     Adamite     Wheel     &    Mfg.     Co., 
Hamilton. 

T.   Slack  &   Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 

McKinnon   Chain   Co.,   St.   Catharines. 

Oneida   Community.   Oneida.   N.Y. 

Standard    Chain    Co.,    Pittsburgh,    Pa. 

Chain,     Trace,     Logging,     Halter, 
Dog   Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain   Co.,   St.  Catharines. 
Chafing  Dishes. 

Landers.  Frary  &  Clark,  New  Britain. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,    Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor.  J.  H.,   &  Sons,   Ottawa,  Ont. 

Oummer-Dowswell,       Ltd.,     Hamilton, 
Ont. 

Maxwell,  David,  &  Sons,   St.  Mary's. 
Chutes. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 

American    Shearer   Mfg.    Co.,    Nashua, 
N.   H. 

Chicago   Flexible   Shaft   Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  HI. 
Clothes  Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins   &   Sons,   Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,    Hamilton, 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.   Connor  &  Son,   Ottawa. 

Maxwell,  David.  &   Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers.  Frary  &  Clark,  New  Britain. 

National  Electric  Mfg.   Co.,   Toronto. 
Colors,    Dry. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Canada   Paint   Co..   Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg 
Cold   Rolled    Strip   Steel. 

Acme  Steel  Goods  Co.,   Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 

The    Stanley     Works,     New     Britain, 
Conn. 
Conductor   Pipe. 

Metal  Shingle  and  Siding  Co..  Preston. 

O-Rih-0    Mfc.    Co.,    Winnipeg. 

The  Pedlar  People,  Ltd.,  Oshawa. 

E.   T.   Wright  Co.,  Ltd..  Hamilton. 

Wheeler   &    Bain,    Toronto. 
Cord,     Wire    Picture 

The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 

Hamilton   Cotton    Co.,   Hamilton. 

Independent    Cordage    Co.,    Toronto. 

Consumers   Cordage   Co.,    Ltd. 

Scythes  &  Co.,  Toronto. 
Cornices.    Metal. 

Metallic  Roofing  Co..   Toronto. 

Metal    Shingle  &   Siding  Co.,    Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nineg. 

Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,  Chicago, 
Cotton     Duck. 

Scythes    &    Co.,    Toronto. 


Cotton    Wipers. 

Scythes   &   Co.,   Toronto. 
Cow   Ties. 

Greening,    B.,   Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,   St.   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   BushneU,   111. 
Cuspidors. 

Thos.   Davidson   Mfg.  Co.,   Montreal, 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.     Kuzom,    Nrlasors.    etc. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crooks,   Jonathan,   &   Son. 

Dortten   Bros.    &   Oo„   Montreal. 

Henderson   &   Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &   Co.,   Montreal. 

Lamplough,  F.  W.,  &  Co.,  Montreal. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Miller,   Morse  Hdw.    Co.,   Winnipeg. 

Simmons   Hardware   Co.,    St.    Louis. 
Door   Bolts, 

Montreal   Hdw.   Mfg.    Co.,   Montreal, 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  &   F.   Corbin,   New   Britain,   Conn. 

Wm.    Newman    &    Sons,    Birmingham 
England. 
Doors,   Screen. 

Sanderson,    Harold   Co.,   Paris. 
Door  Hangers. 

Canada   Steel   Goods   Co.,   Hamilton. 

Myers,    F.    E,    &   Bro.,   Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    I'iiIIk 

P.   &   F.   Corbin,   New  Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,   Brick   and   Stone. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Wilt   Twist   Drill   Co.,   Walkerville. 
Dry    Batteries. 

The  Canadian  H.  W.  Johns-Manville 
Co.,   Ltd.,   Toronto. 

Northern   Electric  Co. 
Dustless  Dusters. 

Channell  ChemicalCo.,  Toronto. 
Dustless  Mops. 

Channell   Chemical  Co.,  Toronto. 
Eavetroughs. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd..   Oshawa. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &   Bain,   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg,   Man. 

Elbows. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 
Landers,  Frary  &  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible   Conduit   Co.,   Guelph,    Ont. 
Ideal   Electric  Mfg.  Co.,   Wallaceburg. 
Emery  or  Corundum  Wheels. 
The   Carborundum  Co.,   Niagara  Falls. 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 

Co..    Ltd.,   Toronto. 
Electric  Fixtures. 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible   Shaft   Co.,    Chicago. 
Flexible   Conduit  Co.,   Guelph,   Ont. 
Renfrew    Electric   Mfg.    Co.,    Renfrew, 

Ont. 
Ideal   Electric   Mfg.    Co.,    Wallaceburg, 

Ont. 
Landers,    Frary  &  Clark,   New  Britain, 

Conn. 
National    Electric   Mfg.   Co.,    Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.   Stephens  &  Co.,   Winnipeg. 
Emery    Wheels. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Jnn.     flakey    &    Sons,    Ltd..     London, 

Eng. 


HARDWARE    AND     METAL 


Toledo  Garden  Hoes 


MADE  IN  CANADA 


Blades  are  made  of  high-catbon  spring  steel,  securely 
riveted  to  malleable-iron  socket.  A  high-grade  Hoe 
at  a  low  price.     Made  in  four  sizes. 

CATALOGUE  UPON  REQUEST. 
MANUFACTURED  BY 

The  Adamite  Wheel  &  Mfg.  Co. 

HAMILTON,  ONTARIO 


ADS  and  SALES 


A  Study  of  Advertising  and  Selling  from 
the  standpoint  of  the  New  Principles  of 
Scientific  Management. 

By  Herbert  N.  Casson. 

An  Invaluable  Book  for  the  Manufacturers, 
Sales  Managers,  Salesmen,  Etc. 

This  is  the  first  book  which  has  attempt- 
ed to  apply  the  principles  of  Scientific 
Management  to  the  Problems  of  Sales 
and  Advertising. 

Cloth-bound,  Limited  Edition,  167  pages. 
Sent  Postpaid  on  Receipt  of  $2  to  any  Address. 


Technical  Book  Department 

MacLean  Publishing  Co. 

143-149   University  Avenue,  Toronto 


The  DULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 


110   Barstow   Street 


WAUKESHA,  WIS. 
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Enamels. 

Canada    Paint  Co.,    Montreal. 

Clidden    Varnish    Co.,    Toronto. 

Martin-Senonr    Co.,     Montreal. 

Pratt   &    Lambert,    Bridgebnrg,    Ont. 

A.    Ramsay   &   Son   Co.,    Montreal. 

Sbenvin-YVilliams   Co.,    Montreal. 

G.    F.    Stephens   &    Co.,    Winnipeg. 

Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

McClary's,    London,    Ont. 

Sheet   Metal    Products   Co.,    Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Fasteners.   Storm,  Sash  &  Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont, 
Fencing,   Woven   Wire. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Filters. 

A.    Bamsay   &    Son   Co.,    Montreal. 
Figured     Rolled    Glass. 

A.  Ramsay   &    Son    Co.,    Montreal.- 
Files   and    Rasps. 

Barnett   Co.,    G.    &   H..    Philadelphia, 
Delta   File  Works,  Philadelphia,  Pa. 

Disston,   Henry,   &  Sons,    Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 

Firearms   and  Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass, 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms  U.M.C.,  Co.,  Wind- 
sor,   Ont. 

Fire   Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire    Door   Fixtures. 

Richard  Wilcox  Can.  Co.,  London, 
Ont. 

Taylor   Forbes   Co.,    Guelph,    Ont 
Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew   B.    Hendrys  Oo.,    New  Haven 
Flags. 

Scythes    &    Co.,    Toronto. 
Flashlights,   Electric. 

Northern    Electric  Co. 
Flint    Paper. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Food    Choppers. 

Landers,   Frary  &  Clark,   New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel   Co.  of  Canada.   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,  see   Stoves. 
Galvanizing. 

Canada    Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.   Co.,    Montreal. 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton. 

E.  T.    Wright    Co..    Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Henderson    &   Richardson,    Montreal. 
John    Lysaght.    Ltd.,    Bristol,    Newport 

and   Montreal. 
Pedlar   People,    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co.,  Mon- 
treal. 

Winnipeg     Ceiling     &     Roofling     Co. 
Winnipeg.    Man. 
Galvanized    Steel    Tanks. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock.   Ont. 
Metal   Shingle  &   Siding  Co.,   Preston. 
Galvanized     Ware. 
H.  S.   Howland  Sons  &   Co,.   Toronto 

S*  £    Wright   Co-   htA-    Hamilton. 

McClary's,    London,    Ont. 

Sheet   Metal    Products  Co.,   Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Cnns. 

Thos     Davidson    Mfg.    Co..    Montreal. 

McClary    Mfg.     Co.,     London. 

Sheet    Metal     Products    Co.,    Toronto 

E.    T.    Wright   Co.,    Hamilton. 
Garden   Cultivators. 

C.  S.   Norcross  &  Sons,   Bushnell,   111. 
8.   L.   Allen  Co.,  Philadelphia. 

Garden   Tools. 
The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engine   Silencers. 

Maxim   Silencer  Co.,   Hartford,   Conn. 

Gasoline  Tanks,   Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Gauges. 

L.    S.    Starrett   Co.,   Athol,   Mass. 
Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

A.  Ramsay   &   Son,    Montreal. 

G.    F.    Stephens  &  Co.,   Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and   Figured. 

A.    Ramsay   &    Son,    Montreal. 
Glass   Paper. 
A.    Ramsay    &    Son,    Montreal. 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 

Glass,   Wired. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,   Godfrey  S. 
Arthur    Rndd    &    Co.,    St.    Helen's. 
Sharratt    &    Newth,    London,    Eng. 
G.    F.    Stephens  &    Co.,   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson    &    Richardson.    Montreal. 
G.    F.    Stephens   &    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg.   ' 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Cleveland   Stone   Co..   Cleveland. 
Riehards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Clapbrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worehester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-U.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Wbirmnn  &  Bames  Mfg.  Co..  St. 
Catharines. 

Handles. 

The  Lachnte  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

Still.  J.  H..  Mfg.  Co.,  St.  Thomas. 
Hangers,  Storm   Sash  and  Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Tavlnr    Forbes    Co.,    Guelph,    Ont. 

Watrnus  Acme  Mfg  Co.,  Des  Moines, 
Iowa. 

Hardware,  Metal  Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    &   V.    Corbin.   New   Britain.    Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.  S.  Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Hinges. 

J.  E.   Reanchamp  &  Co.,   Montreal. 

Canada    Steel    Goods   Co.,    Hamilton. 

Montreal    Hardware    Co.,    Montreal. 

The  Stanley  Works.  New  Britain, 
Cnnn. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Hinges.   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.   H.,   Mfg.    Co.,   St.   Thomas. 
Hooks. 

P.   &   F.   Corbin.   New   Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Taylor   Forbes   Co.,   Guelph,    Ont, 
Hooks,  Moulding. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Hoops,   Steel  and   Wire. 

Laidlaw   Bale-Tie  Co.,   Hamiltou,    Ont. 

Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hose,  Garden  and  Lawn. 

The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Gutta    Percha    &    Rubber    Mfg.     Co., 

Toronto. 

Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McClary's,    London,    Ont, 

Nqrth  Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,  Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

Ice  Cutting  Tools. 

North   Bros.    Mfg.   Co.,  Philadelphia. 
Iron    and    Steel   Bars. 

Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London    Rolling    Mill   Co.,    London. 

Iron    Pipe. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 

Iron    Pumps. 
R.   McDougall  Co.,   Gait. 

F.  E.    Myers  &   Bro.,   Ashland,   Ohio. 
Japans. 

A.  Ramsay  &  Son  Co.,   Montreal. 

Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen    Cabinets. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Ladders,   Step. 

Otterville   Mfg.    Co.,    Otterville,    Ont. 

G.  F.    Stephens   &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders,    Shelf. 

F.  E.    Myers  &   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 

The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

McClary's.    London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton. Ont. 

The  Sheet  Metal'  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,    Ont. 

Lawn    Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn   Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.    P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.    Co.,    Stratford. 
Linseed  Oils. 

A.  Ramsay  &  Son  Co.,   Montreal. 
Lawn    Swings. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal   Co.,    Toronto. 


Levels. 

Lnfkin    Rule  Co.,   Saginaw,    Mich. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
L.    S.    Starrett  Co.,   Athol,    Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.    and   Lock   Mfg.    Co., 

Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

May   &    Padmore,    Birmingham,    Eng. 

Taylor    Forbes   Co.,   Guelph,   Ont. 
Lumbering  Tools. 

Argall    Bros.,   Three   Rivera,   Que. 

Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Mail   Boxes. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Mantels   and    Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont, 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'    Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.   Starrett  Co.,   Athol,   Mass. 
Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Henderson    &    Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &    Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,   Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal   Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal    Shingles,   Sidings,  Etc. 

McFarlane-Douglas  Co.,   Ottawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal   Shingle  &   Siding  Co.,   Preston. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg,   Man. 

Metal    Polish. 

The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,   Toronto. 
Metal    Polish,   Emery   Cloth,   Etc. 

Oakey,  John,  &  Sons,  London,   Eng. 

Mitre  Boxes. 

Smith   &   Hemenway   Co.,   New   York. 

Mop  Wringers. 

White  Mop  Wringer  Co.,  Fultonville 
N.Y. 

Motor  Cycles. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,  Mass. 

Nail   Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co.,  New  York. 

Nails,    Wire. 

Dominion  Iron  &  Steel  Co.,  Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont, 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,   Ganannque. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Oilers. 


Thos.  Davidson  Mfg.  Co.,  Montreal. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd. ,    Toronto. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
R.    E.    Bloomer,    Eeithsburg,    111. 

1    Oil   Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Stoves. 

McClary   Mfg.   Co.,   London. 

Queen  City  Oil  Co.,  Toronto. 

The  Huenfeld  Co.,   Cincinnati.   Ohio. 

Oil    Tanks   and    Pumps. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Ornamental   Iron   and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton, 

Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,  Varnishes. 

Berry  Bros.,    Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada    Paint  Co.,    Montreal. 
Dougall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,   Montreal. 
Lowe   Bros.,    Ltd.,   Toronto. 
Martin-Senour   Co.,    Montreal. 
Moore,  Benjamin  &  Co.,  Toronto. 
Pratt   &    Lambert,    Inc.,    Bridgebnrg. 
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Extra  Good  Service 


1    Fire   Pot 


is  obtained  by  using  the  C.  & _  L. 
Gasoline  Fire  Pots  and  Torches.  Why. 
Because  no  expense  or  pains  are  spared 
to  make  them  right.  They  are  the 
best  that  experience  and  skill  will 
afford.  We  have  never  experimented  at 
the  expense  of  the  user. 
The  No.  1  Fire  Pot  has  an  established 
reputation  for  superior  quality.  It 
produces  an  intense  heat  and  will  melt 
a  pot  of  metal  and  heat  a  pair  of 
soldering  coppers  at  the  same  time,  it 
desired. 

All  leading  jobbers  will  supply  at 
factory  price.  Send  for  Catalog— it  s 
free. 

Clayton  &  Lambert  Mfg. 

Company 
Detroit,  Mich.  U.  S.  A. 


BROOKS  &  COOPER, 


Corporate  iJlarfe. 


Mousehole  Forge 


Sheffield 


tKrabe   ifiarfe. 

M.  &  H. 

ARM1TAG" 

MOUSE 

HOLE 

FORGE. 


Patentees  of 
the    Solid  Top 
Anvil. 


Agent  : 

ALEXANDER 
GIBS, 

MONTREAL 


The   Genuine   MYERS  Dollar   Sewing  Awl 


See  that  Thread  Keel 


under  the  finger  tips. 


THIS  PRINCIPLE  IS  RIGHT. 
JUST  OUT  NEW. 

Convenient  counter  display  box,  and  show-card  in  three  colors. 
Actual  size  of  box  10%  x  4%  x  1%.     One  box  with  every  %  doz. 
awls.     Shipping   weight  2  lbs. 
Ask  for  1914  catalogue  and  wholesale  prices. 
C.  A.  MYERS  CO.,   Inc.,  Sole  Owners  and  Manufacturers, 
6374  University  Avenue.  CHICAGO.  ILL.,  U.  S.  A. 

Canadian  distributors:  Merrick-Anderson  Co.,  Winnipeg,  Man., 
Canada ;  A.  Prud'homme  &  Fils,  Limited,  10  Rue  de  Bresoles, 
Montreal,  Canada;  The  Hobbs  Hardware  Co.,  Ltd.,  London, 
Ont.,   Canada;    Marshall- Wells   Co.,   Ltd.,   Winnipeg,   Man.,   Can. 


Jonathan  Crookes  &  Son 


Sheffield,   England 
Corporate  Mark 


Granted  1780 


Supreme  Cutlery 


FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


See  how  distinct  is  the 
difference  between 
the  figures 
of  the 


feet   and 

the   inches. 

Every    RABONE 

Steel  Tape  is  made  on  our 

Patent  Duplex 
Etching  System 

of  marking,  the  original  and  still 
the  best.  The  feet  are  black  figures 
on  a  bright  steel  tablet,  while  the 
sub-divisions  are  bright  figures  on 
a  matt  background.  There  is  no 
confusing  mass  of  figures  on  the 
Rabone  Steel  Tape  yet 

EVERY  FOOT  IS  CLEARLY 
MARKED  AND  QUICKLY  READ 

Rabone  Steel  tapes  sell  before  all 
others  and  give  the  most  satisfactory 
results  because  we  have  been  making 
Tapes,  Rules  and  Levels — and  noth- 
ing else — for  130  years.  All  this 
time  we  have  been  specialising  on 
measuring  instruments  and  perfect- 
ing machinery  to  produce  the  best. 

WE   MAKE   MANY    VARIETIES 
FOR     ALL     PURPOSES. 

Samples  and  Prices  from  all  Wholesale 
::     ::     ::     Hardware  Jobbers.    ::     ::     :: 

Canadian  Catalogue  from  our  Representative 

T.  Mortimer 

EMPIRE     BUILDING, 
64,  Wellington  St.  West, 

TORONTO. 


JOHN  RABONE  &  SONS, 
BIRMINGHAM,      ENGLAND. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and    Varnish    Remover. 

Dougall    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire    Co.,    Hamilton. 
Pig  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.   Leslie  &  Co.,   Montreal. 
Pipe   Wrenches. 

Trimont   Mfg.    Co.,    Roxbury,   Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 

Hoyt   Metal   Co.,   Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,  Galvanized   Cond. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal    Shingle   &   Siding   Co.,    Preston. 

E.  T.    Wright    Co.,    Hamilton,    Ont. 
Pipe   Cutters. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &   Hemenway   Co.,    New   York. 
Pocket  Knives. 

Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting. 

Greening,    B.,    Wire    Co.,    Hamilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and    Montreal. 

Power  Grinders. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Pulleys    (Sash,   etc.). 

P.   &    F.    Corbin,   New  Britain,   Conn. 
Pumps. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Pumps,   Power. 

Canadian    Fairbanks-Morse   Co.,     Ltd., 
Montreal. 
Putty. 

Brandram-Henderson    Co. ,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Rat    Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida  Community,  Ltd.,  Niagara 
Falls. 

Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 

Gurney    Foundry    Co.,    Toronto. 
Razors. 

Jonathan  Crookes  &  Son,  Sheffield, 
Eng. 

Dorken   Bros.   &   Co.,    Montreal. 

Jas.    Hutton   &  Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware  Co,    St.   Louis. 
Razor  Blades. 

Schramberger   Uhrfedermfabrik,    Shram- 
berg,  Germany. 
Reamers. 

Butter-field   &   Co.,    Rock   Island,    Que. 

Whitman  &  Barnes,  St.  Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,     Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co.,    Paris. 
Register,    Cash,    Credit. 

Barr    Registers,    Ltd.,    Trenton. 

Dominion    Register   Co.,    Toronto. 
Registers. 

Jas.  Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion  Iron  &  Steel  Co.,  Sydney. 
N.S. 

Rifles. 
J.    P.    Clapbrough    &    Johnstone,    Bir- 
mingham. 
Ross   Rifle   Co.,    Quebec. 
Rivets. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.    L.    Robertson    Co.,    Milton. 
Steel   Co.   of  Canada,    Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,     Mass. 


Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W.    Johns-Manville   Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,  Toronto. 

Lewis    Bros.,     Ltd.,    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Alex.    McArthur  &   Co.,   Montreal. 

Pedlar     People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,     Win- 
nipeg. 
Rooting     Supplies. 

Barber    Asphalt    Co..    Philadelphia. 

The   Can.    H.    W.   Johns-Manville  Co., 
Ltd..    Toronto. 

McArthur.    Alex.,    &    Co.,    Montreal. 

Metal   Shingle  &  Siding   Co.,    Preston. 

Metallic    Roofing    Co..    Toronto. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd..    Oshawa. 

United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,   Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers   Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and   Gauges. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.   Rabnne  &  Sons,   Birmingham,   Eng. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Sad    Irons. 

Taylor   Forbes  Co.,    Guelph,   Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Sa^s. 

Atkins,    E.   C,   &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Shnrly    Dietrich    Co.,    Gait. 

Simonds   Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Screen   Doors   and    Windows. 

Sanderson.    Harold   Co..    Paris,   Ont. 
Screen   Door   Sets. 

P.   &  F.    Corbin,   New   Britain,    Conn. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Screw    Plates. 

Butterfield    &    Co.,    Rock    Island.    Que. 
Screw   Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nuts,   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound.    Ont. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Screws,   Wood. 

P.   L.   Robertson  Mfg.   Co.,  Milton. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Scythe   Stones. 

The  Carborundum   Co.,   Niagara   Falls, 
New   York. 

Shears,    Scissors. 

Henry    T.     Seymour    Shear    Co.,    New 
York. 

G.    F.    Stephens    &   Co.,    Winnipeg. 
Shelf  Boxes. 

Cameron   &    Campbell,    Toronto. 
Shellacs. 

Berry  Bros..   Walkerville,   Ont. 
Shovels  nod    Spades. 

Lundy  Shovel  &   Tool   Co.,    Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co..    Ltd..    La- 
chute    Mills,    P.Q. 

Sieves   and    Screens. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.  Greening  Wire  Co..  Ltd.,  Hamilton 
Silencers. 

Maxim    Silencer   Co.,    Hartford.    Cnnn. 
Snow    Shovels. 
The  Sheet  Metal   Products  Co.,   Mont- 
real,   Toronto.    Winnipeg. 
Store    Ladders. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stove    Casters. 

Chicago  Hdw.    Fdry.    Co.,    Chicago. 
Silverware. 

McGlashnn.   Clarke  Co.,  Niagara   Falls. 

Meriden    Rritannia    Co.,    Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver  Co.,   Toronto. 
Solder. 

Canada    Metal    Co..    Ltd.,    Toronto. 

Hoyt  Metal    Co.,   Toronto. 
Splicing   Compound. 

Northern    Electric    Co. 
Sporting    Goods. 

H.   S.   Howland  Sons  &  Co.,   Toronto. 

Lewis    Bros..    Ltd..    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Cavers   Bros.,    Gait,    Ont. 

Spramotor    Co..    London.' 

Sheet   Metal    Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson   &   Richardson,   Montreal. 


Spools   and  Bobbins. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

Spring    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay   &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,  Toronto. 

A.    Ramsay   &    Son   Co.,    Montreal. 

G.    F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint   &    Glass   Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerville. 

G.    F.   Stephens  &   Co.,   Winnipeg. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton, 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,    High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 

Morris  &  Bailey  Steel  Co.,   Pittsburg. 

The  Stanley  Works,  New  Britain, 
Conn. 

Steel    Wire    Hoops. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
McClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada, Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Store    Ladders. 

F.  E.    Myers   &  Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Stocks  and   Dies. 

Butterfield  &   Co.,    Rock   Island,   Que. 
Stoves,  Furnaces. 

Clare   Bros.   &   Co.,   Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 

Gurney    Foundry    Co.,    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease  Foundry  Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stoves,    Gas. 

Gurney    Foundry   Co.,    Toronto. 

McClary    Mfg.     Co.,    London,    Ont. 
Taps. 

Butterfield   &   Co.,    Rock   Island,   Que. 
Tacks. 

Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin   Rule   Co.,    Windsor,   Ont. 

J.   Rabone  &  Sons,  Birmingham,  Eng. 
Technical    Books. 

MacLean    Publishing   Co.,   Toronto. 
Tents   and   Awnings. 

Scythes   &    Co.,    Toronto. 
Tiling.   Wall   and   Floor. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.   Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Tin    Plate. 

Henderson   &   Richardson,    Montreal. 

A.  C.    Leslie   &   Co.,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,  Ltd.,  Birmingham,  Eng. 
Tools. 

The  Chapin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   &    Sons,    Sheffield. 

Stanley  Rule  and  Level  Co.,  New 
Britain. 

Tools.    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute   Mills.    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum   Cleaners. 

Northern    Electric  Co. 

Onward    Mfg.    Co.,    Berlin,    Ont, 

Clements    Mfg.    Co.,    Toronto. 
Varnishes;   See  Paints. 

Berry   Bros.,    Ltd..    Walkerville,    Ont. 

Dougall   Varnish   Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 


Pratt    &    Lambert,    Bridgeburg. 

A.  Ramsay  &  Son  Co.,    Montreal. 
G.    F.    Stephens   &    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal   Shingle  &   Siding  Co.,   Preston. 

Metallic    Ceiling    Co.,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    &    Richardson,    Montreal. 
Wall  Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 

Wash   Boards. 

Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 

Washing  Machines,  Etc. 
J.   H.   Connor  &  Son,   Ottawa,   Ont, 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    &    Richardson,    Montreal. 
D.    Maxwell   &   Son,    St.    Mary's,   Ont. 
London    Foundry    Co.,    London. 

Wegon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L,    Robertson  Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Wecders. 

C.   S.   Norcross  &  Sons,   Bushnell,   HI. 
Whips. 

Hamilton    Whip   Co.,    Hamilton,    Ont, 
White   Lead. 

Brandram-Henderson     Co.,     Montreal. 

Steel   Co.   of  Canada,    Ltd.,  Hamilton. 

G.    F.    Stephens  &   Co.,    Winnipeg. 
Wholesale    Hardware. 

Caverhill,    Learmont  &   Co.,   Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.  &  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons  Hdw,  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,    Harold    Co.,    Paris,    Ont. 
Window     Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door    Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 

P.    L.    Robertson    Mfg.    Co.,    Milton, 
Ont. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Wire. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.    L.    Robertson   Co.,    Milton. 
Wire  Mats. 
Andrews  Wire  Wks.   of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire   Goods,   Bright. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 
Acme  Steel  Goods  Co.,    Chicago,   New 

York. 
J.    E.    Beauchamp  &   Co.,   Montreal. 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Wire    Products. 

Andrew  Wire  Works,  Watford,  Ont, 
Wire    Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
AVire    Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson   &   Richardson,    Montreal. 

Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerrille. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont  Mfg.   Co.,   Roxbury,    Mass. 
Whitman     &     Barns     Mfg.     Co.,     St. 
Catharines. 
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CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given    on   request.      Work   quickly   and  easily. 

The  SteelJBending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  Is  the  best  two-hand  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  Ironing  boards,  step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


When  writing  advertisers  kind- 
ly mention  this  paper. 


You   can't   Af  FOIPT^ 
to  be  without  the  *   \JRMJ 

No  live  dealer  is  without  it.     The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


^      i  I  We  have  a  large  stock  of  Carriage  and 


large 
Machine    Bolts    and    Coach    Screws, 
Rivets,  Nuts  and  Washers,  from  which 
we  can  fill  all  orders  immediately. 
Prompt  Shipments.  Reasonable  Prices. 

London  Bolt  &  Hinge  Works 

LONDON,         CANADA 


Rules 


THE  PHAPIN -STEPHENS  PO. 

W    UNiON    W  FACTORY    ** 

PINE  MEADOW,    CONN..U.S.A 


SMITH    HARDWARE  CO..  LTD..  Agents.  MONTREAL.  CANADA 


Every  Horse  Owner  Buys  at  Sight 


OPEN 


The  Kling  Hame  Fas- 
tener holds  the  hames 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  or 
take  off,  yet  the  horse  can 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write     for    circular. 

Look   for   "Kling"    on    the 
lever. 


The  National  Safety  Snap  Co.,  Inc.,  Oept.  3 1.  Wilmington.  0..  U.S.A. 

Sole   manufacturers   of  the  Klingsuap  and   Kling  Hame 

Fastener. 

D.   C.   Koss  &   Co.,  56  Colborne   Street.  Toronto,   Ont. 

Canadian    Distributing   Agents. 


Babbitt  your  journals  with 

ARCTIC     METAL 

The  wearing  qualities  will  prove  to  you  that 
Tallman's  reputation  is  in  the  goods. 


~ -~~,~     ■■■— -  i.***r>i    - 


The    Improved 
AUTOMATIC 

SPRAYER 

Is  guaranteed  to  give  satisfaction  to 
tbe  user.  It  is  self-operating  and  will 
save  its  cost  in  a  few  days.  Is  simple  in 
construction.  Durable  and  economical 
in  its  use  of  spraying  liquids. 
Dealers  all  over  Canada  are  making 
money  selling  this  machine.  Why  not 
you? 

Write  to-day  for  special  dealers'  prices 
and    full    information    to 

CAVERS   BROTHERS 

Manufacturers 

GALT,   ONTARIO 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising    order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 
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Star    Specialty    Co 89 
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Stratford    Mfg.    Co 93 
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Taylor    &    Thompson    75 
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Want    Ads 94 

Wayne   Oil   Tank   &   Pump  Co 86 
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Western    Wire    Fence    &    Nail    Co...  93 
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Woods,    Walter.    &    Co..    Ltd 83 

Wright,    E.    T.,    Co.,    Ltd 33 

Wrought     Washer    Mfg.     Co 66 


ORDER  STANLEY'S  No.  3000 

"Twinrold"  Self -Tightening 

COILED  DOUBLE— Pat.  Sept.  26,  1911  and  Nov.  5,  1912 

BOX   STRAPPING 

THE  STANLEY  WORKS 

New   Britain,   Conn. 
CANADIAN  REPRESENTATIVES  : 

A.  MacFarlane  &   Co.,   Coristine   Building,    '  ontreal 

See  our  Full  Page  Advertisement  on  Page  87 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


C 
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S  TAN  LEYS 

Wrought  Steel  ScreenDoor  Hardware 


Set  No.   1750 

The  Doors  May  Be  Removed  by 
Merely  Slipping  Out  the  Pins 
and  Are  as  Readily  Re-hung  in 
Spring. 

EACH   SET    COMPLETE 

IN   A  NEAT   BOX 

WITH  SCREWS 


DEALERS  and  BUILDERS 


alike  are  PLEASED  with  the  high  quality  of  the  hard- 
ware and  the  convenient  way  it  is  packed  ready  for  use. 


Set  No.  1750  consists  of  two  3x3  Ornamental  loose  pin  Butts;  one  5-in.  wrought-steel 
pull;  one  No.  3  high-grade  steel-wire  spring,  greatly  superior  to  the  ordinary  screen  springs: 
and  one  gate  hook  and  eye.  This  is  the  very  best  set  of  screen  hardware  on  the  market,  but 
sells  at  prices  comparing  favorably  with  other  makes  of  greatly  inferior  quality. 

Set  No.  1752  is  less  expensive  but  fully  eq  ual  to  the  screen-door  sets  of  other  manufac- 
turers. It  is  made  up  of  two  21/o  x  2%  Butts;  one  4%-in.  pull;  one  No.  2  steel  spring,  and 
one  gate  hook  and  eye. 

These  sets  are  handsomely  finished  in  Japan, 

Antique  Copper  or  Dull     Brass,     or  the  new 

'Stanley"  Sherardized,  rustproof  finish,  which 

-t  the  finish  for  outside  use.    Packed  twelve 

oxes  in  a  carton,  one  gross  sets  in  a  case. 
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Ross  Rifle   Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 


HAND  SAW 
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"Frost  King"  Babbitt  Metal 


You    should   supply    all 

demands  for  babbitt 
metal  with  Frost  King. 
It  is  a  metal  of  a 
quality  that  is  the  re- 
sult of  40  years'  ex- 
perience in  the  careful 
selecting  and  com- 
pounding  of  stock. 


Hoyt    Metal    Co.,    Toronto,    Ont.; 


Specially  designed  for 
S  a  w  Mills,  Planing 
Mills,  Threshing  Ma- 
chines, Traction  En- 
gines, Pumps.  Rolling 
Mills,  and  Pulp  Ma- 
chinery, and  all  classes 
of   stationary   engines. 

Write    for    prices,    etc. 


New  York,    N.  Y.  ;   London,   Eng. 
St.   Louis,   Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


A 


THAN  YOU  EVER  NEED  TO 
SELL       /UFKIff  GOODS 


fUFKIN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


fl/FKlN 


Goods 
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John  Strong  Co.  limited 

Hardware  &  Geoerdl  Builder's  Supplies 


Lenox  Ont  QArr\$i[ 

Sold  fo        H^rL^,    tylru^qfa^o 


Let  Canad 
Cement  In- 
crease Your 
Business 


•L-y^i^my     jj? 
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Progressive  farmers  everywhere  are  building  their  fences  with 
Concrete  Posts.  Our  extensive  advertising  is  educating  them  to  use 
Concrete  Fence  Posts  and  to  demand  Canada  Portland  Cement  to 


insure  having  the  best  concrete. 


To  every  customer  who  buys  cement  for  posts,  you  can  sell,  at 
the  same  time,  all  or  a  large  part  of  the  other  goods  on  the  above 
Sales-Slip,  but  the  first  item  called  for  will  be 

Canada  Portland  Cement 


If  you  sell  this  dependable  brand,  it  is  probable  that  you  can 
sell  the  rest  of  the  bill, — but  if  you  do  not  sell  "Canada  Cement"  you 
may  never  know  that  a  fence  is  to  be  built. 

The  above  quantities  are  based  on  a  fence  containing  500  con- 
crete posts,  spaced  12  feet  and  requiring  6,000  lineal  feet  of  fencing. 

This  example  shows  only  one  of  the  many  ways  in  which  small 
orders  for  Canada  Cement  bring  large  orders  for  other  goods. 

Write  at  once  for  terms  and  quotations  and  get  your  share  of 
the  big  orders  that  Canada  Cement  brings. 

~_~     Information  Department 

Canada  Cement  Company 

Limited 

914  Herald  Building,  Montreal 
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Stock  Selection 
Simplified 


ASK  YOUR  JOBBER 

For  Price  List 

"IDEAL 

ASSORTMENTS 

FOR   RETAILERS" 


Most  Easily 
Marketed 


1847  ROGERS  BROS. 


i  i 


Silver  Plate  that  Wears'* 


The  reputation  of  1847  ROGERS  BROS.  WARE,  before  the  public 
for  over  two  generations,  is  unquestioned  —  it  is  sold  with  an  unqualified 
guarantee — backed  by  the  most  persistent  and  extensive  advertising  in  the 
history  of  silverware. 

This  is  a  brand  of  silverware  that  has  enjoyed  established  confidence  for 
over  sixty-five  years,  and  that  is  known  to  your  customers  as  "Silver  Plate 
that  Wears" — it  requires  no  argument;  it  will  save  time  and  talk  for  the  dealer; 
and  there  is  a  satisfaction  in  selling  the   BEST. 

Take  advantage  of  our  NEW  PUBLICITY  PLAN  and  make  your 
Silverware  Department  profitable,  effective  and  efficient.  Ask  your  Jobber 
for  our  booklet,  "Ideal  Assortments  for  Retailers," — it  will  make  buying  easy, 
also  reselling. 


MERIDEN   BRITANNIA   CO.,   LIMITED 

Hamilton,  Canada 
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IF  YOU  ARE  NOT  HANDLING 

"WILWEAR" 

Bath -Room    Fittings 

you  are  surely  handicapped  in  making 
quick  sales  and  profit.  Why  not  cater 
to  the  public?  Make  it  known  you  are 
working  for  their  interests  by  selling  ,i 
good  medium-price  line.  "WILWEAR" 
wins  the  trade  and  holds  it  for  you,  and 
brings  new  customers  that  heretofore 
have  passed  you  by,  simply  because  you 
saw  fit  to  handle  high-price  fittings 
out  of  their  reach.  Just  grasp  this 
advice  now  and  send  for  our  complete 
plan  that  you  should  have  had  long  ago. 

NOVELTY  MFG.  CO. 

WATERBURY,  CONN. 


ONLY 


5 


PIECES 

in  the  frame 

of  the 

No.  300 

"CYCLE" 

Grindstone 


Berea  Grit-Best  Cutting  Stone 
Ball-Bearing  Axle  and  Pedal  Rods 


STRONG 

and 

RIGID 


Other  Styles 

No.  400  Tubular 

No.  025 

No.  320     Family 


MADE  IN  CANADA  BY 

fechards  Wilcox* 

p»)  Canadian  Company, tie  FSFj 

mi  London,Ontario.  HU 


300-FOOT  CDIL 


iyissffliiMi,       
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ATTENTION 

THOMAS  SMART  &  SONS,  Ltd. 

WATSON'S  GREEN  WORKS 

DUDLEY,       ENGLAND 


TRADE  MARK 


MANUFACTURERS  ot  Hearth  Suites  of  every  description, 

Companion  Stands,  Fire  Screens,  Coal  Vases 

Log  Boxes,  Cake  Stands,  Gongs,  Etc. 


Canadian  Representative  : 


GEO.  A.  MARSHALL,  Showrooms,  Lombard  Buildings, 
70  Lombard  Street        -        TORONTO 
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Yale  Triplex  Blocks 

A  "Line  of  Steel  from  Hook  to  Hook" 

Every  load-lifting  problem,  on  the  farm,  in  the 
factory,  machine  shop,  garage,  to  lift  your  gas 
engine  or  to  lift  your  motor  boat  out  of  the  water, 
is  solved   with  a  Yale  Triplex  Block. 

"Safety  First"  in  material  and  workmanship  jus- 
tifies the  Yale  Triplex  Block,  and  is  behiud  youi 
sales   to   your  customers. 


Fairbanks  Valves 

"Disc  Renewed  in  one  minute" 

Will  remove  all  valve  troubles.  They  are  built 
of  high-grade  material,  to  withstand  a  great  deal 
more  than  their  rated  pressure.  The  renewable  disc 
feature  is  unequalled  by  any  valve  on  the  market. 
The  valve  stems  are  packed  with  Palmetto  Twist 
packing,  which  will  remain  soft  and  perform  its 
function   better   than   any   other  packing  made. 


Fairbanks  Scales,  Small  Tools,  Automatic  Supplies  and  other  mechanical 
lines  are  the  best  the  world  affords. 

The  Canadian  Fairbanks -Morse  Co.,  Limited 

444  St.  James  Street,  Montreal 

ST.  JOHN  OTTAWA         TORONTO         WINNIPEG         SASKATOON         CALGARY  VANCOUVER  VICTORIA 


MARK 


Get  the  Trade  of  Mechanics 

There's  no  wrench  that  will  "get  a  mechanic"  like  this  Warranted  "W  &  B" 
Machinsts'  Knife  Handle  Wrench.  Head  and  Bar  Drop  Forged  in  one  piece  from 
selected  steel.  Extra  heavy  jaws  thoroughly  case  hardened.  Every  Wrench  warranted 
against  defective  material  and  workmanship. 

Selling  the  "W  &  B"  Screw  and  Drop  Forged  Wrenches  brings  the  mechanic 
back  for  other  tools  that  bear  the  "W  &  B  Diamond"  Trade  Marks.  Your  sales 
don't  stop  with  Wrenches. 
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Tools  of  Quality 
Bear  These   Marks 


W8B 


Catalog  No.  82-G  shows  our  complete  line  of  Screw  and  Drop  Forged  Wrenches, 
Twist  Drills  and  Reamers.  There's  money  in  selling  them.  We  can  save  you  freight 
by  packing  more  high-grade  tools  in  one  shipment  than  any  other  manufacturer  in 
the  world. 

Most  Jobbers  handle.  If  yours  does  not,  write  us  and  we  will  see  that  you  are 
supplied. 

THE  WHITMAN  &  BARNES  MFG.  COMPANY 

Established   1854 

Office  and  Factory:  ST.  CATHARINES,  Ont. 

STOCKS    CARRIED    AT    WINNIPEG    AND    MONTREAL 
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THE  NAME 


DISSTON 


On  Saws,  Files,  Levels  or  Other  Tools 

IS  A  CASH  ASSET 


Hardware  Merchants 


It's   an   assurance   that  High  Mer 
chandise    Standards    are    maintained 
in  the  store. 


WE  ARE 
Headquarters 
for 

Disston  Goods 

WRITE  US  FOR  PRICES 


The    Dealer    who    fails    to 
take     advantage     of     this 
DISSTON    reputation,    lets 
a  trade-winning,  money 
making        opportunity 
slip  by. 


Disston  Files 

ARE  MADE 

of    the    Highest    Grade    Crucible    Steel, 
Thoroughly  Hardened  and  Carefully  Milled, 

AND    ARE    USED 


to    Sharpen    every    Disston    Saw    made    and    for 
every  purpose  to  which  a  File  is  put  in  an  Extensiv- 
Manufacturing  Plant,  turning  out  the  enormous  quanti- 
ties of  goods  made 

by  Henry  Disston  &  Sons 

Put  Disston  Saws,  Files  and  Tools  in  your  Windows  and 
Show  Cases — Profit  by  their  Reputation  and  Good  Name. 

It's  the  Modern  Method — It's  Good  Business 


LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


HARDWARE    AND     METAL 


The  Steel  Company  of  Canada,  Limited 

HAMILTON,   ONT. 


"TIGER"  BRAND  WHITE  LEAD 

THE  LEAD  WITH  THE  SPREAD 


A   chemically  pure 
White  Lead,  ground  inH 
Refined  Linseed  Oil. 


Packed  in 

\2l/2,  25,  50   and 

100-lb.  Irons. 

500-lb.  Hardwood  Kegs. 


TIRE  BOLTS 

Fluted  and  Plain 


We  have  a    good    stock    of    all  standard    sizes   from  which 

we  can  make  quick  shipments. 

Wire,  Wire  Nails,  Wrought  Pipe,  Black  and 
Galvanized,  Staples,  Spikes,  Iron  and  Steel 
Bars,  Bright  Wire  Goods,  Putty,  Horse  Shoes 
and  Horse-Shoe  Nails,  Lead  Pipe,  Wood  and 
Machine  Screws,  Rivets  and  Burrs,  Tacks, 
Invincible  Fencing,  Pole  Line  Hardware,  Corru- 
gated Fasteners. 
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=Sales  Offices: 


HAMILTON 
VANCOUVER 


MONTREAL 
VICTORIA 


TORONTO 
ST.  JOHN 


WINNIPEG 
HALIFAX 
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SMP 


'QUALITY' 


SMP 


'QUALITY' 


The"  charm  of  ENAMELED  WARE  is 

because  it  lends  itself  to  cheery  color 
schemes.  The  housewife  spends  many 
hours  each  day  among  her  pots  and  pans 
and  keeps  in  mind  when  buying  more  that 
she  is  going  to  have  them  staring  her  in  the 
tace  for  years  to  come. 

Diamond  Ware  for  these  reasons  is  what 
she  wants.  Its  dainty  blue  and  white  colors, 
outside  and  light  finish  inside  satisfy  her 
demand  for  style  and  cleanliness. 

Advise  DIAMOND   WARE— 

for  a  bright  kitchen. 


Shipments 
made    i  romptly 


SMP 


'QUALITY' 


SMP, 


'QUALITY' 


the  SHEET   METAL   PRODUCTS    CO.  OFLI' 


CANADA 
MITED 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE     AND    METAL 
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Be  the  Parcel  Post  SCALE  Man  in  Your    District 

There  is  a  very  large  field  and  good  profit 

The  Burrow,  Stewart  &  Milne  Co.'s  new  PARCEL  POST  SCALE  is  well  built  and  well  finished,  accurate  and 
absolutely  reliable.     Each  scale  is  inspected  and  stamped  by  Government  Inspector. 
The  operation  of  weighing  is  simple,  and  the  calculation  of  postage  easy. 

One  bar  of  beam  is  marked  in  ounces  up  to  8  lbs.  and  the  other  is  marked  in  8  lb.  notches  up  to  16  lbs.,  making 
m  all  24  lbs.  While  the  present  limit  of  weight  is  11  pounds  it  is  very  likely  to  increase  as  it  has  in  the 
United  States  and  we  have  made  allowance  in  capacity  for  this.  When  rates  increase  we  will  supply  our  cus- 
tomers with  new  rate  cards,  giving  the  increase  in  wei  ght  or  change  in  rates. 

No  loose  weights  are  required.  This  is  an  excellent  general  utility  scale  as  well.  Will  weigh  articles  of  all 
kinds 


With  enameled 
steel  pan 


With   10-inch 

cast  iron 
weight  plate 


THE  BURROW,  STEWART  MILNE  CO.,  LIMITED 

HAMILTON  TORONTO  MONTREAL  WINNIPEG 
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The  Most  Essential  Difference  in 
Wilt  Twist  Drills  is  Found  in  the 
Process  by  which  They  are  Made 

Instead  of  six  or  seven  separate  processes  which 

have  been  necessary  heretofore,  Wilt  Drills 

are  machined  complete  at  a  single  chucking. 

The  rough  stock  goes  into  the  automatic 

machine  and  comes  out  a  perfectly  cut 

drill. 

You  can  readily  understand  what 

that    means    in    accuracy    and 

uniformity. 


Because     of     the 
perfect   machining  — 
and  the  scientific  exact- 
ness with  which  they  are 
hardened,   Wilt   Drills"  will 
drill  more  holes  of  a  given  size, 
per  dollar  of  cost,  than  any  other 
drills  ever  made. 


Every  live  dealer  in  Canada  should 
stock    up    with    Wilt    Twist    Drills. 
There's  sure  to  be  a  big  demand  for  them. 


The   Wilt  Twist  Drill  Company  of 
Canada,  Limited 

WALKERVILLE  ONTARIO 
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The  "IDEAL"  Sad  Iron 


(Self-Heating) 


When  the  "Ideal"  is  hot  enough  to  iron  heavy  linens  there  is  but  2*/2  lbs.  pressure  on  the  tank — while 
every  tank  is  tested  to  stand  175  lbs.— THIS  INSURES  ABSOLUTE  SAFETY. 

Cost  of  operation  is  less  than  one  cent  per  day  for  a  family  of  five. 

A  tank  of  gasoline  will  burn  for  four  hours. 

Heat  can  be  regulated  to  suit  conditions. 

No  possibility  of  scorching  clothes. 

There  is  no  gas,  the  combustion  being  per- 
fect. 

Handle  and  operator  always  cool. 

The  Ideal  is  made  from  the  highest  grade 
material.  Burner  and  Generator  are  manu- 
factured under  the  direction  of  men  with  20 
years'  experience  in  such  work. 

Directions  accompany  every  iron  and 
we  guarantee  satisfaction  if  operated 
according  to  directions. 

Exposed  parts  are  nickel-plated  and 
polished,  giving  the  iron  an  attractive 
appearance. 

Yon  "11  find  it  a  big  seller.  Write  for 
price. 

'-purr  ,-^isk™***.. 

WESTERN  Tool  Grinder 

Noiseless,   Dirtless,  Chainless  and 
Easy  Running 

Every  part  is  made  of  the  finest  iron,  assuring  a  long,  sat- 
isfactory service. 

The  "Western"  has  c'ut  gears  encased  and  a  high-grade 
corundum  grinder. 

It  is  light  (weighing  only  20  lbs.) — therefore  it  is  easy  to 
handle. 

Packed  one  in  a  box. 

If  you  require  anything  in  the  line  of  Lawn  Mowers,  Tool 
Display  Brackets,  Lawn  Sprinklers,  etc.,  we  can  supply 
the  kind  that  are  reliable  and  profitable. 

Taylor-Forbes   Company,   Limited 

Head  Office  and  Works  :       GUELPH,  ONTARIO 


Taylor-Forbes  Co.,        ... 
Canadian  United  Mfrs.   Agency 


BRANCHES  AND   AGENTS: 

246  Craig  St.  W.,  Montreal  H.G.Rogers.     -      147  Prince  William  St..  St.  John.  N.B. 

-      -       -       London.  Eng.  H.  F.  Moulden  &  Son,     -      •      Travellers'  Bldg..  Winnipeg 

Taylor-Forbes  Co..  Ltd..  1070  Homer  St.,  Vancouver.  B.C. 


HARDWARE    AND     METAL 


The  GREAT-WEST  TROLLEY  HANGER 

For — 

Warehouse,  Factory 


Massive,  Strong 

Scientific,  Noiseless 

Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings. 

Easy  to  put  up. 


and  Barn  Doors. 

The  Great- West  is 
the  strongest 
hanger  of  any. 

Apron— 6"    long,  4" 
wide,  i|"  thick. 

Adjustments  If"  to 

03I! 

— <^    . 

Packed  1  pair  in   a 
box  complete. 


CANADA  STEEL  GOODS  CO.,  Limited,   Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Hand  or  Power  Washing  Machines  and  Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The  Largest   Makers   of   Home   Laundry  Appliances  in  the  British  Empire. 


New    Idea. 


Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Progress. 


lillllllillllllll 
Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont. 


Jupiter. 


HARDWARE    AND    METAL 


REMINGTON 
UMC 


I*ADE   MA** 


REMINGTON-UMC 

THE  more  closely  the  dealer 
keeps  in  touch  with  the  way 
men  feel  about  arms  and  am- 
munition, the  more  clearly  he 
sees  this  fact — 

That  featuring  the  Red  Ball 
Mark  of  Remington-UMC  is  the 

surest  means  to  the  present  and 
future  trade  of  the  more  alert 
sportsmen. 


Remington  Arms-Union  Metallic  Cartridge  Co, 

Windsor,  Ontario 


HARDWARE     AND     METAL 


Automobile  Screw  Plate 
For  Ford  Model  "T" 


1,-    .    FORD  AUmPLATE 

LW<^-       culss 

I^^24    yi6XL4    4/2X20     U.S.F. 


This  Screw  Plate  is  particularly  adapted  to  the  Ford. 
but  it  also  matches  the  threads  used  in  practically  all  of 
the  medium-priced  Cars. 

No  repair  shop  is  complete  without  one  of  our  Motorcycle  Screw  Plates.    Motor- 
cycles have  threads  not  found  in  the  usual  assortment.    You  get  them  all  in  this  set. 

Do  our  friends  the  Dealers  realize  that  there  is  a 
handsome  profit  for  them  handling  our  Screw  Plates? 

Butterfield  &  Co. 

Rock  Island,  Quebec 


Meakins  Brushes 

give   everybody  satisfaction 

A  bristle  coming  out  of  a  brush  at  times 
when  a  painter  is  most  particular  is 
going  to  agitate  him  and  keep  him  from 
buying  more  of  the  same  kind. 

Meakins'  Brushes  give  a  service  that  is 
void  of  complaints.  They  invariably 
bring  particular  painters  back  and 
back  again — for  more. 

Sow  the  seed  for  larger  brush  trade  by 
sending  us  your  next  order. 

Write  for  catalog  and  full  particulars. 

Meakins  &  Sons,  Limited 

Hamilton,  Out. 
Warehouses:     WINNIPEG       LONDON       TORONTO       MONTREAL 
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The  Standard  Silver  Co.  of  Toronto,  Limited 


The  Carrollton 

A   Plain   Pattern  of  High  Dignity,  combining 
Balance  of  Design  and  Mechanical  Perfection. 

Made  in  iqgk jl^ROGERS^feza/  Quality 

Known  and  appreciated  wherever  silverware  is  used 


HARDWARE    AND    METAL 


THIS  SHOWS 


BURMAN'S  No.  17 

CLIPPER 

The  most  popular  clipper  made.  Has  cut 
gears  and  interchangeable  parts.  Full  stock 
of  parts  carried  at  Montreal. 

Horse  owners  know  this  clipper  is  the  best 
and  will  purchase  it. 

They  cannot  buy  it  direct,  they  can  only  get 
it  through  you  or  some  other  dealer — Are 
you  prepared  ?     SOLD  BY  ALL  JOBBERS. 

SOLE  AGENTS  FOR  CANADA 

B.  and  S.  H.  Thompson  &  Co.,  Limited,  Montreal 


HARDWARE 

WINDOW  DRESSING    ■ 

You  May  Become  a  Practical 
1     Window  Dresser  for  $2.60 

This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.    It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.    There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages                8x11  Inches               300  Illustrations 
Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

technical    Books,    l^-Hg  University   Ave.,   Toronto 
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This  Micrometer  Sold  Itself 

— and  then  saved  more  than  its  cost 

While  taking  some  photographs  for  advertising  purposes  in  a  large  ma- 
chine shop  recently  the  Starrett  advertising  man  saw  a  machinist  using 
several  ordinary  Starrett  micrometers  on  a  turning  job.  The  piece  had  five 
different  diameters  and  there  were  to  be  5,000  pieces  like  it. 

The  advertising  man  called  the  foreman's  attention  to   the   fact   that   a 

Starrett 

Quick  -  Acting  Micrometer 

would  do  the  measuring  in  less  time  than  was  taken  with  several  micrometers  of  the  usual 
kind.  He  explained  that  pressure  on  the  plunger  in  the  end  of  the  thimble  permitted  the 
spindle  to  slide  to  its  adjustment.  After  listening  to  the  description  of  the  Starrett,  the 
foreman  sent  out  to  a  nearby  hardware  store  and  bought  the  micrometer,  paying  $10.00 

tor  it   (No.  204  in  Starrett  catalog.)    A  few  days  later  the 
foreman  said  that  about  three  seconds  were  saved  on   each 
measurement  of  the  five  diameters,  and  readings  were  taken 
twice    on   each   piece.      As   there   were    5,000    pieces    this 
meant  a  total  saving  of  more  than  forty  hours.     The 
micrometer  is   still  in   service — having   more   than 
paid  for  itself  with  a  large  balance  to  its  credit. 
We  will  give  you  the  names  of  the  shop  and 
foreman  if  you  want  them. 

You  can   sell  this  tool  too,  if  you 
will  just  look  into  it  and  talk  it 
up.     Send  for   our  big,  new, 
free   catalog  No.  20  M.A. 
describing  the  full  line 
of      Starrett      Tools 
and   hack   saws. 


The  LS  Starrett  Co7  Athol 'Mass 

(;lforldk  Greatest  ^Toolmckevs 
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A  STRIKING  ILLUSTRATION 


Steel  without  Copper   (black — uncoated) 


Same  Steel  with  Copper  (black — uncoated) 


Of  the  Durability  of 

Keystone  Copper  Bearing   Steel   Sheets 

These  illustrations  show  the  actual  results  of  exposure  to  the  weather. 
Keystone  Quality  furnished  either  in  Black  or  Galvanized  Sheets. 

Send  for  booklet  giving  other  photographic  illustrations  and  details  of  tests.     You  will  find  it  very  interesting. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


The  BT  Iron-Bound  Step  Ladder 

It  is  marie  throughout  from  the  very  best  No.  1  clear  stock.  It  has  wide  steps,  every  one  of 
which  is  braced  with  a  steel  rod.  The  steps  fit  into  grooves  in  the  sides  of  the  ladder  and  a 
galvanized  plate  binds  the  steps  firmly  to  the  sides.  The  hinge  at  the  top  of  the  ladder  is 
made  of  one  piece  of  sheet  steel,  which  substantially  attaches  the  risers  to  the  top  and  holds 
the  ladder  rigid. 

Does  not  its  construction  show  that  it's  built  for  long,  severe  service? 


The  BT  Painter's  Step  Ladder 

is  of  the  same  construction  and  material  as  is  used  in 
our  Iron-bound  Step  Ladder. 

The  back  of  this  ladder  is  supplied  with  rounds,  so  that 
a  plank  can  be  placed  on  them  for  making  a  scaffold. 
The  rounds  are  relatively  spaced,  so  that  a  plank  can 
be  supported  every  six  inches. 

Illustration  shows  the  ladder  with  a  rope  lock.     This 

is  the  way  it  is  generally  shipped,  but  when  it  is  desired,  we  will 
supply  it  with  rigid  lock  the  same  as  shown  on  the  Iron-bound. 

This  ladder  is  also  splendidly  adapted  for  use  in  factory,  store  or 
warehouse,  the  rounds  at  the  back  permitting  two  men  to  use  it 
at  the  same  time. 

We  build  every  kind  of  ladder  that  the  trade  may  need,  including  Roof  Ladders, 
and  Fire  Ladders  of  all  kinds. 

Your  inquiries  will  receive  our  proinpl   attention. 

Beatty  Bros.,  Limited,    Fergus,  Ont. 
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NICHOLSON 
MADE 

38 


You're  Known 

By  The  Goods 

You  Sell 

Sell  a  man  a  file  that  fails  to 
give     good     service  —  and 
you're    digging    a    pit    for 
yourself. 

When  you  give  your  trade  NICHOL- 
SON-MADE-FILES—you  give  them 
files  that   you  know  are   absolutely 
right.     You  know  that  each  file  has 
been  inspected  eight  times — between 
every   important   operation.       You 
know  the    finished     file    has  been 
tested    on   tougher   steel    than    it 
will  ever  be  used    on    in  actual 
service.    So  that  when  you  sell  a 
NICHOLSON  -  MADE  -  FILE, 
you're  certain  it's  going  to  give 
the     utmost     of     satisfactory 
service. 

No  "come-backs"  to  fight  — 
no  excuses  to  make.    Nothing 
to  do  but  "sell  more  files" — 
and  take  your  liberal  mar- 
gin per  sale. 

NICHOLSON. 
MADE -FILES 

Brands: 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

|At  Your  Jobber 

NICHOLSON  FILE 

COMPANY 

PORT  HOPE,  ONT. 

"File  Filosophy" — A  50  years'  educa- 
tion  on  files  in   an   hour — 
sent   FREE  on  request. 
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Roofing  with  life 
makes  lively   business 

Every  dealer  wants  to  be  con- 
sidered a  "live  one" — carrying  a 
line  of  goods  that  boosts  trade 
because  it  turns  out  a  satisfac- 
tion to  customers. 

You  can  increase  your  reputa- 
tion as  an  aggressive  dealer  by 
handling 


Genasco  has  the  life  of  Trinidad  Lake 
Asphalt,  from  which  it  is  made.  This  gives 
it  not  only  resistance  to  weather  but  en- 
durance against  time. 

It  means  lasting  protection  and  real 
economy  for  your  customers;  which  in  turn 
means  solid  satisfaction  and  larger  patron- 
age for  you. 

Order  Genasco  from  your  jobber.  Write 
us  for  samples  and  full  information. 

The  Barber  Asphalt  Paving  Company 

Largest   producers   in    the^world 
of    asphalt    and    ready  roofing. 


New  York 


Philadelphia 

San  Francisco 


Chi 


icago 


D.  H.  Howden  &  Co.,  Ltd.,  London.  Ont. 

Canadian  Asphalt  Co.,  Ltd.,  Winnipeg. 

Evans,  Coleman.J&  Evans,  Ltd.,  Victoria  and  Vancouver. 
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CARTRIDGES 


We    Load   for     the     World ! 

CI  No  Ammunition  Manufacturer  or  Loader  handles  or  loads  a 
greater  variety  of  shot  gun  powders  than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Elcy  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  jjives  results  equal  to  3J  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  01  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS.,    LTD.,    LONDON. 


New  Process  Steel  Wire  Trace  Chains 


Tie-Out  Chains.  Halter  Chains. 

Dog  Chains. 

Cattle  Chains. 

The  most  satisfactory  Chain  to  handle. 

Manufactured  by 

THE  B.  GREENING  WIRE  CO.,  Limited 


HAMILTON,  ONT. 


MONTREAL,  QUE. 
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The  ADMIRAL  Furnace 


will  command  a  quick-growing  furnace  trade 


For  Hard  or  Soft  Coal  or  Wood 


SPECIAL  FEATURES: 

Large  steel  radiator  giving  a  quick  heat 
from  fuel. 

Large  combustion   chamber  with  flues 
4x24  inches  that  do  not  clog  up  with 

soot. 

Large      double-feed 
adapted  for  wood. 
Smoke-pipe    opening 
door   which   prevents 


doors     specially 

above    the    feed 
the  smoke   from 


coming  out  of  the  door  when  feeding 
coal. 

<  las-tight  radiators  designed  and  con- 
structed to  provide  equal  expansion  of 
all  parts  when  heated  so  as  not  to  open 
the  joints. 

The  scientific  construction  of  this  Fire 
Pot  is  such  that  every  separate  RIB  or 
SECTION  forms  a  Brace  for  the  other, 
making  it  absolutely  impossible  for  any 
two  sections  or  ribs  to  WARP  OR 
CRACK  at  the  same  place.  The  corners 
of  the  pot  being  perpendicular  permit 
rapid  clearance  of  ashes,  thus  giving 
quick  radiation  of  heat.  The  top  forms 
a  COMPLETE  CIRCLE,  while  the  bot- 
tom is  a  PERFECT  SQUARE,  thus  al- 
lowing a  large  amount  of  grate  surface. 
The  "Admiral"  Grate  is  of  the  trian- 
gular operating  pattern,  each  pair  of 
bars  being  operated  independently  by 
the  use  of  a  handle  applied  to  the  two 
centre  bars.  This  is  one  of  the  most 
Perfect  Grates  on  the  market. 
Direct  or  indirect  draft  with  gas  explo- 
sion door. 

Removable  triangular  grates. 
Large  ash  pit  with  tight  dust  flue. 
Give  it  an  opportunity  to  make  good  profit 

for  you. 

It    guarantees    pleased    users    everywhere. 

Write  us  for  full  information  now. 


The  Record  Foundry  &  Machine  Co, 

Foundries  at  MONCTON,  N.B. 

SALES  AGENCIES  AT 

Moncton,  N.B. ;  Toronto,  Ont. ;  Montreal,  P.Q. ;  Winnipeg,  Man. ; 
Vancouver,  B.C. 
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GIVE  THE  HOUSEWIFE 
WHAT  SHE  WANTS 


When  she  thinks  of  oil  stoves,  she  thinks  of  the 

2Vew  I?er/eetion. 


WICK     BLUE    FtAME 


Oil  Cook-stove 

That's  what  consistent  advertising  of  a  thoroughly  reliable 
stove    lias    done. 

New  Perfection  Stoves  are  made  in  1,  2,  3,  and  4-burner 
sizes.  No.  5  model  has  the  new  tireless  cooking  oven, 
which  makes  it  a  perfect  cooking  equipment  for  any 
kitchen.     See  it   at   any   Imperial   branch   office. 

THE  IMPERIAL  OIL  COMPANY,  LIMITED 

Toronto  Montreal  Winnipeg  Vancouver  Ottawa  Ouebec 
Calgary     Edmonton     Halifax     St.  John     Regina     Saskatoon 


BRASS  FITTINGS 

For  Cornice  Poles  and  Curtain  Rods,  Rings,  etc.; 
Stair   Rods  and  Eyes 


li  in.  2  in. 

Write  for  Prices  and  Samples  : 

G.  B.  BIRCH 

The  Cheapside  Brassfoundry 

BIRMINGHAM,    ENGLAND 


Two  Oil  Stoves  of 

Exceptional  Merit 

that  look  well,  work  well  and  sell  well 
"  Famous  Queen  "  Oil  Stove 


No  better  tank  than  the  Famous  Queen's — stamped 
from  one  piece  sheet  steel  and  exceptionally  well  gal- 
vanized— of  sufficient  strength  to  stand  continuous  use 
for  a  great  length  of  time — Cast  base  to  chimney  and 
Cast  top — two  four-inch  Brass  Burners  and  Water 
Tray  that  prevents  odor  arising.  Strong  spring  at 
base  of  chimney  enables  it  to  be  tilted  back  with 
safety  when  lighting  or  trimming  wick. 

"Rex  "Oil  Stove 


This  is  a  real  friend.  Has  surprised  us  by  its 
ability  to  sell  itself.  It's  very  moderately  priced, 
but  good  all  through.  A  one-piece  tank  that  holds 
a  gallon  of  oil — the  body,  top  and  chimney  made  of 
pressed  steel  with  half-round  iron  supports,  all 
japanned  black — two  four-inch  brass  burners,  etc.,  etc. 
Supply  of  circulars  sent  on  request. 

McClary's  on  goods  is  a  Quality  Name! 

MXIarys 

TORONTO,     WINNIPEG,     EDMONTON,     ST.  JOHN, 
VANCOUVER,  SASKATOON,  MONTREAL, 

HAMILTON,  LONDON,  CALGARY. 
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BRIGHTER  PROSPECTS  for  a  sue 
cessful  Spring  business  if  you  dem- 
onstrate the  famous  line  of 


MXIaryfc 

GAS  RANGES 


CANOPY  TOP 


FAMOUS  DUPLEX  NICKEL 


ENAMELLEDTILEBACK 

FOUR  STAR  BURNERS  AND 
ONE  SIMMERING  BURNER 

WHITE    ENAMEL 
MATCH  TRAY 

LUSTROUS    BLACK 
ENAMELLED   FINISH 


< GLASS  DOOR 


TWO  OVEN  BURNERS 

LARGE  BROILER  OVEN 

OVEN  BURNER 
CLOSED-IN  UNDERSHELF 

-RIGID  LEG  SOCKET 


Brimful  of  features — Burners  cast  in  one  piece — all  holes  drilled  at  one 
operation — uniformity — supply  of  literature  sent  on  postal  request  —  Write 
to-day. 


MXIaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON       EDMONTON 
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Get  Your  Trade  Acquainted  with 
RED  TIP  Calks  and  Shoes 

They  re  Rattling  Good  Fall  and  Winter  Sellers 


No.  5 


IRON— "B"  PATTERN 

Sold  Drilled  or  Calked 


The    best    Iron    Shoe    on    the    market    for  general 

utility   purposes.     This   shoe  is   made  of  selected 

stock,    double   refined,    and    is   creased    to  prevent 
snow  from   balling  in   hoof. 


Every  horse-owner  would  use  Neverslip  Ked  Tip  Calks 
and  Shoes  if  he  knew  what  a  saving  they  effected,  and  the 
protection  they  afford  his  horses  when  the  roads  and 
streets  are  coated  with  ice. 

Neverslip  Bed  Tip  Calks  stay  sharp  a  long  time  and  when 
they  do  become  dull  they  can  easily  be  replaced  by  new 
ones  at  small  cost.  All  horseshoers  use  and  recommend 
them. 

Neverslip   Calks   are   not    to   be     confused    with    inferior 
imitations.    We   protect   the    dealer   and   user.      They   are 
marked  with  a  Red  Tip  to   distinguish  them  from   other 
brands.       Protect    your- 
self  by   looking  for   the 
Bed  Tip. 

Our  booklet  T  gives  full 
details.  We  will  send  it 
immediately  upon  re- 
ceipt of  your  request. 
Drop  a  card  now  to  our 
Canadian  Office. 


No.  4 


The  Neverslip  Manufacturing  Company 

U  S.  Factory:  NEW  BRUNSWICK,  N.J. 

Canadian  Factory  and  Office  : 

559    Pius    IX    Ave.,    MONTREAL 


— ^  «rt(WIM 


iulml^^r 


CAN   CHANGE  IN  TWENTY  MINUTES, 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 


Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 
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GLASS  DOOR 


(Q$m 


GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  ' '  money  back ' '  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete  Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR    BURNER     LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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There  are  many  features 

which   have   been    embodied   in  the   construction   of 

The   BANNER    Furnace 

which  Ave  claim  are  distinctively  superior  to  nearly  all 
other  makes  of  furnaces.  For  instance  we  have  a 
solid  cast  iron  Combustion  Chamber.  There  can  be 
no  question  about  the  advantage  of  a  cast  iron  dome 
over  one  made  of  steel.  It  is  more  durable,  will 
remain  hot  and  radiate  heat  long  after  a  steel  dome 
has  cooled.  It  is  corrugated,  thus  securing  greater 
radiating  surface  and  allowing  for  free  expansion 
and  contraction. 

Just  a  few  of  the  other  leading  features: — 

Large,  roomy  ash-pit  fitted  with  an  ash-pan. 

Four  triangular  grate  bars. 

The  Direct  Draft  Damper,  which  is  fitted  with  an 

Automatic  Gas  Damper.     Flanged  Fire  Pots.    Made 

in  5  sizes. 

Our  catalog  contains  full  particulars.     We'll  send 

it  upon  receipt  of  a  card.    Write! 

The  Gait 
Stove  &  Furnace  Co,,  Ltd. 

Gait,    Ontario,    Canada 


For  YOUR  Good 

It  will  be  to  YOUR  interest  to  handle 


BY    APPOINTMENT   TO   HIS  MAJESTY 
THE   KING 

The  use  of  Ronuk  in  the  Royal 
Palaces  and  in  a  large  number  of 
institutions  in  Canada  attests  its 
superiority  . 

WHOLESALE  DISTRIBUTORS  : 

Cochrane  Hardware,  Limited,  at  Sud- 
bury, Sault  Ste.  Marie,  and  North 
Bay,   Ont. 

The  Marks,  Clavet,  Dobie  Co..  Limited, 
Port  Arthur,   Ont. 

Chappies,    Limited,    Port    William,    Ont. 

The  J.  H.  Ashdown  Co.,  Limited,  Win- 
nipeg,  Man. 

The  Brandon  Hardware  Co.,  Limited, 
Brandon,  Man. 

Miller  Hardware  Co.,  Limited.  Portage 
La  Prairie,  Man. 

Armstrong,  Smyth  &  Dowswell,  Lim- 
ited, Regina,  Sask. 

The  Wildren  Moir  Sales  Co.,  Edmon- 
ton,  Alta. 

Douglas'  &  Co.,  Ltd.,  Amherst,  N.S. 

Sumner    Co..    Moncton,    N.B. 

Manchester- Robertson -Allison.  Limited. 
St.   John,   N.B. 

W.  H.  Thorne  &  Co.,  Limited,  St.  John. 
N.B. 

Robertson,  Foster  &  Smyth,  Limited. 
St.  John,  N.B.  38 


ROJWR 


FLOOR 
POLISH 


Ronuk  is  a  polish  different  from  ordinary  wax  or  varnish.  Its 
results  are  so  superior  in  every  way  that  everyone  who  purchases 
a  tin  from  you  will  become  a  fast  friend  to  your  store. 

To  make  that  first  sale  for  you  we  are  conducting  an  extensive 
advertising  campaign  throughout  Canada.  Ronuk  will  be  known 
to  everyone  and  the  dealer  who  carries  it  will  reap  the  benefit. 

Ronuk  retails  at  10c,  20c,  35c,  and  $1.00  the  tin. 

For  further  information,  prices,  etc.,  write 

RONUK    LIMITED 

Factory :     Portslade,  England 

Canadian  Head  Of f ice  -  53  Yonge  St.,  TORONTO 
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"So  far  as  Stove-Selling  is  concerned, 
the  Economizer  is  a  greater  invention 

than  Wireless" 

SAM  OVEN. 


So  from  our  standpoint,  yours  and 
mine,  the  Economizer  has  it. 

The  Gurney-Oxford  Economizer 
saves  one  ton  of  coal  in  six.  That's 
a  selling  argument  de  luxe.  Never 
overlook  that  point  in  selling. 


When  it  comes  to  real  scientific 
perspicacity,  o  f  course  wireless 
telegraphy  is  an  easy  first. 

But  as  an  article  of  general-three- 
times-a-day-and-all-night-utility,  the 
Gurney-Oxford  Economizer  gets 
the  women's  votes. 

And  each  has  its  use.  I  wouldn't  go 
across  the  ocean  on  a  boat  that 
wasn't  equipped  with  wireless.  Nor 
I  wouldn't  cook  on  a  stove  that 
wasn't  equipped  with  an  Econo- 
mizer. 

And  the  women  that  cross  the  ocean 
are  as  one  to  a  thousand  compared 
with  those  who  have  meals  to  pre- 
pare. 


The  Economizer  is  four  or  five  dam- 
pers in  one.    It's  a  medium  for  the 
conservation  of  time, 
expense. 


trouble  and 


Tell  your  customers  about  it.  Show 
them  how  it  works.  It's  good,  pro- 
fitable salesmanship,  because  when 
she  knows  how  it  works  she  won't  be 
satisfied  with  any  stove  that  hasn't  an 
Economizer  fitted  to  the  stove  pipe, 
and  NO  OTHER  STOVE  HAS. 

Try  this  out,  and  see  if  I'm  not  right, 
because  like  Al  Jolsen's  cigar 
lighter,  "It  works." 

Sam  Oven, 
with  the  Gurneys. 


The  Gurney  Foundry  Co.,  Limited 


ESTABLISHED  1843 


TORONTO 


lURNEY-OXrORi 


CANADA 
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The  Strap  and 
Blade  Point 


are  the  parts  of  shovels  that  give  out 
first  WITH   ONE    EXCEPTION— 


Lundy 
Shovels 


The  strap  and  blade  point 
of  the  Lundy  are  made  of 
crucible  steel  and  are 
extra  strong. 

Extra  strong  shovels  mean 
increased  prestige  and 
profit  for  you. 


We  have  taken  great  care  in  finishing 
so  as  to  make  our  shovels  attractive. 
We  make  them  in  three  grades  to 
completely  meet  the  requirements  of 
the  trade. 

If  you  cannot  procure  them  from  your 
jobber,  write  us.  We  guarantee  quick 
shipments  and  satisfaction. 

Ask  for  our  Patent  Split  D  Handle. 

The  Lundy  Shovel  &  Tool 
Company,  Limited 

General  Office  and  Wbrks:  Peterboro,  Ont. 

SELLING   AGENTS: 

Delornie  Bros.,  Montreal;  Tees  &  Persse,  Ltd.,  Winni- 
peg; Tees  &  Persse,  of  Alberta,  Ltd.,  Calgary;  B.  C. 
Equipment  Co.,  Vancouver,  B.C.;  Colonial  Varnish  & 
Color  Co.,  20  Francis  Street,  Toronto,  Ont. 


•HOMCO'  Brand  Seed  Oils 

CASTOR  OIL 
RAPESEED  OIL 
SOYA   BEAN   OIL 
RICE  OIL 


Manufactured  by 
THE  HULL  OIL  MANUFACTURING  COMPANY 

Hull,  England 


For  quotations  ex  stocks  in  Canada  or  for  import  write 

B.  &  S.  H.  THOMPSON  &  GO. 

LIMITED 

Canadian  Representatives 

MONTREAL        TORONTO        WINNIPEG 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 

We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 

BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 
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FOR    THE    ROOF. 

"Eastlake"    Steel    Shingles. 
Anyone    can    roof    a    building    with 
-Eastlake"      Steel      Shingles.       Less 
work,    less    trouble,    less    time,    and 
practically    everlasting. 

FOR    THE    SIDES. 
Corrugated    Iron,    "Metallic"!     Made 
staunch    as    armor    plate. 

FOR   THE    LIGHT. 
Acheson    Bam    Root    Lights    let    all 
the  light  in  and  ventilate  as  well. 

FOR   VENTILATION. 
The    Halitus    Ventilator    caps    them 
all. 

FOR    THE    HOME. 
"Metallic"       Ceilings      and      Walls, 
beautiful,      durable      and      fire      re- 
tardant. 

"Metallic"    Brick,     Stone    or    Metal 
Siding. 


Sell  the  Farmers  in  your 
vicinity  "METALLIC"  Barn- 
Covering  Materials — 

Make  these  discerning  men  have  cause  to 
be  thankful  that  they  dealt  with  you 

We  have  spent  our  whole  business  life — 1884  to  1914 — in  making  quality  goods 
only.  No  inferior  Materials  have  ever  left  the  "Metallic"  factory.  We  state 
this  positively,  because  we  have  never  allowed  "Metallic"  quality  to  deteriorate. 
The  patented  features  of  "Eastlake"  Steel  Shingles  are  the  counter-sunk  cleat 
and  the  full  length  telescopic  side  lock  and  gutter.  If  quality  alone  had  not  put 
"Eastlake"  Steel  Shingles  in  the  lead,  these  fine  features  would  have  accomp- 
lished almost  as  great  a  success. 

We  will  enable  you  to  give  the  greatest  value 
for  each  Dollar  invested  in  a  Barn  or  House. 


THE  "EASTLAKE" 
STEEL  SHINGLE 


ROOFING  CO.  LIMITED 


TOR"©"  NTS! 

King  &  Dufferin  St* 


./■Mahuf  ac  turers 
^/■Ettabliihmd  1884  \ 


WINNIPEG 

#97  Notre  Dame  Av'i 


Write  for 
literature  and  terms 
at     once — take     ad- 
vantage of  the 
season. 


Davidson's   Frost   River   Refrigerators 

Made  Entirely  of  Sheet  Steel — Galvanized. 
ioo  per  cent,  better  than  wood — More  Sanitary. 
Will  Not  Crack,  Shrink,  Fall  Apart  or  Decay. 
Locks,  Hinges  and  Handles  solid  polished  brass. 
Heavily  Insulated — Uses  less  ice — Are  colder. 
Will  last  a  lifetime. 
Dainty,  Neat  and  Clean  Looking. 

Beautifully  finished  in  French  Grey  baked  enamel 
with  Snowy-White  Food  Chamber. 

All  Inside  Parts  are  Removable. — Easily  Cleaned. 

Three     sizes — Fully     guaranteed — (Write     for 

prices.) 

The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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[Store  Management-Complete 


No.  96 


The  Jaws  are 
always  parallel. 
Jaw  Faces  are 
scored  and  case- 
hardened. 

1500  Tools— Catalog  Free 

Goodell-Pratt  Company 

GREENFIELD,  MASS.U.S.A. 


16  Fnll-Pafte 
Illustrations 


272  Page. 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management- 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V.— THE 
STORE  POLICY-What  it 
should  be  to  hold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Sellim  remnants.  De- 
livering goods.  Sub- 
stitution Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Send  us  $1.00.    Keep  the  book  ten  days  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  MacLean  Publishing  Co. 
TORONTO 


Every  Ambitious  Merchant 


SHOULD 
READ 


SALES 
PLANS 


A  collection  of 
three  hundred 
and  thirty-three 
successful  ways 
of  getting  busi- 
ness, including  a 
great  variety  of 
practical  plans 
that  have  been 
used  by  retail 
merchants  to 
advertise  and 
sell  goods. 


PRICE  $2.50 

UZ ..  iSent  postpaid  only  on^receipt'of  price. 
TECHNICAL     BOOK     DEPARTMENT 

MacLEAN   PUBLISHING   CO. 

143-149  UNIVERSITY  AVENUE    ::   TORONTO 
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New  Line 

UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs        ^^^  ^^^^nc^ose<^  Cog  Wheels 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     31  IE      "      llxl  3/4  in. 


Packed  3  and  6  in 
a  case. 


Steel  Ball  Bearings 

No.  31 7E  Rolls  10x1  3/4  in. 
"    318E     "       llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog  (F) 

THE    AMERICAN    WRINGER 

NEW  YORK,        -        U.S.A. 


COMPANY 


Easy  Sales 


Big  Results 


The  quality  and  durability  of  our  Safe  Lock 
Shingles  and  Acorn  Quality  Corrugated 
Iron  is  hard  to  equal. 

Therefore  you  can  safely  canvass  your  sec- 
tion and  tell  prospective  builders  of  the 
wonderful  and  superior  economy  that  pre- 
vails in  the  use  of  these  materials. 

Let  us  know  as  soon  as  you  think  you  have 
a  party  interested  and  we'll  help  you  close 
the  sale  by  sending  the  prospect  educational, 
forceful  business  letters. 

We  want  a  good  live  agent  in  every  vicinity 
— you're  the  man  for  yours. 

The  very  best  of  service  and  satisfaction 
are  guaranteed. 

Write  for  our  Special  Agency  proposition. 


Safe  Lock  Shingles  and  Acorn 
Quality  Corrugated  Iron 


THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 
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Leonora  Pattern,  one-half  actual  size 

McGLASHAN,  CLARKE  CO.,  LIMITED 
Niagara  Falls,  Canada 

AGENTS:    J.  MacKay  Rose,  88  McGill  St..  Montreal. Que.       N.  F.  Gundy.  61  Albert  St. 
Toronto.  Ont.  Benj.  Rogers,  Charlottetown,  Prince  Edward  Island. 


High-Grade  Cutlery 
Electro-Plate   and  Solid 
Nick  el-Silver  Flatware 


SILVER  OR  GILT  BOWL 

These  Spoons  are  made  of  the  best  quality 
of  materials,  by  skilled  workmen.  Our 
guarantee  backs  up  our  goods,  and  our 
goods  make  good  our  guarantee. 

Your  Jobber  has  them.      Ask  him 


THE  WHITE  MOP  WRINGER 


always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,  practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White  Mop  Wringer  Co.,  Fultonville,  N.Y. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE  PHONE,  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold   throughout   the   Dominion   by   oil    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  It, 
and  it's  the  best 
Peavey   made. 


The  "Bayard"  Auto-Cocking  and  Ejection  Rifle 
is     the     Ideal    Rifle    for    Everybody    to     Use. 


It  is  the  only  rifle  having  automatic  features  that  handles  two  cartridges,  .22  short  and  long.  .  Strong, 
shooting,  high-class  workmanship,  handsome  alignment,  simplicity  of  mechanism,  parts  interchangeable, 
are  main  features  of  the  "Bayard"  Rifle.  Will  penetrate  three  inches  of  pine,  weighs  about  4  lbs.  Can 
he  taken  apart  readily  for  cleaning;  the  only  tool  needed  is  a  screw-driver. 

Write  for  our  free  descriptive  Booklet. 


McGill  Cutlery  Co.  (Reg'd.) 


P.O.  Box  580,  Montreal,  Canada 
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No.  1003 

Single-Speed   Drills 
up  to   %." 

No.  1005 

Two-Speed   Drills 
up  to  V2" 


"YANKEE" 

BENCH  DRILLS 

The  distinguishing  features  of  this 
drill  are  its  strength,  convenience 
and  rapidity  of  operation.  The 
automatic  friction  and  ratchet  feeds 
give  the  operator  the  free  use  of  one 
hand  to  hold  the  work.  With  these 
distinctive  features  the  "Yankee" 
is  at  once  the  quickest  and  most  de- 
sirable Bench  Drill  made.  A  Balti- 
more Jobber  writes: — "We  sold 
two  Drills  No.  1005,  which  you 
shipped  on  the  17th  ult.  as  soon  as 
we  showed  them  up.  Ship  us  two 
more." 

Your  jobber  will  supply    you. 

North  Bros.  Mfg.  Company 
Philadelphia,  Pa. 


PROFIT 
IN  PLUMBING 
SUPPLIES 


There  is  good  profitable  business  to  be  had  in 
the  sale  of  plumbing  brass  goods  when  the  line 
you  handle  is  a  customer-producer.  We  have 
managed  to  work  abiding  customer-satisfaction 
into  our  line.  It  has  been  there  now  for  over 
thirty  years;  it  has  enabled  us  to  build  up  the 
largest  business  of  this  kind  in  the  Dominion ; 
and  it  will  help  your  balance  at  the  end  of  the 
year  too.    Better  get  our  catalogue. 


The  J.  M.  T.  (James  Morrison, 
Toronto)  trade-mark  stamped  on 
our  products  is  a  guarantee  that 
the  quality  is  the  highest;  it  is  a 
guarantee  of  satisfaction. 


THE  JAMES  MORRISON  RRASS 
MANUFACTURING  CO.,  LIMITED 

93-97  Adelaide  St.  W.,  Toronto,  Canada 
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THE 
FAMOUS 


ENGINE- 
ELECTRIC— 


ONE    MINUTE    LINE^f 
WASHING  MACHINES 


WATER 
POWER 


HAS   ENTERED   CANADA   AND   IS   BEING 

SOLD    OISLY    ON    THE    EXCLUSIVE    AGENCY    PLAN 

ONLY  ONE  DEALER  IN  EACH  TOWN— TERRITORY  IS  GOING  FAST 

IF  YOUR  JOBBER  DOES  NOT  HANDLE  THEM,  WRITE  US  AT  NEWTON,   IOWA 
DO  NOT  CONFUSE  THIS  WITH  ANY  OTHER    MACHINE.        THESE    ARE    THE 

ORIGINAL  ONE  MINUTE  POWER  WASHERS 


which  have  had  such  a 
phenomenal  sale  in  the 
United  States.  They 
have  stood  the  test  of 
time. 

We  also  build  and  sell 
the  famous  One  Min- 
ute Grain  Grader  and 
Cleaner,  also  the  One 
Minute  Low-Down 
Manure  Spreader. 

Write  us  today  for  Cat- 
alog, Prices  and  Terms 
to  Dealers. 

ONE  MINUTE 
MFG.   GO. 

NEWTON,     IOWA 
U.  S.  A. 


SWINGING  WRINGER  PLATFORM  WASHER 


Would  you  like  a 

UNIVERSITY  EDUCATION? 

Scattered  up  and  down  this  great  country  of  ours  there  are  a  number  of  young  men 
who  have  the  ambition  to  make  good  in  every  sense  of  the  word,  to  whom  a  Univer- 
sity training  would  act  as  a  spur  to  greater  success.  If  you  are  one  of  these  ambitious, 
go-ahead  young  men,  we  offer  you  the  opportunity  to  realize  your  ambition. 
Our  proposition  has  already  helped  many,  let  it  help  you.  The  work  is  pleasant  and 
healthful,  besides  the  training  we  give  you  in  salesmanship  will  always  be  of  great 
service  to  you  in  whatever  work  you  finally  engage  in. 

In  every  city  and  town  in  the  Dominion  there  are  many  business  men  and  private 
residents  who  would  appreciate  your  interest  in  bringing 

MACLEAN'S  MAGAZINE 

to  their  notice.    It  is  the  Magazine  of  Canada  and  is  winning  its  way  into  the  confi- 
dence of  every  Canadian   reader   of   high-class  matter. 

A  liberal  commission  is  allowed  on  all  subscriptions,  and  the  spending  of  a  few  hours 
a  week  will  easily   enable   you  to   realize  your  ambition    and    enter    the    University 
next  fall. 
If  you  are  interested,  write  us  at  once  and  Ave  will  forward  full  particulars. 


MACLEAN  PUBLISHING  CO. 

143  University  Avenue 


Toronto,  Ont. 
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"CANUCK"  Bread  Mixer 

A  Canadian  Product  of  a  Canadian   Firm   for 

the  Canadian  People 

JUST  COMPLETED.  NOW  BEING  SHIPPED. 

Two  sizes 4  and  8-loaf  capacity 

Pail   made   of  heavy   re-dipped   stock — fittings   of   malle- 
able  iron,    heavily   coated   with    block   tin. 
Clamp,  cover  and  book  of  instructions  and  recipes  with 
each   machine. 

Packed  Y2  doz.  in  a  wooden  box. 
"CANUCK"  Bread  Mixers  are  intended  to  be  sanitary 
helps  and  labor-savers  in  the  household,  and  are  simply 
constructed,  with  a  view  towards  efficiency  and  speed. 
Anybody  can  operate  a  "CANUCK"  and  get  perfect 
results   right  from  the  start. 

"CANUCK"  Bread  Mixers  have  no  rival  in  the  Canadian 
or  any   other  market. 

Order  a  sample  machine  with  next  goods  and  judge  for 
yourself. 

Advertising  folders   will   be   furnished    on    request.    Say 
how  many. 

E.  T.  WRIGHT  COMPANY,  LIMITED 

HAMILTON,   CANADA 
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BOLTS&NUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


**• 


^ 


WRQUGHTPIPE 

Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every  length   is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPIES   in    all   sizes— black 
or  galvanized. 


?2V& 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co, 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 


^P^ 
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Mr.  Dealer:- 

Hitch  Your  Wagon  To  This  Star 

Your  reputation  as  a  seller  of  sheet  metal  products  is  made  out  of  the 
same  quality  materials  as  you   furnish  to  your  customers. 

There  is  no  more  durable,  more  efficient  or  more  honest  sheet  metal  made  from  iron 
ore  than  Toncan  Metal.     It  combats  corrosion. 

Your  customers  deserve  Toncan  Metal  Sheets,  Roofing,  Trough,  Pipe,  etc. 
The  Pedlar  People  Limited,  Oshawa,  Ontario       Canadian 


The  Stark  Rolling  Mill  Co., 


DISTRIBUTERS 

Canton,   Ohio,  Mfrs. 


Automatic  Bench  Power  Washer.     (Also  made  in  Electric  type.) 
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AUTOMATIC 
BENCH   WASHER 

Buy   it    in  Canada 


Here  is  the  most  complete  Power  Washer  ever 
made.  Wash  and  wring  at  same  time  or  do  either 
alone.  Wringer  swings  to  any  desired  position. 
Reversible  drip  board.  Peed  from  either  side. 
The  control  is  always  in  easy  reach.  It  has  the 
safety   release.     Xo   danger. 

Room  for  more  than  one  operator  to  work.  It 
reduces  the  labor  of  wash-day  to  the  minimum. 
It  does  the  work  while  the  women  supervise. 
GRAB  THIS.  IT  IS  MAKING  A  BIG  HIT  AND 
IS  VERY  POPULAR  WHEREVER  SHOWN. 
No  other  power  washer  has  a  chance  where  the 
AUTOMATIC  is  shown.  Solid,  substantial  and 
honestly  made.  It  will  last  for  years.  Bench  is 
angle  iron  and  gas  pipe.  Has  the  highest  class 
wringer  that  money  can  buy.  None  better  made. 
The  AUTOMATIC  has  tangible  superiority.  You 
can  see  it  and  make  your  customer  see  it.  He 
buys  the  AUTOMATIC  because  he  believes  that 
it  is  worth  the  money. 

This  type  made  in  Electric  also.  With  the 
Automatic  Power  and  Electric  washers  on  your 
floor  you  can  control  the  trade  in  your  town  and 
vicinity. 

A   handsome  colored   book   of  32   pages   gives  full 
washing  machine  information.     It  is  called  Bulle- 
tin  107.     Ask  for  it.     It   is  free. 
Sold  by  Canadian  Jobbers. 

Automatic  Electric  Washer 
Co.,  Inc.,  -  Newton,  Iowa 
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Sell    Heller-Aller    Goods 

They  pay  %ood  profits,  and  the  quality  insures  satisfaction 


HALF-ROUND  TROUGHS 

These  tanks  have  a  steel  frame  or  truss 
at  each  end.  They  are  built  to  stand  up 
under  the  abuse  to  which  such  goods  are 
subjected 


Our  oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel,  and  they  will  stand  a  lot  of 
hard  usage. 

Screw  caps  opening  on  top  to  fill  up  by  and  a 
faucet  in  the  side  near  the  bottom  to  draw  off 
contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write  for  it. 


The  Heller-Aller  Co.,  Windsor,  Ont. 


The  HANDY  Rope  Tie 

A  good  thing  for  horsemen — and  you 

Simple,  convenient  and  inexpensive.  Slips  over  the  bridle  for  outside 
tying,   or  can   be  used   for  tying  In   stable  if  desired. 

Fitted  with  ring  and  tongue  attachment,  which  prevents  a  strangle  hold. 
Three  times  as  strong  as  the  snap  and  ring  tie,  and  just  as  easy  to  use. 
Prices:  7-16  in.   rope,  $1.75  doz. ;   %  in.,  ?2.20;  9-16  in.,  $2.70. 

Retail  25c,  30c,  and  35c  each. 
Drop   us  a   card  to-day.  asking  for  full   information.     Will   send   sample 
for  10c  in  stamps  to  help  pay   postage. 

Catalog  Sent  Free  on  Request 

G .  L.  GRIFFITH&SON,  Stratford,  Ont. 


OIL  AND  GASOLINE 

TANKS 


Round  Bead  Eavestrough  is  better  and  stronger   than 
any  other  style  and  ours  is  the  neatest  you  can  get 

Eavestrough,    conductor  pipe,    elbows,  valleys,   ridge  roll,  skylights,  ventilators  and 

Corrugated   Iron 


WHEELER  &  BAIN 


WE  SHIP  WHILE  OTHERS  ARE  THINKING  OF   IT 


7T?i 


-LM'tlnMW 


Toronto 


N°59 


"BAILEY"  IRON   SPOKE  SHAVES 

a   few    numbers    of   which    are    herewith    illustrated,    are   superior 
in  style  and  finish  to  any  others  on  the  market. 

The  cutters  are  made  from  a  high  grade  of  steel,  well  tempered 
and  sharpened,  ready  for  use.  The  handles  are  japanned,  and 
through  each  a  hole  is  made  to  hang  the  tool  up  out  of  the  way 
when  not  in  use. 

These  Spoke  Shaves  are  now  being  made  in  our  Canadian 
factory. 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 
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No.  5406.      Grenoble  Hollow   Handle  Carving  Set.     6  Pieces. 


Profit  by  June  Weddings 

By  having  a  few  of  these  beautiful  display  sets  in  your 
window  you'll  catch  much  trade  that  would  otherwise 
go  elsewhere. 

A  set  of  this  type,  put  up  in  a  beautiful  silk-lined 
leatherette  case,  will  make  a  very  favorable  impression 
with  your  customer. 

Wm.   A.   Rogers  $  Brand 
Silver  Plated  Ware 

The  fact  that  the  goods  are  stamped  with  the  Wm.  A. 
Rogers  By  trade-mark  signifies: 

— that  they  are  most  heavily  plated  on  a  21%  Nickel 
Silver  base. 

— that  the  parts  most  exposed  to  wear  are  specially 
reinforced  with  an  additional  heavy  plate  and  that 
they  are  unexcelled  both  in  design  and  finish. 

Write  us  for  Catalogues  showing  our  Flatware  and  Hollow 
Ware  lines. 

Canadian   Rogers   Co.,  Limited 

Toronto  Winnipeg  Vancouver 
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SUPPLY-DEMAND 

That  there  are  more  Dominion  Shells  sold  than  a]]  other  brands  is  a  proof  of  the 
demand.  That  all  Jobbers  carry  a  complete  stock  of  Dominion  Cartridges  is  a  guar- 
antee of  a  sure  supply. 

Large  production  does  not  necessarily  mean  superior  goods,  but  superior  goods  result 
in  large  production. 

Dominion  Ammunition 

MADE  AND  LOADED  IN  CANADA 

Should  have  a  prominent  place  on  your  shelves,  for  your  demand  will  be  for  the 
Dominion  Brand. 

Are  you  getting  the  increase  sale  of  Ammunition,  Guns  and  Supplies  from  the  local 
gun  club1?  If  the  club  needs  gingering  up,  let  us  know,  and  we  will  send  a  repre- 
sentative. 

Dominion  Cartridge  Company,  Limited         -        Montreal 


The  Wearing  Quality 
of 


CANADA 


"QUEEN'S  HEAD" 

Galvanized  Iron 

has  been  proved  by  the 
real  test— TIME 

Can  you  afford  to  chance  unproved  sheets? 
John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 


PIG  LEAD 

Soft  English  Lead 


"f/VTfiOVfM"  P/G    LCAD 


Makers 
Bristol.  Newport  and  Montreal 


MONTREAL 
Managers  Canadian  Branch 


Prompt  Shipments 
A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Many  Innovations  in  New  Store  of  Philbin  Co. 

The  M.  Philbin  Hardware  Co.,  Montreal,  Burned  Out  Last 
January,  Again  Doing  Business  in  a  Store  That  Has  Many  Novel 
Innovations — Various  Methods  of  Showing  Goods. 

Written    for   Hardware  &   Metal   by   M.    Philbin,    of    Philbin    Hardware    Co. 


TO  profit  by  the  experience  of 
thirty-four  years  in  the  hardware 
trade  and  to  build  a  bigger  and 
better  business  for  the  future,  was  the 
task  that  confronted  me  when  my  store 
was  completely  gutted  by  fire  on  Janu- 
ary 6.  last.  When  the  'all  out'  alarm 
was  rung  in  by  the  firemen  nothing  was 
left  of  the  fine  stock  of  hardware  but  a 
mass  of  charred  wood   and  twisted   and 


rusted  metal.  The  fire  had  its  origin  in 
the  basement  and  it  made  a  complete  job 
of  ruining  stock  and  fixtures. 

On  March  19,  or  just  t  vo  months 
and  13  days  after  the  conflagration  the 
rebuilt  and  remodeled  Philbin  store  was 
opened  on  the  site  of  the  old  one  at 
362  St.  Catharine  street  west.  The 
store  has  a  frontage  of  25  feet,  but 
widens   out   to   27   feet,  6   inches,  about 


a  third  of  the  way  back,  this  extra 
space  being  obtained  where  a  stairway 
which  leads  from  the  front  to  the  upper 
part  of  the  building,  terminates.  The 
depth  is  72  feet  and  the  ceiling  is  14  feet 
in  height. 

As  far  as  possible  every  inch  of  space 
in  the  store  has  been  utilized  to  good 
advantage.  The  fixtures  on  both  sides 
extend  from  the  floor  to  the  ceiling  but 


Interior  view  of  the  Philbin  hardware  store,  Montreal,    Que.,  arranged  by  Max  J.  Lebeaux, 
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the  layout  and  general  arrangement  is 
such  that  there  is  no  appearance  of 
over-crowding,  but  rather  a  comprehen- 
sive showing  of  all  the  lines  that  are 
carried  by  an  up-to-date  hardware  store. 

With  the  limited  amount  of  space 
available  one  of  the  problems  was  to 
show  all  lines  and  yet  not  take  up  too 
much  room  with  stock.  This  was  solved 
by  converting-  the  basement  into  a  re- 
serve stock  room  with  all  lines  laid  out 
conveniently  so  that  anything  could  be 
readily  reached.  A  description  of  this 
basement  will  be  given  further  on,  but 
in  the  meantime  a  word  picture  of  the 
main  store  will  probably  be  of  interest. 

The  entrance  is  between  two  windows, 
each  9  feet  6  inches  in  width.  The  win- 
dows slope  inwards  with  glass  on  two 
sides,  as  may  be  noted  from  the  accom- 
panying photograph.  In  addition  to  the 
window  proper  there  are  two  small 
showcase  windows  next  to  the  sidewalk. 
These  were  an  afterthought.  The  idea 
occurred  to  me  that  I  might  just  as  well 
have  a  glass  front  put  in  there  as  to 
have  wooden  panels  or  a  thick  glass 
light  for  the  basement.  The  basement 
needed  artificial  light  1 .  anyway,  so  the 
idea  of  a  show  window  was  adopted.  I 
think  it  would  have  been  an  improve- 
ment if  I  had  had  prism  glass  put  along 
the  inside  front  of  the  main  window  as 
it  would  have  made  the  under  windows 
brighter,  but  that  thought  came  after 
the  window  had  been  finished  so  it  was 
not  carried  out.     The  entrv  is  tiled. 


Along  the  left  wall  are  the  shelves  and 
boxes  for  shelf  hardware  with  high 
glass-fronted  cases,  equipped  with  slid- 
ing doors,  at  intervals.  One  of  these 
cases,  at  the  front,  has  a  display  of 
saws;  another  further  along  has  ham- 
mers displayed  in  racks,  and  the  third 
is  occupied  by  plasterers 'tools.  The  glass 
rack  is  situated  at  the  extreme  rear. 
Silent  salesmen  showcases  for  cutlery, 
tools,  etc.,  are  placed  down  this  side  and 
serve  as  counters.  The  cash  register 
and  wrapping  counter  are  about  mid-, 
way,  while  at  the  rear  of  these  is  a  gen- 
eral counter  and  the  glass-cutting  board. 

On  the  right  are  glass-fronted  high 
wall  cases  for  the  display  of  brass  and 
nickel  goods,  electric  utilities,  bathroom 
fixtures,  etc.  These  cases  occupy  about 
21  feet  of  space.  The  second  section  on 
this  side  is  occupied  by  shelving  for 
general  household  goods  and  in  front 
of  it  is  a  large  floor  fixture  for  kitchen 
ware.  The  rear  section  is  taken  up  with 
a  clothes  room  for  the  employees,  and 
the  outer  walls  have  sample  boards  for 
garden  tools,  etc.,  and  nail  bins.  Ad- 
ditional nail  Joins  are  also  located  across 
the  rear  wall. 

A  silent  salesman  showcase  for  raz- 
ors has  its  place  almost  directly  in  front 
of  the  entrance,  and  back  of  it  are  three 
large  tables  for  aluminum  and  granite- 
ware,  wire  goods  and  smallwares.  Food 
choppers,  scales,  etc.,  are  shown  on  the 
side  wall  of  a  stairway  which  leads  to 
an  office  built  up  at  the  rear. 


The  office  was  designed  and  built  by 
myself,  and  the  total  cost  was  inside 
$25.  It  has  a  framework  and  supports 
of  iron  piping,  has  hardwood  floor  and 
is  lined  underneath  with  half-inch 
sheathing;  has  a  glass  partition  at  one 
side  and  the  front,  affording  an  unob- 
structed view  of  the  entire  store.  From 
my  desk  there  I  can  see  all  that  goes 
on  in  the  store  and  can  note  if  customers 
are  being  properly  looked  after.  It 
seems  almost  incomprehensible  that  such 
a  structure  could  be  erected  for  less 
than  $25,  but  I  kept  a  close  account  of 
every  item  and  it  was  within  that  figure, 
even  including  the  painting  and  grain- 
ing of  the  woodwork.  Of  course  it  has 
to  be  taken  into  consideration  that  much 
of  the  work  was  done  by  myself,  per- 
sonally. 

The  location  of  the  paint  department 
in  the  store  is  rather  unusual.  It  oc- 
cupies the  space  above  the  shelf  hard- 
ware on  the  right  side  of  the  store, 
there  being  room  for  four  shelves  up  by 
the  ceiling.  The  photograph  of  the  in- 
terior which  is  shown  herewith,  gives  an 
idea  of  the  manner  in  which  this  space 
is  utilized. 

Method  of  Showing  Cutlery. 

In  the  base  of  the  front  fixture  on  the 
right  is  a  unique  arrangement  for  show- 
ing samples  of  cutlery.  A  series  of  thin 
trays  made  of  quartered  oak  with  brass 
handles  on  the  front  and  lined  with 
green  felt  set  the  goods  off  to  splendid 
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Plan  drawn  by  Max  J.  Lebeaux,  showing  interior  arrangement  of  the  Philbin  store. 
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advantage.  The  trays  vary  in  size,  the 
top  one  being-  the  narrowest  and  each 
succeeding  one  a  little  wider.  This  af- 
fords a  partial  view  of  the  contents  of 
each  tray  and  adds  to  the  display  effect, 
samples  of  knives,  forks,  spoons,  etc.. 
are  laid  out  in  these  trays,  each  bear- 
ing- a  small  gummed  label  with  num- 
ber, cost  and  selling'  price.  Reserve 
stocks  are  kept  in  the  basement.  When 
a  customer  wishes  to  see  cutlery  these 
trays  can  be  pulled  out,  placed  on  a 
sliding-  shelf  above  the  fixtures,  and  an 
opportunity  afforded  'of  selecting  the 
style  desired.  A  choice  having  been 
made  the  goods  are  procured  from  the 
stock  room  in  the  basement.  This  ar- 
rangement saves  space  in  the  main  store 
and  also  allows  a  number  of  patterns 
to  be  shown  at  one  time. 

The  basement  door  is  situated  on  the 
right,  just  back  of  the  first  wall  case. 
On  the  inside  and  outside  of  the  base- 
ment door,  on  the  walls  at  the  side 
and  on  swinging  panels  attached  to  the 
walls  are  samples  innumerable.  Take 
for  instance  wooden  chair  seats,  instead 
of  showing  these  singly  to  a  customer 
they  are  shown  in  sets. 

Displaying    Chair    Seats    and    Brushes. 

If  a  customer  asks  for  a  chair  seat 
and  is  not  sure  of  the  size,  we  take  one 
of  these  sets,  round,  square  or  other 
shape,  as  the  case  may  be,  and  a  selec- 
tion of  the  proper  size  can  be  made.  As 
you  will  see,  these  five  or  six  sizes  are 
fastened  together  with  a  screw  through 
the  centre  and  half-a-dozen  take  up  only 
about  as  much  room  as  one  would.  A 
screw  eye  fastened  in  the  largest  one 
permits  hanging  them  here  where  they 
are  easily  accessible.  Each  size  is  mark- 
ed with  price  and  number  and  stock  is 
kept  in  the  basement  under  correspond- 
ing numbers. 

Shoe,  stove  and  scrub  brushes, 
counter  brushes,  dusters,  etc.,  of  all 
kinds,  are  kept  in  spring  holders  on  the 
wall.  They  are  easy  to  get  at  and  there 
is  no  trouble  with  twine  loops  and  hooks, 
the  brushes  are  just  pressed  into  the 
holders  or  pulled  out  as  wanted.  These 
holders  are  similar  to  those  used  for 
holding  brooms.  Samples  of  keys  are 
shown  on  swinging  panels  against  the 
wall,  also  curtain  fixtures  and  similar 
small  goods. 

Down  one  side  of  the  basement 
stairway  are  brooms  and  mops  in  snap 
holders,  and  on  the  other  side  of  the 
stairway  are  small  compartments  for 
bolts,  nuts  and  lag-  screws,  etc. 

The  basement  is  laid  out  in  two 
long  aisles  with  cross  aisles,  3  feet  6 
inches  in  width.  Here  the  reserve 
stock  and  the  soods  which  are  sampled 
above,  are  kept  in  orderly  arrav  so  that 
anything  can  be  found  instantly.  Dust- 
ers, axe  handles,  and  similar  goods  are 
arranged   in  racks;   chair  seats   have  a 


Window  display  in  the  store  of  M.  Philbin,  arranged  by  Max  J.  Lebeauz. 
Showing  how  lower  section  of  window  has  been    utilized. 


section  of  narrow  shelves  for  the  differ- 
ent shapes  and  sizes;  shovels,  hoes, 
rakes,  etc.,  are  arranged  in  racks;  win- 
dow screens  and  doors  have  a  special 
compartment,  and  various  small  goods 
are  arranged  in  shelves  according  to  de- 
partments, such  as  nails,  graniteware, 
paints,  galvanized   ironware  and   so   on. 

Displaying    Rope. 

Garden  hose  is  suspended  on  reels  at 
the  end  of  one  of  the  long  aisles,  so 
that  it  can  be  unwound  and  measured. 
A  unique  arrangement  for  handling  rope 
is  installed.  The  coils  are  mounted  on 
revolving  stands  and  the  ends  of  the 
different  sizes  are  passed  up  to  the  rear 
of  the  main  store  through  holes  in  the 
floor.  By  this  means  the  rope  is  quick- 
ly obtainable  in  the  main  store  without 
the  sacrifices  of  space  there  for  it. 

The  rolls  of  screen  wire  are  placed 
on  wooden  rollers  above  a  bench  so  that 
it  can  be  measured  and  cut  quickly. 
Even  the  spaces  between  the  rafters,  are 
utilized  for  stocking  mops,  brooms, 
handles,  curtain  stretchers  and  similar 
goods. 

It  is,  of  course,  difficult  to  describe 
r.  11  of  the  many  features  one  sees  in  the 
store.  I  never  hesitate  to  put  into  ef- 
fect any  scheme  that  I  think  may  be  of 
benefit.  I  always  carry  a  small  vest 
pocket  note  book  in  which  it  is  my  cus- 
tom to  jot  down  any  new  ideas  I  see  or 
think  of.     If  I  see  a  stand  or  a  fixture 
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somewhere  that  I  think  might  be 
adapted  for  some  department  in  this 
business,  or  if  an  idea  for  something 
new  or  different  occurs  to  me  it  goes 
down  in  the  little  book,  and  though  it 
may  not  be  used  or  acted  upon  at  once, 
1  usually  find  it  comes  in  handy  later  on. 
So  it  is  when  I  am  asked  for  some  line 
of  goods  that  is  new,  or  that  I  do  not 
carry  in  stock,  a  memo  is  made  of  it,  so 
it  will  not  be  forgotten,  for  memory  is 
treacherous. 

I  am  a  firm  believer  in  the  value  of 
advertising.  I  look  upon  the  store  win- 
dows as  one  of  the  biggest  advertise- 
ments, and  have  the  displays  changed 
several  times  a  week.  I  might  relate  an 
incident  that  occurred  recently  on  a 
Saturday  night  just  after  the  reopening. 
Having  been  out  of  business  for  a 
couple  of  months  and  then  reopening 
with  a  different  style  of  front  (in  the 
old  store  the  door  was  at  one  side,  in- 
stead of  in  the  centre),  I  figured  that 
many  old  customers  would  not  recognize 
the  new  store.  I  arranged  a  special  dis- 
play of  food  choppers  and  engaged  a 
young  lady  to  demonstrate  them  in  one 
of  the  windows.  The  idea  was  such  a 
success  that  a  policeman  could  not  keep 
the  crowds  moving  on  the  sidewalk  and 
he  ordered  the  demonstration  stopped. 
However,  my  purpose  had  been  accom- 
plished and  I  had  helped  put  the  Phil- 
bin  store  on  the  map  again,  for  hun- 
( Continued  on  page  51.) 
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Profit  and  the  Retailer 


DURING  the  Question  Box  Discussion  at  the  Hard- 
ware Convention  at  Ottawa  last  February,  one  of 
the  questions  asked  was,  "Why  is  it  that  with  a 
turnover  of  $15,000  and  a  stock  of  $5,000,  under  reason- 
able expense,  I  cannot  make  a  profit?  Where  are  the 
leaks?"  This  question  was  no  doubt  from  a  merchant 
who  was  up  against  the  same  difficulties  that  are  con- 
fronting- many  other  merchants  in  Canada  to-day.  He 
attended  the  question  box  session  for  the  purpose  of  secur- 
ing information — for  the  purpose  of  finding  out  about 
the  leaks  that  are  common  to  the  hardware  trade — and 
no  doubt  hoped  to  benefit  by  getting  pointers  from  the 
other  merchants  present,  many  of  whom  have  at  some 
time  or  other  been  in  the  same  position  as  the  hardware- 
man  who  placed  the  question  in  the  box,  and  who  is  en- 
deavoring to  place  his  business  on  a  profit-sharing  basis. 
It  was  rather  surprising  to  see  the  lack  of  interest 
shown  in  this  question — a  lack  so  conspicuous  that  it 
brought  President  Occomore  of  Guelph  to  his  feet  with  the 
remark    that    he    believed    the    question    should    be    con- 


sidered, and  answered  in  sincerity,  in  order  to  give  the 
qustioner  all  the  information  possible.  Mr.  Occomore 
remarked  that  this  hardwareman  knew  that  leaks  existed 
in  connection  with  his  business,  and  hoped  to  get  some 
information  that  would  help  him  to  plug  the  leaks.  The 
question  was  one  that  could  and  should  have  been  dis- 
cussed at  considerable  length.  Many  good  points  could 
have  been  brought  out,  and  every  merchant  present  at  the 
meeting  would  have  benefited.  There  are  many  difficulties 
with  which  the  retail  hardwareman  has  to  contend  and 
many  perplexing  problems  confront  him  from  time  to 
time.  Elsewhere  in  this  issue  is  an  article,  "Standing 
Up  For  Profits,''  by  Wheeler  Sammons.  This  article 
deals  with  a  problem  which  should  interest  every  hard- 
wareman and  is  one  of  a  number  of  business  articles 
which  will  appear  in  Hardware  and  Metal.  These  articles 
are  for  the  benefit  of  the  retailers  and  should  prove  inter- 
esting and  profitable  to  many  merchants  who  are  in  the 
same  position  as  the  merchant  who  asked  the  question 
at  Ottawa. 


Sheldon  and  Salesmanship 


SHELDON  says  that  salesmanship  consists  in  selling 
goods  at  a  profit  and  Sheldon  has  given  a  good  deal 
of  thought  to  the  question. 

Salesmanship  is  therefore  not  cutting  prices.  It  does 
not  mean  the  selling  of  goods  for  99  cents  that  cost  a 
dollar.  Neither  does  it  mean  the  selling  of  an  article 
that  costs  a  dollar  a  dozen  for  10  cents  each.  When  over- 
head expenses  are  taken  out  the  profit  has  vanished. 

What  Mr.  Sheldon  means  is  this :  In  order  that  there 
be  the  element  of  "Salesmanship"  in  the  passing  of  an 


article  from  one  to  another,  the  seller  must  have  a  definite 
margin  of  profit  above  the  total  cost. 

How  easy  it  is  for  cut-rate  drug  stores,  for  instance, 
to  have  extensive  turnovers!  Many  dealers  and  clerks 
have  erroneously  got  the  idea  that  they  are  sales- 
men because  they  sell  large  quantities  of  an  article,  the 
regular  price  of  which  has  been  cut  in  two.  Anybody  can 
do  that.  But  when  a  dealer  sells  an  article  at  a  cent  above 
his  competitor  he  must  be  classed  in  the  ranks  of  the 
salesmen. 


The  Wednesday  Half  Holiday 


ALREADY  there  are  signs  of  some  opposition  arising 
to  the  closing  of  stores  on  Wednesday  afternoons 
during  the  Summer  months.  This  is  based  on  the 
same  lines  as  has  met  the  movement  throughout  its  whole 
course,  a  loss  of  business,  a  bad  impression  upon  visitors 
seeing  stores  closed  down,  and  the  inconvenience  of  the 
public.  The  matter  probably  will  adjust  itself  according 
to  the  local  situation.  In  a  town  where  "tourist  traffic" 
is  light  or  a  negligible  quantity,  it  is  likely  that  the  ob- 
jections to  closing  as  it  has  existed  will  not  succeed  in 
a  return  of  the  old  order  of  open  stores.  In  a  few  places 
where  there  is  an  influx  of  visitors  during  the  Summer 
afternoons,  particularly  those  on  inland  lakes,  rivers  or 
the  sea,  there  may  exist  a  strong  enough  prejudice  against 
closing  down  to  prevent  a  half-holiday  or  destroy  one  if 


it  now  exists.  There  undoubtedly  is  a  growing  feeling 
in  its  favor  among  the  clerks  who  have  enjoyed  it  so  far 
and  those  employers  who  have  entered  fully  into  the 
relaxation  afforded.  A  Barrie  store  has  inaugurated  a 
system  that  may  come  into  favor  as  a  compromise  in  some 
districts:  half  the  staff  are  given  a  full  holiday  on  every 
other  Wednesday,  the  others  remaining  on  duty  during 
the  afternoon  as  well  as  the  morning.  The  advantage  of 
this  system,  the  proprietor  points  out,  is  that  the  clerks 
are  not  deprived  of  the  holiday  but  receive  it  in  double 
measure  half  as  often,  while  the  town  itself  and  the 
country  around  are  still  served  throughout  the  afternoon. 
Where  the  proprietor  comes  in  under  the  Barrie  system 
was  not  disclosed:  probably  being  his  own  "boss,"  he 
could  take  this  into  his  own  hands. 
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The  Business  Situation 


REPORTS  from  Hardware  and  Metal  correspondents 
in  various  parts  of  Canada  indicate  that  there  has 
been  an  improvement  in  business  during-  the  past 
week,  due  largely  to  the  fine  weather  conditions  which 
have  prevailed.  Orders  in  many  lines  are  still  small  and 
buyers  are  exhibiting  caution,  but  for  all  that,  the  total 
volume  of  business  passing  is  quite  large.  In  the  metal 
markets  conditions  have  not  changed  to  any  great  exrcnt. 
Paint  manufacturers  report  business  as  being  very  satis- 
factory. Retailers  are  now  doing  a  nice  trade  in  spring 
and  summer  lines.  Stove  manufacturers,  while  not  ex- 
tremely busy,  are  finding  a  ready  sale  for  summer  stoves. 
Some  firms  have  found  it  rather  hard  to  secure  booking 
for  fall  deliveries.  Collections  are  showing  improvement 
and  merchants  generally  are  more  optimistic  than  they 
were  last  week.  The  Financial  Post  in  an  article  on  the 
trade  trend  says  in  part : 

"We  do  not  anticipate  that  trade  will  suffer  further 
contraction.     Further  inactivity  industrially  is  likely   to 


ensue,  because  of  the  steadily  accumulating  stocks  of  the 
manufacturers,  despite  working  short  time. 

"While  we  do  not  anticipate  greater  trade  activity  dur- 
ing the  next  month  or  two,  there  is  but  little  doubt  that 
given  a  normal  crop  there  will  be  slightly  better  demand 
for  commodities  generally  towards  the  latter  part  of  the 
year.  Meanwhile,  however,  we  anticipate  quieter  indus- 
trial conditions. 

"Our  Halifax  correspondent  at  the  eastern  and  our 
correspondent  at  Vancouver  at  the  western  extremity  of 
the  Dominion,  say  little  change  is  noticeable  in  trade  con- 
ditions. In  both  cases  the  general  volume  is  below  that  of 
last  year;  considerably  below  at  Vancouver  and  slightly  at 
Halifax.  In  the  central  portions  of  the  Dominion  the 
volume  of  trade  remains  less  than  a  year  ago.  No  in- 
creases are  reported  except  from  special  causes.  Gener- 
ally speaking,  business  men  anticipate  some  improvement 
when  the  summer  production  begins  to  find  its  way  to  the 
market." 


Cutting  Off  the  Slow  Pays 


ONE  of  the  greatest  drawbacks  to  more  successes  in 
the  retail  grocery  business  to-day,  is  the  giving  of 
indiscriminate  credit.  This  is  in  many  cases  due  to 
the  anxiety  of  the  dealer  to  secure  as  much  trade  in  his 
community  as  possible.  When  an  applicant,  who  has  paid 
cash  for  a  month  or  two  asks  for  credit,  he  grants  the 
request  without  first  determining  in  his  own  mind  that  he 
is  going  to  get  the  money.  This  is  a  system  that  must  be 
discouraged. 

Not  long  ago  the  writer  attended  a  retail  merchants' 
meeting  in  a  Western  Ontario  city,  and  one  of  the  questions 
brought  up  was  that  of  credit  and  bad  accounts.  At  that 
meeting,  one  of  the  prominent  members  of  the  association 
gave  his  experiences  in  cutting  down  bad  accounts,  which 
were  worthy  of  being  passed  on  to  the  entire  trade.  Last 
fall,  he  decided  to  cut  off  some  five  or  six  customers  who 
had  got  behind  in  their  accounts  during  the  summer 
months.    He  had  been  trying  to  get  them  to  pay  up  before 


the  winter  season  came  on,  but  of  no  avail.  The  accounts 
were  not  very  Jarge,  but  he  firmly  believed  that  if  he  had 
allowed  them  to  run  through  the  winter  his  losses  would 
have  been  very  much  greater.  While  he  did  not  sell  as 
mauy  goods,  he  made  as  much  money,  and  was  minus  the 
worry  connected  with  slow  pays  and  bad  accounts.  As  he 
himself  expressed  it  "the  trouble  was,  too  many  dealers 
were  too  anxious  to  get  the  trade,  without  giving  sufficient 
thought  to  whether  they  would  ever  get  the  money  or  not." 
Too  much  care  cannot  be  exercised  in  this  respect.  Few 
will  deny  that  the  credit  system  is  the  best,  providing  there 
are  no  bad  accounts.  The  point  then  for  every  merchant 
giving  credit  to  consider  seriously  is  that  of  picking  out 
the  wheat  from  the  chaff.  This  is  where  a  list  of  ques- 
tions comes  in  handy.  Every  dealer  should  consider  the 
point  of  asking  those  who  apply  for  credit  such  questions 
which  will  have  a  direct  bearing  on  whether  it  is  the  in- 
tention or  not  to  pay  the  account. 


Editorial  Briefs 


STAND  UP  FOR  your  profit. 

•  *         * 

KNOW  YOUR  STOCK  and  save  time. 

*  *  * 

THERE  ARE   SPARE  moments,  use  them  to  study  the 

stock. 

•  *         * 

HOT  WEATHER  is  fly  weather.     Display  that  stock  of 

fly  destroyers. 

•  •         • 

PLANS  FOR  building  up  trade  during  the  summer  months 
should  now  be  under  way. 

•  •         • 

THERE  ARE  TWO  ways  at  least  of  increasing  the  net 
profits — increase    the    turnover    or    cut    down    expenses. 

Which  will  it  be? 

•  •         • 

THE  FAILURE  OF  THE  merchant  who  keeps  a  dirty, 
sloppy  store  in  the  indolent,  shiftless  way,  means  a  ten- 
strike  for  progress — his  trip  to  the  scrap-heap  is  for  the 
general  good — for  the  betterment  and  advancement  of  the 
industry  he  would  keep  in  disrepute. 
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WHEN  THE  FAKE  advertiser  is  eliminated  the  merchant 

who  honors  his  word  will  have  a  better  chance. 

*  *         * 

ENCOURAGE  THE  CLERK  to  read  the  trade  paper. 
The  knowledge  he  gains  and  the  interest  it  will  evoke  will 
be  profitable  both  to  him  as  an  employee  and  you  as  the 
employer. 

*-         *         * 

WHEN  ALL  ADVERTISING  lias  been  elevated  to  the 
standard  where  all  advertising  can  be  accepted  as  abso- 
lute facts,  the  results  from  advertising  will  be  multiplied 

several  times  over. 

*  *         *• 

KNOWING  THE  STOCK  does  not  simply  mean  ability 
to  produce  a  certain  article  without  hunting  for  it,  but 
the   good    salesman   will   know   all   the   important   points 

about  that  article. 

*  #         *■ 

INCREASING  THE  turnover  without  cutting  the  per- 
centage of  profit  or  adding  to  the  staff  and  expenses, 
should  be  every  merchant's  aim.  A  good  provision  de- 
partment will  help  accomplish  this  object. 


Increasing  Business  During  a  Dull  Year 

Hardware  Merchant  at  Hull,  Que.,  Tells  the  Readers  of  Hardware 
and  Metal  How  He  Has  Increased  His  Business  This  Year  — 
Show  Windows  Play  Important  Part. 

By  Edgar  Carriere,  Hull,  Que.,  Successor  to  B.  Carriere  &  Fils. 


WHILE  it  is  a  well-known  fact 
that  building  operations  have 
been  curtailed,  and  that  busi- 
ness in  other  lines  is  more  or  less  dull 
this  year,  my  business  has  shown  a 
splendid  increase  over  the  correspond- 
ing period  of  last  year. 

One  of  the  principal  reasons  for  the 
increase  in  business  is  the  fact  that  my 
prices  have  been  reduced  to  where  they 
should  be.  instead  of  being  higher  than 
other  merchants,  a  condition  that  was 
apparent  in  the  preceding  years.  My 
quotations,  understand,  are  not  lower 
than  they  should  be,  for  I  firmly  believe 
that  an  article  will  sell  on  its  merits, 
and  that  underselling  an  article  is 
simply   hurting  one's   business. 

My  chief  aim  is  to  have  satisfied  cus- 
tomers, as  they  give  my  store  good  ad- 
vertising, and  bring  repeat  orders  and 
new   clients.     I   have   noticed   this   par- 


ticularly during  the  first  period  of  the 
current  year. 

While  my  hardware  line  is  especially 
responsive,  I  am  always  on  the  look-out 
for  new  lines,  and  have  recently  taken 
on  a  new  proposition — namely,  a  beaver 
board  department,  which  I  must  say  has 
helped  to  increase  my  profits  very  ma- 
terially. I  have  purchased  two  car- 
loads of  this  material  within  a  period  of 
six  weeks.  This  line  sells  very  well,  and 
its  ideal  for  a  hardware  man,  because 
when  customers  want  it  I  invariably 
sell  nails,  .paints,  saws,  hammers,  etc., 
all  of  wnica  are  necessary  in  connection 
with  its  application. 

Not  only  do  I  get  a  nice  profit  on  the 
board,  but  also  on  the  other  materials. 

You  will  notice  in  one  of  the  accom- 
panying photographs  that  I  have  fin- 
ished the  office  throughout  with  beaver 
board ;   this  has  proven   a   splendid   ad- 


vertisement. When  a  prospective  cus- 
tomer for  this  material  enters  my  store 
1  naturally  refer  him  to  the  office,  when 
he  can  see  exactly  the  results  which  can 
bt  obtained.  Many  sales  of  wall  paint 
are  also  quickly  made  by  this  method  of 
procedure.  This  style  of  advertising  is 
half  the  work  in  bringing  about  a  sale. 

One  of  the  accompanying  photographs 
shows  an  interior  view  of  my  store.  You 
will  note  that  my  method  is  to  display 
everything  nicely  and  neatly,  so  that  a 
customer  coming  in  can  almost  see  at  a 
glance  what  he  is  in  need  of. 

I  make  my  show  windows  work  for 
me,  and  they  are  producing  splendid  re- 
sults. The  displays  are  changed  every 
week,  and  I  very  frequently  hold  demon- 
strations. 

I  have  endeavored  to  give  you  a  brief 
outline  of  the  methods  I  am  employing 
to  increase  sales  during  what  is  said  to 


Inferior  view  of  Imrd ware  store  of  Edgar  Carriere  at  Hull,  Que. 
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Warehouse  used  for  heavy  material,  by  Edgar    Carrlere,  Hull,  Que. 


be  a  dull  year.  In  a  comparatively  short 
space  of  time  I  have  been  obliged  to  in- 
crease my  staff  from  two  to  eight  clerks, 
all  of  whom  are  busy  every  minute  of 
the  day. 

Until  recently  I  had  not  realized  the 
value  of  these  various  publicity  methods, 
but  I  can  honestly  recommend  them  to 
hardware  merchants  as  being  valuable 
aids  in  building  up  a  really  successful 
and  profitable  business. 

Another  point  on  which  I  have  not 
touched  is  "quick  and  efficient  service" 
both  in  the  store  and  in  the  delivery  of 
goods.  If  you  promise  to  deliver  goods 
at  a  certain  time,  you  should  do  so.  A 
customer  once  inconvenienced  through 
delay  or  neglect  on  the  part  of  the  mer- 
chant or  his  clerks  will  to  a  great  extent 
lose  confidence  in  a  store.  I  believe 
that  many  customers  may  be  lost  when 
neglect  is  shown  in  connection  with  the 
delivery  system. 

A  good  warehouse  is  a  valuable  aid  in 
giving  prompt  service.  I  am  fortunate 
in  having  a  commodious  and  well  lo- 
cated warehouse,  as  shown  in  the  accom- 
panying illustration. 

Delivery  wagons  may  be  backed  right 
up  to  the  doors.  The  goods  are  always 
kept  in  good  order.  I  believe  that  a 
warehouse  should  be  equally  as  neat  in 
appearance  as  the  store  interior. 

A  tieat  delivery  outfit  is  also  an  im- 
portant essential.  Courteous  salesmen 
and  delivery  men  are  also  a  splendid 
asset  for  a  merchant.  Courtesy  costs 
very  little  and  pays  big  dividends. 


NO    BUSINESS   WILL   RUN  ITSELF. 

"The  small  things  count,"  said  a 
hardware  dealer  to  his  clerks  one  day. 
' '  When  a  business  stops  growing  it  soon 
goes  backward.  It  is  governed  by  the 
same  principles  that  govern  a  plant.  A 
plant,  improperly  cared  for,  soon  will 
wither  and  go  to  seed.  A  business  that 
is  permitted  to  take  care  of  itself  soon 
follows  the  course  of  the  neglected 
plant. 

"Big  men  who  do  millions  of  dollars' 
worth  of  business  every  year  always  are 
looking  after  the  small  things.  They  are 
scheming  and  figuring  out  how  the  mil- 


lion dollar  business  of  to-day  may  be 
broadened  to  a  million  and  one  dollars 
to-morrow.  They  are  not  content  with 
letting  the  business  run  itself  because 
from  experience  they  know  it  won't  do  it. 
They  have  to  keep  their  fingers  on  the 
details  that  bring  in  the  pennies  and  the 
"quarters.  They  know  that  once  the 
small  coins  begin  coming  in  the  millions 
will  accumulate. 

"We  won't  let  this  business  of  ours 
go  to  seed.  We  will  care  for  it  as  we 
would  for  the  plants  that  decorate  our 
porches  at  home  and  our  back  gardens. 
Keep  the  weeds  pulled  and  the  business 
garden  free  of  anything  that  tends  to 
deaden   it. 

"A  great  many  people  often  argue 
that  there  is  a  lot  of  luck  in  business. 
Maybe  there  is,  but  it  doesn't  come  to 
the  man  who  sits  in  his  private  office 
and  waits  for  it  to  visit  his  store.  If 
there  really  is  luck  in  getting  trade,  it 
has  to  be  dug  out  and  captured  and  held 
fast.  | 

"Holding   trade      and      in-creasing   it. 


when  all's  said  and  done,  is  not  luck. 
It's  enterprise.  The  man  who  has  ideas 
is  not  the  lucky  man  at  all  times.  His 
ideas  are  worth  nothing  if  he  doesn't 
put  them  into  action.  That  he  enjoys 
a  prosperous  trade  is  not  luck.  It  mere- 
ly shows  he  let  the  notion  of  luck  strict- 
ly alone.  The  man  who  develops  trade 
is  the  man  who  always  is  willing  to  put 
his  own  money  on  his  own  O.K.  Nerve, 
not  luck,  makes  a  business  prosperous." 
— American  Artisan. 

©- 

CATALOGUES   AND   BOOKLETS. 
Maydole  Hammers. 

The  David  Maydole  Hammer  Co., 
Norwich,  N.Y.,  has  issued  a  64-page 
1914  catalogue  printed  in  English,  Ger- 
man, French,  and  Spanish,  illustrating 
and  describing  a  large  variety  of  May- 
dole  hammers,  including  adze  eye  nail 
hammers,  joiners'  nail  hammers,  brad 
hammers,  farriers'  driving  hammers, 
horseshoers'  and  blacksmiths'  hand 
hammers,  drill  sharpening,  engineers', 
auto  ball  peen,  machinists'  ball  peen, 
boiler  riveting,  chipping,  double  face 
riveting,  cornice  hammers  and  many 
others.  Copies  of  the  new  catalogue  will 
be  mailed  on  request. 

Hardware  Firms  Want  Catalogues. 

Two  new  hardware  firms  have  writ- 
ten Hardware  and  Metal  to  the  effect 
that  they  are  now  ready  for  business, 
and  wish  to  secure  catalogues  from 
hardware  jobbers  and  manufacturers. 
The  new  firms  are,  Fenn  Hardware  Co., 
Dickson  street,  Gait,  Ont. ;  Trelf ord 
Hardware  Co.,  1036  St.  Clair  Avenue, 
Toronto. 


View  of  office  in  hardivare  store  of  Edgar  Carriere,  Hull,  Que. 
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STANDING   UP   FOR   YOUR   PROFIT* 

Profit  is  Not  Interest  on  Investment,  it  is  Not  a  Salary  Paid  for 
Managing  the  Business  —  Both  These  Are  Items  Which  the 
Proprietor  Should  Properly  Pay  Himself  as  Investor  in  and 
Manager  of  His  Own  Business. 

By  Wheeler  Sammons. 


,l  THvROFITS  large  enough  to  cover  the 
p"^time,  the  rent,  and  the  other 
charges  I  have  spent  keeping 
those  goods  make  them  too  expensive 
for  my  trade."  The  owner  of  a  small 
New  Hampshire  store  was  explaining 
the  shelf-worn  appearance  of  some  stock 
to  an  alert  man  whose  chauffeur  wanted 
gasoline.  The  two  men.  both  nearly 
sixty,  started  in  business  with  stores 
of  about  the  same  size.  After  forty 
years,  one  worries  over  stickers  in  a 
town  of  three  thousand;  the  other  con- 
trols a  string  of  big  New  York  depart- 
ment stores  and  takes  long  vacations 
during  the  summer. 

"Here's  my  card,"  the  tourist 
laughed  as  his  driver  signaled.  "Maybe 
you'll  recognize  my  name.  I  also  keep 
shop — that's  why  I  asked  so  many  ques- 
tions. I  sympathize  with  you.  Perhaps 
you'll  take  a  bit  of  advice  from  me.  Get 
rid  of  that  old  stock  at  any  cost.  I  fire 
out  everything  that  stops  moving.  Here- 
after, take  losses  as  soon  as  stock  drags. 
"To-day  success  depends  on  rapid 
trading.  Remember  that  you  must  make 
six  sales  in  order  to  carry  stock  and  se- 
cure a  single  profit.  Shelf  profits  are 
not  worth  a  red  cent  when  it  comes  to 
counting  net  gains. 

"I  started  with  a  store  the  size  of 
this.  The  biggest  lesson  I  ever  learned 
is  to  consider  January  the  important 
month  and  see  that  it  doesn't  show  an 
inventory  soggy  with  shelf  profits.  If 
these  ideas  help,  you're  welcome  to  them, 
for  that  remarkable  explanation  of  why 
some  of  your  stock  is  musty  will  here- 
after serve  as  a  horrible  example  to  my 
department  managers." 

Here  were  two  ideas  of  profit — one  of 
a  storekeeper  who  really  didn't  know 
what  the  word  meant;  the  other  of  a 
merchant  who  stood  up  for  a  sound  pro- 
fit. The  New  England  retailer  who  adds 
running  expenses  to  the  cost  of  stickers, 
until  they  approximate  the  value  of  their 
weight  in  radium,  partly  typifies  manv 
distributers.  All  in  this  class  hesitate 
about  marking  down  stock  until  too 
late;  a  few  agree  absolutely  with  him 
and  maintain  that  consumers  owe  them 
a  profit  on  whatever  they  place  on  their 
shelves.  The  New  Yorker's  success  came 
because  he  knew  that  a  distributer  is 
only  entitled  to  a  profit  in  return  for 
the  risk  he  shoulders  and  the  talent  he 

•Reprinted  from  "System,"  the  Magazine  of 
Business. 


puts  into  his  business.  He  undertakes 
by  using  his  capacity,  to  relieve  con- 
sumers of  the  risk  of  not  finding  what 
they  want  when  they  want  it. 

If  you  have  money  in  the  bank,  it 
does  not  require  unusual  ability  to  till  a 
building  with  goods,  or  a  factory  with 
raw  material,  irrespective  of  demand. 
That  is  all  the  man  who  simply  carries 


dead  stock  does;  consumers  are  generous 
when  they  pay  him  a  fair  wage  plus 
bank  interest  on  his  money.  He  may,  it 
is  true,  control  an  exceptional  location 
or  face  weak  competition,  and,  on  ac- 
count of  these  circumstances,  secure  a 
profit  even  without  demonstrating  that 
lie  has  ability.  But  profit  is  the  public's 
pay  for  risk,  and  sooner  or  later  a  skil- 
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account    when    he 
instead    of    going 


i'ul  rival  will  appear.  Then  what  the 
inefficient  man  had  thought  were  his 
profits  shift  to  the  man  who  actually 
shows  capacity  for  his  business. 

What  is  a  sound  profit,  if  it  only  re- 
sults, as  economists  tell  us,  from  talent? 
In  business  profit  comes  as  a  return  over 
and  above  fair  pay  for  the  routine  work 
involved  in  keeping  a  shop,  office  or  fac- 
tory open.  It  is  not  rent  for  a  building- 
owned  by  the  business.  It  is  not  interest 
on  the  investment.  It  is  not  money  suffi- 
cient to  pay  all  the  running  expenses 
and  the  usual  mark-down  losses.  This 
is  what  a  profit  is:  the  amount  con- 
sumers gladly  pay  the  business  man  do- 
ing a  more  or  less  risky  job  unusually 
\\  ell. 

The  manufacturer  who  secures  a  pro- 
fit in  a  competitive  market  controls  an 
organization  so  well  that  his  costs  leave 
liim  a  margin  after  meeting  competi- 
tors' selling  prices.  The  head  of  a  suc- 
cessful insurance  agency  makes  money 
because  he  handles  his  staff  with  more 
than  average  ability.  A  retailer  finds  a 
surplus  in  his  bank 
merchandises  stocks 
ahead  blindly. 

The  man  who  shows  no  capacity  either 
goes  under  or  merely  gets  a  wage — ■ 
there  is  no  profit  if  the  customers  buy 
at  a  price  which  only  takes  care  of  costs 
to  do  business  and  fills  at  market  rates 
a  pay  envelope  for  the  distributer. 

The  successful  business  man  justly 
demands,  and  gets,  something  more  as 
compensation  for  the  satisfactory  way 
he  handles  his  risk.  He  is  entitled  to  a 
percentage  over  and  above  all  the  items 
of  his  running  expenses,  plus  salary, 
plus  bank  interest. 

How  is  the  business  man  to  fix  the 
amount  of  this  profit  and  his  other 
charges?  His  capacity,  the  nature  of  his 
goods  or  service,  the  strength  of  the 
consumers'  demand,  and  the  intensity 
of  competition  are  the  determining  fac- 
tors. Let  us  consider  each  in  turn — ■ 
capacity  comes  first.  Business  men,  like 
all  human  beings,  vary  in  ability.  Other- 
wise there  would  be  a  standard  salary 
for  business  men.  But  some  make  mil- 
lions, others  thousands.  All  degrees  of 
business  talent  exist  above  the  low  limit 
set  by  those  who  get  no  more  than  bank 
interest  and  a  wage  out  of  their  enter- 
prises. So  capacity  determines  how 
much  a  man  will  make  under  the  condi- 
tions set  by  the  three  other  profit  fac- 
tors. Just  as  faces  differ,  it  seldom 
duplicates. 

Whether  of  small  or  great  capacity, 
however,  each  man  in  business  en- 
counters the  three  remaining  profit  fac- 
tors, among  which  the  nature  of  the 
goods  or  service  is  next  in  order.  Stocks 
are  only  worth  what  they  will  bring — 
costs  to  do  business  may  be  disregarded 
except    as   a   check     to   prevent    losses. 


Profits  in  Various  Lines  and  Trades 

Each  of  the  figures  assembled  below  gives  either  net  or  gross  profits  for 
an  actual  line,  store  or  manufacturing  plant. 

TYPICAL  GROSS  PROFITS  ON  SALES. 

Hardware   (large  store)    33  33^ 

Hardware  line  (jobber  made  17%)    31.00% 

Hardware  store  (town  of  2,000),  (cost  to  do  business  25%) 37.05% 

Instalment  hardware  line    go  00% 

Large  department  store  (average  for  seven  years) 24.05% 

Mail  order  house  (largest  in  world)    average  25  00% 

TYPICAL  NET  PROFITS  (ON  SALES)  RETAIL. 

Hardware  store   (town  of  5,000)    12  05% 

Large  department  store   (average  for  7  years)    3  qi% 

Mail  order  houses  (average  three  years);  two  of  the  largest  concerns; 

cost  of  doing  business  of  the  largest  15%   q  Qge/C 

Variety  goods  store   iq  t0 '  li;,; 

Variety  goods  bargain  basement    5  to  10% 

Grocery '.'.!!!!"  4  to     5% 

Furniture    stock    -^8   nne/ 


Take  fifty  cents  worth  of  straw,  a  dollar 
and  a  half  invested  in  labor,  a  two- 
dollar  ribbon — add  desired  style — and  a 
woman  may  cheerfully  pay  twenty-five 
dollars  for  the  finished  hat.  A  man's 
straw  hat  often  contains  raw  material 
costing  about  a  dollar  and  sells  for  five 
dollars.  Therefore,  the  distributer  is 
able  to  measure  his  gains  against  the 
nature  of  his  goods,  provided  he  has 
avoided  unprofitable  lines  by  keeping 
his  cost  of  doing  business  in  mind  when 
buying. 

Suppose  that  Carl  J.  Ricker,  who  runs 
a  jewelry  store  in  Emporia,  Kansas, 
takes  a  trip  to  Chicago  and  finds  "blue 
bird  of  happiness"  pins  popular  there. 
He  carries  a  stock  of  them  back  to  Em- 
poria; offers  a  section  of  Kansas  some- 
thing attractive  it  might  never  have  been 
able  to  secure  if  he  had  not  shown  get- 
up  and  go  enough  to  visit  Chicago,  in 
order  to  widen  the  scope  of  his  buying 
ability.  If  his  cost  of  doing  business 
happens  to  be  eighteen  per  cent.,  includ- 
ing a  fair  manager's  salary  for  himself, 
and  ten  per  cent,  his  idea  of  a  net  pro- 
fit, is  his  correct  mark-up  on  the  "blue 
bird  of  happiness"  pins  twenty-eight 
per  cent.?  Not  for  a  moment.  He  has 
a  novelty,  a  bit  of  jewelry  consumers  de- 
sire. They  will  gladly  pay  him  a  high 
profit  in  return  for  his  progressiveness 
and  capacity  in  locating  it.  He  may 
justly  take  a  hundred  per  cent,  mark- 
up, or  even  more. 

"That  reads  very  nicely,"  you  may 
question,  "but  how  about  actual  prac- 
tice?" As  a  matter  of  fact,  the  incident 
is  true  of  actual  practice.  Ricker  came 
to  Chicago,  found  the  pins,  and  took 
them  to  Emporia — last  year.  Though 
his  cost  of  doing  business  may  not  be 
eighteen  per  cent.,  his  net  profit  ten,  or 
his  mark-up  on  these  pins  one  hundred, 
s?nce  he  is  a  wise  merchant,  he  doubt- 
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less  secured   a   higher  gross  profit   than 
usual. 

To-day  distributers  who  secure  at- 
tractive profits  disregard  blanket  mark- 
ups, and  take  a  gross  profit  on  each 
line  according  to  what  it  will  bring.  They 
find  accurately  the  costs  to  sell  a  line, 
and  stand  up  for  a  reasonable  profit, 
adding  a  greater  return  whenever  pos- 
sible. They  are  justified,  for  business 
men  always  go  a  long  ways  for  long  pro- 
fits. Styles  or  novelties,  the  carriers  of 
high  profit  possibilities,  usually  involve 
extraordinary  risks  ana  abnormal  selling 
expenses. 

Round  figure  mark-ups  are  relics  of 
the  days  when  jobbers  educated  retailers 
tr  "buy  at  eighty  cents,  sell  at  one- 
twenty-five;  buy  at  one-twenty,  sell  at 
one-fifty;  buy  at  one-sixty,  sell  at  two." 
To-day  progressive  retailers  know  that 
the  nature  of  the  goods,  not  the  out-of- 
date  advice  of  jobbers  seeking  to  assure 
them  a  protecting  margin  through  rule- 
of-thumb  methods,  fixes  gross  profits. 
Where  would  the  retail  grocer  be  if  he 
marked  up  staples  and  fancy  lines  with 
the  same  margin?  Or  the  distributer  at 
wholesale  who  tried  to  get  as  much  on 
sugar  as  on  roasted  coffee,  teas,  spices 
and  dried  fruits? 

A  Michigan  retailer  died  recently 
after  working  thirty-eight  years  behind 
counters.  He  left  $250.  They  found  he 
had  used  a  general  mark-up — lines  that 
cost  $2  a  dozen  he  sold  for  twenty-two 
cents  each;  five-dollar  purchases  brought 
him  fifty-five  cents  a  piece;  and  eleven- 
dollar  lots,  one  dollar  and  twenty  cents 
an  article.  The  shoe  business  of  the 
country  is  in  a  bad  way,  at  least  as  far 
as  retailers  are  concerned,  because  the 
distributers  fail  to  secure  a  suitable  re- 
turn for  the  style  changes  which  now 
disturb  their  stocks.  Many  use  fixed 
prices,  pity  the  customer  when  he  does 
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not  pity  himself,  and  hesitate  to  stand 
up  for  style  prices  on  style  stocks.  How- 
ever, the  National  Boot  and  Shoe  Manu- 
facturers' Association  and  the  National 
Shoe  Retailers'  Association  now  advise 
the  discontinuance  of  fixed  mark-ups. 

Too  large  a  profit  is,  however,  dan- 
gerous. The  great  concerns  of  to-mor- 
row will  undoubtedly  build  on  small  pro- 
fits, rapid  stock  turns,  and  large  volumes 
which  proportionately  lessen  expenses. 
R.  H.  Macey  &  Company  grew  for  sev- 
eral reasons,  but  one  of  the  most  im- 
portant is  their  reputation  for  taking 
only  a  twenty  per  cent,  mark-up.  Never- 
theless, round-figure  mark-ups  usually 
bring  ruin  in  this  day  of  closely-figured 
operating  costs. 

Consumers  do  not  demand  round-fig- 
ure prices;  they  willingly  pay  a  profit 
on  the  service  they  desire  when  shown 
that  it  costs  the  distributer  money.  The 
customer  gauges  prices  by  the  satisfac- 
tion he  secures,  not  by  the  distributer's 
profits.  All  the  consumer  asks  is 
plainly  marked  prices — he  has  had  them 
for  several  centuries — the  Spectator  for 
November  26,  1712,  says  of  John  Mor- 
ton, a  merchant,  "He  imposes  upon 
himself  a  rule  of  affixing  the  value  of 
each  piece  he  sells,  to  the  piece  itself; 
so  that  the  most  ignorant  servant  or 
child  will  be  as  good  a  buyer  at  his  shop 
as  the  most  skilful  in  the  trade." 
Every'  merchant  is  a  John  Morton  to- 
day as  a  matter  of  course;  but  not  all 
know  costs  plus  mark-downs  by  lines, 
and  not  all  mark-up  more  than  that 
percentage  according  to  the  nature  of 
each  line — still  John  Wanamaker  would 
face  ruin  in  a  day  if  he  did  not. 

The  strength  of  the  consumers'  de- 
mand follows  the  nature  of  the  goods 
in  our  list  of  profit  determining  factors. 
It  is  not  possible  to  consider  any  one  of 
these  factors  'without  regard  to  the 
effect  of  the  others  upon  it.  Demand 
may  not  be  profitable  if  competitors 
supply  it  easily.  As  surely  as  nothing 
sells  without  demand,  the  highest  profits 
occur  when  a  distributer  secures  the 
means  of  satisfying,  almost  exclusively, 
a  portion  of  a  general  demand.  There- 
fore, style  changes  and  novelties  often 
bring  attractive  returns  if  they  touch  a 
strong  demand.  These  facts  explain  the 
attention  successful  distributers  give  to 
locating  fast  selling  lines  and  surround- 
ing them  with  attractive  equipment  or 
service. 

The  fourth,  and  last,  profit  factor  is 
this  intensity  of  competition.  Since  very 
few  distributers  market  monopolies,  they 
find  their  profits  in  part  determined  by 
the  strength  of  the  competition  in  their 
territories.  They  consequently  face  the 
difficulty  of  deciding  between  a  few  long 
profits  and  many  narrow  margins.  The 
entire  make-up  of  their  enterprises  may 
be    affected   by    the   course   they    select. 


Moreover,  since  a  decision  to  propor- 
tionately lessen  expenses  by  expanding 
the  sales  volume  often  falls  short  of  its 
object,  many  make  this  factor  their 
Waterloo. 

Exactly  as  important  as  business 
capacity,  stock  characteristics,  demand 
and  competition — these  four  profit  fac- 
tors— are  sound  accounting  and  mathe- 
matical methods  for  figuring  mark-ups. 
Because  custom  has  attempted  to  fit- 
elaborate  bookkeeping  practices  to  the 
exceedingly  simple  plus  and  minus  ac- 
counting problems  involved  in  ninety  per 
cent,  of  our  stores,  many  distributers  go 
ahead  blindly. 

Two  types  of  facts — inventory  figures 
and  accurate  costs  of  doing  business — 
are  necessary.  They  can  be  kept  on  sets 
of  cards  without  reference  to  the  tradi- 


tional ledgers,  journals,  cash  books  or 
trial  balances.  Since  simple  cost-finding 
methods  have  been  reserved  for  another 
article,  only  the  value  of  the  results 
secured  are  here  considered. 

It  is  sufficient,  therefore,  now  merely 
to  point  out  that  the  earnest  distributer 
keeps  at  least  figures  which  enable  him 
(1)  to  add  purchases  to  an  inventory 
taken  at  the  beginning  of  a  period;  (2) 
substract  the  stock  on  hand  at  the  end 
of  this  period,  (3)  and  substract  the  re- 
mainder; (4)  in  addition  to  every  cent 
he  has  paid  out  during  the  period,  (5) 
including  a  fair  wage  for  himself  plus 
interest  on  the  money  invested  in  his 
business,  from  his  sales.  This  remainder 
i^  net  profit. 

Once  he  finds  how  easy  it  is  to  get  in 
this  way  some  idea  of  his  net  profits,  the 
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THREE  VIEWPOINTS  ON  PROFITS 


(!)  Determining 


(II)  Figuring 


(III)  Securing 


TImsb  Economic  Factors  Fix  the  Net 
Gain  or  Loss 


Accurate  Costs  of  Doing  Business 
Including  These  Items 


Owner's  Capacity 


Store  Environ™ nt 


Nature  of  the  Goods 


Nwelty  or  Stylo  tines 


Lines  Owned  or  Controtlod 


Consumers'  Demand 


Competition 


"PCONOMISTS  show 
J-J  that  net  profit  is  set 
by  the  business  man's 
ability,  and  the  risk 
against  which  he  pits 
this  capacity,  after  the 
nature  of  the  goods, 
competition's  strength 
and  the  consumer's  de- 
mand have  been  consid- 
ered. This  viewpoint 
on  profit — that  centered 
on  the  economic  factors 
involved — is  charted 
above  in  column  I: 

The  next  column  (II) 
gives  a  graphic  analyz- 
ation  of  a  second  view- 
point on  profits — the  ac- 
counting and  statistical 
problem.  With  the  fig- 
ures here  suggested  reg- 
ularly reported,  there  are 
established  well-planned 
checks  at  two  vital 
points:  the  entrances  or 
exits  for  money  and  for 
goods.     A  sound  net 
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profit  (F)  is  the  remainder  left  after  adding  (A),  (B),  (C) 
and  (D)  together  and  subtracting  from  (E),  when  allowance 
lias  been  made  for  the  stocks  on  hand. 

However,  the  tested  theories  about  net  profits  (Column  I), 
and  the  best  ways  for  figuring  gains  (Column  II),  depend 
almost  entirely  on  the  methods  behind  the  business  (Col- 
umn III).  Exactly  as  accurate  costs  support  right  profit 
calculations,  inventories  support  safe  mark-ups.  Then  the 
careful  business  man  plans  well  for  his  buying  and  divides 
his  stocks  into  definite  lines.  Last  of  all  come  definite  buy- 
ing and  selling  calendars,  supplemented  with  ways  fur  test- 
ing the  stocks.  In  style  lines',  the  first  stocks'  may  be,  by 
special  tags,  "quarantined"  for  a  week  against  being  sold. 
The  recorded  decisions  to  purchase  pick  the  popular  goods. 
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value  of  going  deeper  into  his  business 
becomes  evident.  He  then  discovers 
that  after  all  it  is  not  so  much  of  a  task 
to  follow  the  net  and  gross  profits  on 
each  line;  to  pick  the  slow  and  fast 
movers;  to  apportion  the  overhead  cor- 
rectly, even  by  lines;  to  demonstrate 
how  many  lines  he  can  safely  carry;  to 
establish  the  quickest  way  to  move 
stickers;  to  show  what  form  of  advertis- 
ing brings  him  the  most  money,  and  to 
fix  his  losses  from  bad  debts.  In  short, 
he  pulls  himself,  without  any  trouble 
whatsoever,  away  from  the  greatest 
danger  indicated  by  failure  statistics — 
incompetence. 

Once  he  has  adequate  facts  and  cost 
figures  at  hand,  still  another  difficulty 
confronts  the  distributer — the  actual 
calculation  of  selling  prices.  For  several 
years  those  anxious  to  help  the  retailer 
have  earnestly  admonished:  "Don't  fool 
yourself  by  marking  up  on  the  cost 
price." 

Although  many  merchants  forget  that 
a  percentage  of  the  cost  price  is  smaller 
than  the  same  percentage  of  the  selling 
price,  it  is  absolutely  incorrect  arbi- 
trarily to  state  that  mark-ups  from  cost 
figures  mislead.  It  is  quite  sound  to 
calculate  from  cost  prices  if  all  the  per- 
centages used  relate  to  cost  figures.  As 
a  matter  of  fact,  many  progressive  con- 
cerns maintain  both  cost  and  selling 
price  mark-up  records.  But  most  mer- 
chants, quite  naturally,  think  of  ex- 
penses as  so  much  of  their  sales.  If  ex- 
penses expressed  as  percentages  of  sales 
are  figured  on  costs — smaller  amounts 
than  the  sales,  of  course — mistakes  re- 
sult. To  avoid  this  blunder,  it  is  only 
necessary  to  keep  clearly  in  mind  what 
your  percentages  actually  tie  up  with— 
sales  or  costs.  The  accompanying  table 
shows  the  difference  between  percent- 
ages on  sales  and  costs — marking  up  an 
article  50  per  cent,  of  its  cost  price  is 
exactly  the  same  as  adding  35 1/3  per 
cent,  of  its  selling  price: — 


Selling  Price  Expressed 

Percentages,  as  Fractions. 

50  1-2     1-1 

33  1-3  1-3     1-2 

28  4-7  2-7     2-5 

25  1-4     1-3 

20  1-5     1-4 

12   1-2  1-8     1-7 

10  1-10  1-9 


Corresponding 
Cost  Price 
Percentages. 
100 
50 
40 

33  1-3 
25 

14   2-7 
11   1-9 


Here  is  an  example  to  illustrate  these 
facts.  Suppose  a  merchant  who  finds  it 
costs  him  25  per  cent,  of  his  sales  to  do 
business  and  wants  a  net  profit  equal  to 
10  per  cent,  of  his  sales  desires  to  se- 
cure a  sound  profit  on  an  article  which 
cost  him  $10.  He  knows  that  the  sell- 
ing price  represents  all,  or  100  per  cent. 
of  his  income,  and  since  the  costs  and 
the  profit  amount  to  35  per  cent,  of  this, 
the  cost — in  this  case  $10 — can  be  no- 
thing more  or  less  than  65  per  cent.  If 
$10  are  65  per  cent,  of  the  selling  price 
of    this    particular    article,    then    1    per 


cent,  is  1/65  of  $10,  or  $0.1538.  If 
$0.1538  are  one-hundredth,  then  the  en- 
tire selling  price  is  100  x  $0.1538,  or 
$15.38. 

But  now  consider  that  this  merchant 
records  his  expenses  and  net  profits  as 
percentages  of  the  cost  of  his  stocks. 
He  would  find  them  to  be  53yg  per  cent. 

10  get  his  selling  price  on  the  same  $10 
item  he  would  simply  add  53y§  per  cent, 
to  it  and  get,  as  before,  a  selling  price 
of  $15.38.  But  if — this  is  the  nigger  in 
the  wood  pile  they  talk  so  much  about — 
but  if  he  became  confused,  took  the  35 
per  cent,  selling  price  mark-up  as  a  cost 
percentage,  and  added  only  $3.50,  he 
would  get  a  very  unsound,  ruinous  sell- 
ing price — $13.50.  This  is  the  type  of 
mistake  responsible  for  the  agitation 
about  marking  up  on  the  selling  price — 
quite  evidently,  one  that  is  easily 
avoided. 

^This  confusion  of  profit-figuring  me- 
thods, combined  with  the  variable  nature 
of  the  factors  that  shape  net  returns, 
makes  the  setting  up  of  hard  and  fast 
standards  impossible.  Recently  the 
Philadelphia  grocers  cut  prices  to  a  cer- 
tain trade  class  eight  per  cent. ;  St. 
Louis  retailers  at  once  declared  that 
somebody  had  made  a  disastrous  mis- 
take, since  five  per  cent.,  in  their 
opinion,  measures  the  average  net  gain 
or.  groceries. 

Some  believe  that  a  $2.25  shoe  retailed 
for  $3.50  gives  a  good  value,  still  others 
regularly  market  a  $3  shoe  for  $5.  One 
investigator  reports  finding  that  retail 
distributive  gross  profits  range  from  24 
per  cent,  to  35  per  cent. ;  another  fixes 
upon  from  9V2  per  cent,  to  30  per  cent., 
with  an  average  at  23y2  per  cent. ;  and  a 
third  considers  33 1/3  per  cent,  a  fair 
average  selling  price  mark-up  for  all 
lines,  with  normal  costs  between  22  per 
cent,  and  26  per  cent.,  and  reasonable 
net  gains  over  7  1/3  per  cent.,  but  under 

11  1/3  per  cent. 

Nevetheless,  typical  gross  and  net  pro- 
fits are  valuable,  if  for  no  other  reason 
than  that  they  point  the  fast  turning, 
narrow-margin  lines.  They  fix  just  when 
to  stand  up  for  a  profit.  At  least  they 
show  what  the  other  man  is  doing — 
mighty  helpful  knowledge,  now  that  the 
days  of  big,  easy-going  profits  have 
faded,   never  to  return. 

There  can  be  no  doubt  about  this 
dwindling  of  profits.  In  1899  the  aver- 
age grocer  marked  up  his  stocks  eighteen 
or  twenty  per  cent. ;  to-day  twenty-five 
is  more  usual.  The  By-Products  Coke 
Corporation  of  Chicago  finds  that  rising 
costs,  combined  with  other  conditions, 
cut  its  net  profits  exactly  2.42  per  cent, 
last  year. 

This   article   brings     together    several 

hundred  typical  profits.     Since  the  low 

man     usually     sets    the    market's    price 

within  his  trade  radius,  it  is  well  worth 
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the  time  to  study  these  normal  figures. 
But  a  sufficient  array  of  modifying  re- 
strictions has  been  brought  forward  to 
prevent  their  receiving  consideration  as 
absolute  standards.  System's  investiga- 
tors secured  some  of  these  facts,  trade 
organizations  worked  out  others,  and  a 
few  only  recently  came  before  congres- 
sional committees  handling  legislation 
touching  business.  All  of  the  percent- 
ages refer  to  selling  prices 

Business  is  no  stronger  than  the  weak- 
est function — if  these  averages  indicate 
waste  motions  in  distribution,  this  weak- 
ness will  be  felt  all  over  the  land.  Dis- 
tributers already  sense  the  danger — 
dwindling  bank  balances  supply  exceed- 
ingly effective  barometers.  They  first 
of  all  turn  to  costs  of  doing  business- 
find  out  exactly  where  they  stand.  The 
next  precaution  is  to  prune  these  costs 
to  the  lowest  figures  possible — for  cut- 
ting off  a  bit  from  the  expense  total 
means  widening  the  profit  margin.  And 
the  profit  margin  supplies  the  where- 
withal for  keeping  up  with  rising  costs. 

Not  until  all  of  this  is  done  can  a 
business  man  turn  to  consumers  goaded 
to  insistence  by  the  high  cost  of  living 
and  confidently  say:  "The  conditions 
start  beyond  my  control — I  understood 
that  it  was  up  to  me  to  help  myself  out 
first,  and  without  assistance  from  any- 
one, without  being  forced  to  it,  I've 
eliminated  every  false  motion  ,  every 
waste — over  and  above  these  rock-bot- 
tom costs  of  mine  you've  got  to  allow 
me  to  stand  up  for  a  sound  profit." 


NEW  SOLDERING  PROCESS. 

Hardware  and  Metal  had  a  visit  this 
week  from  a  Torontonian  who  has  in- 
vented a  new  process  for  soldering  with- 
out heat.  The  inventor  claims  that  the 
solder  can  be  applied  to  all  pieced  tin- 
ware without  the  aid  of  a  soldering-iron*; 
flux  or  heat.  This  solder  is  in  semi-liquid 
form  and  is  said  to  cost  about  one-half 
the  price  of  ordinary  solder,  at  the  same 
time  eliminating  the  necessity  of  using 
the  tools  now  used  for  soldering  pur- 
poses. The  inventor  also  claims  that 
with  the  new  method  of  soldering  the 
work  can  be  done  in  one-quarter  the 
time  taken  under  the  process  at  present 
in  use.  The  inventor  had  several  sam- 
ples of  work  with  him  to  bear  out  his 
statements.  One  sample  shown  was  a 
small  vessel  made  of  aluminumware  on 
which  the  bottom  was  soldered  by  the 
new  process.  The  inventor  has  not  yet 
attained  for  his  product  the  point  of 
perfection  he  desires,  but  he  feels  sure 
that  the  results  so  far  obtained  are  suf- 
ficient to  demonstrate  that  the  new 
process  when  perfected  will  be  used  to 
a  large  extent  by  manufacturers. 
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The  Little  Things  Count  — One  Small  Detail  That 
Spoiled  a  Window  Display — Small  Details  Count  in 
Everything. 


By    Byron    J.    Morrow. 


IT'S  the  little  things  in  life  that 
count,  said  the  Boss.  I  know  you 
boys  are  just  the  same  as  all  other 
boys  of  your  age,  Your 're  inclined  to 
look  at  the  big  things  and  to  think  the 
small  details  of  no  account.  When  I 
was  twenty-one  I  started  to  work  in 
a  hardware  store  and  I  used  to  dream 
away  hours  every  day.  thinking  of  the 
time  when  I'd  own  the  biggest  whole- 
sale hardware  business  in  Canada.  Such 
little  matters  as  keeping  my  stock  clean 
and  well  sorted  up  didn't  interest  me; 
they  were  too  trival  to  be  worth  any 
time  from  the  future  controller  of  the 
wholesale  hardware  business.  I  left 
small  details  to  small  minds.  One  day 
the  owner  took  me  into  his  inner  office 
and  we  had  a  heart-to-heart  talk.  He 
was  a  ruthless  surgeon  of  personal  fail- 
ings, that  old  boss  of  mine;  and  he  soon 
amputated  my  bump  of  conceit.  I  came 
out  willing  '  to  join  the  ranks  of  the 
small-minded  and  to  hold  my  job  at 
the  cost  of  attending  to  details.  I've 
been  looking  after  the  small  things  ever 
since. 

J.  Pierpont  Morgan  didn't  become  a 
multimillionaire  by  his  skill  in  swinging- 
big  deals  and  amalgamating  trusts  and 
so  forth.  J.  P. 's  wealth  was  due  to 
the  fact  that  in  the  first  place  he  saved 
his  nickels  and  dimes  and  dollars  so  that 
he  piled  up  enough  money  to  get  to  the 
place  where  big  deals  were  possible. 
There  are  hundreds  of  men,  some  right 
here  in  this  town,  who've  got  the  neces- 
sary brains  to  swing  big  deals.  The 
only  thing  that  prevents  them  is  that 
they  haven't  built  themselves  up  to  the 
position  where  they  have  the  connection 
or  the  material  to  get  in  on  the  big 
things. 

The  dollar  bills  that  a  millionaire 
saved  at  the  outset  of  his  career  had 
more  bearing  on  the  building  of  his  for- 
tune than  the  stroke  of  genius  by  which 
he  scooped  in  the  stock  of  a  group  of 
railways. 

Any  dunderhead  can  earn  money;  but 
it  takes  a  wise  man  to  save  it  and  use  it. 

Now  I'll  tell  you  why  I'm  talking 
along  this  strain.     The  other  day  when 


Bob  was  sweeping  out  under  one  of 
those  front  counters  he  brought  out  a 
big  bundle  of  odd  pieces  of  string.  This 
accumulation  came  from  remnants  left 
over  after  tying  up  parcels.  It  had 
gathered  there  in  a  week's  time,  for 
Bob  tells  me  he  had  swept  thoroughly 
before.  That  bundle  of  string  represent- 
ed about  five  cents  in  money  and  I  guess 
the  business  won't  suffer  from  the  loss; 
but  I  certainly  want  to  enter  a  strong 
protest  on  principle.  That  five-cent  loss 
is  equal  to  $2.60  in  a  year.  And  it 
could  be  saved  if  proper  care  were 
exercised. 

The  other  day  we  had  a  display  of 
aluminumware  in  the  store  window.  It 
was  a  beautifully  arranged  display  and 
one  could  see  with  half  an  eye  a  lot  or 
time  had  been  spent  in  getting  it  ready. 
But  there  was  one  detail  that  stuck  out 
from  that  window  like  a  sore  thumb — 
one  mistake  that  spoiled  the  whole  ar- 
rangement. A  large  sauncepan  in  the 
centre  had  a  noticeable  dent  in  it.  "If 
this  new  kind  of  ware  gets  damaged  as 
easy  as  all  that  I'll  stick  to  the  old 
kind,"  would  be  the  comment  of  every 
thrifty  housewife  who  saw  that  window. 

Just  a  small  detail  that;  and  yet  it 
turned  a  boost  for  aluminumware  into 
a  hard  knock. 

No  matter  how  small  a  thing  may  be, 
it  is  always  worth  consideration.  Did 
I  tell  you  once  before  that  I  sold  books 
while  working  my  way  through  school? 
Well,  we  had  one  set  of  books  that  was 
selling  like  wildfire,  and  one  of  the 
salesmen  thought  out  a  way 
of  improving  the  covers.  He 
asked  the  president  to  have 
the  change  made,  and  the 
chief  on  figuring  up  found 
that  the  change  would  only 
cost  one  cent  a  volume  more 
than  the  old  way.  The  sales- 
man was  delighted  when  he 
heard  this.  "One  cent!"  he 
exclaimed.  "Why,  that's 
practically   nothing." 

The  chief  got  out  a  pencil 
and   started   to  figure. 
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"One  cent  a  volume,  thirty  volumes 
to  a  set,  thirty  cents.  Forty  sets  a  day, 
$12.  Six  days  a  week,  $72.  Fifty-two 
weeks  in  the  year,  $3,754." 

"Mr.  ,"  said  the  chief,  hand- 
ing the  memorandum  to  the  salesman, 
"I  don't  know  of  any  easier  way  of 
saving  $3,754  than  by  leaving  the  books 
just  as  they  are." 

One  cent  saved  per  volume  looked  like 
a  small  matter  to  the  salesman.  He 
was  properly  staggered  when  the  presi- 
dent demonstrated  to  him  that  all  the 
coppers  thus  saved  would  amount  to 
nearly  $4,000  in  the  course  of  a  year. 

And  mind  you,  the  lesson  I  am  trying 
to  drive  home  is  not  confined  to  money 
matters.  Not  by  any  means.  Small 
details  count  in  everything.  The  win- 
dow trimmer  who  studies  the  small  de- 
tails originates  the  best  displays;  the 
salesman  who  watches  everything,  and 
studies  every  phase  of  his  work,  sells 
the  most  goods.  Genius  is  a  "capacity 
for  infinite  pains."  Efficiency  is  the 
ability  to  carry  out  your  work  properly 
to  the  last  detail. 


Cloutier  Bros,  have  placed  their  open- 
ing order  for  hardware  to  be  sold  from 
their  general  store  in  Gouveneur,  Sask. 
Gouveneur  is  a  new  townsite  of  the 
C.P.R.,  which  was  sold  on  May  Tth. 
Cloutier  Bros,  have  until  recently  been 
carrying  on  business  in  Notre  Dame 
D'Auvergne.   Sask. 


feelings. 


False  Advertising  Made  Criminal  Offence 

New  Bill  Passed  Third  Reading  in  Commons  That  Follows  Lines 
of  Request  Made  by  Retail  Merchants'  Association. — No  Chance 
of  "  Shoddy  "  Sold  as  "All  Wool  "  and  Escaping  Penal*- 

An  Authorized  Interview  by   Hardware  and   M  etal   Representative  with   E.   M.  Troweru. 


THE  efforts  of  the  Retail  Mer- 
chants' Association  of  Canada 
have  borne  fruit  and  a  False 
Advertising  Act  is  now  upon  the 
statute  book  of  Canada.  Conviction 
may  be  followed  by  a  penalty  of  $200 
and  costs,  or  six  months'  imprison- 
ment. The  first  big  movement  to  secure 
this  was  made  in  February  of  last  year, 
when  a  large  delegation,  representa- 
tive of  the  retail  merchants  of  Canada, 
waited  upon  the  Premier  and  the  Min- 
ister of  Justice  to  urge  the  passage  of 
such  a  measure.  Early  this  session 
again  similar  representations  were  made. 

The  object  of  the  bill  embraces  more 
subjects  of  misrepresentation,  of  course, 
than  what  ordinarily  comes  under  the 
head  of  retail  advertising.  One  of  the 
chief  abuses,  as  the  Minister  explained, 
was  the  advertising  of  land.  Legislation 
had  been  enacted  because  there  appear- 
ed to  have  grown  up  a  widespread  abuse 
in  connection  with  the  advertisement  of 
properties  for  sale.  He  did  not  intend 
to  restrict  a  man's  expression  of  his 
good  opinion  of  his  own  goods,  but  to 
punish  him  for  knowingly  making  a 
false  statement  as  to  value  or  price. 
He  had  had  representations  from  all 
over  the  country,  and  particularly  in 
the  West,  of  a  system  of  deception  in 
advertising  properties  for  sale.  The 
purpose  of  the  bill  was  to  make  the  very 
fact  of  advertising  falsely  an  offence, 
whereas  the  present  law  as  regards  ob- 
taining or  disposing  of  goods  on  false 
pretences  had  reference  rather  to  the 
results  of  such  false  pretences. 
"  The  Best  in  Town." 

A  question  came  up  that  will  natur- 
ally arise  with  all  retailers:  If  a  man 
said  his  shoes  were  "  the  best  in  town," 
might  he  be  liable?  In  so  advertising, 
was  the  Minister's  reply,  the  merchant 
was  giving  expression  only  to  his 
opinion,  but  "  if  he  proclaimed  his 
goods  to  be  all  wool  when  they  were  not, 
he  would  be  misrepresenting  facts  and 
should  be  punished." 

This  distinction  will  serve  to  explain 
the  act  in  a  nutshell.  Indeed,  action  on 
any  other  basis  would  lead  to  endless 
"  expert  "  evidence,  and  probably  would 
make  the  Act  a  laughing-stock.  As  it 
stands,  the  basis  for  prosecution  is  on 
a  question  of  fact  that  can  be  verified. 
Patent  Medicines. 

Some  interesting  inquiries  were  made 
by  members  during  the  discussion  in 
committee  that  throw  sidelights  upon 
the  application  of  the  new  law.     In  re- 


VERY  SATISFACTORY. 

rHE  following  statement 
as  to  the  working  out  of 
the  new  legislation  was 
made  by  E.  M.  Trowern,  sec- 
retary of  the  Retail  Mer- 
chants' Association  of  Can- 
ada. 

"While  it  is  open  to  any- 
one to  prosecute  under  the 
Act  we  will  make  it  our  spe- 
cial business  to  see  that  it  is 
carried  out.  It  is  more  nat- 
ural for  retail  merchants  to 
attend  to  this,  for  they  are 
the  ones,  naturally,  who  real- 
ly know  when  there  has  been 
false  advertising.  If  a  dry 
goods  merchant  finds  a  man 
has  been  misrepresenting 
facts  he  would  notify  the  as- 
sociation and  we  would  at 
once  start  an  investigation. 
If  we  found  his  contention 
was  right  we  would  prosecute. 
Suppose  for  example  a  man 
is  advertising  $30  sxdts  for 
$15,  'guaranteed  all  wool.' 
Under  the  old  Act  if  a  man 
bought  a  suit  that  was  not  'all 
wool'  for  $15,  the  firm  would 
have  the  excuse  that  this  was 
not  the  suit  advertised  and 
would  escape  conviction.  Now 
every  suit  sold  for  $15  would 
have  to  be  'all  wool.'  The 
prosecution  under  the  new 
Act  is  made  to  cover  the  real 
deceptive  intent  of  the  trans- 
action, and  should  prove  very 
satisfactory.  Indeed  the 
whole  Act  is  practically  what 
we  ourselves  urged  on  the 
Government." 


gard  to  patent  medicines,  application  of 
the  law  would  depend  on  whether  or  not 
there  was  a  false  statement  of  fact  in 
the  advertisement. 

The  bill  was  amended  to  include  false 
pictorial  representations  in  real  estate 
advertisements. 

A  danger  point  was  raised  by  the 
member  for  Moose  Jaw,  Sask.,  who 
feared  that  the  law  would  be  employed 
by  persons  who  made  bargains  and  then 
rued  them  to  go  back  upon  such  bar- 
gains by  threats  of  prosecution.  It  was 
pointed  out,  however,  by  the  Minister 
that  this  evil  existed  under  the  present 
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law  and  would  not  be  heightened  by  the 
new  Act. 

Newspapers  Responsible? 

The  question  of  newspaper  responsi- 
bility was  also  introduced  by  Hon.  Frank 
Oliver,  the  veteran  editor  and  proprietor 
of  the  Edmonton  Bulletin — "  veteran," 
it  should  be  added,  in  point  of  years  of 
editing,  not  in  the  actual  total  span  of 
his  life.  To  this  Mr.  Doherty  replied 
that  if  a  false  advertisement  were  pub- 
lished with  the  knowledge  of  any  indi- 
viduals connected  with  the  newspaper, 
such  individuals  would  be  liable  under 
the  Act.  The  Act  was  aimed  rather  at 
the  persons  responsible  for  the  adver- 
tisement,  however. 

The  new  legislation  is  certain  to 
form  the  basis  for  a  lengthy  discussion 
at  the  convention  of  the  Associated  Ad. 
Clubs  of  America  in  Toronto  next 
month,  when  the  question  of  the  Truth 
Emblem  will  be  threshed  out.  Similar 
legislation  is  in  force  in  many  of  the 
states  across  the  border,  and  in  most 
cases  the  prosecutors  are  associations 
of  retail  merchants. 


EXHIBITORS  AT  CONGRESS. 

The  first  Canadian  and  International 
Good  Roads  Congress  was  held  in  Mont- 
real this  week  and  was  largely  attended. 
Many  interesting  addresses  were  heard 
from  prominent  speakers  on  various 
phases  of  the  good  roads  movement.  The 
sessions  were  hold  in  the  Arena,  and  in 
addition  to  the  business  and  social  fea- 
tures there  was  an  exhibition  of  road- 
making  machinery  and  materials,  etc., 
that  was  viewed  with  considerable  inter- 
est. Among  the  exhibitors  were:  The 
Canada  Cement  Co.,  Montreal;  Pedlar 
People,  Ltd.,  Oshawa;  Patterson  Mfg. 
Co.,  Montreal;  Thomas  Davidson,  Mfg. 
Co.,  Montreal;  British-American  Oil  Co., 
Montreal ;  Canada  Ingot  Iron  Culvert 
Co.,  Guelph;  Imperial  Oil  Co.,  Montreal; 
Canadian  Fairbanks-Morse,  Ltd.,  Mont- 
real, and  Canada  Shovel  and  Tool  Co., 
Hamilton,  Ont. 

@ 

NOTE  OF  ALARM. 

Puck. 

Salesman — Here's  an  alarm  clock 
that's  guaranteed  positively  to  make  a 
fellow  jump  out  of  bed. 

Mr.  Tardee — That's  what  they  all  say 
— but  let's  hear  it  ring. 

Salesman — It   doesn't  ring— it  honks. 


Traveling  Salesmen  of   the  Past  and  Present 

A  Merchant  Tells  of  an  Experience  With  Soap  Traveler  Whose 
Persistency  Overcame  His  Good  Judgment  and  Got  Him  Into 
Trouble — Nevertheless  This  Dealer  is  a  Warm  Friend  of  the 
Knight  of  the  Grip. 

Written  for  Hardware  and  Metal  by  "Falcon" 


££  T  'VE  been  in  business  for  nigh  on 
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to  thirty  years  now  and  in  that 
time  I've  seen  some  pretty  raw 
samples  of  travelers,,  but  to  do  justice 
to  the  travelers  in  general,  I  must  say 
that  the  objectionable  ones  wouldn't  be 
over  one  per  cent." 

As  it  was  early  in  the  day  and  cus- 
tomers few,  Mr.  Seymore,  a  tall,  keen 
looking  man,  of  the  quiet  type,  and  pro- 
prietor of  one  of  the  best  general  stores 
in  the  county,  leaned  back  against  the 
fixtures  behind  the  counter.  I  scented  a 
probable  incident  that  must  have  been 
uppermost  in  his  mind  when  he  made  the 
above  remark,  and  asked  him  if  he 
didn't  consider  the  present  day  travel- 
er an  improvement  over  the  older  gen- 
eration.    He  answered: — 

"Yes,  and  No.  Yes,  because  competi- 
tion is  keener  than  a  few  years  ago,  and 
therefore  travelers  have  to  be  more  on 
the  alert  and  clear  headed  when  doing 
business.  Years  back  we  didn't  see  so 
many  travelers  and  we  got  to  know  them 
better.  Our  business  was  bulkier  and 
done  with  only  one-tenth  of  the  accounts 
that  are  necessary  to-day. 

Experience  With  Soap  Traveler. 

"It  is  impossible  to-day  to  put  all 
your  eggs  in  one  basket,  competition  is 
so  keen,  that  we  must  pick  and  choose, 
and  although  to  a  certain  degree,  there 
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'lie  leaned  back  against  the  fixtures  behind  the 

counter." 
.eanou 


is  an  amount  of  sentiment  goes  with  our 
trade,  it  is  far  removed  from  that  of 
the  earlier  days.  When  I  mentioned 
raw  travellers  I  had  in  mind  a  soap 
traveler  that  dropped  in  not  long  ago. 

"He  struck  me  as  one  of  those  sur- 
face men  that  leave  school  or  college 
with  convictions  that  the  world  is  before 
them,  for  them,  and  awaiting  their  bid- 
ding. He  probably  had  this  knowledge 
instilled  in  him  by  mild-eyed  college 
professors,  who  read  from  books  and 
taught  from  theory,  but  never  went  be- 
yond into  practice,  or  he  may  have  come 
in  contact  with  some  of  these  business 
magazines,  who  lay  down  rules  on  'How 
to  approach  a  merchant  when  selling 
goods!'  etc.  Anyway,  whether  he  did 
or  not  he  learned  a  valuable  lesson  be- 
fore I  got  through  with  him.  Only  in 
this  case  the  merchant  approached  him, 
and  not  gently,  either. 

"As  I  started  to  say,  this  man  sold 

soap,  ,  I  think  the  name 

was.  I  bad  about  five  cases  in  my  cella 
at  the  time  and  it  wasn't  selling,  which 
I  told  him.  He  insisted  on  selling  me 
another  five  cases,  which  I,  of  course, 
refused  to  consider.  I  was  very  busy  at 
the  time  and  politely  told  him  that  I 
would  be  glad  to  see  him  next  trip,  as 
I  couldn't  do  business  at  present. 

"I  went  away  then  to  wait  on  a  lady 
and  was  gone  some  time,  but  saw  that  he 
was  still  there.  It  annoyed  me  that  he 
would  have  so  little  tact,  and  I  was 
more  than  surprised  when  he  leaned 
over  the  counter,  as  I  was  making 
change  at  the  register  and  said: — 

"  'I  want  to  send  you  those  five  cases 
in,  as  we  are  going  to  sample  this  town 
and  you  will  need  more  soap.' 

Physical  Suasion  Resorted  to. 

"I  got  hot  then  and  told  him  to  get 
out  of  my  store  and  stay  out,  to  which 
he  insolently  replied,  that  he  would  go 
when  he  was  good  and  ready  and  not  be- 
fore. This  was  too  much  for  any  man, 
so  I  just  swung  the  door  open  and  catch- 
ins-  a  good  grip  on  the  neck  and  seat  of 
his  smart  clothes  gave  him  a  hurried 
exit,  not  improving  his  personal  appear- 
ance as  he  lit.' 

"If  I  Avere  a  traveler  I  would  en- 
deavor to  distinguish  the  difference  be- 
tween talking  too  much  and  too  little. 
There  is  a  happy  medium. 

"I  have  a  great  many  warm  friends 
among'  travelers,  and  I  make  it  a  point 

50 


gave  him  a  hurried  exit,  not  improving 
his  personal  appearance  as  he  lit." 

tc  be  courteous  to  all,  for  I  am  aware  of 
the  fact  that  my  standing  among  travel- 
ers when  they  may  happen  to  mention 
me,  is  a  great  asset  to  my  business. 
Furthermore,  I  am  able  to  get  valuable 
information  from  them  relative  to  my 
business,  little  hints  in  prices,  display 
methods,  best  sellers  at  other  points,  as 
well  as  advertising  ideas.  The  wise 
traveler,  in  my  estimation  is  not  the  ag- 
gressive one  so  much  as  the  suggestive 
one.  A  traveler  who  can  suggest  an 
idea  in  connection  with  his  goods  and 
convince  me  that  what  he  says  is  logical. 
I'll  not  only  buy  his  goods,  but  look  for 
him  again,  as  a  live  salesman  seeing  the 
best  and  the  poorest  stores  through  the 
country  should  accumulate  ideas  and 
methods  that  can  only  be  got  through 
personal  encounter. 

"Well,  here  it  is  ten  o'clock,  I'll  have 
to  quit  this  yarning  and  get  busy.  If 
you'll  tell  me  about  what  time  you  will 
be  opened  up,  Mr.  Allcott  I'll  come  over 
and  see  your  samples.  I'm  getting  rath- 
er low  in  some  lines." 

"About  two  o'clock,  if  that  will  do, 
Mr.  Seymore,  and  I'm  glad  to  have  had 
that  little  talk  with  you.  I  shall  benefit 
by  it  I'm  sure,  for  it  is  not  often  that 
we  hear  the  merchant's  side." 


Letters  to  the  Editor 

These  columns  are  open  to  contributions  upon  any  topic  of  interest  to  the  trade,  it  being  understood 
that  the  views  expressed  are  those  of  the  contributors,  and  do  not  necessarily  imply  editorial  indorse- 
ment. Names  of  contributors  will  be  withheld  if  desired,  but  name  of  writer  must  accompany  corres- 
pondence as  an  evidence  of  good  faith. 


Dresden.  Ont.,  May  15,  '14- 
Editor, 

Hardware  and  Metal, 
Dear  Sir, — Enclosed  please  find  let- 
ter which  I  would  like  you  to  give 
prominent  space  in  your  next  issue. 
Thanking  you  in  advance, 

R.  A.  WELLS. 

Following  is  the  letter: — 
To  My  Fellow  Hardwaremen, — 

While  we  have  a  strong  organiza- 
tion in  the  Retail  Hardware  and 
Stove  Dealers'  Association,  in  which 
I  am  well  pleased,  with  what  we  are 
doing  to  benefit  each  other,  still 
there  are  many  things  we  are  not  do- 
ing, which  I  think  can  be  done. 

Now  my  greatest  complaint  is  this, 
— on  several  occasions  I  have  been 
called  on  to  quote  a  price,  or .  have 
gone  out  to  sell  roofing,  both  metal 
and  prepared,  only  to  find  some  car- 
penter or  mechanic  has  an  agency, 
and  is  selling  the  roof  at  mere  cost, 
simply  to  get  labor,  putting  it  on. 

On  another  occasion  recently,  I 
was  asked  by  a  contractor  for  prices 
on  skylights^  I  wrote  the  Pedlar  Peo- 
ple, Metal  Shingle  &  Siding  Co.,  Gait 
Art  Metal  Co.,  Ltd.,  and  Wheeler  & 
Bain,  in  order  to  have  them  all  cov- 
ered, but  as  I  left  out  the  Metallic 
Roofing  Co.,  I  lost  the  business,  as  he 
bought  direct  from  them. 

I  bought  a  carload  of  roofing  from 
the  Pedlar  People  thinking  I  might 
make  a  little  money  out  of  it, ,  but  I 
guess  I  will  have  to  sell  it  at  a  loss  if 
I  wish  to  get  rid  of  it. 

Now,  we  hardwaremen  can  supply 
all  the  roofing  needed,  and  make  a 
profit,  if  we  could  only  have  protec- 
tion. 

Although  we  deal  with  the  Pedlar 
People,  who  use  us  well,  I  would  not 
uphold  them  interfering  with  my 
fellow  hardwaremen  in  other  places. 
They  all  have  their  customers,  and 
there  will  be  just  as  much  roofing  sold 
if  matters  were  arranged  to  protect 
us. 

I  would  suggest  that  if  a  letter  was 
written  to  each  Manufacturer,  Whole- 
saler or  Jobber,  and  signed  on  behalf 
of  the  Retail  Hardware  &  Stove  Deal- 
ers' Association,  (ivith  their  permis- 
sion) advising  them  not  to  sell  any 


outsiders  whatever,  and  every  mer- 
chant back  it  up,  that  we  might  have 
some  weight  in  the  matter. 

If  we  cannot  do  this,  which  is  one 
of  the  most  important  duties  in  my 
estimation,  we  could  perform,  what 
is  the  use  of  the  Association? 

I  would  like  to  see  this  replied  to, 
either  with  criticism  or  comment,  let- 
ting it  apply  to  amy  line  of  goods  we 
should  have  the  exclusive  agencies 
for. 

We  can  handle  the  business, 
We  need  the  business, 
May  we  have  itf 

R.A.  WELLS, 

Dresden. 

Hardware  and  Metal  is  investigat- 
ing  the  situation  referred  to  in  the 
above  letter  and  will  treat  the  subject 
from  all  angles  in  an  editorial  in  next 
week's  issue. — Editor. 


1596  Queen  St.  E., 

Toronto,  May  15,  19  U. 

Hardware  and  Metal, 

City. 

Dear  Sirs, — I  am  enclosing  cheque 
for  Hardware  and  Metal  subscrip- 
tion. I  have  just  completed  a  very 
successful  year's  business.  I  have 
found  your  magazine  has  been  a  help 
both  from  suggestions  and  enthusi- 
asm. The  market  pages  cannot  be 
over-estimated  as  they  are  exact  and 
complete.  I  wish  you  the  success 
your  magazine  deserves. 

Yours  truly, 
(signed)    Frank  R.  Jackson. 


682  Queen  St.  W.,  Toronto, 

May  15,  1914.. 

Hardivare  and.  Metal, 
City. 

Dear  Sirs, — I  find  entire  satisfac- 
tion with  paper.  Regret  the  fact 
that  I  cannot  devote  more  time  to  its 
pages.  You  certainly  deserve  credit 
for  the  amount  of  useful  information 
given  out  each  week.  One  thing  I 
find  in  regard  to  profits,  almost  im- 
possible to  get  proper  percentage  ow- 
ing to  competitors  who  almost  give 
goods  away. 
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Thanking  you  for  benefits  received 
from  your  paper  and  wishing  you 
every  success,  I  remain, 

Yours  truly, 

(signed)     Jas.  Ivory. 

■ ©-- 


ENLARGING  OTTAWA  STOVE 
PLANT. 

The  Beach  Foundry  Co.,  Winchester, 
as  recently  announced  in  Hardware  and 
Metal,  has  taken  over  the  plant  and 
business  of  the  Butterworth  Foundry  at 
Ottawa.  The  firm  expects  to  begin 
operations  shortly.  The  present  offices 
are  being  rearranged.  A  third  storey 
is  being  added  to  one  building,  a  second 
and  third  storey  to  another.  A  new 
moulding  shop  is  being  erected  and 
equipped  and  much  additional  equip- 
ment is  being  added  to  the  plant.  The 
firm  states  that  the  new  line  will  em- 
body the  best  in  the  Beach  and  Butter- 
worth  range  of  stoves  and  furnaces,  and 
when  the  new  Ottawa  plant  is  completed 
it  will  have  triple  the  former  capacity. 
The  manager,  C.  Sparling,  is  working  out 
a  systematic  arrangement  of  the  factory, 
whereby  the  various  processes  may  be 
carried  through  from  moulding  shop  to 
assembly,  storage  and  shipping  depart- 
ment in  proper  succession  and  with  an 
advantageous  expenditure  of  time  and 
effort.  C.  A.  Connor,  formerly  manager 
of  the  Butterworth  Foundry,  is  being 
retained  on  the  selling  end. 

® 

MANY   INNOVATIONS   IN   NEW 
STORE  OF  PHILBIN  CO. 
(Continued  from  page  39.) 
dreds    of   people,   even    if  they   did   not 
stop,  looked  at  the  name  on  the  window. 
Incidentally  a  number  of  food  choppers 
were   sold   as   a  result  of  the  practical 
demonstration. 

Some  years  ago  in  order  to  get  a 
share  of  the  trade  in  the  adjoining 
municipality  of  Westmount,  a  branch 
store  was  opened  there  and  it  was  a  suc- 
cess almost  from  the  start.  In  the 
branch  store  sporting  goods  are  one  of 
the  big  features  and  within  the  last 
year  or  two  automobile  supplies  have 
taken  a  prominent  place  in  the  store's 
activities,  but  this  can  best  be  dealt 
with  at  another  time.  The  photographs 
shown  on  pages  37  and  38  and  store  plan 
should  help  to  an  understanding  of  what 
the  new  store  is  like. 


Problems  in  Sheet  Metal  Work 


By    E.    Bronson. 


AMONG  the  many  and  varied  arti- 
cles made  in  the  tinshop  are  drip- 
ping or  bake  pans  and  ash  pans 
similar  to  those  shown  in  the  accompany- 
ing drawings.  As  articles  of  this  nature 
are  of  such  a  simple  thing  to  draw  out 
patterns  for,  they  are  seldom  or  ever 
run  over  for  practice.  Still,  however,  we 
submit  them  in  the  hope  that  even  if  well 
known,  they  may  possibly  be  brought  to 
the  attention  of  the  boys  or  improvers 
to  whom  they  will  be  helpful. 

In  the  pan  shown  in  Fig.  1  we  have 
what  is  generally  known  as  a  dripping 
pan  or  bake  pan.  The  particular  idea  or 
point  to  keep  in  view  in  making  a  pan 
of  this  nature  is  that  the  corners  are 
lapped  or  folded  in  such  a  way,  that  even 
though  nearly  full  of  any  hot  liquid,  they 
will  not  leak. 

To  construct  pattern  it  is  necessary 
first  to  lay  out  an  end  and  side  view  of  at 
least  one  corner  of  the  pan  in  order  to  get 
the  slant  height  of  sides  and  ends.  As  is 
well  known,  the  end  view  gives  the  cor- 
rect measurement  of  sides  and  the  side- 
view  the  correct  measurement  of  ends. 
In  Fig.  1  let  A,  B,  C,  D  be  end  view7  of 


pan,  and  E,  F,  G,  H,  side  view.  Draw  a 
square  or  oblong  equal  in  width  and 
length  to  C-D  and  G-H  continuing  lines 
out  some  distance  or  at  least  equal  to 
depth  of  sides  and  ends  of  pan  from  the 
ends  O-M  and  P-N  mark  out  a  distance 
equal  to  the  slant  height  of  pan  as  shown 
in  side  view  by  E-G  and  F-N,  and  from 
O-P  and  M-N  on  sides  mark  out  side  as 
shown  by  A-C  and  B-D  in  end  view. 
From  the  point  where  the  dotted  lines 
from  P-0  and  M-N  meet  line  R-S  and 
T-V  mark  out  the  difference  in  width  be- 
tween top  and  bottom  of  pan,  as  shown  by 
X  in  end  view,  connect  points  R-S  and 
T-V.  From  the  points  where  lines  car- 
ried from  O-M  and  P.M.  meet  lines  K-L, 
mark  out  the  difference  in  length  between 
top  and  bottom  of  pan  as  shown  by  Z  in 
side  view,  connect  points  K  and  L  to 
O-P-M  and  N.  This  concludes  the  pan 
itself,  there  still  remains  the  lap  on  the 
end.  Repeat  instructions  from  here  when 
developing  Fig.  2. 

As  the  four  corners  are  all  the  same 
we  will  only  deal  with  one.  Connect 
points  V  and  L  with  line,  and  from  its 
centre,  I,  as  shown  draw  a  line  from  bot- 


tom corner  N,  carrying  it  out  an  inch  or 
so,  with  point  of  compasses  at  N  as  a  cen- 
tre and  N  to  I  as  a  radius,  strike  an  arc 
on  end  of  pattern,  Avith  V  as  a  centre  and 
V-I  as  radius  strike  an  arc  cutting  one 
struck  from  point  N.  Connect  N  and  V 
to  this  point,  by  carrying  line  from  N  on 
until  it  meets  top  of  pattern,  the  distance 
from  N  to  top  of  pattern  is  the  length 
required  on  line  N-I.  Connect  V  and  L 
to  this  point  and  it  will  make  lap  on  cor- 
ner of  right  size  to  finish  even  with  top  of 
pan. 

No  allowance  is  made  in  this  pattern 
as  this  is  fixed  by  the  size  of  wire  used  in 
making  pan. 

The  method  of  getting  pattern  of  cor- 
ner, can  be  done  with  square  by  placing 
square  along  lines  N-I-V  and  noting  dis- 
stanee  from  N  to  1  and  I  to  V,  then  plac- 
ing square  on  opposite  side  of  line  N-V 
and  mark  along  edge  of  square,  the  point 
of  square  will  meet  same  point  as  the 
two  arcs  in  previous  method,  then  with 
rule  or  square,  measure  the  extra  distance 
required  and  place  on  line  N-I.  Thus 
getting  same  results. 


New  Goods  Offered  Canadian  Hardwaremen 


THE    MARHOFF    LEVEL    WINDING 
REEL. 

The  Marhoff  Level  Winding  Reel  is 
manufactured  by  the  William  Shakes- 
peare Jr.,  Company,  of  Kalamazoo, 
Michigan,  U.S.A.,  and  is  now  being  of- 
fered to  the  Canadian  trade. 

The  features  of  the  reel  are  said  to 
assure  good  results  in  casting,  owing  to 
the  line  being  evenly  and  smoothly  laid 
on  the  spool,  in  winding,  by  a  line  guide, 
which  is  automatically  propelled  back 
and  forth.  The  reel  is  also  equipped 
with  a  combination  click  and  drag, 
which  is  operated  by  a  milled  thumb 
wheel,  and  can  be  set  to  seven  different 
,iP...rees  0f  resistance  for  controlling  the 
spool. 

The  head-box  is  made  of  hard-rubber 
inlaid  with  metal,  and  all  exposed  parts 
are  heavily  nickel  plated.  The  reel  is 
absolutely  quiet  and  smooth-running, 
and  the  frame  is  very  staunch  and  rigid, 
while  the  end  thrust  of  the  spool  journal 
is  supported  by  perfectly  adjusted  spool- 
journal  caps,  fitted  with  genuine  im- 
ported carnelian  agate  jewels. 

Owing  to   the     results     accomplished, 


Marhoff  Reel. 

this  reel  has  been  barred  from  all  turna- 
ment  casting.  It  is  especially  adapted 
for  moonlight  fishing,  as  it  requires  no 
attention  in  winding,  and  also  proves 
most  valuable  when  an  angler  loses  his 
head  in  a  battle  to  land  a  game  fish. 

In   design,  finish   and   workmanship 
it  is  of  a  high  order. 


' '  UNIVERSAL  ' '     HOT     WATER 
BOTTLES  AND  LUNCH  BOXES. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn.,  have  added  to  their  line  the  new 
"Universal"  aluminum  hot  water  bot- 
tles and  the  new  "Universal"  lunch 
boxes. 

The  "Universal  "  lunch  boxes  are  said 
to  solve  the  problem  of  the  noonday 
meal,  for  the  man,  woman  or  child  who 
has  to  eat  luncheon   away  from   home. 

One  of  the  most  important  features 
of  the  lunch  box  is  the  "  Universal  " 
vacuum  bottle  and   drinking  cup.      'Ihe 


bottle  has  a  capacity  of  one  pint,  and 
is  warranted  to  keep  the  contents  hot 
for  '24  hours  or  cold  for  72  hours. 

The  bottle  is  made  of  glass,  highly 
silvered  with  a  heavy  tin  guard,  to  which 
the  cup  cover  can  be  quickly  and  firmly 
attached.      This   cover,   stamped    from   a 


Universal  Lunch  Boxes. 

single  piece  of  tin,  is  fitted  with  folding 
handles  and  makes  a  drinking  cup  of 
ample  size.  When  it  is  locked  on  the 
bottle  it  holds  the  cork  tightly  in  place 
and  prevents  leakage. 

One  of  the  new  features  of  the  "  Uni- 
versal ' '  lunch  box  is  the  metal  spring 
bottle  container.  This  fits  securely  into 
the  case  and  in  turn  firmly  holds  the 
vacuum  bottle.  By  this  method  any 
sudden  jar  is  readily  taken  up  by  the 
base  of  the  container.  The  spring  can 
be  easily  removed  for  the  purpose  of 
cleaning,  and,  all  the  parts  being  metal, 
will  last  indefinitely.  The  sanitary  ad- 
vantages of  this  construction  are  at  once 
apparent,  as  there  is  no  cloth  or  card- 
board packing  to  become  wet  and 
mouldy.  A  metal  rack  securely  holds 
bottle  and  case  in  the  lunch  box. 


Universal  Hot   Water  Bottle. 

The  food  drawer,  when  closed,  is  held 
securely  in  place  by  an  automatic  spring 
catch,  making  a  strap  or  other  additional 
locking  device  unnecessary. 
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Another  improvement  which  appears 
only  in  the  Nos.  20  and  320  lunch  boxes 
is  the  addition  of  two  aluminum  trays, 
each  4%  inches  square  by  1%  inches 
deep,  which  are  placed  in  the  bottom 
of  the  box. 

The  lunch  boxes  are  made  in  tan 
finish,  with  brass  trimmings.  :ind  in 
black   finish   with   nickeled   trimmings. 

The  new  "Universal"  aluminum  hot 
water  bottle  stands  vertically  on  any 
fiat  surface,  and  does  not  have  to  be 
held  while  being  filled  with  hot  water. 

The  neck  is  of  such  ample  diameter 
that  it  can  be  filled  quickly,  easily  and 
without  spilling.  The  cap  or  stopper, 
which,  on  account  of  its  long-  thread, 
prevents  any  possibility  of  leakage,  can 
be  readily  loosened  by  the  ring  or  by  the 
large  slot  in  the  top. 

A  bag  or  cloth  covering  is  furnished 
with  each  bottle.  This  bag  is  made  of 
durable  flannel  or  cotton  felt,  light  blue 
in  color,  and  entirely  covering  the  bottle,, 
thus  protecting  the  body  from  the  ex- 
treme heat  and  contact  with  the  metal. 

The  aluminum,  owing  to  the  nature 
of  the  metal,  keeps  the  water  hot  for  a 
longer  period  of  time  than  was  possible 
with  the  old  method  of  using  a  rubber 
bag. 

The  bottle  is  made  from  one  piece  of 
non-rustable  metal  without  seams,  and 
the  company  claims  that  it  will  last  in- 
definitely. The  aluminum  is  highly 
polished,  does  not  tarnish  and  can  be 
readilv  sterilized. 


Western   Notes. 

J.  T.  Macdonald,  Calgary,  whose  store 
on  8th  Ave.  was  demolished  to  make 
room  for  a  new  post  office,  has  moved 
into  a  fine  store  in  the  Elna  Block, 
almost  opposite.  On  Friday,  May  15r 
there  was  a  fire  in  the  offices  of  a  film 
company  in  the  same  building,  which 
for  a  while  threatened  to  destroy  the 
block. 

J.  H.  Bodel,  manager  of  the  hard- 
ware department  in  the  Hudson 's  Bay 
Co. 's  store  at  Calgary,  has  just  returned 
from  a  three  months'  trip  to  Great  Brit- 
ain, France,  Germany  and  Austria. 
While  abroad,  he  visited  Leipsic  Fair, 
and  many  British  and  German  factories 
manufacturing  hardware  and  toys.  Mr. 
Bodel,  who  was  appointed  manager  of 
this  department  when  this  company 
commenced  to  handle  hardware  in  Cal- 
gary, was  for  seven  years  wiA  Lewis 
Bros.,  Montreal,  and  spent  a  year  with 
Goodwin's.  Limited,  Montreal,  before  go- 
ing to  Calgarv. 


Current  News  of  the  Hardware  Trade 


Sarnia  Man   Elected. 

Oscar  B.  Mueller,  of  the  Mueller  Brass 
Works,  Sarnia,  Ont.,  was  elected  presi- 
dent of  the  American  Waterworks  As- 
sociation, at  the  Philadelphia  con- 
vention. 

Hardwareman  President. 

Preston,  Ont. — A.  R.  Bernhardt  has 
been  elected  president  of  the  local 
branch  of  the  Retail  Merchants'  As- 
sociation. 

Obituary. 

Collingwood,  Ont. — The  death  occur- 
red here  of  Wm.  Hamilton,  who  was  en- 
gaged in  the  tinsmithing  trade  with  his 
brother  on   Collingwood   street. 

President  Winnipeg  Board  of  Trade. 

M.  F.  Christie,  secretary-treasurer 
the  G.  F.  Stephens  Co.,  has  been  elected 
president  of  the  Winnipeg  Board  of 
Trade,  which  for  some  years  past  has 
been  doing  prominent  work  regarding 
western  freight  rates.  Mr.  Christie  is 
well  qualified  for  the  position.  He  has 
always  taken  a  deep  interest  in  the 
western  freights  question,  and  has  made 
a  careful  study  of  the  subject. 

New  Hardware  Manufacturing  Firm. 

Oshawa,  Ont. — The  Vanstone-Reade 
Manufacturing  Co.,  Toronto,  has  pur- 
chased the  Stacey  Bros,  factory  from 
Stacey  Bros.,  Ltd.  Tne  new  firm  will 
manufacture  steel  locks,  bolts,  hinges, 
and  shelf  hardware.  It  is  expected  that 
the  new  plant  will  commence  operations 
about  July  1.  Mr.  Reade  was  formerly 
associated  with  the  Kennedy  Hardware 
Co.,  Toronto,  and  Mr.  Vanstone  was  a 
manufacturers'  agent  in  the  same  city. 

Westerner  for  Bisley. 

Alexander  Martin,  president  of  Alex. 
Martin  Sporting  Goods  Co.,  Ltd.,  Cal- 
gary and  Edmonton,  is  going  with  the 
Canadian  Bisley  team  to  England  in 
July.  This  will  be  his  third  trip  with 
them.  Mr.  Martin  won  the  prize  this 
year  for  an  aggregate  of  Rockcliffe 
shooting  combined  with  the  Indoor  Rifle 
League.  Fred  R.  Martin,  a  brother,  also 
does  considerable  shooting,  and  attend- 
ed Bisley  for  18  years  before  coming  to 
Canada.  Both  take  an  active  interest 
in  trap  shooting. 

Vice-President  Manitoba  C.  M.   A. 

W.  S.  Fallis,  of  the  Sherwin-Williams 
Co.,  of  Canada,  Ltd.,  was  unanimously 
.elected  provincial  vice-president  of  the 
Manitoba      branch      of      the    Canadian 


Manufacturers'  Association  at  the  an- 
nual meeting  of  that  body  held  recently. 

W.  L.  Heiliwell,  of  the  Gurney  North- 
west Foundry  Co.,  was  elected  as  a  mem- 
ber of  the  executive  committee.  The 
annual  report  of  the  retiring  chairman, 
W.  S.  Fallis  was  read  by  him  and  was 
a  comprehensive  resume  of  the  work  ac- 
complished during  the  past  year  by  the 
Manitoba  branch  of  the  association. 
One  of  the  matters  referred  to  in  the 
report  was  western  freight  rates  re- 
garding which  Mr.  Fallis  said : — 

"Though  a  reduction  of  the  freight 
rates  was  obtained  through  the  railway 
commission,  yet  it  is  felt  that  Western 
Canada   still   suffers  from  an  inequality 


T.   A.   GAETZ,    Red   Deer,   Alta. 

Who    was    elected    President    of    the    Alberta 

Retail    Merchants'    Association    at    the 

annual    convention    in    Calgary. 

with  Eastern  Canada  and  your  branch 
Avill  not  cease  its  efforts  individually  and 
to  co-operate  with  other  bodies  until 
freight  rates  are  obtained  in  Western 
Canada  on  an  equal  basis  with  that  of 
the  East." 

Personals. 

H.  A.  Fisher,  of  the  Reading  Hardware 
Co.,  Reading,  Pa.,  was  in  Montreal  this 
week. 

Jas  Hossack,  of  the  Lufkin  Rule  Co., 
Windsor,  has  just  returned  from  an  ex- 
tensive trip  through  the  West  and  will 
start  out  next  week  on  a  trip  to  the  East 
and  the  Maritime  Provinces. 

A.  E.  Lancaster,  Hudson,  Que. ;  J.  A. 

Moquin,   Eastman ;      J.   B.   Damour,   St. 

Philomene;  Rene  Laberge,  Chateauguay ; 

Geo.  Daoust,  St.  Anne  de  Bellevue ;  A.  A. 
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St.  Arnaud,  St.  Genevieve,  and  P.  Des- 
jardin,  St.  Therese,  were  among  the  out  of 
town  buyers  visiting  Montreal  this  week. 
Ernest  F.  G.  Sinton,  representing 
Henry  Disston  &  Sons,  Ltd.,  Toronto;  C. 
0.  Granstand,  of  Stanley  Rule  and  Level 
Co.,  New  Britain,  Conn. ;  E.  S.  Knox,  of 
New  York  Stamping  Co.,  Brooklyn;  Mr. 
Marks,  of  General  Leather  Goods,  Ltd., 
Toronto ;  and  E.  H.  Day,  of  A.  G.  Baylis 
and  Sons,  Studley,  Warwickshire,  Eng., 
have  been  calling  on  the  trade  in  Mont- 
real. 

New  Firms. 

Regina,  Sask. — The  Motor  Supplies, 
Ltd.,   has  started  business. 

McTaggart,  Sask.— The  Rogers  Hard- 
ware Co.  has  started  business. 

Montreal,  Que. — Villaneourt  &  Bas- 
tion are  opening  a  plumbing  business. 

New  Firms  in  West. 

Soloman  Kravitz,  formerly  clerk  with 
Sector  Bros.,  Luseland,  has  bought  out 
the  bankrupt  stock  of  Winkler  Bros.,  at 
Luseland,  Sask.,  and  has  already  added 
considerable  to  this  stock. 

Spalding  &  Toepper  is  the  name  of  a 
new  hardware  firm  just  opening  up  in 
Kerriemuir,  Alta.  Both  Mr.  Spalding 
and  Mr.  Toepper  have  for  some  time 
been  acting  as  clerks,  in  the  hardware 
store  of  Methias  McBrien.  Castor,  Alta. 
Kerriemuir  is  a  new  C.P.R.  town. 

Fire  Losses. 

Calgary,  Alta. — S.  B.  Ramsay,  dealer 
in  wallpaper  and  paints,  Has  recently 
suffered  a   loss  by  fire. 

Business  Changes. 

Pense,  Sask. — H.  McGillivray  has  suc- 
ceeded to  the  hardware  business  of  B.  L. 
Van  Slyck. 

Roland,  Man. — The  hardware  business 
of  J.  E.  Buch  &  Son  has  been  sold  to 
Mr.   Horn. 

Hawkeston,  Ont. — R.  G.  Kendall  has 
disposed  of  his  hardware  business  to 
Erson  Kendall. 

Saskatoon,  Sask. — It  is  reported  that 
the  stock  of  the  Westhaven  Hardware 
Co.,  Ltd.,  has  been  sold. 

Toronto,  Ont. — Jas.  Atkinson  has  pur- 
chased the  hardware  and  crockery  busi- 
ness of  Geo.  E.  Membery. 

Leamington,  Ont. — R.  Lenden.  hard- 
ware merchant,  has  purchased  the  stock 
of  the  Ontario  Hardware  Co. 

Scollard,  Sask. — The  hardware  stock 
and  fixtures  of  the  estate  of  C.  M. 
Thompson  has  been  sold  to  J.  H.  Duck- 
worth. 
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The  Art  of  Commercial  Enameling 


HARDWARE  and  Metal  recently 
received  an  inquiry  from  a  hard- 
ware clerk  asking  for  information 
regarding  th«  enameling  of  cooking- 
ware  and  other  articles. 

The  accompanying  article,  giving  the 
desired  information,  is  an  abstract  of  a 
paper  contributed  to  the  American  So- 
ciety of  Mechanical  Engineers  by  Ray- 
mond F.  Nauler. 

In  the  preparation  of  enamels  the 
purity  of  the  raw  materials  to  be  com- 
pounded must  be  certain,  and  in  the 
cases  where  materials  can  vary  in 
strength  the  actual  analysis  of  the  sub- 
stance must  be  known  to  assure  proper 
results.  In  many  cases  the  secret  of  an 
enamel  lies  in  its  formula  and  so  the 
compounding  of  the  batches  is  very  care- 
fully guarded,  only  a  person  of  responsi- 
bility having  charge  of  weighing  the  in- 
gredients. 

The  various  materials  are  generally 
kept  in  bins  which  are  numbered,  the 
person  in  charge  of  the  mixing  having 
the  formula  stated  in  terms  of  these 
numbers.  The  properly  weighed  batch 
is  thoroughly  mixed,  this  being  accom- 
plished either  by  shoveling  carefully  on 
a  specially  prepared  floor,  or  my  me- 
chanical mixing  by  means  of  a  rotating 
agitator. 

The  product  of  the  mixing  room  is 
taken  to  the  smelter  in  which  the  various 
ingredients  are  fused  together  in  the 
form  of  a  mass  having  the  character- 
istics of  glass.  The  furnace  in  which 
this  operation  takes  place  is  a  special 
reverbatory  furnace  similar  to  that  used 
in  the  puddling  process  in  the  manufac- 
ture of  wrought  iron. 

The  coal  is  placed  on  a  grate  at  the 
front  end  of  the  furnace  and  the  burn- 
ing gases  pass  over  the  bridge  wall, 
strike  the  roof  and  are  deflected  against 
the  batch.  The  fluxing  materials  then 
melt   down,  and,  as  the  heating  is  con- 


tinued, dissolve  the  refractory  constitu- 
ents. 

If  the  batch  is  properly  stirred  and 
the  temperature  of  the  furnace  carefully 
regulated,  the  product  of  this  operation 
is  a  clear,  transparent  glass  containing 
no  particles  of  unfused  material.  When 
a  test  of  the  fusion  comes  up  to  this 
standard  the  furnace  is  tapped  and  as 
the  liquid  glass  flows  into  a  tank  of  cold 
water  it  is  broken  up  by  the  chilling  ac- 
tion of  the  water,  the  result  being  a 
thorough  granulation  of  the  product. 
The  material  thus  prepared  is  known  as 
"frit." 

The  next  step  in  the  preparation  of 
the  enamel  involves  grinding  the  frit  to 
a  fineness  at  which  it  can  be  applied  to 
the  surface  of  the  metal.  The  mill  here 
used  is  the  ordinary  pebble  mill  lined 
with  porcelain  brick  and  containing  very 
hard  flint  pebbles.  In  the  cast  iron  in- 
dustry two  general  processes  are  used, 
the  dry  and  the  wet ;  in  sheet  metal  work 
only  the  wet.  In  the  first  case  the  frit 
is  ground  dry,  the  pulverized  enamel  be- 
ing sprinkled  on  the  hot  cast-iron  piece. 
In  the  wet  process  a  certain  percentage 
of  pure  white  clay  is  placed  in  the  mill 
with  the  frit  and  a  certain  definite 
amount  of  distilled  water.  When  certain 
grades  of  enamel  are  to  be  manufactured 
various  compounds  are  also  added  here 
to  aid  in  producing  desired  colors,, 
gloss,  and  opacity.  An  instance  of  this 
is  the  addition  of  tin  oxide  in  the  mill 
in  the  production  of  white  cooking 
utensil  enamels. 

The  fineness  to  which  the  enamel  is 
ground  depends  upon  the  particular  use 
to  which  it  is  to  be  put,  manner  of  ap- 
plication, and  other  factors.  In  the  wet 
process  the  essential  feature  is  that  it 
be  fine  enough  to  remain  suspended  in 
the  water  assisted  by  the  clay  and  the 
so-called  "vehicles"  mentioned  below. 

Before  applying  the  enamel  to  the 
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metallic  surface  it  is  prepared  by  a  pro- 
cess known  as  ''setting  up."  This  in- 
volves the  addition  of  certain  chemicals 
to  the  enamel  as  taken  from  the  mill,  the 
function  of  this  addition  being  to  assist 
the  clay  in  holding  the  enamel  particles 
in  suspension.  Substances  so  added  are 
termed  "vehicles."  At  this  stage  the 
enamel  must  be  diluted  with  distilled 
water  to  the  proper  consistency  for  ap- 
plication to  the  metal. 

In  applying  the  enamel  to  the  metallic 
surface  three  general  methods  are  in 
use:  The  first,  applicable  to  small  pieces 
only,  is  known  as  "dipping,"  the  piece 
being  dipped  into  the  enamel,  the  excess 
of  which  is  shaken  off,  leaving  a  thin 
inn  ting  on  the  metal.  The  second, 
method,  known  as  "slushing,''  involves, 
pouring  the  prepared  enamel  over  the 
surface  and  allowing  it  to  drain.  The 
third  method,  which  is  the  principal  one 
used  on  larger  apparatus,  invdves  spray- 
ing the  finely  ground  enamel  on  the  me- 
tallic surface  by  means  of  the  com- 
pressed air  atomizer. 

The  first  type  of  furnaces  in  use  is 
known  as  the  muffle. furnace  and  involves 
the  use  of  a  large  fire-clay  oven  exter- 
nally heated  by  means  of  coal,  gas,  or 
other  fuel.  The  apparatus  to  be  fired  is 
placed  on  suitable  supports  in  this 
muffle.  The  other  type  of  furnace  is 
known  as  the  direct  type  of  furnace,  in 
which  the  heat  from  the  fire  is  taken'  up 
by  the  walls  of  the  firing  chamber  and 
radiated  to  the  apparatus  placed  within 
the  chamber  on  suitable  racks. 

In  a  furnace  for  firing  smaller  ware 
the  charging  mechanism  is  a  fairly 
simple  matter,  it  being  necessary  merely 
to  place  the  material  in  the  furnace  by 
means  of  a  small  fork  operated  by  hand 
or  mechanically.  But  in  the  manufac- 
ture of  engineering  apparatus  where  a 
single  piece  may  weigh  3,000  to  4,000-' 
(Continued  on  page  58.) 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

With  the  advent  of  fine  weather  the  demand  for  hardware  and 
paints  has  been  stimulated  and  retailers  are  now  very  busy  selling 
spring  and  summer  goods.  The  metal  situation  remains  practically 
unchanged  with  only  a  limited  amount  of  business  passing.  Nails 
have  advanced  in  price  at  Toronto,  Hamilton  and  London.  There  is 
a  scarcity  of  turpentine  at  Toronto.  Copper  rivets  and  burrs  have 
also  changed  in  price.  An  improvement  is  reported  in  the  demand 
for  building  materials.  Paints  and  varnishes  are  moving  rapidly  and 
retailers  throughout  the  country  are  well  pleased  with  the  improve- 
ment in  business  since  the  advent  of  warm  weather. 


MONTREAL. 

MONTREAL,  May  20.— Business 
has  been  decidedly  better  lately, 
with  both  jobbers  and  retailers, 
due  no  doubt,  in  a  large  measure  to  the 
more  seasonable  weather  that  has  pre- 
vailed. The  "Clean-Up"  campaign  is  on 
this  week  and  the  dealers  report  that  it 
has  helped  their  sales  of  cleaning  uten- 
sils, scouring  and  polishing  goods  to  an 
appreciable  extent.  Many  timely  window 
displays  have  been  made  and  a  majority 
of  the  dealers  have  also  arranged  goods 
inside  the  store  in  a  prominent  position 
that  suggest  themselves  as  suitable  for 
the  clean-up  week.  Judging  from  the 
first  few  days  the  movement  has  been  a 
pronounced  success  in  Montreal  and  it 
will,  no  doubt,  be  made  an  annual  fea- 
ture. 

Spring  Goods  in  Big  Demand. 

There  has  been  a  noticeable  increase 
in  the  amount  of  business  in  seasonable 
lines  during  the  last  week  or  two.  Re- 
peat orders  are  coming  in  daily  for  such 
lines  as  hammocks,  baseball  goods,  wire 
cloth,  fly  screens,  ice  freezers,  garden 
hose  and  sprinklers,  lawn  mowers  and 
rollers,  etc.  While  these  goods  were  late 
in  getting  started  they  appear  now  to  be 
making  up  for  the  lost  time. 

Fishing  Tackle. 

A  good  deal  of  business  is  being  done 
in  fishing  tackle  at  the  present  time.  This 
line,  like  many  others,  was  held  back  by 
unseasonable  weather,  many  of  the  lakes 
and  rivers  not  being  free  of  ice  until  late. 
There  has  been  a  good  movement  of  all 
kinds  of  tackle  during  the  last  couple  of 
weeks. 

Builders'  Hardware. 

Owing  to  the  large  amount  of  construc- 
tion work  going  on,  especially  in  the  sub- 
urban districts,  there  has  been  a  good  de- 
mand for  builders'  hardware.  This  has 
been  the  case  for  several  weeks  and  the 
business  shows  no  immediate  signs  of 
d lopping  off. 


Rope,  Twine,  Etc. 

Since  the  opening  of  navigation  there 
has  been  more  interest  in  all  lines  of  rope, 
and  sales  have  been  quite  generous. 
Prices  have  been  maintained  and  are  as 
follows:  Pure  Manila,  15c;  British 
Manila,  lie;  African  hemp,  lie;  sisal, 
10y2c;  double  lath  yarn,  10%  c;  single 
lath  yarn,  9%c.  For  binder  twine  the 
prices  are: — Best  Manila,  650  feet  to 
pound,  13y2c;  Manila,  600  ft.,  lie;  stand- 
ard Manila,  550  ft.,  9%c;  standard,  500 
ft.,  9%c. 

Nails  and  Screws. 

Though  there  has  been  some  talk  of  a 
hew  price  for  nails,  nothing  has  ma- 
terialized yet.  The  tendency  seem?,  to  be 
for  an  advance.  The  present  price  is  $2.20 
base  for  steel  wire  nails,  and  $2.60  for 
cut  nails.  Screws  are  still  quoted  with 
the  discounts  as  listed  in  the  current  mar- 
ket quotations  and  no  change  is  antici- 
pated for  a  time  at  least. 

Stoves  and  Ranges. 

The  trade  in  this  department  has  been 
largely  confined  to  oil  stoves  and  heaters 
and  gas  stoves,  though  there  has  also  been 
some  business  done  in  coal  and  wood 
ranges,  principally  for  summer  cottages. 
For  this  latter  purpose  the  lighter  models 
seem  to  be  mostly  desired.  Camp  stoves 
have  also  been  moving  with  the  advent 
of  warmer  weather. 

Metals. 

A  general  weakness  characterizes  [he 
metai  markets  this  week  and  while  there 
have  been  no  actual  changes  in  the  prices 
as  <|iioted  last  week,  the  tendency  is  for 
lower  prices  in  several  lines.  Tin  con- 
tinues to  decline,  with  slight  daily  fluctu- 
ations, in  the  London  market.  The  price 
locally  is  still  quoted  at  41  to  4iy2,  to 
which  point  it  went  last  week.  Antimony 
is  quoted  at  $8.50  in  a  dull  market.  The 
quotation  for  spelter  remains  at  $6  and 
the  market  featureless.  Copper,  which 
dropped  last  week  to  $16  is  still  held  at 
that  figure,  and  the  market  is  weak.  Lead, 
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which  last  week  was  marked  up  to  $5.25  is 
again  back  at  $5  per  hundred  and  pig- 
iron  is  unchanged. 

Lead  and  Lead  Waste  Pipe. 

The  demand  for  lead  and  lead  waste 
pipe  has  been  about  the  average.  The 
market  is  quiet  and  the  price  of  7y2  and 
9  cents  a  pound  with  discounts  of  7y2  per 
cent,  is  still  quoted. 

Bar  Iron. 

The  market  on  bar  iron  is  firm  and  the 
quotation  is  $2  to  $2.05  base,  Montreal. 
Business  is  about  the  average. 


TORONTO. 

TORONTO,  May  21.— The  most  im- 
portant change  during  the  week 
was  the  advance  of  15  cents  per 
keg  in  the  price  of  wire  nails.  The  ad- 
vance was  not  unexpected,  as  reports  in 
Hardware  and  Metal  in  the  issues  of 
April  4,  April  11  indicated  that  wire 
nails  would  advance  as  a  result  of  the 
duty  placed  on  wire  rods  used  in  the 
manufacture  of  nails.  Manufacturers 
claimed  that  they  were  not  making  any 
money  on  nails,  and  quotations  were 
ranging  from  $2  base  and  upwards. 

Advance  in  Nails. 

The  ruling  price  is  now  $2.25  base, 
and  a  further  advance  before  long  would 
not  be  a  surprise  to  those  who  keep 
closely  in  touch  with  the  nail  situation. 
Copper  rivets  and  burrs  have  changed 
in  price,  and  are  now  quoted  by  Toronto 
jobbers  at  35  and  12y2  per  cent. 

Rope,   Twine,   etc. 

Cordage  manufacturers  and  jobbers 
report  that  business  is  as  good  as  could 
be  expected,  and  that  a  very  good  de- 
mand was  caused  by  the  opening  of 
navigation.  One  representative  re- 
ported that  the  business  outlook  was 
splendid,  and  he  was  hopeful  of  a  good 
year's  business.  Toronto  quotations 
are  as  follows : — 

Best  Pure  Manila    15c  lb.  base. 

British    Manila    lie  lb.  base. 

African  Hemp    lie  lb.  base. 

Sisal    Rope    10y2c     base. 

Lath  Yarn.   Single 9%c     lb. 

Lath    Yarn,   Double 10y4c     lb. 

Other  lines  are  shown  in  current  mar- 
ket quotations. 

Binder  twine  prices  are: — 650-ft. 
twine,  I31/2C  lb.;  600-ft.  twine,  lie  lb.; 
550-ft.  twine,  9%v  lb.;  500-ft.  twine, 
9y4c  lb.;  ygc  per  lb.  allowance  on  5  tons 
and  over;  y±c  lb.  allowance  on  10  tons 
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and  over;   delivery  allowed  on   300   lbs. 
and  over. 

Stoves,  etc. 

A  fair  volume  of  business  is  passing 
in  the  stove  line.  The  demand  for  gas 
ranges  and  summer  stoves  of  various 
kinds  is  very  brisk. 

No  price  changes  in  stoves  or  enamel- 
ware  have  been  reported. 

Old    Materials. 
The   following  prices  are  being  paid, 
f.o.b.,  Toronto,  on  old  materials:— 

Tea    lead,    package 2V2  to  3y2c  lb. 

„        „       chest    3c  to  4c  lb. 

Lead  (heavy,  pipe,  etc.) 3c  to  4c  lb. 

Brass,    heavy    8c  to  9c  lb. 

Brass,   light    7c  to  8c  lb. 

Zinc,    heavy    3c  to  4c  lb. 

Copper,    heavy    10c  to  lie  lb. 

Rubbers,  such  as  old  rubber,  booths  and 
shoes,  according  to  trim,  5V2c  to  6y2c 
lb.;  overshoes,  lumbermen's  rubber 
boots,  etc.,  5c  to  6c  lb.;  auto  tires,  etc., 
4V2c  to  5y2c;  bicycle  tires.  2c  to  3c. 
Metals. 
The  metal  markets  are  in  much  the 
same  condition  as  last  week,  with  only 
a  fair  amount  of  business  passing.  The 
following  prices  are  being  quoted  at  To- 
ronto :_Tin,  35V2c  to  39c  lb. ;  lead,  $4.90 
to  $5  per  100  lbs.;  copper,  15c  to  16y2c 
lb.;  antimony,  8%c  to  9c  lb.;  zinc,  5y2c 
to  6c  lb.;  ingot  brass,  red,  13c  to  15c 
lb.;  ingot  brass,  yellow,  12c  to  14c  lb.; 
half-and-half  solder,  24c  to  26c  lb. ;  pat- 
tern aluminum,  22c  to  24c  lb.;  ingot 
aluminum,  18y2c  to  19y2c  lb. ;  acme  solder, 
19V2c  lb.;  easy  wiping  solder,  20y2c  lb.; 
star  extra,  21%c  lb.;  wire  solder,  27c; 
tinkers'  bar  solder,  28c  lb.;  lead  wool, 
8c  lb. 

Bar  Iron. 
No  change  has  taken  place  during  the 
past  week,  and  Toronto  jobbers  are  quot- 
ing bar  iron  at  $2  base,  f.o.b.,  Toronto, 
and  .$1.90  base,  f.o.b.,,  factory. 
Quotations  on  Furs. 
Toronto  fur  dealers  are  quoting  the 
following  prices  for  Ontario  furs: — 
Skunk,  prime,  extra  large,  $1.50  to  $5; 
muskrats,  spring,  extra  large,  65c;  large, 
55c;  medium,  40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50 ;  No.  1,  large, 
85c;  No.  1,  medium,  50c;  bear,  No.  1, 
extra  large,  $22;  No.  1,  large,  $17.50; 
No.  1,  medium,  $13;  No.  1,  small,  $8; 
cubs,  $2  to  $12,  as  to  quality.  Mink, 
No.  1,  extra  large,  $6  to  $8.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium,  $2.25 
to  $5.  Fox,  No.  1,  extra  large,  $8  to 
$12;  No.  1,  large,  $6.50  to  $10;  No.  1, 
medium,  $2.25  to  $5;  No.  1,  small,  $1.75 
tc  $4. 


summer  lines  have  started  to  move  and 
a  very  cheerful  spirit  prevails. 

Changes  in  Prices. 

Wire  nails  are  now  $2.25  base.  Jobbers 
seem  to  think  this  price  will  be  main- 
tained. Copper  rivets  and  burrs  (burrs 
not  exceeding  one-third  weight  of  rivets 
and  burrs  combined)  are  now  quoted,  dis- 
count 35  and  12y2  per  cent. ;  copper 
rivets,  discount  35  and  12y2  per.  cent.; 
copper  burrs,  discount  15  per  cent. 

No  change  has  taken  place  in  quota- 
tions on  screws  and  jobbers  are  quoting 
the  following  prices :  Flat  head,  bright, 
85,  10,  7y2,  10,  10  per  cent. ;  round  head, 
bright,  80,  10,  7y2,  10,  10  per  cent. ;  flat 
head  brass,  75,  10,  7V&,  10  per  cent. ; 
round  head  brass,  70,  10,  7*4,  10  per  cent. 

Paints,  Oils,  Etc. 

With  the  advent  of  fine  weather  there 
has  been  an  improvement  in  the  demand 
for  paints,  oils,  glass,  etc.  Linseed  oil  is 
quoted  as  follows: 

Raw.  Boiled. 

1  to  2  barrels 63c         66c 

3  to  5  barrels 62c         65c 

6  to  9  barrels 61c         64c 

Less  than  1  barrel  add  7  cents  per  gallon. 


Turpentine  quotations  are: 

1  barrel  lots    65c  gallon 

2  to  4  barrels  64c  gallon 

For  less   than    1   barrel    add   7c   gallon. 

The   following  prices   are     quoted     at 
London  on  seasonable  goods : 
Rope. — 

Pure    Manila    15c  base 

British  Manila    lie     " 

African  hemp   lie     ' ' 

Sisal    10y2c     " 

Cotton  rope   25c     ' ' 

Poultry  Netting  Staples. — 

100-lb.  keg $4.50  per  100 

25-lb.  box $4.85  per  100 

10-lb.  box $5.25  per  100 

Fence  staples,  all  sizes,  bright,  $2.55 
keg,  galvanized,  $2.85;  fence  hooks,  gal- 
vanized, $2.85. 


WINNIPEG. 

WINNIPEG,  May  21.— While  busi- 
eould  desire,  there  is  yet  a  con- 
ness  is  not  yet  as  brisk  as  some 
siderable  improvement  noted  in  several 
lines- — this  due  in  a  large  measure  to  the 
improvement   in    the    weather. 

Price  changes  have  been  few.  White 
lead,  however,  was  on  the  15th  advanced 
about   20c.        There   was   no    immediate 


LONDON. 

IONDON,  May  21.— On   account   of 
warm  weather  business  is  very  good 
-"'  here   this   week.     The   retail   mer- 
chants have  all  thev  can  look  after.     All 


—And  after  he 
starts  to  make 

A  GARDEN 


A   little  spading  makes  the  yard  bigger. 
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tause  for  this,  other  than  the  fact  that 
handlers  have  under-estimated  the  cost 
of  marketing  the  product  for  some  time. 
In  other  words,  it  seems  that  dealers 
have  been  getting  an  advantage  in  price, 
to  which,  considering  general  conditions, 
they  were  hardly  entitled. 

Building   Paper   Active. 

The  great  improvement  in  the  weather 
has  done  much  towards  stimulating 
building  work  generally,  and  the  de- 
mand for  the  goods  needed  for  building 
has  advanced  materially.  Nails  have 
been  moving  well.  The  same  is  true  of 
building  paper,  and,  though  the  call  for 
builders'  hardware  is  light  as  yet,  there 
is  good  reason  to  expect  that  this  will 
improve  quite  largely. 

Building  permits  this  year  seem  to  in- 
dicate the  construction  of  very  many 
apartment  houses.  So  evident  is  this, 
indeed,  that  it  is  now  regarded  as  quite 
possible  that  there  will  be  a  dearth  of 
stonemasons  and  bricklayers.  These 
apartment  houses,  of  course,  take  longer 
to  erect  than  ordinary  residences.  The 
large  demand  for  builders'  hardware, 
therefore,  which  they  must  bring  will 
quite  probably  be  late  in  starting. 

Fortunately,  however,  a  number  of 
these  apartment  houses  were  gotten 
under  way  last  fall,  and  are  now  ready 
for  the  installation  of  hardware  and 
plumbing  fixtures. 

Supplementary    Ordering. 

From  the  country  a  good  demand  for 
fencing  is  noted,  and  in  the  city  garden 
and  lawn  tools  are  still  in  big  demand. 
Retailers  whose  stock  was  well-nigh 
cleaned  up  during  the  clean-up,  paint-up 
campaign,  are  now  finding  it  necessary 
tc  place  supplementary  orders. 

By  the  paint  houses  the  clean-up, 
paint-up  campaign  is  being  voted  a  great 
success.  It  has  been  possible  already 
to  trace  a  good  part  of  the  results,  and 
there  is  no  doubt  that  the  demand  for 
paints  was  very  gratifying.  The  call 
for  other  lines,  such  as  garden  tools, 
was  heavy,  but  as  yet  it  has  not  been 
possible  to  compare  this  with  any  de- 
gree of  accuracy  with  the  sales  of  form- 
er years.  It  seems,  however,  that  the  cam- 
paign met  with  almost  greater  success 
than  was  to  be  expected,  and  dealers 
are  almost  certain  to  fall  in  with  this 
movement  even  more  heartily  next  year. 

Movement  in  Heating  Lines. 

In  heating  lines  an  improvement  is 
noted.  Stoves  have  not  been  moving 
exceedingly  well,  though  a  slight  better- 
ment is  reported  here.  Furnaces 
seem  to  be  moving  a  great  deal 
better.  One  Winnipeg  house  re- 
ports having  done  more  business  the 
first  two  weeks  of  May  than  they  did  in 
the  whole  of  March  and  April. 

The  managers  concede,  of  course,  that 


March  and  April  were  slow  months,  but, 
despite  this  find  the  results  in  May  are 
highly  gratifying. 


COMMERCIAL  ENAMELING. 

(Continued  from  page  55.) 
pounds,  it  is  necessary  to  have  a  large 
mechanical  charging  machine. 

The  apparatus  to  which  the  enamel 
has  been  properly  applied  is  plaeed  in 
the  furnace,  which  is  maintained  at  the 
proper  temperature.  This  temperature 
varies  with  the  nature  of  the  enamel, 
and,  in  cases  of  high  silicon  acid-proof 
enamels,  reaches  in  the  neighborhood  of 
2,500  degrees  Fahrenheit.  The  control 
of  the  burning  is  made  possible  by  the 
changes  which  occur  in  appearance  of 
the  enameled  surface  as  fusion  takes 
place. 

At  first  the  fine  particles  of  enamel 
begin  to  fuse  together  and  a  general 
blister  condition  exists,  giving  the  sur- 
face a  very  dull  appearance.  But  as  the 
enamel  matures,  this  dull  appearance 
<4'ives  way  to  a  bright  gloss,  which,  when 
properly  developed  over  the  entire  sur- 
face, is  indication  that  the  piece  should 
be  withdrawn  from  the  furnace.  The 
time  required  to  burn  a  piece  properly 
depends  upon  the  temperature  of  fur- 
nace, thickness  of  metal,  and  nature  of 
enamel. 

In  general,  there  are  two  kinds  of 
enamel,  known  as  ground  coats  and 
cover  coats.  The  former  serves  as  a 
bond  between  the  enamel  and  the  steel, 
and  the  latter  serves  to  build  up  the 
body  of  the  enamel  and  presents  the  fin- 
ished surface. 

In  the  ground  coat,  color  is  no 
object.  The  coat  is  the  one  which  forms 
the  major  part  of  the  enamel,  and,  if 
definite  color,  opacity,  etc.,  are  objects, 
the  necessary  ingredients  for  their  pro- 
duction are  introduced  here.  In  the 
manufacture  of  acid-proof  enamel,  the 
cover  coat  is  essentially  a  high  silicate 
and  must  be  free  from  any  metallic  ox- 
ides, such  as  oxide  of  tin,  lead,  iron,  etc. 

The  piece  to  be  enameled  receives 
one  ground  coat  which  is  burnt  well  into 
the  steel  at  a  high  temperature.  The 
over  coats  may  be  one  or  two  in  number 
for  ordinary  enameling,  but  should  be 
at  least  triple  for  acid-proof  work.  In 
the  production  of  acid-proof  apparatus, 
the  use  of  a  ground  coat  or  cover  coat 
is  now  eliminated,  and  the  same  ma- 
terial, which  in  place  of  being  an  enamel, 
as  commonly  termed,  is  in  reality  a 
boro-silicon  glass  and  without  the  use  of 
any  metallic  oxides  in  its  compounding. 

The  constituents  of  the  frit  used  as  a 
cover  coat  for  "dark  blue"  cooking- 
ware  would  be : 

Per  Cent. 

Silica   (SiO.)    53.5 

Alumina    (A1..0J    9-5 
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Per  Cent. 

Soda   (Na.O)    20.3 

Potash  (KX>)    3.6 

Boric  Oxide  (B,03)   10.2 

Cobalt  Oxide  (CoO)    2.6 

Manganese  Oxide  (MnO.,)   0.3 

The  production  of  a  good  white  enamel 
either  for  cast-iron  or  sheet-steel  work 
may  be  said  to  depend,  at  the  present 
time,  upon  the  use  of  tin  oxide.  Great 
have  been  the  efforts  to  substitute  less 
expensive  substances,  such  as  compounds 
of  antimony  and  lead.  But  an  antimony 
white  which  looks  good  alone  is  plainly 
seen  to  be  off-color  when  compared  with 
a  good  tin  oxide  white. 

There  are  any  number  of  formula?  for 
black  enamels,  but  when  the  results  are 
closely  compared  we  find  that  the  colors 
range  widely  through  brown-blacks, 
blue-blacks,  purple-blacks,  etc.  Certain 
compounds  of  manganese  and  iron  used 
together  give  a  color  approaching  black. 
Other  formulae  call  for  the  combined  use 
of  oxides  of  manganese,  cobalt,  and  cop- 
per. Again,  we  find  oxide  of  nickel 
added  to  the  above  three  oxides. 

A  color  much  seen  in  enamels  is  blue 
and  the  use  of  cobalt  is  very  satisfac- 
tory in  the  production  of  this  color  in 
various  grades  of  intensity.  Manganese 
alone  produces  purples  and  violets,  and 
in  combination  with  cobalt  gives  various 
shades  of  purple-blue. 

Green  enamels  are  chiefly  produced  by 
the  use  of  chromium  oxide  and  copper 
oxide,  while  in  some  eases  a  mixture  of 
copper  and  cobalt  oxide  is  used. 

Reds  of  various  shades  are  produced 
by  the  use  of  red  oxide  of  iron.  In  con- 
nection with  it  we  find  that  tin  oxide 
aids  greatly  in  giving  opacity  and  bring- 
ing out  the  color.  In  the  production  of 
brown  enamels  we  may  use  ferrous  chro- 
mate.  Various  yellows  are  produced  by 
salts  of  cadmium,  chromium,  and  ur- 
anium. 

The  more  delicate  shades  of  rose  and 
purple  are  produced  by  the  use  of  gold 
compounds.  So-called  "pink  rose"  is 
used  in  the  manufacture  of  certain  ar- 
tistic enamels.  Perhaps  the  best  known 
gold  compound  used  in  enamel  coloring 
is  "purple  of  Cassius. "  The  exact 
composition  of  this  product  is  a  ques- 
tion. It  is  made  by  the  combined  use  of 
auric,  stannous,  and  stannic  chlorides. 
The  color  produced  is  also  commonly 
called  "purple  of  Cassius." 


At  a  meeting  of  the  Winnipeg  Board 
of  Trade  on  May  12.  Mr.  James  Ash- 
down  criticised  the  Dominion  Railway 
Board  for  the  decision  they  handed  down 
in  the  Western  freight  rates  case, 
claiming  that  they  were  Easterners,  and 
did  not  have  the  West  at  heart. 
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There's  no  hiding  the  Martin-Senour  advertise- 
ments this  year — they  stand  right  out  in  the  best 
Farm  Papers,  Religious  Publications,  Maga- 
zines, etc.,  all  through  Canada — working  hard 
for  our  dealers.  Write  Montreal  Office  to-day 
for  our  special  new  dealer's  proposition. 

The  A\artin-Senour  Co. 

LIMITED 

PAINTS  &  VARNISHES 
I  MONTREAL         CHICAGO  WINNIPEG         LINCOLN 

TORONTO  HALIFAX 


The  Berry  Brothers  trade-mark  pro- 
tects you  against  selling  inferior  var- 
nishes. It  is  your  customer's  assurance 
that  you  are  selling  him  meritorious 
varnishes.  Every  can  of  Berry  Broth- 
ers' Varnishes  that  goes  over  your 
counter  adds  to  your  reputation  and 
means  lasting  satisfaction  for  your 
customer. 

Back  of  this  trade-mark  is  a  reputation 
of    over    fifty    years    for    high-grade 


varnishes.  This  reputation  helps  you 
to  sell  Berry  Brothers'  Varnishes. 

You  can  push  Berry  Brothers'  Varn- 
ishes, build  up  a  trade  on  them  with  the 
assurance  that  it  is  permanent.  It 
means  that  you  are  backed  by  the  larg- 
est varnish  makers  in  the  world.  The 
demand  for  Berry  Brothers'  Varnishes 
is  sure,  steady  and  reliable. 

Sell  Berry  Brothers'  Varnishes.  Write 
us  for  more  information. 


BERRY  BROTHERS 
/brld's  Largest\£rnish  Makers  VJ 

Established  1858. 

WALKERVILLE,  ONTARIO 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  May  20.— With  the 
"Clean-Up  and  Paint-Up"  cam- 
paign in  full  swing  this  week  the 
paint  dealers  are  all  busy  and  consequent- 
ly happy.  Jobbers  report  that  the  cam- 
paign has  had  the  effect  of  stimulating 
paint  sales  very  materially  and  business 
this  spring  has  been  exceptionally  good. 
Retailers  have  been  featuring  clean-up 
goods  and  utensils  this  week  and  in  the 
majority  of  cases  have  co-operated  with 
the  officials  in  charge  of  the  campaign 
in  every  way  possible.  There  have  been 
no  changes  in  prices  since  last  report,  but 
business  in  all  lines  has  continued  brisk. 

Linseed  Oil. 

The  demand  for  linseed  oil  has  been 
very  good  and  a  eontinuance  of  the  pres- 
ent conditions  is  looked  for.  Prices  have 
not  changed  and  are  quoted  as  follows : 
Raw  Linseed — 

1  to  4  barrels   60c  per  gal. 

5  to  9  barrels   59c  per  gal. 

Boiled  Linseed — 

1  to  4  barrels   63c  per  gal. 

5  to  9  barrels   62c  per  gal. 

Turpentine. 

There  has  been  no  change  as  yet  in  the 
price  of  turpentine,  though  it  has  been 
intimated  that  prices  might  be  shaded  a 
little  later  on.  Stocks  are  low  with  many 
of  the  dealers  at  present,  but  there  will 
probably  be  a  plentiful  supply  very  soon. 
Sales  have  been  satisfactory,  along  with 
j>aints,  and  quotations  are: 

1  barrel   64c  per  gal. 

5  barrels   63c  per  gal. 

Five-gallon  packages,  5  cents  advance ; 
packages  extra ;  terms  net. 

White  Lead. 

White  lead  sales  have  been  about  the 
average  and  the  prices  are  unchanged  at 
$8.05  per  hundred  for  ton  lots,  and  $8.25 
for  less  than  ton  lots. 

Glass  and  Putty. 

There  has  been  no  change  in  the  price 
of  glass  here.  Quotations  are :  Star,  $3.40 
base,  net,  for  country,  and  $3.65  base, 
less  5  per  cent.,  city;  double  diamond,  $5 
base,  net,  for  country,  and  $5.40  base, 
less  5  per  cent,  for  city  dealers.  Plate 
glass  is  subject  to  a  discount  of  40  and  5 
per  cent,  off  list  for  country,  and  50  and 
5  per  cent,  off  list  for  city  dealers.  Heavy 
shipments  of  glass  continue  to  arrive  and 
orders  are  being  filled  by  the  jobbers,  in 
many  instances,  direct  from  the  wharves. 
The  demand  for  putty  is  about  as  usual. 

Gasoline. 

Quotations  on  gasoline  are  the  same  as 
at  last  report.    Business  continues  good, 


both  in  the  city  and  for  country  trade. 
Prices  are  as  follows : 

Barrels,  in  wood 23c  gallon. 

In  steel  and  drums 19V2C     ' ' 

Tank  wagon  (100  gals.)   19c     " 


the  demand  for  ready  mixed  paints 
owing  to  the  improved  weather  condi- 
tions. Retailers  are  now  doing  a  big 
business  in  ready  mixed  paints,  var- 
nishes, etc 


TORONTO. 

TORONTO,  May  21.— The  fine  wea- 
ther of  the  past  week  has  had  a 
splendid  effect  in  stimulating  the 
demand  for  painting  materials.  Re- 
tailers report  that  business  has  picked 
up  splendidly,  and  that  the  demand  for 
paints,  oils,  etc.,  is  brisk.  The  demand 
for  glass  is  only  fair,  and  no  change  has 
taken  place  since  the  decline  noted  last 
week.  There  is  a  scarcity  of  turpentine 
at  Toronto,  and  quotations  are  a  little 
firmer,  although  unchanged. 
Linseed  Oil. 

The    demand    for    linseed    oil    is    not 
heavy    at    present.         No    changes    have 
taken    place    since    the    decline    of   last 
week.     The  ruling  quotations  are: — 
Raw  Linseed  Oil — 

Single    barrels     63c  gallon. 

3   to   5   barrels    62c  gallon. 

6  to  9  barrels   61c  gallon. 

Boiled  Linseed  Oil — 

Single   barrels    66e  gallon. 

3  to  5  barrels    65c  gallon. 

6   to  9  barrels    64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.  Cans  are  charged  at :  5-gal.  cans, 
50  cents  each ;  10-gal.,  75c  each. 
Turpentine. 

The  market  in  naval  stores  is  showing 
strength,  and  prices  are  being  well  main- 
tained. There  is  a  scarcity  of  turpen- 
tine in  Toronto  at  present.  Quotations 
are  as  follows : — 

Kinule  barrels    65c  per  Imp.  gal. 

2   to  4  barrels    65c  per  Imp.  gal. 

5-gallon   lots    72c  per  Imp.  gal. 

White   Lead. 

The  ruling  quotations  in  white  lead 
remain  unchanged.  Less  than  ton  lots 
i°  quoted  at  $8.40  per  100  lbs.;  ton  lots 
at  $8.20  per  100  lbs. 

Glass. 

Glass  is  only  in  fair  demand  at  pres- 
ent. A  discount  of  20  per  cent,  is  be- 
ing quoted  off  the  $4.25  base  for  16  oz. 
and  25  per  cent,  off  the  double  diamond 
list  for  stock  cases.  Cut  sizes  are 
quoted  at  40-10  per  cent. 

Gasoline  and  Benzine. 

The  demand  for  gasoline  is  becoming 
more  active.  Single  barrels  are  quoted 
at  2IV2  cents  per  gallon;  benzine  is 
quoted  at  2OV2  cents  per  gallon  in  single 
barrels. 

Ready  Mixed  Paints. 
There  has  been  a  big  improvement  in 
60 


TURPENTINE  ADVANCED. 

Just  before  going  to  press  Hardware 
and  Metal  was  advised  that  Toronto  quo- 
tations on  turpentine  had  been  advanced 
two  cents  per  gallon. 


TEAM  WORK. 

"Work  together.  Make  every  depart- 
ment of  the  store  work  in  harmony  with 
every  other,  in  short  team  work;  that 
is  what  will  bring  real  success  in  retail- 
ing." 

The  foregoing  is  the  recipe  for  success 
given  by  a  veteran  retail  merchant  who 
has  now  retired  on  the  competency  he 
secured  in  conducting  a  general  store  in 
a  moderate  sized  Northwestern  town. 

The  whole  proposition  was  brought 
forcibly  to  the  writer's  attention  last 
week  when  he  went  into  a  Twin  City 
store  and  found  that  the  clerk  who  wait- 
ed upon  him  knew  practically  nothing 
about  the  goods  the  firm  had  been  adver- 
tising in  the  daily  papers  at  heavy  ex- 
pense. 

There  is  no  excuse  for  this  kind  of 
thing  or  for  anything  but  real  co-opera- 
tion between  the  various  activities  in  the 
store.  Without  such  team  work,  says 
Hardware  Trade,  there  is  sure  to  be 
much  lost  motion  and  in  any  undertaking 
this  is  certain  to  be  expensive. 

A  merchant  can  spend  all  kinds  of 
time  and  money  in  preparing  and  pub- 
lishing the  most  effective  advertising 
possible,  and  then  lose  a  good  part  of 
its  effect  through  careless  or  neglectful 
salesmanship. 

Sales  can  be  large  and  at  good  prices, 
but  if  the  collection  end  of  the  business 
is  not  given  proper  attention,  loss  is  sure 
to  follow.  And  so  it  goes  with  every 
kind  of  store  activity. 

A  store  should  be  like  a  well  designed 
machine,  with  the  gear  wheels  meshing 
properly,  with  all  shafting  well  aligned 
and  the  entire  mechanism  lubricated  with 
the  oil  of  enthusiasm  and  store  spirit. 

There  are  different  ways  of  securing 
this  much-to-be-desired  result.  Among 
them  may  be  classed  the  periodical  meet- 
ing of  all  hands,  when  the  policies  and 
problems  of  the  institution  can  be  dis- 
cussed, plans  laid  and  instructions  given 
as  to  the  work  that  should  be  done  in 
order  to  make  the  most  of  the  money 
spent  for  the  various  kinds  of  publi- 
eity. 

United  you  will  stand,  divided  you  fall. 
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By  adding  Brandram-Henderson  products  to  your  line,  you  at  once  get  a  direct,  personal  interest  in  an  Advertising 
Campaign   costing  thousands  of  dollars. 

It  has  been  devised  and  conducted  to  help  you.  Publicity  pays  when  you  have  the  right  goods  back  of  it,  but  the  cost 
of  a  really  effective  campaign  would  probably  be  staggering  to  an  individual  dealer.  You  can  get  the  benefit  of  the 
Brandram-Henderson  campaign  without  paying  a  cent.  Our  program  includes  all  good  modern  advertising;  poster, 
farm  journal  and  newspaper  work:  indoor  and  outdoor  display;  booklets,  folders,  etc.,  to  reach  the  user — in  short, 
everything   you   need   to   push   sales,   all   prepared   in   your  interest  and   aimed   to   bring   buyers   to   your  store. 

This  we  do  to  HELP  YOU  SELL,  and  you  will  miss  a  great  opportunity  if  you  do  not  include  B-H  goods  in  your  line. 
B-H  goods,  of  course,  are1  known  everywhere.  They  have  an  established  reputation  that  is  in  itself  an  asset  to  the 
dealer  who   handles  them,  and   such   goods,   backed   up   by  effective   advertising,   are   sure   sellers.     Take,   for   example. 

B-H  ENGLISH  PAINT 


This  is  the  paint  made  in 
white  and  tints  with  70% 
Brandram's  B.  B.  Genuine 
White  Lead  and  30%  Pure 
White  Zinc.  Every  painter 
knows  what  this  means — 
every  painter  knows  that 
B-H  "ENGLISH"  when  put 
to  the  test  of  service,  has 
proved  unexcelled  in  endur- 
ance. 


Vigorously  pushed  by  our  ad- 
vertising campaign,  this  and 
other  B-H  products  will  be 
in  greater  demand  during 
1914  than  ever  before.  You 
can  get  your  share  of  the 
profits  by  hitching  your 
wagon  to  B-H  quality  and 
B-H  selling  helps.  Write  us 
and  we'll  gladly  send  you 
full  details. 
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Current  Hardware  and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure. being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,   lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c. ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c. ; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

''Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der. 30  and  10  p.c.;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
47%  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled.  40c:  buck  and  seal,  80c; 
No.  28  ball,  $12  per  100  lbs.;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto.  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 
ANTIMONY. 
Cookson's      or      Hal 

lett's,   per  lb $S  50    $S  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c. 
Gilmour's  auger,  70  p.c. 
Rockford  auger,  50  and  10  p.c 
Gilmour's  car,  47%   p.c. 
Clark's  expansive,  40  p.c. 
Jennings'  Gen  auger,  net  list. 
Tobin    High    Speed    Bits.    50   and 

5  per  cent. 
Tobin   Never  Choke,  50  and  5  p.c. 
AXES. 

Samson    single   bit,    doz....     9  00 
Samson  single  bit,  handled, 

doz 12  50 

Samson    double   bit.    doz....  12  50 
Samson     flooring    axes    No. 

2.    doz 9  00 

Single  bit,   doz fi  75      9  50 

Double    bit    10  50     12  00 

Hunters'   Axes    5  00      fi  00 

"  Boys'  "  Axes   5  75      6  50 

P.onoh    Axes.    Snmson. 

No.  2.  doz.,  net   9  00 

No.  3.  doz.,  net   9  30 

No.  4.  doz.,  net   10  25 

No.  5,  doz.,  net   11  50 

No.  fi.  doz.,  net   12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure.  Hercules, 
White  bronze,  Star  frlctlonless. 
Allumlnoid,  Mogul,  No.  3,  No.  4, 
from  6c  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co- 
Arctic  Metal— XXX  Genuine.  B5o; 
Superior,  50c:  A  Special.  38c;  Hoo 
Hoc,    28c;     "A,"     23c;     "B,"    20c: 


"C,"  lhc;  "D,"  15c;  No.  1,  13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spouner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Iloyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace    leather,    per   side,    85c;    cut 

laces,  95c 
BENZINE. 

Single  barrels,  20%e  gal. 

BOLTS  AND  NUTS. 

Carriage   Bolts    ($1.00)    list,    %in. 

dia.  and  smaller,  65  and  10  p.c. 

Carriage    Bolts    ($1.00)    list,    7-18 

52%  and  12%%. 
Machine  Bolts,     %   in.   dia.     and 

smaller,  35  and  10  p.c. 
Machine  Bolts.   7-16  In.   dia.   and 

larger,  60  p.c. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c. 
Sleigh    Shoe    Bolts,    7-16    In.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c. 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,  60  p.c 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts.  60  and  5  p.c. 
Fancy  Head   Bolts,  50  and  5  p.c 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head     ($3.00 

list),  50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c. 
Nuts.  Square.  4%e  off  list. 
Nuts,   Hexagon.  4%c   ofT  list. 
Stove  Rods,  per  lb.,  5%  to  t>c 
Store  Bolts,  SO  and  7%  p.c. 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge    0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  iron   pipe  size,  1  In. 

base 0  25 

Copper  tubing,  4  cents  extra. 

Ingot,    Red,    lb 0  14     0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff   and    nickel. 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast  Iron  loose  pin,  60  p.c 
Wrought    steel      fast     joint     and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c. 

BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz fi  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30- gallon.    Standard,   $5.00;  extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24.  doz 6  60 

With  rim,  18x28.  doz 7  20 

With  rim,  20x30,  doz 7  SO 

Without  rim,  18x24,  doz.   ..  4  00 

■Without   rim.  18x28.  doz.    ..  4  50 

Without  rim.  20x30.  doz.   ..  5  on 
BOARDS    (Ironing). 

Size   12x60'  Ins..    doz 7  20 


Size   14x60   ins.,   doz 8  40 

Folding,  12x60  ins.,  doz.    ..  16  50 

BOARDS  (Sleeve). 

Basswood,    stationary,    doz.     1  50 

Folding,  per  doz 3  50 

BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net 3  50 

Pony $1  10 

Crown    195 

Dandy    2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee   2  60 

Victor    (Glass)    3  25 

Diamond    King    (Glass)     . .     3  50 
Western   King   (Enamel)    ..     3  50 

Beaver   (Brass)    3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE). 

i     Per  yard. 

10  inches,  7  oz 0  05% 

tO  Inches,  8  oz 0  05V>» 

10  inches,  10  oz 0  06% 

In  100-yard  lots. 
C 
CANS. 

Vlilk   cans  and   palls,  35  p.c. 
Creamery  cans,  35  per  cent. 
Railway  cans,  40  per  cent. 
Hand  delivery  and  creamery  cans, 

35  p.c.    . 
Railway  cans,  40  per  cent. 
Cream    cans,    35    p.c,    with    dome 
top,   15c  extra.     Retinned,   72% 
and   5.      Plain,     72%     and     15. 
Creamery     trimmings,     75    and 
12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans.  Jacketted.) 

1  gal.  jacketted,  per  doz 2  70 

2  gal.  jacketted,  per  doz 3  60 

3  gal.  jacketted,  per  doz 4  20 

5  gal.  jacketted,  per  doz 4  80 

10  gal.  Jacketted,  per  doz. . .  8  40 
CEMENT    AND    FIREBRICK. 
Portland,  per  bbl.,  Deliver- 
ed         1  65 

Less  than  carload  lots  ....  1  85 
Portland,   per  bbl.,   carload 

lots,    f.o.b 1  50 

White  Bros.  English.  2  00  2  05 
"Lafarge"    cement,   in 

wood  3  40 

Fire     brick,     Scotch, 

per  1,000 23  00    28  00 

Fire  brick,  English.  .17  00  2100 
Fire   brick,   American, 

low    23  00    25  00 

Fire  brick,   American, 

high    27  50    31  00 

Fire     clay      (Scotch), 

net  ton    6  50 

Fire  clay   (American), 

net   ton    5  00    10  00 

CEMENT    (FURNACE). 

Wi  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  per  lb...  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,    ROOFING. 

Per  gal. 
Roofing  cement  (in  bhlsK .  0  17 
Cement  (in  5  and  10  gals.)..  0  19 

Cement   (in  2  gals.)    0  25 

Oment   (in  1  gal.)    0  30 

CHALK. 
Carpenters     Colored, 

per   gross   0  65      0  80 

Carpenters  lead   pen- 
cils,   per    gross....     2  40      6  75 

Crayons,  per  gross 0  20 

CHISELS. 

f^ld  chisels,  5x6  In.,  doz 2  20 

F.cvel  edge  1   inch,  doz 2  50 


CHAIN. 

Proof  coil,  per  100  lbs.,  %,  $6; 
5-16,  $5.20;  %,  $4.45;  7-16,  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;   %,  $3.45;  1,  $3.40. 

Stall  fixtures,  35;  trace  chain, 
45;  jackchain,  iron,  50;  jackchain, 
brass,  50;  cow  ties,  40;  halter 
chains,  50  and  5;  tie  outs,  75;  coil 
chain,  50  and  5;  hammock  chains, 
galvanized,  35  and  5. 

12  in.,  doz.  prs 4  65        4  30 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Marys,  40  and'  10  per 
cent.;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%  and  10  p.c. 
CLAMPS. 

Malleable  swivel  head,  4  in.  2  50 
Malleable   adjustable,   4  in.     7  60 

Carpenters,  3  feet   3  60 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac  Vac.  Sweeper  ....  5  50 
Cadillac  Gombina'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,  Model  D..  20  00 
COMPOUND. 

Soclean  Sweeping. 
4%   lb.   size,   2   doz.   in    case, 

case   4  50 

8  lb.  size,  2  doz.  In  case,  cs.  7  20 
17  lb.  size,  1  doz.  in  case,  cs.  6  75 

COPPER. 

Montreal. Toronto. 
Per  100  lbs. 

Casting   ingot    $16  00  $15  50 

Cut     lengths,     round 

bars,  %  to  2  im 27  50 

Plain    sheets,   14   oz., 
14x48  In.,  14x60  in 29  50 

Copper  sheet,  tinned, 
14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  bas» 37  50 

Braziers',    In    sheets, 
6x4   29  50 

CORD    (SASH). 

No.  6  and  No.  7,  lb 0  31% 

No.  S,  No.  9,  No.  10,  No.  12  0  31 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

(CANADA)   PLATES. 

Ordinary,   52   sheets.     2  75      2  85 

All   bright,  52  sheets    3  90      4  00 

Galvanized — 

Apollo  D.  Crown  Corbals 

18x24x52  . .  4  45        4  45        4  60 
60  . .  4  70        4  70        4  85 

20x28x30  . .  8  90        8  90        9  20 

20x28x80  . .  9  40        9  40        9  70 

M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  25 

I   X   X,  14x20  base     9  50 

Raven   and   Murex  Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I   X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  50 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00      7  00 

I  X,  14x20  base 8  25      8  25 

I  X  X.  14x20  base.    9  50      9  50 

"Allaway's   Best"   Standard 
Quality. 

I  C.  14x20  base 4  65 

I  X.  14x20  base 5  65 

I  X  X,  14x20  base 6  6* 

BRIGHT    COKES. 
Bessemer  Steel — 

I  C.  14x20  base 4  50 

20x28.   double  box 9  00 

CHARCOAL   PLATES-TERNE. 
Dean   or  I  G  Grade — 
I    C.    20    x    28,    112 

sheets   7  40 

I  X.  TerneT**- <.•!•.. •«■«».       9  40 
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Do  you  know  how  to  build  up 

A  Profitable  Paint  Business? 


No  doubt  you  will  answer  "By  selling  nothing  but  the  best  on  the 
market  and  satisfying  your  customers";  but,  how  are  you  to 
know  which  is  the  best  paint  on  the  market? 

Over  half  a  century  in  the  paint  business  puts  us  in  a  position  to 
produce  paint  which  we  know,  and  absolutely  guarantee  to  be 
pure;  the  kind  of  paint  which  will  bring  your  customers  back 
for  more,  once  they  have  tried  it. 

R.  C.  Jamieson  &  Company,  Limited 


MONTREAL 


Established    1858 

Owning  and  Operating  P.  D.  Dods  &  Co.,  Ltd. 


VANCOUVER 


New    "NATIONAL"    Appliances,    One    and    Two    Disc 
Hot-Plates  and  Portable  Oven 


The  demand 
for  these  will 
be  large  this 
season,  so 
get  onr  de- 
scriptive lit- 
erature and 
discounts 
now. 


Portable  Oven  works  off  light  socket;  inside  dimensions 
12*A"  wide,  9%"  high,  11"  deep.  Current  consumption, 
165-330-660  Watts.  Supplied  complete  with  three-heat 
switch,  8'   cord   and   attachment   plug,  $20.00. 


Single  Disc  Hot-Plate,  working  surface  10"  x  10". 
Current  consumption,  275-550-1100  Watts.  Sup- 
plied with  three-heat  switch,  $10.00. 


Two-Disc  Hot-Plate,  working  surface  10"  x  20".  Current 
consumption,  275-550-1100  Watts.  Supplied  with  two 
three-heat   switches,  $19.00. 


The  National  Electric  Heating  Company,  Limited 

TORONTO,   CANADA 
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CHARCOAL  TIN'  BOILER 
PLATES. 

Cookley  Grade — 

XX,  14x50,  50  sheet   (boxes) 

XX,  14x50,  50  sheet   (boxes) 

XX,  14x05,  50  sheet  (boxes) 
TINNED    IKON. 
72x30  up   to  24  gauge,  case 

lots    $  8  25 

Less    than    ease,   25c   per   100   lbs. 
72x30  up   to  20   gauge,   case 

lets    8  75 

extra. 
CLEVICES,  7%c  per  lb. 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz. 

Commou  doors,  2  or  3  panel, 

walnut  stained,  4  in.   style  7  20 
Common  doors,  2  or  3  panel, 

grained   only,   4-in.   style.  .   8  40 
DRILLS. 

Bit   Stock   Drills,   00  and   5  p.c. 

Wood    Drills,   35   p.c. 

Straight    Shank    Drills,    50    and 
10   per   cent. 
DUCK. 

Yarmouth   Double   Filled. 

29-inch,  7  oz 0  17% 

29-inch,  8  oz 0  19y2 

20-inch.  10  oz 0  24% 

29-inch.   12  oz 0  29% 

Standard    Single    Filled. 

29-inch,  6  oz 0  12% 

29-inch,  7  oz 0  14 

29-inch,  8  oz 0  15% 

29-inch,  9  oz 0  17% 

29-inch,  10  oz 0  19% 

29-inch,  12  oz O  23% 

29-inch,  15  oz 0  32 

E 
EAVETROUGHS. 
10  inch,   in   10  ft.   lengths...   3  30 
12   inch,   in   10  ft.   lengths...   3  88 

15  inch,   in   10  ft.   lengths...  5  53 
Add  extra   10c   per  100  ft.   O.G. 

Round    Bead    Trough. 
DRIERS. 

Clothes,  4  sides,   16   bars,   fold- 
ing, doz.,  $14. 

F 
FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  00;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65:  plugs,  60  and 
10  p.c. 
FILES   AND    RASPS.        Per  cent. 

Disston's    75 

Great    Western    American...     75 
Kearney   and    Foot,    Arcade     75 

J.    Barton   Smith    Eagle 75 

McClellan   Globe    75 

Black    Diamond    66 

Delta  Files    65 

Nicholson     66% 

Jowett's    (English    list)     ...     27% 
Spear  &  Jackson   (Eng.  list)     35 
FREEZERS,    ICE    CREAM. 

White     Mountain     and     Dana 

Freezers,     less     50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana    Freezers,  Crank    Only. 

1  quart,   each    170 

2  quart,   each    2  00 

3  quart,    each    2  20 

4  quart,   each    2  65 

6   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each   9  35 

Fly-wheels  for  same.  2  qt.,  75c; 

3   qt.,  75c;   4  qt.,   75c :   0  qt..   75c; 

5  qt.,  $1.58;  10  qt..  $1.58:  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt..  $2.63; 
25  qt..  $3.75. 

20  quart,  each    12  80 

25   quart,    each    16  75 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails.    45    p.c. 

English    pattern,    45    per    cent. 

Galvanized    wasbtubs,    45   p  c 
GASOLINE. 

Single   barrels,   21Vo   gal 
GREEN,   PARIS  paris 

C.P.C.     Green 
Green  Berger's 
600-Ib.    casks,    lb...   0  10%     0  17% 
250-Ib.   casks,   lb...   0  16%     0  18 
100-Ib.    drums,    lb..  0  17V.     0  19 
50-lb.   drums,   lb...   0  17%     0  19 
25-lh.    drums,    lb...   0  3734     o  19V, 

1  -lb.    pack,   lb 0  19:V,      0  21V 

50-lb.    drums,    lb 0  17%  0  19 

%-lb.   nack,  lb.    ...  0  21  w,     n  2.1V 

lib.    tins,    lb 0  20%     0  22'4 

%-lb.   tins,  lb 0  24% 

HOYLES    PARIS    GREEN. 
Petroleum  Barrels,  per  lb.  0  10 

Arsenic    Kegs,    per   lb 0  10!/, 

50  lb.   and   100  lb.   Drums, 

per   lb 0  11 V 


25-lb.   Drums,   per   lb 0  11% 

1-lb.  Papers,  per  lb 0  13Vt 

1-lh.    Tins,    per   lb 0  14% 

Terms:—  Net     Cash     30     days. 
GRINDSTONES. 
Over  40  lbs.  and  2  in.  thick. 

per   100  lbs 1  25 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 
Jute  Rope,  %-iu.,  per  gross     8  00 
Jute  Rope,  %-iu.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,    1%-in..    per   doz...     5  20 

Weo   2  45 

HALTERS    (SISAL). 

%-in..  $9.00;  7-16-in.,  $10.20:   Va- 
in., $11.40;   9-10-in..  $13.20;   %-in., 
$15.00. 
HATCHETS. 

Doz. 

Samson    shingle,    No.   1 $13  13 

Samson   shingle.    No.  2    14  20 

Samson    claw,    No.    1    15  10 

Samson    claw,    No.   2    15  70 

HAMMERS. 

Tack,    iron,    doz $  0  35 

Ladies'  claw,  handled,  doz.  0  00 
Adze    eye    nail    hammer,    10 

oz.,    doz 1  25 

Adze  hickory  handle,  lb...  0  25 
Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers     hammers.     10    oz., 

doz 5  50 

Tinners  setting,  %  lb.,  doz.  4  50 
Machinists.  %  lb.,  doz.  ...  3  20 
Sledge.  Canadian,  5  lbs.  and 

over    0  00 

Sledge.    Masons,   5   lbs.    and 

over    0  00 

Sledge,    Napping,    up     to     2 

lbs 0  09 

HINGES. 

Blind,    discount.   50   per   cent. 
HEAVY    TEE    AND    STRAP 
HINGES. 

Strap.     Tee. 

4  in.,   doz.   prs 1  20      1  00 

5  in.,   doz.   prs 1  45       1  15 

0  in.,   doz.   prs 1  55       1  20 

8  in.,   doz.   prs 2  10       1  00 

10  in.,   doz.   prs 3  75      2  00 

Light    T    and     strap,     discount 
65  p.c. 
Screw    hook   and    hinge — 

Under  12  in.,  per  100  lbs..   4  01) 

Over  12   in.,   pex  100   lbs..   3  50 

Crate  hinges  arid  back  flaps, 
65  and  5  per  cent. 

Chest    hinges   and    hinge   hasps. 
05  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5. 
$17.40;  No.  10,  $19.50:  No.  20. 
$9.00:  No.  50,  $21.00;  No.  51,  $9.0(1; 
No.  120,  $17.40. 

Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago    spring    hinges.    15    p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000 1. 
45  p.c. 

Garden  Citv  fire  house  hinges, 
12%  p.c. 

"Chief"   floor   hinge,   50   p.c. 
HIDES. 

Trimmed  hides,  green  0  12  0  13 
Trimmed,   green   and 

partly    cured    0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehide.   with   mane  and 

tail,    up    to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,    35    to    38c    11). 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90: 
No.  1  and  smaller.  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15: 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35: 
No.  1  and  smaller.  $4.60:  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes.  No.  0  to  4,  $5.75: 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25:  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75. 
F.O.B.   Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.50: 
No.  2  and  larger.  $1.25:  "Sharp" 
No.  1  and  smaller.  $1.75:  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,    LAWN. 

Competition     70    5  px>. 

Corrugated,   V>    in.,   ft 0  13% 

Corrugated,    %    in.,   ft 010 

HANGERS.  BARN  &  PARLOR. 
Richards   Wilcox    No.  021 

B.D.   Trollev.   pr 0  v'0 


Richards     Wilcox      No.    117 

P.D.  Hanger,  full  set   ....     2  75 
Stearns     wood     track       Special. 

zenith     9  00 

Atlas,  steel  covered..     5  25       6  60 

Perfect.   No.  .1 8  50 

Perfect,   No.   1%    9  50 

Perfect,   No.  2 10  00 

New  Milo,  flexible 0  00 

Double    strap     hang- 
ers, doz.  sets 0  50 

Standard    jointed 

hangers,    doz.    sets 6  45 

Steel    King    hangers,     .. 

doz.    sets    0  40 

Storm        King       and 

safety    hangers    6  25 

Storm    King    rail 4  25 

Crow  n     4  *5 

Crescent     7  25 

Sovereign     0  50 

Chicago     Friction.       Oscillating 
and   Big  Twin   Hangers,  5  p.c. 
Steel  track.  1  x  3-10  in.  (100 

ft.)     3  25 

Steel  track,  1%  in 4  75 

HANDLES   (WOOD) 

'Second  growth  ash,  fork  and 
shovel    handles,    35   per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,   35   per   cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and    shovel    handles,   50   per   cent. 
Team      whiffltrees     and      neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat    whiffletrees    and    neck- 
yokes,  35  per  cent. 
All   other  ash  goods.  40  p.c. 
Railroad    and    navvy    pick.    35 
per   cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook   handles.  40  per  cent. 

Hickory   cant   hook   handles,   30 
per  cent. 
Doubletrees.   35   per    cent. 
Agricultural.    67%    per    cent. 
HANDLES.      Fork.  45   per   cent. 
HOES.  Grub,    3%-lb..    $4    doz. 

HOOKS    (CONDUCTOR). 
Never-slip.    2    in.,     1%     lbs.. 

per    doz.,    net $0  30 

Never-slip,  3   in.,  3   lbs.,   per 

doz.    net    0  45 

Never-slip,   4   in.,   4   lbs.,   per 

doz.    net    0  00 

Never-slip.  5  in.,  5%  lbs.,  per 

doz.    net    0  SO 

Hinged.   2   in.,   2%    lbs.,     per 

doz.  net   0  50 

Hinged,  3  in.,  3  lbs.,  per  doz. 

net     0  65 

Hinged,  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged.  5  in..  6  lbs.,  per  doz. 

net    1  10 

I 
IRON    AND    STEEL. 

Montreal   Toronto 

Angles    base     2  50      2  50 

Common     bar,     per 

100  lbs 2  15       2  00 

Forged      iron,     per 

100  lbs 2  30       2  35 

Kefined     iron,     per 

100   lbs 2  40      2  40 

Horseshoe  iron,   per 

100    lbs 2  40      2  40 

Mild    steel     2  25       2  20 

Sleigh    shoe    steel.     2  25      2  25 

Domestic     2  30      2  25 

Iron      finish      steel 

(foreign)    2  50      2  50 

Heeled      machinery 

steel    2  75       3  00 

Tire    steel    2  35       

Sheet  cast  steel...  0  15  0  15 
Shoe  calk  steel...  3  10  3  15 
Mining    cast    steel..     0  07%  O  OS 

High    speed     0  65      0  05 

Capita]    tool    steel.     0  50       

Cammell   Laird    0  15 

Black      Diamond 

tool   steel    0  06      0  OS 

Corona    tool    steel..     0  00%    

Silver    tool     steel..     0  12%   

■Cold    Rolled    Shafting. 

9-10    to    11-16   inch 0  00 

%  to  1  7-16  inch 0  0"% 

1  7-16  to  3  inch 0  f5 

Montreal   35.   and   Toronto  30. 
IRONS    (SAD). 
Mrs.   Potts.   No.  55,  polished. 

ner    set     0  78 

Mrs.    Potts.    No.    50.    nickel- 

nlated.   per  set    0  88 

Mrs.    Potts,    handles,    japan- 
ned,   per   gross    9  00 

Sad    irons,    common,    plain..   5  00 
Snd    irons,    common,    plated.   5  50 

Asbestos,    ner    set    1  50 

Princess    Electric,   each 3  00 

Gasoline    Sad    Iron.    each...   3  50 


LADDERS,    ETC. 

(Step   Ladders.) 

Shelf-lock    12c  ft. 

Ontario     16c  ft. 

Faultless     25c  ft. 

Ext ra   Heavy    28c  ft. 

Hercules     23c  ft. 

Decorator    lSe   and  20c  ft. 

Chair    Ladders,    each $2  00 

(  Roped   Extension.) 

20  ft $3  00      42  ft.   .-...$  7  95 

22  ft 3  30      44  ft 8  36 

24  ft 3  60       46  ft 8  71 

26  ft.     ...   3  90      48  ft 9  12 

28  ft 4  20      50  ft 9  50 

30  ft 4  50      52  ft 11  44 

32  ft 4  80      54  ft 11  SS 

34   ft 5  78       56  ft 12  32 

30  ft 6  12       58  ft 12  76 

38  ft 6  46       60  ft 13  20 

40  ft 6  80 

(Common    Extension.) 

20  ft.   each    $2  OCT 

oo  "  2  86 

24  "  3  12 

26  -  3  38 

28  "  3  04 

30  "  3  90 

30  "  4  10 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40     •     "  «  00 

44  "  7  48 

(Common    Single.) 

8    ft.,    each    $0  80 

10   ft.,   each    1  00 

12    ft.,    each    1  20 

14   ft.,    each    1  54 

10    ft.,    each     1  70 

18   ft.,    each 1  90 

20    ft.,    each     2  40 

22    ft.,    each     2  64 

Chair   ladder,   each    2  00 

Common,    plain    5  00 

Shelf-lock     12c  ft. 

Extra    Heavy    25c  fl . 

26  ft 3  90      48  ft 9  12 

30  ft. ....     3  90 

Fruit      picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose,  lc  per 
foot  additional. 
LANTERNS. 

Trulite,    doz 7  00 

Beacon,    doz 1"  00 

Wi-ightlight.    doz 7  00 

No    2  or  4.  plain  cold  blast, 

doz. "00 

Short  globe  pattern,  doz..  7  00 
Japanned  cold  blast,  doz..  7  50 
Brass,    well   japanned,   doz.     9  25 

All   brass,   doz 24  00 

Cold    blast    globes,    doz 0  50 

Prism   globes,   doz 1  20 

LATHS    (METAL). 
26-gauge,  painted  metal  lath. 

per   sq.   yd 0  10 

24-gauge,  painted   metal   lath. 

per    sq.    yd' 0  13 

23-gauge,  painted   metal  lath. 

per  sq.   yd 0  15 

24-gauge.    galv.    metal     lath. 

per    sq.    yd 0  17 

23-gauge,    galv.    metal     lath. 

per  sq.  yd 0  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail).    100 

lbs 5  25         4  90 

Imported    pig,    per  100 

lbs 5  25 

Lead   Wool,  8c  lb. 
Sheets,   2%   lb.   sq.   ft.  750        7  50 
Sheets.  3  lb.  sq.  ft..   6  75        6  75 
Sheets.  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50         0  50 

Cut  sheets,   V.e  per  lb.  extra. 
Cut   sheets    to"  size.   %c   per  lb. 
extra. 
LINES,    PLOUGH. 

Russia   snap,   per   gross 33  00 

Indian    snap,    per   gross....  27  00 

LOCKS. 

Canadian    Peterboro,  50  and    10 
per  cent,  off  list. 
MACHINES     (WASHING). 

New    Ontario    .,  .  . .     41  25 

Round,  re-acting,  per  doz.  81  25 
Square,  re-acting,  per  doz.     77  50 

Dowswell    52  50 

New   Century,   Style  A 101  25 

Ideal    Power    ISO  00 

Velox    180  00 

Daisy     73  25 

Stephenson,    net    72  00 

Puritan    Motor    105  00 

Connor    Ball    Bearing    112  50 

Connor      Gearless       Motor 

Washer    180  00 

Gem     101  25 

T     X     L  121  50 

Winner.  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,   discount. 
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Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We   Can  Help  You 

to  cut  down  this  expense  if  you  co-operate 
with  us  and  use  our  WRAPPING  PAPER. 
We  manufacture  a  complete  line  of  all  lines 
of  high  grade  Wrapping  Papers.  Let  us  quote 
saving  it  means  to  you. 

WRITE  AT  ONCE 


you  prices — then  you  will  realize  what  a 

DO    NOT  DELAY 

ALEX.  McARTHUR  &  CO.,  LTD., 

F.  J.  COX,  Winnipeg,  Agent  for  Building  Paper,  Western  Canada 


82   McGILL  STREET 
MONTREAL 


GLASS 

BENDERS 

TO 

THE 

TRADE 


RED 

SM 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


Iron  Horse  Brand 

Tubs  and  Pails 

Pay  a  Good  Profit 

Tubs — made   with   Sanitary    bottom.      Spe- 
cial   Combination    Drop    and    Stiff    Hook 
Handle,  which  can  be  opened  when  in  use 
and   closed  when   not  in  use. 
Pails,    the    Heavy,   Durable   kind. 
Cans    for    Ashes,    Garbage    and    Kubbish. 

Sold  Exclusively  through  Jobbers 

Rochester  Can  Company 

ROCHESTER,  N.Y. 


RIVETS  -  NAILS  -  WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will  pay  you  to  get  in  touch  with  us.    We  will  give  you  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bite,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The  P.   L.   Robertson   Manufacturing   Co.,   Limited,   Milton.  Ont. 

Toronto  Agents  :  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 
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MALLETS. 

Tinsmiths'    2%     x    5%    in., 

per    doz 1  65 

Carpenters',   round   hickory, 

0   in.,   per   doz 1  95 

Lignum   Vitae,  round,  5  in., 

per    doz 2  40 

Caulking,    No.    S,    oak,    per 

doz 15  00 

MATS. 

Wire    door   mats,   standard, 

16  x  24,  doa 9  00 

MANGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5x7 1  25 

Size  glass,   6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x   10 2  00 

Size  glass,  S  I  12 2  6U 

Size   glass,   10  x   14 3  10 

Size  glass,   II)  x  li 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

MOWERS    (LAWN). 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  33 

Crescent,   doz 1  50 

Tarbox   self-wringing,    doz.     3  15 

Crank   wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 1  35 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in.,  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows:— Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $2S 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $S.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  li 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list:  14  in.,  $15.80  list;  16  in., 
$10.80  list;  18  in.,  $18.90  list;  20 
in..   $20.50   list. 

D.  Maxwell  &  Sons.— 8-inch, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.)  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in..  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50:  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$3.25;  18  in.,  $9;  do..  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-ineI]  high  wheel.  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  In.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  in.,  $12.25;  do.,  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

N 
NAILS. 

Standard  steel  wire  nails, 
Toronto.  $2.10  base;  Montreal, 
$2.20  base. 

Cut  nails  —  Montreal,  $2.60; 
Toronto,  $2.80. 

Miscellaneous    wire    nails,    75%. 

Coopers'   nails,  33  1-3  per  cent. 

Pressed     spikes.     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   box 

No.     3,  1%-inch     $4  10 

No.     4,  1%-inch     3  75 

No.     5,  1  15-10     ' 3  50 

No.     6,  2y2     3  10 

No.     7,  2   5-16    2  90 

No.     8.  2%     ...... 2  75 

No.     9,  2    11-16    2  00 

No.  10.  2%     2  50 

No.  11,  3    1-10    2  45 

No.  12.  3%     2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.   mesh,  60  per  cent.   off. 


NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
1/0-in.  x  22  ga.  x  18-in.,  roll.  4  30 
y,-iu.  x  22  ga.  x  24-in.,  roll.  5  65 
y2-in.  x  22  ga.  x  30-iu.,  roll.  6  90 
%-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-iu.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 
Poultry  netting  staples,  55  p.c. 

o 

OAKUM. 

Best   (American),   per  100 

lbs 7  75 

U.    S.    Navy     (American), 

per    100   lbs 7  25 

Plumbers       (spun),      per 

100-lb.   bales    3  50 

OIL. 

Can.     prime     white 

petrol     0  15 

Koyalite     0  17      0  15% 

I'alacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

I'araflne  0  22      0  20 

XXXX  Machine  ....  0  26%  0  21 
OILERS    (MACHINE). 

Davidson  oilers,  45  per  cent. 

Zinc  and  tin,  45  per  cent. 

Coppered  oilers,  45  per  cent. 

Brass   oilers,   45   per   cent. 

Malleable,  25  per  cent. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to   %  inch.     0  09 
Heavy,   8  ends   to   1-inch.     0  00% 
PAPER.   ETC. 

O.K.  Paper.  No.  1,  per  roll  0  95 
O.K.  Paper,  No.  2,  per  roll  0  70 
Plain    Fibre,    No.    1.    p.    4O0 

ft.    roll    0  50 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll     0  35 

Tarred   Fibre.  No.  1,  400  ft. 

roll     0  62 

Tarred  Fibre,  No.  2,  400  ft.. 

roll     0  43 

'Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry    Cyclone,    15  lbs 0  50 

Plain  Surprise,  per  roll....  0  42 
Resin  sized  Fibre,  per  roll  0  42 
Asbestos     Building      Paper, 

p.    Cwt 3  25 

Heavy     Straw,     plain     and 

tarred,  per  ton    36  00 

Carpet    felt,    per    cwt 2  00 

Tarred     wool     roofing     felt. 

cwt 2  00 

Pitch,     Boston     of    Sydney. 

100    lbs 0  85 

Pitch.  Scotch,  per  100  lbs.  0  85 
Heavy  fibre,  32  ft.   x  00  ft., 

per   100  Wis 2  00 

Liquid        Roofing      Cement, 

bills.,    per    gallon    0  17 

Liquid  tins  cement,  5s  . . . .  0  J9 
Crude  coal  tar,  per  bbl....  4  30 
Refined  coal  tar,  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,   per  lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,   per   lb 0  17 

PAPER.  Per  100  lbs. 

Oiled     waterproof     building 

paper.    600   sq.    ft.    roll 1  00 

400  sq.  ft.  rill 

O.K.  Brand  corded  sheathing  0  !>." 

Sheathing    (Surprise)     0  40 

Blue    R-S    Sheathing 0  12 

Tarred   fibre  No.  1    0  02 

Tarred   fibre   No.  2    0  43 

Dry    fibre    No,    1    0  50 

Dry    fibre    No.    2    0  35 

O.K.    carpet    felt    140 

Per  100  lbs. 

Heavy    dry    straw    1  SO 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,    16   oz 2  60 

Carpet  felt,   20   oz 2  00 

PITCH. 

Pine,  per  bbl.,  f.o.b.  Toronto  4  50 

PIPE. 

Stove,  6  in.,  $8.50;  7  in.,  $9  per 
100   lengths;   elbows,   6   in.,   $1.40; 
7   in.,   $1.64   doz. 
WROUGHT    IRON    PIPE. 
Bnttwelded. 

Size  Black.Galvanized 

M  and  %  inch  . .     2  18  3  OR 

U,    Inch    2  64  3  57 

%   Inch    8  05  4  20 

1   inch   4  51  6  21 

1M    Inch    6  10  8  40 


1%  Inch   7  20        10  04 

2  Inch   9  81         13  61 

2%  Inch   15  80        21  66 

3  inch   20  66        28  31 

3%   inch    2i  84         34  04 

4  inch   2«  43        40  33 

Lapweld. 
2%   inch    16  38        22  23 

3  inch    21  42        29  07 

3%   inch    25  76         34  96 

4  inch    30  52         41  42 

4%   inch    34  29         46  99 

5  inch   39  96         54  76 

6  inch    51  84         71  04 

7  inch    77  35       103  50 

8  inch    93  60       125  30 

9  inch    117  30       156  70 

10  inch    133  90      179  20 

12  inch    372  40      233  20 

PIPE    (LEAD) 

Lead   pipe,   7%c;   7%   p.c.   off. 

Lead    waste    pipe,    9c;    7%    per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium    and    extra    heavy    pipe 
up  to  6-inch.  65  per  cent. 

7  and  8-in.  45  per  cent.  off. 
PIPE     (CONDUCTOR). 

2  Inch.  In  10  foot  lengths 3  45 

3  inch,  In  10  foot  lengths 4  20 

I  Inch,  in  10  foot  lengths 6  53 

5  Inch,  In  10  foot  lengths 7  60 

6  Inch,  In  10  foot  lengths »  25 

POLISH.  Doz. 

O-Cedar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.  bottles   4  00 

O  Cedar,   1-qt.  can    ''0  00 

O-Cedar,    %-gal.   cans    L8  00 

O-Cedar.   1-gal.   cans    24  00 

Liquid    veneer.   4-oz 2  00 

Liquid    veneer,    12-oz 4  00 

Liquid  veneer,  quarts  ....  S  40 
Tandem  metal  polish  paste  6  CO 
Axoline    brass    cleaner.    100 

in   pkee 6  50 

COTTER    PINS. 

Cotter  pins,  90   p.c.   discount. 
CLOTHES    PINS. 
Selected    full    count.  Per  ease. 

5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.   (loose)    ....     0  90 

5  gross,  5-in.   (loose)    1  00 

4  gross,   4-in.    (12   pwgs.    of 

4   doz.   each)    0  SO 

6  gross,   4-in.    (12   pkgs.    of 
each)    1  00 

4  gross,   4   in.    (24   pkgs.   of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount.    50    per    cent. 

Brass,    50   per   cent. 
PLATED    GOODS. 

Holloware,    40%    discount. 

Flatware,     staples,     40    and    5; 
fancy,   10  and   50. 

Hutton's    "Cross    Arrow"    flat- 
ware,   42%    per   cent.     "Singalee" 
and    "Alask"    Nevada    silver   flat- 
ware, 42  per  cent. 
PLANES. 

Wood    bench,   Canadian.   15   per 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers    and    Nippers. 

Button's    genuine,    37%     to    40 
pei   cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %   to   %   inch, 

per   100  lbs 2  40       2  50 

Heads,  per  100  lbs..  2  65  2  75 
Tank  plates.  3-16  inch  2  70  2  SO 
PICKS    (CLAY). 

5  to   6  lbs.,   doz 4  15 

7  lbs.,  doz 4  10 

7  to   S  lbs.,   doz 4  75 

8  lbs.,    doz 5  00 

PLUGS    (METAL). 

Painted      wall      plugs,     per 

1.000    $20  00 

Galv.   wall    plugs,    per   1.000  23  00 


RAZORS. 

Per  doz 

Bolter's    7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  05 

Henckel's     7  50    20  00 

Gillette    Safety,    each 3  75 

Star  Safety   Razor,  33%  per  cent. 

Edelweiss     16  00 

Ever-Read  v.   doz 9  00 

Em    Razors    6  00  to  18  00 

Ern  Junior  Razor   14  50 

REFRIGERATORS. 
Sanderson-Harold,  40  per  cent 
Galvanized,    40    per    cent. 


ROOFING. 

Tarred   felt    (7   oz.)    $2  10 

Tarred  felt  (10  oz.)    2  10 

Tarred  felt   (16  oz.)    2  10 

Per  roll 

2  ply   R.R 0  75 

3  plv   R.R 0  05 

2  ply   R.R.,   complete  in   roll  1  15 

3  ply   R.R.,   complete  in   roll  1  35 

Samson    1-ply,    roll $145 

Samson  2-ply,   roll 190 

Samson   3-ply,    roll 2  30 

Amatlte  roofing,  per  sq....     2  70 
Tarred     210     roofing     felt, 
Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

British  Manila  base   0  11 

African   Hemp   base   0  11 

Sisal   base   0  10% 

Double   lath    yarn    0  10% 

Single  lath  yarn 0  00% 

Russia   deep   sea   line   ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia   tarred   ratline   ...     0  16 

Jute   rope   0  11 

Cotton   rope  3-16  in.  and 
larger    0  26 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  46 

3-ply,   40  ft •  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  60 

6-ply,   40  ft 0  96 

6-ply,    48   ft 1  16 

6-ply,  60  ft    1  46 

6-ply,  72  ft 1  76 

6-ply,  100  ft 2  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  60  and  10  and  10  p.c. 

Copper  rivets,  usual  proportion 
burrs,  30  and  12%  per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

s 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston's   Hand,   10  per   cent. 
Simonds'    Hand.    15    per    cent. 
Shurly  &  Dietrich,  35  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial   Standard,   30  per  cent.: 

Champion   Scales,  50  per  cent. 

Fairbanks  Standard,  30;  Do- 
minion.  50;   Richelieu,   50. 

Net  Prices. 
Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50e  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform.  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb., 
platform.  $22  plus  $1  for  stamp- 
ing; 2000  lb.,  drop  lever,  $26  plus 
$1    for   stamping. 

SCREWS. 

Per  cent. 
Wood.    F.H.,    bright,    85.    10,    7%, 

10,   10   per   cent. 
Wood,    R.H..    bright,    80,    10,    7%, 

10,  10  per  cent. 
O.H.    bright.    80,    10,    7%.    10    p.c. 

10  per  cent,   off  list. 
Wood,    F.H.,   brass.  75  10    7%  10 
Wood,    R.H..   brass.   70  10    7%  10 
Wood,    F.H..   bronze  70  10     5       10 
Wood,   R.H..   bronze  65  10    5       10 

Drive  screws    65  10    5      10 

Set     case    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap    45 

Bench,   wood,    per   doz $5  00 

Bench,    iron,    per    doz 4  25 


HARDWARE"    AND     METAL 


THE 


BLUFF 


IS 


CALLED 


Someone  said  that  their  brand  of  kalsomine  covered  more  surface 
weight  for  weight  than  Muresco.  We  said  it  didn't — and  we 
called  a  show-down.  Do  you  remember  that  offer  we  advertised 
to  forfeit  $100  if  anyone  could  prove  that 


MURESCO 


had  not  as  much  or  more  covering  capacity  than  any  other  kalso- 
mine on  the  market1? 

So  far  there  is  nothing  "stirring"  but  Muresco! 
Shall  we  tell  you  why? 

BENJAMIN    MOORE    &    CO.,    LIMITED 


2-6    Lloyd    St. 


West    Toronto 


kW/////^//////^^^^ 


"SILKSTONE" 


Dry  as  hard  as 
stone  and  as 
smooth  as  silk. 


(COPYRIGHT) 


The    Flat    Wall     Colors    That    Satisfy 
Most  Particular  People 


"Silkstoue"   gives   a   soft,    mat-like   surface   and    dries    without   gloss,    yet    with 

plenty    of   life. 

Can    be   washed   with   castile,   or   any   soap    not   containing   lye,   without   losing 

any   of  its   Beauty. 

Sanitary  and  very  durable.     It  is  more  economical    than    distemper    colors    and 

ran   be  used   where  distemper  cannot. 

Let  "Silkstone"   prove  that  it's  a  business-builder — send  a  trial  order. 

We  want  agents   in  every  unrepresented  district. 

G.  F.  STEPHENS  &  CO.,  Limited 


WINNIPEG,  CANADA 


Branch  at  Calgary,  Alta. 


>////////////////y////^^^^ 


Sell 
Simonds  Saws 
because  they  will 
give  your  customer 
better  service  than  any 
other  make  of  saw.   There  is 
none   better.     They   cut   easy 
and  saw  fast.     Made  of  Sim- 
onds     special      edge  -  holding 
steel.    Each   saw   guaranteed. 
Buy    from    your    jobber,    or 
write  to 

Simonds   Canada   Saw 

Co.,  Limited 

St.  Remi  St.     and  Acorn  Ave. 

Montreal,   Que. 

Vancouver,  or  St.   John,  N.  B. 


HARDWARE    AND    METAL 


SKATES     AND      HOCKEY 
STICKS. 

Roller,   No.   12,  85c  pair. 

Uoller,  No.  22S0,  42c  pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates,  35  per  cent. 

Boker,   hockey,     30c     upwards; 
spring. 

Empire     hockey     sticks,     $3.00. 
$3.50. 

Micmac   and    Rex   sticks,   $4.25, 
$6.25. 

St.  Mary's  Hockey  Sticks,  best 
grades,  $3.40  to  $5.75  dozen. 

Pucks,    net,   $1.50. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SOLDER. 

Montreal  Toronto 
Per.  lb. 

Tinker's    bar,     0  28 

Wire  solder,  lb 0  25%  0  27 

Bar,      half-and-half, 

guaranteed  0  24%  0  24 

WIPING    SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star  Extra    0  22% 

Hoyt's,  strictly   standard,   wip- 
ing, 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs..  6  00  5  50 
SQUARES. 

Disston's,   60  and   10  per  cent. 
Stanley    Try    Squares,    size 

7%,    doz.,    net    $2  85 

SNAPS. 

Harness,    25   per    cent. 

SOLDERING    IRONS. 

Base,   per  lb.,  28  cents. 

SAP    SPOUTS. 

Bronzed     cast     iron      with 

hooks,    per    1,000 6  00 

Eureka,  tinned  steel,  hooks, 

per  1,000   8  00 

STAPLES. 

Poultry   netting,    100   lbs...     6  70 

Bert,   100  lbs.,   No.  14   6  75 

Blinrt,    per    lb 6  12 

Coopers'  staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 
TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  SO  and  10 
p.c;  tinned.  80.  15:  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights.  60:  Swedes 
cut  tacks,  blued  and  tinned,  bulk. 
85  and  5,  in  d'ozens.  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10:  Swedes,  gimp,  blued 
tinned  and  japanned  S2%  ;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10:  clout  nails,  blued  and 
tinned.  65  and  10;  chair  nails,  35 
and  10:  patent  brads.  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
-solid  heads,  in  bulk,  75;  saddle 
nails  in  papers.  10:  saddle  nails. 
in  bulk,  15:  tufting  buttons,  22 
line  in  dozens  only.  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10:  double 
pointed  tacks,  bulk,  55:  clinch 
point  shoe  rivets,  45  and'  10; 
'•heesp  box  tacks.  87%  :  trunk 
tacks.  80  and  20:  strawberry  in>x 
tacks.  80  and  10. 
TAPES. 
Lufkins— 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
A«s  skin.  No.  714.  66  ft.,  rtnz.  3  40 
Linen.  X-.  40-t  66  ft.,  ea...  1  10 
Metallic.  No.  603.  50  ft.,  ea...  1  40 
Rival  steel.  No.  ?63,  50  ft.,  ea.  2  90 
li'<-al     steel.      No.     266,      100 

ft..  MCh    4  90 

Reliable      Jr..      No.     103.     ro 

ft.,    each     2  70 

TOOLS.    HARVEST. 

Samson.    47^.    per   cent. 

Ordinary,    TO    per    cent. 
'""OWFLS. 
D'sstTi's.    10   ii'i-   cent. 
""i,'''ntOMFTKRS. 
T!"   case  and   dairy,  7."   to  7."  and 

10  per  cent. 
TIN.  m   "tre-il.   Toronto. 

Tin.    hit   lb., .  11X,  to    13        35% 
TINNERS'   TRIMMINGS. 

"'«"ou"t     45    per   ' i 

">■'•"     7"1;',    -nd    15    ner    cent. 
Re-tinned,  72'y  and  5  per  cent. 


TRAPS    (STEEL    AND    GAME). 

Xewhouse,   30   per   cent. 

Hawley  &   Norton,  40.  10  &  5  p.c 

Victor,  60  and  5  per  cent. 

Oneida    Jump,   50,    10   and    5   p.c. 
TRAPS    (Rat  and   Mouse).      Doz. 

Gee   Whiz  Mouse,  doz 0  15 

Gee  Whiz  Rat,  doz 0  30 

out   O'   Sight   Mouse  Traps.  0  60 

Out  O'   Sight   Rat  Traps 1  20 

Easy    Set    Mouse  Traps 0  45 

Easy   Set   Rat   Traps 0  05 

Blizzard  Mouse  Traps 0  45 

Blizzard   Rat  Traps   0  95 

Hold-Fast    (formerly    Devil) 

Mouse  Traps    0  25 

Hold -Fast    (formerly    Devil) 

Rat  Traps  0  80 

5-Hole    Tin    Chokers    0  80 

TRESTLES. 

5  ft..  each. $160     14  ft.,  each. $4  20 

8  ft.,  each.  2  00     16  ft.,  each.  4  80 
1 0  ft.,  each .  2  50     18  ft.,  each .  5  40 
12  ft.,  each.  3  00     20ft.,  each.   6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,   per  lb  ,  9%c. 
5  ton   lots,  %e  per  lb.  allowance. 
10  ton   lots,   %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE. 

Wrapping   cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  28% 

Mattress,    No.    64    0  45 

Mattress,    No.   73    0  55 

Mattress,    No.  84    0  60 

Upholsterers*   twine,   No.   64    0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%   in 10  45        9  75 

100    ft.   2   in 8  60        8  70 

100  ft.  2%  In 12  25      11  00 

100   ft.    3    in 13  30       12  70 

100  ft.  3%  in 15  55      15  80 

10*  ft.  4  in 18  80      19  00 

TUBS. 

Samson   Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33,  doz.,  net   16  80 

Common   Galvanized. 

No.  1,   doz 6  83 

No.  2,   doz 7  43 

No.  3.   doz 8  48 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1   and  2 $2  25 

Nests  of  3—1,  2  and  3 1  80 

Nests  of  4—0.  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.   1    8  00 

No.    2    7  50 

No.    3    «  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted   wall   ties,  per  1,000.  5  00 
V 

VALVES,  ETC. 

Ground    work,   65   per   cent. 
Standard    compression    work,    60 

per  cent. 
High-grade     compression      work, 

50  per  cent. 
Cushion   work,  55  per  cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70,   10  p.c,  and  1  and  2  basin 

cocks,  65,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway, 

60  and   5  p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c. 
J.M.T.    Radiator    Valves,   55   p.c; 

Standard.  60:  patent  pick-open- 
ing valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application     to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  40  and  5 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper   pitts,  30  and  5   per  cent. 
Foundry   goods,   hollow   ware,   40 

and  5  p.c. 
WARE.    ENAMELED. 

White  ware.  75  per  cent. 

London  and   Princess.  50  p.c 

Canada.    Diamond,   Premier,   50 
and  10  per  cent. 

I-enrl,     Imperial     and     Colonial 
steel.   60  and   10  per  cent. 

Star  decorated   steel.  33%%. 
33i/2    per    cent. 


Hollow    ware,    tinned    steel,    45 
per  cent.  off. 

Enamelled   street  signs,  50  p.c. 
WARE,    TIN,    PIECED. 

Discount.   35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per   cent. 

6.    10   and    14-qt.    flaring    pails, 
35  per  cent. 

("upper   bottom   tea   kettles  and 
boilers,   35   per   cent. 

Coal   holds,  35  per  cent. 

Boiler    and    tea    kettle    pits,    30 
and   5   per  cent. 
WARE,   STAMPED. 

Plain,   72%    and   15. 

Retinned,   72%    and   5. 

Tinners'   trimmings.  72%   and  5. 
WASHERS. 

Can.  wrought  iron,  45  per  cent. 
WASTE. 

(See  Paint  Markets.) 
WEIGHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs.  2  15 
Sectional,  %  lb.,  per  100  lbs.  2  35 
Solid    3  to  30  lbs.,  per  100       1  50 
WEIGHTS. 
Smarts,  Horse,  3%c  lb. 

WIPERS. 

(See  Paint   Markets) 
WIRE. 

Brass   wire,  50  and  5   per   cent. 
Copper  wire.  50  and  2\/.>  per  cent. 
Annealed   Cut   Hay   Baling   Wire, 
No.    10.   $3.80;    No.    11,    $3.90;    No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 

14.  $4.25;  No.  15,  $4.50;  in  lengths 
6  inches  to  11  inches,  discount 
30  per  cent. ;  other  lengths  20c. 
per  100  lbs.  extra ;  if  eye  or  loop 
on  end  add  25c  per  b.  to  the 
above. 

CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  IS,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  is.  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
COILED  SPRING. 
High  carbon,  No.  9,  $2.40  in  cars. 
FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $S;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34.  $17.  Extra  net.  Tinned 
wire.  Nos.  17-25,  $2;  Nos.  26-31, 
$4:  Nos.  30-34,  $6.  Coppered,  75c; 
oiling.  10c:  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  in 
1-lb.  hanks,  25c;  in  %-lb.  hanks. 
38c;  in  %-lb.  hanks,  50c;  packed 
in  casks  or  cases,  15c;  bagging 
or  papering,  16c. 
GALVANIZED. 

From  stock  f.o.b.  Montreal — 100 
lbs.— Nos.  4  and  5.  $2.80:  6,  7,  8, 
$2.75:  9.  $2.25;  10,  $2.80;  11,  .$2  85; 
12.  $2.40:  13.  $2.55;  14.  $3.15,  in 
car  lots  straight  or  mixed. 
HAY    WIRE    IN   COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  Nt. 

15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH   STEEL   WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra ;  No.  13  gauge.  30c  extra ; 
No.  14  gauge,  40c  extra;  No.  15 
gauge.  55c  extra:  No.  16  gauge, 
70c   extra. 

Extra  net  per  100  lbs.— Oiled 
wire.  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  banks,  75c; 
in  %-lb,  banks.  ~$1. 
WASHERS,    IRON. 

Full   box.  35  per  cent.;   smaller 
lots.  30  ppr  cent. 
WTRE    CLOTH. 

Painted  screen,  in  100-ft.  roils, 
$1.55  per  100  sq.  ft.:  in  50-ft.  rolls. 
$1.i'0    per    100    sq.    ft. 

Rustless     screen     cloth.     7c     sq. 

flint. 

Cut    lengths,    8c    sq.    foot. 
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WIRE    FENCING. 

Galvanized   barb    2  42% 

Galvanized,  plain  twist  ..     2  95 

Car   lots   and   less. 

F.o.b.    Montreal    and    Toronto. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;  1  inch,  $16.S0. 

Black,   1st   grade,   6  strands,   19 
wires.  %,  $5;  1  inch.  $15.10.     Per 
100   feet   f.o.b.   Toronto. 
\t  hungers 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle,    11    inch    54  00 

Trojan,  12  inch  100  OU 

Favorite  511E    57  75 

Unexcelled   1041E   72  06 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E    54  00 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11    in 47  25 

Perfect,  11   in 52  75 

Bicycle,    11   in 56  25 

Less  20  per  cent. 

MOP    WRLNGEKS. 

White,  No.  2,  each   $  1  15 

White,  No.  3,  each   1  35 

White,   No.  1,  each   1  55 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  21  20 
Garden,   steel   wheel,   doz...  32  40 
WHIFFLETREES. 
Tubular    steel    whiffletrees, 

28  inches   0  70 

Tubular    steel    whiffletrees, 

34  inches   1  00 

Tubular    steel    whiffletrees, 

36  inches 1  25 

Tubular     stool     neckyokes, 

36  inches    1  25 

Tubular    steel    doubletrees, 

40  inches    0  95 

Tubular   steel   lumbermans, 

44  inches   0  95 

ZINC     (SHEET). 

5    cwt.    casks    8  00      8  00 

Part    cask     8  25      8  50 

SCREWS    (MACHINE). 

Flat   head,    iron    and    brass,   35 
per     cent.     Fillister     head,     iron, 
30;   brass,  25  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10    gauge     2  70  2  70 

12    gauge     2  75  2  75 

14    gauge     2  60  2  55 

16  gauge    2  50  2  65 

18    gauge    2  50  2  65 

20  gauge    2  60  2  65 

22    gauge     2  65  2  75 

24    gauge     2  65  2  75 

26    gauge     2  75  2  S5 

28    gauge     2  85  3  00 

SHEETS     (Corrugated, 
Galvanized). 

22    gauge,    per    square 6  75 

24    gauge,    per    square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbals 
gaugp    Head        de-Lis      best  rest 
16-20  . .    3  95  3  75  3  95 

22-24   . .   4  15  3  95  4  15 

26        . .   4  40  4  20  4  40 

28        . .   4  65  4  45  4  65 

Colborne    Crown    —   18-20   gauge. 

$3.90;     22-24     gauge,     $3.95:     26 

gaugp.  $4.20:  28  gauge.  $4.45. 
Apollo  brand —  Montreal  Toronto 
24  gauge,   American  3  75        3  70 
26  gauge.   American  3  95        3  90 
28    gauge    (26   Eng- 
lish!        4  30        4  20 

10%     oz..    equal     to 

28   English    4  50        4  40 

SHOVELS    AND    SPADES. 

1st  2nd         4th 

grade       gradp     grade 

p.f.         p.c.  p.c. 

Shovels    60    55  and  2%     45 

Braining  tools  60     60 

Scoops  50  and  5        45 and  5 

Hollow  backs 

and        sand 

shovels     ....   60  45 

Rivpfpd  back  scoops  1st.  2nd 
and   3rd   grades.  50  per  cent. 

Above  discounts  on  Black 
n-ods  nnlv.  Full  Polished  Gonds 
50e  ner  d"z.  net  extra.  -Half 
Polished  Goods.  25c  ppr  doz.  net 
extra. 

ST>JTf  S. 

fi.Kt  iron.  I0\-o4,  $1.10:  18x30. 
SI  "0-    °f»x36.    S°.25. 

Vlni  "'in  enrimplpd  sinks  1C->;<»4 
$3  50:    18x30,    $4:    18x36.    $5.15. 


HARDWARE    AND    METAL 


Build  Up  Your 
Cement  Trade 

Make  your  cement  trade  the 
most  profitable  part  of  your  busi- 
ness, and  the  connection  you 
make  for  cement  will  help  every 
other  department  in  your  store. 
Builders  in  your  neighborhood 
are  using  large  quantities.  You 
will  get  your  share"  of  this  trade  if 
you  handle  Rogers'  Cement.  Con- 
tractors and  builders  have  confi- 
dence in  the  dealer  who  sells 
■ 

Rogers 

Portland 

Cement 


Rogers'  is  standard  cement  — 
recognized  by  engineers  and  con- 
tractors everywhere  as  the  best. 
Your  customers  will  appreciate 
the  long  haul  from  the  big  cement 
warehouse  you  save  them  by  sell- 
ing their  kind  of  cement  right  at 
the  job  and  they  will  bring  you  all 
of  their  trade. 

You  do  not  need  to  carry  a  large 
stock.  Rush  orders  receive  imme- 
diate attention.  Write  to-day  for 
our  agency  offer. 

ALFRED  ROGERS,  Limited 

28  West  King  Street,  Toronto 

N.  J.  Dinnen  &  Co.,  Western  Sales  Mgrs. 
Winnipeg,  Man. 


Get  Into  Shape 

Get  into   shape  to   meet   the   demand,   by   writing  us  for 
full  information   concerning 

"Millers  Falls"  Breast  Drill 

No.  200 


This  is  a  "coming"  tool.  It  has  that 
"little  'better"  quality  that  tells  so 
strongly  in  making  sales,  and  repre- 
sents about  the  best  we  can  do,  up  to 
date,  in   making  Breast  Drills.  j 

Our  Drills  have  always  had  a  good 
reputation;  this  Drill  will  add  to  it. 
and  the  live  dealer  who  takes  advant- 
age  of  this   fact   will   reap   the   reward.   ,--.' 

We  get  many  inquiries  concerning  it  J' 
from  drill  users.  We  prefer  to  answer 
these  through  dealers  who  handle  the 
Drill.  Will  you  become  one?  Some 
one  in  your  neighborhood  is  going  to 
get   the    orders.     Shall    it    be   you  ? 

Write  for  New  Dealers 
Catalogue,  showing  t  h  e 
complete  Millers   Falls   Line. 


MILLERS  FALLS  CO. 
Millers  Falls,  Mass. 


Camp  Chairs 


Made  strong,  ex- 
ceedingly light  in 
weight,    folds 
very      compactly 
and   has   back 
support. 
Canvas  seat. 
White     or 
varnish     fin- 
ish. 

Wrapped  six 
in  a  bundle. 
They  prove 
e  x  c  e  1 1  e  nt 
sellers  every- 
where. 

Order     them 
now. 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Represented  by :  British  Columbia — Martin,  Pinlayson  & 
Mather,  Ltd.,  Vancouver.  Alberta — Tees  &  Persse,  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec — 
Jas.  S.  Parkes,  Montreal.  Ontario — Roy  E.  Harris,  Stratford. 
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HARDWARE    AND     METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc 


ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.  5  lb.  packages,  $0  per  100 
lbs. 

ALCOHOL. 

5    gal.   lots,    per   gal.,   $1. 
BEESWAX. 

Per    lb.,    40c. 
BRONZE. 

75   cents   to   $3   lb. 
BRONZING    LIQUID. 

Bronzing    liquid,    No.    l...$l  75 

Banana   oil,   gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  00 

COLORS   (DRY).  Per  lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1.  100  lb.  k  0  00 
Vermilion,    100   lb.    kegs...   0  20 

Drop    black    pure   dry 0  12 

Golden   ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow    ochre,   barrels 0  01% 

Yellow  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbl.s.  0  02 
Super  magnetic  red    0  02% 

COLORS   IN    Oil.. 

Venetian      red,     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure 0  23 

Golden    ochre,   pure    0  14 

French  ochre,  pure   0  12 

Chrome  green,  pure   0  11 

French     permanent     green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine   black,   25  lb.   irons  0  16 

Combs,   graining  set    0  75 

COMBS. 

Graining,   in   sets,   set   ....  0  65 

DRIERS. 

Patent  25' lb.   tins,  8c   lb.;    pat- 
ent  1   lb.   tins,   lie  lb. 
ENAMELS. 

Per    gallon    in    quart    tins. 
M.   L.   Floorglaze   (Imperial 

V.  &   C.  Co 1  80 

Alba-Gloss    enamel    4  50 

Anchor    Floorlustre    1  80 

Lowe  Bros'.  Linduro    4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French   medal    0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White    pigsfoot    0  21 

Brantford    medal    0  10 

Brantford    golden    medal..  Oil 

Brantford   brown   sheet 0  10 

Brantford    golden    sheet...  0  13 

Brantford    gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection    amber,   ground, 

No.  1230   0  13 

Ground   glues  at  same  prices. 

Brantford  all-round  glue,  %-lb. 
packages,  10c;  %-lb.,  15c;  1-lb., 
25>e.     Discount. 

XXL 0  13 

XL 0  11% 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO   QUOTATIONS.) 
Size  United   Inches.  Star. 

Under    26    $4  25 

26  to   40   4  65 

41  to  50    5  10 

51  to  60  5  35 

61  to  70   5  75 


71  to  SO   6  25 

81  to  85    7  00 

86  to  90    

91   to  95    

96  to   100   

Double  Diamond. 
Size   United   Inches. 

Under    26     $  6  25 

26   to  40   6  25 

26   to   40    6  75 

41  to  50   7  50 

51   to   60   8  50 

61   to  70   9  75 

71    to   >-0    11  00 

81  to  85   12  50 

SB   to  90   15  00 

91  to  95   17  50 

96  to   100   20  50 

Discount  on  16  oz.  glass,  20 
per  cent.;  discount  on  double 
diamond',  25  per  cent.;  cut  sizes, 
40-10   per  cent. 

.MONTREAL    QUOTATIONS. 
Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26    to    40    3  60      3  85 

41    1. 1    50    4  00       4  30 

51    to    60    4  25       4  55 

CI    to    70    4  50      4  80 

71     to    SO    

71    to    80    5  35 

86    to    90    5  80 

91    to    95    

Double    Diamond. 
Size  United   Inches. 

Under     26     5  00      5  40 

26    to    40    5  45      5  85 

41     to    50    6  25       6  65 

51    to    60    6  75       7  15 

61    to    70    7  25       7  80 

71    to    ."0    7  75       8  30 

SI    to    S5    8  50      9  10 

86   to   no    10  00     10  70 

91    to    95    11  00     11   75 

City  discount,  5%  off,  $3.65 
base. 

Net    on   $3.40   base. 
GLASS    PLATE. 

Country  discount,  40  and  5% 
off  list. 

City    discount,    50    and    5%    off1 
list. 
GLASS    SHEET. 

Country  discount    33  1-3.  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 
City  discpunts,  33  1-3,  7%  p.c. 
Freight,    equolized,      Kingston. 
Ottawa   and    Quebec   City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotations  for  shipment 
to    British    Columbia, 
LEAD. 

(White   Ground    in    Oil.) 

Montreal  oronto.T 

PerlOOlbs. 

Elephant.   Genuine    ...$8  75    8  90 

"Anchor,"     pure     8  25    8  40 

Brandiram's   B.B.   Gen- 
uine  9  25    9  40 

C.P.R.  decorators,  pu.  8  25  8  40 
Crown      and      Anchor, 

pure 8  25    8  40 

Essex.  Gen.  (Windsor)   8  00 

Island     City     Decorat- 
ors'   pure    8  25    S  50 

Lily    Pure    8  25      S  40 

M'  ore's     Pure     White 

Lead     8  40 

L  we      Bios'.      White, 

H.S 8  40 

Monarch    (Windsor) 8  50 

Purity  CO.  Co.'s.  Ltd  ... .  7  90 
Ramsay's  Pure  Lead  8  25  8  40 
Ramsay's   Exterior    . .  7  75      8  15 

Sterling    Pure    8  30 

Tiger  Pure   8  25      8  40 

"James  Genuine"   9  50 

Decorators     Pure      (Winni- 
peg)          8  80 

Stephens*    H.    P.    P.    (Win- 
nipeg)          8  30 

LEAD    (RED    DRY). 
Genuine,       560-pound 

casks,  per  cwt.  ...  6  15  6  50 
Genuine,       100-pound 

kegs,   per  cwt 6  40        6  75 


.$17  B0 

.  15  00 

.  12  00 

.  11  00 

.  9  75 

.  0  60 

.  9  50 

.  9  00 

No.  1  casks,  per  100 

lbs 5  90      6  25 

Less   quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots.. 

2  lb.  pkgs.,  per  100  lbs... 
5  lb.  pkgs.,  per  100  lbs... 

25  lb.  pkgs..  per  300  lbs... 
100  lb.  kegs,  per  100  lbs.. 
200  lb.  kegs,  per  100  lbs... 
300  lb.  kegs,  per  100  lbs.. 
600  lb.  casks,   per  100  lbs. 

OILS    (LINSEED    RAW). 

Montreal  Toronto 

Single    bbls 0  60      0  63 

3   to   5   bbls 0  59      0  62 

6  to  9   bbls 0  61 

LINSEED,    BOILED. 

Single   bbls.    . . ; 0  63  0  64 

3   to  5   bbls 0  62  0  65 

6  to  9  bbls 0  66 

MUKESCO. 

Tints  In  5  lb    packages,  per  100 
lbs,   $5.40. 

PAINTS     (PREPARED). 

Per  gallon 
in  qt.  tins. 

Sherwin  -  Williams      paints,  , 

base   2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Pris'in 180 

Globe    house    paint    (Wind- 
sor)       1  60 

"New     Era"      house     paint 

(Windsor)     1  85 

Ben.i.   Moore  Co.'s 

"Egyptian"    Brand    1  45 

Moore's     house    .colors,    per 

gallon     1  75 

15  ran  dram  -Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts....  1  80 

Ramsay's    paints,    pure 1  ,*0 

Ramsay's    paints,    Thistle..  160 

Martin-Senour.  100  p.c.  pure  2  00 

Senour's  floor   paints    1  60 

Sterling    Pure    1  60 

Maple   Leaf  Paint    (Imp.   V. 

&    C.    Co.)    

■Inmieson's   Crown   and    An- 
chor   brand    160 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)      1  90 

Stephens'         Floor        Paint 

(Winnipeg)     1  75 

Silkstone   Wall    Color    2  00 

PARIS    GREEN. 

(See    2nd    page    of   quotations) 

PARIS,  PLASTER. 

Per  barrel  2  50 

PARIS  WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks   ..     0  0S% 
Orange     Mineral,     100-lb. 
ke»a  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in   casks   2  30      2  40 

Bulk.     100-lb.    drums.   2  50      2  60 
Bulk.   25-lb.   drums    . .   2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.   advance. 
TAR     (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

TAXITE. 

1   gal.   cans,   $2.10. 

Mar-Not     2  70 

Cumoff    2  10 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 


TURPENTINE. 

Montreal  Toronto 

5   gal 0  69      0  72 

Pure,   single   bbls 0  64      0  65 

2   to   4   bbls 0  63      0  64 

VARNISHES. 

Per  gal.  cans 

Carriage,   No.   1    150 

Fxcello     2  00 

Mar-Not     2  70 

Pale  durable   body    3  50 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic   Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    110 

Furniture,   No.  1    1  15 

Furniture,    Uuion 0  95 

Light   oil  finish    1  35 

Gold  size  japan    2  00 

Turps,    blown   japan    i  fli) 

No.   1    brown   japan    1  12% 

Baking  black  japan   135 

No.   1    black   japan    0  95 

Benzine    black    japan    0  85 

Crystal    Damar    2  50 

No.   1   Da 'iiar   '  ■>  25 

Pure   asphaltum 1  40 

oiicioth  ;:;  J £55 

Lightning    dryer    105 

House   painters'  japan    1  15 

House   painters'   white  jap.  1  95 

LListilite    varnish    2  •'."» 

Copaline   varnish 2  23 

Granitine   floor   finish    .....  2  25 

Jamieson's    floor   enamel    ..  1  75 

Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish    o  50 

Canada     Paint     Co.'s"  SUN 

varnish     2  25 

"Kyanize"    Interior    Finish.  2  40 

Flint-Lac,"   coach    130 

B.    H.    Ltd.,    "Gold    Medal  " 

cases    1  jQ 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastiea   exterior  finish    .  4  25 

Flattine   floor  finish    3  00 

Stovepipe    varnish,    %    pts., 

gross    9  6„ 

Pure  white  shellac  varnish, 

bbls j  g^ 

Pure     orange     shellac    var- 
nish,   bbl 1  75 

No.    1    orange    shellac    var- 
nish,   bbls J    yfl 

WATER    PAINTS. 

Per  lb 

Opalite,   300   lb.    bbls 0  07' 

Opalite,   100  lb.   kegs 0  07% 

1  gal    package,   per   pkge  0  45 

%   gal.   pkge.,   per  pkge..  0  25 
WASTE     (POLISHING). 

£ream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

$T^and    0  10% 

S^CK     0  09} 

X   Empire   0  08% 

x   Press    0  07% 

WASTE     (COLORED). 

F?ney    0  07% 

£'°n      •  • 0  07 

Standard     0  06% 

Popular    0  05% 

Keen     0  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  07% 

Axel    0  09 

WASHED    WIPERS. 

Select   white    0  08% 

Light    colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,    in    bbls 0  70 

Gilders    bolted,    in    bbls..  100 
ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure,   in  25-lb.   Irons 0  10 

No.  1,  in  25-lb.  irons 0  07 

No.   2.   in   25-lb.   irons 0  05% 
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*    - 

C.P."Canada  Paint" 

is   a  "ready-to-use"  Paint 

made  of  the  purest  materials,  finely  ground  and  mixed  by  special 
machinery.  This  Paint  is  the  result  of  our  many  years'  experience 
in  Paint-making.  It  is  made  of  pure  lead,  pure  zinc,  pure  linseed 
oil.  These  materials,  with  the  coloring  pigments  and  driers,  are 
combined  in  correct  scientific  proportions,  and  ground  together  in 
powerful  mills.  The  result  is  a  paint  that  covers  the  greatest 
amount  of  surface,  and  wears  for  the  longest  possible  time. 

Put  up  in  air-tight  Imperial  Measure  cans,  attractively  labelled. 
Forty-five  popular  colors  and  White  and  Black.  There  is  no 
better  Paint  made  than  "CANADA  PAINT." 

To  the  dealer  who  is  interested  in  an  exclusive  agency  proposition, 
who  wants  the  best  that  the  market  affords,  and  wants  a  well- 
advertised  line,  we  can  recommend  "CANADA  PAINT."  It  is 
the  kind  of  a  product  that  will  build  up  a  big  paint  business. 

THE  CANADA  PAINT  CO. 

LIMITED 

MONTREAL-TORONTO-WINNIPEG-CALGARY-  HALIFAX 

PAINTS' COLORS    (f%     STAINS  ENAMELS 
mRNISHES    mjLKL      LINSEED  OILS 


TRADE 


nARK 
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HARDWARE    AND    METAL 

Winnipeg   Hardware  Quotations 


ANVILS. 

Peter   Wright,   SO  lbs.   and   up, 
11%    e   per    lb.;    clip    born.    12%o. 

AXES. 

H.  B..  1  lb.,  $6.25  per  doz.;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb.-, 
$7.50;  2%  lb.,  $7.75;  3  lb.,  $7.90; 
4  lb.,  $8;  H.  B.  Handled  Axes, 
•>  lb.,  $8.00;  2%  lb.,  $9.50;  3  lb., 
3V2  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  unbundled.  $8.00; 
Black  Prince  axes.  bandied, 
$10.25:  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7%  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4.50    per    100    lbs. 
BAR    IRON. 

Bar    iron,   $2.75:    Swedish    iron. 

$425;     sleigh     shoe    steel,    $2.85: 

spring     steel,     $3.40:      machinery 

steel,  $3.75;  tool  steel.  Black  Dia- 

•  mond,   100  lbs.,  $.50. 

BELTING. 

Rubber— CO  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
(«  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  GO  and  10  p.c. 
off   the   list. 

Standard  "double,"  CO  and  10 
per    cent,     off    list. 

The  "double"  list  is  just   twice 
the    price   of   "single." 
BELT    LACING. 

In   sides,   tanned,  $1.00   per  lb.; 
int.   $1.10  per  lb.;   rawhide,  sides. 
95c;    cut,   $1.05. 
AUGER   BITS. 

"Irwin"  bits.  45  per  cent.; 
common,  70  and  10  per  cent. 

BLOCKS. 

Steel.  50  per  cent.:  wood.  CO  p.c. 

Wood,  tackle,  common,  CO  p.c. 
BOLTS. 

Carriage.  %  and  smaller.  60 
per  cent.;  7-10  and  larger.  50  per 
(•wit.  :  machine.  %  and  under,  60 
per  cent.;  7-16  and  over,  50  per 
cent. :  machine  set  screws.  65  per 
rent.;  plough  bolts,  45  per  rent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$■2.75  off:  stove  bolts.  77%  per 
cent.;  sleigh  shoe  bolts  to  %.  50 
per  cent.;  7-16  and  up.  40  per 
cent. 
BUILDING    PAPER. 

No.  1  tarred,  57%c  to  88c  per 
roil,  according  to  quality;  plain. 
45c  to  72c;  tarred  felt.  8  and  10 
oz.,  $2.80;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought      Steel,     loose     pin,     65 

per  cent,   off  the  list. 

CHAIN. 

Coil.  3-16  in.,  $10.00:  W,  $7.25: 
5-16  $5.85:  %,  $5.00:  7-16.  $4.75: 
V,,  $4.50:  9-16,  $4.50:  5s.  4.40:  %. 
$4.25.  Logging.  5-16,  6%c;  %, 
5%c;  Tie  out.  70  and  10  per  rent. 

CHURNS. 

Barrel,     No.    0.    $5.63;     No.    1, 

$5.63;    No.   2.   $6.25;    No.   3    $6.88; 
No.   4,   $8.13   each. 

CLEVISES,    MALL. 

7%c    per   lb. 
COPPER. 

Sheet  and  planished  copper. 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft   copper,   10-24,  26c;   26,  27%e. 

OIL  CANS.  Gal.- 

Tin.  vanized. 

Half  gal.,  dome  top  $2  10     $3  04 

One   gal.,   dome   top  2  55      3  42 

Two  gal.,  dome  top  3  97      4  55 

Three  gal. .dome  top  5  10      7  35 

Five  gal.,  dome  top  6  34       8  25 

DRILLS. 

Bit  Stock.  60  per  cent.:  Black- 
smith, %  in.,  round  shank,  55  p.c. 

ENAMELWARE. 

Canada,      50;       Imperial,      60; 
Premier,   50:   Colonial,   60:   white. 
70   and    5;    diamond,   50:    granite, 
CO  per  cent. 
FIXTURES. 

Stall    hollow    bur.    No.    3.   $1.00. 


GASOLINK 

Premier  Moior.  n.  wood  bbls., 
22c  per  gal.;  $3.20  per  cs.:  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c  per  gal.;  $3.20  per  case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,    70   and    12%    p.c. 

Nicholson's,  65  per  cent. 
GRINDSTONES. 

Per  100  lbs..  $1.75. 
PARIS    GREEN. 

1  lb.   pkgs..  25c.   small  lots. 

100  lb.  cases,  24%c. 

HORSESHOES. 

Iron.  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger. 
$4.90;  steel,  No.  0  to  1,  $5.35;  No. 
2  and  larger,  $5.10;  featherweight. 
$6.50. 

HINGES. 

Light  T  and  strap,  60  per  cent. 

JACKSCREWS. 

60  per  cent,   off  list. 

KNOBS. 

Door,  307,  $1.20. 

GALVANIZED   IRON. 

"Apollo  and     "Queen'a 

"Pleur   de   Lis."     Head." 

10%  oz.  or  28  Bng...  4  75        5  10 

28  Am.  or  26  Bng....  4  50        4  85 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  45 

22  Am.  and  Eng 4  10        4  46 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.   and   Eng 3  85        4  16 

BAND    IRON. 

1%   in  ,  $3.10:   1%.   $3.10;   1   in. 
$3.20 
SAD   IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  55,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1  86 

No.  70,  set   1  66 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pstt's 
improved,   $1.05   a   dozen. 

LOCKS. 

Peterboro    and    fittings,    45    per 
cent. 
LANTERNS. 

No.  2.  plain    7  25 

No.  20.  X-ray   11  00 

No.  22.  Dash-board  9  75 

Trulite   short    globe,    doz..     7  25 
MATTOCK8. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.45 
base;  Winnipeg,  $2.90  base.  Cut, 
f.o.b.  Winnipeg,  $3.35. 

HORSE    NAILS. 

Capewell,  10  and       5   off  list. 

NETTING. 

Poultry,   52%   per  cent. 

NUTS. 

Square    and     hex.,     small    lots, 

$2.00   off;   case,   $2.75   off. 
OILS. 

Silver  Star  oil.  18c  gal.;  Royal- 
ite  oil,  16c  gal.;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil.  60c  gal.;  Prairie  Har- 
vester  oil,    30%c    gal. 

PICKS. 

Clay.  6-7,  $4.50  per  dozen. 

STOVE    PIPE. 

6  inch  riveted,  per  100  ft...  $8  50 

7  Inch  riveted,  per  10»  ft...  6  0u 
STOVE   PIPE  ELBOWS. 

R  Inch,  per  doz 1   42 

7  Inch,   per  doz ]  59 

8  Inch,  per  doz 2  87 

CANADA    PLATES. 

Half  polish,  6-7  inch,  $3.60;  8 
Inch.  $3.75;  full  polish,  6-7  inch, 
$450;  8  Inch,  $4.75  Black  sheets— 
28  gauge.  $3.60;  26,  $3.45;  24. 
$3.35;  22.  $3.35;  18-20,  $3.35:  14-16. 
$3.10;   10-12,  $3.15. 


P01NT8. 

Landslide  plow,  %xl4  In.,  $1.76 
per  dozen. 
LEAD    PIPE. 

Full   coil,    $7.85   per   cwt. 
LEAD    WASTE. 

$8.35   per   cwt. 
PLASTER. 

Paris,  per  bbl..  $3.25. 

IKON  PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  inch, 
$49.75;  6  inch,  $64.40. 
GALVANIZED    PIPE. 

Vt  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  3  inch,  $33.45. 
I'AINTS  &  OILS  &  GLASS. 
I>RV    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  8e;  goldvu 
ochre,  barrels.  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels.  $3.00: 
American  vermilion,  15e;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a.  3%c;  English  purple  oxide, 
In  casks,  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  $S.50 
VA'RNISHES 

Per  gal.  cans. 

Carriage.    No.    1 175 

Elastic    Oak     190 

Furniture,    No.    1 100 

Gold    size  Japan    2  75 

Turps,    brown    Japan     100 

Crystal   Damar   2  50 

Oilcloth     2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best    gearing   varnish 4  00 

Extra  light  hard  oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

26    to    40    4  85  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  S  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.   Regina, 
Winnipeg,    Calgary,    and   Edmon- 
ton. 
WHITE    LEAD. 

Ground    in    oil.   $8.50   to   $9    per 
100    lbs.,    in    25    lb.    irons:    some 
bouses     :ire     quoting     grades      as 
high   at  $9.30. 
LINSEED    OIL. 

Raw.  per  gal..  C8c. :  boiled,  per 
gal..  71c. 

These  prices  are  for  barrels. 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc. 

PUTTY. 

Casks,  $2.90  per  100  lbs.:  blad- 
ders,  in    barrels.   $3.15:    bladders, 
100  lb.    cases,   $3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.: 
Heler's    horse    tooth    rasps.    CO-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  ner  cent.:  copper. 
No.  8,  32c:  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c:  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36c;  10.  38c;  coppered,  No.  8. 
17c:  10,  18c. 
ROPE. 

S'sal.    lie    base:     nnrr    Manila, 
15%c  base;   British   Manila,   ll%c 
base:    lath    yarn.    10%  c   base. 
ST^EL    SOUARES. 

JO  nor  cent,   off  new  list. 
SCALES. 

Standard  sr-ile.  25  per  cent  off: 

T'ni.  n    scale.  45  per  cent  off.    Both 
cii' ■*-itinns    f.o.b.    Winnipeg. 
S"OVELS    AND    SPADES. 

Jones  pniished.  $8.10  per  doz.: 
Fox     &     Olds.     $7.10     per     doz.: 


Scoops.    D-handled,    "Black   Cat," 
No.  2,  $7.70:   No.  4.  $8.20:   No.  5, 
$8.50;    No.   6,   $8.75;    No.   8.   $9.25: 
No.   10,  $9.80. 
SOLDER. 

Per   pound.  27  cents. 
SCREWS. 

Bright  iron  round  head,  SO,  10. 
10  and  5  per  cent. ;  flat  head,  85. 
10.  10  and  5  per  cent.;  round 
head,  brass,  70.  10  and  5  per 
cent.;  flat  head,  brass,  75,  10,  5 
per  cent. ;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort   William;   $2.90 
per   keg  f.o.b.   Winnipeg. 
FERRULES    AND    RINGS. 

30    per   cent.    off. 

PLOW   SHARES    10c    per   lb. 

SAWS,    BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25:  Lance  Tooth  or 
Lightning  blades.  $6.50;  New 
Century.  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert.  $S.O0. 
SCYTHES.. 

Brush.  $7.75. 
SHOT. 

Soft,   $9.25   per  100  lbs.:   chilled. 
$9.C5:     buckshot,      $10.05:      ball, 

$10.45. 
SHEET    ZINC. 

Cask   lots,  8%c;   small  lots,  9c. 
SNATHS,    SCYTHE. 

Grass,   No.   2,  $7.75:   brush.   No. 
1,    $8.25. 
SPIKES. 

Pressed.     %     in..     $4.50:     5-16, 
$4.15:     %,  $3.90;    7-16,  $3.80;     %, 
$3.75:    %,   $3.75. 
STAPLES. 

Bright    wire    per   cwt.,    $2.50   at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples.    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50:  crucible 
plow,  $5.50;  angle.  $3.25:  harrow. 
$3.25  base:  cast,  octagon  tool 
steel.  8%c  base:  square  tool  steel. 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire.  $3.00. 
TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,   35   per   cent. 
HARVEST    TOOLS. 

Ordinary,   50   per   cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  87c. 
TIN  AND    TIN   PLATE. 

Block   tin.  58c  per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne   Plates    9  75 

WASHERS. 

Iron,   small    lots,   30   per   cent.: 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,     NECK     YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
BARB    WIRE. 

Per   Spool   of  80   Rods    F.o.b. 

Lyman  4-point,  Fort  William. 
$1.90:  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77: 
Winnipeg.  $2.10:  Baker  2-point, 
Fort  William.  $1.75:  Winnipeg. 
$2.07:  Waukegan,  Fort  William. 
$1.75:  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William.  $1.70: 
Winnipeg,  $1.98;  American  spe- 
cial 2  point.  Fort  William,  $1.40: 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs..  Fort  William.  $2.75: 
Winnipeg,  $3.15:  coil  spring  No. 
9.  per  100  lbs..  Fort  William,  $2. 
15:  Winnipeg.  $2.25:  No.  12.  Fort 
William.  $2.25:  Winnipeg,  $2.65: 
plain  galvanized  wire.  No.  9. 
Fort  William,  $2.10:  Winnipeg. 
$2.50:  No.  12.  Fort  William.  $2.- 
20:  Winnipeg.  $2.60. 
WIRE    (LOTH. 

P-tented  screen,  in  100  ft.  rolls. 
$1.60  per   hundred   sn.  feet:   in  50 
ft.    rolls.   $1.70   per    100   sq.   feet. 
BLACK    WIRE   CLOTH. 

$1.60  per  100  snuare  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge.    5%c   per   lb. 
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Thresherlogue 


IS  THE  TITLE  OF  A  HUNDRED-PAGE  BOOK 
DEVOTED  EXCLUSIVELY  TO  THRESHER- 
MEN'S  SUPPLIES  AS  SOLD  BY  THE  HARD- 
WARE DEALERS  IN  THE  PROVINCES  OF 
ALBERTA,  SASKATCHEWAN  AND  MANI- 
TOBA. WE  WANT  TO  MAIL  A  COPY  OF 
THE  THRESHERLOGUE  TO  EVERY  DEALER 
IN  THE  WHEAT  PROVINCES.  IT  IS 
DESIGNED  TO  HELP  THE  MERCHANT  OFF- 
SET THE  COMPETITION  OF  THE  MAIL 
ORDER  HOUSE.  THE  THRESHERLOGUE 
WILL  BE  READY  FOR  DISTRIBUTION 
JUNE  FIRST. 
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RAMSAY'S  PAINTS  &  VARNISHES 
SATISFIED  CUSTOMERS  APLENTY 
YOUR  PERFECTLY  GOOD  PROFIT 

That's  a  pretty  good  line  up,  and  you  can't  do  any  separ- 
ating— those  three  always  stick  together. 

More  than  70  years  ago  Ramsay's  started  to  make  good 
paint,  they  kept  it  up,  and  now  the  Canadian  public 
know  it. 

Any  man  who  comes  into  your  store  for  paint  and  gets 
Ramsay's  will  come  again  when  he  wants  more,  because 
every  brush  of  paint  out  of  the  can  helps  to  write  a  good 
advertisement  for  Ramsay  and  for  you. 

A.  Ramsay  &  Son  Company 

MONTREAL 

Paint  Makers  Since  '42 


^^g^MMMM^MMM^^^^^^^SM^M^MM^M^^^SMS^^S^MSM^M^MS^^^^^^^^^^^^^^ 


use     "MAPLE  LEAF"     brands 

LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 


The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 
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This  is  the  new  Easy-Running  Washer- 


&wi>e&L 


"Excel-all"  Washer 


wjELPS     the 

[ho  usewife 

/iHMnn^M. 

to  laugh  at 

jjtfl 

the     labor  of 

CL-;  'm^m»^L»  iMffwrfraMiiiiiiiZZ^^ 

washday.    B  a  1 1- 

*'■>  >»^^^ 

I 

bearings    make 

\ 

the     tub     run 

smoothly.      Top 

—       KXCELAl.     • 

lifts     up      and 

Ball  b.                               ..-■ 

gives     heaps     of 

room  for  work. 

v 

Note  the  improv- 

["""^^P^^^—r-— 

ed  wringer  board 

'           ^y^iB^*               y 

— swings    out    of 

the    way    when 

V  Im  m 

not  in  use.     The 

flH       ^b  m 

quickest,  easiest, 

best-selling     line 

you  ever  carried. 

m               ^^ 

.        ' 

Write  for 

ft^ 

illustrated 

Catalogue  to 

MAXWELLS  LIMITED 


St.  Mary's,  Ont. 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


PAINT 

on  the 
FARM 

Here  is  a  Message  for 

the  Paint  Dealer  in  the 

Rural  Communities: 


"As  big  as  a  barn"  is  an  expression 
often    used    for    comparative    purposes. 

For  a  starter,  figure  out  the  bigness  of 
a  barn  and  include  the  farmer's  out- 
buildings. 

Then  count  up  the  number  of  barns  that 
are   not  painted  in   your   community. 

By  getting  after  your  farm  customers 
with  a  good  barn  paint  you  can  figure  out 
a   paint   trade 

"AS  BIG  AS  A  BARN" 

By  getting  the  farmer  into  the  habit  of 
painting  his  barns,  sheds,  outbuildings, 
and   fences  with 


Imperial 

Barn  and  Elevator 

Paint 


This  line  offers  the  opportunity  you 
need  for  developing  the  farmer's  trade. 

SOME  GOOD  FARM  TRADE 
ARGUMENTS 

The  price  of  lumber  is  ascending;  barn 
paint  will  keep  his  barns,  etc.,  in  longer 
service. 

A  painted  bam  promotes  pride  in .  the 
farm. 

Pride  promotes  better  farming. 
A    well-kept    barn    means    a    well-kept 
farm,  and  a  higher  price  per  acre. 

Keeping  out  weeds  means  better  crops; 
keeping  out  deterioration  of  lumber  with 
a  good  barn  paint  helps  the  barn  to  give 
better  protection   to  crops. 

This    is    an    interesting  'and    profitable 
proposition    that    the 
rural  paint  dealer  should 
go  into. 

Write     us     for     color 
card    and   prices; 


Imperial  Varnish  &  Color  Co. 

WINNIPEG  TORONTO        VANCOUVER 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

•  99.80       PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


SASH  CORD 

The  Best  Made 


Star  Brand  Cotton  Rope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All  Wholesale*  Dealers  Sell  Them. 


TRADE 


m 


HARK 


CHRISTOPHER  JOHNSON 
&C0. 

SHEFFIELD.  -  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,  Razors, 
Spoons   and  Forks 


The  gathering 
of  the  clans 


On  to  Toronto!" 


OU  have  doubtless  noted 
with  gratification  the 
great  movement  for  honesty 
and  square  dealing  which  is 
revolutionizing  American  and 
Canadian  business  methods. 
Our  goods,  our  salesmanship 
and  our  advertising  are  being 
cleansed  and  vitalized  by  the 
spirit  of  truth  and  sincerity. 

As  a  result,  we  see  a  growing  public  confidence 
in  manufactured  products  and  their  advertising  — 
a  confidence  which,  if  preserved  and  fostered,  will 
decrease  our  costs,  increase  our  profits,  and  become  a 
business  asset  of  incalculable  value. 

Foremost  in  the  fight  which  has  brought  about  this  revo- 
lution stand  the  Associated  Advertising  Clubs  of 
America,  whose  emblem  is  shown  above.  If  you  are  a 
business  man,  interested  in  the  manufacture,  distribution, 
or  selling  of  commodities  of  any  nature,  you  should 
attend  the  Tenth  Annual  Convention  of  the  A.  A.  C.  of  A. 
at 


TORONTO 


June  21-25,   1914 


At  this  Convention  you  will  hear 
the  inspiring  story  of  the  manner 
in  which  these  tremendous  re- 
forms are  being  effected.  More 
than  this,  you  will  hear  the 
problems  of  distribution,  mer- 
chandising, salesmanship  and  ad- 
vertising discussed  by  able  and 
successful  business  men,  in  a  series 
of  open  meetings. 

These  meetings  will  cover  the 
questions  of  chief  interest  to  the 
10,000  business  men  comprising 
the  140  clubs  of  the  A.  A.  C.  of  A. 
— your  own  problems  included. 


EDWARD  MOTT  WOOLLEY, 
the  famous  writer  on  business 
topics,  has  written  a  booklet  en- 
titled "  The  Story  of  Toronto." 
This  booklet  describes  in  a  force- 
ful, intensely  interesting  manner, 
the  wonderful  work  the  A.  A.  C. 
of  A.  are  doing  for  clean  advertis- 
ing and  square  business  methods, 
and  the  significance  and  import- 
ance of  the  Toronto  Convention. 
This  booklet  will  be  sent  free  to  all 
business  men  asking  for  it  on 
their  business  stationery— together 
with  detailed  facts  as  to  the  con- 
vention programme  and  rates  for 
accommodations. 


Address  Convention  Bureau 

ASSOCIATED  ADVERTISING  CLUBS  OF  AMERICA 
TORONTO  CANADA 
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The  PULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110   Barstow   Street  WAUKESHA,   WIS. 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
" Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


Our  Cloth  is 
True  to  Mesh  and 
Gauge 


See  That 
THIS    MARK 
OF  HIGH  QUALITY 
Is  On   Every    / 
Roll 


will  roll  out  perfectly  flat.  The  fabric  is 
constructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jobbers.  Specify  "XL"  Black  Screen 
Cloth. 

Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  Iron  Goods  Co- 
h^milton,  Ont. 


"Certain-teed"   Roofing. 

Casco  Brand  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

WEATHERPROOFI 
■  PRODUCTS ", 


Structural 
Waterproofing 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 

large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 
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GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL    TANKS    for 

stock  watering  are  far  superior  to  the  old-time 

wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 

WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 

WOODSTOCK  ONTARIO 

Box    661 


WIRE  NAILS 

OF  SUPERIOR  QUALITY 
CONSULT  US  AT  ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — these  nails 
a  re, guaranteed  to  lie  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 
HAMILTON  -  ONTARIO 

HARRY  F.  MOULDEN,  Winnipeg,  Man. 
GEO.   W.  LAIDLAW,    Vancouver,    B.C. 


Wrought  and  Steel  Plate 


OF  ALL 
DESCRIPTIONS 


PLAIN 

OR 

GALVAN 

IZED 


Annealed    Rivet    Burrs.       Felloe 

Plates.       Sheared    and    Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought    Washer  Mfg.     Co. 

MILWAUKEE,   WIS. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for 
the  asking. 

Write 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 
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Made  $1,000,000  in 
Twelve  Months 


It  is  now  ten  years  or  more  since  Emerson  first  an- 
nounced the  slogan  that  made  Efficiency  famous,  "I  can 
show  the  railroads  how  to  save  a  million  dollars  a  day." 
For  years  he  went  from  one  railroad  president  to  another, 
and  met  with  an  almost  unanimous  series  of  refusals  and 
rebuffs.  One  railroad,  and  only  one,  appreciated  his 
revolutionary  ideas.  The  Santa  Fe  Railroad  engaged  him 
for  a  term  of  three  years,  and  the  remarkable  results  which 
he  produced  during  those  three  years  are  still  pointed  to 
as  the  high-water  mark  of  railroad  efficiency. 

Efficiency,"  as  is  explained  by  one  of  the  Emerson 
school  in  the  June  MacLean's,  is  not  Expert  Accounting : 
it  is  not  Economy  nor  Energy  nor  even  Slave  Driving, 
nor  System.  Efficiency  in  business  means  more  net.  Net 
means  not  how  much  money  one  takes  in  but  how  much 
one  has  left. 

This  series,  the  first  of  which  appeared  in  the  May 
MacLean's,  has  been  obtained  at  a  big  cost  for  the  sole  aim 
of  helping  the  business  readers  of  the  magazines.  We 
came  across  one  reader  the  other  day,  who  showed  us  an 
old  copy  of  Busy  Man's,  our  former  name,  wherein  an 
efficiency  article  made  his  business  for  him. 

The  great  question  in  modern  business  success  is  in 
right  action.  That  in  a  word  is  what  the  June  MacLean's 
gives  you. 

Other  articles  of  most  entertaining  and  interesting 
importance  are  given  in  this  issue. 

Here  are  a  few : 

A  Week-End  at  Rideau  Hall. 

The  Ulster  Leader. 

Mountain  Guides  in  the  Rockies. 

Boss  Bowser  of  B.  C. 

Business  Outlook. 

28  Review  of  Reviews. 


Send  us  a  postcard  and  have  your  name  placed  on  our 
subscription  list. 


Subscription  $2.00  a  year. 


Twenty  cents  a  copy. 


WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,       Toronto,   Canada 
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RE-ORDERS  Come 
with  greatest  ease 
because  DELTA 
FILES  always  please 


DELTA 

This  is  the  only  line 
of  files  from  3  to  24 
inches  made  abso- 
lutely of  crucible 
steel. 

The  Delta  makes 
firm  friends  because 
it  does  good,  fast, 
clean  work,  and  does 
it  longer. 

There  is  a  shape  and 
size  for  every  job — 
and  each  one  has  the 
Delta  trade  -  mark 
guarantee  on  its 
tang. 

Give  the  Delta  File 
a  trial — then  you'll 
be  convinced  that 
it's  a  file  worth 
while. 


J I    your  jobber  does 
not  sell  it,  write  us. 


W:\ 


• 


DELTA   FILE    WORKS 

PHILADELPHIA,  PA. 

CANADIAN    AGENTS  : 

H.    S.    Howland,    Sons   &   Co.,    Toronto  ; 

Starke,  Seybold,  Montreal; 

Wm.    Stairs.    Son    &     Morrow,      Halifax; 

Merrick-Anderson  Co..  Winnipeg 


HARDWARE     AND     METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturer!  of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Beading.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002  to  .250. 
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HARDWARE    AND     METAL 


00MSTBEI 


*Vo  ducts 

"  From  Ore  to  Finished  Product." 

Nail    Wire,    Rivet    Wire, 

Straightened    and    Cut   to 

Length 


Wire  Nails — all   standard 
and  special  gauges 


Coiled  Steel  Spring  Wire 


Galvanized  Barb  Wire 


Barbless  Twisted  Wire 


Wire  Rods 


Write  for  Descriptive  Catalogue 

Dominion 
Iron  &  Steel  Co.,  Ltd. 

Head  Office  and  Works,  Sydney,  N.S. 


SALES  OFFICES: 
Sydney,  N.S. ;  112  St.  James  St.,  Montreal ;     18  Wellington  St.    E.,Toront 


Can  You  Tell 

how  your  accounts  stand  at  closing  time 
or  do  you  spend  hours  on  your  books 
trying  to  find  out? 


Equipped   With   Electric   Recorder 

Many  harchvaremen  are  unaware  of  the  great  advantage 
of  using  the  McCaskey  Account  Register  System. 

With  it  one  can  keep  correct  tab  on  each  account  with 
only  one  writing. 

When  you  give  a  customer  his  itemized  bill  you  make  a 
carbon  copy.  Each  time  he  calls  to  make  a  purchase  you 
bring  the  amount  of  his  past  account  forward,  including 
same  in  the  total  of  the  charge  slip  and  filing  the  slip  in 
the  customer's  compartment  in  the  register.  In  this  way 
you  know  by  a  glance  at  the  register  exactly  how  much 
each  customer  owes. 

There  is  no  possible  chance  of  forgetting  to  charge.  And 
if  mistakes  should  occur  you  can  make  adjustment  easily 
and  without  any  argument  or  causing  ill-feeling. 

There  are  over  100,000  McCaskey  Registers  in  use  to-day. 
We  will  be  pleased  to  put  you  in  touch  with  some  users. 
Why  not  ask  us  to  do  this?  Surely  you  will  take  this 
opportunity  of  profiting  by  the  experience  of  others. 

Write  us  now. 


The  Dominion  Register  Co. 

Limited 

96  Ontario  Street,  Toronto,  Canada 

(Trafford  Park,  Manchester,  Eng.) 

The   Largest   Manufacturers  of  Carbon-Coated 
Salesbooks   in  the   World 
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HARDWARE    AND     METAL 


Increase  Your  Cutlery  Sales 


by  selling  One  Brand  of 

Acknowledged  Superiority 


H.  BOKER  &  CO.'S  "TREE"  BRAND 

Is  Cutlery  which  gives  Full  Satisfaction,  and  Holds  Your  Customers 


"Tree"  Brand  Cutlery  is  far  superior  to  other  cutlery,  will  give  more  satisfaction  than  any  other  make,  and  is  guaran 
teed.   This  beautiful  razor  is  one  of  Boker'sskill  in  razor  making.   Ask  your  jobber  to  show  you  "Tree"  Brand  Cutlery 

FOR  SALE  BY  ALL  LEADING  WHOLESALE  HARDWARE  FIRMS 


YOURORDER  STORE  FRONTS 

for  ETC. 


and 


&C0. 


TOR  O  IM  TO 


THE   PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leare 
LT,  .,,  J5.1J  clean  surface-  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction. They  bore  any  ^ro  of  a 
circle    and   can    be   guided    in    any   direction.     That's    adaptability. 

Marie  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenimoo  And  they  sell  to  Wood  Workers,  Carpenters.  Cibinet  Makers 
and  others.   That  s  why  you  should  sell   them.   Order  through  your  jobber  to-day. 


LONDON 


High  Grade 

Our  iron  bars  are  tough,  fibrous 
and  corrosion-resisting,  just  such 
bars  as  your  blacksmith  friends 
want  to  use.  Why  not  carry  them 
in  stock  for  your  customers,  or  if 
you  prefer,  have  them  direct  shipped 
from  the  mill? 

London  Rolling  Mill  Co., 

Limited 

LONDON,         -         ONTARIO 

SALES    AGENTS 

Ontario— Baines  &  l'eckover.    Toronto 

Manitoba— Bissett    &    Loucks, 

Limited.    Winnipeg 
British    Columbia  -M<  I'uerson 
&    TeetzeL    Vancouyer. 


NOVA  SCOTIA  STEEL 

&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN   0AKEY&  SONS,  Limited 

Mahufaeturmrm   of 

Emery,   Black    Lead    Emery   Glass 
and    Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


HARD  W  ARE    AND     METAL 


SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


Want  our  exclusive  agency  in  your 
town  for  the 

White  Dove  Washer? 

This    washer    is    white    enamel    and    gold    bronze. 

The  finish  makes  it  distinctive  and  very  attrac- 
tive. Many 
customers  will 
buy  from  ap- 
pearance alone. 
But  back  of 
this  dress  i  s 
durability  and 
simplicity  that 
guarantee 
complete  satis- 
faction. Every 
user  is  a 
booster. 

There  is  big 
money  in 
White  Dove 
Sales.  Let  us 
put  our  prop- 
osition before 
you.     Wiite! 

The  White  Dove 
Washer  Co. 

Dept.  B. 
Cobourg,  Cnt, 


Eaves  Trough, 

Conductor  Pipe, 

Elbows,   etc.,   etc. 
Galvanized  Iron, 

Tin  and  Canada  Plate, 
Tinners'  Supplies, 
Metal   Roofings,  Sidings 
and  Ceilings 

We  devote  our  whole  time  and  energy  to  Western 
Canada  and  with  our  large  stocks  give  prompt  and 
efficient  service.  It  will  pay  you  to  send  your  orders 
to  U9. 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H     Winnipeg,  Man. 

CALGARY  EDMONTON 

Sheet  Metal  Mfg.  Co.,  Ltd.     Edmonton  Metal  Works  Ltd. 


That's  the  way  Peerless  dealers  speak  about  their  agency.  Read 
■what  this  experienced  dealer  says  about  Peerless  fencing.  Note  his 
Peerless  sales  ran  six  times  greater  than  that  of  other  fencing.    Look — 

The  Banwell-Hoxie  Fence  Co .,  Middlemies,  Ont..  Jan.  8,  '13. 

Hamilton.  Ont. 
Gentlemen:  —  I  have  been  selling  fence  for  the  past  seven  years  and 
in  that  time  have  represented  several  different  firms.  It  gives  me  pleas- 
ure to  say  that  I  took  the  agency  for  your  fencing  for  1912  and  have  sold 
in  that  one  year  more  fence  than  in  the  other  six  years  of  my  business, 
and  the  best  of  it  is  I  have  not  had  one  complaint  in  any  way  against 
Peerless  fence.  Different  from  most  fences  it  stretches  flat  and  all 
wires  of  even  length;  the  lock  is  tight  and  strong  and  the  quality  of 
the  wire  is  of  the  best.  There  is  very  little  other  fence  used  in  this  dis- 
trict and  competition  is  a  word  of  the  past  to  the  agent  for  Peerless 
fencing.  Yours  truly.  J.  A.  McDONALD. 

This  is  but  one  of  many  similar  dealer's  letters  in  our  files. 
Everyone  is  enthusiastic  about  his  Peerless  agency.  Everyone  has 
nothing  but  praise  for  Peerless  fencing  —  the  fence  that  saves  expense. 

Peerless  Poultry  Fence 

is  made  of  the  best  Open  Hearth  steel  fence  wire — tough,  elastic  and  springy — 
and  will  not  snap  or  break  under  sudden  shocks  or  quick  atmospheric  changes. 
Our  method  of  galvanizing  prevents  rust  and  will  not  flake,  peel  or  chip  off. 

The  joints  are  securely  held  with  the  "Peerless  Lock"  which  will  with- 
stand all  sudden  shocks  and  strains,  yet  Peerless  Poultry  Fence  can  be  erected 
on  the  most  hilly  and  uneven  ground  without  buckling,  snapping  or  kinking. 

The  heavy  stay  wires  we  use  prevent  sagging  and  require  only  about  half 
as  many  posts  as  other  fences. 

We  also  build  Farm  and  Ornamental  Fencing  and  Gates. 

Do  You  Want  the  Peerless  Agency? 

We  still  have  some  valuable  territory  open  to  good  reliable  dealers.  Do 
you  want  it?  Do  you  want  to  be  the  leading  fence  dealer  in  your  locality? 
Then  write  us.  Ask  for  our  dealer's  proposition  now  before  someone  else  gets 
ahead  of  you. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd.. 
Winnipeg,  Man.  Hamilton,  Ont. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  ncrt  pay  to  advertise  in  larger  space. 


Battery     Zincs,      Fuse 
Wire,  Wire  Solder 

The   CANADA    METAL    CO.,    LTD. 
Fraser  Avenue,  Toronto. 


SPD  0  N  E  R S  NoHot  BoxeS 

-    MACHINERY  BEARING  METAL 


PPBR'I 


CANADIAN!  MADE. 
AND    STUMP5THE   W 
HARDWARES    ALL 


PRIEST'S  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CA.TA1  OG  TO 
American  Shearer  Mfg.  Co., 

Nashua,  N  H..TJ  s  A. 

ebusch  &  Hileer,  Ltd. .  Special  New  Yck 

Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


FINE  LAMP  BLACKS 

Jf^PS?  The  only  original  German  town 
WILCKES.MARTIN.WILCKESCO 

135  WILLIAM  ST    NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivet*.  Iroa  and  Cop- 
per Burrs,  Bifurcated  and  Tabular  Riv- 
ets. Wire  Nallo,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Bockles, 
Felloe   Plates. 


Reproduction  of 

NEW   SEYMOUR   SHOW   CARD 

12-in.  by  15-in. ,  iL.  Handsome  Colors. 

ihear  and  Hand  stand  out  in  high   relief,  being  cm 

out.      A   show   card    will  be   sent  to  every   dealer 

•ending  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Selling  A.ents.  WIEBUSCH  &  BILGEH,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks.  New  Perfect 
Coll  Door  Springs. 
Hog  Rings.  Poultry 
Netting  Staples, 
manufactured       b  y 


James  &  Reid.  Perth,  Ont 


|  Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  attractive, most  dm* 
able  and  most  serviceable  shelf 
bo*  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  SOX 


writ,  for  Catalogue  ondfl-Krli* 

CMEROfi  ,m  C/tMtBELL 


BOLTS.RIVETS.WIRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positive  I  y 
B.iarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


.  THE  HORTHERN  B0LT4SCREW  L?r,pT\N.r.0WEN  SOUND. 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,  etc. 


ARGALL  BROS., 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


Great  Improvements 

—IN- 

HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Pioneer  Drop  Forged  Screw  Drivers 

One    piece.       Bead     prevents     slipping.       Most 
practical,    durable,    improved    driver    made. 
Show    this    ad.    to    your    hardware    dealer,    or 
write  us  for  catalog. 


Q 


No.  CO 
SOUTHINGTON  MFG.  CO..  Southington.  Conn. 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 
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Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Go. 


453  BROADWAY 


BROOKLYN.  N.Y 


HARDWARE     AND     METAL 


Sharratt  &   Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED    FENCE    HOOK   ^rpa^"i"°  Woo"en  Picketa  or 


Wire  Fences 

WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 


The  Western  Wire  and   Nail  Co.,  Limited,        London,   Ont. 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  bv  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HAkDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


— Mallory  Automatic- 
Door  Springs 

are   a   very   satisfactory   line   to    handle,  as 

is    proven    by    the   fact    their    sales    are  SO 

per    cent,    over   any    of   the    other   lines  of 
door    springs    we    have    manufactured. 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of   all    Kinds 


Manufactured  by 

F».  KYL 

MERRICKY1UE.  ONI 


f  •-.   .'•'-.  "'■""       1 

wiTVh.n. ,, 

As  this  is  the 

i    end      of     this 

1; 

m 

1  season's      ad- 
f  vjertising     we 

1  ^    — 

Ste-I 

r  take   this   op- 

rife! 

1  portunity      of 
thanking    our 
customers  for 
their      valued 

(j£j2G^^^D  O  O  R 
I1 '  ■  S^^jT                  c  A  S  1  M  G 

opening  side; 

OF 

CLOStp    DOOR 

patronage. 

G.  W.  Mallory 

Blenheim  Ont. 

Advertise  in  this 

Space    and     Get 

Results. 


Sanderson-Harold 
Refrigerators 

will  make  good  profit  and 
satisfied  customers. 

They  are  well  made  from  the  best 
materials  procurable. 

They  are  insulated  with  mineral 
wool,  the  best  known  non-con- 
ductor of  heat  or  cold. 

They  are  odorless,  and  there  is 
a   perfect   circulation   of  dry   air. 

They  are  very  attractively  fin- 
ished, and  the  selling  is  easy. 

We'll  take  back  the  refrigerator 
and  refund  the  money  if  not 
exactly  as  we  claim. 

Write    for   catalog. 

Sanderson-Harold  Company 
Limited 

PARIS,   CANADA 


Write  to-day  for  Catalogue  and  Price 

Pease  Foundry  Company 

=—  LIMITED 

Works:  Brampton.  Head  Office:  Toronto 

Branches:      Vancouver,        Winnipeg,         Hamilton 

Montreal. 


ROOFING 


"BLACK  CAT"   "GOOD  LUCK"!   RUBBER 
"McCOMB'S  SPECIAL"      J  ROOFINGS 


Write  for  Prices. 


J.H.McCo'mb 

Limited 
Montreal 


HARDWAHE    and    metal 


Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  In 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  Is  always  someone  somewhere  looking  for  just 
9uch  proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion.   5e.    additional   each    insertion    when    Box    Number    is  required.     Each  figure  counts  as  one  word. 


WANTED 


WANTBD^ONE  SECOND-HAND  THIRTY- 
inch  squaring  shear.  John  Douglas,  Wroxeter, 
Out.  (21) 

CLERK  WANTED  —  MUST  BE  THOR- 
ougbly  reliable.  H.  Stainton,  44  Vaughan  Rd., 
Toronto. 

WANTED  IMMEDIATELY,  GOOD  EXPERI- 
enced  Hardware  Clerk.  Must  be  a  salesman 
and  good  stock  keeper.  State  salary  and  send 
copy  of  references.  Box  104,  Hardware  and 
Metal,  Toronto.  (22) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,   Toronto,   Ont.  (tf) 

WANTED— GOOD,  BRIGHT,  STRONG  BOY 
with  one  year  or  one  year  and  a  half's  ex- 
perience in  hardware  business.  State  salary 
wanted,  and  apply,  with  references,  to  J.  M. 
Adam,   St.   Marys. 

STOVE  AND  FURNACE  TRAVELER  FOB 
Ontario  territory.  Must  be  a  practical  fur- 
nace man.  State  salary  and  experience.  Box 
105,   Hardware  &  Metal,  Toronto.  (22) 


SITUATIONS    WANTED 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal,  Toronto.  (23) 


FOR  SALE 


HARDWARE  BUSINESS,  COUNTY  WEL- 
lington — stock  sixty-five  hundred;  turnover 
nineteen  thousand  ;  profits  fifty-seven  hundred. 
Stock  clean  and  well  balanced.  Other  inter- 
ests force  this  on  the  market.  Wholesale 
and  bank  references.  Book  will  verify  the 
above  figures.  Write  first  to  Box  106,  Hard- 
Ware   &    Metal.    Toronto.  (21) 


FOR    SALE    —    12    STANDARD    CHARCOAL 

stoves.  Ideal  for  camping,  picnics,  etc.  Any 
reasonable  offer  accepted.  Freight  prepaid 
for  all  or  part  of  above  lot.  Box  No.  103, 
Hardware    &    Metal,    Toronto.  (21) 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE.  ADD  OR 
subtract  In  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building.  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company.  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf ) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD      STENOGRAPHERS      ARE      WHAT 

every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  writteD  dovntori  »-- 
clusively  to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple   illustrated   directions   given   in    "Hard- 


ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  Sxll  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 

HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveuess 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLeau 
Pub.   Co.,   143   University   Ave.,   Toronto. 


MAIL   CONTRACT 

SEALED  TENDERS,  addressed  to  the  Post- 
master General,  will  be  received  at  Ottawa 
until  noon,  on  Friday,  the  19th  June,  1914, 
for  the  conveyance  of  His  Majesty's  Mails,  on 
a  proposed  Contract  for  four  years,  six  times 
per  week  each  way,  between  Caledon  East 
(north),  and  Rural  Mail  Route,  at  the  Post- 
master   General's    pleasure. 

Printed  notices  containing  further  informa- 
tion as  to  conditions  of  proposed  Contract 
may  be  seen  and  blank  forms  of  Tender  may 
be  obtained  at  the  Post  Office  of  Caledon 
East,  and  at  the  office  of  the  Post  Office 
Inspector,    Toronto. 

A.  SUTHERLAND, 

Post   Office   Inspector. 
Post    Office   Inspector's    Office, 

Toronto,   May  4th,  1914.  (21) 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following   advertisement    in    your   "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 


Town 


Province 


86 


HARDWARE    AND     METAL 


The  Pedlar  People  Limited, 
of  Oshawa,  Ont. 

Headquarters  for 

Eavestrough,   Conductor  Pipe   and   Fittings,   Metal 
Ceiling's,  Siding  and  Roofing.    Canadian  distributors 


of 


anti-corrosive  sheets. 


You  can  do  a  big  business  in  PEDLAR  Shingles, 
right  in  your  own  locality.  It  is  well  worth  going 
after. 

Get  our  prices  on  the  big  "GEORGE"  Shingle  (24" 
x  24")  for  barns  and  large  buildings,  and  the 
"OSHAWA"  Shingle  (16"  x  20")  for  houses,  sheds 
and  outbuildings.  Proof  against  fire,  wind,  snow 
and  rain.  The  most  widely-advertised  and  favorably 
known  metal  shingles  in  America. 

Write  for  big,  new  sheet  metal  reference  book 
22  H.M. 

Write  nearest  address. 

The  Pedlar  People  Limited 

Established   1861 

Head  Office  and  Works,   OSHAWA,  Ont. 

Branches  :  86-C 

MONTREAL       TORONTO       WINNIPEG       LONDON 

CHATHAM     OTTAWA     QUEBEC     ST.  JOHN 
SYDNEY        HALIFAX      CALGARY       VANCOUVER 


Do  You  Want  More 
Money  ? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-149  UNIVERSITY  AVENUE,  TORONTO 


How  we  help  you  sell  more 

YALE 

Padlocks-three  big  helps! 


LIVE  ADS 
for  NEWSPAPERS 

Advertisements  that  will 
get  attention  and  hold  it 
until  you  have  said  your 
say.  In  plate  form  all 
ready  to  print,  or  just  the 
pictures,  as  you  prefer. 
The  use  of  these  adver- 
tisements will  bring  new 
and  old  customers  in^o 
your  store. 


MAGAZINE 
ADVERTISING 

The  magazines  each  month 
carry  the  Yale  story  into  the 
homes  of  those  whom  you 
sell.  We  are  making  the 
name  "Yale"  a  selling  force 
for  you.  Nothing  on  your 
shelves  is  better  known  and 
more  highly  thought  of  by 
the  trade  you  seek  than  Yale 
Products.  Our  advertising 
has  been  largely  responsible 
for  this. 


Three  other  important  ways  in  which 
we  help  you  to  sell  more  Yale  Pro- 
ducts are  with  Window  Displays. 
Clever  Lantern  Slides,  and  Display 
Boards.  Ask  our  Dealer's  Advertis- 
ing Service  to  send  you  detailedinfor- 
mation  about  any  or  all  of  the  above. 

Canadian 
Yale  &  Towne  Limited 

Makers  of  Yale   Products   in  Canada: 

Locks,  Padlocks,  Builders'  Hardware 

and  Door  Glosers. 

GENERAL  OFFICES  and  WORKS 
ST.  CATHARINES,  ONT. 


ATTRACTIVE 
CAR  CARDS 

Signs  for  your  street  cars, 
plaving  up  the  Yale  goods  you 
sell,  have  a  wonderful  trade- 
pulling  power.  They  catch 
the  man  who  needs  a  lock,  a 
night  latch  or  a  door  closer 
going  and  coming  and  send 
him  to  your  store.  They  make 
our  national  Yale  advertising 
a  local  Yale  advertising. 
We'll  furnish  the  cards  if 
you'll  furnish  the  street  cars. 


5VER  20O  STYLES  1 
AND   SIZES 


HARDWARE     AND     METAL 


CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in   this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it  is    printed  solely    for  the   convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 

Barr    Registers,    Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum   Co.,    Toronto. 
Aluminum   Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion    Cartridge    Co.,    Montreal. 

Remington  Anns  Union  Metallic  Cart- 
ridge Co.,   New  York. 

Dupont   Powder   Co.,    North   Wilming- 
ton,   Del. 

Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &    Richardson,    Montreal. 
Annunciator  Systems. 

Northern    Electric  Co. 
Anti-Rattlers     (Buggy    Shaft). 

Femald   Mfg.    Co.,   North   East,    Pa. 
Anvils. 

Brooks  &  Cooper,   Sheffield,    Eng. 

A.   C.    Leslie  Co.,    Montreal. 
Auger    Bits. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Auto  Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Canadian   H.    W.    Johns-Manville   Co., 
Toronto. 

Novelty  Mfg.  Co.,  Waterbury,  Cons. 
Babbitt   Metal. 

Canada  Metal  Co.,  Toronto. 

Hoyt    Metal   Co.,   Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and  Sacks. 

Scythes    &    Co.,     Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Bar  Iron. 

Canadian   Tube   &   lion   Co.,    Montreal. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.   of   Canada,   Hamilton. 

London   Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

The    Stanley    Works.    New    Britain. 
Bath    Room  Fittings. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,   Frary  &  Clark,   New   Britain. 

Novelty   Mfg.    Co..    Waterbury,    Mass. 
Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gntta    Percha    and    Rubber   Mfg.    Co., 
Toronto. 

Bicycles. 

Bcwn  Mfg.   Co.,   Birmingham.  Eng. 

IverJohnson's    Arms   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Andrew  B.   Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 

Ford  Auger  Bit  Co.,   Holyoke,   Mass. 

Progressive  Mfg.  Co.,  Torrington,  Conn. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 

Consumers  Cordage  Co.,   Montreal. 

Independent  Cordage  Co.,  Toronto. 
Bolts  and  Nuts. 

London  Bolt  k  Hinge  Works,  London. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 

Pease  Foundry  Co.,  Toronto. 

Gurney    Foundry   Co.,    Toronto. 

Taylor-Forbes    Co.,    Guelph. 
Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,   Ont. 

Canadian   Tube  &   Iron  Co.,    Montreal. 

London  Bolt  &   Hinge  Works,  London. 

The   Steel   Company   of  Canada,   Ham- 
ilton. 
Box    Strapping. 

Acme  Steel  Goods  Co.,  Chicago. 

J.  E.  Beanchamp  &  Co..   Montreal. 

The    Stanley     Works,      New     Britain, 
Conn. 
Box   Hinges   and   Locks. 

Acme   Steel    Goods   Co.,    Chicago. 


Braces. 

Uoodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's   Falls  Co.,   New  York. 
Stanley     Rule     &     Level     Co.,     New 

Britain. 
Brackets,    Shelf. 
Atlas   Mfg.    Co.,    New   Haven,    Conn. 
The    Stanley     Works,      New      Britain, 

Conn. 
Canada    Steel    Goods   Co.,    Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 
Brown,     Boggs    Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chad  wick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered  &  Co.,   Smethwick,   Eng. 

Henderson    &    Richardson,    Montreal.  , 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 

Landers,  Frary  &  Clark,  New  Britain. 
Brushes. 

Meakins  &   Sons,   Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens   &    Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Builders'   Tools   and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &  Co.,    Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,   Ltd.,   Montreal. 

Lufkin    Rule    Co.,    Windsor,    Ont. 

Miller,   Morse  Hdwe.   Co.,  Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Simmons  Hdw.  Co.,   St.  Louis,  Mo. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  &  F.   Corbin.  New  Britain,  Conn. 

Evered    &    Co.,    Birmingham,    Eng. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lawson    Mfg.    Co.,    Chicago. 

May   &   Padmore,    Birmingham,    Eng. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Richards    Wilcox    Can.    Co.,    London. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Watrous-Acme  Mfg.  Co.,  Des  Moines, 
Iowa. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar  People.   Ltd.,  Oshawa. 

Winnipeg     Ceiling      &      Roofing     Co., 
Winnipeg. 
Burlap. 

Dominion  Oilcloth  Co.,   Montreal. 

G.   F.  Stephens  &  Co.,  Winnipeg. 

Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 

P.  L.   Robertson  Co.,  Milton. 

The  Stanley  Works,  New  Britain, 
Conn. 

Pirmenter  &   Bulloch  Co..   Gananojue. 

The  Steel  Co.  of  Canada,  Hamilton. 
Butts. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Canada   Steel   Goods   Co.,   Hamilton. 

P.   &  F.  Corbin,   New   Britain,    Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Watrous-Acme   Mfg.    Co.,    Des    Moines, 
Iowa. 
Butts  and  Hinges. 

J.  E.  Beauchamp  &  Co..   Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Montreal  Hardware  Mfg.  Co,  Montreal. 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.   8.   Starrett  Co.,   Athol,  Mass. 
Calks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Cans. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

McClary's.    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,  Cash  and  Parcel. 

Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada   Plates. 

A.  C.    Leslie  &   Co..    Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 


Carpet   Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 

Cartridges. 

Dominion  Cartridge   Co.,    Montreal. 

Eley  Bros.,   N.    Transcona,   Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon   Chain  Co.,   St.   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls,   Ont. 
Ceilings,   Metal. 

Metal   Shingle  &  Siding  Co.,   Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar   People,    Ltd.,    Oshawa. 

McFarlane,   Douglas  &  Co.,  Ottawa. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 

Canada  Cement  Co.,  Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass     &     Suply     Co., 
Moose  Jaw. 

B.    &   S.    H.    Thompson  &   Co.,    Mont- 
real. 
Cement    Working    Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

T.    Slack   &  Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 

McKinnon   Chain   Co.,   St.   Catharines. 

Oneida   Community,   Oneida,   N.Y. 

Standard  Chain  Co.,  Pittsburgh,  Pa. 
Chain,  Trace,  Logging,  Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers.  Frary  &  Clark,  New  Britain. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.  H.,   &  Sons,  Ottawa,  Ont, 

Oummer-Dowswell,       Ltd.,     Hamilton, 
Ont. 

Maxwell,  David,  &  Sons,  St.  Mary's. 
Chutes. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Clippers,  All   Kinds. 

American    Shearer    Mfg.    Co.,    Nashua, 
N.    H. 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes   Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins    &    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,  Ltd.,  Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.  Connor  &  Son,   Ottawa. 

Maxwell,   David,  &  Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark,  New  Britain. 

National  Electric  Mfg.  Co.,  Toronto. 
Colors,    Dry. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Canada  Paint   Co..   Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg 
Cold    Rolled    Strip   Steel. 

Acme  Steel  Goods  Co.,  Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 

The    Stanley     Works,      New     Britain, 
Conn. 
Conductor   Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

The  Pedlar  People,  Ltd.,  Oshawa. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Wheeler   &    Bain,    Toronto. 
Cord,     Wire    Picture 

The    Anderw    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Cordage. 

Hamilton   Cotton   Co.,    Hamilton. 

Independent    Cordage    Co.,    Toronto. 

Consumers    Cordage    Co.,    Ltd. 

Scythes  &  Co.,  Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,   Toronto. 

Metal   Shingle  &   Siding  Co.,    Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar  People,  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,  Chicago. 
Cotton    Duck. 

Scythes   &   Co.,    Toronto. 


Cotton    Wipers. 

Scythes  &   Co.,    Toronto. 
Cow    Ties. 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon   Chain  Co.,   St.   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
Cuspidors. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.     Razors,     Scissors.    «-u-. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crooks,   Jonathan,   &   Son. 

Dorlten   Bros.    &   Co.,    Montreal. 

Henderson    &    Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &  Co.,    Montreal. 

Lamplough,  F.  W.,  &  Co.,  Montreal. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons    Hardware   Co.,    St.    Louis. 
Door   Bolts. 

Montreal   Hdw.    Mfg.    Co.,   Montreal. 

The  Stanley  Works,  New  Britain 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P-   &   F.    Corbin,   New   Britain,    Conn. 

Wm.    Newman    &    Sons,    Birmingham 
England. 
Dcors,   Screen. 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 

Canada   Steel    Goods  Co.,  Hamilton. 

Myers,    F.    E,    &    Bro.,    Ashland,    0. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pulls. 

P.   &   F.    Corbin,   New   Britain,   Conn. 

The  Stanley  Works,  New  Britain 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,  Brick  and   Stone. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Wilt   Twist   Drill    Co.,    Walkerville. 
Dry    Batteries. 

The  Canadian  H.  W.  Johns-Manville 
Co.,   Ltd.,   Toronto. 

Northern   Electric   Co. 
Dustless  Dusters. 

Channell  ChemicalCo.,  Toronto. 
Dustless  Mops. 

Channell  Chemical  Co.,  Toronto. 
Eavetroughs. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd.,   Oshawa. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,  Preston. 

Wheeler  &   Bain,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 
Elbows. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 

Landers,  Frary  &  Clark,  New  Britain. 

National    Electric    Mfg.    Co.,    Toronto. 

Renfrew  Electric  Co.,    Renfrew. 

Flexible   Conduit  Co.,    Guelph,    Ont, 

Ideal    Electric  Mfg.  Co.,    Wallaceburg. 
Emery  or  Corundum  Wheel*. 

The   Carborundum  Co.,   Niagara  Falls, 

The    Canadian    H.    W.    Johns-Manville 

Co..    Ltd.,   Toronto. 
Electric  Fixtures. 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible  Shaft  Co.,   Chicago. 
Flexible   Conduit  Co.,   Guelph,   Ont. 
Renfrew    Electric    Mfg.    Co.,    Renfrew 

Ont 
Ideal   Electric   Mfg.    Co.,    Wallaceburg, 

Ont. 
Landers,   Frary  &  Clark,  New  Britain, 

Conn. 
National   Electric  Mfg.   Co.,   Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery   Cloth. 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.   F.   Stephens  &  Co.,    Winnipeg. 
Emery    WTieels. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Jno.     Oakey     &     Sons,     Ltd..     London, 

Eng. 


HARDWARE    AND    METAL 


Toledo 
Lawn  Rake 

Made  in  Canada 

The  best  Steel  and  Wire  Lawn  Rake  on  the  market,  made  of  heavy  gauge  steel.  Wires  are  made  of  No.  9  High- 
Carbon  Spring  Wire.  Socket  is  made  of  15  gauge  sheet  steel.  After  rake  is  assembled  it  is  galvanized  all  over, 
making  every  part  solid.  Catalogue  upon  Request. 

MANUFACTURED  BY 

The  Adamite  Wheel  &  Mfg.  Co.,     Hamilton,  Ont. 


Summer  Time 

Means  lawn  mowing  time  and  a  big,  brisk 
business  in  your  lawn  mower  department. 
He  sure  that  the  business  you  do  this  year 
lays  a  foundation  for  an  even  larger  business 
next  year,  by  handling  "Birkett  Lawn  Mow- 
ers, ' '  for — 

Their  proven  excellence  makes  them  business 
builders  in  every  locality. 
Get  the  prices! 

Thos.  Birkett  &  Son,  Limited 

Ottawa,  Ont. 


HANDY    AUTOMATIC    HOG    WATERER 

Never  Leaks — Is  Always  Ready 

Attached  to  tank,  barrel  or  pipe. 
Waters  several  hundred  hogs  daily. 
^ty    Can  be  adjusted  on  tank  or  barrel  without  tools. 

Note  Simplicity  of  construction.  Made  entirely  of  metal. 
Will  last  a  lifetime  with  care. 

More  HANDYS  sold  yearly  than  all  other  makes  com- 
bined. ORDER  A  SAMPLE  LOT  and  you  will  DIS- 
COVER WHY. 

NOVELTY  IRON  WORKS 

STERLING,  ILLINOIS,  U.S.A. 


2-A  Closed 


Why  Use  Screen  Doors,  If  They  Don't  Shut  Tight? 

Bur-JSTor  Catches  will  hold  the  doors  shut,  prevent  warping  and  sag- 
ging. Also  strengthens  weak  hinges.  Made  in  two  styles,  Plain  and 
with  positive  locking  attachment.  Put  them  on  your  show-case,  they 
sell  themselves. 

Our  Hatchet  proposition  will  also  interest  you.  Bur-Nor  Hatchets 
are  50%  stronger  than  other  styles. 

May  wTe  send  you  catalogue  and  prices  of  both? 


BURGESS -NORTON  MANUFACTURING  CO. 

GENEVA,    ILLINOIS,    U.  S.  A. 
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HARDWARE    A  IS  D    METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    Paint   Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt  &   Lambert,   Bridgeburg,   Ont. 

A.   Ramsay  &   Son   Co.,   Montreal. 

Sherwin-Williams   Co.,    Montreal. 

Q.    F.    Stephens   &    Co.,    Winnipeg. 

Winnipeg   Paint  &  Glass   Co.,   Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,   Birmingham,   Eng. 

Thos.   Davidson  Mfg.   Co.,   Montreal, 

McClary's,   London,   Ont. 

Sheet   Metal    Products   Co.,   Toronto. 

E.   T.    Wright   Co.,   Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,  Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Fasteners,   Storm,  Sash  &  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Fencing,   Woven   Wire. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Filters. 

A.    Ramsay   &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Files  and   Rasps. 

Bamett   Co.,    G.    &   H..    Philadelphia. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,   Henry,   &  Sons,    Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 

Firearms   and  Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitehburg,    Mass. 

Remington  Arms  U.M.C.,  Co.,  Wind- 
sor,   Ont. 

Fire   Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire   Door   Fixtures. 

Richard  Wilcox  Can.  Co.,  London 
Ont. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Winnipeg   Paint  &   Glass   Co.,   Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew   B.   Hendryz  Co.,    New   Haven 
Flags. 

Scythes   &    Co^Toronto. 
Flashlights,  Electric. 

Northern   Electric  Co. 
Flint   Paper. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Food    Choppers. 

Landers,   Frary  &  Clark,   New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,   see   Stoves. 
Galvanizing. 

Canada    Metal   Co.,   Toronto. 

Thos.    Davidson    Mfg.   Co.,    Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

E.  T.    Wright   Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Henderson   &    Richardson,   Montreal. 
John   Lysaght,    Ltd.,    Bristol,    Newport 

and   Montreal. 
Pedlar   People.    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co..  Mon- 
treal. 

Winnipeg     Ceiling     &     Roofling     Co., 
Winnipeg,   Man. 
Galvanized    Steel   Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Metal   Shingle  &   Siding  Co.,   Preston. 
Galvanized    Ware. 

5"  &■   Hpwhmd  Sons  &   Co,.  Toronto. 

E-   T.    Wright   Co.,   Ltd.,    Hamilton. 

McClary's,    London,    Ont. 

Sheet   Metal    Products  Co.,   Toronto 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

McClary    Mfg.     Co.,    London. 

Sheet    Metal     Products    Co.,    Toronto 

E.   T.    Wright    Co.,    Hamilton. 
Garden   Cultivators. 

0.   S.   Norcross  &   Sons,   Bushnell,    111. 

8.   L.  Allen  Co.,  Philadelphia. 
Garden   Tools. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Gas  Fixtures. 

The    P.arton-Netting    Co.,    Ltd.,    Wind- 
sor.   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engine  Silencers. 

Maxim  Silencer  Co.,   Hartford,   Conn. 
Gasoline  Tanks,  Underground. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Gauges. 

L,   S.   Starrett   Co.,   Athol,   Mass. 
Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

A.  Ramsay   &   Son,    Montreal. 

G.   F.    Stephens  &  Co.,   Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and  Figured. 

A.    Ramsay   &    Son,    Montreal. 

Glass   Paper. 

A.    Ramsay   &    Son,    Montreal. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Glass,   Wired. 

G.   F.   Stephens  &  Co..   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,   Godfrey  S. 
Arthur    Rudd    &    Co.,    St.    Helen's. 
Sharratt    &    Newth,    London,    Eng. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson   &    Richardson,    Montreal. 
G.    F.    Stephens  &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Cleveland    Stone    Co..    Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Olaphrongh  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worch  ester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitehburg,    Mass. 

Remington  Arms-U.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co..  St. 
Catharines. 

Handles. 

The    Lachute    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,   Storm  Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Tnvlor   Forbes    Co..    Guelph,    Ont. 
Watrous  Acme   Mfg   Co.,   Des  Moines, 

Iowa. 

i    Hardware,  Metal  Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.    Corbin.   New  Britain.    Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay   Unloading   Tools. 

F.   E.   Myers  &   Bro.,   Ashland,   Ohio. 
Hinges. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Canada   Steel   Goods   Co.,   Hamilton. 

Montreal    Hardware    Co.,    Montreal. 

The  Stanley  Works.  New  Britain, 
Conn. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Hinges.   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.   H.,   Mfg.   Co.,   St.   Thomas. 
Hooks. 

P.    &    F.    Corbin.   New   Britain,    Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
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Hooks,   Hat  and  Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Hooks,  Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and  Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,   Toronto. 

Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McClary's,    London,    Ont. 

North  Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.   Co..   Philadelphia. 
Iron   and    Steel   Bars. 
Henderson   &   Richardson,    Montreal.. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
London    Rolling   Mill    Co.,    London. 

Iron    Pipe. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 

Iron    Pumps. 

R.   McDougall  Co.,   Gait. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 

Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 

Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen   Cabinets. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 
Ladders,   Step. 

Otterville   Mfg.   Co.,   Otterville,   Ont. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder   Works,    Toronto. 

Ladders,    Shelf. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 

The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Wilckes     Martin     Wilckes    Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.     Davidson    Mfg.     Co.,    Montreal. 

McClary's,   London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton.  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 

Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lawn   Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.    P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.    Co.,   Stratford. 
Linseed  Oils. 

A.   Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 
Canada   Metal  Co.,   Toronto. 
Hoyt   Metal   Co.,   Toronto. 


Levels. 

Lufkin   Rule  Co.,   Saginaw,   Mich. 
Goodell-Pratt    Co.,    Greenfield,     Mass. 
L.    S.    Starrett  Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 

Britain. 
Linseed  Oils. 
Canada    Linseed    Oil    Mills,    Toronto, 

Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.   and   Lock   Mfg.    Co., 

Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

May   &   Padmore,    Birmingham,   Eng. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Lumbering  Tools. 

Argall   Bros.,   Three   Rivers,   Que. 

Pink,  Thos.,  &  Co.,  Pembroke,  Ont. 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

Mantels  and   Grates. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Mechanics'   Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
Metals. 

Canada   Metal  Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Henderson   &    Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,   A.    C,   &   Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas  Co.,   Ottawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal  Shingle  &  Siding  Co.,   Preston. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &      Roofing      Co., 
Winnipeg,   Man. 

Metal    Polish. 

The  Canadian  H.  W.  Johns-Manville 
Co.,   Ltd.,   Toronto. 

Metal   Polish,   Emery   Cloth,   Etc. 

Oakey,  John,  &  Sons,  London,  Eng. 
Mitre  Boxes. 

Smith  &  Hemenway  Co.,  New  York. 
Mop   Wringers. 

White    Mop    Wringer   Co.,    Fultonville 

Motor  Cycles. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitehburg,  Mass. 

Nail    Pullers. 

The    Bridgeport   Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion  Iron  &  Steel  Co.,  Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Oilers. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright   Co.,   Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 
Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Stoves. 

McClary  Mfg.   Co.,   London. 

Queen  City  Oil  Co.,   Toronto. 

The  Huenfeld  Co.,  Cincinnati,  Ohio. 
Oil   Tanks  and  Pumps. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont, 

Ornamental   Iron   and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Pails. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Rrandram-Henderson,    Montreal. 
Canada   Paint   Co.,   Montreal. 
Dougall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,   Montreal. 
Lowe    Bros.,    Ltd.,    Toronto. 
Martin-Senour  Co.,   Montreal. 
Moore,   Benjamin  &  Co.,  Toronto. 
Pratt   &   Lambert,    Inc.,    Bridgeburg. 


HARDWARE  AND  METAL 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


K-lb.  tins— 
3  doz.  in  case 


TRY  IT 


SOLD  BY 

ALL 
JOBBERS 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "m™ 

Avoid  imitations   of   our  -<cQ£D    "TRADF  * 

CUTLERY  **lL  jL    * 

By  seeing  that  this  exact  |  ^mL. 

mark  is  on  each    blade.  ^ANTED     \&^' 

SOLE  AGENTS    FOR   CANADA 

James  Hutton  <3&  Company 

MONTREAL 


SPRAY  POTATOES 

WITH 

The  COLLINS  Improved 
Automatic  Sprayer 

Adapted  for  spraying  Potatoes,   Fruits, 
Flowers,   Vegetables,   Cattle,   Fly    Oils. 
Made  of  the  best  materials  throughout. 
Ask   your  jobber,   or   write   us. 
We   are   Spray    Pump    Specialists,    mak- 
ing different  kinds. 


THE  COLLINS  MANUFACTURING  CO. 

TORONTO.  ONT. 


The  O-RIB-0  Elbow 

(MADE  IN  WINNIPEG) 

A  good  elbow  made  of  good  material. 
It  has  a  long  curve,  grooved  seam,  is 
riveted  at  both  ends,  and  is  perfectly 
round  on  back. 

Compare  it  with  any  other  make  and 
you  will  say  it  is  the  best. 

Your  Jobber  has  these  elbows. 


THE  O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE.  WINNIPEG 


FOR  RE  ORDERS 


"Bronzite"  is  a  Green  Paint  that  has  a 
distinctive  tone — a  tone  all   of  its   own. 
It  isn't  just  mixed  or  made — it's 
built     from     a     permanent 
base,  its  color  made 
fast    by    last- 
ing     ingredi- 
ents. 

When      painting 

with     "Bronzite," 
or  is   "grafted  in"— it 
clings  to  the  surface  almost  like 
powder    marks   burned    in    the    skin 
or   the    cavtooing  on   a   sailor's   aim. 
"Bronzite"    Service  invariably  results 
m  re-orders. 

Write   for   particulars. 
Used  on  all  work  where  a  green   paint  is  needed. 

COLONTAL  WORKS  Inc. 

225-237  Normen  A«Due,    BROOKLYN,  N.   Y 


Eureka  Jr.  B.C.  2 


THE  LIGHT  THAT'S   RIGHT 

Eureka  Lite 

The  fact  is,    with  our  Eureka — 

You  can  light  almost  any  old  car   as  light  as  day, 
But  you  can't  afford  to  light  a  Ford  in  any  other  way. 

LOW    COST— HiiGH    EFFICIENCY 

Used  with  or  without  storage  battery.  Special  attachments  for  Ford,  Maxwell  and  other 
cars.  Prices  $20.00  and  up,  according  to  capacity  required.  Large  profit  to  dealers. 
Write  for  particulars  to-day. 

HENRICKS   NOVELTY  CO.,   1539  St.   Paul  St.,   Indianapolis,  Indiana 
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HARDWARE    AND    METAL 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    P.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and   Varnish    Remover. 

Dougall    Varnish   Co.,    Toronto. 

Imperial  Varnish  &  Color  Coi,  To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.   Leslie  &  Co.,   Montreal. 
Pipe    Wrenches. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 

Hoyt   Metal   Co.,   Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,-  Galvanized  Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding   Co.,    Preston 

E.  T.    Wright   Co.,    Hamilton,    Ont. 
Pipe   Cotters. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson   &   Richardson,    Montreal. 

Smith    &    Hemenway   Co.,    New   York. 
Pocket  Knives. 

Simmons   Hardware    Co.,    St.    Louis. 
Poultry  Netting. 
'  Greening,    B.,    Wire    Co..     Hamilton. 

John  Lysaght,  Ltd.,  Bristol,  Newport 
and    Montreal. 

Power   Grinders. 

The  Adamite  Wheel  &  Mfg.  Co. 
Hamilton. 

Pulleys    (Sash,   etc.). 

P.   &   F.   Corbin,   New   Britain,    Conn. 
Pumps. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.   Myers   &   Bro.,   Ashland,    Ohio. 
Pumps,   Power. 

Canadian   Fairbanks-Morse   Co.,     Ltd. 
Montreal. 
Putty. 
Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co..    Montreal. 
Sherwin-Williams    Co..    Montreal. 
Steel   Co.   of  Canada.   Ltd..   Hamilton 

G.  F.    Stephens   &   Co..    Winnipeg. 
Rat    Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
Oneida      Community,      Ltd..      Niagara 

Falls. 
Simmons   Hardware    Co.,    St.    Louis. 
Radiators. 

Gurney    Foundry    Co.,    Toronto. 
Razors. 
Jonathan    Crookes    &    Son,    Sheffield 

Eng. 
Dorken    Bros.    &    Co..    Montreal. 
Jas.    Hutton    &    Co..    Montreal. 
Miller.    Morse    Hdw.    Co.,    Winnipeg. 
Simmons    Hardware    Co.    St.    Louis. 
Razor  Blades. 
Schramherprer   TThrfedeimfabrik,    Shram- 
berg,   Germany. 

Reamers. 

Bntterfield    &   Co..    Rock    Island.    Que. 

Whitman   &   Barnes,   St.   Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red   Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co..    Paris. 
Register,    Cash,    Credit. 

Barr   Registers,    Ltd.,    Trenton. 

Dominion    Register    Co.,    Toronto. 
Registers. 

Jas.   Stewart  Mfg.   Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion  Iron  &  Steel  Co..  Sydney 
N.S. 

Rifles. 

J.  P.  Clapbrough  &  Johnstone.  Bir- 
mingham. 

Ross   Rifle   Co.,   Quebec. 
Rivets. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound.    Ont. 

P.    L.    Robertson    Co.,    Milton. 

Steel   Co.   of  Canada,    Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Ivor  Johnson's  Arms  &  Cycle  Wks., 
Fitehburg,      Mass. 


Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W.   Johns-Manrille   Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,   Winnipeg. 

Alex.   McArthur  &   Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Roofing     Supplies. 

Barber    Asphalt    Co..    Philadelphia. 

The   Can.   H.    W.   Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Metallic    Roofing   Co.,    Toronto. 

Miller.    Morse    Hdw.    Co..    Winnipeg. 

Pedlar    People,    Ltd..    Oshawa. 

United    Roofing    &    Mfg.     Co.,    Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg.   Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers   Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and   Gauges. 

Jas.    Chesterman    &    Co..    Ltd.,    Shef- 
field.   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham.   Eng. 

L.    S.   Starrett  Co.,   Athol,   Mass. 
Sad    Irons. 

Taylor   Forbes   Co.,   Guelph.   Ont. 

Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Sa^s. 

Atkins.    E.    C,    &    Co.,    Hamilton. 

Disston,  Henry.   &  Sons.   Philadelphia. 

Shurly    Dietrich    Co.,    Gait. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Serpen    Doors    and    Windows. 

Sanderson.   Harold    Co..    Paris.    Ont. 
Screen    Door    Sets. 

P.    &   F.    Corbin.    New   Britain.    Conn. 

The     Stanley     Works.     New     Britain. 
Conn. 

Taylor    Forties    Co.,    Guelph,    Ont. 
Scrr-v    Plates. 

Butterfleld    &    Co..    Rock    Island.    Que. 
Scr"<v    r»river  Bits. 

Rnrk    Bros..    Milbury,    Mass. 
Screws,    Nut".   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel   Co.   of  Canada.   Ltd. 
Screws.    Wood. 

P.    L.    Robertson    Mfg.   Co.. 

Steel   Co.   of  Canada.    Ltd.. 
Scvtb»>    Stones. 

The   Carborundum    Co.,    Niagara   Falls. 
New    York. 
Sboars.    =cS"nrc. 

Henrv    T.     Scvmonr    Shear    Co.,    New 
York. 

G.    F.    Stephens   &    Co..   Winnipeg. 
Shelf   Boxes. 

Cameron    &    Campbell.    Toronto. 
^bellacs. 

Berry   Bros..   Walkerville.    Ont. 
^hovels  and    Snades. 

Lundy  Shovel   &  Tool   Co..   Peterboro. 

Shuttles. 

The    Laehute    Shuttle    Co..    Ltd..    La- 
chute    Mills.    P.Q. 
Sieves    and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.   Co.. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
a'lencers. 

Maxim    Silencer   Co.,    Hartford.    Conn. 
Snow    Shovels. 

The  Sheet  Metal   Products  Co.,   Mont- 
real,   Toronto.    Winnipeg. 
Store    Ladders. 

Richards-Wilcox    Canadian    Co..    Lon- 
don,  Ont. 
Stove    Casters. 

Chicago  Hdw.    Fdry.    Co..    Chicago. 
SMverware. 

vrcOlnshan.   Clarke  Co..   vf™,-.   t^n,, 

Meriden    Britannia   Co..    Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver  Co.,   Toronto. 
Snider. 

Canada    Metal    Co..    Ltd.,    Toronto. 

Hoyt  Metal   Co.%   Toronto. 
Solicing-   Compound. 

Northern    Electric    Co. 
Sporting    Goods. 

H.    S.    Howland    Sons  &  Co..    Toronto. 

Lewis    Bros..    Ltd..    Montreal 

Thos.    Davidson    Mfg.    Co..    Montreal. 
Sprayers. 

Cavers   Bros..    Gait,    Ont. 

Snramotor    Co..    London. 

Sheet   Metal    Products    Co.,    Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co..  Ltd..  Hamilton 

Henderson   &   Richardson,   Montreal. 


Hamilton. 


Milton. 
Hamilton. 


Spools   and   Bobbins. 

The    Laehute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Spring    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay   &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manrille  Co., 
Ltd.,  Toronto. 

A.    Ramsay   &   Son   Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Stains,    Wood. 

Berry    Bros.,    Walkerville. 

G.    F.    Stephens  &   Co.,   Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,    High    Sneed. 

Henderson  &  Richardson,  Montreal. 
Steel,    Cold    Rolled    Strip. 

Morris  &  Bailey  Steel   Co.,   Pittsburg. 

The  Stanley  Works,  New  Britain. 
Conn. 

Steel   Wire   Hoops. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd..    Toronto. 

E.  T.    Wright   Co.,   Ltd.,   Hamilton. 
Store    Ladders. 

F.  E.    Myers   &  Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stocks   and    Dies. 

Bntterfield   &   Co.,   Rock   Island,   Que. 
Stoves,  Furnace*. 

Clare   Bros.   &   Co..   Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 

Gnmey    Foundry    Co..    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.     Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease   Foundry  Co..   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stnv-s,    Gas. 

Gurney   Foundry   Co..    Toronto. 

McClary    Mfg.    Co..    London,    Ont. 
Tap". 

Butterfleld   &   Co.,    Rock   Island.   Que. 
Tacks. 

Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin    Rule   Co.,   Windsor,    Ont. 

J.   Rabone  &  Sons,   Birmingham,   Eng. 
Technical    Books. 

MacLean    Publishing   Co.,    Toronto. 
Tents   and    Awnings. 

Scythes  &   Co.,   Toronto. 
Tiling,  Wall   and  Floor. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Tin    Plate. 

Henderson   &   Richardson.   Montreal. 

A.  C.    Leslie    &    Co.,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tixware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
T^ols. 

The  Chapin  Stephens  Co.,  Pine  Mea- 
dow,    Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby    &    Sons.    Sheffield. 

Stanley  Rule  and  Level  Co.,  New 
Britain. 

Tools.    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grind-rs. 

Richards-Wilcox    Canadian    Co.,     Lon- 
don,  Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,   Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

The  Laehute  Shuttle  Co..  Ltd..  La- 
chute    Mills.    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum    Cleaners. 

Northern    Electric    Co. 

Onward    Mfg.    Co.,    Berlin.    Ont. 

Clements    Mfg.    Co.,    Toronto. 
Varnishes;    See  Paintv 

Berry    Bros.,    Ltd..    Walkerville,    Ont. 

Dougall    Varnish   Co..    Montreal. 

Gliddeu    Varnish    Co..    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 


Pratt    &    Lambert,    Bridgeburg. 

A.  Ramsay  &  Son  Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Metallic    Ceiling    Co.,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    &    Richardson,    Montreal. 
Wall  Plaster. 

The   Canadian   H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Hash   Boards. 

Wm.    Cane   &   Sons   Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton, 
Wash   Tubs. 
Wm,    Cane   &    Sons    Co.,    Newmarket, 

Ont. 

Washing  Machines,  Etc. 

J.   H.   Connor  &  Son,   Ottawa,  Ont. 

Cummer-Dowswell,      Ltd.,      Hamilton, 
Ont. 

Henderson    &    Richardson,    Montreal. 

D.   Maxwell   &   Son,   St.   Mary's,   Out. 

London    Foundry    Co.,    London. 
Wegon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.   Robertson  Mfg.   Co.,  Milton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Wecders. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
Whips. 

Hamilton   Whip   Co.,    Hamilton,    Ont. 
White   Lead. 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Wholesale   Hardware. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.  &  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

yauderson,    Harold   Co.,   Paris,    Ont. 
Window    Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson    &    Richardson,    Montreal. 

Laidlaw   Bale  Tie  Co. ,  Hamilton,  Ont. 

P.    L.    Robertson    Mfg.    Co.,    Milton, 
Ont. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wire. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.   L.    Robertson   Co.,   Milton. 

Wire  Mats. 

Andrews  Wire   Wks.   of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire   Goods,   Bright. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 
Acme   Steel   Goods  Co.,    Chicago,   New 

York. 
J.   E.   Beauchamp  &   Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 

Wire    Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire    Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd.,  • 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co..  Ltd.,  Hamilton. 
Henderson  &   Richardson,   Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerville. 
G.    F.    Stephens   &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont  Mfg.   Co.,   Roxbury,   Mass. 
Whitman     &     Barns     Mfg.     Co.,     St. 
Catharines. 
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CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work  quickly  and  easily. 

The  SteeL'Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  is  the  best  two-hand  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  ironing  boards,  step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  Dire 
Catalogue   "M"?    Or  BOTH?   Write   to-day   u 

ABBEY  &  IMBRIE.  New  YORK 


You   can't   A£ 
to  be  without  the 


FORD 


No  live  dealer  is  without  it.     The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


Old  Standard,  Eagle,  Pyramid  &  Globe 


CERMANTOWN 

LAMPBLACKS 


TheL Martin  Co.  E"ftWh"' 

NEW  YORK,   PHILADELPHIA,  CINCINNATI,  LONDON,  ENG.. 


BOENTGEN  &  SABIN 


SOLINGEN 


GERMANY 


ri 


Manufacturers  of 

r|  B  ONS  A    B  RAND 
ffiffiJutl   FINEST     CUTLERY 

TO5B™ 

Mrs  W 


Specialty : 

BONSA  TOOL  PADS 

in  Leather  Cases 

Most   useful   for   the   Handy    Man, 

Motorist,    Electrician   or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


Babbitt  your  journals  with 

ARCTIC     METAL 

The  wearing  qualities  will  prove  to  you  that 
Tallman's  reputation  is  in  the  goods. 


SMkm&mVfmW, 


The    Improved 
AUTOMATIC 

SPRAYER 

Is  guaranteed  to  give  satisfaction  to 
the  user.  It  is  self-operating  and  will 
save  its  cost  in  a  few  days.  Is  simple  in 
construction.  Durable  and  economical 
in  its  use  of  spraying  liquids. 
Dealers  all  over  Canada  are  making 
money   selling   this   machine.     Why    not 

1'OU  ? 

Write   to-day   for   special   dealers'   prices 
and    full    information    to 

CAVERS   BROTHERS 

Manufacturers 

GALT,    ONTARIO 
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Send  a  Postcard  To-day 

For  This  New 

Sporting  Goods  Catalog 

It's  a  Money-Maker   for  Every  Hardware  Dealer 

HIGH-GRADE  GOODS 
LOW  PRICES 
BIG  PROFITS 

WE  MAKE  A  SPECIALTY  OF  RUSH  ORDERS— QUICK  DELIVERIES 

Get  a  copy  of  this  Catalog  to-day  and 
take  a  look  at  the  prices. 

A.  E.  BREGENT 

Wholesale  Sporting  and  Athletic  Goods  Exclusively 
192  St.  Catherine  Street    East 

Montreal 
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Cut  of  No.  1751  Half  Size. 


■>  " 


B| 


Cut  of  No.  1753  Half  Size. 


STANLEY 


Wrought  Steel  a.ar* 

Screen    Door    Butts 

These  butts  are  of  the  same  good  quality  that  is  consistent  with  all  other 
"Stanley"  goods. 

They  are  supplied  to  the  surface  of  the  doors.  By  simply  slipping  out  the 
pins  the  door  is  easily  taken  off  and  can  be  as  readily  rehung  when  neces- 
sary. 

They  add  greatly  to  the  appearance  of  any  entrance,  being  splendidly 
finished  in  Japan,  Antique  Copper,  Dull  Brass  or  the  anti-rust  "Stanley" 
Sherardized;  the  latter  finish  is  recommended  for  outdoor  work  or  damp 
climates  as  it  prevents  rust. 

Packed  one-half  dozen  pairs  in  a  box  with  screws.  Weight  per  dozen  with 
screws,  No.  1751,  seven  pounds.     No.  1753,  five  and  one-quarter  pounds. 

If  your  jobber  cannot  supply  you  write. 

See   our  quartet-page   advertisement  on   page  one 

A.  MACFARLANE  &  COMPANY 

Coristine  Building,  Montreal 

Canadian  Representatives  of 

THE  STANLEY  WORKS 


NEW  YORK 


New  Britain,  Conn. 


CHICAGO 


iiiii.iiii  in  m  im  iin.i  mil  mum 
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The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6 


.35 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


A     special     circular 

describing  this 
pistol,  also  a  cata- 
log of  our  complete 
line,  will  be  mailed 
to  any  address  on 
request. 

Leadine  Hardware  and 
Sporline  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  tor  this 
pistol. 


Harrington  &  Richardson  Arms  Company, 


715  Park  Avenue 
Worcester,    Massachusetts,  U.S.A. 
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Ross   Rifle   Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


^-r> 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 


HAND  SAW 
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CORRUGATED    GALVANIZED   IRON 

Sheet  Copper,  Black  Steel  Sheets,  Ready  Roofing,  Etc. 

Ask  us  about  Apollo  Keystone  Copper-Bearing  Sheets. 

We'll  mail  you  our  monthly  stock   list  and  full   particulars  upon  receipt  of  a  card. 


The  Roofers  Supply  Co.,  Limited 

Importers,  Jolbers  and  JVlanufactui 


Toronto,  Ont 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and    clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 


SUCCESSORS  TO 


The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY 


VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


fUFK/N 


THAN  YOU  EVER'NEED  TO 
SELL       fUFKHf  GOODS 


fUFKJN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:    Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back! 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


JUFKIN 


Goods 


nf£/J/FKMJR{/JLEfio. OF{?ANADA.irJ><   W/ndsokont. 


COMMUNITY 

SILVOL 

PLATE 

advertising  sends  you  customers.  If  you  turn  them  away 
to  your  competitor,  you  not  only  lose  the  Community  sale, 
but  also  the  possible  sale  of  other  goods  in  your  store.  Retain 
trade  by  carrying  the  goods  your  customers  want. 

ONEIDA  COMMUNITY,  LIMITED 

ONEIDA,  NY. 


Canada's     Only     Hardware     Weekly 


Established  1888  Published  Every  Saturday 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

VoL  XXVI.  Publication  Office:  Toronto,  Canada 

May  30,  1914 


No.  22 


XOOFJNG 


Needs  No 
Painting 


How  To  Sell  Amatite 


Here  is  the  argument  that  sells  Amatite  to  the 
consumer:  imagine  yourself  using  it  and  see  how 
effective  it  is — 

"Yes,  I  can  sell  you  the  ordinary  'rubber'  roofings, 
but  of  course  you  will  have  to  paint  them  every  two 
years  to  keep  them  in  good  order.  Amatite  has  a 
mineral  surface  and  needs  no  painting.  You  just 
lay  Amatite  on  your  roof  and  leave  it  alone.  It 
takes  care  of  itself. 

"Amatite  weighs  twice  as  much  as  the  other  roof- 
ings and  that  means  you  get  twice  as  much  density 
per  foot,  and  that  means  durability.     Amatite  is 


easy  to  lay;  the  nails  and  cement  are  supplied 
free.  The  price  is  no  higher  than  a  first-class 
painted  roofing  and  you  save  all  the  cost  of  paint 
in  the  future. 

"Amatite  is  made  by  the  biggest  company  in 
the  roofing  business.  They  couldn't  afford  to 
make  anything  but  the  best." 

These  are  the  kind  of  arguments  that  sell  goods. 
Any  sensible  customer  will  see  the  points  as  soon 
as  the  facts  are  presented.  Sample  and  booklet  on 
request  to  nearest  office. 


The     Paterson    Manufacturing     Co. 

LIMITED 
Montreal,  Toronto,  Winnipeg,  Vancouver,  St.  John,  N.B.;  Halifax,  N.S.;  Sydney,  N.S. 

"And 
myself 
too 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS   OF 
SMOOTH     STEEL  WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES  —  WIRE  NAILS  —  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:     Rounds,  Squares    and    Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING    AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts,' 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners ' 
Rivets,  Etc. 


TRADE 


MARK 


WORKS:    LACHINE  CANAL, 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
x/g  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We   also   manufacture 
NIPPLES  in  all   sizes — black  or  galvanized. 

-      MONTREAL 
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Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock    Mfg.  Co.,    Limited 

BELLEVILLE,  ONT. 


CANADA'S    VERY    BEST 


TROUBLE 
PROOF 


Doors    hung    on    the    CHAMPION.    No.  321.  are  hung  right  and 
will  stay   right. 

Get  the  Genuine  RICHARDS- WILCOX  TROLLEYS. 

RICHARDS-WILCOX    Lcnadnandian  Co ••  «£•*«  , 

^~  London  -  Montreal 
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Farmer,  the   Gardener, 
the   House 


The 
and 

They  will  soon  be  needing  quick,  clean-cutting, 
long-lived,  scythe  stones.     Give  them 


CARBORUNDUM 

Niagara  Scythe 
Stones 

They  hold  their  shape — 
give  the  scythe  and  grass- 
hook  just  the  right  edge — 
and  they  won't  glaze. 


STOCK   UP  NOW   TO 
MEET   THE   DEMAND 


e  m 


iree  oizes 


Put    up   in   attractive    display 
cartons,    boxes,    and    holders 


THE    CARBORUNDUM    COMPANY 


NIAGARA  FALLS,  N.Y. 
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Yale  Triplex  Blocks 

A  "Line  of  Steel  from  Hook  to  Hook" 

Every  load-lifting  problem,  on  the  farm,  in  the 
factory,  machine  shop,  garage,  to  lift  your  gas 
engine  or  to  lift  your  motor  boat  out  of  the  water, 
is  solved   with   a   Yale  Triplex  Block. 

"Safety  First"  in  material  and  workmanship  jus- 
tifies the  Yale  Triplex  Block,  and  is  behind  your 
sales   to   your  customers. 


Fairbanks  Valves 

"Disc  Renewed  in  one  minute" 

Will  remove  all  valve  troubles.  They  are  built 
of  high-grade  material,  to  withstand  a  great  deal 
more  than  their  rated  pressure.  The  renewable  disc 
feature  is  unequalled  by  any  valve  on  the  market. 
The  valve  stems  are  packed  with  Palmetto  Twist 
packing,  which  will  remain  soft  and  perform  its 
function   better   than   any   other   packing   made. 


Fairbanks  Scales,  Small  Tools,  Automatic  Supplies  and  other  mechanical 
lines  are  the  best  the  world  affords. 

The  Canadian  Fairbanks -Morse  Co.,  Limited 


ST.  JOHN 


OTTAWA 


444  St.  James  Street,  Montreal 

TORONTO  WINNIPEG         SASKATOON  CALGARY  VANCOUVER  VICTORIA 
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Unload  Your  Drill  Troubles  On  Us 

The  Right  Drills  Will  Cut  Your  Drilling  Costs 


If  your  drills  are  breaking  or  you  are  running  to  the  grinder  too  often,  there's  something 
wrong  with  the  drills  you  use. 

Our  efficiency  experts  will  gladly  go  over  your  proposition  and  tell  you  where  the  trouble 
lies.  They  will  select  a  drill  from  our  line  to  meet  your  requirements  in  a  way  that  will 
give  you  highest  efficiency  and  reduce  your  factory  costs. 

If  your  requirements  are  special  and  call  for  specially  designed  or  tempered  drills,  we  will 
design  and  make  them  for  you.    Unload  your  drill  troubles  on  us  by  going  into  details  now. 


TRADE 


Write  for  Catalog  No.  82-G-  for  complete  details  about 
our  line  of   Twist    Drills,    Reamers    and    Wrenches. 


TRADE 


W&B 


MARK 


MARK 


The  Whitman  &  Barnes  Mfg.   Company 

ESTABLISHED  1854 

Office  and  Factory,  St.  Catharines,  Ont.  Stocks  carried  at  Winnipeg  and  Montreal 
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Our  New  No.  50 
GENERAL  HARDWARE  CATALOGUE 

was  built  with  the  intention  of  making  it  of  the  greatest 
assistance  possible  to  hardware  dealers  in  making  up  their 

MAIL  ORDERS 


In  this  new  book  we  have  illustrated  every  article,  and  every  illustration 
is  exactly  true  to  the  goods  it  represents. 

We  have  given  our  own  list  price  on  nearly  all  items,  so  you  can  at  a 
glance  figure  the  approximate  cost  to  you  without  waiting  to  write  us  for 
a  quotation. — This  is  of  particular  advantage  when  you  want  to  close  «i  sale 
for  some  item  not  carried  in  your  stock. 

When  you  have  received  this  book 

put  it  in  a  conspicuous  place  and  encourage  your  customers  to  look  through 
it. — This  will  sell  goods  for  you  that  probably  your  customer  would  other- 
wise never  inquire  about. 

We  have  the  goods  and  we  give  the  service. 

We  supply  Mail  Order  Blanks  and  Addressed  Envelopes,  and  by  the  use 
of  our  new  catalogue,  it  is  our  hope  that  you  will  favor  us  with  an  increased 
number  of  Mail  Orders. 

//  you  have  not  already  received  Copy  of  Catalogue  advise  us  and  we  will 

gladly  send  one  promptly. 

LEWIS  BROS.,  Limited,  Montreal 

OTTAWA  TORONTO 
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The 

Steel  Company  of  Canada,  Limited 

Hamilton 


Should  quick  delivery  be  a  factor,  we  are 
prepared   to   guarantee   prompt  shipments 

from    our   well-assorted    stock    of    standard 
sizes  of  the  following  products — 


Wire  Nails 

Fence  Staples 

Poultry  Netting  Staples 

Corrugated  Fasteners 

Fencing  and  Gates 

Wrought  Pipe 

Lead  Pipe 


Tacks 

Wood  Screws 

Machine  Screws 

Bolts  and  Nuts 

Rivets  and  Burrs 

(Iron  and  Copper) 

Steel  Bars 
Bright  Wire  Goods 


Horse  Shoes  and  Horse-Shoe  Nails. 

WIRE 

Bright,  Oiled  and  Annealed,  Spring,  Rivet,  Bolt,  Copper, 
Brass,  Tinned  Mattress,  Bookbinders'  and  Broom. 


HAMILTON 
VANCOUVER 


Sales  Offices : 
MONTREAL  TORONTO  WINNIPEG 

VICTORIA  ST.  JOHN  HALIFAX 
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A  NECESSITY 


three  /fimmts 

7/7/7 //T 
H7ce,  //. 


/// 


SIX   SIZES 


h 


i  r'-.v '//',!      ,    iTj"H 

ALL  TESTED  FOR  LEAKS 


ALL 


7,  /   'h 


|:-,;VV\'V- 


shipments  IVlade  JTromptly 


the  SHEET  METAL  PRODUCTS  CO.  OFL 

MONTREAL  TORONTO  WINNIPEG 


CANADA 
IMITED 
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THE  "ORIGINAL"  FOUNTAIN 


THE    "BABY"    FOUNTAIN 
It  Sprinkles  Square 


THE    FOUNTAIN 
"SHOWER" 

A   Hose    Nozzle    with    th: 
' '  Mist-Like  Spray ' ' 


THE    "HALF-CIRCLE 
FOUNTAIN" 


|IIIIIIIIIIIIIIIIM 

|  Practical  Durable      Attractive  j 

§1  Made   of  brass   and   handsomely   finished.  = 

=5  Nothing  to  rust  or  get  out  of  order.    Every  j==. 

=  one  of  them  has  the  beautiful  "Mist-Like"  = 

H  Spray  that  has  made  the  name  "FOUN-  = 

|e  TAIN"  famous  from  Coast  to  Coast.  = 

—  The  Original  Fountain  is  too  well  known  to  need  descrip-  zzr 
=r  tion.  It  is  8  inches  in  diameter  and  is  packed  a  half-dozen  — 
~  to  the  carton.     Weight  10  lbs.  to  the  dozen.  55 

^^  The   "Baby"   Fountain  is  now  in  its  third  year  and  has  ZZ\ 

ST-  ' '  made  good. ' '     It  sprinkles  square  instead  of  a  round  sur-  zzz 

=  face,  size  5*4   inches  in  diameter.     Packed  six  to  the  carton.  ^ 

—  Weight  5%  lbs.  the  dozen.  55 

=  The  Fountain  "Shower"  is  a  hose  nozzle  with  the  "Mist-  = 

—  Like ' '  Spray.  A  splendid  sprinkler  for  gardens  and  small  rr 
55  lawns.  The  price  is  surprisingly  modest.  Size  2%  inches  55 
55  1E  diameter.  Packed  a  dozen  in  a  carton  and  weighs  2  lbs.  ^ 
~  to    the    dozen.  rr 

55  The    "Half-Circle"    Fountain    sprinkles    only    half    of    a  ~ 

—  full  circle.  No  need  to  shut  the  water  off  to  move  it  about.  — 
55  May  be  held  in  the  hand  like  a  nozzle.  It  is  absolutely  ^ 
ZZl  unique  in  design  and  is  most  pleasing  in  appearance.  Size  zr 
~  4%  inches  long.  Packed  six  to  the  carton  and  weighs  4  — 
55  lbs-  to  the  dozen.  SB 

SS  Every  Sprinkler  of  the  "Fountain  Family"  is  packed  in  ~ 

~  a    beautifully    lithographed    display    carton    that    not    only  — 

—  effectively  displays  the  sprinklers,  but  also  explains  the  — 
55  method    of   operation.     These   displays   make   the   Fountain  =5 

—  Sprinklers  sell  themselves.  ^ 

1  The  Standard  Stamping  Company  1 

g  MARYSVILLE,    OHIO  § 

H  YOUR  JOBBER  SELLS  THEM.  = 
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M0WL*B0'S>5\ 

SAMSONjjj 
Quality  M 

4f 


///////////^/W//W^^^^^ 


SAMSON 
Lawn  Bowls 


are  made  of  the  finest  lignum 
vitae  in  either  natural  color  or 
black  finish,  with  ivory  centres. 
Made  strictly  in  accordance 
with  the  Scottish  Lawn  Bowl- 
ing Association  Rules.  Full 
weight  and  correct  bias  all  tell 
strongly  in  their  favor. 

Ab-so-lute-ly    Guaranteed 

H.  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


WHOLESALE    HARDWARE 
TORONTO 

GRAHAM    NAILS    ARE     THE    BEST 


LIMITED 


OUR    PRICES    ARE    RIGHT 
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The  GREAT-WEST  TROLLEY  HANGER 


For — 

Warehouse,  Factory 

Massive,  Strong 

Scientific,  Noiseless 

Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings, 

Easy  to  put  up. 


and  Barn  Doors. 

The  Great- West  is 
the  strongest 
hanger  of  any. 

Apron— 6"    long,  4" 
wide,  i|"  thick. 

Adjustments  If"  to 

—  4    « 

Packed  1  pair  in   a 
box  complete. 


CANADA  STEEL  GOODS  CO.,  Limited,   Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Hand  or  Power  Washing  Machines  and  Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The   Largest   Makers  of   Home   Laundry  Appliances  in  the  British  Empire. 


New    Idea. 


Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Progress. 


Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont 


Ideal 


Jupiter. 
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The  Standard  Silver  Go.  of  Toronto,  Ltd. 


Trade  Pi 


Mark 


864.  Marmalade,  $3.75. 


8]9.  Compote,  $12.00. 


Silverware  is  the  conventional  and  usual  wedding  gift. 

June    is  the  great  wedding  month  of  the  year. 

Be  sure  the  silverplate  you  offer  to  your  customers  bears 
the  trade-mark  and  guarantee  of  a  reputable  manufacturer. 

It  is  impossible  for  the  Hardware  dealer  to  carry  a  complete 
line  of  silver  goods.  Our  Catalogues  show  practically  all 
designs  made  by  us. 

Be  prepared  for  your  trade,  have  our  catalogues  on  hand. 
We  will  be  particularly  glad  to  send  to  you  our  folder 
showing  Spring  goods.      A    post    card    will    bring    it  to  you. 

During    the    month  of  June  we  will  help  by 
paying  the  charges  on  all  telegraph  orders. 

All    goods  shown  in  our   catalogues  are  kept 
in  stock. 


2059.  Tea  Set,  $16.00. 


HnMiiii  W\ 

1275.  Casserole  Baker,  $7.25. 


IH|IHIIHHiHHIIimHHmiHIIIH«IUHIIIHHIHIH!IHH«/IIHH»H» 


02055.  Tea  Set,  $27.00. 


347.  Bread  Tray,  $7.00. 


Casseroles  in  White  Fireproof  and 
Ivory  White  Linings 
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It's  easy  to  {jet  a   good  Paint  and  Varnish 
Brush  Trade  if  you  handle 

The 

Meakins  Line 


if 


It  contains  ma- 
terial and  work- 
manship of  the 
highest  grade  and 
satisfactorily  ful- 
fills all  demands 
for  a  good  brush. 
You'll  find  this  a 
very  profitable 
proposition.  Drop 
a  card  for  catalog 
and  full  particu- 
lars. 


Meakins  &  Sons,  Ltd. 

Hamilton,  Ont. 

Warehouses:    WINNIPEG     LONDON     TORONTO 
MONTREAL 


Consistent 
Good  Quality 


Brushed   Brass   or   Rich   Gilt. 
AM  5606.  Height  7  inches.     AM  5607.  Height  5Y2  inches. 


Our  Fern  Baskets 
Tea  Kettles 


and 


are  articles  that  are  certain  to  attract  public  attention  on 
account  of  their  beautified  finish  and  artistic  design.  They 
sell  well  and   make  satisfied  customers  everywhere. 


=        AM    5622.      Polished     Brass     or     Nickel     Plated.       1    quart. 
=        AM    5623.     With  Wood   Handle. 


=  Our    catalog    contains    our    complete    line    of    quick-selling 

=  brass  ware. 

%  Every  aggressive  dealer  should  write  for  it  at  once. 

=  Drop  us  a  card  now. 


1    Chadwick  Brass  Co.,  Limited 

HAMILTON,  ONTARIO 
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The  "IDEAL"  Sad  Iron 


(Self-Heating) 


When  the  "Ideal"  is  hot  enough  to  iron  heavy  linens  there  is  but  2^  lbs.  pressure  on  the  tank — while 
every  tank  is  tested  to  stand  175  lbs.— THIS  INSURES  ABSOLUTE  SAFETY. 

Cost  of  operation  is  less  than  one  cent  per  day  for  a  family  of  five. 

A  tank  of  gasoline  will  burn  for  four  hours. 

Heat  can  be  regulated  to  suit  conditions. 

No  possibility  of  scorching  clothes. 

There  is  no  gas,  the  combustion  being  per- 
fect. 

Handle  and  operator  always  cool. 

The  Ideal  is  made  from  the  highest  grade 
material.  Burner  and  Generator  are  manu- 
factured under  the  direction  of  men  with  20 
years'  experience  in  such  work. 

Directions  accompany  every  iron  and 
we  guarantee  satisfaction  if  operated 
according  to  directions. 

Exposed  parts  are  nickel-plated  and 
polished,  giving  the  iron  an  attractive 
appearance. 

You'll  find  it  a  big  seller.  Write  for 
price. 

""""■"""■■' ■'■  ■■'■ .■  ■■  ■■  ■■  ■■  ■■    r 

THE 

WESTERN  Tool  Grinder 

Noiseless,   Dirtless,  Chainless  and 
Easy  Running 

Every  part  is  made  of  the  finest  iron,  assuring  a  long,  sat- 
isfactory service. 

The  "Western"  has  cut  gears  encased  and  a  high-grade 
corundum  grinder. 

It  is  light  (weighing  only  20  lbs.) — therefore  it  is  easy  to 
handle. 

Packed  one  in  a  box. 

If  you  require  anything  in  the  line  of  Lawn  Mowers,  Tool 
Display  Brackets,  Lawn  Sprinklers,  etc.,  we  can  supply 
the  kind  that  are  reliable  and  profitable. 

Taylor-Forbes   Company,   Limited 

Head  Office  and  Works  :       GUELPH,  ONTARIO 

BRANCHES  AND  AGENTS: 

Taylor-Forbes  Co.,        -        -        •       246  Craig  St.  W..  Montreal  H.G.Rogers,     -      147  Prince  William  St..  St.  John.  N.B. 

Canadian  United  Mfrs.  Agency.      ...       London.  Eng.  H.  F.  Moulden  &  Son,     -      -      Travellers'  BIdg.,  Winnipeg 

Taylor-Forbes  Co..  Ltd..  1070  Homer  St..  Vancouver.  B.C. 
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CARTRIDGES 


ALWAYS    RELIABLE 


LETHAL 
BULLETS 


for  use  in  .^hot-Guns, 
enabling  them  to  shoot  as  efficiently  as 
rifles.   Lethal  Bullets  shoot  equally  well 
in  choke  or  cylinder  barrels. 

Automatic    fij  S.       n  S°l{  *  «?  &*?. 

"  E'   Brand      throughout  the  Dominion. 
Blue  Label       25 

Automatic     Wholesale  only: 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder,  Ballistite, 
or  DuPont  Smoke- 
less. 

Eley  §  in 

Deep-Shell 

Gas-tight 


eveRe> 


&C2 

□    *;  n 

m 


n   v  n 

1509 

MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  30-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 


10057.        Evered's      "Everedy      II."      Tatent 


Fanlight   Opener.     For  opening   and   closing  ,      t->                            i        r*                       t>l                         jt->                  r+           J  T"     L 

any  type  of  Fanlight,  skylight,  casement,  Brazed    Brass   and     Gopper    lubes,     and    Brass  Cased  lubes 

etc.,    of    either    hand,    without    removal    of 

parts,   or  any  alteration,   except   the  turning  .                       t-i       tt          •  i          a      /-«          t      1        orvi    t                    a      t  •       l            r>i       i  /-«    i 

of  riveted  joints.   No  loose  parte  to  get  mis-  Agents:     R.   Hartndge  &  Co.,  Ltd.,  d\)d  Leeson  &  Lineham  Block,  Galgary, 

laid.    Projects    2  in.    o.iy    when    closed.  Alberta.     H.  J.  Stafford,   591   St.  Catherine  Street  West,   Montreal 

Fixing   screws   wrapped   with    each. 
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^C  The  L.S.  Starrett  Co. 


KtftSOP  f-lNC  M£CHAN!CALTO0L 


No.  4 ; 


Atkol,A\ass., 


Pay  to  the  order  of 


OOONE  HUf*W»ED  OO 

.,  .   ...         ....  v-y:  .- 

To  the  V 

j  MillersRiver^     ,..$* 


Dollars 


TkeL.S.§tarrettCo. 


'M 

%§&. 


^ 


/  ^ 

<£$$< 


$8 


M 


sr 


OV" 


^ 


-a* 


\^IV 


•^ 


^SN* 


% 


2J  834 


/ 


TheL.S.StarreUCo.     ?o4722b  N 


% 


MAKERS  OP  PINE  M.ECHANICA1.T00L5. 


<?/* 


v- 


Athol,M.ass..   "  Arii  19W ...... 

!     I  Pay  to  the  order  of 

Hazard,  Guuid  i  Co.  Sao  Diogo,  Cal. 

O^TOBfltt  FIVE _O«0  _ _j .  _'_  _, Dollars 

i    TotKe  TKeL.S^tarrettCo. 

AtiDersBiverNatioivalBank,  '$$&k 


-V 


AthoiMass. 


By 


First  Prize  Won  By  a  Canadian  Store 

A  Canadian  store,  The  Mills  Hardware  Co.  of  Hamilton,  Can.,  won  first  prize  in  the  great 
Starrett  Show  Window  Contest  for  dressing  the  best  window  display  of  mechanics'  fine  tools. 
We  congratulate  them,  but  we  reproduce  abo  ve  the  prizes,  which  are  more  valuable  than 
our  congratulations.     The  winners,  in  the   order  of   their   selection   by   the   judges,   wer6: 

Mills  Hardware  Co.,  Hamilton,  Can. 

Kalispell   Mercantile  Co.,  Kalispell,   Mont. 

Western   Hardware   &   Supply  Co.,   Portland,   Oregon 

Hazard,   Gould   &  Co.,   San   Diego.   Cal. 
Duncan   &   Goodell,   Worcester,   Mass.  Wm.  K.   Toole  Co.,  Pawtucket,   R.I. 

Alden   &   Judson,   Grand    Rapids,   Mich.  The  Bond   Hardware   Co.,   Ltd.,   Guelph,   Can. 

H.    O.    McClure,    Tulsa,    Okla.  Adam   Decker  Hardware   Co.,  'St.  Paul,   Minn. 

I.    E.    Swift   Co.,    Houghton,   Mich.  San    Diego   Hardware   Co.,    San    Diego,    Cal. 

The   Winters    Hardware   Co.,    Fremont,    Ohio.  Graves   Hardware  Co.,   Springfield,   Mass. 

Vonegut   Hardware    Co..    Indianapolis,    Ind. 

The  contest  was  judged  by  a  committee  consisting  of  Boy  F.  Soule,  of  "Hardware  Age"; 
James  H.  Kennedy,  from  "Hardware  Dealers'  Magazine";  D.  F.  Barber,  from  the  New  Eng- 
land Betail  Hardware  Dealers'  Association;  Hugh  H.  Biner,  from  the  National  Hardware 
Dealers'  Association,  and  David  E.  Speare,  Jr.,  chief  decorator  of  Filene  's  department  store, 
Boston. 

Next    week    we    will    show    the    window    that  won  the  prize. 


The  L.  S.  Starrett  Co.,     Athol,  Mass. 

WORLD'S  GREATEST  TOOLMAKERS 
New  York  London  42  352  Chicago 
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A  STRIKING  ILLUSTRATION 


Steel  without  Copper   (black — uncoated) 


Same  Steel  with  Copper  (black — uncoated) 


Of  the  Durability  of 

Keystone  Copper  Bearing   Steel   Sheets 

These  illustrations  show  the  actual  results  of  exposure  to  the  weather. 
Keystone  Quality  furnished  either  in  Black  or  Galvanized  Sheets. 

Send  for  booklet  giving  other  photographic  illustrations  and  details  of  tests.     You  will  find  it  very  interesting. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &,  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


YOU'RE  AS  SHREWD  AS  THE 
BEST  IN  THE  BUSINESS 

when  it  comes  to  buying  NICHOLSON-MADE-FILES.  One  price 
to  all — no  more,  no  less 

When  you  place  an  order  for  NICHOLSON-MADE-FILES— 
you're  charged  exactly  the  same  figure  as  the  other  10,000  Nichol- 
son dealers  pay  for  the  same  file  in  equal  quantities. 

There's  satisfaction  in  knowing  that  no  other  dealer  can 
'"beat"  you  on  price.  And  when  it  comes  to  quality — the 
Nicholson   dealer  has  all  the  points  in  his  favor. 

With  an  output  of  50,000,000  files  per  year,  we  can  absolutely 
control  every  step  in  the  making  of  our  files — from  the  elements 
that  give  our  steel  its  peculiar  toughness  to  the  automatic  ma- 
chines that  make  NICHOLSON-MADE-FILES  uniformly  "feel" 
and  ' '  draw ' '  right. 

Sell  more  NICHOLSON-MADE-FILES  to  your  trade— and  hold 
their  good-will  and  your  profit. 

BRANDS : 

Kearney  &  Foot  Great  Western 

American  Arcade  Globe 


NICHOLSON  FILE  CO. 


Port  Hope 


FILE   FILOSOPHY.         A  50   years'   education   on   Files 
in    an    hour,    and    our   Catalog   sent   FREE   on    request. 


OVER 

r50,000,00(F 

FILES 

.AYEAR, 
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lUlls. 


Pretty  nearly  every  male-man,  at  some 
stage  or  other,  has  made  sport  of  the 
"shopping  proclivities  of  women." 

Sometimes,  I  guess,  it  is  a  joke,  but  for 
us  men  who  are  in  the  merchandising 
business,  it's  a  cold,  hard  fact. 

A  woman  is  a  better  shopper  than  a 
man.  She  gets  more  value  for  her 
money,  sometimes  just  because  she  has 
a  peculiar  mental  slant  in  that  direc- 
tion: sometimes  because  she  has  only  a 
certain  amount  of  money  to  spend  and 
has  to  spread  it  out  as  thin  as  butter  on 
a  pic-nic  sandwich. 

Anyway,  the  ordinary  woman  is  a 
sticker  for  getting  her  money's  worth. 
That's  a  fact  that  we  might  as  well 
recognize,  because  in  nine  stores  out  of 
ten  it's  the  women  that  keep  the  bell 
ringing  on  the  cash  register. 

The  ordinary  woman  is  not  a  mean 
buyer:  she's  a  keen  buyer. 

If  she  thinks  that  by  spending  a  few 
cents  more  to-day  she  can  save  a  dollar 
next  month,  she  recognizes  the  logic  of 
that  all  right. 


Flour  is  cheaper  by  the  bag  than  by  the 
pound;  so  she  orders  a  bag. 

If  when  the  rather  important  matter  of 
stove-buying  comes  up,  you  tell  her  that 
the  Gurney-Oxford  will  last  her  a  life- 
time, she'll  see  the  point. 

If  you  tell  her  it  will  save  one  ton  of 
coal  in  every  six,  as  against  a  cheaper, 
poorly  made  stove,  that  point  will  stick 
in  her  mind. 

If  you  demonstrate  the  Economizer,  she 
will  readily  appreciate  its  money-and- 
time-saving  qualities. 

You  merchants  who  handle  the  Gurney- 
Oxford  should  never  lose  a  stove  sale. 
It  fairly  bristles  with  selling  points. 
The  next  time  a  "shopper"  comes  in 
and  asks  "to  look  at  some  stoves,"  start 
right  in  and  sell  her  a  "Gurney- 
Oxford."  You  can  do  it  nine  times  out 
of  ten,  or  my  name  is  not 

SAM  OVEN. 


The  Gurney  Foundry  Co. 


Established  1843 


TORONTO 


LIMITED 
CANADA 
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THE  TORONTO  SILVER  PLATE  COMPANY,  LIMITED 

SILVERSMITHS    AND    MANUFACTURERS    OF 

ELECTRO  SILVER  PLATE 

of  an  absolutely  Guaranteed  Quality. 

Catalogue  No.  60  illustrates  this  Set,  along  with  an  up-to-date  line  of  Sterling  Silver  and 
Electro  Silver  Plate.     If  interested,  write  for  copy  of  same. 


No.  B-560  E.P.  TEA  SET,  BRIGHT  AND  ENGRAVED  FINISH. 


Factories  and  Salesrooms 


West  King  Street,  Toronto,  Canada 


Branch  Salesrooms:     Fairfield  Building,  Granville  St.,  Vancouver,  B.C. 

Hammond    Building,    Albert  St.,    Winnipeg,  Man. 
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TrrnTTT 


You  Can  Trust  Plymouth 


SEND  156  GRAFT 
ADRIFTAMD  SINK7J 


Boats'  Break  Loose-  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

--  »  — - 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on 

Board,  Among  Those  Struck 

and  Damaged. 


(Nine  runaway  barges,  laden  with  sand, 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  boats,  launches  and  other  email 
craft  moored  In  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  lea6t  seven  of  them  and  sending 
156  adrift,  many  of  them  damaged. 

All  day  the  owners  of  the  craft  and  the 
harbor  police  were  busy  searching  for  the 
drifting  vessels,  many  of  them  being  found 
as  far  south  as  100th  street, 

A  sudden  squall  out  of  the  northwest  at 
two  o'clock  yesterday  morning  parted  the 
hawsers  toy  which  tiwo  tugs  of  the  Cornell 
Towing  Company  were  towing  nine  laden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  -which  had  been 
lashed  together  parted,  two  ot  them  being 
blown  Inshore  at  138th  street,  while  the 
lugs  caught-the  othef  seven,  towed  them 
Inside  of  th«  cove  at  Eort  Washington 
Point,  opposite  176th-  street,  fcr.J  anchored 
them  -while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  barges  were  blown  swiftly 
into  the  moorings  of  the  Colonial'  Yacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boats  were  sunlc.  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was' 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  In 
by  thfe  barges,  their  sides  scraped  and  their 
aeams^sprnng  In  many  Instances. 
TJte  Wrecking  of  the  landing  sta 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,         Montreal,         Halifax,         St.  John,         Winnipeg,  Vancouver 


&=£ 
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OIL  STOVE  SALES 

took    a    big   jump    and    have    increased   steadily,   year 
after  year,  ever  since  the 

New  Per/£ction 


WICK    BLUE    FLAME 


Oil  Cook-stove 

was  first  put  on  the  market. 

The  New  Perfection  cooks  anything  a  coal  stove 
will,  and  costs  less.  It  is  sturdy,  clean  and  convenient. 
Made  in  1,  2,  3  and  4-burner  sizes. 

New  Perfection,  No.  5,  has  the  new  fireless  cooking 
oven.    Have  you  seen  it? 

THE  IMPERIAL  OIL  COMPANY,  LIMITED 

Toronto      Ottawa       Halifax      Montreal      Ouebec       St.  John 
Winnipeg    Calgary   Regina    Vancouver    Edmonton   Saskatoon 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit   because 
Easily  Sold 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  in  one-half  the 
time  and  with  less  effort. 

The  "Cannon"  is  giving  satisfaction 
to  thousands  of  nsers. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 


\ 
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Summer  Time  is 

Camp  Stove  Time 

The  time  is  fast  approaching  when  thousands  of 
Canadians  will  be  "camping  out."  And  meanwhile 
arrangements  are  going  forward  with  a  swing.  Two 
things  receive  first  consideration — carrying  conveni- 
ence and  elimination  of  all  unnecessary  weight. 
These  two  vital  points  are  specially  dealt  with  in 

MXIarys 

"TESLIN"  Camp  Cook  Stove 


The  two  cuts  illustrate  the  "working  size"  and 
the  "carrying  size" — note  the  exceptional  difference. 


When  set  up  the  heavy  angled  corners  and  the 
method  of  construction  keep  it  perfectly  rigid. 
Works  like  an  ordinary  cook  stove — the  draft  forces 
the  heat  all  round  the  oven;  also  has  a  direct  draft 
when  baking  not  required — four  8*4"  pot  holes  on 
top — five  lengths  of  telescopic  pipe,  full  length  9^ 
feet. 

Now  is  the  time  to  guarantee  quick  returns  — 
write  to-day  for  more  particulars. 

"McClary's  on  goods  is  a  Quality  Name." 

MXIaryfc 

LONDON       TORONTO       MONTREAL       WINNIPEG 

VANCOUVER       ST.  JOHN,  N.B.       HAMILTON 
CALGARY  SASKATOON  EDMONTON 


^y//////^////y/////y^^^^^ 


18 


HARDWARE    AND     METAL 


EXPERT  KNOWLEDGE  of  the  require- 
ments of  your  customers  enables  us  to  manu- 
facture just  the  right  kind  of  goods  to  meet 
their  needs :  there's  a  reason  why  you  should 


sell 


MXIaryfc 

GAS  RANGES 


CANOPY  TOP 


FAMOUS  DUPLEX  NICKEL 


ENAMELLEDTILEBACK 

FOUR  STAR  BURNERS  AND 
ONE  SIMMERING  BURNER 

WHITE    ENAMEL 
MATCH  TRAY 

LUSTROUS    BLACK 
ENAMELLED   FINISH 


< GLASS  DOOR 

TWO  OVEN  BURNERS 

LARGE  BROILER  OVEN 

-OVEN  BURNER 
< CLOSED-IN  UNDERSHELF 

RIGID  LEG  SOCKET 


Appearance — The  permanent  black  enamelled  finish  always  bright  and  lust- 
rous, combines  with  the  attractive  duplex  nickel  trimmings  in  presenting  an 
inviting  and  ornamental  article. 

A  supply  of  recipe  books  sent  on  postal  request — Write  to-day. 

McClary  s  Ship  Quick. 


MXIarvS 


LONDON  W'    TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 
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There  are  many  features 

which   have   been   embodied   in  the  construction   of 

The   BANNER   Furnace 

which  we  claim  are  distinctively  superior  to  nearly  all 
other  makes  of  furnaces.  For  instance  we  have  a 
solid  cast  iron  Combustion  Chamber.  There  can  be 
no  question  about  the  advantage  of  a  cast  iron  dome 
over  one  made  of  steel.  It  is  more  durable,  will 
remain  hot  and  radiate  heat  long  after  a  steel  dome 
has  cooled.  It  is  corrugated,  thus  securing  greater 
radiating  surface  and  allowing  for  free  expansion 
and  contraction. 

Just  a  few  of  the  other  leading  features : — 

Large,  roomy  ash-pit  fitted  with  an  ash-pan. 

Four  triangular  grate  bars. 

The  Direct  Draft  Damper,  which  is  fitted  with  an 

Automatic  Gas  Damper.     Flanged  Fire  Pots.    Made 

in  5  sizes. 

Our  catalog  contains  full  particulars.     We'll  send 

it  upon  receipt  of  a  card.    Write! 

The  Gait 
Stove  &  Furnace  Co.,  Ltd. 

Gait,    Ontario,    Canada 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 


Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 
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GLASS  DOOR 


(§x™ 


GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
C>00,UOO  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete  Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and   using  less  oil  than  most  other  stoves. 


FOUR     BURNER    LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,  Ohio 
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KIR-BEN 


KIR- BEN 
Agency 
is  the 
Best 


Furnaces  with  this  name  on  give  maximum 
satisfaction  everywhere. 

They  are  built  to  give  long  service  and  to 
give  it  economically,  and  with  but  little 
attention. 

When  you  handle  Kir-Ben  furnaces  you  are 
not  merely  hoping  for  larger  trade — you  can 
rest  assured  that  it  will  come  in  short  time. 

A  Kir-Ben  user  is  always  a  Kir-Ben  booster 
— he  sends  his  friends  to  you  when  they 
want  a  real  good  furnace. 

Kir-Ben  patterns  are  made  of  aluminum  in 
match  plate  styles,  and  every  one  of  these 
furnaces  will  result  in  a  perfect  fit,  true  to 
weight,  and  free  from  strain.  These  pat- 
terns make  the  setting  up  of  furnaces  an 
easy  matter,  as  every  part  fits  perfectly. 

Castings  are  made  of  pure  pig  iron.  No 
scrap  iron  of  any  kind  is  used.  Quality  is 
tested  daily,  and  nothing  better  can  be 
made. 

In  making  the  radiator  we  use  Apollo 
Keystone  COPPER  -  BEARING  Steel 
Sheets,  because  in  their  construction  a  per- 
centage of  pure  copper  has  been  added,  to 
prolong  the  life  of  the  sheets.  These  steel 
sheets  resist  to  the  greatest  possible  extent 
all  corrosion  influences,  and  will  not  rust. 

Illustration  shows  sectional  view  of  Kir- 
Ben  1914  Furnace. 

Note  the  New  Style  Duplex  Grates,  the 
Large  Feed  Doors,  the  Automatic  Damper 
Control,  the  Water  Coil  Openings,  the 
Heavy  Base  and  Bottom,  the  Straight  Fire- 
Pot  with  Heavy  Flanges,  the  Large  Ash 
Door,  etc.  All  these  features  have  a  dis- 
tinct advantage  in  the  furnace  world — and 
the  Kir-Ben  Catalog  describes  them  fully. 

A  word  from  you  and  this  catalog  is  yours. 

Better  write  now  while  you're  thinking  of 
it. 


KIR-BEN  LIMITED 

Almonte,  Ontario 
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New  Buildings — 
Old  Buildings — 
Any  Buildings — 


Will  look  better  and  last  longer — mean  more  profit  to  the 
Dealer — more  satisfaction  to  the  owner — will  be  safer  for 
the  passer-by,  if  the  Cornices  used  are — 


"METALLIC" 
Cornices 


We  make  such  a  variety  of  styles  that  all  requirements  can  be  met,  no  matter  how 
simple  or  elaborate  the  design  required.  Catalogue  "Z"  gives  you  Patterns  and 
Prices.  Handle  the  "Metallic"  Materials  and  make  your  Summer  business  more 
profitable. 


-day  for  information  as  to  how  we 
help  you  get  business. 


We    manufacture    all    kinds    of    Superior 
Sheet  Metal  Building  Materials. 


ROOFING  CO.  LIMITED 


TOR(S>NTO| 

■  Xing  &  Dufferin  Sti 


v ;  M  a  ri  i  i  f  ac  t  u  re  r  s  ■;--■.■:■:■■■.■..■■■ 
V.y-EitaMiahed  188-1  '&$$$. 


WINNIPEG; 

::f  97  Notre  Dame  Av'o 


Davidson's   Frost   River   Refrigerators 

Made  Entirely  of  Sheet  Steel — Galvanized. 
IOO  per  cent,  better  than  wood — More  Sanitary. 
Will  Not  Crack,  Shrink,  Fall  Apart  or  Decay. 
Locks,  Hinges  and  Handles  solid  polished  brass. 
Heavily  Insulated — Uses  less  ice — Are  colder. 
Will  last  a  lifetime. 
Dainty,  Neat  and  Clean  Looking. 

Beautifully  finished  in  French  Grey  baked  enamel 
with  Snowy- White  Food  Chamber. 

All  Inside  Parts  are  Removable. — Easily  Cleaned. 

Three     sizes — Fully     guaranteed — (Write     for 

prices.) 

The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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Everything    but   the    Oil 

There  are  no  more  consistent  sellers  than  a  line  of  high-grade  oiling  accessories.  Lub- 
ricators, Grease  Cups,  Oil  Pumps  and  Oil  Cans  are  in  use  every  day  and  all  day  wher- 
ever a  wheel  turns.  And  they  don't  wear  forever — although  we  do  make  them  the 
best  we  know  how. 

Our  Oiling  Devices  and  Power  Plant  Accessories  are  sold  with  an  absolute  guarantee 
of  satisfaction.  In  handling  Morrison  goods  you  take  no  chances.  We  are  behind 
every  article.     Catalogues  and  prices  will  interest  you. 


a 


# 


J 


\      \    The  James  Morrison  Brass  Mfg.  Company,  Limited 


93-97  Adelaide  Street  West, 


Toronto,  Canada 


Quick     stop,    ad- 
justable   feed    oil  Patent     hand     cylinder    oil 
cups,      plain      or  pumps,     rough     body,     fin- 
sight   feed,  ished    mountings. 


We  are  not  afraid  to  have  the 

Searchlight  on 


feii@fi 


AS  EACH  ONE  IS  MADE  SCIENTIFICALLY 
EXACT  8»  THOROUGHLY  TESTED  BEFORE 
BEING  SENT  OUT. 
MANUFACTURED  BY  WILLIAM  NEWMAN  &  SONS  LTD..  BIRMINGHAM. 


Canadian    Agents  :      F.    D.    C.    Richards,    70    Lombard    Street,    Toronto.        Tees   &   Persse,   Calgary,    Alta. 
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"HAMILTON  JEWEL"  Gas  Ranges 


Are  equipped  withAdjustable,  Non-Leaking,Needle-Point 

Valves  —  They 
can  be  adjust- 
ed in  a  mo- 
ment to  burn 
any  kind  of 
ffas— AT  ANY 
PRESSURE. 


Do  You  Realize  What  This  Means? 

It  means  primarily  ECONOMY  OF  GAS  in  the 
greatest  possible  degree. 


Why 


_  First,  because  the  Adjusting  Nut  on 
f  the  valve  (shown  separately  in  above 

cut)  controls  the  flow  of  gas.     Then, 

the  valve  being  horizontal, 


secures  a 
perfect  mixture  of  gas  and  air;  the  gas  is  delivered  from  the  point  of  the  needle  into 
the  air  chamber,  where  gas  and  air  are  thoroughly  mixed;  this  insures  a  perfect  Blue 
Flame,  consuming  the  maximum  amount  of  air  and  the  minimum  of  gas.  Result— not 
only  greater  heat,  but  LOWER  GAS  BILLS. 

THEN  AGAIN,  the  horizontal  needle  valve,  unlike  the  vertical  lever  valve,  has  no  seat, 
spring  or  screw,  which  are  liable  to  wear,  work  loose  and  eventually  leak.  They  will 
last  as  long  as  the  gas  range,  and  for  exact  mechanical  construction,  are  absolutely 
guaranteed  to  be  perfect  in  every  detail. 

VARIETIES  TO  SUIT  EVERY  PURPOSE 


THE  SOCIAL  JEWEL 

WITH    GAS    EXTENSION 

Burns  Hard  or  Soft  Coal  or  Wood — Manu- 
factured or  Natural  Gas. 

MADE  IN  TWO  SIZES— 16  and  18  in.  ovens. 

Independent  Gas  Oven  measures  Iljxl8x9  ins. 

A  COMPACT,  ECONOMICAL,  BEAUTI- 
FULLY DESIGNED  RANGE  and  ABSO- 
LUTELY GUARANTEED. 

SEND  US  YOUR  ORDERS 


THE  BURROW,  STEWART  &  MILNE  CO.,  LIMITED 

STOVE  BUILTfERS  FOR  OVER  50  YEARS 
HAMILTON  TORONTO  MONTREAL  WINNIPEG 
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IT  WILL  SOON  BE 
TIME  FOR  THE 

ICE  PICK 


339 


5-INCH 

Hardened 

Tool  Steel 

Blade 


1500  look 
Get  a  Catalog 

Goodell-Pratt  Company 


Greenfield,  Mass.,  U.S.A. 


Sandusky  Power 
or  Electric  Washer 


Here  is  a  thoroughly  practical  Washer,  one  that 
will  do  a  family  washing  right  at  home,  under 
sanitary  conditions  and  save  from  $1.00  to  $3.00 
each  week,  enough  to  pay  for  it  in  a  short  time. 

Every  Dealer  who  has  stocked  it  has  found  it 
exactly  as  represented — first-class  in  every  respect 
and  a  splendid  seller. 

Every  woman  is  captivated  by  the  way  it  starts 
automatically  and  by  the  perfect  condition  of  the 
clothes  and  their  snow-white  cleanness  after  wash- 
ing.    You  will  find  it 

A  Trade -Bringer 

worth  handling,  because  every  woman  who  gets  one 
recommends  it  and  sends  more  customers  to  you. 

One  big  selling  point  which  takes  with  prospective 
buyers  is  the  novel  wringer  device.  It  permits 
wringer  to  be  started,  stopped,  reversed  or  swung 
to  any  position.  And  while  the  washing  is  going  on, 
the  wringer  will  wring  from  the  rinse  water  to  the 
bluing  and  from  the  bluing  right  into  the  basket. 
The  construction  of  the  entire  Washer  is  the  best 
possible. 

Space  won't  permit  full  details,  but  if  you'll 
write  we  send  them  and  tell  you  about  our  Guaran- 
tee Certificate  plan  which  helps  you  make  quick 
sales.  Our  proposition  is  worth  sending  for.  Don't 
neglect  it. 

The  One  Minute  Washer  Co. 

SANDUSKY,  OHIO,  U.S.A. 

Western  Canada  Distributing  Agents : 

Miller-Morse  Hardware  Co.,  Ltd.,  Winnipeg,  Man. 
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FLY  SWATTER 


Felt  protects 

the  Furniture 

etc. 

Handle 
is  easy 
to  grip 


is  a  durable  piece  of  work- 
manship. From  the  rigid 
metal  handle  to  the  swatter 
cloth,  it  is  put  together  to  give 
long  service. 

Its  flexibility  insures  wear, 
and  the  felt  protection  to  the 
swatter  cloth  protects  the 
furniture  or  curtains  against 
mar  or  the  ripping  of  threads. 
It  is  15  inches  long,  5  inches 
wide.  The  handle  is  ^-inch 
flat  plated  steel.  Standard 
wire   cloth   is   used.     The   felt 

is  sewed  on  in  such  a  way  that  it  is 

sure  to  stay. 

The    "Kant   Scratch"    at    10c   is   a 

sure  seller. 

Packed      one      dozen     in     a     highly 

attractive,  eye-catching  box. 


Andrews 
Wire  Works  of  Canada,  Ltd. 


Watford,  Ontario 


HICMC 


o= 


A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago"Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 


CijtcagoSprhjfi^tttf  Compaq 


CHICAGO 


NEW    YORK 


AUTOMATIC  POWER  AND  ELECTRIC  WASHERS 

Buy  Them  In  Canada 


Automatic        Power 
Washer. 


Automatic     .Electric 
Washer. 


Here  is  a  line  of  Washing  Machines  that  will  enable  the 
dealer  who  handles  them  to  absolutely  control  the  power 
and  electric  washer  trade  of  his  vicinity.  No  other 
machine  can  entice  his  trade  away,  but  he  will  be  con- 
stantly getting  new  business  and  making  fast  friends 
through  the  AUTOMATIC. 

The  Automatic  is  made  in  two  styles — the  single  tub 
machine  and  the  bench  type.  Both  styles  are  made  for 
power  or  electricity.  For  those  who  have  engines  but 
no  electric  current,  the  power  machine  serves  every  pur- 
pose. For  those  who  have  current,  the  electric  machine 
is  what  they  need.  • 

In  a  short  time  the  women  will  all  be  exempted  from  the 
hard  work  of  washing  by  hand.  The  work  will  be  done 
by  power  of  some  kind.  The  movement  is  on  now  and 
the  dealer  should  be  ready. 

BUY  THE  AUTOMATIC.  YOU  WILL  NEVEB  NEED 
CHANGE. 

Best  mechanical  principles,  materials,  workmanship,  most 
convenient,  safe  and  easy  machine  on  the  market.  Very 
simple,  very  efficient.  Will  last  for  many  years. 
Complete  information  on  washing  machines  given  in  a 
special  32-page  colored  book,  known  as  Bulletin  107.  Ask 
for  it.    It  is  free. 

Sold  by  Canadian  Jobbers 


Automatic   Bench   Washer 
(Power  or  Eletcric) 


AUTOMATIC    ELECTRIC   WASHER  CO.  INC.,  NEWTON,  IOWA 
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HIGH-GRADE    CUTLERY— ELECTRO    PLATE  and  SOLID 
NICKEL  SILVER  FLATWARE 

JUMBO"  Forks,  put  up  with  our  12 
dwt.  knives  in  a  lined  case,  make  a 
highly   acceptable   gift. 


Jumbo  Forks 

EVERY  SET  CONTAINS 
OUR  GUARANTEE. 

McGLASHAN,  CLARKE  CO.,  Limited 

NIAGARA  FALLS,  CAN. 

AGENTS  :      Mackay     Rose,  88  McGill  St..     Montreal,.    Que.  N.   F.   Gundy, 

61   Albert  St..    Toronto.    Ont.  Benj.  Rogers,  Charlotteiown,  P.E.I. 


Our  Corrugated  Iron  is  Stamped,  not  Rolled, 
and  is  Absolutely  Straight  and  Uniform 

Eavestrough,  conductor  pipe,  ridge  roll,  valleys,  elbows,  skylights, 
ventilators  and  galvanized  sheets. 

We  ship  while  others  are  thinking  about  it. 
WHEELER  &  BAIN  -  -  Toronto 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE,  No.   ST 

Send  for  Catalogue  and  Price  List. 

Sold   throughout   the   Dominion   by   all   Wholesale   and    Retail    Hardware 
Merchant*. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  it, 
and  It's  the  best 
Peavey   made. 


H.  BOKER  &  CO.'S  "EDELWEISS" 


Perfection  in  the  Art  of  Razor  Grinding  and  Honing. 

Every   Razor  Absolutely  Perfect   in   its  Shaving   Qualities. 

K.  BOKER  &  CO.'S  TREE 
BRAND  RAZORS  are  known  the 
world  over  as  Highest  Grade,  and 
are  noted  for  their  superior  shav- 
ing qualities.  Every  blade  hand- 
made from  the  very  best  quality 
bar  razor  steel,  tempered  by  our 
own  process.  Perfectly  ground. 
Honed  and  set  ready  for  use. 
Every    razor    guaranteed. 

Write  for   our  free   booklet 
"Some     Pointers     for     Gentlemen 
Who  Shave  Themselves." 


McGill  Cutlery  Co.,  Reg'd 


P.  O.  Box  366,  Montreal 
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1QTK)UR_ 


^APPEARANCE 


Immi" nTTrrmi 


THE  ORDER" 
A  REALISATION 
FULL  DETAILS     OF  THE  VALUE  OF 
INTEREST       as  TO  quality    PEDURSPERFECT 

A  KNOWLEDGE  QF  MATERIAL  PRODUCTS  ^ 

OF    OUR  Vr  AND  <     ANd  THE  PROFIT  TO 

METHODS  WRKMANSHIP    £      pURCHASER 


i 


F  we  are  to  enjoy  a  portion  of  your  trade,  we    realize 
fully  the  natural  course  of  events  necessary  to  secure  it. 


1st  Step — 
2nd  Step — 

3rd  Step — 


, 


Make  PEDLAR'S  PERFECT  PRODUCTS  so  attractive  in  appearance 
that  they  will  command  your  ATTENTION. 

Impress  you  with  a  knowledge  of  our  Service,  our  Policy,  in  short  our 
Methods  of  doing  Business,  and  co-operating  with  you,  which  will  secure 
your  INTEREST. 

Enlighten  you  fully  as  to  the  great  care  used  in  the  selection  of  all  raw 
materials, — the  constant  efforts  to  improve  the  patterns  and  styles  (done 
at  great  expense), — the  system  of  triple  inspection  of  all  manufactured 
articles.  The  careful  crating,  bundling  and  preparing  for  shipment, — 
the  quick  attention  given  each  order, — all  these  create  in  you  a  DESIRE 
to  use  Pedlar's  Perfect  Products. 

4f  fi   onH    f  a<tt  ^ou  nand  us  your  orders,  knowing  it  will  be  profitable  for  you  to  do  so. 

Why  not  deal  with  the  oldest — the  largest — the  most  progressive  Sheet 
Metal  Manufacturers  in  Canada? 

THE  PEDLAR  PEOPLE  LIMITED 

ESTABLISHED   1861 

Montreal     Toronto     Ottawa     London     Chatham    Winnipeg 

MANUFACTURERS   OF 

"George"  and  "Oshawa"  Steel  Shingles,  Roofing,  Siding,   Perfect    Ceilings,   Trough,   Pipe,    Skylights,   Ventilators, 
Ornamental  Work,  Metal  Buildings,  Corrugated  Culverts,    Metal  Lath,  and  Fireproofing  accessories. 

89D 
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Satisfy   Your   Customers   With 
&eb  Bebtl  Goods 


Hand  and  Power  Blades — Flexible  and  all  Hard. 


Genuine  Morrill  Pattern  Saw  Set. 


^S£^^   ^rUfffffW! 


.  r,       ~  a   /->   •  i    o  11  Glaziers'  Diamonds  and  Glass-Cutters  of  all  Kinds — Complete 

Acme  Can  Opener — A  Quick  Seller.  Variety 

SMITH  &  HEMENWAY  CO.,        150-152  Chambers  St.,  New  York 


Let  us  tell  you  the  reason, 


that  you  should  stock  up  with  the  Dana  Peerless  Freezer, 
right  now. 

The  Peerless  makes  its  greatest  appeal  in  Summer.     Al- 
though it's  in  demand  all  the  year  round — naturally,  in 
the  sultry  months,  the  demand  is  greatest. 
And  the  Peerless  appeals  irresistibly  to  those  people  — 
the  Summer  campers,  the  commuters  who  go  to  live,  far 
from  the  stores,  where  good  ice-cream  is  procurable. 
If  you  have  it  in  stock,  good  and  early,  you'll  be  able  to 
show   it   to   them   before   they  go, — you'll   have   time  to 
demonstrate  it — to  point  out  the  tall,  slender 
can — to  show  them  how  the  dasher  removes 
the  cream  from  the  sides  as  fast  as  it  becomes 
solid.     You  will  be  able  to  let  them  crank  it 
themselves,  to  let  them  discover  that  it  is  as 
easy  to  grind  as  a  watch  is  to  wind. 
That's  the  reason  you  should  stock  the  Dana  Peerless  now. 
A  mighty  good  reason,  isn't  it? 
You'll  think  so,  when  we  tell  you  about  the  profits. 
So  ask  your  wholesale  hardware  supply  house  about  them  now. 


Manufactured  and  Sold  in  Canada  by 

The  Wm.  Cane  &  Sons  Co.,  Ltd, 

NEWMARKET,  ONT. 

SOLE  LICENSEES  OF  DANA  MFG.  CO.,    CINCINNATI 
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"CANUCK"  Bread  Miser 

A  Canadian  Product  of  a  Canadian   Firm   for 

the  Canadian  People 

JUST  COMPLETED.  NOW  BEING  SHIPPED. 

Two  sizes 4  and  8-loaf  capacity 

Pail   made   of  heavy    re-dipped   stock — fittings   of   malle- 
able iron,   heavily   coated   with   block   tin. 
Clamp,  cover  and  book  of  instructions  and  recipes  with 
each  machine. 

Packed  %  doz.  in  a  wooden  box. 
"CANUCK"  Bread  Mixers  are  intended  to  be  sanitary 
helps  and  labor-savers  in  the  household,  and  are  simply 
constructed,  with  a  view  towards  efficiency  and  speed. 
Anybody  can  operate  a  "CANUCK"  and  get  perfect 
results   right  from  the  start. 

"CANUCK"  Bread  Mixers  have  no  rival  in  the  Canadian 
or  any  other  market. 

Order  a  sample  machine  with  next  goods  and  judge  for 
yourself. 

Advertising   folders   will   be   furnished    on    request.     Say 
how  many. 

E.  T.  WRIGHT  COMPANY,  LIMITED 

HAMILTON,   CANADA 


Improved  Patent  Flush 
Handle 


TRADE 


CHESTERMAN'S 

MEASURING  TAPES  "stf 


Engineers'  Small 
Tools 


and  Steel 
J       C\~      MA 


*gg*       TREBLE 


For  Prices,  Catalogues,  etc.,  apply  to 


F.    H.    SCOTT,   404  Coristine  Bldg.,  Montreal 


Hllllll|llll|lllllllll|llll|lllllimi!l!l|Ul!|lll!l!Ml|im|Ull 


>T  si      ,      i     .    Ho   ,      i i    ill,   i      I     ,1 

Steel  Rules,  Gauges,  etc. 


Feeler 
Gauge 


EDWARD  PRESTON  &  SONS  Ltd. 

MANUFACTURERS  OF  RULES,  LEVELS,  PLANES, 
AND  IMPROVED  CARPENTERS'  TOOLS. 


Whittall 
Rule  Works, 


BIRMINGHAM,  ENGLAND, 


Manufacturers     of     the     Improved     Sash,     Rabbeting 
Quirk,  and  Bead  Routers,  Patent  Chamfer  Shaves  and 
Moulding  Tools,  Iron   Planes,  Plumb  Tools.  Trammel       Patent  Adjustable  Bull-Nose  Rabbet 
Heads,  etc.  Plane. 


ILLUSTRATED  CATALOGUE 

can    be   obtained    through    our 

representatives. 


G.  S.  PELTON  &  SON,  203  St.  Nicholas  Building,  MONTREAL 
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It  Looks  Expen- 
sive, but  It's  Not 
-It's  M.H.  Brand 

The  finish  and  workmanship  can- 
not be  found  elsewhere.  At  the 
same  time,  the  price  is  not  above 
that  of  some  inferior  lines.  M.  H. 
Brand  Hardware  will  meet  the 
approval  of  your  customers. 

Write  for  Catalog. 

Montreal     Hardware 
Mfg.  Company 

MONTREAL 


The    Quality's    Here 

that  gets  re-orders 

Safe  Lock  Shingles  and  Acorn  Quality 
Corrugated  Iron 


Our  Agents 

make  big 

commissions 


Many  home-builders  use  the  same  old  kind 
of  building  materials  because  they  are  mi- 
familiar  with  the  advantage  that  prevails 
in  the  use  of  Metal  Shingles  and  Siding. 
We  want  you  to  canvass  your  vicinity  for 
us — to  be  our  agent. 

We'll  help  you  effect  sales  by  sending  out 
circulars  and  strong  business-getting  let- 
ters to  whom  you  wish. 

We'll  be  glad  to  give  you  any  information 
you  may   desire. 

We  make  a  specialty  of  prompt  service 
and  square  treatment  to  all  our  customers. 
Write   for    our   special   agency    proposition. 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 
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Bathroom  Fixtures  of  Quality 


Glass  Towel  Bar. 


UNIVERSAL 


Quality  is  indeed  worth  while  in  Bathroom 
Fixtures.  Few  articles  show  its  absence  so 
readily  and  few  depend  so  much  on  quality 
for  their  sale. 


"Universal"  Bathroom  Fixtures 

have    that    apparent    quality    which  stamps  them  at  once  as  distinctive  and 
desirable.    The  prospective  purchaser  notes  immediately  their  strong  and 
massive  construction;  their  high-polished,  heavy  nickel-plate  finish;  their      f 
practical  features  that    make    them  really  useful,  and  their  simplicity  that 
makes  them  easily  cleaned  and  polished. 


ft, 


Tumbler  Holder 


?y 


Above  all,  their  style  is  attractive;  their  designs  are  really  graceful  and 
artistic,  while  their  finish  is  certainly  handsome.  In  fact,  they  convey  that 
idea  of  refinement  that  is  most  looked  for  bv  the  buver  of  Bathroom  Fixtures. 


Tumbler  Holder 


The  line  contains  all  of  the  useful  appointments, 
singly  and  in  combinations,  made  in  different  attrac- 
tive patterns  so  that  a  customer  can  choose  a  pattern 
that  appeals  to  his  taste  and  fit  out  his  bathroom  to 
harmonize  with  it. 


Combination  Glass  Shelf.  Tumbler  Holder  and 
Soap  Dish. 


A  good  display  is  the  best  thing  to  sell  Bathroom 
Fixtures  like  these.  We  have  attractive  display 
cases  and  stands  to  help  you  sell  your  line. 

Write  to  your  Jobber  for  Prices,  or  Direct  to  Us. 

LANDERS,  FRARY  &  CLARK 

New  Britain,  Conn.,  U.S.A. 


Tumbler  Holder  and  Soap  Dish. 


Tumbler  and  Tooth-Brush 
Holder. 
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SUPPORT  HOME  INDUSTRIES 

THE  CANADA  METAL  CO.,  LIMITED,  MANUFACTURE  IN  CANADA 

Our  dADDIX  1     Sales  for  lV/lO  A11V  Records 
Year  by  year  they  increase  by  Leaps  and  Bounds. 

The  Reason : 

What  we  make  we  guarantee. 
Nothing  is  done  by  guesswork. 

Mixtures  and  Physical  Tests  are  controlled  through 
our  chemical  and  testing  laboratories.  All  Babbitt  Metals 
are  tested  with  a  friction  testing  machine. 

This  strict  attention  to  details  enables  us  to  supply 
all  requirements. 

Ask  for  our  booklet  "Shakespeare  ana 
Bahlitt  Wetals."   *M ailed  free. 

The  Canada  Metal  Company,  Limited 

^£dfa2to£y  TORONTO  P&SSSies    Winnipeg,  Montreal 


New  Process  Steel  Wire  Trace  Chains 


Tie-Out  Chains.  Halter  Chains. 

Dog  Chains. 

Cattle  Chains. 

The  most  satisfactory  Chain  to  handle. 

Manufactured  by 

THE  B.  GREENING  WIRE  CO.,  Limited 


HAMILTON,  ONT. 


MONTREAL,  QUE. 
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PRESENTATION 
CABINETS 
and  GIFTS 


COMMUNITY 
SILVER 

in  its  many  beautiful  patterns 
will  please  any  bride.  Exten- 
sive advertising  and  high  quality 
has  made  Community  Silver 
so  popular. 


For  June  Brides 


SOLD  EITHER  IN  CABINETS  OR  IN  DOZENS 


AVALON 


LOUIS  XVI 


FLOWER  DE  LUCE 


CLASSIC 


Wallace's  1835  Sectional  Silverware 

JOAN  PATTERN  has  sectional  plate 
of  pure  silver  on  wearing  parts,  as  well 
as  being  thoroughly  plated. 

Other  Gifts  Include 

Colborne  Electric  Irons,  Universal  Electric  Toasters,  Percolators, 
Carpet  Sweepers,  Carvers  in  Cases,  Pearl  Handle  Dessert  Knives  and 
Forks  in  Cases,  Salad  Sets,  Cold  Meat  Forks,  Pie  Servers. 

CAVERHILL,    LEARMONT  &  CO. 

MONTREAL 
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Many  are  Looking 

for  practical  gifts  for  the 
bride  and  groom  —  gifts 
that  are  useful,  durable 
and  attractive  —  NOT 
ALL  show. 

The  Wm.  A,  Rogers 


1881 


ROGERS 


Al 


CUTLERY 


put  up  in  these  beautiful 
sets  is  sure  to  attract 
much  attention. 

This  silver  -  plated  ware 
assures  very  best  service, 
as  it  is  guaranteed  to  be 
full  standard  or  Al  extra 
plate  upon  the  finest  qual- 
ity of  18  Nickel  Silver 
base. 

The  1881  (E)  Eogers  (E) 
Al  Cutlery  has  made 
good  friends  everywhere. 
It  will  win  more  friends 
for  you. 

Write  to  us  for  a  Cata- 
logue showing  new  pat- 
terns in  ready  selling  com- 
bination sets. 

Our  new  Hollow  Ware 
Catalogue  is  ready,  listing 
many  original  and  attract- 
ive designs. 

Send  for  discounts  on  sets 
illustrated. 


No.  301.     Ley  land 
12-Piece  Combination  Set  per  set,  $9.40 


No.  301.     La  Vigne 
12-Piece  Combination  Set    per  set,  $9.40 


CANADIAN  ROGERS  CO.,  LIMITED 

TORONTO  WINNIPEG  VANCOUVER 
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SUPPLY-DEMAND 

That  there  are  more  Dominion  Shells  sold  than  all  other  brands  is  a  proof  of  the 
demand.  That  all  Jobbers  carry  a  complete  stock  of  Dominion  Cartridges  is  a  guar- 
antee of  a  sure  supply. 

Large  production  does  not  necessarily  mean  superior  goods,  but  superior  goods  result 
in  large  production. 

Dominion  Ammunition 

MADE  AND  LOADED  IN  CANADA 

Should  have  a  prominent  place  on  your  shelves,  for  your  demand  will  be  for  the 
Dominion  Brand. 

Are  you  getting  the  increase  sale  of  Ammunition,  Guns  and  Supplies  from  the  local 
gun  club1?  If  the  club  needs  gingering  up,  let  us  know,  and  we  will  send  a  repre- 
sentative. 


Dominion  Cartridge  Company,  Limited 


Montreal 


Hundreds  and  Hundreds 

of  Hardware  Merchants  find  the 


O€feM0P 


(Made  in  Canada) 


a  quick  and  easy  seller 


The  reason — O-Cedar  advertisements  go  into  thousands  of  homes,  in  Canada, 
and  are  read  by  thousands  of  people  because  housewives  are  always  on  the  out- 
look for  a  device  that  will  lessen  labor  and  make  house- 
keeping more  pleasant. 

O-Cedar  Polish  Mops  are  especially  useful  in  summer 
because  more  dust  prevails — so  boost  them  now. 

Write  your  jobber. 


CHANNELL  CHEMICAL  CO.,  LIMITED 


369  Sorauren  Ave.,  Toronto,  Ont. 
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A  Merchant's  Experience  with  Electrical  Devices 

Manager  of  a  Large  Retail  Hardware  Store  and  a  Retired  Mer- 
chant Discuss  the  Electrical  Appliance  Line — Many  Changes 
During  Recent  Years — A  Good  Line  to  Sell. 


By  David  G    George 


"W 


E  have  just  been  making 
comparisons,"  said  the  man- 
ager of  a  prosperous  Ontario 
retail  hardware  store,  referring  to  a  con- 
versation he  was  having  with  a  former 
proprietor  who  retired  from  active 
business  a  few  years  ago.  Mr.  Craw- 
ford, the  former  proprietor,  and  the 
elder  man  of  the  two,  had  passed  some 
remark  regarding  a  large  number  of 
packages  of  electrical  appliances  which 
were  being  opened  in  the  receiving  room, 
and  asked  the  manager  the  reason  why 
a  consignment  of  electrical  goods  was 
arriving  at  this  time  of  the  year.  The 
manager  replied  that  the  goods  Avere  to 
br  featured  for  the  June  wedding  trade. 
"We  expect,''  said  the  manager,  "that 
during  June  we  will  have  a  bigger  de- 
mand for  electrical  appliances  than  we 
have  ever  had  in  a  corresponding  period 
during  any  previous  year.  Electrical  ap- 
pliances, you  know,  are  now  considered 
very  appropriate  as  wedding  gifts,  in 
fact,  very  few  brides  consider  that  the 
wedding  present  list  is  complete  unless 
one  or  two  electrical  appliances  are  in- 
cluded." 

The  older  man  then  commenced  to 
tell  about  the  wedding  present  trade  of 
the  olden  days.  "About  the  only  line 
we  had  a  demand  for  was  carving  sets. 
There   may    have    been    a    few    sales    of 
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cutlery,  such  as  table  knives  and  forks, 
etc..  but  we  did  not  attempt  to  feature 
wedding  present  goods,  because  we 
thought  it  was  a  line  of  business  for  the 
jeweler  to  look  after.  I  have  noticed 
during  recent  years  that  hardwaremen 
feature  silverware,  brass  goods,  cut 
glass,  table  cutlery,  etc.,  but  I  did  not 


Electric   Percolator. 


Electric    Washer. 

know  that  electrical  goods  were  featured 
to  any  great  extent.  Have  you  met 
with  success  in  selling  this  line*?" 
"Yes,"  replied  the  manager,  "we  have 
met  with  splendid  success  since  we  start- 
ed to  sell  electrical  goods.  You  know, 
it  is  only  during  recent  years,  perhaps 
the  last  five  or  six,  that  electrical  ap- 
pliances for  the  home  have  become  popu- 
lar. It  is  unnecessary  for  me  to  dwell 
for  any  length  of  time  on  the  conveni- 
ence and  economy  of  good  electrical  ap- 
pliances. There  are  still  some  people 
who  are  afraid  of  getting  shocks,  etc., 
but  after  we  have  sold  them  an  iron  or 
n  toaster  or  some  other  appliance  they 
soon  realize  the  value  and  economy  of 
the  appliances  and  in  many  cases  they 
are  not  satisfied  until  they  have  pur- 
chased six  or  seven  electrical  appli- 
ances for  use  in  the  home.  We  always 
like  to  sell  an  electrical  appliance,  as  a 
wedding  gift,  because  we  know  that  if 
we  keep  in  touch  with  the  recipient  of 
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the  gift  and  keep  her  informed,  by  per- 
sonal contact,  letter  or  circular,  of  the 
new  appliances  which  we  place  in  stock 
from  time  to  time,  that  we  will  make 
future  sales. 

"When  a  young  couple  'starts  up 
house,'  it  means  that  they  will  need 
many  articles  from  the  hardware  store. 
If  we  can  show  them  by  selling  some  of 
the  wedding  gifts  they  receive,  that 
their  friends  deal  with  us,  the  chances 
are  that  we  will  secure  a  large  share  of 
their  future  patronage.  Some  men  are 
inclined  to  scoff  at  follow-up  systems, 
but  not  me.  I  believe  in  the  follow-up 
system  every  time — it  pays. 

"Coming back  to  electrical  appliances, 
the  devices  which  have  been  produced  by 
some  manufacturers  are  marvels  of  in- 
genuity. We  have  customers  who  would 
give  us  unlimited  references  on  some  of 
the  lines  we  have  sold  them.  We  always 
endeavor  to  secure  lines  which  we  feel 
sure  will  give  satisfaction  and  can  be 
guaranteed.  We  seldom  have  any 
trouble.  Occasionally  a  heating  element 
will  prove  defective,  but  we  always  make 
it  a  point  to  replace  them  if  they  have 
not  been  in  use  too  long,  and  if  it  ap- 
pears to  us  that  the  user  has  not  been 
negligent.  You  know  it  is  a  pleasure  to 
sell  electrical  devices  if  you  know  them 
to  be  reliable. 


Electric   Toaster. 
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"There  is  something  magnetic  about 
the  word  'electricity.'  You  tell  a  lady 
customer  that  the  washing  machine, 
vacuum  cleaner,  water  heater  or  toaster 
is  operated  by  electricity,  and  you  gain 
her  attention  immediately.  And  the 
finish  of  the  goods — just  take  a  look  at 
that  line  of  samples.  You  see  a  sample 
of  an  electric  chafing  dish,  coffee  per- 
colator, tea  samovar,  toaster,  disk  stove, 
water  heater,  luminous  radiator,  and 
three  sizes  of  irons.  On  the  other  side, 
we  have  samples  of  three  makes  of 
vacuum  cleaners,  and  one  combination 
electric  washer  and  wringer.  Can  you 
tell  me  of  a  line  of  samples  that  would 
present  a  better  appearance  or  more 
quickly  secure  the  attention  and  interest 
of  a  lady  customer?  Advertise!  Yes.  we 
use  the  show  windows,  the  newspapers, 
circulars,  personal  letters,  and  also  show 
and  demonstrate  the  various  devices  to 
our  customers  in  the  store.  The  line 
carries  a  nice  profit.  We  often  make  $2 
on  an  iron,  and  our  profits  range  from 
that  figure  to  $40  on  our  high-priced 
vacuum  cleaners.  I  would  hate  to  think 
of  discontinuing  our  electrical  depart- 
ment. We  are  building  up  a  splendid 
trade  in  this  line.  We  did  not  carry  a 
heavy  stock  at  first;  in  fact,  our  first 
order  consisted  of  three  irons  and  three 
toasters,  but  I  can  tell  you  we  have  sold 
some  since  that  first  order  was  placed. 
The  most  successful  way  that  I  know  of 
to  sell  electrical  devices  is  to  let  the 
people  know  you  have  the  goods,  and 
what  the  goods  will  do.  If  you  place 
the  devices  on  the  shelves  and  wait  for 
customers  to  come  in  and  ask  for  them 
the  chances  are  that  the  returns  in  sales 
will  not  be  large.  We  sell  electrical  de- 
vices all  the  year  round,  and  also  have  a 
big  demand  at  Christmas;  but  watch  us 
try  to  boost  our  sales  during  June  this 
year.  I'll  guarantee  that  a  good  many 
of  the  wedding  presents  purchased  in 
this  city  next  month  will  be  purchased 
in  our  electrical  goods  department." 

"Yes,"  said  the  retired  merchant,  "I 
suppose  that  in  these  days  of  keen  com- 
petition the  methods  I  employed  thirty 
years  ago  would  not  bring  in  the  neces- 
sary business  and  profits.  Times  have 
changed,  cost  of  doing  business  is  higher, 
competition  is  keener,  and  I  suppose  you 
have  to  keep  your  eyes  open  for  new 
lines.  It  looks  to  me  as  if  this  line 
should  be  a  nice  one  to  handle,  and  one 
that  would  bring  a  very  reasonable  pro- 
fit. You  can't  rely  on  wire  nail  and 
barb  wire  profits  for  your  existence 
these  days,  can  you?" 

®-- 

Avonlea,  Sask. — A.  Selthun  has  opened 
up  a  hardware  store  here. 

Central  Butte,  Sask. — A.  T.  Swain 
has  started  a  hardware  concern  here. 


Successfully  Operating  a  Motor 
Delivery 

By  F.   Max  Hill,  of  Jas.   Walker  Hardware  Co.,   Montreal,  Que. 


^/^\NE  of  the  essential  points  in 
I  I  the  successful  operation  of  a 
motor  delivery  is  to  have  a 
weekly  inspection  of  the  motor  and  run- 
ning gear.  To  that  rule  of  a  regular  in- 
spection by  a  qualified  expert  I  attri- 
bute more  than  anything  else  the  suc- 
cess we  have  had  with  out  motor  truck. 

"We  have  a  one-and-a-half  ton  truck, 
which  has  been  in  service  practically 
every  working  day  in  the  past  year. 
Even  during  the  winter  months,  when 
the  snow  was  fairly  deep,  we  had  little 
difficulty  in  keeping  the  car  in  service. 
During  the  entire  year  the  car  was  not 
out  of  commission  more  than  seven 
days.  Most  of  that  time  was  on  account 
of  one  big  snowstorm  which  stalled  the 
car  in  the  garage.  Our  garage  is  sit- 
uated several  miles  from  the  store,  on  a 
side  street,  where  there  is  very  little 
traffic.  One  morning,  following  a  par- 
ticularly heavy  fall  of  snow,  the  chauf- 
feur tried  for  a  couple  of  hours  to  drive 
the  car  through  the  drifts.  He  had  only 
a  short  distance  to  go  to  get  to  one  of 
the  main  streets  where  the  snow  was 
packed  but  after  trying  vainly  for  some 
time  and  finding  he  made  little  head- 
way he  telephoned"  to  the  office  and  I 
told  him  to  back  the  car  into  the  garage 
and  come  down  to  the  store  himself. 

"That  was  really  the  only  time  dur- 
ing the  whole  winter  when  we  could  not 
use  the  car.  If  we  had  had  our  garage  on 
one  of  the  main  streets  we  would  not 
have  been  deprived  of  it  at  all,  as  these 
streets  are  quickly  packed  down,  or  the 
snow  is  cleared  away,  and  the  motors 
can  run  as  well  on  them  throughout  the 
winter  as  they  can  in  summer. 

"We  determined,  when  we  bought  this 
car  to  give  the  service  a  thorough  try- 
out,  and  to  see  if  it  was  any  advantage 
over  the  horse  driven  vehicles.  I  may 
say  that  now  after  a  year's  trial  I  am 
absolutely  convinced  of  its  efficiency  and 
value.  The  cost  of  upkeep  is  about  the 
same  as  for  two  single  horse-drawn 
vehicles  that  formerly  did  the  work. 

"It  formerly  took  two  horses  and 
wagons  to  cover  what  we  call  the  west- 
ern district — that  is  the  half  of  the  city 
lying  west  of  St.  Lawrence  Boulevard, 
and  taking  in  Montreal  West,  Notre 
Dame  de  Grace  and  Westmount.  The 
motor  is  now  taking  care  of  that  district 
and  also  makes  trips  several  times  a 
'week  to  such  suburban  places  as  Car- 
tierville,  and  St.  Lambert,  across  the 
river.  It  carries  larger  loads  and  does 
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the  work  more  quickly  than  the  horses 
could  do  it. 

"It  is  worth  noting  that  our  car  is 
so  regulated  that  it  cannot  exceed  15 
miles  an  hour.  We  figure  that  that  is 
the  limit  of  the  speed  in  order  not  to 
strain  the  efficiency  of  the  car,  and  we 
have  a  regulator  which  prevents  it  go- 
ing faster  than  that  speed.  While  our 
truck  has  a  capacity  of  one  and  a  half 
tons,  it  is  possible  to  put  a  25  to  33  1-3 
per  cent,  overload  on  it,  but  we  seldom 
do  so.  Overloading  is  not  advisable  as 
it  is  apt  to  strain  the  truck  and  impair 
its  efficiency. 

"It  is  a  difficult  matter  to  make  a 
correct  comparision  of  the  cost  of  motor 
deliveries  and  horse  drown  vehicles,  but 
I  believe  there  is  very  little  difference. 
An  expert  chauffeur  naturally  costs 
more  than  an  ordinary  teamster,  but  in 
our  case  one  chauffeur  is  taking  the 
place  of  two  teamsters.  We  have  had 
two  complete  sets  of  tires  and  some 
ninor  repairs  which  would  probably  to- 
tal about  $175  for  the  year.  The  up- 
keep of  horses  and  wagons,  shoeing  of 
horses  and  repairs  to  wagons,  would 
amount  to  fully  that  much.  We  had 
one  extraordinary  expenditure,  which  I 
do  not  think  should  be  counted  in 
against  the  motor.  This  was  due  to  an 
accident,  caused  by  a  hanging  telephone 
wire  on  one  of  the  streets  in  the  west 
end.  The  street  was  torn  up  at  the 
time  and  the  chauffeur  in  attempting  to 
pass  around  the  obstruction  was  struck 
by  the  wire  and  himself  injured  and  the 
top  of  the  cab  damaged.  The  cost  of 
this  was  about  $45,  but  a  horse  and 
wagon  might  have  had  the  same  misfor- 
tune. 

"Our  experience  with  the  western  de- 
livery service  has  been  so  satisfactory 
that  we  have  decided  to  purchase  a  car 
to  take  the  place  of  the  two  teams  which 
have  been  covering  the  eastern  section 
of  the  city.  We  will  thus  be  doing 
with  two  motors  the  work  of  four  horses 
and  wagons  and  I  believe  will  do  it 
more  cheaply  and  more  efficiently  than 
with  the  horses. 

'■'With  regard  to  our  weekly  inspec- 
tion, which  I  have  said  is  one  of  the 
essential  points,  aud  to  which  I  attri- 
bute a  large  part  of  the  success  we  have 
had.  We  send  our  motor,  every  Thurs- 
day afternoon  to  the  agents,  where  it  is 
given  a  rigid  inspection.  If  any  of  the 
parts   need    cleaning,    or   a   nut    or   bolt 

(Continued  on  page  60.) 


Methods  of  Showing   Wedding  Gifts  in  Store 

Hardware  and  Metal  Kepresentative  Visits  the  Cutlery  and 
Silverware  Department  of  the  J.  H.  Ashdown  Co.,  Winnipeg — 
Wall  Cases,  Silent  Salesmen,  Tables,  Etc.,  Are  Used  —  An 
Abundance  of  Light. 


JUNE  and  September  vie  with  one 
another  as  wedding  months.  June 
is  popularly  known  as  a  month  for 
marriages;  but  the  Ashdown  Hardware 
Co.,  Winnipeg,  probably  do  more  busi- 
ness with  September  brides  than  with 
those  who  unite  in  June.  The  weather 
in  Manitoba  is  no  doubt  the  cause.  It 
is  more  propitious  to  dresses  in  the  later 
month. 

However,  Ashdowns  care  not  whether 
a  girl  becomes  a  bride  in  September  or 
in  June;  they  give  just  the  same  atten- 
tion to  wedding  presents  in  one  month 
as  in  the  other.  Their  silverware  de- 
partment is  one  of  the  finest  to  be  found 
in  a  hardware  store  in  Canada. 

An  idea  of  the  elaborate  methods  of 
displaying  these  goods  will  not  be  amiss, 
considering  that  June  is  so  near.  There 
are  nine  glass  silent  salesmen,  used  as 
counters.  Behind  these  are  massive 
wallcases,  with  sliding  doors.  These 
contain,  on  shelves,  small  expensive 
clocks,  picture  frames,  candlesticks, 
match-holders,    tobacco    jars,    calendars, 


ash  trays,   writing  desk  outfits,  blotters, 
ink  wells,  etc. 

Lay-out  of  Store. 

To  the  right  on  entering,  the  first  wall- 
case  is  filled  entirely  with  silver-plate 
tea  sets  of  Canadian,  English,  and 
American  manufacture.  The  next  case 
contains  salad  bowls,  trays,  prize  cups, 
all  being  silverplated  goods.  These  wall- 
cases  stand  ten  feet  high,  are  finished  in 
mahogany. 

The  centre  portion  of  the  wall-case 
on  the  right  takes  the  form  of  an  alcove, 
giving  a  graceful  appearance  to  the  de- 
partment. The  top  is  given  an  ar- 
tistic appearance  by  the  use  of 
artificial  palms  and  art  pieces,  con- 
sisting of  bronze  figures,  urns  and  vases, 
all  arranged  with  considerable  taste. 
The  dark  finish  of  the  cases  shows  out 
the  light  silver  and  cut  glass  to  advant- 
age. 

The  above  mentioned  alcove  is  devoted 
entirely  to  cut  glass  ware,  of  which, 
aided   by  mirrors  at   the  back  and  con- 


cealed electric  lights,  there  is  a  brilliant 
display.  The  shelves  in  the  alcove  vary 
in  thickness,  thus  tapering  off  the  in- 
tensity of  brilliance.  The  bottom  shelf 
is  of  considerable  width,  and  is  below 
the  level  of  the  counter,  the  ware  being 
displayed  on  white  cloth  densely,  giving 
the  customer  something  of  great  brilli- 
ance to  gave  upon. 

Cut  Glass  Display. 

The  principal  pieces  of  cut  glass  ware 
shown  are  cut  glass  lamps  and  $100 
punch  bowls.  Other  pieces  of  less  value 
are  cpergnes,  water  jugs,  nut  bowls,  ice 
cream  trays,  fern  pots,  decanters,  vases, 
sandwich  trays,  butter  plates,  perfume 
bottles,  jewel  boxes,  and  cold  meat  trays. 
They  feature  colonial  and  other  pat- 
terns of  cut  glass. 

Cut  glass  is  a  very  popular  article  just 
now  as  a  wedding  gift.  Every  lady  likes 
to  have  as  much  of  it  as  possible  in  her 
home. 

Considerable  care  is  taken  in  the 
choice  of  suitable  wedding  presents  for 
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the  silent-  salesmen.  One  case  is  devoted 
to  soup  toureens,  casseroles,  pudding- 
dishes,  and  entree  dishes.  The  next  case 
contains  pearl  handle  knives  and  forks 
entirely,  dessert  and  table  size,  with 
combination  cases  of  knives  and  forks 
and  fish  knives  and  forks.  Another  case 
contains  only  chafing'  dishes  and  coffee 
percolators.  A  massive  display  is  made 
in  four  rows,  prices  ranging  from  $4  to 
$50. 

Another  silent  salesman  contains 
principally  samples  of  silverplate 
knives,  forks,  and  spoons.  Another  case 
is  devoted  to  leather  goods,  such  as 
ticket  cases,  pocketbooks,  wallets.  Next 
to  this  is  a  case  of  solid  silver  hollow 
ware,  comprising  tea  sets,  fruit  dishes, 
bon-bons,  candlesticks,  vases,  cruets, 
sugar  and  creams,  photograph  frames, 
butterdishes,  five  o'clock  tea  sets,  cake 
baskets,  etc. 

There  is  also  a  case  of  jewelry,  of 
large  assortment,  including  solid  gold 
and  gold-filled  cuff  links,  watches,  tie 
pins,  rings,  bracelets,  sunbursts,  neck- 
lets, diamond  rings,  and  fancy  rings 
with  precious  stones.  The  next  case 
contains  sterling  silver  flat  ware,  knives 
and  forks,  spoons,  fancy  pieces,  cream 
and  gravy  ladles,  and  ice  cream  servers. 
There  is  a  case  of  traveling  cases,  and 
all  toilet  articles  required  in  traveling. 
There  is  also  a  case  for  silverplated 
fancy  flat  ware  in  cases,  such  as  half- 
dozen  salad  forks,  oyster  forks,  bouillon 
spoons,  dessert  knives. 

Display  Tables. 

So  much  for  the  silent  salesmen.  Dis- 
plays are  also  secured  by  the  use  of 
tables  in  the  centre  of  the  aisle.  These 
are  covered  with  red  plush,  and  a  raised 
centre  is  decorated  with  artificial  palms 
and  terra-cotta  figures.  On  one  table 
the  display  consists  principally  of  brass 
goods,  such  as  ash  trays,  tobacco  jars, 
cigar  lighters,  card  markers,  card  cases, 
ink  wells,  pen  racks,  letter  openers, 
calendars.  Underneath  the  tables  are 
displayed  brass  jardinieres  and  fern 
pots. 

Another  display  table  contains  more 
brass  goods,  desk  clocks,  and  manicure 
sets.  Two  whole  tables  are  used  for  dis- 
playing gilt  jewel  boxes  and  gilt  clocks. 

The  feature  of  the  cabinets  of  silver 
is  that  they  contain  everything  for  the 
proper  lay-out  of  a  table,  and  are  very 
attractive  for  presentation  purposes. 
One  of  the  chief  methods  adopted  by 
this  firm  in  securing  this  class  of  busi- 
ness is  in  displaying  the  goods  suited 
for  the  season.  Now  that  June  has 
arrived,  the  whole  department  has  been 
changed  around  so  as  to  give  special 
prominence  to  goods  suitable  for  the 
large  number  of  brides  who  make  their 
appearance  at  this  time  of  the  year. 

Rarely  are  prices  cut,  as  goods  of  this 


Canadian  Credit  Men  Hold  Annual  Meeting 

Fire  Protection  and  Insurance  the  Chief  Ques- 
tions Discussed  —  New  Officers  Elected,  With 
R.  R.  Wilson,  a  Wholesale  Grocer,  as  President. 


Winnipeg,  May  27 — (Special). —  The 
annual  dinner  of  the  Canadian  Credit 
Men's  Association,  Winnipeg,  was  held 
in  the  Fort  Garry  Hotel  on  Thursday 
right  last.  Fire  protection  and  insur- 
ance were  the  subjects  under  discussion, 
and  some  lively  exchanges  of  opinion 
took  place.  Fire  Commissioner  Lind- 
bach  presented  a  statement  showing  the 
appalling  fire  waste  in  North  America, 
and  emphasized  the  importance  of  indi- 
vidual responsibility. 

After  the  discussion,  the  annual  meet- 
ing was  held,  at  which  the  following  of- 
ficers for  the  current  year  were  elect- 
ed: President,  R.  R.  Wilson,  of  Camp- 


bell Bros.  &  Wilson;  vice-president,  J. 
D.  Burnham,  of  Stobarts,  Limited, 
Henry  Detchon  was  re-appointed  gen- 
eral manager,  secretary  and  treasurer. 
The  following  four  members  of  the 
board  retain  their  seats  for  another 
year:— W.  S.  Fallis,  The  Sherwin  Wil- 
liams Co.,  of  Canada;  R.  R.  Wilson, 
Campbell  Bros.  &  Wilson ;  W.  S.  Arnold, 
Gowans,  Kent  Western,  Limited;  J.  W. 
Campbell,  John  W.  Peck  &  Co.,  Limited. 
The  following  five  were  appointed  to 
take  the  place  of  the  retiring  members: 
G.  M.  McBride,  J.  D.  Burnham,  Theo.  E. 
Howard,  S.  E.  Diamond,  W.  L.  Helli- 
well. 


Top  row  from  left  to  right: — T.  D'Arcy  McGee,  Thos.  Ryan  Co.;  J.  D.  Burnham, 
Stobarts,  Ltd.,  Vice-President;  John  W.  Campbell,  John  W.  Peck  &  Co. 

Second  row: — Henry  Detchon,  General  Manager;  J.  Taylor  Webb,  Dom.  Storage  &  For- 
warding Co.;   J.  G.   Mcintosh,   Robinson,  Little  &  Co.,  Wood-Vallance,   Ltd. 

Third  row: — S.  E.  Diamond,  Anies-Holden,  McCready,  Ltd.;  W.  S.  Arnold,  Gowans  Kent, 
Western,  Ltd.;  W.  S.  Fallis,  Sherwin-Williams  Company;  R.  R.  Wilson,  President,  Campbell 
Bros.  &  Wilson. 

Bottom  row:— Theo.  E.  Howard,  Gaults,  Ltd.;  G.  M.  McBride,  Wood-Vallance,  Ltd. 

Photograph  showing  members  of  last  year's  Board  of  Directors  of  the  Canadian  Credit 
Men's  Association,  Winnipeg.  These  were  re-elected,  with  the  exception  of  J.  Taylor  Webb, 
J.  G.  Mcintosh,  and  T.  D.  McGee.  R.  R.  Wilson,  of  Campbell  Bros.  &  Wilson,  wholesale 
grocers,  is  the  new  president,  and  J.  D.  Burnham,  of  Stobarts,  Ltd.,  vice-president.  Mem- 
bers of  the  new  board  not  in  this  picture  are  W.  L.  Helliwell,  Gurney  North-West  Foundry 
Co.,    Ltd.,   and    six    others    representing   the    outside   provinces. 


nature  which  do  not  sell  during  one  sea- 
son will  sell  at  another.  It  is  a  depart- 
ment in  which  reduced  prices  are  almost 
a  detriment  to  the  business.  People 
often   think   that  a  silver  article  which 
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is  reduced  in  price  has  less  silver  than 
it  ought  to  have.  Every  effort  is  made 
to  display  as  many  of  the  goods  as  pos- 
sible, and  to  ticket  everything  in  the 
windows. 


Recollections   of   a   Hardware   June 

Being  the  Reminiscences  of  an  Old  Hardware  Dealer  and  Dealing 
With  the  Application  of  Some  Good  Advertising  and  Window 
Dressing  Ideas  to  the  Sale  of  Kitchen  Ware  to  Brides. 

By  The  Old   Dealer 


THE  best  merchant  I  ever  knew? 
Son,  you're  asking-  me  a  stick- 
er. I've  known  all  kinds  in  my 
time,  from  those  that  hadn't  sense 
enough  to  know  the  difference  between 
beins'  courteous  and  just  plain  fresh  to 
a  customer,  to  those  who  have  become 
the  grand  old  men  of  the  trade.  Natur- 
ally, a  man  might  be  good  in  one  line 
and  fall  down  completely  in  another." 
"There  was  my  old  friend  Charlie. 
I'll  not  mention  his  full  name,  for  to- 
day he  is  sales  manager  of  one  of  the 
largest  corporations  in  America,  and 
might  not  like  some  of  my  remarks. 
The  biggest  and  the  best  of  us  are 
human,  you  know,  and  like  to  face  our 
faults    alone. 

"Well,  Charlie  was  really  the  poorest 
buyer  I  ever  saw.  I  know,  because  I 
worked  for  him  at  the  time.  Did  not 
seem  to  have  executive  ability  either. 
But  as  a  salesman  he  was  a  wonder. 
Not  in  the  actual  execution ;  he  left 
that  to  others.  But  ideas!  Man  alive,  he 
was  brimming  over  with  them.  Met 
them  on  every  hand.  Could  not  talk  to 
a  man  nnr  r-ead  a  newspaper  without 
hearing  or  seeing  something  that  would 
start  a  train  of  hardware  ideas  cho-cho- 
ing  through  his  head.  If  he  had  been 
an  old-clothes  man  he  would  have 
thought  old  clothes.    An  idea  in  his  head 


became  a  thing  of  life  and  did  every- 
thing but  talk.  And  while  it  possessed 
him  that  fellow  worked,  ate  and  slept 
with  his  idea.  But  as  soon  as  he  had 
extracted  the  meat  from  it,  he  tossed  it 
aside  like  a  discarded  love,  and  went 
about  with  an  unhappy  look  on  his  face 
until  he  had  found  another  to  fill  his 
heart.  And  enthusiasm?  Why,  that  fel- 
low dripped  it  off  in  chunks  so  that 
the  whole  atmosphere  about  him  was 
surcharged  with  it.  And  versatile? 
Heavens!  His  mind  was  as  versatile  as 
a  chameleon's  hide. 

"He  was  a  wonder  in  more  ways  than 
one.  Always  courteous  to  high  or  low, 
thoughtful  of  others  and  invariably 
there  with  a  whole-souled  smile  and 
a. pleasant   word. 

"He  made  it  a  point  to  know  every- 
one, and  when  the  bug  bit  him,  he  was 
after  all  his  acquaintance  in  the  en- 
deavor to  get  food  for  the  beast.  If  he 
had  not  been  so  well  known,  or  if  the 
town  had  been  a  larger  one,  lie  might 
have  been  arrested  for  soliciting. 

"All  was  fish  that  came  to  his  net. 
He  could  ravish  a  nigger  newsboy  of 
an  idea  as  readily  as  he  would  listen 
to  the  advice  of  the  manager  of  the  bank 
that  he  did  business  with.  And  he  made 
them  all  work  for  him  without  their 
realizing  it.     He  alwavs  claimed  that  if 


a  man  would  only  listen  to  other  peo- 
ple's ideas  of  his  own  business,  he 
could  not  help  but  winnow  considerable 
grain  out  of  the  chaff,  not  only  because 
of  the  bulk  of  it,  but  through  getting  the 
new  and  sometimes  original  viewpoints 
of  out-siders.  Further,  he  claimed  that 
if  you  would  only  let  a  man  give  you 
advice  about  your  own  business,  he 
would  go  away  from  you  suffused  with 
a  warm  sense  of  benevolence  to  you  and 
hence  forward  take  a  personal  interest 
in  you  and  your  business. 

"Charlie  was  a  salesman  if  ever  there 
was  one. 

"He  became  a  walking  encyclopedia 
of  hardware  facts,  just  through  ob- 
serving, questioning  and  reading. 

"No  detail  was  too  small  for  him  to 
follow  up  with  the  painstaking  care  of 
genius;  which  he  insisted — did  not  come 
in  the  night  from  Heaven,  but  as  the 
result  of  a  long,  hard  and  careful  grind 
at  one's  chosen  work.  'It's  the  day  of 
small  things,'  he  used  to  say. 

"He  played  the  women  and  children 
strong  and  featured  household  articles 
and  children's  stuff  more  frequently 
than  the  other  dealers  on  that  account. 
He  maintained,  with  considerable  truth, 
I  do  believe,  that  it  is  they  who  steer 
a  family's  shopping.  He  worked  hand 
in  hand  with  the  women's  clubs  for  that 
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reason.  High  brow — or  low  brow — it 
was  all  the  same  whether  they  were 
reading  Browning  or  cleaning  up  alleys 
and  painting  fences;  he  was  'Johnny 
on  the  spot.' 

"All  this  brings  to  mind  the  spec- 
tacular campaign  we  waged  under  his 
direction  one  June  for  the  trade  of  the 
brides  and  those  who  might  be  giving 
kitchen  showers  for  their  benefit. 

"He  came  down  to  the  store  one 
morning  grinning  like  a  Cheshire  cat 
and  we  knew  he'd  had  another  visitation. 
He  did  not  keep  our  curiosity  in  suspense, 
nor  allow  his  own  enthusiasm  to  cool. 
'Strike  while  the  iron  is  hot,'  was  ever 
his  motto.  'Manana'*  was  not  in  his 
vocabulary.  He  outlined  his  campaign 
and  wound  up  with,  'Now,  boys,  remem- 
ber that  a  bride  is  so  full  of  money,  her 
family's,  her  friends'  and  her  future 
husband's  that  she  rattles  when  she 
walks.' 

"That  was  Charley's  way.  Made  us 
take  a  keen  personal  interest  in  his 
stunts. 

' '  We  got  busy  at  once.  Each  man  had 
a  different  department,  and  Charley 
supervised  them  all.  I  had  the  window 
for  mine. 

"One  man  went  over  the  county 
records  and  listed  all  recent  marriages. 
Looked  over  old  newspaper  files  for  an- 
nouncements of  engagement's  and  fol- 
lowed up  every  available  channel  of  in- 
formation on  recent  or  future  wed- 
dings. 

All  those  couples  were  written  per- 
sonal letters  by  Charley  himself,  along 
the  lines  his  knowledge  of  them  would 
indicate  as  best,  whether  "leaned  from 
personal  contact,  or  Bradstreets.  He 
even  made  a  series  of  speeches  at  a  wo- 
man's club  on  'Furnishing  the  Home,' 
and  made  some  rattling  good  talks  that 
got  good  notices.  He  circularized  all 
the  women's  clubs  of  course,  with 
catchy  stuff,  and  got  in  right  with  the 
ministers  who  could  tip  him  off  as  to 
prospective   weddings. 

"Our  newspaper  advertising  during 
that  period  was  full  of  references  to 
brides  and  roses,  and  soforth.  The 
daintiness  of  our  things  was  featured 
strong.  We  had  a  good  ad  writer 
whose  stuff  would  make  a  young  girl 
believe  that  she  would  rather  have  a 
nice,  dainty  kitchen  utensil  than  some- 
thing in  her  room.  He  ran  it  under 
catr-hv  headlines  such  as  'Hardware 
and  Hearts,'  pointing  out  that  the  prac- 
tical must  not  be  neglected  for  the  or- 
namental in  the  new  home,  which  must 
serve  as  a  real  home  and  not  as  a 
museum  for  pretty  fol  de  rols.  One 
very  good  thing  he  got  out  was  called 
'The  Bride's  Beauty,'  and  dwelt  upon 
the  desiratum  of  daintiness  of  personal 


•Manana — A     Spanish      or      Mexican      term, 
meaning   to-morrow,   and   frequently   use  1    by 

them   i:i   deieirlnj;  actions  on    matter*. 


appearance,  and  of  the  home  in  general, 
which  could  only  be  acquired  and  re- 
tained by  means  of  the  proper  kitchen 
utensils. 

The  Show  Window. 

"My  show  window  was  about  eight 
feet  wide  by  six  deep.  We  decided  to 
make  a  church  interior  of  it.  As  I 
look  back  upon  it,  that  seems  an  apt 
thing  to  have  done.  We  might  have 
made  a  good  display  of  kitchen  stuff 
but  that  is  done  so  often  that  it  is  tire- 
some. We  wanted  something  unique  and 
at  the  same  time,  something  apropos  of 
the  subject  in  hand,  viz.,  brides — not  a 
steam  engine  built  of  hardware,  or  some- 
thing of  that  nature.  That  would  have 
been  clever  but  it  would  have  lacked  the 
human  interest  that  governs  the  psy- 
chology of  sales. 

"We  first  covered  the  floor  with  tight- 
ly stretched  canvas,  and  then  by  the 
aid  of  wall  board  and  our  graining 
process  made  the  two  side-walls  and  end 
and  roof  of  the  rear  interior  of  a  church. 
We  made  an  arched  roof  and  made  it 
high  to  lend  impressiveness  to  the  pic- 
ture. At  the  point  where  wall  met  roof, 
we  stretched  fishing  rods  across  bending 
them  slightly  to  give  the  effect  of  arched 
beams.  About  mid-way  of  our  build- 
ing we  piled  up  inch-and-a-half  tool- 
steel,  one  long  piece  at  the  bottom,  two 
shorter  ones  in  the  next  larger,  and 
then  three  shorter  still,  so  as  to  give  the 
effect  of  the  steps  that  approach  the 
dias  of  a  church.  We  made  the  latter 
out  of  spice  and  bread  boxes,  which  we 
laid  in  between  the  last  of  the  tool 
steel  and  the  end  of  the  building.  We 
stretched  a  dull  colored  hammock  from 
the  foot  and  centre  of  the  dias  down 
the  length  of  the  church  and  on  either 
side  of  it  built  up  the  pews  out  of  boxes 
of  one  size  and  tacked  wall  board  on 
the  rear  of  them  to  serve  as  backs.  The 
first  three  rows  of  pews  nearest  the  dais 
were  then  roped  off  from  the  rest  by 
means  of  steel  tape  and  electric  drop 
cord  to  give  the  impression  of  the  rib- 
bons used  to  separate  the  bridal  couple's 
relatives  from  the  other  spectators  of  a 
church  wedding.  We  reversed  lawn 
sprinklers  for  footstools  and  hung  up 
bathroom  fixtures  for  prayer-book  hold- 
ers. 

"At  intervals  up  the  aisles  we  had 
steel  fireplace  pedestals  set  up  on  either 
side,  and  on  top  of  them  placed  brass 
candelabra, 

"  This  completed  the  body  of  the 
church,  of  which  we  only  showed  a  small 
part.  Our  next  task  was  to  arrange 
things  on  the  dais  into  as  near  an  exact 
replica  of  the  real  thing  as  we  could 
manage.  On  the  right  we  made  an  inset 
in  our  wall  at  the  head  of  the  steps. 
Here  we  set  up  a  pipe  organ.  We  piled 
up,  one  on  top  of  the  other,  two  of  the 
tallest  radiators  we  had  in  stock.       On 
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either  side  we  built  up'  shorter  pipes  of 
thin  rolls  of  wire  cloth,  gradually  losing 
a  little  in  height  in  each  one  that  we 
built  up  until  a  graduated  slope  was 
formed  by  the  difference  in  height  of  the 
pipes.  A  cut  glass  punchbowl  served  as 
a  font.  A  reading  desk  was  made  of 
boxes  of  hardware  and  properly  tilted  at 
the  top.  It  was  covered  by  the  finest 
steel  chains  we  had  in  the  store,  to  serve 
as  a  cloth.  We  hung  coarser  ones  from  the 
front  and  two  sides  of  it  so  as  to  form  a 
screen  such  as  one  usually  sees  in  a 
church.  The  pulpit  was  built  up  of  small 
window  screens,  and  they  in  turn  were 
covered  with  chains.  The  altar  was  built 
in  the  same  way,  and  covered  with  one 
of  our  extemporized  steel  altar  cloths. 
In  the  front  of  the  dais  we  placed  brass 
fire-place  fixtures  to  serve  as  railings, 
merely  leaving  an  open  space  in  the 
centre,  opposite  our  hammock  carpet. 
The  choir's  seats  were  easy.  It  was 
merely  a  case  of  building  a  few  sloping 
tiers  of  pews,  similar  to  those  in  the 
body  of  the  church.  Our  greatest  diffi- 
culty occurred  in  getting  up  natural 
looking  wind'ows  for  the  end  of  the  build- 
ing. We  finally  hit  upon  the  scheme  of 
mounting  several  panes  of  ordinary  win- 
dow glass  that  had  been  cut  into  the 
proper  shape  beforehand.  Behind  these 
we  stretched  bright-colored  hammocks, 
and  then  with  white  lead  and  putty  we 
made  small  squares  all  over  the  window. 
This  gave  the  desired  effect  of  leaded 
panes  of  colored  glass. 

"  We  were  quite  free  in  our  use  of 
brass  knick-knacks,  such  as  candelabra 
and  other  pieces  that  could  fit  into  the 
picture. 

"Charlie  offered  a  cash  prize  for  the 
best  combination  of  chimes  that  any  of 
us  could  make  up  from  the  bells  in  stock. 
I  finally  pulled  it  down  myself  by  rigging 
up  an  assortment  that  I  placed  in  a  box 
in  the  rear  of  the  store  and  connected 
them  up  with  a  wire  to  the  door.  Every 
time  the  door  was  opened  the  chimes  be- 
gan to  ding-dong,  and  pealed  out  quite 
naturally  and  as  though  from  a  great 
distance. 

"  We  gave  the  whole  store  an  added 
touch  of  freshness,  so  that  the  place  had 
quite  an  interesting  look.  Crowds  of 
people  came  in  just  to  hear  those  chimes 
ring  and  see  what  we  had  done  inside. 
Except  for  the  old  shoe  that  hung  over 
the  entrance,  we  used  nothing  but  hard- 
ware in  the  whole  display.  That  window 
was  a  winner,  and  old  Charley  most  cer- 
tainly rang  the  bell  on  that  idea,  The 
idea  of  making  our  store  and  show  win- 
dow and  ads.  one  big  bridal  show  made 
a  hit  with  the  newly  weds  and  the  young 
fellows  and  older  women  besides.  It 
went  right  to  their  hearts,  and  we  had 
a  banner  month  in  kitchen  stuff. 

"  One  young  couple  asked  for  a  pic- 
(Continued  on  page  53.) 


HARDWARE    AND     METAL 


TEAR  OUT  THIS  PAGE 


THE  problem  of  selecting  kitchen  utensils  and  household  necessities  is  one  that 
confronts  a  large  number  of  brides  at  this  season  of  the  year.  There  are  so  many 
lines  carried  in  a  hardware  store  that  many  of  them  are  liable  to  be  overlooked 
or  forgotten  by  the  purchaser  or  by  the  salesman.  A  good  plan  to  follow  is  to  have 
lists  ready  for  easy  reference.  The  customer  generally  has  a  list,  but  as  a  general  rule, 
it  is  incomplete,  and  the  customer  sometimes  becomes  irritated  by  being  offered  lines 
for  which  she  has  no  use.  When  a  list  of  suggestions  is  provided,  it  can  be  handed  to  the 
customer,  who  can  peruse  it  carefully  and  leisurely  without  being  disturbed  or 
annoyed  by  a  clerk  offering  many  lines  in  which  the  prospect  is  not  interested.  In 
some  of  the  towns  and  small  cities  there  are  firms  who  send  out  practical  booklets  con- 
taining lists  of  household  necessities.  By  watching  the  newspaper  announcements, 
the  firms  are  enabled  to  get  the  names  of  many  newly  married  couples. 

The  following  list  contains  some  of  the  lines  usually  carried  in  the  hardware  store, 
and  can  be  added  to  if  necessary. 

Tear  this  page  out  and  keep  it  handy  for  reference.    It  could  be    used   to   guide 
customers  in  their  selections. 


Wire   Dish   Covers 
Vegetable  Baskets 
Soup  Kettles 
Potato  Pot 
Slop  Pail 
Table  Mats 
Knife  Boards 
Knife  Polish 
Moulding    Hooks 
Screw  Drivers 
Tack   Hammer 
Sweeping  Compound 
Bath  Spray 
Bath   Boom  Shelf 
Bath    Boom    Mirror 
Paring  Knife 
Bread    Knife 
Butcher  Knife 
Cook's    Knife 
Pot    Fork 
Sharpening   Steel 
Cleaver 
Cake  Cutter 
Knives 
Forks 
Spoons 
Boiling    Pin 
Alarm   Clock 
Muffin  Pans 
Kneading  Pans 
Electric  Iron 
Toaster 
Electric   Fan 
Vacuum   Sweeper 
Account    File 
Sprinkling  Can 
Canvas    Gloves 
Carpet  Sweeper 
Furniture    Polish 
Dustless   Mop 
Garden  Trowel 


Cash  Box 
Clothes  Basket 
Clothes  Hamper 
Clothes  Brush 
Clothes    Hangers 
Hammock 
Coffee  Percolator 
Soup   Strainer 
Tea  Strainer 
Spice  Cabinet 
Baking  Dishes 
Mixing  Spoons 
Crumb   Tray 
Dipper 
Soup   Dish 
Dust  Pan 
Broom 

Egg   Poacher 
Egg  Turner 
Fruit    Press 
Ice    Shaver 
Trays 
Scissors 
Match  Safe 
Tea  Pot 
Coffee    Pot 
Tea  Kettle 
Frying   Pans 
Double   Boiler 
Preserving  Kettle 
Saucepans 
Roasting  Pan 
Baking  Dish 
Colanders 
Soup    Strainer 
Dish   Pan 
Bread   Pans 
Pie   Plates 
Bread    Mixer 
Cake   Mixer 
Food  Chopper 


Mincing  Knives 
Gas  Toaster 
Coffee   Mill 
Funnel 

Lemon   Squeezer 
Flour    Sifter 
Egg   Beater 
Corkscrew 
Can   Opener 
Trays 

Household  Scales 
Apple   Parer 
Spatula 
Egg  Timer 
Asbestos  Mats 
Cake  Pans 
Flour  Boxes 
Bread  Boxes 
Cake  Boxes 
Sugar    Cans 
Coffee   Cannisters 
Ice  Pick 
Graters 
Mixing   Bowl 
Cake  Turner 
Pot  Scraper 
Meat   Saw 
Coal   Scuttle 
Stove   Shovel 
Garbage  Pail 
Step    Ladder 
Step    Ladder    Chair 
Ironing    Boards 
Clothes  Driers 
Clothes  Bars 
Sleeve  Boards 
Tea  Cannisters 
Bake  Boards 
Rolling   Pins 


Clothes  Pins 

Potato    Masher 

Wood  Spoons 

Wood   Bowls 

Water  Pail 

Door  Mats 

Bread  Board 

Wash  Board 

Mangle  Wringer 

Washing  Machine 

Clothes  Line 

Wash  Bench 

Tubs 

Pails 

Meat  Board 

Stove  Board 

Wash  Boiler 

Mop 

Towel  Rack 

Radiator   Brush 

Feather  Duster 

Stove   Brush 

Window  Brush 

Sink   Brush 

Bannister    Brush 

Gas   Stove 

Fireless    Cooker 

Refrigerator 

Ice   Cream  Freezer 

Casserole 

Bean  Pot 

Custard  Cups 

Broiler 

Meat  Skewers 

Saltshaker 

Flour  Shaker 

Soap    Shaker 

Steamer 

Fibre  Pail 

Granite    Pail 
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Toronto,  Canada,   May  30,  1914 


Two  Dollars  per  Year 


The  Wedding  Present  Trade 


HAVE  you  ever  figured  out  how  many  lines  of  goods 
you  have  in  stock  suitable  for  selling  as  wedding 
gifts,  or  have  you  ever  featured  these  lines  during 
the  wedding  present  buying  season?  If  you  have  been 
keeping  abreast  of  the  times  and  have  watched  and  fol- 
lowed the  methods  employed  by  some  of  our  successful 
leaders  in  the  hardware  field,  the  chances  are  that  you  have 
in  stock  at  the  present  time  many  lines  which  could  be  sold 
to  customers  wishing  to  purchase  wedding  gifts.  There 
was  a  time  when  the  buying  public  did  not  look  to  the 
hardware  store  to  supply  articles  and  devices  suitable 
for  wedding  gifts,  but  times  have  changed,  and  to-day 
we  find  that  a  large  volume  of  wedding  present  trade  is 
handled  by  retail  hardware  men.  Goods  purchased  from 
the  hardwaremen  are  usually  practical  as  well  as  orna- 


mental. The  average  wedding  present  purchaser  wishes 
to  purchase  a  present  which  will  be  useful  and  feels  in- 
clined to  visit  the  hardware  store  providing,  of  course, 
that  the  hardwareman  makes  it  a  point  to  impress  upon 
the  public  the  fact  that  he  has  the  goods  suitable  for  the 
occasion.  In  this  issue  you  will  find  many  pointers  which 
will  assist  you  in  placing  your  goods  before  the  public. 
One  manager  tells  him  he  finds  it  profitable  to  push  the 
sale  of  electrical  devices.  He  not  only  makes  a  profit  on 
the  sale  of  the  wedding  present,  but  he  also  looks  for 
future  business  and  does  not  lose  any  opportunities  which 
may  be  grasped.  His  success  in  selling  wedding  present 
goods  should  cause  other  hardwaremen  to  stimulate  their 
efforts,  and  endeavor  to  secure  a  large  share  of  the  wed- 
ding present  trade. 


Canadian  Window  Dressing 


ELSEWHERE  in  this  issue  will  be  found  a  complete 
account  of  the  results  of  a  recent  window  dressing 
contest  together  with  a  full  description  of  the 
winning  window,  and  the  views  of  the  winning  firm  on 
the  subject. 

This  contest  was  open  to  the  hardware  dealers  of 
Canada  and  the  United  States  and  the  winning  of  first 
place  by  a  Canadian  firm  is  but  another  proof  of  the  effi- 
cient methods  that  have  now  become  the  order  of  the  day 
among  Canadian  hardware  merchants.  The  window 
dressing  methods  of  our  hardware  dealers  have  improved 
to  such  a  great  extent  in  recent  years  that  that  body  as  a 
whole  may  be  safely  said  to  equal  any  other  similar  na- 
tional body,  and  to  be  surpassed  by  none. 


No  one  other  than  those  actually  engaged  in  the  long 
struggle  for  the  raising  of  standards  and  ideas  in  this 
line  can  fully  realize  the  magnitude  of  the  result  at- 
tained by  those  Canadian  men  and  firms  that  are  now 
setting  new  standards  in  window  dressing  to  other  coun- 
tries. 

If  one  but  scans  the  recent  lists  of  such  contests,  the 
number  of  winners  hailing  from  this  country  is  found 
to  be  truly  surprising.  It  is  to  be  hoped  that  in  the 
flush  of  victory  we  will  not  forget  that  "Eternal  vigilance 
is  the  price  of  Liberty,"  and  so  be  tempted  to  rest  on 
our  oars,  content  with  past  laurels.  It  is  indeed  a  matter 
of  mutual  congratulation  that  our  firms  have  seen  their 
best  efforts  so  rewarded  and  we  most  sincerely  trust  that 
they  will  be  as  well  repaid  in  the  future  as  in  the  past. 


Half-Holiday  Sales 


THE  one  reason  why  many  hardwaremen  hold  back 
from  observing  the  weekly  half-holiday  is  for  fear 
that  their  business  total  will  suffer.  It  is  a  ques- 
tion whether  any  loss  would  be  felt,  the  result  depending 
entirely  on  local  conditions.  In  any  case,  it  is  possible  to 
retrieve,  or  rather,  prevent  this  loss,  'by  the  application 
of  brisk  methods.  Some  merchants  hold  half-holiday 
sales  and  thereby  manage  to  do  as  much  business  on  the 
morning  of  the  half-holiday  as  they  ordinarily  would  have 
done  during  the  whole  day.  The  sale  idea  is  carried  out 
by  selecting  a  number  of  particularly  seasonable  lines 
and  advertising  them  as  specials  for  the  morning  of  the 
half-holiday.     Window  displays,  put  in  the  day  previous. 


help  materially  to  arouse  public  interest  in  the  event.  It 
is  generally  necessary  to  offer  some  special  inducements 
to  bring  the  people  down  to  the  store  in  the  morning,  and 
this  is  generally  accomplished  by  a  slight  shading  of 
prices. 

It  is  a  broad  question  whether  such  sales  are  advisable 
in  the  long  run,  and  one  which  cannot  be  entered  into 
here.  There  can  be  no  doubt,  however,  that  the  idea 
solves  the  difficulty  of  the  merchant  who  is  anxious  to  fall 
in  line  with  the  half-holiday  movement,  but  is  held  back 
by  the  fear  of  losing  business.  In  the  next  issue  Hardware 
and  Metal  will  publish  a  list  of  towns  and  cities  with  days 
on  which  ftalf-holidavs  are  observed. 
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The  Business  Situation 


REPORTS  from  retail  merchants  in  various  parts  of 
Canada  indicate  that  business  has  been  brisk  dur- 
ing- the  past  week.  The  improvement  can  be  at- 
tributed in  part  to  the  improvement  in  weather  conditions 
and  the  consequent  demand  for  spring  and  summer  goods. 
It  is  generally  believed  that  the  month  of  May  has  been 
fairly  satisfactory,  as  far  as  hardware  firms  are  con- 
cerned. Paint  manufacturers  report  that  business  with 
the  retailers  is  brisk.  The  metal  markets  are  still  very 
quiet  and  continued  weakness  is  shown.  Orders  are  of  a 
hand-to-mouth  variety. 

Stove  manufacturers  are  finding  a  ready  sale  for  sum- 
mer stoves  and  equipment.  Booking  for  fall  delivery  is 
fair.  Some  retailers  have  carried  over  a  large  number  of 
stoves  from  last  year.     There  is  a  general  feeling  pre- 


vailing that  as  far  as  the  hardware  trade  is  concerned 
business  is  fairly  good — although  possibly  not  as  excellent 
as  we  might  hope  for.  No  doubt  conditions  will  continue 
to  show  steady  improvement.  Business  was  admittedly 
backward  in  some  lines  of  spring  goods  on  account  of  the 
backward  weather.  In  the  Eastern  provinces  the  weather 
not  only  had  a  bad  effect  upon  farm  and  fishing  interests, 
but  upon  trade  generally. 

Despite  the  fact  that  money  continues  tight,  business 
in  the  various  trades  seems  to  be  on  the  gradual  up-turn. 
Commercial  houses  report  collections  as  fair  and  paper  is 
being  met  as  well  as  the  same  period  last  year.  A  notice- 
able feature  of  business  is  that  the  country  districts  are 
purchasing  in  greater  quantities  than  for  some  time  pre- 
vious.    Real  estate  and  building  remain  about  the  same. 


The  Metal  Roofing  Situation 


IN  LAST  weeks'  issue  a  letter  appeared  from  a  retail 
hardware    merchant    in    which    he    complained    about 

manufacturers  of  metal  roofings  going  over  the  heads 
of  retail  hardwaremen  and  selling  to  carpenters  and  con- 
tractors, thus  affording  no  protection  for  the  retail  hard- 
ware merchant.  Hardware  and  Metal  has  made  inquiries 
and  finds  that  there  is  a  great  deal  of  truth  in  the  state- 
ment that  a  large  amount  of  the  metal  roofing  business 
passes  through  the  hands  of  local  contractors  and  builders, 
who  represent  makers  of  metal  roofings.  This  condition 
of  affairs — a  very  unfortunate  one — has  been  brought 
about,  so  the  manufacturers  say,  by  the  apathy  of  the 
retail  hardware  merchant.  For  many  years  manufetur- 
ers  protected  the  retailer — in  many  cases  still  do  so.  But 
it  has  been  found  that  a  large  number  of  the  retail  hard- 
ware merchants  were  inclined  to  overlook  the  possibili- 
ties for  sales  in  the  metal  roofing  line. 

Too  many  merchants  were  under  the  impression  that 
they  could  handle  the  metal  roofing  business  from  the 
store  without  going  out  after  it.  The  manufacturers 
found  that  hardware  merchants  were  not  taking  advant- 
age of  the  opportunities  which  were  being  presented  with 
the  development  of  the  metal  roofing  industry,  and  in 
order  to  protect  themselves  and  to  secure  the  marketing 
which  they  thought  their  product  deserved,  they  were 
forcd  to  appoint  agents  who  would  go  after  the  business. 
Many  of  the  agents  selected  were  men  in  the  contracting 
business,  and  who  kept  closely  in  touch  with  the  farmers 
— who,  by  the  way,  are  large  purchasers  of  metal  roof- 
ing,  etc. 

A  large  percentage  of  the  orders  for  metal  roofs  is 
placed  during  the  period  from  January  to  April  30.  This 
being  a  rather  slack  season  for  the  retail  hardwareman,  is 
a  period  when  he  should  get  out  after  the  metal  roofing 
business.  Manufacturers  claim  that  many  hardwaremen 
have  not  canvassed  for  business,  and  have  not  secured  it. 


There  are,  of  course,  many  retail  hardware  firms  who 
do  a  large  volume  of  business  in  metal  roofing.  These 
firms  are  protected  by  the  manufacturer  for  whose  line 
they  hold  the  agency.  Some  of  these  retail  firms  have  held 
agencies  for  many  years  and  seldom  offer  complaints.  It 
is  unfortunate  that  the  metal  roofing  business  is  not 
handled  by  the  retail  hardwaremen,  but  it  appears  as 
though  the  situation  is  one  that  has  been  caused  by  some 
hardware  dealers  not  taking  advantage  of  their  opportuni- 
ties. 

Another  point  which  should  be  borne  in  mind  is  the 
carelessness  exhibited  by  some  retailers  in  answering  cor- 
respondence or  in  acknowledging  the  receipt  of  specifica- 
tions which  have  been  prepared  at  considerable  time  and 
expense  by  manufacturers.  One  manufacturer  complained 
bitterly  about  the  apparent  lack  of  interest  shown  by 
some  retail  hardware  merchants.  He  stated  that  every 
day  his  firm  is  asked  to  figure  on  specifications.  This  is 
done  willingly,  but  at  considerable  expense.  The  speci- 
fications are  returned  to  the  retailer  and  no  more  is  heard 
of  them — not  even  a  card  acknowledging  receipt  of  same. 
This  apparent  lack  of  interest  does  not  encourage  the 
manufacturer.  Manufacturers  of  metal  roofing  state  that 
some  of  their  best  and  biggest  customers  are  retail  hard- 
waremen, and  for  these  merchants  ample  protection  is 
provided.  On  the  other  hand,  where  retail  merchants  will 
not  get  out  after  the  business  the  manufacturer  has  found 
it  necessary  to  secure  agents  who  will. 

The  manufacturer  must  find  an  outlet  for  his  products 
but  he  should  endeavor  to  do  all  he  can  to  protect  the 
interest  of  the  hardware  merchant  who  is  willing  to  push 
the  sale  of  metal  roofings  and  shows  that  he  is  working 
his  district  systematically. 

It  seems  unfortunate  that  the  hardware  merchant  who 
is  willing  to  go  after  this  class  of  business  and  who  en- 
deavors to  do  justice  to  the  manufacturer  should  have  to 
suffer  for  the  negligence  of  others. 


Editorial  Briefs 

WHAT  ARE  YOU  doing  to  secure  the  wedding  present      A  WORD   TO   the  wise  is  sufficient.     In   selling  poison 

trade?  products  obey  the  law  to  the  letter. 

•         *         *  »         *         • 

THE   WISE   MERCHANT  multiplies   his   knowledge   ad      ELECTRICAL    DEVICES    should    occupy    a    prominent 
infinitum — both  for  himself  and  his  employees.  position  in  your  display  spaces  during  the  next  month. 
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Canadian  Hardware  Firm  Wins  $100  Prize 

Mills  Hardware  Co.,  Hamilton,  Wins  First  Prize  in  Starrett  Show 
Window  Contest  Open  to  Canada  and  United  States — Description 
of  the  Winning  Window. 

By   Nelson   Mills.  Vice-President  and   Manager,   Mills   Hardware   Co. 


SINCE  we  have  been  so  fortunate  as 
to  have  won  the  first  prize  in  the  L. 
S.  Starrett  Co.  's  show  window  con- 
test, it  is  with  considerable  pleasure 
that  I  give  the  description  of  the  win- 
ning window  and  a  resume  of  our  dis- 
play methods  in  general,  for  the  benefit 
of  those  interested  in  what  constitutes 
such  an  important  point  of  a  modern 
hardware  merchant's  selling  campaign. 
The  particular  plan  of  this  display 
had  never  been  used  by  use  before,  nor, 
for  that  matter,  has  it  since,  as  we  make 
it  an  invariable  rule  to  be  as  original 
as  possible  in  each  new  display  and 
are  continually  seeking  new  ideas  to  try 
out  in  our  windows,  rather  than  to 
stick  to  one  that  may  have  been  suc- 
cessful in  some  previous  display.  It 
does  not  necessarily  follow  that  a  catchy 
and  unique  plan  for  a  paint  display  can 
be  equally  well  adapted  to  a  tool  display, 
oi  vice  versa,  to  say  nothing  of  the 
danger  of  such  a  general  design  becom- 
ing too  familiar 
to  the  potential 
customer  we  seek 
to  attract,  so 
much  so  that  it 
may  leave  him 
indifferent  i  n- 
stead  of  arous- 
ing his  atten- 
tion and  curiosity 
by  the  very  new- 
ness of  it. 


That  familiarity  breeds  contempt  is 
equally  true  of  show  windows  as  of 
other  things.  This  fact  is  well  exem- 
plified in  the  results  of  our  experience 
of  checking  up  results  on  displays.  Al- 
though we  find  that  a  bright  snappy 
window  brimming  over  with  selling  argu- 
ments, invariably  increases  our  sales 
through  the  force  of  its  silent  argument: 
we  also  find  that  after  a  week  it  is 
dead,  flat,  arouses  little  curiosity,  and 
occupies  the  same  position  to  our 
"store  plant,"  that  an  idle  machine 
does  to  the  factory  that  gives  it  floor 
space.  In  consequence,  we  never  allow 
a  window  to  remain  in  for  more  than  a 
week  and  quite  frequently  are  content 
with  less. 

Another  practice  of  ours  in  order  to 
get  away  from  any  monotony  of  win- 
dows is  to  offer  great  variety  in  the 
articles  displayed  in  consecutive  weeks. 
For  instance  if  we  show  machinists' 
tools  this  week,  we  would   not  consider 


showing  carpenters'  tools  next  week, 
for  the  simple  reason  that  although  the 
window  would  be  different,  the  line 
would  be  much  the  same  and  would  not 
attract  the  passer-by,  because  a  big  per- 
centage of  the  same  crowd  passes  by  on 
the  same  street,  each  and  every  day.  It 
stands  to  reason  that  if  the  passers-by 
have  seen  a  machinists'  tool  window  for 
a  week,  that  they  would  be  more  in- 
terested in  a  display  of  silver  for  in- 
stance, or  paint  or  any  one  of  a  variety 
or  articles  rather  than  another  tool 
display. 

We  are  of  course  bound  to  show  seas- 
onal goods  at  opportune  times,  and 
when  we  find  that  the  conditions  of  the 
weather  or  some  peculiarly  local  condi- 
tion makes  it  necessary  for  us  to  change 
this  plan:  we  usually  make  a  "quick 
change"  by  making  a  display  of  some 


Canadian  display  which  took  the  $100  first  prize  in  the  Starrett  window  display  contest.  The  display  was  arranged  by 
A.  R.  Munro,  assistant  manager  of  the  Barton  St.  store  of  the  Mills  Hardware  Co.,  Hamilton,  Ont.  The  contest  wan 
open  to  Canadian  and  American  firms  and  Mr.  Munro  is  to.  be  congratulated  on  bringing  the  first  prize  to  Canada. 
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Window  display  arranged  by  Clarence  J.  Gay  nor  for  the  Aikenhead  Hardware  Co.,  Toronto,  and  en- 
tered in  the  Starrett  contest.  The  display  was  considered  of  especial  merit.  The  window  is  14%  ft. 
long  by  7x/2  ft.  deep.  The  floor  of  the  front  part  is  draped  in  red  felt.  The  background  at  the  top  is 
decorated  with  Starrett' s  trade-mark  window  trim,  and  pennants  are  suspended  from  the  ceiling. 
Note  the  lathe  which  was  in  motion,  driven  by  1-3  h.p.  electric  motor  which  is  concealed.  One  end 
of  the  window  is  decorated  with  hack  saw  blades  up  to  24  inch.  The  other  end  of  the  window  is 
dressed  with  firm  joint  calipers.  The  window  is  brilliantly  lighted  by  12  powerful  electric  lamps 
which  are  turned  off  each  night  at  11.30  by  an  automatic  time  switch. 


Window  display  which  received  honorable  mention  in  the  Starrett  contest.  The  display  was  ar- 
ranged by  Chas.  By  ford  for  the  Bond  Hardware  Co.,  Guelph,  Ont.  By  examining  this  display  it  can 
be  seen  that  the  window  trimmer  exhibited  exceptional  care  in  arranging  the  display. 
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bulky  article  that  can  be  used  in  such 
an  emergency  for  a  short  period  of  one 
01  two  days  at  the  end  of  which  time 
we  would  change  again  to  a  more  seas- 
onable display. 

For  instance,  after  making  a  display 
of  carpenters'  tools  and  contemplating 
one  of  garden  tools,  we  might  run  in  a 
"quick  change"  of  refrigerators,  wash- 
ing machines,  etc.,  between  the  two. 
This  versatility  of  display  can  be  car- 
ried to  extremes  very  advantageously. 
For  instance,  a  window  full  of  hammers 
may  be  ever  so  unique  in  arrangement, 
and  may  give  the  merchant  a  certain 
amount  of  advertising  and  indirect  bene- 
fit generally  but  it  is  only  his  hammer 
sales  that  will  soar,  whereas  the  same 
result  in  that  one  article  could  be  ob- 
tained besides  the  increased  sale  of  a 
multitude  of  others  by  simply  making 
the  hammer  one  of  a  large  variety  of 
tools  in  the  display.  The  importance  of 
this  fact  cannot  be  enlarged  upon  too 
much. 

We  also,  of  course,  put  legible  price 
marks  on  every  variety  of  article  in  the 
window.  The  importance  of  this  cus- 
tom is  too  well  known  for  it  to  be  neces- 
sary for  me  to  dwell  upon  it  at  this 
time. 

It  might  be  well  for  me  to  further 
mention  that  the  Mills  hardware  stores 
try  to  exhibit  originality  of  idea  and 
execution;  something  that  spells 
distinctiveness  and  individuality  and 
seems  to  command  "Stop!  Look!  and 
Listen!"  Once  the  individual's  atten- 
tion is  so  attracted  the  idea  will  walk 
r^ght  into  his  mind  and  if  he  be  a  po- 
tential customer,  you  have  made  a  sale. 
If  the  window  is  an  artistic  one,  it  will 
attract  and  if  it  is  the  one;  it  is  also 
the  other,  viz.,  a  selling  window.  One 
follows  the  other  as  night  does  the 
day. 

We  usually  make  our  changes  on  a 
Wednesday  and  follow  up  with  a  sharp 
advertising  campaign  in  two  papers  on 
Thursday  and  Friday,  drawing  attention 
to  the  articles  displayed  in  a  way  that 
will  appeal  to  local  needs  and  conditions. 
In  other  words  we  believe  in  going  into 
the  particulars  that  will  appeal  to  the 
peculiar  needs  of  our  customers,  rather 
than  in  generalization  that  simply 
makes  broad  and  sweeping  statements 
for  this  article  or  that. 

These  ideas,  followed  out  consistently, 
will,  I  firmly  believe,  increase  the  sales 
to  an  unbelievable  extent;  at  least  I 
can  truthfully  say  that  such  has  been 
our  experience  and  gladly  offer  it  here 
for  what  it  is  worth  to  others. 

The  Starrett  tool  window  that  has 
been  the  occasion  of  this  article  was  a 
very  successful  sales  agent  and  a  general 
description  of  it  might  not  be  amiss  in 
connection  with  the  accompanying 
photograph. 


The  window  in  question  is  seven  feet 
wide  by  six  feet  deep.  The  general  idea 
was  to  catch  the  eye  by  the  prominence 
of  the  background,  whilst  the  floor  space 
was  used  for  the  more  particular  details 
of  the  display  itself. 

The  wall  of  the  background  was  com- 
posed of  a  wooden  framework  panelled 
with  wall  board  and  covered  with  black 
cloth,  edged  with  white  cotton  rope. 

The  centre  panels  were  an  inset  of 
four  inches  in  thickness,  and  consisted 
of  pleated  cheese  cloth. 

The  pedestals  were  of  wood,  and  were 
covered  with  canton  flannel  to  offset  the 
black  cloth  that  covered  the  floor.  Ac- 
tual tools  were  placed  in  the  centre  of 
the  Starrett  signs  on  the  wall,  the  centre 
having  been  cut  out  for  that  purpose. 
The  lower  placards  are  the  stock  Starrett 
signs,  but  the  lower  were  specially  got 
up  by  the  Mills  Hardware  Co.  for  the 
occasion. 

The  floor  front  was  given  over  largely 
to  inside  calipers  and  miscellaneous 
tools'.  The  lower  front  of  the  main 
pedestal  was  covered  with  micrometers 
and  calipers,  mostly  of  the  outside 
variety.  Combination  sets,  centre  heads 
and  miscellaneous  filled  the  first  shelf  of 
the  pedestal,  and  this  arrangement  was 
varied  up  above  by  the  addition  of 
squares. 

The  left  hand  pedestal  was  covered 
with  a  miscellaneous  arrangement  of 
tools  on  top,  while  nail  sets  and  centre 
punches  were  added  below. 

The  right  hand  pedestal  had  rules, 
caliper's,  and  squares  near  the  top,  inside 
micrometers  in  the  middle,  and  both 
varieties  of  calipers  near  the  base. 

Each  tool  was  a  Starrett  and  had  the 
price  marked  on  it  in  plain  Agues. 

A.  R.  Munro,  assistant  manager  of 
our  Barton  Street  store,  dressed  the 
window,  and  we  are  naturally  proud  of 
his  efficient  work. 

® 


THE    STARRETT    CONTEST. 

The  show  window  contest  conducted 
by  the  L.  S.  Starrett  Co.,  Athol,  Mass., 
proved  to  be  a  most  interesting  sales 
plan.  In  planning  the  contest  the  Star- 
rett Co.  arranged  for  four  money  prizes, 
$100,  $75,  $50  and  $25  respectively.  Ad- 
vertisements for  the  hardware  papers 
were  prepared  and  circulars  were  sent 
out  announcing  the  contest.  Free  win- 
dow display  outfits  were  offered  to  deal- 
ers who  desired  to  use  them  in  trimming 
their  windows.  A  complete  set  of  rules 
was  gotten  up  by  which  contestants 
were  to  be  guided.  A  jury  of  awards 
consisting  of  competent  men  was  select- 
ed so  that  every  dealer  might  feel  ab- 
solutely certain  of  an  equitable  decision. 

The  rules  were  as  follows: 

No.  1.  The  window  must  be  originat- 
ed and  dressed'  by  a  member  of  the  firm, 
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by  an  employee,  or  by  the  regular  win- 
dow dresser. 

No.  2.  The  window  must  contain  as 
its  basis  mechanics'  fine  tools  taken 
from  stock,  and  may  have  any  shop 
scenes  or  typical  uses  of  mechanics' 
tools  or  hack  saws  to  add  human  interest. 
The  size  of  the  display  is  not  the  de- 
ciding factor. 

No.  3.  No  firm  shall  receive  any  help 
whatever  from  our  representatives  in 
the  planning  or  execution  of  the  dis- 
play. 

No.  4.  The  display  is  to  remain  in 
the  show  window  not  less  than  one  week. 

No.  5.  Every  contestant  must  pro- 
cure a  photograph,  at  least  5x7  inches, 
of  his  window  at  his  own  expense  and 
mail  a  print  to  us.  This  is  to  remain  our 
property,  whether  or  not  the  window  is 
a  winner.  The  negative  is  to  be  sent  to 
us  if  we  ask  for  it.  The  photograph 
must  show  the  display  as  it  is  for  the 
entire  week.  If  a  man  forms  a  part 
of  the  display,  the  number  of  hours  he 
is  on  duty  must  be  stated. 

As  it  was  impossible  for  the  judges 
to  travel  all  over  the  country  to  select 
the  best  window,  it  was  decided  to  have 
the  judging  done  from  photographs, 
which  each  contestant  was  to  furnish. 
Over  700  requests  for  window  display 
material  were  sent  in  to  the  L.  S.  Star- 
rett Co.  from  all  over  Canada  and  the 
United  States,  and  from  several  for- 
eign dealers.  Photographs  began  to  ar- 
rive soon  after  the  contest  was  in- 
augurated, but  of  course  the  big  flood 
came  just  prior  to  the  closing  date.  The 
judges  got  together  and  discussed  the 
merits  of  the  various  photographs,  mak- 
ing their  decision  on  the  basis  of  the 
probable  power  of  the  window  to  sell 
goods.  After  the  judges  had  made  their 
decisions  they  were  announced  by  the 
chairman,  Mr.  Soule. 

The  first  prize  was  won  by  the  Mills 
Hardware  Co.,  Hamilton,  the  other  three 
money  prizes  being  won  by  American 
firms. 

The  Bond  Hardware  Co.,  Guelph,  Ont., 
secured  honorable  mention  and  will  re- 
ceive a  photographic  enlargement  of 
their  display. 

The  first  four  prizes,  as  already  stated, 
were  money  prizes;  the  next  eleven  were 
photographic  enlargement  of  the  respec- 
tive windows  of  the  contestants,  while 
all  those  who  did  not  receive  prizes  will 
receive  from  the  L.  S.  Starrett  Co.  a 
copy  of  the  book,  "How  to  Sell  Hard- 
ware," by  Roy  F.  Soule,  as  a  consila- 
tion  prize. 

Canadian  exhibits  considered  of  es- 
pecial merit  were  those  of  Martin  Fin- 
lay  son  &  Mather,  Ltd.,  Vancouver; 
Beauvars  Bros.,  Montreal;  J.  H.  Ash- 
down  Hdwe  Co.,  Ltd..  Calgary,  and 
Aikenhead  Hardware  Co.,  Toronto. 


Wedding  Gift  Windows  that  Bring  Big  Results 

Winnipeg  Window  Trimmer,  Who  Has  Charge  of  Battery  of 
Thirteen  Windows,  Tells  How  He  Arranges  Cutlery  and  Gift 
Displays — Two  Excellent  Displays. 

By    C.    H.    Smith,    with    J.    H.    Ashdown    Co.,    Winnipeg,  Man. 


WINDOW  trimming  is  fast  be- 
coming one  of  the  most  import- 
ant features  in  the  business  of 
all  successful  retail  merchants,  and  is 
now  recognized  as  one  of  the  most  valu- 
able mediums  of  advertising  possible 
for  the  retailer.  . 

That  window  displays  are  considered 
important  is  fully  demonstrated  by  the 
fact  that  so  many  of  our  leading  manu- 
facturers are  continually  holding  big 
window  display  contests,  offering  large 
cash  prizes  for  the  best  displays  of  their 
respective  lines  of  goods.  The  greatest 
window  display  contest  that  window 
trimmers  have  ever  had  an  opportunity 
of  participating  in,  is  soon  to  be  held, 
with  $15,000  offered  in  prizes,  $2,000  for 
the   best  window   display. 

Just  think  of  it,  and  yet  some  merch- 
ants use  their  display  windows  more  as 
a   storeroom  than  for  window  displays. 

Now  any  merchant  who  is  the  least  bit 
dubious  as  to  the  value  of  window  dis- 
plays will  surely  begin  to  realize  that 
there  must  be  some  value  in  windows, 
when  an  organization  of  manufacturers 
is  willing  to  spend  $15,000  on  good 
displays. 

There  has  been  big  improvement  in 
the  quality  of  hardware  window  displays 
in  the  last  few  years,  and  no  doubt  the 


large  number  of  contests  held  by  the 
trade  journals  and  manufacturers  has 
been  responsible  for  much  of  this  ad- 
vancement. That  merchants  are  realiz- 
ing the  value  of  good  windows,  is  par- 
ticularly noticeable  in  the  West,  where 
many  stores  employ  regular  window 
trimmers. 

Has  Thirteen  Windows. 

The  writer  has  a  battery  of  thirteen 
windows  to  keep  working,  and  in  order 
to  get  the  best  results,  changes  all  win- 
dows once  a  week,  and  in  some  cases 
uses  special  windows  which  are  left  in 
for  one  or  two  days.  The  displays  are 
all  planned  one  week  ahead,  so  that 
when  the  time  comes  to  put  in  the  dis- 
play everything  is  ready  and  no  time 
is  lost. 

In  order  to  make  the  windows  more 
effective  the  advertising  is  planned  with 
them  and  this  is  found  to  be  beneficial 
to  the  windows  and  to  the  advertising, 
as  they  are  both  working  together. 

Every  hardware  store  has  a  great 
many  different  lines  of  goods  which 
make  excellent  displays,  and  which  sell 
more  readily  when  shown.  No  trouble 
should  be  experienced  by  window  trim- 
mers in  making  numerous  changes  of 
display. 


Cutlery  makes  one  of  the  most  effec- 
tive displays  possible  and  can  be  used  in 
so  many  different  ways,  beautiful  win- 
dow displays  can  be  made  with  cases  of 
cutlery  and  carvers  and  it  is  always 
seasonable. 

The  window  of  cutlery  shown  was  a 
very  effective  display,  being  a  large  one 
and  showing  a  very  complete  assortment 
with  a  price  card  on  every  article.  The 
colors  used  were  pink  and  red,  and  the 
flowers  were  Easter  lilies,  violets,  and 
large  white  snowballs. 

Planning  the  Display. 

When  making  a  display  of  this  kind 
the  first  thing  to  be  considered  is  the 
background  and  in  every  window  the 
background  plays  a  very  important 
part. 

The  arches  on  the  back  were  cut  from 
sheets  of  beaver  board  and  then  painted 
a  delicate  shade  of  pink  with  flat  paint. 
On  each  panel  around  the  arch  were  ten 
frosted  electric  lights  which  gave  a 
very  pretty  effect. 

The  entire  back  was  covered  with  red 
sateen  and  then  the  arches  were  placed 
about  one  foot  from  the  back  with  lat- 
tice work  between  them.  In  each  arch 
was  built  a  stand  of  shelves  and  covered 
with  pink  sateen. 

(Continued  on  page  60.) 


The  above  excellent  display  of  cutlery  was  arranged  by  C.  H.  Smith  for  the  J.  H.  Ashdown  Hardware  Co., 
Winnipeg.  The  arches  in  the  background  were  cut  from  sheets  of  beaver  board  and  painted  a  delicate  pink 
with  a  flat  wall  paint.  On  each  panel  around  the  arch  were  ten  frosted  electric  globes.  The  flowers  used 
were  Easter  lilies,  violets  and  large  white  snow-balls.  The  bottom  of  the  window  was  covered  with  red  sateen, 
and  red  velvet  was  used  to  drape  over  the  stands  and  across  the  bottom. 


51 


Going  After  the  Wedding  Present  Trade 

Leads  to  Follow  Up  in  Order  to  Get  the  Custom  of  Those  Who  Are 
Starting  New  Households  as  Well   as    That   of   Their   Friends. 

By  G.   Eustace 


NOW  that  the  time  of  brides  and 
wedding  showers  is  upon  us 
again,  it  behooves  all  good  hard- 
ware men  to  prepare  for  the  riot  of  love 
the  young  people's  thoughts  turn  so 
lightly  to  at  this  season. 

Love  and  hardware.  Well,  there  have 
been  stranger  teams. 

So  many  things  suggest  themselves  in 
this  connection  that  one  might  go  on 
indefinitely  enlarging  upon  the  selling 
ideas  that  may  be  applied  to  the  June 
bridal  trade. 

This  is  your  opportunity,  Mr.  Hard- 
ware Dealer,  to  gain  friends  and  cus- 
tomers for  the  lean  years  ahead.  In 
short,  to  lay  something  by  in  the  way  of 
good-will  for  the  proverbial  rainy  day, 
by  securing  the  trade  of  these  new 
households  that  are  springing  up  all 
about  you — like  mushrooms  over-night. 
Let  us  all  work  together  to  make  this  a 
brides'  week.  If  enough  men  in  enough 
towns  think  and  talk  and  act  "brides' 
month,"  "brides'  month,"  it  will  be  in 
response  to  those  strange  physological 
laws  that  we  see  working  on  every  side 
of  us  without  fully  understanding  them. 
If  this  work  is  approached  in  the  proper 
spirit  and  in  unison,  a  great  deal  of 
trade  that  in  the  natural  course  of 
events  would  flow  in  other  channels  can 


Le  diverted  into  hardware,  the  "father 
of  waters"  in  the  streams  of  trade. 
Remember  that  some  of  the  largest 
families  that  are  your  most  profitable 
customers  to-day  once  consisted  of  a 
young  couple  confronting  the  world 
::and-in-hand,  confronted  with  the  prob- 
lem of  fitting  their  future  home  up  in 
the  most  practical  and  economical  man- 
ner, consistent  with  good  taste  and  effi- 
ciency. 

Reverse  this  idea  and  you  awake  to 
the  fact  that  the  young  bride  and  groom 
to-day  are  making  a  new  home  in  your 
town,  one  that  in  the  natural  order  of 
events  will  last  for  years.  Fortunate  is 
the  merchant  who  seizes  this  moment  to 
go  to  their  assistance  and  win  an  en- 
during place  in  their  hearts  by  helping 
them  furnish  their  nest,  that  dear  place 
that  will  hold  for  them  in  the  years  to 
come,  recollections  of  such  a  tender 
nature  that  anyone  who  had  a  hand  in 
the  making  of  it  will  forever  be  their 
friend. 

It  is  quite  reasonable  to  suppose  that 
your  young  couple  are  inexperienced  in 
purchasing  anything  much  other  than 
dothes,,  and,  as  for  fitting  up  their 
,  ome,  they  have  as  yet  nothing  but 
.(leas.     This  fact  is  full  of  possibilities. 

Honest  sales  service  on  your  part  is, 


of  course,  the  basis  of  the  whole  re- 
lationship that  you  seek  to  establish.  It 
i.-  your  foundation  for  their  superstruc- 
ture of  gratitude  and  good-will  to  one 
who  really  helped  them.  Give  them 
their  money's  worth.  Do  not  take  ad- 
vantage of  their  tempting  inexperience, 
but  rather  let  it  arouse  your  sense  of 
honor  to  do  as  you  would  be  done  by 
and  give  them  the  benefit  of  your 
broader   experience  in  home  building. 

Naturally  your  interest  centres  in 
hardware.  But  there  is  every  induce- 
ment in  the  world  for  you  to  enlarge 
your  sphere  of  action  in  this  case  and 
help  them  in  other  departments  other 
than  those  that  directly  concern  you. 
This  may  take  some  of  your  time  that 
you  can  ill  afford  to  lose.  It  will  not  be 
lost,  as  time  will  prove. 

One  department  of  a  house  is  as  much 
dependent  upon  another  as  are  those  of 
factories.  They  are  so  co-related  that 
they  must  literally  dovetail  to  satisfy 
the  modern  insistence  for  efficiency. 
Hence,  however  good  the  kitchen  plant 
that  you  sell  them,  they  will  not  realize 
the  same  if  it  does  not  fit  into  the  gen- 
eral scheme  of  their  house,  and  may  even 
blame  it  and  you  for  the  fault  of  an- 
other  department. 

Here  is  the  opportunity  for  the  pro- 
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The  above  display  of  cut  glass  and  silverware  arranged  by  C.  H.  Smith  shows  how  this  line  of  goods  can  be 
attractively  displayed  in  a  manner  that  will  draw  attention.  The  background  is  much  the  same  as  that 
shown  in  the  cutlery  window.  The  arches  were  cut  from  sheets  of  beaver  board  and  painted.  It  will  be 
noted  that  a  neat  price  card  accompanies  each  article.  The  bottom  of  the  window  was  covered  with  red  sateen 
and  red  velvet  was  used  to  drape  over  the  stands  and  across  the  bottom. 
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gressive  dealer  to  be  of  real  service.  In- 
stead of  selling  the  young  couple  what- 
ever they  ask  for,  even  though  you 
know  that  they  will  be  dissatisfied  with 
it,  why  not  suggest  that  you  may  be  able 
to  advise  them  to  advantage.  Ask  to  see 
the  kitchen  that  they  will  use,  the 
variety  of  fuel  that  they  will  burn,  and 
a  score  of  things  will  present  them- 
selves for  your  consideration. 

For  such  a  house  and  for  so  small  a 
family  this  size  of  dish  pans  is  too 
large — that  grade  of  china  out  of 
keeping  with  the  furniture.  In  short, 
i*.  there  any  reason  why  interior  decora- 
tion cannot  be  applied  to  hardware  as 
well  as  to  furniture  and  fabrics? 

Many  brides  of  limited  means  are  apt 
to  furnish  the  parlor  to  the  detriment  of 
the  kitchen. 

Then  let  your  plea  be  to  such :  "If  you 
must  sacrifice  something,  do  not  let  it 
be  the  most  important  part  of  your  fac- 
tory— the  kitchen.  Make  it  invulner- 
able; make  it  such  that  your  family  is 
always  well  fed.  To  feed  well  you  must 
have  the  proper  utensils.  Here  they 
are,"  and  then  the  logical  explanation. 

The  beauty  of  this  idea  is  that  your 
first  sales,  however  heavy  they  are,  will 
be  but  a  drop  in  the  bucket  of  your 
total  with  these  new  customers.  They 
will  be  heavy  buyers  for  a  year  or  two, 
replacing  things  and  making  purchases 
of  other  articles  as  the  need  for  them 
arises. 

Then,  after  they  are  well  settled  in 
their  new  home,  there  is  always  their 
future  normal  trade  to  be  reckoned 
with  as  a  valuable  asset  in  your  stock 
of  good-will.  From  the  nature  of  things 
they  are  usually  a  good  paying  class  of 
customers. 

These  facts  make  this  class  of  trade 
particularly  valuable,  and  the  peculiar 
nature  of  the  occasion  makes  it  possible 
for  those  interested  to  exercise  great  in- 
genuity in  placing  their  wares  before 
their   customers. 

Small  and  compact  sets  of  china,  cut- 
lery and  kitchen  utensils  could  be  made 
up  to  go  with  a  suitable  stove,  and 
offered  at  reasonable  prices  as  bridal 
sets.  They  could  be  made  very  com- 
plete and  embrace  all  the  necessary 
articles  of  hardware.  In  a  region  of 
cheap  electric  power,  electric  devices 
and  extras  could  be  pushed  to  advan- 
tage in  this  way,  and  in  a  gas  region  a 
gas  stove.  Anything  that  offers  unusual 
advantages  of  efficiency  and  bears  the 
stamp  of  modernity  is  bound  to  appeal 
to  the  young. 

Window  displays  could  be  made  of 
model  kitchens,  changing  them  every  day 
or  two  so  as  to  offer  a  pleasing  variety. 
The  perplexed  young  thing  who  is  so 
busy  getting  ready  her  trousseau  and 
attending  to  the'  details  of  the  wedding, 
would  literally  fall  on  the  neck  of  any- 


THE  COUNTRY  STORE 
AND  HOW  IT  STRIKES 
A  STRANGER. 

The  writer  of  this  article  is  the 
wife  of  a  farmer  in  the  West  who 
buys  all  her  goods  from  the  stores 
in  the  nearest  town,  not  believing  in 
mail  order  purchases.  Her  impres- 
sions of  the  country  store  will,  there- 
fore, be  of  interest. 

Does  the  country  storekeeper 
ever  think,  how  the  appear- 
ance of  his  store  strikes  a 
stranger?  In  most  cases  he 
is  more  interested  with  the 
inside  of  the  store  and  lets  the 
viindows  take  care  of  them- 
selves; but  in  these  days  of 
keen  competition  it  behooves 
the  storekeeper  to  use  evert/ 
means-  to  make  his  store  at- 
tractive to  the  casual  passerby 
as  well  as  to  his  old  customers. 
If  you  give  a  child  his  choice 
of  a  candy  out  of  a  bit  of 
newspaper  in  one  hand  or  out 
of  a  pretty  fancy  box  in  the 
other,  which  will  he  take? 
Not  hard  to  say.  He  will 
take  it  out  of  the  pretty  box 
— and  grown  up  folks  are 
much  like  children  in  many 
ways.  They  will  buy  their 
goods  in  the  attractive  shop, 
Therefore  get,  the  windows 
brightened  up,  probably 
there  is  some  youngster  ach- 
ing to  earn  a  few  cents  on 
Saturday  morning  by  mak- 
ing that  window  shine.  And 
ivhat  about  having  a  special 
display  on  Saturdays  for  boys 
with  base  balls  and  bats,  etc., 
and  next  time  something  for 
the  girls,  pretty  ribbons,  per- 
fumes or  candies?  A  small 
ad.  in  the  window  the  day  be- 
fore will  bring  them  wonder- 
ing. 

Housewives,  young  men, 
as  well  as  old  men  and 
youngsters  can  all  be  catered 
to  by  just  showing  a  few 
things  in  the  windows  which 
often  are  crowded  out  of  sight 
inside  the  store. 
To  keep  up-to-date  and  let 
nothing  linger  on  the  shelves 
too  long  t<>  get  dusty  and 
spotted  is  good  business,  and 
aha  an  occasional  bargain 
sale  and  clear  out  old  stock 
and  give  the  bargain  hunters 
a  chance.  All  such  aids  help. 
The  country  store  is  a 
friendly,  happy  institution 
and  worth  every  effort  to 
make  it  a  success  and  a  pay- 
ing concern. 
—A  CASUAL  OBSERVER. 


one  who  would  relieve  her  of  problems 
of   so   mundane   a   variety   as  pots   and 
pans. 

Give  the  store  a  gala  appearance 
throughout.  Run  snappy  ads,  pointing 
out  the  distinctive  features  of  your 
goods,  and  your  plan  of  co-operation  in 
kitchen  furnishing.  Appeal  to  their 
pride  in  having  the  smart,  the  correct 
thing.  Make  a  strong  bid  for  the 
friends  who  are  giving  showers.  Ask 
them  to  send  a  representative  to  see  you 
first.  They  will  come.  The  one  terror 
of  those  who  give  to  brides  is  that  they 
are  merely  duplicating  the  gift  of  an- 
other. Inform  them  that  you  will  post 
each  purchaser  on  other's  gift  in  order 
to   avoid   duplication. 

A  great  deal  can  be  made  of  a  dis- 
play showing  a  model  table  set  for  two. 
This  would  enable  one  to  show  a  catchy 
line  of  cutlery,  china,  electric  fixtures, 
etc. 

In  "talking  to  the  young  people,  quote 
your  own  womenfolk  as  to  their  success 
with  this  or  that  and  the  other.  It 
helps  to  do  away  with  the  embarrass- 
ment they  sometimes  feel  in  making 
their  first  purchases. 

Write  a  personal  letter  to  each  of  the 
woman's  clubs  in  your  town,  telling 
them  that  you  make  a  specialty  of 
kitchen  showers,  and  you  will  be  sur- 
prised at  the  results.  This  is  a  woman's 
game,  and  it  pays  to  keep  in  touch  with 
them. 

In  circularizing,  it  is  well  to  give  your 
lttters  as  personal  a  touch  as  possible. 
People  are  too  apt  to  toss  aside  the  or- 
dinary circular  without  paying  it  the 
courtesy  of  a  glance. 

"All  the  world  loves  a  lover."  That 
phrase  can  be  made  to  pay  cash  divi- 
dends. 

If  all  the  world  loves  a  lover,  why  not 
lover's  things'?  Ergo,  why  not  the 
lover's  things  you  offer  so  attractively 
by  window,  ad.  and  letter? 

Do  it  now! 

@ 

REMINISCENCES   OF  JUNE. 

(Continued  from  page  44.) 

hire  of  the  window,  and  that  gave  us  the 
idea  of  offering  one  as  a  premium  with 
our  sales  that  month,  and  it  really  proved 
a  splendid  drawing  card,  for  that  window 
most  certainly  did  attract  and  hold  at- 
tention. 

"I  suppose  that  you  young  fellows 
will  be  applying  the  same  idea  to  air- 
ships and  hydroplanes  soon.  Make  the 
.voung  people  think  that  such  articles  are 
a  necessary  adjunct  to  their  happiness, 
eh?  We  old  fellows  must  make  woy  for 
you,  as  others  did  for  us. 

"  '  There's  nothing  new  under  the 
sun,'  Charley  often  used  to  say. 

"  '  Oh,  well,  it's  all  in  a  lifetime,' 
and  the  old  hardware  man  sighed." 
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Building  Up  a  Neglected  Paint  Trade 

Merchant  in  a  Small  Town  Sold  800  Gallons  of  Paint  Last  Year 
in  a  Store  in  Which  for  Many  Years  the  Paint  Department  Had 
Been  Neglected — Various  Methods  Employed. 

Bv  a  Northern  Ontario  Dealer. 


WE  sold  last  year  800  gallons  of 
ready-mixed  paint.  This  quan- 
tity included  inside  and  outside 
ready-mixed  paint,  floor  paints,  wall 
paints,  barn  and  fence  paints,  shingle 
stains,  etc.  We  also  sold  a  very  large 
quantity  of  sundries,  including  varnish 
stains,  enamels,  buggy  paints,  aluminum, 
pipe  enamel,  floor  wax,  etc. 

To  some  merchants  the  quantity  will 
not  seem  very  large,  but  when  you  con- 
sider the  size  of  the  town  in  which  I 
am  located,  and  the  small  amount  of 
paint  used  previous  to  my  arrival  here 
about  four  years  ago,  I  consider  that  I 
have  done  remarkably  well.  When  I 
commenced  business  here  I  took  over  a 
store  which  had  been  established  for 
eight  or  ten  years.  The  former  propriet- 
or had  done  a  fair  volume  of  business 
but  he  was  not  aggressive.  He  did  not 
exert  himself  to  any  extent  in  getting 
out  after  business,  and  as  his  opposi- 
tion (consisting  of  two  other  firms) 
did  not  advertise  in  the  newspapers  he 
did  not  think  it  necessary  either.  When 
i  took  over  the  business  in  January, 
1910,  I  decided  that  I  would  go  hard 
after  spring  business.  After  making 
investigations  I  found  that  the  former 
proprietor's  spring  trade  was  composed 
largely  of  heavy  hardware,  screen  doors, 
etc.,  but  he  had  apparently  fallen  down 
badly  in  his  paint  department.  His  to- 
tal purchases  for  the  preceding  year  did 
not  run  up  to  a  very  large  amount.    He 


had  the  agency  for  a  well-known  and 
widely  advertised  brand  of  paint,  but 
apparently  he  did  not  co-operate  to  any 
great  extent  with  the  manufacturer.  In 
an  upper  store-room  I  found  a  large 
stack  of  road  signs,  posters,  display 
stands,  banners,  etc.,  and  judging  by 
appearances  some  of  the  matter  had  lain 
there  for  several  years.  Some  of  the 
advertising  matter  was  too  badly  soiled 
to  be  of  much  use  so  it  was  discarded. 
The  remainder,  which  presented  a  good 
appearance  was  taken  downstairs  and 
held  in  readiness  to  distribute  at  the 
commencement  of  the  spring  campaign. 
I  realized  that  paint  —  and  a  large 
quantity  of  it — was  needed  in  the  vic- 
inity, so  I  began  in  January  to  lay  my 
plans  for  securing  a  large  volume  of 
paint  business.  To  begin  with  I  wrote 
the  paint  firm  I  represented  to  see  if 
their  traveler  could  not  prolong  his  next 
trip  long  enough  to  thoroughly  explain 
the  nature  and  uses  of  the  various  pro- 
ducts to  myself  and  my  clerks.  The 
manufacturer  readily  consented  to  the 
plan  and  about  the  end  of  January  the 
traveler  arrived.  He  certainly  told  us 
a  good  many  things  about  paint.  We 
even  opened  cans  of  the  various  pro- 
ducts and  had  them  demonstrated  on 
various  kinds  of  wood — some  of  these 
wood  panels  are  still  in  use  as  samples. 
When  the  traveler  completed  his  task 
we  were  full  of  paint  knowledge  and 
enthusiasm.     We  got  busy  at  once  and 


Paint  Department 


placed  the  spring  order,  at  the  same 
time  asking  for  a  liberal  supply  of  ad- 
vertising matter. 

The  paint  and  advertising  matter  ar- 
rived about  March  15  and  after  open- 
ing, checking  and  marking  we  were 
ready  for  the  campaign. 

We  sent  our  delivery  man  and  one 
clerk  to  the  country  with  a  load  of  fence 
signs,  posters,  etc.,  and  these  were  dis- 
tributed judiciously  within  a  radius  of 
ten  miles  of  the  store. 

Our  next  move  was  to  supply  the 
manufacturer  with  a  list  of  prospects. 
The  first  list  consisted  of  about  fifty 
names  but  they  had  been  selected  with 
care  and  were  live  prospects.  To  these 
prospects,  letters  and  suggestions  were 
mailed. 

We  contracted  for  space  in  our  week- 
ly paper  and  ran  one  paint  and  one  hard- 
ware ad.  in  each  issue. 

We  always  endeavored  to  run  bright 
snappy  ads.,  and  after  four  years'  ex- 
perience with  newspaper  advertising 
we  believe  it  can  be  made  a  splendid 
aid  in  creating  sales  for  the  retailer. 

Our  show  windows — which  in  the  past 
had  been  neglected — were  then  given 
attention.  We  secured  the  services  of 
a  local  painter  and  had  the  store  front 
painted  a  deep  carmine.  The  interior 
woodwork,  etc.,  of  the  windows  we  had 
finished  in  dark  oak.  You  never  saw 
such  a  difference  in  the  appearance  of 
a   store  front  in  your  life. 


Manufacturers'  Co-operation 


Show  Windows 


Competent  Salesmen 


Personal  Letters 


Road  Signs 


Advertising  of  Other  Merchants 


Demonstrations 


Newspapers 


Personal  Contact 


Painted  Store  Front 


HARDWARE    AND    METAL 


After  doing-  a  little  painting  ourselves 
and  running  a  couple  of  neat  window 
trims,  which  by  the  way  had  been  sup- 
plied by  the  manufacturers,  our  efforts 
began  to  tell.  Paint  sales  began  to 
grow  and  we  could  see  that  we  were  on 
the  right  track.  We  did  not  rest  on  our 
oars  but  kept  right  on  plugging  and  are 
still  doing  so.  We  frequently  give  de- 
monstrations in  the  store  on  Saturday, 
and  show  how  easy  it  is  to  apply  the 
products  we  have  the  agency  for.  The 
show  and  sample  cards  supplied  by  the 
manufacturers  are  very  useful  and  at- 
tractive, and  when  they  are  not  being 
used  in  the  show  window  we  have  them 
displayed  in  the  store.  We  always  try  to 
keep  our  stock  up  in  order  to  be  able 
at  all  times  to  fill  orders  on  short 
notice. 

We  keep  closely  in  touch  with  the  local 
builders  and  secure  a  great  deal  of  trade 
from  them.  We  still  have  a  number  of 
customers  who  stick  to  the  lead  and  oil 
process,  one  man  in  particular  buys  a 
great  deal  of  lead,  oil,  dry  colors,  etc., 
but  we  also  sell  him  a  considerable 
amount  of  flat  wall  paint.  In  time  we 
hope  to  get  them  all  using  the  ready- 
mixed  product. 

During  the  first  year  we  did  a  very 
nice  trade  in  paint,  but  since  that  time 
our  sales  of  paint  have  increased  steadily 
and  we  hope  this  year  to  break  the  re- 
cord by  a  good  margin.  Personal  con- 
tact helps  in  pushing  the  sale  of  paint. 
My  clerks  very  often  get  valuable  in- 
formation regarding  householders  who 
intend  using  paint.  We  follow  up  every 
clue. 

Now  if  you  look  back  at  what  we 
have  accomplished  you  will  see  that  our 
expenditures  were  not  large.  We  had  to 
pay  for  our  newspaper  space  and  for 
having  the  store  front  painted — I  be- 
lieve it  should  be  painted  every  year. 

The  manufacturer  has  been  very  fair 
with  us  and  I  believe  that  all  reputable 
paint  manufacturers  will  do  the  right 
thing  by  the  retailer  if  the  latter  will 
only  display  a  willingness  to  co-operate. 

I  suppose  you  will  say,  "that  is  all 
very  well,  but  where  does  the  two  op- 
position stores  come  in.  Did  they  go 
out  of  business?"  No,  they  did  not! 
They  are  still  here  and  as  far  as  I 
know  are  doing  fairly  well.  As  soon  as 
I  began  to  advertise  and  push  paints, 
they  fell  in  line  and  did  the  same  thing. 
They  also  took  space  in  the  local  paper. 
They  paid  more  attention  to  their  win- 
dow displays  and  the  result  is  that  they 
also  increased  their  sales  of  paint.  I 
know  that  they  will  secure  a  good  share 
of  business  and  they  are  entitled  to  it, 
but  it  is  nice  to  see  them  spending  some 
money  in  advertising.  I  realize  that 
my  advertising  and  aggressiveness  has 
helped  them  to  make  more  sales  but  I 
also  realize   that   thejr   advertising  and 


"  Mailorderitis  " 


By   J.   R.   Vallillee,   Buckingham,   Que. 


You  have  heard  of  Tetanus,  La  Grippe,  and  Pneumonia, 

Diphtheria,  Typhoid,  the  Mumps,  and  Insomnia, 

But  there's  one  dread  complaint  that  is  "Getting"  the  retailer, 

Just  as  the  sea  "gets"  the  fresh  water  sailor, 

It's  a  way  they  have  found  the  better  to  fight  us, 

This  brand  new  disease  called  "Mailorderitis." 

Th'  unfortunate  merchant  who  falls  for  this  culture, 

And  suffers  the  "Cheap-for-cash"  catalogue  vulture 

To  seize  in  its  talons  the  trade  of  his  section, 

Is  sure  to  rank  low  in  the  business  election. 

The  farmer  lolls  back  in  his  big  Morris  chair, 

And  the  smoke  from  his  Mail  Order  pipe  fills  the  air, 

And  he  signs  a  new  note  with  his  Mail  Order  pen 

For  his  poor  Retail  victim  to  discount  again. 

Next  he  makes  out  an  order  to  E — — s,  He  sends 

For  clothing,  machinery,  ior  small  odds  and  ends, 

A  dress  for  the  "Missus,"  a  suit  for  the  son, 

And  as  for  himself,  he  has  picked  out  a  gun, 

A  twelve  gauge,  black  powder;  the  picture  looks  fine, 

And  it  shows  the  full  outfit  for  four-fifty-nine. 

It  may  be  the  gun  has  a  sleigh  shoe  steel  frame. 

But  the  catalogue  makes  it  look  good  just  the  same. 

The  Retailer,  back  of  his  counter,  may  think 

That  the  trade  of  the  country  has  "gone  on  the  blink." 

But  it  never  occurs  to  his  mind  for  a  minute 

That  catalogue  firms  get  the  "Scads"  that  are  in  it. 

Hard  Cash  is  the  reason  for  mail  order  success, 

Hard  Cash  is  the  high  road  to  selling  for  less, 

Long  credits,  dead  stock,  and  the  lack  of  a  smile 

Have  added  a  good  many  scalps  to  the  pile. 

The  day  of  the  old-fashioned  ledger  is  o'er, 

The  slogan  "Please  Charge  It"  is  current  no  more, 

Retailers,  who  try  to  keep  up  with  the  crowd, 

Get  the  coin  for  the  goods,  and  "No  Credit  Allowed" 

Is  writ  in  large  letters  in  every  clerk's  mind, 

And  their  stores  are  advancing,  not  going  behind, 

The  old  country  merchant,  the  good-natured  chap 

Who  made  "mailorderitis,"  is  backed  off  the  map ; 

By  some  sylvan  stream,  'neath  the  staid  chestnut's  shade 

His  grave  has  been  dug  with  a  Mail  Order  spade. 


aggressiveness  also  helps  me.  When 
every  merchant  is  talking  paint  you  can 
get  the  whole  countryside  stirred  up  and 
everybody  will  benefit — especially  the 
hardwareman. 

If  a  merchant  grasps  each  opportunity 
— and  I  know  of  no  line  offering  more 
opportunities  than  the  paint  line.  I  do 
not  see  how  he  can  help  but  make  a 
success  of  his  paint  department. 

It  may  be  alright  for  some  to  sit 
back  in  their  easy  chair  and  wait  for 
trade  to  come  as  a  result  of  the  labor 
of  others  but  I  believe  in  getting  out 
and  doing  a  little  hustling  on  my  own 
account  and  maybe  I  will  be  able  to  sit 
back  in  my  easy  chair  a  little  later  on 
in  life. 
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NOT  IN  CANADA. 

Under  the  heading,  "Beads  All  She 
Wore,  Then  She  Danced  For  Missouri 
State  Hardware  Convention,"  an  Ameri- 
can newspaper  prints  the  following: 

St.  Louis,  May  20. — Oscar  Dane,  son 
of  the  late  Rabbi  Messing,  was  made  the 
"goat"  to-day  by  the  police  when  they 
summoned  him  because,  as  the  theatrical 
booking  agent,  he  had  supplied  the  dancer 
who  appeared  in  a  single  strand  of  small 
beads  at  a  cabaret  show  given  in  the 
American  Hotel  annex  for  the  State 
Hardware  Men's  Convention. 

Dane — that 's  his  stage  name — told  the 
prosecuting  attorney  he  thought  the  girl 
wore  something  more  than  beads,  but  he 
was  not  sure. 


Current  News  of  the  Hardware  Trade 


New  Firms. 
Montreal,   Que. — The   Steel    Importing 
Co.  of  Canada  has  registered. 

Business  Changes. 
Shellmouth,  Man. — It  is  reported  that 
the  Henry  Adams  hardware  company  has 
discontinued. 

New  Business. 

Chatham,  Ont. — Messrs.  Back  &  Boa 
have  opened  a  plumbing  and  heating 
shop  at  48  Fifth  Street. 

Obituary. 

Kingston,  Ont. — The  death  occurred  re- 
cently of  Wm.  Hamilton,  of  Hamilton 
Bros.,  tinsmiths  and  plumbers. 

Tompkins,  Sask. — The  death  occurred 
recently  of  Joseph  Bradley,  hardware 
merchant. 

The  death  occurred  recently  at  Toron- 
to of  Arthur  C.  Morris,  secretary- 
treasurer  of  the  Ontario  Wind  Engine 
and  Pump  Company,  who  had  been  ill 
for  some  little  time  witli  Brights  dis- 
ease. 

New   Cement   Firm. 

St.  Mary's,  Ont. — A  new  company  to 
be  known  as  St.  Mary's  Cement,  Ltd., 
has  been  incorporated,  with  a  capital  of 
$1,500,000.  The  head  office  of  the  com- 
pany will  be  at  Toronto,  the  provisional 
directors  being  Alexander  Fasken.  Geo. 
II.  Sedgewick,  James  Aitcheson,  John 
W.  Pickup,  A.  Struthers,  Thomas  O.  Cox 
and  Peter  R.  Ritchie,  all  of  Toronto. 
I'  is  understood  that  a  number  of  St. 
Mary's   citizens    are    interested. 

New  Warehouse  For  Toronto. 

Brandram-Henderson,  Ltd.,  have  pur- 
chased a  big  block  of  land  on  Dundas 
Street,  Toronto,  just  west  of  the  Dundas 
Street  railway  bridge,  and  will  erect 
thereon  a  mammoth  new  warehouse  for 
handling  their  business  in  that  territory. 
It  is  probable  ground  will  be  broken 
August  or  September  1,  and  the  ware- 
house will  be  ready  for  service  for  the 
first  of  the  year.  With  railway  facilities 
at  the  back  of  the  new  building  the  com- 
pany expect  to  be  in  a  better  position 
than  ever  before  to  handle  their  business 
in  this  district. 

Ontario  Incorporations. 

J.  W.  Burgess,  Ltd.,  Bala,  capitalized 
at  $40,000;  head  office,  Bala,  Ont. 

Monarch  Refillable  Fuse  Co.,  capital- 
ized at  $40,000 ;  head  office,  Hamilton, 
Ont. 

Ideal  Plumbing  and  Heating  Co.,  capi- 
talized at  $10,000;  head  office,  S.ault  Ste. 
Marie,  Ont. 


Moore  Hardware  Co.,  St.  Catharines, 
capitalized  at  $50,000.  Incorporators,  A. 
W.  Moore,  J.  B.  Archer,  C.  D.  Home,  B. 
N.  Moore,  M.  E.  Scott,  all  of  St. 
Catharines. 

The  Vanstone-Reade  Mfg.  Co.,  Ltd., 
capitalized  at  $40,000,  head  office,  Osha- 
wa,  Ont. :  to  manufacture  hinges,  butts, 
hasps,  malleables,  door  hangers,  sash 
blocks,  lifts,  door  bolts,  and  shelf  hard- 
ware. Incorporators,  J.  R.  Reade,  L.  V. 
Vanstone,  F.  J.  Bailes;  L.  M.  Brooks, 
John  Stacey. 

Personals. 

Joseph  Henderson,  of  Brandram-Hen- 
derson, Ltd.,  Montreal,  is  on  a  trip  to 
Europe. 

Mr.  Labelle,  of  C.  Labelle  &  Co.,  Three 
Rivers,  Que.,  was  in  Montreal  this  week 
on  a  buying  trip. 

C.  H.  Downes  has  joined  the  traveling 
staff  of  Brandram-Henderson,  Ltd.,  and 
is  working  the  city  of  Toronto. 

Jas.  M.  Moore,  formerly  of  Harriston, 
has  joined  the  staff  of  the  J.  &  T.  M. 
Piper  hardware  firm  at  Fort  William. 

H.  B.  Byers,  manager  of  the  retail 
store  of  J.  H.  Ashdown  Hardware  Co., 
Winnipeg,  is  seriously  ill.  He  became 
indisposed  a  month  ago,  returned  to  his 
duties,  but  was  compelled  to  give  up 
again. 

Joseph  Lariviere,  proprietor  of  the 
hardware  store  at  1073  Notre  Dame 
Street  West,  Montreal,  is  receiving  con- 
gratulations on  his  marriage,  which  took 
place  last  month  to  Miss  Lariviere,  of 
Woonsocket,  R.I. 

K.  D.  Rose,  who  has  represented  the 
Carborundum  Company,  of  Niagara  Falls, 
N.Y.,  in  this  territory  for  a  number  of 
years  has  been  transferred  to  the  Central 
West  territory  and  will  hereafter  be  lo- 
cated at  St.  Louis.  F.  P.  Hall,  who  has 
been  connected  with  Rice  Lewis  &  Son, 
Ltd.,  Toronto,  will  succeed  Mr.  Rose. 

W.  N.  McNeil,  representing  Wm.  Vogel 
&  Bros.,  Brooklyn ;  J.  H.  Cameron,  of 
Winchester  Repeating  Arms  Co;  Jas. 
Hossick,  of  Lufkin  Rule  Co.,  Windsor; 
Mr.  Dunham,  of  Bonney  Vise  and  Tool 
Works,  Allentown,  Pa.;  W.  E.  McCray, 
of  Bullock  Manufacturing  Associates, 
Springfield,  Mass.;  Charles  Archibald,  of 
Nicholson  File  Co.,  Port  Hope,  Ont. ;  Mr. 
Allister,  of  Shirley  &  Derrett,  Toronto ; 
and  Mr.  Mitchell,  of  Wolworth  Manufac- 
turing Co.,  Boston,  Mass.,  were  calling  on 
the  trade  in  Montreal  this  week. 

Western  Notes. 
A.   T.   Swain   has  started  in  business 
at  Central  Butte,  Sask. 
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German  Bros,  have  opened  a  branch 
at  Central  Butte,  Sask. 

A  new  hardware  store  has  been  opened 
in  Regina  by  M.  Donald. 

J.  E.  Birch  &  Son,  Roland.,  Man.,  have 
sold  their  business  to  M.  Horn. 

The  Saskatchewan  Hardware  and 
Harness  Co.,  Bridgeford,  Sask.,  have 
opened  a  branch  in  Gilroy. 

Seth  J.  North,  general  manager  of  the 
Penberthy  Injector  Co.,  Windsor,  Ont., 
called  on  the  Winnipeg  trade  last  v  eek. 

Sam  Greeburg,  who  was  in  business 
at  Jasmin,  Sask.,  is  starting  a  new  busi- 
ness at  Yorkton.  His  father  has  taken 
over  his  old  store. 

C.  W.  Groff,  Miller-Morse  traveler  at 
Moose  Jaw,  was  called  off  the  road  re- 
cently owing  to  the  illness  of  his 
daughter. 

The  Saskatoon  Hardware  Co.,  Saska- 
toon, have  added  a  line  of  bicycles  and 
children's  vehicles. 

The  Hodson  Hardware  Co.,  Maple 
Creek,  Sask.,  have  added  bicycles  and 
children's  vehicles   to   their  line. 

George  H.  Sweet,  formerly  in  Eaton's 
hardware  department,  Winnipeg,  has 
succeeded  Mr.  Anderson  in  charge  cf 
Miller-Morse's  cutlery  department. 

F.  W.  Nash,  of  the  Oneida  Commu- 
nity, St.  Paul,  visited  Winnipeg  re- 
cently. George  Renuart,  St.  Pierre,  a 
retailer,  went  up  to  the  Manitoba 
metropolis  last  week. 

Joseph  F.  Fisher  is  new  Winnipeg 
traveler  for  the  Miller-Morse  Hardware 
Co.  He  was  with  the  Marshall-Wells 
Co.  for  five  years,  with  Caverhill-Lear- 
mont  for  two  years,  and  was  recently  in 
the  real  estate  business. 

James  Craig,  head  accountant  of  the 
Miller-Morse  Hardware  Co.,  Winnipeg, 
has  been  blessed  with  a  baby  daughter. 
Another  man  similarly  blessed  is  Archie 
Cattanach,  Portreeve,  Sask.,  who  was 
once  head  pricer  for  the  Miller-Morse 
Hardware  Co. 

Morley  P.  Barnes,  a  well-known  tra- 
veler for  the  Miller-Morse  Hardware 
Co.,  Winnipeg,  who  covers  the  territory 
served  by  the  C.N.R.  to  Le  Pas,  was 
held  up  in  his  bedroom  at  Canora,  Sask., 
recently.  The  burglar  or  anarchist 
pointed  a  revolver  at  Morley  and  pulled 
the  trigger.  There  was  no  damage  done. 
It  is  due  to  the  defective  ammunition 
sold  in  that  district  by  some  particular 
Saskatchewan  store  that  Miller-Morse 
lias  a  traveler  in  the  Le  Pas  district  to- 
day. 


New  Goods  Offered  Canadian  Hardwaremen 


"TITE"  PADLOCKS. 

The  Miller  Lock  Co.,  Philadelphia, 
Pa.,  is  offering  the  Canadian  trade  the 
new  padlock  here  illustrated.  This  new 
padlock  comes  in  two  sizes,  the  No.  1030 


Tite"  Padlock. 


and  No.  1040.  No.  1030  is  V/2  inch  in 
size.     No.  1040  is  the  2-inch  size. 

The  padlocks  have  cast  brass  cases, 
malleable  iron  shackles  and  are  finished 
in  black  enamel.  Two  steel  nickeled 
keys  are  furnished  with  each  lock  and 
they  come  packed  one-half  dozen  in  a 
box. 

One  of  the  principal  points  empha- 
sized by  the  Miller  Lock  Company  with 
reference  to  this  padlock  is  its  appear- 
ance. It  has  been  designed  with  the 
idea  that  beauty  helps  to  sell  a  padlock. 
Ir  designing  a  padlock  of  artistic  ap- 
pearance, the  Miller  Lock  Company  be- 
lieves that  it  can  be  much  more  readily 
sold,  as  the  first  appearance  impresses 
the  customer. 


THE  KRIP  TRAP. 

The  Oshosh  Trap  and  Novelty  Co., 
Oshkosh,  Wis.,  is  placing  on  the  mar- 
ket the  "Krip  Trap"  here  illustrated. 
The  trap  is  composed  of  two  cages,  a 
trap   cage   and   a  receptacle   cage.     The 


Krip  Trap. 

trap  cage  rests  and  balances  on  a  frame 
with  a  balance  weight  at  the  back  end 
of  the  receptacle  cage,  and  has  a  trap 
door  at  the  front  of  the  cage,  on  the  out- 
side, that  acts  as  a  platform  for  the  rat 
to  step  upon.  When  the  rat  enters,  its 
own  weight  causes  the  front  end  of  the 
trap  to  drop,  and  the  trap  door  closes 


in  on  the  animal;  a  roller  running  up  in 
front  of  the  door  holding  it  securely. 
This  action  also  shoves  the  animal  along, 
and  rushes  him  into  the  receptacle  cage, 
which  also  has  a  trap  door.  The  front 
end  of  the  trap  cage  then  raises  and  the 
trap  is  set  for  the  next  victim. 

The  receptacle  cage  can  be  detached, 
and  after  making  a  catch,  the  rats  are 
very  easily  disposed  of,  and  the  trap  is 
very  easy  to  clean.  In  case  the  rat  docs 
not  enter  the  receptacle  cage  at  once, 
the  trap  cage  remains  tipped  and  the 
door  locked,  no  matter  where  the  rat 
may  climb.  The  bait  is  placed  in  a 
screen  pocket  in  the  trap  cage  very 
handily  and  is  in  open  view,  thus  entic- 
ing the  rat  to  enter.  It  is  also  protect- 
ed so  that  it  cannot  be  eaten  up. 

@ 

SANITARY  UNDERGROUND  GARB- 
AGE RECEIVER. 

Jones  &  Hammond,  77-79  Newborn 
avenue,  Medford,  Mass.,  are  offering  the 
Canadian  trade  a  sanitary  underground 
garbage  receiver  that  will  not  freeze  in 


STARRETT    TOOL    CHESTS. 

The  L.  S.  Starrett  Co.,  Athol,  Mass., 
are  placing  on  the  market  a  tool  chest 
bearing  their  names.  Three  styles  of 
chests  have  been  made  and  are  ready  for 


Starrett  Tool  Chest  No.  765. 


distribution  among  hardware  dealers. 

No.  765  is  the  finest  grade  made  and 
is  covered  with  best  leatherette  with 
highly  polished  solid  mahogany  drawer 
fronts.  The  drawers  and  till  are  limed 
bottom  and  side  with  the  best  grade  of 
green  felt  with  special  patent  locking  ar- 
rangement. The  corners  are  raised  and 
there  is  a  nickeled  plated  mirror  in  the 
top  of  the  till.  The  outside  dimensions 
are  20  5-16  inches  long,  7%  inches  wide, 
and  12%  inches  high.  Shipping  weight 
17  pounds.  The  till  is  three  inches  deep. 
The  large  drawers  I814  x  6  inches. 

Two  lower  priced  chests  are  similarly 
constructed,  but  made  of  different  ma- 
terial. No.  76  is  made  of  quarter  sawed 
oak  with  five  top  drawers  lined  with 
»Teen  felt.  The  outside  dimensions  are 
17  inches  long,     7%  inches     wide,  and 


Sanitary    underground   garbage 
receiver. 

winter,  and  that  is  said  to  be  odorless 
in.  summer. 

It  sets  level  with  the  ground  and  has 
castings  made  from  extra  machine  iron. 
It  is  easily  operated  and  the  company 
claims  that  it  should  last  indefinitely. 

The  pails  which  fit  into  the  under- 
ground garbage  receiver  are  made  of 
heavy  galvanized  iron  furnished  with 
bails  and  special  brass  hangers  which 
prevent  the  pail  resting  on  the  ground. 

The  receivers  are  made  with  and  with- 
out a  foot  trip  for  lifting  the  cover  and 
with  pails  14  x  23  and  18  x  25  re- 
spectively. 

The  accompanying  cut  illustrates  the 
garbage   receiver. 
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Starrett  Tool  Chest  No.  767. 

12%   inches   high.     Shipping  weight  Iff 
pounds. 

Chest  No.  767  is  made  of  hazelwood 
thoroughly  kiln  dried.  The  finish  is 
satiny  walnut.  Its  outside  dimensions 
are  17  inches  long,  7%  inches  wide,  and! 
10%  inches  high.  Shipping  weight  13 
pounds. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

Business  during  the  past  week  has  been  brisk  with  the  retailer. 
The  favorable  weather  has  stimulated  the  demand  for  spring  and 
summer  lines. 

Very  few  price  changes  have  taken  place.  Turpentine  has 
advanced  at  London,  Ont.  The  metal  markets  are  still  very  quiet 
and  buying  is  of  a  hand-to-mouth  character.  The  demand  for  paint 
is  brisk.  Summer  stoves  and  camper's  supplies  are  also  moving  in  a 
satisfactory  manner.  Business  in  general  is  improving,  also  col- 
lections. 


firmer  at  $5.25.  Solder  quotations  are 
given  as  follows: — Tinker's  bar,  28c; 
wire  solder,  25y2c;  half-and-half,  24y2e; 
wiping  solder,  20  to  30c. 


MONTREAL. 

MONTREAL,  May  27.— Trade  con- 
tinues to  improve  with  the 
more  favorable  weather  condi- 
tions, and  seasonable  lines  have  been 
selling  much  more  freely.  While  some 
of  the  jobbers  are  rather  dubious  about 
the  effect  of  the  clean-up  week  on  their 
business,  there  is  no  doubt  that  it  helped 
the  retailer  considerably,  and  as  the  re- 
tailer was  able  to  turn  over  a  larger 
amount  of  cleaning  utensils  and  ma- 
terials, the  jobber  will  reap  the  benefit 
in  repeat  orders  later  on.  The  retailers 
generally  did  not  tak  eas  much  advan- 
tage of  the  clean-up  movement  as  they 
might  have  done,  and  profitably  too,  but 
it  is  anticipated  that  another  year  will 
find  them  lining  up  in  better  shape.  The 
markets  are  rather  quiet  at  the  present 
time,  and  there  have  been  no  price 
changes  in  the  past  week.  Most  of  the 
markets  incline  to  a  firmer  tendency, 
with  the  exception  of  metals,  which  are 
still   weak. 

Harvest  Tools  Moving  Now. 

It  is  noticeable  that  harvest  tools  are 
beginning  to  move  out  now,  and  the 
jobbers  report  that  the  business  outlook 
ir.  this  department  is  very  good.  There 
is  also  a  better  demand  for  seasonable 
spring  lines. 

Spray  Pumps. 

Though  the  caterpillar  invasion  has  not 
been  by  any  means  as  bad  as  at  this 
time  last  year,  there  has  been  a  good  de- 
mand for  spray  pumps,  and  one  jobber 
reported  that  the  sales  in  this  line  had 
been  fully  as  large  this  season  as  last 
year. 

Fishing  Tackle. 
The  holiday  trade  in  fishing  tackle 
was  exceptionally  good,  and  many  par- 
ties were  outfitted  for  their  annual  Vic- 
toria Day  jaunt  to  the  streams  and 
lakes  of  the  province. 

Rope,   Twine,  etc. 

A  good  volume  of  business  continues 

in  all  lines  of  rope,  and  it  is  likely  to  be 

so  all  summer,  as  the  shipping  trade  here 

takes  large  quantities  right  along.  There 


have  been  no  changes  in  prices,  which 
are  quoted  as  follows: — Pure  Manila, 
15c;  British  Manila,  lie;  African  hemp, 
lie;  sisal,  10y2c;  double  lath  yarn, 
lOy^c;  single  lath  yarn,  9%c.  For  binder 
twine  the  prices  are: — Best  Manila,  650 
feet  to  pound,  13y2c;  Manila,  600  ft., 
He;  standard  Manila,  550  ft.,  93,4c; 
standard,  500  ft.,  9y4c. 

Stoves,  etc. 

Though  there  have  been  no  price 
changes  in  stoves  or  enamelware,  there 
has  been  a  good  steady  demand  for  some 
lines.  Gas  stoves  and  oil  stoves  are  mov- 
ing very  well,  and  there  has  been  a  good 
movement  of  kitchen  enamelware  of  all 
kinds. 

Nails  and  Screws. 

Nails  are  still  quoted  at  $2.20  base  for 
steel  wire  nails,  and  $2.60  base  for  cut 
nails.  There  has  been  a  firm  market 
for  some  time,  and  an  advance  is  looked 
for  in  the  near  future.  Screws  are  now 
about  as  cheap  as  they  will  be,  and 
there  does  not  seem  to  be  any  imme- 
diate prospect  of  a  change  in  prices. 
The  prices  quoted  in  the  current  market 
quotations  are  still  in  effect. 

Lead  and  Lead  Waste  Pipe. 

The  price  is  unchanged  and  the  de- 
mand fair.  Lead  pipe  is  quoted  at  7y2 
cents,  and  lead  waste  pipe  9  cents,  with 
discounts   of  7V2  per  cent. 


Bar  Iron. 

The  market  for  bar  iron 
firm,  and  the  price  of  $2  to  3 
Montreal,  is  unchanged. 


continues 
2.05  base, 


Metals. 
The  weakness  that  has  characterized 
the  metal  markets  for  the  past  few 
weeks  still  continues.  One  of  the  lead- 
ing jobbers,  in  commenting  on  the  situa- 
tion, said  the  market  was  not  only  weak, 
it  was  sick.  He  hoped,  however,  soon  to 
see  an  improvement.  Another  decline 
in  the  price  of  tin  went  into  effect  this 
week,  and  the  quotation  is  now  40  to 
40]/2  cents  per  pound.  Antimony  is  still 
quoted  at  $8.50,  and  spelter  at  $6.  Cop- 
per remains  at  $16.  Lead  is  slightly 
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TORONTO. 

TORONTO,  May  28.— Business  con- 
tinues fair  in  most  lines.  Some 
complaints  are  heard,  but  they  are 
comparatively  few  in  number.  Conditions 
on  the  whole  compare  favorably  with  this 
period  of  last  year. 

A  noticeable  lessening  of  small  orders 
from  the  extreme  West  is  noticeable.  The 
retailers  there  are  apparently  going  slow- 
ly and  making  their  purchases  in  small 
quantities  which  are  procured  at  their 
nearest  jobbing  centre. 

Some  factories  are  not  running  at  full 
time,  but  in  many  cases  they  ran  late  last 
fall  and  consequently  large  reserve  stocks 
are  on  hand. 

No  complaint  is  heard  on  the  score  of 
collections  and  the  general  feeling  is  that 
things  are  brightening  up. 

Nails. 
The  ruling  price  is  now  $2.25  base,  and 
a  further  advance  before  long  would  not 
be  a  surprise  to  those  who  keep  closely  in 
touch  with  the  nail  situation.  Copper 
rivets  and  burrs  have  changed  in  price, 
and  are  now  quoted  by  Toronto  jobbers  at 
35  and  12y2  per  cent. 

Rope,  Twine,  Etc. 

Jobbers  in  cordage  lines  all  report  a 
very  good  business  the  past  week.  The 
demand  due  to  the  opening  of  navigation 
still  holds  and  is  further  supplemented 
by  heavy  orders  for  binder  twine  of  which 
large  quantities  are  being  shipped  to 
country  dealers. 

Toronto  quotations  are  as  follows: 

Best  Pure  Manila   15c  lb.  base. 

British  Manila lie  lb.  base. 

African  Hemp lie  lb.  base. 

Sisal   Rope    10y2c     base 

Lath  Yarn,  Single   93,4     lb. 

Lath  Yarn,  Double 10y4     lb. 

Binder  twine  prices  are: — 650-ft. 
twine,  13y2c  lb.;  600-ft.  twine,  lie  lb.; 
550-ft.  twine,  9%c  lb.;  500-ft.  twine,  9%c 
lb.;  Vac  per  lb.  allowance  on  5  tons  and 
over;  %c  lb.  allowance  on  10  tons  and 
over;  delivery  allowed  on  300  lbs.  and 
over. 

Old  Materials. 

The  following  prices  are  being  paid, 
f.o.b.  Toronto,  on  old  materials : — 

Tea    lead,    package 2y2  to  3y2c  lb. 

'•<       "       chest  3c  to  4c  lb. 

Lead   (heavy,  pipe,  etc.)    ...3c  to  4c  lb. 


HARDWARE    AND    METAL 


Brass,  heavy  8c  to  9c  lb. 

Brass,  light  7c  to  8c  lb. 

Zinc,  heavy 3c  to  4c  lb. 

Copper,  heavy 10c  to  lie  lb. 

Rubbers,  such  as  old  rubber,  boots,  and 
shaes,  according  to  trim,  5V2<5  to  6^0 
lb.;  overshoes,  lumbermen's  rubber 
boots,  etc.,  5c  to  6c  lb. ;  auto  tires,  etc., 
41/'2C  to  5^0 ;  bicycle  tires,  2c  to  3c. 

Iron  Pipe. 

No  change  has  occurred  in  iron  pipe, 
although  some  dealers  looked  forward  to 
a  rise  by  this  time  as  a  result  of  the  new 
tariff.  However,  as  an  infinitesimal 
amount  of  pipe  over  the  four-inch  size  is 
manufactured  in  Canada,  the  effects  of 
the  tariff  may  not  be  very  far-reaching. 

Cement  and  Firebrick. 

Cement  and  firebrick  remain  unchanged 
and  business  is  good. 

Stoves,  Etc. 

An  unusually  good  demand  for  sum- 
mer stoves  is  noticed.  The  represent- 
ative of  one  very  large  manufacturer  of 
gas  stoves  states  that  in  one  of  their 
most  costly  grades  their  stock  only 
figures  to  seventy-five  per  cent,  of  their 
orders. 

A  very  good  demand  is  noticeable  in 
oil  stoves  also. 

Metals. 

The  metal  markets  are  unchanged  ex- 
cept for  the  slight  raise  in  tin.  Toronto 
quotations  are  as  follows: — Tin,  35 %e 
to  39c  lb. ;  lead,  $4.90  to  $5  per  100  lbs. ; 
copper,  15c  to  I6V2C  lb.;  antimony,  8%c 
to  9c  lb. ;  zinc,  5%c  to  6c  lb. ;  ingot  brass, 
red,  13c  to  15c  lb.;  ingot  brass,  yellow, 
12c  to  14c  lb.;  half-and-half  solder,  24c 
to  26c  lb. ;  pattern  aluminum,  22c  to  24c 
lb. ;  ingot  aluminum,  18y2c  to  19^0  lb. ; 
acme  solder,  19V2C  lb.;  easy  wiping  sol- 
der, 20%e  lb.;  star  extra,  21%c  lb.;  wire 
solder,  27c;  tinkers'  bar  solder,  28c  lb.; 
lead  wool,  8c  lb. 

Bar  Iron. 

No  change  has  taken  place  during  the 
past  week,  and  Toronto  jobbers  are  quot- 
ing bar  iron  at  $2  base,  f.o.b.,  Toronto, 
and  $1.90  base,  f.o.b.,  factory. 

Quotations  on  Furs. 

Toronto  fur  dealers  are  quoting  the 
following  prices  for  Ontario  furs : — 
Skunk,  prime,  extra  large,  $1.50  to  $5; 
muskrats,  spring,  extra  large,  65c;  large, 
55c;  medium,  40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1,  large, 
85c;  No.  1,  medium,  50c;  bear,  No.  1, 
extra  large,  $22;  No.  1,  large,  $17.50; 
No.  1,  medium,  $13;  No.  1,  small,  $8; 
cubs,  $2  to  $12,  as  to  quality.  Mink, 
No.  1,  extra  large,  $6  to  $8.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium,  $2.25 
to  $5.  Fox,  No.  1,  extra  large,  $8  to  $12 ; 
No.  1,  large  $6.50  to  $10 ;  No.  1,  medium, 
$2.25  to  $5;  No.  1,  small,  $1.75  to  $4. 


LONDON. 

LONDON,    May    21.— Owing   to    the 
continued  warm  weather  business 
in  the  hardware  line  here  is  ex- 
cellent.    Saturday  was  a  record  day  for 
the    retail    hardware    stores,    making   a 
fine  ending  to  a  busy  week. 

Turpentine  Advanced. 

Turpentine  has  advanced  locally  two 
cents  per  gallon  and  is  quoted  in  single 
barrels  at  67c  per  imperial  gallon;  2  to 
4  barrels  at  66c  per  gallon ;  less  than  bar- 
rel, 74c  per  gallon. 

Linseed  Oil. 

No  change  has  taken  place  in  linseed 

oil  quotations  and  the  following  prices 

are  still  in  effect: 

Raw  Linseed — 

1  to  2  barrels 63c  gallon 

3  to  5  barrels 62c      " 

6  to  9  barrels 61c      " 

Boiled— 

1  to  2  barrels 66c      " 

3  to  5  barrels 65c      " 

6  to  9  barrels 64c      ' ' 

Less  than  barrel  lots — Raw,  70c  gal., 

and  boiled,  73c  gal. 

Wire  Nails. 
Wire  nails  are  quoted  at  $2.25  base, 
f.o.b.   London;   cut  nails  are  quoted   at 
$2.70  base,  f.o.b.  London. 

Scythes. 

There  is  a  good  demand  for  scythes  and 
snaths.  Scythes  are  quoted  as  follows: 
Cast  steel,  $6.50  per  dozen;  clipper,  $8 
per  doz. ;  cutlery  steel,  $9  per  doz. ; 
brush,  $7.50  per  doz.  Snaths  are  quoted: 
No.  1,  $12  doz.  list;  No.  2,  $11  doz.  list; 
No.  3,  $10.50  doz  list;  No.  2|0,  $12.50  doz. 
list,  all  subject  to  discount  of  30  per  cent. 

Bar  Iron. 

Bar  iron  is  quoted  locally  at  $1.95  base ; 
sash  weights,  solid,  $1.50  per  100  lbs. ; 
sections,  y2-lb.  $2.25  per  100  lbs.;  sec- 
tions, 1-lb.,  $2  per  100  lbs. 

Spraying  Materials. 

There  is  a  good  demand  for  spraying 
materials  including  paris  green,  arsenate 
of  lead,  etc. 

Arsenate  of  lead  is  quoted  as  follows: 

Paste  Form—  Per  100  lbs. 

1-lb.  bottles  $17.50 

2-lb.  bottles   15.00 

5-lb.  bottles   12.00 

25-lb.  irons 11.00 

50-lb.   irons    10.50 

100-lb.   irons    9.75 

200-lb.    kegs    9.60 

300-lb.    kegs    9.50 

Dry— 

1  lb 30.00 

5  lbs 26.00 

10  lbs 24.00 

25  lbs 20.50 

100  lbs 19.00 
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WINNIPEG. 

WNNIPEG,  May  26.— Wholesalers 
find  business  only  fair,  though 
retailers  have  not  much  to  com- 
plain about.  Hardware  and  Metal's 
western  editor  has  just  returned  from  a 
visit  to  Saskatoon,  Edmonton,  Calgary 
and  Regina,  including  many  smaller 
places.  To  him  the  hardwareman 
seemed  to  be  doing  as  well,  if  not  better, 
than  the  rest  of  the  retailers.  In  the 
smaller  towns  business  was  rather  brisk. 
Saskatoon  hardware  merchants  have  had 
as  hard  a  time  as  any.  Business  in  Ed- 
monton was  good,  but  not  so  brisk  in 
Calgary. 

A  Winnipeg  wholesaler  reports  this 
week  that  money  is  not  coming  in  at  all 
well.  This  has  only  been  the  case  within 
the  last  two  weeks.  This  firm  found 
that  in  the  early  part  of  May  hardware 
merchants  were  in  a  position,  many  of 
them,  to  take  advantage  of  cash  dis- 
counts. More  were  doing  this  than  was 
the  case  a  year  ago.  A  sudden  change 
took  place  in  the  middle  of  the  month, 
and  for  the  latter  half  collections  were 
worse  than  they  have  been  for  a  long 
time. 

One  of  the  chief  demands  recently  has 
been  for  lawn  and  field  fencing,  for 
poultry  netting,  and  for  barbed  wire. 
This  is  the  fencing  month,  seeding  hav- 
ing been  completed.  Trade  in  thresher 
supplies  is  expected  to  be  heavy  this  sea- 
son. One  firm  has  deemed  it  necessary 
to  publish  a  special  thresher  catalog.  Not 
much  is  being  done  yet  in  agricultural 
tools,  and  will  not  be  until  the  crop  ar- 
rives. 

A  wholesaler  in  Winnipeg  was  sur- 
prised to  learn  from  the  Western  repre- 
sentative of  this  paper  of  the  effect  the 
paint  up,  clean  up  campaign  had  in 
various  Western  cities.  In  Moose  Jaw 
the  idea  was  taken  hold  of  with  enthusi- 
asm by  the  people,  the  press,  and  the 
city.  One  firm  reported  their  sales 
doubled  compared  with  last  year.  The 
demand  was  chiefly  for  garden  forks, 
rakes,  shovels,  garbage  cans,  and  paint. 
Before  the  campaign  had  run  four  days 
there  was  not  a  fork  left  in  any  hard- 
ware store  in  the  city.  Hardware  mer- 
chants were  going  around  trying  to  bor- 
row from  fellow  merchants.  The  de- 
mand was  so  great,  even  the  wholesale 
houses  in  Regina  were  cleaned  out.  By 
Thursday,  merchants  were  having  to  dis- 
appoint people  who  asked  for  forks.  Sup- 
plies have  been  secured  since,  but  the 
habit  has  gone,  and  forks  are  not  called 
for  now.  The  campaign  made  a  marked 
impression  on  Moose  Jaw. 

Building  Supplies  Slow. 

While  the  total  building  permits  in 
Winnipeg  are  soaring  towards  the  ten 
million  mark,  very  little  is  doing  outside 
the  city.  The  result  is  that  business  in 
building  supplies  is  only  moderate.    Tra- 
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velers  report  tbat  retailers  in  the 
country  are  not  buying  building'  supplies. 
Roofing  is  only  selling  fair.  Wire  cloth 
is  selling  well,  as  is  usual  at  this  time 
of  the  year. 

Price  Changes. 

Of  price  changes  this  week,  the  most 
important  are  as  follows: — Bar  iron  has 
been  reduced  to  $2.50  base  f.o.b.  Winni- 
peg. It  was  formerly  $2.75.  Band  iron 
is  down  25c.  each  size,  in  sympathy  with 
the  American  markets.  Crowbars  are 
$4  this  week,  a  reduction  of  50c.  per 
cwt.  There  is  a  new  price  on  wire  nails 
—$2.40  Fort  William  and  $2.80  Winni- 
peg'.    These  follow  changes  in  the  East. 

Sporting  Goods. 

Tennis  and  baseball  goods  have  the 
markets  at  present,  sharing  it,  though, 
with  fishing  tackle.  Despite  hard  times. 
people  will  fish.  Either  there  are  more 
Isaac  Walton s  or  fish  are  biting  better, 
for  trade  in  this  line  so  far  has  eclipsed 
every  preceding  year.  Particularly  good 
is  the  fishing  tackle  business  in  northern 
British  Columbia.  As  for  baseball  goods, 
the   demand   is  very  heavy. 

More  and  more  hardware  men  are  tak- 
ing over  sporting  goods  into  their  busi- 
ness. It  is  a  line  that  brings  ready  cash, 
which  speaks  loudly  just  now  when 
neither  the  farmers  nor  anybody  else 
are  paying  little  cash  for  other 
lines.  Baseball  clubs  usually  have  money 
at  the  beginning  of  the  season  to  pur- 
chase their  supplies.  It  is  at  the  end 
of  the  season  when  they  are  broke.  So 
it  behooves  hardware  men  to  get  cash 
for  all  goods  supplied  to  baseball  clubs. 

Tents  and  Hammocks. 

There  is  quite  a  brisk  demand  for 
tents  and  hammocks,  and  the  extent  to 
w]  ■>■'<  these  sell  will  depend  much  on 
the  weather.  If  it  is  very  hot,  the  de- 
mand should  be  there.  One  of  the 
largest  dealers  in  this  class  of  goods  in 
the  city  of  Moose  Jaw  was  telling  Hard- 
ware and  Metal's  representative  that 
Moose  Jaw  and  other  southern  towns 
were  not  good  for  this  class  of  business, 
owing  to  the  scarcity  of  shady  trees. 
More  people,  he  said,  are  spending 
mo"ey  on  wire  screens  for  the  veranda 
to  l-'-ep  out  the  mosquito,  and  are  intro- 
ducing blinds  which  pull  upwards.  There 
she"ld  be  a  big  demand  for  screen  doors 
in  Moose  Jaw. 

There  is  only  one  change  of  price  in 
the  sporting  goods  line.  Discount  on 
Dominion  cartridges  22  long  rifle,  both 
black  and  smokeless,  is  now  40  per  cent. 

Paints. 

Dealers  throughout  the  West  report 
that  this  has  been  a  good  year  for  paint, 
due  principally  to  way  in  which  the 
clean-up,  paint-up  campaign  has  been 
taken  hold  of  everywhere.  A  dealer 
was    saying   this    week    that    he    started 


the  season  by  buying  in  small  quanti- 
ties, but  had  been  sending  in  repeat 
orders  over  and  over  again.  He  attri- 
butes the  large  amount  of  painting-  done 
to  the  fact  that  the  householder  has  had 
more  time  in  which  to  do  it. 
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WEDDING    GIFT    WINDOWS    THAT 
BRING    RESULTS. 

(Continued  from  page  51.) 

The  entire  bottom  was  next  covered 
with  red  sateen  and  red  velvet  was  used 
to  drape  over  the  stands  and  across  the 
bottom. 

The  window  was  then  ready  for  the 
cutlery,  which  was  placed  so  that  a  good 
view  of  every  article  was  possible,  and 
a  small  price  card  put  on  each  case. 

Cut  glass  and  silverware  also  make 
very  fine  displays  and  when  this  cutlery 
display  was  in,  a  very  effective  display 
of  cut  glass  and  silverware  was  made 
ir.  another  window. 

The  same  background  idea  was  used 
and  the  same  colors  were  used  as  in  the 
cutlery  windows.  The  two  displays 
made  a  very  effective  showing,  especial- 
ly at  night  with  the  extra  frosted  lights 
on   the  background. 

@ 

SUCCESSFULLY  OPERATING  A 
MOTOR  DELIVERY. 

(Continued  from  page  40.) 
needs  tightening,  or  anything  whatso- 
ever seems  necessary  to  be  done,  it  is 
looked  after  then.  This  very  often  pre- 
vents more  serious  trouble  developing. 
Id  a  smaller  town  where  the  agent 
might  not  be  equipped  to  do  this  work, 
or  where  there  may  not  be  an  agent,  I 
think  it  would  be  well  to  have  the  chauf- 
feur, who  is  usually  a  practical  mach- 
inist, or  at  least  understands  the  vital 
parts  of  the  machine,  make  an  inspec- 
tion of  the  car  every  week.  He  could 
see  if  the  carburetor  is  dirty  or  if  some 
parts  needed  oiling  or  adjusting,  and  in 
this  way  help  to  keep  the  car  in  perfect 
running  order.  Many  hours  of  delay 
might  be  saved  and  the  repair  bills  kept 
down  if  this  were  done." 


MEETING  AT  TORONTO. 

The  advisory  committee  of  the  On- 
tario Retail  Hardware  and  Stove  Deal- 
ers' Association  met  in  Toronto  this 
week  in  conference  with  the  officers  of 
the  Retail  Merchants'  Association.  Mat- 
ters in  connection  with  the  proposed 
affiliation  of  the  two  bodies  were  dis- 
cussed, and  it  is  likely  that  within  the 
next  few  weeks  members  of  the  Hard- 
ware Association  will  have  an  oppor- 
tunity of  voting  on  the  question  of 
affiliation. 
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Clothes   Reels. 

The  Johnson  Hardware  Co.,  Fort 
Frances,  Ont. — ''Kindly  inform  me 
where  or  who  manufactures  clothes 
reels  that  can  be  folded  up  when  not  in 
use." 

Cummer  Dowswell,  Ltd.,  Hamilton, 
Ont,— Ed. 

Drinking  Fountains. 

R.  T.  Holman,  Ltd.,  Summerside, 
P.E.I. — "Will  you  kindly  give  us  names 
of  manufacturers  of  sanitary  drinking 
fountains  for  store  use?" 

Jas.  Marrison  Brass,  Co.,  Toronto; 
Empire  Manufacturing  Co.,  London, 
Ont.;  the  James  Robertson  Co.,  Toronto; 
Pure  Sanitary  Drinking  Fountain  Co., 
Haydenville,  Mass. — Ed. 

Lawn  Mower  Grinders. 

Geo.  B.  Jameson,  Melfort,  Sask. — 
"Please  give  us  address  of  firm  manu- 
facturing lawn  mower  sharpeners." 

Taylor  Forbes  Co.,  Guelph,  Ont.;  R. 
Woon  &  Co.,  Oshawa,  Ont. — Ed. 

Penn  Esther  Stoves. 

D.  Kennedy,  Stratford,  Ont.— "Kindly 
advise  me  where  I  could  get  repairs  for 
shaker  grate  for  a  Penn  Esther  cook 
stove." 

Record  Foundry  Stove  and  Machine 
Co.,  Moncton,  N.B.,  manufacture  the 
Penn  Esther.  They  will  be  able  to  sup- 
ply repairs. — Ed. 


Increase  of  Capital. 

The  shareholders  of  the  Medicine  Hat 
Pump  and  Brass  Manufacturing  Co.  re- 
cently voted  to  increase  their  capital 
stock  from  $50,000  to  $75,000. 

This  was  done  in  order  to  increase  the 
outfit  and  keep  up  with  orders. 

Geo.  W.  Elliot,  president  of  the  com- 
pany, reports  business  in  excellent  shape. 

The  new  capital  was  all  subscribed 
by  the  shareholders  of  the  original  stock 
so  that  no  lack  of  confidence  in  their 
concern  is  apparent  here. 

New  Firms. 

Lawson,  Sask. — Beaudurn  &  Folliott 
bave  opened  up  a  hardware  business. 

Regina,  Sask. — A  hardware  business 
has  been  opened  up  here  by  M.  Donald. 

Crystal  City,  Man. — Report  has  it  that 
there  is  an  excellent  opening  in  Crystal 
City  for  a  hardware  store. 
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PAINTS  & 
VARNISHES 


"CHALCO" 


PAINTS  & 

VARNISHES, 


A   PAINT  AND  VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN    OTHERS 

YET   COSTS   NO   MORE 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRADE 


CHALCQ 


MARK- 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 


PAINTS  & 
VARNISHES, 
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Sell  Varnish  Satisfaction 


xny 


r 


HG- 


to   Your  Customers 


Berry  Brothers'  Varnishes  have  been  giving  satisfaction  for 
over  fifty  years.  Varnish  users  know  about  them.  They  know 
that  the  dealer  who  sells  and  recommends  Berry  Brothers' 
Varnishes  is  giving  them  honest,  lasting  varnish  values.  This 
reputation  helps  you  sell  Berry  Brothers'  Varnishes. 

Berry  Brothers'  advertising  is  a  salesforce  that  brings  folks 
into  your  store.  For  years  we  have  been  telling  the  public  about 
the  high  quality  of  our  varnishes.  We  have  educated  them  to 
ask  for  Berry  Brothers'  goods— to  know  that  our  trade-mark 
stands  for  varnish  satisfaction.  Because  of  this,  Berry 
Brothers '  Varnishes  are  easy  to  sell. 

And  the  Berry  Brothers  dealer  gets  more  than  the  profit  out 
of  Berry  Brothers'  Varnishes.  They  help  him  to  build  his 
business  reputation  for  selling  high-grade  goods. 

If  you  hav?n't  Berry  Brothers'  Varnishes  on  your  shelves.  let 
us  tell  you  more  about  them. 


EstabHshed  1858     r>£RRY  BROTHERS 

Branches   in   Principal  LI  '  '  "  CJ  ^f  T.  VV,  «  VJ 

Cities  of  the  World        ^World-s  Largest\£rnish  Makers W 


& 


WALKERVILLE,  ONT. 
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MONTREAL. 

MONTREAL,    May    27.— Business 
has  been  very  good  in  the  paint 
trade  with  both  jobbers  and  re- 
tailers, and  with  the  fine  weather  now 
prevailing  there  should  be  a  continuance 
of  this  condition.   Now  that  the  "Clean 
Up  and  Paint  Up"  week  is  over,  it  is 
interesting   to   note   that   manufacturers 
have  not  had  the  general  co-operation  of 
the  retailers  in  the  campaign.     Some  of 
the   more  progressive   dealers   arranged 
special  window  trims  for  the  week  and 
also     called  attention  to  the  movement 
through    their    newspaper      advertising. 
There     were     so     many,    however,     who 
apparently  took  no  notice  of  the  affair, 
despite  the  fact  that  it  was  the  biggest 
kind  of  an  opportunity  for  them  to  do 
a   bigger   business.      One   manufacturer 
went  to  the  trouble  and  expense  of  hav- 
ing big  cotton  banners  painted  and  dis- 
tributed   to    dealers    handling    his    pro- 
duct.    These  banners  announced  the  date 
of  "Clean-up  and  Paint-up"  week  and 
called    attention   to   the    fact    that   this 
dealer  sold  paints   suitable   for  the  oc- 
casion.    Some  dealers  used  the  banners 
and  profited  thereby,  and  others  did  not 
bother  to  put  them  up.    Another  manu- 
facturer found  he  could  not  get  the  re- 
tailers  to   put   in   special  window  trims 
of  paint  and  had  to  send  men  around 
at  night  to  dress  the  windows  for  these 
dealers  who   would   not   enthuse   or   co- 
operate in  making  the  campaign  a  suc- 
cess.    There  is  no  doubt  that  a  lot  of 
eHra  paints,  etc..  were  sold  as  a  result 
of  the  general  agitation  for  a  clean-up, 
but    much    more    could    have    been    ac- 
complished  if   the    dealers   had    all    en- 
tered  heartily   into   the   movement.     It 
is  to  be  hoped  that  next  year  when  the 
clean-up  week  comes  around  these  deal- 
ers  will   be  more   alive   to   their  oppor- 
tunity.    There  have  been  no  changes  in 
prices  since  last  report  but  most  of  the 
markets  are  firmer. 

Linseed   Oil. 

There   has   been   a   very   fair   demand 
for    linseed    oil,    both    raw    and    boiled. 
The  prices  previously  quoted  are  still  in 
effect,  as  follows : 
Raw  Linseed — 

1  to  4  barrels 60c  per  gal. 

5  to  9  barrels 59c  per  gal. 

Roiled  Linseed — 

1  to  4  barrels 63c  per  gal. 

5  to  9  barrels 62c  per  gal. 

Turpentine. 

The  turpentine  market  is  very  firm 
and  though  the  prices  quoted  last  week 
have  not  changed  as  yet.  it  i«  alto- 
gether likely  that  an  advenee  will   take 


place  at  any  time  now.  There  is  a 
better  supply  now  since  the  arrival  of 
large  shipments  from  the  south.  It  is 
reported  that  the  crop  for  this  season 
is  pretty  well  in  and  in  view  of  the 
price  now  asked  higher  quotations  are 
expected  very  soon.  Sales  have  been 
about  the  average.  Present  quotations 
are: 

1  barrel   64c  per  gal. 

5    barrels    63c   per   gal. 

Five-gallon  packages,  .5  cents  advance: 
packages  extra;  terms  net. 

White  Lead. 

The  pig  lead  market  is  firm  but  the 
quotations  for  white  lead  remain  at  the 
same  figure  as  given  for  the  past  few 
weeks,  namely,  $8.05  per  hundred  for 
ton  lots,  and  $8.25  per  hundred,  for  less 
than  ton  lots. 

Glass  and  Putty. 
There  has  been  a  very  fair  demand 
for  glass  and  prices  are  unchanged. 
Quotations  are :  Star,  $3.40  base,  net, 
for  country,  and  $3.65  base,  less  5  per 
cent.,  city;  double  diamond,  $5  base, 
net.  for  country,  and  $5.40  base,  less  5 
per  cent,  for  city  dealers.  Plate  glass 
is  subject  to  a  discount  of  40  and  5  per 
cent,  off  list  for  country,  and  50  and  5 
per  cent,  off  list  for  city  dealers. 

Gasoline. 

Quite  a  reduction  was  registered  this 
week  in  the  price  of  gasoline  and  quo- 
tations now  are: 

Barrels,   in  wood    211/£c  gal. 

In  steel  and  drums   I8V2C  gal. 

Tank  wagon,   (100  gals.)    18c  gal. 

Benzine  is  quoted  at  201/2  cents  per 
gallon,  in  single  barrels. 

• 

TORONTO. 

TORONTO,  May  28.— Turpentine 
went  up  2  cents  a  gallon  in  the 
early  part  of  last  week,  and  the 
tendency  seems  to  be  to  go  still  higher. 
This  advance  has  been  explained  by  a 
merchant  in  the  trade  as  having  been 
due  to  two  heavy  orders  having  been 
placed  at  Savannah  by  houses  that  had 
to  have  immediate  delivery,  regardless 
of  price. 

There  has  been  a  decidedly  bearish 
tendency  to  the  Savannah  market,  where 
stock  is  being  held  for  higher  prices. 
A  scarcity  prevails  in  Toronto.  Prices 
;ire  as  follows: — 
Single  barrels    67c  per  Imp.  gal. 

2  to  4  barrels    66c     „       „       „ 

"-gallon  lots    74c     ,,       „       „ 

Ready-Mixed  Paints. 
Demand  for  paints  in   general   is  ex- 
cellent,  particularly   for  the   last   week. 
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One  large  dealer  shows  a  much  larger 
business  for  this  year  than  for  the  cor- 
responding period  of  last  year,  and  in  a 
lesser  degree  this  appears  to  be  true  of 
the  trade  in  general.  Another  jobber 
states  that  last  week  showed  an  unpre- 
cedented number  of  orders. 
Linseed  Oil. 
Oil  is  unchanged,  but  weak,  and  caus- 
ing some  uncertainty  in  the  trade.  Sales 
are  brisk  and  collections  good.  The  only 
complaint  heard  is  that  prices  are 
wobbly. 

No   changes   have  occurred   since  the 
drop   of   two   weeks    ago.         The  ruling 
quotations  are  as  follows: — 
Raw  Linseed  Oil — 

Single   barrels    63c  gallon... 

3  to  5  barrels   62c  gallon. 

6  to  9  barrels   61c  gallon. 

Boiled  Linseed  Oil — 

Single  barrels    66c  gallon. 

3  to  5  barrels   65c  gallon. 

6  to  9  barrels   64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.  Cans  are  charged  at:  5-gallon 
cans,  50  cents  each;  10-gallon,  75c  each. 
Glass. 
Glass  is  only  in  fair  demand  at  pres- 
ent. A  discount  of  20  per  cent,  is  being 
quoted  off  the  $4.25  base  for  16  oz.  and 
25  per  cent,  off  the  double  diamond  list 
for  stock  cases.  Cut  sizes  are  quoted  at 
40-10  per  cent. 

Gasoline  and  Benzine. 
Gasoline  has  fallen  off  to  21  cents  per 
gallon,   single   barrel.        Benzine   is  un- 
changed at  20V2  cents. 

White  Lead. 
Orders  for  white  lead  are  being  ac- 
cepted for  late  July  delivery.  At  that 
time  the  association  will  meet  and  future 
prices  will  then  be  determined.  Lead- 
ing quotations  are  unchanged.  Less  than 
ton  lots  are  $8.40  per  ewt.,  and  ton  lots 
at  $8.20  per  ewt. 

® 

DEATH  OF  W.  R.  TAIT. 

Wm.  R.  Tait,  a  Toronto  hardware 
dealer,  died  recently  at  his  home,  134 
Albany  Avenue.  The  late  Mr.  Tait,  who 
was  in  his  38th  year,  went  to  Bermuda 
for  his  health  two  years  ago,  but  the 
paralysis  from  which  he  suffered  had 
gradually  grown  worse.  Born  in  Pieton, 
Ont.,  where  he  was  engaged  as  hardware 
clerk  for  some  time,  he  came  to  Toi-onto 
fifteen  years  ago,  and  after  traveling 
for  seven  years  for  Lewis  Bros.,  of 
Montreal,  opened  a  hardware  business 
of  his  own  at  836  Yonge  Street,  three 
years  ago. 

His  wife  and  three  small  children 
survive. 
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Afia/e 
o/d  asje 


Time  sifts  out  the  strong — 
it   isn't  always   the  good  who 
die  young. 


A  famous  old  brand  of  White   Lead, 

like  a  hale  and  hearty  old  man  who  has 

outlived  his  contemporaries,  must  be  sound 

all    through    or    it    would    have    long    since 

perished. 

BRANDRAM'S  B.B.  GENUINE 
WHITE  LEAD 

has  lived  and  flourished  over  a  century.  Other  White  Leads  have  come  and 
gone,  but  Brandram's  is  to-day  stronger  than  ever  because  the  passing  years 
find  no  superior  to  it — nothing  better  suited  to  win  and  hold  the  esteem  of 
practical  men.  It  is  increasingly  used  because  experience  only  serves  to 
more  fully  demonstrate  its  exceptional  merit. 

As  a  dealer,  you  must  realize  how  much  this  established  reputation  does 
for  the  men  who  sell  Brandram's  White  Lead.  The  market  for  it  is  ready 
and  waiting. 

It  is  to  your  advantage  to  sell  Brandram's  B.  B.  Genuine  White  Lead, 
and  if  you  will  write  us,  we  will  tell  you  how  we  will  make  it  profitable  for 
you  to  do  so. 
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Current   Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and,  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,   lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c.;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c. ; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
47%  P-C.;  cash  discount,  2  p.c  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40c:  buck  and  seal,  SOc; 
No.  28  ball,  $12  per  100  lbs.;  bags 
less  than  25  lbs.,  y2c  per  lb.; 
f.o.b.  Montreal,  Toronto.  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 
ANTIMONY. 
Cookson's      or      Hal 

left's,   per  lb $8  50    $8  75 

ANVILS. 

Buckworth,   per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c. 
Gilmour's  auger,  70  p.c. 
Rockford  auger,  50  and  10  p.c. 
Gilmour's  ear,  47%   p.c. 
Clark's  expansive,  40  p.c. 
Jennings'  Gen  auger,  net  list. 
Tobin    High    Speed    Bits.    50   and 

5  per  cent. 
Tobin  Never  Choke,  50  and  5  p.c. 
AXES. 

Samson    single   bit.    doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double  bit.    doz 12  50 

Samson    flooring    axes     No. 

2.    dnz 9  00 

Single   bit,   doz 6  75      9  50 

Double    bit    10  50     12  00 

Hunters'   Axes    5  00      fi  00 

"  Boys'  "  Axes   5  75      6  50 

Bench    Axes.    Samson. 

No.  2,  doz.,  net   9  00 

No.  3,  doz.,  net   9  30 

No.  4.  doz.,  net  10  25 

No.  5,  d"z..  net   11  50 

No.  6.  doz.,  net   12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special. 
Harris  heavy  pressure,  Hercules, 
White  bronze.  Star  frictionless. 
Alluminoid,  Mogul,  No.  3.  No.  4. 
from  6c  to  60e  lb. 

Thomas  Robertson  *  Co..  Lit  (I. 
—No.  1,  23%c;  No.  2,  15c;  No.  3. 
12c. 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine.  55c; 
Superior,  50c;  A  Special.  38c:  Hon 
Hoo,    28c;     "A,"     23c;     "R."    20c; 


"C,"    18c;    "D,"    15c;    No.    1,    13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicoluminam  Grades,  No.  1,  2,  3. 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt    Metal    Co. — Nickel    Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless    "A,"      Reliance     "AA," 
Frost    King,    C.B.,    No.   1,    No.   2, 
No.  3.  No.  4.  from  6  to  60c  lb. 
BELTING    (Leather). 
Extra,  60  per  cent. 
Standard.  60  and  10  per  cent. 
Lace    leather,    per   side,   85c;    cut 

laces,  95c 
BENZINE. 

Single  barrels,  20%c  gal. 
BOLTS  AND  NUTS. 
Carriage   Bolts    ($1.00)    list.    %ln. 

dla.  and  smaller.  65  and  10  p.c. 
Carriage    Bolts    ($1.00)    list,    7-10 

52%   and   12%%. 
Machine  Bolts.     %   in.   dla.     and 

smaller,  35  and  10  p.c. 
Machine  Bolts.   7-16  In.   dia.   and 

larger.  60  p.c. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller.  62%  p.c. 
Sleigh    Shoe    Bolts,    7-16    In.    dla. 

and  larger,  50  and  12%  p.c 
Coach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c. 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,  60  p.c 
Plow   Bolts,  55  and  10  p.c. 
Elevator  Bolts,  60  and  5  p.c. 
Fancy  Head  Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head      ($3.00 

Ust).  50  and  5  per  cent. 
Wblffletree  Bolts,  50  and  5  p.c. 
Nuts.  Souare.  4%e  off  list. 
Nuts.   Hexagon.   4%c   off  list. 
Stove  Rods,  per  lb.,  5%  to  ec. 
Stove  Bolts,  80  and  7%  p.c. 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge   0  26 

Rods,  base  %  to  1   in.   round  0  22 

Tubing,  seamless  hasp 0  25 

Tubing,  Iron   pipe  size,  1  In. 

base 0  25 

Copper  tubing.  4  cents  extra. 

Ingot,    Red,    lb 0  14     l)W 

Ingot.    Yellow.    lh...0  13     0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel. 

No.  241.  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast  iron  loose  pin.  60  p.c. 
Wrought   steel      fast      joint      and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c. 
BARS    (Clothes). 

3  sections,  4  ft.,   doz 4  <?0 

3  sections,  5  ft.,  doz c  oo 

3  sections,  fi  ft.,   doz 7  20 

"1II.KRS    ^RaneeL 

30-gallnn.    Standard.    $5.00:    extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24.  doz fi  60 

With  rim,  18x28.  dnz 7  20 

wth  rim.  20x30.  dnz 

Without  rim.  1^x°4.  doz.  .. 
Without  rim.  18x28.  dnz.  .. 
Without  rim.  20x30.  doz.  .. 
FOARnS    (Ironing:). 

Size    12xfiO    Ins..    doz 

Sizo   14x60   1n«..    doz 

Folding.    12x60   ins.,    dnz.    .. 
BOARDS    (SleoveK 
Rnsswood.    staHnuarv.    dnz. 
Folding,  per  dnz 
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BOARDS   (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net 3  50 

Pony $1  10 

Crown    1  96 

Dandy    2  15 

Improved    Globe    2  25 

Standard    Globe    2  35 

Neptune    2  35 

Original  Globe 2  60 

N'ewmarket  King  2  60 

Jubilee    2  60 

Victor    (Glass)    3  25 

Diamond  King  (Glass)  ..  3  50 
Western   King   (Enamel)    ..     3  50 

Beaver   (Brass)    3  50 

BRUSHES. 

Weighted.   15  lb 14  70 

Weighted,    20  lb 19  90 

BURLAP   (JUTE).  Per  yard. 

10  inches,  7  oz 0  05% 

tO  inches,  8  oz 0  05V. 

10  inches,  10  oz 0  00% 

In   100-yard   lots. 
C 
PANS. 

Vtilk   cans   and   palls,  35  p.c. 
Creamery   cans.  35  per  cent. 
Railway  cans.  40  per  cent. 
Hand  delivery  and  creamery  cans, 

35  p.c. 
Railway  cans.  40  per  cent. 
Cream    cans,    35    p.c,    with    dome 
top.    15c  extra.     Retlnned.   T2V-, 
and    5.      Plain.     72%     and     15 
Creamery     trimmings,     75    and 
12%  per  cent. 
Common,   cork-lined.   35   per   cent. 
Cans.   .Taoketted.l 

1  gal.  .lacketted,   per  doz 2  70 

2  gal.  .lacketted.   per  doz 3  60 

3  gal.  .lacketted.  per  doz 4  20 

5  gal.  janketted.  per  doz....  4  80 
10  gal.  .lacketted.  per  doz...  8  40 
CEMENT    AND    FIREBRICK. 
Portland,  per  hbl..  Deliver- 
ed         1  65 

Less  than  carload   lots   1  85 

Portland,    per   bhl.,   carload 

lots,  f.o.b.   Toronto    1  .i." 

White  Bros.  English.  2  00  2  05 
"Lafarge"    cement,    in 

wood  3  40 

Fire     brick,     Scotch, 

per  1,000 23  00    28  00 

Fire  brick,  English.  .17  00  21  00 
Fire   brick,   American, 

lew    23  00     25  00 

Fire  brick,   American. 

high    27  50     31  00 

Fire      clay      (Scotch!. 

net  ton    6  50 

Fire  clav   (American). 

net   ton    5  00     10  00 

CEMENT     (FURNACE). 

I1/    lb.   tins,   per  doz 1   00 

6  lb.  tins,  per  doz..  per  lb.  .  .  0  0" 
25  lb.  tins,  per  doz..  per  lb..  0  04 
CEMENT.  ROOFING.  Per  "■l1 
Roofing  cement  (in  hhl  =  i  . .  o  1" 
Cement  (1n  5  and  10  gals.).,   o  in 

Cement    (In   2   gals.)    0  25 

Cement    (1n   1   gal.)    0  30 

CHALK. 

Carpenters      Colored, 

per  gross   0  65      0  80 

Carnenters  lead   pen- 
cils,   per    gross....     2  40      fi  T5 

Cravons.   per  gross 0  20 

CHISELS. 

Cold  chisels.  5x6  In.,  dnz...   2  20 

RpvpI    edge.    1    Inch,    doz 2  50 

CHAIN. 

Proof  noil  nor  100  Itm  V.  .«« • 
R-lfi  SR20-  *4.  *4  4r;-  7-lfi  *4.20- 
i£.  S3.90:  P-lfi  $3  90-  S4  $3.80:  8/, 
$3fi5:    %.    S3  45;    1.    $3  40 

Stall  fixtures.  85:  triw  choin 
45:  lacknhaln.  iron.  50;  1irknrm1n 
brass.  50:  rn-w  Hes.  40:  holtc* 
chains.  50  and  5:  tie  outs.  75:  oo.1l 
chain.  50  and  5:  hammock  chains. 
galvanized.  35  and  5;  chains  (tie- 
out).   75   per  cent. 
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12  in.,  doz.  prs 4  65        4  30 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2.  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5.  *10; 
f.o.b.  Toronto,  Hamilton,  London 
and  St.  Marys,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%  and  10  p.c. 
CLAMPS. 

Malleable  swivel  head,  4  in. 
Malleable   adjustable,  4  In. 

Carpenters,  3  feet   3  60 

CLEANERS    (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac   Vac.   Sweeper    5  50 

Cadillac  Combina'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,  Model  D..  20  00 
COMPOUND. 

Soclean  Sweeping. 
4%   lb.   size,   2   doz.   In    case, 

case   4  50 

8  lb.  size,  2  doz.  In  case,  cs.  7  20 

17  lb.  size,  1  doz.  In  case,  es.  6  75 

COPPER.  Montreal. Toronto. 

Per  100  lbs. 

Casting   ingot    $16  00  $15  50 

Cut     lengths,     round 

bars,  %  to  2  in 

Plain    sheets,    14    oz., 

14x48  in.,  14x60  In. 

Copper  sheet,  tinned, 

14x60,  14  oz 

Copper    sheet,    plan- 
ished, 14x60,  bas*>  . 
Braziers',    in    sheets. 

6x4   

CORD    (SASH). 

No.    6,    lb 

No.    7,    lb 

No.  8,  No.  9.  No.  10,  No.  12  0  29 

CRATES. 

Humptv-Dumpty,  egg,  doz  3  75 

(CANADA)    PLATES. 

Ordinarv,    52    sheets.     2  75      2  85 

All   bright,  52  sheets     3  90      3  90 

Galvanized — 

Apollo  D.  Crown  Corbals 
18x24x52  . .  4  45  4  45  4  60 
60  . .  4  70  4  70  4  85 
20x28x30  . .  8  90  8  90  9  20 
20x28x80  . .  9  40  9  40  9  70 
M.  L.  S.  Famous  (equal  Bradley). 
Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  25 

I   X   X,   14x20  base     9  50 

Raven    and    Murex   Grades — 

I  C.  14x20  base 

I  X,  14x20  base 

I   X  X,  14x20  base 

T  X  X  X,  14x20  b 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00   7  00 

I  X,  14x20  base 8  25 

I  X  X.  14x20  base.    9  50 
"Allaway's   Best"   Standard 
Ouaiitv 

I    C.    14x20    

I  X.  14x20  base 

I   X   X,  14x20  base 

BRIGHT    COKES. 
Bessemer   Steel — 

I  C.  14x20  base 

20x28.    double    box 

CHARCOAL    PLATES-TERNE. 
Dean   or  I  G  Grade — 
I    C.    20    x    28.    112 

sheets    1  40 

T  X.  Terne  Tin 9  40 

CHARCOAL    TIN    BOILER 

PLATES. 
Cooklev  Grade — 

XX.  14x56.  50  sheet   (boxes  1 
XX.  14x56.  50  sheet    (boxes! 
XX.  14x65.  50  sheet  (boxes) 
TINNED    IRON. 
72x30   up   to   24   gauge,   case 

lots *  *  25 

Less    than    ca=e.   25c    per   100   lbs. 
72x30   up    to   26   gauge,   case 

Iris  8  75 

extra. 
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Do  you  know  how  to  build  up 

A  Profitable  Paint  Business? 

No  doubt  you  will  answer  "By  selling  nothing  but  the  best  on  the 
market  and  satisfying  your  customers";  but,  how  are  you  to 
know  which  is  the  best  paint  on  the  market? 

Over  half  a  century  in  the  paint  business  puts  us  in  a  position  to 
produce  paint  which  we  know,  and  absolutely  guarantee  to  be 
pure;  the  kind  of  paint  which  will  bring  your  customers  back 
for  more,  once  they  have  tried  it. 

R.  C.  Jamieson  &  Company,  Limited 


Established    1858 

Owning  and  Operating  P.  D.  Dods  &  Co.,  Ltd. 


MONTREAL 


VANCOUVER 


John  Wanamaker  says  that  advertising  doesn't  jerk — it 
PULLS.  He  ought  to  know,  and  yet  some  men  think  that 
advertising  should  go  against  all  rules  and  precedents  and 
jerk  them  to  success  with  one  tremendous  yank. 


kw///////////////;^^^^^ 


For  Canadian  Market 

TRADE-MARKS 
EBRO  Jf< 


ALFRED  WILLIAMS 

SHEFFIELD,  ENGLAND 

Guaranteed 
Cut  ery 

GOOD  ^m 
PROFITS 

Sold  by  Hardware  Jobbers 
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HARDWARE    AND    METAL 


CLEVICES,  7%c  per  lb. 

CROWBARS,  4%e  per  lb. 

D 

DOORS,    SCREEN.  Doz. 

Common  doors,  2  or  3  panel, 

walnut  stained,  4  in.  style  7  20 
Common  doors,  2  or  3  panel, 

grained   only,  4-in.   style..  8  40 
DRILLS. 

Bit   Stock   Drills,   60  and  5  p.c. 

Wood    Drills,   35   p.c. 

Straight    Shank    Drills,    50   and 
10  per  cent. 
DUCK. 

Yarmouth   Double   Filled. 

29-inch,  7  oz 0  17% 

29-inch,  8  oz 0  19% 

29-inch,  10  oz 6  24% 

29-inch.   12  oz 0  29% 

Standard    Single    Filled. 

29-inch,  6  oz 0  12% 

29-inch,  7  oz 0  14 

29-inch,  8  oz 0  15% 

29-inch,  9  oz 0  17% 

29-inch,  10  oz 0  19% 

29-inch,  12  oz 0  23% 

29-inch,  15  oz 0  32 

E 
EAVETROUGHS. 
10  inch,   in   10  ft.  lengths...   3  30 
12   inch,   in   10  ft.   lengths...  3  8S 

15  inch,   in   10  ft.  lengths...  5  53 
Add  extra   10c  per  100  ft.   O.G. 

Round    Bead    Trough. 
DRIERS. 

Clothes,   4  sides,   16   bars,  fold- 
ing, doz.,  $14. 

F 
FITTINGS    (IRON    FIFE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 
FILES   AND    RASPS.        Per  cent. 

Disston's    75 

Great   Western    American...     75 
Kearney    and    Foot,    Arcade     75 

J.    Barton   Smith    Eagle 75 

McClellan   Globe    75 

Black    Diamond    66 

Delta  Files   65 

Nicholson     66% 

Jowett's    (English    list)    . .  .     27% 
Spear  &  Jackson  (Eng.  list)     35 
FREEZERS,    ICE    CREAM. 

White    Mountain     and     Dana 

Freezers,     less    50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana    Freezers,  Crank    Only. 

1  quart,   each    170 

2  quart,   each    2  00 

3  quart,   each    2  20 

4  quart,   each    2  65 

6   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each   9  35 

Fly-wheels  for  same,  2  qt.,  75c; 

3  qt.,  75c;  4  qt.,  75c:  6  qt..  75c; 
8  qt..  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt.,  $3.75. 

20  quart,  each    12  80 

25   quart,    each    16  75 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails.    45    p.c. 

English    pattern,    45    per    cent. 

Galvanized    washtubs,   45   p.c 
GASOLINE. 

Single  barrels,   21   gal. 
GREEN,  PARIS.  Paris 

C.P.C.     Green 
Green  Berger's 
600-lb.  casks,  lb...  0  16%    0  17% 
250-lb.   casks,   lb...   0  16%     0  18 
100-lb.    drums,    lb..  0  17%     0  19 
50-lb.   dru;ns,   lb...  0  17%     0  19 
25-lb.   drums,  lb...   0  17%     0  19% 

1-lb.  pack,  lb 0  19%     0  21% 

50-lb.    drums,    lb....   0  17%  0  19 
%-lb.   pack,  lb.    ...  0  21%     0  23% 

1-lb.    tins,    lb 0  20%     0  22% 

%-lb.  tins,  lb 0  24% 

HOYLES    PARIS    GREEN. 
Petroleum  Barrels,  per  lb.  0  10 

Arsenic   Kegs,    per   lb 0  10% 

50  lb.   and   100  lb.   Drums, 

per   lb 0  11% 

25-lb.   Drums,   per  lb 0  11% 

1-lb.  Papers,  per  lb 0  13% 

1-lb.   Tins,   per  lb 0  14% 

Terms: —  Net     Cash     30     days. 
GRINDSTONES. 
Over  40  lbs.  and  2  in.  thick. 

per   100  lbs 1  25 

Smaller  sizes  extra.' 
H 
WALTERS    (SNAP   AND    RING). 
Jrte  Rope,  %-in.,  per  gross     8  00 
Jute  Rope.  %-in..  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 


Leather,  1-in.,  per  doz 4  00 

Leather,   1%-in.,   per   doz...     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;   %-in., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.   1 $13  13 

Samson   shingle.   No.  2   14  20 

Samson    claw,    No.   1    15  10 

Samson    claw,   No.   2    15  70 

HAMMERS. 

Tack,    iron,    doz $0  35 

Ladies'  claw,  handled,  doz.  0  60 
Adze    eye    nail    hammer,    10 

oz.,    doz 1  25 

Adze  hickory  handle,  lb...  6  25 
Adze    straight    claw,    1    lb., 

doz 7  00 

Farriers    hammers,    10    oz., 

doz 5  DO 

Tinners  setting,  %  lb.,  doz.  4  50 
Machinists,  %  lb.,  doz.  ...  3  20 
Sledge,  Canadian,  5  lbs.  and 

over    0  00 

Sledge,    Masons,   5  lbs.   and 

over    0  06 

Sledge,    Napping,    up     to     2 

lbs 0  09 

HINGES. 

Blind,    discount.   50   per   cent. 

HEAVY    TEE    AND    STRAP 

HINGES. 

Strap.     Tee. 

4  in.,   doz.   prs 1  20      1  00 

5  in.,   doz.   prs 1  45       1  15 

6  in.,   doz.   prs 1  55      1  20 

«  in.,  doz.  prs 2  10      1  GO 

10   in.,   dnz.   prs 3  75      2  60 

Light    T    and     strap,    discount 
f'5  p.c. 
Screw    hook   and    hinge — 

Under  12  in.,  per  100  lbs..   4  00 

Over   12   in.,   per   100   lbs..   3  50 

Crate    hinges    and     back     flaps, 

Co  and  5  per  cent.  . 

Chest   hinges   and   hinge  hasps. 

65  per  cent. 

HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$17.40:  No.  10.  $19.50;  No.  20. 
$9.00:  No.  50.  $21.00:  No.  51,  $9.60; 
No.  120,  $17.40. 

Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago    spring   hinges.    15    p.c. 
Triplex  spring  hinges.  40  p.c. 
Chicago    surface     door     (6.000). 
45  p.c. 

Garden  Citv  fire  house  hinges, 
13%  p.c. 

"Chief"  floor  hinge.  50  p.c. 
HIDES. 

Trimmed  hides,  green  0  12  0  1.'! 
Trimmed,   green   and 

partly    cured    0  12      0  13% 

TJsual   2  lbs.   tare. 
Horsehide,  with  mane  and 

tail,   up   to    3  7." 

Sheep  skins,  uo  to    1  50 

Horsehair,    35    to    38c    lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger.  $3.90: 
No.  1  and  smaller.  $4.15:  snow 
nattern.  No.  2  and  larger.  $4.15  • 
No.  1  and  smaller.  $4.40:  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6.  No.  2  and  larger,  $4.85: 
No.  1  mid  smaller.  $4.60:  "XX." 
steel  shoes,  feather  weight  nit- 
tern,  all  sizes.  No.  0  to  4.  $5.75: 
snecial  countersunk  steel,  all 
sizes.  0-4.  $6.25:  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75. 
F.O.B.   Montreal. 

Tnecniks  Standard.  J.  P.  *■  C".. 
"Blunt"  No.  1  and  smiller.  $1.50- 
No.  2  and  larger.  $1.2B:  "Shnrp" 
No.  1  and  smaller.  $1.75:  No  2 
and  larger,  $1.50  per  box.  Put 
un  in  25-lb.  boxes. 
HOSE,    LAWN. 

Competition     70    5  n  c. 

Corrugated,   V,   in.,   ft 0  13% 

Corrugated,   %   in.,  ft 016 

Cable.    70    per    cent. 
Leader,   60  and   10  per   cent. 
HANGERS.    BARN    &    PARLOR. 
Richards   Wilcox   No.  021 

B.D.  Trollev.   pr 0  80 

Richards     Wilcox      No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns     wood     track      Special. 

7enith     9  00 

Atins.  steel  covered..     5  25       6  60 

Perfect.   No.  1    8  50 

Perfect,   No.  1%    9  50 

Perfect.   No.  2 10  00 

New  Milo.  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  50 

R»>ndird     jointed 

hangers,    doz.    sets H  4P 


Steel  King  hangers, 
doz.    sets    

Storm  King  and 
safety   hangers    . . . 

Storm    King    rail.... 

Crown     

Crescent    

Sovereign 


6  40 

6  25 
4  25 
4  So 

7  25 
6  50 

Chicago     Friction.      Oscillating 
and   Big   Twin   Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

ft.)     3  25 

Steel  track,  1%  in 4  75 

HANDLES    (WOOD) 

Second  growth  ash,  fork  and 
shovel    handles,    35    per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,  35   per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and   shovel   handles,  50   per  cent. 

Team  whiffltrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees.    35    per    cent. 

Agricultural,    67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 
HOES.  Grub,   3%-lb.,   $4   doz. 

HOOKS   (CONDUCTOR). 
Never-slip,    2    in.,    1%     lbs., 

per    doz.,    net    $0  30 

Never-slip,  3  in.,  3  lbs.,   per 

doz.    net    0  45 

Never-slip,  4  in.,  4  lbs.,   per 

doz.    net    0  60 

Never-slip.  5  in.,  5%  lbs.,  per 

doz.    net    0  80 

Hinged.  2  in.,  2%    lbs.,    per 

doz.  net   0  50 

Hinged,  3  in.,  3  lbs.,  per  doz. 

net     0  65 

Hinged,  4  in.,  5  lbs.,  per  doz. 

net    0  90 

Hinged,  5  in.,  6  lbs.,  per  doz. 

net    1  10 

I 
IRON    AND    STEEL. 

Montreal   Toronto 

Angles    base    2  50      2  50 

Common     bar,    per 

100  lbs 2  15      2  00 

Forged     iron,     per 

100  lbs 2  30      2  35 

Refined     iron,     per 

100   lbs 2  40      2  40 

Horseshoe  iron,  per 

100    lbs 240      240 

Mild    steel    2  25      2  20 

S:eigh    shoe    steel.     2  25      2  25 

Domestic     2  30      2  25 

Iron      finish      steel 

(foreign)     2  50      2  50 

Reeled      machinery 

steel    2  75      3  00 

Tire   steel    2  35       

Sheet  cast  steel...  0  15  0  15 
Shoe  calk  steel...  3  10  3  15 
Mining    cast    steel..    0  07%  0  OH 

High    speed     0  65      0  65 

Capital    tool    steel.     0  50       

Cammell   Laird 0  15 

P.  1  a  c  k      Diamond 

tool  steel    0  06      0  OS 

Corona   tool   steel..     0  06%    

Silver    toil    steel. .     0  12%  

Cold    Rolled    Shafting. 

9-16   to   11-16  inch 0  06 

%   to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65 

Montreal   35.   and   Toronto  30. 
IRONS    (SAD). 
Mrs.  Potts,  No.  55,  polished, 

per    set    0  78 

Mrs.    Potts.    No.    50.    nickel- 
plated,   per  set 0  88 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross    9  00 

'Sad    irons,    common,    plain..   5  00 
Sad    irons,    common,    plated.  5  50 

Asbestos,    per   set    1  50 

Princess    Electric,   each 3  00 

Gasoline    Sad    Iron,    each...   3  50 
LADDERS.   ETC. 

(Step  Ladders.) 

Shelf-lock    12c  ft. 

Ontario     16c  ft. 

Faultless    25c  ft. 

Extra  Heavy   28c  ft. 

Hercules     23c  ft. 

Decorator    18c   and  20c  ft. 

Chair    Ladders,    each $2  00 

(Roned   Extension.) 

'H)  ft $3  00      42  ft $7  95 

•*>  ft 3  30       44  ft 8  36 

"4   ft S  CO       46  ft 8  74 

<>6  ft 3  90       48  ft 9  12 


28  ft 4  20      50  ft 9  oO 

30  ft 4  50      52  ft 11  44 

32  ft 4  80      54  ft 11  86 

34  ft 5  78      56  ft 12  32 

36  ft 6  12      58  ft 12  «6 

35  ft 6  46      60  ft 13  20 

40  ft 6  80 

(Common    Extension.) 

20  ft.   each    $2  CO 

oo  "  2  86 

04  "  " 3  12 

26  "  3  38 

5g  "  3  64 

30  "  390 

30  "  4  16 

34  "  5  10 

36  "  5!« 

38  "  5<0 

in  ••  fa  OO 

44     "     : : 7  48 

(Common    Single.) 

8   ft.,    each    $0  80 

10   ft.,   each    1  00 

12    ft.,    each    1  '-'0 

14   ft.,    each    ." 15* 

16   ft.,    each    }  <f 

18    ft.,    each    1  96 

20    ft.,    each    2  40 

22   ft.,    each    ^  b4 

Chair  ladder,   each    2  00 

Common,    plain    5  00 

Shelf-lock     12c  ft. 

Exi  ra    Heavy    25c  ft. 

26  ft     ....  3  90      48  ft 9  12 

30  ft ....     3  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders:  short  nose,  lc  per 
foot  additional. 
LANTERNS.  • 

Trulite.    doz J  00 

Reacon,    doz , «  00 

Wrightlight.    doz "00 

No.  2  or  4,  plain  cold  blast, 

(1qZ 7  00 

Short  globe  pattern,  doz..  7  00 
Japanned  cold  blast,  doz..  1  50 
Brass,    well   japanned,   doz.     9  -5 

All   brass,   doz ^4  00 

Cold    blast   globes,    doz 0  50 

Prism  globes,  doz 120 

LATCHES    (YALE,   NIGHT). 

No.   20,   per   doz $  3  30 

No.    34.    per   doz 11  80 

No.    34X,    per    doz 11  80 

No.   37,   per   doz 13  40 

No.  042,  per  doz 15  2o 

No.   42,    per   doz lb  .to 

LATHS    (METAL). 
26-gauge,  painted  metal  lath. 

per  sq.  yd •  •  0  10 

24-gauge,  painted   metal  lath. 

per  sq.   yd ■  ■  0  13 

23-gauge,  painted   metal  lath, 

per  sq.  yd •  ■ 

24-gauge,    galv.    metal     lath, 

per    sq.    yd •  • 

23-gauge,    galv.    metal     lath, 

per  sq.  yd ■  ■  ■  °  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail),    100 

lbs 5  25        4  90 

Imported    pig,   per  100 

lbs 5  25 

Lead  Wool,  8c  lb. 
.Sheets,   2%   lb.   sq.   ft.  750         1   50 
Sheets.  3  lb.  sq.  ft..   6  75        6   i5 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6.  lbs.  sq. 

ft         6  50        6  oO 

Cut  sheets.   %c   per  lb.   extra. 

Cut   sheets   to   size.   %c   per  lb. 
extra. 
LINES,    PLOUGH. 

Russia   snap,   per  gross 33  00 

Indian    snap,    per   gross 27  00 

LOCKS.  -~  .,       -,A 

Canadian    Peterboro,  50  and   10 
per  cent,  off  list. 
MACHINES     (WASHING). 

New   Ontario    .,  •  •  •     41  2.. 

Round,  re-acting,  per  doz.  81  25 
Square,  re-acting,  per  doz.     77  50 

Dowswell    ,5?  52 

New   Century,   Style  A....   10125 

Ideal    Power    180  00 

Velox    1W  00 

Daisy 7325 

Stephenson,   net    '-  00 

Puritan    Motor    ljJR  00 

Connor   Ball    Bearing    112  50 

Connor      Gearless       Motor 

Washer    180  00 

Gem     101  25 

IX.   L 121  50 

Winner,  C.   Cor.  No.  2  &  3     85  00 

20   per  cent,   discount. 
MALLETS. 
Tinsmiths'    2%     x    5%     in., 

per    doz 1  «> 

Carpenters',   round   hickory. 

6  In.,   per  doz 1  ™ 

Lignum  Vitae,  round,  5  in., 

per    doz 

Caulking.    No.    S,    oak.    per 

doz 


0  15 
0  17 


15  00 
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"Ready"   Roofing  and 
"Black  Diamond"  Tarred  Felt 


"Cyclone"  and  "Joliette" 
Building  Papers 


Every  progressive  dealer  should  sell  these  products.    They  produce  a  good  profit,  and  are  guaranteed  to 

give  perfect  satisfaction. 

They  can  be  easily  laid  by  an  inexperienced  hand. 

Do  not  restock  this  kind  of  goods  till  you  communicate  with  us  and  get  full  particulars.    It  will  pay  you. 

We  also  manufacture  a  complete  line  of  high  grade  Wrapping  Paper,  which  sells  at  a  low  price. 


Write  to-day. 

ALEX.  McARTHUR  &  CO.,  Ltd., 

F.  J.  COX,  Winnipeg,  -  Western  Agent 


82  McGILL    STREET 
MONTREAL 


RED 

S 

BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


S        i 


II     -    14  1J  16  17  16 


J5tmtto>/Xk$'U 

"45" 

Seven  Tools  in  One 

l. — Bending  and   Centre  Beading:  Plane.     2. — Rabbet  and   Filletster  Plane. 

3. — Dado   Plane.     4. — Plow   Plane.     5. — Matching:  Plane.     6. — Sash 

Plane.     7.— Superior  Slitting  Plane. 

Extra  cutters  may  be  used  to  advantage  by  substituting  specially  formed 

detachable  bottoms. 
Carpenters    will    find    this    tool    almost    invaluable. 
Send   for   catalogue   giving   complete  description. 

Stanley  Rule  S.  Level  Co, 

New  Britain,  Conn.  U.S.A. 


PAT.  FEB.  2.   1909 


SEE 

THAT 

SQUARE 

HOLE 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 

ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  which  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also  manufacture  high-grade  Yankee  Bits,  Brace  Bits,  Bivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The  P.  L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:    Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 
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MASGLES. 

Victor,   each    $14  25 

Woodyatt,   each    6  60 

MIRRORS,    ERAMED.  Doz. 

Size  glass,  4   x   6 1  00 

Size  glass,  5x7 1  25 

Size  glass,   6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American   Lady,  doz 12  00 

MOWERS    (LAWN). 

Mop  sticks,  doz 1  10 

Cast  head   mops,  doz 1  33 

Crescent,   doz 1  50 

Tarbox    sell-wringing,    doz.     3  15 

Crank    wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 1  35 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  ,in..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows: — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-beuriug. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $S.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  IS  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12y2  per 
cent.   off. 

D.  Maxwell  &  Sons. — 8-iach, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.,  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  34  in.,  $7.75;  16  in., 
$3.25;  18  in.,  $9;  do..  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-ineh  high  wheel,  ball  bear- 
ing, 4  knives,  12  In.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  in.,  $12.25;  do.,  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knife,  14  in.,  ea., 
J2.65;  8  in.  wheel,  3-knife,  30 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knife, 
plain,  16  in.,  ea.,  $3.75;  9  in. 
wheel,  4-knife.  plain,  18  in.,  ea., 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearlng,  14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knifc.  ball-bearings,  18  in.,  ea., 
$4.50;  10  in.  wheel,  4-knife,  plain, 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4.50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  in.  wheel,  4-knife, 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knife,  ball  bearings,  14  in.,  ea., 
$4.80;  10  in.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in. 
wheel,  4-knife,  ball-ibearings,  18 
in.,  ea.,  $5.30;  10  in.  wheel.  4- 
knife,  bail-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.10  base;  Montreal, 
$2.20  base. 

Cut  nails  —  Montreal,  $2.00; 
Toronto,  $2.80. 

Miscellaneous    wire   nails,    75%. 

Coopers'   nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE     SHOE). 

Capewell.        Per  cwt. 

No.  4,  in   25-lb.   box    $8  75 

No.  5,  in   25-lb.   box    3  75 

No.  6.   in   25-lb.   box    3  50 


No.  7,  in  25-lb.   box   3  25 

No.  8,  in  25-lb.   box   3  25 

No.  9,   10,   11   and   12,   in    25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 
NAILS     (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   box 

No.     3,  1%-inch     $4  10 

No.     4,  1%-inch     3  75 

No.     5,  1  15-16     3  50 

No.     6,  2%     3  10 

No.     7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-16    2  45 

No.  12,  3%     2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.   off. 

iy2   in.   mesh,  60  per  cent.   off. 

NET    PRICES    ON   SMALL 

SIZES   POULTRY   NETTING. 

%-in.  x  22  ga.  x  12-in.,  roll. $3  00 

%-in.  x  22  ga.  x  18-in.,  roll.  4  30 

%-in.  x  22  ga.  x  24- in.,  roll.  5  65 

y2-in.  x  22  ga.  x  30-in.,  roll.   6  90 

y2-in.  x  22  ga.  x  36-in.,  roll.  8  20 

1  in.  x  20  ga.  x  12-in.,  roll..   1  50 

1  in.  x  20  ga.  x  18-in.,  roll..  2  10 

1  in.  x  20  ga.  x  24-in.,  roll..  2  70 

1  in.  x  20  ga.  x  30-in.,  roll..  3  25 

1  in.  x  20  ga.  x  36-in.,  roll..   3  SO 

1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples,  55  p.c. 

O 

OAKUM. 

Best   (American),    per  100 

lbs 7  75 

U.    S.    Navy     (American), 

per    100   lbs 7  25 

Plumbers       (spun),      per 

100-lb.   bales    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palaclne  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  85 

Paraflne  0  22      0  20 

XXXX  Machine  ....  0  25%  0  21 
OILERS    (MACHINE). 

Davidson   oilers,  45  per  cent. 

Zinc  and  tin,  45  per  cent. 

Coppered  oilers,  46  per  cent. 

Brass   oilers,   45   per   cent. 

Malleable,  25  per  cent. 
PACKING    (JUTE). 

Per   Coil  Lots. 
Fine,  30  ends  to  %  inch.     0  09 
Heavy,   8  ends   to   1-inch.     0  06% 
PAPER.    ETC. 

O.K.  Paper,  No.  1,  per  roll  0  95 
O.K.  Paper,  No.  2,  per  roll  0  70 
Plain    Fibre,    No.    1.    p.    400 

ft.    roll    0  50 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll    0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll    0  62 

Tarred  Fibre,  No.  2,  400  ft.. 

roll     0  43 

Tarred    Fibre,    Cyclone.    25 

lbs.,    roll    0  62 

Dry   Cyclone,   15  lbs 0  50 

Plain  Surprise,  per  roll....  0  42 
Resin  sized  Fibre,  per  roll  0  43 
As'bestos     Building     Paper, 

p.   cwt 3  25 

Heavy     Straw,     plain     and 

tarred,  per  ton    36  00 

Carpet   felt,    per   cwt 2  50 

Tarred     wool     roofing    felt, 

8,  10  and  16  oz..  per  cwt..     2  10 
Pitch,    Boston    of    Sydney, 

100   lbs 0  85 

Pitch.  Scotch,  per  100  lbs.  0  S5 
Heavy  fibre,  32  ft.  x  60  ft.. 

per   100  lbs 2  00 

Liquid        Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid  tins  cement,  5s  ... .  039 
Crude  coal  tar,  per  bbl....  4  50 
Refined  coal  tar,  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,   per  lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,   per  lb 0  17 

Tarred  felt.  Dominion  Brand, 

7  oz.,   per  cwt $2  00 

Ready  Roofing,  2-ply,  Shield 

Brand,    per    roll    0  75 

Ready  Roofing,  3-ply,  Shield 

Brand,    per   roll    0  95 

Tarred     Fibre,     Good     Luck 

Brand,    per    roll    0  C2 

Dry      Fibre,      Good      Luck 

Brand,   per   roll    0  50 

PAPER.  Per  100  lbs. 

Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 105 


400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)     0  40 

Blue    R-S    Sheathing 0  42 

Tarred  fibre   Mo.  1   0  02 

Tarred  fibre   No.  2    0  43 

Dry    fibre    No.   1    0  50 

Dry    fibre    No.    2    0  35 

O.K.    carpet    felt    1  40 

Per  100  lbs. 

Heavy    dry   straw    1  80 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

Carpet  felt,   16  oz 2  bo 

Carpet  felt,   20   oz 2  60 

PITCH. 

Pine,  per  bbl.,  f.o.b.  Toronto  4  50 

PIPE. 

Stove,  6  in.,  $8.50;   7  in.,  $9  per 
100  lengths;   elbows,  6  in.,  $1.4t>; 
7   in.,  $1.64   doz. 
WROUGHT    IRON     PIPE. 

Buttwelded. 

Size.  Black. Galvanized 

%  and  %  Inch  . .     2  16  3  06 

%    Inch    2  64  3  67 

%   inch   3  06  4  20 

1  Inch   4  61  6  21 

1%  inch   6  10  8  40 

1%  Inch   7  29        10  04 

2  inch   9  81         13  51 

2V2  Inch   15  80        21  65 

3  inch    20  66         28  31 

3%  inch   24  84        34  04 

4  inch    29  43         40  33 

Lapweld. 
2%   inch    16  38        22  23 

3  inch    21  42         29  07 

3%   inch    25  76        34  96 

4  inch    30  52         41  42 

4%  inch   34  29        46  99 

5  inch    39  96        54  76 

6  inch    51  S4        71  04 

7  inch   77  35      103  50 

8  inch   93  60      125  30 

9  inch    117  30      156  70 

10  inch   133  90      179  20 

12  inch    172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;  7%   p.c.  off. 

Lead    waste   pipe,   9c;    7%    per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium   and   extra   heavy   pipe 
up  to  6-inch,  65  per  cent. 

7  and  8-ln.  45  per  cent.  off. 
PLTE    (CONDUCTOR). 

2  Inch.  In  10  foot  lengths 3  45 

3  inch,  in  10"foot  lengths 4  20 

1  inch,  in  10  foot  lengths 5  S3 

5  inch,  In  10  foot  lengths....  7  CO 

6  Inch,  In  10  foot  lengths 9  25 

POLISH.  Doz. 

O-Cedar,  4-oz.    bottles 2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,   1-qt.   can    :...  10  00 

O-Cedar,   %-gal.   cans    18  00 

O-Cedar.   1-gal.   cans    24  00 

Liquid    veneer,    4-oz 2  00 

Liquid    veneer,    12-oz 4  00 

Liquid  veneer,  quarts  ....  8  40 
Tandem  metal  polish  paste  6  60 
Axollne    brass    cleaner,    100 

In   pkge 6  50 

COTTER    PINS. 

Cotter   pins.  90   p.c.   discount. 
CLOTHES    PINS. 
Selected    full    count.          Per  case. 
5  gross.  4-in.   (loose)    $0  SO 

5  gross,  4%-in.  (loose)    0  90 

o  gross,  5-in.   (loose)    1  00 

4  gross,   4-in.    (12   pwgs.    of 

4    doz.    each)    0  80 

6  gross,   4-in.    (12   pkgs.   of 
each^    3   Oil 

4  gross.   4   in.    (24  pkgs.   of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PLATED    GOODS. 

Holloware,    40%    discount. 

Flatware,     staples.    40    and     5; 
fancy,   10  and   50. 

Hutton's    "Cross    Arrow"    flat- 
ware,   42%    per   cent.     "Singalee" 
and    "Alask"    Nevada    silver   flat- 
ware, 42  per  cent. 
PLANES. 

Wood    bench,   Canadian,   15  per 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers    and    Nippers. 

Button's    genuine,    37%     to    40 
pei   cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,  %  to   %  inch, 

ner   100  lbs 2  40      2  50 

Heads,  per  100  lbs..  2  65  2  75 
Tank  plates.  3-16  inch  2  70  2  SO 
PICKS    (CLAY). 

5  to   6  lbs.,   doz 4  15 

7  lbs.,   doz 4  10 

7   to  8  lbs.,  doz 4  75 


8   lbs.,    doz 5  00 

PLUGS    (METAL). 
Painted      wall     plugs,     per 

1,000    $20  00 

Galv.   wall   plugs,   per   1,000  23  00 

B 
RAZORS.  Per  doz. 

Boker'3   7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  L5 

Henckel's     7  60    20  00 

Gillette    Safety,   each 375 

Star  Safety  Razor,  33%  per  ceut. 

Edelweiss'    16  00 

Ever-Ready,   doz 9  00 

Ern    Razors    6  00  to  18  00 

Em  J  uuior  Razor   14  50 

REFRIGERATORS. 

Sandersuu-Harold,  40  per  cent. 

Galvanized,    40    per    cent. 
ROOMNG. 

Tarred   felt   (7   oz.)    $2  lu 

Tarred  felt   (10  oz.)    2  10 

Tarred  felt   (16  oz.)    2  10 

Per  roll 

2  ply   R.R 9  76 

3  plv   R.R 0  96 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson   1-ply,   roll if  1  46 

Samson  2-ply,  roll 1  M) 

Samson    3-ply,    roll 2  30 

Amatlte  roofing,  per  sq....     2  70 
Tarred     210     roofing     felt, 

Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

British  Manila   base   0  11 

African   Hemp   base   0  11 

Sisal   base   0  10% 

Double   lath  .yarn    0  10% 

Single  lath  yarn 0  09% 

Russia  deep  sea  line   ...    0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia  tarred  ratline  ...    0  18 

Jute  rope  0  11 

Cotton   rope  3-16  in.  and 

larger    0  25 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  46 

3-ply,   40  ft 0  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  50 

6-ply,   40  ft 0  96 

6-ply,   48   ft 1  lfi 

6-ply,   60  ft    1  46 

6-ply,  72  ft 1  75 

6-ply,  100  ft 2  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs.  60 and  10  and  10  p.c. 

Copper  rivets,  usual  proportion 
35  35  and  12%;  burrs,  30  and  12% 
per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 
RULES. 

Boxwood,  No.  68.  2  foot,  doz.  1  20 
8 

SAWS. 

Atkins  Hand  and  Crescent,  25  p.c. 
Disston's   Hand,   10  per  cent. 
Siinonds'    Hand.    15    per   cent. 
Shurly  &  Dietrich,  35  p.c. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard.  30  per  cent.; 
Champion   Scales,  50  per  cent. 

Fairbanks    Standard,    30;     Do- 
minion,  50;   Richelieu,   50. 
Net  Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb., 
platform,  $22  plus  $1  for  stamp- 
ing; 2000  lb.,  drop  lever,  $26  plus 
$1  for  stamping. 
SCREWS.  Per  cent. 

Wocd.    F.H.,    bright,   85,    10,    7%, 

30,   30   per   cent. 
Wood,    R.H.,    bright,   80,    10,    7%, 

10,  30  per  cent. 
OH.    bright,    80,    10,    7%     10   p.c. 

10  per  cent,   off  list. 
Wood,    F.H.,   brass.  75  30    7%  10 
Wood,    R.H.,    brass.   70  30    7%  10 
Wood.   F.H..   bronze  70  10    5      30 
Wocd,   R.H..   bronze  65  30    5      10 

Drive  screws    65  10    5      10 

Set     case    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap   45 

Bench,   wood,   per   doz $5  00 

Bench,   iron,   per   doz 4  25 


HARDWARE    AND    METAL 


It'9  easy  enough  to  talk,  but  action  makes  the  proof.  The  offer  reprinted  below  has  appeared  in  Hardware  &  Metal,  Canadi; 
Hardware  Journal,  aud  The  Painter  and  Decorator.  Besides,  it  has  been  widely  distributed  by  us  in  printed  form.  Yet  there  h 
been  nu  response — no  one  has  taken  it  up.  The  offer  is  still  open — if  there's  a  wall  finish  on  the  market  that  will  compare  wi 
Muresco,  here's  the  chance  to  prove  it. 


adian 

has 
th 


PROOF 


MURESCO 

Offer  has  no  takers 


The 
Offer 


MURESCO,  "for  Twenty  Years  the  Leading  Wall  Finish,"  Accepts  Challenge.  $100.00  Forfeit. 
We  understand  that  certain  Kalsomine  manufacturers  are  making  the  statement  that  their 
Kalsomine  will  cover  more  surface,  pound  for  pound,  and  cover  it  better  than  MURESCO.  If  by 
buying  a  quantity  of  their  goods  and  MURESCO  on  the  open  market  and  having  two  master 
painters — who  may  be  selected  by  both  parties — test  them  out,  they  can  prove  above  statement, 
we  will  pay  $100.00  to  Sick  Children's  Hospital. 


BENJAMIN  MOORE  &  CO.,  LTD.,  6  Lloyd  Street  West,  Toronto 

NEW  YORK  CHICAGO  CLEVELAND  CARTERET,  N.J. 


iy///w///^////^^^^ 


Oil  Stains 


are  sure  profit-makers  and  custom-keepers.     Users 
find  them  so  satisfactory  they  patronize  the  dealer 
who  sold  them. 
And  not  only  for  more  oil  stains  but  for  those  other  lines  you  handle.     You  can't  af- 
ford to  be  without  this  trade  help. 
Write  to-day  for  agency  proposition  and  color  card. 


G.  F.  STEPHENS  &  CO.,  Limited 

Branch  at  Calgary,  Alta.  WINNIPEG,  CANADA 


TOWNSEND  MOWERS 

HAND-MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
"Are  Ball  Bearing 

SENT  ON  THEIR    MERITS 


Write  for  Catalog* 

S.  P.  Townsend  &  Co. 

ORANGE,  N.  J. 


I 


Chorus  of  Plumbers 


Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


Anyone    can    use    it.      Engineers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lea  i  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 
Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 
Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 
tiW****Ui  ****** 
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HARDWARE     AND    METAL 


SCREWS     (MACHINE). 

Flat   head,    iron    and    brass,   35 
per     cent.     Fillister     head,     iron, 
30;   brass,  25  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10    gauge     2  70  2  70 

12    gauge     2  75  2  75 

14  gauge    2  60  2  55 

16  gauge    250  265 

15  gauge     2  50  2  65 

20  gauge    2  60  2  65 

22    gauge     2  65  2  75 

24    gauge     2  65  2  75 

26    gauge     2  75  2  85 

-28    gauge    2  85  3  00 

SHEETS     (Corrugated, 
Galvanized). 

22    gauge,    per   square 6  75 

24    gauge,    per    square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbals 
gauge    Head        de-Lis      best  rest 
16-20  . .   3  95            3  75  3  95 
22-24  . .  4  15            3  95  4  15 
26       . .  4  40            4  20  4  40 
28        . .   4  65            4  45  4  65 
Colborne   Crown   —  18-20  gauge, 
$3.90;     22-24    gauge,    $3.95;     26 
gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  brand —  Montreal  Toronto 
24  gauge,  American  3  75        3  70 
26  gauge,   American  3  95        3  90 
28   gauge    (26   Eng- 
lish)       4  30        4  20 

10%    oz..    equal    to 

28  English    4  50        4  40 

SHOVELS    AND    SPADES. 

1st  2nd         4th 

grade      grade    grade 

p.c.        p.c.  p.c. 

Shovels   60    55  and  2%     45 

Draining  tools  60    60 

Scoops   50  and  5        45  and  5 

Hollow  backs 
and       sand 

shovels     ....  60  45 

Riveted    back    scoops    1st,    2nd 
and   3rd   grades.  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SINKS. 

Cast    iron.    16x24,    $1.10;    18x30, 
$1.50;    20x36,   $2.25. 

Flat  rim  enameled  sinks.  16x24. 
$3.50:    18x30,    $4;    18x36,   $5.15. 
SKATES      AND      HOCKEY 
STICKS. 

Roller,   No.  12.  85c   pair. 

Roller,   No.  2280,  42c   pair. 

Ball  Bearing,  $1.60  pair. 

Starr  skates.  35  per  cent. 

Boker,   hockey,     30c     upwards; 
spring. 

Empire     hockey     sticks,     $3.00. 
$3.50. 

Micmac   and    Rex   sticks,  $4.26. 
$6.25. 

St.  Mary's  Hockey  Sticks,  best 
grades.  $3.40  to  $5.75  dozen. 

Pucks,    net.  $1.60. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 
SOLDER. 

Montreal  Toronto 
Per.  lb. 

Tinker's    bar 0  28 

Wire  solder,  lb 0  25%  0  27 

Bar.      half-and-half. 

guaranteed   0  24y2  0  24 

WIPING    SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star   Extra    0  22% 

Hovt's,  strictly   standard,   wip- 
ing. 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs..  6  00      5  50 
SQUARES. 

Disston's.  60  and   10  per  cent. 
Stanley    Try    Squares,    size 

7%,    doz.,    net    $2  85 

SNAPS. 

Harness.    25   per    ce,nt. 

SOLDERING    IRONS. 

Base,   per   lb..   28  cents. 

SAP    SPOUTS. 

Bronzed      cast     Iron      with 

hooks,    per    1,000 6  00 

Eureka,  tinned  steel,  hooks, 

per  1.000    8  00 

STAPLES. 

Poultry    npttlng.    100   lbs...     6  70 

Bed.  100  lbs..   No.  14   6  75 


Blind,    per    lb 6  12 

Coopers'  staples,  45  per  cent. 

Bright  spear  point,  75  per  cent. 
TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  S2% ;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and1  10; 
cheese  box  tacks,  87%;  trunk 
tacks,  80  and  20;  strawberry  box 
tacks,  80  and  10. 
TAPES. 
Lufkins — ■ 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic.  No.  603,  50  ft.,  ea...  1  40 
Rival  steel.  No.  263,  50  ft.,  ea.  2  90 
Rival     steel,      No.     266,      100 

ft.,  each    4  90 

Reliable      Jr.,      No.     103,     50 

ft.,    each    2  70 

TOOLS,    HARVEST. 

Samson.   47%    per  cent. 

Ordinary,    50    per   cent. 
TROWELS. 
Disston's,   10  per   cent. 
THERMOMETERS. 
Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIN.  Montreal,  Toronto. 

Tin,  per  lb. ..40    to  40  1-3    35% 
TINNERS'   TRIMMINGS. 
Discount.   45   per  cent. 
Plain,   72%   and   15  per  cent. 
Re-tinned,  72%  and  5  per  cent. 
TRAPS    (STEEL   AND    GAME). 
Newhouse,   30  per   cent. 
Hawley  &  Norton,  40,  10  &  5  p.c 
Victor,  60  and  5  per  cent. 
Oneida    Jump,   50,    10   and   5   p.c. 
TRAPS    (Rat  and   Mouse).      Doz. 

Gee  Whiz  Mouse,  doz 0  16 

Gee  Whiz  Rat,  doz 0  30 

Out  O'  Sight  Mouse  Traps.  0  60 

Out  O'  Sight  Rat  Traps 1  20 

Easy   Set   Mouse  Traps 0  46 

Easy  Set  Rat  Traps 0  95 

Blizzard  Mouse  Traps 0  45 

Blizzard   Rat  Traps   0  96 

Hold-Fast    (formerly    Devil) 

Mouse  Traps    0  26 

Hold-Fast    (formerly    Devil) 

Rat  Traps  0  80 

5-Hole   Tin   Chokers    0  80 

TRESTLES. 

6  ft.,  each. fl60     14  ft.,  each. $4  20 
8  ft.,  each.  2  00     16  ft,  each .  4  80 
10  ft.,  each.  2  60     18  ft.,  each.  6  40 
12  ft.,  each.  3  00     20ft.,  each.  6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%e. 
500  ft.,   per  lb  ,  9%c. 
5  ton  lots.  %c  per  lb.  allowance. 
10  ton   lots,   %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE. 

Wrapping  cotton,  3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 

Mattress,    No.    64    0  45 

Mattress,    No.   73    0  55 

Mattress.    No.  84    0  60 

Upholsterers'  twine.  No.  64  0  30 
TUBES. 

Boiler  Tubes. 

100  ft.  1%  in 10  45        9  75 

100    ft.    2   in 9  60        8  70 

100  ft.  2%  in 12  25      11  00 

100   ft.    3    in 13  30      12  70 

100  ft.  3%  In 15  65      15  «0 

10O   ft    4  In 19  80      19  00 

TUBS. 

Samson    Galvanized. 

Vn.  11.  dor...  net   12  00 

NTo.  22.  doz..  net   14  40 
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No.  33,   doz.,  net    16  80 

Common   Galvanized. 

No.  1,   doz 6  83 

No.   2,   doz 7  43 

No.  3,   duz 8  4S 

WOODEN     WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  26 

Nests  of  3 — 1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1    9  00 

No.    2    7  50 

No.    3    tt  60 

TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  ties,  per  1,000.  5  00 
V 

VALVES,   ETC. 

Ground    work,   66    per    cent. 
Standard    compression    work,    60 

per  cent. 
High-grade     compression     work, 

50  per  cent. , 
Cushion   work,  55  per  cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70,   10  p.c,  and  1  and  2  basin 

cocks,  66,  6  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway, 

60  and   5   p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    60    p.c;    Standard,    60 

p.c 
J.M.T.    Radiator    Valves,   65   p.c; 

Standard,  60;  patent  pick-open- 
ing valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application    to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  40  and  6 

p.c 
Copper    tea    and    coffee    pots,    40 

and  6  p.c 
Copper   pltts,  30  and  5  per  cent. 
Foundry  goods,  hollow  ware,  40 

and  6  p.c 
WARE,    ENAMELED. 

White  ware.  75  per  cent. 

London  and  Princess,  60  p.c. 

Canada.   Diamond,   Premier,  60 
and  10  per  cent. 

Pearl.    Imperial    and    Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  33%«V 
33%    per   cent. 

Hollow    ware,    tinned    steel,    45 

per  cent.  off. 

Enamelled   street  signs,  50   p.c. 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per   cent. 

6.    10   and    14-qt.    flaring    pails, 
35  per  cent. 

Copper   bottom  tea  kettles  and 
boilers,   35   per   cent. 

Coal  holds,  35  per  cent. 

Boiler   and    tea    kettle    pits,    30 
and   5  per  cent. 
WARE,   STAMPED. 

Plain,   72%    and   15. 

Retinned,   72%   and  5. 

Tinners'  trimmings.  72%  and  5. 
WASHERS. 

Can.   wrought   iron,   45   per   cent. 
WASTE. 

(See  Paint  Markets.) 
WEIGHTS,    SASH. 
Sectional,  1  lb.,   per  100  lbs.  2  10 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid    3  to  30  lbs.,  per  100      1  50 
WEIGHTS. 

Smarts,  Horse,  3%c  lb. 
WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire.  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  10.  $3.80;  No.  11.  $3.90;  No. 
12  and  13.  $4;  No.  13%,  $4.10;  No. 
14.  $4-25:  No.  15,  $4.50:  in  lengths 
6  inches  to  11  inches,  discount 
30  per  cent.:  other  lengths  20c. 
per  100  lbs.  extra  ;  if  eye  or  loop 
on  end  add  25c  per  b.  to  the 
above. 
CLOTHES    LINE. 

No.  7  wire  solid  line.  No.  17, 
$4.90;  No.  18.  $3;  No.  19.  $2.70: 
6  wire  solid  line,  No.  17.  $4.45: 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  IS.  $2.60:  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
COILED  SPRING. 
ITigli  carbon.  No.  9.  $2.25  in  cars. 
FIVE    STEEL. 

Discount   25   per  cent.     List   of 


extras.  Iu  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
M,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
2fe,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling,  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  in 
1-lb.  hunks,  25c;  iu  %-lb.  hanks, 
3Sc;  in  %-lb.  hanks,  50c;  packed 
in  casks  or  cases,  15c ;  bagging 
or  papering,  16c. 
GALVANIZED. 

From  stock  f.o.b.  Montreal — 100 
lbs.— Nos.  4  and  5,  $2.S0;  6,  7,  8, 
$2.75;  9,  $2.15;  10,  $2.80;  11,  $2.85; 
12,  $2  30;  13,  $2.55;  14,  $3.15,  iu 
car  lots  straight  or  mixed. 
HAY   WIRE    IN    COILS. 

No.  13,  $2.25;  No.  14,  $2.30;  No. 
15,  $2.40  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
SMOOTH  STEEL   WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra ;  No.  15 
gauge,  55c  extra ;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WASHERS,   IRON. 

Full  box,  45  per  cent. :  smaller 
lots,  30  per  cent.;  assorted.  Price, 
less  50  lbs.  add  lc  lb. ;  less  25  lbs. 
2c  lb. 
WIRE    CLOTH. 

Painted  screen,  in  100-ft.  rolls. 
$1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60   per  100  sq.  ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Cut  lengths,  8c  sq.  foot. 

WIRE    FENCING. 

Galvanized    barb    2  35 

Galvanized,  plain  twist  . .     2  95 

Car  lots   and   less. 

F.o.b.    Montreal    and    Toronto. 

WIRE   ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;   1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires.  %,  $5;  1  inch.  $15.10.  Per 
100   feet   f.o.b.   Toronto. 

WRINGERS 

Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle,    11    inch    54  00 

Trojan,  12  inch  100  ou 

Favorite  511E    57  75 

Unexcelled  1041E   72  OC 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E   54  00 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11   in 47  25 

Perfect,  11  in 52  7;> 

Bicycle,   11   in 66  25 

Less  20  per  cent. 
MOP    WRINGERS. 

White,  No.  2,  each   $  1  15 

White,  No.  3,  each   1  35 

White,  No.  1,  each   1  55 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  21  00 
Garden,   steel  wheel,   doz...  32  40 

Light  garden,  per  doz $22  SO 

Heavy    garden,    L-side 33  00 

Heavy   farm,    solid    side....   33  00 

WHIFFLETREES. 

Tubular    steel    whiffletrees. 

28  inches   0  70 

Tubular    steel    whiffletrees, 

34  inches   1  00 

Tubular    steel    whiffletrees, 

36  inches   1  25 

Tubular     steel     neckyokes, 

36  inches   1  25 

Tubular    steel    doubletrees, 

40  inches   0  95 

Tubular   steel  lumbermans, 

44  Inches   0  95 

ZINC    (SHEET). 

5    cwt.    casks    8  00      8  00 

Part    cask     . 8  25      8  50 
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A  BIG  Cement  Trade 
In  Your  District 

Contractors  and  builders  are 
using  large  quantities  of  cement 
in  your  district.  Are  you  getting 
your  share  of  this  profitable 
business?  The  builder  who  can 
buy  Rogers'  Cement  at  your 
store  will  buy  all  his  other  lines 
there  also — he  knows  that  the 
dealer  who  handles 


Rogers 


l 


Portland 

Cement 


handles  other  lines  of  an  equally 
high  standard.  The  name 
"Rogers"  on  a  bag  of  cement 
marks  it  as  the  cement  that  en- 
gineers and  architects  judge 
others  by — the  standard  of  the 
building  world.  Rogers'  Cement 
will  increase  sales  in  all  of  your 
departments  —  and  you  do  not 
need  to  tie  up  capital  in  a  large 
stock.  We  ship  immediately  on 
short  notice.  Write  for  our 
dealer  proposition. 

ALFRED  ROGERS,  Limited 

28  West  King  Street,  Toronto 

N.  J.  Dinnen"&  Co.,   Western   Sales  Mgrs. 
Winnipeg,  Man. 


THE  SHOTS  THAT  HIT 

ARE  THE 
SHOTS  THAT  COUNT 

and  the  paint  sales  that  hit  the  entire 
satisfaction  of  the  consumer  are  the  sales 
that  count  in  making  him  your  permanent 
customer.  The  first  sales  of  MAPLE  LEAF 
PAINTS  AND  VAENISHES  will  prove 
this  to  be  a  truth.  It  is  also  well  to 
remember  that 

BIRD  SHOT 

NEVER  BROUGHT 

DOWN  AN  ELEPHANT 

A  few  scattered  qualities  in  a  paint  won  't 
catch  the  public  at  large.  Any  successful 
paint  proposition  must  have  every  essen- 
tial quality  so  superlatively  strong  that  its 
service  will  hit  and  count  every  time  a  can 
is  opened  and  used. 

MAPLE  LEAF 

Paints  &  Varnishes 

MAKE  GOOD 

BECAUSE 

THEY'RE  MADE  GOOD 

They  hit  and  count  for  more  business 
every  time  you  sell  a  can. 
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HARDWARE    AND    METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


AliABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.  5  lb.  packages,  $6  per  100 
lbs. 

ALCOHOL. 

5   gal.   lots,   per  gal.,  $1. 

BEESWAX. 

Per    lb.,    40c. 

BRONZE. 

75  cents   to  $3  lb. 
BRONZING    LIQUID. 

Bronzing    liquid,    No.    l...$l  75 
Banana   oil,   gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  00 

COLORS    (DRY).  Per   lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.    kegs...  0  20 

Drop   black   pure   dry 0  12 

Golden   ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow    ochre,    barrels 0  01% 

Yellow  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  02% 

COLORS   IN    OIL. 

Venetian      red,     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure 0  23 

Golden    ochre,    pure    0  14 

French  ochre,  pure  0  12 

Chrome  green,  pure   0  11 

French      permanent     green, 

pure    0  15 

Signwriters*  black,  pure. .  0  20 
Marine   black,   25  lb.   irons  0  16 

Combs,   graining  set    0  75 

COMBS. 

Graining,   in   sets,   set   0  65 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.  tins,  lie  lb. 
ENAMELS. 

Per    gallon    in    quart    tins. 
M.   L.   Floorglaze   (Imperial 

V.  &   C.   Co 1  80 

Alba-Gloss   enamel    4  50 

Anchor    Floorlustre    1  80 

Lowe  Bros'.  Linduro   4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French   medal    0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford    medal    0  10 

Brantford  golden  medal..  0  11 
Brantford  brown  sheet....  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection    amber,   ground, 

No.  1230  0  13 

Ground   glues  at  same  prices. 

Brantford  all-round  glue,  %-la. 
packages,    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 
XXL 0  13 

XTL 0  11% 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO   QUOTATIONS.) 
Size  United   Inches.  Star. 

Under    26    $4  25 

26  to   40   4  65 

41   to  50   5  10 

SI  to  60   5  35 

61  to  70   5  75 


71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91  to  95   

96  to  100   ...I 

Less  20  per  cent. 
Double  Diamond. 
Size   United    Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41   to  50   7  50 

51   to   60   8  50 

61   to  70   9  75 

'1   to  JO    11  00 

81  to  85   12  50 

S6  to  90   15  00 

91  to  05   17  50 

96  to   100   20  50 

101   to    105    24  00 

106   to   110    29  50 

Discount  on  16  oz.  glass,  20 
per  cent.;  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
-10-10   per   cent. 

MONTREAL   QUOTATIONS. 
Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26    to    40    3  60      3  85 

41    to    50    4  00       4  30 

51    to    60    4  25      4  55 

61    to    70    4  50      4  SO 

71    to    80    

71    to    80    5  35 

86    to    90    5  80 

91    to    95    

Double     Diamond. 
Size  United   Inches. 

Under     26     5  00      5  40 

26   to   40    5  45      5  85 

41    to    50    6  25      6  65 

51    to    60    6  75       7  15 

61   to    70    : ...  7  25      7  80 

71    to    SO    7  75      8  30 

81   to    85    8  50      9  10 

86    to    90    10  00     10  70 

91    to   95    11  00    11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40   base. 
GLASS    PLATE. 

Country  discount,  40  and  5% 
off  list. 

City    discount.    50    and    5%    off 
list. 
GLASS    SHEET. 

Country  discount    33  1-3,  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 
City  discounts,  33  1-3,  7%  p.c 
Freight,    equolized,      Kingston, 
Ottawa   and    Quebec   City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotations  for  shipment 
to    British    Columbia. 
LEAD. 

(White   Ground    in    Oil.) 

Montreal  oronto.T 

PerlOOlbs. 

Elephant.   Genuine    ...$8  75    8  90 

"Anchor,"     pure     8  25    8  40 

Br.indram's    B.B.   Gen- 
uine     9  25     !)  40 

C.P.R.    decorators,    pu.  8  25    8  40 
Crown      and      Anchor. 

pure 8  25    8  40 

Essex.  Gen.  (Windsor)    8  00 

Island     City     Decorat- 
ors'   pure    8  25    8  50 

Lily   Pure    8  25      8  40 

Moore's     Pure     White 

Lead     8  40 

Lowe      Bros'.      White, 

H.S 8  40 

Monarch    (Windsor) 8  50 

Purity  CO.  Co.'s.  Ltd   7  90 

Ramsay's    Pure    Lead  8  25      8  40 
Ramsay's   Exterior    . .   7  75      8  15 

Sterling    Pure    8  30 

Tiger  Pure   8  25      8  40 

"Tames  Genuine"   9  50 

Decorators     Pure     (Winni- 
peg)          8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)          8  30 

LEAD    (RED    DRY). 
Genuine.       560-normd 

casks,  per  cwt.   ...  6  15        6  50 
Genuine,       100-ponnd 

kegs,   per   cwt 6  40        6  75 


No    1  casks,  per  100 

_  H>s> 5  90      6  25 

Less  quantity   7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 16  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs.,  per  100  lbs 11  00 

100  lb.   kegs,  per  100  lbs...  9  75 

200  lb.  kegs,  per  100  lbs fl  6n 

300  lb.   kegs,   per  100  lbs...  9  50 

600  lb.  casks,   per  100  lbs..  9  00 

OILS    (LINSEED    RAW). 

Montreal  Toroni.i 

Single    bbls 0  60      0  63 

3   to   5   bbls 0  59      0  62 

6  to  9   bbls 0  61 

LINSEED,    BOILED. 

Single    bbls 0  6.7  0  60 

3  to  5   bbls 0  62  0  65 

6    to    9    bbls 0  1 

MURESCO. 

Tints  In  5  lb    packages,  per  100 
lbs.   $5.40. 

PAINTS     (PREPARED). 

Per  gallon 
_.         .       „  in  qt.  tins. 

Sherwin  -  Williams      paints, 

base   9  on 

Canada   Paint   Co.'s   pure..!     5  00 

Elephant   and    Prism ISO 

Globe    house    paint    (Wind- 

,.  s°r) 1  60 

New     Era"     house     paint 

(Windsor)     1  85 

Ben.i.   Moore  Co.'s 

"Egyptian"    Brand    1  45 

Moore's    house    colors,    per 

gallon    1  75 

Brandram-Henderson's 

"English"    9  00 

Fresco-Tone,    in    quarts..!!     1  80 

Ramsay's   paints,   pure 1  so 

Ramsay's  paints,  Thistle..  160 
Martin-Senour,  100  p.c.  pure    2  00 

Senour's  floor   paints    1  60 

Sterling   Pure    1  60 

Maple   Leaf  Paint   (Imp.  V. 

&    C.    Co.) 

Jamieson's   Crown   and   An- 
chor  brand    1  60 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     1  90 

Stephens'         Floor        Paint 

(Winnipeg)     175 

Silkstone   Wall    Color    2  00 

PARIS    GREEN. 

(See   2nd    page   of  quotations) 
PARIS,  PLASTER. 

Per    barrel    9  25 

PARIS  WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks  ..  0  W5% 
Orange     Mineral,     100-lb. 

k**» 0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   In    casks    2  30      ''•40 

Bulk,  100-lb.  drums.  2  50  2  CO 
Bulk.  25-lb.  drums  . .  2  60  2  70 
Bladders,    in    bbls....   2  80      ">  90 

Pure  Putty,  70c  hd.   advance. 
TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

TAXITE. 

1   gal.   cans.   $2.10. 

Mar-Not     o  70 

Cumoff    ! !  ! !     9  10 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 


TURPENTINE. 

,_        ,  Montreal  Toronto 

■j   S'n 0  69        0  71 

*'ure,  single  bbls....  0  t*  0  07 
2   to   4  bbls 0  63        0  66 

VARNISHES. 

Carriage,  No.  1   ?"  gaK  ?& 

Excello    i  £x 

Mar-Not 2  70 

Pale  durable  body    !"  3  « 

Pale    hard    rubbing "  300 

Finest  elastic  gearing 3  00 

Elastic   Oak    .......  1  £5 

Furniture,    polishing    ...     '  2  00 

Furniture,    extra    '  1  ^X 

Furniture,   No.   1    .  1   iX 

Furniture,    Union    ...!"*'  0  t% 

Light    oil   finish    !'"'  V  Sfl 

Gold  size  japan    '  9  00 

Turps,    brown   japan    !  \  00 

£0.1   brown   japan    1  49 v„ 

Baking  black  japan   \§, 

No.   1.  black  japan    A  95 

Benzine    black    japan    0  80 

Crystal    Damar    ...  9  %n 

No.  1  Damar   ....      Z  i& 

Pure   asphaltum    '.'.'.'."  14'n 

oncioth  •■; J  *°, 

Lightning    dryer    '"*     10= 

House  painters'  japan    ....     1  15 

1  95 

2  25 
2  25 

Jamieson's~floor"enamel " ' '  1  r; 

L°we  .Br°s'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish   9  ^ 

Canada     Paint     Col's"  SUN 

varnish    2  05 

•<Frani?e"  .Interior" Finish.  2  40 

Flint-Lac,"   coach    1  30 

B.    H.   Ltd.,    "Gold   Medal" 

cases    '  j  Rn 

Dependon  Lt.  H.  Oil' Finish  1  55 

Everlastic    Floor    ....  9  ?n 

E  astica   exterior  finish  "  "  4  25 

Flattine  floor  finish  ...  \tS, 
Stovepipe   varnish,    %    Dts" 

gross    '.,  ™    PU5"  q  fin 

Pure  white  shellac  varnish, 

bbls '  ■,    an 

Pure    orange    shellac  "var-  ' 

nish,    bbl ,  7«, 

No.    1    orange    shellac'  var-  ' 

nish,   bbls j  60 

WATER  PAINTS. 

Opalite,   300   lb.    bbls ^07 ' 

Opalite,   100  lb.   kegs 0  07% 

v  g™,  pi|,ckaSC  Per  pkge    0  45 
%  gal.  pkge.,  per  pkge..     0  25 
WASTE     (POLISHING). 
Cream    n  i, 

™e ::::::::  oil 

WASTE    (WHITE). 

XXX  extra  n  11 

X   Grand    ....'.'.'.'.     0  10% 

r«re' '•'•'•'•'•'••'•'•' ■'"•'•"     0  08^ 

X  Press    0  07% 

WASTE     (COLORED). 

Ff^y  007% 

Lion     0  07 

Standard     n  nfli/ 

p°p"iar ::::::::  Soil 

Keen     0  05 

WASTE   (PACKING). 

Arrow    0  15 

Anch,°r ! ! : : :  o  m 

Anv.l]    0  07% 

Axel    009 

WASHED    WIPERS. 

Select   white    0  08% 

Light    colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,   in    bbls 070 

Gilders    bolted,    in    bbls..  1  00 
ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure,   in   25-lb.   irons 0  10 

No.  1,  in  25-lb.   Irons 0  07 

No.   2,   in   25-lb.   irons 0  05% 
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Sherwin-Williams 


Paints 


For  all  kinds  of 

Good  Painting 


Did  you  ever  realize  the  number  of 
people  who  read  Sherwin-Williams 
bulletin  boards  each  day? 

These  boards  are  situated  along  Canada's 
railroads  near  the  large  cities,  where  they 
are  read  by  thousands  of  people.  In  this 
way  the  Sherwin-Williams  Co.  are  keeping 

their  name  and  trade-mark  before  the  buying  public 
with  the  result  that  the  sale  of  Sherwin-Williams 
Products  is  increasing  steadily  year  by  year. 

Are  you  sharing  in  the  profits  of  this  steady 
increase?     If  not,  start  now. 

Sherwin-Williams 
Paints  &Varnishes 

A  FINISH  for  every  purpose 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited :   Montreal,   Toronto,  Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 


$ 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
11%    c    per    lb.;    clip    horu,    12y2c. 

AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb..  $6.65;  2  lb.,  $6.90;  2y2  lb., 
$7.50;  2%  lb.,  $7.75:  3  lb.,  $7.90; 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $S.00;  2%  lb.,  $9.50;  3  lb., 
3V2  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  unhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7y2  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off   the   list. 

Standard  "double,"  60  and  10 
per    cent,    off    list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING. 

In   sides,  tanned,  $1.00  per  lb.; 
cut.  $1.10  per  lb.;   rawhide,  sides, 
95c;    cut,   $1.05. 
AUGER   BITS. 

"Irwin"  bits,  45  per  cent.; 
common,  70  and  10  per  cent. 

BLOCKS. 

Steel,  50  per  cent. :  wood,  60  p.c. 
Wood,    tackle,   common,   60   p.c. 

BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  50  per 
cent.;  machine,  %  and  under,  60 
5>er  cent.;  7-16  and  over,  50  per 
■cent  ;  machine  set  screws.  65  per 
<-ent  ;  plough  bolts,  45  per  cent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off:  stove  bolts,  77%  per 
cent  :  sleigh  shoe  bolts  to  %.  50 
per  cent.;  7-16  and  up,  40  per 
■cent. 
BUILDING    PAPER. 

No.  1  tarred,  57%e  to  8Sc  per 
roll,  according  to  quality;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list. 

CHAIN- 

Coil.  3-16  in.,  $10.00:  V4,  $7.25: 
5-16  $5.85;  %.  $5.00;  7-16,  $4.75; 
%,  $4.50;  9-16.  $4.50:  %,  4.40:  %. 
$4.25.  Logging.  5-16.  6%c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 

CHURNS. 

Barrel,  No.  0,  $5.63;  No.  1, 
$5.63:  No.  2.  $6.25;  No.  3.  $6.88; 
No.   4.   $8.13   each. 

CLEVISES,    MALL. 

7%c   per  lb. 
COPPER. 

Sheet  and  planished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27y2c. 

OIL  CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal. .dome  top  5  10  7  35 
Five  gal.,  dome  top    6  34      8  25 

DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith. %  in.,  round  shank,  55  p.c. 

ENAMELWARE. 

Panada,      50;       Imperial,      60; 
Premier.  50:   Colonial,  60:   white, 
70  and   5:    diamond,   50;   granite, 
60  per  cent. 
FIXTURES. 

Stall   hollow   bar,    No.   3.   $1.00. 


GASOLINE. 

Premier  Motor,  lu  wood  bbls., 
22c  per  gal. ;  $3.20  per  cs. :  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29y2c  per  gal.;  $3.20  per  case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,   70   and    12%    p.c. 

Nicholson's,  65  per  cent. 
GRINDSTONES. 

Per  100  lbs.,  $1.76. 
PARIS    GREEN. 

1  lb.   pkgs.,  25c,  small  lots. 

100  lb.  cases,  24%c. 

HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes.  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $5.56;  No. 
2  and  larger,  $5.10;  featherweight, 
$6.50. 

HINGES. 

Light  T  and  strap,  60  per  cent. 

JACKSCREWS. 

60  per  cent,  off  list. 

KNOBS. 

Door.  307,  $1.20. 

GALVANIZED   IRON. 

"Apollo  and     "Queen's 

"Pleur   de   Lis."    Head." 

10%  oz.  or  28  Eng...  4  75        6  10 

28  Am.  or  26  Eng 4  50        4  85 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  45 

22  Am.  and  Eng 4  10        4  46 

18  &  20  Am.  &  Eng..  4  00        4  80 

16  Am.  and   Eng S  85        4  15 

BAND    IRON. 

1%   in.,  $2.85;   1%,  $2.85;   1  in., 
$2.95. 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

.Mrs.  Pott's  No.  65,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1M 

No.  70,  set   1  66 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
improved,   $1.05   a   dozen. 

LOCKS. 

Peterboro    and    fittings,   45   per 
cent. 
LANTERNS. 

No.  2,  plain    7  25 

No.  20,  X-ray   11  00 

No.  22,  Dash-board  9  76 

Trulite   short    globe,    doz..     7  25 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.  Cut, 
f.o.b.  Winnipeg,  $3.35. 

HORSE    NAILS. 

Capewell,  10  and       5   off  list. 

NETTING. 

Poultry,  52%   per  cent. 

NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,  $2.75   off. 
OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil.  60e  gal.;  Prairie  Har- 
vester  oil,    30%c    gal. 

PICKS. 

Clay,  6-7,  $4.50  per  dozen. 

STOVE   PIPE. 

6  inch  riveted,  per  100  ft...  $8  50 

7  Inch  riveted,  per  100  ft...  9  00 
STOVE   PIPE  ELBOWS. 

fi  Inch,  per  doz 1  42 

7  Inch,   per  doz 1  59 

8  Inch,  per  doz 2  87 

CANADA    PLATES. 

Half  polish,  6-7  Inch,  $3.50;  8 
Inch,  $3.75;  full  polish,  6-7  Inch, 
$450;  8  Inch,  $4.75  Black  sheets— 
28  gauge,  $3.60;  26,  $3.45:  24, 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16, 
$3.10;   10-12.  $3.15. 


POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
LEAD    PIPE. 

Full    coil,    $7.85    per   cwt. 
LEAD     WASTE. 

$8.35    per    cwt. 
PLASTER. 

Paris,  per  bbl.,  $8.26. 
IRON  PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  y2  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  iy2  inch,  $8.90;  2  inch, 
$12.00;  2y2  inch,  $19.25;  3  inch, 
$25.15;  3y2  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  Inch, 
$49.75;  6  inch,  $64.40. 
GALVANIZED    PIPE. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  »  inch,  $33.45. 
PAINTS  &  OILS  &  GLASS. 
DRY    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2y2c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00; 
American  vermilion,  15c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%c;  English  purple  oxide, 
In  casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50 
\  ARNISHES 

Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak     1  90 

Furniture,    No.    1 1  00 

Gold   size   Japan    2  75 

Turps,    brown    Japan     1  00 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure     orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best    gearing    varnish 4  00 

Extra  light  hard  oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

26    to    40    4  85  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.  Regina, 
Winnipeg,   Calgary,   and   Edmon- 
ton. 
WHITE    LEAD. 

Ground   in    oil,   $8.50   to   $9   per 
TOO    lbs.,    in    25    lb.    irons;    some 
bouses     are    quoting    grades     as 
high  at  $9.30. 
LINSEED    OIL. 

Raw.  per  gal.,  68c;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts   5e   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
PUTTY. 

Casks,  $2.90  per  100  lbs.:  blad- 
ders,  in    barrels.   $3.15;   bladders, 
100  lb.    cases,   $3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.: 
Heler's   horse    tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent. ;  copper. 
No.  8,  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36c;  10  38c;  coppered,  No.  8, 
17c:  10,  18c. 
ROPE. 

Sisal,    lie    base:    pure    Manila, 
15y2c  base;   British  Manila,  ll%c 
base:    lath    varn.   10%c   base. 
STEEL    SQUARES. 

40  ner  cent,   off  new  list. 
SCALES. 

Standard  scale.  25  per  cent  off; 
Fnion  scale.  45  per  cent  off.   Both 
mi"tntions    f.o.b.    Winnipeg. 
SHOVELS    AND    SP\DES. 

Jones    polished.  $8.10  per  doz.; 
Fox     &     Olds.     $7.10     per     doz.; 


Scoops,    D-handled,    "Black   Cat," 
No.  2,  $7.70;   No.  4,  $8.20;   No.  5, 
$8.50:    No.   6,  $8.75;    No.   8,  $9.25; 
No.   10,  $9.80. 
SOLDER. 

Per  pound.  27  cents. 
SCREWS. 

Bright  iron  round  head,  80,  10, 
10  and  5  per  cent.;  flat  head,  85, 
10.  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  5  per 
cent.;  flat  head,  brass,  75,  10,  5 
per  cent.;  coach,  60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort   William;   $2.90 
per   keg  f.o.b.   Winnipeg. 
FERRULES    AND    RINGS. 

30   per   cent.   off. 

TLOW  SHARES   10c  per  lb. 

SAWS,    BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf.  $5.25; 
Prince  Rupert,  $8.00. 
SCYTHES. 

Brush.  $7.75. 

SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65:     buckshot,      $10.05;       ball, 
$10.45. 
SHEET    ZINC. 

Cask   lots,  8%c;  small  lots,  9c. 
SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,   No. 
1,    $S.25. 
SPIKES. 

Pressed,     %     in.,     $4.50;     5-16, 
$4.15;     %,  $3.90;     7-16,  $3.S0;     %, 
$3.75;    %,   $3.75. 
STAPLES. 

Bright    wire   per  cwt.,   $2.50  at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.25  base :  cast,  octagon  tool 
steel,  S%c  base;  square  tool  steel, 
914c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
TACKS. 

Carpet,  75-10  per  cent,   off  list. 
TIES. 

Cow,  35  per  cent. 

HARVEST    TOOLS. 

Ordinary,   50   per   cent. 
TURPENTINE. 

Per  gal.,  barrel  lots,  87c. 
TIN  AND    TIN   PLATE. 

Block   tin.  58e  per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates    9  75 

WASHERS. 

Iron,   small   lots,   30   per   cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE       CLIPS      AND 

RINGS,     NECK     YOKE 

CENTRES. 

42y2  per  cent,  off  the  list. 
BARB    WIRE. 

Per   Spool   of  80  Rods   F.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77: 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan,  Fort  William. 
$1.75;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point,  Fort  William,  $1.40; 
Winnipeg,  $1.65;  plain  twist,  per 
100  lbs.,  Fort  William,  $2.75; 
Winnipeg,  $3.15:  coil  spring  No. 
9.  per  100  lbs.,  Fort  William,  $2. 
15:  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25;  Winnipeg,  $2.65; 
plain  galvanized  wire.  No.  9, 
Fort  William,  $2.10;  Winnipeg, 
$2.50:  No.  12,  Fort  William,  $2.- 
20:  Winnipeg.  $2.60. 
WIRE   CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  per  hundred  sq.  feet;  in  50 
ft.   rolls.  $1.70  per  100  sq.  feet. 
BLACK   WIRE   CLOTH. 

$1.60  per  100  square  feet. 
WIRE    (STOVEPIPE). 

18    and    19    gauge.    5%o    per    lb. 
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THE  PREMIUMS  WE  OFFER 

To  the  Purchasers  of  Trimo  Tools  Are 
STRENGTH  ECONOMY  DURABILITY 


One-Quarter  of  a  Century  of  Wrench  Production  Is  Behind  Us, 


MANUFACTURED  BY 

THE    TRIMONT    MFG.    CO.,    55-71    Amory    St.,    Roxbury  (Boston),  Mass, 

SEND  FOR  CATALOG  No.  150 


The  Hammers  that  give  the  Best  Satisfaction 
are  the  "B.B."  Quality. 


•'-BB' 
S^»  Hamper 
getting   »° 


getting   » 


You  Will 
Never  Regret  the  Pur- 
chase of  a  "B.B."  Wire  and 
Rod  Cutter. 


The  Machine  illustrated  will  cut  Vs,  3-16  and 

^-in.  wire  or  rods.     It  is  small  and  does  not 

take  up  any  room.    Can  be  put  on  the  corner 

of  a  bench  and  never  be  in  the  way.     Our  heavier  machines  for  heavy  work 

run  in  size  accordingly.    They  are  the  MOST  EFFICIENT  AND  DURABLE 

Wire  and  Rod  Cutter  on  the  market  to-day.    Information  and  prices  on  request. 


No.  60  "BB"  Wire 
and  Rod  cutter. 


The  Brown  Boggs  Co.,  Limited  Hamilton,  Canada 

Tinsmith    Tools,    Sheet    Metal    Working    Machinery,    Dies,  Canning   Machinery,  Etc. 
Western   Representatives  :   Messrs.  Bissett  &  Loucks,  Winnipeg  and  Edmonton 
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MARCH 


APRIL 


MAY 


Biggest  Thing    on  Spring  Calendar 

— and  the  biggest  profit-matosr  for  the  paint  dealer.  This  is  the 
complete  line — the  right  finish  for  every  purpose — and  a  strong 
guarantee  for  every  can. 

It  is  not  our  intention  to  disturb  satisfactory  relationships — but  if 
you  think  paint  ought  to  make  more  money  for  you  than  it  does 
now,  write  us. 

We  believe  we  have  the  right  answer. 


A.  Ramsay  &  Son  Co. 


Montreal 


ESTABLISHED  1842 


;JM^IMiy«MMIMIMI^MIM^ 


USE 


a 


MAPLE  LEAF" 


BRANDS 


LINSEED  OILS 

Our  Guarantee  of  absolute  purity  goes 
with  every  shipment 

If   your   jobber   does   not   handle  them 
write  direct  to  our  nearest  Mill 


The 

Canada   Linseed 

Oil   Mills   Limited 

Mills  at  Montreal  and  Toronto 


% 


i 
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ARE  YOU  HANDLING  THIS 


jaaxite&L 


HYDRO 
H 

and    wringer    combined. 


ELECTRIC 
BENCH  WASHER? 

ERE'S  an  excellent  selling  line  for 
your  better-class  trade  —  a  washer 

The  Maxwell 
'  'Hydro' '  i  s 
operated  by  a 
one  -  eighth 
horse  power 
motor  which 
can  be  attached 
to  any  ordin- 
ary lamp  sock- 
et. Wri  nger 
can  be  thrown 
in  or  out  of 
gear  as  desired. 
Always  under 
perfect  control. 
Can  be  operated 
by  gasoline  en- 
gine if  required.  Washes  the  most  delicate 
fabrics  without  injury. 

Write  for  Illustrated  Catalogue 

MAXWELLS  LIMITED        St.  Mary's,  Ontario 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample     shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


v  ' 


SELLING 

THE 

LEADERS 

Easy  profits  come  from 
handling  leaders  —  the 
goods  that,  at  the  mo- 
ment, are  accepted  gen- 
erally as  the  best  of 
their  class.  A  leader  is 
our 


GREYHOUND 
GLASS  CUTTER 

NO.  300 


Its  selling  force  lies  in  the  fact  that  it  is 
a  really  first-class  tool,  yet  is  offered  at  a 
popular  price — an  irresistible  combination. 
A  feature  of  this  Cutter  is  the  unusual 
temper  of  the  cutting  wheels,  which  have  a 
cutting  capacity  far  in  excess  of  that  of 
other  Cutters  offered  at  or  about  the  same 
price. 

You  would  have  no  trouble  in  selling  these 
Cutters  because  they  offer  an  exceptional 
value. 

Write  us,  and  we'll  send  details  and  a 
copy  of  our  Xew  Dealers     Catalogue. 

MILLERS  FALLS  CO., 

Millers   Falls,  Mass. 


Lawn  Seats 


Attractive  and  very  durable 

Made  of  good,  strong  beech.  Seat  and  back  slats 
are  screwed  firmly  to  the  supporting  frame. 
Frame  painted  red  or  green — balance,  natural 
wood   varnished.     Tied   two   in   a    bundle. 


The  Stratford  Mfg.  Co.,  Limited 

Stratford  Ontario  Canada 

Represented  by:  British  Columbia — Martin,  Finlayson  & 
Mather,  Ltd.,  Vancouver.  Alberta — Tees  &  Persse,  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec — 
fas.  S.  Parkes,  Montreal.    Ontario — Roy  E.  Harris,  Stratford. 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

99.80  ;    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


;;    ■.':,'■■ y.  !■■■  S;M\^ 

Fit 


: :  ■ 


'  ;':■■:■ 


=lcH 


TRADE  |UU>  HARK 


CHRISTOPHER  JOHNSON 
&CO. 

SHEFFIELD,  -  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,   Razors, 
Spoons   and  Forks 


The  gathering 
of  the  clans 


"On  to  Toronto!" 


OU  have  doubtless  noted 
with  gratification  the 
great  movement  for  honesty 
and  square  dealing  which  is 
revolutionizing  American  and 
Canadian  business  methods. 
Our  goods,  our  salesmanship 
and  our  advertising  are  being 
cleansed  and  vitalized  by  the 
spirit  of  truth  and  sincerity. 

As  a  result,  we  see  a  growing  public  confidence 
in  manufactured  products  and  their  advertising  — 
a  confidence  which,  if  preserved  and  fostered,  will 
decrease  our  costs,  increase  our  profits,  and  become  a 
business  asset  of  incalculable  value. 

Foremost  in  the  fight  which  has  brought  about  this  revo- 
lution stand  the  Associated  Advertising  Clubs  of 
America,  whose  emblem  is  shown  above.  If  you  are  a 
business  man,  interested  in  the  manufacture,  distribution, 
or  selling  of  commodities  of  any  nature,  you  should 
attend  the  Tenth  Annual  Convention  of  the  A.  A.  C.  of  A. 
at 

TORONTO 

June  21-25,   1914 


At  this  Convention  you  will  hear 
the  inspiring  story  of  the  manner 
in  which  these  tremendous  re- 
forms are  being  effected.  More 
than  this,  you  will  hear  the 
problems  of  distribution,  mer- 
chandising, salesmanship  and  ad- 
vertising discussed  by  able  and 
successful  business  men,  in  a  series 
of  open  meetings. 

These  meetings  will  cover  the 
questions  of  chief  interest  to  the 
10,000  business  men  comprising 
the  140  clubs  of  the  A.  A.  C.  of  A. 
— your  own  problems  included. 


EDWARD  MOTT  WOOLLEY, 
the  famous  writer  on  business 
topics,  has  written  a  booklet  en- 
titled "  The  Story  of  Toronto." 
This  booklet  describes  in  a  force- 
ful, intensely  interesting  manner, 
the  wonderful  work  the  A.  A.  C. 
of  A.  are  doing  for  clean  advertis- 
ing and  square  business  methods, 
and  the  significance  and  import- 
ance of  the  Toronto  Convention. 
This  booklet  will  be  sent  free  to  all 
business  men  asking  for  it  on 
their  business  stationery — together 
with  detailed  facts  as  to  the  con- 
vention programme  and  rates  for 
accommodations. 


Address  Convention  Bureau 

ASSOCIATED  ADVERTISING  CLUBS  OF  AMERICA 
TORONTO  CANADA 
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The  DULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.    Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading   Canadian   Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow  Street  WAUKESHA,  WIS. 


BRONiE4*n6ALVAN 


i 


Our  Cloth  is 
True  to  Mesh  and 
Gauge 


See  That 
THIS    MARK' 
OF  HIGH  QUALITY 
Is  On   Every    J 
Roll 


will  roll  out  perfectly  flat.  The  fabric  is 
constructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jcblcrs.  Specify  "XL"  Black  Screen 
Cloth. 

Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  Iron  Ccct'c  Cc- 

H/IVJLTCN.  Crl. 


Butlers 


famous 

SHEFFIELD 

CUTLBRY 

&PI7ATE 


"BUTLER" 

H/ghutAwtrds  adi768  Jp»n?lVi«/itioi\. 

George  Butler&C?B4  Sheffield,  e» 

&r>&  62  Holborn  Viaduct,  London,  e.c. 

Full  Line  of  5am  pics  at  70  Lombard  Stjoronto.  G.A.Marshall 


"Certain-teed"  Roofing. 

Casco  Brand  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

WEATHERPROOF 
■PRODUCTS^ 


MARK 


Structural 
Waterproofing 


Engineers 
and  Contractors 


■■■■•■•■■• Ilil I ■IMMIMMIIIII 

■mi 1 1 iiiiiiiiiiiiiiiilii! 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 

large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 
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GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL   TANKS    for 

stock  watering  are  far  superior  to  the  old-time 
wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 

WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 


WOODSTOCK 


ONTARIO 


Box    661 


Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

\J    158-160  River  Street,         TORONTO,  ONT. 


Wrouqht  and  Steel  Plat! 

WASHERS 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


-ArireaJed 
Rivet   Burrs 

<*    1\#  Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for 
the  asking. 

Write 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 
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For  Good  Profit 
Sell 


It  is  time  you  ordered  your  scythes 
and  reaping  hooks.  We  have  the 
usual  Canadian  models,  finishes 
black,  bright,  red  or  blue.  We  make 
30  kinds  of  scythes  for  different 
parts  of  the  world.  There  are  40 
kinds  of  reap  hooks,  either  riveted 
or  screwed,  and  in  a  variety  of  sizes. 

Only  one  quality,  "the  best" — 
guaranteed  on  every  tool  bearing 
our  name  and  trade-mark. 

Robh   Sorby   & 
Sons,  Ltd. 

SHEFFIELD 

Geo.    H.    Saywell   Co.,      Winnipeg   and 
Montreal 


High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealer®  can  make  a  big  profit  by 
handling  this  line.    Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


81 


HARDWARE    AND     METAL 


The  Same  Day 


AS  WE  RECEIVE 
YOUR  ORDER  FOR 
ALUMINIUM  INGOT, 
SHEET,  TUBE 
(STOCK  SIZES), 
MATTING,  WIRE, 
ROD,  SECTION,  ETC., 
YOUR  GOODS  ARE 
DISPATCHED.  GET 
THE   B.A.    SERVICE! 


TheBritishAluminiumCo. 

Limited 
of  London,  England 

60  W.  Front  St.  Toronto 


MAYMORE 


This  is  ONE  of 
many  MORE  of 
our  Specialties 
in  this  class  of 
Art  Goods. 

GONGS 

for  the 
Wall,  Table  or  Floor 

Write  for  New  Catalog  to 

Thomas  W.  Kirby 

75  Yonge  St.  Arcade 
TORONTO 

MAY&PADMORC  L°  Birmincham 


ENG 


WORM 

GEAR 

GRINDER 

No.  30 


EASY 
SELLERS 


Absolutely  noiseless,  oil- 
retaining,  dustless,  fast  and 
easy  running;  made  for 
both  sickle  grinding  and 
tool     grinding.      No.     30    is 

fitted  with  a  large  sickle  wheel,  414  in  diameter,  with 
malleable  iron  attachments.  We  have  a  full  line  of  worm- 
gear  Ball  Bearing  grinders.     Write  for  full  information. 


PERFECTION 
GRINDER  No.  2 


Pitted  with  a  combination  tool  rest, 
chisel   holder,   etc. 

A  very  practical  size  machine,  and  it 
sells  well  everywhere.  A  trial  will 
convince  you. 

Full  Information  at  your  request 

Star   Specialty    Mfg.  Go. 

227  West  Erie  Street.  CHICAGO 


Made    from    the  finest  grade  of  Sheffield  Crucible 
Cast  Steel. 

Highestquality  as  regards  setting  and  keennessof  edge. 

SCHRAMBERGER  UHRFEDERNFABRIK, 

G.m.b.H. 
Manufacturers   of    Safety  Blades 

SCHRAMBERG   WURTEMBERG   GERMANY 
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The  Joy  of  a  June 
Bungalow  Home 


Summer  days  in  a  bungalow,  whether  in  the  city  or 
country,  are  always  pleasant. 

June  MacLean's  carries  a  well-illustrated  article  on 
attractive  Bungalow  construction.  The  plans  contain 
many  ideas  of  eminent  use  to  the  family  at  this  time  when 
plans  are  being  perfected  or  made  anew  for  the  summer 
living. 

The  suburb's  life  in  a  bungalow  all  the  year  round  is 
also  a  proposition  worth  considering.  This  article  is  by 
one  who  has  been  asked  to  edit  the  Government  bulletin 
on  the  subject  and  so  is  authoritative. 

There  are,  besides,  a  full  list  of  extra  choice  subjects,  all 
well  illustrated  for  this  month.  The  Review  of  Reviews 
is  particularly  good,  giving  you  the  best  from  the  world's 
periodicals. 

Here  are  some  of  the  other  leaders  of  the  June  issue : 

Nationalizing  Medicine. 

Boss  Bowser  of  British  Columbia. 

A  Waltz  to  Fortune. 

Efficiency  in  Business. 

The  Ulster  Leader. 

Five  Short  Stories. 


Send  us  a  postcard  and  have  your   name    placed  on  our 
subscription  list. 


Subscription  $2.00  a  year. 


Twenty  cents  a  copy. 


WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,      Toronto,  Canada 
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Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  — 10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion  of 
your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


NOVA  SCOTIA  STEEL 

&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

MahuTaoturmrm   of 

Emery,   Black   Lead    Emery   Glass 
and    Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


The    Condensed   Ads.   in    this 
Paper  wilt  bring  good  results 


HARDWARE     AND    METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,     Portable     Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturer!  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002  to  .250. 
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"BLACK  CAT"   "GOOD  LUCK"!   RUBBER 
"  McCOMB'S  SPECIAL  "       !  ROOFINGS 

Write  for  Prices. 


J.H.McComb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hud,  knotty,  cross-grained  wood  and  leare 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BIT8.  BEINO  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle    and    can    be   guided    in    any   direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  In  seta.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters.  CiWnet  Makers 
and  others.  That  s  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


A  WORD  FOR  QUALITY 


E3 


No.   1902.   Brass. 

No.  130.  Tinned. 

3  sizes. 


PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
^^rVKX^^ds.'1  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


No.    1914.    Brass. 

No.   85.   Tinned. 

ti   sizes. 


Increase  Your  Cutlery  Sales 


by  selling  One  Brand  of 

Acknowledged  Superiority 


H.  BOKER  &  CO.'S  "TREE"  BRAND 

Is  Cutlery  which  gives  Full  Satisfaction,  and  Holds  Your  Customers 


"Tree"  Brand  Cutlery  isfarsuperior  to  other  cutlery,  will  give  more  satisfaction  than  any  other  make,  and  is  gunara- 
teed.   This  beautiful  razor  is  one  of  Boker'sskill  in  razor  making.   Ask  your  jobber  to  show  you  "Tree"  Brand  Cutlery. 

FOR  SALE  BY  ALL  LEADING  WHOLESALE  HARDWARE  FIRMS 


WIRE  BALE  TIES 


CROSSME.AD 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer  Kods, 

and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES   as  inferior  to 

none. 


The  Laidlaw  Bale -Tie  Co.,  Hamilton,  Ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


85 


HARDWARE    AND     METAL 


Corrugated  Fasteners 


For    nailing    door    frames    and   picture  frames     § 


and  for  all  general  household  purposes. 

Packed  100  in  a  carton — 100  cartons  In  a  case 

called  "Handy  Assortment." 

Assortment  consists  of  10  cartons  %-in.  x  5 — 

30  cartons   %-in.   x  5 — 30  cartons   %-in.   x  5 — 

30  cartons  %-in.  x  5. 

Write  Canadian  Representatives  for  Prices  and 

Samples,  or  direct  to  us. 


Makes  work  easy 
and  strong', 
tight  joints 


CHICAGO      § 
ILLINOIS        1 


ACME  STEEL   GOODS   CO., 

CABLE  ADDRESS  :     "AFCCO—  NEW  YORK" 

Canadian  Representatives  :  = 

J.  E.  BEAUCHAMP  &  CO.,     133    Coristine    Building,    MONTREAL       I 


GLAZIERS'    DIAMONDS 


Sole 


PHI  JULES  M0LLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent    Diamond  (Quality  Guaranteed) 

Canadian  Agents  Taylor    &    ThompSOn      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 


ONDON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 


London  Rolling  Mill  Co.,  Ltd, 

LONDON  CANADA 

SALES  AGENTS 
Ontario— Baines  &  Peckover,  Toronto 
Manitoba  —  Biroett   &  Loucfcs,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver. 


What  Do  You 
Earn? 


Don't  think  us  impertinent. 
We  want  you  to  put  the  ques- 
tion to  yourself,  and  to  sup- 
plement it  with  the  further 
question,  ' '  Could  you  earn  any 
more?" 

Certainly  you  could,  if  your 
wasted  evenings  could  be  used 
to  advantage. 

Why  not  let  The  MacLean 
Publishing  Company  help  you 
outt  They  will  appoint  you 
circulation  solicitor  in  your 
district  for  MacLean 'a  Maga- 
zine. 

When  you  have  tried  it  you 
may  find  it  pays  you  well 
enough  to  give  your  whole 
time  to  it.    That  has  been  the 

experience     of     many    befor* 
▼ou. 


Jh  MacLean  Pub.  Co. 

143-149  University  Ave. 

TORONTO 
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1JAMES  CARTLAND  &  SON 

J  BIRMINGHAM,  ENGLAND        LIMITED 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractor*  to  tbe  Admiralty  and  War  Office 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue,    fully  illustrated,  mailed    free    on 
Application  to  wholesale  Hardware  Merchants. 


Why  buy  the  "Near"  Brand  when  the  "Best"  is 
Procurable  1 

The  L.  Martin  Co. 

Old  Standard,  Eagle 
Pyramid   and    Globe 

GERMANTOWN 
LAMP   BLACK 

IS  THE  BEST  AND  HAS  BEEN 
FOR     OVER     SIXTY     YEARS. 

When  we  originated  Germantown  Lamp  Black  at 
our  factory  in  Germantown,  Philadelphia,  we  little 
realized  that  it  would  become  the  STANDARD  of 
the  Trade  and  that  in  order  to  market  their  Blacks 
every  other  manufacturer  would  have  to  use  tha* 
name,  or  else  make  something  better. 

THINK  IT  OVER 
FOUR   FACTORIES 

PHILADELPHIA  CINCINNATI 

JOHNSONBURG  LONDON,  ENG. 

MAIN  OFFICE— 81  FULTON  ST.,  NEW  YORK 


I 


J 


Satisfied  Customers        Quick  Turnover 

are  the  results  in  selling 

STILUS 

AXE  AND  PICK  HANDLES 

Made  of  the  Choicest  Hickory  and  Nicely  Finished. 

WRITE  FOR   PRICES 

J.  H.  STILL  MFG.  COMPANY,  LIMITED 

ST.  THOMAS,  ONTARIO 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


When  writing  advertisers 
kindly  mention  having 
seen  the  advertisement 
in   this   paper,     r     :     :    : 


SPOONERS  No  HotBoxeS 

MACHINERY  BEARING  METAL 


CANADIAN  MADE. 

'"  TH  E    W  O  R  LD 
ALL 


PRIESTS  CLIPPERS 

THATS 
SUFFICIENT 

REND  FOR  CA.TA1  OG  TO 
American  Shearer  Mfg.  Co., 

Nashua,  N  H..TJ  s  A. 

ebusch  &  Hileer.  Ltd. .  Special  New  York 

Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


FINE  LAMP  BLACKS 

J ^t^J  M*  only  original  Germantown 
i  WILCKES  MARTIN  WILCKESCO 

brand         135  WILLIAM  ST    NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tabular  BW- 
etR.  Wire  Nall»,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Fins, 
Leather  Shoe  and  Overshoe  Hackles, 
Felloe  Plates. 


Reproduction  of 

NEW  SEYMOUR  SHOW  GABD 

12-in.  by  15-in. ,  i  l.  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cu< 

out.     A  show   card   will  be   sent  to  every  dealer 

•endlnc  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Sellini  Aients.  WIEBUSCB  &  HILGEB,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coil  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        u  y 

James  &  Reid,  Perth,  Ont. 


Cement  Sidewalk  Tools 

The   Best    In    the   Market.     Send    for 
catalogue. 

T.   Slack  &  Co., 

145  Brock  Ave.,  Toronto,  Ontario. 

IV.  J.   Wells,   Sales   Agent, 
510  Church   St.,   Toronto. 


BOITS.RIVETS.WIRE  &WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
a.iarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    l» 

behind     the     manufacture     of     our     lines. 


THE  NORTHERN  B0LT4SCREW  ZXZSZ OWEN  SOUND. 


ssagHBB  gaeggg 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,  etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


Great  Improvements 


—IN— 


HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Pioneer  Drop  Forged  Screw  Drivers 

One    piece.      Bead    prevents    slipping.      Most 
practical,    durable,    improved    driver    made. 
Show    tliis    ad.    to    your    hardware    dealer,    or 
write  us  for  catalog. 


C3 


No.  60 
SOUTHINGTON  MFG.  CO..  Southinston.  Conn. 


When  writing  advertisers  kindly 

mention  having  seen  the  ad. 

in  this  paper. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Go. 

453  BROADWAY  BROOKLYN.  N.Y 
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PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.jMyers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


Safe  Investments 


The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting- Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about    investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

"The  Canadian  Newspaper  for  Investors'1 


SANDERSON -HAROLD 
REFRIGERATORS 


The  excellent  design   and 
finish     of     our     refrigerators 

make    them    appeal    instantly    to 
anyone    contemplating    the    purchase 
of   a    refrigerator. 
The    mineral    wool    insulation,    which    is 
the  best  known  non-conductor  of  heat  or 
cold,   effects    a   great   saving   of   ice. 
No   odors.     Dry   air.     Perfect   circulation. 
Oak,  ash  and  other  hardwoods  are  seasoned 
in     our    own     yards.      Is    thoroughly     kiln- 
dried   before  cut  up. 

Trimmings,  shelves  and  castors  are  latest 
designs. 

Complete   satisfaction   guaranteed. 
Profits  are  good. 

Write  to-day  for   full   information. 

Sanderson -Harold  Co' 

PARIS, 
CANADA 


Sharratt  &    Newth's   Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK   wi£*£2£a Wooit°n «"**«•  «"* 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 


The  Western  Wire  and   Nail  Co.,  Limited,       London,  Ont. 


You   can't   A£ 
to  be  without  the 


FORD 


No  live  dealer  is  without  it.     The  demand  is  increasing 

every  day. 

Write  for  Catalog  and  Circulars. 

FORD  AUGER  BIT  COMPANY,    -    Holyoke,  Mass. 


PEASCP«\rURNMCS 

^*™  ^^    ^^^  *     I      Writp    Jn-dav    frtr     Catalopnp.    and     Price*  1 


Works :    Brampton. 


Head    Office:   Toronto. 


Write  to-day  for    Cataloeue   and    Prices 

PEASE  FOUNDRY  COMPANY 
Limited 


Vancouver,         Winnipeg.         Hamilton, 


Montreal. 


YOURORDER  STORE  FRONTS  I 

for  ETC.  ^ 


and 


&C0. 


TOR  ONTO 


HARDWARE    AND    METAL 


Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  In 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  vou  have  to  offer.  RATES  (payable  In  advance) :— 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion     5c     additional    each   insertion    when    Box    Number   Is  required.     Each  figure  counts  as  one  word. 


WANTED 


FOR  SALE 


CLERK  WANTED  —  MUST  BE  THOR- 
oughly  reliable.  H.  Stainton,  41  Vaughan  Rd.. 
Toronto. 


WANTED  IMMEDIATELY,  GOOD  EXPERI- 
enced  Hardware  Clerk.  Must  be  a  salesman 
and  good  stock  keeper.  State  salary  and  send 
copy  of  references.  Box  104,  Hardware  and 
Metal,  Toronto.  (22) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,    Toronto,    Ont.  (tf) 


WANTED— GOOD,  BRIGHT,  STRONG  BOY 
with  one  year  or  one  year  and  a  half's  ex- 
perience iii  hardware  business.  State  salary 
wanted,  and  apply,  with  references,  to  J.  M. 
Adam,   St.   Marys. 


STOVE  AND  FURNACE  TRAVELER  FOR 
Ontario  territory.  Must  be  a  practical  fur- 
nace man.  State  salary  and  experience.  Box 
105,   Hardware  &  Metal,  Toronto.  (22) 


WANTED  —  A  FIRST-CLASS  SALESMAN 
who  works  the  retail  hardware  trade  in  On- 
tario to  handle  a  side  line  of  padlocks,  night 
latches  and  brass  hardware.  Must  have  refer- 
ences. Address  The  Safe  Padlock  &  Hardware 
Co.,   Lancaster,   Pa.,   U.S.A.  (21) 


SITUATIONS    WANTED 


HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal.  Toronto.  (23) 

YOUNG  MAN  WITH  5  YEARS'  RE  ifu 

hardware  experience  desires  steady  position 
with  responsible  firm.  Box  107,  Hardware  and 
Metal.   Toronto.  (22) 


HARDWARE  BUSINESS,  COUNTY  WEL- 
lington — stock  sixty-five  hundred;  turnover 
nineteen  thousand  ;  profits  fifty-seven  hundred. 
Stock  clean  and  well  balanced.  Other  inter- 
ests force  this  on  the  market.  Wholesale 
and  bank  references.  Book  will  verify  the 
above  figures.  Write  first  to  Box  106,  Hard- 
ware &   Metal.   Toronto.  (21) 

FOR  SALE— THE  BUSINESS  OF  THE  VAN- 
couve.r  Hardware  Co.,  established  18S6.  Lo- 
cated on  best  retail  street  in  the  city.  Stock 
and  fixtures,  $30,000.  Will  sell  outright  as  a 
going  concern,  or  retiring  manager's  interest 
A  good  opening  for  a  live  business  man 
Applv  to  Anderson  &  Warnock,  613  Granville 
Street,    Vancouver,   B.C.  (23) 


MISCELLANEOUS 


ADDING   TYPEWRITERS   WRITE,   ADD   OR 

subtract    in    one     operation.       Elliott     Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 


WAREHOUSE     AND     FACTORY     HEATING 

systems.      Taylor-Forbes     Company,     Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 


GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  tbe  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue '"B."  Otis-Fensom  Elevator  Co.,  Toronto. 


DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  Mac-Lean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  Tbe  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLeau 
Pub.   Co.,   143   University   Ave.,   Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  dovnt-pd  »-- 
clusively  to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


Make  Use  of  This  Page  for  all  Your  "Wants 


ff 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your   "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

^own i Province 
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ADS  and  SALES 


By  HERBERT  N.  CASSON 

A   Study   of   Advertising    and    Selling   from   the 

Standpoint  of  the  New  Principles 

of  Scientific  Management 

Something  in  it  for  Every  Advertiser,  Advertising  Manager, 

Corporation,  Salesman,  Sales  Manager,  American 

Business  Man. 

CONTENTS 


Chapter 

II.  Can  thePrinciples  of  Effici- 
ency be  Applied  to  Sales  ? 

II.  Efficient  Salesmanship 

III.  A    Sales   Campaign— How 
to  Start  It 

IV.  Face  to  Face  Salesmanship 
V.  The   Evolution    of   Adver- 
tising 

VI.  The  Weak  Side  of  Adver- 
tising 


Chapter 

VII.  The    Principles    of    Effici- 
ency Applied  to  Advertis- 
ing 
VIII.  The  Building  of  an  Adver- 
tisement 
IX.  An  Analysis  of  Current  Ad- 
vertising 
X.  The  Future  ot  Advertising 
XI.  Public  Opinion 
XII.  The  Professional  Outsider 


PRICE,    $2.00    NET 

Postage.  13  cents  additional 

TECHNICAL  BOOK  DEPARTMENT 

MacLean  Publishing  Co., 
143-149  University  Avenue,  Toronto 


Want  our  exclusive  agency  in  your 
town  for  the 

White  Dove  Washer? 

This    washer    is    white    enamel    and    gold    bronze. 

The  finish  makes  it  distinctive  and  very  attrac- 
tive. Many 
customers  will 
buy  from  ap- 
pearance alone. 
But  back  of 
this  dress  i  s 
durability  and 
simplicity  that 
guarantee 
complete  satis- 
faction.   Every 


user  is  a 
booster. 

There  is  big 
money  in 
White  Dove 
Sales.  Let  us 
put  our  prop- 
osition before 
you.     Write! 

The  White  Dove 
Washer  Co. 

Dept.  B. 
Cobourg,  Ont. 

Lewis  Bros.,  Montreal, 
Sole  Distributors  for 
Provinces  of  Quebec, 
New  Brunswick  ami 
Prince   Edward    Island. 


STEFFENS  &  NOLLE,  Limited 


137  McGill  Street 


IMPORTERS  OF 


MONTREAL,  QUE. 


Square,  Cold  Twisted,  Steel  Bars  for  Concrete  Work 

Mild  Steel  Bars,  shapes  of  all  kinds,  Angles,  Tees,  Zeds,  Channels,  I  Beams,  Zores 
Beams,  Plates,  Checkered  Plates,  sheets  of  all  kinds,  Toe  Caulk,  Tire  and  Sleigh 
Shoe  Steel,  Stay  Bolt  and  Refined  Iron,  Wheel  Tires,  Hammered  Steel  Forgings 
and  Shaftings  up  to  70  tons. 

Also  Exclusive  Agents  for  L.  MANNSTAEDT  &  COMPANY 

Carrying  in  stock  over  300  of  their  shapes,  for  the  manufacture  of  Fireproof  Build- 
ings, Warehouses,  Residences,  Folding  Gates,  Store  Fronts,  Marquise  Elevator  Cages 
and  Enclosures,  Bridges,  Steel  and  Concrete  Stairs,  Railings,  Iron  Door  Frames,  etc. 
MANNSTAEDT  &  CO.  specialize  in  Special  Rolled  Steel  Sections  and  will  cut 
rolls  for  any  reasonable  quantity.  Rolling  programme  now  consists  of  about  7,000 
different  shapes. 

Catalogues,  etc.,  sent  on  application 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and     it  is    printed  solely    for  the    convenience    of    our    readers. 


Abrasive    Wheels. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 
Barr    Registers.    Trenton,    Ont. 
Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum   Co.,    Toronto. 
Aluminum    Ware. 
Hoods,   Ltd.,   Birmingham,    Eng. 
Northern  Aluminum  Co.,  Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 
British  Aluminum  Co.,  Toronto. 
Ammunition. 
Dominion   Cartridge   Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co..   New  York. 
Dupont   Powder  Co.,    North    Wilming- 
ton,   Del. 
Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &   Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric   Co. 
Anti-Rattlers     (Buggy     Shaft). 

Fernald   Mfg.    Co.,    North    East,    Pa. 
Anvils. 
Brooks  &  Cooper,   Sheffield,    Eug. 
A.    C.    Leslie   Co.,    Montreal. 
Auger    Bits. 
Can.    Fairbanks-Morse    Co..    Montreal. 
Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Russell,       Jennings       Mfg.       Co..       SI. 
Catharines. 
Auto  Accessories. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
E.  T.   Wright  Co.,  Ltd.,   Hamilton. 
Canadian   H.    W.    Johns-Manville   Co., 

Toronto. 
Novelty  Mfg.  Co.,  Waterbury.  Cons. 
Babbitt   Metal. 
Canada  Metal  Co.,   Toronto. 
Hoyt   Metal    Co.,    Toronto. 
Alonzo  W.   Spooner,   Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and    Sacks. 

Scythes    &     Co.,     Toronto. 
Baits,   Spoon. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 
Canadian   Tube   &   Iron   Co..    Montreal. 
Henderson   &    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London  Rolling  Mills  Co.,    London. 
Bale-Ties. 
Laidlaw  Bale-Tie  Co.,  Hamilton.  Ont. 
The    Stanley    Works,    New    Britain. 
Bath   Room  Fittings. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Landers,   Frary  &   Clark,   New    Britain. 
Novelty   Mfg.    Co.,   Waterbury,    Mass. 
Batteries  and  Accessories. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 
The    Canadian    H.    W.    Johns-Manville 

Co..    Ltd.,   Toronto. 
Dominion  Belting  Co.,  Hamilton,  Ont. 
Gutta    Percha    and    Rubber   Mfg.    Co., 
Toronto. 
Bicycles. 
Bown   Mfg.  Co.,   Birmingham,   Eng. 
Iver-Johnson's    Arms   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Andrew  B.  Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 
Ford   Anger  Bit  Co.,   Holvoke.   Mass. 
Progressive  Mfg.  Co.,  Torrington,  Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,    Montreal. 
Independent  Cordage  Co.,   Toronto. 
Bolts  and  Nuts. 
London  Bolt  &  Hinge  Works,   London. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Boilers   and    Radiators. 
Pease  Foundry  Co.,   Toronto. 
Gurney    Foundry    Co.,    Toronto. 
Tavlor-Forbes    Co.,    Guelph. 
Bolts. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Canadian  Tube  &   Iron  Co.,    Montreal. 
London   Bolt  &  Hinge  Works.   London. 
The   Steel    Company   of   Canada,    Ham- 
ilton. 
Box     Strapping. 
Acme   Steel   Goods  Co.,   Chicago. 
.T.   E.   Beanchamp  &  Co..   Montreal. 
The    Stanley     Works,      New     Britain, 
Conn. 
Box    Hinges    and    Locks. 
Acme    Steel    Goods   Co.,    Chicago. 


Goodell-Pratt    Co.,     Greenfield,     Mass. 

Miller's   Falls  Co.,   New   York. 

Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 

Atlas   Mfg.   Co.,    New  Haven,    Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Canada    Steel    Goods    Co.,    Hamilton. 

Taylor- Forbes   Co.,    Gueiph. 
Brakes,    Metal    Working. 

Brown.    Boggs    Co.,     Hamilton. 

Steel  Bending  Brake  Works.  Chatham, 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham, Eng. 

Chadwick  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Evered  &  Co.,   Smethwick,   Eng. 

Henderson   &    Richardson,    Montreal. 

Jas.  Morrison  Brass  Mr'g.  Co.,  To- 
ronto. 

Tallman  Brass  &  Metal  Co..  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Braziers. 

Clayton  &   Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 
Landers,   Frary  &  Clark,  New  Britain. 

Brushes. 

Meakins   &    Sons,    Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens   &   Co.,    Winnipeg. 

Winnipeg   Paint   &   Glass   Co.,   Winni- 
peg. 
Builders'    Tools   and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  &  Co.,    Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,    Ltd.,   Montreal. 

Lufkin    Rule    Co..    Windsor,    Ont. 

Miller,   Morse  Hdwe.   Co.,   Winnipeg. 

North    Bros.    Mfg.    Co..    Phila.,    Pa. 

Simmons  Hdw.   Co..   St.  Louis,   Mo. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint   &   Glass   Co.,    Winni- 
peg. 
Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Relleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  &  F.   Corbin,  New  Britain,  Conn. 

Evered    &    Co..    Birmincham.    F"ng. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lawson    Mfg.    Co..    Chicn trn. 

May   &   Padmore,    Birmingham,    Eng. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Richards    Wilcox    Can.    Co.,    London. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co..   Guelph.   Ont. 

Watrous-Acme  Mfg.  Co..  Des  Moines, 
Iowa. 

Winnipeg   Paint   &   Glass   Co..    Winni- 
peg. 
Buildings,    Metal. 

Metal  Shingle  &  Siding   Co.,   Preston. 

Pedlar  People.   Ltd.,   Oshawa. 

Winnipeg     Ceiling      &      Roofing     Co., 
Winnipeg. 
B""ltM>. 

Dominion  Oilcloth  Co.,   Montreal. 

G.   F.   Stephens  &   Co..   Winnipeg. 

Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Burrs. 

P.   L.   Robertson  Co.,   Milton. 

The  Stanley  Works,  New  Britain, 
Conn. 

Parmpnter  &   Bulloch  Co..   Gananojue. 

The  Steel  Co.  of  Canada,  Hamilton. 
Butts. 

J.   E.   Beanchamp  &  Co.,   Montreal. 

Canada   Steel   Goods   Co.,    Hamilton. 

P.   &  F.   Corbin,   New   Britain,   Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Watrous-Acme   Mfg.   Co.,    Des    Moines, 
Iowa. 
Butts  and  Hinges. 

J.  E.   Beanchamp  &  Co..   Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Montreal  Hardware  Mfg.  Co,  Montreal. 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Calks. 

Neverslip    Mfg.     Co.,     New     Brunswick. 
N.J. 
Cans. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
McClarv's.    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Curriers,  Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada  Plates. 

A.  C.    Leslie  &  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,   Montreal. 


Carpet    Sweepers. 

Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 
Cartridges. 
Dominion   Cartridge  Co.,    Montreal. 
Eley  Bros.,  N.   Transcona,  Man. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Ont. 

Cattle  and  Trace  Chains. 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon   Chain  Co.,   St.  Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls,   Ont. 
Ceilings,   Metal. 

Metal   Shingle  &  Siding  Co.,   Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

McFarlane,   Douglas  &  Co.,  Ottawa. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 

Canada  Cement  Co.,   Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass     &     Suply     Co., 

B.   &   S.   H.   Thompson  &   Co.,   Mont- 
real. 
Cement    Working    Tools. 

The     Adamite     Wheel     &     Mfg.     Co.. 

Hamilton. 
T.   Slack   &   Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 
McKinnon    Chain    Co.,    St.    Catharines. 
Oneida    Community,    Oneida,    N.Y. 
Standard    Chain    Co.,    Pittsburgh.    Pa. 

Chain,     Trace.     Logging,     Halter, 
Dog    Loads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain   Co.,    St.   Catharines. 
Charing  Dishes. 

Landers,  Frary  &  Clark.  New  Britain, 
Chisels. 

Buck    Bros.,    Milbury.    Mass. 

Goodell-Pratt     Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.   H..   &  Sons,   Ottawa,  Ont. 

Oummer-Dowswell,       Ltd.,     Hamilton. 
Ont. 

Maxwell,   David,  &  Sons,   St.   Mary's. 
Chutes. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 

American    Shearer   Mfg.    Co.,    Nashua, 
N.   H. 

Chicago   Flexible   Shaft   Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle.   III. 
Clothes  Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins   &   Sons,   Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,    Hamilton. 
Clothes    Line. 

Hamilton  Cotton  Co.,  Hamilton,   Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.    H.    Connor  &  Son,  Ottawa. 

Maxwell,   David,  &   Sons,   St,   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers.   Frary  &  Clark,  New  Britain. 

National   Electric  Mfg.   Co.,   Toronto. 
Colors,    Dry. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Canada    Paint    Co..   Montreal. 

G.    F.    Stephens    &    Co.,    Winnipeg 

Cold    Rolled    Strip   Steel. 

Acme  Steel  Goods  Co.,   Chicago. 
The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh.   Pa. 
The    Stanley     Works,      New     Britain, 
Conn. 
Conductor   Pipe. 
Metal  Shingle  and  Siding  Co.,  Preston. 
O-Rib-0    Mfg.    Cn.,    Winnipeg. 
The  Pedlar  People.  Ltd.,  Oshawa. 
E.  T.   Wright  Co.,   Ltd..  Hamilton. 
Wheeler    &    Bain.    Toronto. 

Cord,     Wire     Picture 

The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 

Hamilton   Cotton    Co.,    Hamilton. 

Independent    Cordage    Co.,    Toronto. 

Consumers    Cordage    Co..    Ltd. 

Scythes  &  Co..  Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,   Toronto. 

Metal    Shingle  &   Siding  Co.,    Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar  People.  Ltd.,  Oshawa. 

Corrugated  Fasteners. 
Acme  Steel  Goods  Co.,  Chicago. 

Cotton     Duck. 

Scythes   &   Co.,    Toronto. 


Cotton    Wipers. 

Scythes  &  Co.,    Toronto. 
Cow   Ties. 

Greening,   B.,  Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,  St.   Catharines. 

Oneida   Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   Bushnell,   ni. 
Cuspidors. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
1  littery .     Razors,     M-i»»ur».    elf. 

Caverhill,   Learmont   &  Co.,   Montreal. 

Crooks,   Jonathan,    &   Son. 

Dorken   Bros.    &   Co.,    Montreal. 

Henderson    &    Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &   Co.,    Montreal. 

Lamplough,  F.  W..  &  Co.,  Montreal. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

Miller,    Morse  Hdw.    Co.,    Winnipeg. 

Simmons    Hardware    Co.,    St.    Louis. 
Door    Bolts. 

Montreal   Hdw.    Mfg.    Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &    F.   Corbin,   New  Britain,   Conn. 

Wm.    Newman    &    Sons,    Birmingham. 
England. 
Dcors,   Screen. 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 

Canada   Steel   Goods  Co.,    Hamilton. 

Myers,    F.    E,    &   Bro„    Ashland,    0. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pulls. 

P.   &  F.    Corbin,   New   Britain,    Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,   Brick   and   Stone. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Wilt    Twist    Drill    Co.,    Walkerville. 
Dry    Batteries. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,    Toronto. 

Northern   Electric   Co. 
Dustless   Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell   Chemical    Co..    Toronto. 
Eavetroughs. 

Thos.   Davidson   Mfg.    Co..    Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd.,   Oshawa. 

E.  T.  Wright  Co.,  Ltd.,   Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &   Bain,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 
Elbows. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

E.    T.    Wright   Co.,    Hamilton. 

Electrical     Heating     Specialties. 

Landers,  Frary  &  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible    Conduit  Co.,    Guelph,    Ont. 
Ideal    Electric  Mfg.   Co.,    Wallaceburg. 

Emery  or  Corundum   Wheels. 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd..   Toronto. 
Electric  Fixtures. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Flexible   Conduit   Co..    Guelph.    Ont. 

Renfrew  Electric  Mfg.  Co.,  Renfrew, 
Ont, 

Ideal  Electric  Mfg.  Co.,  Wallaceburg, 
Ont. 

Landers,  Frary  &  Clark,  New  Britain. 
Conn. 

National    Electric    Mfg.    Co.,    Toronto. 

Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.   Stephens  &  Co.,   Winnipeg. 

Emery    Wheels. 
The     Adamite     Wheel     *     Mfg.     Co., 

Hamilton. 
.Tnn.     Oakey    &    Sons,     Ltd..     London, 

Eng. 
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EMPIRE  FOOT-POWER  GRINDERS 


Made   in  Canada 


Empire  Foot-Power   No. 
Grinder,  with   Drilling 
Attachment. 


No.     3     Empire     Foot- 
Power  Grinder,  with- 
out    Drilling 
Attachment. 


The  most  powerful  Foot-Power  Grinder  on  the  market; 
has  set  of  roller  bearings  and  cut  gear;  wheel  S"  x  1%" ; 
300  revolutions  per  minute  attained  by  a  simple  and  easy 
movement  of  the  foot. 

For  Grinding  Drills,  Castings,  Machine  Farts,  and  Tools 
of  all  kinds. 

The   Drilling   attachment   with    drill    holes    up    to    %". 
Catalogue   on   request.  Every   Machine   Guaranteed. 

Manufactured   by 

THE  ADAMITE  WHEEL  &  MANUFACTURING  CO. 
Hamilton.  Ont. 


14  Years  A  Dealer  But  Finds 
No  Better  Fence  Than  PEERLESS 


Read  This  Letter 

Forcstville.  Ont.,  Jan    13*  191 J 
The  Banwell-Hoxie  Wire  Fence  Co., 

Hamilton,  Ontario 
Dear  Sirs : — I  have  been  in  the  fence  business  for  the  last  fourteen 
years  putting  up  fence  for  farmers  and  have  erected  as  high  as  four 
thousand  rods  per  year.  I  have  put  up  a  good  many  different 
makes  of  fence  but  can  positively  say  that  "The  Peerless"  has 
given  the  best  satisfaction  taking  into  consideration  even  wire, 
no  slack  wires,  no  wires  breaking,  no  wires  rusting,  and  fence 
holding  its  tension  which  keeps  the  fence  tight.  "Peerless 
Fence'*  that  I  put  up  six  years  ago  with  posts  thirty  feet  apart 
is  tight  and  free  from  rust  and  does  not  sag. 

Truly  yours,  E.  G.  Hooner 

He's  but  one  of  the  thousands  of  satisfied  Peerless 
dealers— satisfied  there's  no  better,  no  more  profitable, 
no  bigger  producer  of  return  orders  than  Peerless 
Fencing.  His  Peerless  Fence  agency  is  one  of  his 
biggest  assets.  If  you  had  it  you  would  say  the  same. 

Peerless  Farm  Fence 

is  m.'ide  of  Open  Hearth  steel  wire — heavily  galvanized 
in  such  a  thorough  manner  that  it  will  not  flake,  chip 
or  peel  off.  The  wires  are  tough,  elastic  and  springy 
and  will  not  snap  or  break  under  sudden  shocks  or 
quick  atmospheric  changes.  The  joints  are  securely 
held  with  the  "Peerless  I<ock"  which  will  success- 
fully withstand  shocks  and  strains  and  yet,  it  can  be 
erected  on  the  most  hilly  anc*  uneven  ground  with- 
out buckling,  snapping  or  kinking.  We  also  build  a 
full  line  of  poultry  fence,  ornamental  fence  and  gates. 
We  Offer  You  This  Coveted  Agency 

If  you  are  located  in  our  unassigned  territory,  we  want 

to  offer  you  the  selling  rights  for  this  remarkable  fencing. 

We  want  to  add  you  to  our  list  of  satisfied,  money  making 

agents.    We  have  a  very  attractive  agency  proposition. 

Want  itf     A  postal  brings  it.    Write  today  —  now. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Winnipeg,         Manitoba 

Hamilton,  Ontario 


How  we  help  you  sell  more 

wmammmmmammmBm 

YALE 

Padlocks-three  big  helps! 


MAGAZINE 
ADVERTISING 

The  magazines  each  month 
carry  the  Vale  story  into  the 
homes  of  those  whom  you 
sell.  We  are  making  the 
name  "Yale"  a  selling  force 
for  you.  Nothing  on  your 
shelves  is  better  known  and 
more  highly  thought  of  by 
the  trade  you  seek  than  Yale 
Products.  Our  advertising 
has  been  largely  responsible 
for  this. 


w 


Three  other  important  ways  in  which 
we  help  you  to  sell  more  Yale  Pro- 
ducts are  with  Window  Displays. 
Clever  Lantern  Slides,  and  Display 
Boards.  Ask  our  Dealer's  Advertis- 
ing Service  to  send  y  mi  dM  tailed  in  for- 
mation about  any  or  all  of  the  above. 

Canadian 
Yale  &  Towne  Limited 

Makers  of  Yale   Products    in  Cnnada: 

Locks,  Padlocks,  Builders'  Hardware 

and  Door  Closers. 

GENERAL  OFFICES  and  WORKS 

ST.  CATHARINES,  ONT. 


LIVE  ADS 
for  NEWSPAPERS 

Advertisements  that  will 
get  attention  and  hold  it 
until  you  have  said  your 
say.  In  plate  form  all 
ready  to  print,  or  just  the 
pictures,  as  you  prefer. 
The  use  of  these  adver- 
tisements will  bring  new 
and  old  customers  into 
your  store. 


ATTRACTIVE 
CAR  CARDS 

Signs  for  your  street  cars, 
plaving  up  the  Yale  goods  you 
sell,  have  a  wonderful  trade- 
pulling  power.  They  catch 
the  man  who  needs  a  lock,  a 
night  latch  or  a  door  closer 
going  and  coming  and  send 
him  to  your  store.  They  make 
our  national  Yale  advertising 
a  local  Yale  advertising. 
We'll  furnish  the  cards  if 
you'll  furnish  the  street  cars. 


E1R  200  STYLE 
AND  SIZES 
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Enamels. 

Canada    Taint    Co.,    Montreal. 
Glidden    Varaish    Co.,    Toronto. 
Martin-Senour    Co.,    Monti'eal. 
Pratt   &    Lambert,    Bridgeburg,    Ont. 
A.    Ramsay   &   Son   Co.,   Montreal. 
Shenrin  Williams   Co.,    Montreal. 
G.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    l'aint   &   Glas9   Co.,    Winni- 
peg. 
Enameled    Wore. 
Hoods,    Ltd..   Birmingham,   Eng. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
McCIary's,    London,    Ont. 
Sheet    Metal    Products   Co.,    Toronto. 
E.    T.    Wright   Co.,   Ltd.,   Hamilton. 
Escutcheon     Pins. 
The  Parmcnter  &  Bulloch  Co.,   Gana- 

noqne,    Ont. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Fasteners.   Storm,   Sash  &  Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,   Ont. 
Fencing.   Woven   Wire. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Filters. 

A.    Ramsay   &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay   &    Son    Co.,    Montreal. 
Files   and    Rasps. 

Barnett   Co.,    G.    &   H..    Philadelphia. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,   Henry,   &   Sons,    Philadelphia. 
Nicholson   File  Co.,   Port   Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,   Mon- 
treal, 

Firearms   and   Ammunition. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Iver-Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms  U.M.C.,  Co.,  Wind- 
sor,  Ont. 

Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire    Door   Fixtures. 

Richard  Wilcox  Can.  Co.,  London, 
Ont. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Fire  Place  Furnishings. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew  B.   Hendryz  Co.,   New  Haven. 
Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,  Electric. 

Northern    Electric  Co. 
Flint    Paper. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Food    Choppers. 

Landers,   Frary  &  Clark,   New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove   &    Furnace    Co.,    Gait, 
Furnaces,   see   Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.  Co.,   Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

E.  T.    Wright   Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Henderson   &   Richardson,    Montreal. 
John   Lysaght,   Ltd.,   Bristol,   Newport 

and   Montreal. 
Pedlar   People,    Ltd.,    Oshawa. 

B.  &  S.  H.  Thompson  &  Co.,  Mon- 
treal. 

Winnipeg     Ceiling     &     Rootling     Co., 
Winnipeg,    Man. 
Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Metal   Shingle  &  Siding  Co.,   Preston. 
Galvanized    Ware. 

H.   S.   Howland  Sons  &   Co..  Toronto. 

E.   T.    Wright   Co.,    Ltd.,    Hamilton. 

McCIary's,    London.    Ont. 

Sheet   Metal    Products   Co.,   Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McCIary    Mfg.     Co..    London. 

Sheet    Metal    Products    Co..    Toronto. 

E.   T.    Wright   Co.,    Hamilton. 
Garden   Cultivators. 

C.  S.  Norcross  &  Sons,  Bushnell,  111. 
S.   L.   Allen  Co.,   Philadelphia. 

Garden   Tools. 
The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Gas   Fixtures. 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engine   Silencers. 

Maxim   Silencer   Co.,    Hartford,   Conn. 
Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co..  Wood- 
stock,   Ont. 
Gauges. 

L.    S.    Starrett    Co..    Athol,   Mass. 
Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg. 
Man. 

A.  Ramsay   &   Son,    Montreal. 

G.   F.   Stephens  &  Co..   Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 
Consolidated    Plate    Glass    Co.,      To- 
ronto. 
G.   F.   Stephens  &   Co.,   Winnipeg. 
Toronto    Plate    Glass    Impoiting    Co., 

Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glass,   Sheet  and   Figured. 
A.    Ramsay   &    Son,    Montreal. 
Glass   Paper. 
A.    Ramsay    &    Son,    Montreal. 
Jnn.     Oakey    &    Sons,    Ltd.,     London, 
Eng. 

Glass,   Wired. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,   Godfrey  S. 
Arthur   Rudd   &    Co.,    St.    Helen's. 
Sharratt   &    Newth,    London,    Eng. 
G.    F.    Stephens  &    Co..    Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson   &   Richardson,    Montreal. 
G.    F.    Stephens  &    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Gouges. 

Buck   Bros..    Milbury,    Mass. 
Grindstones. 

Cleveland   Stone   Co..   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Clapbrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worchester.    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-TJ.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Handles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still.    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co..   Guelph.   Ont. 
Watrous  Acme  Mfg   Co.,   Des  Moines, 

Iowa. 

Hardware,  Metal  Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin.   New   Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.   E.    Myers  &   Bro.,   Ashland,   Ohio. 
Hinges. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Canada    Steel   Goods   Co.,   Hamilton. 

Montreal   Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Hinges,   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey   Sticks. 

Still,  J.   H.,   Mfg.    Co.,   St.   Thomas. 
Hooks. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,    Hat   and    Coat. 

The  Steel   Co.   of  Canada.   Ltd..   Ham- 
ilton. 
Taylor    Forbes   Co.,   Guelph.   Ont. 

Hooks,   Moulding. 

The    Andrew    B.    Hendryx    Co.,     New 
Haven,  Conn. 
Hoops,   Steel  and   Wire. 

Laidlaw   Bale-Tie  Co.,   Hamilton.   Onl. 
Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,   Ltd.,    Ham- 
ilton. 
Hose,  Garden  and  Lawn. 

The    Canadian    H.    W.    Johns-Mamillr 
Co..    Ltd.,    Toronto. 

Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 
Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McCIary's,    London,    Ont. 

North   Bros.    Mfg.    Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,  Ltd..  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

Ice  Cutting  Tools. 

North  Bros.   Mfg.   Co..   Philadelphia. 

Iron    and    Steel    Bars. 

Henderson    &    Richardson,    Montreal. 
The  Steel   Co.  of  Canada,  Ltd..   Ham- 
ilton. 
London    Rolling   Mill   Co.,    London. 

Iron   Pipe. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Iron    Pumps. 
R.  McDougall  Co.,   Gait. 

F.  E.    Myers  &   Bro.,   Ashland,   Ohio. 

Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 

Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen   Cabinets. 

E.  T.    Wright   Co.,   Ltd.,    Hamilton. 

Ladders,   Step. 

ntterville    Mfg.    Co.,    Otterville,    Ont. 

G.  F.    Stephens   &   Co.,   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders,    Shelf. 

F.  E.  Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Liampblark. 

The  L.  Martin  Co.,  New  York. 

O.    F.    Stephens    &    Co..    Winnipeg. 

Wilckes  Martin  Wilckes  Co.,  New 
York. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McCIary's.   London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton.  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd..    Toronto. 

E.  T.    Wright   Co.,   Ltd.,   Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,   Ont. 

Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lawn    Fencing. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons.    St.    Mary's. 
S.    P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford    Mfg.    Co.,    Stratford. 
Linseed  Oils. 

A.   Ramsay  &  Son  Co.,   Montreal. 
Lawn    Swings. 

J.  E.   Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 
Canada   Metal  Co.,  Toronto. 
Hoyt   Metal   Co.,   Toronto. 


Levels. 

Lnfkin    Rule   Co.,    Saginaw,    Mich. 
Goodell-Pratt    Co.,    Greenfield,     Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Stanley     Rule     &     Level     Co.,     New 

Britain. 
Linseed   Oils. 
Canada     Linseed    Oil    Mills,    Toronto, 

Montreal. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.   and   Lock   Mfg,   Co., 

Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.    &   F.    Corbin,    New   Britain,    Conn. 

May   &    Padmore,    Birmingham,   Eng. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Lumbering  Tools. 

Argall    Bros.,    Three    Rivers.    Que. 

Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

.Mantels   and    Grates. 

The   Barton-Netting   Co.,   Ltd.,    Wind- 
sor,  Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,    Greenfield,     Mass. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
Metals. 

Canada   Metal   Co.,   Toronto. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Henderson   &    Richardson,    Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &   Co.,    Montreal. 

Magnolia    Metal    Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova    Scotia    Steel   &    Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spoon er,   Ltd.,   Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton, 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 

Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg,  Co.. 
Hamilton. 

Metal    Shingles,   Sidings,   Etc. 

McFarlane-Douglas  Co.,   Ottawa. 
Metallic   Roofing  Co.,  Toronto. 
Metal   Shingle  &  Siding  Co.,   Preston. 
I'edlar   People,    Ltd.,    Oshawa. 
Winnipeg      Ceiling      &      Roofing      Co., 

Winnipeg,   Man. 
Metal    Polish. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 

Metal    Polish,   Emery   Cloth,   Etc. 

Oakey,  John,  &  Sons,  London,   Eng. 

Mitre  Boxes. 

Smith   &   Hemenway   Co.,    New   York. 

Mop  Wringers. 

White    Mop    Wringer   Co.,    Fultonville 
N.Y. 

Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works. 
Fitchhurg.  Mass. 
Nail    Pullers. 
The    Bridgeport   Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co.,  New  York. 

Nails,   Wire. 

Dominion    Iron   &    Steel   Co.,    Sydney. 

N.S. 
H.  S.  Howland,  Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton.  Ont. 
Northern     Bolt    &    Screw    Co.,    Owen 

Sound.    Ont. 
Parmenter  &  Bulloch  Co..   Gananoq  ie. 
P.    L.    Robertson    Mfg.    Co..    Milton. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham 

ilton. 
Oilers. 
Thos.  Davidson  Mfg.  Co.,  Montreal. 
The  Sheet  Metal  Products  Co.  of  Can 

ada,    Ltd.,    Toronto. 
E.   T.    Wright   Co.,   Ltd.,    Hamilton. 
R.    E.    Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves. 
McCIary   Mfg.   Co.,   London. 
Queen   City  Oil   Co.,   Toronto. 
The   Huenfeld   Co.,    Cincinnati,   Ohio. 

Oil   Tanks  and   Pumps. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 

Ornamental   Iron   and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 

Tails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,   Varnishes. 

P.erry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint   Co.,   Montreal. 
Dougall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,   Montreal. 
Lowe    Bros.,    Ltd.,    Toronto. 
Martin-Senour   Co.,    Montreal. 
Moore,   Benjamin  &  Co.,  Toronto. 
Pratt   &   Lambert,    Inc.,    Bridgeburg. 
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All   kinds  of 

WOOD 


THE 


Planes 


STEPHENS  PO., 

W   FACTORY   U 


lHAPIN-< 

^  UNION  V*   FACTORY 

P  NE  MEADOW,  CONN.,  U.S  A. 


Smith  Hardware  Co..  Ltd..    Agents.  Montreal.  Canada. 


No  Getting   Away  From  It 


OPEN 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 


LIMITED 


Avoid  imitations   of   our 


CUTLERY  ^Jy|I|^ 

By  seeing  that  this  exact  |  Jmtk*. 

mark   is  on  each    blade.  ^RAhlTcn     \6^ 

SOLE  AGENTS   FOR   CANADA 

James  Hutton  G&  Company 

MONTREAL 


Natural  &m 
Goods 

of  every  description 
at 

T.r.Berminqham's 

iouth,  II  a  mi  11 


The  Kling  Hame  Fastener 
holds  customers  as  well  as 
horses.  Anyone  can  attach 
it  in  a  minute.  Keeps  the 
collar  uniformly  tight  at  all 
times.  No  matter  how  he 
lunges,  the  horse  can't  open 
it  or  break  it.  We  refund 
the  money  for  any  that  may 
be  returned  to  our  dealers. 
Costs  you  $2.25  a  dozen  from 
any   jobber. 

Look    for    "Kling"     on     the 
lever.     Circular    on    request. 


The  National  Safety  Snap  Co..  Inc.,  Dept.  33.  Wilmington.  0..  U.S.A. 

Sole  mar-facturers   of  the  Klingsnap  and   Kling  Hame 
Fn  s tpnpr 
D.  C.   Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 
Canadian    Distributing  Agents. 


^L**»°»**so»s 


£*i 


Hi 


LEGIBILITY 


-UNDER  ALL 


CONDITIONS 

is    obtained  with    t 

RIGIDA 

Reg.  Trade  Mark. 
Linen     Measuring    Tape 


The  quality  of  material  and  care 
taken  in  weaving  this  tape,  to- 
gether with  the  best  of  John 
Rabone  &  Sons'  Quality  of 
manufacturing,  marking,  and 
finishing  make  it   the 

Finest  and  Most  Durable 
Tape  on   the   Market. 

It  is  all  Linen,  as  nearly  non- 
elastic  and  impervious  to  atmo- 
spheric conditions  as  it  is  possible 
to  make  it.  Made  in  5  lengths  ; 
marked  one  side,  feet  in  lOths  or 
12ths ;  Permanent  brilliant  mark- 
ings. Solid  Sole  Leather  Case, 
lined  waterproof  pulp-board,  and 
fitted  with  flush  or  folding  handles. 

Every  Wholesale  Hardware 
Jobber  can  supply  "Rigida  "  Tapes 
and  other  goods— Rules,  Levels, 
Steel  Tapes— of  John  Rabone  & 
Sons '  manufacture.  Write  for 
Special  Canadian  Catalogue  to 
our     Canadian     Representative: 

T.  MORTIMER, 

EMPIRE     BUILDING. 

64,     Wellington      Sx.     West, 

TORONTO. 


m 


FLUSH 
HANDLE 

OPENED  WITH 
GLOVED  HANDS 


JOHN  RABONE  &  SONS, 

Eirrr.ingham,  England. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens  &  Co.,    Winnipeg. 

Winnipeg    Faint    &    Glass    Co.,    Win- 
nipeg. 
Paint  and   Varnish   Remover. 

Dougall    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Perforated    Sheet   Metals. 

Canada     Wire    &     Iron     Goods     Mfg. 
Co.,    Hamilton,    Ont, 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pie  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pipe    Wrenches. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 

Hoyt    Metal    Co.,   Toronto. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,   Galvanized   Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding   Co.,    Preston. 

E.  T. ,  Wright    Co.,    Hamilton,    Ont. 
Pipe    Cutters. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &    Hernenway    Co.,    Ne»    York. 
Pocket  Knives. 

Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting. 

Greening,    B.,    Wire    Co.,    Hamilton. 

John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Power  Grinders. 

The     Adamite     Wheel     &     Mfg.     Co 
Hamilton. 
Pulleys    (Sash,   etc.). 

P.   &   F.    Corbin,   New  Britain,   Conn. 
Pumps. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers  &    Bro.,    Ashland,    Ohio. 
Pumps,   Power. 

Canadian    Fairbanks-Morse   Co..     Ltd 
Montreal.  —«»•.. 

Putty. 
Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
Steel   Co    of  Canada.   Ltd.,    Hamilton. 

G.  F.    Stephens   &   Co.,    Winnipeg. 
RaDges. 

Kir-Ben,     Ltd.,     Almonte. 
McClary's,    London. 
Wait    Stove    &    Furnace,    Gait. 
Gurney    Foundry    Co.,    Toronto. 
Hare    Bros..    Preston. 
Thos      Davidson    Co.,    Montreal. 
Fiudlay     Bros.,     Carleton     Place. 
Jas.    Stewart   Mfg.    Co.,    Woodstock. 
Rat    Traps. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton.  * 

°  Fails      Community-      LM-.      Niagara 
Simmons    Hardware    Co.,    St.    Louis. 

Radiators. 
Gurney    Foundry    Co.,    Toronto. 

Razors. 

Jonathan    Crookes    &    Son,    Sheffield. 
Eng. 

Dorken    Bros.    &   Co..    Montreal. 

Jas.    Huttnn    &   Co..    Montreal 

Miller,    Mnrse    Hdw.    Co..    Winnipeg 

Simmons   Hardware   Co.    St.   Louis? 
Razor  Blades. 

Schramberger   Uhrfedermfahrik.    Shram- 
berg,  Germany. 
Reamers. 

Butterfleld   &   Co..    Rock   Island.    Que. 

Whitman  &  Barnes.  St.  Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls    N  T 
Red  Lead. 

Brandram-Henderson    Co..    Montreal 
Reels.     Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co..    Paris. 
Register.    Cash,    Credit 

Ban-    Registers.    Ltd.,    Trenton. 

Dominion    Register   Co..    Toronto. 
Registers. 

Kir-Ben,    Ltd.,     Almonte. 

Jas.  Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion    Iron    &    Steel    Co..    Sydney, 

Rifles. 

J.    P.    Clapbrough    &    Johnstone.    Bir- 
mingham. 

Ross   Rifle  Co..    Quebec. 
Rivets. 

Northern    Bolt    &    Screw    Co.,     Owen 
Sound.    Ont. 

P.    L.    Robertson    Co.,    Milton. 

Heel    Co.   of  Canada,    Hamilton 

Tarmenter  &  Bulloch  Co..  Gananoque. 


Revolvers. 

Iver    Johnson's    Arms    &    Cycle    Wks., 
1'itcliuurg,     Mass. 
Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Cauadian   H.    W.    Johns-Manville   Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,     Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  &  Co.,   Montreal. 

Pedlar     People,     Ltd..     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Roofing     Supplies. 

Barber   Asphalt   Co..    Philadelphia. 

The  Can.   H.    W.   Johns-Manville   Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal  Shingle  &  Siding   Co.,    Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Moi-se    Hdw.    Co..    Winnipeg. 

Pedlar    People,    Ltd..    Oshawa. 

United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   l'a. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,   Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers    Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and    Gauges. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham,  Eng. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Sad    Irons. 

Taylor   Forbes  Co.,    Guelph,    Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,    E.    C,    &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,  Philadelphia, 

Shurly    Dietrich    Co.,    Gait. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Screen   Doors   and    Windows. 

Sanderson.   Harold   Co.,   Paris,   Ont. 
Screen   Door   Sets. 

P.   &   F.    Corbin.   New  Britain,   Conn. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Screw    Plates. 

Butterfield    &   Co..    Rock   Island,    Que. 
Screw   Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,    Nuts,   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Screws,   Wood. 

P.   L.   Robertson  Mfg.   Co.,  Milton. 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Scythe   Stones. 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 
Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.   F.   Stephens  &  Co.,  Winnipeg. 
Shelf  Boxes. 

Cameron  &  Campbell,   Toronto. 
Shellacs. 

Berry  Bros..   Walkerville,   Ont. 
Shovels  and   Spades. 

Lundy  Shovel  &  Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 

Sieves   and    Screens. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Maxim  Silencer  Co.,   Hartford,   Conn. 
Snow    Shovels. 
The  Sheet  Metal  Products  Co.,  Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stove   Casters. 

Chicago  Hdw.   Fdry.   Co.,   Chicago. 
Silverware. 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia   Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver  Co.,    Toronto. 
Solder. 

Canada  Metal    Co..    Ltd.,    Toronto. 

Hoyt  Metal   Co.,   Toronto. 
Splicing   Compound. 

Northern    Electric   Co. 
Sporting   Goods. 

H.   S.  Howland  Sons  &  Co.,   Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Cavers   Bros..    Gait,    Ont. 

Snramotor    Co:,     London. 

Sheet    Metal    Products   Co.,    Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co..  Ltd..  Hamilton 

Henderson  &    Richardson,   Montreal. 


Spools   and   Bobbins. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

Spring    Hinges,  etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Steins. 

A.    Ramsay   &    Son   Co.,    Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville, 

The  Can.  H.  W.  Johns-Manville  Co.. 
Ltd.,  Toronto. 

A.    Ramsay   &   Son    Co.,    Montreal. 

G.    F.   Stephens  &  Co.,  Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerville. 

O.   F.   Stephens  &  Co.,  Winnipeg. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton, 

Steel.   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 

Morris  &  Bailey  Steel  Co.,   Pittsburg. 

The  Stanley  Works,  New  Britain, 
Conn. 

Steel    Wire    Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Steel  Metal  Products  Co.  of  Can- 
ada.  Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Store    Ladders. 

F.  E.    Myers   &   Bro..    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Stocks  and    Dies. 

Butterfield  &  Co.,  Rock  Island,  Que. 
Stoves,  Furnaces. 

Clare   Bros.   &   Co.,    Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 

Gurney    Foundry    Co..    Toronto. 

Findlay    Bros.,     Carleton     Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ren,     Ltd.,     Almonte. 

McClary's,    London,    Ont. 

Pease  Foundry  Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont, 
Stoves,    Gas. 

Gurney  Foundry  Co.,   Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Taps. 

Butterfield  &  Co.,  Rock  Island.  Que. 
Tacks. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin  Rule  Co.,   Windsor,   Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 
Technical   Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents   and  Awnings. 

Scythes  &   Co.,   Toronto. 
Tiling.  Wall  and  Floor. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Tin   Plate. 

Henderson  &  Richardson,    Montreal. 

A.  C.    Leslie   &   Co.,   Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,  Ltd.,  Birmingham,  Eng. 
Tools. 

The  Chanin  Stephens  Co.,  Pine  Mea- 
dow,   Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   &    Sons,    Sheffield. 

Stanley  Rule  and  Level  Co.,  New 
Britain. 

Tools.    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,  Ont. 

Tfrehes. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills.    P.Q. 
J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum   Cleaners. 
Northern    Electric  Co. 
Onward    Mfg.    Co..    Berlin.    Ont. 
Clements    Mfg.    Co.,    Toronto. 

Varnishes;   See  Paints. 
Berry   Bros.,    Ltd..    Walkerville.    Ont. 
Dougall   Varnish  Co.,   Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 


Pratt    &    Lambert,    Bridgeburg. 

A.  Ramsay  &   Son  Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 
Metal  Shingle  &  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man, 

Vises. 
Henderson    &    Richardson,    Montreal. 

Wall  Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 

Wash  Boards. 

Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
Washing  Machines,  Etc. 
J.  H.  Connor  &  Son,  Ottawa,  Ont, 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    &    Richardson,    Montreal. 
D.    Maxwell   &  Son.   St.    Mary's.    Ont. 
London    Foundry    Co.,    London. 

Wogon    Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.    Robertson  Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada,    Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Weeders. 

C.   S.   Norcross  &  Sons,   Bushnell,   HI. 
Whips. 

Hamilton    Whip    Co.,    Hamilton,    Ont. 
White   Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens  &   Co.,    Winnipeg. 
Wholesale    Hardware. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.  &  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,    Harold   Co.,    Paris,    Ont. 
Window     Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire  Guards. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire    Door    Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
AA'ire,   Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton.  Ont. 
P.    L.     Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 

Wire. 

Northern    Bolt    &    Screw    Co..    Owen 

Sound,    Ont, 
P.    L.    Robertson    Co.,    Milton. 

Wire  Mats. 

Andrews  Wire  Wks.   of  Canada.    Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

AVire   Goods,   Bright. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 

Acme  Steel   Goods  Co.,   Chicago,    New 
York. 

J.   E.    Beauchamp  &  Co.,   Montreal. 

Canada  Wire  &   Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire    Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire    Rope. 

The  B.  Greening  Wire  Rope  Co..  Ltd., 
Hamilton. 
AA'ire    Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson  &   Richardson,    Montreal. 

AA'ire    Stretchers. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
AA'ood    Finishes. 
Berry    Bros.,    Walkerville, 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont   Mfg.   Co.,    Roxbury,   Mass. 
Whitman     &     Bams     Mfg.     Co.,     St. 
Catharines. 
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CHICAGO  STEEL  BENDING   BRAKES 

(Made  in  200  sizes) 
If   you    are   in    the   market   for   ;i    Bending    Brake   apply   to 
us  for  i-atalogue  and  price  list. 

There  is   no  use  trying  to  get   along  with   antiquated   tools. 
To   be  successful  you   must  be  up-to-date. 
The    Steel    Brakes    do    the   largest     variety     of    work     with 
accurate  results. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


No.  32   Torch 


The  Reason  Why 


mechanics  call  for  a  "C.  &  L."  Fire 
1'ot  or  Torch  is  because  they  give  per- 
fect satisfaction.  For  the  past  twenty- 
live  years  they  have  sustained  a  high 
reputation  for  quality  and  service.  The 
No.  32  Torch  has  no  equal  where  intense 
heat  is  desired.  The  burner  is  made  of 
special  generator  metal  that  hoi  Is  the 
heat  longer.  The  tank  is  of  heavy 
drawn  brass,  reinforced  and  fitted  with 
the  "C.  &  L."  automatic,  patented 
brass  pump,  producing  the  required 
pressure    quickly    and    easily. 

All  leading  jobbers  will  supply  at 
factory  price.  Send  for  Catalog— it's 
free. 


Clayton  &  Lambert  Mfg. Co., 
Detroit,  Mich.,  U.  S.  A. 


Corn  and  Bean  Planters 


King    of    the    Field    is    the    best    two-hand    planter    in    . 
market.     Is  also  made  with  Pumpkin  Seed  attachment.    We 
also    make    lace    curtain    stretchers,    ironing    boards,    step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


STAMPED 
ON  THE 


Corporate  Mark 


GENUINE 
ARTICLE 


Granted  1780. 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  <&  SPORTING 
KNIVES,  RAZORS,  dc. 

For  Sale  by  Loading  Wholesale  Houses 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When    ordering  your   elbows,   ask   your 

jobber    for    O-EIB-0     make,    and    get 

the  best   elbow  made   anywhere.     They 

st    no    more    than    other    elbows    not 

te  so  good,  and  you  will  agree  with 

us    that    they    are    the    best1  you 

ever  saw. 

Be  sure   to  specify  O-EIB-O. 

O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE,  WINNIPEG 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 

MmMkWMi 


C3IVJ 


BB       ««"      ft*"      wmh     bm     was     usar 

We  have  a  large  stock  of 

CARRIAGE   and    MACHINE   BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


Orders  Filled 
and  Shipped  Immediately 


London  Bolt  &  Hinge  Works 

LONDON,  CANADA 

an    Baa    WW    Hal    hw    —    ma 


FACTS 


We  can  perform  more  functions  by  our  modern  wire  carrier  system,  and  with  a 
greater  degree  of  dispatch  and  certainty  than  can  be  accomplished  by  any  other 
of  this  type  of  machine,  all  of  which  means  that  we  can  reach  more  points  in 
a  store  and  do  so  in  a  better  and  more  satisfactory  manner  than  has  been 
accomplished  heretofore.  Remember  our  ten  days'  trial.  You  are  invited  to  put 
us  to  the  test.     Send  for  our  new  catalogue  G. 

GIPE-HAZARD  STORE  SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto.  Canada 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme     Steel     Goods     SG 

Adamite     Wheel     Co y3 

Americas   Shearer   Co bd 

The    Auto    Controller    Co 6d 

Andrews    Wire    Works    :7 

Atlas     Mfg.     Co S3 

AirgaJl     (Bros 88 

Atkins    &    Co.,    E.    C 1U) 

Automatic    Washer    Co 27 

Banwell,   Hoxie   Wire   Fence   Co 93 

Barnett,    G.    &    H 84 

Barton    Netting    Co 84 

Berry      Bros Q 

R.     E.     Bloomer     ;8 

Bearcixnore    &.    Co bl 

T.     F.     Birmingham     So 

Belleville    Hardware    &    Lock    1 

Geo.    Butler    &    Co 79 

Tire    British    Aluminum    Co S» 

Brandram-Henderson,    Ltd 63 

Buck    Bros 81 

Brown,     Boggs     Co vo 

Burrow,  Stewart   &  Milne   25 

Cameron     &     Campbell     93 

Canada    Linseed    Oil    Mills    7G 

Canada     Metal     Co 34 

Canada    Steel    Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  79 

Consolidated    Plate    Glass    Co 81 

Wm.    Cane   &    Sons   Co 30 

Clayton    &    Lambert    97 

•las.    Cartland    &    Son    87 

Canadian    Fairbanks-Morse    Co.,    Ltd.  2 

Canadian    Rogers    Co 36 

Canadian   Supply   &   Contracting   Co.  79 

Canadian    Tube    &    Iron    Co 

Inside    front    cover 

Cummer-Dowswell,     Ltd 3 

The    Carborundum    Co '  1 

Caverhill,    Learmont    &    Co. 35 

Channell    Chemical    Co 38 

Chadwick     Brass     Co 10 

Chapin    Stephens    Co 95 

Jonathan    Crookes    97 

Chicago    Spring    Butt    Co 27 

Jas.    Chesterman   &  Co 31 


Davidson,    Thos.,    Mfg.    Co 23 

uominion    Cartridge    o4 

uoncen   Bros ^d-u., 

Double    Claw    Hammer   Co Hi 


Evered    &    Co 

Eley    Bros.    (Canada),    Ltd. 


Ford   Auger   Bit   Co. 
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Gait    Stove    &    Furnace    Co 2J 

Goodell-Pratt     Co,     20 

Greening,    B.,    Wire   Co b4 

Gipe    Hazard    Store   Service    9* 

Guniey    Foundry    Co 15 

Gutta    Percha    &    Rubber    Mfg.    Co.. 

Inside   bac;  covei 

Hamilton     Cotton     Co.     78 

hamiltou    Stamp   &    Stencil    Co 8a 

Andrew    B.    Hendry    Co io 

H.    S.    Howland,    Sons    &    Co 7 

Hoyt    Metal    Co Inside    back    cover 

Huenfeld    Co.,     The     21 

Hutton,    Jas.,    &    Co 95 

Imperial     Oil     Co 18 

Imperial    Varnish    &    Color    Co 71 

International    Nickel    Co.,    The    78 


James    &    Reid    

Jamieson   &   Co.,    R.   C 

Johnston,    Christopher,    &    Co. 


Kir-Ben      Ltd.     ... 

Kent,    Son    &    Co. 


89 


Landers,    Frary    &    Clark    33 

Laidlaw    Bale    Tie    Co 85 

Lewis    Bros. ,    Ltd 3 

London   Bolt  &  Hinge  Works   97 

London     Rolling    Mill     86 

Lufkin    Rule    Co Inside    back    covei 

McArthur,    Alex.,    &    Co 67 

McClary     Mfg.     Co 18    19 

McComb,    J.    H 85 

McKinnon   Dash    Co.. Outside   back   cover 


McKinnon  Chain  Co. .Outside  back  cover 

McOoungall,    R.,     Co 8J 

McGlashan-Clarke   Co 28 

McKarlane    Ladder   Woiks    8) 

Martin,    L.,    Co 87 

Martin-Seuour      Co 61 

Maxwell,     Ltd 57 

Meakins    &    Sons    10 

May     &     Padmore     82 

Metal    Shingle   &    Siding    Co 32 

Metallic    Roofing    Co 23 

Millers    Falls    Co 77 

Moore,     Benj.,     &     Co 69 

Mollis    &     Bailey    Steel    Co 84 

Morrison,    Jas.,     Brass    Mfg.    Co 24 

Myers    &    Bros.,    F.    E 89 

Montreal    Hdwe    Mfg.     Co 32 


National    Safety    Snap    Co 

Nicholson    File    Co 

Northern  Bolt  &  Screw  Co.  ... 
Nova  Scotia  Steel  &  Coal  Co. 
Wm.    Newman    &    Sons    


Oakey,    John,    &    Co.     ... 
One    Minute    Washer    Co. 

O-Rib-O     Mfg.     Co 

Ottcrrille     Mfg.     Co 


Paterson   Mfg.  Co.    ..Outside  front  cover 


Plymouth    Cordage    Co. 

E.     Preston    &    Sons     

J.    Rabone    &    Sons    

Pannenter,    Bulloch    Co.,    The 

Pease    Foundry    Co 

P'-'lar   People,    Ltd.,    The    

Piuk,     Thos 

Progressive    Mfg.    Co     

Pull-Easy    Mfg.    Co.,    The    


Ramsay,  A.,  &  Sons 
Mchr.rds  Wilcox  Co. 
Robertson,  P.  I,.  Co. 
Rogers.  Alfred,  Ltd. 
Ross     Rifle    Co 


Sanderson,    Harold    Co 89 

Seymour,    Henry    T.,    Shear   Co 88 


Shurratt     &     Ntwth     89 

Sheet    Metal    Products    Co 5 

Southington     Mfg.     Co 88 

Spooner   Co.,    Alonz.o    W.,    Ltd 88 

Smith     &    Heruenway     30 

R.    Sorley    &    Sons    81 

The    Sherwin    Williams    Co 73 

Schanrberger     Ubindemfabrik     82 

Standard     Stamping     Co 6 

Standard    Chain     Co 84 

Standard    Silver    Co 9 

Stanley   Rule   &   Level   Co 67 

Stanley    Works    99 

Star   Specialty   Co 82 

Starrett,   L.  S.,   &  Co 13 

Steel    Bending    Brake    Works    97 

Steel    Co.    of    Canada,    Ltd 4 

Steffens    &    Nolle,    Ltd 91 

Stephens,   (4.   F..   &  Co.,   Ltd 69 

Stewart,  James,   Mfg.   Co.,   Ltd.,  The  20 

Still,    J.    H.,    Mfg.    Co 87 

Stratford    Mfg.    Co 77 

Tallman    Brass   &    Metal    Co 97 

Taylor,     Fonbes    Co 11 

Taylor    &    Thompson    86 

Thompson.    B.    &    S.    H 14  98 

Toronto    Silver    Plate    Co 16 

Toronto    Plate    Glass    Importing   Co..  6) 

Townsend,    S.    P.,    &   Co 69 

Trimont    Mfg.    Co 75 

I'nited   Stales   Steel   Products  Co....  14 

Want     Ads 90 

Wayne   Oil    Tank    &    Pump   Co 80 

Western   Wire   Fence   &   Nail  Co 89 

Wheeler    &    Bain    28 

White    Dove    Washer    Co 91 

Whitman    &    Barnes    Mfg.    Co 2 

Williams,    Alfred     65 

Wilckes-Martin-Wilckes      88 

Woods.     Walter,    &    Co.,     Ltd 77 

Wright,    E.    T.,   Co.,    Ltd 31 

Wrought    Washer    Mfg.    Co 80 

Yale    &    Towne,    Ltd 93 


THE 
"BARROWS" 

PRUNER 

Special  Features: — 
A     perfectly     easy     and     smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made  by   Burman   &  Sons,  Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &  S.  H.  THOMPSON  &  CO. 


MONTREAL 


Limited 


■wiT 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


Our  Patented   Metal   Shelf  Boxes   will   improve  the  appearance  of 
your  store,  and  will  enable  you  to  give  your  customers  quicker 
and  more  efficient  service. 
Advise  us  space  you  have  available  for  shelf  boxes  and  shelving, 


and   we   will   sketch    out   plan   and   give   you   our   best   price  for 

same. 

Send  for  illustrated  catalogue,  it  will  interest   you. 


Cameron  and   Campbell, 


Toronto 
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SLUM 


"N 


1751 


© 


w.  0 


0 


Full  Size 


STANLEY 

WROUGHT   STEEL 

SCREEN  DOOR  BUTTS 


1753 


Full  Size 


These  ornamental  wrought  steel  loose  pin 
butts  conform  to  the  same  high  standard 
of  excellence  maintained  by  other  Stanlej7 
Products. 

They  are  applied  to  the  surface  of  the 
door,  thus  saving  the  time  required  in 
mortising.  Their  finished  appearance 
adds  greatly  to  the  attractiveness  of  any 
entrance. 

When  the  butts  are  once  applied  it  is  not 
necessary  to  remove  the  screws.  By 
merely  slipping  out  the  pins  the  door  is 
easily  taken  off  and  can  be  as  readily  re- 
hung  when  necessary. 

These  butts  can  be  furnished  in  Japan, 
Antique  Copper,  Dull  Brass  or  the  anti- 
rust  "Stanley"  Sherardized  finish  for 
outdoor  work  or  damp  climates,  as  it 
absolutely  prevents  rust. 

Packed  One-Half  Dozen  pairs  in  a  box 
with  screws.  Weight  per  dozen  pairs 
with  screws:  No.  1751,  seven  pounds; 
No.  1753,  five  and  one-quarter  pounds. 

Do  not  delay  ordering  at  once  from  your 
Jobber,  for  it's  time  your  order  was 
placed  for  screen  door  butts.  If  he  can- 
not supply  you,  we  will  quickly  do  so. 


mMmmw»>w>>»wwm?>)»w?mmm» .     ~-"—*r,~       ,.:.:_,_,.,....? 


NEW     BRITAIN    \/    CONNECTICUT. 

NFW  YORK.     Canadian  Representatives :    A.  MacFarlane  &  Co.,  Coristine  Bldg.,  Montreal    CHICAGO 
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Ross   Rifle   Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 
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"Frost  King"  Babbitt  Metal 


Good  to  sell  because  it's  good 

The  quality   of  this    babbitt   is  exceptionally   high. 

It  is   the  result  of  over  35  years'  experience  in   the  careful 
selecting  and   compounding  of  stock. 

You'll    fill    all    demands   for    babbitt    metal   to    the    greatest 
satisfaction   of  buyers   if   you   sell   "Frost    King." 

Hoyt  Metal  Co.,  Toronto,  Ont 

New  York,   N.  Y. ;    London,  Eng. ;     St.   Louis,   Mo. 


(Made  in  Canada) 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR   HOUSEHOLD   USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


VFK/N 


THAN  YOU  EVER  NEED  TO 
SELL       fUFKiff  GOODS 


fUFKiN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


/UFKiN 


Goods 


7W£fl/FKINRULE{?0. OFCANAJ)A>£ri>*   W/NDSOR.ONT. 


Inside  Information  on  Electric-Welding 

Test  No.  1.    Take  a  link  of 

McKinnon    electric  -  welded 

chain,  saw  it  in  two  and  ex-    ™™  //////p*^ 

amine   the   welded  junction    ^UU    ff§jrss^^:*~^~===^_^m^         '2^M^-r—~       /vS 

under  a  microscope.  ^^ml[[  W=~lMIMltlk^^^'     v>_^-^: 

Yon  will  find  it  exactly  the 
same  fibrous  condition  of 
material  at  the  weld,  that 
will  be  found  at  any  other 
part  of  the  chain  link. 

The  chemical  union  of  fibre 
is  absolutely  perfect  and 
were  it  not  that  the  swell 
(design  patented)  shows  the 
junction  point,  it  would  be 
impossible,  otherwise,  t  o 
ascertain  the  point  of  welding. 

Test  No.  2.   Take  the  half  link,  bend  the  ends  back  in  a  vise  until  -  -* 

they  meet  and  examine  the  weld  again,  to  find  that  this  severe  test 

has  been  withstood  perfectly.  W///////0  ''  ,mJMi 

Test  No.  3.    Order  McKinnon  Electric-Welded  Chain  and  try  it 
for  any  use.    It's  made  in  Canada  at  St.  Catharines,  Out. 


ON  EVERY  SIDE 

Many  of  the  hardware  dealers  in  this  good  land  are  literally  surrounded 
by  boat-builders.  Some  are  building  for  the  fun  of  it — some,  for  their 
daily  bread.     All  of  them  will  need  hardware  and  so  will  be  glad  to  use 

McKINNON  BOAT  TRIMMINGS 


They  are  carefully  made  and  you  can  sell  them  with  confidence,  for 
they  will  give  perfect  satisfaction.  The  boat-builders  are  about  ready  to 
buy  our  locks,  rudder  hooks,  painter  clips,  etc.  It's  time  to  order.  Write 
us  at  once. 

McKinnon  Dash  Company,  St.  Catharines,  Ont. 


Canada's    Only    Hardware    Weekly 
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I  ASHDOWN'S    WATER    SUPPLY    SYSTEMS  I 


For  country 
homes,  farm 
use,  summer  re- 
sorts and  isolated 
public  and  pri- 
vate institutions. 
Power  and  hand 
operated. 
Any  Dealer  can 
Sell  and  easily 
Install  these 
Systems . 


Convenient 


Reliable 


Running  water 
is  no  longer  a 
luxury.  Asystem 
for  every  con- 
dition and  every 
purse. 

Affords  fire  pro- 
tection  and 
modern  conveni- 
ence s. 


A  country  home  with  the  modern  conveniences  of  up-to-date  =S 

plumbing  and  running  water  SS 

Until   recently,    only    those   that    were   within    reach    of   a    city   water  sufcfcly   were   able   to   enjoy   these  = 

conveniences,  but  with  the  aid  of   the  Pneumatic     V(/ater    Supply    Systems,     this    condition   of    things  = 

has    been    changed. 

A  request  will  bring  to  you  a  supply  of  free  booklets  with  your  name  printed  on  the  front  = 

cover  for  distribution  among  your  customers.  {= 

The  J.  H.  ASHDOWN  HARDWARE  COMPANY,  LIMITED  I 


=      CALGARY 


WINNIPEG 


SASKATOON      = 
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15,342                Us 

ers    ol 

807                   « 
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291 

i            a 
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(            « 

226                    * 

(             a 

161                    « 

i            tt 

230 

<            << 

97 

<            « 

97 

<            « 

1,098 

<            « 

2,035 
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Users    of    1847    ROGERS    BROS. 


20,899        Total  Users  of  Silverware 


In  a  circular  recently  issued  by  a  well-known  publication* 
is  printed  the  result  of  inquiries  among  a  list  of  its 
subscribers. 

Of  the  20,899  who  stated,  in  their  replies,  what  Silver  Plate 
they  used  or  preferred,  15,342,  or  over  73  per  cent.,  gave 

1847  ROGERS  BROS. 

as  their  choice. 

This  inquiry  confirms  similar  investigations  made  by — 
"Hoard's  Dairyman"  (which  reported  over  79  per  cent, 
favoring     1847  Rogers  Bros.     Ware). 

'; Pictorial  Review"  (77  per  cent). 

"Toledo    Weekly     Blade"     (85    per    cent),     and     other 
publications. 

Is  the  trade  of  75  or  80  per  cent,  of  the  people  worth 
anything  to  you  % 

If  so,  you  should  handle  the  brand  they  use, 

1847  ROGERS  BROS. 

and  let  your  townspeople  know  it. 

We  will  supply  display  and  advertising  Helps  free  of 
charge. 

Write  for  circular  describing  our  methods  of  co-operating 
with  the  dealer. 

MERIDEN    BRITANNIA  COMPANY,     LIMITED 


Meriden,  Conn. 


HAMILTON,  CANADA 

Chicago  New  York 

(   Canadian  Home   Journal,   Toronto) 


San  Francisco 
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THE 

UTILITY 


The  UTIL- 
ITY hoe  is 
made  in  two 
sizes  —  four 
and  six-inch 
blades.  Each 
blade  has  two 
cutting  edges. 
The  blades 
are  made  of 
1%-inch  rib- 
bon steel  and 
can  be  ad- 
justed to  suit 
the  heighth 
of  the  oper- 
ator. The 
shank  cast- 
i  n  g  s  are 
malleable. 
Every  hoe  is 
equipped  with 
a  first  -  class 
handle. 

Write  for 
Booklet. 


Henderson   &   Richardson  —  Board  of   Trade   Bldg. 
Montreal 


THREE  out  of  every  FOUR 

Canadian  Architects  now  specify 


The  ROYAL  TROLLEY  House  Door  Hanger. 

Because   it  is  the  ONE  absolutely  NOISELESS  Hanger, 
Ball-bearing     and    Center-hung.  Header    furnished. 

Track  is  removable  after  walls  are  plastered. 


COMPLETE 

CATALOGUE 

ON 

REQUEST 


fcchards  Wilcox- 

i-srsfi  Canadian  Company,U2  p»l 

mi  London,Ontario.  \M 


Order   Stanley  No.  3000 
"TWINROLD"  SELF-TIGHTENING 

BOX  STRAPPING 


It  is  coiled  double. 
It  is  self-tightening. 
Nails  can't  slip  in  driving. 

THE    STANLEY    WORKS 

NEW  BRITAIN.  CONN. 
Canadian  Representatives  :  • 

A.  MacFarlane  &  Co..  Constine  Bldg.,  Montreal. 


IE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White   Mop   Wringer  Co.,   Fultonville,  N.Y. 
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Hardware    Dealers*    Supplies 


Drills  aud  Reamers 
Taps  aud  Dies 
Hoisting    Blocks 
Grindiug  Wheels 
Oil    Stones 
Vises,  Anvils 
Saws,    Hammers,    etc.. 
Valves   and   Pipes 
Pipe   Fittings 
Pipe   Tools 
Automobile    Supplies 
Motor   Boat    Supplies 
Mechanic   Tools 
Forges,    Blowers 
Blacksmiths'    Tools 
Wrenches,    Hacksaws 
Trucks,   Scales 
I  ulleys,    Belting. 


Most  hardware  dealers  believe  in  carrying  a  line 
which  will  give  their  customers  the  best  service 
for  their  money. 

We  offer  you  a  choice  from  some  of  the  best- 
known  supplies  upon  the  market  to-day.  You 
can  always  secure  prompt  shipment  from  our 
large  stocks  and  save  yourself  the  trouble  and 
expense  of  passing  customs  entry  on  shipments 
from  the  United  States. 

Send  at  once  for  catalogue  of  goods  you  are  interested  in. 


The  Canadian  Fairbanks -Morse  Co.,  Limited 

444  St.  James  Street,  Montreal 

ST.  JOHN  OTTAWA         TORONTO         WINNIPEG         SASKATOON         CALGARY         VANCOUVER  VICTORIA 


Goods 


WHITMAN 


BARNES 


TWIST  DRILLS 
CARBON  AND 
HIGH  SPEED 


WRENCHES 

SCREW  AND 

DROP  FORGED 


REAMERS 
CARBON  AND 
HIGH  SPEED 


COTTERS 

CHISELS 

PUNCHES,  ETC. 


Users  recognize  "W  &  B"  tool  quality,  backed  by  60  years'  uninterrupted  manufacturing  experience.  Stock  this 
established  line  and  increase  sales.  If  you  jobber  cannot  supply,  write  us  and  we  will  see  that  you  are  supplied. 
Write  for  catalog  No.  82-G. 


Established   1854. 


THE  WHITMAN  &  BARNES  MFG.  CO.,  St.  Catharines,  Ont. 


Stocks  carried  at   Winnipeg~"and  "Montreal. 


HARDWARE    AND     METAL 


/  Better  Handles Better  Handles Better  Handles  —  & 

/  UADUCCT    TAAI   C  X 


e*. 


HARVEST  TOOLS 


/ 


**„ 


<r 


£T 


s 


Better  Handles 


Better  Handles 


Better  Handles  — ^r 


We  make  the  statement  that  our  line  of  Harvest  Tools  have 

BETTER  HANDLES 

than  those  supplied  by  any  other  jobbing  house  in  Canada. 

BEDFORD  HARVEST  TOOLS 

have  Tines  of  the  Very  Highest  Grade  Spring  Tempered  Steel; 
Strong  Sockets  and  Smoothly  Finished,  Fine  Grain  Ash 
Handles. 

Some  lines  are  Higher  in  Price,  but  none  possess  Higher 
Quality  of  Steel  and  none  with  so  good  handles. 

Many  lines  Inferior  in  both  Quality  and  Finish  are  held  as 
high  in  price  as  this  well-known  and  deservedly  popular  brand. 


BLACK  DIAMOND 
GENUINE  SIBLEY  GRASS  SCYTHES 


have  attained  a  Wonderful  Popularity,  based  purely  on  their 
Wearing  Quality — Cutting  Quality — and  Correct  Shape. 

Every  Scythe  Warranted    Perfect;     Replaced  free  of  Charge 

if  Defective. 

Make  Up  Your  Specification  Now 


LEWIS    BROS.    LIMITED,     MONTREAL 


OTTAWA 


TORONTO 


VANCOUVER 


WW! 
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The 


Steel  Company  of  Canada,  Limited 

WW  Hamilton 


jbl 


Should  quick  delivery  be  a  factor,  we  are 
prepared   to   guarantee   prompt  shipments 

from    our   well-assorted    stock    of    standard 
sizes  of  the  following  products — 


Wire  Nails 

Fence  Staples 

Poultry  Netting  Staples 

Corrugated  Fasteners 

Fencing  and  Gates 

Wrought  Pipe 

Lead  Pipe 


Tacks 

Wood  Screws 

Machine  Screws 

Bolts  and  Nuts 

Rivets  and  Burrs 

(Iron  and  Copper) 

Steel  Bars 
Bright  Wire  Goods 


Horse  Shoes  and  Horse-Shoe  Nails. 

WIRE 

Bright,  Oiled  and  Annealed,  Spring,  Rivet,  Bolt,  Copper, 
Brass,  Tinned  Mattress,  Bookbinders'  and  Broom. 


HAMILTON 
VANCOUVER 


Sales  Offices : 
MONTREAL  TORONTO  WINNIPEG 

VICTORIA  ST.  JOHN  HALIFAX 
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For  the  Warm  Weather 


Hot  Blast 

OIL   STOVES 

Two  Burners. 

Can    be  instantly  started  or  stopped 

Weighs  only  42  ounces. 

Very  reasonable  in  price. 


In  Position. 


shipments     IVlade     Jromptly 


OF   CANADA 


the    SHEET    METAL    PRODUCTS    CO.   ofl,S?ted 

MONTREAL  TORONTO  WINNIPEG 


A  Confidential  Chat  With  Our  Readers 


AS  we  go  to  press  this  week  we  are  just  completing 
arrangements  for  an  important  new  editorial  service 
of  which  full  particulars     will     be  given  in  next 
week's  issue. 

For  years  past  we  have  noticed  an  increasing  interest 
among  our  readers  in  the  articles  we  have  been  running, 
dealing  with  the  question  of  retail  hardware  advertising. 

The  trade  generally  are  thoroughly  alive  to  the  fact 
that  a  retail  business,  if  properly  advertised,  must  grow 
just  as  do  manufacturing  firms  who  have  solved  the  ad- 
vertising problem.  That  a  small  retail  store  in  a  West- 
ern Ontario  town  was  transferred  to  Toronto  and  in  a 
comparatively  few  years  has  grown  into  the  greatest  mer- 
cantile success  in  Canada  has  not  been  lost  upon  retail 
merchants  generally  who  recognize  in  advertising  the 
great  energizing  force  which  has  placed  the  great  business 
referred  to  where  it  is  to-day. 

And,  right  in  the  hardware .  business  there  are  many 
instances  of  conspicuous  success  being  achieved  by  retail- 
ers who  knew  how  to  advertise  their  stores  and  the  goods 
they  handled.  In  Toronto  there  is  a  store  by  no  means 
pretentious  in  its  appointments  which  has  nevertheless  a 
very  large  and  profitable  turnover.  Not  long  ago,  this 
store  was  a  pretty  small  establishment,  occupying  a  base- 
ment on  King  St.  If  you  ask  the  proprietor  to  explain 
the  secret  of  his  success  he  will  tell  you  that  it  is  due 
principally  to  judicious  advertising. 

In  many  other  towns  and  cities  similar  instances  will 
be  found  if  hardware  merchants  who  have  won  a  com- 
manding place  in  their  neighborhoods  and  established  a 
large  and  paying  business  as  a  result  of  their  carefully- 
planned  advertisements. 

The  Hardware  Style  of  Advertising. 

It  has  been  Hardware  and  Metal's  privilege  to  study 
the  methods  of  retail  hardware  advertising  in  every  part 
of  Canada,  and  many  times  we  have  reproduced  in  our 
pages  advertisements  which  have  pulled  big  business  for 
the  merchants  in  whose  behalf  they  were  inserted. 

In  analyzing  these  business-getting  advertisements,  we 
have  found  that  they  all  had  one  big  idea  in  common  — ■ 
whether  the  merchant  lived  in  Halifax,  Vancouver  or 
London.  This  idea  showed  itself  so  plainly  in  good  hard- 
ware advertisements  and  seemed  to  be  so  exclusively  a 
hardware  idea  that  we  feel  justified  in  speaking  of  "the 
hardware  style  of  advertising." 


The  idea  was  to  do  away  with  generalities  and  get  down 
to  "brass  tacks."  It  was  done  by  devoting  practically 
the  whole  space  of  the  advertisement  to  a  series  of  illus- 
trated talks  on  certain  definite  articles  and  quoting  a 
definite  price  for  the  article.  By  using  small  cuts,  a  great 
many  business  propositions  could  be  put  forward  in  small 
space,  and  the  advertisement  thus  stood  a  better  chance 
of  making  a  definite  impression  on  a  greater  number  of 
people. 

To  Make  an  Advertisement  Sell  Goods. 

And  just  here  let  us  say  that  if  it  is  desired  to  do 
something  more  than  create  publicity — that  is,  if  it  is  to 
actually  sell  specific  articles  an  advertisement  must  put 
up  a  business  proposition,  and  that  involves  a  description 
of  the  article,  illustrated  if  possible,  and  the  quoting  of 
prices. 

You  do  not  expect  your  salesmen  to  sell  goods  without 
quoting  prices.  Isn't  it  too  much  to  expect  an  adver- 
tisement to  make  sales  if  it  is  silent  in  the  important 
question  of  price? 

The  hardwaremen  who  know  their  advertising  is  pay- 
ing them  are  those  who  make  each  piece  of  copy  a  printed 
salesman,  showing  readers  what  the  goods  look  like, 
describing  their  principal  features,  and  quoting  the  price 
at  which  they  are  to  be  sold. 

Hardware  and  Metal's  Electro  Service. 

To  attract  attention  it  is  important  that  a  hardware 
advertisement  should  be  illustrated,  and  to  make  the  best 
possible  use  of  the  space  paid  for,  these  cuts  must  be  both 
clear  in  outline  and  small  in  size.  Such  cuts  are  very 
difficult  to  secure  at  a  reasonable  cost. 

After  consulting  with  hundreds  of  our  readers  as  to 
the  need  for  small  advertising  electros,  we  are  convinced 
that  the  trade  will  heartily  welcome  any  opportunity  of 
purchasing  hardware  cuts  at  a  cost  which  will  enable 
them  to  secure  a  full  series,  illustrating  staple  hardware 
articles. 

We  have  spent  a  great  deal  of  time  in  preparing  a 
large  assortment  of  such  electros,  and  will  have  every- 
thing in  shape  to  make  a  full  announcement  in  our  issue 
of  June  13.  Watch  for  the  two-page  advertisement  in 
which  this  latest  branch  of  Hardware  and  Metal's  ser- 
vice to  the  retail  trade  will  be  set  forth. 


HARDWARE    AND     METAL 


AUGER  BIT(S 

Are  Now  Made  in  Canada 

The  well-known  Eussell  Jennings  Auger  Bits  are  now  a  Canadian  product.  The  growtb 
of  our  Canadian  business  has  resulted  in  the  establishment  of  a  factory  at  St.  Catharines, 
Ont. 

The  Eussell  Jennings  Auger  Bit  is  just  as  firmly  established  as  the  standard  for  fine 
work  among  Canadian  workmen  as  among  men  in  the  States.  We  hope  the  advantages  of 
increased  service  and  better  price  now  possible  with  our  new  factory  will  still  more  firmly 
establish  our  product  with  Canadian  dealers. 


At  this  time  we  want  to  call  to  the  attention  of 
all  Canadian  hardware  dealers  our  carpenters'  bit 
for  general  all-around  use.  This  is  made  with  a 
quick-boring  thread  and  has  an  oil  finish,  making 
it  well  suited  to  general  work.  The  highly  polished 
fine  thread  Eussell  Jennings  Auger  Bit  will  always 


remain    standard    for    accurate    work   in    hard,    dry 
woods. 

Another  new-  Eussell  Jennings  tool  which  you 
will  find  a  good  seller  is  the  Solid  Head  Expansive 
Bit,  which  is  the  strongest  and  most  readily  ad- 
justed expansive  bit  made. 


WRITE  TO  US  AT  OUR   NEW  FACTORY  AT  ST.  CATHARINES,  ONT.,   FOR   ANY 
INFORMATION  REGARDING  AUGER  BITS  AND  BRACES,  EXPANSIVE  BITS,  ETC. 

Russell  Jennings  Mfg.  Co.,  Ltd. 


St.  Catharines,  Ont. 


21-135 
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The  GREAT-WEST  TROLLEY  HANGER 

For — 

Warehouse,  Factory 


Massive,  Strong 

Scientific,  Noiseless 

Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings. 

Easy  to  put  up. 


i  ■ 


GREAT  WEST 


and  Barn  Doors. 

The  Great- West  is 
the  strongest 
hanger  of  any. 

Apron— 6"    long,  4" 
wide,  j|"  thick. 

Adjustments  If"  to 

03I! 

—  I    • 

Packed  1  pair  in   a 
box  complete. 


CANADA  STEEL  GOODS  CO.,  Limited,   Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Hand  or  Power  Washing  Machines  and  Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The   Largest   Makers  of   Home   Laundry  Appliances  in  the  British  Empire. 


New    Idea. 


Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Progress. 


Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont. 


Jupiter. 
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"Universal"  Bathroom  Fixtures 

The  Fixtures  That  Sell  Themselves 


wrmwT' 


Combination  Glass  Shelf,  Tumbler, 
Tooth-Brush  and  Soap  Holder 


Combination  Glass  Shelf,  Towel   Bar 
and  Tumbler  Holder 


Tumbler  Holders 
and  Soap  Dish 


Tumbler  Holder 
and  Soap  Dish 


! 

^      ]  UNIVERSAL 

I 


G 
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SERVICE  AND 
APPEARANCE 


These  are  the  essentials  of  Bathroom  Fixtures.  In 
"Universal"  Bathroom  Fixtures  these  two  qualities 
are  at  once  apparent.  The  possible  customer  sees  at 
once  that  these  fixtures  are  of  substantial  construc- 
tion, that  in  them  there  is  strength  where  strength 
is  needed.  Wall  plates  are  large  and  massive,  joints 
are  perfectly  made  and  the  fixtures  impress  the  cus- 
tomer at  once  as  articles  of  quality. 

CHOICE  OF  PATTERNS. 

The  style  of  "Universal"  fixtures  is  also  noticeable 
at  a  glance.  The  patterns  are  artistic  and  harmonize 
well  with  the  interior  of  any  bathroom.  The  finish 
is  a  highly-polished,  heavy,  nickel  plate.  Each 
"Universal"  fixture  or  combination  is  made  in  all  of 
the  different  graceful  patterns,  allowing  a  customer 
to  fit  out  his  bathroom  in  one  harmonious  design. 

NEW  LILY  CUP  PATTERN. 

The  illustrations  here  show  some  of  the  fixtures 
and  combinations  in  the  "Lily  Cup  Pattern."  Its 
beauty,  strength,  and  the  ease  with  which  it  can  be 
cleaned  are  easily  noticed.  In  a  good  display  it  sells 
itself. 

We  have  attractive  display  cases  or  stands  to  help 
sell  your  line. 

Write  to  your  jobber  for  prices  or  direct  to  us. 


LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,   CONN.,   U.  S.  A. 


Tumbler  and  Tooth- 

Brush  Holder  and 

Soap  Dish 


Tumbler  and 
Tooth-Brush  Holder 
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The    Quality's    Here 

that  gets  re-orders 

Safe    Lock  Shingles  and  Acorn  Quality 
Corrugated  Iron 


l**iSWH*<  »*w*wu!-  Ujimmwn 


Our  Agents 
make  big 


Many  home-builders  use  the  same  old  kind 
of  building  materials  because  they  are  un- 
familiar with  the  advantage  that  prevails 
in  the  use  of  Metal  Shingles  and  Siding. 

We  want  you  to  canvass  your  vicinity  for 

us — to  be  our  agent. 

We'll  help  you  effect  sales  by  sending  out 
circulars  and  strong  business-getting  let- 
ters to  whom  you  wish. 

We'll  be  glad  to  give  you  any  information 

you  may  desire. 

We    make    a    specialty    of    prompt    service 

and  square  treatment  to  all  our  customers. 
Write  for   our   special   agency    proposition. 

THE1METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 


The  painter's  going  to  patronize  the  store  that  gives  the  biggest 
value  and  satisfaction  in  brushes. 

You'll  get  him  coming  and  keep  him  coming  for  more  if  you  sell 

MEAKINS'  Paint  and  Varnish 
BRUSHES 

for,  we  believe,  they  cannot  be  excelled.    They  are  easy  to  manipulate,  and  have  no 
falling  bristles  to  agitate  the  user. 

Be  the  reliable  brush  dealer    in    your    vicinity.     Our    brushes    will  give  you  this 
reputation. 

Write  for  catalog  and  full  particulars. 

Meakins  &  Sons,  Limited 

Hamilton,  Onl. 
Warehouses:        WINNIPEG        LONDON        TORONTO        MONTREAL 
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Steel 
Barn  Door  Track 

Made  in  five  lengths,  viz: 
4,  6,*  8  or  10  feet. 

Weight  per  100  ft.  —  100 

lbs. 


Large  Pattern  Malleable  Bracket 


MILO 

Roller-Bearing  Barn  Door  Hangers 

Malleable  Iron  Frame,  Steel  Straps  and 
Heavy  Bolts. 

A  Flexible  Hanger — easy  running  for  114  x 
3-16  track.  S^-inch  wheels.  Japanned  Black 
and  Red. 

Packed  one  dozen  pairs  to  a  case.  Weight  per 
case,  78  lbs. 


Front  View 


T-F  Screen  Door  Sets 

consist  of  one  pair  of  hinges  complete  with 
screws,  one  Stamp  Steel  Pull  with  Screws,  one 
2y2-inch  hook  and  eye. 

Illustration  full  size.  Finished — Antique 
Copper,  Bronze  Plated,  Dull  Brass  Plated. 

One  set  to  a  box.  1-3  gross  sets  to  a  case. 
Weight  per  case  63  lbs. 

If  your  jobber  cannot  supply  you,  write  us  and 
we  will  ship  immediately. 


TAYLOR -FORBES  CO. 

LIMITED 

Head  Office  and  Work* :     GUELPH,  ONT. 

Branches  and  Agents  : 

Taylor-Forbes  Co.,  246  Craig  St.,  Montreal;  Canadian  United 
Mfrs.  Agency,  London,  Eng. ;  H.  G.  Rogers,  147  Prince  William  St.. 
St.  Johu,  N.B. ;  H.  F.  Moulden  &  Son.,  Travelers'  Bldg.,  Winnipeg, 
Man.;    Taylor-Forbes   Co.,   Ltd.,   1070  Homer  St.,   Vancouver,   B.C. 


Nos.  2265,  2275,  2285 
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CARTRIDGES 


We    Load   for     the     World 7 

C  No  Ammunition  Manufacturer  or  Loader  handles  or  loads  a 
greater  variety  of  shot  gun  powders  than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Elcy  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  gives  results  equal  to  3  J  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  01  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS,    LTD.,    LONDON. 


r&RARMS(b 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6  35  «/$ 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


A  special  circular 
describing  tills 
pistol,  also  a  cata- 
log; of  our  complete 
line,  will  be  nulled 
to  any  address  on 
request. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  lor  this 
pistol. 


Harrington  &  Richardson  Arms  Company,  worceste^a-ac^eX  u.s.a. 
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WINDOW   DISPLAY  OF  MILLS  HARDWARE  COMPANY 


This  Window  Won  the  Prize 

Here  is  the  window  display  of  the  Mills  Hardware  Co.  of  Hamilton,  Can.,  which 
won  the  first  prize  of  $100.00  in  the  great  Starrett  Show  Window  Contest. 

The  symmetry  and  balance  of  the  display,  the  careful  arrangement  of  the  groups, 
the  wise  selection  of  the  various  tools,  combined  with  artistic  taste  and  perfect  technique 
in  the  decoration  of  the  window,  have  produced  a  result  that  the  judges  declared 
supreme. 

The  other  windows  were  only  a  step  behind  in  the  race  for  the  prize,  and  many 
fine  ideas  were  conceived  and  executed  with  great  skill.  Prizes  were  awarded  up  to  the 
fifteenth,  which  included  the  displays  of  the  following: 

2  Kalispell   Mercantile   Co.,   Kalispell,   Mont. 

3  Western  Hardware  &  Supply  Co.,  Portland,  Oregon. 
4iHazard,  Gould  &  Co.,  San  Diego,  Cal. 

5  Duncan    &    Goodell,   Worcester,    Mass.  10  Wm.    K.   Toole   Co.,   Ltd.,   Pawtucket,    R.I. 

6  Alden   &   Judson,   Grand   Rapids,   Micb,  n  The  Bond  Hardware   Co.,   Guelpb,   Can. 

7  H.   O.   McClure,   Tulsa,   Okla.  12  Adam   Decker  Hardware  Co.,   St.   Paul,   Minn. 

8  I.   E.    Swift   Co.,   Houghton,    Mich.  13  San   Diego   Hardware  Co.,   San    Diego,   Cal. 

9  The   Winters   Hardware   Co.,   Fremont,    Ohio.  14  Graves   Hardware   Co.,   Springfield,    Mass. 

15  Vonegut  Hardware  Co..   Indianapolis.   Iud. 

We  congratulate  the  winners  and  hope  that  the  increase  in  sales  has  proven  our 
claim  that  it  pays  well  to  display  Starrett  Tools. 

The  L.  S.  Starrett  Co.,  Athol,    Ma|ss. 

WORLD'S    GREATEST    TOOLMAKERS 

New  York  London  Chicago 


42-350 
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APOLLO  KEYSTONE  COPPER-BEARING  GALVANIZED  SHEETS 

They  are  the  greatest  of  all 

RUST-RESISTING  SHEETS 

and  will  give 

UNEQUALLED  SERVICE  AND  SATISFACTION 

Especially  adapted  for  all  exposed  sheet  metal  work 


ROOFING 

CORNICES 

CONDUCTOR  PIPE 

SIDING 

VALLEYS 

EAVESTROUGH 

CEILING 

FLASHING 

CULVERT  PIPE 

VENTILATORS 

SKY-LIGHTS 

IRON  SHUTTERS 

We  have  published  a  booklet  with  photographic  illustrations,  showing  Actual 
Weather  Tests  of  both  Copper-Bearing  Steel  and  sheets  of  steel  without  Copper;  it  will 
be  interesting  to  you.    Send  for  a  copy. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 

Transportation   Building  Traders  Bank  Building 

MONTREAL  TORONTO 


Rogers'  Portland  Cement 

Business  Getter Business  Holder 

The  hardware  dealer  who  handles  cement  has  a  big  field 
in  his  own  neighborhood.  Do  the  contractors  and  builders 
of  your  district  come  to  your  store  for  cement?  They  know 
that  Rogers'  Portland  Cement  is  the  best — durable,  even, — 
and  the  dealer  who  handles  it  has  their  confidence  and  their 
trade — not  only  for  cement,  but  for  other  lines  also. 

A  small  stock  only  is  necessary.  We  ship  on  the  shortest 
notice.    Write  to-day  for  our  dealer  proposition. 

ALFRED  ROGERS,  Limited,  28  West  King  St.,  Toronto 

N.  J.  Dinnen  &  Co.,  Western  Sales  Managers,  Winnipeg,  Man. 
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"Certain-teed"   Roofing. 

Casco  Brand  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


Their    Shadows    Before 

The  coming  dollars  cast  their  shadows  before  when 
you  sit  down  and  write  out  an  order  for 

"MILLERS  FALLS" 
Hand  Drill  No.  306 

You  don't  have  to  look  for  the  good  qualities  of 
this  Drill  with  a  microscope;  they  stare  you  in  the 
face.  Note,  "in  the  illustration,  the  compactness  and 
finish  of  the  tool.  The  lines  show  strength  and 
rigidity — the  basis  for  quick  and  rapid  work — the 
kind  of  lines  that  appeal  to  mechanics  who  know. 

We  are  selling  a  surprising  number  of  these  tools 
through  our  dealers.  Why  not  get  in  line  for  a  share 
of  this  profitable  business  by  putting  some  in  your 
stock?     Catalog  on  request. 

MILLERS  FALLS  CO.,  Millers  Falls,  Mass. 


TRADE 


CASCO 

weatherproof 
;  products  \ 


MARK 


Structural 
Waterproofing 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

rices    ;ic    ;;nples  on  request.     We  carry  a 

large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 


FERRONA 
PIG   IRON 

and   SIEMENS-MARTIN 

|  ]p^<  OPEN  HEARTH  STEEL 


NOVA  SCOTIA  STEEL 

<&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

Mahufacturmrm  of 

Emery.   Black   Lead   Emery   Glass 
and    Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 
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More  Holes  Per 
Dollar  of  Cost 


That  is  the   real   test   of   Drill   efficiency 

Wilt  Twist  Drills  will  give  you  more  holes 

per  hour — 

More  hours  of  service  before  wearing 

out. 

And  every  hole  will  be  absolutely 

accurate  and  uniform. 


Wilt    Twist 
Drills   are 

made  by  a  new 
automatic  process 
that   machines    the 
drill    complete    at    a 
single  chucking  —  work 
that  requires  5  to  7  chuck- 
ings  under  old  processes. 
The  Wilt  process  insures  abso- 
lute accuracy  and  uniformity,  it 
insures   a   drill  that  is  perfect   in 
contour  and  correct  in  its  proportions. 
Wilt    Drills    are   hardened   in   automa- 
tically    controlled     electric    furnaces     to 
exactly  the  right  degree  of  hardness  for  the 
work  intended. 

Carried  in   stock  by  all  high-grade  hardware   dealers. 

The   Wilt  Twist  Drill  Company  of 
Canada,  Limited 

WALKERVILLE  ONTARIO 


^ 


Severe    Service 

does  not  affect 

Jenkins  Bros!  Valves 

Your  Customers  Know  It ! 

The  best  material  that  money  can  buy  is  put  into 
them  and  expert  workmen  are  responsible  for  their 
superior  finish. 

Every  valve  is  carefully  tested  and  inspected  before 
leaving  the  factory. 

Small  valves  are  put  up  in  convenient  packages, 
neatly  labeled  to  suit  your  shelves. 

Particulars  on  request. 


Type  "K"  Brass  Gate 

Valve  Screwed. 

Fig.  300. 


JENKINS  BROS.,  Limited 

103  St.  Remi  St.,  MONTREAL 
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EXTRA 


VIRGINIAN   I"  I 


iwi 


These  Are  The  Cross -Cut  Saws 
Your  Customers  Want 


,  r/f,AWvW^ 


s 


The  man  who  has  struggled  with  a  poor  cross-cut  saw  and  then 
has  tried  a  Disston  will  never  change  again. 

This  is  one  of  the  reasons  for  their  rapidly  increasing  popularity 
which  has  resulted  in  a  steadily  growing  demand  for 

Disston  Cross-Cut  Saws 

They  are  ground  to  a  true  taper  hy  the  special,  and  exclusively 
Disston,  grinding  process.  Being  ground  on  lines  that  conform 
exactly  to  the  breast  of  the  saw,  the  blade  is  absolutely  uniform  in 
thickness  throughout  the  entire  length  of  the  cutting  edge.  This 
special  method  of  grinding  gives  the  maximum  amount  of  clear- 
ance without  sacrificing  elasticity  and  stiffness.  Any  man 
accustomed  to  a  cross-cut  saw  knows  what  that  means. 

And  only  Disston  Crucible  Steel  is  used.  This  steel  combines  the 
hardness  and  toughness  that  produces  the  wonderful  edge-  and 
set-holding  qualities  for  which  Disston  Cross-cut  Saws  have  long 
been  famous. 

Send  for  our  Cross-Cut  Saw  booklet — free  for  the  asking. 
It  is  the  finest  book  of  the  kind  ever  published. 


ext»a  ORIOLE 

jgl*  _,  *D*S  QUALITY  STEEL^.*;ORKMAN5HIP| 

jA/Vk 


SPRING  STEELE  WARRANTED, 


fWtiJJAf\jS 


*wfyr$r 


DISSTON  No.  122  HANDLE    S 


is  gaining  wider  favor  every  day  through  its  durability  and  the  ease  and  speed  with 
which  it  can  be  attached  or  detached. 

It  will  be  noticed  in  the  sectional  view  that  the  cap  is  made  with  a  long  neck, 
tapped  to  fit  the  threaded  end  of  loop  rod.  This  rod  extends  through  the  handle,  making 
the  connection  and  line  of  pressure,  when  on  saw,  from  top  of  handle  to  bottom  edge 
of  blade,  insuring  a  strong,  firm  grip  on  saw,  without  the  possibility  of  lost  motion  or 
wobbling.    The  length  of  this  handle  is  8  inches,  and  the  diameter  1*4  inches. 

HENRY  DISSTON  &  SONS,  Ltd. 

Keystone  Saw,  Tool,  Steel  and  File  Works 

TORONTO,  CANADA 

Branch  at  Vancouver,   B.C. 
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■New  Per/ection 

—  in  ■  i  'I  ■ ' '  1 1  — 

Oil  Cook  stove 

We  are  now  advertising  New  Perfection  Oil  Cook- 
stoves  in  magazines  and  newspapers  throughout 
Canada.  Your  customers  will  want  to  see  them. 
New  Perfection  Stoves  are  made  with  1,  2,  3  and  4 
burners.  Every  stove  sold  has 
the  unqualified  guarantee  of  The 
Imperial  Oil  Company. 

The  Imperial  Oil  Co.,  Limited 

Toronto,  Montreal,  Winnipeg,  Van- 
couver. Ottawa,  Ouebec,  Calgary, 
Edmonton,  Halifax,  St,  John,  Regina, 
Saskatoon. 


F.  B.  &  W. 
LEAD  PRODUCTS 

RED  LEAD 

GROUND  LITHARGE 

FLAKE  LITHARGE 

ORANGE  MINERAL 

Manufactured  by 

FOSTER,    BLACKETT    &   WILSON,    LIMITED 

Hebburn-on-Tyne,  England 

Stocks  carried  at  Montreal 

Sales  agents  for  Canada 

B.  &  S.  li  THOMPSON  &  CO. 

LIMITED 
MONTREAL  TORONTO  WINNIPEG 


For 
Good 
Sales 


"Canadian  Beauty"  ELECTRIC  SAD  IRON 

This  beautiful  Iron  is  built  for  service- — service 
that  will  satisfy;  that  is  the  reason  why  it  is 
favored  for  household  and  laundry  use.  It  is  heated 
by  an  element  that  evenly  distributes  the  heat  over 
the  whole  ironing  surface,  thus  getting  the  greatest 
efficiency  from  a  minimum  of  current. 
GUARANTEE:  Should  the  heating  element  prove 
defective  at  any  time,  a  new  one  will  be  given  by 
your  dealer  or  by  us.    It  is  guaranteed  for  all  time. 


"Canadian 

Beauty" 
ELECTRIC 
TOASTER 


Very  strongly  made,  beautifully  finished  in  polished 
nickel,  and  is  insulated  so  that  no  heat  reaches  the 
base,  thus  overcoming  any  possibility  of  damaging 
the  surface  of  any  table  on  which  it  may  rest. 
Toasts  2  slices  of  bread  quickly.  The  top  is 
designed  for  holding  toast  and  keeping  it  hot,  or 
a  coffee  pot  can  be  placed  thereon  as  there  is  suffi- 
cient heat  reaching  it  to  keep  the  coffee  at  a 
boiling  point. 

Guaranteed  for  two  years.     With  ordinary  care  it 
will  last  a  life-time. 

Let    us    send    you    full    particulars    on 
these  and   on   other  electric  goods. 
Ask   for   circular   on   complete   line. 

Renfrew  Electric  Manufacturing 
Company  Limited 

Renfrew,  Ont.,  Canada 
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TESTED  REPUTATION  of  over  60  years' 
standing  is  better  evidence  than  idle 
promises.  Confidence  is  only  secured  as  a 
result  of  consistent  high  quality.  There's  a 
reason  why  you  should  sell 


McCIaryfc 

GAS  RANGES 


CANOPY  TOP 


FAMOUS  DUPLEX  NICKEL 


ENAMELLEDTILEBACK 

FOUR  STAR  BURNERS  AND 
ONE  SIMMERING  BURNER 

WHITE    ENAMEL 
MATCH  TRAY 

LUSTROUS    BLACK 
ENAMELLED   FINISH 


< GLASS  DOOR 


TWO  OVEN  BURNERS 

LARGE  BROILER  OVEN 

OVEN  BURNER 
CL0SED-1N  UNDERSHELF 

RIGID  LEG  SOCKET 


Easy  baking — The  Glass  Door  eliminates  all  risk;  the  housewife  sees  the  exact 
moment  when  her  baking  is  completed ;  satisfaction  from  certainty. 

Send  a  postal  request  for  more  particulars  and  a  supply  of  recipe  books — 
sent  immediately. 

McClarys  on  goods  is  a  Quality  Name. 


MXIaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 
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Automobile  Screw  Plate 
For  Ford  Model  "T" 


This  Screw  Plate  is  particularly  adapted  to  the  Ford. 
but  it  also  matches  the  threads  used  in  practically  all  of 
the  medium-priced  Cars. 

No  repair  shop  is  complete  without  one  of  our  Motorcycle  Screw  Plates.    Motor- 
cycles have  threads  not  found  in  the  usual  assortment.    You  get  them  all  in  this  set. 

Do  our  friends  the  Dealers  realize  that  there  is  a 
handsome  profit  for  them  handling  our  Screw  Plates'? 


Butterfield  &  Co 

Rock  Island,  Quebec 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 


Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting- 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 


Exclusive  town  agencies  granted. 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 
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@5BG) 


GUARANTEED 


No.    750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Ciasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
ased.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete  Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR     BURNER    LOW     WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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The  Strap  and 
Blade  Point 


are  the  parts  of  shovels  that  give  out 
first  WITH   ONE    EXCEPTION— 


Lundy 
Shovels 


The  strap  and  blade  point 
of  the  Lundy  are  made  of 
crucible  steel  and  are 
extra  strong. 

Extra  strong  shovels  mean 
increased  prestige  and 
profit  for  you. 

We  have  taken  great  care  in  finishing 
so  as  to  make  our  shovels  attractive. 
We  make  them  in  three  grades  to 
completely  meet  the  requirements  of 
the  trade. 

If  you  cannot  procure  them  from  your 
jobber,  write  us.  We  guarantee  quick 
shipments  and  satisfaction. 

Ask  for  our  Patent  Split  D  Handle. 

The  Lundy  Shovel  &  Tool 
Company,  Limited 

General  Office  and  Works:  Peterboro,  Ont. 

SELLING  AGENTS: 

Delorme  Bros.,  Montreal ;  Tees  &  Persse,  Ltd.,  Winni- 
peg; Tees  &  Persse,  of  Alberta,  Ltd.,  Calgary;  B.  C. 
Equipment  Co.,  Vancouver,  B.C.;  Colonial  Varnish  & 
Color  Co.,  20  Francis  Street,  Toronto,  Ont. 


W  ORLD-STANDARD 

FILES 

Do  you  know  why  NICHOL- 
SON-MADE-FILES are  re- 
cognized as  the  standard  the 
world  over? 

Because  NICHOLSON  -  MADE  - 
FILES  never  vary  from  their  high 
standard  of  materials  and  workman- 
ship. 

"We  make  but  one  grade — the  best 
we  know  how  after  50  years  spent  in 
the  business.  Your  customer  knows 
the  NICHOLSON-MADE-FILE  he 
buys  to-day  will  be  just  like  the  ones 
he  bought  before.  The  same  fine 
"feel" — the  same  smooth  "draw"- — 
the  same  tough,  unyielding  steel — 
a  cut  that's  best  adapted  for  his  class 
of  work. 

Customers  continue  to  demand 
NICHOLSON-MADE-FILES.  And 
NICHOLSON  dealers  find  it  pleas- 
ant and  profitable  to  supply  the 
demand. 

BRANDS: 

Kearney  <fc  Foot 

Great    Western 

American 

Arcade 

Globe 


Nicholson  File  Co, 


PORT  HOPE 


Ontario 


mmmmm 
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"HAMILTON  JEWEL" 

Gas  Ranges 

are  very  attractively  finished  and  insure 

ECONOMY  OF  GAS 


Adjustable  Non-Leaking 
Needle-Point  Valves 


We  have  varieties  of  gas  ranges  to  suit 
every  purpose.  Horizontal  needle-point 
valves  are  used  on  all  types,  exclusively. 


THE  SOCIAL  JEWEL 

WITH  GAS  EXTENSION 

is  a  beauty  that  will  turn  prospective  combination  range 
buyers  your  way. 

It  is  very  compact,  moderate  in  price,  and  economical 
on  any  fuel — hard  or  soft  coal  or  wood;  manufactured 
or  natural  gas. 

Made  in  two  sizes — 16  and  18  inch  ovens. 

Independent  Gas  Oven  measures  HV2  x  18  x  9  inches. 

Gas  connection  is  equipped  with  our  horizontal  needle- 
point valve. 

We'll  be  pleased  to  furnish  full  particulars  and  prices. 

Remember,  this  combination  is  absolutely  guaranteed, 
and  will  be  the  means  of  increasing  your  trade. 

Try  it  and  see  for  yourself. 


can  be  adjusted  in  a  moment  to  burn 
any  kind  of  gas  at  ANY  PRESSURE. 

The  .adjusting  nut  on  the  valve  shown  separ- 
ately in  above  cut  controls  the  flow  of  gas. 

The  valve  is  horizontal  and  secures  a  perfect 
mixture  of  gas  and  air;  the  gas  is  delivered 
from  the  point  of  the  needle  into  the  air 
chamber,  where  gas  and  air  are  thoroughly 
mixed;  this  insures  a  perfect  blue  flame,  con- 
suming the  maximum  of  air  and  the  minimum 
of  gas,  resulting  in  greater  heat  and  lower  gas 
bills. 

The  horizontal  needle  valve  has  no  seat, 
spring  or  screw,  which  are  liable  to  wear,  work 
loose  and  eventually  leak.  They  will  last  as 
long  as  the  gas  range,  and  for  exact  mechan- 
ical construction  are  absolutely  guaranteed  to 
be  perfect  in  every  detail. 


THE  BURROW,  STEWART  &  MILNE  CO.,  LIMITED 

STOVE  BUIL'DERS  FOR  OVER  50  YEARS 
HAMILTON  TORONTO  MONTREAL  WINNIPEG 
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OLD  CHESTNUTS 

HERE  THEY  ARE: 

1.  Nothing  succeeds  like  success. 

2.  Satisfied  customers  pay. 

3.  Better  be  sure  than  sorry. 

Now  we'll  tell  you  what  all  this  hoary  wisdom  has  to  do  with  selling  valves. 

First,  Morrison  Valves  have  been  on  the  market  for  over  twenty-five  years. 

And  every  year  our  sale  of  valves  increases. 

Secondly,  in  view  of  the  above  we*  don't  think  that  you  will  need  a  search 

warrant  to  discover  a  reason  why  customers  come  back  for  Morrison  Valves. 

We  simply  had  to  have  the  goods  to  last  for  all  those  years  as  well  as  to  keep 

growing. 

Thirdly,  You  don't  stock  up  with  a  lot  of  experimental  apparatus  when  you 

buy  a  line  of  Morrison  Valves.     You  only  have  to  show  a  Morrison  to  make 

the  sale — and  clinch  a  customer  too. 

You  had  better  look  over  our  catalogue — it  is  yours  for  the  asking. 

The  James  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  Adelaide  Street  West,  Toronto,  Canada 


We  are  not  afraid  to  have  the 

Searchlight  on 


TK&Binin 


AS  EACH  ONE  IS  MADE  SCIENTIFICALLY 
EXACT  &  THOROUGHLY  TESTED  BEFORE 
BEING  SENT  OUT. 
MANUFACTURED  BY  WILLIAM  NEWMAN  &  SONS  LTD.  BIRMINGHAM 


Canadian   Agents  :     F.    D.    C.    Richards,    70    Lombard   Street,    Toronto.        Tees   &   Persse,   Calgary,    Alta. 
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REMINGTON 
U  MC 


L*ADE   MA** 


REMINGTON-UMC 

THE  more  closely  the  dealer 
keeps  in  touch  with  the  way 
men  feel  about  arms  and  am- 
munition, the  more  clearly  he 
sees  this  fact — 

That  featuring  the  Red  Ball 
Mark  of  Remington-UMC  is  the 
surest  means  to  the  present  and 
future  trade  of  the  more  alert 
sportsmen. 

Remington  Arms-Union  Metallic  Cartridge  Co. 


Windsor, 


Ontario 
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CootkllaMattJi 

No.  112 

Drills 

Anything 
Anywhere 


List  Price 


$20.00 


Goodell-Pratt  Company 

•Greenfield,  Mass.,  U.  S.  A. 


Stop  Wishing 

for  larger  business — 


—sell  NEVERSLIP  GOODS 
and  you'll  get  it 


The  old  way  of  rough  sharpening 
necessitates  time,  and  the  shoer  does 
not  always  have  sufficient  time  to 
do   the  work  properly. 

The  shoes  soon  get  dull  and  require 
resharpening,  which  rohs  the  horse- 
ow'ner  and  shoer  of  time  and  money. 
Shoeing  that's  done  with  Neverslip 
Calks  and  Shoes  is  the  kind  that's 
rapidly   replacing  the   old   method. 

Neverslip  calks  stay  sharp  a  long 
time,  and  when  they  do  get  dull 
they  can  be  easily  replaced  with 
new    ones    in    20   minutes. 

Every  sale  results  in  many  others, 
because  the  user  invariably  recom- 
mends  it   to   his   friends. 

Be  sure  to  have  a  good  stock  on 
hand  this  Fall,  and  let  your  horse- 
shoers  know  you  can  supply  them. 
Write    for    descriptive    booklet    T. 


The 
Neverslip   Manufacturing   Co. 

U.S.  Factory :    New  Brunswick,  N.J. 

Canadian  Factory  and  Office  : 

559  PIUS  IX  AVENUE,     -      MONTREAL 


Without  red  tips 
they  are  NOT  Neverslips 
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New  Buildings — 
Old  Buildings — 
Any  Buildings — 

Will  look  better  and  last  longer — mean  more  profit  to  the 
Dealer — more  satisfaction  to  the  owner — will  be  safer  for 
the  passer-by,  if  the  Cornices  used  are — 


"METALLIC" 
Cornices 


We  make  such  a  variety  of  styles  that  all  requirements  can  be  met,  no  matter  how 
simple  or  elaborate  the  design  required.  Catalogue  "Z"  gives  you  Patterns  and 
Prices.  Handle  the  "Metallic"  Materials  and  make  your  Summer  business  more 
profitable. 


Write  to-day  for  information  as  to  how  we 
help  you  get  business. 

We    manufacture    all    kinds    of    Superior 
Sheet  Metal  Building  Materials. 


The 

METALLIC 

ROOFING  ( 

:o. 

IDi'MlTODISI 

TORONTO 

■'■';:>V::v.vV::,-,':-:;.Mani 

facturers 

■  iSSss&i ,40ltltllSJ9|n|H 

■..•■■..   King  &  Dufferin  Sti 

■-  V.y-E.tab 

MtJ  188-1  : 

797  Notre  Dame  Ave. 

Davidson's   Frost   River   Refrigerators 

Made  Entirely  of  Sheet  Steel — Galvanized. 
ioo  per  cent,  better  than  wood — More  Sanitary. 
Will  Not  Crack,  Shrink,  Fall  Apart  or  Decay. 
Locks,  Hinges  and  Handles  solid  polished  brass. 
Heavily  Insulated — Uses  less  ice — Are  colder. 
Will  last  a  lifetime. 
Dainty,  Neat  and  Clean  Looking. 

Beautifully  finished  in  French  Grey  baked  enamel 
with  Snowy- White  Food  Chamber. 

All  Inside  Parts  are  Removable. — Easily  Cleaned. 

Three     sizes — Fully     guaranteed — (Write     for 

prices.) 

The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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High-Grade  Cutlery,  Electro  Plate  and  Solid  Nickel-Silver  Flatware 


No.  949 


The  Blade  of  our  No.  949  Knife  is  made  from  a  High  Carbon  Sheffield  Steel,  that  is  guaranteed 
to  hold  its  edge.     The  Handle  from  the  best  English  Grained  Celluloid,  and   is  warranted  secure. 

McGLASHAN,    CLARKE   CO.,  Limited,    Niagara   Falls,  Canada 

AGENTS:   J.  Mackay  Rose.  88  McGill  St.,  Montreal,  Que.     N.  F.  Gundy.  61   Albert  St..  Toronto,  Ont.  Benj.  Rogers.  Charlottetown,  P.E.I. 


Our  Corrugated  Iron  is  Stamped,  not  Rolled, 
and  is  Absolutely  Straight  and  Uniform 

Eavestrough,  conductor  pipe,  ridge  roll,  valleys,  elbows,  skylights, 
ventilators  and  galvanized  sheets. 


We  ship  while  others  are  thinking  about  it. 
WHEELER  &  BAIN 

: :    PBBnHBMHHSnB 


Toronto 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber' tools.    Light  and  Durable. 

LONG  DISTANCE   PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Bold   throughout    the   Dominion   by   all    Wholesale   and   Retail   Hardware 
Merchant*. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  «dt- 
way  yon  take  It, 
an-,  it's  the  best 
Peavey  made. 


Ever-  Progressive  Hardware  Dealer  Should 
Stock  the  "Bayard"  Automatic  Pocket  Pistol 

The  "Bayard"  32  cal.  pocket  pistol  is  only  4|  in.  long,  3|  in.  high,  £  in 
thick,    weighs    about    16    ozs.    and    has    an  initial  velocity  of  837  feet   per 
second;  will  penetrate  4  inches  of  pine  at  10  yards,  and  three  inches  of  pine 
at  100  yards.     Insist  on  your  jobber  supplying  you  with  the  "Bayard,"  or 
write  for  descriptive  booklet. 

McGill  Cutlery  Co.,    Reg'd.,    P.  O.  Box  580,    Montreal 
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Mechanical  Oscillator 


De'sk  and  Bracket 


Handle  electric  fans  with  entirely  drawn- 
steel  frames  during  the  1914  season. 

Northern  Electric 

Westinghouse 
Drawn-Steel  Frame  Fans 

The  strength  of  Northern  Electric  Westinghouse  drawn-steel 
frames  is  many  times  that  of  cast-steel  frames. 

The  weight  of  these  drawn-steel  frame  fans  is  much  lighter 
than  that  of  cast-iron  frame  fans. 

This  reduction  in  weight  means  a  considerable  saving  in  trans- 
portation charges  and  makes  drawn-steel  frame  fans  much 
easier  to  handle,  an  advantage  fully  appreciated  by  the  ulti- 
mate user.  Ask  about  our  profitable  contract  proposition.  We 
assist  contract-holders  with  attractive  literature,  car  cards,  news-  . 
paper  copy,  cuts,  etc.     Write  our  nearest  house  for  catalog. 

Northern  Electric  Company 


LIMITED 

Montreal  Halifax  Toronto  Winnipeg 

Calgary  Edmonton  Vancouver  Victoria 


Regina 


I  
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Are  Your 
Customers  Slow  in  Paying  Up  ? 

Why  do  people  use  this  saying  "as  safe  as  the 
bankV"  Is  it  not  because  "The  Bank"  has  a  system 
that  is  almost  perfect,  and  'because  of  this  system 
a  feeling  of  security  is  engendered  in  its  patrons 
that  makes  for  stable  business  relations  through 
mutual   confidence? 

Your  banker  has  a  System  that  enables  him  to  keep 
track  of  all  the  details  of  your  account  and  he  gives 
this  information  to  yon  every  time  you  make  a  de- 
posit or  withdrawal — He  knows  how  your  account 
stands  ALL  THE  TIME  and  you  have  confidence 
in  him  because  of  his  good  system. 

Do  you  know  how  all  your  customers'  accounts 
stand  ALL  THE  TIME?  If  you  do  not,  you  are  not 
in  the  possession  of  important  information  you 
ought  to  have.  Does  your  customer  know  how  his 
account  stands  ALL  THE  TIME?  If  he  does  not, 
you  are  keeping  information  from  him  that  he  should 
have;  information  that  will  goad  him  into  paying 
his  account  when  he  sees  it  mounting  up;  informa- 
tion that  will  enable  him  to  regulate  his  other  ex- 
penses so  as  to  take  care  of  the  account.  It  means 
money  to  you  and  peace  of  mind  to  your  customer. 
Your  banker  keeps  you  posted  as  to  your  account. 
Do  as  much  for  your  customer;  it  will  foster  the 
same  feeling  of  confidence,  and  confidence  is  the  life- 
blood  of  your  business. 

The  McCaskey  System  is  "AS  SAFE  AS  THE  BANK" 
because  it  operates  along  the  same  lines.  It  creates 
confidence,  gives  information,  and  looks  after  a 
merchant's  accounting  in  the  most  up-to-date  man- 
ner  known.     Write  for  further   information. 


Equipped    With    Electric    Recorder. 


The  Dominion  Register  Co. 

Limited 
96  Ontario  Street,  Toronto,  Canada 

(Trafford  Park,  Manchester,  Eng.) 

The  Largest  Manufacturers  of  Carbon-Coated 
Salesbooks  in  the  World 


famous  ONE    MINUTE    LINE   of 
WASHING  MACHINES 


ENGINE- 
ELECTRIC— 


WATER 
POWER 


HAS   ENTERED   CANADA   AND   IS   BEING 

SOLD    ONLY    ON    THE    EXCLUSIVE    AGENCY    PLAN 

ONLY    ONE    DEALER    IN    EACH    TOWN— TERRITORY    IS    GOING    FAST 

IF  YOUR  JOBBER  DOES  NOT  HANDLE  THEM,  WRITE  US  AT  NEWTON,   IOWA 
DO  NOT  CONFUSE  THIS  WITH   ANY   OTHER    MACHINE.        THESE    ARE    THE 

ORIGINAL  ONE  MINUTE  POWER  WASHERS 


i 


which  have  had  such  a 
phenomenal  sale  in  the 

j 
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United  States.      They 
have  stood  the  test  of 
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time. 
We  also  build  and  sell 

i  U?JifiC<  AMI*        -  ' 

*2F         ^m 
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v.  t>>r*  C-  Z  R  ... 

the  famous   One   Min- 
ute Grain   Grader   and 
Cleaner,   also  the  One 

■r  ,,    e     -rra  y  1 

_    A  »,u,ws  r  c 

5  mxmmm      ;   1                         _, 
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Mj'apos.t.o.* 

Minute   Low-Down 

crotPiHCLE/ffT"^ 

Manure  Spreader. 

r&h  w-isrfs^ 
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Write  us  today  for  Cat- 
alog, Prices  and  Terms 

to  Dealers. 
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ONE  MINUTE 

■»-               m<               -  ' 
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MFG.  CO. 

NEWTON,     IOWA 
U.  S.  A. 

SWINGING  WRINGER  PLATFORM  WASHER 
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BEAT  THEM  UP!! 

This  is  about  the  right  time  to  commence  operations  on 

FLIES  AND  CARPETS 

Beat  the   dust   out   of   the   carpets,   and   the   life   out   of   the   flies. 

— Three    kinds    of    Carpet    Swatters — two    kinds    of    Fly   Beaters — 

The  CANADA  Fly  Killer  retails  for  10c,  and  the  ONTARIO  for  5c. 
Get  our  prices  to  you  and  figure  out  your  profit. 

Carpet  beating  loses  its  drudgery  and  becomes  almost  a  pleasant 
task  if  one  of  our     light,  flexible,  even-balanced   Beaters   is   used. 

Write  for  information  and  prices. 

WOLLOP   THE   FLIES!    ! 

E.  T.  WRIGHT  CO.,  LTD. 

HAMILTON,  CANADA 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co. 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 


Canadian  Tube*  Iron 

BOLTS&NUTS  ISSlllr  WROUGHTP/PE 


Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


& 


+&l 


Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every   length   is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPliES   in   all   sizes— black 
or  galvanized. 
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New  Line 

UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 


Spiral  Pressure  Springs 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     311E      "      llxl  3/4  in. 


Packed  3  and  6  in 
a  case. 


Enclosed  Cog  Wheels 


Steel  Ball  Bearings 

No.  317E  Rolls  10x1  3/4  in. 
"    318E     "      llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog  (F) 


THE    AMERICAN    WRINGER    COMPANY 


NEW  YORK, 


U.S.A. 


«t/-^/i^ 
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Guaranteed  absolutely  rustless. 

Should  be  used   in   every  better  class  of  building. 

Every  Hardware  man  should  stock  one  or  two  rolls. 
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BIS  SELL'S 


H  The  rising  thermometer  re- 
minds us  of  the  approach  of 
torrid  summer  days  and,  in  ac- 
cordance with  our  custom  of 
many  years,  we  present  to  the 
trade  our  annual 

FAN  OFFER 

which  has  always  proven  so 
satisfactory  to  retailers  and 
consumers  who  have  enjoyed 
its  benefits.  The  proposition — 

50  Folding 
Japanese   Fans  Free 

with  each  dozen  high-grade 
sweepers  ordered  in  response 
to  this  offer.  They  are  fine 
quality  fans  that  would  retail 
at  10  or  15  cents.  Full  par- 
ticulars on  request. 

BISSELL  CARPET 
SWEEPER  CO. 

(Largest  Exclusive  Carpet  Sweeper  Manufacturers 
in  the  World) 

GRAND   RAPIDS,    MICH. 

Branches  : 
NEW  YORK  CITY  NIAGARA  FALLS,  ONT. 

(Sales  and  Stock -rooms  and  Export  (Factory) 

Department)  25  Warren  St. 

(Agency) 

LONDON,  ENGLAND 

PARIS,  FRANCE 


JOHNS-MANVILLE  Service  is  of  value  to  you 
because  it  enables  you  to  give  your  customers 
a  positive  assurance  of  satisfaction.  The 
J-M  Service  is  so  thoroughly  organized  and  so 
widely  distributed  that  it  takes  care  of  your  cus- 
tomer's every  requirement  after  sale — thereby 
freeing  you  from  all  responsibility. 


THE  CONTINENT 
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Jones  Speedometer 

Aotuated  by  centrifugal  force;  not 
affected  by  variations  in  temperature, 
electrical  influences,  or  vibration.  Dial 
is  attractive  and  easily  read,  having  a 
speed  scale  with  large,  equally  spaced 
figures.  Has  trip  and  season  Odometer 
registering  backward  as  well  as  for- 
ward travel,  100  miles  and  repeat  and 
100,000  miles  and  repeat,  respectively. 
Trip  Odometer  is  equipped  with  in- 
stantaneous reset — an  exclusive  Jones 
feature.  ATTACHED  TO  EITHER 
RIGHT  OR  LEFT  HAND  SIDE  OF 
OAR. 


Long  Horn 


A  purely  mechanical  warning  signal 
operated  direotly  by  hand  or  elbow. 
Won't  fail,  because  there  are  no 
batteries  or  wires — hence  it  can't  fail. 
Loud,  powerful  note,  or  low,  melodious 
tone,  at  will  of  operator.  Costs  little 
to  install,  nothing  to  maintain,  and 
will    outlast    the    car.     Price   $12. 

Carter  Carburetor 

Multiple-Jet  Principle 

Works  with  the  motor,  not  against  it. 
Sever  "lags  or  drags."  Built  on  a 
principle  that  gives  engine  complete 
automatic  control  over  the  amount  of 
fuel    consumed. 

Effects  a  real  increase  in  economy, 
flexibility  and  power.  Allows  lowest 
throttle,  insures  quickest  "pick-up," 
and    saves    at   least   10%    on    fuel. 


J-M  Lens  (Non-Blinding) 


Makes  a  perfect  Headlight.  Illuminates 
the  roadway  clearly  in  front  of  the  car, 
yet  does  not  throw  a  blinding  glare 
into  the  eyes  of  motorists  and  pedes- 
trians. This  is  produced  by  a  front 
glass  of  pronounced  curvature,  frosted 
over  its  entire  surface,  with  the  excep- 
tion of  an  oval  area,  slightly  below  the 
centre,  about  3  in.  x  5  in.,  which  is 
left  transparent.  Through  this  oval 
area  a  powerful  searching  beam  is  pro- 
jected, forward  and  downward,  cen- 
tralized on  the  road,  instead  of  the 
widg,  blinding  glare  produced  by  the 
old  style  of  lens.  For  all  standard 
makes  of  lamps.     Price  $6.00  per  pair. 


J-M  (Mezger)  Soot-Proof  Spark  Plug 

Proof  against  effects  of  soot— will  not  short-circuit— will 
not  leak.  Gives  hottest  spark  and  longest  service. 
Standard   for  years.     Millions   in   use.     Price  $1.00. 


Other   Johns-Manville  Automobile  Accessories 


J-M    Non-Bum    Brake    Lining. 
J-M    Mobilite    Electric    Lamps. 
J-<M    Automobile    Tape. 
Johns-Manville    Shock    Absorber. 
Arnold    Electric    Vaporizer. 


Arnold    Electric    Heating    Plugs. 
G-P    Muffler  Cut-Out. 
"  Noark  "    Enclosed    Fuses. 
J-M    Fire    Extinguisher. 


Write   nearest   Branch   for   booklets   and 
•ptclal  proposition  to  Hardware  Dealers 

THE  CANADIAN  H.  W.  JOHNS-MANVILLE  CO., 

LIMITED 

Toronto  Montreal  Winnipeg  Vancouver  2388 
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North  Bros/  Freezers 

Comprise  the  largest  line  built  in 
any  one  plant — Hand  Freezers, 
Machine  Freezers,  Confectioner's 
Freezers,  etc. 

Whether  you  stock  the  LIGHT- 
NING, GEM  or  BLIZZARD,  you 
get  a  freezer  that  has  made  good 
more  than  a  quarter  century — one 
that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that 
satisfies,  backed  by  quality  that 
creates  confidence  in  both  mer- 
chant and  manufacturer. 

The  BLIZZARD,  being  a  low- 
priced  freezer,  makes  a  good  run- 
ning mate  with  either  the  GEM  or 
LIGHTNING. 

Now  is  the  time  to  place  your 
order. 

Your  jobber  will  supply  you. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


3-16"  x   %" 

size. 


y8"  x  y2" 

size. 


Save  75%  of  Your  Time  and 
Labor,  and  do  Better,  Neat- 
er, More  Satisfactory  Work 

by  using  Parker's  Steel  Sheet-metal 
Screw  for  connecting  joints  in  ducts, 
cornices,   skylights,  etc. 

Parker's 

Steel  Sheet -metal  Screw 

is  specially  adapted  for  this  kind  of 
work.  Being  made  of  steel  and 
threaded  all  the  way  up  to  the  head, 
the  material  can  be  drawn  right  up  to 
the  head  of  the  Screw,  without  fear 
of  overturning  or  stripping  its  thread. 
After  manufacture,  the  Screw  is  hard- 
ened by  a  special  process,  which  pre 
vents  this. 

Over  2,000  Sheet-metal  Shops  in  the 
States    have    adopted    the    use    of    this 

Screw. 

Order  a  box  (1000)  from  your 
Jobber.  If  he  can't  supply 
you,  write  to  us. 

Parker  Supply  Co. 

Manufacturers    of    Engineers'    and 
Sheet-metal    Workers'    Specialties. 

521  West  45th  Street,  New  York 


SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

[LIMITED 
ST.  THOMAS,  ONTARIO 


35 


HARDWARE    AND-METAL 


(fO 


ft 


The  Canadian  Rogers  Company,   Limited 


Sil 


verware 


Cutl 


The  Standish 


STAMPED 


"Wm.  A.  Rogers  ®  S  X  R" 


is  plated  on  21%  nickel,  which  is  harder, 
whiter,  and  more  durable  than  any 
other  base  used.     Plated  with  full  60 

dwt.  on  tea  spoons  and  heavily  sectional  plated  on  parts  exposed  to  wear. 

Compare  this  with  any  other  tea  spoon  listing  at  $4.75  per  dozen. 

Write  for  catalog. 

You'll  find  our  flatware  and  hollow-ware  consistent 
good  sellers. 

"Why  not  give  them  a  trial? 


® 


Sales  Rooms : 

Winnipeg  Toronto  Vancouver 

Hammond  Bldg.,  Albert  St.  570  King  St.  West  Fairfield  Bldg.,  Granville  St. 
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SUPPLY-DEMAND 

That  there  are  more  Dominion  Shells  sold  than  all  other  brands  is  a  proof  of  the 
demand.  That  all  Jobbers  carry  a  complete  stock  of  Dominion  Cartridges  is  a  guar- 
antee of  a  sure  supply. 

Large  production  does  not  necessarily  mean  superior  goods,  but  superior  goods  result 
in  large  production. 

Dominion  Ammunition 

MADE  AND  LOADED  IN  CANADA 

Should  have  a  prominent  place  on  your  shelves,  for  your  demand  will  be  for  the 
Dominion  Brand. 

Are  you  getting  the  increase  sale  of  Ammunition,  Guns  and  Supplies  from  the  local 
gun  club?  If  the  club  needs  gingering  up,  let  us  know,  and  we  will  send  a  repre- 
sentative. 

Dominion  Cartridge  Company,  Limited         -         Montreal 


"GLOBE"  STEEL  SHEETS 


A  good  grade    Black    Sheet    suitable    for 
particular  work. 

John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 


Makers 
Bristol.  Newport  and  Montreal 


MONTREAL 
Managers  Canadian  Branch 


u 
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DOMINION 


GALVANIZED 
CANADA  PLATES 


The  first  brand  imported  to    Canada  and 
still  the  best  in  every  way. 

If  you  want  reliable  Canada  Plates  insist 
on  "Dominion  Crown." 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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What  Good  Buying  Means  to  a  Business 

Too  Much  Reliance  Placed  Upon  Native  Shrewdness  —  Men 
Confuse  Shrewdness  With  Skill  —  Buying  is  the  Fuel  of  the 
Business  Machine. 

By  National  Association  of  Credit  Men. 


ONE  of  the  most  interesting  prob- 
lems in  commercial  affairs  is 
why  so  small  a  percentage  of  re- 
tail merchants  succeed  even  to  the  ex- 
tent of  remaining'  in  business  and  meet- 
ing- in  full  their  obligations,  though  they 
go  into  business  presumably  expecting  to 
do  better  than  make  both  ends  meet. 

The  answer  to  this  problem  is  that 
men  rush  into  business  ventures  with 
an  idea  that  it  is  a  very  simple  matter 
to  run  a  business  and  that  the  only  ele- 
ments that  really  enter  into  it  are  buy- 
ing and  selling.  They  have  no  idea 
how  involved  and  intricate  are  the  ele- 
ments that  go  into  the  making  of  a  gen- 
erally  successful   business. 

We  would  not  intrust  a  machine  for 
motive  or  productive  power  to  an  un- 
skilled laborer  if  safety  and  success  are 
to  be  assured,  and  so  it  is  that  the  busi- 
ness machine  breaks  down  and  brings 
disappointment  to  the  unskilled  and  un- 
fitted operator. 

In  this  country  there  is  too  much  re- 
liance upon  native  shrewdness.  Men 
confuse  shrewdness  with  skill,  thinking 
they  are  identical  but  they  are  not,  for 
while  shrewdness  may  be  a  source  of  re- 
liance in  time  of  emergency,  it  is  skill, 
— or  honest,  energetic  application  of 
common  sense,  knowledge,  and  experi- 
ence to  the  task  in  hand, — that  builds 
substantially  and  makes  for  successful 
operation. 

Buying  is  the  fuel  of  the  business 
machine  and  should  be  the  first  subject 
for  the  exercise  of  skill  upon  the  part  of 
the  retail  merchant.  If  good  judgment 
is  not  used  as  to  quality  or  quantity 
the  business  machine  will  be  deficient  in 
profit-producing  power.  There  is  a 
homely  but  pertinent  maxim,  "Goods 
well  bought  are  half  sold."  It  takes 
skill  with  all  that  that  word  implies  to 
compass  this  first  requisite  of  profitable 
business.  Present-day  competition  calls 
for  such  skill  as  men  never  had  to  ex- 
ercise before  to  satisfy  rapidly  chang- 
ing  tastes   and   needs   of   the   consumer. 


and  create  new  demands  which  the  mer- 
chant must  arrange  to  satisfy. 

This  leads  us  to  consider  the  relation 
of  buying  to  the  important  feature  of 
creating  a  debt,  for  the  meeting  of 
which  provision  must  be  constantly 
made.  A  debt  contracted,  known  com- 
mercially as  a  credit,  has  two  terminals 
— that  when  the  debt  is  contracted  or 
the  credit  extended  and  that  when  the 
credit  is  redeemed  or  the  debt  extin- 
guished— and  there  can  be  no  safe  and 
successful  start  from  the  first  terminal 
without  having  the  second  distinctly  in 
view. 

Dependence  cannot  be  placed  upon 
Providence  or  chance  to  extinguish  the 
debt.  Retail  merchants  fail  and  are 
unsuccessful  because  they  overbuy  or 
lack  the  skill  properly  to  adjust  pur- 
chases to  the  selling  power  of  their 
business  or  to  their  available  capital, 
which  eventually  brings  about  embar- 
rassment due  to  disproportion  of  ma- 
tured obligation  to  likely  be  available 
assets.  Overbuying  or  inflation  of 
stock  is  the  danger  against  which  every 
merchant    must    constantly    struggle. 

Therefore,  the  merchant  must  first  de- 
termine the  safe  purchasing  power  of  his 
capital  —  must  know  how  often  it  is 
necessary  for  the  stock  or  capital  to  be 
turned  over  each  year,  so  that  his  credit 
obligations  may  be  properly  provided 
for,  the  largest  discounts  availed  of,  and 
the  expense  of  depreciation  for  undesir- 
able and  out-of-date  goods  kept  at  a 
minimum. 

In  illustration, — a  merchant  starts 
with  $5,000  capital  and  at  the  end  of  the 
year  has  carried  an  average  stock  of 
$10,000,  had  total  sales  of  $15,000,  with 
a  gross  profit  of  25  per  cent,  and  an  ex- 
pense of  19  per  cent.  His  payments  for 
merchandise  had  averaged  30  to  60  days 
slow,  with  the  assistance  of  a  small 
bank  credit.  The  result  would  approxi- 
mate the  following: 

Year's   gross   profits    $3,750.00 

Deduct : 
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Operating  expenses    .  .$2,850.00 

6%   on  capital    300.00 

Interest  on  overdue  ac- 
counts        150.00 

Interest  on  bank  loan.        60.00 
Depreciation  on  stock.      300.00 

$3,660.00 

Net    profit     $      90.00 

Should  this  merchant  have  carried  an 
average  stock  through  the  year  of  $5,- 
000,  sold  for  the  year  $15,000,  on  a  cash 
basis  his  turn-over  of  capital  would 
have  been  three  times  during  the  year 
and  he  could  have  taken  advantage  of 
discounts  with  the  following  approxi- 
mate results: 

Gross  profits    $3,750.00 

Discount    on    merchandise    pur- 
chases          350.00 

Total    $4,100.00 

Deduct: 
Operating  expenses    ..$2,700.00 

6%    on   capital    300.00 

Depreciation  on  stock.       200.00 

$3,200.00 

Net  profit   $      900.00 

Skilful  buying  as  exemplified  in  these 
two  illustrations  would  have  spelled  suc- 
cess and  earned  a  difference  of  over  16 
per  cent,  on  the  capital  invested  by  this 
merchant,  and  given  to  the  business 
machine  its  fuel  on  a  profit-producing 
basis. 

These  two  illustrations  prove  that  it 
is  not  the  extent  of  gross  profit  that  as- 
sures success,  but  the  skilful  and  dis- 
creet handling  of  purchases  which  have 
eliminated  some  of  the  charges  against 
gross  profit  and  added  to  the  net  result 
which  is  the  real  test  of  profit-earning 
power. 

As  a  final  word,  for  it  cannot  be  too 
frequently  dwelt  upon,  sucess  in  retail 
merchandising  is  in  proportion  to  good 
Imying,  for  upon  it  depends  the  rapid 
turn-over  of  capital,  the  securing  of  best 
discounts,   and    a   reasonable   net   profit. 


Stove  Demonstrations  As  An  Aid  to  Sales 

Toronto  Hardware  Firm  Holds  Stove  Demonstration — Circular- 
ized the  Surrounding  District — Used  Suburban  Newspaper — The 
Results  Attained. 


Written   for  Hardware  &   Metal  by  C.  H.  Trelford,  of  Trelford  Hardware  Co.,  Toronto. 


HAVING  been  on  the  road  myself 
for  some  years,  during  which  I 
was  selling  stoves,  I  have  come  to 
realize  the  usefulness  of  actual  demon- 
strations through  having  seen  them 
worked  out  on  a  large  variety  of  hard- 
ware articles  over  a  large  part  of 
Canada. 

Hence  our  whole  sales  system  is  depen- 
dent upon  our  demonstrations,  to  which 
the  other  departments  become  mere  ad- 
juncts. The  sight  of  the  actual  opera- 
tion of  a  process  appears  to  be  much 
more  convincing  to  a  customer's  mind 
than  all  the  mere  telling  in  the  world. 

To  get  down  to  the  case  in  hand. 
Beginning  a  week  before  the  inaugura- 
tion of  the  sale  proper,  when  our  big 
demonstration  of  stoves  and  appliances 
occurred,  we  started  the  ball  rolling  by 
circularizing  the  trade  with  two  thous- 
and, eight-by-ten  dodgers  of  which  the 
accompanying  cut  is  a  replica;  at  the 
same  time,  we  inserted  a  duplicate  of 
this  circular  in  our  weekly  suburban 
paper  and  allowed  it  to  stand  for  two 
issues,  which  of  course  covered  a  two- 
week  period. 

We  have  thirty  feet  of  well  lighted 
window  space  and  displayed  our  wares 
there  in  the  manner  shown  in  the  ac- 
companying photograph. 

By  this  means  we  had  everything 
dropping  at  once  so  as  to  have  every- 
thing favorable  for  a  red  hot  demon- 
stration. 

I  should  perhaps  explain,  that  the 
same  idea,  on  a  smaller  scale,  has  be- 
come a  part  of  our  regular  practice. 
Although  we  have  been  in  business 
here  a  very  short  time,  we  already  have 
our  trade  educated  up  to  the  idea ;  for 
never  a  day  goes  by  that  we  do  not 
indulge  in  a  demonstration  of  some 
kind. 

In  this  particular  case,  we  featured 
the  gas  stoves  and  appliances  quite 
strongly  on  account  of  the  large  variety 
of  hardware  goods  that  may  be  used  to 
advantage  on  such  stoves.  Incidentally, 
we  made  a  leader  of  one  particular  style 
of  stove  on  that  account,  together  with 
the  fact  that  its  convenience  and 
adaptability  particularly  recommend  it 
to  the  housewife. 

McClary 's  furnished  us  with  two  of 
their  best  men,  so  that  with  our  own 
force  we  had  five  men  demonstrating 
and  selling.  And  each  man,  let  me  add. 
knew  his  wares  from  A  to  Z.  had 
studied  them  from  every  angle  and  last 


of  all  —  believed  that  they  were  the 
goods.  That  fact  may  have  something 
to  do  with  the  fact  that  to-day,  three 
weeks  after  the  demonstration,  we  still 
feel  the  effects  of  it  on  our  sales  and 
actually  have  orders  that  we  cannot  fill. 
Gas  Attachment. 
We  have  a  very  convenient  gas  attach- 
ment for  our  demonstrations;  one  that 
is  simplicity  itself.     Through  a  hole  in 

WE  CORDIALLY  INVITE  YOU 

TO  ATTEND  A 


iFm  Semtmstrattmt 

McClary  Gas  Ranges 
McClary  Gas  Appliances 
McClary  Coal  Ranges 


AT  OUR  STORE 


No.  1036  St.  Clair  Avenue 

Corner  Glenholme  and  St.  Clair 

on  Friday  and  Saturday,  May  8th  and  9th.  1914 

Gas  Ranges  shown  in 
operation. 

An  Expert  in  attendance. 

We  handle  McClary  Ranges 
exclusively. 


A  Complete  Stock  of  Builders'  and  Shell 
Hardware  for  you  to  choose  from. 


TRELFORD  HARDWARE  CO. 

1036  ST.  CLAIR  AVE. 

telephone  Jet.  S6JS  Open  Saturday  Evening 

Circular   used   by  Trelford   Hardware   Co., 
announcing    stove    demonstration. 


the  floor  we  have  connected  up  a  hose 
with  the  pipes  in  the  cellar  so  that  it 
can  be  used  to  reach  the  bulk  of  our 
floor  space.  It  is  simply  a  matter  of 
hooking  up  the  hose  with  the  stove  of 
the  moment  and  then  by  lighting  the 
gas,  turning  it  off  and  on,  changing 
catchy  parts,  etc.,  it  is  very  easy  to  hold 
the  customer's  attention.  We,  of  course, 
enlarge  upon  the  superior  advantages  of 
the  stove  we  are  endeavoring  to  sell,  dis- 


cussing it  intelligently,  touching  upon 
its  economical  features,  etc. 

We  try  not  to  forget  that  we  are 
talking  to  laymen,  not  stove  experts.  For 
that  reason  we  make  our  explanations 
as  clear  and  as  much  to  the  point  as  it 
is  humanly  possible  to  do.  For  the  poor 
glory  of  a  few  high-sounding  phrases 
and  confusing  technical  terms,  it  is 
scarcely  worth  while  to  talk  over  a  wo- 
man 's    head  and  so  risk  the  loss  of  a  sale. 

We  never  indulge  in  any  cooking 
in  connection  with  our  demonstra- 
tions. My  experience  is  that  it  in- 
variably transfers  the  customer's  at- 
tention from  the  stove  to  the  food.  We 
are  hardware  men,  not  grocers.  I  saw 
a  most  convincing  proof  of  this  fact 
in  a  Canadian  city  only  last  year.  All 
of  the  hardware  stores  had  a  big  stove 
demonstration  day.  One  of  them  pulled 
off  the  cooking  stunt.  That  store  fail- 
ed to  sell  a  dollar's  worth  of  goods 
while  the  others  had  a  splendid  day. 
One  store  in  particular  that  was  prac- 
tically on  a  par  with  the  one  in  ques- 
tion, in  so  far  as  opportunities,  etc., 
went,  made  an  unusual  record  by  avoid- 
ing the  cooking  stunt  and  confining  itself 
to  stoves. 

Our  campaign  has  worked  so  well, 
that  we  will  repeat  the  performance  as 
soon  as  things  quiet  down.  It  has  not 
surprised  us,  however,  that  it  has  worked 
well.  We  laid  our  plans  and -endeavored 
to  meet  the  obstacles  beforehand,  so  that 
what  we  had  in  effect  was  a  practical 
sales  machine  that  was  entitled  to  meet 
with  success. 

Our  heavy  trade  at  present  is  in  build- 
ers' hardware,  to  push  the  sale  of 
which,  one  of  us  can  usually  be  found 
haunting  the  vicinity  of  one  of  the 
numerous  residences  in  process  of  con- 
struction in  this  neighborhood.  When 
the  builders'  hardware  trade  slackens 
with  the  approach  of  fall,  we  will  pro- 


Sectional  view  of  show  window  of  Trelford  Hardware  Co.,  Toronto.     The 
window  is  an  exceptionally  large  one,  but   difficulty   ivas  experienced   by 
the  photographer  in  securing' a  photograph. 
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ceed  to  instill  new  life  into  our  stove 
trade  again.  In  the  meantime,  as  pre- 
viously stated  we  are  still  engaged  in 
the  effort  to  keep  up  with  the  orders  re- 
sulting from   our  last   demonstration. 

@ 

TRADE  PAPERS  ARE  HELPFUL. 

Chatham,  Ontario. — "In  my  experi- 
ence," remarked  a  local  hardware  deal- 
er the  other  day,  "I  find  that  the  clerk 
who  makes  a  practice  of  reading  the 
trade  papers  speedily  proves  himself 
more  efficient  than  the  clerk  who  disre- 
gards their   help. 

"A  great  problem  in  the  training  of 
new  clerks  is  to  get  them  interested  in 
their  work— to  get  them  to  take  pride 
in  the  hardware  business  as  distinct 
from  any  other.  The  clerk  who  is  in- 
terested to  begin  with  can  usually  be 
counted  on  to  pick  up  practical  infor- 
mation. 

"The  trade  paper  is  immensely  help- 
ful in  stimulating  the  clerk's  profes- 
sional spirit.  At  least,  my  experience  is 
that  the  clerk  who  reads  his  trade  paper 
regularly  shows  results  in  increased  in- 
terest and  efficiency  that  more  than  pay 
for  the  time  so  spent.  And,  of  course, 
in  addition  to  its  inspirational  value, 
there  is  always  the  practical  side.  It 
helps  to  get  the  clerk  interested  in  bet- 
ter ways  of  doing  things ;  and  from  read- 
ing the  bright  ideas  of  others,  he  learns 
to  think  for  himself,  to  observe  and  to 
originate. 

"I've  worked  as  a  clerk  in  stores 
where  the  proprietor  would  lock  the 
trade  papers  in  his  desk  and  would  be- 
come wrathy  if  he  found  one  of  his  staff 
perusing  them.  But  I'm  glad  in  my 
own  store  to  have  the  boys  look  over 
every  paper  that  comes  in." 


VAUGHAN  &  BUSHNELL  MFG.  CO.'S 
NEW  CATALOGUE. 

A  new  catalogue  of  fine  tools  has  just 
been  issued  by  Vaughan  &  Bushnell  Mfg. 
Co.,  of  Chicago,  111.  It  is  printed  on  fine 
coated  paper  with  heavy  double  cover 
stock  and  title  embossed  in  black,  red  and 
gold.  It  contains  illustrations,  descrip- 
tions and  prices  of  all  kinds  of  hammers, 
ratchet  braces,  automobile  socket  braces, 
pliers  and  nippers,  staple  pullers,  anvil 
tools,  chisels,  punches,  nail  sets  and  belt 
punches,  etc.  In  fact  all  tools  necessary 
for  carpenters,  blacksmiths,  bricklayers, 
machinists,  plumbers,  butchers,  icemen, 
farmers,  etc.  The  Canadian  agent  for  this 
line  is  Alexander  Gibb,  St.  Nicholas 
Building,  Montreal. 


Getting  After  the  Factory 

Trade 

A  New  Field  by  Way  of   the  Factory  Route 

Written  for  Hardware  and  Metal  by  K.  E.  Bornhold,  Berlin,  Ont. 


THE  question  of  "How  can  I  in- 
crease my  business?"  is  ever  be- 
fore the  real,  the  live,  the  en- 
ergetic hardware  dealer.  With  this  end 
in  view,  the  question  of  opening  up  a 
new  field  by  way  of  the  factory  route 
may  properly  be  discussed.  The  avenues 
of  approach  are  many  and  one  need  not 
depend  upon  one's  own  ideas.  Seek 
helpful  suggestions  from  those  about 
you,  be  they  competitors  or  trade 
journals. 

The  scarcity  of  factories  or  the  lim- 
ited number  of  employees  in  any  par- 
ticular town  need  be  no  bar  to  a  lively 
campaign  for  their  trade.  They  will 
grow  and  incidentally  they  offer  a  sure 
and  dependable  outlet  for  a  large  varie- 
ty of  hardware,  of  a  variety  that  is  al- 
ways on  hand  in  any  hardware  store. 

A  very  popular  and  telling  method  is 
to  make  a  custom  of  making  the  rounds 
weekly,  and  above  all,  regularly,  in  or- 
der that  your  trade  may  learn  to  look 
for  you  on  a  certain  day  of  every  week, 
so  that  they  may  depend  upon  it  that- 
you  will  be  there,  to  take  orders,  or  to 
give  information,   as   the   case  may   be. 

The  salesman  should,  of  course,  carry 
a  line  of  samples  with  him.  Belt  hooks, 
hack  saw  blades,  files,  emery  wheel 
dressers,  babbit  metal  and  sample  cards 
will  suffice  for  an  average  line  and  may 
be  changed  as  local  demands  require.  In 
a  furniture  factory,  for  instance,  the 
natural  lines  to  go  after  would  be 
screws,  nails,  varnish,  etc.  Study  the 
requirements  of  that  particular  factory 
and  make  your  stock  correspond  to  their 
wants.  Brass  and  steel  butts  suggest 
themselves  in  connection  with  firms  that 
manufacture  tables,  desks,  etc.  Buffets 
and  cabinets  require  a  large  amount  of 
glass,  thus  enabling  the  hardware  deal- 
er to  compete  £ov  this  trade. 

Each  furniture  factory  has  an  up- 
holstering department.  Here  shears 
and  tacks  are  used. 

In  the  finishing  department  linseed 
oil,  turpentine,  varnish,  dry  colors,  etc., 
are  used.  Employees  frequently  require 
an  addition  to  their  private  tool  sets. 
Or  they  may  make  inquiry  about  house- 
hold articles  or  the  painting  of  their 
house.  This  is  where  the  sample  card 
of  paints  plays  a  prominent  role. 

The  same     methods     that     have  been 
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mentioned  as  applicable  to  furniture 
factories  may  be  applied  to  mills,  foun- 
dries, electric  supply  houses,  shoe  and 
button   factories,   etc. 

By  a  careful  cultivation  of  the  men 
met  in  these  rounds  an  enviable  position 
may  be  built  up.  One  can  make  him- 
self the  middleman  between  consumer 
and  jobbing  house  to  a  surprising  de- 
gree. Cultivate  the  men  you  meet. 
Make  them  feel  that  you  are  their  ad- 
viser and  will  gladly  furnish  all  the  in- 
formation they  may  require.  When  at 
a  loss  yourself,  you  can  always  fall 
back  upon  your  jobber,  who  will  gladly 
help  you  in  everything  of  this  nature. 
Your  customers  will  soon  learn  to  de- 
pend upon  you  and  finding  you  careful 
about  small  orders  will  eventually  give 
you  larger  ones. 

In  conclusion,  it  might  be  well  to  state 
that  the  keynote  to  a  successful  factory 
trade  is  the  promptness  with  which  ord- 
ers are  filled  and  also  the  regularity  of 
the  weekly  calls.  Splendid  relations 
and  substantial  business  may  thus  be 
established  between  the  salesman  and 
the  factory  staff.  The  result  will  justify 
the  trouble. 

® ■ 

THE  DUMB  BROKER. 

(Written  from  experience.) 

0,  Broker,  Broker,  tell  me  why 

The  bulls  are  lying  low, 
And  why  the  bears  are  fighting  shy, 

Who  used  to  boss  the  show? 
0,  say,  where  are  the  public  now 

Who  once  made  prices  hum, 
And   tell   me,  tell  me,  why   and   how — 


The  broker-man  is  dumb. 


-@- 


-Financier. 


"Get  into  the  envelope  and  seal  the 
flap  after  you."  This  is  the  advice  of 
Louis  V.  Eytinge  to  a  man  who  asked 
him  for  .a  set  of  rules  for  writing  suc- 
cessful sales  letters. 

*     »     • 

If  your  goods  have  quality  and  you 
think  you  must  cut  prices — take  a 
brace — what  you  need  is  better  sales- 
manship. You  know  your  goods  are 
worth  the  price.  Make  the  prospect 
know  it  too.  , 
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Two  Dollars  per  Year 


rThe  Trade  Press  as  an  Educator 


IF  the  Dominion  Government  adopts  the  recommenda- 
tions of  the  Royal  Commission  on  Industrial  Training 
and  Industrial  Education,  and  many  believe  it  should 
do  so,  Canada  will  spend  $3,350,000  annually  to  aid  techni- 
cal instruction  and  training,  $3,000,000  of  which  will  go 
to  supplement  local  efforts  in  providing  vocational  training 
for  those  who  are  past  school  age.  Prof.  W.  J.  Robertson, 
the  chairman  of  the  Commission,  believes  that  national 
progress  is  dependent  solely  upon  the  efficiency  of  indi- 
viduals, men  and  women.  What  is  required,  he  contends, 
is  that  the  individual  worker  shall  possess  intelligence, 
practical  ability  and  co-operating  good-will,  and  these 
essentials  are  not  inherited,  but  must  be  acquired  by  edu- 
cational  and   technical  training. 

The  work  which  the  Dominion  Government  proposes  to 
do  through  the  establishment  and  maintenance  of  techni- 
cal schools  and  by  means  of  pre-vocational  training  will 
be  a  worthy  complement  to  and  recognition  of  the  educa- 
tional and  inspirational  work  which  the  trade  and  techni- 
cal press  has  been  doing  persistently 'and  systematically 
for  over  thirty  years.  The  publishers  of  trade  and  techni- 
cal publications  have  no  desire  to  pose  as  public  bene- 
factors entitled  to  subsidies,  but  it  is  an  incontrovertible 
fact  that  they  have  done,  and  are  doing,  a  great  deal  to 
advance  the  progress  of  Canada  by  enunciating  and 
teaching  the  principle  laid  down  by  Prof.  Robertson,  as 
being  essential  to  individual  efficiency,  and,  therefore, 
upon  which  the  greatness  of  the  nation  depends. 

Intelligence,  practical  ability,  co-operating  good-will — 

these  three  have  been  for  more  than  a  quarter  of  a  cen- 


tury the  foundation-stones  of  the  educational  policy  of 
the  trade  and  technical  press.  It  has  taught  men  to  think 
for  themselves;  it  has  roused  their  latent  capabilities  into 
action ;  it  has  made  practical  knowledge  of  and  ability 
in  one's  business  all-important  essentials,  and  has  helped 
men  to  acquire  them  by  teaching  advanced  methods  of 
manufacturing  and  selling,  improved  credit  systems,  and 
a  proper  appreciation  of  the  place  and  power  of  modern 
advertising;  it  has  been  the  inspirer  and  the  leader  in 
practically  every  co-operative  movement  having  as  its 
object  the  interchange  of  craft  knowledge  and  the  bet- 
terment of  conditions.  The  trade  press  has  served  as  the 
medium  through  which  men  have  learned  all  the  news  of 
particular  interest  to  themselves.  A  trade  or  technical 
paper  is  the  only  newspaper  which  supplies  news  one- 
hundred  per  cent,  interesting  to  its  readers.  In  a  word, 
the  trade  and  technical  press  has  taught  men  that  all  real, 
lasting  success,  both  as  an  individual  and  a  business  man, 
must  be  based  upon  Service,  the  fundamental  of  all  hon- 
est, modern  business. 

It  is  inconceivable  that  the  Government  of  Canada, 
which  has  already  declared  itself  as  realizing  the  import- 
ance of  the  work  of  industrial  and  technical  education,  can 
consistently  permit  its  officials  to  put  any  obstacle  in  the 
way  of  a  class  of  newspapers  that  are  aiding  to  a  very 
appreciable  degree  the  accomplishment  of  that  same  work. 
There  are  a  host  of  excellent  reasons  for  maintaining  the 
trade  and  technical  press  on  the  same  basis  as  other  legi- 
timate newspaper  enterprises,  in  the  matter  of  postal 
rates  and  regulations,  notwithstanding  the  personal  preju- 
dices of  a  few  individual  interests. 


The   Evils   of    Price  Cutting 


WHEN  business  slows  up  and  prospects  do  not  look 
any  too  good  for  the  immediate  future,  there  is 
often  a  tendency  on  the  part  of  some  manufac- 
turers, jobbers  and  retailers  to  resort  to  price-cutting,  the 
result  being  that  prices  are  cut  to  the  limit  and  business 
is  demoralized.  This  is  particularly  true  of  retailers  in 
some  parts  of  this  country  and  is  a  dangerous  way  of 
attempting  to  stimulate  business.  Every  retailer  should 
stand  up  for  a  legitimate  profit. 

A  firm  resolve  not  to  cut  price,  but  to  maintain  an 
equitable  standard,  based  on  cost  would  indeed  be  a  good 
resolution  to  abide  by.  Make  a  price  that  carries  a  legi- 
timate profit  and  do  not  be  afraid  to  stand  up  for  your 
profits.  One  of  the  greatest  evils  of  to-day  is  that  retail 
hardwaremen  in  many  instances,  are  trying  to  undersell 


each  other.  Conditions  of  this  kind  should  not  exist. 
Price-cutting  is  bad  business. 

One  of  our  greatest  troubles  has  been  our  misunder- 
standing of  the  word  "competition."  It  has  occurred  to  a 
few  that  the  word  could  mean  something  else  besides 
"price" — that  there  could  be  such  a  thing  as  competition 
in  service,  in  quality,  in  suggestion,  in  originality;  but  to 
the  great  body  of  merchants,  both  large  and  small,  it  has 
meant  only  "price." 

Someone  once  said  that  competition  was  the  life  of 
trade.  He  should  have  said  that  a  common-sense,  co- 
operative competition,  is  the  life  of  trade,  or  a  mighty 
good  stimulant,  but  that  a  riotous  and  haphazard  compe- 
tition is  the  death  of  business. 

There  are  too  manv  men  who  do  not  know  their  own 
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business,  and  singularly  enough,  they  do  not  seem  to 
realize  this  important  fact.  A  man  may  know  one  side 
of  a  business  and  yet  be  unfamiliar  with  another  side. 
He  ought  to  be  able  to  turn  his  business  inside  out  and 
see  what  is  inside  as  well  as  being  able  to  look  clear 
through  it — or  in  other  words,  know  it  from  its  tap  roots 
to  its  top-most  branches. 

If  hardwaremen  only  knew  each  other  better,  "and 
knew  where  to  get  off,"  business  life  would  be  made  much 
easier  and  profits  would  accrue  more  rapidly.  How  much 
better  it  is  to  work  together  than  single-handed.  Think 
of  the  hundreds  of  carloads  of  nails,  wire,  cement,  etc., 


that  are  handled  yearly  by  some  hardwaremen  at  prac- 
tically little  or  no  profit.  Think  of  the  hundreds  of  lines 
that  have  been  placed  on  the  market  during  recent  years 
— lines  of  goods  which  have  been  produced  to  sell  at  a  rea- 
sonable price, — allowing  the  retailer  a  legitimate  profit, 
and  which  after  being  on  the  market  a  few  months  have 
been  cut-priced  to  the  limit,  by  some  retailer  who  for 
some  unaccountable  reason  has  cut  the  price  and  demoral- 
ized trade  in  these  lines  in  his  district.  Retail  hardware- 
men  should  try  to  understand  each  other  better.  Too 
many  things  are  taken  for  granted,  and  too  many  guesses 
are  masqueraded  around  as  facts. 


The   Business    Situation 


ALTHOUGH  business  in  some  lines  is  not  as  brisk 
as  had  been  hoped  for,  it  is  felt  that  hardwaremen 
have  less  to  complain  of  than  merchants  engaged 
in  other  lines.  The  recent  period  of  continuous  warm 
weather  has  had  a  beneficial  effect  upon  the  sales  of 
summer  goods  and  the  briskness  of  the  past  two  or  three 
weeks  has  helped  to  offset  the  quietness  which  prevailed 
earlier  in  the  season,  when  weather  cspritions  were  un- 
seasonable. The  movement  of  seasonably  Cr?ds,  especially 
with  the  retailers,  has  shown  an  encouraging  increase. 

In  the  metal  markets  little  or  no  change  has  taken 
place.  Orders  are  small  and  buyers  are  still  very  cauti- 
ous. Paint  manufacturers  report  that  they  are  doing  a 
very  satisfactory  trade  with  the  retail  hardwaremen  and 
the  latter  report  that  the  recent  period  of  warm  weather 
had  a  splendid  effect  on  paint  sales. 

Stove  manufacturers  report  a  heavy  demand  for  gas 
and  summer  stoves.     A  number  of  fall  booked  orders  are 


being  received.  Retailers  expect  to  dispose  of  fair  quan- 
tities of  cutlery,  silverware,  etc.,  during  the  present 
month.     These  lines  are  sold  as  wedding  gifts. 

Some  difficulty  has  been  experienced  in  securing  fall 
banking  on  certain  lines,  but  the  trade  generally  is  hope- 
ful that  conditions  will  have  improved  greatly  by  fall. 

Trade  at  present  is  spasmodic,  and  is  governed 
largely  by  the  consumptive  demand  and  weather  condi- 
tions. Many  firms  are  only  buying  for  immediate  needs 
and  the  general  belief  is  that  hardware  stocks,  as  far  as 
retailers  and  jobbers  are  concerned,  are  comparatively 
light  for  this  season  of  the  year.  The  promise  of  good 
crops  has  had  a  splendid  effect  on  trade  generally  and 
the  majority  of  merchants  believe  it  is  only  a  matter  of 
a  reasonable  length  of  time  until  conditions  have  again 
become  normal.  Cheap  money  and  the  favorable  crop 
outlook  are  among  the  chief  factors  operating  to  create  a 
more  cheerful  sentiment  regarding  the  future. 


Vacation  Days 


T  OUGHTS  are  usually  turned  to  the  question  of  sum- 
mer holidays  when  the  hot  weather  is  ushered  in. 
Now  is  the  time  for  the  merchant,  and  particularly 
the  one  with  a  large  staff,  to  arrange  for  the  allotment  of 
vacations.  Certain  members  of  the  staff  cannot  get  away 
together,  and  the  proprietor  himself  must  be  on  hand 
when  certain  other  members  are  absent.  This  makes  a 
problem  which  requires  no  little  attention  and  should  be 
given  consideration  early  in  the  hot  season. 

There  are  too,  a  great  many  merchants  who  have  got 
the  impression  that  the  store  cannot  get  along  without 
them.  This,  nine  times  out  of  ten  is  usually  erroneous.  A 
vacation  once  in  a  while  is  a  tonic  which  every  man  should 
have.    He  may  not  think  he  needs  it  at  the  time,  but  there 


will  come  a  time  when  he  will  feel  the  benefit  of  it.  Some 
men  work  from  daylight  until  dark,  year  after  year,  with- 
out so  much  as  a  day's  holiday  with  the  exception  of 
Sundays.  These  men  should  remember  that  life  on  this 
earth  is  short  and  that  they  will  be  a  long  time  dead. 

But  when  a  vacation  has  been  decided  upon,  the  im- 
portant question  is  where  shall  it  be  and  what  its  nature? 
There  are  some  people  who  on  their  vacation  do  not  have 
any  at  all.  They  go  in  for  strenuous  exercises  which  do 
not  give  the  tired  body  a  rest,  and  when  the  holiday  is 
over  they  are  ready  for  another.  This  is  a  great  mistake. 
Far  better  not  go  away  at  all  than  come  back  more  tired 
than  when  you  left. 


Editorial  Briefs 


EDITORIAL  BRIEFS. 

BUYING  IS  THE  FUEL  of  the  business  machine. 

*  *         * 

MORE  MEN  WOULD  accomplish  more  if  they  would  at- 
tempt more. 

*  *         * 

ARE  YOU  DOING  your  share  of  co-operating  for  trade 

betterment? 

»         *         * 


STAND  UP  FOR  A  legitimate  profit, 
poor' business. 


Price-cutting  is 


JUNE  WEDDING  PRESENTS  are  now  in  demand. 
Hardwaremen  in  many  places  are  securing  a  good  share 

of  the  wedding  present  trade. 

•  *         * 

THERE  IS  ONLY  one  way  to  sell  household  furnishings 
and  that  is  to  display  the  goods  where  they  can  be  seen 

and  examined  by  customers. 

*  *         * 

MANY  RETAIL  MERCHANTS  fail  and  are  unsuccessful 
because  they  over-buy  or  lack  the  skill  properly  to  adjust 
purchases  to  the  selling  power  of  their  business  or  their 
available  capital. 
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Ancient  History  on  the  Earliest  Known  Weighing  Device  Found 
in  Ruins  of  Pompeii — The  Gradual  Improvement  Up  to  the 
Modern  Automatic  Weighing  and  Computing  Scale — Value  of 
Heavy  Scale  for  Checking  Incoming  Goods. 


THE  weighing  device  of  2,000  years 
ago- — if  we  could  to-day  but  place 
it  on  the  counter — would  make  a 
sorry  contrast  with  the  modern  scales 
to  be  found  in  so  many  grocery  stores 
of  the  present.  The  evolution  of  the 
scale  provides  an  interesting  chapter  in 
the  era  of  progress  from  the  time  of  the 
ancients  and  their  crude  methods.  If 
one  could  but  take  a  long  peep  back 
into  the  past  and  see  the  weighing  de- 
vices the  Romans  used  centuries  ago, 
the  sensation  would  be  as  unique  as  if 
Julius  Caesar  himself  were  to  come  back 
to  earth  to  witness  to-day  the  flight  of 
a  bird-man  in  a  modern  aeroplane. 

Weights  and  measures  have  from  time 
immemorial  given  stan- 
dards for  -the  traffic  of 
the  world.  They  ante- 
date the  use  of  money  of 
any  sort.  Metal  as  money 
was  originally  so  much 
weight  in  the  balance;  its 
name  was  weight  word; 
the  skekel  was  not  at  first 
a  coin,  but  a  shekel 
weight  of  silver.  The 
talanton  of  the  Greeks 
was  a  talent  weight;  even 
now  the  British  gold 
piece  retains  the  old 
weight  name  of  pound, 
though  more  than  two- 
thirds  of  its  original 
weight  is  gone.  No  satis- 
factory history  of  weights 
can  be  compiled,  and  the 
true  values  of  ancient 
weights  are  as  uncertain 
as  their  origin.  The 
Egyptian  supposed  he  got 
the  balance  from  his  god; 
the  Babylonian  would  say 
his  wise  men  invented  it; 
the  Israelite  traced  it 
back  to  Cain. 
When  the  Ox  Was  the 
Unit. 

The      earliest      illustra- 


tions of  the  process  of  weighing  are 
found  on  the  temple  walls  of  Egypt, 
dating  back  to  the  Rameses  and  the 
Thothmes  kings.  Here  the  balance  ap- 
pears, having  gold  rings  on  one  kS  % 
counterpoised  by  a  weight  in  the  ~»g  aJe 
of  an  ox  head  on  the  other.  The  o^.T-lnit 
of  value — i.e.,  the  average 
ox  or  cow, 
primitive  times.  The  Homeric  ox  unit 
has  been  calculated  as  on  on  average 
equivalent  to  135  grains  of  gold. 

The  most  accurately  def.ned  weight  is 
probably  the  Babylonian  mina,  dis- 
covered by  Petrice  of  Egypt,  and  now 
deposited  in  the  Br  „ish  Museum.  This 
is  of  serpentine      one,  conical  in  shape, 


o  . 
■wo.ti   &A  an 
was  everywhere  c.Prent  in 


Reproductions 


of  ancient 

which    v 


scviles   found    in    the    ruins    of   Pompeii 
as  destroyed   A.D.  79. 


of  a  weight  of  15097.6  grains,  with  this 
cruciform  identification:  "One  Manch, 
standard  weight,  the  property  of  Meri- 
dach — sar  I  lami,  and  duplicate  of  the 
weight  which  Nebuchadnezzar,  King  of 
Babylon,  made  in  exact  accordance  with 
the  deified  weight  of  Dungi,  a  former 
king."  According  to  Layard's  tables, 
the  derived  weight  of  one  mina  seems  to 
have  approximately  been  that  of  a  pound 
avoirdupois. 

One  of  Oldest  Scales  Known. 
The  scale  above  on  the  left  is  one  of 
the   most   ancient   known.     It   was   dis- 
covered   in   the   ruins   of   Pompeii — the 
great  city  that  was  covered  2,000  years 
ago  by  lava  and  which  lay  buried  until 
well    into    modern    times. 
As  will  be  seen  from  the 
drawing,    this   old    device 
consisted    of   a   rope   run 
through      a     pipe       held 
horizontally    by     an    up- 
right  in    the    centre.      A 
lamb   in   those   days   was 
weighed  by  placing  it  on 
one  pan  of  this  scale  and 
stones  of  equal  weight  on 
the  opposite  pan. 

The  contention  is  made, 
and  is  a  reasonable  one, 
too,  that  this  was  the  or- 
igin of  our  "stone"  of 
14  lbs.,  used  by  many  to- 
day in  selling  oatmeal, 
flour,  etc.  This  old  device 
has  as  well  some  of  the 
ear-marks  of  the  modern 
sensitive  equal-arm-bal- 
ance used  by  the  apothe- 
cary. 
Coming  of  Steel  Yard. 
As  time  wore  on  this 
Roman  scale  gradually 
evolved  itself  into  the 
next  shown  above,  which 
is  an  old  type  of  the 
steel-yard.  Again  this 
became  more  modern,  and 
(Continued  on  page  46.) 
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Special    Displays   for   Special   Occasions 

Advertising  Manager  of  Edmonton  Hardware  Firm  Arranges 
Two  Attractive  Spring  Displays — Special  Display  for  Horse  Show 
— Builders'  Hardware  Also  Featured. 


HAROLD  COOK,  advertising  man- 
ager, Sommerville  Hardware  Co., 
Ltd.,  Edmonton,  believes  in  run- 
ning special  window  displays  on  special 
occasions  and  takes  every  advantage  of 
opportunities  which  present  themselves 
from  time  to  time.  During  the  spring 
horse  show  held  at  Edmonton  this  year, 
Mr.  Cook  arranged  a  "Horse  Show  Win- 
dow," an  illustration  of  which  appears 
on  this  page. 

The  display  created  considerable  fav- 
orable comment  and  a  description  of  the 
window  as  outlined  by  Mr.  Cook  for 
Hardware  and  Metal  will  no  doubt  prove 
interesting  to  our  readers. 

The  centre  piece  was  made  especially 
for  the  occasion,  fitted  with  electric 
fixtures;  trimmed  with  bits,  riding 
crops  and  gilt  horse  shoes,  which  were 
tied  with  ribbons  in  horse  show  colors. 
On  each  side  of  the  centre  place  was 
placed  a  drape  of  purple  plush. 

The  "Blue  Ribbon  Rider"  horse  head 
in  the  centre  is  an  oil  painting,  a  work 
of  art  in  itself,  by  Mrs.  Cook. 

The  pillars  at  each  side  of  the  back- 
ground were  fitted  with  electric  fixtures 
and  beautifully  entwined  with  purple 
wisteria  and  foliage.  The  pillars  were 
connected  by  a  centre  strip  18  inches 
wide  on  which  were  placed  raised  blocks, 
and  entwined  with  roses,  ferns,  wisteria 
and  foliage. 


The  Goods  Displayed. 

The  goods  displayed  were  saddles, 
whips,  riding  crops,  bridles,  lap  dusters, 
harness,  etc.,  and  to  give  the  display  a 
true  horse  show  spirit  the  goods  were 
tied  with  yellow  and  purple  rosettes. 

The  goods  were  shown  on  solid  oak 
plateaus,  pedestals  and  slabs,  which 
were  finished  in  golden  oak  mission  ef- 
fect. Purple  plush  was  draped  from 
the  pedestals  and  puffed  on  the  floor. 

The  show  card  was  the  work  of  Mr. 
Cook  and  was  set  on  an  oak  card  easel. 
The  display  attracted  a  great  deal  of 
attention  and  lent  itself  to  boost  the 
Spring  Horse  Show,  as  well  as  helping 
tc  create  sales  of  many  of  the  lines  of 
goods  on  display. 

Builders'  Hardware. 

Another  seasonable  and  attractive 
display  that  appeared,  was  one  of 
builders'  hardware,  an  illustration  of 
which  is  here  shown,  although  the  pho- 
tograph does  not  do  justice  to  the  dis- 
play. Several  hardwaremen  who  viewed 
the  display  stated  that  it  ranked  among 
the  best  they  had  ever  seen. 

It  is  unfortunate,  but  nevertheless  a 
fact  that  many  hardwaremen  do  not 
sufficiently  feature  builders'  hardware 
in  their  show  windows. 

Accompanying  the  display  was  an  at- 
tractive  show   card   bearing   the   follow- 


ing, "Spring  brings  Yale  hardware  to 
the  front." 

The  double  pillars  at  each  end  of  the 
background  were  fitted  with  electric  fix- 
tures, and  daintily  entwined  with  purple 
wisteria  and  foliage.  The  pillars  were 
connected  by  a  large  scenic  oil  painting. 
The  painting  by  Mrs.  Cook,  is  of  "Up- 
per Lake"  Killarney,  and  is  a  high 
class  work  of  art. 

The  various  lines  were  shown  on  solid 
oak  plateaus  and  pedestals,  over  which 
green  plush  was  draped  and  puffed  on 
the  floor.  The  floor  covering  was  of 
white  felt. 

A  high  class  display  of  mounted  in- 
side and  front  door  sets,  store  door  sets, 
etc.,  was  shown.  Door  checks,  butts, 
etc.,  were  also  featured  in  the  display. 

Both  displays  were  very  creditable 
ones,  and  the  same  plan  could  be  fol- 
lowed by  hardwaremen  in  other  parts  of 
the  country. 

See  next  page  for  cut  of  Builders1 
Hardware  Display. 

® 


The  Premier  Glass  Co.  of  Canada,  Ltd., 
capitalized  at  $3,000,000;  head  office 
Montreal;  to  manufacture  and  deal  in 
plain  and  ornamental,  cut,  stained  and 
every  variety  of  glass,  and  to  carry  on 
a  glass  manufacturing  business  in  every 
branch   thereof. 


'Horse  show  window"  arranged  by  Harold  Cook  for  Sommerville  Hardware    Co.,  Edmonton. 
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HARDWARE     AND     METAL 


EVOLUTION  OF   THE   SCALE. 

(Continued  from  page  44.) 

even  to-day  are  to  be  found  this  steel- 
yard type  of  weighing  device.  Down  to 
1830  it  was  the  only  practicable  method 
of  weighing.  A  few  years  ago  our 
fathers  on  the  farm  used  the  steel-yard 
extensively  for  weighing  bags  of  grain, 
potatoes,  dressed  hogs,  etc.,  before  tak- 
ing them  to  market. 

Value  of  Large  Platform  Scale. 

Then  followed  the  platform  scale. 
This  scale  was  first  built  with  wooden 
levers,  steel  knife  edges  and  proper 
bearings,  while,  of  course,  to-day  the 
mechanism  of  the  modern  platform 
scale  is  constructed  entirely  of  steel  or 
iron.  Many  merchants  make  the  mis- 
take of  not  securing  a  modern  heavy 
scale  for  weighing  their  incoming  pro- 
duct in  bulk,  a  very  necessary  proceed- 
ing, as  the  enormous  leaks — uninten- 
tional, no  doubt,  on  the  part  of  the 
shipper,  but  nevertheless  real — caused 
by  the  reception  of  short-weight  goods 
have  seriously  cut  into  profits. 

On  the  extreme  right  of  the  cut  at  the 
top  of  first  page  is  a  spring  scale  of  what 
is  known  as  the  "dead-load"  type,  and 
was  recently  put  under  the  ban  of  the 
Dominion  Government.  The  scales  of  this 
class  now  in  use  will,  however,  be  per- 
mitted so  long  as  they  pass  inspection; 
but  their  manufacture  is  prohibited,  so 
that  in  a  few  years'  time  this  type  will 
be  practically  extinct. 

The  most  common  forms  of  weighing 
machines  seen  to-day  on  the  counters  of 
Canadian  grocers  are  either  the  scale 
with  a  sliding  poise  of  weight  or  a  dial- 
computing  scale.     These   counter  scales 


are  designed  for  weighing  with  great  ac- 
curacy. 

The  Computing  Scale. 
In  earlier  days  accuracy  in  weighing 
was  not  so  important  as  it  is  to-day. 
Then  the  margin  between  cost  and  sell- 
ing price  was  usually  large.  It  was  not 
an  uncommon  thing  in  those  days  to  see 
a  dealer  throw  in  an  ounce  or  two  after 
weighing  the  goods.  In  fact,  it  became 
the  universal  practice  to  give  over- 
weight, but  with  the  arrival  of  modern 
times  and  the  constantly  decreasing1  mar- 


O  n  e  style  of 
scale  used  by 
dealers  for 
weighing  incom- 
ing   goods. 


gin  between  the  cost  and  selling  price  oi 
merchandise,  it  became  apparent  to  the 
merchant  that  he  could  not  afford  to 
continue  an  unprofitable  business.  At 
the  same  time,  he  felt  the  need  of  some 
quick  method  for  finding  rapidly  and  ac- 
curately the  money  value  of  the  goods 
he  sold.  From  these  two  requirements 
the  automatic  self-computing  scale  re- 
sulted. 

While  computing  scales  in  some  form 
or  other  were  invented  as  early  as  1849, 


yet  practically  all  the  really  modern 
features  of  this  scale  have  been  added 
since  1885. 

The  reputable  scale  makers  are  all  the 
time  working  out  new  and  improved 
weighing  devices,  and  care  should  be 
exercised  on  the  part  of  the  purchaser 
on  buying  only  from  reputable  concerns, 
as  a  poor  scale  is  worse  than  none  at  all, 
and  there  are,  unfortunately,  a  large 
number  of  cheap  weighing  machines  on 
the  market. 


SULPHIDE   vs.    BROMIDE. 

Aggressiveness  vs.  indifference.  That's 
it  in  a  nut  shell.  The  difference  be- 
tween the  salesman,  who,  like  a  skilful 
general,  studies  his  friend,  the  enemy's 
points  and  then  attacks  them,  armed 
with  superior  knowledge  and  a  fighting 
spirit  that  never  knows  defeat;  as 
against  the  fellow  of  indifference,  lacka- 
daisical, don't  worry,  let  the  other  fel- 
low do  it,  etc.  The  latter  would'  never 
think  of  deliberately  hunting  out  a  man 
to  interest  him  in  a  sale.  Indeed  he  is 
outdoing  himself  if  he  does  not  actually 
scare  away  the  customer  who  comes 
with  a  firm  intention  to  buy.  Witness 
the  recent  case  of  a  man  examining  and 
pricing  a  water  bucket  in  a  certain  To- 
ronto   store. 

"Let  me  see  how  it  hefts,"  he  said  to 
the  clerk,  reaching  for  it.  The  latter 
reached  down,  fumbled  a  moment  and 
straightened  up  again,  saying  as  he  did 
so,  "Oh,  the  darn  thing's  wired  to  the 
others."  That  customer  turned  on  his 
heel  and  walked  out  to  buy  the  same 
bucket  in  a  store  two  blocks  away. 


.1  n  excellent  window  display  of  builders'  hardware  by  Harold  Cook,  for  Som- 
merville  Hardware  Co.,  Edmonton,  Alta. 
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The  R.M.A.  Credit  Reporting  System  Explained 

Why  Many  Merchants  Are  Getting  in  Considerable  Old  Debts  by 
an  Inoffensive  Letter — Delinquents  Afraid  of  the  Consequences 
of  Delay — Making  it  Country- Wide. 


HEREWITH  is  repro- 
duced the  form  used 
by  the  Retail  Mer- 
chants' Association  of  Can- 
ada in  their  Credit  Reporting 
Department.  The  use  of  this 
has  spread  rapidly,  and  has 
been  developed  to  a  much 
wider  extent  in  Western  Can- 
ada than  in  the  East. 

This  it  will  be  seen  is  di- 
vided into  two  sections  by  a 
perforation  so  that  they  can 
be  easily  separated. 

The  bottom  portion  is  torn 
off,  the  data  filled  in  with  a 
statement  of  the  amount  owed 
the  merchant,  is  signed  by  him 
and  sent  out  to  the  delin- 
quent. 

The  top  part  is  held  by  the 
merchant  but  must  be  re- 
turned, as  stated,  to  the  head 
office  within  a  month  from  a 
date  which  is  marked  on  the 
corner  of  each  as  it  is  mailed 
to  members.  Before  being  re- 
turned the  information  called 
for  by  the  blank  lines  is  re- 
quired to  be  filled  in  for  the 
Association's   use. 

It  will  be  noted  in  the  let- 
ter that  the  delinquent  is 
called  upon  to  pay  the  debt 
within  fifteen  days  from  the 
date.  Otherwise  the  name  will 
be  passed  along  to  the  head 
office  of  the  Association. 


IMPORTANT 


These  Letter-Forms  • 


tii)   of  The  Rci.il  Merchant! 


nemben  within  Thirty  Days  from  the  d 
ion  of  thirty  day*  from  the  date  thereon.     I 


'ivilegei  in  the  Ai*ociahon  cancelled  with. 
ion.  and  whether  you  use  theic  Letier-Fut 
to  the  Head  Office  of  the  Auociation.  21  1 


The  Retail  Merchants  Association  of  Canada 

Incorporated  by  Special  Act  of  "it  Dominion  Parliament 
Local  aoe  Looj  DllU»M  Pfcoa*- aUIN  2Jifl  21   RICHMOND   ST.  WEST.  TORONTO 

CREDIT  HEPORTING  DEPARTMENT 
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Debtor's  Name 


Address  (City  or  Town)         

It  a  Settlement  has  been  made  after  this  Letter-Fora 
was  sent  oat,  stale  when  and  how  


Put  he 

re  date  ih 

at  you  return  th 

i  to  Head  Office. 

Member's  Name       

Business 

The  Authority  to  nse  this  Letter  Certifies  that  we  are  Members  ol 

The  Retail  Merchants  Association  of  Canada 


Incorporated  by  Special  Act  ol  the  Dom 


All  Retail  Merchants  United  nnder  One  a 
the  Commercial  Interests  of  Every  Sectit 


<social  ion*  to  protect 
t  of  tbe  Retail  Trade 


21  RICHMOND  ST.  WEST.  TORONTO,  CANADA 

Local  and  Long  Diatanco  Toioohon*     Ma.r.  2t16 


y 


Second  Letter  from  Associa- 
tion. 

When  this  is  done  the  latter 
sends  another  letter  to  the 
delinquent.  This  is  on  blue 
(summons)  paper  gotten  out 
particularly  for  the  Credit  Re- 
porting Department.  This  let- 
ter reads  as  follows: — 
Dear  Sir, — 

John  Jones,  merchant,  mem- 
ber of  our  Association,  has  forwarded  to 
us  a  letter,  stating  that  you  are  justly 
indebted  to  him,  in  the  sum  of  $ — — , 
and  after  repeated  requests  for  the  same, 
you  have  failed  to  make  a  settlement— 
either  in  part  or  in  full.  We  now  beg 
to  notify  you  that  unless  you  make  a 
satisfactory  settlement  with  our  mem- 
ber, within  fifteen  days  from  the  above 
date,   and    notify    us    in    writing   within 


Amount   of  Acct.    $  —. 


Dear 

The  Retail  Merchants  Association  of  Canada,  of  which  we  are  members, 
and  which  includes  among  its  membership  nearly  all  the  Retail  Merchants  of 
the  Cities,  Towns  and  Villages  of  Canada,  and  which  is  formed  for  the  pur- 
pose of  mutual  protection,  have  requested  us,  as  members  of  the  Associa- 
tion, to  forward  to  the  Head  Office  a  list  of  any  of  our  customers  who 
have  not  paid  their  accounts, -and  who  have  allowed  them  to  remain  unpaid 
after  having  been  requested  to  pay  the  same.   These  names  must  be  sub- 
mitted by  us  within  fifteen  days  from  the  above  date. 

Your  name  appears  on  our  books  as  owing  us  the  above  sum,  which  is 
past  due;  Dut  befor:  we  send  in  your  name  we  desire  to  give  jou  an  oppor- 
tunity to  settle  this  account  with  us,  or  arrange  for  it  in  a  satisfac- 
tory manner. 

We  hope  that  you  will  see  the  imperative  necessity  of  attending  to 
this  within  fifteen  days  from  the  above  date,  so  that  we  will  not  be  com- 
pelled to  include  your  name,  as  you  can  understand  that  this  will  be  the 
only  course  open  to  us. 

Trusting  that  you  will  give  this  matter  your  immediate  attentior, 
we  remain.  Yours  truly. 


Member  of  THE  RETAIL  MERCHANTS  ASSOCIATION  OF  CANADA 

Credit    Reporting    Form    used    by    the    Retail    Merchants' 
Association — This  is  reduced  greatly  from  original  size. 


five  days  from  the  date  that  you  make 
the  settlement  with  them,  we  will,  with- 
out further  notice  to  you,  place  your 
name  on  our  DELINQUENT  DEBT- 
ORS' BOOK — which  gives  the  names 
of  all  those  who  do  not  pay — and  which 
trees  into  the  hands  of  every  mem- 
ber of  our  Association  in  Can- 
ada, which  is  formed  for  mutual 
protection,  and  which  is  comprised  of  all 
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classes  of  retail  merchants. 

We  dislike  to  believe  that 
you  purchased  the  goods  with 
the  intention  of  not  settling 
for  them,  and  we  trust  that 
you  will  make  an  effort  to 
avoid  being  reported;  but  if 
you  make  no  attempt  to  com- 
ply with  this  notice,  we  have 
no  other  alternative  but  to  re- 
port you,  and  place  your 
name  on  our  Delinquent  Debt- 
ors' List. 

Yours  very  truly, 


Retail  Merchants'  Assn. 
Making  It  Dominion-Wide. 
In  each  Province  of  the  Do- 
minion the  association  has 
provincial  officers,  with  offices. 
Prom  these  offices  are  sent 
to  every  member,  as  many 
Collecting  Letter  Forms  as  he 
requires,  and  he  sends  them 
out  to  his  slow  pay  or  delin- 
quent debtors.  These  letters 
are  in  no  way  offensive  or 
abusive;  but  they  give  every 
debtor  due  notice  that  if  he 
does  not  settle  his  account 
after  a  stated  date,  his  name 
will  be  sent  in  to  the  sec- 
retary of  the  association,  who 
sends  out  another  letter  to  the 
debtor,  stating  that  if  he  does 
not  settle  his  account  with  the 
member  within  a  stated  time, 
his  name  will  be  entered  on 
the  Delinquent  Debtors'  List, 
and  a  copy  of  this  Debtors' 
List  will  be  placed  in  the 
hands  of  every  member  of  the 
Association,  and  open  for  in- 
spection by  all  retail  mer- 
chants throughout  Canada, 
who  are  members  of  "The 
Retail  Merchants'  Associa- 
tion of  Canada."  These  names 
are,  or  will  be,  gathered  and 
tabulated  by  the  secretary  of 
each  province,  and  then  they  are  com- 
piled by  the  Secretary  of  the  Dominion 
Board,  and  in  this  manner  they  become 
known  throughout  every  province  in  the 
Dominion. 

At  a  recent  conference  a  retailer  told 
how  these  letters  had  in  a  short  time 
been  the  means  of  collecting  some  $19 
in  bad  accounts. 


Centres  with  Weekly  Half  Holidays  or  Otherwise 

List  of  Ontario  Towns  and  Cities  Showing  Whether  Merchants 
Have  or  Have  Not  Half  Day  Off  in  Week  During  Summer  Months 
—A  Few  Close  Year  Round — Of  Interest  to  Traveler,  Too. 


EACH  year  this  paper  publishes  a 
list  of  Ontario  towns  and  cities 
where  weekly  half  holidays  are 
or  are  not  observed.  Each  year  the  list 
where  they  are  observed  grows,  demon- 
strating- that  the  question  of  rest  and 
recreation  is  one  of  importance.  Below 
will  be  found  a  large  number  of  centres 
represented;  if  any  towns  where  a  half 
holiday  is  held  have  been  omitted,  Hard- 
ware and  Metal  would  be  obliged  to  hear 
from  subscribers  in  them: — 

AURORA. — Wednesday  afternoon  in 
June,  July  and  August. 

AYLMER. — Wednesday  afternoon  in 
June,  Julv  and  August. 

ALMONTE.— No  half  holiday. 
AYR.  —  No     decision     reached     yet. 
Grocers   and   dry  goods   merchants   con- 
sidering it. 

ARNPRIOR.— Merchants  do  not  close 
here. 

BELLEVILLE.— Half  holiday  Wed- 
nesday generally,  during  July  and 
August. 

BRADFORD.— Thursday,  June,  July 
and   August. 

BROCKVILLE.— Not  yet  announced, 
but  will  likely  close  Wednesday  after- 
noons in  July  and  August. 

BOTHWELL.— Wednesday  afternoon 
from  May  to  end  of  September  at  12 
o'clock. 

BURFORD.  —  Wednesday  afternoon 
June,  July  and  August. 

BLIND   RIVER.— No   half  holiday. 
BYNG  INLET.— No  half  holiday. 
BOBCAYGEON.— No  half  holiday. 
BLENHEIM. — Wednesday    afternoon, 
from  June  17  to  September  15. 

BRACEBRIDGE.— No    half   holiday. 
BEAVER  TON.— No  half  holiday. 
BURLINGTON.— No  half  holiday. 
BRAMPTON.— No  half  holiday. 
BURK'S     FALLS.— No    decision    ar- 
rived at  yet. 

BERLIN. — Wednesday  afternoon  in 
July  and  August. 

BRUSSELS.— No  half  holiday. 
BOWMANVTLLE.— Wednesday  after- 
noon, June,  July  and  August. 

BEAMSVILLE.— No  half  holiday. 
CACHE  BAY.— No  half  holiday. 
CANNINGTON.— No  decision  yet. 
CREEMORE.— Talked   of,  but  no   de- 
cision. 

COBOURG.— Butchers  only  close  here 
for  half  holiday. 

COBALT.— No  half  holiday. 
CALEDONIA.   —  Half     holiday     on 
Thursday  from  1  p.m.  in  June,  July  and 
August. 


A  HELP  TO  THE 
TRAVELER. 

Travelers  will  find  in  this  list 
of  weekly  half  holidays  in  On- 
tarw  information  that  will  be  of 
service  to  them  in  arranging 
their  trips.  It  will  be  noted  that 
there  are  no  half  holidays  out- 
side of  Wednesday  and  Thurs- 
day, with  the  former  a  favorite. 


CLINTON.— No  half  holiday. 
COMBER.— Thursday    afternoon,    be- 
ginning June  18. 

COCHRANE.— No    weekly    half    holi- 
day. 

CHATHAM.  —  Thursday  afternoons 
during  summer  months. 

CHESLEY— No  half  holiday. 

CAYUGA.— No  half  holiday. 

DESERONTO.  —  Wednesday  after- 
noons during  July  and  August. 

DUNDAS.  —  Wednesday  afternoon, 
from  May  to  September. 

DRUMBO.— No   half  holiday. 

DUNNVILLE.— Wednesday  half  holi- 
day from  June  17  to  Sept.  16. 

DUTTON.— No   half  holiday. 

ENGLEHART.— No   half   holiday. 

ESSEX. — Thursday  afternoon  from 
June  to  first  Thursday  in  September. 

ELMIRA.— No  half  holiday. 

ELORA. — Wednesday  afternoon  dur- 
ing summer  months. 

FERGUS.— Wednesday  at  12  o'clock 
during  June,  July  and  August. 

FINGAL.— No    half   holiday. 

FORD  CITY.— Thursday  afternoons 
at  1  o'clock  during  May,  June,  July, 
August  and  September. 

FORT  ERIE.— No  half  holiday. 

FRANKFORD.— No   half  holiday. 

GALT. — Thursday  afternoons  in  July 
and  August. 

GANANOQUE.  —  Wednesday  after- 
noon at  12  o'clock  during  June,  July 
and  August. 

GODERICH—  Majority  close  Wednes- 
day afternoons,  July  and  August. 

GUELPH.— Close  Thursday  afternoon 
during  July  and  August. 

GEORGETOWN.— No  half  holiday. 

HAGERSVILLE.  —  Thursday  after- 
noons in  June,  July,  August  and  Sep- 
tember. 

HAMILTON.— Wednesday  afternoons 
during  summer  months  . 

HAILEYBURY.— No  half  holiday. 
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HASTINGS.— Wednesday  afternoon, 
July  and  August. 

HESPELER.— Wednesday  afternoons- 
from   Mav   to  August. 

IROQUOIS.— No  half  holiday. 

KEEWATIN.  —  No  decision  yet  ar- 
rived at.  Last  year  closed  Wednesday 
afternoon  in  July  and  August. 

KENORA.— Not  yet  decided  on. 
Wednesday  afternoon  last  year,  but  this 
year   some    want    it    Thursday. 

KINGSTON.— No  general  half  holi- 
day:  some   close  Wednesday   afternoon. 

KINGSVILLE.— Thursday  afternoon 
from  May  1  to  Sept  30. 

KINMOUNT.— No  half  holiday. 

KINCARDINE.— No  half  holiday. 

LAKEFIELD.— Wednesday  afternoon 
July   and   August,   at   12   o'clock. 

LONDON.  —  Wednesday  afternoon, 
Mav  to  September. 

L 'ORIGINAL.— No  holiday,  early 
closing  twice  a  week. 

MEAFORD.— Stores  close  Thursday 
afternoon  during  June,  July  and  August. 

MERRITON.— Wednesday  afternoon; 
June,  July  and  August. 

MERLIN. — Friday  afternoon,  June, 
July  and  August. 

NIAGARA-ON-THE-LAKE.  —  Wed- 
nesday afternoon :  July  and  August. 

NIAGARA  FALLS.— Nothing  decided 
yet. 

NORWICH. — Has  not  been  discussed. 

ORANGEVILLE.— Wednesday  after- 
noon, July  and  August. 

OSHAWA. — Thursday  afternoon  from 
June   to   September. 

ORONO. — No  holiday,  but  closes  early 
every  other  night. 

OTTAWA.— No  holiday. 

PICTON.— Thursday  afternoon,  June, 
July  and  August. 

PETERBOROUGH.— Thursday  after- 
noon in  summer  months. 

PLATTSVILLE.— No  holiday. 

PORT  ARTHUR.— No  action  yet;   to 
be  expected  later. 
PORT  DALHOUSIE.— No  holiday. 
PORT   DOVER.— No   holiday. 
PORT   ELGIN.— Thursday   afternoon, 
June,  July  and  August.    Close  six  o'clock 
year  round :    ten    thirty   preceding   holi- 
days. 

PORT  ROWAN.  —  Thursday  after- 
noon ;  July  and  August. 

PORT  STANLEY.— No  holiday  on  ac- 
count of  tourists. 

PRESCOTT.— No  holiday  except  bar- 
bers on  Wednesday  afternoon,  June, 
Julv  and  Aucust. 

RENFREW.— No  holiday. 


HARDWARE    AND     METAL 


RICHMOND  HILL.— Wednesday  aft- 
ernoon, July  and  August. 

RIPLEY.— No  holiday. 

ROCKLAND.— No  holiday.  Close  at 
6  p.m.  Tuesdays  and  Fridays,  according 
to  city  by-law. 

ST.  CATHARINES.  —  Coy  Bros.,  A. 
W.  Moore,  Watts  &  Bate,  Ltd.,  hard- 
ware dealers,  Wednesday  afternoon, 
June,  July  and  August. 

ST.  MARY'S.— Wednesday  afternoon, 
July  and  August. 

ST.  THOMAS.— Wednesday  after- 
noon, July  and  August.  Grocers  and 
butchers  in  May  and  June  also. 

SARNIA. — No  holiday  and  no  action 
contemplated. 

SCHOMBERG.— No   holiday. 

SIMCOE. — Thursday  afternoon;  June, 
July  and  August. 

SIMCOE. — Thursday  afternoon;  June, 
July  and  August. 

SOUTH  PORCUPINE.  —  No  holiday. 
6.30  p.m.  Wednesday  and  Friday,  except 
on  10th  or  15th  of  month,  or  preceding 
a  holiday. 

STAYNER.— No  holiday;  close  at  6 
p.m.  except  on  Saturday. 

STIRLING.— Wednesday  afternoon ; 
July  and  August. 

STOUFFVILLE.— No  holiday.  Close 
at  6.30  p.m.  Monday,  Wednesday  and 
Friday. 

STRATFORD.— No  holiday. 

STRATHROY.— Action   contemplated. 

STREETS VILLE.— No  liodilav. 

SUDBURY.— No  holiday.  Ail  stores 
close  not  later  than  7  p.m. 

TILLSONBURG.  —  Wednesday  after- 
noon, June.  July  and  August. 

TAMWORTH.  —  Wednesday  after- 
noon, July  and  August. 

TAVISTOCK.— No    holiday. 

WARKWORTH.— Wednesday  after- 
noon, June,  July  and  August. 

WATERLOO.— Action  "contemplated, 
But  depends  upon  action  in  Berlin.  If 
anything  is  done,  holiday  will  fall  on 
Wednesday  for  summer  months. 

WESTON.  —  Close  Wednesday  after- 
noon  during  summer  months. 

WINGHAM—  Close  Wednesday  after- 
noons in  July  and  August. 

WEST  TORONTO.— Wednesday  aft- 
ernoon the  year  round,  as  a  general  rule. 
WINDSOR,— Grocers  and!  butchers 
close  Thursday  afternoon  the  vear  round. 

WOODSTOCK.— No   half   holiday. 

@ 

A  CORRECTION. 

Owing  to  an  error,  the  cut  of  No.  60 
B.  B.  Wire  and  Rod  Cutter  in  the  Brown 
Boggs  Co.  advertisement,  page  75,  May 
30  issue  of  Hardware  and  Metal,  was  in- 
serted upside  down. 
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Some  Seasonable  Suggestions 


"Be  pleasant  every  morning  until  ten 
o'clock.  The  rest  of  the  day  will  take 
care  of  itself." 


In  the  hardware  store  at  this  season  of  the  year  there  are  so  many  lines 
in  demand  that  the  hardwareman  is  often  at  a  loss  to  know  which  lines  to 
feature  in  his  newspaper  advertisements,  or  show  windows.  It  often  happens 
that  if  the  hardwareman  has  an  unprecedented  demand  for  one  or  two  lines 
he  is  liable  to  overlook  the  necessity  of  featuring  others  equally  as  seasonable, 
the  result  being  that  at  the  end  of  the  season  he  is  entirely  cleaned  out  of  some 
lines  and  has  an  overstock  of  others.  Fortunate  indeed  is  the  merchant  who 
can  give  each  line  the  attention  it  deserves  and  so  guide  the  selling  end,  that 
at  the  end  of  the  Spring  season  he  has  very  few  overstocks  on  hand.  Make 
sales  "While  the  sun  shines"  and  you  won't  have  many  dead  dollars  on  hand 
when  a  new  season  arrives. 

*  *         * 

Put  in  a  window  display  of  all  the  little  things  that  are  needed  around- 
the  home  at  the  present  time.  There  are  hundreds  of  little  things  needed  at 
this  season  of  the  year.  Feature  such  lines  as  sprinkling  cans,  lawn  rakes\, 
grass  shears,  garden  trowels,  hose  nozzles,  hose  clamps,  screen  door  hinges, 
paint  brushes,  gas  tubing,  oil  cans,  sickles,  rakes,  hoes,  window  screens  coil) 
springs,  ice  picks,  ice  tongs,  weeders,  fly  swatters,  screen  door  catches,  hedge* 
and  pruning  sheam,  If  you  have  no  window  space  to  spare  try  out  a  display 
counter  or  table  in  the  store. 

*  *        * 

Hammock  season  is  again  with  us.  What  are  you  doing  to  secure  your 
share  of  the  hammock  trade?  During  the  Spring  rush  did  you  forget  to 
bring  hammocks  to  the  front?  Have  you  featured  them  in  your  newspaper 
advertising?  For  people  who  do  not  own  a  hammock  an  advertisement  featur- 
ing this  line  would  have  a  strong  attraction.  The  use  of  a  suitable  illustration 
would  help  to  make  your  ad.  more  attractive.  Some  merchants  are  badly 
handicapped  for  sufficient  display  space  to  properly  show  their  hammoch 
line.  Even  if  you  have  to  keep  your  stock  on  the  second  floor  or  at  the  rear, 
it  is  a  good  plan  to  have  three  or  four  attractive   designs   displayed  near  the 

front  entrance  to  the  store. 

*  *         * 

Quite  a  number  of  retailers  carried  over  refrigerators  last  year.  It  may 
have  been  the  fault  of  the  weather  or  it  may  have  been  lack  of  aggressiveness 
on  the  part  of  the  retailers,  or  both.  It  is  poor  policy  to  wait  until  the  real 
hot  weather  arrives  before  you  start  to  feature  refrigerators.  Start  now  to  get 
the  public  interested.  Why  not  have  one  refrigerator  in  operation  at  the 
store?  The  cost  of  securing  a  supply  of  ice  for  two  months  will  not  come  very 
high  and  you  can  rest  assured  that  customers  will  appreciate  your  originality. 
An  Ontario  merchant  tried  the  plan  last  year  and  he  did  not  lose  many  sales. 
When  customers  entered  the  store  to  see  refrigerators  he  was  able  to  show  one 
in  operation  and  explain  how  foodstuffs  could  be  kept  in  excellent  condition 

during  the  real  hot  weather. 

*  *        * 

Do  not  forget  the  angling  enthusiast.  He  is  always  ready  to  purchase* 
anything  that  will  assist  him  in  his  favorite  pastime.  The  out-door  sport 
enthusiast  is  also  always  with  us  and  is  interested  in  athletic  goods.  Make 
your  windows  work  overtime  during  June.  Work  overtime  with  them  if  you 
find  it  necessary  to  do  so  in  order  to  change  the  displays  regularly.  If  you  are 
not  enthusiastic  and  willing  to  work  hard  during  the  month  of  June  you  are 

not  a  hardwareman. 

*  *        * 

We  do  not  wish  to  become  too  personal  but  what  have  you  done  with  the 
advertising  matter  which  was  sent  in  with  your  Spring  paint  order?  How 
many  posters  are  still  in  the  corner  in  the  rear  warehouse?  Has  your  delivery 
man  decorated  the  stable  with  the  handsomely  enameled  signs  you  received, 
or  have  they  been  placed  in  a  prominnt  place  where  they  will  help  to  draw 
customers  to  your  store.  Hope  you  are  not  like  the  hardwareman  who  last 
ijear  put  all  his  advertising  color  cards,  etc.,  in  an  old  revolving  churn  at  the 
back  of  the  store,  where  they  were  discovered  by  a  paint  traveler  several 

months  later. 
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The  Established  Business  Policy  of  a  Big  Firm 

Too  Many  of  Us  Get  on  the  Car  of  Business  Without  Having  Any 
"Getting  Off"  Place  in  Mind — The  Four  Stones  and  Capstone  of 
an  Established  Business  Policy. 

By  Ben  F.   Corday. 


IF  YOU  were  to  board  a  street  car 
and  say  to  the  conductor  that  you 
wanted  to  get  off  at  Twenty-third 
street,  I  suppose  he  would  ring  the  bell 
at  that  street  and  you  would  get  off. 

But,  don't  too  many  of  us  get  on  the 
car  of  business  without  having  any  "get- 
ting off"  place  in  mind,  and  after  riding 
to  the  end  of  the  line,  we  sometimes  pay 
another  fare  to  ride  back  again,  and  so 
we  keep  on  going  and  going,  making  cir- 
cles, so  to  speak,  and  finally,  arriving  at 
no  place  in  particular,  we  "get  off," 
sometimes  by  invitation  and  other  times 
because  our  fare  runs  out. 

Let's  stop  chasing  the  rainbow  and 
come  down  to  earth,  applying  common 
sense  methods  that  will  not  only  help  us 
out,  but  our  competitors  as  well.  Let's 
be  more  generous  to  our  competitors. 
Don't  always  accuse  the  other  fellow — 
maybe  we  are  to  blame  for  some  of  the 
inconsistencies  as  much  as  he.  Put  the 
shoe  on  the  other  foot  occasionally. 

Here  I  am  reminded  of  one  of  Mark 
Twain's  stories. 

Some  years  ago  the  famous  humorist 
asked  a  neighbor  if  he  might  read  a  set 
of  his  books.  The  neighbor  replied  un- 
graciously that  he  was  welcome  to  read 
them  in  his  library,  but  he  had  a  rule 
never  to  let  a  book  leave  the  house.  Some 
weeks  later  the  same  neighbor  sent  over 
for  the  loan  of  his  lawn  mower. 

"I  shall  be  very  glad  to  loan  you  my 
lawn  mower,"  said  Mark  Twain,  "but 
since  I  make  it  a  rule  never  to  let  it 
leave  my  lawn,  you  will  be  obliged  to 
use  it  there." 

This  type  of  man  is  gradually  becom- 
ing extinct.  I  believe  we  are  learning 
to  give  as  well  as  to  take,  and  that  the 
future  holds  much  in  store  for  us,  if  we 
will  learn  to  give  first. 

I  wonder  how  many  of  you  have  an 
established  business  policy — have  a 
clearly  denned  idea  of  how  your  busi- 
ness should  be  conducted.  Let  me  read 
you  our  established  policy.  A  copy  of 
this  policy  is  signed  by  each  individual 
member  of  the  entire  organization  and 
filed  away  in  our  safe,  but  each  member 
has  a  copy  and  is  thoroughly  familiar 
with  this  policy,  botli  in  letter  and  in 
spirit. 

"We,  the  employees,  officers  and  di- 
rectors of  the  The  Corday  &  Gross  Com- 


♦Extract   from    an    address    delivered    before 
the  Printers'  Cost  Congress  at  Toronto. 


pany,  recognizing  that  Justice  is  the 
greatest  good  and  Injustice  the  greatest 
evil,  do  hereby  lay  and  subscribe  to,  as 
the  first  stone  of  our  policy,  the  greatest 
of  all  good. 

Justice. 

'  'The  fullest  meaning  of  this  word  shall 
be  the  basis  of  all  our  business  and  per- 
sonal dealing's — between  ourselves  as  in- 
dividuals, between  our  Company  and 
those  of  whom  we  buy,  and  between  our 
Company  and  those  to  whom  we  sell, 
as  well  as  to  our  competitors. 

"Justice  shall  be  the  first  stone  upon 
which  we  agree  and  determine  to  con- 
struct broader  character  as  individuals 
and  broader  commerce  as  an  institution. 
We  realize  that  merit  must  be  recog- 
nized whether  in  ability,  or  merchan- 
dise. With  this  certainty,  We  cheerfully, 
hopefully  and  courageously  press  for- 
ward to  certain  and  unqualified  success. 

Co-operation. 

"To  accomplish  the  greatest  possible 
results  as  individuals,  and  as  an  institu- 
tion, we  find  Co-operation  a  necessity. 

"We  recognize  that  business  without 
Co-operation  is  like  sound  without  har- 
mony. Therefore,  we  determine  and 
agree  to  pull  together  and  to  freely  of- 
fer and  work  with  the  spirit  of  that 
principle.  Co-operation. 

"So  we  shall  grow  in  character  and 
ability  and  develop  individual  and  com- 
mercial   supremacy. 

"Difference  of  opinion  shall  be  freely 
and  fearlessly  expressed,  but  we  shall 
at  all  times  stand  ready  to  Co-operate 
with  and  heartily  support  the  final  judg- 
ment in   all  matters." 

The  third  stone  is 

Economy. 

"As  each  moment  is  a  full  unit  in 
each  hour  and  each  hour  is  a  full  unit 
in  each  day,  so  each  well-spent  unit  of 
thought  and  well-spent  unit  of  action 
makes  for  each  victory,  and  the  final 
success. 

"Life  is  like  a  bag  in  which,  each 
moment,  we  place  a  unit  of  value  or  of 
rubbish,  and  our  present  and  future  hap- 
piness depends  upon  the  contents  or  that 
bag. 

"Recognizing   that   Economy   is   time, 
material  and  energy  well  spent,  we  de- 
termine  to   make  the   best  use   of  them 
and  so  shall  time,  material  and  energy 
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become   our  servants   while   we   become 
the  masters  of  our  destiny." 
The  fourth  stone  is 

Energy. 

"As  Energy  is  the  power  back  of 
action,  and  action  is  necessary  to  pro- 
duce results,  we  determine  to  energize 
our  minds  and  hands,  concentrating  all 
our  powers  upon  the  most  important 
work  before  us. 

"Thus  intensifying  our  mental  and 
physical  activity,  we  shall  'make  two 
grow  where  one  was,'  well  knowing  that 
our  individual  and  commercial  crop  of 
results  will  yield  in  just  proportion  to 
our  productive  and  persistent  activity. 

"This  power  of  Energy  directed  ex- 
clusively toward  sound  and  vigorous 
construction  leaves  no  room  for  destruc- 
tion and  reduces  all  forms  of  re- 
sistance." 

The  capstone  of  our  Policy   is 
Service. 

"We  believe  that  the  only  sound  and 
sure  construction  of  success  as  an  indi- 
vidual or  an  institution,  depends  upon 
the  quality  and  quantity  of  Service  ren- 
dered. 

"We  neither  anticipate  nor  hope  to  be 
unusually  favored  by  fortune,  but  we 
are  thoroughly  persuaded  that  fortune 
favors  the  performer  of  worthy  deeds  of 
unusual  Service  and  we,  therefore,  de- 
termine that  our  days  and  our  years  be 
occupied  with  such  performances. 

"Quality  shall  always  be  the  first  ele- 
ment of  our  Service  and  quantity  shall 
ever  be  the  second  consideration. 

"Thus  shall  we  establish  not  only  the 
reputation  but  the  character  of  serving 
best  and  serving  most. 

"Therefore,  by  serving  admirably,  we 
shall  deserve  and  receive  proportionate- 

ly." 

@ 

Promotion  for  Paint  Traveler. 

E.  W.  Charlton,  special  representative 
of  Brandram-Henderson,  Limited,  in 
Quebec  city  and  Eastern  Quebec  pro- 
vince, has  been  promoted  to  the  sales 
management  of  the  Quebec  division. 

Mr.  Charlton's  promotion  comes  in 
recognition  of  his  able  conduct  of  busi- 
ness. He  is  one  of  the  best  known  paint 
men  of  the  eastern  province,  and  has 
been  recognized  for  years  as  a  "pre- 
mier" salesman  in  the  paiut  trade. 
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TRAVELER'S  ADVICE  TO  A  CLERK. 
By  H.  G.  M. 

A  traveler  who  calls  on  the  retail 
trade  gave  this  advice  to  a  clerk  with 
whom  he  came  in  contact  during  his 
visits  to  a  certain  merchant.  "Always 
give  a  traveling  salesman  courteous  and 
prompt  attention.  You  never  know 
what  may  come  of  it.  For  instance,  about 
two  weeks  ago  I  was  in  the  outer  office 
of  a  large  wholesale  house  and  noticed 

a  clerk  from  C having  a  talk  with 

the  proprietor.  I  knew  the  clerk  just  in 
a  business  way,  and  always  found  him 
bright,  pleasant  and  seemingly  energetic. 

"The  proprietor  asked  me,  after  the 
young-  man  had  left,  if  I  were  acquainted 
with  him.  I  told  him  what  I  knew,  and 
learned  that  he  was  applying  for  a  posi- 
tion, so  I  was  able  to  give  him  a  boost. 
Salesmen  often  have  opportunities  simi- 
lar to  this,  but  it  will  also  pay  you  in 
other  ways,  too! 

"Say,  did  it  ever  occur  to  you  that  a 
salesman  is  not  only  a  salesman,  but  a 
representative  of  the  house,  a  man  who 
should  know  all  about  the  line  he  sells 
and  that  if  you  had  some  of  that  know- 
ledge you  would  be  of  more  value  to 
your  employer,  making  yourself  ready 
for  a  place  higher  up.  'Knowledge  is 
power,'  so  it  is  up  to  you  to  get  some 
of  that  valuable  information.  Any  good 
salesman  is  enthusiastic  about  his  goods, 
and  he  will  be  glad  to  tell  you  whatever 
you  want  to  know.  Try  it  and  see  how 
much  you  can  learn. 

"I'll  be  around  again  soon  and  may 
be  able  to  give  up  some  more  tips." 


A  WORD  TO  THE  BOSS. 

It  would  pay  every  employer  and 
every  manager  to  take  this  word  of 
friendly  counsel  to  heart. 

If  you  want  to  improve  your  staff 
don't  get  on  their  nerves — get  at  their 
brains. 

The  nagging  boss  never  cures  the  lag- 
ging assistant. 

A  policy  of  pin-pricks  punctures  the 
soundest   enthusiasm  in   time. 

You  can  no  more  henpeck  a  staff  into 


doing  their  best  than  you  can  spank  a 
howling  child  into  a  smiling  good 
temper. 

If  you're  always  down  on  a  man,  it's 
all  up  with  his  chances  of  doing  well. 

It's  the  irritable  master  that  makes 
the  sullen  servant. 

The  more  snappish  you  are,  the  less 
"snap"  will  there  be  on  the  part  of 
your  men. 

It  doesn't  pay  you  to  have  a  dissatis- 
fied staff.  You  won't  grind  dividends 
out  of  discontent. 

A  grumpy  staff  means  an  empty  shop. 
Scowling  faces  frighten  away  cus- 
tomers. 

Don't  be  annoyed  if  your  men  don't 
always  share  your  opinions  on  business 
matters.  You  can't  expect  every  one 
you  employ  to  see  the  world  through 
your  eyes.  You  must  make  allowance 
for  the  personal  point  of  view. 

You're  a  fool  to  make  your  men  mere 
imitations,  mere  parrot  echoes  of  your- 
self. 

Let  them  develop  their  own  ideas. 
Make  them  men,  not  machines. 

If  you  don't  make  the  best  of  your 
men,  you'll  never  get  the  better  of  your 
rivals. 

If  you  want  a  man  to  use  his  head, 
don't  treat  him  merely  as  a  "hand." 

A  blunt  employer  is  apt  to  say  some 
very  sharp  things.  That's  all  very  well 
on  occasion;  but  don't  be  everlastingly 
sneering  at  the  stupidity  of  your  staff. 

A  friendly  pat  on  the  back  sometimes 
lightens  a  man's  task  more  than  a 
heavier  pay  envelope  does. 

Little  kindnesses  do  more  than  big 
money  to  insure  a  loyal  staff. 

Better  have  a  loyal  staff  of  men  who 
make  mistakes  sometimes  than  of  clever 
discontented  workers  who  simply  loathe 
you,  and  don't  care  a  tinker's  curse 
whether  the  business  goes  down  or  not. 

Don't  you  think  so? 


WHAT  IS  ELECTRICITY? 

What  is  electricity? 
The  question  was  put  directly  to  Dr. 
Charles   Proteus   Steinmetz,   the   famous 
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expert  of  the  General  Electric  Company, 
in  the  hope  that  he  might  be  able,  if  not 
to  tell  what  it  is,  at  least  to  give  a  de- 
finite idea  of  what  it  may  be.  Dr. 
Steinmetz  replied : 

' '  Electricity  is  a  loose  term,  used 
miscellaneously  in  referring  to  all  mat- 
ters electrical. 

"To  give  it  definite  meaning  one  must 
know  whether  reference  is  made  to  el- 
ectrical energy,  electrical  pressure,  el- 
ectrical intensity,  or  electrical  quantity. 

"Electrical  quantity  (represented  in 
t'.ie  electrical  current)  is  generally  as- 
sumed by  scientists  to  be  a  substance 
with  atomical  structure,  the  unit  of 
which  is  the  electron. 

"Electrical  pressure  is  meant  in  re- 
ferring to  the  voltage.  Electrical  in- 
tensity is  the  voltage  per  unit  lengths. 

"Magnetism  is  a  similar  term,  which 
does  not  mean  anything  to  the  scientist. 
Two  pieces  of  steel  may  have  exactly 
the  same  structure,  as  far  as  science  can 
determine,  and  yet  one  may  contain 
magnetic  quantity  and  the  other  be 
without  it.  Or  the  two  may  contain  the 
same  amount  of  magnetic  quantity  and 
have  different  magnetic  intensity. 
Quantity  times  intensity  equals  energy. 

"There  may  be  the  same  quantity  of 
water  in  two  pipes  and  different  pres- 
sure. Or  there  may  be  the  same  pres- 
sure and  different  quantity.  If  water, 
the  liquid,  water  pressure  and  water 
power  were  all  loosely  called  water,  we 
should  have  the  same  confusion  that  the 
words  electricity  and  magnetism  suggest 
to  the  scientist." 

"Is  there  such  a  thing  as  electricity?" 
he  was  asked. 

"I  cannot  state  positively  that  elec- 
trical quantity  is  a  substance,"  Dr. 
Steinmetz  replied,  "or  that  there  is  such 
an  atom  as  the  electron.  I  say  simply 
that  this  is  the  most  commonly  accepted 
theory." 

Which  leaves  us  just  where  we  were 
at  the  beginning.  In  other  words,  no 
one  can  say  that  there  is  such  a  thing 
ac  electricity.  And  all  that  has  been 
written  and  said  about  electrons  is  based 
upon  nothing  but  a  hypothesis. 


Problems  in  Sheet  Metal  Work 


IS"  the  problem  presented  here  we 
show  a  three-pieeed  tapered  elbow, 
with  all  the  taper  in  the  centre  sec- 
tion. This  makes  a  neat  elbow,  and  has 
several  good  points,  such  as  not  requir- 
ing as  much  height  as  an  ordinary  taper- 
ed elbow.  Both  ends  being  straight,  they 
make  a  better  joint  with  other  pipes 
than  when  tapered,  with  the  further  ad- 
vantage that  the  pattern  of  the  centre - 
piece  only  need  be  developed,  as  the  two 
end  pieces  are  made  with  the  regular 
three-piece  pattern. 

In  elevation  Fig.  1  we  show  a  three- 
piece  elbow.  To  lay  out  same  proceed 
as  follows: — Erect  on  a  line,  say  A-B, 
one  section  of  a  three-pieced  elbow,  as 
shown  by  A,  B,  C,  D,  the  diameter  of 
which  is  the  large  end  of  the  required 
elbow.  At  right  angles  to  B-D  mark 
line  as  E-F,  on  which  line  erect  E,  F,  G, 
H,  being  one  section  of  a  three-pieced 
elbow,  the  diameter  being  the  size  of  the 
small  end  of  required  elbow. 

Connect  points  C-G  and  D-E,  complet- 
ing elevation  of  elbow. 


On  the  base  lines  A-B  and  F-H  draw 
a  half  circle,  and  divide  into  an  equal 
number  of  parts  as  shown  by  1,  2,  3,  4, 
5,  6,  7.  From  the  points  thus  obtained 
draw  lines  at  right  angles  to  the  base 
lines  and  continue  them  on  until  they 
meet  the  mitre  lines  C-D  and  G-E.  Con- 
tinue these  lines  across  centre  section 
connecting  point  2  on  C-D  to  point  2  on 
G-E,  3  to  3,  etc.  Connect  point  1  on 
mitre  line  C-D  to  point  2  on  G-E,  with 
clotted  or  broken  lines,  point  2  to  point 
3,  3  to  4,  4  to  5,  5  to  6,  and  6  to  7. 

The  next  step  is  to  lay  out  the  height 
of  the  different  triangles.  Parallel  with 
H-F  draw  two  lines  as  K-L  and  M-N. 
From  the  different  points  on  mitre  lines 
C-D  and  G-E  draw  lines  parallel  to  A-B 
until  they  meet  lines  K-L  and  M-N, 
the  points  marked  by  solid  lines  being 
marked  on  line  K-L  and  the  points 
marked  by  broken  lines  on  line  M-N. 
This  gives  us  the  height  and  the  base 
line  of  the  triangle,  but  we  have  yet  to 
obtain  the  measurement  of  the  base 
lines. 


To  get  these  we  must  first  make  a  plan 
of  section  C-G-D-E.  Then  draw  a  line 
as  shown  at  R-S.  parallel  to  A-B,  extend 
centre  line  4-4  from  A-B  until  it  meets 
line  R-S ;  with  this  point  as  a  centre 
draw  a  circle  of  the  diameter  of  A-B. 

At  right  angles  to  R-S  draw  lines  from 
points  1.  2,  3,  4,  5,  6,  7  on  mitre  line 
G-E,  then  with  the  compases  mark  out 
on  these  lines  from  R-S  the  distance 
from  H-F  to  the  points  in  half  circle, 
the  distance  from  H-F  to  point  2  being 
placed  on  line  drawn  from  point  2  on 
mitre  line  G-E,  H-F  3  on  line  from  point 
3,  H-F  4  on  line  from  point  4,  H-F  5  on 
line  from  point  5,  H-F  6  on  line  from 
point  6.  H-F  1  and  7  centre  lines  in 
plan  are  on  line  R-S ;  a  line  drawn 
through  the  points  thus  obtained  com- 
pletes plan  of  centre  section  C-D,  G-E. 

On  the  plan  draw  solid  lines  connect- 
ing points  1  to  1,  2  to  2,  3  to  3,  4  to  4, 
5  to  5,  6  to  6,  7  to  7,  the  distance  from 
point  to  point  being  the  base  of  tri- 
angles formed  by  solid  lines  on  eleva- 
tion. 
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With  the  compasses  take  distance 
from  points  1  to  1  on  plan  and  mark 
out  from  K-L  on  the  line  drawn  from 
point  1  on  mitre  line  C-D.  Draw  a  line 
from  point  thus  obtained  to  point  on 
K-L  drawn  from  1  on  mitre  line  G-E. 
The  distance  between  these  two  points  is 
the  exact  length  on  pattern  between 
points  1-1  of  the  centre  section.  Take 
distance  2-2  on  plan  and  mark  out  from 
K-L  on  the  line  from  point  2  on  mitre 
line  C-D.  A  line  drawn  from  this  point 
to  point  2  drawn  from  mitre  line  2  E 
gives  distance  between  points  2-2  of 
centre  section.  Proceed  with  points  3-3, 
4-4,  5-5,  6-6,  7-7  in  the  same  manner. 

On  the  plan  draw  dotted  lines  connect- 
ing* point  1  of  large  diameter  to  point  2 
of  small  diameter,  2  to  3,  3  to  4,  4-5,  5-6, 
6  to  7.  With  the  compasses  take  dis- 
tance from  point  1  to  point  2  marked 
by  dotted  lines,  and  mark  out  from  M-N 
on  line  drawn  from  point  1  of  mitre  line 
C-D.  Draw  line  from  point  thus  ob- 
tained to  point  2  M-N  drawn  from  mitre 
line  G-E.  This  gives  the  exact  length 
between  point  1  on  C-D  to  point  2  on 
G-E.  Repeat  with  2-3,  3-4,  4-5,  5-6, 
6-7,  the  triangles  formed  by  lines  on 
M-N  being  the  ones  formed  on  dotted 
lines  on  elevation. 

In  Figs.  3  and  4  we  have  the  distance 
between  the  two  lines  C-D  and  G-E,  but 
before  we  can  draw  the  pattern  we  need 
the  shape  of  elbow  on  the  mitre  lines 
C-D  and  G-E,  in  order  to  get  the  proper 
circumference  of  them  on  these  points. 
To    obtain    these    proceed   by    taking   a 


line  as  C-D  on  Fig.  4,  on  which  mark 
the  space  between  1-2,  2  to  3,  3  to  4, 
4  to  5,  5  to  6,  6  to  7  on  the  mitre  line 
C-D.  From  these  points  draw  lines  at 
right  angles  to  C-D.  On  these  lines, 
1,  2,  3,  4,  5,  6,  7,  mark  out  from  C-D 
the  distance  from  line  A-B  in  elevation 
to  points  in  half  circle,  point  A  in  eleva- 
tion being  point  C  in  Fig.  4,  from  line 
A-B  to  point  2  being  placed  from  line 
C-D  on  line  2.  Repeat  with  other 
points.  A  line  drawn  through  the  points 
thus  obtained  in  Fig.  4  gives  a  one-half 
profile  or  shape  of  elbow  on  line  C-D. 
Proceed  in  a  similar  manner.  The 
spaces  between  1,  2,  3,  4,  5,  6,  7  on  pro- 
files in  Fig.  4  give  the  circumference  on 
the  lines  C-D  and  G-E. 

The  two  end  pieces  can  be  developed 
in  the  regular  way  from  elevation.  For 
the  pattern  of  the  centre  section,  pro- 
ceed as  follows  on  a  line  as  shown,  mark 
off  a  distance  equal  to  1-1  in  Fig.  2,  with 
the  compasses  take  the  distance  point 
1  to  2  in  Fig.  3,  and  with  1-C  of  pattern 
as  a  centre,  strike  an  arc  near  point  1 
at  G-l,  with  distance  from  G  1  to  2  in 
Fig.  4  and  G  1  on  pattern  as  a  centre 
strike  an  arc  cutting  arc  struck  from 
CI.  A  dotted  line  should  be  drawn 
from  the  point  obtained  to  C  1  to  keep 
tab  on  the  work  as  it  proceeds. 

With  2-2  in  Fig.  2  and  with  point  2 
just  obtained  as  a  centre,  strike  an  arc 
near  C  1 ;  with  C  1-2  in  Fig.  4  and  C  1  of 
pattern  as  a  centre  strike  an  arc  cutting 
one  just  made;  with  2-3  in  Fig.  4  as  a 
radius   and  point  2  just   obtained   as   a 


centre,  strike  an  arc  near  point  2  on 
upper  part;  with  2-3  on  small  profile  as 
a  radius  and  point  2,  small  end,  as  a 
centre,  strike  an  arc  cutting  one  just 
made.  Where  these  meet  is  point  3  of 
small  end.  With  this  point  as  a  centre 
and  3-3  of  Fig.  2  as  radius,  strike  an 
arc  near  2  of  large  end;  with  2  of  large 
end  as  a  centre  and  2-3  of  large  profile 
in  Fig.  4  as  a  radius  strike  an  arc 
cutting  one  just  made.  Where  these 
arcs  meet  is  point  3  of  large  end.  With 
this  point  as  a  centre  and  3  to  4  on  Fig. 

3  as  a  radius,  strike  an  arc  near  3  of 
small  end;  with  3  of  small  end  as  a  cen- 
tre and  3  to  4  of  small  profile  as  a 
radius  strike  an  arc  cutting  one  just* 
made.     Where  these  arcs  meet  is  point 

4  of  small  end.  With  point  4  just  ob- 
tained as  a  centre  and  4-4  of  Fig.  2  as 
a  radius,  strike  an  arc  near  point  3  on 
large  end;  with  point  3  on  large  end  as 
a  centre  and  3  to  4  of  large  profile  as 
a  radius,  strike  an  arc  cutting  one  just 
made.  The  points  where  arcs  meet  is 
point  4  of  large  end.  With  point  4  just 
obtained  and  4-5  on  Fig.  3  as  a  radius, 
strike  an  arc  near  4  on  small  end;  with 

4  on  small  end  as  a  centre  and  4  to  5 
on  small  profile  as  a  radius,  strike  an 
arc  cutting  one  just  made.  Where  arcs 
meet  is  point  5  on  small  end.  With  point 

5  as  a  centre  and  5  to  5,  Fig.  2,  as  a 
radius,  strike  an  arc  near  point  4  on 
large  end;  with  point  4  on  large  end  as 
a  centre  and  4  to  5  of  large  profile  as 
a  radius,  strike  an  arc  cutting  one  just 

(Continued  on  page  54.)    « 


Pattern  of  Small  End. 
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TEN  CENT  LIMIT. 

The  little  game  of  business  played  by 
the  F.  W.  Woolworth  Company  in  its 
680-odd  stores,  where  the  price  of  goods 
is  limited  to  10  cents,  produced  some 
astounding  results  in  1913,  when  total 
sales  of  $66,228,072  created  a  new  high 
record  for  the  annual  turnover.  The 
gross  earnings  of  the  Erie  Railroad, 
amounting  to  $62,647,359,  were  $3,580,- 
713  less  than  Woolworth 's;  the  New 
Haven  road,  with  $68,613,503,  was  only 
$2,385,431  ahead,  while  the  Adams  Ex- 
press Company,  with  approximately 
$35,000,000  gross,  showed  earnings 
slightly  more  than  50  per  cent,  of  Wool- 
•  worth's. 

Some  of  the  individual  items  that  pro- 
duced the  result  seem  unbelievable. 

Sales  of  jewelry  of  the  5-cent  and  10 
cent  variety,  amounted  to  $2,500,000,  a 
gross  business  of  which  few  jewelers 
can  boast.  The  country  is  now  musical- 
ly inclined  and  in  furnishing  its  supply 
of  the  demand  the  Woolworth  Company 
sold  $1,500,000  worth  of  sheet  music. 
The  candy  counters  were  the  Mecca  for 
sweet-tooths  and  resulted  in  sales  of 
$8,500,000  worth  of  confectioneries. 

The  Woolworth  stores  in  1913  distri- 
buted 1,200,000  ten-cent  bottles  and 
360,000  five-cent  bottles  of  peroxide  of 
hydrogen.  They  sold  43,000,000  clothes 
pins,  or  enough  to  fill  40  freight  cars. 
The  27,576,000  pair  of  hose  sold  during 
the  year  furnished  one  out  of  every 
four  persons  in  the  United  States  with 
a  pair  of  stockings.  The  many  myster- 
ious ways  in  which  women  use  and  lose 
hairpins  resulted  in  the  sale  of  372,000 
pounds  of  that  commodity. — Wall  Street 
Journal. 


@ 

SALES  PSYCHOLOGY. 

"I'm  merely  looking  around  to-day," 
is  the  most  frequent  answer  received  by 
the  smart  salesman,  who  greets  the  cus- 
tomer at  the  door  or  close  by.  Pos- 
sibly though,  this  discouraging  answer 
may  be  due  to  the  form  of  the  sales- 
man's questions,  coupled  with  the  ab- 
sence of  a  real  intent  to  purchase. 
Such  a  one,  who  is  asked  by  the  sales- 
man, "Anything  I  can  do  for  you?"  or 
some  question  of  a  similarly  doubtful 
character,  is  quite  likely  to  allow  it  to 
clinch  the  matter  for  him  by  replying 
in  the  negative.  On  the  other  hand,  if 
the  question  had  been  positive  in  its 
nature;  aggressive,- — in  fact,  a  statement 
rathe*  than  a  question, — the  customer 
vnnM  [as  likely  as  not  have  decided  the 
other  way  about,  through  the  sheer 
force  of  auto  suggestion.  In  short,  the 
salesman 's  approval,  his  clever  assump- 
tion that  there  was  no  doubt  about  the 
intent  to  purchase,  else  the  customer 
would  not  have  come  to  the  store,  de- 
cided the  matter  for  the  customer,   who 


as  likely  as  not,  had  no  definite  inten- 
tions one  way  or  the  other. 

God  helps  those  who  helps  themselves 
and  there  are  too  many  clever  fellows, 
waiting  around  the  corner  for  your  pros- 
pect for  it  to  be  necessary  for  him  to 
cultivate  the  salesman. 

It  is  a  case  of  the  latter  studying  the 
mental  attitudes  of  the  genus  prospect 
and  playing  on  the  delicate  strings  of  it 
so  that  they  answer  his  every   touch. 

@ ■ 

ENTHUSIASM. 

What  is  the  prime  requisite  for  busi- 
ness success? 

Enthusiasm,  first,  last  and  all  the 
time.  To  the  man  who  can  bring  to  his 
work  that  one  all  important  quality, 
others  come  as  a  matter  of  course.  We 
may  smile  at  the  boy-like  exuberance  of 
Smith  as  he  descants  upon  the  superior 
virtues  of  the  new  lawn  mower  he  has 
in  stock,  but  we  will  probably,  like  Gold- 
smith's  friend  "who  came  to  scoff,  and 
remained  to  pray,"  end  by  buying  it. 
Our  smile,  at  its  worst,  is  one  of  toler- 
ance, that,  as  we  follow  the  tumbling 
torrent  of  Smith's  explanation,  gives 
way  to  attention  and  finally  to  questions 
- — and  Smith 's  enthusiasm  stands  on  its 
own  legs.  No  man  can  be  enthusiastic 
who  does  not  believe  in  his  goods.  He 
can't  believe  in  them  unless  they  are 
honest  goods.  Honest  goods  sell. 
Simple,  isn't  it? 


THE  MAIL  ORDER  BOGEY. 

Of  all  the  plans  that  have  been  tried 
out  to  offset  the  inroads  that  the  mail 
order  house  has  been  making  on  the 
business  of  country  merchants,  from 
plain  beefing  to  the  most  aggressive  war- 
fare, none  has  been  found  so  effective 
as  fighting  the  devil  with  fire.  In  other 
words,  the  men  who  have  adopted  mail 
order  methods  for  their  own  use  are  the 
men  who  have  turned  victory  into 
defeat. 

Why  waste  time  in  costly  experi- 
ments? It  has  all  been  done  for  us  free 
of  charge  by  a  high  priced  corps  of  ex- 
perts, who  have  given  us  in  the  mail 
order  catalogue  and  the  efficient 
methods  behind  it,  the  last  word  in  mer- 
chandising. It  has  been  through  a  pro- 
cess of  elimination  that  has  covered  a 
period  of  years  that  the  small  merchant 
cannot  afford  and  would  be  foolish  to 
attempt  to  duplicate. 

The  cost  of  getting  out  a  small  and 
compact  catalogue  of  hardware  goods  is 
infinitesimal.  You  will  have  most  of  them 
in  stock.  It  is  a  mere  trifle  if  the 
reverse  is  true.  Jobbing  houses  are  so 
situated  as  to  serve  the  largest  possible 
territory  promptly.  Explain  the  needs 
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of  the  case  to  your  jobber  and  he  will 
be  only  too  glad  to  assist  you  by  filling- 
your  orders  promptly.  Under  such  a 
plan,  the  small  dealer  has  the  advant- 
age over  his  huge  rival  in  that  he  does 
not  have  to  carry  the  complete  stock  and 
can  still  fill  orders  quite  as  promptly 
as  the  other. 

@ 

GALVANIZED  POULTRY  FENCE. 

The  Steel  Co.  of  Canada  have  put  on 
the  market  a  galvanized  poultry  fence 
perfectly  galvanized.  This  poultry  fence 
i?  a  true  woven  wire  fence  and  not  net- 
ting, large  wires  without  increased  cost. 
It  is  made  of  No.  9  top  and  bottom 
wires,  No.  13  intermediates  and  stays, 
and  is  done  up  in  10,  20,  30  and  40-rod 
rolls.  It  is  hard,  stiff  and  springy.  It 
carries  a  coat  of  zinc  put  on  by  the 
latest  method,  and  a  great  improvement 
in  galvanizing  zinc  coating,  that  stays 
on  and  never  comes  off. 

This  poultry  fence,  which  is  called 
"Invincible."  saves,  it  is  said,  in  cost  of 
erection,  because  it  requires  fewer  posts, 
while  top  and  bottom  rails  are  not  need- 
ed to  keep  the  fence  in  shape. 


PROBLEMS  IN  SHEET  METAL 
WORK. 

(Continued  from  page  53.) 

made.  Where  arcs  meet  is  point  5  oi* 
large  end.  With  point  5  just  obtained 
as  a  centre  and  5  to  6  on  Fig.  3  as  a 
radius,  strike  an  arc  near  5  on  small 
end ;  with  5  on  small  end  as  a  centre 
and  5  to  6  on  small  profile  as  radius, 
strike  an  arc  cutting  one  just  made. 
Where  arcs  meet  is  point  6  on  small  end. 
With  point  6  just  obtained  as  a  centre 
and  6  to  6  on  Fig.  2  as  a  radius,  strike 
an  arc  near  point  5  on  large  end;  with 
point  5  on  large  end  as  a  center  and  5 
to  6  on  large  profile  as  a  radius,  strike 
an  arc  cutting  one  just  made.  Where 
arcs  meet  is  point  6  on  large  end.  With 
point  6  on  large  end  as  a  centre  and 
6  to  7,  Fig.  3,  as  a  radius,  strike  an  arc 
near  point  6  on  small  end:  with  point  6 
on  small  end  as  a  centre  and  6  to  7  of 
small  profile  as  a  radius,  strike  an  arc 
cutting  one  just  made.  Where  arcs  meet 
is  point  7  of  small  end.  With  point  7 
just  obtained  as  a  centre  and  7  to  7  on 
Fig.  2  as  a  radius,  strike  an  arc  near 
point  6  on  large  end ;  with  point  6  on 
large  end  as  a  centre  and  6  to  7  of  large 
profile  as  a  radius,  strike  an  arc  cutting- 
one  just  mad<\  Where  arcs  meet  is 
point  7  of  large  end.  Draw  line  from 
points  1,  2,  3,  4,  5,  6,  7  on  each  end  and 
from  7  to  7,  and  we  have  one-half  the 
pattern.  When  laying  out  pattern,  if 
we  work  from  the  centre  line  both  ways, 
as  shown  on  drawing,  we  have  the  pat- 
tern of  centrepiece  complete. 


Current  News  of  the  Hardware  Trade 


Obituary. 

The  death  occurred  at  Ingersoll,  Ont., 
of  Walter  Mills,  a  member  of  the  firm  of 
Nagle  &  Mills. 

Moved  Offices. 

The  Schuchardt  &  Schutte  Co.  have 
moved  their  head  office  for  Canada  from 
Montreal  to  42  Adelaide  Street  West, 
Toronto. 

Fire   Losses. 

Toronto,  Ont. — E.  McGillvray,  hard- 
ware, suffered  loss  by  fire. 

Wallaceburg,  Ont. — The  plant  of  the 
Canada  Flax  Mills,  Ltd.,  was  damaged 
by  fire. 

Regina,  Sask. — Damage  to  the  extent 
of  $25,000  was  done  the  Peart  block 
here  by  a  recent  fire. 

Business  Changes. 

Taber,  Alta. — A  tinsmith  business  has 
heen  opened  by  E.  J.  Franklin. 

Roland,  Man. — J.  E.  Birch  &  Son, 
hardware,  have  sold  out  to  M.  Horn. 

Huntoon,  Sask. — The  firm  of  Walter 
and  Gillespie  have  opened  a  hardware 
store. 

Stonewall,  Man. — W.  Seed  has  pur- 
chased the  hardware  business  of  E.  C. 
Vincent. 

Brock,  Sask. — W.  L.  Kiel  has  replaced 
W.  L.  Kiel  and  Co.  as  proprietor  of  their 
hardware  and  furniture  business. 

Industrial. 

Kingsville,  Ont. — The  Dominion  Stove 
Co.  will  erect  a  plant  to  cost  $12,000.  J. 
C.  Pennington,  La-Belle  Building,  Wind- 
sor. Ont.,  is  the  architect. 

Medicine  Hat,  Alta. — The  Pump  and 
Brass  Works  are  making  considerable 
extensions  to  their  plant,  and  adding  to 
their  stock  of  patterns  and  equipment. 
Geo.  E.  McDonnell  is  manager  of  the 
company. 

The  Kawneer  Mfg.  Co.,  of  Toronto, 
Ont.,  has  purchased  a  site  covering 
seven  acres  at  Guelph,  Ont.,  where  they 
will  build  a  factory  40  x  500  feet  for 
making  art  metal  mouldings  for  store 
fronts,  etc. 

Ontario  Corporations. 

The  Hoover  Electric  Cleaning  and  Ser- 
vice Company,  Ltd. ;  capitalized  at  forty 
thousand  dollars.  The  company  will 
manufacture  and  renovate  all  kinds  of 
household  equipment.  Head  office  will 
be   in    Toronto. 

The  Union  Cement  Co.,  Ltd.,  has  been 
incorporated  for  the  purpose  of  the  ac- 
quiring  and    preparation      of     Portland 


cement  material,  building  stone,  etc.  The 
Company  is  capitalized  at  two  hundred 
thousand  dollars.  Head  office  will 
be  in  OwenSound,  Ont. 

New   Firms. 

Montreal.  Que.— A.  Goyette  &  Fils, 
hardware,  have  registered. 

Retlaw,  Alta. — The  Devereaux  Hard- 
ware Co.,  of  this  place,  have  built  a  new 
machine  warehouse. 

Mazinod,  Sask. — J.  W.  Winters  & 
Sons  are  building  a  new  two-storey 
metal-clad,  fireproof  hardware  store. 

Wadena,  Sask. — It  is  stated  hat  H.  C. 
Pierce  will  open  up  a  large  business  in 
lumber,  hardware  and  building  supplies. 

Preston,  Ont. — W.  Jones,  late  of  the 
Metal  Shingle  and  Siding  Co.,  will  open 
up  a  tinsmithing  and  furnace  installa- 
tion business  in  the  near  future. 

Travers,  Alta. — The  McGregor  Hard- 
ware Co.  has  opened  a  store  here  in  tent 
quarters,  and  as  soon  as  the  townsite 
has  been  placed  on  the  market  will  erect 
a  two-storey  building.  The  new  branch 
is  in  charge  of  H.  A.  MacNeil.  Travers 
is  reached  via  Sweet  Valley,  Alta. 

Personals. 

Fort  William,-  Ont.— Chas.  Goodeve, 
formerly  of  J.  &  T.  M.  Piper,  is  the  new 
manager  of  the  West  Ward  store  of  the 
Fort  William  Hardware  Co. 

F.  F.  Barber,  who  is  in  charge  of  the 
machine  tool  sales  department  of  the 
Canadian  Fairbanks-Morse  Co.,  Toronto, 
was  married  on  June  3  to  Miss  E.  W. 
Walker,  of  Toronto. 

Colonel  Robert  Starke,  of  the  Third 
Victoria  Rifles,  and  Charles  Smith,  of 
the  65th  Highlanders,  will  be  absent 
from  work  at  Starke,  Seybold  &  Co., 
Montreal,  to  attend  the  annual  camp 
at  Three  Rivers,  next  week. 

Monahan  Bros.,  St.  Lin;  J.  F.  Cor- 
riveau  and  Arthur  Laberge,  of  Chateau- 
guay;  G.  Marquis  and  Corriveau  Frere, 
of  St.  Genevieve;  Arthur  Desjardin,  St. 
Jos.  du  Lac;  E.  C.  Whinfield,  Calumet, 
and  A.  Lemieux,  of  Henryville,  Que., 
were  among  the  out  of  town  buyers 
in  Montreal  this  week. 

J.  T.  Craig,  of  E.  T.  Wright  &  Co., 
Hamilton,  Ont.;  J.  C.  Wilson,  of  Lovell 
Mfg.  Co.,  Erie,  Penn.;  Prescott  W.  Rob- 
inson, of  the  H.  &  R.  Arms  Co.;  M.  J. 
Fultz,  of  American  Pad  &  Textile  Co., 
Chatham,  Ont.:  A.  A.  Seligman,  of  L. 
B.  Wasserstrom,  New  York;  and  S.  R. 
Nicholas,  of  Ashton  Mfg.  Co.,  Newark, 
N.J..  were  calling  on  the  trade  in  Mont- 
real  this   week. 
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The  Empress  of  Ireland  Disaster. 

Montreal. — The  great  loss  of  life  on 
the  C.  P.  R.  steamer  Empress  of  Ire- 
land last  Friday  has  been  the  main  topic 
of  conversation  in  the  hardware  trade 
here.  Not  only  has  there  been  a  lot  of 
discussion  as  to  the  cause  of  the  col- 
lision and  the  loss  of  well-known  peo- 
ple, but  in  several  instances  the  awful 
tragedy  of  the  sea  struck  close  home. 
One  of  the  victims  was  Miss  Waneta  Cra- 
thern,  a  niece  of  George  Caverhill,  of 
the  firm  of  Caverhill,  Learmont  &  Co. 
She  was  on  her  way  to  England  to  join 
Mrs.  Caverhill  and  family,  who  are  now 
visiting  in  the  old  country.  Her  body 
was  recovered  and  brought  to  Montreal, 
where  the  funeral  was  held  on  Tuesday 
afternoon  from  the  residence  of  Mr. 
Caverhill,  166  Drummond  Street,  to 
Mount  Royal  cemetery.  A  very  large 
number  of  friends  attended.  Among  the 
floral  tributes  was  a  wreath  from  the 
staff  of  Caverhill.  Learmont  &  Co, 

Another  victim  of  the  grim  tragedy 
was  Mrs.  Seybold,  wife  of  Edward  Sey- 
bold, of  Ottawa.  Mr.  and  Mrs.  Seybold 
were  sailing  together  for  England  and 
it  was  the  irony  of  fate  that  he  should 
be  saved  and  his  helpmate  taken  from 
him.  Mr.  Seybold  is  a  brother  of  J.  P. 
Seybold,  of  the  Independent  Cordage  Co., 
Montreal,  and  Mrs.  J.  P.  Seybold  and 
the  deceased  lady  were  sisters.  On  their 
way  to  Quebec  to  take  the  steamer  Mr. 
and  Mrs.  Seybold  visited  their  brother 
and  sister  in  Montreal,  also  their  ne- 
phew, Herbert  Seybold,  of  Starke,  Sey- 
bold &  Co.  Mr.  J.  P.  Seybold  then  ac- 
companied them  to  Quebec.  It  was  only 
a  short  time  later  that  word  came  of 
the  awful  disaster  and  the  conflicting  re- 
ports of  the  names  of  the  rescued  and 
lost,  in  which  the  names  of  Mr.  and  Mrs 
Seybold  alternately  appeared.  Finally 
came  the  word  that  Mr.  Seybold  was 
safe,  and  later  the  body  of  Mrs.  Sey- 
bold was  found  after  a  search  of  over 
250  bodies.  The  funeral  was  held  in 
Ottawa  on  Monday  from  the  residence 
of  another  brother,  J.  A.  Seybold,  and 
was  attended  by  many  relatives  and 
friends.  J.  P.  Seybold  and  Herbert  Sey- 
bold. of  Montreal,  attended,  as  did  also 
another  nephew.  Gordon  C.  Seybold,  of 
the  Cochrane  Hardware  Co.,  Sudburv, 
Ont, 

Tt  will  be  gratifying  news  to  many  peo- 
ple in  the  hardware  trade  to  learn  that 
A.  O.  Hurst,  representative  of  Tonk's 
Limited,  of  Birmingham,  Eng..  was 
among'  the  survivors.  Mr.  Hurst  had 
(Continued  on  page  62.) 
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"THE    KNACK    OF    SELLING." 

The  System  Magazine,  Wabash 
avenue  and  Madison  avenue,  Chicago, 
have  issued  an  excellent  set  of  booklets 
on  the  topic  of  salesmanship  under  theh 
title  "The  Knack  of  Selling."  They 
summarize  in  a  very  attractive  and  in- 
forming way  some  of  the  best  principles 
of  salesmanship.  The  books  are  titled 
"Mapping  out  the  Canvass,"  "Manag- 
ing the  Interview,"  "How  and  When  to 
Close,"  "Finding  and  Correcting  your 
Weak  Points,"  "Getting  in  to  See  a 
Prospect,"  "Acquiring  the  Art  of  Mix- 
ing." The  books  are  written  in  an  at- 
tractive and  readable  style,  while  num- 
erous illustrations  from  the  experience 
of  successful  salesmen  increase  the 
value  of  the  set.  To  many  salesmen 
some  of  the  individual  suggestions  will 
be  easily  worth  the  cost  of  the  whole  set 
of  books,  which  sells  for  $5.  The  books 
are  convenient  in  size  and  shape  to  carry 
iti  the  pocket  for  utilization  in  spare 
time.  The  value  of  this  series  as  of  so 
many  others  of  a  similar  nature  depends 
of  course,  largely  upon  whether  or  not 
the  salesman  will  put  the  principles  and 
methods  into  practice.  If  he  does  there 
i.-  no  doubt  of  the  usefulness  of  the 
volumes. 


EFFICIENCY. 

Rivers  was  angry,  justly  so,  he 
thought.  "What  right  had  the  boss  to 
lecture  him  on  the  disposal  he  made  of 
his  own  time!" 

"You  don't  understand,  Mr.  Watson. 
Even  though  I  do  play  a  little  poker 
now  and  then  it  is  always  in  my  own 
room  or  in  that  of  one  of  the  other 
fellows.     I  never  go  down  to  Mur — . " 

"I  understand  only  too  well,"  inter- 
rupted the  other  firmly.  "As  you  say, 
you  don't  frequent  Murphy's  dive.  But 
what  of  that?  The  same  spirit  that  ani- 
mates the  habitues  of  his  place  animates 
you  in  your  more  respectable  quarters. 
Mark  my  words,"  and  he  shook  hi* 
finger  at  Rivers,  not  threateningly,  but 
in  kindly  advice — "your  game  may  be 
small  now ;  but  it  will  get  bigger.  There 
is  always  someone  who  gets  tired  of  the 
reasonable  ante.  Some  one  will  lose — 
perhaps  it  will  not  be  you.  But  you  will 
be  more  unlucky  still  if  you  win.  Easy 
come,  easy  go.  You  can't  get  away  from 
it.  I  know.  I  have  been  through  the 
mill  and  I  am  giving  you  free  of  charge 
what  it  cost  me  thousands  of  dollars  to 
find  out.  At  the  best  you  will  lose  a  lot 
of  sleep,  and  if  you  win,  your  salary 
will  appear  small  by  eomparision.  Your 
thoughts  will  be  on  the  night's  game  in- 
stead of  on  the  work  in  hand.  There 
will  be  a  general  lowering  of  your  moral 
standards  and  a  consequent  loss  in  gen- 
eral efficiency  that  all  the  money  in  the 
world  cannot  give  you." 


Rivers  flushed  with  the  embarrass- 
ment that  had  replaced  his  earlier 
anger:  "Mr.  Watson  I've  heard  gambl- 
ing preached  against  all  my  life,  but 
never  in  that  way.  It  was  just  a  case  of 
being  bad  in  general  and  sure  to  lead  to 
damnation.  But  I  was  never  shown  how 
it  could  hurt  a  fellow  before.  I'm 
through. ' ' 

*-— .- 

COMBINATION  SWEEPER. 

Sweeper-Vac  Limited,  Montreal,  are 
now  offering  to  the  Canadian  hardware 
trade  a  combination  carpet  sweeper  and 
vacuum    cleaner.     They    have    appointed 


Showing  part  of  mechanism,. 

selling  agents  in  the  various  provinces  of 
the  Dominion.  One  of  the  features  of 
this  cleaner  is  that  the  sweeper  may  be 
used  separately  or  in  combination  with 
the  vacuum  cleaner.  The  combination 
cleaner  in  one  operation  is  said  to  re- 
move all  thread,  lint,  hair  and  from  a  cup- 
ful to  a  quart  of  solid  dirt  from  a  rug' 
after  it  has  been  beaten.  The  machine 
has  auto-roller  bearings  and  is  easy- 
running,   durable  and   mechanically   cor- 


Sweeper-Vac  Models. 

rect.  The  little  carpet  sweeper  is  so  hung 
underneath  the  vacuum  cleaner  member 
that  it  is  in  what  is  called  "floating  ad- 
justment." This  means  that  when  the 
combined  machine  is  being  run  over  the 
floor  the  carpet  sweeper  will  raise  or 
lower  itself  to  meet  the  surface  to  be 
cleaned  without  interfering  with  the  suc- 
tion nozzle  of  the  vacuum  cleaner  mem- 
ber. The  accompanying  illustrations  give 
a  god  idea  of  the  machine. 
56 


WANT  BUSINESS  TAX  ABOLISHED. 

Winnipeg,  June  -A. —  (Special). — The 
business  tax  was  the  chief  subject  dis- 
cussed at  the  last  meeting  of  the  Winni- 
peg branch  of  the  Retail  Merchants' 
Associatnon,   J.  A.  Banfield  presided. 

Alex.  Munro,  in  describing  the  pres- 
ent ssytem  of  business  tax  as  iniquitous, 
stated  that  six  retal  agents  controlled 
about  three-fourths  of  the  rental  pro- 
perties in  Winnipeg.  He  declared  that 
it  was  outrageous  that  their  business 
tax  should  be  thus  automatically  in- 
creased whenever  these  retal  agents  de- 
cided to  increase  their  rents.  Mr.  Munro 
contended  that  the  business  premises  of 
retail  merchandising  should  be  assesse 
retail  merchants  should  be  assessed 
from  the  city  hall  according  to  the  as- 
sessment value  of  the  property,  and  not 
at  the  whim  of  any  rental  agent. 

Aid.  Milton  expressed  his  approval  of 
the  lines  on  which  the  association  was 
working  to  get  the  present  inequalities 
remedied.  He  declared  that  the  Board 
of  Control,  while  in  sympathy  with  the 
retail  merchants,  must  be  assured  of 
their  backing,  and  he  urged  every  mer- 
chant to  affiiliate  with  the  association 
and  thus  augment  its  strength.  Aid. 
Milton  deprecated  delay  and  reminded 
the  members  that  the  assessment  com- 
missioner was  now  busily  engaged  in 
preparing  the  assessment  list  for  next 
year. 

J.  A.  Banfield,  in  winding  up  the  de- 
bate expressed  his  intention  of  taking 
definite  action  in  the  matter,  and  inti- 
mated that  the  business  tax  committee 
would  have  a  definite  proposal  to  sub- 
mit at  the  next  meeting. 

There  was .  a  marked  divergence  of 
opinion  on  the  advisability  of  endorsing 
a  weekly  half-holiday  for  the  retail 
trade,  tohse  taking  part  being  chiefly 
grocers,  butchers,  0or  bakers.  Some 
members  declared  that  a  weekly  half- 
holiday  was  impracticable  without  a 
compulsory  city  by-law,  while  certain 
members  expressedl  treis  hrdluhrdluy 
members  expressed  their  intention  of 
giving  their  assistants  a  half-holiday  in 
turns.  Other  merchants  preferred  to 
give  their  employees  a  full  week's  holi- 
day during  the  year  instead  of  sundry 
half  days  during  the  summer  months. 
It  was  also  pointed  out  that  civic  holi- 
days which  did  not  coincide  with  the 
weekly  half-holiday  caused  confusion 
among  the  public.  Finally,  a  committee 
composed  of  W.  J.  Sutherland,  W.  R. 
Milton  and  A.  Gronbach,  was  appointed 
to  consider  the  matter  and  report  at  the 
next  meeting. 

C.  F.  Rennard   was  elected  treasurer. 

@ 

Brampton,  Ont. — The  ratepayers  of 
this  city  have  voted  to  grant  tax  exemp- 
tion and  a  guarantee  of  bonds  for  a 
period  of  years  of  the  Imperial  Iron 
and  Steel  Co. 


New  Goods  Offered  Canadian  Hardwaremen 


NIAGARA   FARM    GRINDERS. 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y.,  is  offering  the  Canadian  trade  the 
Niagara  farm  grinder  No.  17  here  illus- 
trated. The  new  machine  is  of  the  direct 
drive  type.  The  frame  is  built  of  steel 
tubing,  light,  yet   strong.     The  machine 


Niagara  farm  grinders. 

is  designed  along  clean  attractive  lines 
and  is  rigid  and  nicely  balanced. 

The  drive  is  supplied  by  means  of 
strong  durable  pedals  acting  on  the 
main  gear  or  drive.  The  main  gear 
meshes  with  the  gear  on  the  driving 
shaft  leading  to  the  grinding  head. 
There  is  no  lost  motion,  no  unnecessary 
vibration.  The  gears  are  cut  and  are 
so  accurate  that  the  machine  is  practic- 
ally noiseless. 

The  saddle  is  adjustable  both  for 
height  and  distance  from  the  pedals. 
The  machine  is  about  forty  inches  high 
and  is  supplied  with  several  attachments 
if  desired. 

For  general  grinding  and  for  tool 
sharpening  the  grinder  is  fitted  with  two 
regular  carborundum  wheels,  7  inches 
ir.  diameter.  One  wheel  is  of  fine  grit 
and  the  other  of  coarse  grit.  For  grind- 
ing harvester  sections  with  this  machine 
a.  special  grinding  device  is  furnished. 
The  section  is  held  in  an  adjustable 
spring  clamp.  By  simply  releasing  the 
clamp  the  sections  can  be  fed  along  so 
that  every  blade  can  be  accurately 
ground.  Two  supporting  rods  travel 
alone:  a  lower  guide  rod  giving  the  de- 


vice strength  and  rigidity.  The  whole 
device  is  quickly  fitted  to  the  machine. 
For  this  work  a  special  beveled  wheel 
6  inches  in  diameter  and  3V2  inches 
thick  is  supplied. 

For  grinding  harrow  discs  the  machine 
can  also  be  fitted  with  a  novel  yet  prac- 
tical device,  which  consists  simply  of 
an  arm  and  clamp  for  holding  the  disc 
over  the  grinding  wheel,  as  shown  in  the 
accompanying  illustration.  The  holder 
i»  adjustable,  so  that  the  disc  can  be 
ground  at  any  desired  bevel.  The  action 
of  the  wheel  causes  the  disc  to  revolve 
and  a  true  edge  or  bevel  is  maintained 
all  around. 


CRU-STEEL  RAZOR. 

Kampfe  Brothers,  8-12  Reade  Street, 
New  York,  are  offering  the  Canadian 
trade  the  new  Star  Cru-steel  razor,  No. 
276.      The    maker';    claim    that    the    new 


Star  era-steel  razor, 


razor  is  substantial  in  construction, 
smooth  finish,  with  no  unnecessary  parts 
to  collect  dust  and  has  perfect  adjust- 
ment for  shaving. 

All  you  have  to  do  is  to  push  spring 
in  back  of  frame  down  into  notch — then 
slide  blade  into  place.  Release  spring 
from  the  notch;  it  will  catch  the  heel  of 
blade  and  hold  it  absolutely  fast  for 
shaving.  To  remove  blade  after  shaving 
push  spring  back  into  notch  and  blade 
will  easily  slip  out. 

Following  is  a  description  of  the  new 
razor : — 

One-piece  nickel-plated  brass  frame, 
rigid,  scientific  adjustment  for  easy 
shaving,  no  complicated  locks  or  un- 
necessary bars.  Solid  heavy  brass  nick- 
eled handle  with  extra  stropping  attach- 
ment. Twelve  cru-steel  blades,  highest 
quality  extra  heavy  rolled  crucible  steel, 
with  special  reinforced  spring  grip  back, 
Damascus  finish. 
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Steel  shell  case,  covered  with  water- 
proofed leather  vulcanized  fast,  wears 
like  iron,  lined  with  purple  velvet.  The 
spring  in  cover  is  always  a  positive  lock, 
no  uncertain  button  or  slide  locks  to 
worry  about. 

Individual  patented  holding  receptacle 
inside,  every  part  handy,  easily  removed 
by  a  mere  touch,  but  when  in  place  the 
case  can  be  thrown  about  and  no  part 
will  fall  out.  An  ideal  arrangement  for 
home  or  travel,  on  washstand,  in  vest 
pocket,  in  grip  or  trunk — always  ready. 

— @— 

MODEL  C  HILL  MACHINE. 

The  A.  E.  Hill  Mfg.  Co.,  Atlanta,  Geor- 
gia, are  offering  the  Canadian  trade  the 
Hill  C.  machine,  here  illustrated,  for  the 
rapid  sharpening  of  safety  razor  blades. 
The  machine  is  not  automatic  and  the 
chief  feature  in  sharpening  is  securing 
the  human  touch  in  the  manipulation 
of  the  blade.  The  makers  claim  that  this 
feature  has  been  thoroughly  and  scien- 
tifically retained  in  the  Hill  machine. 
The  Hill  universal  blade-holder  is  said 


Safety  razor  blade  sharpening 
machine. 

to  hold  every  make  of  blade,  enabling 
the  operator  to  give  individual  attention 
to  each  blade  and  make  convenient  hair 
test. 

The  motor  is  small  and  uses  about  five 
(Continued   on   page   60.) 


Weekly  Report  on  Market  Conditions 

Statements  From.  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

The  recent  period  of  warm  weather  has  had  a  beneficial  effect 
upon  the  majority  of  hardware  lines.  The  metal  markets  are  still 
quiet.  A  sharp  decline  in  the  price  of  tin  took  place  at  Toronto. 
The  demand  so  far  this  year  for  linseed  oil  and  turpentine  is  below 
the  demand  during  the  corresponding  period  of  last  year. 

In  the  West  the  crops  are  being  watched  closely  and  future 
business  will  be  largely  dependent  upon  crop  conditions.  The  de- 
mand for  ready-mixed  paints  is  holding  up  well.  Summer  stoves 
are  in  good  demand,  but  fall  booking  is  backward.  Buyers  of  hard- 
ware are  still  cautious  and  orders  are  chiefly  for  immediate  needs. 


MONTREAL. 

MONTREAL,  June  4.— Business 
has  fallen  off  slightly  during 
the  past  week,  but  it  is 
not  expected  that  this  is  any- 
thing but  a  temporary  lull.  The  vol- 
ume of  trade  thus  far  this  season  com- 
pares very  favorably  with  last  year,  de- 
spite the  fact  that  the  weather  was  un- 
favorable early  in  the  year.  Collections 
have  been  better  lately,  and  the  jobbers 
are  looking  to  the  future  with  optimism. 

Nails  and  Screws. 

There  has  been  no  change  in  the  quo- 
tation on  wire  nails  yet,  and  they  are 
still  offered  at  $2.20  base,  Montreal. 
There  is  a  strong  feeling,  however,  that 
an  advance  is  due,  and  may  be  expected 
at  any  time.  The  quotation  on  cut  nails 
is  $2.50  base,  Montreal.  Screws  are  un- 
changed at  the  discounts  listed  in  the 
current  market  quotations.  Copper 
rivets  and  .burrs  are  now  quoted  by 
Montreal  jobbers  at  the  new  list  price  of 
35  and  12V2  per  cent. 

Metals. 
Metal  markets  are  still  very  weak,  and 
there  has  been  very  little  change  since 
last  week.  Lead,  domestic  and  imported, 
is  being  quoted  at  $5.10.  Tin  is  still 
quoted  at  40  to  40y2c,  the  price  to  which 
it  went  last  week.  Antimony  is  un- 
changed at  $8.50,  and  spelter,  $6.  Copper 
remains  at  $16  per  100.  Quotations  on 
brass  are  unchanged  at  the  figures  listed 
in  current  market  list.  The  quotations 
on  solder  are:  Tinkers'  bar,  28c;  wire 
solder,  25y2c;  half-and-half,  24y2c; 
wiping  solder,  20  to  30c. 

Bar  Iron. 

The  quotation  of  $2  to  $2.05  on  bar 
iron,  base,  Montreal,  has  not  been  al- 
tered.   The  market  is  steady. 

Lead  and  Lead  Waste  Pipe. 
There  is  a  fair  demand  for  lead  and 
lead  waste  pipe  at  7y2  and  9  cents  re- 


spectively, with  discount  of  7y2  per 
cent.  Traps  and  bends  are  40  per  cent, 
off  list.  Medium  and  extra  heavy  soil 
pipe  up  to  6-inch  is  quoted  65  per  cent, 
off,  and  7  and  8-inch,  45  per  cent.  off. 

Stoves,  etc. 

There  has  apparently  been  little  let-up 
ia  the  demand  for  gas  stoves  this  spring, 
and  a  feature  of  the  business  has  been 
the  increased  interest  shown  in  the  bet- 
ter grade  lines.  Oil  stoves  and  camping 
stoves  have  also  been  selling  well. 
Enamelware  has  also  been  in  good  de- 
mand. 

Rope,  Twine,  etc. 

There  has  been  a  good  output  of  all 
lines  of  rope,  and  this  condition  is  likely 
to  continue  all  through  the  season,  as 
the  requirements  of  navigation  keep  the 
demand  active.  Binder  twine  is  also 
selling  well  now,  and  will  probably  be 
wanted  right  along.  Prices  are  un- 
chan°ed  as  follows: — Pure  Manila,  15c; 
British  Manila,  lie;  African  hemp,  lie; 
sisal,  10V2c;  double  lath  yarn,  lOy^c; 
single  lath  yarn,  93/4c.  For  binder  twine 
the  prices  are: — Best  Manila,  650  feet 
to  pound,  13V2c;  Manila,  600  ft.,  lie: 
standard  Manila,  550  ft.,  9%c;  stan- 
dard, 500  ft.,  9y4c. 

Wire  Cloth,  Screens,  etc. 

Repeat  orders  are  coming  in  freely 
for  wire  cloth,  wire  screens  and  similar 
lines.  Quotations  on  wire  cloth  are  as 
follows : — Painted  screen,  in  100-foot 
rolls,  $1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60  per  100  sq.  ft.;  rustless  screen 
cloth,  7c  sq.  ft.;  cut  lengths,  8c  sq.  ft. 

Sporting  Goods. 

There  has  been  a  steadily  increasing 
demand  for  sporting-  goods  of  all  kinds. 
Baseball  goods  have  been  particularly 
active.  Hammocks  and  tennis  goods 
have  also  been  selling  well.  There  has 
been  a  better  sale  for  cricket  supplies, 
and  croquet  sets  likewise  have  been 
among  the  active  lines. 
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TORONTO. 

TORONTO,  June  4.— The  recent 
period  of  warm  weather  has  had 
a  beneficial  effect  on  the  trade 
generally,  and  the  demand  for  summer 
lines  has  been  stimulated  to  a  consider- 
able extent.  The  chief  changes  during 
the  week  have  been  in  the  prices  of  tin 
and  lead. 

Changes  in  Metals. 

The  chief  feature  of  the  metal  market 
during  the  past  week  was  the  drop  of 
two  cents  per  pound  in  the  price  of  tin, 
making  the  ruling  quotation  at  Toronto 
33c  per  pound. 

Tin  is  now  considered  at  a  very  at- 
tractive level,  and  the  lower  price 
should  produce  buying.  Lead  has  ad- 
vanced 15  cents  per  100  lbs.,  and  is 
showing  remarkable  strength  in  the  face 
of  present  conditions.  Toronto  quota- 
tions range  from  $5.15  to  $5.50  per  100 
lbs. 

Copper  remains  unchanged,  and  is 
quoted  from  15e  to  16y2  lb. 

The  general  condition  of  the  metal 
market  remains  unchanged.  Only  a  lim- 
ited amount  of  business  is  passing,  and 
orders  generally  are  for  small  lots.  Rul- 
ing quotations  on  other  metals  are: — 
Antimony,  8%c  to  9c  lb.;  zinc,  5y2c  to 
6c  lb.;  ingot  brass,  red,  13c  to  15c  lb.; 
ingot  brass,  yellow,  12e  to  14c  lb.;  half- 
and-half  solder,  24c  to  26c  lb.;  pattern 
aluminum,  22c  to  24c  lb.;  ingot  alum- 
inum, 18V2  to  19y2c  lb.;  acme  solder, 
19y2c  lb.;  easy  wiping  solder,  20y2c  lb.; 
star  extra,  21%c  lb. ;  wire  solder,  27c ; 
tinkers'  bar  solder,  28c  lb.;  lead  wool, 
8c  lb. 

Building  Trades. 

The  greatest  activity  naturally  centres 
ir  the  building  lines,  which  appear  to  be 
doing  a  very  good  business.  The  good 
weather  of  late  has  proved  encouraging, 
as  indicating  a  favorable  condition  in 
crop  sections. 

Nails. 

Prices  are  unchanged  from  the  late 
raise  to  $2.25  base,  but  are  still  the  sub- 
ject of  much  speculation.  The  pro- 
ducers of  the  articles  in  question  main- 
tain that  that  price  and  that  of  other 
steel  products  are  much  too  low.  The 
condition,  irrespective  of  the  truth  of 
their  argument,  is  a  result  of  the  de- 
pression in  the  States,  which  causes 
manufacturers  there  to  offer  their  goods 
to  the  Canadian  retailer  at  the  same 
price  that  is  asked  of  the  American 
jobber.        The   consequence  is   that   the 


HARDWARE    AND     METAL 


Canadian  price  is  simply  the  American 
one,  plus  the  duty. 

Rope,  Twine,  etc. 
Cordage  lines  continue  in  fair  demand, 
and  with  no  changes  except  in  the  case 
of  oakum  and  packing,  for  which  the 
demand  is  unusually  strong.  There  has 
been  a  %e  raise  in  these  two  items  as 
per   the   current   quotations. 

Iron  Pipe. 

Pipe  remains  the  same  and  in  good 
demand  with  other  lines  of  plumbers' 
supplies.  The  building  that  is  being 
clone  as  a  result  of  the  summer  season 
has  had  a  favorable  effect  on  this  line. 

Cement  and  Firebrick. 

There  are  no  changes  in  these  lines, 
but  the  manufacturers  claim  an  ex- 
tremely good  demand,  particularly  in 
cement.  In  some  cases  the  mills  are  be- 
hind on  orders. 

Stoves,  etc. 

Stoves,  particularly  those  of  the  oil 
and  gas  variety,  are  still  selling  briskly. 
Gas  appliances  are  also  in  the  same 
class  as  best  sellers.  All  hot  weather 
goods,  such  as  freezers,  refrigerators, 
etc.,  are  selling  well;  others  fair. 

Bar  Iron. 

Bar  iron  remains  the  same  as  last 
week.  Toronto  jobbers  are  quoting  bar 
iron  at  $2  base,  f.o.b.  Toronto,  and  $1.95 
base,  f.o.b.  factory  point. 


LONDON. 

LONDON,  Ont.,  June  4.— The  past 
week  has  been  a  very  lively  one 
for  the  hardwaremen  of  this  city. 
All  summer  goods  are  in  big  demand. 
Screen  doors,  screen  windows,  refrigera- 
tors, lawn  mowers,  and  lawn  hose  have 
been  the  leading  lines.  Trade  from  the 
country  is  also  very  good. 

Butts   Declined. 

Steel  butts  have  been  reduced  in 
price,  and  the  following  quotations  are 
now  in  effect:- — 

Narrow  riveted    70,  5  per  cent. 

Narrow  loose  pin   70,  5  per  cent. 

Reversible  loose  pin  .  .70,  10,  5  per  cent. 
Light  tee  &  strap  hinges. 60,  15  per  cent. 
Einge  hasps 60,  5  per  cent. 

Plated  butts  in  antique  copper,  plain 
bronze  and  dull  brass,  are  quoted  as 
follows : — 

2y2  in.  x  2y2  in 12c  pair. 

3  in.  x  3  in 13c 

31/2  in.  x  31/2  in 14c 

4  in.  x  4  in 18c 

4y2  in.  x  41/2  in 32c 

5  in.  x  5  in 40c 

Nails,    Screws,    etc. 

Wire  nails  are  in  fair  demand  at  $2.25 
base;  cut  nails  are  quoted  $2.70  base, 
f.o.b.  London. 

Wood  screws  are  being  quoted  at  the 
following  prices: — 
Flat  head,  bright. .  .85,  10,  7y2,  10,  10% 


Round  head,  bright. 80,  10,  7y2,  10,  10% 

Flat  head,  brass 75,  10,  7y2,  10% 

Round  head,  brass 70,  10,  7y2,  10% 

Paints,  etc. 

There  is  a  scarcity  of  turpentine  in 
London  at  the  present  time.  Pure  tur- 
pentine is  quoted  at  67c  per  Imperial 
gallon  in  one-barrel  lots  and  66c  per  Im- 
perial gallon  in  two  to  four-barrel  lots. 
Less  than  barrels  at  74c  per  gallon. 

Linseed  oil  quotations  are  as  follows: 

Raw.  Boiled. 

Gal.  Gal. 

1   to  2  barrels 63c  66c 

3   to   5       „       62c  65c 

6   to   9       „       61c  64c 

Less  than  bbl 70c  73c 

Standard  putty  in  100-lb.  drums  is 
quoted  at  $2.60  per  100  lbs.;  pure  at 
$3.35  per  100  lbs.  in  drums. 

Summer  Goods. 

The  recent  fine  weather  has  created 
a  good  demand  for  all  lines  of  summer 
goods,  including  hose,  screen  doors  and 
windows,  refrigerators,  scythes,  snaths, 
etc. 


WINNIPEG. 

WINNIPEG,  June  3.— The  hard- 
ware business  in  the  West 
varies  in  direct  ratio  with  crop 
indications.  Where  crop  indications  are 
poor,  travelers  report  bad  business. 
Everything  seems  to  be  hanging  on  this 
issue.  If  the  crop  is  bad,  no  one  can  be- 
gin to  imagine  what  conditions  will  be 
like.  If  there  is  a  good  crop — and  con- 
ditions at  the  present  moment  indicate 
one — using  the  words  of  a  traveler  for  a 
large  Winnipeg  wholesale  house,  "Job- 
bers will  not  be  able  to  fill  the  orders 
that  will  pour  in  next  Fall." 

There  is  another  issue  which  is  be- 
ginning to  worry  wholesalers  here,  and 
it  concerns  the  oil  boom  in  Calgary. 
While  its  ill  effects  have  not  yet  been 
felt,  it  is  known  that  a  number  of  hard- 
waremen in  the  West  are  investing 
what  little  spare  cash  they  have  in  oil 
stocks,  not  only  in  Calgary,  but  in  other 
parts  of  Alberta  and  Saskatchewan. 
Collections  are  reported  to  be  bad  enough 
as  it  is,  and  jobbers  have  no  wish  for 
them  to  be  worse.  One  firm  said  they 
were  "scared  stiff"  about  the  money 
being  put  into  oil. 

Crop  Indications. 

There  are  one  or  two  districts  in  the 
West  which  travelers  report  as  having 
ufavorable  crop  indications.  Particular 
mention  is  made  of  a  district  between 
Tabor  and  Medicine  Hat,  which  is  in 
need  of  rain.  Most  districts  have  re- 
ceived the  much-looked-for  showers,  and 
prospects  are  the  very  best. 

Sales  during  the  past  week  have  been 
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on  the  lines  of  this  reported  last  week — 
barbed  wire  and  fence  wire  being  in  big 
demand.  Screen  doors,  which  were  mov- 
ing freely  a  week  ago,  have  quieted 
down,  retailers  being  pretty  well  stocked 
by  this  time.  The  stove  business  is  in 
rather  poor  shape.  A  few  orders  are 
being  received  for  late  delivery,  but 
most  of  the  retailers  are  waiting  for  the 
crop  before  they  order  many  stoves.  Only 
a  few  heaters  are  selling,  many  retailers 
having  stocks  which  were  held  over  last 
year. 

Price  Changes. 

A  correspondent  in  the  West  made 
inquiries  regarding  the  price  of  hinges. 
The  price  has  not  changed  recently. 
Those  quoted  by  Winnipeg  jobbers  for 
corrugated  strap  hinges  in  bulk  are  80c, 
$1.08,  $1.40,  $2.25,  $3.40  and  $5.20  for 
the  following  sizes : — 4,  5,  6,  8,  10  and 
12.  A  change  is  reported  in  lead  pipe. 
It  is  now  $7  for  coil,  and  $7.50  for  less 
than  coil. 

The  volume  in  business  shows  slight 
increases  in  sheets,  steel  bars,  wire  nails 
and  plain  wire.  The  price  on  nails  is 
firmer,  and  with  the  duty  on  rods  coming 
into  Canada  improves  the  situation  from 
the  standpoint  of  the  manufacturer.  Can- 
adian mills  have  a  surplus  of  nails,  and 
there  is  not  likely  to  be  any  change 
in  the  price.  The  price  of  tin  plate  may 
advance  a  little.  Tin  plate  is  not  likely 
to  go  any  lower  in  price,  but  no  one 
knows  when  it  is  going  to  rise.  It  has 
got  to  a  basis  now  where  it  does  not  pay 
the  manufacturers,  and  many  Western 
jobbers  are  seeing  the  advisability  of 
booking  orders  now  for  as  far  ahead  as 
October  at  the  present  low  prices.  While 
stocks  are  not  moving  out  as  fast  as 
they  did  last  year,  they  are  going  out 
very  steadily. 

Sheet  Metal  Situation. 

W.  T.  Cox,  Winnipeg  manager  for  A. 
C.  Leslie  &  Co.,  Ltd.,  who  has  just  re- 
turned from  a  five  weeks'  visit  between 
here  and  the  Coast,  says  he  finds  a 
marked  inclination  to  buy  better  grades 
of  tin  plate  and  sheet  metal.  He  says 
there  was  a  time  in  the  West  when  the 
hardwareman  and  the  tinsmith  took  any- 
thing that  was  supplied  him  by  the  job- 
ber. In  eases  where  this  has  been  in- 
stalled in  furnaces  before  the  house  was 
completed,  it  has  become  rusted,  and 
the  dealer,  not  wishing  to  be  condemned 
for  his  work,  has  demanded  a  better 
quality. 

Mr.  Cox  reports  business  poor  between 
Winnipeg  and  the  Rockies  and  in  Van- 
couver, but  he  found  things  excellent  in 
Victoria,  where  considerable  Govern- 
ment work  is  in  progress.  The  only  town 
holding  up  to  anything  like  what  busi- 
ness was  a  year  ago,  is  Edmonton,  owing 
to  development  work  in  the  Peace  River 
district. 


HARDWARE     AND     METAL 


Despite  the  hard  times  of  the  past 
eighteen  months,  the  sporting  goods 
business  is  reported  to  be  exceptionally 
good,  being  up  to  that  of  last  year,  and 
indications  are  that  this  season  will  be 
equally  good.  Jobbers  here  fully  ex- 
pected a  flop,  which  did  not  materialize. 
There  is  a  heavy  demand  for  boats, 
fishing  tackle,  tennis  and  baseball  goods, 
and  for  golf  supplies.  Prices  are  all 
firm.  Good  guns  are  moving  slowly,  but 
the  trap  shooting  gun  is  going  better 
than  it  has  ever  done  before.  Black 
shells  are  getting  popular  in  the  West, 
and  there  should  be  a  big  demand.  Ten- 
nis rackets  are  selling  very  well. 

Paints,  etc. 

Paint  business  is  reported  by  one  firm 
to  have  exceeded  all  expectations.  It  is 
still  moving  well,  especially  in  Winni- 
peg. Barn  paint  and  shingle  stain  are 
big  sellers  just  now,  as  attention  is  be- 
ing paid  more  now  to  exteriors,  such  as 
porches,  fences,  sheds  and  roofs.*  Col- 
lections in  this  line  are  reported  as  only 
fair,  but  dealers  are  paying  part  of  their 
accounts,  and  the  majority  are  not  get- 
ting backward. 

t  Putty  is  selling  very  well,  and  is  some- 
thing that  sells  nearly  all  the  time. 
Casks  are  being  quoted  at  $2.50  gross 
weight.  Turpentine  is  quoted  at  80 
cents  barrel  lots,  5c  extra  in  less  quanti- 
ties. There  is  only  a  moderate  demand. 
Linseed  oil  is  not  selling  well.  The  sea- 
son should  open  some  time  this  month, 
i  There  is  no  great  demand  for  glass, 
and  the  market  has  been  firm  for  some 
time.  The  glass  business  does  not  get 
brisk  until  fall.  Plate  glass  is  quoted 
at  50  per  cent.  off.  Decorators'  pure 
white  lead  brings  $9  per  100  lbs. 

The  following  pirces  are  being  quoted 
for  colors  and  varnishes: — Yellow  ochre, 
less  than  bbls.,  4y2e;  Venetian  red,  bbls., 
$2 ;  American  vermilion,  12c ;  gold  size, 
Japan,  $2.25;  pure  white  shellac  varnish, 
$2.20,  and  pure  orange,  $1.90. 

Stoves. 

W.  L.  Helliwell,  local  manager  of  the 
Gurney  North-West  Foundry,  Ltd.,  has 
just  returned  from  a  visit  to  Brandon, 
Regina,  Moose  Jaw  and  Saskatoon,  and 
says  he  never  saw  the  country  look  bet- 
ter. Business  is  quiet,  but  everybody 
is  optimistic  that  business  will  soon  re- 
turn to  normal.  Merchants,  he  says,  are 
mure  careful  in  buying  and  with  their 
credits,  which  mean  that  things  will  be 
in  better  shape  later  on. 

It  is  stated  on  good  authority  that  at 
least  two  large  Eastern  stove  concerns 
are  working  on  a  new  electric  stove, 
which  should  shortly  make  an  appear- 
ance on  the  market.  In  Western  cities, 
where  current  is  cheap,  there  should  be 
a  big  demand  for  electric  stoves,  as 
there    is    for    other    electrical    lines    al- 


ready on  the  market.  In  Winnpeg,  elec- 
tric stoves  are  having  a  very  gratifying 
sale,  the  price  of  current  in  this  city 
being  very  reasonable. 


interesting 
and    things 


TAKING  THE  PUBLIC  INTO   ONE'S 
BUSINESS    CONFIDENCE. 

Old-fashioned   business  prudence   was 
of    the    closed-mouth    variety    and    the 
gum-shoe  order.    Men  who   expected  to 
succeed    in    business    kept    mum    every 
minute  and  rarely  took  the  public  into 
their  confidence.  Nowadays  this  is  rapid- 
ly changing,  and  some  of  the  most  pro- 
gressive business  men  have  come  to  the 
conclusion  that  harnessing  up  the  pub- 
lic's  interest    and   co-operation    is   best 
served    by    the    utmost    frankness    and 
taking  the  public  into  one's  confidence. 
A    striking    illustration    of   the    wide- 
open  door  policy  is  furnished  by  a  large 
retail  store  in  the  South,  which  has  an 
idea  that  the  public  respects  a  merchant 
who  insists  on  a  fair  profit.    Here  is  a 
card  which  the  firm  is  circularizing  to 
its    customers    and    prospective    custom- 
ers, which  is  worth  reading : 

1.  This  store  will  get  a  reasonable 
profit  over  the  cost  of  doing  business 
on  everything  it  sells  or  it  will  stop 
selling  it. 

2.  This  store  realizes  that  its  profits 
are  paid  by  its  customers  for  the  ser- 
vice it  renders  them,  Therefore,  we 
will  give  the  best  possible  service,  so 
that  in  time  we  may  have  the  largest 
possible  profits. 

3.  As  our  customers  will  rely  largely 
upon  our  advice  in  the  matter  of  pur- 
chases, we  will  handle  the  goods  we 
honestly  believe  to  be  best  for  them, 
even  though  we  could  make  a  little  more 
money  on  a  similar  article. 

4.  We  will  not  handle  any  line  of  mer- 
chandise that  clashes  with  this  policy. 
We  are  starting  with  the  highest  grade 
goods  this  community  will  now  con- 
sume, and  it  will  be  our  policy  to  lead 
them  upward,  step  by  step,  to  realize 
the  higher  economy  of  the  highest  grade 
products. 

5.  When  we  need  help  we  will  get 
the  best  to  be  had.  When  we  need  a 
clerk  we  will  get  the  best  salesman,  re- 
gardless of  whether  he  is  an  uncle  or  a 
brother  or  a  cousin.  We  will  pay  them 
what  they  are  worth  when  we  find 
them. 

6.  We  will  not  guess  about  our  pro- 
fits. We  will  make  it  our  business  to 
know  on  the  first  of  each  month 
whether  we  have  made  or  lost  money 
during  the  previous  month. 

7.  We  will  set  aside  a  certain  per- 
centage on  our  sales  for  advertising. 
We  will  apply  our  best  thought  to  the 
expenditure    of    that    money.      We    will 
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use  it  to  tell  the  public 
things  about  our  business 
interesting  to  them. 

8.  We  will  handle  an  advertised  line 
when  we  conscientiously  believe  that 
it  offers  the  best  service  and  use  to  our 
customers  and  not  before. 


NEW  GOODS. 

(Continued  from  page  57.) 
cents  worth  of  current  in  8  hours'  run. 
Only  one  belt  is  used  on  the  machine, 
and  that  is  not  crossed.  There  is  a  direct 
straight    drive   from   the   motor   to   the 
machine.     The  hone  is  driven  by  a  new 
double  friction  drive  and  is  claimed  to 
hone   the   blades   correctly — on   a   stone 
hone  against  the  edge,  or  the  opposite 
way  in  which  they  are  stropped.      'The 
sharpening  wheels    (on  left  side  of  ma- 
chine)   are    of   leather   filled    with    Hill 
honing  preparation.   The  finishing  wheels 
are    of   the    finest   grade   of     horsehide, 
broken    in   on    special     machinery.    The 
head  of  the  machine  is  nickel  plated,  the 
metal   table    is   all   metal   with   legs   of 
tapered   steel  tubing,  the  top   cast   iron 
and   the   whole    table   finished    in   black 
enamel.     Each   bearing  is   oiled   with    a 
special  grease  cup.    The  table  top  meas- 
ures 13  in.  x  24  in. 
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CHATHAM    PAINT-UP     CAMPAIGN. 

Chatham,  Ont.— The  Paint  Up  and 
Clean  Up  Campaign  is  meeting  with  good 
success  in  Chatham.  The  various  hard- 
ware stores  started  things  moving  early 
in  the  season  with  some  good  pulling 
paint  displays,  varying  to  garden  tools 
and  later  swinging  back  to  paint  again. 
In  addition,  with  the  co-operation  of  the 
manufacturers,  a  good  many  paint  pros- 
pects are  being  circularized. 

The  result  has  been  a  very  preceptible 
stimulus  to  paint  sales,  and  to  interest 
in  painting  generally.  The  campaign 
has  been  helped  to  some  extent  by  the 
persistent  work  of  the  civic  scenic  com- 
mittee in  the  last  few  years,  as  a  result 
of  which  a  number  of  eyesores  are  be- 
ing cleaned  up.  Systematic  work  is  now 
being  undertaken  by  the  city  with  a 
view  to  improving  and  beautifying  the 
public  parks  and  the  streets.  The  civic 
movement  toward  a  city  beautiful  and 
the  campaign  by  the  local  paint  dealers 
are  proving  mutually  helpful. 

All  things  considered,  building  this 
year  gives  signs  of  promising  activity, 
the  increased  population  necessitating 
considerable  residential  building,  while 
a  great  deal  of  renovation  is  being  done 
to  existing  residential  properties. 

@ 

There  are  no  accidents  in  life.  Every 
occurrence  has  a  cause  and  like  acts 
produce  like  results. 
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"CHALCO" 


A   PAINT  AND  VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN  I  OTHERS 

YET  COSTS   NO   MORE 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRADE 


CHAiCQ 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"|is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 


PAINTS  & 


PAINTS  & 


The  Berry  Brothers  trade-mark  pro- 
tects you  against  selling  inferior  var- 
nishes. It  is  your  customer's  assurance 
that  you  are  selling  him  meritorious 
varnishes.  Every  can  of  Berry  Broth- 
ers' Varnishes  that  goes  over  your 
counter  adds  to  your  reputation  and 
means  lasting  satisfaction  for  your 
customer. 

Back  of  this  trade-mark  is  a  reputation 
of    over    fifty    years    for    high-grade 


varnishes.  This  reputation  helps  you 
to  sell  Berry  Brothers'  Varnishes. 

You  can  push  Berry  Brothers'  Varn- 
ishes, build  up  a  trade  on  them  with  the 
assurance  that  it  is  permanent.  It 
means  that  you  are  backed  by  the  larg- 
est varnish  makers  in  the  world  The 
demand  for  Berry  Brothers'  Varnishes 
is  sure,  steady  and  reliable. 

Sell  Berry  Brothers'  Varnishes.  Write 
us  for  more  information. 


BERRY  BROTHERS 
|  <INCOR.POB.ATEI>>  »       ^^ 

forl&s  LargestVarnish  Makers  V-* 

Established  18S8 

WALKERVILLE,  ONTARIO 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  June  4.— A  good 
volume  of  trade  is  reported  by 
jobbers  and  retailers  in  prac- 
tically all  lines,  but  there  seems  little 
of  special  interest  just  now.  Orders  are 
fair  and  collections  show  a  slight  im- 
provement. 

Ready-Mixed  Paints. 
There  has  been  a  good  general  demand 
and  this  branch  of  the  business  holds  its 
position  very  well.  Considerable  busi- 
ness was  done  this  spring  in  varnishes 
and  floor  finishes,  as  well  as  paints  for 
interior  and  exterior  work. 

Linseed   Oil. 

Sales  have  been  about  the  average  and 
prices  have  not  been  changed  since  last 
report.  The  market  appears  none  too 
strong  at  the  present  quotations,  which 
are: — 
Raw   Linseed — 

1  to  4  barrels 60c  per  gal. 

5  to  9  barrels    59c  per  gal. 

Boiled  Linseed — 

1  to  4  barrels 63c  per  gal. 

5  to  9  barrels 62c  per  gal. 

Turpentine. 

The  market  continues  firm  but  there 
has  been  no  change  as  yet  in  the  quota- 
tions, which  have  been  in  force  for  sev- 
eral weeks.  There  is  a  fair  stock  in  the 
hands  of  the  jobbers  here.  Though  no 
immediate  change  in  price  is  looked  for, 
it  is  difficult  to  forecast  what  the  future 
mav  brins'  about.  Quotations  now  are  as 
follows: — 

1    barrel    64c    per    gal. 

5   barrels    63c   per   gal. 

Five-gallon   packages,  5  cents   advance; 
packages  extra ;  terms  net. 

Gasoline  and  Benzine. 

The  demand  for  gasoline  is  still  keep- 
ing the  shippers  busy  filling  orders. 
There  has  been  no  change  in  prices  since 
last  week  and  the  following  quotations 
are  in  effect : — 

Barrels,  in  wood   2iy2c  gal. 

In    steel   and    drums    I8V2C   gal. 

Tank  wagon,   (100  gals.)    18c  gal. 

Benzine   is   quoted    at   2OV2   cents  per 
gallon,  in  single  barrels. 
White  Lead. 

There  lias  been  a  reduction  of  15  cents 
per  hundred  in  pig  lead,  but  the  quota- 
tions for  white  lead  have  not  been  af- 
fected and  are  still  quoted  at  $8.05  per 
hundred  for  ton  lots,  and  $8.25  per  hun- 
dred for  less  than  ton  lots. 
Glass  and  Putty. 

Sales  of  glass  have  been  only  fair, 
and  tlir  same  applies  to  putty,  which  fol- 


lows closely  the  glass  market.  Prices 
are  maintained  at  the  figures  previous- 
ly quoted,  which  are  as  follows:  Star, 
$3.40  base,  net,  for  country,  and  $3.65 
base,  less  5  per  cent,  city;  double  dia- 
mond, $5  base,  net,  for  country,  and 
$5.40  base,  less  5  per  cent,  for  city  deal- 
ers. Plate  glass  is  subject  to  a  discount 
of  40  and  5  per  cent,  off  list  for  country, 
and  50  and  5  per  cent,  off  list  for  city 
dealers. 

Quotations  on  putty  will  be  found  in 
current  market  quotation  list. 

TORONTO. 

TORONTO.  June  4.— The  only 
changes  in  the  local  market,  dur- 
ing the  past  week,  occurred  in 
gasoline  and  benzine.  Other  lines  remain 
unchanged.  Turpentine  and  oil,  how- 
ever, are  holding  the  centre  of  the  stage. 
The  continued  good  weather  and  further 
resumption  of  building  have  materially 
assisted  sales  of  all  paint  .materials.  In 
fact,  hardware  dealers  report  more  fav- 
orably of  paint  lines  than  of  almost  any 
other. 

Turpentine. 

Turpentine  is  firm  after  the  recent 
raise,  with  no  change  from  last  week. 
Production  has  fallen  off  in  answer  to 
the  recent  lessened  demand.  Receipts 
at  Jacksonville  were  eleven  thousand 
barrels  less  for  the  first  five  months  of 
the  year  as  compared  with  the  cor- 
responding period  of  1913.  Prices  re- 
main as  they  were  and  are  as  follows: — 

Single  barrels 67c  per  Imp.  gal. 

2  to  4  barrels 66c  per  Imp.  gal. 

5  gal.  lots 74c  per  Imp.  gal. 

Linseed   Oil. 

Oil  is  still  rather  an  uncertain  quan- 
tity, but  the  general  feeling  is  less  one 
of  suspicion  that  it  has  been  recently. 
The  prices  are  unchanged  and  are  as 
follows : — 
Raw  Linseed  Oil — 

Single  barrels   63c  gallon 

3  to  5  bai-rels 62c  gallon. 

6  to  9  barrels   61c  gallon 

Boiled  Linseed  Oil — 

Single  barrels  66c  gallon. 

3  to  5  barrels 65c  gallon. 

6  to  9  barrels   64c  gallon. 

Oil  in  less  than  barrel  lots,  7  cents  per 
gallon.     Cans    are    charged    at :    5-gallon 
cans,  50  cents  each;  10-gallon,  75c  each. 
Gasoline   and  Benzine. 

Gasoline  has  dropped  half  cent  per 
gallon  and  benzine  is  one  cent  off,  mak- 
ing them  2OV2  and  19%  respectively. 
For  three-barrel  lots  the  rate  on  both 
is  as  usual,  one-half  cent  less. 
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Glass,  Putty,  Etc. 

Glaziers'  materials  remain  the  same 
with  an  increase  in  sales  following  the 
increasing  building  operations  of  sum- 
mer. 

White   Lead. 

Nothing  further  has  occurred  in  white 
lead,  nor  is  there  likely  to  be  any  change 
until  the  end  of  July.  Prices  are'. still 
$8.40  per  cwt.  for  less  than  ton  lots,  and 
$8.20   in   ton  lots. 


HELPING    THE    SMALL    TOWN. 

The  question  of  how  to  help  the  small 
Western  town  has  been  discussed  con- 
siderably of  late,  but  H.  M.  Hall,  LeRoss, 
Sask.,  has  done  much  in  the  direction  of 
answering  this  question.  LeRoss  is  332 
miles  from  Winnipeg,  on  the  r.  T.  P. 
line.  He  visited  the  city  last  week,  but 
before  doing  so  he  ma,^  ■  -^igements 
with   about   145   farmer'-  district! 

to  handle  their  cream  in  Win- 

nipeg.    This  mea  >  for  their 

produce,  and  v  .  -Ross.    In- 

cidentally Mr.  j  e  of  sell- 

ing cream  separate  farmers, 

and  e p  setting  a  good  ,  heir  trade 

in  sup^ 

Thus  .  <"'ue'Hing  prac- 
tical to  help  .  Hitherto 
cream  for  Wm.  m  coming 
from  the  United  State  apally  from 
St.  Paul  a  "TTi«c.  nsin.  ie  Crescent 
Creamery,  w  -ranged  to  take 
cream  from  have  been 
spending  as  t>  .0  for  cream 
coming  01  tes,  not  be- 
ing able  Any  town 
nearer  t«.  t  good  rail- 
way service  ting  business 
of  this  sort,  iu.  ■  considerable 
foresight  on  the  }  r.  Hall  that 
he  had  been  able  ..  y  this  deal 
through  successfully. 


THE  EMPRESS  OF  ILELAND  DIS- 
ASTER. 

(Continued  from  page  55.) 

been  calling  on  the  Canadian  trade  in 
the  interests  of  his  firm,  and  booked 
passage  on  the  Empress  to  return  home. 
It  was  stated  in  the  earlier  reports  that 
he  was  among  the  lost,  but  Hardware  and 
Metal  learns  that  a  telegram  was  re- 
ceived from  him  on  Wednesday  morn- 
ing stating  that  he  is  in  the  Jeffrey  Hale 
Hospital,  in  Quebec.  His  arm  is  broken 
and  it  will  be  some  little  time  before  he 
will   be   able    to   get   around   again..  , 
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IT  HOLDS  YOUR 
CUSTOMERS  FOR  YOU 

It  is  easier  to  lose  customers  than  to  get  them;  they  should 
therefore  be  held  to  you  by  the  solid  rock  of  reliable  goods. 
In  short,  it  pays  to  handle  exclusively 

ANCHOR 

SHINGLE  STAIN 

It  is  primarily  a  quality  product,  combining  beauty  and 
utility  to  an  unusual  degree. 

It  effectively  protects  shingles  against  decay;  and 

The  beauty  and  richness  of  its  colors  commend  it  to  the 
lover  of  artistic  effects  in  house  decoration. 

These  two  elements  are  what  all  users  of  shingle  stains 
desire,  and  by  selling  ANCHOR,  you  can  give  them  precise- 
ly what  they  want  and  should  have — a  shingle  stain  made 
from  coal  tar  creosote  oil  and  permanent  colors,  combined 
with  our  Special  China-Linseed  Binding  Oil  to  hold  both 
colors  and  preservative  firmly  to  the  wood. 

One  satisfied  customer  leads  to  another,  and  the  best  way 
for  vou  to  enlarge  the  procession  is  by  selling  exclusivelv 
goods  that  satisfy— ANCHOR  SHINGLE  STAINS. 

Your  selling  efforts  on  B-H  products  are  backed  up  by  our 
advertising  and  selling  helps.  Let  us  send  convincing 
details.    The  B-H  agency  is  worth  having. 
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Current   Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 

ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c. ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der. 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
47%  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40c:  buck  and  seal,  80c; 
No.  28  ball,  $12  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 
lett's,   per  lb $8  50    $8  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c 
Gllmour's  auger,  70  p.c. 
Rockford  auger,  50  and  10  p.c. 
Gllmour's  car,  47%   p.c 
Clark's  expansive,  40  p.c. 

AXES. 

Samson    single    bit,    doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double  bit,    doz 12  50 

Samson    flooring    axes    No. 

2.   doz 9  00 

Single  bit,  doz 6  75      9  50 

Double   bit    10  50    12  00 

Hunters'   Axes    5  00      6  00 

"  Boys'  "  Axes   5  75      6  50 

Bench    Axes,    Samson. 

No.  2,  doz.,  net   9  00 

No.  3,  doz.,  net  9  30 

No.  4,  doz.,  net  10  25 

No.  5,  doz.,  net  11  50 

No.  6,  doz.,  net   12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze.  Star  frlctlonless. 
Allumlnold.  Mogul,  No.  3,  No.  4, 
from  6c  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  f>5c; 
Superior,  50c;  A  Special.  38c:  Hoo 
Hoo,    28c;     "A,"     23c:     "B,"    20o; 


"C,"    18c;    "D,"    15c;    No.    1,   13c; 
No.  2,  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c. 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nicolumlnam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     J- rices,  6c  to  60c  lb. 

Hoyt    Metal   Co.— Nickel    Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless    "A,"      Reliance     "AA," 
Frost   King,   C.B.,    No.   1,    No.    2, 
No.  3,  No.  4,  from  6  to  60c  lb. 
BELTING   (Leather). 
Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,   per  side,   85c;   cut 

laces,  95c 

BENZINE. 

Single    barrels,   19%    gal. 
BOLTS  AND  NUTS. 
Carriage  Bolts    ($1.00)    list.    %in. 

dla.  and  smaller,  65  and  10  p.c. 
Carriage    Bolts    ($1.00)    list,    7-10 

52%  and  12%%. 
Machine  Bolts.     %   in.   dla.     and 

smaller,  35  and  10  p.c. 
Machine  Bolts.   7-16  In.   dla.   and 

larger.  60  p.c. 
Sleigh  Shoe  Bolts.  %  in.  dla.  and 

smaller.  62%  p.c. 
Sleigh    Shoe    Bolts,    7-16    in.    dla. 

and  larger.  50  and  12%  p.c 
Coach  and  Lag  Screws,  75  p.c 
Skein  Bolts,  75  p.c. 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends-,  60  p.c. 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts.  60  and  5  p.c. 
Fancy  Head   Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head     ($3.00 

list),  50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c 
Nuts.  Square.  4%c  off  list. 
Nuts,   Hexagon.   4%e  on*  list. 
Stove  Rods,  per  lb.,  5%  to  6c 
Stove  Bolts,  80  and  7%  p.c 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge  0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  Iron  pipe  size,  1  In. 

base 0  25 

Copper  tubing.  4  cents  extra. 

Ingot,    Red,    lb 0  14    0  13 

Insrot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff   and    nickel. 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c  off  revised 

list. 
Cast  Iron  loose  pin,  60  p.c 
Wrouerht   steel     fast     Joint     and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c. 
BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections.  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon,    Standard,   $5.00;   extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24,  doz 6  60 

With  rim,  18x28,  doz 7  20 

With  rim.  20x30.  doz 7  80 

Without  rim,  18x24,  doz.  ..  4  00 
Without  rim,  18x28,  doz.  ..  4  50 
Without  rim.  20x30,  doz.  . .  5  00 
BOARDS   (Ironing). 

Size   12x60   Ins.,    doz 7  20 

Size  14x60   Ins..    doz 8  40 

Folding,   12x60  ins.,  doz.    ..16  50 
BOARDS  (Sleeve). 
Basswood,    stationary,    doz.     1  50 
Folding,  per  doz 3  50 


BOARDS    (Wash).  Per  doz. 

Glass,  doz 3  50 

Enameled,  doz.,  net 3  50 

Pony $1  10 

Crown    1  95 

Dandy    2  15 

Improved    Globe    2  25 

Standard   Globe   2  35 

Neptune    2  35 

Original  Globe 2  60 

Newmarket  King  2  60 

Jubilee   2  60 

Victor    (Glass)    3  25 

Diamond  King  (Glass)  ..  3  50 
Western   King   (Enamel)    ..     3  50 

Beaver  (Brass)   3  50 

BRUSHES. 

Weighted,  15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP   (JUTE).  Per  yard. 

10  inches,  7  oz 0  05% 

10  inches,  8  oz 0  05% 

10  inches,  10  oz 0  07 

In  100-yard  lots. 

C 

CANS. 

Milk  cans  and   palls,  35  p.c. 

Creamery  cans.  35  per  cent. 

Railway  cans.  40  per  cent. 

Hand  delivery  and  creamery  cans, 

35  p.c 
Railway  cans,  40  per  cent. 
Cream    cans,    35    p.c,    with    dome 

top,   15c  extra.     Retlnned,   72V, 

and   5.     Plain,     72%     and     15". 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans.  Jacketted.) 

1  gal.  Jacketted,  per  doz 2  70 

2  gal.  Jacketted,  per  doz 3  60 

3  gal.  Jacketted,  per  doz 4  20 

5  gal.  Jacketted.  per  doz 4  80 

10  gal.  Jacketted,  per  doz...  8  40 

CEMENT    AND    FIREBRICK. 

Less  than  carload  lots  1  85 

Portland,   per  hhl..  carload 

lots,  f.o.b.  Toronto   1  55 

White  Bros.  English.  2  00  2  05 
"Lafarge"   cement,   In 

wood  3  40 

Fire     brick,     Scotch, 

per  1.000 23  00    28  00 

Fire  brick,  English.. 17  00  21  00 
Fire  brick,   American, 

low    23  00    25  00 

Fire  brick,  American, 

high    27  50    31  00 

Fire     clay      (Scotch), 

net  ton    6  50 

Fire  clay   (American), 

net  ton    5  00    10  00 

CEMENT    (FURNACE). 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz..  per  lb. . .  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,  ROOFING.  Perff.nl. 
Roofing  cement  (1n  hhls)  ..017 
Cement  (in  5  and  10  gals.)..  0  19 

Cement   (In  2  gals.)    0  25 

Cement   (In  1  gal.)    0  30 

CHALK. 

Carpenters     Colored, 

per   gross   0  65      0  80 

Carnenters  lead   pen- 
cils,   per    gross....     2  40      6  75 

Crayons,  per  gross 0  20 

CHTSELS. 

Cold  chisels,  5x6  In.,  doz 2  20 

Bevel   edge,  1  Inch,   doz 2  50 

CHATN. 

Fronf  coll.   per  100  Ihs..   Vt.  SR: 

5-16    S5  20:    «4.    $4  45;   7-1R.   *4  20; 

■U..  S3  90:  9-16    $390-   <%.  $3.80:   %. 

$3  65:    T6.   S3  45:    1.   S3  40 

Stall    fixtures.   35:    trace   chain. 

45:  jackchain,  iron.  50:  Jnokchaln. 

brass.    50;    cow    ties.    40:     halter 

chains.  50  and  5:  tie  outs.  75:  coll 

chain.  50  and  5;  hammock  chains. 

jrnlvanized,  35  and  5;  chains  (tie- 
out),  75   per   cent. 


12  in.,  doz.  prs 4  66        4  30 

CHURNS. 
No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 

No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 
f.o.b.  Toronto,  Hamilton,  London 

and    St.    Marys,    40    and    10    per . 

cent.;     f.o.b.     Ottawa,     Kingston 

and  Montreal,  37%  and  10  p.c. 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    36  00 

Cadillac   Vac.   Sweeper    6  60 

Cadillac  Comblna'n  Cleaner    6  60 

Cadillac  Electric,  Model  C.  18  00 

Cadillac  Electric,  Model  D..  20  00 

COMPOUND. 

Soclean  Sweeping. 

4%  lb.  size,  2  doz.  In  case, 
case   4  60 

8  lb.  size,  2  doz.  In  case,  cs.  7  20 

17  lb.  size,  1  doz.  in  case,  cs.  6  75 

COPPER.  Montreal.Toronto. 

Per  100  lbs. 

Casting   ingot    $16  00  $15  50 

Cut     lengths,     round 

bars,  %  to  2  la 27  60 

Plain   sheets,   14   oz., 
14x48  in.,  14x60  In 29  50 

Copper  sheet,  tinned, 

14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  ba»» 37  50 

Braziers',    In    sheets. 
6x4   29  50 

CORD    (SASH). 

No.   6,   lb 0  30% 

No.   7,   lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

(CANADA)   PLATES. 

Ordinary,   62   sheets.     2  75      2  85 

All   bright,  52  sheets     3  90      3  90 

Galvanized — 

Apollo  D.  Crown  Corbals 

18x24x52  ..  4  45        4  45        4  60 
60  . .  4  70        4  70        4  86 

20x28x30  . .  8  90        8  90        9  20 

20x28x80  ..  9  40        9  40        9  70 

M.    L.   S.   and    Famous — 

Per  box 

I  C,  14x20  base $7  00 

I  X,  14x20  base 8  26 

I  X  X.  14x20  base    9  50 

CHARCOAL 

Raven   and    Murex  Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  60 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00      7  00 

I  X,  14x20  base 8  26      8  26 

I  X  X.  14x20  base.    9  60      9  50 

"Allaway's  Best"  Standard 
Quality 

I  C  14x20    4  65 

I  X.  14x20  base 5  65 

I  X  X,  14x20  base 6  65 

BRIGHT    COKES. 

Bessemer  Steel — 

I  C,  14x20  base 4  60 

20x28.   double  box 9  00 

CHARCOAL    PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets   7  40 

T  X.  Terne  Tin 9  40 

CHARCOAL  TIN  BOILER 
PLATES. 

Cookley  Grade — 

XX,  14x56,  50  sheet  (boxes) 
XX,  14x56.  50  sheet  (boxes) 
XX,  14x65,  50  sheet  (boxes) 

TINNED   IRON. 

72x30  up  to  24  gauge,   case 
lots $  8  25 

Less   than   case,   25c   per   100  lbs. 

72x30  up   to  26  gauge,  case 

lets    S  T5 

extra. 

■M 
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Consumer  Satisfaction 

is  the  secret  of  success  in  your  paint  business  as  well 
as  in  your  other  lines.  Your  customers  simply  cannot 
help  being  satisfied  if  you  sell  them 

JamiesoiTs  Pure  Prepared  Paints 

They  are  backed  by  over  half  a  century  of  successful 
paint-making  experience;  a  profitable  line  for  you  to 
handle. 

Will  you  be  our  agent? 

R.  C.  Jamieson  &  Company,  Limited 

MONTREAL  Established  1858  VANCOUVER 

Owning  and  Operating  P.  D.  Dods  &  Co.,  Limited 


'Tis  too  much   proved, — 

That  with  Devotion's  visage 

And   pious  action 

We  do   sugar  o'er   the   Devil   himself. — "Hamlet." 


HEAD 
OFFICE 


The  Devil  Might  be  made  to  appear 

alright  on  the  surface,   but  would  still  be  the  Devil,  and 
pious  action  or  visage  couldn't  change  the  fact. 

HARRIS  HEAVY  PRESSURE 

"The  Babbitt  Metal  Without  a  Fault" 

Has    stood    the  test    of  time.      You    can    recommend  it, 

knowing  it  is  built  TO  GIVE  EXCELLENT  SERVICE. 

Your  stock  is  not  complete  without  H.  H.  P. 

Ask  for  Prices. 

We  are  the  Largest  Exclusive  Metal  Men  in  Canada. 

THE  CANADA  METAL  COMPANY,  LIMITED 

Winnipeg,  Montreal 


TORONTO 


BRANCH 
FACTORIES 
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CLEVICES.  7%c  per  lb. 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz. 

Common  doors,  2  or  3  panel, 

^grained   only.   4-in.   style.,  8  70 
Gr  inite     %     oak     filled     and 

varnished    14  80 

DRILLS. 

Bit   Stock   Drills,   60  and  5  p  c. 

Wood    Drills,   35   p.c. 

Straight    Shank    Drills,   50   and 
10   per  cent. 
DUCK. 

Yarmouth    Double    Filled.     29    in 
I    ox 0  17% 

8  °z o  io% 

10    uz 0  241 , 

??    cz ;  o  29% 

Standard    Single    Filled. 

0  oz 0  12% 

1  oz 0  14   " 

°-  oz ....'...  0  15% 

?A  oz 0  17% 

rg    oz 0  19% 

-'oz 0  23^4 

15  oz 0  32 

DRIERS. 

.Clothes,  4  sides,  16  bars,  fold- 
ing, doz.,  $14. 

F 
FITTINGS    (IRON    riPE) 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings 
65;  nipples,  77%;  malleable 
lipped  uuiotis,  65;  plugs,  60  and 
10  p.c. 

FILES  AND   RASPS.       Percent. 

Disston's    7g 

Great  Western  American.'.'  75 
Kearney  and  Foot,  Arcade  75 
J.   Barton   Smith    Eagle  75 

McClellan   Globe    ...  75 

Black    Diamond    '     rr 

Delta  Files    65 

Nicholson     '     6R% 

Jowett's    (English   list')"!.':     27% 
Spear  &  Jackson  (Eng.  list)     35 
FREEZERS,    ICE    CREAM 

White    Mountain     and     Dana 

freezers,     less    50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana    Freezers,  Crank    Only 

1  quart,    each    170 

2  quart,   each    "     2  00 

3  quart,   each    "     2  20 

4  quart,   each    9  r-( 

6   quart,   each    i™ 

8   quart,   each '""     4  Sn 

10  quart,  each   *  oft 

12  quart,  each   .."     r  «S 

16  quart,  each   '     9  35 

Fly-wheels  for  same,  2  qt.,  75c- 

2  qt-,  (5c;  4  qt.,  75e ;  6  at  75c : 
8qt.,   $1.58;   l£qt..   $1.58;   12   qt; 

ftJfe%.f£   $-63:   2°  qt-   $263: 

20  quart,  each   19  an 

S^quart,   each    .—gg 

f„^°.r°Tl.t,0  .prices  for  Ontario 
*¥  wiT8!?"*'  prime-  extl'a  large, 
$1.50  to  $5;  muskrats,  spring  ex- 
^,JargP,  65c;  large.  55c ;  me- 
dium 40c;  small,  25c;  weasel, 
SJ'  extra- large,  $1.50;  No.  1 
large,    ?oc;    No.    1,    medium,    50c 


,   large,  .-86  to  $8.50;  No    l' 

»r4e'tS4  &  ?7i0;  No-  *>  medium; 
S2.25  to  $5.  Fox,  No.  1,  extra 
&&e-  *f  Jo  $12;'  No.  1,'  llrge 
$6..,0__to  $10;  No.  1.  medium,  $"05 
to  So;   No.   1,   small,  $1.75  to  $4. 

G 
GALVANIZED    WARE 

Dufferin    pattern    pai'ls,    45    p.c 
English    pattern,    45    per    cent  ' 

gaIoline"  washtubs-  45  p-c-' 
Single   barrels,   20V,    sr.ni 

GREEN,   PARIS. 

Hoyle's 

net  cash  C.P.C.    Paris 
30dys.  Green    Green 

rati  iv.  r  Berger's 

600-lb.    casks 0  16%  0  17% 

J.'iO-lb    casks 0  Ifii/,  0  IS 

300-11,    drums  0  11%  0  17%  0  19 
50-  b    drums.   0  11%  0  17%  0  19 
-5-Ib    drums.   0  11%  0  17%  0  19% 
1-1'b    pack     ...0  13%  0  19%  0  21% 
% -lb   pack    ....       0  21%  0  23% 
1-lb   tins    ....  0  14%  0  20%  0  22% 

%-lb   tins 0  041/ 

Arsenic,  kegs  0  10%   

Petroleum, 

bbls 0  10        .... 


GRINDSTONES. 

Over  40  lbs.  and  2  in.  thick. 

per   100   lbs 1  25 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 
Jute  Kupe,  %-in.,  per  gross     8  00 
Jute  Kope.  %-iu.,  per  gross  10  50 
Jute  Kope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,   1%-in.,   per   doz...     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;   %-in., 
$15.00. 
HATCHETS. 

Doz. 

Samson   shingle,   No.   1 $13  13 

Samson   shingle.   No.  2   14  20 

Samson    claw,    No.   1    15  10 

Samson    claw,   No.   2    15  70 

HAMMERS. 

Sledge,  Canadian,  5  lbs.  and 

over   ; 0  00 

Sledge,   Masons,   5  lbs.   and 

over    0  06 

Sledge,    Napping,    up     to     2 

lbs 0  09 

HINGES. 

Blind,    discount.  50  per   cent. 

HEAVY    TEE   AND    STRAP 

HINGES. 

Strap.     Tee. 

4  in.,  doz.  prs 1  20      1  00 

5  in.,  doz.  prs 1  45      1  15 

6  in.,   doz.   prs 1  55      1  20 

8  in.,  doz.   prs 2  10      1  60 

10  in.,  doz.  prs 3  75      2  60 

Light    T    and    strap,    discount 
65  p.c. 
Screw   hook   and   hinge — 

Under  12  in.,  per  100  lbs..  4  00 

Over   12   in.,   per  100   lbs..  3  50 

Crate  hinges  and  back  flaps, 
65  and  5  per  cent. 

Chest   hinges   and   hinge  hasps, 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5, 
$17.40;  No.  10,  $19.50;  No.  20, 
$9;  No.  50,  $24;  No.  51,  $9.60;  W. 
120,  $17.40;    offset    No.    192,  $16.80. 

Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago    spring    hinges.    15    p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45  p.c. 

Garden  City  fire  house  hinges, 
12%  p.c.  e 

"Chief  floor  hinge,  50  p.c. 
HIDES. 

Trimmed    hides,    green  0  12    0  13 
Trimmed,   green   and 

partly    cured    0  12      0  13% 

TJsu.nl  2  lbs.   tare. 
Horsehide,  with   mane  and 

tail,   up   to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,    35    to    38c    lb. 
HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger.  $4.15: 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35: 
No.  1  and  smaller.  $4.60;  "X.L." 
steel  shoes,  feather  weight  par- 
tern,  all  sizes.  No.  0  to  4,  $5.75: 
special  countersunk  steel,  all 
sizes.  0-4.  $6.25;  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75 
F.O.B.  Montreal. 

Toecalks  Standard.  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.50: 
No.  2  and  larger.  $1.25:  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,    LAWN. 

Competition     70    5  p.c. 

Corrugated.    %    in.,   ft 0  13% 

Corrugated,   %    in.,   ft 016" 

Cable,   70    per   cent. 
Leader,  60  and    10  per  cent. 
HANGERS.    BARN    &    PARLOR. 
Richards  Wilcox   No.  021 

B.D.  Trolley,   pr 0  80 

Richards    Wilcox     No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns     wood     track      Special. 

zenith     9  00 

Atlas,  steel  covered..     5  25      6  60 

Perfect.   No.  1    8  50 

Perfect,  No.  1%    9  50 

Perfect.   No.  2  ". 10  00 

New  Milo.  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  50 

Standard     J  "  i  n  t  f  fl 

hangers,    doz.    sets 6  45 


Steel    King    hangers, 

doz.    sets    6  40 

Storm       King       and 

safety   hangers 6  25 

Storm    King    rail 4  25 

Crow  n    4  v,o 

Crescent    ... 7  25 

Sovereign     ....      6  50 

Chicago     Friction.      Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

„  ft.)     3  25 

Steel  track.  1%  in 4  75 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel    handles,    35   per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,   35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and   shovel   handles,  50  per   cent. 

Team  whiffltrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,    35    per    cent. 

Agricultural,   67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 
HOES.  Grub,   3%-lb.,   $4   doz. 


IRON   AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50  2  50 

Common     bar,    per 

10O    lbs 2  05  2  00 

Forged     iron,     per 

100  lbs 2  30  2  35 

Refined     iron,     per 

100  lbs 2  40  2  40 

Horseshoe  iron,  per 

100    lbs 2  40  2  40 

Mild   steel    '2  25  2  00 

S:eigh    shoe    steel.     2  25  2  25 

Domestic    2  30  2  00 

Reeled      machinery 

steel 2  75  3  00 

Tire  steel   2  35  2  20 

Sheet   cast    steel...     0  15  0  15 

Toe    calk    steel    ...     3  10  3  15 

Mining    cast    steel.     0  07%  0  07  V> 

High    speed    0  65  0  65 

Cammell  Laird 0  15 

Black      Diamond 

tool  steel    0  08  0  OS 

Silver   tool   steel ...     0  13%  0  13% 

Cold   Rolled   Shafting. 

9-16  to   11-16  inch 0  06 

%  to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65 

Montreal   40%.    Toronto   40%. 

IRONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set     0  78 

Mrs.    Potts.    No.    50,    nickel- 
plated,  per  set   0  8S 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross    9  00 

Sad    irons,    common,    plain..  5  00 
Sad    irons,    common,    plated.  5  50 

Asbestos,    per   set    1  50 

Princess    Electric,   each 3  00 

Gasoline    Sad    Iron,    each...  3  50 

LADDERS,   ETC. 

(Step  Ladders.) 

Shelf-lock    12c  ft. 

Ontario     ifie  ft' 

Faultless    25c  ft! 

Extra  Heavy   28c  ft. 

Hercules     23c  ft. 

Decorator    ]Sc   and  20c  ft! 

Chair    Ladders,    each $2  00 


(Roped    Extension.) 


20  ft. 
22  ft. 
24  ft. 
26  ft. 
28  ft. 
30  ft. 
32  ft. 
34  ft. 
36  ft. 
38  ft. 
40  ft. 


.$3  00 
.  3  30 
.  3  60 
.  3  90 
.  4  20 
.  4  50 
.  4  80 
.  5  78 
.  6  12 
.  6  4fi 
.   6  80 


42  ft. 
44  ft. 
46  ft. 
48  ft. 
50  ft. 
52  ft. 
54  ft. 
56  ft. 
58  ft. 
60  ft. 


$  7  95 
8  36 

8  74 

9  12 
9  50 

11  44 

11  88 

12  32 

12  76 

13  20 


(Common    Extension.) 

20  ft.   each    $2  CO 

22  "  2  80 

24  "  3  12 

26  "  3  38 

28  "  ......  ; 3  64 

30  "  3  90 

32  "  .        ■ 4  16 

34  " 5  10 

36  "  5  40 

35  " 5  70 

40  " 6  00 

44  "  7  48 

(Common    Single.) 

8    ft.,    each    $0  80 

10   ft.,   each    1  00 

12    ft.,    each    1  20 

14    ft.,    each    1  54 

16   ft.,    each    1  76 

18    ft.,    each    1  90 

20    ft.,    each    2  40 

22    ft.,    each    2  64 

Chair  ladder,  each    » 2  00 

Common,    plain 5  00 

Shelf-lock     12c  ft. 

Extra    Heavy    25c  ft. 

26  ft 3  90       48  ft 9  12 

30  ft ....     3  90 

Fruit  picking  ladders,  long 
nose,  same  price  as  common 
single  ladders;  short  nose,  lc  per 
foot  additional. 

LANTERNS. 

Trulite.    doz 7  00 

Beacon,    doz 7  00 

Wrightlight.    doz 7  00 

No.  2  or  4.  plain  cold  blast, 

doz 7  00 

Short    globe    pattern,    doz. .  7  00 

Japanned   cold    blast,   doz..  7  50 

Brass,    well   japanned,   doz.  9  25 

All   brass,   doz 24  00 

Cold    blast   globes,    doz 0  50 

Prism  globes,  doz 1  20 

LATCHES    (YALE,    NIGHT). 

No.   26,    per   doz $3  30 

No.   34.    per   doz 11  80 

No.    34X,    per    doz 11  80 

No.   37,    per    doz 13  40 

No.  042,  per  doz 15  25 

No.   42,   per   doz 16  35 

LATHS    (METAL). 
26-gauge,  painted  metal  lath. 

per  sq.  yd 0  10 

24-gauge,  painted   metal   lath. 

per    sq.    yd 0  13 

23- gauge,  painted   metal  lath, 

per  sq.  yd 0  15 

24-gauge,    galv.    metal     lath, 

per    sq.    yd 0  17 

23-gauge,    galv.    metal     lath, 

per  sq.  yd 0  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail),    100 

lbs 5  10        4  D(. 

Imported   pig,    per  100 

lbs 5  10 

Lead  Wool,  8c  lb. 
Sheets,  2%   lb.   sq.  ft.  750        7  50 
Sheets.  3  lb.  sq.  ft..   6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut   sheets   to   size.   %c   per  lb. 
extra. 
LINES.    PLOUGH. 

Russia   snap,   per  gross 33  00 

Indian    snap,    per   gross 27  00 

LOCKS. 

Canadian  Peterboro,  50  and  10 
per  cent,  off  list. 

MACHINES     (WASHING). 

New   Ontario    _, . . .     4125 

Round,   re-acting,  per  doz.    81  25 
Square,  re-acting,  per  doz.    77  50 

Do wswell    52  50 

New   Century,   Style  A 101  25 

Ideal    Power    180  00 

Velox    180  00 

Daisy     73  25 

Stephenson,    net    72  00 

Puritan    Motor    165  00 

Connor    Ball    Bearing    112  50 

Connor      Gearless      Motor 

Washer    180  00 

Gem     101  25 

T.   X.   L 121  50 

Winner,  C.  Cor.  No.  2  &  3    85  00 

20   ner  cent,   discount. 
MALLETS. 
Tinsmiths'    2%     x     5%     in., 

per    doz 165 

Carpenters',   round   hickory, 

6   in.,   per   doz 195 

Lignum  Vitae,  round,  5  in.. 

per    doz 2  )0 

Caulking.    No.    8,    oak,    per 

dnz 15  00 
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Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We    Can  Help  You 

to  cut  down  this  expense  if  you  co-operate 
with  us  and  use  our  WRAPPING  PAPER. 
We  manufacture  a  complete  line  of  all  lines 
of  high  grade  Wrapping  Papers.  Let  us  quote 
saving  it  means  to  you. 

WRITE  AT  ONCE 


you  prices — then  you  will  realize  what  a 

DO   NOT  DELAY 

ALEX.  McARTHUR  &  CO.,  LTD., 

F.l  J.  COX,  Winnipeg,  Agent  for  Building  Paper,  Western  Canada 


82    McGILL  STREET 
MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


*T-i? 


3b 


GLASS 

BENDERS 

TO 

THE 

TRADE 


*..  ^*t-. 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


John  Wanamaker  says  that  advertising  doesn't  jerk  — 
it  PULLS.  He  ought  to  know,  and  yet  some  men  think 
that  advertising  should  go  against  all  rules  and  prece- 
dents and  jerk  them  to  success  with  one  tremendous  yank. 


RIVETS  -  NAILS  -WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will  pay  you  to  get  in  touch  with  us.    We  will  give  you  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bits,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The  P.   L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 
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MANGLES. 

Victor,   each    $14  25 

Woodyau,   eacli    b  tiu 

MIBBOKS,    FRAMED.  Do?.. 

Size  glass,   4  x  b 1  00 

Size  glass,  5   x   7 1  25 

Size  glass,   b  x  9 1  bO 

Size  glass,  7   x  9 1  75 

Size  glass,  8  x   10 2  00 

Size  glass,  9  x  12 2  bo 

Size   glass,   10  x   14 3  10 

Size  glass,   10  x   17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  33 

Crescent,    doz 1  50 

Tarbox    self-wringing,    doz.     3  15 

Crank    wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows: — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list ;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.,  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12%  per 
cent.   off. 

D.  Maxwell  &  Sons.— 8-inch, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.,  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$3.25;  18  in.,  $9;  do..  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel.  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-ineh  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  in.,  $12.25;  do.,  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in  , 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  S  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knife,  14  in.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knife, 
plain,  16  in.,  ea.,  $3.75;  9  in. 
wheel,  4-knife.  plain,  18  in.,  ea., 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife,  ball-bearings,  18  in.,  ea., 
$4.50;  10  in.  wheel.  4-knife,  plain, 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4.50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  in.  wheel,  4-knife, 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knife,  ball  bearings,  14  in.,  ea., 
$4.80;  10  in.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in. 
wheel,  4-knife,  ball-ibearings,  18 
in.,  ea.,  $5.30;  10  in.  wheel,  4- 
knife,  ball-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails. 
Toronto,  $2.25  base;  Montreal, 
$2.20  base. 

Cut  nails  —  Montreal,  $2.50; 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous    wire   nails,    75%. 

Coopers'  nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE    SHOE). 

Capewell.        Per  cwt. 

No.   4.   in   25-lb.   box    $8  75 

No.  5,  in   25-lb.   box   3  75 

No.  6.  in   25-lb.  box   3  50 


No.  7,  in  25-lb.  box   3  25 

No.  8,  in  25-lb.  box   3  25 

No.  9,   10,   11   and   12,   in   25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 
NAILS     (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   box 

No.    3,  1%-inch    $4  10 

No.     4,  1%-inch     3  75 

No.     5,  1  15-16     3  50 

No.     6,  2%     3  10 

No.     7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-16    2  45 

No.  12,  3%     2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.   off. 

1%   in.   mesh,  60  per  cent.   off. 

NET    PRICES    ON    SMALL 

SIZES   POULTRY   NETTING. 

%-in.  x  22  ga.  x  12-in.,  roll. $3  00 

%-in.  x  22  ga.  x  18-in.,  roll.  4  30 

y2-in.  x  22  ga.  x  24-in.,  roll.  5  65 

%-in.  x  22  ga.  x  30-in.,  roll.  6  90 

%-in.  x  22  ga.  x  36-in.,  roll.  8  20 

1  in.  x  20  ga.  x  12-in.,  roll..   1  50 

1  in.  x  20  ga.  x  18-in.,  roll..  2  10 

1  in.  x  20  ga.  x  24-in.,  roll..  '2  70 

1  in.  x  20  ga.  x  30-in.,  roll..  3  25 

1  in.  x  20  ga.  x  36-in.,  roll..   3  SO 

1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples,  55  p.c. 

o 

OAKUM. 

Best  (American),  per  100 
lbs 8  00 

U.  S.  Navy  (American), 
per    100    lbs 7  50 

Plumbers  (spun),  per 
100-lb.    bales    3  60 

OIL. 

Cau.     prime     white 

petrol    0  15 

Koyalite     0  17      0  15% 

1'alacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil   (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  85 

faraflne   0  22       0  20 

XX  XX  Machine 0  28%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto. 
Tea  lead,  pack.,  2%  to  3%c  lb. 
Tea    lead,    chest,   3   to   4c   lb. 
Lead    (heavy,   pipe,  etc.),  3   to   4e 

lb. 
Brass,   heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c    lb. 
Zinc,    heavy,   3    to   4c   lb. 
Copper,    heavy,    10   to    lie    lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc, 
5c  to  6c  lb. ;  auto  tires,  etc.,  4%c 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to   %   inch.     0  09 
Heivy,    8   ends    to    1-inch.     0  06% 
PAPER.    ETC. 

O.K.  Paper,  No.  1,  per  roll  0  95 
O.K.  Paper,  No.  2,  per  roll  0  70 
Plain    Fibre,    No.    1,    p.   400 

ft.    roll    0  50 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll    0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll    0  62 

Tarred  Fibre,  No.  2,  400  ft. 

roll    0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,   15  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  62 

Dry      Fibre.      Good      Luck 

Brand,    per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper.    600   sq.    ft.    roll 1  05 

400  sq.ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)     0  40 

Blue    R-S    Sheathing 0  42 

Dry    fibre    No.    1    050 

Drv    fibre    No.    2    0  35 

O.K.    carpet    felt    140 

Per  100  lbs. 

Henvy    dry   straw    1  SO 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

C.irpet   felt,   16   oz 2  60 

Cornet   felt.   20   oz 2  60 

Resin  seized  Fibre,  per  roll  0  43 
Asbestos     Building     Paper, 

p.   cwt 3  25 

Heavy  fibre.  32  ft.  x  60  ft., 

per   100  l'bs 2  00 


Liquid        Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid   tins  cement,  5s   0  J!) 

Crude  coal  tar,  per  bbl 4  50 

Refined  coal  tar,  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,   per  lb 0  05 

Rails,  per  lb O  05 

Mop   Cotton,   per   lb 0  17 

Tarred  felt,  Dominion  Brand, 

7    oz.,    per    cwt $2  10 

PITCH. 

Pine,    per    bbl 4  50 

PIPE      WROUGHT    IRON 
Bnttwelded. 
Size.  Black. Galvanized 

%  and  %  inch  ..     2  16  3  06 

%   inch    * 2  64  3  57 

%  inch   3  06  4  20 

1  inch   4  61  6  21 

1%  inch   6  10  8  40 

1%  inch   7  29        10  04 

2  Inch   9  81        13  61 

2%  inch   16  80        21  66 

3  inch   20  66        28  31 

3%   inch    24  84         34  04 

4  inch   29  43        40  33 

Lapweld. 
2%   inch   16  38        22  23 

3  inch   21  42        29  07 

3%  inch   25  76        34  96 

4  inch   30  52        41  42 

4%   inch    34  29        46  99 

5  inch   39  96        54  76 

6  inch    51  84         71  04 

7  inch    77  35      103  50 

8  inch   93  60      126  30 

9  inch    117  30      156  70 

10  inch    133  90      179  20 

12  inch   172  40      233  20 

PIPE    (LEAD) 

Lead  pipe,  7%c;  7%   p.c.  off. 

Lead  waste  pipe,  9c;  7%  per 
cent.  off. 

Traps  and  bende  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65  per  cent,  and 
10   off. 

7  and  8-in.  45  per  cent.  off. 
PirE    (CONDUCTOR). 

2  Inch,  la  10  foot  lengths 3  45 

3  inch,  in  10  foot  lengths....  4  20 

4  inch,  in  10  foot  lengths....  6  58 

5  inch,  in  10  foot  lengths....   7  CO 

6  Inch,  in  10  foot  lengths 9  23 

POLISH.  Doz. 

O-Cedar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.  bottles    4  00 

O-Cedar,   1-qt.  can    10  00 

O-Cedar,    %-gal.   cans    18  00 

O-Cedar,   1-gal.   cans    24  00 

Liquid    veneer,   4-oz 2  00 

Liquid    veneer,    12-oz 4  00 

Liquid    veneer,    quarts    8  40 

Tandem  metal  polish  paste  0  60 
Axollne    brass    cleaner,    100 

In   pkge 6  50 

COTTER    PINS. 

Cotter   pins,  90  p.c.   discount. 
CLOTHES    PINS. 
Selected   full   count.  Per  case. 

5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.  (loose)    0  90 

5  gross,  5-in.   (loose)    1  00 

4  gross,  4-in.    (12  pwgs.   of 

4   doz.    each)    0  80 

6  gross,   4-in.    (12   pkgs.   of 
each)    1  00 

4  gross,   4  in.    (24   pkgs.   of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN    (ESCUTCHEON). 

Steel,    discount.    50    per    cent. 

Brass,   50   per   cent. 
PLATED    GOODS. 

Holloware,    40%    discount. 

Flatware,  staples,  40  and  5; 
fancy,   10  and   50. 

Hutton's    "Cross    Arrow"    flat- 
ware,  42%    per   cent.     "Slngalee" 
and    "Alask"    Nevada    silver   flat- 
ware, 42  per  cent. 
PLANES. 

Wood  bench,  Canadian.  15  per 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers   and    Nippers. 

Button's    genuine,    37%     to    40 
pei   cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %  to   %  inch, 

per  100  lbs 2  40      2  50 

Heads,  per  100  lbs..  2  65  2  75 
Tank  plates.  3-16  inch  2  70  2  SO 
PICKS    (CLAY). 

5  to   6  lbs.,   doz 4  15 

7  lbs.,  doz 4  40 

7  to  S  lbs.,   doz 4  75 

8  lbs.,    doz 6  00 


PLUGS    (METAL). 
Painted      wall      plugs,     per 

1,000    $20  00 

Galv.   wall   plugs,   per   1,000  23  00 

B 

RAZORS.  Per  doz. 

Boker's    7  50  to  11  00 

Boker's  King  Cutter.  13  20     14  65 

Henckel's     7  50    20  00 

Gillette    Safety,    each 3  75 

Star  Safety  Razor,  33%  per  cent. 

Edelweiss     16  00 

Ever-Ready,   doz 9  00 

Ern    Razors    6  00  to  18  00 

Ern  Junior  Razor   14  50 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent 
Galvanized,    40    per    cent. 

ROOFING. 

Tarred    felt    (7   o».)    $2  10 

Tarred  felt  (10  oz.)   2  10 

Tarred  felt   (16  o«.)    2  10 

Per  roll 

2  ply    R.R 0  7ft 

3  plv   R.R 0  86 

2  ply   R.R.,  complete  In   roll  1  16 

3  ply   R.R.,  complete  in   roll  1  35 

Samson    1-ply,    roll $146 

Samson   2-ply,   roll 1  M 

Samson   3-  ply,    roll 2  30 

Amatlte  roofing,  per  sq....     2  70 
Ready  Roofing,  2-ply,  Shield 

Brand,    per   roll    0  75 

Ready  Roofing,  3-ply,  Shield 

Brand,    per   roll    ,.  0  95 

Tarred     210     roofing     felt. 

Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

Best   Manila,   base    0  15 

British  Manila  base   0  11 

African   Hemp   base   0  11 

Sisal   base    0  10% 

Double    lath    yarn    0  10% 

Single  lath  yarn 0  00% 

Russia  deep  sea  line   ...     0  20 
Russia  tarred  bolt  rope..     0  17% 
Russia  tarred  ratline  ...    0  16 

Jute  rope   0  11 

Cotton   rope  3-16  In.  and 

larger    0  24 

Sisal   Clothes  Line. 

3-ply,  30  ft 0  4S 

S-ply,  40  ft 6  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  00 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  60 

6-ply,  40  ft •  66 

6- ply,   48   ft 1  16 

6-ply,  60  ft    1  46 

8- ply,  72  ft 1  76 

6-ply,  100  ft 9  40 

RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
fo   burrs.   35  and   12%;   burrs,  30 
'■<  per  cent. 

Extras  on  Coppered  Rivets.  %- 
lb.  packages  lc  per  lb.;  %-Ib. 
pkgs..  2c  lb. 

Coppered  Rivets,  net  extra,  2%e 
per  lb. 

*RULES. 

Boxwood,  No.  68,  2  foot,  do*.  1  20 

a 

SAWS. 

Atkins  Hand  and  Crescent,  26  p.c. 
Dlsston's   Hand,   10  per  cent. 
Simonds'    Hand.    15    per   cent. 
Shurly  &  Dietrich,  35  p.c. 
Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard,  30  per  cent.; 
Champion   Scales,  50  per  cent. 

Fairbanks    Standard,    30;    Do- 
minion, 50;   Richelieu,  50. 
Net  Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50e  for  stamping;  240  lb..  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb., 
platform.  $22  plus  $1  for  stamp- 
ing: 2000  lb.,  drop  lever,  $26  plus 
$1    for    stamping. 


HARDWARE    AND    METAL 


MURESCO 


REGISTERED 


is  the  big  noise  in  the  Spring  house-cleaning.  It  is  a  profit-producer  for  the 
hardware  man,  for  it's  a  wonder  for  keeping  customers  and  increasing  sales. 
It's  a  wall  covering  without  an  equal.  It's  easy  to  apply,  and  it. has  no  faults 
at  all  in  the  matter  of  service.  You  had  better  read  up  on  Muresco ;  it  is 
described  in  full  in  our  booklet,  •  Or  better  still,  let  us  quote  you  on  a  trial 
order. 

Benjamin    Moore   &    Company,     Limited 

6  Lloyd  Street,  West  Toronto 


|J|"|     "\7/\l]     Q£*|  i     if"    r       Are  y°u  m  line  for  bi»  Paint  profits  in  1914?     Have  you  made  sure  of  a 
MSKJ     y\JVM.     O^ll        v    m        prosperous  paint  year  by  stocking 

"SILKSTONE" 


(COPYRIGHT) 


PURE 


the  smooth  as  silk — hard  as  stone,  flat  wall  color. 

It  means  profit  and  good-will  to  you,  to  be  a  Silkstone  Dealer. 

Ask  us  about  it  now. 


PAINT  G-  F-  STEPHENS  &  CO.,  Limited 

i      ftlllP  WINNIPEG.    CANADA  Branrh    at    Calo-arv.    Alta. 


Branch  at  Calgary,  Alta. 


The  STERLING 


tt 


"How  to  Keep  Mail  Orders  at  Home 

We  have  just  printed  a  booklet  which  tells  you  how  to  put  the  "kibosh"  on  mail  order 
sales  in  your  community.  It's  the  livest,  most  helpful  piece  of  printed  matter  ever  issued 
for  dealers  in  farm  implements.  Ask  us  for  a  copy  and  we  will  rush  one  to  you.  We  will 
also  prove  to  you  that  the  grindstones  to  keep  mail  orders  at  home  are 

CLEVELAND  GRINDSTONES 

Sold  only  to  Hardware  and  Implement  Dealers 

The  only  genuine  Berea  grindstones.  The  standard.  No  soft  spots  or  flint  spots.  Specially 
selected  stones  for  farmers'  use.    Every  one  guaranteed  to  you  and  to  your  customer. 

THE  CLEVELAND  STONE  CO.,  Leader-News  Bldg.,  CLEVELAND,  OHIO 


Why  Use  Screen  Doors,  If  They  Don't  Shut  Tight? 

Bur-Nor  Catches  will  hold  the  doors  shut,  prevent  warping  and  sag- 
ging. Also  strengthens  weak  hinges.  Made  in  two  styles,  Plain  and 
with  positive  locking  attachment.  Put  them  on  your  show-case,  they 
sell  themselves. 

Our  Hatchet  proposition  will  also  interest  you.  Bur-Nor  Hatchets 
are  50%  stronger  than  other  styles. 

May  we  send  you  catalogue  and  prices  of  both? 
BURGESS -NORTON    MANUFACTURING    CO. 


GENEVA,    ILLINOIS,   U.  S.  A. 
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HARDWARE    AND    METAL 


SCREWS    (MACHINE). 

Flat   bead,    iron    and    brass,   35 
per     cent.     Fillister     head,     iron, 
30;   brass,  25  per  cent. 
SHEETS    (BLACK). 

Montreal  Toronto 

10   gauge    2  70        2  45 

12   gauge    2  75        2  50 

14  gauge    2  60        2  25 

10   gauge    2  50        2  30 

15  gauge    2  50        2  40 

20   gauge    2  60        2  40 

22    gauge    2  65        2  50 

24  gauge    2  65        2  50 

26   gauge    2  75        2  55 

25  gauge    2  85        2  70 

SHEETS     (Corrugated, 
Galvanized). 

22    gauge,    per    square 6  75 

24    gauge,    per    square 5  50 

26  gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbals 
gauge    Head        de-Lis       best  best 
16-20  . .   3  95  3  75  3  95 

22-24  . .  4  15  3  95  4  15 

26        . .   4  40  4  20  4  40. 

28        . .  4  65  4  45  4  65 

Colborue   Crown   —   18-20   gauge, 
$3.90;     22-24     gauge,     $3.95;     26 
gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  Brand. 

Montreal  Toronto 
14   gauge    2  80 

16  gauge    3  00 

18-20   gauge    3  20 

22-24   gauge    3  75         3  40 

26   gauge    3  95        3  55 

28   gauge    4  30        3  90 

10%    oz 4  50         4  20 

SHOVELS    AND    SPADES. 

1st  2nd        4th 

grade      grade    grade 

p.c.        p.c.  p.c. 

Shovels   60    55  and  2%     45 

Draining  tools  60    60 

Scoops   50  and  5        45  and  5 

Hollow  backs 

and       sand 

shovels     ....  60  45 

Riveted  back  scoops  1st,  2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SINKS. 

Cast  iron,  16x24,  $1.10;  18x30, 
$1.50;   20x36,   $2.25. 

Flat  rim  enameled  sinks.  16x24, 
$3.50;   18x30,   $4;   18x36,   $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SOLDER. 

Montreal  Toronto 
Per.  lb. 

Tinker's    bar,     0  28 

Wire  solder,  lb 0  25%  0  27 

Bar,     half-and-half, 

guaranteed  0  24%  0  24 

WIPING   SOLDER. 

Acme    0  19% 

Easy    0  20% 

Star  Extra    0  22% 

Hoyt's,  strictly  standard,  wip- 
ing, 20  to  30c.  lb. 

SPELTER. 

Foreign,  per  100  lbs..  6  00      5  50 
SQUARES. 

Disston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7%,    doz.,    net    $2  85 

SNAPS. 

Harness,   25   per   cent. 

SOLDERING    IRONS. 

Base,   per  lb.,   2S  cents. 

SAP    SPOUTS. 

Bronzed     cast     iron      with 

hooks,    per    1,000 6  00 

Eureka,  tinned  steel,  hooks, 

per   1.000    8  00 

STAPLES. 

Poultry   netting,   100   lbs...     6  70 

Bed,  100  lbs..   No.  14   6  75 

Blind,    per   lb 6  12 

Coopers'   staples,  45  per  cent. 

Bright  spear  point.  75  per  cent. 
TACKS.    BRADS.    ETC. 

Carpet  tacks,  blued.  80  and  10 
p.c;  tinned.  80.  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights.  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens.  75  and  10; 
Swedes,  upholsterers',  bulk.  90: 
brush,  blued  and  tinned,  bulk,  70 


and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10; 
cheese  box  tacks,  S7% ;  trunk 
tacks,  80  and  20;  strawberry  box 
tacks.  80  and  10. 
TAPES. 
Lufkins — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin.  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft,  ea...  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  90 
Rival     steel,     No.     266,      100 

ft.,  each    4  90 

Reliable      Jr.,      No.     103,     50 

ft.,    each    2  70 

TOOLS,    HARVEST. 

Samson,   47%    per  cent. 

Ordinary,    50    per    cent. 
TROWELS. 
Disston's,   10  per  cent. 
THERMOMETERS. 
Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIN.  Montreal,  Toronto. 

Tin,    per    lb. 40  to  40%c      33 
TINNERS'   TRIMMINGS. 
Discount.   45   per  cent. 
Plain,   72%   and   15  per  cent. 
Re-tinned,  72%  and  5  per  cent. 
TRAPS    (STEEL   AND    GAME). 
Newhouse,   30   per  cent. 
Hawley  &  Norton,  40,  10  &  6  p.c 
Victor,  60  and  5  per  cent. 
Oneida   Jump,   50,    10   and    5   p.c. 
TRESTLES. 

6  ft.,  each. $1 60     14  ft.,  each. $4  20 
8  ft.  each.  2  00     16  ft.,  each.  4  80 
10  ft.,  each.  2  60     18  ft.,  each.  5  40 
12  ft..  each.  3  00     20  ft,  each.   6  00 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,  per  lb  ,  9%c. 
5  ton  lots,  %c  per  lb.   allowance. 
10  ton  lots,   %c  lb.   allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping   cotton,    3-ply..  0  24% 
Wrapping    cotton,    4-ply..  0  26% 
TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.   1%    in 10  45         9  75 

100  ft.   2   in 9  60        8  25 

100  ft.   2%    in 10  25 

100   ft.    2%    in 12  25       10  65 

100  ft.   3  in 13  30      11  00 

100  ft.   3%   in 15  55      13  00 

100  ft.  4  in 19  80      16  75 

TUBS. 

Samson   Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33.   doz.,  net    16  80 

Common   Galvanized. 

No.  1,   doz 6  83 

No.  2,   doz 7  43 

No.  3.   doz 8  4S 

WOODEN    WASH    TUBS. 

Per  nest 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3 — 1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1    9  00 

No.    2    7  50 

No.   3    6  50 

TIES    (METAL). 

Galv.  wall  ties,  per  1,000 $5  00 

Painted  wall  ties,  per  1,000.  5  00 
V 

VALVES,   ETC. 

Ground    work,   55    per   cent. 
Standard    compression    work,    60 

per  cent. 
High-grade     compression     work, 

50  per  cent. 
Cushion   work,  55   per  cent. 
Fuller    work,    65,    5    p.c;    No.    0, 

70.   10  n.c.   and  1  and  2  basin 

cocks,  65,  5  p.c. 


Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    round-way, 

60   and   6   p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c. ;    Standard,    60 

p.c. 
J.M.T.    Radiator   Valves,   55   p.c; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application     to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  40  and  6 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper   pitts,  30  and  5   per  cent. 
Foundry   goods,   hollow   ware,   40 

and  5  p.c. 
WARE.    ENAMELED. 

White  ware,  75  per  cent. 

London  and  Princess,  60  p.c 

Canada,  Diamond,  Premier,  50 
and  10  per  cent. 

Pearl,  Imperial  and  Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  33% "4. 
33%    per   cent. 

Hollow    ware,    tinned    steel,    45 

per  cent.  off. 

Enamelled   street  signs,  50   p.c. 

WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.  flaring  sap  buckets,  35 
per   cent. 

6,  10  and  14-qt.  flaring  pails, 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,   35   per   cent. 

Coal  holds,  35  per  cent. 

Boiler    and    tea    kettle    pits,    30 
and  5  per  cent. 
WARE.   STAMPED. 

Plain,   72%    and   15. 

Retinned,   72%   and   5. 

Tinners'  trimmings,  72%  and  5. 
WASTE. 

(See  Paint  Markets.) 
WEIGHTS,    SASH. 
Sectional,  1  lb.,   per  100  lbs.  2  10 
Sectional,  %  lb.,  per  100  lbs.  2  25 
Solid.  3  to  30  lbs.,  per  100      1  50 
WEIGHTS. 
Smarts,  Horse,  3%c  lb. 

WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent 
Copper  wire.  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  10,  $3.80;  No.  11.  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 
14,  $4.25;  No.  15,  $4.50;  in  lengths 
6  inches  to  11  inches,  discount 
30  per  cent.;  other  lengths  20c. 
per  100  lbs.  extra ;  if  eye  or  loop 
on  end  add  25c  per  b.  to  the 
above. 
CLOTHES    LINE. 

No.  7  wire  solid  line.  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  18.  $2.60:  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal.   London. 

COILED    SPRING. 

High  cartoon,  No.  9,  $2.48  in  cars. 
FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots:  No.  17, 
$5;  No.  18.  $5.50;  No.  19.  $6:  No. 
20,  $6.65:  No.  21.  $7:  No.  22.  $7.30; 
No.  23,  $7.65:  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30.  $13: 
No.  31,  $14;  No.  32,  $15:  No.  33. 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire.  Nos.  17-25.  $2;  Nos.  26-31. 
$4:  Nos.  30-34,  $6.  Coppered,  75c: 
oiling,  10c;  in  25-lb.  bundles,  15c; 
in  5  and"  10-lb.  bundles,  25c;  in 
1-lb.  hanks,  25c;  in  %-lb.  hanks. 
38c;  in  %-lb.  hanks,  50c;  packed 
in  casks  or  cases,  15c;  bagging 
or  papering,  16c 
GALVANIZED. 

From  stock  f.o.b.  Montreal — 100 
lbs.— Nos.  4  and  5.  $2.SO:  6,  7,  8, 
$2.75:  9,  $2.15;  10.  $2.80;  11.  $2.85; 
12,  $2  30;  13,  $2.55;  14,  $3.15,  in 
car   lots   straight   or   mixed. 


HAY   WIRE   IN   COILS. 

No.  13,  $2.35!   No.  14,  $2.40;No. 
.15,  $2.50  f.o.b.  Montreal,  Toro  no, 
Hamilton  and  London. 
SMOOTH   STEEL   WIRE. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire,  10c ;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WASHERS,    IRON. 

Full  box,  45  per  cent.;   smaller 
lots,  30  per  cent.;  assorted.  Price, 
less  50  lbs.  add  lc  lb. ;  less  25  lbs. 
2c  lb. 
WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls, 
$1.55  per  100  sq.  ft.:  in  50-ft.  rolls, 
$1.60   per  100  sq.  ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Cut  lengths,  8c  sq.  foot. 

WIRE    FENCING. 

Galvanized    barb    2  35 

Galvanized,  plain  twist  ..     2  95 
Car   lots    and   less. 
F.o.b.    Montreal    and    Toronto. 

WIRE   ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;  1  inch,  $16.S0. 

Black,   1st  grade,  6  strands,   19 
wires.   %,  $5;  1  inch.  $15.10.     Per 
100  feet   f.o.b.   Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle.   11   inch    54  00 

Trojan,  12  inch  100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  00 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E    54  00 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11   in 47  25 

Perfect,  11  in 52  75 

Bicycle,   11   in 56  25 

Less  20  per  cent 
MOP   WRINGERS. 

White,  No.  2,  each    $  1  15 

White,  No.  3,  each 1  35 

White,  No.  1,  each   1  55 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  21  00 

Garden,   steel  wheel,   doz...  32  40 

Light  garden,  per  doz $22  SO 

Heavy    garden,    L-slde 33  00 

Heavy   farm,   solid    side 33  00 

WHIFFLETREES. 

Tubular   steel    whiffletrees, 

28  inches   0  70 

Tubular    steel    whiffletrees, 

34  inches   1  00 

Tubular    steel    whiffletrees, 

36  inches   1  25 

Tubular     steel     neckyokes, 

36  inches   1  25 

Tubular    steel    doubletrees, 

40  inches   0  95 

Tubular   steel  lumbermans, 

44  inches   0  95 

ZINC     (SHEET). 

5    cwt.    casks    8  00      8  00 

Part    cask     S  25      8  50 

SCREWS.  Per  cent. 

Wood.    F.H.,    bright,    85,    10,    7%, 

10,   10   per   cent. 
Wood,    R.H.,    bright,   80,    10,    7%, 

10,  10  per  cent. 
O.H.    bright,    80,    10,    7%.    10   p.c. 

10  per  cent,  off  list. 
Wood,    F.H.,  'brass.  75  10    7%  10 
Wood,    R.H.,   brass.  70  10    7%  10 
Wood,   F.H.,   bronze  70  10    5      10 
Wood,  R.H.,  bronze  65  10    5      10 

Drive  screws    65  10    5      10 

Set.    case    hardened  60  10 

Square    cap     50  and  05 

Hexagon  cap   45 

Bench,   wood,   per   doz $5  00 

Bench,   iron,   per   doz 4  25 
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I 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


PARKER'S 

IMPROVED  SWIVEL  VISES 


Steel  faces  are  milled  and  fitted  to  the 
jaws,  and  are  renewable. 

Note  bench  swivel  and  back  jaw  swivel 
holding  wedge-shape  articles.  Write 
for  our  complete  catalogue  and  dis- 
counts. 

THE    CHARLES    PARKER    CO. 

Factories — Meriden,  Conn.,  U.S.A. 


r 


SINONDS 
SAW 


"\ 


The  carpenter  is  now  looking  for  the  name 
"Simonds"  and  the  Simonds  trade-mark  on  the 
Hand  Saw  he  buys.  He  is  willing  to  pay  $2.50 
or  $3.00  for  a  Simonds  Hand  Saw  in  prefer- 
ence to  paying  half  that  amount  for  a  saw  not 
only  cheap  in  price  but  cheap  in  quality.  Hard- 
ware Dealers  throughout  Canada  can  buy  these 
saws  either  direct  or  through  jobbers.  It  is 
essential  for  the  best  grade  of  stores  to  carry 
high-grade  saws.  You  make  no  mistake  when 
you  stock  the  Simonds  Saw.  Send  for  catalog 
and  best  Dealers'  discounts. 

Simonds  Canada  Saw  Co. 

LIMITED 

St.  Remi  St.  and  Acorn  Ave. 

Montreal,   Que. 


Vancouver,  B.  C. 


St.  John,  N.  B. 
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ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.     5   lb.    packages,   $6    per   100 
lbs. 
ALCOHOL. 

5   gal.  lots,   per  gal.,  $1. 
BEESWAX. 

Per    lb.,    40c. 
BRONZE. 

75   cents   to   $3  lb. 
BRONZING    LIQUID. 

Bronzing    liquid,    No.    l.--$l  £> 

Banana   oil,   gal *  w 

BRUSHES. 

Weighted,   15  lbs.,   doz $}£  !$ 

Weighted,  20  lbs.,  doz 19  M 

COLORS    (DRY).  Per  lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs. .  0  04 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.   kegs...  0  20 

Drop    black   pure   dry 0  1^ 

Golden   ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow    ochre,   barrels 0  01  y2 

Yellow  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  02y2 

COLORS   IN    OIL. 

Venetian     red,     1-lb.     tins, 

pure   0 

Chrome  yellow,  pure 0  23 

Golden    ochre,    pure    0  14 

French  ochre,  pure   0  LJ 

Chrome  green,  pure   0  11 

French     permanent     green, 

pure    J  15 

Signwriters'  black,  pure..  0  20 
Marine   black,   25  lb.   irons  0  16 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.   tins,   lie  lb. 

ENAMELS. 

Per    gallon    in    quart    tins. 
M.   L.   Floorglaze    (Imperial 

V.  &  C.   Co 1  80 

Alba-Gloss   enamel    4  50 

Anchor    Floorlustre    1  80 

Lowe  Bros'.  Linduro    4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French   medal    0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford    medal    0  10 

Brantford  golden  medal..  Oil 
Brantford  brown  sheet —  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection    amber,   ground, 

No.  1230   0  13 

Ground   glues  at  same   prices. 
Brantford  all-round  glue,  %-!b. 
packages.    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 0  11% 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO   QUOTATIONS.) 

Size  United   Inches.  Star. 

Under    26    $4  25 

2fi  to  40   4  65 

41   to  50   5  10 

51  to   60   5  35 

€1   to  70   5  75 


71  to  80  6  25 

81  to  S5   7  00 

86  to  90   

91  to  95   

96  to  100   

Less  20  per  cent. 
Double  Diamond. 
Size   United    Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50   7  50 

51  to  60   8  50 

61  to  70   9  75 

71  to  SO    11  00 

81  to  85   12  50 

SB  to  90   15  00 

91  to  95   17  50 

96  to  100   20  50 

101   to   105    24  00 

106   to   110   29  50 

Discount  on  10  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
10-10   per   cent. 

MONTREAL   QUOTATIONS. 
Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26    to    40    3  60      3  85 

41    to    50    4  00      4  30 

51    to    60    4  25       4  55 

61    to    70    4  50      4  SO 

71    to    80    

71    to   SO    5  35 

86   to   90    5  80 

91    to    95    

Double    Diamond. 
Size  United  Inches. 

Under     26     5  00      5W 

26   to   40    5  45      5  85 

41    to    50    6  25       6  65 

51   to    60    6  75      7  15 

61    to    70    7  25      7  80 

71    to    SO    7  75      8  30 

81    to    85    8  50      9  10 

86   to    90    10  00     10  70 

91    to   95    11  00     11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40   base. 
GLASS    PLATE. 

Country  discount,  40  and  5% 
off  list. 

City    discount,    50    and    5%    off 
list. 
GLASS    SHEET. 

Country  discount    33  1-3,  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 
City  discounts.  33  1-3,  7%  p.c. 
Freight,    equolized,      Kingston, 
Ottawa    and    Quebec   City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotations  for  shipment 
to    British    Columbia. 
LEAD. 

(White   Ground    in    Oil.) 

Montreal  oronto.T 

PerlOOlbs. 

Elephant.   Genuine    ...$8  75    8  90 

"Anchor,"     pure     8  25     8  40 

Brandram's   B.B.   Gen- 
uine       9  25     9  40 

C.P.R.  decorators,  pu.  8  25  8  40 
Crown      and      Anchor, 

pure 8  25    8  40 

Essex.  Gen.  (Windsor)    S  00 

Island     Citv     Decorat- 
ors'   pure    8  25    8  50 

Lily   Pure    S  25      8  40 

Moore's     Pure     White 

Lead     8  40 

Lowe     Bros'.     White, 

H.S 8  40 

Monarch    (Windsor) 8  50 

Puritv  CO.  Co.'S.  Ltd  ... .  7  90 
Ramsay's  Pure  Lead  8  25  8  40 
Ramsav's   Exterior    . .   7  75       8  15 

Sterling    Pure    8  30 

Tieer  Pure   8  25      8  40 

"Tames  Genuine"   9  50 

Decorators     Pure     (Winni- 
peg)          8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)          8  30 

LEAD    (RED    DRY). 
Genuine.       560-pound 

casks,  per  rwt.  ...  6  15  6  50 
Genuine.       100-nound 

kegs,   per  cwt 6  40        6  75 


.$17  50 

.  15  00 

.  12  00 

.  11  00 

.  9  75 

.  9  60 

.  9  50 

.  9  00 

No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots.. 

2  lb.  pkgs.,  per  100  lbs... 
5  lb.  pkgs.,  per  100  lbs... 

25  lb.  pkgs.,  per  100  lbs... 
100  lb.  kegs,  per  100  lbs.. 
200  lb.  kegs,  per  100  lbs... 
300  lb.  kegs,  per  100  lbs.. 
600  lb.  casks,   per  100  lbs. 

OILS   (LINSEED   RAW). 

Montreal  Toronto 

Single    bbls 0  60      0  63 

3   to   5   bbls 0  59      0  62 

6  to  9  bbls 0  61 

LINSEED,    BOILED. 

Single   bl>:s 0  63  0  66 

3  to  5  bbls 0  62  0  65 

0    to   9    bbls 0 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs.   $5.40. 

PAINTS     (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams      paints, 

base   2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Prism ISO 

Globe    house    paint    (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)     1  85 

Ben.i.   Moore  Co.'s 

"Egyptian"    Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Bran  dram -Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts 180 

Ramsay's    paints,    pure 160 

Ramsay's    paints.    Thistle..  1  60 

Martin-Senour,  100  p.c.  pure  2  00 

Senour's  floor   paints    1  60 

Sterling   Pure    160 

Maple   Leaf  Paint   (Imp.   V. 

&   C.   Co.)    

Jamieson's   Crown   and   An- 
chor  brand    160 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     1  90 

Stephens'         Floor        Paint 

(Winnipeg)     175 

Silkstone   Wall   Color    2  00 

PARIS    GREEN. 

(See   2nd    page    of   quotations) 

PARIS,  PLASTER. 

Ped    barrel    2  50 


PARIS  WHITE. 

In  bbls 


0  90 


PIGMENTS. 

Orange  Mineral,   cask*    . .     0  ns% 
Orange     Mineral.      lOO-lh. 
kegs 0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,    in    casks    2  30      2  40 

Bulk.    100-lb.    drums.   2  50      2  60 
Bulk.   25-Ib.   drums    .  .   2  60      2  70 

Bladders,    in    bhls 2  80      2  90 

Pure  Putty,  70c  hd.   advance. 
TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

TAXITE. 

1    gal.   cans,   $2.10. 

Mar-Not     2  70 

Oumoff    2  10 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 


TURPENTINE. 

Montreal  Toronto 

5   gal 0  69        0  71 

Pure,  single  bbls....   0  ((        0  07 
2   to   4   bbls 0  63        0  66 

VARNISHES. 

Per  gal.  cans 

Carriage,  No.  1   150 

Excello     2  00 

Mar-Not    2  70 

Pale  durable  body    3  50 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic   Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1  10 

Furniture,   No.   1    1  15 

Furniture,    Union    0  65 

Light   oil   finish    135 

Gold   size  japan    2  00 

Turps,    brown   japan    i  00 

No.   1   brown   japan    1  12% 

Baking  black  japan    135 

No.   1   black  japan    0  95 

Benzine    black    japan    0  85 

Crystal    Dumar    2  50 

No.  1  Daiiar   2  25 

Pure   asphaltum    140 

Oilcloth     1  50 

Lightning   dryer    105 

House   painters'   japan    1  15 

House  painters'   white  jap.  1  95 

Elastilite   varnish    2  215 

Copaline  varnish    2  25 

Granitine   floor   finish    2  25 

Jamieson's   floor   enamel    ..  1  75 

Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish    2  50 

Canada     Paint     Co.'s     SUN 

varnish    2  25 

"Kyauize"    Interior    Finish.  2  40 

"Flint-Lac,"   coach    130 

B.    H.    Ltd.,    "Gold    Medal," 

cases    1  80 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastiea   exterior  finish    ...  4  25 

Flattine  floor  finish    3  00 

Stovepipe   varnish,    %    pts., 

gross    9  60 

Pure   white   shellac  varnish  2  00 
Pure     orange     shellac    var- 

rish    l  90 

No.    1    orange   shellac   var- 
nish       l  75 

WATER    PAINTS. 

Per  lb. 

Opalite,   300  lb.   bbls 0  07 

Opalite,   100  lb.   kegs 0  07% 

1   gal.   package,   per   pkge    0  45 
%   gal.   pkge.,   per   pkge..     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10% 

XLCR     009% 

X   Empire    0  08% 

X  Press    0  07% 

WASTE     (COLORED). 

Fancy    , 0  07% 

Lion     0  07 

Standard     0  06% 

Popular    0  05% 

Keen     0  05 

WASTE    (PACKING). 

Anchor    0  06 

Anvil    0  07% 

Axel    0  09 

Arrow    O  15 

WASHED    WIPERS. 

Select   white    0  08 

Light   colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,   in    bbls 0  70 

Gilders    bolted,    in    bbls..  100 
ZINC    (DRY). 

Extra  Red  Seal.  V.M 0  07% 

ZINC    IN    OIL. 

Pure,   in   25-lh.  irons 0  10 

No.  1,   in   25-lb.   irons 0  07 

No.   2,   in   25-lb.    irons 0  05% 
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What  Can  You  Offer  Your  Customers  Who 
Want  a  General  Purpose  Varnish? 

These  are  the  people  you  make  most  varnish  profits  from.  You 
should  cater  to  their  trade  with  a  varnish  you  know  will  give  the 
results  your  customers  desire,  and  yet  sell  at  a  price  that  the  average 
property  owner  can  afford  to  pay. 

Here  are  two  varnishes  representing  the  biggest  varnish  values  on 
the  market.  Test  them  out  so  you  can  see  yourself  how  easy  working, 
tough,  elastic,  bright  and  durable  they  are. 


SUN  VARNISH 


This  is  an  ideal  varnish  for  a  paint  dealer 
to  feature  and  push.  It  is  a  bright,  hard 
Kopal  Varnish  that  can  be  used  for  inside 
and  outside  work.  It  gives  splendid  satis- 
faction on  wagons,  carriages,  store  fronts, 
doors,  boats,  and  all  exposed  surfaces.  For 
inside  use  it  gives  a  splendid  finish  for  all 
woodwork,  and  is  particularly  good  for 
bathrooms,  kitchens,  and  parts  of  the  house 
exposed  to  severe  conditions.  Put  up  in 
half  pint,  pint,  quart,  half  gallon  and 
gallon  tins,  Imperial  Measure. 

SUN 

WATER- 
PROOF 
FLOOR  FINISH 

This  varnish  is  made  especially  for  floors 
with  the  idea  of  standing  severe  conditions 
which  they  are  subjected  to.  It  dries  ex- 
tremely hard  overnight  and  does  not 
scratch  or  mar  easily.  Water  does  not 
affect  or  turn  it  white.  It  gives  good  re- 
sults on  hardwood,  hard  pine  or  any 
stained  or  varnished  floors.  Put  up  in  half 
pint,  pint,  quart,  half  gallon  and  gallon 
tins,  Imperial  Measure. 


THE  CANADA  PAINT  CO. 


LIMITED 

MONTREAL-TORONTO  -WINNIPEG  -  CALGARY-  HALIFAX 

STAINS  ENAMELS 
LINSEED  OILS 


PAINTS  COLORS 
VARNISHES 


TRADE 


nARK 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
11%   e   per   lb.;   clip   horn,   12y2c. 

AXES. 

H.  B..  1  lb.,  $0.25  per  doz. ;  1% 
lb..  $6.05;  2  lb.,  $6.90;  2%  lb., 
$750;  2%  lb.,  $7.75;  3  lb..  $<.90; 
4  lb,  $8;  H.  B.  Handded  Axes, 
2  lb.,  $S.00;  2%  lb.,  $9.50;  3  lb, 
3%  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  unhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent  : 
Broad  axes,  5  to  7%  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.S0. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR   IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $.50. 
BELTING.  ,.   . 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c 
off   the   list.  ,    ,. 

Standard  "double,"  60  and  10 
per    cent,    off    list. 

The  "double"  list  is  just  twice 
the   price  of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb. : 
cut    $1.10  per  lb.;   rawhide,  sides, 
95c;   cut,   $1.05. 
AUGER  BITS. 

"Irwin"  bits,  45  per  cent., 
common,  70  and  10  per  cent. 

BLOCKS.  ,    Bn      „ 

Steel,  50  per  cent. ;  wood,  60  p.c. 
Wood,   tackle,   common,   60   p.c. 

BOLTS.  .  „  cn 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger  50  per 
cent.;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  50  per 
cent  ■  machine  set  screws.  65  per 
cent  ;  plough  bolts,  45  per  cent.; 
nuts,  small  lots,  2c  off;  ease  lots, 
$2.75  off;  stove  bolts  77%  per 
cent.;  sleigh  shoe  bolts  to  %  50 
per  cent.;  7-16  and  up,  40  per 
cent. 
BUILDING    PAPER. 

No  1  tarred,  57%c  to  8Sc  per 
roll,  according  to  quality;  plain, 
45c  to  72c:  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list. 

CHAIN- 

Coil.  3-16  in.,  $10.00:  %,  $7.25; 
5-16  $5.85;  %,  $5.00;  7-16,  $4.75; 
%,  $4.50:  9-16,  $4.50;  %,  4.40;  %, 
$4.25.  Logging,  5-16,  6%c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 

CHURNS. 

Barrel.     No.    0,    $5.63;     No.     1, 
$5.63;    No.   2,   $6.25;   No.  3.   $6.SS; 
No.  4,   $8.13  each. 
CLEVISES,    MALL. 

7%c   per  lb. 

COPPER. 

Sheet  and  planished  copper, 
34e  per  lb.  Tinned,  27e.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 

OIL   CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal., dome  top  5  10  7  35 
Five  gal.,  dome  top     6  34      8  25 

DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, y2  in.,  round  shank,  55  p.c. 

ENAMELWARE. 

Canada,      50;       Imperial,      60; 
Premier,  50:  Colonial,  60;   white, 
70  and   5;    diamond,   50;   granite, 
60  per  cent. 
FIXTURES. 

Stall  hollow   bar.   No.   3.   $1.00. 


GASOLINE. 

Premier  Motor,  ia  wood  bbl»., 
22c  per  gal. ;  $3.20  per  cs. ;  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29y2c  per  gal.;  $3.20  per  case. 
GALVANIZED    WARE. 

37%   per  cent. 
FILES. 

American,   70  and   12%    p.c. 

Nicholson's,  66  per  cent. 

GRINDSTONES. 

Per  100  lbs.,  $1.75. 
PARIS   GREEN. 

1  lb.   pkga.,   25c,  small  lots. 
100  lb.  cases,  24%c. 

HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowsnoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$4.90;  steel,  No.  0  to  1,  $5.35;  No. 
2  and  larger,  $5.10;  featherweight, 
$6.50. 

HINGES. 

Light  T  and  strap,  60  per  cent. 

JACKSCREWS. 

60  per  cent,  off  list. 

KNOBS. 

Door.  307,  $1.20. 

GALVANIZED   IRON. 

"Apollo  and    "Queen's 

"Fleur  de  Lis."    Head." 

10%  oz.  or  28  Eng...   4  75        5  10 

28  Am.  or  26  Bug....  4  60        4  86 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Eng 4  10        4  45 

22  Am.  and  Eng 4  10        4  45 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.  and   Eng 3  86        4  15 

BAND   IRON. 

1%   in.,  $2.85;  1%,  $2.85;   1   in., 
$2.95. 
SAD  IRONS. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%e  per  lb. 

Mrs.  Pott's  No.  66,  set 0  95 

Mrs.  Pott's  No.  50,  set 1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1  80 

No.  70,  set   1  65 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
Improved,   $1.05   a   dozen. 

LOCKS. 

Peterboro    and    fittings,    45    per 
cent. 
LANTERNS. 

No.  2,  plain   7  25 

No.  20,  X-ray   11  00 

No.  22.  Dash-board  9  75 

Trulite    short    globe,    doz..     7  25 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.  Cut, 
f.o.b.  Winnipeg,  $3.35. 

HORSE    NAILS. 

Capewell,  10  and      5  off  list. 

NETTING. 

Poultry,  52%   per  cent. 

NUTS. 

Square   and     hex.,    small    lots, 

$2.00   off;   case,   $2.75   off. 
OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal.;  Palacine  oil,  18%c 
gal. ;  Capital  Cylinder,  56c  gal. ; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil.  60c  gal.;  Prairie  Har- 
vester  oil,    30%c  .  gal. 

PICKS. 

Clay,  6-7,  $4.50  per  dozen. 

STOVE   PIPE. 

6  Inch  riveted,  per  100  ft...  $8  50 

7  inch  riveted,  per  108  ft...  0  M 
STOVE  PIPE  ELBOW8. 

6  inch,  per  doz 1  42 

7  inch,   per  doz 1  69 

8  inch,  per  doz 2  87 

CANADA    PLATES. 

Half  polish,  6-7  Inch,  $3.60;  8 
Inch,  $3.75;  full  polish,  6-7  Inch, 
$450;  8  inch,  $4.75  Black  sheets— 
28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35;  22,  $3.35:  18-20,  $3.35:  14-16, 
$3.10;   10-12,  $3.15. 


POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
LEAD    PIPE. 

Full    coil,    $7.85    per   cwt. 
LEAD     WASTE. 
$S.35    per   cwt. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
IKON  PIPE. 

Black,  %  inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  inch, 
$49.75;  6  inch,  $64.40. 
GALVANIZED    PIPE. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  Inch, 
$25.60;  3  inch,  $33.45. 
PAINTS  &  OILS  &  GLASS. 
DRY    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  8c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4c;  Venetian  red,  barrel, 
$2.50;  less  than  barrels,  $3.00; 
American  vermilion,  16c;  English 
vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots, 
3a,  3%c;  English  purple  oxide, 
in  casks,  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  $8.50 
VARNISHES 

Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak    190 

Furniture,    No.    1 100 

Gold   size  Japan    2  75 

Turps,    brown    Japan     ....     100 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    2  25 

Pure  white  shellac  varnish, 

bbls 2  00 

Pure    orange    shellac    var- 
nish,   bbl 1  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing  varnish 4  00 

Extra  light  hard  oil   1  90 

GLASS,   WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  6  50 

26    to    40    4  85  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  per  cent.  off.    F.o.b.  Regina, 
Winnipeg,   Calgary,   and  Edmon- 
ton. 
WHITE    LEAD. 

Ground   in    oil,   $8.50  to   $9   per 
100    lbs.,    in    25    lb.    irons;    some 
bouses     are    quoting    grades     as 
high  at  $9.30. 
LINSEED    OIL. 

Raw.  per  gal.,  68c. ;  boiled,  per 
gal..  71c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
PUTTY. 

Casks,  $2.90  per  100  lbs.:  blad- 
ders,  in    barrels,  $3.15;   bladders, 
100  lb.    cases,   $3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.: 
Heler's    horse   tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent.:  copper, 
No.  S.  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8,  36c;  10  38c;  coppered,  No.  8, 
17c:  10,  18c. 
ROPE. 

Sisal,  lie  base:  pure  Manila, 
15%c  base;  British  Manila.  ll%e 
base:   lath   yarn,   10%  c   base. 

STEEL    SOUARES. 

40  ner  cent,  off  new  list. 
SCALES. 

Standard  scale.  25  per  cent  off: 
Union  scale,  45  per  cent  off.   Both 
Quotations    f.o.b.   Winnipeg. 
SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Fox    &    Olds.    $7.10     per     doz.; 


Scoops,   D-handled,   "Black   Cat," 
No.  2,  $7.70;   No.  4,  $S.20;   No.  5, 
$8.50;    No.   6.  $S.75;    No.  S,  $9.25; 
No.   10,  $9.80. 
SOLDER. 

Per  pound.  27  cents. 
SCREWS. 

Bright  iron  round  head,  SO,  10, 
10  and  5  per  cent.;  flat  head,  85, 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  5  per 
cent.;  flat  head,  brass,  75,  10,  5 
per  cent.;  coach,  60  per  cent. 
FENCE   STAPLES. 

$2.50  f.o.b.   Fort  William;  $2.90 
per   keg  f.o.b.   Winnipeg. 
FERRULES    AND    RINGS. 

30   per   cent.   off. 

PLOW  SHARES   ....   10c  per  lb. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $S.00. 
SCYTHES. 

Brush.  $7.75. 
SHOT. 

Soft,  $9.25  per  100  lbs. ;  chilled, 
$9  65;  buckshot,  $10.05;  ball, 
$10.4o. 

SHEET   zINC. 

Cask  lots,  8%c;  small  lots,  9e 
SNATHS,    SCYTHE. 

i  G/Oaol'   No-  2<  $7-75:   brush,  No. 
1,    JpS.^5. 

SPIKES. 

Pressed,     %     ju  .     $4  50-     fj.ift 

STAPLES. 

i^B^^„^ire   Per  cwt-   $2.50   at 
Fort   William,     $2.90     Winnipeg- 
galvanized    staples,    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.  • 
p,  •  common,  $4.50;  crucible 
plow  $5.50;  angle.  $3.25;  harrow, 
!;;  ,  ca,se;,  cast'  octagon  tool 
steel  S%c  base;  square  tool  steel, 
2%iLbase;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,  35  per  cent. 
HARVEST    TOOLS. 

Ordinary,   50   per   cent. 
TURPENTINE. 

Per  gal.,   barrel  lots,  87c. 
TIN  AND    TIN  PLATE 

Block   tin.  58c  per  lb.   .. 

20x28    I.C Perfi 

20  x  28  I.X 1 1  72 

20  x  2s  i.x.x ::;;;;  H^ 

Terne  Plates   9  75 

WASHERS. 

Iron,   small   lots,  30  per  cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,    NECK    YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
BARB    WIRE. 

Per  Spool   of  80   Rods   F.o.b 

*1ny/ma,nr.4"point'  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $177- 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
Sr2' ;  Waukegan,  Fort  William, 
$1.<5;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point.  Fort  William,  $1.40; 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs.,  Fort  William,  $2.75; 
Winnipeg,  $3.15;  coil  spring  No. 
9.  per  100  lbs.,  Fort  William,  $2. 
15;  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25;  Winnipeg,  $2.65; 
plain  galvanized  wire,  No.  9, 
Fort  William,  $2.10;  Winnipeg. 
$2.50:  No.  12,  Fort  William,  $2.- 
20:  Winnipeg,  $2.60. 
WIRE    CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  per  hundred  sq.  feet;  in  50 
ft.   rolls,  $1.70  per  100  sq.  feet. 
BLACK   WIRE   CLOTH. 

$1.60  per  100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,   5%c   per   lb. 
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.MORSE  HARDWARE  C9 

'il'tKteiG  Winnipeg  Housi-iV': 


..MORSE  HARDWARE  GP 

*1"ih(  BIGWINNIPEG  HOus"i>HS 


mwi^tmrnr^ 


FOR  SEASONABLE 
LINES  WHICHARE 
IN  DEMAND  DUR- 
ING THE  HOT 
SUMMER  MONTHS 
SEND  YOUR  OR- 
DERS   TO 

MILLERMORSE  HARDWARES 

n^-THE  BIGWINNIPEG  HOusriV^ 


These  are  only  a  few  of  the  many  profitable 
lines  shown  in  our  Spring  and  Summer  Sport- 
ing Goods  Catalogue.  If  you  have  not  a  copy 
it  can  be  had  for  the  asking. 
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These  honest 
time-tried 
materials 


are  the  bul- 
wark of 
Ramsay  Quality 


You  Can  Sell  These  Paints 

knowing  that  they  are  the  best  that  paint  skill  can  produce.  Just 
the  good  old-fashioned  safe-and-sure  materials,  ground  and 
mixed  with  the  skill  that  comes  from  72  years'  experience.  And 
nothing  can  beat  that  combination. 


A.  Ramsay  &  Son  Co. 


Montreal 


ESTABLISHED  1842 


Jtoiflia 


n 


Rati 


o.    <*       ;?   999?? 


When  asked  for  a  varnish  that 

"won't  show  heat-spots" 

the  wise  dealer  knows  that  the  brand  of 
greatest  reliability — that  will  make  good 
under   the   hammer-heat-and-acid   test — is 

Dougall  Varnish 

"The  Varnish  that  Lasts  Longest' 


Dougall  Varnish  Co.,  Limited,  Montreal,  P.Q. 

Associated  with  Murphy  Varnish  Co.,   U.S.A. 
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You  will  find  this 

MAXWELL  "HOME  65" 

FOOD  CUTTER 


one  of  the 
best  selling 
lines  you 
ever  hand- 
led. 

The  "Home  63" 
is  a  new  m)- 
chine  embodr- 
ing  all  the  lat- 
est principles. 
Made  in  the 
standard  fam- 
ily size  a  n  il 
much  stronger 
than  the  ordin- 
ary type  of 
machine.  Cap 
fits  close,  ren- 
dering the  ma- 
chine quite 
watertight.  The 
open-end  cylin- 
der makes  it 
easy  to  clean. 
Supplied  with 
different    cutting 


|WUw 

^BCeZ^ 

plates. 


Maxwells  Ltd.,  St.  Mary's,  Ont. 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


"MAPLE  LEAF" 


BRANDS 


LINSEED 
OILS 


Our  Guarantee  of  absolute 
purity  gees  with  every 
shipment. 

If  your  jobber  does  not 
handle  them  write  direct  to 
our  nearest  Mill. 


The  Canada  Linseed 
Oil  Mills  Limited 

Mills  at 

Montreal  and  Toronto 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

•99.80  ^    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


4c31> 


TRADE  |U^MHARK 

CHRISTOPHER  JOHNSON 
&CO. 

SHEFFIELD,  -  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,   Razors, 
Spoons   and  Forks 


The  gathering 
of  the  clans 


"On  to  Toronto!" 


Y 


OU  have  doubtless  noted 
with  gratification  the 
great  movement  for  honesty 
and  square  dealing  which  is 
revolutionizing  American  and 
Canadian  business  methods. 
Our  goods,  our  salesmanship 
and  our  advertising  are  being 
cleansed  and  vitalized  by  the 
spirit  of  truth  and  sincerity. 

As  a  result,  we  see  a  growing  public  confidence 
in  manufactured  products  and  their  advertising  — 
a  confidence  which,  if  preserved  and  fostered,  will 
decrease  our  costs,  increase  our  profits,  and  become  a 
business  asset  of  incalculable  value. 

Foremost  in  the  fight  which  has  brought  about  this  revo- 
lution stand  the  Associated  Advertising  Clubs  of 
America,  whose  emblem  is  shown  above.  If  you  are  a 
business  man,  interested  in  the  manufacture,  distribution, 
or  selling  of  commodities  of  any  nature,  }^ou  should 
attend  the  Tenth  Annual  Convention  of  the  A.  A.  C.  of  A. 
at 

TORONTO 

June  21-25,   1914 


At  this  Convention  you  will  hear 
the  inspiring  story  of  the  manner 
in  which  these*  tremendous  re- 
forms are  being  effected.  More 
than  this,  you  will  hear  the 
problems  of  distribution,  mer- 
chandising, salesmanship  and  ad- 
vertising discussed  by  able  and 
successful  business  men,  in  a  series 
of  open  meetings. 

These  meetings  will  cover  the 
questions  of  chief  interest  to  the 
10,000  business  men  comprising 
the  140  clubs  of  the  A.  A.  C.  of  A. 
— your  own  problems  included. 


EDWARD  MOTT  WOOLLEY, 
the  famous  writer  on  business 
topics,  has  written  a  booklet  en- 
titled "  The  Story  of  Toronto." 
This  booklet  describes  in  a  force- 
ful, intensely  interesting  manner, 
the  wonderful  work  the  A.  A.  C. 
of  A.  are  doing  for  clean  advertis- 
ing and  square  business  methods, 
and  the  significance  and  import- 
ance of  the  Toronto  Convention. 
This  booklet  will  be  sent  free  to  all 
business  men  asking  for  it  on 
their  business  stationery — together 
with  detailed  facts  as  to  the  con- 
vention programme  and  rates  for 
accommodations. 


Address  Convention  Bureau 

ASSOCIATED  ADVERTISING  CLUBS  OF  AMERICA 
TORONTO  CANADA 
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The  DULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by- 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow   Street  WAUKESHA,   WIS. 


Our  Cloth  is 
True  to  Mesh  and 
Gauge 


See  That 

THIS    MARK 

OFHIGH  QUALITY 

Is  On    Every    / 

Roll 


will  roll  out  perfectly  flat.  The  fabric  is 
constructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jobbers.  Specify  "XL"  Black  Screen 
Cloth. 

Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  Ircn  Goods  Co. 
HAMILTON.  Ont 


ftfH 


l-H+f 


■  ••■•■•••■■ ■■••■•■•  •■•••..»•■■ ,, , ■•■■■■ 

■■■■■hi ••••••»»■•••• , iiinZ:::::: 


•3o 


Waterproofing  isthe 
vital  part  of  roofing 


It  is  the  quality  that  determines  whether  or 
not  your  customer  will  be  permanently  satisfied 
with  the  roofing  you  sell  him. 

That  is  one  reason  you  should  sell 


Genaseo  is  made  of  genuine  natural  asphalt. 

The  oils  put  in  it  by  Nature  stay  in  to  give  life 
and  resisting  power  to  Genaseo. 

Trinidad  Lake  asphalt — the  everlasting  water- 
proof er — is  the  baek-bone  of  Genaseo,  which  makes 
it  stand  up  against  weather  and  hold  out  against 
time. 

The  KANT-LEAK  KLEET  makes  seams  as 
watertight  as  the  roofing  itself. 

Sell  Genaseo — for  satisfied  customers  and  bigger 
profits. 

Order  Genaseo  from  your  jobber. 

Write  us  for  full  information  and  samples. 

The  Barber  Asphalt  Paving  Company 


New  York 


Largest  producers  in  the  world 
of  asphalt  and  ready  roofing. 

PHILADELPHIA 

San  Francisco 


Chicago 


D.  H.  Howden  &  Co.,  Ltd.,  London,  Ont. 

Canadian  Asphalt  Co.,  Ltd.,  Winnipeg. 

Evans,  Coleman  &  Evans,  Ltd.,  Victoria  and  Vancouver. 


Trinidad  Asphalt  Lake 
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GALVANIZED  STEEL  TANKS 

WAYNE    GALVANIZED    STEEL   TANKS    for 

stock  watering  are  far  superior  to  the  old-time 
wooden  tanks. 


WAYNE  TANKS  will  stand  the  roughest  usage. 
Will  not  dry  up  and  leak  in  summer  or  freeze 
and  burst  in  winter.  Always  easy  to  move  wher- 
ever the  supply  of  water  may  be. 

THERE  IS  GOOD  MONEY  in  it  for  you  to 
handle  the  WAYNE  line. 

Catalogue  and  prices  furnished  on  application. 

WAYNE  OIL  TANK  &  PUMP  CO. 

LIMITED 


WOODSTOCK 


ONTARIO 


Box    661 


ii 


Stratford"  Lawn  Swings 


Made  from  selected,  well-seasoned  hardware  stock.  Seats 
and  backs  are  adjustable,  and  the  footboard  can  be 
placed  between  and  level  with  the  seats,  thus  forming 
a  hammock  or  bed.  Footboard  can  also  be  placed  at 
a   convenient   position   for   children.     Four    passenger. 

Being  exceptionally  well  made,  of  very  durable  material, 
it    assures    prolonged    good    service   and    satisfaction. 


Ready 
Sellers 


Very 
Profitable 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Represented  by:  British  Columbia — Martin,  Finlayson  & 
Mather,  Ltd.,  Vancouver.  Alberta — Tees  &  Persse,  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec — 
las.  S.  Parkes,  Montreal.    Ontario — Roy  E.  Harris,  Stratford. 


Wrought  and  Steel  Plate, 

WASH  ERS 


OF  ALL 

DESCRIPTIONS 


PLAIN 

OR 

GALVAN- 

IZED 


Annealed    Rivet    Burrs.       Felloe 

Plates.       Sheared   and    Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought    Washer  Mfg.     Co. 

MILWAUKEE,    WIS. 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

'  'Aremacd.ee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  hi 
"Aremacdee"  pumps 
sold  customers. 

Pumps    for    ever} 
use — hand  or  motor — 
force    or    lift — every 
type  a  dealer  can  sell. 

A 11  in  the  big  catalogue.    Ask  for  it — 
for   dealer   prices — for   dealer   terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 
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IF  YOU  ARE  NOT  HANDLING 

"WILWEAR" 

Bath -Room   Fittings 

you  are  surely  handicapped  in  making- 
quick  sales  and  profit.  Why  not  cater 
to  the  public?  Make  it  known  you  are 
working  for  their  interests  by  selling  a 
good  medium-price  line.  "  WILWEAR" 
wins  the  trade  and  holds  it  for  you,  and 
brings  new  customers  that  heretofore 
have  passed  you  by,  simply  because  you 
saw  fit  to  handle  high-price  fittings 
out  of  their  reach.  Just  grasp  this 
advice  now  and  send  for  our  complete 
plan  that  you  should  have  had  long  ago. 

NOVELTY  MFG.  CO. 

WATERBURY,  CONN. 


Heller-Aller 
Force  Pumps 

"The  very  profitable  and 
reliable  kind" 

Pump  Cylinders  are  made  of 
heavy  brass  tubing,  which 
has  a  double  advantage. 

It  ensures  the  very  best  wear 
and  permits  the  use  of  very  coarse 
thread  on  cylinder  caps  (eleven 
threads  to  the  inch).  This  pre- 
vents the  cap  threads  from  wear- 
ing or  rusting  off  and  dropping 
into  well. 

Heller  -  Aller    Force    Pumps     are 

equipped  with  the  most  efficient, 
tried  and  tested  valves.  They 
never  fail  in  service. 

Write  for  full  information. 

The  Heller-Aller  Co. 

Windsor,  Ontario 


Eaves  Trough, 

Conductor  Pipe, 

Elbows,   etc.,   etc. 
Galvanized  Iron, 

Tin  and  Canada  Plate, 
Tinners'  Supplies, 
Metal   Roofings,  Sidings 
and  Ceilings 

We  devote  our  whole  time  and  energy  to  Western 
Canada  and  with  our  large  stocks  give  prompt  and 
efficient  service.  It  will  pay  you  to  send  your  orders 
to  us. 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY  EDMONTON 

Sheet  Metal  Mfg.  Co.,  Ltd.      Edmonton  Metal  Works  Ltd. 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 

We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 

BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


81 


HAKDWARE    AND     METAL 


Are  You  One  of  the  Capable  Men 

of  Your  Locality? 


Does  your  present  income  permit  you  to  enjoy  all  the 
every-day  luxuries,  an  occasional  vacation  trip,  a  new  watch, 
bicycle,  or  possibly  an  extra  fall  suit? 

We  are  anxious  to  appoint  a  capable  man  in  your  district 
to  represent  MacLean's  and  The  Farmer's  Magazine. 

In  all  parts  of  the  country  hundreds  of  energetic  men  are 
representing  our  publications,  supplementing  limited  home 
incomes,  or,  in  other  cases,  making  this  work  their  only 
vocation.  Some  of  them  earn  more  than  managers  of  lead- 
ing concerns. 

The  work  is  enjoyable,  keeping  you  out  of  doors  and  in 
touch  with  the  activities  of  the  community.  You  will  not  be 
a  canvasser,  for  as  a  representative  of  MacLean's  or  Farmer's 
Magazine  you  will  be  received  as  one  of  the  successful, 
capable  men  of  the  community.  Consequently  your  success 
is  assured  from  the  very  start. 

On  each  order,  new  or  renewal,  you  will  receive  a 
definite  commission,  so  that  your  salary  will  be  gauged  en- 
tirely by  your  efforts.  No  previous  business  experience  is 
necessary.  We  coach  you  and  co-operate  with  you  at  all 
times.  If  you  will  write  us  to-day,  we  will  gladly  tell  you 
further  about  the  work. 

Do  not  delay  Writing 


The  MacLean   Publishing    Company,   Limited 

143-149  UNIVERSITY  AVE.  TORONTO,  CANADA 
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Taking  Tea 
With  a  Duke 


An  invitation  comes  to  an  Ontario  family  to  spend  a 
week-end  with  the  Duke  of  Connaught  at  Rideau  Hall, 
Ottawa. 

Now  what  would  you  do  if  you  were  honored  with  a 
similar  invitation,  and  how  would  you  expect  to  deport 
yourself? 

It  is  natural  curiosity  that  makes  this  article,  by  a 
Canadian  writer,  so  interesting  in  the  June  MacLean's. 

The  week-end  visits  to  the  country  homes  of  Old  Eng- 
land are  events  of  most  charming  hospitality.  The  com- 
plete hominess  of  the  atmosphere  is  what  endears  such 
visits  to  all  who  have  had  the  pleasure  of  enjoying  them. 

True  hospitality  and  unconventional  kindness  radi- 
ate all  round.  The  uncertainties  of  knowing  how  to  act 
are  forgotten.    Read  this  interesting  account. 

Other  features  are  unusually  attractive  and  your  lib- 
rary and  office  will  be  incomplete  without  a  copy  of  Can- 
ada's leading  magazine. 

Its  Canadian  enterprise  must  appeal,  by  reason  of  its 
Canadian  writers,  its  Canadian  illustrators,  and  its  un- 
equalled Canadian  cover  artist's  work — Mr.  F.  S.  Co- 
burn  has  won  international  glory.    Seeing  is  subscribing. 


Send  us  a  postcard  and  have  your  name  placed  on  our 
subscription  list. 

Subscription  $2.00  a  year.  Twenty  cents  a  copy. 


WRITE  DEPARTMENT  M. 


The    MacLean    Publishing  [Co. 

LIMITED 
143-149  University  Avenue,       Toronto,   Canada 
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Does  Your 
Competitor 


sell  "Delta" 
files?  If  he  does, 
you  should  also  do 
so  in  order  to  get 
your  share  of  the 
business;  if  he 
doesn't,  you  can 
control  the  most 
sales  by  selling 
them. 

The  man  who 
uses  many  files  is 
quick  to  realize 
the  superiority  of 
the  "Delta." 

This  is  the  only 
line  of  files  from 
3  to  24  inches 
made  absolutely 
of  crucible  steel; 
this  accounts  for 
the  prolonged  use- 
fulness. 

The  "Delta"  is  a 
clean,  smooth  and 
rapid   cutter. 

Always  look  for 
this  trade-mark  on 
the  tang.  It  safe- 
guards the  inter- 
ests of  dealers  and 
users   everywhere. 


DELTA 

If  your  jobber 
cannot  supply 
you,  write  us. 


DELTA   FILE    WORKS 

PHILADELPHIA,  PA. 


H. 


CANADIAN    AGENTS: 
S.    Howland,    Sons   &   Co..    Toronto  ; 


Starke,  Seybold,  Montreal; 

Wm.    Stairs.   Son    &    Morrow.     Halifax; 

Merrick-Anderson  Co..  Winnipeg 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  ••QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11   Pitt  Street  E.,  WINDSOR,  Ont. 

3ff                                                                                                           M 

1                   ]  ; 

9  '.' -JMMl  -,."*■  ■■■■■■■            Eafi3/'"«;&i 

STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER   GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002'  to  .250. 
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ROOFING 

Of  Quality 


BLACK  CAT"   "GOOD  LUCK")   RUBBER 
"  McCOMB'S  SPECIAL  "       J  ROOFINGS 


Write  for  Prices. 


J.H.McComb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leaie 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS.  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  are  of  a 
circle    and   can    be   guided    in    any   direction.     That's   adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.   That's  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


Eureka  Jr.  B.C.  2 


THE  LIGHT  THAT'S   RIGHT 

Eureka  Lite 

The  fact  is,   with  our  Eureka — 

You  can  light  almost  any  old  car   as  light  as  day, 
But  you  can't  afford  to  light  a  Ford  in  any  other  way. 

LOW    COST— HiiGH    EFFICIENCY 

Used  with  or  without  storage  battery.  Special  attachments  for  Ford,  Maxwell  and  other 
cars.  Prices  $20.00  and  up,  according  to  capacity  required.  Large  profit  to  dealers. 
Write  for  particulars  to-day. 

HENRICKS   NOVELTY  CO.,   1539  St.   Paul   St.,   Indianapolis,  Indiana 


If  It  Is  Anything  Cutlery,  Boker  Makes  It 

Mr.    Hardware    Merchant,  if  you  want  to  work  up  a  fine  cutlery  trade,  then  stock 

Boker's  "Tree"  Brand  Cutlery 


Cost  a  little  more  than  inferior  makes,  but  they  are 
worth  it.  For  Quality,  Style  and  Finish  there  is  no 
other  make  of  cutlery  which  can  compare  with  Boker's  "TREE"  Brand. 

For  Sale  By  All  Leading  Wholesale  Hardware  Houses 


We  have  the  facilities  for  turning  out 

The  Highest  Grade  Baling  Wire  and  Bale-Ties 


at  a  reasonable  cost — a  baling  wire  that  allows    the    dealer    good 

profits  and  is  certain  to  create  enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We    also    manufacture    WIRE    NAILS    and    STAPLES,    O.    &   A. 

WIRE,  WIRE  BARREL  HOOPS,  ETC.,  each  having  a  quality  that  is 

unsurpassed. 

THE  LAIDLAW  BALE-TIE  CO.,  Limited,  Hamilton,  Ontario 

GEO.  W.  LAIDLAW.  Vancouver.  B.C.  HARRY  F.  MOULDEN,  Winnipeg.  Man. 
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yvy^/W/V/W/VAy///^^^^ 


Make  yours  the  distinctive  store  in  your  district 

It's  human  nature  to  patronize  the  most  progressive  looking  one. 


r* 


Berlin  Hardware  Display  Cabinets 


give  an  attractive,  up-to-date,  business-like  appearance 
to  the  store — they  get  you  a  better  class  of  trade  and 
'lui'-ken    your   service. 

Wih  the  goods  displayed  behind  glass  doors  or  display  front  compartments    you    can    show   your   customer   practically    your 

whole   line    of   tools    without    removing    them    from    their   compartments.     This  means  a  saving  of  time  and  labor. 

The   method    of   display    keeps   tools    free   from   dust   and   dirt,  thus   adding   greatly   to   their   appearance. 

Well   made  from   the  best  quality   of  oak. 

Let  us  send  catalogue  and  estimates. 


The  Walker  Bin  and  Store  Fixture  Co.,  Limited, 


Berlin,  Ontario 


^/77/yy////////y//^^^^^ 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-14g  University   Ave.,    Toronto 
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* 


TRY  A  SAMPLE  ORDER  OF 

HENCKELS  TWINWORKS   CUTLERY 


IT  IS  THE  ACME  OF  QUALITY 


Razors 
Pocket 
Knives 
Scissors 
Manicure 
Sets 


SOLE  AGENTS  FOR  CANADA 
F.  W.  LAMPLOUGH  &  CO.,  Unity  Building,  MONTREAL 


Write    to-day    for    Catalogue   and    Prices. 

Pease  Foundry  Company 


LIMITED 

Works:    Brampton.  Head    Office:    Toronto 

Branches:      Vancouver,        Winnipeg,        Hamilton, 

.Montreal. 


yoiirord'Er  STORE  FRONTS  1 

for  ETC..  S 


and 


TOR  ONTO 


On  account  of  its  great  efficiency  and  moderate  price  the 

"CORONA"   VACUUM  SfVEEPER 

is  one  of  the  most  popular  machines  of  its  type. 

Three  Bellows  of  improved  design  anil  construction  produce  a  much  stronger 
suction  than  is  ordinarily  found  in  machines  of  this  type.  This  suction  draws  all 
dirt  and  dust  into  a  bag  while  the  sweeper  is  in  motion  in  either  direction  and  a 
revolving  brush,  which  is  driven  by  rubber-tired  wheels,  picks  up  threads  and  all 
surface  matter.  The  dust  bag  is  easily  taken  out  without  removing  the  nozzle 
of  the  sweeper,  while  the  brush  pans  are  released  for  emptying  by  a  slight  touch 
of  a  spring  latch  while  the  machine  is  on  the  floor. 

Write  for  full  information  and  price. 

Thomas  Birkett  &  Sons  Co.,  Ltd.,  Ottawa,  Ontario 


DEALER 

This  Lock,  Mr.  Farmer,  is  the  one  used  in  our  "Great  West"  Fencing 

You  might  possibly  get  some  cheaper  fence  than  ours,  but  you  will  look  in 

vain  for  any  better. 

Our  Fences  are  made  in  the  West,  designed  especially  for  the  Western 

trade,  and  we  guarantee  every  Rod  as  to  strength  and  durability. 

It  is  the  "Standard  Fence"  of  our  "Great  West." 

Write    for    our    illustrated    catalogue    and   price  list. 

THE   GREAT  WEST  WIRE   FENCE  CO.,  LIMITED 


WINNIPEG,    MAN. 


Calgary  Office 

Care  REYNOLDS  &  JACKSON. 

Box  2063 


Edmonton  Office 
Care  RACE.  HUNT  &  GIDDY. 
Corner  Fifth  &  Columbia  Ave. 


87 


HARDWARE    AND    METAL 


DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,   etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


SPOONERS  No  WotBoxeS 

■     MACHINERY  BEARING  METAL  ; 


CANADIAN  MADE. 
AND   STUMP5THE  W 
HARDWARES    ALL 


PRIESTS  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR   CA.TA1  OG  TO 

American  Shearer  Mfg.   Co., 
Nashua,  N.H..TJ  s  A. 

ebusch  &Hilsrer,  Ltd..  Special  New  York 
Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


FINE  LAMP  BLACKS 

J^M^l  The  only  original  Sermantown 
WILCKES.MARTIN  WILCKESCO 

135  WILLIAM  ST    NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iros  and  Cop- 
per Burrs,  Bifurcated  and  Tabular  Rir- 
ets,  Wire  Vails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Reproduction  of 

NEW   SEYMOUR  SHOW   CARD 

12-in.  by  15-in.,  it.  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cui 

out.     A  show  card   will  be   sent  to  every  dealer 

tending  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Selling  Mtnis,  WIEBUSCH  &  HILGEB.  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Ask  your  Jobber 
fur  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        b  y 


James'  &  Reid,  Perth,  Ont. 


B0LTS.RIVETSW1RE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    Is 

behind    the    manufacture    of    our    lines. 


THE  NORTHERN  BOLTdSCREW  HZ™  J.OWEN  SOUND. 


Great  Improvements 

—IN— 

HAMMERS 


|  Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  attractive.most  dW 
aUe  and  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  Bex 

&»^l  SWflbom 

Write  for  Catalog!*  and  /Vk» li«t 

C*MC«CW  *V  CAMPBELL 
BKonbot 


Pioneer  Drop  Forged  Screw  Driver* 

One    piece.      Bead     prevents     slipping.       Most 
practical,    durable,    improved    driver    made. 
Show    this    ad.    to    your    hardware    dealer,    or 
write  us  for  catalog. 


No.  CO 
SOUTHINGTON  MFG.  CO..  Southington.  Conn. 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of   all    Kinds 


Manufactured  by 

KYL. 

MERRICKVILLE.  ONT. 
88 


ONCE  USED, 
ALWAYS  USED. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 


453  BROADWAYC  _v 


BROOKLYN.  N.Y 
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PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the .  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire  Insurance  Agents. 

5V2  Toronto  Street,  52  Canada  Life  Bldg.. 

Toronto.  Montreal. 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


OFFICES  IN  CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 
Ottawa,  Ont. 
St.  John,  N.B. 


Vancouver,  B.C 
Hamilton,  Ont. 
Montreal,  Que. 
Quebec,  Que. 
Toronto,  C-*. 
Winnipeg,  Man. 


Reputation  gained  by  long  years  of  vigorous, 
conscientious  and  successful  work. 

THAlfiC  C     IDVIKJfi     General  Manaoeh 
lllUoIAj  t.   IKVINU,  Western  Canada 

TORONTO 


Safe  Investments 

The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about   investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 


Lewis  Bros. 

Limited 

Montreal 

are  sole  distributors  of 

White  Dove 
Washers 

for  the  Provinces  of 
QUEBEC,      NOVA  SCOTIA, 

NEW  BRUNSWICK  and 
PRINCE  EDWARD  ISLAND. 


THE  WHITE  DOVE 
WASHER  CO. 

Dept.  "B." 

Cobourg,  Ont. 


SCREEN 
DOORS 


That    are   strong 
and  well  finished 


We  use  o  n  1  y 
carefully  -  se- 
lected, well- 
seasoned,  dry 
pine. 

Frames  a  re 
held  rigid  by 
well  -  giuefl 
dowels.  Stiles 
and  top  rail 
from  4  in.,  and 
bottom  rail 
f  r  o  in  6  in 
stock,  finished 
%  in.  thick. 
Only  the  best 
grade  of  black 
"ire  doth  is 
used. 

All  doors  are 
turned  out  of 
Hie  Woodwork- 
ing Depart- 
meiit  by  spe- 
cial up-to-date 
machines,  re- 
sulting i  n  a 
fine,  smooth 
surface,  ready 
for  our  weath- 
er expo  sure 
fillers  and  var- 
nishes. 

Inspection  and 
packing  are 
given  ihe  care- 
f  •..  1  attention 
required. 

We      can      ship 
immediately 
from    stock. 

Write  us  for 
booklet  shew- 
ing complete 
line. 


Sanderson  -  Harold 
Co.,  Limited 

Paris.  Canada 


Sharratt  &    Newth's   Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  'Zr^ZZLT' Wooden Pickets °" 

WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 

The  Western  Wire  and  Nail  Co.,  Limited,       London,  Ont. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance)  : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion,   5c.    additional   each    insertion    when    Box    Number   is  required.     Each  figure  counts  as  one  word. 


WANTED 


FOR  SALE 


PARTNER  WANTED  FOR  CUTLERY,  TOOLS 
and  hardwarp  importing  concern.  State  full 
particulars:  age,  capita],  references,  etc.  Box 
109.     Hardware  and  Metal,  Toronto.  (23) 

WANTED  IMMEDIATELY,  GOOD  EXPERI- 
enced  Hardware  Clerk.  Must  be  a  salesman 
and  good  stock  keeper.  State  salary  and  send 
copy  of  references.  Box  104,  Hardware  and 
Metal,  Toronto.  (22) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave..    Toronto,   Ont.  (tf) 

STOVE  AND  FURNACE  TRAVELER  FOR 
Ontario  territory.  Must  be  a  practical  fur- 
nace man.  State  salary  and  experience.  Box 
105,    Hardware  &  Metal,  Toronto.  (22) 


SITUATIONS    WANTED 


HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal,  Toronto.  (23) 

YOUNG     MAN     WITH     5     YEARS'     RE  I   »  ' 
hardware    experience    desires    steady    position 
with  responsible  firm.     Box  107,  Hardware  and 
Metal,  Toronto.  (22) 

WANTED — HARDWARE  CLERK  THOR- 
oughly  experienced  in  all  lines  of  hardware  de- 
sires position  with  wholesale  or  retail  Eastern 
firm.  Best  of  references.  Box  541,  Cobourg, 
Ont.  (23) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  builders'  and  general  hardware, 
would  like  to  represent  builders'  hardware 
manufacturer,  Prairie  Provinces  or  British 
Columbia.  Box  110  Hardware  and  Metal, 
Toronto.  (26) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  general  and  builders'  hardware, 
would  like  to  represent  British  Columbia 
wholesaler.  Box  111,  Hardware  and  Metal, 
Toronto.  (26) 


FOR  SALE— THE  BUSINESS  OF  THE  VAN- 
eouver  Hardware  Co.,  established  18S6.  Lo- 
cated on  best  retail  street  in  the  city.  Stock 
and  fixtures,  $30,000.  Will  sell  outright  as  a 
going  concern,  or  retiring  manager's  interest 
A  good  opening  for  a  live  business  man 
Apply  to  Anderson  &  Warnock,  613  Granville 
Street,    Vancouver,   B.C.  (23) 

FOR  SALE— HARDWARE  BUSINESS  IN 
growing  Western  city  of  18,000,  or  present 
owners  will  leave  $100,000  in  the  business. 
Annual  turnover  nearly  quarter  million.  Two 
energetic  men  wanted  to  take  charge  of  man- 
agement and  office,  investing  $50,000.  Good 
opportunity  for  right  men.  Box  112,  Hard- 
ware &   Metal,   Toronto.  (23) 


EXCHANGE 


EXCHANGE.— SECTION  IMPROVED  LAND 
for  hardware  or  general  store.  D.  A.  Ketehin, 
1360   Rae  St.,    Regina,    Sask.  (30) 


MISCELLANEOUS 


I  LOCATE  NEW  TOWNS  IN  THE  WEST 
and  build.  These  I  am  prepared  to  sell  or 
rent.  This  gives  an  opportunity  to  start  on 
the  ground  floor.  Have  just  now  a  splendid 
opening  in  hardware  on  the  Grand  Trunk 
Country,  second  to  none.  For  further  par- 
ticulars address  Box  10S,  Hardware  and  Metal, 
Toronto.  (26) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 


GOOD      STENOGRAPHERS      ARE      WHAT 

every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143   University   Ave.,   Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  dovnt»/i  in- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  total  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  "following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 
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Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

"i'own Province 
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HARDWARE    AND    METAL 


a  thought  for  manufacturers  and 
jobbers  of  hardware 


If  nine-tenths  of  the  hardwaremen  in  Canada  were 
assembled  in  Massey  Hall,  what  would  you  give  for 
the  privilege  of  standing  on  the  platform  and  telling 
them  about  the  merits  of  your  proposition? 


here  is  our  offer  to  you : 


We  offer  you  practically  this  same  privilege  in  the 
advertising  pages  of  Hardware  and  Metal.  For  nine- 
tenths  of  the  retail  hardware  dealers  in  all  the  Pro- 
vinces of  the  Dominion  are  paid  subscribers  to 
Hardware  and  Metal.  And  they  read  it  every  week, 
because  it  helps  them  to  make  more  money.  S 

write  us  for  advertising  rates 


HARDWARE  C&  METAL 

Canada's    Only   Weekly     Hardware     Paper 
MONTREAL  TORONTO  WINNIPEG 
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HARDWARE     AND     METAL 


CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
Jt     is    a    service    we    ;.ive    free,    and     it  is    printed  solely    for  the    convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 
Barr    Registers,    Trenton,    Ont. 
Dominion    Register    Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,    Toronto. 
Aluminum    Ware. 
Hoods,    Ltd.,   Birmingham,   Eng. 
Northern  Aluminum  Co.,  Toronto. 
Sheet    Metal    Products    Co.,     Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 
British  Aluminum  Co.,  Toronto. 
Ammunition. 
Dominion    Cartridge    Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   New  York. 
Dupont   Powder  Co.,    North    Wilming- 
ton,   Del. 
Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &    Richardson,    Montreal. 
Annunciator  Systems. 

Northern    Electric  Co. 
Anti- Battlers     (Buggy    Shaft). 

Femali   Mfg.    Co.,   North   East,   Pa. 
Anvils. 
Brooks  &  Cooper,    Sheffield,    Eng. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
A.   C.    Leslie  Co.,    Montreal. 
Auger   Bits. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Russell,      Jennings      Mfg.       Co.,      St. 
Catharines. 
Auto  Accessories. 
Can.    Fairbanks-Morse   Oo.,    Montreal. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Canadian   H.    W.    Johns-Manville   Co., 

Toronto. 
Novelty  Mfg.  Co.,  Waterbury,  Cons. 
Babbitt  Metal. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal    Co.,  Toronto. 
Alonzo  W.  Spooner,  Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes    &    Co.,     Toronto. 
Baits,   Spoon. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canadian  Tube   &   Iron   Co.,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Hamilton. 
London  Rolling  Mills  Co.,   London. 
Bale-Ties. 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
The    Stanley    Works,    New    Britain. 
Bath  Boom  Fittings. 
The   Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Landers,   Frary  &  Clark,  New   Britain. 
Novelty   Mfg.    Co.,   Waterbury,    Mass. 
Batteries  and  Accessories. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Northern  F.lectric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Dominion  Belting  Co..  Hamilton,  Ont. 
Outta    Percha    and    Rubber  Mfg.    Co., 
Toronto. 
Bicycles. 
Bown  Mfg.  Co.,   Birmingham,  Eng. 
Iver-Johnson's    Anns   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Andrew   B.   Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 
Ford  Auger  Bit  Co.,  Holyoke,   Mass. 
Progressive  Mfg.  Co.,  Torrington,  Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,  Montreal. 
Independent  Cordage  Co.,  Toronto. 
Bolts  and  Nuts. 
London  Bolt  &  Hinge  Works,  London. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Boilers   and    Badiators. 
Pease  Foundry  Co.,  Toronto. 
Gurney    Foundry   Co.,    Toronto. 
Taylor-Forbes    Co.,    Guelph. 
Bolts. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,  Ont. 
Canadian  Tube  &  Iron  Co.,   Montreal. 
London  Bolt  &  Hinge  Works,  London. 
The   Steel    Company   of  Canada,   Ham- 
ilton. 


Box    Strapping. 

Acme  Steel  Goods  Co.,   Chicago. 
J.  E.  Beauchamp  &  Co.,  Montreal. 
The    Stanley      Works,      New      Britain, 
Conn. 
Box    Hinges   and   Locks. 
Acme    Steel    (Joods    Co.,    Chicago. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's   Falls   Co.,   New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 
Atlas    Mfg.    Co.,    New   Haven,    Conn. 
The    Stanley     Works,      New      Britain. 

Conn. 
Canada    Steel    Goods    Co.,    Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 
Brorrn.     Boggs    Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 
Brass    Goods. 
Jas.   Cartland    &   Son,    Ltd.,    Birming- 
ham, Eng. 
Ohadwick    Brass    Mfg.    Co.,    Hamilton, 
Evered  &  Co.,   Smethwick,   Eng. 
Henderson    &    Richardson,    Montreal. 
Jas.     Morrison     Brass     Mfg.     Co.,     To- 
ronto. 
Tallman  Brass  &  Metal  Co..  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Bras3  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 

Landers,   Frary  &  Clark,  New  Britain, 
Brushes. 
Meakins  &   Sons,   Hamilton. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.    Stevens   &   Co.,    Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'    Tools    and    Supplies. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  &  Co.,   Montreal. 
Howland,  H  S.,  Sons  &  Co.,  Toronto. 
Lewis   Bros.,    Ltd.,    Montreal. 
Lufkin    Rule    Co..    Windsor.    Ont. 
Miller,   Morse  Hdwe.   Co.,  Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa. 
Simmons  Hdw.   Co.,   St.  Louis,   Mo. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders*    Hardware. 
Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  &  F.  'Corbin.  New  Britain.   Conn. 
Evered    &   Co..    Birmingham.    Eng. 
Howland.  H,  S.,  Sons  &  Co.,  Toronto. 
Lawson   Mfg.    Co.,    Chicago. 
May    &    Padmore.    Birmingham,    Eng, 
Miller,    Morse   Hdw.    Co.,    Winnipeg, 
^'char^s    Wilcoy    Can.    Cn.,    Ln^rinn. 
The    Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co..  Guelph.  Ont. 
Watrous-Acme  Mfg.   Co.,    Des  Moines, 

Towa. 
Winnipeg   Paint  &  Glass  Co.,    Winni- 
peg. 
Buildings.    Metal. 
Metal   Shingle  &  Siding   Co.,   Preston. 
Pedlar  People.   Ltd.,  Oshawa. 
Winnipeg     Ceiling     &      Roofing     Co.. 
Winnipeg. 
Burlap. 
Dominion  Oilcloth  Co.,   Montreal. 
G.   F.   Stephens  &  Co..   Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.  L.   Robertson  Co.,  Milton. 
The    Stanley     Works,     New     Britain, 

Conn. 
Parmenter  &   Bulloch  Co.,   Gananoque. 
The   Steel   Co.    of  Canada.    Hamilton. 
Butts. 
J.  E.  Beauchamp  &  Co.,  Montreal. 
Canada   Steel   Goods   Co..    Hamilton. 
P.  &  F.  Corbin,   New  Britain.   Conn. 
Taylor  Forbes  Co.,  Guelph.  Ont. 
Watrous-Acme    Mfg.   Co..    Des    Moines, 
Iowa. 
Butts  and  Hinges. 
J.  E.   Beauchamp  &  Co..  Montreal. 
The    Stanley     Works,      New     Britain. 

Conn. 
Montreal  Hardware  Mfg.  Oo,  Montreal. 
Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 
Can.    Fairbanks-Morse    Co..    Montreal- 
L.   S.  Starrett  Co.,    Athol,   Mass. 
Calks. 
Neverslip    Mfg.    Co.,    New    Brunswick. 
N.J. 
Cans. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London.    Ont 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,  Cash  and  Parcel. 
Gine-Hazard    Store    Service    Co.,    To- 
ronto. 


Canada   Plates. 

A.  C.    Leslie  &  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

K.  &  S.  H.  Thompson  &  Co.,   Montreal. 
Carpet    Sweepers. 
liissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 
Dominion  Cartridge   Co.,    Montreal. 
Eley  Bros.,   N.   Transcona,  Man. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 
Greening,   B.,   Wire  Co.,   Hamilton. 
.VlcKinnon   Chain   Co.,   St.  Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls,   Ont, 
Ceilings,   Metal. 
Metal  Shingle  &  Siding  Co.,   Preston, 

Ont. 
Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
McFarlane,  Douglas  &  Co.,  Ottawa. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Canada  Cement  Co.,  Montreal. 
Alfred    Rogers,    Ltd.,    Toronto. 
Saskatchewan     Glass     &     Suply     Co., 

B.  &   S.   H.   Thompson  &   Co.,    Mont- 
real. 

Cement    Working    Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

T.    Slack  &  Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 

McKinnon    Chain   Co.,   St.    Catharines. 

Oneida  Community.   Oneida,   N.Y. 

Standard    Chain    Co.,    Pittsburgh,    Pa. 

Chain,     Trace,     Logging,     Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chisels. 
Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H.,  &  Sons,   Ottawa,  Ont. 
Oummer-Dowswell,       Ltd.,     Hamilton, 

Ont. 
Maxwell,   David,  &  Sons,   St.   Mary's. 
Chutes. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 
American    Shearer    Mfg.    Co.,    Nashua, 

N.    H. 
Chicago   Flexible   Shaft  Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes   Pins. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins   &    Sons,    Hamilton, 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,   Ont. 
Clothes    Wringers. 
Cummer-Dowswell  Ltd.  Hamilton,  Ont. 
J.   H.  Connor  &  Son,   Ottawa. 
Maxwell,   David,  &  Sons,   St   Mary's. 
American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 
Landers,  Frary  &  Clark,  New  Britain. 
National   Electric  Mfg.  Co.,   Toronto. 
Colors,    Dry. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Canada  Paint   Co..   Montreal. 
G.    F.    Stephens   &   Co.,    Winnipeg 
Cold   Boiled   Strip   Steel. 
Acme  Steel  Goods  Co.,   Chicago. 
The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 
The    Stanley     Works,      New     Britain, 
Conn. 
Conductor  Pipe. 
Metal  8hingle  and  Siding  Co.,  Preston. 
O-Rib-0    Mfg.    Co.,    Winnipeg. 
The  Pedlar  People,  Ltd.,  Oshawa. 
Sheet    Meta!    Products    Co..    Toronto. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Wheeler    &   Bain.    Toronto. 
Cord,     Wire    Picture 
The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 
Hamilton   Cotton    Co.,   Hamilton. 
Independent    Cordage    Co.,    Toronto. 
Consumers    Cordage    Co.,    Ltd. 
Scythes  &  Co..  Toronto. 
Cornices,    Metal. 
Metallic  Roofing  Co.,   Toronto. 
Metal   Shingle  &   Siding  Co.,    Preston. 
Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People,  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel  Goods  Co.,  Chicago. 
Cotton    Duck. 
Scythes  &   Co.,    Toronto. 


Cotton    Wipers. 

Scythes  &   Co.,    Toronto. 
Cow   Ties. 

Greening,   B.,  Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,   St.  Catharines. 

Oneida    Community,    Limited,    Niagara 
rails. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
Cuspidors. 

Thos    Davidson   Mfg.   Co.,   Montreal. 

MoClary  s,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto 
Winnipeg. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Cutlery     Razort,,    Scissors,    etc. 

Caverhill     Learmont  &  Co.,   Montreal. 

Crooks,   Jonathan.   &   Son. 

Doi-ken   Bros.    &   Oo.,    Montreal. 

Henderson    &   Richardson,    Montreal. 

Howland,  H.  S     Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &  Co.,   Montreal. 

Lamploiigh,  F.  W.,  &  Co.,  Montreal. 
Falls'  Clarke  Co-  Ltd"  Niagara 

Miller.    Morse  Hdw.    Co..    Winnipeg 

Simmons    Hardware   Co.,    St.    LouS. 
Door   Bolts. 

Montreal   Hdw.    Mfg.    Co.,   Montreal. 

The     Stanley     Works,     New     Britain 
l>onn. 

Taylor  Forbes  Co.,  Guelph,  Ont, 
Door   Checks. 

Canadian  Yale  &  Towne,  St,  Cath- 
arines. 

wm&  £•  CorbinJ  New  Britain,  Conn. 
En  land*™'"1  S°nS'    Binnin8h™' 

Dcors,   Screen. 

Sanderson,    Harold   Co.,   Paris. 
Door  Hangers. 

ganada   Steel    Goods  Co.,   Hamilton 

%?V*-*Fi®-    &    Br°-    Aahland     0 

RJ,char<*  Wilcox  Canadian  Co.,  Lon- 
aon,   Ont. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pulls. 

™„&  <£'    9°Tbilhr  New   Britain,   Conn. 

^Conn         6y  '     New     Brita£ 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,  Brick  and   Stone. 

Whitman  &  Bames  Mfg.  Co.,  St, 
Catharines. 

Wilt   Twist  Drill    Co.,    Walkerville. 
Dry    Batteries. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Pn  Crn^dlan,   H',VV-    Johns-ManviUe 
Co.,    Ltd.,    Toronto. 

Northern   Electric  Co. 
Dustless  Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell    Chemical  Co.,    Toronto. 
Eavetroughs. 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

The  Sheet  Metal  Products  Co..  To- 
ronto. 

Pedlar  People,   Ltd.,   Oshawa. 

£'  Ji  bright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &   Bam,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co. 
Winnipeg,   Man. 
Elbows. 

O-Rib-O    Mfg.    Co..    Winnipeg. 

E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 

Landers    Frary  &  Clark,  New  Britain. 

National    Electric    Mfg.    Co.,    Toronto. 

Renfrew  Electric  Co.,    Renfrew. 

Flexible   Conduit  Co.,    Guelph,    Ont. 

Ideal   Electric  Mfg.   Co.,    WaUaceburg. 
Emery  or  Corundum  Wheels. 

Can.    Fairbanks-Morse    Co..    Montreal. 

The  Carborundum  Co.,   Niagara  Falls, 

The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,    Toronto. 
Electric  Fixtures. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago 

Flexible   Conduit  Co.,    Guelph.    Ont 

Renfrew  Electric  Mfg.  Co.,  Renfrew. 
Ont 

Ideal   Electric   Mfg.    Co.,    Wallaceburg, 

Landers,   Frary  &  Clark,   New  Britain, 

Conn. 
National    Electric  Mfg.    Co.,    Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 
Can.    Fairbanks-Morse    Co.,    Montreal 
John    Oakey    &    Sons,     Ltd.,    London, 

Eng. 
O.    F.   Stephens  &  Co.,    Winnipeg. 
Emery    Wheels. 
The     Adamite     Wheel     &     Mfg.     Oo. 

Hamilton.  ' 

Jnn.     Oakey    &    Sons,     Ltd.,     London 

Eng. 
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A  Full  Line  of  Cement  Tools 

MADE  IN  CANADA 

Get  Our  Prices  Before 
Ordering 


Cement  Tools  of  All  Kinds  Made  in 
Bronze  and  Iron  by 


THE  ADAMITE  WHEEL  &  MFG.  CO. 


Hamilton,    Ont. 
Catalogue  on   Request 


Es  ablish  a  Profitable 

Ornamental  Fence  Department 

Handle  a  line  of  fencing  that  is  bound  to  give 
long  continued  satisfaction — fencing  that  not  only 
protects  but  beautifies  property,  as  well — fencing 
that  can't  help  bringing  more  trade  to  your  store. 
Such  is 

Peerless  Ornamental  Fencing 

Every  stay  is  made  of  strong,  stiff  wire  that  will  not  sag. 
This  fencing  is  made  from  galvanized  wire  and  in  addition, 
is  given  a  coating  of  zinc  enamel  paint,  thus  forming  the 
best  possible  insurance  against  rust.  Peerless  fence  is  easy 
to  erect  and  will  hold  its  shape  for  years  to  come.  We  also 
build  a  full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 

Get  our  literature  showing  many  beautiful  designs  for  lawns,  parks, 
cemeteries,  etc.    Also  ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

WINNIPEG.  MAN.        HAMILTON.  ONT. 


SELL  HIM 

DUPONT  POWDER 

When  He  Asks  for  "Shells  for 
Field  or  Trapshooting" 


TTHEN  you  sell  him  a  powder  load 
*   which  always  "makes  good." 

DUPONT  POWDER,  either  "bulk"  or 
"dense,"  is  loaded  by  standard  loading 
companies.  The  powder  is  known  every- 
where. Its  reliability  and  uniform  shoot- 
ing properties  are  demonstrated  at  the 
traps,  in  the  woods,  or  in  the  blinds. 

SIMPLIFY  YOUR  STOCK 

By  selling  DUPONT  LOADS  only.  Concentrate 
on  DUPONT  POWDEK — the  "old  reliable," 
guaranteed  kind.  Shooters  are  "fussy"  about 
their  powder  loads.  Why  invite  dissatisfaction 
by  selling  powders  of  little  known  or  inferior 
quality? 

Sell  him  DUPONT — he  is  sure  to  find  it  always 
satisfactory.  Build  your  sporting  powder  busi- 
ness on  goods  of  known  merit.  Stock  DUPONT 
— the  asked-for,  quick-selling,  satisfaction-giving 
Smokeless  Powder  for  shotguns. 

For  booklets  about  Sporting  Powders 
for  all  types  of  firearms  or  trapshoot- 
ing- booklets,  or  club  organization  aids, 
write    to    Sporting    Powder    Division. 

DU  PONT  POWDER  CO. 

ESTABLISHED  1802 

WILMINGTON,    DEL. 


HARDWARE    AJSD    METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    Paint  Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt  &  Lambert,    Bridgeburg,   Ont. 

A.    Ramsay   &   Son   Co.,   Montreal. 

Sherwin-Williams  Co.,    Montreal. 

G.    F.    Stephens  &    Co.,    Winnipeg. 

Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,    Birmingham,   Eng. 

Thos.    Davidson  Mfg.    Co.,   Montreal. 

McClary's,   London,    Ont. 

Sheet   Metal    Products   Co.,   Toronto. 

E.   T.    Wright  Co.,    Ltd.,    Hamilton. 
Escutcheon    Fins. 

The  Parmenter  &  Bulloch  Co.,   Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Fasteners,  Storm,  Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co..  Quelph,  Oat. 
Fencing,   Woven  Wire. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Horie  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay   &  Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Files   and   Rasps. 

Bamett   Co.,    G.    &   H.,    Philadelphia. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Delta  File  Works,  Philadelphia,  Pa. 

Disston,  Henry,  &  Sons,   Philadelphia. 

Nicholson  File  Co.,   Port  Hope. 

Simonds  Canada  Saw  Co.,  Ltd.,   Mon- 
treal. 
Firearms  and  Ammunition. 

Harrington    &    Richardson    Arms    Co., 
Worcester,    Mass. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,    Mass. 

Remington   Arms   D.M.C.,   Co.,    Wind- 
sor,   Ont. 
Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire   Door   Fixtures. 

Richard     Wilcox    Can.     Co.,     London, 
Ont. 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Fire  Place  Furnishings. 

The   Barton-Netting  Co.,    Ltd.,    Wind- 
sor,   Ont. 

Winnipeg   Paint  &   Glass  Co.,    Winni- 
peg. 

Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew   B.   Hendryx  Co.,   New  Haven. 
Flags. 

Scythes    &    Co.,    Toronto. 
Flashlights,    Electric. 

Can.    Fairban ks-Morse    Co.,    Montreal 

Northern   Electric  Co. 
Flint   Paper. 

Jno.    Oakey    &    Sons,    Ltd.,     London, 
Eng. 
Food    Choppers. 

Landers,   Frary  &  Clark,   New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,   see   Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.  Co.,   Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co..    Winnipeg. 
Henderson   &    Richardson,   Montreal, 
John   Lysaght,    Ltd.,    Bristol,    Newport 

and  Montreal. 
Pedlar    People,    Ltd.,    Oshawa. 

B.  &   S.    H.    Thompson   &   Co.,    Mon- 
treal. 

Winnipeg     Ceiling     &     Rootling     Co., 
Winnipeg,    Man. 
Galvanised    Steel    Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Metal   Shingle  &   Siding  Co.,   Preston. 
Galvanized     Ware. 

H.   S.   Howland  Sons'  &   Co,.   Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 

McClary's,    London,    Ont. 

Sheet   Metal    Products  Co.,   Toronto. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

MeClary    Mfg.     Co..     London. 

Sheet    Metal     Products    Co.,    Toronto. 

E.    T.    Wright   Co.,    Hamilton. 
Garden    Cultivators. 

0.  8.  Norcross  &  Sons,   Bushnell,   111. 

8.   L.   Allen  Co.,   Philadelphia. 
Garden   Tools. 

The     Adamite     Wheel     &    Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas   Engines. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Gas  Engine  Silencers. 

Maxim  Silencer  Co.,  Hartford,  Conn. 
Gasoline  Tanks,  Underground. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Gauges. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
L.   S.   Starrett   Co.,   Athol,   Mass. 
Glass. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Consolidated     Plate     Glass    Co.,      To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 
Man. 

A.  Ramsay  &   Son,   Montreal. 

G.  F.   Stephens  &  Co.,  Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and   Figured. 

A.    Ramsay   &    Son,    Montreal, 
Glass   Paper. 
A.    Ramsay    &    Son,    Montreal. 
Jno.     Oakey    &    Sons,    Ltd.,     London, 
Eng. 

Glass,    Wired. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,    Godfrey  S. 
Arthur    Rudd   &    Co.,    St.    Helen's. 
Sharratt   &    Newth,    London,    Eng. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson   &    Richardson,    Montreal. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Can.    Fairbanks-Morse    Co..    Montreal. 
Cleveland   Stone   Co.,   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Guns. 

J.  P.  Claphrough  &  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worehester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-D.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Handles. 

The    Laehute    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,    Ont. 
Watrous  Acme  Mfg  Co.,   Des  Moines, 

Iowa. 

Hardware,  Metal  Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    &  F.    Corbin.   New  Britain.   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.    S.   Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.    E.   Myers  &   Bro.,   Ashland,   Ohio. 
Hinges. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

Canada    Steel    Goods   Co.,   Hamilton. 

Montreal    Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
■Conn. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Hinges,    Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.   H.,   Mfg.    Co.,   St.   Thomas. 
Hooks. 

P.    &  F.    Corbin,   New   Britain,  Conn. 

Henderson    &    Richardson,    Montreal 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,    Guelph,   Ont. 

Hooks,  Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and   Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn, 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 
Wm.    Cane   &    Sons   Co.,    Newmarket, 

Ont. 
McClary's,    London,    Ont. 
North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Laehute    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.  Co.,   Philadelphia. 
Iron   and   Steel  Bars. 
Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton, 
London    Rolling    Mill    Co.,    London. 

Iron   Pipe. 

Can.    Fairbanks-Morse    Co..    Montreal. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Iron    Pumps. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
R.  McDougall  Co.,   Gait, 

F.  E.    Myers  &   Bro.,   Ashland,   Ohio. 

Japans. 

A.  Ramsay  &  Son  Co.,   Montreal. 
Knife  Polish. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 

Eng. 

Kitchen   Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Ladders,   Step. 

Otterville   Mfg.    Co.,    Otterville,    Ont. 

G.  F.    Stephens   &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders,    Shelf. 

F.  E.  Myers  &   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 

The  L.   Martin  Co.,  New  York. 

G.  F.    Stephens   &   Co.,    Winnipeg. 
WUckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

McClary's,   London,    Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton.  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada.    Ltd.,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   FoTbes   Co.,   Guelph,    Ont. 
Lawn    Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.    P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines 

Lawn    Settees. 

Stratford   Mfg.    Co.,    Stratford. 
Linseed  Oils. 

A.   Ramsay  &  Son  Co.,   Montreal. 
Lawn    Swings. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 

Canada  Metal  Co.,  Toronto. 

Hoyt   Metal   Co.,    Toronto. 
Levels. 

Lnfkin   Ride  Co.,   Saginaw,   Mich. 

Oonrtell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.    Starrett  Co.,   Athol,    Mass. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.   and   Lock   Mfg.   Co., 

Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.   &   F.   Corbin,   New  Britaia,  Conn. 

May   &    Padmore,    Birmingham,    Eng. 

Taylor   Forbes   Co.,   Guelph,   Out. 
Lumbering  Tools. 

Argall    Bros.,   Three   Rivers,   Que. 

Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

Mantels  and   Grates. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'    Tools. 

Can.    Fairbanks  -Morse   Co.,    Montreal. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.   Starrett  Co.,    Athol,   Mass. 

Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Henderson  &    Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &    Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse  Hdw.    Co.,    Winnipeg. 

Nova    Scotia   Steel   &    Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,   Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal, 
treal. 
Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas  Co.,   Ottawa. 

Metallic  Roofing  Co.,  Toronto. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg      Ceiling     &      Roofing      Co., 
Winnipeg,   Man. 
Metal    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

The    Canadian    H.    VV.    Johns-.Uanville 
Co.,    Ltd.,    Toronto. 
Metal   Polish,   Emery   Cloth,   Etc. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Oakey,  John,  &  Sons,  London,   Eng. 
Mitre  Boxes. 

Smith   &   Hemenway   Co.,    New   York. 
Mop  Wringers. 

White    Mop    Wringer  Co.,    Fulton ville 
N.Y. 
Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,  Mass. 
Nail   Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion    Iron    &    Steel    Co.,    Sydney. 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Oilers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 
Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Stoves. 

Sheet    Metal    Products    Co..    Toronto. 
MeClary  Mfg.   Co.,   London. 
Queen   City  Oil   Co.,   Toronto. 
The   Huenfeld  Co.,    Cincinnati,    Ohio. 
Oil    Tanks   and    Pumps. 
Sheet     Metal    Products    Co.,    Toronto. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Ornamental   Iron    and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont 

Brandram-Henderson,    Montreal, 

Canada   Paint  Co.,    Montreal. 

Dougall    Varnish    Co.,    Toronto. 

Glidden    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R,   C.  Jamieson  &  Co.,   Ltd.,  Montreal. 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour  Co.,    Montreal. 

Moore,   Benjamin  &  Co.,  Toronto, 

Pratt   &    Lambert,    Inc.,    Bridgeburg. 
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BOENTGEN  &  SABIN 


SOLINGEN     -      GERMANY 


Manufacturers  of 

B  ONS  A    BRAND 
FINEST     CUTLERY 


Specialty : 

BONSA  TOOL  PADS 

in  Leather  Cases 

Most   useful    for   the   Handy    Man, 

Motorist,    Electrician   or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


yt-\b.  tins- 
3  doz-  in  case 


TRY  IT 


SOLD   B Y 

ALL 
JOBBERS 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  um™> 

Avoid  imitations    of    our  ^CQ^D    TRADF"  » 


CUTLERY 


& 


** 


By  seeing  that  this  exact 

mark   is  on  each    blade.  ^^AfJTFn     \6"r" 

SOLE  AGENTS   FOR   CANADA 

James  Hutton  C&>  Company 

MONTREAL 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETT  E 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


"  From  Ore  to  Finished  Product." 


Nail    Wire,    Rivet    Wire, 

Straightened    and    Cut   to 

Length 


Wire  Nails — all   standard 
and  special  gauges 


Coiled  Steel  Spring  Wire 


Galvanized  Barb  Wire 


Barbless  Twisted  Wire 


Wire  Rods 


Write  for  Descriptive  Catalogue 

Dominion 
Iron  &  Steel  Co.,  Ltd. 

Head  Office  and  Works,  Sydney,  N.S. 


SALES  OFFICES: 
Sydney,  N.S.;  112  St.  James  St.,  Montreal :     18  Wellington  St.    E.,Toront 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.    Uamsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Faint   and   Varnish   Remover. 

Dougall    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.   C.   Leslie  &  Co.,  Montreal. 

Pipe   Wrenches. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Pipe,   Wrought,    Lead   and 
Oalvanized. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Hoyt   Metal   Co.,   Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
Pipe,   Galvanized   Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding   Co.,    Preston. 

E.  T.    Wright   Co.,    Hamilton,    Ont. 
Pipe   Cutters. 

Can.    Fairbanks-Morse   Co..    Montreal. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson   &   Richardson,    Montreal. 

Smith   &   Hemenway   Co.,   New   Yoik. 
Pocket  Knives. 

Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting. 

Greening,    B.,    Wire    Co..    Hamilton. 

John   Lysaght,   Ltd.,    Bristol,   Newport 
and   Montreal. 
Power  Grinders. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.   &   F.   Corbin,   New   Britain,   Conn. 
Pumps. 

Can.    Fairbanks-Morse    Co..    Montreal. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.   Myers   &   Bro.,   Ashland,    Ohio. 


Pumps,   Power. 

Canadian   Fairbanks-Morse   Co.,     Ltd., 
Montreal. 
Putty. 

Brandram-Henderson    Co.,    Montreal. 

Canada    Paint   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

G.   F.    Stephens   &  Co.,   Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 

McClarv's,     London. 

Gait    Stove    &    Furnace,    Gait. 

Gumey    Foundry    Co.,    Toronto. 

Clare    Bros.,    Preston. 

Thos.     Davidson     Co.,     Montreal. 

Fiudlay    Bros.,     Carleton     Place. 

Jas.   Stewart  Mfg.    Co.,    Woodstock. 
Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Simmons   Hardware    Co.,    St.    Louis. 
Radiators. 

Gurney    Foundry    Co.,    Toronto. 
Razors. 

Jonathan    Crookes    &    Son,    Sheffield. 
Eng. 

Dorken   Bros.   &   Co.,   Montreal. 

Jas.    Hutton  &   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware   Co,    St.   Louis. 
Razor  Blades. 

Schramberger  Uhrfedermfabrik,    Shi  am - 
berg,  Germany. 
Reamers. 

Butterfleld  &  Co.,   Rock   Island,   Que. 

Can.    Fairbanks-Moi"se    Co..    Montreal. 

Whitman  &  Barnes,  St.  Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,    London. 

Sanderson    &    Harold    Co.,    Paris. 

Register,    Cash,    Credit. 

Barr   Registers,    Ltd.,   Trenton. 
Dominion    Register   Co.,    Toronto. 
Registers. 
Kir-Ben,    Ltd.,     Almonte. 
Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 
Dominion   Iron   &    Steel    Co.,    Sydney. 
N.S. 
Rifles. 
J.    P.    Clapbrough    &   Johnstone,    Bir- 
mingham. 
Ross   Rifle  Co.,    Quebec. 


Rivets. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,   Ont. 

P.    L.    Robertson   Co.,   Milton. 

-iteel   Co.   of   Canada,   Hamilton. 

Parm enter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver   Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,     Mass. 
Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W.    Johns-Man  rille    Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  &  Co.,   Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Hooting     Supplies. 

Barber    Asphalt    Co.,    Philadelphia. 

The   Can.   H.   W.   Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex,,    &   Co.,    Montreal. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Metallic    Roofing   Co.,    Toronto. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United    Roofing    &    Mfg.     Co.,     Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers   Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
K.iles   and   Gauges. 

(an.    Fairbanks-Morse   Co.,    Montreal. 

.las.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J,  Rabone  &  Sons,   Birmingham,  Eng. 

L.    S.    Starrett  Co.,   Athol,   Mass. 
.Sad    Irons. 

Taylor    Forbes   Co.,    Guelph,    Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,   E.   C,   &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,  Philadelphia, 

Shurly    Dietrich    Co.,    Gait. 

Simonds   Canada    Saw   Co.,    Montreal. 
Scales. 

Aylmer    Pump   &   Scale   Co.,    Aylmer. 

Can.    Fairbanks-Mor-se    Co..    Montreal. 
Screen   Doors   and    Windows. 

Sanderson,   Harold   Co..    Paris,    Ont. 
Screen   Door   Sets. 

P.   &  F.   Corbin.   New   Britain,   Conn. 

The     Stanley     Works.      New     Britain, 

Conn. 


Taylor  Forbes  Co.,   Guelph,   Ont, 
Screw   Plates. 

Butterfleld   &  Co.,    Rock   Island,    Que, 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Screw  Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nuts,   Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton, 
Screws,   Wood. 

P.  L.   Robertson  Mfg.  Co.,  Milton. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton, 
Scythe   Stones. 

The  Carborundum  Co.,   Niagara   Falls, 
New   York. 
Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Shelf  Boxes. 

Cameron   &  Campbell,   Toronto. 
Shellacs. 

Berry  Bros.,  Walkerville,   Ont. 
Shovels  and   Spades. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Lundy  Shovel  &  Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Sieves  and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can.    Fairbanks-Morse   Co..    Montreal. 

Maxim   Silencer  Co.,   Hartford,   Conn. 
Snow   Shovels. 

The  Sheet  Metal  Products  Co.,  Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Stove   Casters. 

Chicago  Hdw.   Fdry.   Co.,   Chicago. 
Silverware. 

McGlashan.   Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia   Co.,    Hamilton. 

Oneida     Community,      Ltd.,     Niagara 
Falls. 

Standard   Silver  Co.,   Toronto. 
Solder. 

Canada   Metal   Co.,    Ltd.,   Toronto. 

Hoyt  Metal   Co.,   Toronto. 

Sheet    Metal    Products    Co..    Toronto. 

Splicing  Compound. 

Northern    Electric   Co. 
Sporting   Goods. 
H.   S.   Howland  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 


^///-v////w//^^^ 


STEFFENS  &  NOLLE,  Limited 


137  McGill  Street 


IMPORTERS    OF 


MONTREAL,  QUE. 


Square,  Cold  Twisted,  Steel  Bars  for  Concrete  Work 

Mild  Steel  Bars,  shapes  of  all  kinds,  Angles,  Tees,  Zeds,  Channels,  I  Beams,  Zores 
Beams,  Plates,  Checkered  Plates,  sheets  of  all  kinds,  Toe  Caulk,  Tire  and  Sleigh 
Shoe  Steel,  Stay  Bolt  and  Refined  Iron,  Wheel  Tires,  Hammered  Steel  Forgings 
and  Shaftings  up  to  70  tons. 

Also  Exclusive  Agents  for  L.  MANNSTAEDT  &  COMPANY 

Carrying  in  stock  over  300  of  their  shapes,  for  the  manufacture  of  Fireproof  Build- 
ings, Warehouses,  Residences,  Folding  Gates,  Store  Fronts,  Marquise  Elevator  Cages 
and  Enclosures,  Bridges,  Steel  and  Concrete  Stairs,  Railings,  Iron  Door  Frames,  etc. 
MANNSTAEDT  &  CO.  specialize  in  Special  Rolled  Steel  Sections  and  will  cut 
rolls  for  any  reasonable  quantity.  Rolling  programme  now  consists  of  about  7,000 
different  shapes. 

Catalogues,  etc.,  sent  on  application 
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CHICAGO  STEEL  BENDING  BRAKES 

(Made   in   all   sizes) 
Regarding   the   Steel   Bending   Brake   we   purchased   last   spring,    are 
pleased  to  report  that  we  are  more  than  delighted  with   this  machine, 
not  only   with   the  way  it  is   constructed,   but  with   the  work   it  turns 

out.     We  formerly  used   a  brake,   but  are   very   glad   indeed   now 

that  we  have  made  the  change.    We  get  more  speed  and  better  results. 
Yours  truly, 
THE  McCLARY  MFG.  CO.,  C.  E.  Main,  Lanager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Corn  and  Bean  Planters 


King  of  the  Field  is  the  best  two-hand  planter  in  the 
market.  Is  also  made  with  Pumpkin  Seed  attachment.  We 
also  make  lace  curtain  stretchers,  ironing  boards,  step- 
ladders,  step-ladder  chairs,  etc. 

OTTERVILLE  MFG.  CO.,  LIMITED 
OTTERVILLE,  ONT. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-EIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure  to  specify  O-BIB-O. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE,  WINNIPEG 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  rilled  orders  and 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


LAMP    BLACK    INSURANCE 

Eagle,  Old  Standard,  Pyramid  and  Globe 
Germantown 

Sixty-four  years'  reputation  behind  each 
package   INSURES  THE  DEALER. 

Lampblacks  in  bulk  that  are  positively 
unmatchable  in  strength  and  delicacy 
of   tone  INSURES  THE  USER. 

THE  L.  MARTIN  COMPANY 

Headquarters  Since  1849 
New  York,   Philadelphia,    Cincinnati,    London,  England 


JaofcJks iJi£Ct 


EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  page 
Catalogue   "M"?    Or  BOTH?    Write  to-day    U 

ABBEY  &  IMBRIE,  New  YORK 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


THE 
"BARROWS" 

PRUNER 

Special  Features : — 
A     perfectly     easy     and     smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made   by    Burman   &   Sons,   Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &S.  H.  THOMPSON  &  CO. 


MONTREAL 


Limited 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Abbey    &    Imbrie    97 

Adamite    Wheel    Co 93 

American    Shearer    Co 88 

American    Wringer    Co 32 

Ashdown,   J.    H.,    Hdw.    Co 

Outside   front   cover 

Argall    Bros 88 

Atkins  &   Co.,    E.    C 100 

Bamvell,    Hoxie   Wire   Fence   Co 93 

Barber    Asphalt    Paving    Co 79 

Barnett,     G.     &    H 84 

Barton    Netting    Co 84 

Berry     Bros 61 

Birkett,    Thos.,    &    Son    87 

Bissell    Carpet    Sweeper    Co 67 

Boentgen    5,    Sabin    95 

Bradstreets     89 

Brandram-Henderson ,    Ltd 63 

Buck    Bros 81 

Burgess-Norton     Co 69 

Burrow,     Stewart    &    Milne     23 

Butterfield    &    Co 20 

Cameron    &    Campbell    88 

Canada    Linseed    Oil    Mills     77 

Canada    Metal    Co 65 

Canada    Paint    Co.,    The    73 

Canada   Steel    Goods   Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  79 

Canadian    Fairbanks-Morse    Co.,    Ltd.  2 

Can.    H.    W.    Johns^Manville    Co 33 

Canadian    Rogers    Co 36 

Canadian   Shovel   &   Tool   Co 

Outside  back  cover 

Canadian    Supply    &    Contracting   Co.  15 

Canadian    Tube    &    Iron    Co 31 

Cleveland    Stone    Co 69 

Consumers    Cordage     Co 34 

Cummer-Dowswell,    Ltd 8 

Davidson,    Thos..    Mfg.    Co 27 

Delta    File    Works    83 

Disston,    Henry,    &    Sons    17 


Dominion    Cartridge     08 

Dominion    Iron    &    Steel    Co 95 

Dominion    Register    Co 30 

Dorken    Bros 28-85 

Double    Claw   Hammer   Co 88 

Dougall    Varnish    Co 76 

Dupont    Powder    Co 93 

Eagle    Woodenware    Co 31 

Eley    Bros.    (Canada),    Ltd 12 

Ford  Auger  Bit  Co 97 

Goodell-Pratt   Co 26 

Great   West  Wire   Fence   Co 87 

Greening,     B.,    Wire    Co 32 

Gutta   Percha   &    Rubber   Mfg.    Co.. 

Inside  back  cover 

Hamilton    Cotton    Co 78 

Hamilton    Stamp    &    Stencil    Co.    ...  88 

Harrington    &    Richardson    Arms    Co.  12 

Heller-Aller     Co 81 

Henderson    &    Richardson    1 

Huenfeld    Co.,    The    21 

Hutton,   Jas.,   &  Co 95 

Imperial    Oil    Co 18 

International    Nickel    Co.,    The    78 

James    &    Reid    83 

Jamieson   &   Co.,   R.   C 65 

Jenkins     Bros 16 

Jenkins    &    Hardy    89 

Johnston,    Christopher,    &    Co 78 

Kent,  Son  &  Co 87 

Kyle,    P so 

Lamplough,    F.    W.,    &    Co 87 

Landers,    Frary    &    Clark    9 

Laidlaw    Bale    Tie    Co 85 

Lewis    Bros.,    Ltd 3 

London   Bolt  &  Hinge  Works   97 

London    Rolling    Mill     15 

Lufkin    Rule    Co Inside    back    cover 

Lundy   Shovel   &   Tool    Co 22 


McArthur,    Alex.,    &    Co 67 

McClary    Mfg.    Co 19 

McComb,    J.    H 85 

McDougall,    R.,    Co 80 

McGlashan-Clarke   Co 28 

Martin,    L..    Co 97 

Martin-Senour     Co 61 

Maxwell,     Ltd !7 

Meakins    &    Sons    10 

Meriden    Britannia    Co 

Inside   front   cover 

Metal    Shingle    &    Siding   Co 16 

Metallic    Roofing    Co 27 

Millers    Falls    Co 15 

Miller-Morse    Hdw.    Co 75 

Moore,     Benj.,     &    Co 69 

Morris    &    Bailey    Steel    Co 84 

Morrison,    Jas.,     Brass    Mfg.    Co 24 

Myers    &    Bros.,    F.    E 89 

Neverslip    Mfg.    Co 26 

Newman,   Wm.,   &  Sons   24 

Nicholson     File     Co 22 

Nickel    Plate    Stove    Polish    Co 95 

Northern    Bolt    &    Screw    Co 88 

North    Bros 35 

Northern    Electric    Co 29 

Nova    Scotia    Steel    &    Coal    Co 15 

Novelty    Mfg.     Co 81 


Oakey,  John,  &  Co. 
One-Minute  Mfg.  Co. 
O-Rib-O     Mfg.     Co.      . 

Otterville     Mfg.     Co. 


Parker,    The    Chas.,    Co 71 

Parker    Supply   Co 35 

Parmentcr,    Bulloch    Co..    The    S3 

Pease    Foundry    Co 

Pi-ik,     Thos 

Progressive    Mfg.    Co 

Pull-Easy    Mfg.    Co.,    The    


s? 


Ramsay,  A.,  &  Sons 
Remington  Arms  Co. 
Renfrew  Elec.  Co.  .. 
Richards  Wilcox  Co. 
Robertson,    P.    L.    Co. 


Rogers,     Alfred,     Ltd 14 

Roofers   Supply   Co.    ..Inside   back   cover 

Ross  Rifle   Co 1™ 

Russell.    Jennings    Mfg.    Co 7 

Sanderson,    Harold    Co 89 

Seymour,    Henry    T.,    Shear    Co 88 

Sharratt    &    Newth    89 

Sheet    Metal    Products    Co 5 

Simonds    Canada    Saw   Co.    71 

Southington     Mfg.     Co 88 

Spooner   Co.,    Alonzo    W.,    Ltd 88 

Standard    Chain    Co 84 

Stanley   Rule   &   Level   Co 98 

Stanley    Works    1  99 

Starrett,   L.  S..  &  Co 13 

Steel    Bending    Brake    Works    97 

Steel    Co.    of    Canada.    Ltd 4 

Steffens    &    Nolle,    Ltd 96 

Stephens,    G.    F.,    &    Co.,    Ltd 69 

Stevens,    Hepner    &    Co 71 

Stewart,  James.    Mfg.   Co.,   Ltd.,   The  20 

Still,   J.   H.,    Mfg.    Co 35 

Stratford    Mfg.    Co 80 

Tallman    Brass    &    Metal    Co 97 

Taylor,    Forbes    Co 11 

Thompson,    B.    &    S.    H 14    18  97 

Toronto    Plate    Glass    Importing    Co.  60 

Turpentine    Producers'     Agency     95 

United   States   Steel   Products   Co....  14 

Want    Ads 90 

Wayne    Oil    Tank    &    Pump   Co 30 

Western    Wire    Fence    &    Nail   Co....  89 

Wheeler    &    Bain    28 

White    Dove    Washer    Co 89 

White    Mop    Wringer    Co 1 

Whitman    &    Raines    Mfg.    Co 2 

Wilekes-Marthi-Wilekes    88 

Wilt    Twist     Drill    Co 16 

Winnipeg    Ceiling    &    Roofing    Co —  31 

Woods.    Walter,    &    Co.,    Ltd 77 

Wright,    E.    T..    Co..    Ltd 31 

Wrought    Washer    Mfg.    Co 80 
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16 

17 

19 

Seven  Tools  in  One 

1. — Beading  and   Centre  Beading  Plane.     2. — Rabbet  and  Filletster  Plane. 

3. — Dado   Plane.     4. — Plow   Plane.     5. — Matching  Plane.     6. — Sash 

Plane.     7. — Superior   Slitting  Plane. 

Extra  cutters  may  be  used  to  advantage  by  substituting  specially  formed 

detachable  bottoms. 
Carpenters    will    find    this    tool    almost    invaluable. 
Send  for   catalogue  giving  complete  description. 

Stan  ley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-149  University  Ave.,  TORONTO 
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Cut  of  No.  1751  Half  Size. 


Cut  of  No.  1753  Half  Size. 


STANLEY 


w 

Wrought  Steel  ma^ 

Screen    Door    Butts 

These  butts  are  of  the  same  good  quality  that  is  consistent  with  all  other 
"Stanley"  goods. 

They  are  supplied  to  the  surface  of  the  doors.  By  simply  slipping  out  the 
pins  the  door  is  easily  taken  off  and  can  be  as  readily  rehung  when  neces- 
sary. 

They  add  greatly  to  the  appearance  of  any  entrance,  being  splendidly 
finished  in  Japan,  Antique  Copper,  Dull  Brass  or  the  anti-rust  "Stanley" 
Sherardized;  the  latter  finish  is  recommended  for  outdoor  work  or  damp 
climates  as  it  prevents  rust. 

Packed  one-half  dozen  pairs  in  a  box  with  screws.  Weight  per  dozen  with 
screws,  No.  1751,  seven  pounds.     No.  1753,  five  and  one-quarter  pounds. 

If  your  jobber  cannot  supply  you  write. 

See   our   quartet-page   advertisement  on   page   one 

A.  MACFARLANE  &  COMPANY 

Coristine  Building,  Montreal 

Canadian  Representatives  of 

THE  STANLEY  WORKS 

New  Britain,  Conn. 


NEW  YORK 


CHICAGO 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sprayers. 

Sheet   Metal   Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson  &   Richardson,   Montreal. 
Spcols   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Spring   Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay   &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.   H.   W.   Johns-Manrille  Co., 
Ltd.,  Toronto. 

A.    Ramsay  &   Son   Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint    &    Glass    Co.,    Winni- 
peg. 
Stains,   Wood. 

Berry   Bros.,    Walkerville. 

G.  F.   Stephens  &  Co.,  Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High   Speed. 
Henderson  &  Richardson,  Montreal. 

Steel,   Cold   Rolled   Strip. 
Morris  &  Bailey  Steel  Co.,   Pittsburg. 

The     Stanley     Works,      New     Britain, 
Conn. 
Steel   Wire   Hoops. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Stencils. 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

MeClary's,    London,    Ont. 

The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd. ,   Toronto. 

E.  T.   Wright   Co.,   Ltd.,   Hamilton. 
Store    Ladders. 

F.  E.   Myers  &  Bro.,   Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stocks  and   Dies. 

Butterfleld  &.  Co.,   Rock   Island,   Que. 
Stoves,  Furnaces. 

Clare   Bros.   &   Co.,   Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 

Gurney    Foundry   Co.,    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben,    Ltd.,    Almonte. 


MeClary's,    London,    Ont. 

l'ease  Foundry  Co.,  Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Moves,    Gas. 

Gurney   Foundry   Co.,   Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Tu  ps. 

Butterfleld   &   Co.,   Rock   Island,   Que. 
lacks. 

Steel   Co.    of  Canada,    Ltd.,    Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin   Rule  Co.,   Windsor,   Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 

Technical   Books. 

MaeLean   Publishing   Co.,   Toronto. 
Tents   and    Awnings. 

Scythes   &   Co.,   Toronto. 
Tiling,   Wall   and   Floor. 

The  Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 

Winnipeg    Paint   &    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson  &   Richardson,   Montreal. 

A.  C.    Leslie   &   Co.,   Montreal. 

B.  &   S.   H.   Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 
Buck    Bros.,    Milbury,    Mass. 
The  Chapin  Stephens  Co.,   Pine  Mea- 
dow,   Conn. 
The      Goodell-Pratt    Co.,     Greenfield, 

Mass. 
Millers    Falls    Co.,    New    York. 
Robt.    Sorby   &   Sons,    Sheffield. 
Stanley    Rule    and    Level    Co.,     New 
Britain. 

Tools,   Metal   Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles   and   Liumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum   Cleaners. 

Northern   Electric   Co. 

Onward    Mfg.    Co.,    Berlin,    Ont. 

Clements    Mfg.    Co.,    Toronto. 
Varnishes;   See  Paints. 

Berry   Bros.,    Ltd.,    Walkerville,    Ont. 
Dougall   Varnish  Co.,   Montreal. 


Glidden    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

Pratt    &    Lambert,    Bridgeburg. 

A.   Ramsay  &   Son   Co.,   Montreal. 

G.    F.    Stephens  &   Co.,    Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Metallic    Ceiling    Co.,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 

Vises. 
Henderson    &    Richardson,    Montreal. 

Wall  Plaster. 

The    Canadian   H.    W.   Johns-Manville 
Co.,    Ltd.,    Toronto,     Ont. 

Wash  Boards. 

Wm.    Cane   &    Sons    Co.,    Newmarket. 

Ont. 
Meakins  &  Sons,  Hamilton. 

Wash  Tubs. 

Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
WashiDg  Machines,  Etc. 
J.   H.   Connor  &  Son,   Ottawa,   Out. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    &    Richardson,    Montreal. 
D.   MaxweU  &   Son,   St.    Mary's,   Ont. 
London    Foundry    Co.,    London. 

Wegon   Jacks. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 

Washers. 

P.   L.   Robertson  Mfg.   Co.,   Milton. 
Steel   Co.  of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Weeders. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 

Whips. 

Hamilton   Whip   Co.,    Hamilton,    Ont. 

White   L.ead. 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Wholesale   Hardware. 
Caverhill,   Learmont  &   Co.,   Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis  Bros.  &  Co.,  Montreal. 
Miller,    Morse   Hdw.    Co..    Winnipeg. 
Simmons  Hdw.  Co.,  St.  Louis,  Mo, 


Window    Screens. 

Sanderson,   Harold   Co.,   Paris,   Ont. 

Window    Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.  ., 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

\V:re    Door    Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,   Steel,  Brass  and 

V.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Steel  Co.   of  Canada,  Ltd.,   Hamilton. 

Wire 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.   L.    Robertson   Co.,   Milton. 

Wii"   Mats. 

Andrews  Wire  Wks.  of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.  ,..     _  _,„.„_ 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire   Goods,   Bright. 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 

Wire    Goods.  . 

Acme  Steel  Goods  Co.,   Chicago,   New 

J    E.   Beauchamp  &  Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire   Products. 
Andrew  Wire  Works,  Watford,  Ont. 

Wire   Kope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,   Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerville. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont  Mfg.   Co.,   Roxbury,   Mass. 
Whitman     &     Barns     Mfg.     Co.,     St. 
Catharines. 


99 


HARDWARE    AND     METAL 


Ross  Rifle  Luck 

Users  of  "Ross"  Rifles  invariably  comment 
on  their  good  luck,  because  the  power  is 
such  that  judging  of  distance  is  scarcely 
necessary,  so  if  game  is  seen,  it  can  be  hit 
and  bagged.  Dealers  are  wise  to  order 
early,  as,  despite  increased  facilities,  it  is 
difficult  to  keep  up  with  orders. 

ROSS  RIFLE  CO.        Quebec 


ATKINS'  STERLING  SAWS 


The  Big  sensation  at  the  Ottawa 
Convention.  Justly  popular — be- 
cause they  bring  a  fair  profit. 

We  have  an  interesting  proposition 
to  make  to  all  progressive  merch- 
ants. Won't  you  let  us  hear  from 
you? 


E.   C.   ATKINS    &    CO. 

Makers  of  Sterling  Saws. 

Canadian  Factory — Hamilton,  Ont. 
Vancouver  Branch — 109  Powell  St. 


HAND  SAW 
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Galvanized    Steel    Sheets 


Apollo, 


Queen's  Head, 


Fleur-de-Lis. 


Ask  us  about  Apollo  Keystone  Copper-Bearing  Sheets. 
Drop  us  a  card  and  we  will  send  you  our  monthly  stock  sheet  and  full  particulars. 


The  Roofers  Supply  Co.,  Limited 


Toronto,  Ont. 


Importers,  Jobbers   and   JVlanufacturers 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


'UFK/N 


THAN  YOU  EVER  NEED  TO 
SELL       /UFK/lf  GOODS 


'UFKtN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


fUFK/N 


Goods 


7HE/l/FKfNRl/LEt?0. Of{7aNADA.£T1>«   W/ndsokont. 


BULL  DOG  AND  FOX 

Patent  Solid-Shank   One-Piece  Shovels 


Nine  reasons  why 

BULL  DOG  and  FOX 

Shovels  are  superior  to 

other  shovels 


Solid-Shank  Construction. 

Thick   Centres  on  top  of  Blade  where 
strain  comes. 

Graduating  Tapers  on  Blades. 

Bend    in    Solid    Shank  'instead    of    the 
Handle — note  Sectional  View. 

Easily  Re-handled,  which  is  not  the  case 
with  Bent  Handles. 


No  Straps  to  Break. 

Practical  tests  have  Proven  their 
superior  strength. 

We  GUARANTEE  our  Contractors' 
Shovels  equipped  with  our  PATENT 
"D"  Handle  to  be  stronger  than  any 
other  Shovel  manufactured  at  the  price. 

Exported  to  Foreign  Countries  in  com- 
petition with  the  World. 


Sold  by  all  Jobbers 

THE  CANADIAN  SHOVEL  &  TOOL  CO.  LIMITED 

HAMILTON,  CANADA 
The  Originators  of  the  Patent  "D"  Handle. 


Canada's     Only     Hardware     Weekly 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

June  13    1914 


No.  24 


"  In  every  line  of  business  there  is  always  someone  concern  that  is 
head  and  shoulders  over  its  competitors  in  the  matter  of  inventions 
and  improvements  in  that  particular  line  of  business." 


ii 


Good  Cheer 


» 


THE  JAMES  STEWART  MFG.  CO.,  Limited 

Manufacturers  of 

"GOOD  CHEER'' 

Stoves,  Ranges,  Furnaces,  etc. 
WOODSTOCK,  ONT.  WINNIPEG.  MAN. 
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Made/in 
USatfeJll 

Vvepclox 


BIG  Ben  is  the  biggest  thing  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want  — five  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

His  keys  are  large,  strong,  easy  to 
wind;   his  voice  deep,  jolly,  pleasing  to 


hear.  rl  he  movement  plates  are  bridged 
like  on  a  Waltham  watch —  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  ^oo  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards. )  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter. 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buy. 
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Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock    Mfg.  Co.,    Limited 

BELLEVILLE,  ONT. 


THE  MODEL— No.  R  12  or  W  1  17 


A  strong,  substantial  hanger  for  moderate- 
priced  houses.  Where  economy  is  imperative, 
use  "  E-W  "  Model,  the  best  low-priced  hanger 
made.  Roller  bearings.  Steel  wheel  with  fibre 
tread. 

fc  chords  Wilcoy 

Canadian  Company.he  FEiFi 


London.Ontario. 
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The   Farmer,  the   Gardener, 
and   the   Householder 

They  will  soon  be  needing  quick,  clean-cutting, 
long-lived,  scythe  stones.     Give  them 


CARBORUNDUM 
Niagara  Scythe 
Stones 

They  hold  their  shape — 
give  the  scythe  and  grass- 
hook  just  the  right  edge — 
and  they  won't  glaze. 


STOCK   UP  NOW   TO 
MEET   THE  DEMAND 


e  in 


uee  oizes 


Put    up    in   attractive    display 
cartons,    boxes,   and    holders 


THE    CARBORUNDUM    COMPANY 

NIAGARA  FALLS,  N.  Y. 
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A  Fairbanks 
Platform  Counting  Machine 

On  your  counter  may  be  used 
either  as  an  ordinary  scale  or  for 
counting  the  many  small  parts 
handled  daily  by  your  clerks. 

It  will  easily  save  its  cost  during 
stock-taking  and  save  a  great  deal  of 
time  during  the  balance  of  the  year. 


Send  for  Fairbanks  Scale 
Catalogue  No.  3CU-  or  Count- 
ing Machine  Catalogue  No.  31. 


The  Canadian 

Fairbanks-Morse 

Co.,  Limited 

St.  John,''       Quebec,        Montreal,        Ottawa, 

Toronto,  Hamilton,  Fort  William,  Winnipeg, 

Regina,     Saskatoon,       Calgary,       Edmonton, 

Vancouver,  Victoria. 
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NOW  MADE 

IN  CANADA 


Silver  Polish 


SPECIALLY  PREPARED  BV 

AMERICAN  METAL  POLISHCO. 

BOSTON,  MASS..U.S.A. 


WRITE  YOUR   JOBBER 
TO-DAY   FOR 


NEW  PRICES 
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Grasp  the  Point 


for  "there's  a  reason"  why  this 
nail  is  attracting  so  much  attention 
throughout  Canada  and  the  U.S. 

Merit  Alone 

has  caused  an  unusual  and  insistent 
demand  by  Dealers,  Roofers  and 
Owners  for  the 


SIMPLEX 


Large  Head 


One-Piece 


Roofing  Nail 

Stop  to  think — here  is  a  nail  with  a  head 
four  times  as  large  as  the  ordinary  roofing 
nail — and  that  isn't  all — it's  made  in  one 
piece,  has  thick  rust-resisting  head  and  a 
small  barbed  stem. 

The  Head  Area 

gives  a  large  bearing  surface  on  the  roof 
and  prevents  roofing  tearing  out  under 
wind  strain. 

The  One-Piece  Head  and  Stem 

prevent  leaking  and  rusting  where  nail 
goes  through  the  cap — the  nail  and  cap  are 
welded  into  one  piece.  No  time  lost — to  say 
nothing  of  the  inconvenience — in  handling 
separate  nails  and  caps. 

The  Cupped  Shaped  Head 

gives  a  head  bearing  equal  to  its  full 
diameter. 

The  Small  Barbed  Stem 

insures  greatest  holding  power  and  doesn't 
split  the  roof  boards. 


Head    1   inch   diameter,   21   gauge   thick;    Stem   1 
15   gauge   diameter. 


inch   long. 


LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


AGENTS 

TORONTO 


VANCOUVER 
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The 


Steel  Company  of  Canada,  Limited 


Hamilton 


Should  quick  delivery  be  a  factor,  we  are 
prepared   to   guarantee   prompt  shipments 

from    our   well-assorted    stock   of    standard 
sizes  of  the  following  products — 


Wire  Nails 

Fence  Staples 

Poultry  Netting  Staples 

Corrugated  Fasteners 

Fencing  and    Gates 

Wrought  Pipe 

Lead  Pipe 


Tacks 

Wood  Screws 

Machine  Screws 

Bolts  and  Nuts 

Rivets  and  Burrs 

(Iron  and  Copper) 

Steel  Bars 
Bright  Wire  Goods 


Horse  Shoes  and  Horse-Shoe  Nails. 

WIRE 

Bright,  Oiled  and  Annealed,  Spring,  Rivet,  Bolt,  Copper, 
Brass,  Tinned  Mattress,  Bookbinders'  and  Broom. 


HAMILTON 
VANCOUVER 


Sales  Offices: 
MONTREAL  TORONTO 

VICTORIA  ST.  JOHN 


WINNIPEG 
HALIFAX 
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SMP 


^QUALITY* 


SMP 


•  UALITY' 


SMP 

HEAVY  STEEL 
BUCKETS 


SMP 


'QUALITY' 


HOT    GALVANIZED 

Think  of  pails  made  of  24-gauge  steel 
plate,  wired  on  the  top  edge  with  Ya  rod, 


with 


bails    and    handsome    wood 


No.   140 


handles  and  finally — dipped  one  by  one 
in  a  bath  of  pure  molten  spelter, — free 
from  dross. 

You  are  then  thinking  of  No.  140  and 
No.  160  SMP  heavy  steel  buckets. 
Recommend  them  to  all  your  customers 
for  all  heavy  work. 


No.  160 


Shipments 
Made    Promptly 


SMP 


lUALITY' 


the  SHEET   METAL   PRODUCTS    CO.  0FLI^EADDA 


MONTREAL 


TORONTO 


WINN'PEG 


HARDWARE    AND    METAL 


>^^^>0  look  back  over  the  year's 
I  ^j  expenditures  and  to  be  able 
^^^  to  say  with  truth  that  every 
purchase  was  made  with  wisdom, 
forethought  and  economy — 

Isn't  that  something  to  be  proud 
of — something  to  find  satisfaction 
in? 

The  numerous  ideas  and  informa- 
tion you'll  find  in  the  advertising 
columns  of  Hardware  and  Metal 
will  give  you  a  sound  basis  on 
which  to  decide  satisfactory  pur- 
chases. 

Look  over  the  advertising  col- 
umns now — while  you  think  of  it. 


Illl 


HARDWARE    AND    METAL 


wmwwm;w//;///////////;;;/m///////////w^ 


KTHOWLAMDV 

^SAMSON 
.   QUILITV 


SAMSON 

ROOFING 


SOLD 


tHtfENDUP      I  THISENDUP 


}>W 


ON  ITS 


MERIT 


ABSOLUTELY     GUARANTEED 


H.  S.  HOWLAND,  SONS  &  CO. 

LIMITED 

WHOLESALE    HARDWARE 

WE  SHIP  PROMPTLY  TORONTO  OUR    PR,CES    ARE    RIGHT 

Q RAH AM    NAILS    ARE     THE   BEST 
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HARDWARE    AND    METAL 


The  GREAT-WEST  TROLLEY  HANGER 


For  — 

Warehouse,  Factory 

Massive,  Strong 
Scientific,  Noiseless 
Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings. 

Easy  to  put  up. 


and  Barn  Doors. 

The  Great-West  is 
the  strongest 
Hanger  of  any. 

Apron— 6"  long,  4" 
wide,  xV  thick. 

Adjustments  1%"  to 
2%". 

Packed   1   pair  in  a 
box  complete. 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Hand  or  Power  Washing  Machines  and  Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The   Largest   Makers  of   Home   Laundry  Appliances  in  the  British  Empire. 

=2? 


New    Idea. 


Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Progress. 


Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont. 


Jupiter. 


HARDWARE    AND     METAL 
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hill 


You  Can  Trust  Plymouth 


ine 
Wstor 

\that 
)  as- 
J  (all, 
liblit 


SEND  156  CRAFT 
ADRIFT  MD  SINK  7  Jl 

■ . 

Boats'  Break  Loose  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

■■■-■»  ■■   - 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on 

Board,  Among:  Those  Struck 

and  pamaged. 


(Nine  runaway  barges,  laden  with  6and, 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  boats,  launches  and  other  email 
craft  moored  In  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  least  seven  of  them  and  sending 
1S8  adrift,  many  of  tbem  damaged. 

Alt  day  the  owners  of  the  craft  and  the 
harbor  police  -were  busy  searching  for  the 
drifting  vessels,  many  of  then*  being  found 
as  far  south  as  100th  street. 

A  audden  squall  out  of  the  northwest  art 
two  o'clock  yesterday  morning  parted  the 
hawsers  by  which  tiwo  tugs  of  the  Cortoel) 
Towing  Company  were  towing  nine  lfeden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
ashed  together^  parted,  two  of.  them  being 
blown  inshore  at  138th  street,  while  the 
tugs  caught-the  ot-hef  seven,  towed  them 
inside  of  the"  cove  at  Fort  Washington 
Point,  opposite  JJSthr  street,  and  anchored 
them  while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  barges  were  blown  swiftly 
Into  the  moorings  of  the  Colonial'  Yacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boats  were  sunk,  forty 

ore  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  in 
by  th|  barges,  their  sides  scraped  and  their 
Beams  sprung  In  many  Instances. 

The  wrecking  of  t 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


==n 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,        Montreal,        Halifax,        St.  John,        Winnipeg,  Vancouver 


I'H.'ii.'h'ii.'ii.'ii'N.'li.W  'vviVviiTv"!''!!1 
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HARDWARE    AND     METAL 


Ask  Your  Jobber  for  Goods 
Bearing  the   Eeb  Bebtl  Seal 


,M 


LINEMEN'S  TOOLS— We  specialize  in  these. 


Genuine  Seavey  Mitre  Box — Every 

carpenter   wants   one   as    soon 

as  he  sees  it. 


Genuine 

Giant 

Nail  Puller. 

The 

original 

and 

the 

best. 


Bail-Bearing    Chain    Drill, 
Automatic  Feed,  No.  2012. 


SMITH  &  HEMENWAY  CO.,         150-152  Chambers  St.,  New  York 


M.H.   Brand   Hardware 

IS  MADE  IN  CANADA 

and   is   equal   to   any   made    anywhere 


Prices 

are 
Right 


===z=: 


Quality 

is 
Superior 


For  quality  of  materials,  finish  and  durability,  M.H.  Brand  hardware    has  no.  equal.     It 

will  suit  YOUR  trade. 

Send  for  Catalog  to-day 

Montreal  Hardware  Mfg.  Co.,  Limited 

MONTREAL 
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"Empress"  Lawn  Mower 

Open  four-knife  cylinder.  10%-inch  wheels.  Special  tool 
steel  knives,  oil-tempered.  Case-hardened  adjustable 
bearings.  Case-hardened  ball-bearings  and  balls.  Spe- 
cially prepared  polished  steel  shafts.  Cheeks  easily 
detached.     Made  with  grass-box  attachment. 


"Woodyatt"  Lawn  Mower 

Open  four-knife  cylinder.  Tool  steel  knives  oil-tempered. 
Bearings  are  extra  long  and  adjustable  Best  quality 
material  used  throughout  its  construction.  Made  with 
grass-box  attachment.  This  mower  has  been  on  the 
market  longer  than  any  other  high-grade  mower  in  the 
world. 


There's  a  well-established  reputation 
back  of 

Taylor-Forbes 

Lawn  Mowers 

This  and  their  distinctive  me- 
chanical features  make 
sales  .come  fast  and  easy.  Their  high 
quality  and  efficiency  make  pleased 
customers,  and  friends. 
By  seeing  that  the  name  Taylor- 
Forbes  is  on  the  lawn  mowers  you 
sell,  you  will  lay  a  foundation  for 
better  business. 

The  Taylor-Forbes 
—GUARANTEE— 


If  for  any  reason,  at  any  time  within 
one  year  from  date  of  purchase,  the 
purchaser  of  a  Taylor-Forbes  Lawn 
Mower  is  not  satisfied  with  this 
purchase,  we  insist  on  giving  him  a 
new    machine    or    refunding    his    money. 


If  your  jobber  cannot  supply  you, 
write  us.    We'll  ship  immediately. 

TAYLOR-FORBES  CO. 

LIMITED 

Head  Office  and  Works :     GUELPH,  ONT. 

Branches  and  Agents : 

Taylor-Forbes  Co.,  246  Craig  St.  W.,  Montreal;  Canadian  United 
Mfrs.  Agency,  London,  Eng. ;  H.  G.  Rogers,  147  Prince  William  St.. 
St.  John,  N.B. ;  H.  F.  Moulden  &  Son,  Travellers'  Bldg.,  Winnipeg, 
Man.;   Taylor-Forbes   Co.,   Ltd.,   1070  Homer   St.,    Vancouver,   B.C. 


44 


Star*    Lawn    Mower 


Cast  steel  knives,  oil  tempered. 
Adjustable  half-box  bearings  on 
cylinder  shaft.  Adjustable  bottom 
knife.  Wood  rollers  of  hard 
maple. 

Three  -  knife  cylinder.  9  -  inch 
wheels.  Same  high-grade  steel 
used  in  this  mower  as  in  the 
Woodyatt. 
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CARTRIDGES 


ALWAYS    RELIABLE 


LETHAL 
BULLETS 


for  use  in  Shot-Guns, 
enabling  them  to  shoot  as  efficiently  as 
rifles.    Lethal  Bullets  shoot  equally  well 
in  choke  or  cylinder  barrels. 

Automatic    TEleyR22fl  Sold  by  all  Jobbers 

Automatic     LongR,fle  ,  ,     J     ,    ■' 

' '  E  'Brand       throughout  the  Dominion 

Blue  Label       25 

Automatic     Wholesale  only: 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder,  Ballistite, 
or  Du  Pont  Smoke- 
less. 

Eley  fin. 

Deep-Shell 

Gas-tight 


The  Only  Profitable  Way  of  Handling  Gasoline 
and  Oils  in  the  Retail  Store 

When  gasoline  and  oils  are  handled  with  Wayne  Storage  outfits  there  is  no  waste  due  to  evaporation, 
leakage  and  spilling.  The  waste  does  not  seem  to  he  very  much  at  one  given  time,  but  in  the  yearly 
aggregate  amounts  to   considerable. 

This  system  also  saves  time  and  labor,  as  there  is  no  constant  filling  and  handling  of  measuring  cups 
and   the  constant   rolling  in   and   out   and   tapping   of   barrels,  and  much  space. 

Does    away    with    dirt   and    unpleasantness. 

The    WAYNE    PUMP    is    constructed    so    as    to    throw   a    pint,   quart,   half-gallon   or   gallon,   and   measure 

exactly. 


Works   easily,   and   when    not   in   use   can    be  securely    locked.     Gears   are   completely  housed.     All    parts 

SECTIONAL    VIEW  vE~rUluvEN 

WAYNE    LONG   DISTANCE  ""-» 
GASOLINE    STORAGE  SYSTEM 


are    accurately    machined    and    thoroughly 
tested,   and  are  interchangeable. 


WAYNE   UNDERGROUND   TANKS   are 

made  of  the  best  grade  of  steel,  carefully 
soldered  and  riveted,  and  finished  in  rust- 
proof asphaltum  paint  to  prevent  any 
possibility  of  corrosion;  you  bury  the 
tank,  as  shown  in  detailed  drawing,  hav-  . 
ing  the  fill  pipe  come  to  the  top  of  the  *£J 
ground,   where   it   is   handy   for  filling. 

If  you're  interested  in  a  Clean,  Safe. 
Mono)  -Saving  Way  of  Handling 
Oils,    write   for   full    particulars. 


The  Wayne  Oil  Tank  &  Pump 
Company 

Woodstock  Ontario 


HARDWARE    AND     METAL 


Stanley  Handled  Hammers 

For  CARPENTERS.  MACHINISTS.  BRICKLAYERS,  FARRIERS 
TINNERS,  BLACKSMITHS  and  ENGINEERS. 

The  heads  are  made  of  special  steel,  carefully  forged,  hardened  and 
tempered. 

The  handles  of  selected  second  growth  white  hickory. 

The  improved  method  of  fastening  the  heads  to  the  handles  makes  it 
practically  impossible  for  the  head  to  fly  off. 

The  above  features,  together  with  their  specially  fine  finish,  make  them  a 
verv  attractive  line  to  carry. 


STANDARD ' 

THE  WORLD 

OVER 


Stanley  Rule  &  Level  Cd. 

New  Britain,  Conn.  U.S.A. 
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APOLLO  KEYSTONE  COPPER-BEARING  GALVANIZED  SHEETS 

They  are  the  greatest  of  all 

RUST-RESISTING  SHEETS 

and.  will  give 

UNEQUALLED  SERVICE  AND  SATISFACTION 

Especially  adapted  for  all  exposed  sheet  metal  work. 

ROOFING  CORNICES  CONDUCTOR  PIPE 

SIDING  VALLEYS  EAVESTROUGH 

CEILING  FLASHING  CULVERT  PIPE 

VENTILATORS  SKY-LIGHTS  IRON  SHUTTERS 

We  have  published  a  booklet  with  photographic  illustrations,  showing  Actual 
Weather  Tests  of  both  Copper-Bearing  Steel  and  sheets  of  steel  without  Copper;  it 
will  be  interesting  to  you.    Send  for  a  copy. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA : 

B.  &  S.  H.  THOMPSON  &,  CO.  LIMITED 

^  Transportation   Building  Traders  Bank  Building 

|  MONTREAL  TORONTO 


s 


5 


$ 


^^/////V^/W^^^^^ 


<u   STRUCTURAL  STEEL 

/C^^Jr  Three  reasons  why  our  business  is  growing  ^  ^^  M. 

a{.  *y*  steadily,  viz.  :—  ^^^ 

^^  PRICES  ARE  RIGHT  QUALITY  UNIFORM  X$^ 

^^  SERVICE  UNEXCELLED  V^ 

We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small  Channels,  Short  Diamond  Sunk  Pattern  Checkered 
Plates  and  Galvanized  Sheets. 

Write,  Wire  or  Phone  Us  Your  Requirements. 

STEFFENS   &    NOLLE,   LIMITED 

f    ^  Office — 803  Shaughnessy  Building         Warehouse — 137  Prince  Street  s* 

<^^>  MONTREAL  *0 

*^f^f  Agents  for  Mannstaedt  and  Cie  ^^^^^ 

^SmSi,  Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments,  /*^0r^ 

f^g  *  Rosettes,  etc.  ^  TV 

m/j><  Catalogues  and  Stock  Lists  on  Application.  d£%.  ^*^ 

\S>  CHECKERED  PLATES  ^ 
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How  "  BRANTFORD  ROOFING  CO." 

— — ^^—  ...  ".""as  r_~_ :L*77i3m 

Stays  withjjTHE  DEALER 

1st.  Every  reliable  "Dealer"  handling  these  goods  is  sup- 
plied promptly  with  samples  and  information  on 
application. 

2nd.  Enquiries  coming  direct  to  us  are  referred  to  our 
local   dealer  agent. 

3rd.  Our  advertising  department  is  prepared  to  assist  our 
dealers  in  writing  up  specials. 

Our  Motto  is— "QUALITY  FIRST" 

WRITE  FOR  SAMPLES— PRICES— INFORMATION 

Brantf ord  Roofing  Co.,  Limited,  Brantf ord,  Ont. 


£lllllllllllllllllllllllll!lllllllllllllllllllllllllllllll^ 


Fern   Pots  and   Jardinieres 

Strictly  Up-to-date  in  Design, 
Finish  and  Construction 


Put  these  lines  in  stock  now  and  you  will  effect  a  quick 
turnover  and   procure  a  very  good   profit. 


Brushed  Brass  or  Rich  Gilt. 

AM  5503  without  handle  Opening  and  height  10  inches 
AM  5504  without  handle  Opening  and  height  8  inches 
AM  5505  without  handle  Opening  and   height     7   inches 


AM  552S.     Brushed     Brass    or    Rich    Gilt.      Opening    6 
inches.     Iron   Lining. 


Our  line  of  manufactures   consist  of  Fern   Pots,  Jardin-  = 

ieres,    Kettles,    Fire    Sets,     Cuspidors,     Umbrella     Stands,  = 

Candlesticks,    Trays,    Soap    Dishes,    Smoking    Sets,   Hotel  = 

Supplies,   Stair  Plates,   Compression   Taps,   Copper  Meas-  = 

ures,  Lighting  Fixtures,  Bathroom  Fixtures,  Crumb  Sets,  — 

Mantel  Sets  and  Coal  Hods.  — 

Our  catalog;  will  give  you  a  comprehensive  idea  of  the  |= 

splendour    of   our   goods.     Don't   fail    to   write   for   It —  §| 

better  do  it  now.  g 

Chadwick  Brass  Co.,  Limited  j 


Hamilton,  Canada 
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THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit   because 
Easily  told 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  in  one-half  the 
time   and   with   less  effort. 

The  "Cannon"  is  giving  satisfaction 
to  thousands  of  users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 


Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

\j     158-160  River  Street,         TORONTO,  ONT. 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within     next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Maxwell  "British" 
Butter  Worker 


has  been  on  the  market  for  years  and  has 
been  adopted  by  the  best  dairies  in  Great 
Britain  and  Canada.' 


Results  in  Better  Butter  and  Bigger  Pro- 
fits. Makes  the  butter  firm,  even  and  con- 
sistent all  through.  In  three  sizes — 14", 
17"  and  20"  wide. 


MAXWELLS  LIMITED 


St.  Mary's,  Ont. 
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A     ^ 

Double  Grip 


shown  above  is  our 


No.  91  ONEIDA  JUMP 

TRAP 

It  is  made  with   Double  Jaws,  giving    a    Double    Grip  and 

Double  Hold. 

{f^lP  Prevents  the  animal  escaping 
by  gnawing  its  foot*  Also 
prevents   breaking  the  bone* 

Ask    your    dealer    especially    for    this    Double    Jawed    No.    91     Oneida 

Jump  Trap.  * 

ONEIDA  COMMUNITY,  Ltd. 

ONEIDA,  N.  Y. 


HARDWARE    AND     METAL 


SCIENTIFIC   IMPROVEMENTS   are 

necessary  in  all  classes  of  mechanical  con- 
trivances to  keep  up  with  the  modern 
demand.  An  up-to-date  article  commands 
the  attention  of  all  possible  buyers. 
There's  a  reason  why  you  should  sell 

MXIaryfc 

"BON-AMI"  OIL  STOVE 


New  1914  design. 
Full  cabinet  on  5"  cast  legs;  this  provides  for  an  undershelf. 
Burners  of  seamless  brass. 

Chimney  raising  device  raises  the  chimney  clear  of  the  wick. 
Heavy  glass  tank — brass  sub-tank. 
Hard  baked  black  japanned,  decorated. 
Blue  enamel  chimneys. 

Construction  of  the  burners  gives  an  absolutely   clear,  blue  flame — this  flame  is  brought  up  close  to 
tbe  cooking  utensils;  this  gives  quicker  results,  means  a  saving  in  oil. 
Wick  and  carriers  sold  together,  easy  replacement. 
Perfect  combustion. 
Absolutely  smokeless. 
More  particulars  sent  gladly  on  receipt  of  postal  request. 

"McClary's  Ship  Quick." 


MXIaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 

18 


HARDWARE    AND     METAL 


EXTENSIVE  ASSORTMENT  gives  a  wide 
range  of  selection  that  customers  demand. 
The  requirements  of  householders  are  varied; 
there's  a  reason  why  you  should  sell 


MXIaryfc 

GAS  RANGES 


CANOPY  TOP ► 


FAMOUS  DUPLEX  NICKEL 


ENAMELLEDTILEBACK 

FOUR  STAR  BURNERS  AND 
ONE  SIMMERING  BURNER 

WHITE    ENAMEL 
MATCH  TRAY 

LUSTROUS    BLACK 
ENAMELLED   FINISH 


GLASS  DOOR 

TWO  OVEN  BURNERS 

LARGE  BROILER  OVEN 

OVEN  BURNER 
-CL0SED-1N  UNDERSHELF 

RIGID  LEG  SOCKET 


Easy  cleaning — the  sanitary  anti-rust  coating  in  the  ovens  enables  them  to  be  washed 
like  an  ordinary  kitchen  utensil;  the  black  enamelled  finish  and  duplex  nickel  trim- 
mings only  require  one  rub  with  a  cloth — best  results  with  minimum  trouble. 

Send  a  postal  request  for  a  supply  of  Recipe  books  to  brighten  up  your  trade. 

McClarys  on  goods  is  a  Quality  Name. 


MXIaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 


19 


HARDWARE    AND     METAL 


GIVE  THE  HOUSEWIFE 
WHAT  SHE  WANTS 


When   she  thinks  of  oil  stoves,  she   thinks  of  the 

New  Per/Action. 


WICK    BLUE    FLAME 


Oil  CqqK  stove 

That's  what  consistent  advertising  of  a  thoroughly  reliable 
stove  has  done. 

New  Perfection  Stoves  are  made  in  1,  2,  o,  and  4-biuner 
sizes.  No.  5  model  has  the  new  tireless  cooking  oven, 
which  makes  it  a  perfect  cooking  equipment  for  any 
kitchen.     See  it  at  any  Imperial  branch  office. 

THE  IMPERIAL  OIL  COMPANY,  LIMITED 

Toronto  Ottawa  Halifax  Montreal  Quebec  St.  John 
Winnipeg    Calgary   Regina    Vancouver    Edmonton   Saskatoon 


Store  Management-Complete 


16  Fnll-Pafte 
Illustrations 


Store 

Manage 
Comply 


272  Pa«Se« 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management — 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V.-THE 
STORE  POUCY-What  it 
should  be  to  hold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Selling  remnants.  De- 
livering goods.  Sub- 
stitution Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Send  us$l  .00.    Keep  the  book  ten  days  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  MacLean  Publishing  Co. 

TORONTO 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 

\ 

Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted! 

Also.  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 

WOODSTOCK,  ONT.  -  WINNIPEG,  MAN. 

Agents  for  Canada 
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GLASS  DOOR 


@«J 


GUARANTEED 


No.  750 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
ased.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 

found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR  BURNER  LOW  WITH  GLASS  TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,  Ohio 
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Get  the  Farmer 
Into  Your  Store 

The  progressive  farmer  of 
to-day  is  a  big  buyer  of  cement. 
Government  experts  and  ce- 
ment manufacturers  are  educat- 
ing him  to  use  concrete  for 
many  purposes.  Our  advertis- 
ing, and  experience  with  the 
product,  have  taught  most 
farmers  that 

Rogers 

Portland 
Cement 


is  a  high  standard  cement  of 
acknowledged  quality.  Every 
farmer  who  uses  it  once  will 
come  back  again  for  more.  You 
will  get  his  trade  if  you  handle 
the  cement  he  wants.  Our 
splendid  shipping  facilities 
make  it  possible  for  you  to 
handle  all  the  trade  in  your  dis- 
trict with  only  a  small  stock. 
Write  for  our  proposition. 

ALFRED  ROGERS,  Limited 

28  West  King  Street,  Toronto 
N.  J.  Dinnen  &  Co.,  Western  Sales  Managers 

WINNIPEG,    MAN. 


NICHOLSON 

MADE 


What  more 
could  you  ask? 

— A  standardized  product,  favorably 
known  and  widely  used  in  every 
metal-working  industry. 

— Factory  facilities  and  manufac- 
turing methods  that  positively  in- 
sure superiority  at  every  point. 

■ — Big  factory  stocks,  to  give  you 
maximum  range  with  minimum 
stock  on  your  shelves. 

— Persistent  advertising,  to  reach 
the  very  folks  you  want  to  sell  to. 

■ — A  price-policy  that  discour- 
ages frequent  fluctuations,  and 
3nables  you  to  know  just  "where 
you're  at." 

If  these  are  the  conditions 
under  which  you  like  to  do 
business,  the  chances  are  you 
already  stock 

NICHOLSON-MADE- 
BRANDS 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

If  not,  consult  YOUR  JOBBER 
about   a  stock  order  to-day. 

NICHOLSON  FILE 
COMPANY 

PORT  HOPE  Ont. 
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My  Friend's  Auto 


Next  to  having  an  auto  of  your  own,  it's  best  to  have  a  friend 
who  has  one.  I  have  one — a  friend  I  mean.  It's  so  new  it 
hurts  your  eyes  when  the  sun  shines  on  it.  This  friend  of 
mine  gave  me  a  lift  up  the  avenue  the  other  night.  I  noticed 
he  changed  all  the  gears  with  only  one  handle.  The  last  auto 
I  was  in  had  about  four,  I  think.  I  didn't  say  anything  at  the 
time,  but  I  thought  to  myself  "these  auto  makers  have  copied 
the  ECONOMIZER — one  handle  to  change  all  the  gears 
— we  have  one  handle  to  regulate  all  the  drafts." 

Thus  does  the  world  move  towards  SIMPLIFICATION. 


SAM  OVEN, 

(with  Gurney's) 


The    Gurney   Foundry   Co.,  Limited 

Established  1843 

TORONTO      sgg^ms^      CANADA 


laiRNEYOXFDRDl 


Hamilton  London  Montreal  Winnipeg 


Calgary         Edmonton         Vancouver 
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This  is  a  folding  lavatory  for 
yachts  and  launches,  etc.  It's 
a  great  stunt  for  cruisers. 


M 


arine 


Hardware 


sells  with 


Paint 


YOU  sell  the  paint,  varnish  and  brushes  that  every  amateur 
boat-painter  buys.  You  get  all  the  boat  owners  in  front  of 
your  counter  every  summer.  You  know  that  they  buy 
Marine  Hardware  as  well  as  paint.  And  WE  know  that  a 
line  of  marine  hardware  displayed  beside  those  paint  pots 
will  keep  your  clerks  ringing  the  chimes  on  the  cash  register 
for  the  rest  of  the  season. 

Drop  us  a  postal  card  and  we  will  tell  you  how  to  open  the 
line. 


The  James  Morrison  Brass  Manufacturing  Co.,  Ltd. 

93-97  Adelaide  St.  W.,  TORONTO,  Canada. 


Davidson's   Frost   River   Refrigerators 

Made  Entirely  of  Sheet  Steel — Galvanized. 
ioo  per  cent,  better  than  wood — More  Sanitary. 
Will  Not  Crack,  Shrink,  Fall  Apart  or  Decay. 
Locks,  Hinges  and  Handles  solid  polished  brass. 
Heavily  Insulated — Uses  less  ice — Are  colder. 
Will  last  a  lifetime. 
Dainty,  Neat  and  Clean  Looking. 

Beautifully  finished  in  French  Grey  baked  enamel 
with  Snowy- White  Food  Chamber. 

All  Inside  Parts  are  Removable. — Easily  Cleaned. 

Three     sizes — Fully     guaranteed — (Write     for 

prices.) 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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Kir-Ben  Furnace  with  the  most  talking  points. 
Kir-Ben  Furnace  with  the  most  convincing  features. 
Kir-Ben  Furnace  with  the  large  ash-pit. 
Kir-Ben  Furnace  with  the  large  ash-pan. 
Kir-Ben  Furnace  with  the  straight  fire-pot. 
Kir-Ben  Furnace  with  the  deepest  kind  of  fire-pot. 
Kir-Ben   Furnace   with   the   only   automatic   direct   draft 
damper. 

Kir-Ben  Furnace  with  the  only  gas-tight  direct  draft  damper. 

Kir-Ben  Furnace  with  the  only  full-size  gas  explosion 
damper. 

Kir-Ben  Furnace  with  the  one-piece  flanged  fire-pot. 

Kir-Ben  Furnace  with  the  largest  radiator. 

Kir-Ben  Furnace  with  the  most  heating  surface. 

Kir-Ben  Furnace  with  the  only  roller-bearing  grate. 

Kir-Ben  Furnace  with  the  most  grate  surface  (very  much 
the  most). 

Kir-Ben  Furnace  with  the  large  straight  top  and  bottom 
casing. 

Kir-Ben  Furnace  with  the  U.S.  Steel  Corporation  rust- 
resisting  steel. 

Kir-Ben  Furnace  Agency  that  you  should  have. 

Kir-Ben  Furnace  that  is  easy  to  sell. 

Kir-Ben  Furnace  that  always  works  and  stays  sold. 

Kir-Ben  Furnace  that  makes  satisfied  customers. 

Kir-Ben  Furnace  that  brings  customers  back  for  other  goods. 

Kir-Ben  Furnaces  that  are  shipped  same  day  as  order  is 
received. 

Kir-Ben  "Knows  How" — Write  for  sample. 

KIR-BEN  AGENCY  IS  THE 

BEST 

KIR-BEN  LIMITED 

ALMONTE  ....  ONTARIO 


iwy/y/y>w»yx/W»y/wyx>»^ 
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CiOodellaMattli 

Giant  Chain  Drills 


FOR  HARD  WORK 

The  largest    and  heaviest  chain 
drills  made. 

Goodell-Pratt  Company 


GREENFIELD,  MASS.,  U.  S.  A. 


Dealers—Handle  this  Fence 


Y 


rOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
price — that  brings  you  customers.   Ours  is  a  fence  of  ser- 
vice— a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 
Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Fence 

Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 


mm 


WMm 


i:u  1 1 1  ■  ■  ■  ■  1 1  ■ ii  i  ■  i  ■  i  ■  ■  ■  ■ 
llatfi&fctlRlltllSllEitl 

ii^iiissssiiiaiiiiiisiiirr 

riiiiiiiiiiiiiiimiiiiiiimimiiiiiiiiiiiimi 


iHiiiiiiiiiiiiiiiiiiiiiiimifiiiiiiiiiniiiiiii.' 
'iiMIVr'Yrtil 


■  ill ■ ■ ■ ■ ■ ■ a ■ ■  ■■•■■■■ 
llktlllllllllllllllll 

iiiRiiiiiiuiiimii 

JMOMHMHRIHMSHMI 

iiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 


UkK 


Do  You  Want  More 
Money  ? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.      We  allow  a  . 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-149  UNIVERSITY  AVENUE,  TORONTO 
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500-DAY  TEST 
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The  Princess 

Electric  Iron 


Four  Princess  Electric  Irons  being  tested  by 
the  Commonwealth  Edison  Laboratories  have 
been  continuously  on  current  for  five  hundred 
working  days  of  ten  hours  each,  without  burn- 
ing out  or  breaking  down.  This  is  equivalent  to 
ten  years'  use  in  a  sizeable  household. 

The  De  Luxe  Princess  Iron  retailing  for  $4.00 
is  the  greatest  value  ever  offered  the  public,  and 
the  ten-year  guarantee  of  this  company  is  posi- 
tive assurance  of  complete  satisfaction. 

Every  Princess  Iron  you  sell  will  make  friends 
for  your  business. 

The  profit  to  you  on  every  sale  is  so  good  that 
you  will  feel  like  hustling  for  the  business. 

June  and  July  are  the  big  electric  iron  months. 

Order  some  Princess  Irons  to-day.  Your  job- 
ber can  supply  you. 


z; 


THE     PRINCESS 
ELECTRIC   IRON 


CHICAGO  FLEXIBLE  SHAFT  CO. 

250  ONTARIO  STREET,  CHICAGO 
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•High-Grade  Cutlery — Electro-Plate  and  Solid- 
Nickel-Silver  Flatware 


Helena  Pattern 


ThisChild'sSetWillMakea 
Nice  Gift 

It  is  put  up  in  a  neat,  tusty,  satin-lined  box,  and  is 
sure  to  draw  attention. 

Stock  a  few  now.     They  pay  a  good  profit,  and  are 
guaranteed   to  give  perfect  satisfaction. 

McGLASHAN  CLARKE  CO.,  LTD. 

NIAGARA  FALLS,  CANADA 

AGENTS: 
J.    MAC  KAY    ROSE,   88   McGllI    St.,   Montreal,   Que. 
N.   F.   GUNDY,  61  Albert   St.,   Toronto,  Ont. 
BENJ.   ROGERS,   Charlottetown,   P.E.I. 


You  will  never  find  any  split  seams  in  our  Conductor 

Pipe.     Every  length  is  perfect. 

Eavestrough,   Conductor  Pipes,   Elbows,  Ridge  Roll,  Valleys,  Skylights,  Ventilators  and 

CORRUGATED  IRON 

IF  YOU  HAVE  NOT  RECEIVED  OUR  NEW  PRICE  LIST  OF  MAY  28th,  WRITE  FOR  ONE. 

Wheeler  &  Bain 

TORONTO 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

•    We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG  DISTANCE  PHONE,  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout   the    Dominion    by   all    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  It, 
and  it's  the  best 
Peavey  made. 


H.  BOKER  &  CO.'S  "EDELWEISS" 


Perfection  in  the  Art  of  Razor[Grinding  and  Honing.  I 

Every  Razor  Absolutely  Perfect  in  its  Shaving  Qualities. 

H.  BOKER  &  CO.'S  TREE 
BRAND  RAZORS  are  known  the 
world  over  as  Highest  Grade,  and 
are  noted  for  their  superior  shav- 
ing qualities.  Every  blade  hand- 
made from  the  very  best  quality 
bar  razor  steel,  tempered  by  onr 
own  process.  Perfectly  ground. 
Honed  and  set  ready  for  use. 
Every    razor    guaranteed. 

Write  for  our  free  booklet 
"Some     Pointers     for     Gentlemen 
Who  Shave  Themselves." 


McGill  Cutlery  Co.,  Reg'd 


P.  O.  Box  366,  Montreal 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 
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HICACO 

TRADE  BUILDING 


Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and  no 

other? 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  tne  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

Chicago  Spring *Bui!  (Compaq 


CHICAGO 


NEW  YORK 


TRIMO  TOOLS  Are  Universally  Commended 


What  has 
been  ac- 
complished 
by  the 

Trimo 
Pipe  Wrench 

is  fast 

being 

achieved 

by  the 

Trimo 
Pipe    Cutter 

Send  for  Catalog 
No.   150 


Success  is  Its  Own  Recommendation 


TRIMO  PIPE  CUTTER 


The  name  TRIMO  will  be  found  on  every  TRIMO  Tool 


Drop-Forged 
Frame.  All 
parts  inter- 
c  h  a  ngeable. 
Con  vertible 
from  a  one 
to  a  three- 
wheel  cutter 
by  simply  re- 
moving and 
s  u  bstituting 
wheels. 


MADE  BY 


Trimont  Manufacturing  Company, 


ROXBURY,  MASS. 
(Boston) 
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MEAKINS  DEALERS 

get  all  that  it's  possible  to  get  in  the  line 
of  a  good  brush  trade. 

These  brushes  are  of  utmost  dependability  because  they  never 
fail  to  satisfy  the  most  particular  of  painters. 

There   are   high-quality  materials,  long  experience   and   expert 
workmanship  back  of  Meakins'  Paint  and  Varnish  Brushes. 

Besides  being*  highly  efficient  they  are  economical  in  that  they 
give  long  service. 

Let  us  give  you  full  particulars  and  catalog. 

Drop  us  a  card  for  them  now. 

Meakins  &  Sons,  Limited 


HAMILTON,    ONTARIO 
Wa-ehouses:       WINNIPEG        LONDON        TORONTO 


MONTREAL 


Jliilu 


liiiii 
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No.  1  —  15"  Gap  Foot- 
Power  Square  Shear 


If  you  want  a  shear  that  does 
Superior  Work  order  one  to-day 

FROM 

The  Brown  Boggs  Co. 

LIMITED 

HAMILTON,   CANADA 

Western  Representatives  : 

MESSRS.  BISSETT  &  LOUCKS,  LIMITED 

Winnipeg  and  Edmonton 


BB"  SQUARE  SHEARS 


Foot  and  Power 

Made    in    lengths    from    20    inches    up  to    120    inches 


8- Ft.,   Foot-Power,  Cornice-Makers'  Square  Shear 
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GALVANIZED  CHAMBER  PAILS 

WITH  COMMODE  ATTACHMENT 


Blue  Striped,  Varnished  Wood  Handles,  Bossed  Bottoms.  Top 

edge  wired  with  14  in.  rod — -v2  in.  bottom  rim. 

Special  style  of  ear  used — keeps  handle  from  interfering  with 

~%tStT^:  attachment.     Extra  heavy   material.     Well  galvanized.     Will 

\S5?i>  not  rust. 

No 53 

Quarts    16 

^      ii—ii       ^  Diam.  Top,   ins 12% 

~^^c^z^^z^^^  Diam.   Bottom,    ins 9% 

No.  53  Height,   ins 11% 

Weight  per   dozen,   complete   with   commode   attachment 

and  cover    60  lbs. 

They  sell  quickly  and  at  a  good  margin. 

E.  T.  WRIGHT  COMPANY,  LIMITED,  Hamilton,  canada 


UARDWAREMEN    who  have  a  Sanitary  and 
*  *    Heating  Department  as  well  as  a  Tinsmith  Shop 

You  or  your  foreman  plumber,  steamf  itter  or  tinsmith  should  be  a  subscriber  to 

SANITARY   ENGINEER 


BECAUSE : 


Mac  Lean  Pub.  Co., 

143  University  Ave.,  Toronto. 

Please   send   me    (free)    sample   copy   of 
Sanitary  Engineer,  post-paid. 


1.  It*  Advertisers — are  those  who  sell  the  best  goods  at  the  right  price. 

2.  Its  Question  Box  "is  practical." 

3.  Its  Articles — are  of  vital  Interest  to  those  engaged  In  the  craft. 

4.  Its  coarse  in  sheet  metal  work  has  been  very  favorably  commented  upon ; 
in  fact  one  subscriber  stated  to  us  recently  that  his  course  was  worth  over 
$26.00  alone. 

5.  We  solve  problems  for  you  through  our  columns  which  are  at  times  beyond 
the  best  of  us. 

6.  It  Is  the  voice  of  the  trade. 

7.  It  stands1  for  all  that  Is  along  the  lines  of  progress  In  Sanitation,  Heating 
and   Ventilation.  Published  by 

The  MacLean  Publishing  Company,  Limited 
143  University  Ave.,  TORONTO 

$1.00  PER  ANNUM 
Write  for  sample  copy.    Fill  in  and  mail  this  slip  before  you  overlook  it. 


MONTREAL 
BOLTS&  NUTS 


Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


.* 


>»» 


<-$«. 


WRO0GHTPIPE 

Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every  length  is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPI.ES   In    all   sizes— black 
or  galvanized. 


•3 
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The    Quality's    Here 

that  gets  re-orders 

Safe    Lock  Shingles  and  Acorn   Quality 
|Corrugated   Iron 


Our  Agents 

make  big 

commissions 


Many  home-builders  use  the  same  old  k:  ' 
of  building  materials  because  they  are  un- 
familiar with  the  advantage  that  prevails 
in  the  use  of  Metal  Shingles  and  Siding. 
We  want  you  to  canvass  your  vicinity  for 
us — to  be  our  agent. 

We'll  help  you  effect  sales  by  sending  out 
circulars  and  strong  business-getting  let- 
ters to  whom  you  wish. 

We'll  be  glad  to  give  you  any  information 
you  may  desire. 

We  make  a  specialty  of  prompt  service 
and  square  treatment  to  all  our  customers. 
Write  for    our   special   agency    proposition. 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

MONTREAL  TORONTO  WINNIPEG  SASKATOON  CALGARY 

Head  Office:  PRESTON,  ONTARIO 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited 
TORONTO  and  WINNIPEG 


Let  us  tell  you  the  reason, 


that  you  should  stock  up  with  the  Dana  Peerless  Freezer, 

right  now. 

The  Peerless  makes  its  greatest  appeal  in  Summer.     Al- 

I       though  it's  in  demand  all  the  year  round — naturally,  in 
the  sultry  months,  the  demand  is  greatest. 
And  the  Peerless  appeals  irresistibly  to  those  people  — 
the  Summer  campers,  the  commuters  who  go  to  live,  far 
from  the  stores,  where  good  ice-cream  is  procurable. 
If  you  have  it  in  stock,  good  and  early,  you'll  be  able  to 
show   it   to   them   before   they  go, — you'll   have   time  to 
demonstrate  it — to  point  out  the  tall,  slender 
can — to  show  them  how  the  dasher  removes 
the  cream  from  the  sides  as  fast  as  it  becomes 
solid.     You  will  be  able  to  let  them  crank  it 
themselves,  to  let  them  discover  that  it  is  as 
easy  to  grind  as  a  watch  is  to  wind. 
That's  the  reason  you  should  stock  the  Dana  Peerless  now. 
A  mighty  good  reason,  isn't  it? 
You'll  think  so,  when  we  tell  you  about  the  profits. 
So  ask  your  wholesale  hardware  supply  house  about  them  now. 


Manufactured  and  Sold  in  Canada  by 

The  Wm.  Cane  &  Sons  Co.,  Ltd, 

NEWMARKET,  ONT. 

SOLE  LICENSEES  OF  DANA  MFG.  CO.,    CINCINNATI 
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THE  CAVALIER 


1914  Model 


Two  Styles 


Bail-Bearing  Combination  Vacuum  Cleaner  and  Sweeper 

Ball-Bearing  Vacuum  Cleaner   without   Brush   Sweeper 

(when  ordering  state  which  style  is  required) 


Eats  the  Dirt 


Swallows  the  Dust 


Built     of     selected     three-ply     birch     veneered     wood 
throughout. 

BELLOWS:     Specially     constructed     to     withstand     the 

hardest    use;    displacing    40,000    cubic    inches    of    air 

per  minute. 
NOZZLE:     Overlapping       twelve-inch       suction        nozzle, 

reaching  into  the  corners  and  close  to  the  wall. 
VALVES:    Arranged  to  give  perfect  action  by  means  of 

high-tempered  springs,  tight   fitting,  and  assuring  no 

loss  of  suction. 
DUST   BOX:    Flexible    metal   sides   covered   with    canvas 

cloth;   indestructible. 
BALL    BEARING:    Special    annular    steel    ball    bearings, 

accounting  for   the  ease  of  operation;  never  requires 

oiling.     No  wooden  spool  bearings  to  bind  or  break. 

WHEELS:  Made  of  cold  pressed  steel,  extra  heavy  pure 
rubber  tires. 

BRUSH:  Best  Eussian  bristle,  held  in  position  by  oil- 
tempered  spring,  self-adjustable  to  all  naps  of  car- 
pets, with  double  dust  pans  easy  to  clean. 

TWO  STEEL  PINS:  Insuring  accurate  adjustment  of 
nozzle;  exclusive  feature. 

STEEL  SPRING  CLAMPS:  Holds  the  handle  upright, 
so  sweeper  can  be  carried  to  any  part  of  the  house; 
a   decided   improvement   over   the    old   method. 

FINISH:  All  wood  parts  beautifully  finished  in  mahog- 
any.    Metal  parts  highly  nickel  plated. 

INSPECTION:  Every  machine  thoroughly  inspected  and 
tested  before  leaving  the  factory. 


1.  Low  cost,  within  the  reach  of  everybody. 

2.  It  takes  the  place  of  ordinary  carpet  sweeper  and 
broom.  Will  last  a  lifetime;  no  parts  to  get  out  of 
order.     Picks  up  lint,  hair,  ravelings,  pins,  etc. 

3.  Carpets  and  rugs  wear  longer.  Sweeping  tears  the 
nap;  beating  breaks  the  warp  and  takes  the  stiffness 
from  the  rugs. 

4.  It  keeps  the  dust  and  dirt  confined,  thus  preventing 
the    unpleasant    and    unhealthful    spreading    of    dust 

and  germs. 

5.  It  can  be  used  as  a  vacuum  cleaner  without  the 
roller  brush  by  simply  removing  the  brush,  a  new 
feature. 

6.  It  is  built  low  in  order  to  be  used  under  beds,  couches 
and   other  furniture. 

7.  It  weighs  eleven  pounds,  so  light  a  child  can  handle 
it;    easiest-running    combination   machine   built. 

8.  Double  steel  cone  annular  ball  bearing.  Has  three 
bellows,  assuring  continuous  suction,  a  distinct  ad- 
vantage  over   twp/bellows   type. 

9.  Built  by  skilled  mechanics.  It  runs  without  noise 
or  vibration. 

10.  We  claim  the  CAVALIER  Annular  Bali-Bearing 
Combination  Vacuum  Sweeper  the  newest  type 
machine  that  money  can  buy  or  build  to-day.  Superior 
to  anything  in  use;  a  1914  product  of  quality  and 
efficiency. 


Cavalier  Vacuum  Sweepers  are  covered  by  the  "C.  L.  &  Co.  Guarantee" 

to  do  the  work  claimed  for  them  and  against  any  defect  in 

Workmanship  or  Material. 

LOW  PRICE.  HIGH  QUALITY. 

Caverhill,  Learmont  &  Co. 

MONTREAL 
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The  Nut  Must  "Give"  In  The  Bite  Of  A  "W&B 
Machinists'  Knife  Handle  Wrench 


ji 


EACH  "W&B"  MACHINISTS'  KNIFE  HANDLE  IS  WARRANTED 

The  jaws  stand  up  to  the  requirements  of  hard  usage.  The  openings  have  greater  capacity  than 
other  makes.  The  head  and  bar  are  drop  forged  in  one  piece.  The  grip  is  easy  and  does  not  tire  out 
the  user.    "W.  &  B."  Machinists'  Warranted  Knife  Handle  Wrenches  have  no  weak  points. 

Tools  of  Quality  Bear  These  Marks 

Your  jobber  will  supply  you.  In  case  he  is  out  of  stock,  and  you  are  delayed  in  getting  your  orders 
filled,  write  us  direct.    We  will  see  that  you  are  supplied. 

WRITE  FOR  CATALOG  NO.  8<B-B. 

The  Whitman  &  Barnes  Manufacturing  Company 

Established   1854 

Office  and  Factory  at  ST.  CATHARINES,  Ont.  Stocks  Carried  at  Winnipeg  and  Montreal 


10057.  Erered's  "Everedy  II."  Patent 
Fanlight  Opener.  For  opening  and  closing 
any  type  of  Fanlight,  Skylight,  Casement, 
etc.,  of  either  hand,  without  removal  of 
parts,  or  any  alteration,  except  the  turning 
of  riveted  joints.  No  loose  parts  to  get  mis- 
laid. Projects  2  in.  only  when  closed. 
.,  Fixing  screws   wrapped   with   each. 


SC2 

n   »   a 

D-TD 


Lscv> 

n  -v  n 

1509      —  w  ^_j.  ^—    ■  1^3 

MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  30-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 

Brazed    Brass  and     Copper  Tubes,     and    Brass  Cased  Tubes 

Agents:     R.  Hartridge  &  Co.,  Ltd.,  202  Leeson  &  Lineham  Block,  Calgary, 
Alberta.     H.  J.  Stafford,   591  St.  Catherine  Street  West,  Montreal 
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Figure  it  out  for  yourself  whether  it   pays  to  handle   a 

Strictly  Guaranteed  Nail  Puller 


The  No.  20  Unbreak- 
able is  guaranteed  for 
five  years. 


You  protect  your  dealer  and  he  protects  the  consumer 
We  protect  you. 


Write  for  circulars 
and  prices. 


The  Bridgeport  Hardware  Mfg.  Corporation,  Bridgeport,  Conn.,  U.S.A. 

Canadian  Representative :  PRESCOTT  W.  ROBINSON,  288  St.  Paul  Street,  Montreal,  Canada 


We  have  made  a  specialty  of  these  Box  Straps 
for  over  thirty  years. 

These  straps  make  safe  crates  and  please   cus- 
tomers, and  pay  a  good  profit. 
Write  our  Canadian  Representatives  for  full 
Particulars. 


Barbed  Box 
Straps 

ACME  STEEL  GOODS  CO.,  Mfrs. 

2834  Archer  Ave.,  CHICAGO,  ILL.,  U.S.A. 

Canadian   Representatives  : 
J.  E.  BEAUCHAMP  &  CO.,    133  Coristine  Bldg.,    MON1  REAL 


SPARK  PLUGS  that  Canadian  Dealers  will  find   very   profitable 


AJAX  SPARK  PLUGS 

A  standard  form  of  Spark  Plug  con- 
struction, using  conical  type  porcelains 
and  best  mica  insulation.  We  have 
made  the  same  goods  in  the  same  way 
for  years,  and  have  not  found  it  neces- 
sary to  change.  The  sparking  points 
are  non-corrosive,  and  will  not  disinte- 
grate with  heat. 


SPECIAL  LONG  PLUGS 

of  most  improved  type 

These  styles  should  be  carried  by  all 
dealers,  as  they  satisfy  an  increasing 
demand  for  certain  makes  of  engines. 
For  Special  %-inch  Plugs  have  an 
extra  long  body,  admitting  of  ready 
wrench  manipulation. 
Just  try  these  plugs.  They'll  speak  so 
loudly  for  themselves  that  you'll  order 
more. 


STAR  SPECIALTY  MFG.  CO.,  227  West  Erie  Street,  Chicago,  U.S.A. 


The   "Androck"   Oven 

Fills  a  long-felt  want.       Saves  gas  and  time. 

It    consists    of    four    parts:    The    cover,    or    oveu    proper,    made    of 

ilummized    steel;    the    Stand,    asbestos    lined;    the    Heat   Distributing 

Plate,  to  be  used  underneath  the  stand  or  alone  for  heating  flatirons, 

and    the   Androck   Bread    Toaster,    the   finest   toaster   made. 

One  burner  is  all  that  is  required  to  do  an  ordinary  baking,  whereas 

a  range  requires  2  or  3,  and  produces  no  better  results.     This  means 

a  big  saving  of  gas  and  a  cooler  kitchen.     The   oven   works  equally 

well   on    gasoline   or   coal-oil   stove. 

Get  the  Androck  Oven  now  and  boost  it.     Every   sale  leads  to  others. 

Andrews  Wire  Works  of  Canada, 

Limited 
Watford,  Ont. 
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The  Canadian  Rogers  Company,   Limited 


Silverware 


Cutlery 


The  Standish 


STAMPED 


Wm.  A.  Rogers  ®  S  X  R" 


is  plated  on  21%  nickel,  which  is  harder,  whiter,  and  more 
durable  than  any  other  base  used.  Plated  with  full  60  dwt. 
on  tea  spoons  and  heavily  sectional  plated  on  parts  exposed  to 
wear.  Compare  this  with  any  other  tea  spoon  listing  at  $4.75 
per  dozen.  Write  for  catalog.  You'll  find  our  flatware  and 
hollow-ware  consistent  good  sellers.    Why  not  give  them  a  trial  ? 


an 


Winnipeg 


Sales  Rooms: 

Toronto 


Vancouver 


Hammond  Bldg.,  Albert  St.  570  King  St.  West  Fairfield  Bldg.,  Granville  St. 
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TRAP  SHOOTING 

The  Sport  of  Broken  Targets  When 
You    Use    DOMINION    SHELLS. 

As  a  sportsman  you  should  shoot  regularly  with  your  local  gun  club.    It  is  a  pleasing  relaxation  that 
develops  a  quick  eye,  steady  nerves  and  complete  control. 

As  a  dealer  you  should  shoot  regularly  with  your  gun  club.    You  will  meet  the  best  class  of  trade  in 
your  town  and  make  your  store  the  headquarters  of  local  sportsmen. 

To  Satisfy  Trapshooters  Sell  Them 

Dominion  Trap  Loads 

IMPERIAL  —  CANUCK  —  REGAL  —  SOVEREIGN 

The  complete  and  rapid  ignition  of  the  powder  gives  a  drive  to  the  shot  that  results  in  dead  birds 
and  good  scores. 


Dominion  Cartridge  Company,  Limited 


Montreal 


The  Merchant  with  an  O-Cedar  Display 

gets  more  trade  coming  hisfway. 


The 


O€teM0P 


(Made  in  Canada) 


is  so  extensively  advertised  in  the  papers  in  the  largest  cities  from  coast  to  coast 
in  Canada,  and  in  the  leading  magazines,  that  a  display  is  practically  all  that  is 
required  to  effect  a  sale. 

O-Cedar  Polish  Mops  cut  the  housewives'  cleaning  labor  in  half  because  they  make 
those  hard-to-get-at-places,  such  as  between  the  banisters,  under  the  beds,  tops  of 
high  furniture,  etc.,  accessible,  without  straining  or  reaching.  They  enable  her  to 
keep  the  floors  bright  and  shining  with  but  a  few  minutes  of  her  time. 

Sell  to  a  housewife  and  get  her  neighbor  too. 

Write  your  jobber. 


CHANNELL  CHEMICAL  CO.,  LTD. 

369  Sorauren  Ave.,  Toronto,  Ont. 
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Review   of    the  Year  by  Manufacturers 

Annual  Convention  of  Canadian  Manufacturers '  Association  Held 
at  Montreal — President  Gordon's  Address — Business  Depression 
Not  Confined  to  Canada. 


MONTREAL,  June  12.—  Several 
hundred  delegates  attended  the 
annual  convention  of  the  Cana- 
dian Manufacturers'  Association.  Dur- 
ing the  three-day  sojourn  in  the  city  the 
delegates  enjoyed  a  trip  in  the  harbor, 
attended  several  social  functions,  includ- 
ing the  banquet  on  Thursday  night.  The 
convention  opened  on  Tuesday  with  a 
large  attendance.  Beside  the  address  of 
C.  B.  Gordon,  of  Montreal,  there  were 
reports  as  to  the  association's  finances, 
membership,  etc.,  and  a  report  from  the 
Insurance  Committee. 

Two  thousand  dollars  was  voted  to 
the  sufferers  through  the  sinking  of  the 
Empress   of  Ireland. 

The  treasurer's  report  for  the  past 
nine  months — owing  to  the  fact  that  the 
meeting  is  being  held  in  June  instead  of 
September  —  shows  that  the  receipts 
amounted  to  $52,462,  and  there  was  a 
profit  on  the  period  of  $6,111,  the  to- 
tal balance  of  the  association  now  being 
$43,180. 

The  general  dullness  of  trade  was  in- 
dicated in  the  Membership  Committee's 
report.  The  net  increase  for  the  year 
•was  only  thirty-six,  bringing  the  total 
membership  up  to  3,043.  No  less  than 
forty-six  of  the  resignations  during  the 
past  year  were  due  to  liquidations  or 
discontinuances  of  manufacturing  opera- 
tions. 

President   Gordon   on  the   Business 
Situation. 

The  address  of  President  Gordon  was, 
in  part,   as  follows: — 

"All  other  problems  have  come  and 
gone  and  have  lost  their  significances 
compared  with  a  problem  that  has  been 
with  us  throughout  the  year  and  which 
threatens  to  keep  us  enveloped  in  its 
shadow  for  some  months  to  come.  The 
business  depression  is  a  trouble  we  can- 
not afford  to  make  light  of.  Every  day 
brings  fresh  reminders  of  its  existence, 
reminders  that  lead  us  to  speculate  as  to 
its  causes,  its  probable  duration  and  the 
extent  to  which  our  resources  may  be 
taxed  in  serving  it.     It  should  be  quite 


possible  for  us  to  associate  the  depres- 
sion with  some  of  the  events  that  have 
occasioned  it,  as  well  as  with  some  of  the 
conditions  and  tendencies  by  which  it 
has  been  accompanied,  and  so  turn  an 
unfortunate  situation  to  good  account  by 
acquiring  a  better  understanding  of  our 
inherent  weaknesses. 

"An  investigation  of  any  widespread 
depression  usually  shows  two  sets  of  in- 
fluences at  work,  one  operating  within 
the  country,  the  other  without.  Can- 
ada's present  trouble  is  no  exception  to 
the  rule.  Her  domestic  policy  may  be 
accountable  for  a  great  deal,  but  ex- 
ternal affairs  have  played  by  no  means 
an  unimportant  part.  Dependent  as  we 
are  upon  foreign  capital  to  finance  our 
tievelopments  we  have  been  keenly  sen- 
sitive to  conditions  affecting  the  money 
market  of  the  world;  the  war  in  the 
Balkans,  the  Ulster  situation  and  the 
war  in  Mexico.  The  cumulative  effect  of 
such  conditions  upon  our  borrowing  pow- 
er has  necessarily  been  pronounced,  and 
this  of  itself  would  have  been  sufficient 
tc  cause  us  to  experience  a  decided 
check.  But  it  is  a  mistake  to  suppose 
that  the  depression  we  are  suffering 
from  is  peculiar  to  Canada  or  even  to 
North  America.  Were  that  the  case, 
Canadian  securities  would  be  in  disfav- 
oi  in  London  and  other  countries  would 
be  enjoying  the  patronage  that  has  been 
cut  off  from  ns.  The  best  information 
all  goes  to  show  that  this  is  not  so.  that 
the  depression  is  more  or  less  world- 
wide, and  that  every  nation  is  feeling 
the  pinch  of  hard  times.  Financial 
firms  in  London  that  have  specialized  in 
Canada  have  on  their  hands,  it  is  true, 
some  undigested  securities,  but  the  same 
is  almost  equally  true  of  firms  that  have 
specialized  in  Mexican,  or  South  Ameri- 
can, or  South  Africans,  or  Far  Eastern 
securities. 

"Canada's  credit  in  London  is,  I  be- 
lieve, better  than  the  average,  but,  like 
the  others,  shee  need  not  look  for  relief 
until  it  is  available  for  all. 

"In  my  opinion,  there  is  nothing  which 
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will  do  more  to  increase  the  credit  of 
this  country  in  Great  Britain  than  to  let 
those  people  know  from  whom  we  bor- 
rowed money;  that  our  intention  now  is 
to  devote  our  energies  to  placing  upon 
a  firm  basis  the  many  undertakings  in 
which  money  has  already  been  invest- 
ed, and  which  now  require  careful  man- 
agement for  their  development. 

"In  this  connection  I  am  prompted  to 
remark  that  the  prosperity  we  have  en- 
joyed of  recent  years  has  been  more  or 
less  artificial.  To  a  great  extent  it  has 
rested  upon  a  solid  basis  of  profitable 
production,  but  to  some  extent  it  has 
not.  Large  sums  of  money  have  been 
spent  rapidly,  the  chief  object  being, 
seemingly,  to  get  things  done,  no  mat- 
ter what  the  cost  might  be,  and  without 
due  regard  to  economy,  or  to  the  over- 
head burdens  which  the  increased  cost 
placed  upon  the  industry.  Manufac- 
turers during  the  past  three  years  have 
had  more  business  than  they  could  at- 
tend to  profitably.  We  find  ourselves 
handicapped  for  the  time  being  by  habits 
we  have  learned,  and  by  methods  we 
have  become  accustomed  to,  which  will 
have  to  be  abandoned.  Irrespective  of 
tariffs,  taxes  and  freight  rates,  business 
kept  forging  ahead.  We  set  for  our- 
selves and  for  our  work-people  a  stand- 
ard of  expensive  living  second  to  none 
in  the  world.  In  these  and  other  ways 
our  costs  have  become  inflated  as  com- 
pared witli  the  costs  of  competitors  in 
other  countries,  with  the  result  that  our 
tariff  no  longer  protects  us  to  the  same 
extent  that  it  used  to.  I  do  not  cite 
these  conditions  as  an  argument  for 
higher  protection,  but  rather  as  point- 
ing to  the  necessity  for  more  economical 
methods  of  production  and  development. 

"Despite  the  constant  criticisms  of 
our  tariff  by  those  who  would  cut  it 
down  or  remove  it  altogether,  the  fact 
remains  that  the  advance  we  have  made 
and  the  growth  we  have  experienced  as 
a  nation  have  practically  all  come  about 
under  protection.  It  is  also  an  indisput- 
able   fact    that    our    economic    develop- 
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ment  has  not  kept  pace  with  our  de- 
velopment in  other  directions.  "We  have 
settled  our  homesteads  with  speed,  but 
perhaps  with  too  little  care;  we  have  ex- 
tended our  means  of  communication  far 
beyond  our  present  requirement  and  in 
institutions  for  our  better  government, 
Federally,  Provincially  and  municipally. 
Ey  one  means  and  another  we  have  kept 
adding-  to  our  overhead  expense  without 
making  sure  the  while  that  there  was  a 
larger  output  to  justify  it.  The  problem 
now  before  us  is  to  make  over-invest- 
ments pay,  to  force  ourselves  to  produce 
in  corresponding  quantities. 

"To  lower  the  tariff  at  such  a  junc- 
ture would  be  suicide,  for  its  effect  could 
only  be  to  discourage  us  from  doing 
the  very  thing  we  ought  to  be  encouraged 
to  do.  One  of  the  industries  which  the 
tariff  of  this  country  should  have 
caused  to  flourish  is  the  stock-raising  in- 
dustry. But  to-day  vast  areas  in  the 
west  are  given  over  to  the  production  of 
wheat  alone,  in  which  there  is  admitted- 
ly little  profit,  while  stock-raising  is  ap- 
parently neglected. 

"The  trouble  with  our  tariff  is  that  it 
is  not  practical  enough.  When  it  fails  to 
yield  the  desired  result,  as  in  this  in- 
stance, it  should  be  supplemented  by 
some  means  that  will  afford  practical 
assistance  in  getting  things  started  in 
the  right  direction.  It  is  wrong  to  argue 
because  of  agricultural  conditions  in  the 
West,  that  our  protective  policy  has 
failed.  It  is  not  the  policy  that  has 
failed,  but  rather  the  farmer  in  omit- 
ting to  take  full  advantage  of  the  oppor- 
tunities it  affords  him.  If  financial  dif- 
ficulties stand  in  the  way  of  his  doing 
so,  let  us  try  to  devise  some  means  of 
helping  him.  If  custom  and  prejudice 
stand  in  the  way,  then  let  us  insist  on  a 
certain  amount  of  stock-raising  as  a  part 
of  the  qualifications  for  every  home- 
steader. 

"The  only  comment  I  feel  prompted 
to  offer  on  workmen's  compensation  is 
by  way  of  criticizing  a  popular  misap- 
prehension. Our  organization  is  not  op- 
posed to  the  principle  of  compensation. 
"We  did  oppose  certain  features  of  the 
Ontario  act,  some  for  the  reason  that  we 
believed  them  unjust,  others  for  the  rea- 
son that  we  regarded  them  as  impractic- 
able of  operation.  Let  me  add  now, 
however,  my  personal  hope  that  when 
experience  has  shown  what  is  best  in 
compensation  legislation  we  will  be  able 
tc  embody  it  in  a  Federal  law,  so  that 
every  workman  in  every  part  of  Canada 
will  enjoy  that  protection  that  is  no 
more  than  his  due. 

"You  may  be  asked  at  a  later  stage  of 
this  convention,  to  take  some  stana  up- 
on the  question  of  the  control  of  inland 
water  freight  rates.  The  recent  appro- 
priation   of  water    rates    to   rail   rates 


would   not    of   itself   seem   sufficient   to 
justify  intervention  by  legislation. 

"On  the  other  hand,  vast  sums  of  pub- 
lic money  are  expending  each  year  in  im- 
proving and  extending  and  maintaining 
our  inland  water  systems,  and  those  who 
pay  the  bills  have  perhaps  a  right  to 
fix  the  maximum  tolls  that  may  be 
charged.  It  is  important,  however,  not 
to  overlook  the  effect  which  such  regula- 
tion might  have  on  the  routing  of  busi- 
ness, and  the  encouragement  it  might 
give  towards  the  diversion  of  traffic  from 
Canadian  to  United  States  ports.  For 
the  present  the  lack  of  control  is  giving 
rise  to  no  really  serious  hardship,  and 
under  the  circumstances  I  feel  it  would 
be  unwise  to  force  the  issue,  pending 
such  experiments  as  the  United  States 
may  seem  to  make  in  that  direction." 

One  of  the  features  of  the  Wednesday 
afternoon  meeting  was  the  address  of 
Chas.  A.  Dunning,  general  manager  of  the 
Saskatchewan  Co-operative  Elevator  Co. 

Mr.  Dunning  described  the  flow  of  far- 
mers from  the  land  to  the  cities,  and 
blamed  it  on  the  increased  cost  of  pro- 
duction, which  had  gone  up  twelve  per 
cent,  since  1909,  and  the  increase  in  trans- 
portation rates,  which  had  jumped  four- 
teen per  cent,  since  1909. 

He  showed  how  the  "Western  farmer  is 
geographically  worse  off  in  regard  to  his 
markets  than  any  other  farmer  in  the 
world,  the  Argentine  farmer  being  near 
the  Amazon,  the  Australian  near  the  sea, 
while  Russian  farmers  and  agriculturists 
of  the  United  States  were  near  rivers, 
and  had  an  enormous  consuming  popula- 
tion right  at  their  doors.  The  Western 
farmer  had  thousands  of  miles  of  rail 
and  water  transportation  to  reckon  with, 
and  the  truth  was  that  he  was  to-day  sell- 
ing his  wheat  for  perilously  close  to  what 
it  cost  to  produce. 

Mr.  Dunning  answered  the  demand  of 
the  manufacturers  and  Easterners  as  to 
why  Westerners  did  not  try  mixed  farm- 
ing, by  pointing  out  that  many  sections 
of  prairie  wheat  land  were  totally  un- 
suited  because  there  was  no  water,  though 
diversified  farming  was  being  encouraged. 
He  said  because  wheat  was  more  staple 
in  price,  it  would  for  a  long  time  be  pro- 
duced exclusively  by  many  farmers. 
While  developing  his  argument  in  this 
connection  Mr.  Dunning  showed  how 
heavily  many  farmers  were  pressed  down 
by  debts  to  implement-makers,  and  held 
that  many  homesteaders  had  paid  toll  to 
them  from  the  first  day  they  started 
farming.  He  said  that  100,000  farmers  in 
Saskatchewan  owed  $35,000,000  for  ma- 
chinery alone,  and  denounced  indiscrimi- 
nate credit  as  a  danger  to  be  guarded 
against,  and  urged  his  audience  to  dis- 
courage it. 

Majority  Free  Traders. 

DiscussingTariff  matters,  Mr.  Dunning 
said    the    association    could     assist    the 
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Western  farmer  by  bearing  in  mind  whtn 
making  representations  to  the  Dominion 
Government  for  an  increase  in  duties  the 
economic  position  of  the  farmer.  The 
Western  farmers  were  overwhelming  free 
traders,  and  this  had  been  brought  about 
because  they  are  the  people  who  bear 
the  burden  of  tariffs  without  receiving 
any  benefit  from  them.  Newcomers  to  the 
West  were  speedily  imbued  with  the  free 
trade  ideas  of  those  around  them,  and 
they  could  rest  assured  that  if  the  pro- 
tectionists of  Eastern  Canada  put  on  the 
screws  too  hard  during  their  time  of 
power  there  would  be  a  great  change 
eventually,  due  to  the  increased  voting 
power  of  the  West. 

No  one  regretted  the  division  of  feel- 
ing between  Eastern  and  Western  Canada 
more  than  he.  On  eachside  of  the  great 
barren  stretch  north  of  Lake  Superior 
two  classes  were  developing,  causing  a 
division  which  may  place  the  future  de- 
velopment of  the  Dominion  in  jeopardy. 
They  of  the  West  were  as  loyal  to  their 
country  and  Empire  as  Easterners,  and  if 
all  were  to  remain  united  in  spirit  they 
must  make  strenuous  efforts  to  under- 
stand each  other's  ideals  and  each  other's 
point  of  view.  In  short,  they  must  com- 
promise. 

During  the  discussion  on  the  Executive 
Committee's  report,  R.  Fairbairn,  Toron- 
to, referred  to  the  question  of  undesirable 
immigrants,  and  said  he  was  afraid  from 
his  experience  in  the  public  schools  at 
Toronto  that  many  more  mentally  de- 
ficient entered  Canada  than  was  realized. 

W.  G.  Edmonds  deprecated  the  buying 
of  imported  furniture  by  the  Government 
and  railway  companies,  and  the  chairman 
assured  him  that  this  point  should  receive 
notice. 
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CLEVER     SALES    PLAN. 

A  very  clever  scheme  to  push  the  sale 
of  sporting  goods  is  being  pushed  by  a 
progressive  westerner.  He  offers  a  com- 
plete set  of  whatever  things  are  required 
for  the  particular  game  in  hand  to  the 
local  team  that  wins  the  greatest  num- 
ber of  games  during  the  season.  Inci- 
dentally, he  and  his  clerks  are  taking  an 
active  part  in  the  organization  of  new 
teams  and  falling  heir  to  their  trade 
without  having  to  solicit  it.  The  mere 
fact  of  their  enthusiastic  support  makes 
their  store  the  natural  place  for  the 
others  to  go  to  for  their  supplies. 

The  idea  has  particularly  appealed  to 
the  boys.  The  idea  of  getting  a  good 
bat,  ball,  mask  and  two  varieties  of 
gloves  as  the  reward  of  enjoying  them- 
selves all  summer  long  appeals  to  them 
as  too  good  to  be  true. 

For  the  fisherman,  this  dealer  holds 
out  the  lure  of  a  good  outfit  to  the  one 
who  catches  the  largest  trout  during 
the  present  season. 
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Auto  Accessories  in  the  Hardware  Store 

Business  Working  Into  the  Hands  of    Hardware  Merchants 


THOSE  who  have  been  following 
the  trend  of  the  trade  in  connec- 
tion with  the  retailing  of  auto  ac- 
cessories cannot  help  but  notice  the  ten- 
dency on  the  part  of  retail  hardwaremen 
to  cater  to  the  auto  owner.  The  line  of 
auto  accessories  is  one  that  fits  in  nice- 
ly along  with  the  other  lines  usually 
found  in  the  hardware  store.  In  every 
hardware  store  may  be  found  many  lines 
of  goods  which  may  be  properly  termed 
auto  accessories.  Add  to  these  lines  a 
few  of  the  standardized  specialties 
which  may  be  secured,  and  the  average 
retailer  is  in  a  position  to  go  after  the 
patronage  of  the  auto  owners.  A  manu- 
facturer of  auto  supplies  recently  ex- 
pressed his  views  on  the  subject  as  fol- 
lows : — 

"Anyone  who  makes  a  study  of  the 
retailing  of  automobile  accessories  can- 
not fail  to  see  that  the  business  is  gradu- 
ally working  into  the  hands  of  the  hard- 
ware dealers,  and  there  can  be  little 
doubt  that  within  the  next  few  years 
hardware  dealers  will  be  doing  a  very 
large  proportion  of  this  business  just  as 
they  are  now  doing  a  large  share  of  the 
business  on  bicycles  and  bicycles  ac- 
cessories. 

Better  Merchants. 

"Hardware  dealers  are  getting  this 
business  away  from  the  automobile 
dealers  and  repairers  chiefly  because 
they  are,  as  a  rule,  better  merchants 
than  automobile  men.  They  make  it 
their  business  to  keep  in  stock  the  sal- 
able goods  and  to  advertise  and  dis- 
play them  so  as  to  attract  customers; 
whereas,  a  great  many  automobile  deal- 
ers and  repairers  do  not  keep  a  stock  of 
the  supplies  they  might  sell,  and  even 
when  they  do  keep  them,  they  do  not  use 
ordinary  merchandising  methods  to  dis- 
pose of  them. 

"Another  particular  in  which  the 
hardware  dealer  has  the  advantage  over 
the  automobile  man  is  that  he  has  gen- 
erally been  established  in  business  for  a 
long  time,  has  a  good  credit  standing 
and  is  well  known  in  his  community  as 
a  man  that  can  be  depended  on  to  sell 
reliable  goods  and  to  stand  back  of 
them;  whereas,  the  automobile  man  is 
often  new  in  business  and  not  widely 
known  in  his  community. 

Selection  of  Stock. 

"The  hardware  dealer,  who  will  se- 
cure the  catalogues  of  half  a  dozen  or 
more  of  the  leading  automobile  supply 
houses,  will  notice  what  goods  are 
handled  by  all  or  most  of  them,  can  de- 
cide what  articles  he  ought  to  handle 
and,  if  he  bears  in  mind  the  class  of  cars 


that  is  mostly  used  in  his  community,  he 
should  be  able  with  comparatively  small 
investment  to  keep  on  hand  a  stock  that 
would  be  all  salable  goods  and  on  which 
he  could  make  a  nice  profit.  In  a  com- 
munity where  most  of  the  cars  are  small 
he  will,  of  course,  need  to  keep  in  stock 
only  the  small  sizes  of  tires,  tire  pro- 
tectors and  other  tire  accessories.  In 
other  communities,  where  there  are  a 
great  many  large  cars,  he  may  find  it 
advisable  to  carry  a  small  stock  of  the 
larger  sizes;  but  on  account  of  the  rapid 
increase  in  the  number  of  small  ma- 
chines and  the  gradual  elimination  of 
the  very  large  machines  which  is  now 
going  on,  it  would  probably  not  be  ad- 
visable for  most  dealers  to  handle  large 
tires  or  tire  accessories,  excepting  in 
eases  where  they  can  get  them  to  order 
for  customers. 

The  Time  is  Ripe. 

"It  is  safe  to  say  that  the  time  has 
now  come  when  the  all  live  hardware 
dealers  must  seriously  consider  putting 
in  automobile  accessories  if  they  have 
not  done  so.  On  account  of  automobiles 
now  being  sold  fully  equipped,  it  is  not 
necessary  to  carry  such  a  large  number 
of  accessories  as  formerly.  An  invest- 
ment of  even  a  few  hundred  dollars  will 
give  the  dealer  a  stock  sufficiently  large 
to  supply  the  trade  of  the  average  small 
town." 

The  auto  accessory  line  is  of  such  a 
vast  and  growing  importance  to  the  re- 
tail hardware  trade  that  Hardware  and 
Metal  will  from  now  on  conduct  an  auto- 
accessories  department  and  will  endeavor 
to  place  before  the  Canadian  hardware 
trade  all  available  informtion  which  will 
assist  the  hardwareman  in  securing  a 
large  share  of  business  from  auto 
owners. 


GUELPH  CLERKS  BRANCHING  OUT. 

Guelph,  Ont.,  June  10. — (Special). — 
When  the  Retail  Clerks' and  Salesmen's 
Association  of  this  city  organized  more 
than  a  year  ago,  it  was  only  with  the 
hope  of  securing  annually  a  weekly  half 
holiday  during  the  summer  months. 
But  a  banquet  last  week — the  first  held 
bj  the  association — marked  a  new  era 
in  the  work  of  this  body.  It  is  now 
branching  out  along  educational  lines 
and  is  destined  to  become  a  highly  suc- 
cessful organization  from  this  stand- 
point. 

Among  the  items  on  the  programme 
were  several  solos  and  musical  numbers 
by  members  of  the  association.  This  is 
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an  organization  which  recognizes  fcoth 
sexes  on  an  equality  basis  and  although 
the  president,  Mr.  Tovell,  and  the  secre- 
tary, C.  W.  P.  Curzon,  belong  to  the  so- 
called  "sterner"  sex  yet  the  ladies  are 
interested  workers  and  graced  the  din- 
ner by  their  presence. 

A  talk  was  given  by  B.  T.  Huston,  To- 
ronto (Canadian  Grocer  staff),  on  the 
methods  of  selling  goods  which  would 
class  a  clerk  in  the  ranks  of  salesmen, 
and  on  eliminating  the  unnecessary 
work  in  the  store  so  the  business  may 
.run  along  on  the  most  efficient  lines.  He 
spoke,  not  from  the  standpoint  of  a  man 
behind  the  counter,  but  as  one  wkose 
duties  naturally  cause  him  to  be  in- 
terested in  salesmanship  and  efficiency 
and  as  one  who  had  observed  these 
things  practiced  by  good  merchants 
whom  he  had  interviewed  and  merchants 
from  whom  he  purchased  goods.  Each 
point  was  illustrated  by  an  actual  experi- 
ence that  had  come  under  his  obser- 
vation. 

Knowledge  of  the  goods,  knowledge  of 
the  customer,  courtesy,  satisfactory  ser- 
vice, and  aggressiveness,  he  pointed  out, 
were  all  essential  to  the  good  salesman. 

"But  the  degree  of  success  of  any 
salesman,"  he  added,  "must  be  based 
upon  the  amount  of  goods  he  sells  over 
and  above  the  actual  demands  of  the 
customer  whom  he  serves,  providing, 
those  goods  are  sold  at  profitable  prices. 
Almost  anyone  can  sell  a  customer  an 
article  for  which  she  makes  a  special 
trip  to  the  store  but  it  requires  the  work 
of  a  salesman  to  sell  her  other  goods  to 
her  entire  satisfaction." 

A  window  trimmer,  a  show  card  ar- 
tist and  an  ad-writer  who  can  CREATE 
demand  by  his  work  must  also  be  in- 
cluded in  the  ranks  of  the  salesmen. 

Manner  of  approaching  a  customer 
who  has  just  come  into  the  store  and 
of  methods  endeavoring  to  make  an  ex- 
tra sale  when  the  customer  had  secured 
what  he  came  for,  were  referred  to.  In 
regard  to  the  latter,  Mr.  Huston  referred 
to  the  kind  of  answer  that  usually  fol- 
lowed the  negative  question.  "If  a  cus- 
tomer were  asked  the  question  'nothing 

else?'      'You   wouldn't    want    a  , 

to-day,  would  you,'  etc.,  the  natural 
answer  was  'No.'  'Anything  else,'  is  bet- 
ter than  'nothing  else,'  but  it  is  not  al- 
together conducive  to  a  favorable 
answer.  Better  offer  a  definite  sugges- 
tion about  why  some  particular  line 
should  be  bought — then  the  customer 
has  something  tangible  to  consider." 

"Efficiency,"  he  said,  "was  nothing 
more  than  doing  the  right  thing  at  the 
right  time.  To  do  this  one  must  know 
what  to  do  and  then  how  to  take  the 
shortest  and  least  expensive  route  to  ac- 
complish the  act."  Cases  were  cited 
where  this  principle  had  cut  down  costs 
(Continued   on  page   57.) 
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Hardware  and  Metal  Electro  Service 


ELSEWHERE  in  this  issue  an  announcement  is  made 
of  a  new  editorial  service  which  has  been  insti- 
tuted for  the  benefit  of  Canadian  hardwaremen. 
For  several  years  past  Hardware  and  Metal  has  noticed  an 
increasing  interest  among  our  readers  in  the  articles  we 
have  been  running,  dealing  with  the  question  of  retail 
hardware  advertising.  On  many  occasions  hardwaremen 
have  complained  about  being  unable  to  secure,  at  a  rea- 
sonable cost,  small  electros  of  staple  hardware  lines  suit- 
able for  use  in  preparing  advertisements  for  newspapers, 
catalogues  or  circulars.  Practically  all  hardwaremen 
who  have  had  experience  in  retail  advertising  agree  that 
hardware  advertisements  should  be  illustrated.  An 
advertisement  without  an  illustration  will  often  pass  un- 
noticed. The  lines  offered  by  hardwaremen  are  so  dif- 
ferent to  most  other  lines  that  when  illustrated,  they  im- 
mediately attract  attention.  Many  merchants  state  that 
the  electros  supplied  in  the  past  have  as  a  general  rule 
been  very  large  and  take  up  too  much  space  in  the  news- 
paper.       While   it   is   generally  admitted   that   one  large 


electro  will  certainly  attract  more  attention  to  the  par- 
ticular line  featured,  there  are  hardwaremen  who  feel 
that  in  the  space  occupied  by  one  large  electro  they  could 
show  to  advantage  several  lines  of  seasonable  goods,  pro- 
viding suitable  electros  could  be  obtained.  A  few  Cana- 
dian hardware  firms  have  adopted  the  small  electro  style 
of  advertising  and  in  future  issues  of  Hardware  and 
Metal  the  advertising  experiences  of  these  men  will  be 
given.  On  the  two  pages  elsewhere  in  the  issue  are  shown 
eighty-one  electros  of  various  staple  lines.  These  electros 
are  being  offered  to  readers  of  this  paper  at  fifteen  cents 
each.  From  time  to  time  Hardware  and  Metal  will  pub- 
lish advertising  suggestions  in  which  these  electros  will  be 
used.  Advertising  is  a  great  energizing  force  which  is 
playing  an  important  part  in  the  business  of  to-day,  and  it 
is  the  intention  of  the  editorial  department  of  this  paper 
to  render  an  advertising  service  to  our  readers,  and  to 
assist  them  in  their  advertising  problems  to  an  extent  not 
attempted  by  any  other  trade  paper  published  in  this 
country. 


The  Art  of  Successful  Buying 


COMMERCIAL  reports  give  as  the  chief  cause  of 
business  failures,  the  lack  of  capital  that  hampers 
the  merchandising  of  the  average  small  merchant. 
If  laid  upon  the  operating  table  and  properly  dissected, 
this  simple  statement  might  be  found  to  be  replete  with 
startling  facts. 

It  is  simply  another  way  of  saying  that  the  capital, 
such  as  it  is,  large  or  small,  is  not  properly  laid  out  so  as 
to  accomplish  the  maximum  purchasing  results  at  the 
minimum  expenditure.  The  merchant  must  cut  accord- 
ing to  his  cloth.  If  his  capital  be  small,  whether  it  be 
that  of  his  initial  venture  in  trade  or  the  capital  of  next 
month's  business,  his  outlay  of  any  one  line  must  neces- 
sarily be  made  accordingly.  He  must  have  at  least  a  fair 
representation  of  all  good  lines  on  his  shelves- — and  last, 
but  not  least,  a  quick  turn-over. 

The  latter  is  the  milk  in  his  cocoanut.  No  hap-hazard 
buying  of  merely  attractive  articles  can  be  depended  upon 
to  accomplish  this  result.  The  buyer  must  know,  as 
the  result  of  scientific  study,  the  absorbent  ability  of  his 
trade.  It  may  be  a  case  of  deciding  whether  the  local 
farmer's  wives  are  ripe  for  a  campaign  of  wringers  or, 
on  the  other  hand,  whether  a  high-class  city  trade  have 
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become  sufficiently  educated,  to  warrant  the  purchase 
by  his  store  of  a  supply  of  electric  stoves  and  appliances. 
Can  they  soak  these  articles  up  as  a  dry  sponge  soaks  up 
water;  or,  must  the  new  stock  be  thrown  at  them,  to 
splash  off  as  water  does  off  glass? 

With  a  certain  demand  in  view,  the  wise  buyer  dis- 
counts misfortune,  and  incidentally  enables  himself  to 
discount  his  _orders  and  get  one  hundred  per  cent,  effi- 
ciency out  of  his  shelves,  instead  of  the  shop-worn  de- 
preciation of  mouldy  goods.  The  mere  desire  to  be  a  good 
buyer  cannot  create  the  necessary  talent  off  hand.  It 
is  of  no  avail  to  study  the  jobber's  samples  unless,  before 
leaving  home,  the  crop  conditions  have  been  analyzed, 
both  through  the  medium  of  local  opinion  and  govern- 
ment reports.  Is  the  community  prosperous?  Is  it  in  the 
financial  condition  in  which  it  can  afford  to  purchase 
conveniences;  or  is  it  buying  only  the  most  necessary  of 
articles  ? 

Business  success  depends  upon  many  conditions,  any 
one  of  which  may  be  said  to  be  vital.  But  of  them  all, 
none  is  more  essential  to  success  than  the  initial  proceed- 
ing, the  foundation  of  the  business  structure,  the  art  of 
successful  buying. 


HARDWARE     AND     METAL 


The    Business    Situation 


NO  new  conditions  in  the  business  situation  develop- 
ed during  the  past  week.  The  retail  trade  have 
found  business  fairly  satisfactory  and  there  is  a 
very  good  demand  for  all  summer  lines.  Paint  manu- 
facturers report  that  the  demand  for  paint  continues  very 
brisk.  The  metal  markets  are  still  very  quiet  and  orders 
are  of  a  hand-to-mouth  character  Owing  to  the  fact 
that  orders  are  scarce,  considerable  price  shading  has 
taken  place.  Hardware  jobbers  report  that  conditions, 
while  they  might  be  better,  are  fairly  satisfactory  and 
that  collections  are  showing  improvement. 

Stove  manufacturers  are  finding  a  ready  sale  for  sum- 
mer stoves.  Some  manufacturers  complain  about  a  short- 
age of  orders.  Trade  at  present  is  governed  largely  by 
consumptive  demand  and  weather  conditions.  Crop  re- 
ports from  the  prairie  provinces  continue  to  be  exceed- 
ingly cheerful.  The  increase  in  acreage  in  each  of  the 
three  provinces  of  the  middle  West  is  stated  to  be  very 
substantial. 


Probably  the  good  crop  outlook  and  the  better  pros- 
pects for  the  farmer  are  the  cause  of  a  much  better  tone 
to  business  from  the  head  of  the  Great  Lakes  to  the  Coast. 
It  is  quite  true  that  at  practically  all  large  urban  centers 
in  the  West  there  is  considerable  unemployment.  This 
condition  will  no  doubt  obtain  until  the  adjustment  fol- 
lowing the  abnormal  urban  development  and  the  period 
of  abnormal  railway  construction  is  completed.  This  un- 
employment, however,  is  not  altogether  an  unmixed  evil 
For  some  years  labor  generally  has  been  in  a  position  to 
select  for  itself  the  most  congenial  kind  of  employment. 
Now  it  would  appear  that  labor  generally  will  have  to 
accept  such  work  as  is  obtainable,  a  change  in  conditions 
that  will  redound  to  the  advantage  of  the  entire  country. 
Necessary  work  is  not  always  the  most  congenial.  The 
entire  Dominion  needs  more  than  anything  else  an  abund- 
ant supply  of  labor  for  the  cultivation  of  the  soil,  and 
the  present  seems  an  opportune  time  for  special  efforts 
towards  directing  surplus  labor  to  this  form  of  activity. 


Western  Wheat  Outlook 


THE  wheat  situation  is  beginning  to  take  shape  where 
it  is  a  direct  influence  on  business  conditions  in  gen- 
eral, and  from  Western  Canada  the  reports  are  that 
the  outlook  has  never  been  better,  although  as  the  result  of 
a  late  spring  the  growth  is  none  too  far  advanced,  and 
any  continued  drought  would  soon  have  effect.  However, 
the  rains  of  the  past  week  have  minimized  this  danger 
to  a  great  degree  and  the  only  serious  harm  is  likely  to 
be  caused  by  hail  storms.  Summing  up  the  situation  as  at 
present,  one  authority  makes  the  general  prediction  that, 
granted  normal  conditions  throughout  the  rest  of  the 
growing  season,  the  West  should  have  the  best  crop  of 
its  agricultural  history.  The  Government  reports  show 
the  Spring  wheat  in  Alberta  to  have  come  through  the 
winter  very  favorably,  with  a  loss  of  only  15  per  cent.,  as 
compared  with  43  per  cent,  winter-killed  last  winter.    In 


Ontario  the  loss  by  winter-kill  was  19  per  cent.,  as  com- 
pared with  18  per  cent,  a  year  ago. 

Estimates  of  the  Western  crop  in  the  rough  are  be- 
ginning to  make  their  appearance  amongst  the  grain 
brokers  and  the  figures  are  now  placed  at  200,000,000 
bushels.  The  latest  Government  report  of  the  American 
crop  is  also  bearish,  and  the  figures  indicate  a  yield  of 
900,000,000  bushels. 

The  flour  situation  continues  quiet  and  although  some 
small  orders  for  export  have  been  placed,  the  bids  have 
been  out  of  line ;  however,  late  declines  in  the  market  may 
help  somewhat.  Ontario  millers  find  the  situation  rather 
dull  with  winter  wheat  prices  keeping  the  market  stiff 
and  the  maintenance  of  prices  for  mill  feeds  is  helping 
out  financially. 


Scanning  Advertising  Mediums 


THE  movement  in  Canada  and  the  United  States  to 
eliminate  misleading  statements  in  advertising  has 
now  reached  a  logical  development  in  the  formation 
of  a  society  to  investigate  the  claims  of  circulation  of 
various  advertising  mediums  If  the  public,  heretofore, 
have  been  at  the  mercy  of  unscrupulous  claims  on  the 
part  of  some  retailers,  and  the  latter  have  been  misled  by 
some  jobbers ;  both  alike  have  been  preyed  upon  by  a  cer- 
tain percentage  of  advertising  solicitors  whose  claims  were 
"marked  up"  without  coming  under  the  usual  retail  pro- 
cess of  a  subsequent  marking  down."  This,  as  in  the  case 
of  the   honest   advertiser,  was  unfair  treatment   for  the 


honest  solicitor  of  the  advertising  medium.  Hence  the 
formation  of  The  Advertising  Audit  Association,  an  or- 
ganization of  advertisers,  publishers  and  advertising 
agencies  to  wipe  out  the  circulation  "liar."  The  Associa- 
tion, which  already  includes  several  Canadian  members 
will  conduct  systematic  examinations  of  the  books  of  ad- 
vertising mediums,  certify  to  their  worth,  and  transmit 
the  information  to  the  members.  Points  considered  will 
be  quantity,  quality  and  distribution,  the  three  cardinal 
divisions  of  advertising  worth.  A  fund  of  over  $100,000 
has  been  pledged  for  the  expenses  of  the  investigations, 
which  promise  to  develop  into  a  national  campaign. 


Editorial  Briefs 


SUMMER   WEATHER   MEANS   2ood   business   for   the 


THE  TIME  IS  HERE  TO  sell  screen  doors,  refrigerators 
and  summer  goods.  Don't  wait  until  it  is  too  late  to  dis- 
pose of  them. 
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THE  FINAL  TEST  OF  persons  and  things  is  usefulness. 
The  method  that  does  not  serve  a  purpose  should  be  rele- 
gated to  the  ash-heap. 

*•         *         * 

NOTHING  WORTH  WHILE  is  ever  accomplished  by 
those  Who  wait  for  certainties 


Self-Propelled  Vehicles  for  Commercial  Purposes 

Toronto  Hardware  Firm  Using  Ten  Machines  Gives  Information 
Regarding  the  Comparative  Cost  of  Conducting  Horse-Drawn  and 
Motor-Propelled  Service — The  Results  of  Motor  Service. 


Written   for     Hardware  &   Metal  by  Chas. 


E.  Screaton,   Sales   Mgr.,   H.   S.   Howland,   S«ne  &  Co., 
Toronto; 


IT  is  now  five  years  since  H.  S.  How- 
land  Sons  &  Co.  inaugurated  their 
travelers'  auto  service  and  motor 
truck  delivery.  The  decision  to  do  so 
was  not  reached  in  a  single  night,  but 
was  the  result  of  a  close  and  impartial 
study  of  the  conditions  governing  the 
apparent  necessity  for  the  change.  I 
believe,  and,  in  fact,  am  so  informed  by 
the  automobile  company,  that  we  were 
the  first  house  in  Toronto  to  use  self- 
propelled  vehicles  for  commercial  pur- 
poses on  a  large  scale. 

The  causes  leading  to  the  decision  re- 
ferred to  may  be  briefly  summed  up  as 
follows: — 

Firstly,  it  was  felt  that  such  a  change 
would  enable  us  to  give  an  improved 
service  to  our  customers,  a  reason  all 
sufficient  in  itself.  Secondly,  it  was 
proven  by  a  series  of  well  checked  charts 
that  the  use  of  autos  would  show  a 
greater  proportionate  return  on  the  in- 
vestment and  current  expenditure  than 
under  the  old  system. 

The  results  have  amply  proven  the  pre- 
mises. 

Our  present  stock  of  cars  has  grown 
up  from  a  small  beginning,  for  we  made 
haste  slowly,  and  so  began  in  a  more  or 
less  tentative  manner.  The  first  pur- 
chase was  that  of  a  Ford  runabout  for 
the  use  of  a  city  traveler.  The  experi- 
ment justified  itself,  so  that  the  follow- 
ing year  saw  two  more  cars  of  the  same 
variety  added  to  our  equipment  for 
the  use  of  city  travelers  and 
one  motor  truck  for  city  delivery. 
Sinee  then  five  more  Ford  runabouts, 
one  Packard  and  one  White  truck  have 


been  put  into  service.  The  latest  pur- 
chase occurred  just  a  few  weeks  ago. 

Having  disposed  of  the  old  truck,  we 
have  at  the  present  time  eight  cars  and 
two  trucks  in  actual  operation.  The  two 
latter  are  used  in  the  city.  Of  the  cars, 
four  are  in  use  here,  one  at  each  of  two 
other  Ontario  points,  and  two  more  in 
the  country  adjacent  to  Toronto. 

The  advantages  derived  from  the 
change  are  self-evident  to  one  who  has 
followed  the  operation  of  both  plans. 

Under  the  old  plan  a  city  traveler's 
time  was  spent  largely  on  slow  street 
cars  and  in  long  and  tiresome  walks. 
Under  the  new,  he  can  get  into  his  car 
and  go  at  a  good  rate  of  speed  directly 
to  the  door  of  his  customer,  thus  enabl- 
ing him  to  meet  the  latter  in  a  more 
pleasant  frame  of  mind,  and  incidentally 
enabling  him  to  make  a  larger  number  of 
calls  per  day.  In  this  case,  of  course, 
the  expense  of  operation  of  the  car  ex- 
ceeds the  small  amount  the  traveler  would 
have  required  for  street  car  traveling, 
etc.  These  cars  are  stored  at  separate 
garages,  so  as  to  be  convenient  to  the 
homes  of  the  respective  travelers. 

It  is  in  the  use  of  the  two  country 
cars,  and  of  those  two  used  in  and  out 
of  two  of  the  smaller  cities,  that  the 
actual  saving  from  week  to  week  is  most 
noticeable.  The  gain  in  amount  of 
ground  covered  and  number  of  cus- 
tomers called  on,  is  equally  true  of  both 
city  and  country.  As  against  a  horse's 
average  speed  of  eight  miles  an  hour,  we 
find  that  our  cars  easily  make  eighteen. 
The  cost  of  gasoline  and  normal  upkeep 
on  the  road  averages  six  dollars  a  week 


less  than  that  of  railroad  and  livery 
fares.  These  figures  allow  for  the  usual 
hotel  garage  charge  of  fifty  cents  a 
night  for  car  storage.  The  minimum 
daily  run  averages  about  fifty  miles,  the 
maximum  about  one  hundred.  In  the 
course  of  a  five-day  week  a  traveler  will 
usually  cover  two  hundred  and  fifty 
miles  at  least.  The  amounts  vary  with 
the  population  and  road  conditions  of 
the  districts  that  are  worked.  One  of 
the  traveling  staff  works  a  country  that 
boasts  of  so  few  railroad  connections 
that  under  the  old  plan  the  cost  of  work- 
ing it  would  have  been  almost  prohibi- 
tive. It  is  in  such  a  district  as  this  that 
we  are  barred  from  during  the  winter 
months,  so  that  the  country  cars  are  in 
operation  only  from  about  the  middle  of 
April  to  that  of  November.  The  city 
cars,  of  course,  operate  during  the 
whole  year. 

When  repairs  are  necessary,  the  car 
is  turned  over  to  the  nearest  Ford  agent 
for  same. 

In  the  case  of  the  trucks,  it  is  not  so 
much  a  case  of  the  increased  mileage, 
which,  by  the  way,  is  considerable,  as 
the  gain  in  ton  miles.  To  secure  results, 
the  trucks  must  have  a  full  load  on.  It 
would  be  suicidal  to  allow  them  to  burn 
up  fuel  on  long  trips  with  light  loads 
to  small  stores  on  the  outskirts  of  the 
city. 

The  trucks  are  of  the  one  and  a  half 
and  two  ton  sizes,  and  we  usually  give 
them  a  load  of  four  thousand  pounds. 
They  are  inspected  monthly  by  the  manu- 
facturers' agents,  as  they  naturally  re- 
quire more  care  than  a  runabout.     Care 


Auto  Trucks  and  Cars  used  by  H.  S.  Howland  Sorus     &  Co. 
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is  taken  that  there  is  no  duplication  of 
routes  and  each  truck  works  the  same 
district  daily.  By  a  careful  working  out 
of  their  itinerary  beforehand,  we  are 
able  to  furnish  an  excellent  service  in 
this  respect 

For  the  accommodation  of  customers 
we  handle  a  number  of  "en- 
closures," going  and  coming,  small  lots 
of  hardware  that  must  be  delivered  by 
us  to  a  jobber  in  another  line,  in  order 
that  the  saving  of  the  lower  freight  rate 
of  the  larger  shipment  may  be  gained 
for  our  customer.  Or  we  may  have  to 
call  for  "enclosures"  at  some  other 
jobber's  for  shipment  with  our  goods; 
also  there  are  certain  roads  in  Toronto 
and  its  vicinity  that  are  not  suitable 
for  the  use  of  autos.  It  is  for  work  of 
this  nature  that  we  have. retained  a  few 
horses. 

I  believe  that  one  of  the  greatest  bene- 
fits derived  from  our  increased  number 
of  calls  and  deliveries  is  of  a  more  or 
less  intangible  order,  namely,  that  elusive 
thing  that  is  called  goodwill.  The  cus- 
tomer appreciates  these  extra  calls.  They 
indicate  that  we  value  his  patronage. 
There  can  be  little  doubt  that  this  fact 
can  be  applied  to  the  advantage  of  the 
retailer  himself  in  his  dealings  with  his 
customers.  In  the  larger  centers,  at 
least,  there  can  be  no  doubt  that  the 
retailer  can  use  motor  trucks  for  his 
own  deliveries  to  the  mutual  advantage 
of  himself  and  his  customer. 

With  reference  to  the  combined  run- 
about and  truck  service,  it  is  safe  to  say 
that  actual  running  expenses  are  just 
about  half  of  what  they  used  to  be.  But 
this  statement  does  not  include  the  ex- 
traordinary costs  and  losses  that  are 
peculiar  to  motor  vehicles.  Our  tires 
usually  stand  from  six  thousand  to  eight 
thousand  miles  of  travel.  The  cost  of 
replacing  one  runs  from  eighteen  to 
twenty  dollars.  Other  parts  require  re- 
placing at  times,  and  there  is  also  insur- 
ance to  be  added  to  the  list.  The  first 
year's  depreciation  amounts  to  25  per 
cent,  of  the  value  of  the  car  and  that  of 
succeeding  years  twenty  per  cent.  The 
total  of  these  extraordinary  costs  and 
losses  offset  the  gain  made  in  saving  of 
running  expenses  proper,  so  that  at  the 
end  of  the  year  the  cost  of  upkeep  is 
slightly  in  excess-  of  that  of  the  old 
method.  Possibly,  if  horse  breeders  and 
wagon  manufacturers  had  compiled  the 
statistics  on  their  goods  that  automobile 
manufacturers  have  on  theirs,  we  should 
find  that  the  items  of  depreciation,  etc., 
entered  more  largely  into  the  eventual 
value  and  life  of  horses  and  wagons  than 
we  suppose,  in  which  case  our  figures 
would  have  to  be  revised  more  com- 
pletely in  the  automobile's  favor. 

However,  although  the  end  of  the 
year  shows  that,  after  allowing  for  de- 
preciation, our  present  costs  are  higher 
than  formerly,  it  also  shows  greater  re- 
turns in  mileage  and  number     of     calls 


made  and  in  business  done,  so  that  the 
result  is  all  in  favor  of  motors. 

We  feel  that  the  results  shown  have 
amply  justified  our  desire  to  keep  in  the 
forefront  of  progress,  in  order  that  we 
might  better  furnish  the  improved  ser- 
vice that  modern  business  demands  and 
must  have,  and  thus  take  our  reward  in 
the  knowledge  of  an  increased  efficiency 
and  a  larger  number  of  satisfied  cus- 
tomers. 


Letters    to   the 
Editor 


Editor, 

Hardware  and  Metal, 
Toronto,  Can. 
Dear  Sir, — 

/  am  writing  on  a  subject  which  I 
think  should  receive  the  earnest  con- 
sideration of  every  Canadian  hard- 
wareman.  It  might  be  briefly  put  in 
two  ways.  First — "Why  is  there  a 
depression  in  business  in  Canada?" 
The  answer  is  just  as  brief — "because 
Canadian  people  buy  American  made 
goods. 

Second — What  can  be  done  to 
make  business  better  in  Canada — and 
just  as  briefly  they  answer  it.  If  the 
merchants  will  buy  Canadian  goods 
— Canadian  factories  will  be  busy. 

The  writer  was  in  an  Ontario  city 
not  long  ago.  There  was  a  large 
hardware  store  there  situated  near  a 
factory  district.  The  owner  of  the 
hardware  store  said  businem  was  very 
bad — in  fact  that  he  could  almost  af- 
ford to  close  up  because  all  their  busi- 
ness was  done  with  the  factory  em- 
ployees and  the  factory  employees 
were  not  working. 

This  same  man  had  a  large  stock 
and  this  was  composed  of  fully  75% 
United  States  goods.  The  thought 
struck  me  that  if  this  man  had  sense 
enough  to  buy  Canadian-made  goods 
then  the  workmen  would  be  em- 
ployed in  Canadian  factories  and  it 
was  forcibly  brought  home  to  me  the 
necessity  of  keeping  Canadian  labor 
employed. 

On  certain  lines  of  Metal  Goods 
the  Duty  has  been  taken  off  going 
into  the  United,  States  so  that  they 
may  now  be  entered  free  and  I  know 
of  a  Company  who  tried  to  do  an  ex- 
port business  within  the  last  three 
months  and  were  advised  by  the 
buyers  in  the  United  States  that  they 
would  purchase  American  Goods  even 
at  a  considerable  advance  for  the  rea- 
son that  their  own  work  shops  had  to 
be  employed, — this  is  real  loyalty. 

There  is  no  question  about  it  at  all 
— that  if  jobbers  and  Retail  Stores 
purchased  Canadian  Goods  at  equal 
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value  and  they  can  be  had  at  equal 
value  both  in  catsh  and  quality,  in 
almost  every  line — then  the  indus- 
tries in  this  country  would  be  busy 
instead  of  at  the  present  time  fully 
fifty  per  cent,  of  all  the  industrial 
classes  of  the  country  going  idle. 

It  is  a  well-known  fact,  of  course, 
that  any  line  of  product  made  in  the 
United  States  may  be  dumped  in  the 
Canadian  'market  regardless  of  Cus- 
toms' Laws — sales  or  regulations  and 
at  a  price  25%  to  50%  below  the 
regular  market  price  in  the  United 
States.  This  has  been  going  on  for 
years  and  has  not  been  improved  at 
all  under  the  present  administration. 

Briefly,  there  seems  to  be  only  one 
solution  and  that  is  for  the  people 
who  are  going  idle  now  to  take  to 
heart  the  lesson  when  they  purchase 
in  future,  to  demand  that  the  Goods 
be  "Canadian"  made. 

MANUFACTURER. 


HALF   HOLIDAY  LISTS. 

Hardware  and  Metal  has  had  a  num- 
ber of  reprints  made  up  giving  a  list  of 
towns  in  which  half  holidays  are  being 
observed.  Manufacturers  or  travelers 
desiring  additional  lists  can  secure  same 
free  of  charge  by  sending  a  request  to 

Since  last  week  the  following  addi- 
tional announcements  of  half  holidays 
have  been  received: 

BARRIE. — Wednesday  afternoon  dur- 
ing July  and  August. 

BRANTFORD.— Grocers  and  butchers 
close  Wednesday  afternoon,  June,  July 
and  August. 

MARLBANK. — Wednesday  afternoon, 
June,  July  and  August. 

NEWBURGH.  —  Wednesday  after- 
noon during  July  and  August. 

PRESTON.— Some  stores  close  Thurs- 
day afternoon. 

WELLINGTON.  —  Thursday  after- 
noon during  June,  July  and  August. 

HIGHGATE,  ONT.— Close  Wednesday- 
afternoons  during  July  and  August. 

MARKHAM,  ONT.— Close  Wednes- 
day afternoons  during  June,  July  and 
August. 

CAMPBELLFORD.— Close  Thursday 
afternoon  during  June  July  and 
August. 

TRENTON.— Close  Wednesday  after- 
noon during  June  July  and  August. 

BRIGHTON.— Close  Wednesday  af- 
ternoon during  June,  July  and  August. 

COLBORNE—  Close  Wednesday  af- 
ternoon during  June,  July  and  August. 

NAPANEE— Not  yet  decided;  pos- 
sibly Thursday  afternoon  during  June, 
July  and  August. 


Powasson,  Ont. — The  hardware  store 
of  Jas.  Arthurs  has  been  destroyed  by 
fire. 


Paying  More  Than  Wages 

Profit  Sharing  as  an  Incentive  to  Co-operative  Effort  in  Selling — 
Which  is  the  Most  Effective  Basis  for  Computing  Profit-Shar- 
ing?— Data  Gathered  From  136  Merchants. 


By   George   L.   Louis. 


THE  final  action  in  selling  —  the 
contact  between  clerk  and  custom- 
er— involves  the  most  troublesome 
problem  in  retail  merchandising.  All 
the  knowledge  and  skill,  money  and  en- 
ergy which  have  gone  into  the  assemb- 
ling and  arrangement  of  stocks,  into 
window  display,  advertising  and  the 
countless  details  of  store  service  count 
for  nothing  unless  the  salesperson  sums 
these  up  and  expresses  them  in  cour- 
teous, intelligent  and  interested  service 
to  the  potential  buyer. 

How  to  make  sure  of  that  interest  and 
applied  intelligence  —  how  to  get  the 
clerk  to  look  at  each  customer  and  try 
to  treat  each  customer  as  the  proprietor 
himself  would,  is  the  crowning  task  in 
retailing.  One  way  of  solving  it — ac- 
cording to  the  judgment  and  experience 
of  hundreds  of  successful  merchants — is 
profit-sharing.  It  is  the  purpose  of  this 
article  to  consider  some  of  these  suc- 
cessful experiments  and  to  determine 
whether  or  not  profit-sharing  actually 
secures  the  co-operation  and  personal  in- 
itiative among  sales-folk  which  every 
storekeeper  is  seeking  but  which  few 
attain. 

I  have  just  finished  gathering  data 
from  one  hundred  and  thirty-six  merch- 
ants who  have  been  practicing  profit- 
sharing  with  their  employees  for  periods 
varying  from  six  months  to  five  years. 
Inasmuch  as  every  state  is  represented 
by  these  merchants,  and  as  the  small 
town,  as  well  as  the  large  city,  and  also 
the  small,  average  sized  and  large  stores 
are  included,  the  result  from  the  experi- 
ences of  these  one  hundred  and  thirty- 
six  stores  can  be  accepted  as  fairly 
authentic. 

Although  quite  a  few  of  these  stores 
have  found  that  their  particular  methods 
of  pursuing  this  plan  have  not  brought 
the  results  anticipated,  they  are  unani- 
mous in  cataloging  it  as  the  only  feas- 
ible, practical  means  of  linking  a  sales- 
force  strongly  with  a  store. 

My  almost  daily  contact  by  corres- 
pondence with  merchants  in  nearly  every 
state,  and  my  frequent  visits  of  investi- 
gation to  retailers  for  manufacturer 
clients,  have  enabled  me  closely  to  fol- 
low and  analyze  the  rotation  of  condi- 
tions that  lead  up  to  and  climax  buying 
action.  All  preluding  sales  incentives 
terminate  in  and  are  dependent  upon  the 
clerk  behind  the  counter.  Every  means 
•Reprinted  from  "System,"  the  Magazine  of 
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that  has  been  utilized  to  arouse  interest, 
to  awaken  desire,  to  impel  action,  be  it 
advertising,  window  display,  store  en- 
vironment, or  any  of  the  many  other 
factors,  are  all  for  one  purpose — to  bring 
the  customer  face  to  face  with  the  clerk. 
But  if  that  clerk  is  not  in  hearty  accord 
with  the  store  and  its  interests,  if  that 
clerk  is  indifferent  to  the  store's  suc- 
cess, what  is  the  probable  result?  Ap- 
proximately forty  yer  cent,  of  possible 
sales  are  lost  and  at  least  fifteen  per 
cent,  of  the  sales  that  are  culminated 
never  have  a  "comeback;"  that  is,  the 
customer  is  not  so  impressed  or  gratified 
by  the  treatment  and  service  received 
that  he  or  she  goes  back  to  the  store  to 
buy  a  second  time  or  a  whole  series  of 
second  times. 

When  you  consider  what  is  done  to 
smooth  an  uninterrupted  path  to  the 
doors  of  a  retail  store,  what  thought, 
time,  money  are  concentrated  upon  tins 
one  object,  you  realize  how  vitally  im- 
portant is  the  last  act — the  clerk's  part 
— in  the  sequence  of  events  that  end 
with  the  exchange  of  money  for  goods. 
Given  an  indifferent,  careless  clerk,  and 
all  the  preluding  work  that  has  incited 
the  possible  customer  to  go  to  a  store  in 
a  buying  state  of  mind,  however  effec- 
tive this  preliminary  work  may  have 
been,  will  most  likely  be  of  no  avail.  The 
intimate  contact  between  buyer  and  sell- 
er supersedes  all  foregoing  influences 
and  determines  final  action. 

I  have  watched  a  great  number  of 
merchants  attempt  in  a  variety  of  ways 
to  overcome  the  indifference  of  sales- 
people and  win  their  friendly  interest. 
I  know  of  at  least  one  store  where  each 
clerk  was  set  to  watch  his  fellow-clerks 
and  was  given  rewards  for  reporting 
omissions  of  commissions  that  violated 
store  rules.  I  have  seen  at  other  stores 
a  most  rigid  code  of  regulations  with 
heavy  penalties  exacted  for  any  infringe- 
ment thereupon;  again,  I  have  been  in 
retail  establishments  where  bribery, 
promises  and  flattery  in  all  conceivable 
forms  have  been  employed  to  gain  the 
clerk's    good    will.      Temporary    success 


CALES  increases  and  less  waste 
in    sales    energy  follow    when 
clerks  say   "we"  instead  of  "it" 


has  rewarded  some  of  these  efforts.  But 
nothing  of  a  permanent,  healthy  nature 
has  ever  resulted  from  such  attempts. 
The  constant,  heart-warmed  interest  of 
the  clerk  in  the  efficiency  of  the  store's 
activities  has  never,  to  my  knowledge, 
been  gained  by  means  which  did  not 
frankly  take  into  account  personal  am- 
bition and  personal  desire  for  gain. 

Profit-sharing    as      an    Incentive  to  Go- 
operative  Effort  in  Selling. 

Profit-sharing  with  employees  not 
only  seems  to  have  solved  this  problem, 
but  has  been  found  to  be  triple-action- 
ed  in  its  accomplishments.  In  addition 
to  its  primary  purpose  and  success  in  af- 
filiating employees  with  a  store,  profit- 
sharing  has  been  demonstrated  to  be  a 
very  influential  advertising  factor  and 
of  equal  merit  in  inducing  patronage. 
The  right  plan  of  sharing  profits  with 
employees  removes  the  purely  selfish  in- 
terest of  the  employees  in  their  indivi- 
dual sales  and  promotes  a  sincere  con- 
cern on  the  part  of  each  clerk  for  the 
prosperity  of  every  department  of  the 
store. 

Giving  a  bonus  to  a  clerk  for  indi- 
vidual sales  does  not  identify  the  clerk 
with  the  best  interests  of  the  establish- 
ment. He  is  then  working  for  himself 
without  regard  for  the  profit  or  ad- 
vancement of  the  store  as  a  whole.  True, 
if  he  is  thus  induced  to  work  zealously 
for  himself,  he  must  of  necessity  work 
earnestly  for  the  store;  but  he  is  very 
likely  to  do  more  ultimate  harm  for  the 
store  than  good.  This  has  been  proven 
to  be  particularly  true  where  a  bonus  has 
been  given  for  selling  "P.  M. 's"  stock 
that  is  old  or  hard  to  dispose  of  for  one 
reason  or  another.  The  persuasive  clerk 
does  not  find  much  difficulty  in  selling 
such  goods;  but  the  after-effect  of  a  dis- 
satisfied customer  is  always  to  the 
store's  detriment.  This  was  the  first 
profit-sharing  form  that  was  introduced 
into  retail  selling.  The  attempts  to  de- 
velop this  bonus-giving  idea  into  s,  fixed 
profit-sharing  plan  have  not  been  suc- 
cessful, as  far  as  I  can  learn. 


and  "they" 
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Which  is  the  Most  Effective  Basis  for 
Computing   Profit-sharing? 

The  one  hundred  and  thirty-six  mer- 
chants upon  whose  experience  with  the 
profit-sharing  system  this  discussion  is 
based,  can  be  divided  into  three  classes — 
those  who  share  profits  based  on  indi- 
vidual sales,  on  departmental  sales  and 
on  the  general  sales  of  the  entire  store. 
Only  eleven  of  the  one  hundred  and 
thirty-six  are  using  the  first  method  at 
the  present  time;  forty-one  are  applying 
the  second  method  and  eighty-four  the 
last.  Thirty  per  cent,  of  the  eighty- 
four,  who  are  practicing  the  last  plan 
of  profit-sharing,  at  one  time  used  one  or 
the  other  of  the  first  and  second  methods. 

Of  the  eleven  merchants  using  the 
bonus-for-individual  sales  idea,  the  ex- 
perience of  a  dry  goods  merchant  in  a 
Pennsylvania  town  is  typical.  It  was  in 
use  in  this  store  for  nearly  two  years 
but  has  now  been  abandoned.  Although 
it  induced  an  active,  aggressive  interest 
in  the  clerks,  it  tended  to  separate  them 
and  their  departments  instead  of  form- 
ing a  closer  organization  of  the  whole 
store. 

"My  clerks  had  never  worked  with 
me  as  I  wanted  them  to,  and  as  they 
should,"  the  proprietor  of  this  store  told 
me  in  relating  his  experiences  with  this 
profit-sharing  plan.  "They  timed  them- 
selves so  they  would  get  to  work  at  the 
very  last  moment  and  they  would  rush 
out  immediately  when  the  closing  gong 
was  sounded.  Instead  of  arranging  their 
stocks  to  the  best  advantage  and  work- 
ing together  to  keep  their  departments 
trim  and  inviting,  they  idled  their  time 
away.  So  I  instituted  a  profit-sharing 
plan  to  counteract  this  indifferent  and 
wasteful  attitude  of  my  clerks. 

Drawbacks   Attendant  on  Paying  Divi- 
dends on  Total  of  Individual  Sales. 

"The  method  I  adopted  failed  to  work 
out  satisfactorily,  though  the  basis  idea 
is  sound,  and  I  am  satisfied  that  some 
profit-sharing  system  will  be  hit  upon 
sooner  or  later  which  will  do  the  work. 
The  plan  I  had  used  was  to  pay  a  per- 
centage dividend  on  each  clerk's  indi- 
vidual sales.  It  got  them  hustling  fast 
and  earnestly,  but  in  their  anxiety  for 
personal  sales,  from  which  they  would 
get  dividends,  they  used  every  means 
and  all  sorts  of  tricks  to  cut  out  the 
other  fellow.  They  would  hold  custom- 
ers as  long  as  they  could,  try  to  sell 
them  only  the  highest  priced  goods  and 
would  refuse  to  do  anything  for  any 
other  department,  help  dress  windows  or 
leave  their  sections  for  any  other  reason. 
You  see  they  didn't  want  to  lose  a  single 
sale.  Well,  it  got  so  bad  that  I  had  to 
drop  it  altogether.  Every  clerk  in  my 
store  was  finally  working  against  and 
fighting  every  other  clerk.  Disputes  and 
quarrels  were  daily  occurrences.  But  I 
am    going    to    work    out    some    plan    of 


(ONE  merchant  figures  that  forty 
per  cent  of  possible  sales  are 
lost  and  fifteen  per  cent  of  actual 
sales  never  hare  a  "comeback" 


profit-sharing  yet  that  will  get  them  to- 
gether on  a  basis  of  help  and  co-opera- 
tion in  making  sales." 

I  found  the  same  weakness  in  profit- 
sharing  based  on  sales  in  departments. 
This  method  separates  departments  as 
the  other  plan  separates  the  clerks.  In 
the  store  of  average  size,  where  the 
clerks  sell  at  several  different  counters 
department  dividends  are  not  feasible  at 
all.  In  the  forty-one  reports  which  I 
have  of  the  stores  that  share  profits  by 
department  sales,  serious  gaps  in  the 
selling  activities  are  apparent  in  each 
instance.  To  illustrate:  I  visited  a 
men's  clothing  store  in  a  southern  Il- 
linois town  where  this  plan  was  in  opera- 
tion. I  noticed  one  clerk  who  took  his 
customer  from  the  neckwear  counter  to 
the  hat  section,  then  to  the  clothing  de- 
partment. A  sale  was  made  at  each 
place.  The  scowls  of  resentment  that 
were  very  visible  on  the  faces  of  the 
other  clerks  as  they  stood  idly  by  while 
the  customer  was  being  led  about  by  the 
fortunate  clerk,  showed  plainly  how  they 
felt ;  and  the  determined  manner  in 
which  one  was  seized  when  entering  the 
store,  surely  did  not  have  a  pleasant  or 
reassuring  effect  upon  the  customer. 

Another  serious  effect  of  this  system, 
I  found,  was  that  the  departments  con- 
taining the  highest  priced  goods  were  en- 
thusiastically boomed  by  the  clerks, 
while  other  departments  which  had  the 
lower  priced  merchandise  were  practic- 
ally ignored.  The  manager  of  this  store 
had  not  yet  become  aware  of  how  his 
profit-sharing  plan  was  disturbing  in- 
ternal conditions.  In  answer  to  a  ques- 
tion, he  said  he  was  well  satisfied  with 
the  results;  but  I  doubt  if  he  can  oper- 
ate this  method  very  long  and  retain  his 
clerks,  or  build  up  a  well-balanced, 
steady  trade.  In  every  instance  where 
there  was  competition  of  this  sort  be- 
tween clerks  or  departments,  I  noted  the 
same  lack  of  organization  purpose  and  a 
division  of  interests,  which  reacted  on 
the  sales-force  to  the  detriment  of  the 
store. 

How  to    Promote    the     "Get-together" 
Spirit  in  Increasing  Store  Sales. 

The  eighty-four  retail  stores  practic- 
ing the  plan  of  profit-sharing  according 
to  length  or  service  or  amount  of  salary 
of  each  employee,  represent  on  the  whole 
the  most  successful  stores  of  the  entire 
one  hundred  and  thirty-six.  Twenty- 
four  stores  of  the  eighty-four  which 
shared  profits  on  a  broad,  general  basis, 
apportioned  the  profits  according  to  the 
length  of  time  each  employee  had  been 
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with  the  store.  One  California  merch- 
ant told  me  that  during  the  five  years 
he  had  been  using  this  method  he  had 
not  been  forced  to  discharge  a  single  em- 
ployee, and  none  had  left  him  of  his 
own  volition.  Forty-two  of  the  eighty- 
lour  allotted  the  dividend  according  to 
the  salary  each  clerk  received.  The  ef- 
feet  of  this  method  of  profit-sharing  is 
well  illustrated  by  my  own  experience 
ir.  a  fair  sized  department  store  in  an 
Iowa  city. 

I  went  into  this  store  to  buy  some 
handkerchiefs.  After  completing  my 
purchase,  the  clerk,  in  a  casual,  but 
wholly  cordial  way  called  my  attention 
to  a  display  of  neckties  at  the  counter 
opposite.  He  explained  that  a  new  ship- 
ment had  been  received  the  day  before 
and  expressed  his  conviction  that  they 
were  the  richest  quality  silks  and  the 
most  alluring  patterns  and  colors  that 
he  had  ever  seen  anywhere.  "I'm  sure 
3  ou  would  enjoy  seeing  them,  even  if  you 
do  not  care  to  buy  a  tie  to-day,"  he  de- 
clared. And  before  I  could  make  up  my 
mind  whether  I  wanted  to  see  the  neck- 
ware  or  not,  he  had  usnered  me  across 
the  aisle  to  the  department.  There  he 
addressed  another  salesman:  "Mr. 
Thomas,"  he  said,  "will  you  show  this 
gentleman  those  new  four-in-hands  that 
came  in  this  morning?" 

Well,  I  bought  a  tie  and  was  going  to 
leave  when  the  second  clerk  asked 
"Have  you  seen  the  new  feather-weight 
velour  hats  they  are  wearing  this  spring? 
We  have  them  in  some  very  attractive 
shapes  and  colors  in  the  hat  section."  I 
was  about  to  admit  my  ignorance  and  go 
over  to  the  hat  section  which  he  was 
pointing  out  to  me,  when  it  suddenly 
came  to  me  that  I  was  being  "passed 
on"  in  a  very  pleasant  and  effective 
fashion. 

Paying  Profit-dividends  on  the  Ratio  Set 
By  th«  Clerks'  Salaries. 

These  clerks,  I  saw,  were  all  working 
together  for  the  good  of  the  store.  I 
didn't  go  to  the  hat  department;  instead 
I  immediately  sought  the  manager  and 
talked  to  him.  He  told  me  in  answer  to 
my  interrogations,  that  this  store  was 
sharing  its  profits  with  its  employees, 
not  on  the  basis  of  individual  or  depart- 
mental sales  but  with  the  clerks  as  a 
whole.  This  was  the  plan;  one  per  cent, 
of  the  store's  total  cash  sales  was  given 
to  the  clerks  and  was  proportioned  ac- 
cording to  the  salary  each  received. 
Every  dollar's  worth  sold  throughout  the 
store  increased  the  dividend  awarded  to 
each   clerk. 
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Let  me  quote  the  manager's  own 
words,  as  he  related  the  effect  of  his 
profit-sharing  plan: 

"We  had  the  average  grade  of  help. 
They  were  making  all  the  money  they 
could  with  the  least  amount  of  work  un- 
til we  began  this  dividend-paying  policy. 
Now,  we've  got  about  sixty-five  live, 
hustling  partners  who  are  almost  as 
deeply  concerned  in  this  store  as  I  am. 
Our  sales  have  increased  more  than  a 
third  in  eighteen  months  and  the  selling 
costs  are  considerably  lower  than  be- 
fore. We  owe  this  all  to  the  fact  that 
we're  sharing  our  profits  with  our  sales 
force. 

Putting  a  Premium  on  Sales  Made   to 
Cash  Customers. 

"This  is  how  we  do  it:  The  twenty- 
dollar  a  week  clerk  gets  twice  as  much 
in  dividends  as  the  ten-dollar  a  week 
clerk.  No  matter  who  makes  the  sale  or 
from  what  department  it  is  made,  they 
all  get  their  percentage  of  the  sales.  Even 
if  the  sale  should  not  bring  a  profit  to 
the  store,  they  get  one  per  cent,  on 
every  dollar's  worth  that  is  sold.  But 
this  dividend  is  allowed  only  on  cash 
sales  that  are  made. 

"This  induces  the  clerk  to  give  better 
service  to  cash  customers  and  not  to 
cverdo  their  service  on  credit  accounts, 
as  they  are  inclined  to  do.  When  a  clerk 
is.  absent  from  the  store,  we  deduct  his 
dividend  earnings  accordingly.  This  in- 
cludes his  vacations.  You  ought  to  see 
how  regular  they  are  in  their  attendance. 
They  seem  to  be  able  to  overcome  such 
ordinary  indispositions  as  headaches, 
toothaches  and  the  like,  which  formerly 
kept  them  from  their  work  one,  two,  or 
three  days  at  a  time.  And  the  main 
thing  is  that  we  are  getting  as  near  to 
perfect  service  from  our  clerks  as  you 
could  ask. 

"But  the  effect  of  our  profit-sharing 
plan .  is  not  confined  to  our  employees 
alone,"  he  went  on.  "It's  been  worth  a 
good  deal  to  us  in  the  free  and  influen- 
tial advertising  it  has  given  to  the  store. 
When  I  began  it,  all  the  newspapers  had 
long  articles  about  it.  In  our  daily 
advertising  we  never  forgot  to  mention 
that  our  employees  share  our  profits.  The 
public  likes  the  idea.  They  are  glad  to 
know  that  the  clerk  who  waits  upon 
them  will  get  some  of  the  money  they 
spend,  as  well  as  the  other  help. 

' '  It  has  brought  our  employees  so 
close  together,  all  working  for  their 
mutual  benefit,  and  it  has  brought  me 
and  other  members  of  the  store  so  close 
to  our  clerks,  that  we  have  formed  a 
social  organization.  We  meet  once  a 
month  at  a  dinner,  have  various  enter- 
tainments and  talk  shop.  The  profits 
we  share  with  our  employees  has  gained 
for  us  a  good  will  and  whole-souled  in- 
terest that  we  were  unable  to  get  in  any 
other  way.    I  consider  this  the  very  best 


investment  we  have  ever  made.       It  is 
paying  one  hundred  per  cent." 

The  quiet,  skilful  way  in  which  cus- 
tomers are  "passed  on,"  as  in  my  own 
experience,  and  as  I  afterward  had  an 
opportunity  of  studying,  shows  how 
earnestly  and  successfully  each  clerk  is 
working  for  this  merchant.  During  the 
entire  afternoon  which  I  spent  at  this 
store,  I  did  not  see  half  a  dozen  persons 
who  entered  leave  without  making  one 
or  more  purchases.  And  it  usually  was 
more  than  a  single  purchase  in  each 
case. 

Bonus  Payments  When  Individual  Sales 
Increase  Over  Previous  Year. 

The  remaining  twenty  of  the  eighty- 
four  stores  share  profits  computed  upon 
the  increase  in  personal  sales.  In  a  few 
instances  the  bonus  or  commission 
amounts  to  two  per  cent,  of  the  net  in- 
crease in  sales  as  compared  with  the 
corresponding  period  of  the  previous 
year.  Some  of  these  concerns  give  a 
profit  bonus  based  upon  the  yearly  or 
half-yearly  increase  of  sales;  others 
upon  a  monthly  or  even  weekly  increase. 
It  has  been  clearly  shown  that  the 
oftener  such  bonuses  are  distributed, 
the  more  zealously  and  heartily  the 
clerks  respond  to  the  incentive  offered 
by  these  extra  dividends. 

One  St.  Louis  store  reports  a  20  per 
cent,  general  yearly  increase  since  the 
plan  of  paying  a  bonus  on  monthly  sales 
increases  has  been  inaugurated.  In  one 
section,  in  April  of  this  year,  the  six 
salesmen  earned  bonuses  amounting  to 
$79.60,  which  indicated  a  total  increase 
for  the  section  of  $3,980  for  a  single 
month.  Two  of  the  six  received  almost 
half  of  the  total,  one  man  earning  $20.38 
in  addition  to  his  regular  salary,  the 
other  $19.10.  In  fact  the  head  of  the 
section  was  the  only  man  in  it  who  did 
not  capture  a  bonus.  In  addition  to  the 
money  reward,  the  winning  of  a  monthly 
bonus,  in  this  store,  entitles  the  sales- 
person to  an  extra  half  holiday. 

This  is  profit-sharing  in  the  narrowest 
meaning  of  the  word,  because  it  divides 
with  the  clerk  who  makes  the  sale  a 
respectable  slice  of  the  profit  accruing 
from  it.  The  danger  in  this  particular 
method,  as  I  have  already  suggested,  is 
that  it  puts  a  premium  on  individual 
effort  without  providing  any  balancing 
influence  to  keep  the  spirit  of  team-work 
in  the  department  or  section  alive.  If 
this  compensating  influence  can  be  sup- 
plied, through  the  personal  influence  and 
enthusiasm  of  the  department  head,  for 
instance,  the  bonus  method  has  the  dis- 
tinct advantage  of  giving  the  clerk  a 
direct  individual  incentive  to  work 
harder  and  furnishing  the  owner  with  a 
definite  and  certain  basis  for  computing 
each   salesperson's  dividend. 

This   method   of   gaining   the   sincere, 
hearty    interest    of    employees    is    being 
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practiced  by  many  retail  establishments 
in  large  cities  with  equal  success.  The 
owner  of  a  large  men's  clothing  and 
furnishing  store  in  Chicago  told  me  that 
profit-sharing  was  the  only  way  that  a 
blood-bond  could  be  created  between  a 
store  and  its  employees.  He  said  before 
his  store  inaugurated  this  practice, 
clerks  would  be  heard  to  refer  to  the 
store  as  "it"  and  the  organization  as 
"they";  but  since  the  profit-sharing  be- 
gan, they  all  have  made  themselves  real 
partners  of  the  concern.  Now  they  think 
and  speak  of  the  store  as  "ours"  and 
the  organization  as  "we." 

I  am  convinced  by  the  results  that  I 
have  been  shown  and  have  personally 
observed  that  profit-sharing  is  the 
quickest,  the  most  economical,  the  surest 
and  most  effective  method  of  metamor- 
phosing the  indifferent,  thoughtless  em- 
ployee to  a  keenly  interested,  active  co- 
partner in  the  business. 


BY    THE    OFFICE    BOY. 

Recently    M.  P.  Barnes,    the  Le  Pas 

traveler  for  the  Miller-Morse  Hardware 
Co.,  Winnipeg,  was  held  up  by  a  burglar 
in  the  hotel  in  which  he  was  staying,  at 
Canora,  Sask.  The  office  boy  at  Winni- 
peg headquarters  was  so  affected  by  the 
story,  he  sat  down  and  wrote  the  fol- 
lowing lines  right  off  the  reel: — 

M(urder)   P(roof)   Barnes. 
By  Kipling  McKaig. 
The  gunman  came  down  where  the  drum- 
mer was  sleeping; 
Suspecting    no    danger,    he   peacefully 
lay; 
The  arms  of  Orpheus  steadily  keeping 
The  plump  little  figure  there  snoring 
away. 

The  gunman  came  in  and  his  hoof  beats 
were  silent; 
A  slight  noise  he  made  as  he  opened 
the  door; 
The  drummer  awoke  and  his  waking  was 
violent, 
He  landed  his  man  with  a  whack  on 
the  floor. 

The  pistol  went  off,  and  it  roused  up  the 
city 
Of  three  hundred  odd  an'  the  two  in 
the   fight, 
The  gunman  cleared  off,  got  away,  what 
a  pity! 
But   left    his   revolver   behind    in    his 
flight. 

The  Winnipeg  house  should  be  proud  of 
its  drummer. 
Who    looks    at    a  pistol    and    is    not 
afraid, 
There's  just  one  opinion,  that  Barnes  is 
a  hummer, 
An'  three    parts    awake    when's  he's 
tucked  up  in  bed. 


Proper  Handling  and  Filing  of  Correspondence 

Filing  correspondence,  if  confusion  is  to  be  avoided,  must  be  carried  on  according  to  a 
definite  plan.  The  plan  here  described  is  designed  especially  for  filing  municipal  depart- 
mental correspondence,  yet  it  is  full  of  sugges  Hon  for  the  inventive  mind  to  meet  special 
contingencies.  We  invite  inquiries  from  our  readers  regarding  difficulties  they  have  met 
with  in  this  important  department. 


THE  handling  and  filing  of  corre- 
spondence in  a  business  organiza- 
tion of  any  size  is  more  or  less  a 
complicated  matter;  but  in  an  organiza- 
tion having  a  large  number  of  depart- 
ments, and  where  letters  have  to  be 
passed  from  one  department  to  another, 
to  so  handle  the  large  amount  of  corre- 
spondence received  that  each  letter  will 
receive  proper  attention,  and,  when  fin- 
ally answered  and  ready  for  filing,  will 
be  filed  in  such  a  way  that  it  will  be  im- 
mediately obtainable  should  occasion 
arise,  is  indeed  a  difficult  problem. 

Such,  however,  is  the  work  to  which  S. 
Edgar  Trout,  municipal  accounting  and 
efficiency  engineer,  has  given  a  great 
amount  of  time  and  thought.  When  a 
young  man,  Mr.  Trout  decided  to  become 
an  expert  accountant.  To  this  end  he 
bent  all  his  energies  and  efforts.  Realiz- 
ing the  necessity  of  keeping  in  touch 
with  the  advanced  thought  of  the  world 
as  applying  to  his  special  field,  he  was 
always  ready  to  investigate  and  adopt 
any  labor-saving  device  for  the  benefit  of 
accountants. 

When  the  City  of  Philadelphia  wanted 
the  services  of  an  expert  accountant  cap- 
able of  taking  charge  of  the  innumerable 
details  connected  with  its  ever-increasing 
correspondence,  Mr.  Trout  was  among 
those  who  took  the  examination.  His 
previous  experience  enabled  him  to  carry 
off  the  honors  and  secure  the  coveted 
position. 

The  duties  of  this  position  included 
the  scientific  handling  of  business  corre- 
spondence, and  in  less  than  two  months, 
by  working  day  and  night,  Mr.  Trout  de- 
vised a  system  which  has  received  a  great 
deal  of  attention  from  the  officials  of 
Philadelphia  and  of  other  cities.  A  fea- 
ture of  the  system  is  a  series  of  symbols, 
consisting  chiefly  of  combinations  of  let- 
ters, by  means  of  which  correspondence 
pertaining  to  any  department  of  the 
city's  business  may  be  found  in  the  files 
instantly.  Fig.  1  shows  the  diagram  ar- 
ranged by  Mr.  Trout  for  the  Department 
of  Public  Works  of  Philadelphia,  and 
gives  the  symbol  letters  of  each  of  its 
units  together  with  those  of  other 
bureaus  and  departments.  It  will  be 
noticed  that  each  "unit"  leading  from 
the  department  contains  a  symbol  letter. 
If  a  correspondent  writes  the  depart- 
ment on  any  subject,  the  department 
clerk  stamps  the  letter  with  a  rubber 
stamp,  called  "record  form,"  gives  it  a 


number  to  correspond  with  the  business 
register  he  keeps  and  adds  the  symbol 
letter  of  the  bureau  to  which  it  should  go 
for  attention.  For  instance:  a  letter  re- 
garding street  lighting  would  be  stamped 
"L"  and  referred  to  the  Lighting 
Bureau.  In  answering  the  letter,  the 
Lighting  Bureau  sends  the  original,  to- 
gether with  the  answer  and  carbon  copy, 
to  the  Department  of  Public  Works, 
which  department  writes  the  correspon- 
dent, enclosing  the  answer  of  the  Light- 
ing Bureau.  The  original  letter  and  the 
carbon  copies  of  the  answer  are  sent  tc 
the  file  clerk,  who  flies  them  under  the 
proper  alphabetical  subdivision  in  the 
division  having  the  symbol  letter  com- 
bination "D-L. "  Where  more  than  one 
subject  is  to  be  considered,  the  symbol 
letter  of  each  department  to  which  the 
letter  must  be  referred  is  placed  on  the 
original  letter ;  for  instance :  if  a  ques- 
tion relating  to  water  service  is  asked 
in  the  same  letter,  the  initial  "W" 
would  be  added,  making  the  symbol  com- 
bination on  the  record  form  "D-L-W. " 
The  file  clerk  would  then  have  each  de- 
partment in  turn  write  out  the  answer 
to  that  part  of  the  letter  in  which  it  is 
concerned.  The  original  letter,  together 
with  the  answers  and  carbon  copies  from 
each  bureau,  are  referred  back  to  the  de- 
partment and  handled  as  previously 
described. 

Fig.  2.  is  a  diagram  which  Mr.  Trout 
has  arranged  and  adopted  in  connection 
with  his  new  rules  to  meet  the  demands 
of  the  ever-increasing  business  of  large 
cities.  It  will  be  noticed  that  the  office 
of  the  mayor  controls  the  departments 
of  public  works,  public  safety,  etc.,  and 
that  these  departments  in  turn  control 
the  various  bureaus.  With  this  system  of 
symbol  letters  standing  for  different 
units  of  organization — each  department 
or  bureau — the  scheme  of  filing  and  lo- 
cating correspondence  is  readily  under- 
stood. 

Fig.  3  shows  a  portion  of  the  diagram 
for  a  system  installed  in  the  Bureau  of 
Lighting  of  Philadelphia. 

Mr.  Trout's  rules  for  filing  correspon- 
dence are  as  follows : 

1.  Mail  Register.- — A  business  register 
is  kept  of  every  piece  of  mail  received, 
its  distribution  and  disposition. 

In  this  way  a  check  is  maintained  on 
the  attention  and  promptness  of  depart- 
ment managers,  or  whoever  attends  to 
answering  correspondence.  As  this  regis- 
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ter   is   numbered   consecutively,   nothing 
can  be  overlooked. 

2.  Department  Mail. — Customers  fre- 
quently write  letters  which  refer  to  sev- 
eral departments.  As  this  correspon- 
dence is  received,  each  department  para- 
graph should  be  stamped  by  a  rubber 
stamp  with  a  symbol  letter,  indicating 
the  department  through  which  it  passes 
from  one  department  to  another  for  at- 
tention, and,  if  not  so  transferred,  the 
blame  can  be  placed  where  it  belongs. 
Carbon  copies  may  be  made  on  different 
colored  paper  to  facilitate  departmental 
reference  to  correspondence  files. 

3.  Correspondence  Filed. — No  corre- 
spondence should  be  taken  from  files  ex- 
cept on  signed  requisitions,  so  that,  if 
correspondence  is  not  in  the  folder,  the 
requisition  will  show  its  location. 

4.  Vertical  Files  are  recommended  as 
convenient  for  all  sizes  and  purposes. 

5.  Correspondence  Dictation.  —  Much 
time  is  saved  by  designating  each  letter 
dictated  by  number,  the  stenographer  ob- 
taining name  and  address  from  letter 
answered.  This  plan  prevents  a  multi- 
tude of  mistakes. 

6.  Correspondence  Improvements.  — 
The  correspondence  clerk  should  be 
trained  to  use  the  simplest,  as  well  as  the 
most  effective  language  possible,  to  ac- 
quire a  recognizable  and  pleasant  per- 
sonality, to  avoid  persiflage  in  ordinary 
business  communications — paying  great- 
est attention  to  the  most  essential  points, 
so  as  to  follow  the  well-known  traditions 
of  the  house. 

7.  Carbon  Copies  should  be  made  of  all 
answers  to  letters,  the  same  being  at- 
tached to  the  correspondence  answered, 
and  both  filed  away  together.  Therefore, 
when  reference  is  made  to  a  letter,  the 
answer  is  found  in  one  operation. 

8.  Economy. — Concerns  having  several 
departments  will  do  well  to  provide  the 
mailing  clerk  with  envelopes  to  those 
persons  with  whom  the  firm  are  constant- 
ly in  correspondence,  so  that  at  the  end 
of  the  day  the  different  departments' 
mail  can  go  in  one  envelope,  thus  saving 
postage. 

Mr.  Trout  is  now  installing  systems  in 
some  large  manufacturing  plants,  and  is 
about  to  start  teaching  his  system  of 
correspondence  procedure  in  one  of  the 
colleges  of  Philadelphia. 

Herewith  is  illustrated  a  system  put 
in  at  the  office  of  Keystone  Lubricating 
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Two  Important  Things 

for  Every  Hardware  Retailer 

to  Know 

Nothing  is  really  important  in  our  business  unless 
it  has  an  immediate  or  ultimate  cash  value. 

As  a  hardware  retailer  you  are  interested  in  those 
things  which  help  you  make  money. 

As  manufacturers  we  are  interested  in  having  you  sell 
our  products.  We  want  to  show  you,  therefore,  that  when 
you  do  business  with  us,  there  are  two  factors  that  are 
important  to  you  on  a  purely  business  basis.  First,  comes 
our  product — 

Starrdt  Toots 

These  tools  we  have  honestly  tried  to  make  the  finest  mechanical  tools 
in  the  world.     How  well  we  have  succeeded  may  be  judged  from  the 
fact  that  we  now  have  the  largest  plant  in  the  world  devoted  exclu- 
sively to  the  production  of  fine  mechanical  tools;  and  we  have  been 
accepted  as  leaders  in  our  line  by  the  Rice  Leaders  of  the  World 
Association.     The  name  "Starrett"  on  a  tool  is  accepted  by  all 
mechanics  as  an  absolute  guarantee  of  accuracy,  workmanship 
and  service.     Our  tools  may  be  sold  to  machinists,  carpenters, 
engineers,  electricians,  draftsmen,  and  to  all  men  who  love 
to  work  with  fine  tools. 
Our  line  includes  such  fine  tools  as  steel  rules,  squares, 
levels,  steel  tapes,  protractors,  combination  sets,  micro- 
meters,   calipers,    dividers,    speed    indicators,    surface 
gages,  depth  gages,  thickness  gages,  caliper  squares,  etc. ;  and 
also  hack  saws,  socket  wrenches,  pliers,  cabinet   scrapers, 
nail  sets,  etc. 

These  are  all  shown  in  our  320-page   catalog 
20-M-A,  which  describes  2100  styles  and 
sizes  of  Starrett  Tools. 
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The  second  important  fac- 
tor in  your  dealings  with  The  L. 
S.  Starrett  Co.  is  the  help  we  give  you 
in  selling  our  tools. 

We  realize  that  you  can  sell  tools  only  to 
men  who  want  them,  so  we  teach  mechanics  and 
amateur  craftsmen  why  they  need  Starrett  Tools. 

This  we  accomplish  by  advertising  in  technical  papers  and  in  National 
popular  magazines,  by  street  car  advertising,  by  window  displays,  etc.     Our 
big  320-page  catalog  is  sent  in  answer  to  every  inquiry ;  and  in  this  manner 
we  distribute  thousands  of  copies  every  year.    Every  time  we  receive  an  inquiry 
we  send  the  nearest  dealer  a  card  informing  him  of  the  name  of  the  inquirer  and 
we  also  send  the  inquirer  a  card  with  the  nearest  dealer's  address.     All  of  our 
advertising  tells  the  mechanic  to  go  to  his  hardware  store  to  buy  Starrett  Tools. 

We  maintain  New  York  and  Chicago  offices  which  facilitate  distribution  and  save 
freight  for  dealers,  while  our  salesmen  in  the  various  territories  are  always  ready  to 
render  any  personal  service.     This  dealer  aid  all  comes  under  the  head  of 

Starrett  Service 

It  has  always  been  our  aim  to  make  this  -service  superior,  and  we 
know  it  is  appreciated  because  dealers  are  continually  writing  for  cata- 
logs, booklets  and  literature  to  distribute,  and  for  electros,  street  car 
signs,  etc.,  for  their  local  advertising.  Furthermore,  they  tell  our  sales- 
men that  they  appreciate  receiving  the  post  cards  informing  them 
of  likely  customers,  and  they  say  that  they  like  to  do  business  with 
The  L.  S.  Starrett  Co.  because  "they  are  alive  and  hustling." 

If  there  is  anything  you  want  to  know  about  Starrett  Tools 
or  Starrett  Service  write  to  us  now. 

We  Are  Always  On  the  Job.  42-344. 

The  L  S  Starrett  Co  *'Atholr Mass 

^^V^orlds  Greatest  ^Toolmakevs 
New\ork  London  Chicago 
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Co.,  Philadelphia,  which  is  without 
doubt  the  best  and  simplest  system  of 
filing  orders  ever  used  by  any  large 
manufacturing      company — where     they 


folder,  as  stands  for  his  name,  so  file 
clerk  can  simply  go  to  drawer  represent- 
ing state,  look  for  John  Doe  in  County 
Section  D-f older  and  find  his  customer's 
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Handles  600  Orders  Daily — A   Drawer  for   Each   State. 


handle  600  odd  orders  a  day.  Each 
drawer  here  represents  a  state  and  is 
subdivided  with  movable  partitions  into 
counties.  In  each  county  space  he  simply 
places  folders — A  to  Z,  each  customer's 
order  being  placed  alphabetically  in  such 


order  at  once.    Not  necessary  to  look  up 
card  index  or  hunt  over  maps. 

One  of  the  great  advantages  of  the 
system  is  the  doing  away  with  rod  and 
carrier  block,  as  all  letters,  folders, 
guides,  etc.,  stand  in  a  vertical  position 


and  cannot  get  misplaced  or  fall  over  «m 
one  another  as  is  usually  the  case  in 
vertical  filing. 

For   classifying  or  filing  correspond- 
ence in  the  stationery  business,  we  re- 


6 

1 

CQ 

To  be   used   for   Sub- 

Correspondence 

to    \* 

jects    Relating    to 

Filed. 

Alphabetically   bj 

names 

of     employees. 

When 

more    than    one    name 

is  mentioned  in 

a  piece 

of      c  o  r  r  espondence. 

E 

enough     copies 

should 

be  made  to  cover  eacn 

employee       mentioned. 

When      correspondence 

mentions  no  name,  but 

simply  deals  wi 

h  title, 

file     alphabetically     by 

tide. 

Gas   Mains: 

G 

By      Method      1. 

(See 

G-X    Miscellaneous. 
Complain  ta : 

below.) 
Alphabetically    b 

r    name 

About  lamps,   break- 

of person  making  com- 

K 

age,     outs,     defective 

plaint.     When 

answer 

leaks   and   repairs.... 

to  letter  is  made,   fiie 

it    with    complaint. 

Lamps  —  Gas,     Gaso- 

line,   Electric : 

L-D    Discontinued.. 

By    Methods    1 

and    2. 

L 

L-N    New    Erections 
L-R    Relocations    . . 

L-X     Miscellaneous. 

(See  below.) 

Municipal : 

M 

Allotment  or  orders 

By    Methods    1 

and    2. 

from    Department... 

(See  below.) 

R 

Reports  by  Inspectois 

By    Methods    1 

and    2. 

(See  below.) 

Miscellaneous  subjects 

X 

which    can    not    be 

By    Methods    1 

and    2. 

classed     under     any 

(See  below.) 

Figure  3. 
(Continued  on  page  57.) 
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An  Opportunity  for  the  Hardwareman 

Big  Business  in  Small  Items  of  Household  Goods 


WHAT  are  you  doing  to  secure 
the  women's  trade?  Have  you 
ever  stopped  to  figure  out  what 
percentage  of  the  women's  trade  in 
household  hardware  in  your  vicinity  is 
coming  to  your  store?  If  you  have  not, 
I  think  I  am  safe  in  assuming  that  you 
are  neglecting  an  opportunity  which  if 
developed'  would  help  swell  the  profits 
of  your  business  to  a  considerable  ex- 
tent. 

I  visited  a  large  departmental  store  in 
Toronto  one  day  last  week,  and  as  I 
walked  through  the  basement  I  noticed 
a  number  of  women  around  one  of  the 
display  tables.  As  I  approached  the 
table  I  noticed  it  was  loaded  with  ar- 
ticles priced  at  10  cents  each.  A  large 
showcard  hanging  above  the  table  bore 
the  following:  "Your  choice  of  any  ar- 
ticle on  the  table  for  10  cents."  There 
were  probably  twenty-five  or  thirty  dif- 
ferent lines  of  goods  shown  on  the  table, 
and  with  two  or  three  exceptions  all 
were  lines  that  are  carried  in  the  aver- 
age hardware  store.  One  woman  picked 
out  six  articles  at  10  cents  each.  Other 
women  selected  various  numbers  of  ar- 
ticles. I  think  I  am  quite  safe  in  say- 
ing the  sales  from  that  table  would  run 
$10  per  hour  during  the  busy  time. 

As  I  watched  the  women  flock  around 
the  table  and  pick  out  soap  shakers,  tack 
claws,  can  openers,  garment  hangers, 
tack  hammers,  carpet  stretchers,  door 
springs,  garden  trowels,  canvas  gloves, 
egg  beaters,  paint  brushes,  mouse  traps, 
drawer  knobs,  chair  seats,  and  many 
other  10-cent  articles,  I  thought  of  the 
splendid  opportunity  which  presented 
itself  to  the  hardwareman  who  was  will- 
ing to  take  advantage  of  it.  The  table 
in  the  department  store  was  selling  the 
goods  without  the  aid  of  a  saleslady; 
the  latter  was  simply  wrapping  up  the 
goods  and  taking  the  money.  Why  could 
not  the  same  plan  be  worked  out  in  a 
hardware  store?  It  can  be  worked  out, 
because  several  hardware  firms  are  now 
featuring  the  small  household  lines  on 
special  tables  and  are  making  a  success 
of  the  scheme. 

There  are  some  merchants  who  scoff 
at  the  idea  of  having  10-cent  tables  in 
their  store,  but  just  here  it  might  be  a 
good  plan  to  remind  them  that  the  F.  W. 
Woolworth  Co.,  in  its  680  odd  stores 
where  the  price  is  limited  to  10  cents, 
sold  in  the  year  1913  goods  to  the  ex- 
tent of  $66,228,072.  Too  many  mer- 
chants are  inclined  to  allow  the  small 
articles  to  remain  in  their  original  pack- 
ages, and  only  open  them  when  cus- 
tomers ask  for  the  goods. 


It  is  true  that  in  many  stores  there  is 
not  much  room  to  spare  for  tables,  but 
very  often  by  rearranging  the  stock  ex- 
tra display  space  may  be  obtained.  The 
small  household  specialties  carry  a  good 
profit  even  though  the  individual  sales 
are  sometimes  small,  but  the  merchant 
should  not  look  altogether  at  the  profits 
secured  on  the  small  articles.  He  should 
start  out  in  an  endeavor  to  secure  the 
women's  trade.  If  you  secure  their 
trade  in  the  small  articles  for  household 
use,  you  will  soon  find  they  will  place 
their  order  with  you  for  other  lines. 
Cultivate  the  women's  trade.  Display 
lines  of  goods  in  which  the  women  are 
peculiarly  interested,  and  the  chances 
are  you  will  soon  find  that  your  sales 
and  profits  are  on  the  up-grade. 


DEMONSTRATIONS  IN  THE  STORE. 

DURING  recent  years  there  has 
been  a  tendency  on  the  part  of 
many  manufacturers  to  send  de- 
monstrators, or  to  supply  retailers  with 
the  necessary  equipment  to  provide  de- 
monstrations in  the  store  for  the  pur- 
pose of  getting  the  public  interested  in 
various  lines.  Paint,  stove,  electric 
equipment,  vacuum  cleaner,  and  other 
manufacturers  have  been  following  up 
the  plan  to  a  great  extent. 

One  week  recently  demonstrations  of 
Lacqueret  were  put  on  in  a  number 
of  stores  in  Toronto.  The  demonstra- 
tions were  so  arranged  that  each  section 
of  the  city  received  at  least  one  demon- 
stration during  the  week.  In  order  to 
get  the  views  of  retailers  regarding  the 
demonstrations  of  various  lines,  Hard- 
ware and  Metal  interviewed  a  number  of 
merchants  in  their  stores  and  the  fol- 
lowing opinions   were   offered: 

W.  H.  Lake,  608  Queen  St.  W.— "We 
are  only  too  pleased  to  say  a  good  word 
for  demonstrations  in  general.  Demon- 
strators pull  our  sales  up  without  adding 
to  our  expense  or  work  as  manufactur- 
ers often  furnish  demonstrators  and  in- 
cidentally, the  circulars^  thus  relieving 
my  sons  and  I  of  all  worry.  I  find  that 
manufacturers  are  usually  only  too 
pleased  to  help  the  retailers  push  their 
goods.  It  stands  them  in  hand  to  do  it 
and  works  out  to  the  common  advantage.' 
During  a  recent  demonstration  we  used 
one  window  to  great  advantage  and  ac- 
tually had  such  a  crowd  watching  the 
demonstrator  at  work  and  incidentally 
dropping  inside  to  buy,  that  we  called 
her  out  of  the  window,  fearful  of  at- 
tracting unfavorable  police  attention. 
We  demonstrate  so  many  lines  that  we 
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are  careful  not  to  become  so  abonxious 
as  obstructors  of  the  highway  as  to  be 
forbidden  to  hold  future  performances. 
The  beauty  of  selling  demonstrated 
goods  is  that  however  small  the  first 
purchase  is,  it  invariably  leads  to  others 
immediately." 

C.  G.  Bailey,  1958  Queen  St.  E.— "I 
believe  thoroughly  in  demonstrations  as 
an  aid  to  increased  sales;  for  I  find  that 
the  latter  invariably  rise  in  response  to 
them.  I  have  known  people  to  come  in- 
to my  store  for  an  article,  another  brand 
of  which  was  being  demonstrated  at  the 
time,  and  instead  of  buying  what  they 
had  intended,  they  purchase  the  demon- 
strated brand.  The  illustration  merely 
goes  to  show  that  the  unadvertised  ar- 
ticle will  be  on  the  shelves,  while  its 
mate  that  is  no  better  will  sell  through 
the  force  of  the  demonstration.  I  have 
found  that  a  little  touch  may  be  added 
on  such  occasions  by  the  distribution  of 
small  premiums,  etc." 

H.  B.  Christie,  of  Christie  Bros.,  1824 
Dundas  St.:  "We  have  been  devotees  of 
the  demonstration  form  of  advertising 
for  some  time.  We  believe  in  circulat- 
ing the  district  thoroughly  previous  to 
the  holding  of  demonstrations  and  also 
playing  up  our  windows  strongly.  I  be- 
lieve that  demonstrations  should  be  ar- 
ranged for  the  days  on  which  the  largest 
crowd  is  liable  to  be  in  the  vicinity  of 
the  store." 

George  Garrett,  582  College  St.,  said: 
"We  recently  held  a  demonstration  of  a 
paint  line  which  I  think  was  a  success, 
to  bring  about  that  end.  The  manufac- 
turers furnished  us  with  circulars  which 
we  carefully  distributed  to  our  trade  be- 
forehand so  that  on  the  big  day  we  had 
a  good  attendance.  The  manufacturers 
demonstrator,  a  young  lady,  who  kneAv 
her  business,  was  on  the  job  all  day. 
She  hobnobbed  with  every  customer  who 
came  in,  politely  asked  them  for  a  min- 
ute of  their  time  and  then  proceeded  to 
show  her  goods  and  the  purposes  to 
which  they  could  be  put.  In  the  after- 
noon, one  of  the  manufacturers'  travel- 
ers devoted  his  time  to  the  same  pur- 
pose. The  sales  were  good  that  day,  but 
the  best  results  were  noticeable  during 
the  next  few  days,  by  which  time  no 
doubt  the  news  had  percolated  by  word 
of  mouth,  from  one  housewife  to  an- 
other. Although  almost  two  weeks  have 
elapsed  since  then,  increased  sales  are 
still  the  order  of  the  day,  I  can  only  re- 
peat that  I  am  strong  for  such  demon- 
stiations  as  an  aid  to  sales." 

J.  A.  Buyers,  Mgr.,  Parkdale  Furnace 
&  Hardware  Co.,  1378  Queen  St.  W.  :— 
' '  We  find  demonstrations  of  value  at  all 
times  but  particularly  so  in  the  intro- 
duction of  a  new  line.  I  think  the  best 
days  for  demonstration  are  the  average 
days;  not  on  an  ordinarily  busy  day  like 
(Continued  on  page  57.) 


Problems  in  Sheet  Metal  Work 


By    E.    Bronson. 


IN  the  problems  which  we  show  here 
we  have  a  bullhead  or  shoe  for  a 
stack  pipe  as  in  Fig'.  1,  and  in  the 
other,  Fig.  2,  a  fitting  which  changes  the 
width  of  the  pipe  at  top  to  right  angles 
with  the  bottom,  as  noted  by  the  per- 
spective drawing. 

The  article  shown  in  Fig.  1,  while  not 
an  intricate  problem,  is  a  very  handy 
one.  As  in  most  all  bullheads  the  round 
pipe  is  kept  on  the  same  plane  as  the 
square  pipe,  it  always  requires  an  elbow 
to  carry  the  pipe  to  furnace,  thus  reduc- 
ing the  slope  or  elevation  of  the  pipe. 
In  using  an  article  as  shown  here,  the 
pipe  can  be  kept  up  closer  to  the  ceil- 
ing, and  at  most  will  require  but  an 
angle  elbow  between  it  and  the  furnace, 
thus  increasing  the  elevation  of  the  pipe 
and  incidentally  the  headroom.  This  is 
of  special  advantage  where  the  cellar 
ceiling  is  low.  The  article  shown  in 
Fig.  2,  while  not  very  often  used,  will 
in  some  instances  prove  of  great  value, 
as  it  is  sometimes  required  in  running 
up  a  stack  to  change  the  center  line  or 
face  of  pipe  at  right  angles,  the  upper 
partition  or  position  of  the  register  in 
some  few  instances  requiring  this. 

To  develop  the  patterns  of  bullhead 
shown  in  Fig.  1,  it  is  necessary  to  have 


a  side  elevation  of  the  required  article. 
In  drawing  this,  the  angle  can  be  drawn 
as  will  be  thought  best  for  general  use. 
In  Fig.  1,  let  A  B  C  D  be  the  side  eleva- 
tion and  E  F  G  H  a  front  view.  As  the 
piece  is  the  same  width  at  top  and  bot- 
tom— viz.,  E  F  and  G  H — the  side  view 
as  outlined  by  A  B  C  D  is  the  pattern 
of  the  two  sides  or  ends.  The  next  step 
will  be  to  obtain  the  patterns  of  back 
and  front  pieces  as  on  lines  A  C  and 
B  D.  To  obtain  pattern  on  line  A  C, 
first  divide  distance  from  A  to  C  with  a 
number  of  equal  parts,  as  shown  by 
A  1  2  3  4  5  C.  Draw  two  lines  as  K  L 
and  M  N  a  distance  apart  equal  to  E  F 
or  G  H — that  is  the  width  of  the  pipe. 
Square  with  K  L,  draw  a  line,  connect- 
ing K  L  and  M  N,  as  K  M.  From  K 
and  M  mark  off  on  K  L  and  M  1ST  the 
length  of  line  A  to  C  on  side  view  as 
shown  by  A  1  2  3  4  5  C,  draw  a  line  con- 
necting the  two  points  as  shown  by 
L  N,  completing  patterns  on  line  A  C. 

To  obtain  pattern  on  line  B  D  draw 
two  lines  as  P  R  and  S  T  a  distance 
apart  equal  to  the  width  as  at  E,  F  or 
G  H.  Draw  a  line  at  right  angles  to 
P  R,  connecting  it  to  S  T.  From  P  and 
S  mark  off  the  distance  B-l  on  side  view 
and    from   the   point    1    when     obtained, 


mark  off  the  distance  1 — D  on  side  view, 
connect  the  points  thus  obtained  as  at 
R  T,  thus  completing  pattern  on  line 
B— D. 

The  end  to  which  round  pipe  collar  is 
attached  is  a  square  having  two  of  its 
sides  equal  to  C — D  in  side  view  and  the 
other  two  sides  equal  to  G  H  in  front 
view  as  shown  by  C — D  and  G — H.  Out- 
side these  lines  are  marked  the  laps  re- 
quired to  attach  end  to  body  of  bull- 
head. When  putting  together  as  shown 
the  laps  are  cut  off  on  a  good  angle  at 
the  corners,  and  are  then  formed  as- 
shown  at  X.  When  the  end  is  slipped 
on  body,  it  leaves  the  corners  of  body 
clear  of  the  laps  on  the  bottom.  These 
are  then  turned  in  with  pein  end  of  the 
hammer,  thus  holding  bottom  on  se- 
curely. 

To  obtain  patterns  of  piece  shown  in 
Fig.  2  it  is  first  necessary  to  draw  the 
side  view  and  a  front  view.  In  this  case 
let  A  B'C  D  be  the  side  view  and  E  F 
G  H  the  front  view.  As  the  back  of 
side,  as  on  line  A  C,  is  straight,  it  fol- 
lows that  the  front  view,  E  F  G  H,  is 
outline  of  pattern  required  for  the  back 
as  shown  on  line  A  C.  To  obtain  pat- 
tern on  line  B — D  draw  a  line  as  X — X_ 
(Continued  on  next  page.) 
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UNIOR  (jXRK'S 

F     J±.       G       E 


Give  the  Junior  Clerk  a  Chance 


A  Plea   for  the  Junior  by  an  Eastern  Ontario  Clerk. 


IT  is  sad  to  relate,  but  none  the  less 
true,  that  there  are  a  great  many 
hardware  merchants  who  fail  to  re- 
cognize and  appreciate  the  good  qualities 
which  their  junior  clerks  or  messengers 
sometimes  possess. 

As  a  rule,  it  will  be  found  that  the 
most  notable  successes  in  business  have 
started  at  the  bottom  of  the  ladder,  and 
it  stands  to  reason  that  it  must  be  so, 
for  when  a  man  comes  to  a  position  of 
responsibility  in  an  institution  after 
rising-  step  after  step  from  the  bottom, 
he  is  better  adapted  to  cope  with  the 
problems  which  those  under  him  come 
across,  and  consequently  more  likely  to 
earn  their  respect  and  goodwill. 

Because  a  person  starts  at  the  be- 
ginning is  no  reason  why  he  should  be 
kept  at  the  beginning,  unless  he  is  un- 
fitted through  laziness  or  lack  of  brains 
to  advance.  When  a  boy  undertakes  to 
learn  the  hardware  business,  he  usually 
starts  delivering  and  doing  the  chores 
around  the  place.  He  is  given  perhaps 
three  or  four  dollars  a  week  to  start  on, 
and  as  a  rule  is  left  on  that  salary  until 
he  asks  for  more.  Sometimes  he  gets  it; 
more  often  he  does  not  get  it. 

From  the  manager's  point  of  view, 
perhaps  a  delivery  boy  is  not  worth  more 
than  three  or  four  dollars  a  week.  Per- 
haps he  is  right,  but  when  a  boy  has 
been  around  a  store  three  months  or 
more  he  is  not  only  capable  of  deliver- 
ing parcels  and  sweeping  the  floor,  but 
should  be  able  to  do  a  certain  amount  of 
work,  such  as  wrapping  up  parcels,  keep- 
ing track  of  the  surplus  stock  in  the 
warehouse,  and  many  other  things  which 
he  was  not  able  to  do  when  he  started. 
But  when  he  is  refused  the  advance  he 
asks  for,  he  will  probably  quit  and  ac- 
cept some  other  position  where  the 
wages  are  higher,  but  the  chances  of  ad- 
vancement probably  lower. 

When  this  happens  another  boy  is 
obtained,  probably  after  several  days  of 


inconvenience,  and  the  same  thing-  hap- 
pens over  ag-ain.  On  the  other  hand, 
suppose  you  had  advanced  your  first  lad 
when  he  asked  it.  Fifty  cents  or  a  dollar 
would  be  sufficient  to  hold  him  for 
several  months  more,  at  the  end  of  which 
time  he  would  begin  to  be  a  real  help  in 
the  store,  while  a  new  lad  would  be  just 
finding  his  bearings  and  trying  to  decide 
with  himself  whether  he  liked  his  posi- 
tion well  enough  to  stay  or  not. 

It  can  hardly  be  expected,  of  course, 
that  a  boy  be  advanced  when  he  is 
absolutely  not  worth  it;  but  if  he  is  able 
to  hold  his  position  for  several  months, 
or  until  he  feels  justified  in  asking  for 
an  advance  in  salary,  then  depend  upon 
it  he  wants  to  stay,  and  will  make  him- 
self worth  while. 

A  few  months  will  show  whether  or 
not  a  boy  is  going  to  be  satisfactory, 
but  it  will  take  more  than  a  few  months 
to  bring-  out  all  his  good  points  if  he  is 
satisfactory.  Usually  more  is  expected 
of  a  junior  than  of  any  other  member  of 
the  staff,  because  he  is  watched  more 
closely  to  guard  against  his  making 
serious  mistakes.  He  is  expected  to 
have  an  accurate  memory,  to  be  clean 
and  orderly  in  his  person  and  habits,  to 
be  courteous,  to  be  good  at  figures,  to 
be  a  lot  of  things  that  it  takes  time  and 
practice  to  become,  and  if  he  is  not, 
then  he  suffers  accordingly,  by  being 
told  about  it,  and  the  mind  of  a  lad  is 
extremely  sensitive,  and  he  must  be 
handled  carefully  to  show  up  to  his  best 
advantage. 

It  makes  a  great  deal  of  difference 
what  kind  of  a  man  is  placed  over  a  boy, 
and  the  writer  has  in  mind  at  this  minute 
several  instances  where  junior  clerks 
have  been  put  down  as  failures  in  the 
store  they  started  in,  but  after  a  change 
of  proprietors  have  shown  really  re- 
markable evidence  of  business  judgment 
and  management.  In  most  cases  too 
much  is  expected  of  them.  You  will 
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often  find  the  head  salesman  of  a  store 
who  is  a  decided  failure  when  he  comes 
to  buying,  and  a  manager  who  is  a  very 
poor  salesman,  and  a  young  boy  fresh 
from  school  must  be  shown  why  his  fail- 
ings make  a  difference  in  the  store,  and 
not  frightened  out  of  his  wits  by  a  sense- 
less calling  down  which  does  no  more 
than  discourage  him,  and  leaves  him  as 
much  in  ignorance  of  the  reason  for  his 
error  as  he  ever  was. 

® 

PROBLEMS  IN  SHEET  METAL 
WORK. 
(Continued  from  page  54.) 
on  this  line;  mark  off  the  distances  B — 1 
1—2  and  2— D  on  line  B— D  of  side 
view;  draw  lines  from  these  points  on 
line  X — X  and  square  from  it  on  both 
sides.  Divide  front  side  in  equal  parts 
as  shown  by  line  P — S.  From  this  line 
measure  the  distance  to  E  or  F  and  mark 
same  on  line  B  drawn  from  line  X — X. 
As  the  distance  from  line  P — S  is  same 
at  E  and  F  and  at  1  and  2,  mark  same 
distance  again  on  line  1  on  both  sides 
of  line  X — X.  Measure  from  line  P — S 
to  point  2;  in  this  case  point  G  and  H 
correspond  to  point  2.  Mark  off  this 
distance  from  X — X  on  lines  2  and  D; 
connect  the  points  and  complete  outline 
of  pattern  of  front  as  shown  by  B — D 
of  side  view. 

To  obtain  pattern  of  the  two  sides,  in 
this  case  both  sides  are  alike.  Draw  a 
line  as  K — L.  On  this  line  mark  off  dis- 
tances E  to  1,  1 — 2,  and  2  to  G  of  front 
view;  from  these  points  on  K — L  draw 
lines  at  right  angles,  extending  them  out 
at  least  the  width  of  pipe.  Measure  the 
distance  from  A  to  B  and  1  to  1  on  side 
view — in  this  case  they  correspond — and 
mark  out  from  line  K — L  on  lines  K — M 
and  1 — 1 ;  measure  distance  2 — 2  and 
C — D  on  side  view  and  mark  off  from 
K — L  on  lines  2 — 2  and  L  to  N  as  shown. 
Connect  points,  completing  outline  of 
pattern  of  side. 


New  Goods  Offered  Canadian  Hardwaremen 


NO.    14    GRINDER. 

The  Carborundum  Co.  Niagara  Falls, 
N.Y.,  has  placed  on  the  market  a  new 
grinder  known  as  the  hand  power  mower 
section  and  tool  grinder  No.  14,  and  it 
is    one     £>Teat     little     machine     for     the 


Two    Views    of    No.    14    Grinder. 


farmers'  use.  It  is  compact,  smooth 
running,  and  is  built  for  service.  The 
gears  are  of  the  spiral  cut  type,  made 
from  the  best  possible  material  and  posi- 
tively accurate.  The  castings  or  body 
of  the  machine  is  strong  and  durable 
and  the  casting  sections  are  ground  to  a 
fit,  thus  assuring  an  oil  proof,  dust  proof 
machine. 

One  of  the  several  features  of  the 
machine  is  the  handle,  which  is  set  at 
an  agle  to  the  body  of  the  grinder,  thus 
allowing  for  a  clearance  of  the  hand  in 
grinding  mower  section  knives.  The 
machine  is  geared  to  give  high  speed 
with  the  least  possible  effort. 

For  the  grinding  of  the  mower  sec- 
tions the  grinder  is  equipped  with  a 
special  holding  device  and  a  special 
double-beveled  carborundum  wheel.  The 
grinder  can  be  carried  right  into  the  field 
and  lamped  quickly  and  easily  to  the 
wheel  of  a  mowing  machine  and  grind 
the  section  knives  right  on  the  job. 

The  machine  is  just  as  efficient,  just 
as  handy  for  the  farmer's  work  bench, 
for  tool  grinding  and  general  work.  For 
these  purposes  it  is  fitted  with  a  tool 
rest  and  a  regular  carborundum  tool- 
grinding  wheel. 

® 

THE   TORRINGTON   TANDEM. 

The  newest  product  of  the  National 
Sweeper  Co.,  Torrington,  Conn.,  is  the 
Torrington  Tandem  combination  mach- 
ine here  illustrated.    The  tandem  is  said 


to  consist  simply  of  a  light-weight 
straight  vacuum  cleaner,  with  a  carpet 
sweeper  firmly  clamped  to  it  and  yet 
easily  removable  as  a  trailer.  This  combi- 
nation is  said  to  be  the  outgrowth  of  an 
urgent  demand  for  combination  mach- 
ines and  the  further  fact  that  in  "built- 
together"  machines  too  many  essentials 
of  simple  durable  construction  are  sac- 
rificed. 

In  the  literature  being  sent  to  the 
trade  on  the  new  "Tandems"  the  manu- 
facturer states  that  running  a  "built- 
together"  combination  every  day  with 
twice  the  labor  when  only  a  carpet 
sweeper  is  wanted  for  at  least  half  the 
days  of  the  week,  is  not  very  practical 
and  that  in  addition  to  the  ease  of  sep- 
arating the  "Tandem"  into  two  still 
more  easily  operated  and  efficient  indi- 
vidual machines,  the  "Tandem"  itself 
run  in  combination  appeals  because  it  is 
simply  constructed,  does  more  efficient 
work;  and  runs  as  easily  in  tandem  as 
any  good  combination. 

This  addition  to  the  "Torrington" 
family  brings  the  line  up  to  an  array  of 


Two     views     of     the     "Tandem"     combination 

mac-bine.     Tbe   upper   cut   shows    how   the 

connection    is    made. 


devices  for  cleaning  floor  coverings  con- 
sisting of  seventeen  models  of  carpet 
sweepers,  two  types  of  straight  vacuum 
cleaners,  two  "Combinations"  and  two 
"Tandems." 

The  combination  that  we  illustrate  is 
called  the  "No  Dust  Twins"  tandem. 


"BENJAMIN"  TOOL  SET  NO.  3. 

The  Benjamin-Sellar  Mfg.  Company, 
557-559  West  Quincy  street,  Chicago, 
has  added  to  its  tools  sets  No.  1  and 
No.  2,  a  larger  assortment  of  tools  called 
No.  3. 

Six  tools     consisting     of  2  gimlets,  2 

awls,  a  flat   countersink  and  a  tapered 

reamer,  have  been  added,  these  with  the 

friction  drive     handle,     and  five  screw 
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driver  blades     are     put  up  in  a  handy 
Khaki  tool  set  roll. 

The  friction  drive  handle  is  especially 
adapted  for  all  rotary  work.  The  fric- 
tion cap  prevents  the  blistering  of  the 
hand,    and    the   tool    steel    spring   chuck 


Benjamin    Friction    Drive   Tool    Set. 

enables  any  style  of  tool  to  be  instantly 
fastened  in  the  handle. 

Each  tool  is  a  mechanic's  tool,  made 
of  high  grade  steel,  perfectly  tempered 
and  carefully  ground  ready  for  use. 

@ 

ROUND     POCKET     STONES. 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y.,  are  now  offering  the  trade  the  No. 
150  round  carborundum  pocket  stone 
here  illustrated.  The  stone  is  2  inches 
in  diameter  and  Y^  inch  thick.  It  is 
made  in  the  medium  fine  grit,  and,  of 
course,  has  all  of  the  fast-cutting  quali- 
ties of  other  carborundum  stones.  The 
size  and  shape  of  the  little  stone  make 
it  convenient  to  carry  in  the  pocket,  to 
have  on  the  desk  or  about  the  house  for 
sharpening     pen,     ink     and     manicure 


Round    Pocket   Stone. 

knives  and  small  toils.    The  stone  can  be 
used  wet  or  dry. 


RECORD  OF  CANADIAN  CADETS. 

Advices  from  the  old  country  have 
just  been  received  to  the  effect  that  at 
the  Imperial  Cadet  rifle  meeting,  which 
was  held  in  London  last  week,  the  Can- 
adian Cadets,  using  the  Ross  Cadet  rifle, 
won  all  the  competitions  with  the  single 
exception  of  the  "  Clementine  Fessen- 
den  Cup." 

The  individual  championship  was  won 
by  MacWilliams,  of  Calgary. 


Current  News  of  the  Hardware  Trade 


New  Firms. 

Benson,  Sask. — J.  A.  Honan  has  com- 
tuenced  a  hardware  business. 

Moose  Jaw,  Sask. — The  Western  Sales 
Co.,  hardware  jobbers,  have  commenced 
business. 

Business  Changes. 

Prussia,  Sask. — M.  Krinke  has  been 
succeeded  in  his  hardware  business  by 
Gryde  &  Marshall. 

Toronto,  Ont. —  Robertson  Hardware 
and  Lumber  Co.  have  sold  their  hard- 
ware business  to  John  Gillespie. 

Toronto. — The  Excelsior  Plate  Glass, 
Limited,  of  Toronto,  has  arranged  to 
take  over  the  Forest  City  Glass  Com- 
pany, on  Fullerton  street,  and  will  start 
work  in  London  immediately. 

Opens  Canadian  Factory. 

The  American  Metal  Polish  Co.,  manu- 
facturers of  Putz  cream  metal  polish 
and  Silva  Putz  silver  polish,  has  estab- 
lished a  modern  Canadian  factory  in 
Montreal  to  provide  for  their  Canadian 
business.  The  opening-  of  the  Canadian 
plant  has  resulted  in  a  revision  of  prices 
for  the  Canadian  market. 

B.  A.  Burke,  general  manager,  and 
J.  M.  Allstaetter,  representative  of  the 
American  Metal  Polish  Co.,  West  Somer- 
ville,  Mass.,  are  in  Montreal  in  connec- 
tion with  the  opening  of  a  Canadian  fac- 
tory in  Montreal  west,  for  the  manufac- 
ture ©f  their  products. 

Western  Notes. 

The  Tuttle  and  Bailey  Mfg.  Co.  of 
Canada,  Ltd.,  makers  of  registers,  venti- 
lators, grilles  and  screens,  branch  of  a 
well-known  American  firm,  have  broken 
-ground  on  a  new  plant  at  Bridgeburg, 
Ont.,  and  have  opened  a  branch  office 
and  warehouse  at  126  Lombard  St.,  Win- 
nipeg, Man.,  where  a  large  stock  will  be 
carried.  This  firm  has  not  been  long  in 
the  Western   field. 

0.  B.  Manville,  of  the  Manville  Hard- 
ware Co.,  Prince  Albert,  Sask.,  passed 
through  Winnipeg  recently  on  his  way  to 
Montreal,  thence  to  sail  for  England, 
where  he  has  not  been  for  thirty  years. 
He  will  be  away  for  three  months,  re- 
turning in  the  fall. 

Sydney  Smart,  Melfort,  Sask.,  was  in 
Winnipeg  on  business  recently. 

The  Manville  Hardware  Co.,  Prince 
Albert,  Sask.,  have  purchased  a  2-ton 
motor-truck,  and  have  disposed  of  all 
their  horses.  They  find  that  they  can 
make  better  time  at  less  expense  this 
way. 


Merchants  Organize. 

Brampton. — Merchants  of  Brampton 
are  organizing  a  branch  of  the  Dominion 
Eetail  Merchants'  Association.  Follow- 
ing officers  have  been  elected :  President, 
T.  H.  Shields;  first  vice-president,  W.  A. 
Robinson;  second  vice-president,  D.  J. 
Kilpatrick;  secretary-treasurer,  J.  S. 
Beck ;  treasurer,  W.  Higgins. 

Vernon,  B.C. — A  convention  of  the 
retail  business  men  of  the  Okanagan 
Valley  was  held  here  on  the  9th  of  June. 
Matters  of  importance  pertaining  to  the 
welfare  of  retailers  were  discussed,  and 


M.  Lafontaine,  of  Simonds  Canada  Saw 
Co.,  Ltd. ;  and  W.  E.  Culley,  of  Simonds 
Manufacturing  Co.,  Fitchburg,  Mass., 
were  calling  on  the  trade  in  Montreal 
this  week. 


W.  L.  Helliwell,  Vice-President  and  Manager 
Gurney  North-West  Foundry  Co.,  Winnipeg 
recently  elected  to  Board  of  Directors  of 
Canadian    Credit  Men's   Association,   Winnipeg. 


addresses  from  the  officers  of  the  Retail 
Merchants'  Association  of  British  Col- 
umbia, that  outlined  the  aims  of  that 
body,   were  listened   to. 

The  business  matters  were  all  attend- 
ed to  in  the  course  of  the  afternoon, 
whilst  the  evening  was  occupied  by  a 
reception  that  was  tendered  the  visiting- 
officers  and  business  men. 

Personals. 

Watson-Jake  Koep,  of  the  hardware 
firm  of  Wachaltz  &  Koep,  has  returned 
home  from  a  trip  through  Minnesota. 

W.  H.  Newton,  sales  manager  of  the 
Canada  Paint  Co.,  Montreal,  was  in  St. 
St.  John  and  Halifax  last  week  calling 
on  the  trade. 

H.  M.  McCarthy,  representing  Collect- 
O-Dust  Co.,  Ottawa,  manufacturers  of 
a  new  sweeping  powder,  was  in  Montreal 
this  week. 

W.  E.  Morris,  of  Boss  Manufacturing 
Co.,  of  New  York;  Clark  B.  French,  of 
James  Lowe  Erskine  Co.,  New  York; 
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GUELPH    CLERKS    BRANCHING 

OUT.  I 

(Continued  from  page  41.) 
in  stores  and  manufacturing  plants,  and 
where  the  absence  of  it  was  meaning  in- 
efficient service,  leaks  in  the  business 
and  loss  of  custom.  A  vote  of  thanks 
was  tendered  Mr.  Huston  for  his  talk. 

It  was  decided  that  further  meetings 
of  a  similar  character  would  be  held  in 
future  and  a  vote  of  thanks  was  tendered 
the  officers  for  arranging  it.  The  decis- 
ion was  also  reached  to  run  an  excur- 
sion on  one  of  the  Thursday  half  holi- 
days during  July  or  August.  This  will 
be  anounced  later. 

© 


DEMONSTRATIONS  IN  THE  STORE. 

(Continued  from  page  53.) 
Saturday  for  instance,  when  we  are  al- 
ways busy  attending  to  the  regular  Sat- 
urday trade,  nor  on  the  other  hand,  on 
a  slack  day,  such  as  after  a  holiday, 
when  the  trouble  and  expenditure  at- 
tendant upon  the  occasion  is  not  so  like- 
ly to  pay  for  itself.  I  believe  in  strik- 
ing the  happy  medium  for  best  results." 

© 


PROPER  HANDLING  AND  FILING. 

(Continued  from  page  52.) 
commend  symbol  filing,  similar  to 
that  used  by  City  of  Philadelphia  or 
John  Wanamaker.  For  instance,  place 
your  letters  in  folders,  marked  A  to  Z, 
the  alphabet  letter  standing  for  name  of 
writer.  Then  use  a  guide  board  tabbed 
0  for  orders,  I  for  inquiry,  E  for  esti- 
mates, B  for  bills,  S  for  shipments,  etc., 
as  necessary  in  classification,  according 
to  business.  These  guides  are  placed 
in  different  sections  in  divided  drawers, 
each  followed  by  the  A  to  Z  folders.  If 
you  should  get  an  order  from  John  Smith 
file  it  after  0-guide  in  folder  S,  or  if  you 
gave  an  estimate  to  John  Brown  you 
simply  go  to  file  see  guide  E  and  look  at 
folder  B. 

Anyone  with  good  business  judgment 
can  arrange  your  files  and  find  your 
letters,  orders,  etc. 

In  selling  folders  and  guides  to  go  with 
vertical  files,  your  salesman  will  have  no 
trouble  describing  this  simple  system, 
and  it  should  help  you  sales  on  vertical 
filing  devices. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the    Trend  of    Demand — Full  Reports 
Dealing  with  Hardware,   Metal  and  Stove  Lines. 


THE   MARKETS   A   GLANCE. 

Very  little  change  in  general  conditions  has  taken  place  during 
the  past  week,  although  a  number  of  price  changes  have  been  re- 
ported. Gasoline  and  benzine  have  declined  at  Toronto  and  Mont- 
real. Nails  have  advanced  as  predicted  at  Montreal.  Linseed  oil 
appears  firmer  on  account  of  the  advance  in  the  price  of  flaxseed, 
although  orders  for  oil  are  not  heavy  and  price-cutting  is  evident  in 
some  sections.  Turpentine  and  resin  have  advanced  at  Toronto, 
following  the  recent  firmness  in  the  south.  London,  Ont.  reports 
changes  in  the  price  of  brushes  and  0  &  A  wire.  A  carpenters'  strike 
at  London,  Ont.  has  affected  business  in  some  lines.  The  metal 
markets  are  still  quiet  and  weak.  Collections  are  fair  and  there  is  a 
good  seasonable  demand  for  summer  goods. 


Stoves,  etc. 
Though  most  lines  of  stoves  are  not 
considered  among  the  active  list  at  this 
time,  there  has  nevertheless  been  a 
fairly  good  volume  of  trade  in  this  de- 
partment, especially  for  gas  and  oil 
stoves. 


MONTREAL. 

MONTREAL,  June  11.— Trade  has 
been  quite  active  during'  the 
last  week,  and  the  outlook 
seems  promising.  Repeat  orders  are 
coming  in  freely  for  seasonable  lines, 
and  with  the  fine  weather  now  prevail- 
ing a  continuance  of  the  present  condi- 
tions is  likely.  Collections  show  a  slight 
improvement.  The  metal  markets  are 
still  very  weak,  with  the  exception  of 
lead,  which  has  advanced  again. 

Builders'   Hardware. 

There  is  considerable  activity  in  build- 
ing circles  at  present,  despite  the  labor 
troubles  that  contractors  are  experienc- 
ing. Considerable  construction  work  is 
being  done  in  concrete,  and  this  lias  led 
to  a  good  movement  in  cement.  Lock 
sets,  in  the  cheaper  grades,  have  been  in 
quite  active  demand. 

Fly   Time   Supplies. 

There  has  been  a  good  demand  lately 
for  fly  pads,  fly  paper,  swatters,  etc., 
and  wire  cloth  and  window  screens.  The 
fine  weather  and  the  educational  work 
done  during  the  "clean-up"  campaign 
recently  has  evidently  had  the  effect  of 
stimulating  interest  in  these  lines. 

Lawn  Goods. 
Sales  of  garden  hose,  garden  rollers, 
■sprinklers,  etc.,  have  been  quite  a  fea- 
ture of  trade  during  the  last  few  weeks. 
There  has  also  been  considerable  busi- 
ness done  in  ornamental  garden  fences. 
These  are  being  largely  used  now  for 
both  front  and  back  of  houses. 

Nails  and  Screws. 

As  forecasted  in  last  week's  report, 
wire  nails  have  advanced.  The  quotation 
is  now  $2.25  base,  Montreal,  which  is  5c 
above  the  previous  quotation.  The  mar- 
ket is  firm  at  this  figure.  The  quotation 
en  cut  nails  is  still  $2.50  base,  Montreal. 


Screws    are     unchanged     at   the   prices 
quoted  in  the  current  market  list. 

Bar  Iron. 

No  change  has  taken  place  in  the  quo- 
tation on  bar  iron,  which  is  still  offered 
at  $2  to  $2.05  base,  Montreal. 

Metals. 

With  the  exception  of  lead,  all  the 
metal  markets  are  very  weak.  This  con- 
dition has  continued  for  several  weeks 
now,  and  there  does  not  appear  to  be 
any  immediate  prospect  of  a  change. 
■Owing  to  a  local  scarcity,  very  largely, 
lead  has  advanced  from  $5.10  to  $5.25. 
Tin  is  quoted  at  40  to  4iy2c;  antimony, 
$8.50;  spelter,  $6,  and  copper,  $16.  In- 
got brass,  red,  is  14c  lb.;  ingot  brass, 
yellow,  13c  lb.;  tinkers'  bar  solder  is 
28c;  wire  solder,  25y2c;  half-and-half, 
24y2c,  and  wiping  solder,  20  to  30e. 

Lead  and  Lead  Waste  Pipe. 

There  has  been  no  change  in  quota- 
tions for  lead  and  lead  waste  pipe.  The 
former  is  selling  at  7y2c  and  the  latter 
for  9c,  with  discounts  of  7y2  per  cent. 

Rope,  Twine,  etc. 

An  active  demand  continues  for  cord- 
age lines,  and  prices  have  not  changed 
since  last  report.  Quotations  are:  Pure 
Manila,  15c;  British  Manila,  lie;  Afri- 
can hemp,  lie;  sisal,  10y2c;  double  lath 
yarn,  10y4c;  single  lath  yarn,  9%c.  For 
binder  twine  the  prices  are:  Best 
Manila,  650  feet  to  pound,  13y2c; 
Manila,  600  ft.,  lie;  standard  Manila, 
550  ft.,  934c;  standard.  500  ft.,  9y4c. 

Outing  Requisites. 

As  the  warm  weather  season  advances 
there  is  a  better  demand  for  camping 
and  sporting  goods,  and  these  lines  are 
being  featured  in  most  retail  stores  just 
now. 
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TORONTO. 

TORONTO,  June  11.— Conditions 
here  have  not  changed  materially 
during  the  past  week.  Paints 
and  other  seasonable  goods  are  naturally 
the  best  sellers  still.  Cordage  demand 
is  not  quite  as  strong.  Poultry  netting 
is  one  of  the  lines  showing  least  activity. 
Collections  on  the  whole  are  fair.  Deal- 
ers generally,  however,  are  prepared  for 
a  gradual  slackening  in  business  until 
the  crops  are  harvested,  now  that  the 
best  of  the  spring  rush  is  over. 

Nails,  Screws  and  Rivets. 

Nails  are  unchanged  at  $2.25  base.  The 
demand  for  them  at  this  price  is  not  ac- 
tive on  account  of  the  fact  that  dealers 
loaded  up  in  anticipation  of  the  late  15c 
advance,  and  in  consequence  are  more  or 
less  independent  of  the  market  for  the 
time  being.  Cut  nails  are  as  quoted  in 
the  current  market  quotations. 

The  demand  for  screws  and  rivets  is 
much  better  than  that  in  nails.  Both 
remain  unchanged. 

The  late  advance  in  copper  rivets  and 
burrs  put  them  at  the  present  price  of 
25  per  cent  and  12y2  off. 

Builders'  Hardware. 

Builders'  hardware  is  in  considerable 
demand  in  Toronto,  and  shows  no  sign 
of  falling  off.  A  large  number  of  small 
houses  are  noticed  in  course  of  construc- 
tion in  the  newer  suburban  districts,  to 
say  nothing  of  a  fair  number  of  office 
buildings,  etc.,  that  have  been  in  process 
of  construction  for  some  time  past. 

Rope,  Twine,  etc. 
Business  in  cordage  is  quite  satisfac- 
tory. The  purchases  are  mostly  small, 
indicating  conservatism,  but  they  are  of 
frequent  occurrence.  Some  lines  have 
suffered  from  over  much  previous  buy- 
ing, as  Manila,  for  instance,  the  base 
price  of  which  went  from  l01/2  to  17c 
in  1913.  Buyers  were  prepared  for  the 
rise,  and  bought  heavily  at  the  low  price, 
so  that  they  are  not  yet  taking  much  at 
15c.  The  binder  twine  sales  should  hold 
up  well  until  the  middle  of  July. 


HARDWARE    AND     METAL 


Stoves,  etc. 

Summer  stoves  remain  one  of  the  best 
selling  lines.  Oil  and  gas  burners  are 
still  in  the  lead  in  popularity,  and  sales 
in  those  lines  are  astonishingly  good. 
The  coming  of  summer,  doing  away  with 
the  heating  use  of  coal  and  the  cheap- 
ness of  oil  as  against  gasoline  appear  to 
be  the  determining  factors  in  the  de- 
mand. 

Summer  Goods. 

The  seasonal  goods  in  general  are  the 
leaders  in  sales.  In  addition  to  some 
classes  of  stoves,  paints,  etc.,  refrigera- 
tors, ice  cream  freezers,  wringers,  screen 
windows,  lawn  mowers  and  garden  tools, 
are  helping  to  swell  the  list. 


LONDON. 

LONDON,  Oni,  June  11.— Owing  to  a 
carpenters'  strike  in  this  city  some 
lines  of  builders'  hardware  and 
tools  are  not  selling  as  fast  as  they  should 
at  this  season  of  the  year.  Summer  goods 
of  all  kinds  are  big  sellers  now  and  busi- 
ness is  brisk  with  the  retail  trade. 
Advance  in  Brushes. 

There  has  been  an  advance  of  10  per 
cent,  in   the  price  of  whitewash,  kalso- 
mine  and  household  brushes. 
0.  &  A.  Wire. 

The  special  5  per  cent,  on  0.  &  A.  wire 
has  been  discontinued  and  the  following 
prices  are  now  quoted : 

0.  &  A.  wire  is  $2.20  base,  making  the 
following  net  prices  for  certain  sizes : — ■ 
No.  10,  $2.36  per  100  lbs. ;  No.  11,  $2.42 
per  100  lbs;  No.  12,  $2.50  per  100  lbs. 
Nails,  Screens,  Etc. 

Wire  nails  are  quoted  at  $2.25  base; 
cut  nails  at  $2.70  base. 

Screws  are  still  quoted  as  follows: — 
Flat  head,  bright,  85,  10„  7%,  10  and  10 
per  cent.;  round  head,  bright,  80,  10,  7y2, 
10  and  10  per  cent. ;  flat  head,  brass,  75, 
10,  7V2  and  10  per  cent.;  round  head, 
brass,  70, 10  7y2  and  10  per  cent. 
Oils,  Paints,  Etc. 

No  change  has  taken  place  in  the  price 
of  linseed  oil.    The  following  quotations 
are  still  in  effect : 
Raw — 

1  to  2  bbls 63c  per  Imp.  gal. 

3  to  5  bbls 62c  per  Imp.  gal. 

6  to  9  bbls .61c  per  Imp.  gal. 

Boiled— 

1  to  2  bbls 66c  per  Imp.  gal. 

3  to  5  bbls 65c  per  Imp.  gal. 

6  to  9  bbls 64c  per  Imp.  gal. 

Less  barrels,  add  7  cents  gallon. 

5-gal.  jacketed  oil  cans,  50  cents  each. 

1-gal.  jacketed  oil  cans,  25  cents  each. 


BUSINESS     IN     MARITIME 
PROVINCES. 

The  St.  John,  N.B.,  Board  of  Trade 
News  Letter,  recently  issued,  says: 
General  business  conditions  in  the  Mari- 
time Provinces,  considering  the  depres- 


sion of  the  past  year,  are  in  a  fairly 
healthy  state.  This  is  as  much  due  to 
the  prudent  conservatism  of  the  people 
themselves  as  to  the  exercise  of  careful 
management  on  the  part  of  the  banks. 
Notwithstanding  that  the  banks  found 
it  necessary  to  curtail  their  business 
last  year,  the  value  of  their  transactions 
showed  a  very  substantial  increase  dur- 
ing 1913.  This  is  particularly  true  so 
far  as  St.  John  is  concerned.  This  year 
the  industrial  situation  does  not  show 
a  great  deal  of  activity.  Many  indus- 
trial plants  are  running  on  short  time, 
and  there  is  a  diminution  in  general 
trade,  which  will  probably  lead  to  re- 
duced profits  for  the  banks  this  year. 
Real  estate  values  remain  firm,  and  very 
few  sales  are  being  made  except  for 
purely  utility  purposes.  There  is  con- 
siderable house-building  going  on 
throughout  the  city,  the  building  per- 
mits issued  during  May  showing  an  ap- 
preciable increase  over  the  same  month 
in  1913.  This,  with  the  extensive  har- 
bor works,  furnishes  considerable  em- 
ployment, so  that  the  pinch  of  hard 
times  is  being  felt  very  little  in  the  city. 


Throughout  the  province  farming  is 
fairly  well  advanced,  and  a  good  crop  is 
anticipated. 

Many  engineering  works  of  consider- 
able magnitude  are  projected  in  New 
Brunswick  just  now.  At  St.  John,  many 
hundreds  of  men  are  employed  in  the 
harbor  development  enterprise  on  the 
east  and  west  sides  of  the  harbor. 


DONT'S     FOR     CLERKS. 

Don't  be  too  familiar  in  endeavoring 
to  be  sociable  to  a  customer. 

Don't  say  you  "don't  know,''  but 
that  you  will  "find  out." 

Don't  think  that  because  the  boss  sits 
in  a  private  office  now  that  he  has  never 
stood  behind  a  counter. 

Don't  imagine  that  because  your 
errors  are  mentioned  that  your  hits  are 
not  scored  up. 

Don't  think  that  you  are  the  only 
one  who  has  the  interests  of  the  store  at 
heart.     There  are  others. 

Don't  think  any  task  too  humble  or 
pnv  person  too  lowly  to  teach  you  some- 
thing. 


Our  most  important  infant  taking  its  nourishment  well;  coming 
"long  nicely;  healthy  and  thriving. 
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The  Country  Store  and  the  Farmer 

The  Situation  Reviewed  by  a  Western  Lady 


Editor's  Note. — Out  in  the  West  there  is  an 
elderly  lady  living  on  a  farm  who  has  never 
spent  a  cent  with  the  mail  order  houses  !  This 
sensible  person  has  bought  all  her  goods  from 
local  merchants  because  she  has  realized  that 
her  interests  and  their's  are  identical.  Hard- 
ware and  Metal  heard  of  her  and  decided  that 
It  would  be  interesting  if  she  could  be  induced 
to  give  her  reasons  for  patronizing  the  home 
merchant.  In  reply  she  has  written  what  she 
believes  to  be  the  way  that  merchants  can 
encourage  farming  customers  to  forget  the 
mail  order  habit.  In  letter  a  suggestion  is 
made  that  the  country  merchants  would  benefit 
by  the  services  of  efficiency  experts  who  would 
call  on  the  country  merchants  and  explain  the 
workings  of  new  systems,  methods,  etc.,  thus 
helping  the  country  merchant  to  be  better 
equipped  to  combat  mail  order  competition. 
The  suggestion  is  a  good  one,  but  this  very 
plan  has  been  followed  out  for  many  years  past 
by  the  trade  journals.  Mail  order  competition 
has  been  discussed  from  all  angles,  new 
methods  adopted  by  dealers  have  been  explain- 
ed. Suggestions  covering  all  phases  of  the 
country  merchant  business  have  been  discussed 
time  and  time  again.  It  Is  doubtful  If  any 
corps  of  organizers  or  efficiency  men  could  be- 
gin to  benefit  the  retail  merchant  to  the  extent 
which  has  been  accomplished  and  will  in  future 
be  accomplished  by  the  trade  journal. 

THERE  is  a  great  deal  of  discon- 
tent these  times  in  small  country 
towns  and  villages  over  the 
decreasing  local  business  done  and  the 
increasing  trade  going  to  the  big  mail 
order  houses.  This  is  becoming  a 
serious  issue  in  many  districts,  and  any 
suggestions  that  will  help  to  put  things 
or.  a  better  footing  ought  to  be  wel- 
comed by  storekeepers  and  farmers 
alike.  There  is  no  doubt  that  in  days 
gone  by  the  country  stores  were  very 
profitable.  There  was  little  competition, 
and  they  could  charge  what  they  liked. 
The  farmer  felt  this,  but  had  no  re- 
source but  to  buy  locally.  Now,  how- 
ever, with  increased  railway  facilities. 
cr  a  parcel  post;  they  can  trade  in  the 
city  with  the  mail  order  house  where 
they  get  greater  choice  and  where  the 
prices  are  sometimes  less  than  in  the 
country  store.  And  after  all,  farmers 
are  human,  or  want  to  buy  as  cheaply 
as  they  can. 

They  probably  have  not  realized  that 
by  deserting  their  home  store,  they 
have  taken  the  first  step  in  the  wrong 
direction.  They  have  not  thought  that 
if  everybody  did  the  same,  there  would 
be  very  little  business  left  for  the  local 
storekeeper;  they  have  not  realized  that 
all  money  so  sent  away  is  lost  to  the 
community  and  never  finds  its  way  back. 

One  the  one  hand  the  storekeepers  are 
discouraged  at  their  losses;  a  few  have 
taken  the  right  way  and  are  introducing 
better  methods  and  winning  back  their 
business,  but  many  do  not  understand 
where  they  are  wrong  or  how  to  set 
about  bettering  things. 

On  the  other  hand  the  farmers  feel 
that  they  are  a  little  bit  smart  to  get 
ahead  of  their  local  men.  What  is  want- 
ed is  co-operation  between  the  farmers 
Hud    storekeepers   and    not    stand-off   re- 


sentment, which  will  never  result  in  any 
benefit  to  anybody.  Let  the  farmers  go 
to  the  storekeepers  and  say  frankly,  "If 
you  can  give  us  what  we  want  at  rea- 
sonable prices,  we  will  be  glad  to  deal 
with  you;"  on  the  other  hand  the  local 
man  can  cater  to  him  a  great  deal  bet- 
ter than  a  distant  mail  order  house  that 
doesn't  know  him  or  his  tastes  and  has 
no  personal  interest  in  the  matter. 

What  the  country  storekeeper  wants 
is  some  sort  of  advisory  expert,  as  they 
have  in  other  businesses  who  would  visit 
the  country  store,  go  over  everything 
and  help  with  advice. 

Suppose  a  factory  is  not  paying  as  it 
should,  an  expert  is  called  in  who  goes 
over  each  department,  timing  the  mach- 
ines and  the  men  at  work,  calculating 
the  cost  of  each  hour's  work,  etc.;  un- 
til he  ferrets  out  where  the  loss  is  oc- 
curring. 

On  the  old  worn  out  farms,  where  the 
farmers  have  got  discouraged  and  the 
land  seems  to  them  only  fit  to  grow 
weeds,  the  Government  is  sending  out 
expert  young  farmers  from  the  colleges, 
to  live  on  the  farm  with  the  farmer  and 
test  out  and  try  new  methods,  and  are 
succeeding  in  making  them  pay  their 
way. 

It  needs  practical  demonstrations  to 
introduce  new  methods;  and  right  here 
I  see  an  opening  for  a  few  capable  clever 
organizers  to  go  out  and  remodel  the 
country  stores,  and  have  heart  to  heart 
talks  with  the  customers.  Such  men 
might  well  be  sent  out  by  the  whole- 
sale houses  combined,  the  storekeepers 
bein?  charged  a  certain  amount  for  the 
benefit   of   their   help. 

That  it  is  possible  for  the  country 
store  to  compete  with  the  mail  order 
houses,  has  been  proved  and  the  farm- 
ers will  soon  find,  that  it  is  more  con- 
venient and  a  great  saving  in  time  and 
money  to  buy  at  home.  That  in  patron- 
izing their  local  men,  they  are  indirect- 
ly benefiting  themselves. 


AN  EFFECTIVE  WINDOW  SIGN. 

A  window  sign  of  remarkable  effec- 
tiveness has  just  been  introduced  in  Chi- 
cago. It  is  a  talking  electric  sign  suf- 
ficiently small  to  be  used  in  the  show 
window  without  occupying  enough  space 
to  interfere  in  any  way  with  the  display. 
As  an  indication  of  the  effectiveness  of 
the  sign  it  may  be  stated  that  when  it 
was  first  placed  in  the  window  of  a 
haberdasher  on  Dearborn  street  it  at- 
tracted such  crowds  that  traffic  was 
stopped  and  the  police  department  found 
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it  necessary  to  order  the  sign  shut  off. 
Later,  the  makers  of  the  sign  were  able 
to  show  that,  although  it  attracted  large 
crowds,  it  did  not  come  within  the  city 
ordinance  which  prohibits  window  shows. 
The  talking  window  sign  was  therefore 
allowed  to  be  turned  on  again  and  con- 
tinues to  draw  big  crowds. 

This  sign  is  made  up  of  small  units 
about  three  inches  square,  which  repre- 
sents the  size  of  the  letters,  which  ap- 
pear and  disappear  automatically.  An 
ingenious  flasher  controls  the  mechan- 
ism that  makes  the  changes.  The  sign 
can  be  arranged  to  spell  any  desired  mes- 
sage. This  is  done  by  a  very  simple  ar- 
rangement that  corresponds  in  a  man- 
ner with  the  way  a  printer  sets  type. 
All  of  this  can  easily  be  done  in  a  few 
minutes  by  an  office  boy.  When  the  var- 
ious words  have  been  "set  up"  the  sign 
is  connected  with  any  lamp  socket  and 
turned  on.  It  then  proceeds  to  work 
and  spells  out  in  electric  light  the 
various  words.  The  manner  in  which 
the  words  flash  on  and  off  seems  to  have 
a  fascination  for  most  people,  and  they 
will  unconsciously  wait  for  what  is  com- 
ing next. 

After  the  thirty- two  changes  have 
been  made  they  are  automatically  re- 
peated, and  this  continues  until  the  sign 
is  turned  off.  There  is  an  automatic  cut- 
off that  acts  like  a  time  switch,  and  this 
may  be  set  so  that  the  sign  will  stop  at 
any  time  indicated.  Small  electric  signs 
with  fixed  or  movable  letters  of  various 
kinds  have  been  growing  in  popularity 
for  show  window  use  lately,  but  the 
"talking"  sign  naturally  is  vastly  su- 
perior to  the  others  when  it  comes  to 
attracting  attention.  There  can  be  no 
doubt  that  this  new  sign  will  be  in  great 
demand  by  retail  stores  generally.  It 
is  the  "something  new"  that  everyone 
is  always  looking  for. — Merchants  Re- 
cord and  Show  Window. 


COLLECT     PARCELS    FOR    TRANS- 
MISSION. 

Ottawa,  June  10.— The  Post-office  De- 
partment is  considering  whether  or  not 
it  would  be  possible  to  undertake  the  col- 
lection of  parcels  for  transmission  by 
mail  in  cities  where  there  is  a  mail  de- 
livery service.  Hon.  L.  P.  Pelletier  an- 
nounced the  fact  when  he  replied  in  the 
Commons  to-night  to  comments  made  by 
Mr.  Rodolphe  Lemieux  during  the  discus- 
sion of  the  estimates  of  the  Post-office 
Department. 

"I  have  it  in  my  mind  that  the  parcel 
post  service  will  not  be  complete  until  we 
collect  the  parcels,"  said  the  minister. 
He  asserted  that  the  recently-established 
service  was  proving  a  success,  and  was 
steadily  growing  in  spite  of  an  organized 
( ampaign  against  it, 
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A   PAINT  AND  VARNISH   REMOVER 

MORE    EFFICIENT  THAN    OTHERS 
YET   COSTS   NO   MORE 


THAT'S   20% 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRADE 


CHALCQ 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior— it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 


PAINTS  & 
VARNISHES 


Established  1858 

Branches   in   Principal 
Cities  of  the  World 


Sell  Varnish  Satisfaction 

to  Your  Customers 


Berry  Brothers'  Varnishes  have  been  giving  satisfaction  for 
over  fifty  years.  Varnish  users  know  about  them.  They  know- 
that  the  dealer  who  sells  and  recommends  Berry  Brothers' 
Varnishes  is  giving  them  honest,  lasting  varnish  values.  This 
reputation  helps  you  sell  Berry  Brothers'  Varnishes. 

Berry  Brothers'  advertising  is  a  salesforee  that  brings  folks 
into  your  store.  For  years  we  have  been  telling  the  public  about 
the  high  quality  of  our  varnishes.  We  have  educated  them  to 
ask  for  Berry  Brothers'  goods— to  know  that  our  trade-mark 
stands  for  varnish  satisfaction.  Because  of  this,  Berrv 
Brothers'   Varnishes  are   easy  to   sell. 

And  the  Berry  Brothers  dealer  gets  more  than  the  profit  out 
of  Berry  Brothers'  Varnishes.  They  help  him  to  build  his 
business  reputation  for  selling  high-grade  goods. 

If  you  haven't  Berry  Brothers'  Varnishes  on  your  shelves  let 
us  tell  you  more  about   them. 


RERRY  BROTHERC 

■  ■  <INCOB.POB.ATED>  .       ^k 

-MKforld's  Largest\&rnishMakersV-J 

WALKERVILLE,  ONT. 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  June  11.— Business 
continues  good  with  both  job- 
bers and  retailers,  and  the  reports 
generally  are  that  trade  has  been  very 
satisfactory  all  through  the  spring. 
There  has  been  a  good  steady  demand 
for  ready-mixed  paints,  stains  and  var- 
nishes, etc.  Gasoline  and  benzine  have 
declined  half  a  cent  a  gallon,  but  the 
market  is  very  firm  on  linseed  oil,  tur- 
pentine and  white  lead. 

Linseed  Oil. 

The  market  is  very  strong  both  in  raw 
and  boiled  oil,  owing  to  the  recent  ad- 
vances in  flaxseed  in  the  West.  Some 
of  the  jobbers  are  sending  out  circulars 
to  their  customers  advising  them  to 
place  orders  at  the  present  prices,  as 
there  is  every  indication  that  higher 
prices  will  be  asked  very  soon.  It  is  re- 
ported that  there  is  40  per  cent,  less 
acreage  sown  in  flax  this  year  than  was 
the  case  last  year,  and  production  is 
bound  to  fall  below  last  year.  An  ad- 
vance of  1  cent  per  gallon  was  made 
this  week,  and  further  advances  are 
likely  at  any  time.  Quotations  now  are: 
Raw  Linseed — 

1   to  4  barrels 61c  per  gal. 

5   to   9   barrels 60c  per  gal. 

Boiled  Linseed — 

1  to  4  bprrels 64c  per  gal. 

5  to  9  barrels 63c  per  gal. 

Turpentine. 

The  market  for  turpentine  is  much 
firmer,  and  though  prices  locally  have 
not  been  changed,  it  is  expected,  in  view 
of  reports  of  a  firm  market  in  Savannah, 
that  a  higher  quotation  will  go  into 
effect  in  the  near  future.  There  has 
been  a  scarcity  of  turpentine  among 
several  of  the  jobbers  for  some  time, 
and  though  shipments  have  been  coming 
in,  they  haye  not  been  in  sufficient  quan- 
tity to  relieve  the  situation  much.  Quo- 
tations remain  as  follows: — 

1    barrel    64c  per  gal. 

5    barrels    63c  per  gal. 

Five-gallon   packages,   5   cents  adyance; 
packages  extra;  terms  net. 

White  Lead. 

The  market  for  pig  lead  has  developed 
strength  since  last  report,  and  pig  lead 
was  quoted  £19  10s.  in  London,  Tuesday. 
In  view  of  this  situation  white  lead  is 
much  firmer,  though  quotations  have  not 
been  altered.  The  price  is  $8.25  for  less 
than  ton  lots  and  $8.05  for  ton  lots. 
Gasoline  and  Benzine. 
A  reduction  of  half  a  cent  per  gallon 
has  been  made  in  gasoline  and  benzine 


since  last  report.  Business  is  still  very 
brisk  and  jobbers  appear  well  satisfied 
with  the  outlook.     Quotations  now  are: 

Barrels,  in  wood   21c  gal. 

In   steel  and  drums   18c  gal. 

Tank  wagon    (100  gals.) 17y2c  gal. 

Benzine  is  quoted  at  20c  per  gallon, 
in  single  barrels. 

Glass  and  Putty. 

There  has  been  no  change  in  the  glass 
market,  and  the  demand  has  been  about 
as  usual.  There  is  a  fair  amount  of 
building  going  on  at  the  present  time, 
and  this  has  tended  to  brighten  trade  to 
some  extent.  Prices  for  both  glass  and 
putty  will  be  found  in  the  current  quota- 
tion list. 


TORONTO. 

TORONTO,  June  11.— As  intimated 
last  week,  turpentine  and  linseed 
oil  are  showing  activity.  The 
former  advanced  one  cent  in  Jackson- 
ville during  the  week  and  has  been  fol- 
lowed here  by  a  raise  of  two  cents  that 
goes  into  effect  to-day. 

Flaxseed  has  also  gone  up  in  Winni- 
peg, although  oil  remains  unchanged.  The 
only  actual  price  changes  in  the  local 
market  during  the  past  week,  aside  from 
that  of  turpentine  were  the  further  reduc- 
tions in  gasoline  and  naphtha,  and  a  raise 
of  twenty-five  cents  a  barrel  in  resin. 
Paints  and  accessories  head  the  list  of 
the  seasonal  goods  in  local  demand. 

Turpentine. 

Turpentine  showed  an  advance  of  one 
cent  in  Jacksonville,  that  has  been  fol- 
lowed by  a  two-cent  raise  here  that  goes 
into  effect  to-day.  Present  prices  are 
as  follows : — 

Less  than  barrel  lots 75c  per  gal. 

Single  barrels    69c  per  gal. 

Two  to  four  barrels 68c  per  gal. 

The  quantity  coming  in  at  producing 
centers  is  much  less  than  that  of  the  cor- 
responding period  a  year  ago  and  such 
has  been  the  case  for  some  time. 

An  article  described  as  second-run  tur- 
pentine is  being  offered  locally  at  reduced 
prices.  No  such  variety  is  known  to  the 
manufacturers  in  general  who  maintain 
that  at  the  price  offered  this  article  must 
be  of  very  inferior  quality. 

Linseed  Oil. 

Linseed  oil  lias  recovered  from  its 
flabbiness  and  as  intimated  last  week,  is 
quite  steady  with  prospects  of  a  stiffen- 
ing in  price.  Flaxseed  has  advanced  con- 
siderably at  Winnipeg. 

It  is  said  that  only  a  limited  amount  of 
62 


English  oil  is  coming  into  Canada  at  the 
present  prices  and  the  market  quotations 
depend  upon  this  country's  own  pro- 
duction. 

Robert  A.  Bird  &  Co.  's  weekly  report 
states  that:  "The  world's  shipments  to 
Europe  since  1st  January  are  now  down 
to  the  level  of  the  quantity  shipped  dur- 
ing the  same  period  last  year,  while  sup- 
plies afloat  are  only  half  of  the  quantity 
afloat  this  date  1913.  Stocks  of  oil  in 
Europe  are  very  much  higher  than  usual 
and  this  fact  has  had  a  somewhat  de- 
pressing influence  on  the  market,  in  spite 
of  other  bullish  influences. 

Gasoline  and  Benzine. 

Gasoline  has  dropped  another  half- 
cent  since  its  tumble  of  last  week,  so  that 
it  is  now  twenty  cents.  This  is  in  marked 
contrast  to  the  prevailing  rate  of  twenty- 
four  cents  that  prevailed  all  of  last  sum- 
mer. Benzine,  following  its  one-cent  drop 
of  last  week,  has  come  down  another 
half-cent,  making  it  nineteen  cents.  De- 
mand in  both  lines  is  good,  that  in  gaso- 
line particularly  so.  For  three-barrel 
lots  the  rate  is  a  half-cent  less  on  both 
articles. 

White  Lead. 

White  lead  remains  unchanged  as 
shown  by  the  current  market  quotations. 
Demand  for  it  in  connection  with  paint 
lines  in  general  is  very  good.  There  ap- 
pears to  be  no  present  changes  of  a  start- 
ling nature  to  be  feared  in  this  line. 

Glass,  Putty,  Etc. 

Glass  plate  is  still  forty  and  five  per 
cent,  off  list  for  country  and  50  and  five 
off  for  city.  Other  quotations  are  un- 
changed as  shown  in  current  market 
quotations.  These  lines  remain  in  fair 
demand,  in  conjunction  with  builders' 
supplies  and  paint  lines. 

Paints,  Ready-Mixed  and  Dry  Colors. 

These  lines  are  in  very  good  demand 
and  show  no  sign  of  falling  off,  in  view  of 
the  promised  good  weather  ahead.  Prices 
are  unchanged  from  recent  and  present 
current  market  quotations. 


CATALOGUES   AND   BOOKLETS. 
Morrill  Products. 

Chas.  Morrill,  New  York,  has  recently 
issued  an  attractively  designed  and  il- 
lustrated catalogue  of  twenty-four 
pages,  featuring  the  Morrill  Products, 
including  saw  sets,  bench  stops,  box 
openers,  nail  pullers,  liquid  soap  dis- 
pensers, hand  punches,  spike  pullers, 
lead  seal  presses,  etc.  Copies  will  be 
mailed  on  request. 


HARDWARE    AND     METAL 


The  heart  of  paint 


707o 

Brandram's 
Genuine 
White 
Lead 


is  its  base,  be- 
cause the  life  of 
the  paint  de- 
pends upon  the 
endurance  of 
the  base. 

B-H 


"ENGLISH"  PAINT 

naturally  excels  in  endurance,  because  the  base  for  all  colors  that  can  be 
made  with  a  white  base  is  70%  Brandram's  B.  B.  Genuine  White  Lead  and 
30%  Pure  White  Zinc  ground  in  pure  Linseed  Oil. 

This  is  the  guaranteed  formula,  from  which  we  never  depart. 

B-H  "ENGLISH"  PAINT,  which  never  fails  to  meet  every  requirement 
of  the  consumer,  must  be  a  profitable  paint  for  the  dealer  to  handle.     Merit 
always  wins  out  in  the  end — big  business  successes 
are  based  on  quality. 


B-H  "ENGLISH"  is  made  to  meet  the  steady 
demand  for  an  absolutely  reliable  paint.  It  is  the 
kind  of  paint  that  turns  the  casual  user  into  a  regular 
customer. 
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HARDWARE     AND     METAL 


Current   Hardware   and   Metal  Quotations 


These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 

ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,   lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  aud  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2y2  ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
47%  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $12  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 
lett's,   per  lb $8  50    $8  75 

ANVILS. 

Buckworth,  per  lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c. 
Gllmour's  auger,  70  p.c. 
Bockford  auger,  50  and  10  p.c. 
Gllmour's  car,  47%  p.c. 
Clark's  expansive,  40  p.c. 

AXES. 

Samson    single   bit,    doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double   bit,   doz 12  50 

Samson    flooring    axes    No. 

2.   doz 9  00 

Single  bit,  doz 6  75      9  50 

Double   bit    10  50    12  00 

Hunters'  Axes    5  00      6  00 

"  Boys'  "  Axes  5  75      6  50 

Bench    Axes,    Samson. 

No.  2,  doz.,  net   9  00 

No.  3,  doz.,  net  9  30 

No.  4,  doz.,  net  10  25 

No.  5,  doz.,  net  11  50 

No.  6,  doz.,  net  12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze,  Star  frlctlonless. 
ATluminoid,  Mogul,  No.  3,  No.  4, 
from  6c  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  55c; 
Superior,  50c;  A  Special,  38c;  Hoo 
Hoo,    28c;     "A,"     23c;     "B,"    20c; 


"C."  18c;  "D,"  15c;  No.  1,  13c; 
No.  2.  10c;  No.  3,  8c 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  16c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's  Copperine,  Tough, 
Hard,  Finest,  No.  1  and  2 
Nlcoluminam  Grades,  No.  1,  2,  3, 
Babbitt  Metal  Grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt    Metal    Co.— Nickel    Genu- 
ine, Genuine  "A,"  Genuine  "AA," 
Faultless    "A,"      Reliance     "AA," 
Frost    King,    C.B.,    No.   1,    No.   2, 
No.  3,  No.  4,  from  6  to  60c  lb. 
BELTING    (Leather), 
Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per   side,    85c;    cut 

laces,  95c 
BENZINE. 

Single    barrels,   19%    gal. 
BOLTS  AND  NUTS. 
Carriage   Bolts    ($1.00)    list,    %in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage    Bolts    ($1.00)    list,    7-16 

52%  and  12%%. 
Machine  Bolts.     %   in.   dia.     and 

smaller,  35  and  10  p.c. 
Machine   Bolts.   7-16  In.   dia.   and 

larger.  60  p.c 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  62%  p.c 
Sleigh    Shoe    Bolts,    7-16    In.    dia. 

and  larger,  50  and  12%  p.c. 
Ooach  and  Lag  Screws,  75  p.c. 
Skein  Bolts,  75  p.c. 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,  60  p.c 
Plow  Bolts,  55  and  10  p.c. 
Elevator  Bolts,  60  and  5  p.c 
Fancy  Head   Bolts,  50  and  5  p.c. 
Shaft  Bolts   ($3.00  list),  50  and  5 

per  cent. 
Step     Bolts,     large     head     ($3.00 

list),  50  and  5  per  cent. 
WhlfTletree  Bolts,  50  and  5  p.c 
Nuts.  Square.  4%c  off  list. 
Nuts,   Hexagon.  4%c  ntr  lint. 
Stove  Rods,  per  lb.,  5%  to  ttc. 
Stove  Bolts,  80  and  7%  p.c. 
BRASS.  Lb. 

Springs,    sheets,    up     to     20 

gauge   0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base 0  25 

Tubing,  Iron  pipe  size,  1  In. 

base 0  25 

Copper  tubing,  4  cents  extra. 

Ingot,    Red,    lb 0  14    0  13 

Ingot,    Yellow,    lb...  0  13    0  11% 

BUTTS. 

Plated,    bower    barff  and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast  Iron  loose  pin,  60  p.c. 
Wrought  steel     fast     Joint     and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c 
BARS   (Clothes). 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range). 

30-gallon,    Standard,    $5.00;    extra 

heavy,  $6.50. 
BOARDS   (Bake). 

With  rim,  18x24,  doz 6  60 

With  rim,  18x28,  doz 7  20 

With  rim,  20x30,  doz 7  SO 

Without  rim,  18x24,  doz.  ..  4  00 
Without  rim,  18x28,  doz.  . .  4  50 
Without  rim.  20x30,  doz.  . .  5  00 
BOARDS   (Ironing). 

Size   12x60   Ins.,    doz 7  20 

Size  14x60  Ins.,   doz 8  40 

Folding,  12x60  Ins..  doz.    ..  16  50 
BOARDS  (Sleeve). 
Bass  wood,    stationary,    doz.     1  50 
Folding,  per  doz 3  50 


BOARDS    (Wash).  Pe 

Glass,  doz 

Enameled,  doz.,  net 

Pony 

Crown    

Dandy    

Improved    Globe    

Standard   Globe    

Neptune    

Original  Globe 

Newmarket  King  

Jubilee   

Victor    (Glass)     

Diamond    King    (Glass)     . . 
Western   King   (Enamel)    .. 

Beaver   (Brass)    

BRUSHES. 

Weighted,  15  lb 

Weighted,   20  lb 

BURLAP    (JUTE).  Per 

10  inches,  7   oz 

10  inches,   8  oz 

10  inches,   10  oz 

In  100-yard  lots. 


CANS. 

Milk  cans  and   pails,  35  p.c. 

Creamery  cans,  35  per  cent. 

Railway  cans,  40  per  cent. 

Hand  delivery  and  creamery  cans, 

35  p.c. 
Railway  cans,  40  per  cent. 
Cream    cans,    35    p.c,    with    dome 

top,   15c  extra.     Retlnned,   72% 

and   5.     Plain,     72%     and     15. 

Creamery     trimmings,     75    and 

12%  per  cent. 
Common,  cork-lined,  35  per  cent. 
Cans,  Jacketted.) 

1  gal.  jacketted,  per  doz.. 

2  gal.  jacketted,  per  doz.. 

3  gal.  jacketted,  per  doz.. 
5  gal.  jacketted,  per  doz.. 


r  doz. 

3  50 

3  50 

$1  10 

1  95 

2  15 

2  25 

2  35 

2  35 

2  60 

2  60 

2  60 

3  25 

3  50 

3  50 

3  50 

14  70 

19  90 

yard. 

0  05% 

0  05% 

0  07 

10  gal.  jacketted,  per  doz. 


2  70 

3  60 

4  20 
4  80 
8  40 


CEMENT    AND    FIREBRICK. 

Less  than  carload  lots  1  85 

Portland,   per   bbl.,   carload 

lots,  f.o.b.  Toronto   1  55 

White  Bros.  English.  2  00  2  05 
"Lafarge"    cement,   In 

wood  3  40 

Fire     brick,     Scotch, 

per  1,000 23  00    28  00 

Fire  brick,  English.  .17  00  2100 
Fire   brick,   American, 

low    23  00    25  00 

Fire  brick,  American, 

high    27  50    31  00 

Fire     clay      (Scotch), 

net  ton    6  50 

Fire  clay   (American), 

net  ton    5  00    10  00 

CEMENT    (FURNACE). 

1%   lb.  tins,  per  doz 100 

6  lb.  tins,  per  doz.,  per  lb...  0  05 
25  lb.  tins,  per  doz.,  per  lb..  0  04 
CEMENT,  ROOFING.  Per  gal. 
Roofing  cement  (in  bbls)..  0  17 
Cement  (In  5  and  10  gals.) . .  0  19 

Cement   (In  2  gals.)    0  25 

Cement   (in  1  gal.)    0  30 

CHALK. 

Carpenters      Colored, 

per  gross   0  65      0  80 

Carpenters  lead  pen- 
cils,   per    gross 2  40      6  75 

Crayons,  per  gross 0  20 

CHISELS. 

Cold  chisels,  5x6  in.,  doz 2  20 

Bevel  edge,  1  Inch,  doz 2  50 

CHAIN. 

Proof  coll.  per  100  lbs..  %.  *«: 
5-16.  $5.20:  %.  $4.45;  7-16.  S4.20: 
%.  $3.90;  9-16.  $3.90:  %.  $3.80:  %. 
$3.65:   %.  $3.45:   1.  $3.40. 

Stall  fixtures,  35;  trace  chain, 
45;  jackchain,  iron,  50;  jackchain, 
brass,  50;  cow  ties,  40;  halter 
chains,  50  and  5:  tie  onts.  75:  coll 
chain,  50  and  5:  hammock  chains. 
galvanized,  35  and  5;  chains  (tie- 
out),  75   per   cent. 


12  in.,  doz.  prs 4  65        4  30 

CHURNS. 
No.  0.  $9;  No.  1,  $9;  No.  2,  $10; 

No.  3,  $11;  No.  4,  $13;  No.  6,  $16; 

f.o.b.  Toronto,  Hamilton,  London 

and    St.    Marys,    40    and    10    per 

cent.;     f.o.b.     Ottawa,     Kingston 

and  Montreal,  37%  and  10  p.c. 

CLEANERS   (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac   Vac   Sweeper    ....     5  60 

Cadillac  Combina'n  Cleaner    6  50 

Cadillac  Electric,  Model  C.  18  00 

Cadillac  Electric,  Model  D..  20  00 

COMPOUND. 

Soclean  Sweeping. 

4%   lb.  size,   2   doz.   In   case, 
case   4  60 

8  lb.  size,  2  doz.  in  case,  cs.  7  20 

17  lb.  size,  1  doz.  In  case,  es.  6  75 

COPPER.  Montreal. Toronto. 

Per  100  lbs. 

Casting   ingot    $16  00  $15  00 

Cut     lengths,     round 

bars,  %  to  2  ia 27  50 

Plain   sheets,   14   oz., 
14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,  14  oz 30  50 

Copper    sheet,    plan- 
ished, 14x60,  bas» 37  50 

Braziers',    dn    sheets. 
6x4   29  50 

CORD    (SASH). 

No.   6,   lb 0  30% 

No.   7,   lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doe  3  75 

(CANADA)   PLATES. 

Ordinary,   52   sheets.     2  76      2  85 

All   bright,  52  sheets    3  85      3  85 

Galvanized — 

Apollo  D.  Crown  Corbals 

18x24x52  . .   4  46        4  45        4  60 
60  . .  4  70        4  70        4  85 

20x28x30  . .  8  90        8  90        9  20 

20x28x80  . .  9  40        0  40        9  70 

M.   L.   S.   and   Famous — 

Per  box 

I  C.  14x20  base $7  00 

I  X,  14x20  base 8  25 

I  X  X,  14x20  base     ....      9  60 

CHARCOAL 

Raven  and   Mnrex  Grades — 

I  C,  14x20  base 6  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  b 9  50 

CHARCOAL    PLATES. 

Dean  or  I  G  Grade — 
I    C,    20   x    28,    112 

sheets   7  40 

I  X.  Terne  Tin 9  40 

CHARCOAL  TIN  BOILER 
PLATES. 

Cookley  Grade — 
XX,  14x56,  50  sheet  (boxes) 
XX,  14x56,  50  sheet  (boxes) 
XX,  14x65,  50  sheet  (boxes) 
COKES     It  RIGHT 

Bessemer  Steel — 

I  C,  14x20  base 4  50 

20x28,   double  box 9  00 

CLEVICES,  7%c  per  lb. 

CROWBARS,  4%c  per  lb 

D 

DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 
grained   only.  4-in.   style..  8  70 

Granite    %    oak    filled    and 
varnished    14  80 

DRILLS. 

Bit   Stock   Drills,   60  and  5  p.c. 

Wood    Drills,   35   p.c. 

Straight    Shank    Drills,   50   and 

10  per  cent. 

DRIERS. 

Clothes,  4  sides,   16   bars,  fold- 
ing, doz.,  $14. 
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HARDWARE    AND    METAL 


Consumer  Satisfaction 

is  the  secret  of  success  in  your  paint  business  as  well 
as  in  your  other  lines.  Your  customers  simply  cannot 
help  being  satisfied,  if  you  sell  them 

Jamieson's  Pure  Prepared  Paints 

They  are  backed  by  over  half  a  century  of  successful 
paint-making  experience;  a  profitable  line  for  you  to 
handle. 

Will  you  be  our  agent? 

R.  C.  Jamieson  &  Company,  Limited 

MONTREAL  Established  1858  VANCOUVER 

Owning  and  Operating  P.  D.  Dods  &  Co.,  Limited 


I    would    rather    stroke    a    bird's    wings    than 

woman's   hair. 
And  the  fragrance  of  the  rose  pressed  against 

my  lips 
Is    sweeter    and    more    sincere    than    woman's 

kisses.  — El-Rami. 


Those    who    have    read: 

'•The  Soul  of  Lillith,"  written  by  Marie  Corelli,  no  doubt  have  been  struck  by  the 
cynical  expressions  of  El-Rami  as  to  women's  constancy.  Throughout  the  whole  novel 
there  is  a  tone  of  doubt  of  women  in  general,  though  in  discussion  with  Feraz,  his 
brother,  he  admits  there  are  clever  women  and  faithful  women;  but  further  states: 
"we  men  seldom  choose  them,  we  are  fools  and  we  pay  for  our  folly." 

There  is  NO  DOUBT  of  the  high  quality  of  the  goods  we  manufacture,  The  High  Quality  is  Constant. 

Take  for  instance     liAKKIo     HllAVY      iKhbiSUKlj     "the  babbitt  metal  without  a  fault." 

We  have  spent  years  in  experimenting  in  our  chemical  laboratory  to  produce  a  babbitt  metal  which  would  fill  the  bill 
in  95  cases  out  of  100  where  genuine  babbitt  is  used  and  our  sales,  which  are  increasing  most  rapidly,  give  evidence  that 
the  quality  is  constant  and  the  metal  reliable. 

Engineers  know  that  H.H.P.  is  built  for  service. 

H.H.P.  is  the  best  babbitt  metal     for  all  general  machinery  bearings. 

H.H.P.   will  not  crack   or   squeeze   out. 

H.H.P.  rnns  cool     at  any  speed. 

H.H.P.   is   copper-coated   and   copper-hardened. 
Every  hardwareman  should  carry  a  stock  of  Harris  Heavy  Pressure.    You  can  henestly  recommend  it,  knowing  the  quality 
is  there.    Our  reputation  and  guarantee  is  back  of  every  pound.     Write  for  prices. 

THE  CANADA  METAL  COMPANY,  LIMITED 


HEAD 
OFFICE 


TORONTO 


Factories     Winnipeg,  Montreal 
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HARDWARE    AND     METAL 


"DOMINION      CROWN     BEST"— 
DOLBLE-COATED    TISSUE. 

1   C,  14x20  base 7  00       7  00 

1  X,  14x20  base 8  25       s  26 

1   X    X.   14x20   base.     »  00       V  Ou 

"Allawuy's    Best"    Standard 
Quality. 

I    C   14x20    4  65 

1  X.  14x2U  base 5  tio 

I    X    X,    14x20    base 6  00 

DUCK. 

Yarmouth    Double   Filled.     29    in. 

7  oz 0  17% 

8  oz 0  19% 

10    oz 0  24  % 

12    cz 0  29% 

Standard    Single    billed. 
0    oz.    ..♦ 0  12i/, 

7  oz 0  14 

8  oz 0  15% 

9  oz 0  17V2 

10  oz 0  19% 

12    oz 0  23  ^ 

15    oz 0  32 

F 
FILES   AND    RASPS.        Percent. 

Disston's    75 

Great  Western  American...  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagle....     75 

McClellan   Globe    75 

Black    Diamond    66 

Delta   Files    65 

Nicholson     66% 

Jowett's    (English    list)    ...     27% 
Spear  &  Jackson   (Eng.  list)     35 
FITTINGS    (IRON    l'IPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions.  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 
FREEZERS,    ICE    CREAM. 

White     Mountain     and     Dana 

Freezers,     less    50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana     Freezers,  Crank    Only. 

1  quart,   each    1  70 

2  quart,    each    2  00 

3  quart,   each    2  20 

4  quart,    each    2  65 

6   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  SO 

12  quart,  each   6  65 

16  quart,  each   9  35 

20   quart,    each    12  85 

Fly-wheels  for  same,  2  qt.,  75c; 
3  qt.,  75c;  4  qt.,  75e;  6  qt.,  75c; 
8  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.5S;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt.,  $3.75. 

20  quart,  each    12  80 

25   quart,   each    16  75 

20   quart,    each    12  85 

FURS. 

Toronto  prices  for  Ontario 
furs: — Skunk,  prime,  extra  large, 
$1.50  to  $5;  muskrats,  spring,  ex- 
tra large,  65c;  large,  55c;  me- 
dium. 40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1, 
large,  85c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
1.  large,  $17.50;  No.  1,  medium. 
$13;  No.  1,  small,  $8;  cubs,  $2 
to  $12.  as  to  quality.  Mink,  No. 
1,  extra  large,  $6  to  $8.50;  No.  1, 
large,  S4  to  $7.50;  No.  1,  medium, 
$2.25  to  $5.  Fox,  No.  1,  extra 
large.  $S  to  $12;  No.  1.  large, 
$6.50  to  $10:  No.  1.  medium,  $2  25 
to   $5;    No.    1,   small,  $1.75  to  $4. 


GALVANIZED    WARE. 

Dufferin    pattern    pails,    45    p.c. 

English    pattern,    45    per    cent. 

Galvanized    washtubs.   45   p.c. 
GASOLINE. 

Single    barrels,    20%    gal. 
GREEN,   PARIS. 

Hoyle's 

net  cas.h  C.P.C.    Paris 

30  dys.  Green    Green 

Berger's 

600-lb.    casks 0  16%  ,0  17% 

250-lb    casks 0  16%  0  IS 

100-lb    drums  0  11%  0  17%  0  19 
50-lb    drums.   0  liy4  0  17%  0  19 
25-lb    drums.   0  11V,  0  17%  0  19% 
1-1'h    pack     ...0  13%  0  1»%  0  21% 

%-lb   pack    0  21%  0  23% 

j-lb   tins    ....   0  14%  0  20%  0  ■>"% 

%-lb   tins 0  24% 

Arsenic,   kegs  0  10% 

Petroleum. 

bl»Ia 0  10      

GRINDSTONES. 

Over  40  lbs.  and  2  in.  thick. 

per   100   lbs 1  25 

Smaller  sizes  extra. 


H 
HALTERS    (SNAP    AND    RING). 
Jute  Kope,  %-iu.,  per  gross    6  uo 
Jute  Kope.   '/o-iu.,  per  gross  10  On 
lute  Kope,  ;/s-iu.,  per  gross  13  00 

Leather,  l-iii.,  per  duz i  00 

Leather,    1%-ui.,    per   duz...     0  20 

Web   2  40 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-10-iu.,  $10.20;  l/2- 
in„  $11.40;  9-16-in.,  $13.20;  %-in., 
$15.00. 

HAMMERS. 
Sledge,  Canadian,  5  lbs.  and 

over   0  06 

Sledge,   Masons,   5   lbs.   and 

over    0  06 

Sledge,    Napping,    up     to     2 

lbs 0  09 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel    handles,    35    per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,   35   per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and    shovel    handles,  50   per   cent. 
Team     whiffltrees     and      neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  aud 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All   other  ash  goods,  40  p.c. 
Railroad    and    navvy    pick,    35 
per  cent. 

All  other  hickory,  maple  aud 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees.    35    per    cent. 
Agricultural,   67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 
HANGERS,    BARN    &    PARLOR. 
Richards   Wilcox    No.  021 

B.D.   Trolley,   pr 0  SO 

Richards    Wilcox     No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns     wood     track      Special. 

zenith    9  00 

Atlas,  steel  covered..     5  25      6  60 

Perfect.   No.  1 8  50 

Perfect,   No.  1%    9  50 

Perfect,   No.  2 10  00 

New  Milo,  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  50 

Standard     jointed 

hangers,    doz.    sets 6  45 

Steel    King    hangers, 

doz.    sets    6  40 

Storm       King       and 

safety   hangers 6  25 

Storm    King    rail 4  25 

Crow  n     4  So 

Crescent    7  25 

Sovereign     6  50 

Chicago     Friction.       Oscillating 
and   Big  Twin   Hangers.  5  p.c. 
Steel  track.  1  x  3-16  in.  (100 

ft.)     3  25 

Steel  track.  1%  in 4  75 

HATCHETS.  Doz 

Samson   shingle,   No.   1 $13   13 

Samson   shingle.    No.  2    14  20 

Samson    claw.    No.    1    15  10 

Samson    claw,    No.   2    15  70 

HIDES. 

Trimmed    hides,    green  0  12     0  13 

Trimmed,    green    and 

partly    cured    0  12      0  13% 

Usual  2  lbs.   tare. 
Horsehide,  with   mane  and 

tail,   up   to    3  7." 

Sheep  skins,   up  to    I  50 

Horsehair,    35    to    38e    lb. 
HINGES. 

Blind,   discount.   50  per  cent. 
HEAVY    TEE    AND    STRAP 
HINGES. 

'Strap.     IV". 

4  in.,  doz.   prs 1  14       0  96 

5  in.,   doz.   prs 1  38       1   11 

fi   in.,   doz.    prs 1  50       11-1 

8   in.,   doz.   prs 2  04       1  53 

10   in.,   doz.    prs 3  60       2  .1° 

12   in.,   doz.   prs 4  47       4  14 

14    in.,   doz.    prs 5  10       4  44 

Light     T    and     strap,     discount 

65  p.c. 

S<-r"\v  honk  and   strap  hinge 
Under  12  in.,  per  100  lbs..   5  00 
Over   12   in.,    per   100  lbs..   4  25 
Extra      hooks     for     above. 

%    in.,    per   lb 5% 

Extra      hooks     for     above, 

%   in.,  per  lb 0% 

Crate    hinges    and     back     flaps, 

65  and  5  per  cent. 

Chest   hinges   and    hinge  hasps. 

65  per  cent. 

HINGES    (SPRINGS. 

Spring,    per    gross     —     No.     5, 

S17.40:     No.    10.    $19.50:     No.    20. 

*o-   Xr,    50.  $24:   No    51.  $9P0:   v~. 

120,  $17.40;    offset    No.    192.  $16  SO. 


Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago    spring    hinges,    15    p.c. 
Triplex  spring  hinges,   40  p.c. 
Chicago    surface     door      (6.00(1). 
45  p.c. 

Garden  City  fire  house  hinges, 
12%   p.c. 

"Chief"   floor   ninge,  00   p.c. 
HOES.  Grub,    3y2-lb.,    $4    doz. 

HOOKS,    GRASS.  Knglish 

Canadian        *  ox 
No.    2,    per    doz..   1  60  2  50 

No.   3,    per   doz..   1  70  2  90 

No.   4,   per   doz..   1  so  3  20 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4.10;  auuii 
pattern.  No.  2  and  larger.  $4.15; 
No.  1  and  smaller.  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger.  $4.35; 
No.  1  and  smaller.  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes.  No.  0  to  4,  $0.70: 
special  countersunk  steel,  all 
sizes,  0-4,  .$6.25;  toe  weight  steel 
shoes,  all  sizes.  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.50; 
No.  2  and  larger.  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,    LAWN. 

Competition      70     5  p.c. 

Corrugated.   %   in.,   ft 0  13% 

Corrugated,   %   in.,   ft 016 

Cable,   70    per   cent. 
Leader,  60  and   10  per  cent. 
I 
IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50      2  50 

Common     bar,     per 

100    lbs 2  05       2  00 

Forged     iron,     per 

100   lbs 2  30       2  35 

Refined     iron,     per 

100   lbs 2  40      2  40 

Horseshoe  iron,   per 

100    lbs 2  40      2  40 

Mild    steel    2  25      2  00 

Sleigh    shoe    steel.     2  25      2  25 

Domestic    2  30      2  00 

Reeled      machinery 

steel   2  75      3  00 

Tire  steel   2  35      2  ?0 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.     0  07%  0  07"> 

High    speed    0  65      0  65 

Cammell   Laird 0  15 

Black      Diamond 

tool  steel   0  OS      0  OS 

Silver   tool   steel...     0  13%  0  1:!'  . 
Cold    Rolled    Shafting. 

9-16   to   11-16  inch 0  06 

%  to  1  7-16  inch 0  05i/> 

1  7-16  to  3  inch 0  65" 

Montreal    40%.    Toronto   40%. 
IRON,    TINNED, 
72x30   up   to  24  gauge,   case 

lots      $    ,5    '_>.-, 

Less  than  case.  25c  per  100  lbs, 
72x30  up   to  26  gauge,   case 

lots    s  75 

extra. 
IRONS    (SAD). 
Mrs.   Potts,   No.  55,  polished, 

per    set     0  78 

Mrs.    Potts.    No.    50.    nickel- 
plated,   per   set    0  88 

Mrs.    Potts,    handles,    japan- 
ned,   per   gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set....  1  50 
Asbestos.   No.  90,  per  set....   1  20 

Princess    Electric,    ench 3  00 

Ideal    Electric,   each'    2  85 

Gnsnline     S ■"'     T-n-      p-i.-h..      •'   ■   i 

Ideal  Gasoline,  each   3  25 

LADDERS.    ETC. 

(Step   Ladders.) 

Shelf-lock    :?c  ft 

Ontario     16c  ft. 

Faultless     25c  ft. 

Extra  Heavy   2So  ft. 

Hercules     23c  ft. 

Decorator    18c   and  20^  ft. 

Chair    Ladders,    each $2  00 

(Roned    Extension.) 

20  ft $3  00       42  ft $  7  95 

22  ft 3  30       44  ft 8  3<1 

°4  ft 3  60       46  ft R   74 

°«  ft 3  90       4S  ft 9  1° 

28  ft 4  ?0       50  ft 9  50 

SO  ft 4  50       52  ft 11   44 

32  ft 4  SO       54  ft 11   88 

34  ft 5  7«       56  ft 12  32 

36   ft 6  1"       58  ft 12  76 

SO  ft     p  ie.       fio  It 13  20 

40  ft 6«0 


(Co  in  in  on    Extension.) 

20  ft.   each    $2  60 

22  "  2  66 

24  "  3   12 

26  "  3  38 

28  "  3  1)4 

30  "  3  90 

32  "  4   16 

34  "     0  10 

36  '"  5  40 

35  "  5  70 

40  "  U  00 

44  "  7  48 

(Common    Single i 

8    ft.,    each     $0  SO 

10   ft.,    each     1  00 

12    ft.,    each     1  20 

14  ft.,    each     1  54 

16    ft.,    each     1  76 

15  ft.,    each     1  96 

20    ft.,    each     2  40 

22    ft.,    each    2  64 

Chair  ladder,   each    2  00 

Common,    plain    5  00 

Shelf-lock     12c  ft. 

Extra    Heavy     25c  ft. 

26  ft 3  90       48  ft 9  12 

30  ft 3  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose,  lc  per 
foot  additional. 
LANTERNS. 

Banner   Buggy,    doz 10  75 

Banner    Junior,    doz 11  75 

Trulite.    doz 7  00 

Beacon,    doz 1  00 

Wrightlight.    doz 7  00 

No.  2  or  4,  plain  cold   blast, 

doz 7  00 

Short    globe    pattern,    doz..     7  00 
Cold    blast,  japanned,   doz..     7  50 

Cold   blast,   plain    7  00 

Brass,    well   japanned,   doz.     9  25 

All   brass,   doz 24  00 

LANTERN    GLOBES. 

Cold   blast,  short  ruby,  doz     1  75 

Cold    blast,    common    ruby, 

doz 1  60 

Clod    blast,    short,    doz 0  75 

Cold    blast,    doz 0  50 

Prism   globes,   doz 1  20 

LATCHES    (VALE,    NIGHT). 

No.   26,    per   doz $3  30 

No.   34.   per   doz 11  SO 

No.    34X,    per    doz 11   80 

No.   37,    per    doz 13  40 

No.  042,   per  doz 10  25 

No.   42,    per    doz 16  35 

LATHS    (METAL). 
26-gauge,  painted  metal  lath. 

per  sq.  yd 0  10 

24-gauge,  painted   metal   lath. 

per   sq.    yd 0  13 

23-gauge,  painted   metal   lath, 

per  sq.  yd 0  15 

24-gauge,    galv.    metal     lath, 

per    sq.    yd 0  17 

23-gauge,    galv.    metal     lath, 

per  sq.  yd 0  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail),    100 

lbs 5  10        5  15 

Imported   pig,    per  100 

lbs 5  10         

Lead   Wool,  8c  lb. 
Sheets,   2%   lb.   sq.   ft.  750        7  50 
Sheets.  3  lb.  sq.  ft..  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,   %c  per  lb.  extra. 
Cut   sheets   to   size.    %c   per  lb. 
extra. 

LINES,    PLOUGH. 
Russia   snap,   per   gross....  33  00 
Indian    snap,    per    gross....  27  00 
LOCKS. 

Canadian    Peterboro.  50  and   10 
per  cent,  off  list. 
MACHINES     (WASHING). 

New   Ontario    J...     4125 

Round,  re-actlng,   per  doz.    81  25 
Square,  re-acting,  per  doz.    77  50 

Do wswell    52  50 

New   Century.   Style  A 101  25 

Ideal    Power    ISO  00 

Velox    180  00 

Daisy     73  25 

Stephenson,    net    72  00 

Puritan    Motor    165  00 

Connor    Ball    Bearing    112  50 

Connor      Gearless       Motor 

Washer    ISO  00 

Gem     101  25 

T.   X.   L 121  50 

Winner.  C.   Cor.   No.  2  &  3     85  00 

°0   nor  cent,   discount. 
MALLETS. 
Tinsmiths'    2%     x     5%     In.. 

per    doz 1  68 

Carpenters',   round   hickory. 

6   in.,    per   doz 195 

Lignum  Vltae.  round,  5  in.. 

per    doz 2  40 

c-ulking.    No.    S,    oak.    per 
doz 15  CO 
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HARDWARE    AND    METAL 


Cut  Down  Your  WRAPPING  PAPER  Expense 

Let  Us  Quote  You  Prices 

Why  keep  down  your  profits  by  paying  more  for  your  Wrap- 
ping Paper  than  is  absolutely  necessary1?  We  manufacture  a 
complete  line  of  all  lines  of  high  grade  papers  and  offer  them 
at  a  price  that  will  effect  a  saving  to  every  dealer. 


WRITE  US  AT  ONCE. 


ALEX.  McARTHUR  &  CO.,  LTD., 


F.  J.  COX,  Winnipeg,  Sole  Agent  for  West 


82  McGILL  STREET 
MONTREAL 


RED 

S 

BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 


PAT.  FEB.  2.   1909 


SEE 

THAT 

SQUARE 

HOLE 


ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.    They  have  a  square  hole  into  wbieh  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We  also  manufacture  high-grade  Yankee  Bits,  Brace  Bits,  Rivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The  P.  L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:    Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 
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HARDWARE    AND    METAL 


MANGLES. 

Victor,  each    $14  25 

Woodyatt,  each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5  x  7 1  25 

Size  glass,  6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x   10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  33 

Crescent,   doz 150 

Tarbox   self-wringing,    doz.     3  15 

Crank  wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWEBS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows: — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list ;  Empress  ball-bearing, 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in..  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $S.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12%  per 
cent.   off. 

D.  Maxwell  &  Sons. — 8-inch, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.,  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$8.25;  18  in.,  $9;  do.,  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  In.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  In.,  $12.25;  do.,  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knife,  14  in.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knife, 
plain,  16  in.,  ea.,  $3.75;  9  in. 
wheel,  4-knife,  plain,  18  in.,  ea., 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife,  ball-bearings,  18  in.,  ea., 
$4.50;  10  in.  wheel,  4-knife,  plain, 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4.50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  In.  wheel,  4-knife, 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knife,  ball  bearings,  14  in.,  ea., 
$4.80;  10  in.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10.  in. 
wheel,  4-knife,  ball-bearings,  18 
In.,  ea.,  $5.30;  10  in.  wheel,  4- 
knife,  bail-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.25  base;  Montreal, 
$2.20  base;  London,  $2.25  base. 

Cut  nails  —  Montreal,  $2.50; 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous    wire   nails,    75%. 

Coopers'  nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS    (HORSE    SHOE). 

Capewell.        Per  cwt. 

No.  4,  In  25-lb.  box    $S  75 

No.  5,  in  25-lb.   box   3  75 

No.  6,  in  25-lb.   box    3  50 


No.  7,  in  25-lb.  box   3  25 

No.  8,  in  25-lb.  box   3  25 

No.  9,   10,   11   and   12,   in  25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 
NAILS     (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.  box 

No.    3,  1%-inch    $4  10 

No.    4,  1%-inch    3  75 

No.     5,  1  15-16     3  50 

No.     6,  2%     3  10 

No.     7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-16    2  45 

No.  12,  3%     2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.  mesh,  60  per  cent.   off. 
NET    PRICES    UN    SMALL 

SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
y2-in.  x  22  ga.  x  24-in.,  roll.  5  65 
y2-in.  x  22  ga.  x  30-in.,  roll.  6  90 
y2-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  80 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples.  55  p.c. 
U 
OAKUM. 
best   (American),   per  100 

lbs 8  00 

U.    S.    Navy     (American), 

per    100    lbs 7  50 

Plumbers       (spun),      per 

100-lb.    bales    3  60 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palaclne  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green 0  36      0  36 

Paraflne  0  22      0  20 

XXXX  Machine 0  26%  0  21 

OLD    MATERIALS. 

F.o.t).   Toronto. 
Tea  lead,  pack.,  2%  to  3%c  lb. 
Tea   lead,   chest,   3  to   4c  lb. 
Lead    (heavy,   pipe,  etc.),  3  to  4c 

lb. 
Brass,   heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c    lb. 
Zinc,    heavy,   3   to   4c   lb. 
Copper,    heavy,    10   to    lie    lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5c  to  6c  lb. ;  auto  tires,  etc.,  4%c 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to   %   inch.     0  08% 
Heavy.   8  ends   to   1-inch.     0  06% 
PAPER.   ETC. 

O.K.  Paper,  No.  1,  per  roll  0  95 
O.K.  Paper,  No.  2,  per  roll  0  70 
Plain    Fibre,    No.    1,    p.   400 

ft.    roll    0  50 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll    0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll    0  62 

Tarred  Fibre,  No.  2,  400  ft.. 

roll    0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,   15  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  62 

Dry      Fibre,      Good      Luck 

Brand,    per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 105 

400  sq.ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)     0  40 

Blue    R-S    Sheathing 0  42 

Dry    fibre    No.   1    0  50 

Dry    fibre    No.   2    0  35 

O.K.    carpet    felt    1  40 

Per  100  lbs. 

Heavy    dry   straw    1  SO 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet  felt,   20   oz 2  60 

Resin  sized  Fibre,  per  roll  0  43 
Asbestos     Building     Paper, 

p.   cwt 3  25 

Heavy  fibre,  32  ft.  x  60  ft., 

per  100  lbs 2  00 


Liquid       Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid  tins  cement,  5s  ... .     0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined   coal    tar,    per    bbl.     5  00 
Shingle    Varnish,    per    bbl.     6  00 

Caps,  per  lb 0  05 

Rails,  per  lb o  05 

Mop   Cotton,   per   lb 0  17 

Tarred  felt,  Dominion  Brand, 

7    oz.,    per    cwt $2  10 

PICKS    (CLAY). 

5   to   6  lbs.,   doz ;.     4  15 

7  lbs.,  doz 4  40 

7  to  8  lbs.,   doz 4  75 

8  lbs.,    doz 5  oo 

PINS,    COTTER. 

Cotter  pins,  90  p.c.   discount. 
PINS,    CLOTHES. 
Selected    full    count.  Per  case. 

5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.  (loose)    0  90 

5  gross,  5-in.   (loose)    1  00 

4   gross,  4-in.    (12   pwgs.   of 

4   doz.    each)    o  80 

6  gross,   4-in.    (12   pkgs.   of 
each)    i  oo 

4  gross.   4  in.    (24   pkgs.   of 

2   doz.   each)    o  90 

Spring  clothes  pins,  per  box     1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PIPE      WROUGHT    IRON 
Buttwelded. 

Size.  Black.Galvanlzed 

%  and  %  Inch  . .     2  16  3  06 

%   Inch    2  64  3  57 

%  Inch   3  05  4  20 

1  inch   4  61  6  21 

1%  inch  6  10  8  40 

1%  Inch   7  29        10  04 

2  Inch   9  81         13  51 

2%  Inch   15  80        21  65 

3  inch   20  66        28  31 

3%  inch   24  84        34  04 

4  inch    29  43         40  33 

Lapweld. 
2%   inch   16  38        22  23 

3  inch   21  42        29  07 

3%   inch    25  76         34  96 

4  inch   30  52        41  42 

4%  inch   34  29        46  99 

5  inch   39  96        54  76 

6  inch   51  84        71  04 

7  inch   77  35      103  50 

8  inch   93  60      125  30 

9  inch   117  30      156  70 

10  inch    133  90      179  20 

12  inch    172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,   7%c;   7%   p.c.   off. 

Lead  waste  pipe,  9c;  7%  per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inc-h,  65  per  cent,  and 
10   off. 

7  and  8-in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  Inch,  in  10  foot  lengths 3  45 

3  inch,  in  10'foot  lengths 4  20 

1  inch,  in  10  foot  lengths 6  53 

5  inch,  In  10  foot  lengths 7  CO 

6  Inch,  in  10  foot  lengths 9  23 

PITCH. 

Pine,    per    bbl 4  50 

PLANES. 

Wood  bench,  Canadian,  15  per 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers   and    Nippers. 

Button's    genuine,    37%     to    40 
pei   cent. 
PLATED    GOODS. 

Holloware,    40%    discount. 

Flatware,  staples,  40  and  5; 
fancy,   10  and   50. 

Hutton's    "Cross    Arrow"    flat- 
ware,   42%    per   cent.     "Singalee" 
and    "Alask"    Nevad*    silver   flat- 
ware, 42  per  cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %   to   %   inch, 

per  100  lbs 2  40      2  50 

Heads,    per    100    lbs..  2  65      2  75 
Tank  plates,  3-16  inch  2  70      2  SO 
PLUGS    (METAL). 
Painted      wall      plugs,     per 

1.000    $20  00 

Galv.   wall   plugs,    per   1,000  23  00 
POLISH.  Doz. 

0-Ced<ar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.  bottles    4  00 

O-Cedar,   1-qt.  can    10  00 

O-Cedar,   %-gal.   cans    16  00 

O-Cedar,   1-gal.   cans    24  00 

Liquid    veneer,   4-oz 2  00 

Liquid    veneer,    12-oz 4  00 


Liquid   veneer,   quarts    8  40 

Tandem  metal  polish  paste  0  00 
Axoline    brass    cleaner,    100 

in  pkge 8  50 

B 
RAZORS.  Per  doz. 

Boker's    7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  65 

Henckel's     7  50    20  00 

Gillette   Safety,   each 3  75 

Star  Safety  Razor,  33%  per  ceut. 

Edelweiss    16  00 

Ever-Ready,   doz 9  00 

Ern    Razors    6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain  wood,  each   0  75 

Plain  wood,  with  drum,  ea.     0  95 

Metal    1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent. 

Galvanized,    40    per    cent. 
RIVETS   AND    BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
fo   burrs,   35  and   12%;    burrs,  30 
'._,   per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lt>. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 
ROOFING. 

Tarred   felt    (7   os.)    $2  1U 

Tarred  felt  (10  os.)   2  10 

Tarred  felt  (16  oa.)   2  10 

Per  roll 

2  ply   R.R 0  76 

3  plv   R.R.    0  06 

2  ply   R.R.,  complete  in  roll  1  15 

3  ply   R.R.,  complete  in  roll  1  85 

Samson   1-ply,   roll 9  146 

Samson  2-ply,   roll 1  90 

Samson   3-ply,   roll 2  30 

Amatlte  roofing,  per  sq 2  70 

Ready  Roofing,  2-ply,  Shield 

Brand,   per   roll    0  75 

Ready  Roofing,  3-ply,  Shield 

Brand,    per   roll    0  95 

Tarred     210     roofing     felt, 

Tarred  roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila  base   $0  15 

Best   Manila,   base    0  15 

British  Manila  base  0  11 

African   Hemp   base   0  11 

Sisal   base   0  10% 

Double   lath   yarn    0  10% 

Single  lath  yarn 0  09% 

Russia  deep  sea  line   ...     0  20 
Russia  tarred  bolt  rope. .     0  17% 
Russia  tarred  ratline  ...    0  16 

Jute  rope  Oil 

Cotton   rope  3-16  In.  and 

larger    0  24 

Sisal  Clothes  Line. 

3-ply,   30   ft 0  46 

3-ply,   40  ft •  60 

3-ply,   48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100  ft 1  60 

6- ply,  40  ft •  06 

6-ply,   48   ft 1  16 

6-ply,  60  ft    1  46 

6-ply,  72  ft 1  76 

6-ply,  100  ft 2  40 

RULES. 

Boxwood,  No.  68,  2  foot,  do«.  1  20 

S 

SAWS. 

Atkins  Hand  and  Crescent,  26  p.c. 

Disston's   Hand,   10  per  cent. 

Simonds'    Hand,    15    per    cent. 

Shurly  &  Dietrich,  36  p.c. 

Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard,  30  per  cent.; 
Champion  Scales,  50  per  cent. 

Fairbanks     Standard,    30;     Do- 
minion, 50;   Richelieu,  50. 
Net  Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb., 
platform,  $22  plus  $1  for  stamp- 
ing; 2000  lb.,  drop  lever,  $26  plus 
$1   for   stamping. 
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ANY 


nd 


ALL 


Kalsomine  or  Wall  Finish 

Let  there  be  no  misunderstanding'.  That  $100.00  offer  of  ours  for  the  Sick  Children's 
Hospital  is  open  to  any  one,  whether  their  product  is  called  kalsomine  or  wall  finish. 
It's  all  the  same  to  us.  We  believe  we've  got  the  best  article  on  the  market  and  no 
product  that  claims  to  do  what  Muresco  does  is  barred  from  the  offer. 

Benjamin  Moore  &  Co.,  Limited,  6  Lloyd  St.,    West  Toronto 

Look  Alike  to  MURESCO 


Do  you  sell  it?   Means  good  profit  for  you  and  satis- 
faction for  your  customers. 

It  is  made  from  pigments  that  are  purchased  in  the  best  market  in  the 
world,  and  combining  them  with  Pure  Manitoba  Linseed  Oil,  using  the 
latest  and  most  up-to-date  mills  and  mixers,  we  are  enabled  to  turn  out  a 
class  of  paints  that  cannot  be  equalled  by  any  other  house  in  Canada. 

Drop  us  a  post  card  for  Agency  proposition  and  color  cards. 

G.  F.  STEPHENS  &  CO.,  Limited 

WINNIPEG,  CANADA  Branch  at  Calgary,  Alta. 


PURE 


PAINT 


HANDY    AUTOMATIC    HOG    WATEBER 

-   i  ■ -_—_«———___  — w— — i     i  — — —  |_— i  nni->  «->»HHWa"^BB™> 

Never  Leaks — Is  Always  Ready 

Attached  to  tank,  barrel  or  pipe. 
Waters  several  hundred  hogs  daily. 
Can  be  adjusted  on  tank  or  barrel  without  tools. 
Note  Simplicity  of  construction.    Made  entirely  of  metal. 
Will  last  a  lifetime  with  care. 

More  HANDYS  sold  yearly  than  all  other  makes  com- 
bined. OEDEE  A  SAMPLE  LOT  and  you  will  DIS- 
COVER WHY. 

NOVELTY  IRON  WORKS 

STERLING,  ILLINOIS,  U.S.A. 


GLAZIERS'     DIAMONDS 


JULES  MOLLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent    Diamond  (Quality  Guaranteed) 

Sole  Canadian  Agents  Taylor    &    ThompSOn      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 
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SAP    SPOUTS. 

Bronzed      cast      iron      with 
hooks,    per    1,000 6  00 

Eureka,  tinned  steel,  hooks, 
per  1,000   8  00 

SCREWS    (MACHINE). 

Flat   head,   iron    and    brass,   35 

per     cent.     Fillister     head,     iron, 

30;   brass,  25  per  cent. 

SCREWS.  Per  cent. 

Wood.    F.H.,    bright,    85,    10,    7%, 

30,   10   per   cent. 
Wood,    R.H.,    bright,   80,    10,    7%, 

10,  10  per  cent. 
O.H.    bright,    60,    10,    7%.    10   p.c. 

10  per  cent,   off  list. 
Wood,    F.H.,    brass.   75  10    7y2  10 
Wood,    K.H.,    brass.   70  10     7V2  10 
W.'Od,   F.H.,    bronze  70  10     5       10 
Wood,   K.H.,    bronze  65  10    5      10 

Drive  screws    65  10    5      10 

Set.    case    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap    45 

Bench,   wood,   per   doz $5  00 

Bench,    iron,   per    doz 4  1'5 

SCYTHES. 

Cast   steel,    doz $6  50 

Clipper,   doz 7  50 

Guaranteed,   doz 9  00 

Brush,    doz 7  50 

SCYTHE    SNATHS. 

No.  1,   per  doz $  8  40 

No.  2,  per  doz 7  70 

No.  3,  per  doz 7  05 

Brush,   per  doz 8  40 

SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge    2  70        2  45 

12   gauge    2  75        2  50 

14  gauge    2  60        2  25 

16   gauge    2  50        2  30 

15  gauge    2  50        2  40 

20   gauge    2  60        2  40 

22   gauge    2  65        2  50 

24   gauge    2  65        2  50 

2(5   gauge    2  75        2  55 

28   gauge    2  85        2  70 

SHEETS     (Corrugated, 
.  Galvanized). 

22    gauge,    per    square 6  75 

24    gauge,    per    square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbals 
gauge    Head        de-Lis       best  best 
16-20  . .  3  95  3  75  3  95 

22-24  . .  4  15  3  95  4  15 

26        ..  4  40  4  20  4  40 

28        . .  4  65  4  v45  4  65 

Colborne   Crown   —   18-20   gauge, 
$3.90;     22-24    gauge,    $3.95;     26 
gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  Brand. 

Montreal  Toronto 
14   gauge    2  80 

16  gauge    3  00 

18-20   gauge    3  20 

22-24   gauge    3  75        3  40 

26   gauge    3  95         3  55 

28   gauge    -4  30         3  90 

10%    oz 4  50        4  20 

SHOVELS    AND    SPADES. 

1st  2nd        4th 

grade      grade     grade 

p.c.        p.c.  p.c. 

Shovels   60    55  and  2%     45 

Draining  tools  60     60 

Scoops   50  and  5        45  and  5 

Hollow  backs 

and       sand 

shovels     60  45 

Riveted    back    scoops    1st,    2nd 
and   3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50e  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SINKS. 

Cast    iron,    16x24,    $1.10;    18x30, 
$1.50:    20x36,   $2.25. 

Flat  rim  enameled  sinks.  16x24, 
$3.50:    18x30,    $4;    18x36,   $5.15. 
SLIDING    SHOES. 

Onward   Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness.    25   per    cent. 
SOLDER. 

Montreal  Toronto 
Per   lb 

Tinker's    bar    0  27 

Wire   solder,   lb 0  25%  0  25 

Bar.      half-and-half. 

trim  ran  teed     0  24%  0  23 

SOTTD BRING    IRONS. 
Base,   per  lb..   2S  cents. 
SOLDER    WIPING 

Acme    0  19% 

Easy    0  20K, 

Star  Extra    0  22V, 


Hoyt's,   strictly   standard,   wip- 
ing, M  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs. .   6  00      5  50 

SQUARES. 

Disston's,  60  and  10  per  cent. 

Stanley    Try    Squares,    size 

7%,    doz.,    net    $2  S5 

STAPLES. 

Poultry   netting,    100   lbs...     6  70 

Bed,  100  lbs.,   No.  14 0  75 

Blind,    per   lb 6  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point,  75  per  cent. 
TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and'  10; 
cheese  box  tacks,  87%;  trunk 
tacks,  80  and  20;  strawberry  box 
tacks.  80  and  10. 
TAPES. 
Lufkins — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea...  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  90 
Rival     steel,     No.     266,      100 

ft.,  each    4  90 

Reliable      Jr.,      No.     103,     50 

ft.,    each    2  70 

Rabone's1. 

Tape  Lines,    linen,    No.   2601 

xoO,    each     $1 .  00 

Metallic,   No.   4011x50,   ea..       1.35 

Metallic,    No.    4011x66,    ea..       1.55 

Steel.    No.    2891x50,    ea 2.70 

Steel.    No.    4161x50.    ea 3.00 

Steel,    No.    4161x100,    ea...       5.15 
THERMOMETERS. 
Tin  case  and  dairy,  75  to  75  and 
10  per  cent. 

TIES    (METAL). 

Galv.  wall  ties,   per  1.000 $5  00 

Painted   wall   ties,   per  1.000.   5  00 

TIN.  Montreal,  Toronto. 

Tin.   per  lb. 40  to  40%c      33% 

TINNERS'   TRIMMINGS. 
Discount.   45   per   cent. 

Plain.   72%   and    15   per  cent. 

Re-tinned.  72%  and  5  per  cent. 

TOOLS.    HARVEST. 
Samson,   47%    per  cent. 
Ordinary.    50    per   cent. 

TRAPS    (STEEL    AND    GAME). 

Newhouse,    40   per   cent. 

Hawiey  &   Norton.  57%   per  cent. 

Victor,  70  per  cent. 

Oneida   Jump,   65   per   cent. 

TRESTLES. 

5  ft.,  each.$1  fSO      14  ft.,  each. $4  20 
8  ft,  each.   2  00     16  ft.,  each.  4  80 

10  ft.,  each.  2  50     18  ft..  each.  5  40 

12  ft.,  each.  3  00      20  ft..  each.   6  00 

TROWELS. 

Disston's,   10  per   cent. 

TWTNE    (Binder). 

650  ft.,  per  lb.,  13%c 

600  ft.,   per   lb.,   lie. 

550  ft.,  per  lb.,  9V1C. 

500  ft.,   per  lb  ,  9%o 

5  ton  lots.  %c  per  lb    allowance. 

10  ton  lots.   Vic  lb.   allowance. 

Delivered  in  300-lb.  Ints  and  over 

Wrapping   cotton.    3-ply..  0  2414 

Wrapping    cotton.    4-ply..  0  26% 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100   ft.   1%   in 10  45         9  75 

100   ft.   2   in 9  60        8  25 

100   ft.   2%    in ■     10  25 

100    ft.    2%    in....   12  25       10  65 

100   ft.   3   in 13  30      11  00 

100   ft.    3V«   in 15  55       13  00 

100   ft.   4   in 19  80      16  75 


TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22.  doz.,  net  14  40 

No.   33,   doz.,   net    16  60 

Common   Galvanized. 

No.  1,   doz 6  83 

No.   2,   doz 7  43 

No.  3,   doz 8  4a 

WOODEN     WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3 — 1,  2  and  3 1  90 

Nests  of  4 — 0,  1,  2  and  3  ..     2  &o 
Per  doz. 

No.  0 10  60 

No.   1    9  00 

No.    2     7  50 

No.    3    0  50 

V 

VALVES,   ETC. 

Ground    work,   56    per    cent. 
Standard    compression    work,    60 

per   cent. 
High-grade     compression      work, 

60  per  cent. 
Cushion   work,  55  per  cent. 
Fuller    work,    65,    6    p.c;    No.    0, 

70,   10  p.c,   and   1  and   2   basin 

cocks,  66,  6  p.c. 
Flatway  stop  and  stop  and  waste 

qocks,    60,    10    p.c;    roundway, 

60  and   6   p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    60    p.c. ;    Standard,    60 

p.c. 
J.M.T.    Radiator   Valves,   55   p.c; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application     to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  6 

p.c 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper  pitts,  30  and  5  per  cent. 
Foundry  goods,  hollow  ware,  40 

and  5  p.c. 
WARE.    ENAMELED. 

White  ware,  75  per  cent. 
London  and  Princess,  50  p.c. 
Canada,   Diamond,   Premier,   50 
and  10  per  cent. 

Pearl,    Imperial    and    Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  33%%. 
33%    per   cent. 
Hollow    ware,    tinned    steel,    45 
per  cent.  off. 

Enamelled    street   signs,  50  p.c. 
WARE.    TIN.    PIECED. 
Discount.  35  per  cent. 
10-qt.    flaring    sap    buckets,    35 
per  cent. 

6.    10   and    14-qt.    flaring    pails, 
35   per  cent. 

Copper   bottom   tea   kettles  and 
boilers.   35   per   cent. 

Coal   holds,  35  per  cent. 
Boiler    and    tea    kettle    pits,    30 
and   5   per  cent. 
WARE.   STAMPED. 
Plain,   72%    and    15. 
Retinned.   72%    and   5. 
Tinners'  trimmings.  72%  and  5. 
WASHERS,    IRON. 

Full   box,  45  per  cent.;   smaller 
lots,  30  per  cent.;  assorted.  Price. 
less  50  lbs.  add  lc  lb.;  less  25  lbs. 
2c  lb. 
WASTE. 

(See  Paint  Markets.) 
WEIGHTS.    SASH. 
Sectional,   1  lb.,   per  100  lbs.  2  10 
Sectional.  %  lb.,  per  100  lbs.  2  25 
Solid.  3  to  30  lbs.,  per  100      1  50 
WEIGHTS. 

Smarts.  Horse,  3%c  lb.    ' 
WHEELBARROWS. 
Navvy,    steel    wheel,    doz...  21  00 
Garden,   steel   wheel,   doz...  32  40 

Light  garden,  per  doz $22  SO 

Heavy    garden,    L-side 33  00 

Heavy   farm,    solid    side 33  00 

WHIFFLETREES. 
Tubular    steel    whiffletrees. 

28  inches   0  70 

Tubular    steel    whiffletrees, 

34  inches   1  00 

Tubular    steel    whiffletrees, 

36  inches   1  25 

Tubular     steel     neckvokes, 

36  inches   1  25 

Tubular    steel    doubletrees, 

40  inches   0  95 

Tubular   steel  lumbermans, 

44  inches   0  95 

WIPERS. 

(See  Paint  Markets) 


WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  10,  $3.80;  No.  11,  $3.90;  No. 
12  and  13,  $4;  No.  13%,  $4.10;  No. 
14,  $4.25;  No.  15,  $4.50;  in  lengths 
6  inches  to  11  inches,  discount 
30  per  cent. ;  other  lengths  20c. 
per  100  lbs.  extra;  if  eye  or  loop 
on  end  add  25c  per  b.  to  the 
above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,  COILED  SPRING. 
High  carbon,  No.  9,  $2.48  in  cars. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling,  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  Id 
1-lb.  hanks,  25c;  in  %-lb.  hanks, 
38c;  in  %-lb.  hanks,  50c;  packed 
In  casks  or  cases,  15c;  bagging 
or  papering,  16c 
FINE    STEEL,    GALVANIZED. 

From  stock  f.o.b.  Montreal- — 100 
lbs.— Nos.  4  and  5,  $2.80;  6,  7,  8, 
$2.75;  9,  $2.15;  10,  $2.80;  11,  $2.85; 
12,  $2  30;  13,  $2.55;  14,  $3.15,  in 
car  lots  straight  or  mixed. 
WIRE,   HAY,   IN   COILS. 

'No.  13,  $2.35!  No.  14,  $2.40;No. 
15,  $2.50  f.o.b.  Montreal,  Toroito, 
Hamilton  and  London. 
WIRE,     SMOOTH     STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra ;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE    CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
$1.55  per  100  sq.  ft.;  in  50-ft.  rolls, 
$1.60   per  100   sq.   ft. 

Rustless,  screen  cloth,  7c  sq. 
foot. 

Cut  lengths,  8c  sq.  foot. 
WIRE    FENCING. 

Galvanized    barb    2  35 

Galvanized,  plain  twist  . .     2  95 
Car   lots   and   less. 
F.o.b.    Montreal    and    Toronto. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires.  %,  $5;  1  inch,  $15.10.     Per 
100  feet   f.o.b.   Toronto. 
WRINGERS 
Royal  Canadian,  11  In.,  doz.  45  25 

Eze.  11  in.,  per  doz 49  50 

Cycle.    11    inch    54  00 

Trojan.  12  inch  100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  OC 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E    54  00 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11    in 47  25 

Perfect,  11   in 52  75 

Bicycle,   11   in 56  25 

Less  20  per  cent. 

WRINGERS,    MOP. 

White,   No.  2.  each    $  1   15 

White,  No.  3,  each   1  35 

White,   No.  1.  each   1  55 

ZINC     (SHEET). 

5    cwt.    casks    8  00  8  00 

Part    cask     8  25  8  50 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  England  LIMITED 

Also  LONDON,  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  the  Admiralty  ana  War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


1796    Iron 

%    screw    ...  4/ 
1/2    screw    ...  6/6 

1795   Brass 

%    screw    . . .  5/6 
%    screw    ...   8/6 

1797    Gun    Metal 

%    screw    . . .   6/6 

%    screw    . . .  10/6 

each. 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,    FANCY   AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentees  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 

Architects'  Own  Designs  &  Special  Requirements  Carefully  Executed 

Our  new  Catalogue,  fully  illustrated,  mailed  free  on  application  to 

Wholesale  Hardware  Merchants 

Canadian  Agents — Eastern:  Geo.  H.  Smith.  39  Adelaide  St.W.,  Toronto. 

Western:  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver.  B.C. 


MAYMORE 


This  is  ONE  of 
many  MORE  of 
our  Specialties 
in  this  class  of 
Art  Goods. 

GONGS 

for  the 
Wall,  Table  or  Floor 

Write  for  New  Catalog  to 

Thomas  W.  Kirby 

75  Yonge  St.  Arcade 
TORONTO 

MAY&PADMOREt0  Birmingham  ENc 


DON'T  LET  NECESSITY 
DRIVE  YOU 

Increased  cost  of  doing  business,  keener 
competition,  revolutionized  methods  of  mer- 
chandising, new  demands  of  the  buying  pub- 
lie  have  forced  many  paint  dealer's  to  turn 
their    paint    departments    inside    out. 

TO  MAKE  A  PROFIT 

^ 

YOU  CAN  BE  AHEAD 

OF  THE  DICTATES 

OF  NECESSITY 

BY  SELLING 

Maple  Leaf  Paints 
and  Varnishes 


Our   proposition    decreases   your   cost   of   do- 
ing   business. 

Because  it  is  condensed,  permitting  more  fre- 
quent turnover,  and  better  profits  on  a 
smaller   outlay. 

It  stands  the  gaff  of  the  keenest  competition 
and  puts  the  M.  L.  agent  ahead— where 
he  can  give  the  other  fellow  dust— nut 
take   his. 

It  has  been  adapted  to  the  modern  idea  of 
intensive   merchandising. 

It  meets  every  demand  of  the  paint-buying 
public. 

M.  L.  Lines  Satisfy  Both 
Dealer  and  Consumer 


While    Quality    is    the    very    essence    of    our 
proposition,     and     we    place    it     above     every 
other   consideration    to    indijce    you    to    handle 
the    M.    L.    Line,   yet   we   co-operate    with    you 
through      our     DECORA- 
TIVE      A  I  D       DEPART-  __ 
ME  N'T    to    develop    trade. 


Write  us  to-day  for 
catalogue  and  descriptive 
color    cards. 


Imperial  Varnish  &  Color  Co. 

WINNIPEC  TORONTO        VANCOUVER 
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Paints,  Oils,  Varnishes,  Glass,  Etc, 


ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.     5   lb.    packages,   $6   per   100 
lbs. 
ALCOHOL. 

5  gal.   lots,   per   gal.,  $1. 
BEESWAX. 

Per    lb.,    40c. 
BRONZE. 

75  cents   to   $3   lb. 
BRONZING    LIQUID. 

Bronzing    liquid,    No.    l...$175 

Banana  oil,   gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  00 

COLORS    (DRY).  Per  lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  04 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.   kegs...  0  20 

Drop    black   pure   dry 0  12 

Golden   ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow    ochre,   barrels 0  01% 

Yellow  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red   0  02% 

COLORS  IN  OIL. 

Venetian     red,     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure 0  23 

Golden    ochre,   pure    0  14 

French  ochre,  pure  0  12 

Chrome  green,  pure  0  11 

French     permanent     green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine  black,  25  lb.   irons  0  16 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.  tins,  lie  lb. 

ENAMELS. 

Per    gallon    in    quart    tins. 
M.   L.   Floorglaze    (Imperial 

V.  &  C.  Co 1  80 

Alba-Gloss   enamel    4  50 

Anchor    Floorlustre    180 

Lowe  Bros'.  Linduro   4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French   medal    0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantf ord   medal    0  10 

Brantford  golden  medal..  Oil 
Brantford  brown  sheet....  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection   amber,   ground, 

No.  1230   0  13 

Ground   glues  at  same  prices. 
Brantford  all-round  glue,  %-lb. 
packages,    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 0  ny2 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO   QUOTATIONS.) 

Size  United   Inches.  Star. 

Under    26    $4  25 

26  to   40   4  65 

41   to  HO    5  10 

51  to   60   i  .  .   5  35 

61    to   70    5  75 


71  to  80   6  25 

81  to  85   ?  00 

86  to  90   

91  to  95   

96  to  100   

Less  20  per  cent. 
Double  Diamond. 
Size   United   Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50   7  50 

51  to  60   8  50 

61  to  70  9  75 

71  to  80   11  00 

SI  to  85   12  50 

S6  to  90   15  00 

91  to  95   17  50 

96  to  100   20  50 

101   to   105    24  00 

106  to   110   29  50 

Discount  on  16  oz.  glass,  20 
per  cent.;  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
40-10   per  cent. 

MONTREAL   QUOTATIONS. 
Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26   to    40    3  60      3  85 

41    to    50    4  00      4  30 

51    to    60    4  25       4  55 

61   to    70    4  50      4  80 

71    to    80    

71    to   80    5  35 

86   to   90    5  80 

91    to    95    

Double    Diamond. 
Size  United  Inches. 

Under     26     5  00      5  4tJ 

26   to   40    5  45      5  85 

41    to    50    6  25      6  65 

51    to   60    6  75      7  15 

61   to    70    7  25      7  80 

71    to    SO    7  75      8  30 

81   to   85    8  50      9  10 

86   to    90    10  00     10  70 

91    to   95    11  00    11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40  base. 
GLASS    PLATE. 

Country  discount,  40  and  5% 
off  list. 

City  discount,  50  and  5%  off 
GLASS    SHEET. 

Country  discount    33  1-3,  5  p.e. 
off  list,  f.o.b.  Ontario  and  Quebec. 
City  discounts,  33  1-3,  7y2  p.c. 
Freight,    equolized,      Kingston, 
Ottawa    and    Quebec   City. 

25  per  cent,  off,  f.o.b.  Regina, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotations  for  shipment 
to    British    Columbia. 
LEAD. 

(White   Ground    in    Oil.) 

Montreal  Toronto. 

In  ton    Per 

lots  100  lbs 

Elephant,    Genuine    ...$8  75     8  50 

"Anchor,"     pure     8  25     8  40 

Brandram's   B.B.  Gen- 
uine      9  25    9  40 

C.P.R.  decorators,  pu.  8  25  8  40 
Crown      and      Anchor, 

pure,    8  25    8  40 

Essex.  Gen.  (Windsor)    8  00 

Island     City     Decorat- 
ors'   pure    8  25    R  50 

Lily   Pure    8  25      8  40 

Moore's     Pure     White 

Lead     8  40 

Lnwe     Bros'.     White, 

H.S 8  40 

Monarch    (Windsor) 8  50 

Purity  CO.  Co.'s.  Ltd  ... .  7  90 
Ramsay's  Pure  Lend  8  25  8  40 
Ramsay's   Exterior    . .   7  75       8  15 

Sterling   Pure    S  30 

Tiger  Pure   8  25      8  20 

".Tames  Genuine"   9  50 

Decorators     Pure     (Winni- 
peg:)          8  80 

Stephens*    H.    P.    P.    (Win- 
nipeg)          8  30 

LEAD    (RED    DRY). 
Genuine,      560-pound 

casks,  per  ewt.  ...  6  15  6  50 
Genuine,       100-pound 

kegs,   per  cwt 6  40        6  75 


No.  1  casks,  per  100 

lbs 5  90       6  25 

Less  quantity    7  75 

LEAD,  ARSENATE   OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 15  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  ll>.  pkgs..  per  100  lbs 11  00 

100  lb.   kegs,  per  100  lbs...  9  75 

20'.'  lb.  kegs,  per  100  lbs 9  60 

300  lb.   kegs,   per  100  lbs...  9  50 

600  lb.  casks,   per  100  lbs..  9  00 

LINSEED,    BOILED. 

Single   bbls 0  63  0  66 

3  to  5  bbls 0  62  0  65 

6   to   9    bbls 0  64 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 
OILS   (LINSEED   RAW). 

Montreal  Toronto 

Single    bbls 0  60      0  63 

3  to  5  bbls 0  59      0  62 

6  to  9  bbls 0  61 

PAINTS     (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams      paints, 

base   2  00 

Canada   Paint  Co.'s   pure...  2  00 

Elephant   and    Prism 1  80 

Globe    house    paint    (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)    1  85 

Benj.  Moore  Co.'s 

"Egyptian"   Brand    1  45 

Moore's    house    colors,    per 

gallon    1  75 

Brandram  -Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts....  1  80 

Ramsay's   paints,   pure 180 

Ramsay's    paints,    Thistle..  160 

Martin-Senour,  100  p.c.  pure  2  00 

Senour's  floor   paints    1  60 

Sterling   Pure    :...  160 

Maple   Leaf  Paint   (Imp.  V. 

&   C.   Co.)    

Jamieson's   Crown   and   An- 
chor  brand    1  60 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     190 

Stephens'        Floor        Paint 

(Winnipeg)     1  75 

Silkstone  Wall   Color   2  00 

PARIS    GREEN. 

(See  2nd    page   of   quotations) 

PARIS,  PLASTER. 

Ped    barrel    2  50 

PARIS  WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  cask*    ..     0  0£% 
Orange     Mineral,     100-lb. 
kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in    casks    2  30      2  40 

Bulk.    100-lb.    drums.   2  50      2  60 
Bulk.  25-lb.   drums    . .   2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.  advance. 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 
TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

TAXITE. 

1   gal.   cans,   $2.10. 

Mar-Not     2  70 

Cumoff    2  10 


TURPENTINE. 

Montreal  Toronto 

5   gal 0  69        0  76 

Pure,    single    bbls 0  67      0  6i» 

2  to  4  bbls 0  63        0  68 

VARNISHES. 

Per  gal.  cans 

Carriage,  No.  1   100 

Excello     2  00 

Mar-Not    2  70 

Pale  durable  body    3  50 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic   Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1  10 

Furniture,   No.  1   1  15 

Furniture,    Union    0  95 

Light   oil  finish    1  35 

Gold  size  japan   2  00 

Turps,   brown   japan    i  60 

No.  1  brown  japan    1  12% 

Baking  black  japan   1  35 

No.   1   black  japan    O  95 

Benzine    black    japan    0  85 

Crystal    Damar    2  50 

No.  1  Damar   2  25 

Pure   asphaltum    140 

Oilcloth     1  50 

Lightning   dryer    1  05 

House  painters'  japan   ....  1  16 

House  painters'   white  jap.  1  95 

Elastilite   varnish    2  25 

Copaline  varnish    2  25 

Granitine  floor   finish    2  25 

Jamieson's  floor  enamel   ..  1  75 

Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish   2  50 

Canada    Paint     Co.'s    SUN 

varnish    2  25 

"Kyanize"    Interior    Finish.  2  40 

"Flint-Lac,"   coach    130 

B.   H.   Ltd.,   "Gold   Medal," 

cases    180 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastica   exterior  finish    ...  4  25 

Flattine  floor  finish    3  00 

Stovepipe  varnish,    %   pts., 

gross    9  60 

Pure  white  shellac  varnish  2  00 
Pure    orange    shellac    var- 

r.ish    1  90 

No.    1    orange    shellac    var- 
nish       1  75 

WATER   PAINTS. 

Per  lb. 

Opalite,   300   lb.   bbls 0  07 

Opalite,   100  lb.   kegs 0  07% 

1   gal.   package,   per   pkge    0  45 
%   gal.   pkge.,   per  pkge. .     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10% 

XLCR     0  09% 

X  Empire   0  08% 

X   Press    0  07% 

WASTE     (COLORED). 

Fancy    0  07% 

Lion     0  07 

Standard     0  06% 

Popular    0  05% 

Keen     0  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  OVA 

Axel    0  09 

WASHED    WIPERS. 

Select   white    0  08 

Light   colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,   in    bbls 0  70 

Gilders    bolted,    in    bbls..  100 
ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN   OIL. 

Pure,   in  25-lb.  Irons 0  10 

No.  1,  in  25-lb.  irons 0  07 

No.   2,   in   25-lb.   irons 0  05% 
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Farmers,  Truck  Gardeners  and 
Horticulturists  Know — 

BERGER  S 

PARIS    GREEN 

is  the  standard  for  quality  and 
effectiveness. 

The  shade  of  Berger's  Green  is  a 
sure  sign  of  strength,  purity  and 
uniformity. 

HOW  IS  YOUR  STOCK  OF 
PARIS  GREEN? 

Now  is  the  time  to  get  some  more 
if  the  demand  is  steady.  Your 
order  will  have  our  immediate 
attention  no  matter  how  large 
or  small  the  quantity. 

Sherwin-Williams 

Paints  &  Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited :   Montreal,   Toronto,   Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  SO  lbs.  aud  up, 
11%  c  per  lb. ;  clip  horu,  12%c. 
AUGER   BITS. 

"Irwin"      bits,     45     per    cent.; 
common,  70  and  10  per  cent. 
AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $0.05;  2  lb.,  $G.!)0 ;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3  lb.,  $7.90; 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8.00;  2%  lb.,  $9.50;  3  lb., 
3y2  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  uuhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7%  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.S0. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  iron. 
$4  25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $.50. 
BELTING. 

Rubber— CO  p.c  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off   the   list. 

Standard  "double,"  60  and  10 
per    cent,    off    list.  . 

The  "double"  list  is  just  twice 
the   price   of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut    $1.10  per  lb.;   rawhide,  sides, 
95c;    cut,   $1.05. 
BLOCKS.  "    Bn 

Steel,  50  per  cent.;  wood,  60  p.c. 

Wood,   tackle,   common,   60   p.c. 

BOLTS.  ,  „  „n 

Carriage,  %  and  smaller,  bO 
per  cent.;  7-16  and  larger  50  per 
cent;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  50  per 
cent.;  machine  set  screws,  65  per 
cent  ;  plough  bolts,  45  per  cent; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent;  sleigh  shoe  bolts  to  %.  50 
per  cent;  7-16  and  up,  40  per 
cent. 
BUILDING   PAPER. 

No.  1  tarred,  57y2c  to  88c  pet- 
roll,  according  to  quality:  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 
BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list. 
CHAIN- 

Coil.  3-16  in.,  $10.00;  %.  $7.25; 
5-16  $5.85;  %,  $5.00;  7-16,  $4.75; 
V2,  $4.50;  9-16,  $4.50:  %,  4.40;  %, 
$4.25.  Logging.  5-16.  6y4c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 
CHURNS. 

Barrel,     No.     0,    $5.63;     No.     1, 
$5  63:    No.   2,  $6.25;    No.   3.   $6.SS: 
No.   4.   $8.13   each. 
CLEVISES,    MALL. 

7%e   per  lb. 

COPPER. 

Sheet  and  planished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
■soft  copper,  10-24,  26c;  26,  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith. %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada,      50;       Imperial,      60; 
Premier,  50;   Colonial.  60:   white, 
70   and   5;    diamond,   50;   granite, 
60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort   William;   $2.90 
per   keg  f.o.b.   Winnipeg. 
FERRULES    AND    RINGS. 

30    per    cent.    off. 
FILE8. 

American,    70   and    12%    p.c. 

Nicholson's,  66  per  cent. 
FIXTURES. 

Stall   hollow   bar,    No.   3.   $1.00. 


GALVANIZED    WARE. 

37%    per  cent. 
GASOLINE. 

Premier  Motor,  in  wood  bbls., 
22c  per  gal. ;  $3.20  per  cs. :  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29y2c  per  gal.;  $3.20  per  case. 
GLASS,    WINDOW. 

Single.     Double. 

Up    to    25    in 4  50  «  50 

2b    to    40    4  85  7  00 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

01  to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

50  per  cent   off.   F.o.b.   Regina, 
Winnipeg,    Calgary,   and   Edmon- 
ton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75. 
HINGES. 

Light  T  and  strap.  60  per  cent 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8.  10  and  12,  80c.  $1.08,  $1.40. 
$2.25,   $3.40,   and   $5.20. 

Corrugated   strap.   4,   5,   6,   8.   10 
and     12.     80c.     $1.08,     $1.40,     $2.25, 
$3.40  and  $5.20. 
HORSESHOES.    " 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65:  snowshoes.  No. 
0  to  No.  1,  $5.15;  No.  2  and  larger, 
$490:  steel,  No.  0  to  1.  $5.35;  No. 

2  and  larger,  $5.10;  featherweight, 
$6.50. 

JACKSCREWS. 

60  per  cent,   off  list. 
KNOBS. 
Door.  307.   $1.20. 
IRON,   BAND. 

1%   in.,  $2.85;   1%,  $2.85;   1  in., 
$2.95. 
IRON,    GALVANIZED. 

"Apollo  and     "Queen's 

"Fleur   de   Lis."    Head." 

10%  oz.  or  28  Bug. . .  4  75        6  10 

28  Am.  or  26  Eng....  4  50        4  85 

26  Am.  or  26  special.  4  25        4  60 

24  Am.  and  Engr 4  10        4  45 

22  Am.  and  Eng 4  10        4  45 

18  &  20  Am.  &  Eng..  4  00        4  30 

16  Am.   and   Eng S  85        4  15 

IRONS.    SAD. 

Common  Sad  Irons,  8  lbs.  and 
6e  per  lb.;  4  lbs..  7%c  per  lb. 

Mrs.  Pott's  No.  55.  set 0  95 

Mrs.  Pott's  No.  50.  set   1  00 

Asbestos  Sad  Irons. 

No.  100,  set   1  80 

No.  70,  set    1  65 

Mrs.    Pott's    common    snd    iron 
handles,  85c  a  dozen.     Mrs.  Pott's 
improved.   $1.05   a    dozen. 
LANTERNS. 

No.  2.  plain    7  25 

No.  20,  X-ray   11  00 

No.  22,  Dash-board   9  TO 

Trulite   short    globe,    doz..     7  25 
LEAD    PIPE. 

$7  coil;   less   coil,  $7.50  cwt 
LEAD    WASTE. 

$S.35   per   cwt. 
LINSEED    OIL. 

Raw.  per  gal.,  68c;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra. 
with  additional  charges  for  cans, 
etc. 
LOOKS. 

Peterboro    and    fittings.    45    per 
cent. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NATLS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut, 
f.o.b.  Winnipeg.  $3.35. 
NAILS.    HORSE. 

Capewell,  10  and    5  off  list. 
NETTING. 

Poultry,   52%   per   cent. 

NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,   $2.75   off. 
OIL  CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal. .dome  top  5  10  7  35 
Five  gal.    dome  top     6  34      8  25 


OILS. 

Silver  Star  oil,  18c  gal.;  Royal 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;    Capital    Cylinder,   56c   gal.; 
Standard  gas  engine  oil,  41c;  Po 
lariue   oil.  60c  gal.;   Prairie   Har 
vester    oil,    30%c    gal. 
PAINTS    &    OILS    &    GLASS. 
IIIIV     (  OLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  So;  goldeu 
ochre,  barrels.  3%c;  less  thai) 
barrels,  4%c;  Venetian  red,  bar- 
rel, barrel,  $2;  less  than  barrels, 
$3;  American  vermilion,  12c; 
English  vermilion,  $1  per  lb 
Canadian  metallic  oxides,  barrel 
lots.  3%c:  English  purple  oxide 
in  casks.  3%c;  less  quantities.  4c 
pei'  lb.  Red  lead,  kegs,  $8.50. 
PARIS   GREEN. 

1   lb.   pkgs.,  25c.   small  lots. 

100  lb.  cases,  24%c. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,    IRON. 

%  inch,  $3.50;  %  Inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35:  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  3  inch,  $33.45. 
IRON   PIPE. 

Black,  %  inch,  $2.50;  %  inch 
$2.60;  %  inch,  $3.20;  %  inch; 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  inch, 
$49.75;  6  inch,  $64.40. 
PLASTER. 

Paris,  per  bbl.,  $3.25. 
PLATES.    CANADA. 

Half  polish,  6-7  Inch,  $3.50;  8 
inch.  $3.75;  full  polish.  6-7  Inch, 
$450:  8  Inch.  $4.75  Black  sheets— 
28  gauge.  $3.60;  26,  $3.45:  24. 
$3.35;  22,  $3.35:  18-20.  $3.35:  14-16. 
$3.10:  10-12.  $3.15. 
PLOW  SHARES  ....  10c  per  lb. 
POINTS. 

Landslide  plow,  %xl4  1n..  $1.75 
per  dozen. 

PUTTY. 

Casks,   $2.50   per   100  lbs.   gross 
weicrht;      bladders,      in      barrels. 
$3.15;     bladders,     100     lb.     cases, 
$3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.: 
Holer's    horse    tooth    rasps.    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent.:  copper. 
No.  8,  32c:  10,  35c:  12.  37'-:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12. 
51c:  copper  rivets  and  burrs.  No. 
8.  36c:  10.  38c;  coppered,  No.  8. 
17c;    10,   18c. 

ROPE. 

Sisal,    lie    base:     pure    Manila, 
15%c  base;  British  Manila,  ll%e 
base;    lath    yarn,    10%c   base. 
SAWS.   BUCK. 

Happy  Medium  and  Wateli 
Spring.  $4.25:  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century.  $6.50:  Manle  Leaf.  $5.25: 
Prince  Rupert,  $8.00. 
SCALES. 

Standard  scale.  25  per  cent  off: 
TTnion  scale.  45  per  cent  off.    Both 
quotations    f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  bead.  SO.  10. 
10  and  5  per  cent.:  flat  head,  S5. 
10.  10  and  5  per  cent.:  round 
bead,  brass.  70.  10  and  5  per 
cent.;  flat  head,  brass.  75.  10,  5 
per  cent.:  coach.  60  per  cent. 
SCYTHES. 

Brush.  $7.75. 
SHOT. 

Soft,  $9.25  per  100  lbs.:   chilled. 
$9.65:     buckshot,      $10.05;       ball. 
$10.45. 
SHEET    ZINC. 

Cask  lots,  8%c;  small  lots,  9e. 

SHOVELS    AND    SPADES. 

.Tones  polished.  $8.10  per  doz.: 
Fox  &  Olds.  $7.10  per  doz.: 
Scoops,  D-handled.  "Black  Cat." 
No.  2.  $7.70:  No.  4.  $8.20:  No.  5. 
S8.50:  No.  6.  $8.75;  No.  S,  $9.25: 
No.    10,   $9.80. 


SNATHS,    SCYTHE. 

Grass.   No.   2,  $7.75;   brush.    No. 
1,    $8.25. 
SOLDER. 

Per  pound.   27   cents. 
SPIKES. 

Pressed,     %      in..     $4.50;     5-16. 
$4.15;     %,  $3.90;     7-16,  $3.S0;     %. 
$3.75;    %,    $3.75. 
STAPLES. 

Bright    wire   per   cwt.,   $2.50   at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50:  crucible 
plow,  $5.50;  angle.  $3.25;  harrow. 
$3.25  base;  cast,  octagon  tool 
steel,  SV,c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00.  _ 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE   PIPE. 

6  Inch  riveted,  per  100  ft...  $8  ou 

7  Inch  riveted,  per  100  ft...     tf  »> 
STOVE    PIPE  ELBOWS. 

6  inch,  per  doz 1  42 

7  Inch,   per   doz 1  59 

8  inch,  per  doz 2  37 

TACKS. 

Carpet  75-10  per  cent,   off  list. 

TIES. 

Cow,   35   per   cent. 
TIN   AND    TIN   PLATE. 

Block  tin,  58c  per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates   9  75 

TOOLS     HARVEST 

Ordinary,   50   per   cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,   80c* 
VARNISHES. 

Per  gal.  cans. 

Carriage,    No.   1 175 

Elastic    Oak     1  90 

Furniture.     No.     1 100 

Gold   size  Japan    2  25 

Turps,    brown    Japan     ....     1  00 

Crystal  Damar   2  50 

Oilcloth     2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure     orange    shellac    var- 
nish,   bbl 1  90 

l.uminette     2  00 

Best    wearing   body    5  00 

Best    gearing    varnish 4  00 

Extra   light   hard   oil    1  90 

WASHERS. 

Iron,   small    lots.   30   per   cent.: 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE       CLIPS      AND 

RINGS,     NECK     YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
WHITE    LEAD. 

Decorators'  pure  white  lead,  $9 
per  cwt. 
WIRE    BARB 

Per   Spool   of  80   Rods   F.o.b. 

Lyman  4-point,  Fort  William. 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10:  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan.  Fort  William. 
$1.75:  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point.  Fort  William.  $1.40: 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs.,  Fort  William,  $2.75; 
Winnipeg,  $3.15:  coil  spring  No. 
9.  per  100  lbs..  Fort  William,  $2. 
15:  Winnipeg.  $2.25;  No.  12,  Fort 
William.  $2.25:  Winnipeg.  $2.65; 
plain  galvanized  wire.  No.  9, 
Fort  William,  $2.10:  Winnipeg, 
$2.50:  No.  12,  Fort  William,  $2.- 
20:  Winnipeg,  $2.60. 
WIRE    CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  per  hundred  sn.  feet:  in  50 
ft.   rolls.  $1.70  per  100  sq.  feet. 
WIRE   CLOTH  BLACK 

$1.60  per  100  square  feet. 
WIRE    (STOVEPIPE). 

18   and    19   gauge.   5%c    per   lb. 
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Making  Satisfied  Customers 

Is  the  Recipe  for  Building  a  Real  Business 


BY    APPOINTMENT  TO  HIS  MAJESTY 
THE  KING. 

The  use  of  Ronuk  in  the  Royal  Pal- 
aces and  the  following  large  institutions 
attests  its  superiority  : — 

New   Central  T.M.C.A.,   Toronto. 
Notre  Dame  Congregation,   Montreal. 
A  ppleby   School,   Oakville. 
Seminaire   de   Quebec,   Quebec. 
City  Hall,  Quebec. 

New   Private   Patients'   Wing,   New   Gen- 
eral   Hospital,    Toronto. 
C.P.R.    Dining   Rooms,   Montreal. 
And    many    others,    a    complete    list     of 
which  will  be  sent  on  request. 


KOfWR 


FLOOR 
POLISH 


39 


Ronuk  Floor  Polish  is  so  far  superior  in  every  respect  to  ordinary  wax  or 
varnish  that  everyone  who  buyi  it  from  you  becomes  a  permanent  customer — 
your  best  asset.  Ronuk  is  a  paste,  different  from  ordinary  wax  or  varnish.  It 
sinks  into  the  pores  of  the  wood,  and  forms  a  finish  smooth,  durable  and  beauti- 
ful.    It    is  ^asy    to    apply    and    polish,    and    never   requires    scrubbing. 

Ronuk  is  being  extensively  advertised  in  newspapers  and  magazines  through- 
out Canada^  and  the  manufacturers  are  co-operating  in  every  way  to  help  dealers. 
Prices  and  information   on  application   to 

RONUK    LIMITED 

Portslade,   England 

Canadian  Head  Office  -  53  Yonge  St.,  TORONTO 

WHOLESALE   DISTRIBUTORS. 

Cochrane  Hardware,  Limited,  at  Sudbury,  Sault  Ste.  Marie,  and  North  Bay,  Ont. ; 
The  Marks,  Clavet,  Dobie  Co.,  Limited,  Port  Arthur,  Ont.;  Chappies,  Limited, 
Port  William,  Ont.;  The  J.  H.  Ashdown  Co.,  Limited,  Winnipeg,  Man.;  The 
Brandon  Hardware  Co.,  Limited,  Brandon,  Man.;  Millar  Hardware  Co.,  Limited, 
Portage  la  Prairie,  Man.;  Armstrong,  Smyth  &  Dowswell,  Limited,  Regina,  Sask. ; 
The  Wildren  Moir  Sales  Co.,  Edmonton.  Alta. ;  Douglas  &  Co.,  Limited,  Amherst, 
N.S.;  Summer  Co.,  Moncton,  N.B. ;  Manchester-Robertson-Allison,  Limited,  St. 
John,  N.B.;  Robertson.  Poster  &  Smyth,  Limited,  St.  John,  N.B. ;  W.  H.  Thorne 
&  Co.,  Limited,  St.  John,  N.B. 


1  \ 

HARDWARE 

WINDOW  DRESSING  • 

- :  ■  ;■ 

You  May  Become  a  Practical 
Window  Dresser  for  $2.60 

This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.    It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.    There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages                8x11  Inches               300  Illustrations 
Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

■    Technical    Books,    143-149  University  Ave.,   Toronto 

} 
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You  Can  Back 


Paints 


To  Give  Absolute  Satisfaction 


In  the  Ramsay  line  there  is  the  right  finish  for  every  purpose;  and  an  iron-clad 
guarantee  for  the  quality  of  every  can.  That  makes  sales  easy  and  profits  big. 
In  the  Ramsay  paints  there  is  an  ideal  combination  of  honest,  time-tried  materials 
and  modern,  scientific  skill  in  mixing. 

That  makes  kicks  rare. 

What  more  do  you  want  from  your  paint  stock?     Write  us. 


A.  Ramsay  &  Son  Co. 


ESTABLISHED  1842 


Montreal 


All  stock 

system- 
atically 
stored. 

It's  easy  to 
get  at  quickly 

and  is  free 

from  dust  and 

dirt. 


Berlin  Hardware  Display  Cabinets 

Save  time  and  labor  and  give  the  store  a  very  attractive  appearance 

They  are  designed  to  meet  your  special  requirements,  are  made  of  oak  and  beautifully  finished. 

Goods  are  displayed  behind  glass  doors  or  display   front  compartments.    They  never  get  dirty  or  dusty. 

The  method  of  display  appeals  to  customers  because  they  can  see  what  they  want  at  a  glance.  You  do 
not  have  to  look  on  shelves  or  in  boxes  or  be  continually  dusting  and  cleaning  tools  to  keep  them  in  the 
prime  of  condition. 

Will  be  pleased  to  furnish  estimates. 

The  Walker  Bin  &  Store  Fixture  Co.,  Limited 

BERLIN  ONTARIO 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

(99.90%  PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


SASH  CORD 

The  Best  Made 


Star  Brand  Cotton  Rope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All   Wholesale   Dealers  Sell   Them. 


.teii. 


TRADE  [[UaJHHARK 

CHRISTOPHER  JOHNSON 
&C0. 

SHEFFIELD,  ENGLAND 

Manufacturers  of 

Table  Cutlery, 
Pocket  Knives, 
Scissors,   Razors, 
Spoons    and  Forks 


The  gathering 
of  the  clans 


"On  to  Toronto!" 


OU  have  doubtless  noted 
with  gratification  the 
great  movement  for  honesty 
and  square  dealing  which  is 
revolutionizing  American  and 
Canadian  business  methods. 
Our  goods,  our  salesmanship 
and  our  advertising  are  being 
cleansed  and  vitalized  by  the 
spirit  of  truth  and  sincerity. 

As  a  result,  we  see  a  growing  public  confidence 
in  manufactured  products  and  their  advertising  — 
a  confidence  which,  if  preserved  and  fostered,  will 
decrease  our  costs,  increase  our  profits,  and  become  a 
business  asset  of  incalculable  value. 

Foremost  in  the  fight  which  has  brought  about  this  revo- 
lution stand  the  Associated  Advertising  Clubs  of 
America,  whose  emblem  is  shown  above.  If  you  are  a 
business  man,  interested  in  the  manufacture,  distribution, 
or  selling  of  commodities  of  any  nature,  you  should 
attend  the  Tenth  Annual  Convention  of  the  A.  A.  C.  of  A. 
at 

TORONTO 

June  21-25,   1914 


At  this  Convention  you  will  hear 
the  inspiring  story  of  the  manner 
in  which  these  tremendous  re- 
forms are  being  effected.  More 
than  this,  you  will  hear  the 
problems  of  distribution,  mer- 
chandising, salesmanship  and  ad- 
vertising discussed  by  able  and 
successful  business  men,  in  a  series 
of  open  meetings. 

These  meetings  will  cover  the 
questions  of  chief  interest  to  the 
10,000  business  men  comprising 
the  140  clubs  of  the  A.  A.  C.  of  A. 
— your  own  problems  included. 


EDWARD  MOTT  WOOLLEY, 
the  famous  writer  on  business 
topics,  has  written  a  booklet  en- 
titled "  The  Story  of  Toronto." 
This  booklet  describes  in  a  force- 
ful, intensely  interesting  manner, 
the  wonderful  work  the  A.  A.  C. 
of  A.  are  doing  for  clean  advertis- 
ing and  square  business  methods, 
and  the  significance  and  import- 
ance of  the  Toronto  Convention. 
This  booklet  will  be  sent  free  to  all 
business  men  asking  for  it  on 
their  business  stationery — together 
with  detailed  facts  as  to  the  con- 
vention programme  and  rates  for 
accommodations. 


Address  Convention  Bureau 

ASSOCIATED  ADVERTISING  CLUBS  OF  AMERICA 
TORONTO  CANADA 
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Sanderson  -  Harold 
Screen  Doors 

Sell  on  sight 


They  are  strong 
aud  well  made,  and 
any  one  can  tell  it 
at    a    glance. 

Frames  are  held 
rigid  by  well-glued 
dowels. 

We  use  only  the 
best  grade  of  black 
wire  cloth. 

Our  special  up-to- 
date  machinery  as- 
sures a  fiue,  smooth 
surface  for  our 
weather  exposure 
fillers  and  v  a  r  - 
nishes. 

All  our  doors  are 
very  carefully  in- 
spected and   packed. 

We  carry  large 
stocks  of  ■  all  de- 
signs in  sizes  as 
below : 

A— 2'  6"  x  6'  fi", 
B— 2'  8"  x  6'  S" 
G— 2'   10"  x   6'  6" 

D— 3'   x   7'. 

Write  us  now  for 
booklet  showing 
our     complete     line. 

We'll  deliver  all  or- 
ders    immediately. 


Sanderson  &  Harold 
Co.,  Limited 

Paris,  Canada 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  aud 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


Louis  Riel  was  Not 
a  Fighting  Man 


"Riel  had  a  wonderful  capacity  for  uttering  philip- 
pics. Despite  his  extravagant,  vain,  erratic,  and  mercenary 
characteristics,  he  could  at  any  time  set  the  French  half- 
breeds  of  the  West  into  excitement  and  violence  as  easily 
as  he  could  set  the  autumn  prairie  on  fire  with  his  flint 
and  steel."  So  Rev.  R.  G.  MacBeth  begins  his  stirring 
series  in  MacLean's  Magazine  for  July,  of  personal  rem- 
iniscences on  the  fighting  line  in  1885.  As  a  young  lieuten- 
ant on  the  scene  of  the  trouble,  the  author  tells,  with  the 
story-teller's  magic,  the  events  of  thirty  years  ago,  of 
which  the  present  young  Canadian  generation  has  history 
only.  This  series  is  well  illustrated  and  is  full  of  intense 
interest  throughout. 

Hugh  C.  Weir's  serial,  entitled  Madelane  Mack  — 
Detective,  begins  in  this  issue.  This  has  not  yet  been  pub- 
lished.    Each  instalment  is  a  finished  story  in  itself. 

Other  articles  of  careful  selection  will  compel  attention 
by  their  inherent  newsiness  and  information.  Here  are 
a  few  of  them . 

Alcoholism — From  the  Angle  of  Efficiency. 

By  John  Barron. 
Military  Training.     By  Col.  Winters. 
The  Miracle  of  the  X-Rays.     By  Dr.  Bates. 
To  Foster  Art  in  Canada.    By  J.  E.  Staley. 
Efficiency  in  Business. 

By  One  of  the  Emerson  School. 
May  Irwin — Dramatic  Widow. 

By  Margaret   Bell. 
Glen  Camphell — Westerner.    By  Robson  Black. 
Happy  Children  Make  Efficient  Men. 

By  Dr.    0.    S.    Marden. 
The  Business   Situation.     By  John  Appleton. 

This  is  a  repertoire  for  July  that  may  well  gratify  any 
Canadian. 

See  that  MacLean's  gets  to  your  library  desk.  It  dig- 
nifies Canadian  art  and  letters. 

Send  us  a  postcard  and  have  your   name    placed  on  our 
subscription  list. 

Subscription  $2.00  a  year.  Twenty  cents  a  copy. 

WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,      Toronto,  Canada 
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The  DULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian   Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110   Barstow   Street 


GERMANTOWN 

LAMPBLACKS 


Are  Recognized  Everywhere 
AS   THE  BEST 

When  we  originated  Germantown  Lamp 
Black  at  our  factory  at  Germantown. 
Philadelphia,  we  little  realized  that  it 
would  become  the  STANDARD  of  the 
trade  and  in  order  to  market  their  blacks 
every  other  manufacturer  would  have  to 
use  that  name  or  make  something  better. 
Special  Blacks  for  Paint,  Varnish,  Rub- 
ber Oilcloth,  Paper,  Fertilizer,  etc. 
Look  for  the  red  seal  on  every  package. 
Why  buy  the  "Near  Brand"  when  tlie 
best  is  procurable? 

ASK  YOUR  DEALER, 


L.MARTIN  CO 

SI  FULTON  STREET 

NEW    YORK    U.S. A 


ESTABLISHED  1849 
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Ask  Any 
Good  Mechanic 

Why  He  Prefers 


STAR 


Hack  Saw  Frame  No.  14 


and   he  will   tell   you,   because,   like  all 
he  knows  it  to  be  absolutely  reliable. 


'STAR"    products. 


J3S 


Star  Hack  Saw  Frame  No.  14  is  made  specially  for 
rails,  girders  and  large  work  generally;  has  hand-saw 
handle,  which  gives  secure  hold  and  can  be  furnished  with 
auxiliary   handle,   if   required. 

This  is  a  standard  article,  rightly  made  and  rightly 
priced,  that  should  be  in  your  stock.  There  is  always 
a  demand  for  these  standard  frames  and  none  is  better 
known  than  the  STAR,  hence  easy  and  profitable  sales. 


Write     for     details     and 
«'opy     of     our     New     Dealers 
Catalogue. 


/ 


Millers  Falls  Company 


Millers] Falls,  Mass. 


n.yJ 


The  Stratford? 


IZj 


LAWN  CHAIR 


is     very     attractive, 
durable. 


strong     and 


Has  a  nice  hardwood,  varnished 
frame,  and  stock  duck  in  green 
or  red  for  seat. 

Adjusts  to  four  positions.  Folds 
flat. 


Packer!     6  in 

a     bundle  f.°> 

red  a  n  rt  :;; 
green). 

Be  sure  t  o 
have  a  few 
of  these  on 
hand,  as  they 
are  good 
sellers. 


With    Arms 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Represented  by:  British  Columbia — Martin,  Fiulaysnn  & 
Mather,  Ltd.,  Vancouver.  Alberta — Tees  &  Persse,  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec — 
Jus.  S.  Parkes,  Montreal.  Ontario— Roy  E.  Harris,  Stratford. 


Wrought  and  Steel  Pig 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


^-Annealed 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 


Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 


Milwaukee,  Wis. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand,  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for 
the  asking. 

Write 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 
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For  Good  Profit 
Sell 


They  go 
splendidly 
with  Cobblers' 
Outfits. 

Star   Brand    Soles   are   made   from   our   own 

leather  and  we  guarantee  them  to  outwear  all 

others. 

Stock   them   now!      Soles   will   come   to   your 

liking  and  sales  surprise  you. 

Beardmore  &  Co. 


TANNERS 


Toronto 


Montreal 


Robt.Sorby  &  Sons,  Ltd. 

SHEFFIELD 


We  desire  to  thank  you  for 
following  so  closely  the  different 
advertisements  we  have  been 
running  for  the  past  12  months. 

We  realise  that  it  is  our  duty  to 
bring  these  goods  to  your  notice 
and  have  pleasure  in  announcing 
that  our  Canadian  trade  is  ever 
growing.  Our  plant  has  been 
considerably  extended  and  we 
carry  a  heavy  stock  of  the  many 
special  lines  we  make  for  the 
Canadian   market. 

Geo.  H.  Saywell  Co.       Winnipeg  and  Montreal 


MONEY  WALKS 

as  well  as  talks 

It  takes  a  much  longer  time  to  walk 
back  to  you  if  you  send  it  1,500  miles  fur- 
ther away. 

BUY  GOODS  made  in  the  West  and  re- 
duce the  leng-th  of  time  in  which  your 
money  will  get  back  to  you. 

Remember  that  right  in  the  West,  in  use 
for  the  WESTERN  MARKET  only,  is  a 
plant  that  is  as  complete  as  any  in  Can- 
ada to-day. 

This  is  the  only  factory  in  the  West 
which  makes  everything  in  the  Sheet  Metal 
line  that  Western  Canada  needs. 

Boost  the  home-made  goods  and  insist 
upon  being  supplied  with  the  products  of 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 


CALGARY,  ALTA. 
Sheet  Metal  Mfg.  Co.,  Ltd. 


EDMONTON,  ALTA. 
Edmonton  Metal  Works  Ltd. 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 
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Hardware  and  MetaPs  Electro  Service 


AT  the  request  of  many  of  our  readers  and  in  order 
make  it  easy  for  them  to  use  illustrations  of  staple 
advertising.  Hardware  and  Metal 's  editorial  depart 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Ma 
are  of  such  large  proportions  and  occupy  such  large  space 
of  newspaper  space.  By  using  small  electros  of  seasonable 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware 
vertising  suggestions  in  which  electros  here  shown  will  be 
Price  of  electros  is  15c  each.     Cash  with  order. 


to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
hardware  lines  in  their  newspaper,  circular  or  catalogue 
ment  has  instituted  a  new  service,  viz.,  the  supplying  of 
ny  merchants  claim  that  the  electros  they  have  on  hand 
that  their  use  is  almost  prohibitive  on  account  of  the  cost 
goods  the  merchants  will  be  able  to  feature  several  lines 
and  Metal  will  from  time  to  time  publish  seasonable  ad- 
used.    In  ordering  electros  be  sure  and  order  by  numbers. 


HARDWARE    AND     METAL 
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50 
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61 
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66 
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Price  15  Cents  Each— Be  Sure  and  Order  by  Number 

Address  all  orders  for  cuts  to 

Hardware  and  Metal,   143-149  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable^'[Baskets, 
Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

i 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11   Pitt  Street  E.,  WINDSOR,  Ont. 


TOWNSEND  MOWERS 

HAKO-MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR    MERITS 


Write  for  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.  J. 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002   to  .250. 
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McCOMB'S  SPECIAL 


RUBBER 
ROOFINGS 


J.H.McComb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leare 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle    and    can    be    guided    in    any    direction.      That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters.  Ciblnet  Makers 
and  others.   That's  why  you  should  sell  them.   Order  throujh  your  jobber  to-day. 


No.   1902.    Brass. 

No.  130.  Tinned. 

3  sizes. 


A  WORD  FOR  QUALITY 


PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
'"'"yc^XCB^C+v'  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because    It   Is   The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 


We  have  the  finest  machinery  and  every  facility  for  pro- 
ducing best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care  in  the  drawing  to  obtain  a  regular  gauge. 
Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,  HAMILTON 

GEO.W.LAIDLAW. Vancouver.  B.C.  HARRY  F.  MOULDEN  Winnipeg.Man. 
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YALE) 


//o 


jggrojai 


*i 


Canadian  Yale  &Towne  Limited 

Products  sold  by 


W.M.LOCKIT 

28  KEY  ST. 


FREE  SLIDES 

Get  your  name  on  the  screen 
at  the  Moving  Picture   Show 

THE  people  at  a  moving  picture  show  are  always  good 
humored.  They  have  come  to  be  amused.  They 
want  something  to  happen  every  minute.  And  if  you 
have  something  interesting  to  say  to  them  on  the  screen  while 
the  operator  is  changing  the  reels,  they  will  listen  to  you  and 
carry  away  a  good  impression  of  your  store. 

We  will  supply  the  "interesting  something  to  say."  We 
show  in  the  illustration  above  one  of  these  clever  slides.  You 
don't  often  see  as  good  a  slide  as  this — it  will  get  the  attention 
of  the  audience  swiftly  and  surely,  and  with  your  name  let- 
tered on  it  big,  it  will  make  strong  advertising  for  your  store. 
We  furnish  these  handsomely  colored  slides  free  with  your 
name  lettered  on  them.     Write  us  about  them. 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works :  St.  Catharines,  Ont. 


Business 
Development 

\  Do  you  ever  feel  that  your  present 
occupation  prevents  the  develop- 
ment of  your  business  talentf 

If  Many  a  young  man  is  engaged  in 
office  or  store  clerking.  Owing  to  the 
nature  of  the  business,  he  has  but  a 
narrow  range  in  which  to  exercise 
his  talent.  He  cannot  relinquish  his 
position  to  seek  one  giving  better 
opportunities  and  paying  a  larger 
salary.  To  do  so  would  be  to  give 
up  his  only  source  of  revenue,  and 
someone  may  need  his  support.  Yet 
it  is  imperative  that  he  increase  not 
only  his  business,  but  also  his  salary. 

If  We  will  solve  the  problem  for  you. 
We  have  need  of  part  time  salesmen. 
Men  who  can  devote  spare  hours  to 
our  work  and  make  as  much,  and  in 
many  cases,  more  money  than  they 
can  from  their  regular  occupation. 
Many  of  these  men  we  develop  into 
regular  road  men  with  a  high  salary. 
Do  you  feel  that  there  are  latent 
forces  in  you,  waiting  for  an  oppor- 
tunity to  assert  themselves?  If  so, 
we  want  you  to  let  us  show  you  how 
to  discover  them.  Write  at  once  for 
the  particulars. 

MacLean  Publishing  Co., 

143  University  Ave. 
TORONTO 


Cir.  Dapt. 
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iH* 


Henckels  TWIN -WORKS  Cutlery     g 


for  those  who  want  quality  goods. 


Razors,  Pocket  Knives,  Scissors, 
Manicure  Sets,  Etc.,  Etc. 


sole  Agents  for  Canada:    F.  W.  Lamplough  &  Co.,  Unity  Bldg.,  Montreal     5ffi 


PEASE  HEATING 


SYSTEMS 


MOST  DURABLE 
MOST   ECONOMICAL 
COST  LEAST  FOR  REPAIRS 


Write  to-day  for  Catalogue  and  Price 

Pease  Foundry  Company 


Works:  Brampton.  Head  Office:  Toronto. 

Branches:      Vancouver,        Winnipeg,        Hamilton 

Montreal. 


1  5g     H'TiT^Mywi 

■mil  M  i  Ul  a  Af ;M  MI 

P^i 

Write  usforfull    KENT,  SON    | 

yourorder  STORE  FRONTS  1 

particulars 

*-.  KOTiH  1 

P*^"1 

L      and 

261  Kinq  St. West 

for                 etc            *| 

CK  A^\  4 1 :  iT-1  V&W& 

TOR  O  ISI  TO 

W.  H.  Morley  &  Sons 


"Clover  Leaf 
Brand 


» 


Cutlery  for  Canadians 

Fully  Guaranteed 

Easily    Sold 

Good  Profit 


Ask  your  jobber  for  it. 


I 


i 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


Anyone    can    use    it.      Engineers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


ARGALL  BROS., 

Estb.  1860 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,  etc. 

-    General  Ironworkers 

Three  Rivers.  P.Q. 


PRIESTS   CLIPPERS 

THAT'S 
SUFFICIENT 

SEND  FOR   CAT Al  OG  TO 

American  Shearer  Mfg.   Co. 
Nashua,  N.H..TJ  S  A. 

ebusch  &  Hileer,  Ltd. ,  Special  New  Yck 
Representatives,  106-110  Lafayette  Street 


Ask  your  jobber 
for  Gold  Coin  Wire 
n  a  t  and  Coat 
Hooks,  New  Perfect 
Coil  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured       b  y 


James  &  Reid,  Perth,  Ont. 


Cement  Sidewalk  Tools 


The   Best 


In    the   Market, 
catalogue. 


Send   for 


T.  Slack  &  Co., 
145  Brock  Ave.,  Toronto,  Ontario. 

W.  J.  Wells,  Sales  Agent, 
510  Church  St.,  Toronto. 


BOLTS.RIVETSWIRE  &W1RENAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    in 

behind     the    manufacture    of    our    lines. 


THE  NORTHERN  B0LT4SCREW  ^.'VW.OWEN  SOUND. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON    STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


FINE  LAMP  BLACKS 

xr^-r^j^-    The  Bear  Brand  Germantovtn  BlacK 
(       v'-/^_7  Brings  Customers  Back- formore 

WILCKES  MARTIN  WILCKESCO 

135  WILLIAM  ST.,  NEW  YORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs.  Bifurcated  and  Tubular  Riv- 
ets, Wire  Nails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckle*, 
Felloe   Plates. 


Reproduction  ot 

NEW   SEYMOUR   SHUW   CARD 

12-in.  by  16-in. ,  ib  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A   show   card    will   be   sent  to  every   dealer 

tending  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Se'Hod  tfenis.  WIERl'SCD  &  BILGER,  Ltd..  Ne«  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.   All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  number  of  gauze  from  60  to   120   mesh. 
Also    tubular    and    Washer    Points,     Earth    Augers.    Drive    Caps,    Cast   Steel    Drive    Shoes. 

Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 
Brass  Wire  Clothes,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Tugs. 

PROMPT  SHIPMENTS 

Otterville    Manufacturing  Co.,  Limited  Otterville,   Ont. 


YOUR  GUARANTEE 

Install  GIPE-HAZARD  CARRIERS— use  them  ten  days— put  them 
to  every  test — and  if  tbey  do  not  give  quicker,  better  and  more 
satisfactory  store  service  than  any  other  system,  they  may  be 
returned  at  our  expense.  Pair  enough,  isn't  it?  Ulnvestigate  our 
modern  Electric  Cable  Cash  Carrier  and  Pneumatic  Disp.itih 
Tubes.      fSend   for   our   new   Catalog   G. 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97  ONTARIO  STREET,  TORONTO.  CANADA 
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Great  Improvements 


—IN— 


HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 

453  BROADWAY  BROOKLYN.  N.Y 


Keep  la  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on 
tbe  earth  has  been  schooled  by  nature 
to  look  for  signs:  for  invitations  to 
taste;  for  suggestions  as  to  what  to 
wear.  Tell  your  story  briefly,  forcibly, 
truthfully,  and  address  It  through  the 
proper  media  and  you  can  successfully 
apply  advertising  as  a  means  to  In- 
creased distribution. 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for   cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

Manuracturmrm    of 

Emery.  Black  Lead   Emery  Glass 
and   Flint  Cloths  and   Papers,  etc. 

Wellington  Mills,  London,  England 


Hill 

Him 

III! 


will  produce  Bigger  Results  in  business  and  save 

you  much  time  and  labor  if  you  instal  our 

Convenient,  Attractive  Fixtures 


Nail  Bin  Counter 

with    Panelled1  Front 

and  metal-lined  Nail  Bins 

Am  assortment  of  our  metal  shelf  boxes,  such  as  the  one  illustrated  below 
are  not  only  attractive,  but,  by  having  the  articles  displayed  on  the  outside  of 
each  box  you  enable  your  customer  to  make  selection  quickly,  and  often  calls 
to  his  attention  articles  that  he  would  otherwise  have  forgotten.  They  also 
enable  you  and  your  clerks  to  give  much  quicker  service,  which  effects  a  saving 
of  time  for  both  you  and  your  customers. 

We  also  manufacture  Display  Counters,  Nail,  Bolt  and  Screw  Cabinets,  etc. 

Send  us  a  rough  sketch  of  your  store  and  we  will  suggest  several  arrangements 
and  quote  you  prices. 


Cameron  &  Campbell 


Toronto 


Sharratt  &    Newth's   Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED    FENCE    HOOK   %r4rg££° Wooaen p,CMels on 


FENCE  HOOK 


*A 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES, 
ETC. 


The  Western  Wire  and  Nail  Co.,  Limited,       London,   Ont. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  In 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance) : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
Insertion,   5c.    additional   each    insertion    when    Box    Number   is  required.     Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,    Toronto,    Ont.  (tl) 

"HARDWARE  CLERK  WANTED;  EXPERI- 
enced  only  need  apply.  State  age  and  salary. 
Must  commence  at  once."  Geo.  Taylor  Hard- 
ware, Ltd.,  Cobalt.  (24) 


SITUATIONS    WANTED 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal.  Toronto. (2S) 

ADVERTISER  WITH  15  TEARS'  EXPERI- 
ence  of  hardware  trade  seeks  position  in  office 
or  road.  Good  references.  195  Hutchison  St., 
Montreal.      (24) 

WANTED— HARDWARE  CLERK  THOR- 
ougbly  experienced  in  all  lines  of  hardware  de- 
sires position  with  wholesale  or  retail  Eastern 
firm.  Best  of  references.  Box  541,  Cobourg, 
Ont. (23) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  builders'  and  general  hardware, 
would  like  to  represent  builders'  hardware 
manufacturer,  Prairie  Provinces  or  British 
Columbia.  Box  110  Hardware  and  Metal, 
Toronto. ' (2C) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  general  and  builders'  hardware, 
would  like  to  represent  British  Columbia 
wholesaler.  Box  111,  Hardware  and  Metal, 
Toronto.  (26) 


FOR  SALE 


FOR  SALE— THE  BUSINESS  OF  THE  VAN 
couver  Hardware  Co.,  established  1886.  Lo- 
cated on  best  retail  street  in  the  city.  Stock 
and  fixtures,  $30,000.  Will  sell  outright  as  a 
going  concern,  or  retiring  manager's  interest 
A  good  opening  for  a  live  business  man 
Apply  to  Anderson  &  Warnock,  613  Granville 
Street,    Vancouver,   B.C.  (23) 


FOR  SALE— HARDWARE  BUSINESS  IN 
growing  Western  city  of  18,000,  or  present 
owners  will  leave  $100,000  m  the  business. 
Annual  turnover  nearly  quarter  million.  Two 
energetic  men  wanted  to  take  charge  of  man- 
agement and  office,  investing  $50,000.  Good 
opportunity  for  right  men.  Box  112,  Hard- 
ware &   Metal,   Toronto.  (23) 


EXCHANGE 

EXCHANGE.— SECTION  IMPROVED  LAND 
for  hardware  or  general  store.  D.  A.  Ketchin, 
1360    Rae   St.,    Regina,    Sask.  (30) 


MISCELLANEOUS 


I  LOCATE  NEW  TOWNS  IN  THE  WEST 
and  build.  These  I  am  prepared  to  sell  or 
rent.  This  gives  an  opportunity  to  start  on 
the  ground  floor.  Have  just  now  a  splendid 
opening  in  hardware  on  the  Grand  Trunk 
Country,  second  to  none.  For  further  par- 
ticulars address  Box  10S,  Hardware  and  Metal, 
Toronto.  •  (26) 

ADDING   TYPEWRITERS   WRITE.   ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE     AND     FACTORY     HEATING 

systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Be"s, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50o.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include :  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues ;  Collecting  Accounts ; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them  ; 
Profit  Figuring  System ;  Starting  in  Business ; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Tub.  Co.,  143  University  Ave.,   Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  writteD  downtAd  in- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  -work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a .  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contr'buted  their  experience 
covering  the  mar'  phases  of  hardware 
window  display.  i  his  volume,  therefore, 
represents  the  sum  lotal  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


Make  Use  of  This  Page  for  all  Your  "Wants 


ff 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  folloAving   advertisement    in    your   "Want" 

Ad.  Page  ....  times.  (For  Eates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

Tfawn Province 
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Friedr.  Baurmann  &  Sons,  Solingen,  Germany 

Manufacturers  of  High-Grade  Razors  and  Safety  Razors 

"DWARF"  Brand  RAZORS 

Will    bring    you    satisfied    cus- 
tomers.      Made     of     the    best 
English    Crucible    Steel — guar- 
anteed    hand-forged     and     hand- 
ground — very   carefully   tempered 
by   special    secret   process,    ensur- 
ing highest  results. 


Write  for  our  Catalogue. 


John  Wanamaker  says  that  advertising  doesn't  jerk  — 
it  PULLS.  He  ought  to  know,  and  yet  some  men  think 
that  advertising  should  go  against  all  rules  and  prece- 
dents and  jerk  them  to  success  with  one  tremendous  yank. 


Safe  Investments 

The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about   investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 
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Never  Varies 

in  Quality  and  Toughness 


fggmMP 

Wmt 

London  Bar  Iron  is  absolutely  flawless  and£is 
uniform    throughout,  assuring  the  buyer   intrinsic 
value  for  his  money. 
I    Our  methods  of  production  enable  us  to  produce  this 
IllS^eJl    high-grade  Iron  at  the  lowest  prices.    It  will  pay  you 
jS^'i^^L      to  se*l  it — write  us  at  once. 
Ijllllk  London  Rolling  Mill  Co.,  Ltd. 

Wp%jl^&$^  LONDON  -  -  CANADA 


Sales  Agents,   Ontario,  Baines  &  Peckover,  Toronto. 
Manitoba,    Bissett&  Loucks,  Ltd.,    'Winnipeg, 
British  Columbia,  McPherson  & 
£~t^^ftn^_  Teetzel,  Vancouver 

>&3X 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 


Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is   printed  solely    for  the    convenience    of    our    readers. 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 

Earr    Registers,    Trenton,    Ont. 

Dominion    Register    Co.,    Toronto. 
Aluminum. 

British   Aluminum   Co.,    Toronto. 

Aluminum    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 

Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion    Cartridge    Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   New   York. 

Dupont   Powder  Co.,    North    Wilming- 
ton,   Del. 

Eley   Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &    Richardson,    Montreal. 
Annunciator  Systems. 

Northern    Electric  Co. 
Anti-Rattlers    (Buggy    Shaft). 

Femald   Mfg.    Co.,    North   East,    Pa. 
Auvils. 

Brooks  &  Cooper,   Sheffield,   Eng. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

A.   C.   Leslie  Co.,    Montreal. 
Auger    Bits. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mara. 

Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Auto   Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Canadian   H.    W.    JohnsiManville   Co., 
Toronto. 

Novelty  Mfg.  Co.,  Waterbury,  Cons. 
Babbitt   Metal. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Canada  Metal  Co.,  Toronto. 

Hoyt   Metal    Co.,   Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes    &    Co.,     Toronto. 
Baits,    Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Bar   Iron. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Canadian   Tube  &    Iron   Co.,    Montreal. 

Henderson   &    Richardson,    Montreal. 

Steel   Co.   of  Canada,   Hamilton. 

London   Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 

The    Stanley    Works,    New    Britain. 
Bath    Room  Fittings. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,   Frary  &  Clark,   New   Britain. 

Novelty   Mfg.    Co.,   Waterbury,    Mass. 
Batteries  and  Accessories. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Northern  Filectric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,    Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gntta    Percha    and    Rubber  Mfg.    Co., 
Toronto. 
Bicycles. 

Bown   Mfg.  Co..   Birmingham,  Eng. 

Iver-.Tohnson's    Arms   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Andrew   B.   Hendryx   Co.,   New  Haven, 
Conn. 
Bits. 

Ford  Auger   Bit  Co..    Holyoke,    Mass. 

Progressive  Mfg.  Co.,  Torrington,  Conn. 

R'.issell.       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 

Consumers  Cordage  Co.,   Montreal. 

Independent   Cordage  Co.,  Toronto. 
Bolts  and   Nuts. 

London  Bolt  &   Hinge  Works,  London. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 

Pease  Foundry  Co.,   Toronto. 

Onrney    Foundry    Co.,    Toronto. 

Taylor-Forbes    Co..    Guelph. 
Bolts. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Northern    Bolt    &    Screw    Oo.,    Owen 
Sound,   Ont. 

Canadian   Tube  &    Iron  Co..    Montreal. 

London  Bolt  &  Hinge  Works.  London. 

The  Steel   Company  of  Canada.   Ham- 
ilton. 


Box:    Strapping. 

Acme  Steel  Goods  Co.,  Chicago. 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The    Stanley      Works,     New      Britain. 
Box    Hinges   and   Locks. 
Acme    Steel   Goods   Co.,    Chicago. 
The    Stanley    Works,    New    Britain. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's   Falls   Co.,   New  York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets.    Shelf. 
Atlas   Mfg.    Co.,    New   Haven,   Conn. 
The    Stanley     Works,      New     Britain, 

Conn. 
Canada    Steel    Goods    Co.,    Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 
Brown.    Boggs    Co.,    Hamilton. 
Steel   Bending  Brake  Works,  Chatham. 
Brass    Goods. 
Jas.   Cartland    &   Son,    Ltd.,    Birming- 
ham, Eng. 
Chadwick    Brass    Mfg.    Co.,    Hamilton, 
Evered  &  Co.,    Smethwick,   Eng. 
Henderson   &    Richardson,    Montreal. 
Jas.     Morrison     Brass     Mfg.     Co.,     To- 
ronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  &  Metal  Co.,  Hamilton, 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,  Frary  &  Clark,  New  Britain. 
Brushes. 
Meakins  &  Sons,   Hamilton. 
Stevens-Hepner  Co.,   Port  Elgin, 
G.    F.    Stevens   &    Co.,    Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'   Tools   and    Supplies, 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  &  Co.,    Montreal. 
Howland,  H  S.,  Sons  &  Co.,  Toronto. 
Lewis  Bros.,    Ltd.,   Montreal. 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Miller,   Morse  Hdwe.  Co.,   Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa. 
Simmons  Hdw.   Co.,   St.  Louis,  Mo. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 
Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 
Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  &  F.  Corbin,  New  Britain,  Conn. 
Evered    &   Co..    Birmingham,    Eng. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lawson    Mfg.    Co.,    Chicago. 
May   &   Padmore,    Birmingham,    Eng. 
Miller,    Morse  Hdw.    Co.,    Winnipeg. 
Richards    Wilcox    Can.    Co.,    London. 
The    Stanley     Works,      New     Britain, 

Conn. 
Taylor  Forbes  Co..  Guelph.  Ont. 
Watrous-Acme   Mfg.   Co.,    Des  Moines, 

Towa. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Pedlar  People.   Ltd.,  Oshawa. 
Winnipeg      Ceiling      &      Roofing     Co., 
Winnipeg. 
Burlap. 
Dominion  Oilcloth  Co.,   Montreal. 
G.   F.   Stephens  &  Co..   Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.   L.   Robertson  Co.,  Milton. 
The    Stanley     Works,      New     Britain, 

Conn. 
Parmenter  &   Bulloch  Co..   Gananojue. 
The    Steel  Co.    of  Canada,    Hamilton. 
Butts. 
J.  E.  Beauchamp  &  Co.,  Montreal. 
Canada   Steel   Goods   Co..   Hamilton. 
P.   &   F.  Corbin,   New   Britain.    Conn. 
The    Stanley    Works.    New    Britain. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Watrous-Acme   Mfg.   Co.,    Des    Moines, 
Iowa. 
Butts  and  Hinges. 
J.   E.   Beauchamp  &  Co..   Montreal. 
The    Stanley     Works.      New     Britain. 
Montreal  Hardware  Mfg.  Co,  Montreal. 
Taylor- Forbes   Co.,    Guelph,    Ont. 
Butts.    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
L.   S.   Starrett  Co.,    Athol,   Mass. 
Calks. 
Neverslip    Mfg.    Co.,     New    Brunswick. 
N.J. 
Cans. 
Thos.   Davidson  Mfg.   Co.,   Montreal. 
McClary's.    London.    Ont 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash  and  Parcel. 
Qipe-Hazard    Store    Service    Co.,    To- 
ronto. 


Canada   I'lates. 

A.  C.    Leslie  &  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  *  S.  H.  Thompson  &  Co.,  Montreal. 
Carpet   Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 
Dominion  Cartridge   Co.,    Montreal. 
Eley  Bros.,  N.   Transcona,  Man, 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 
Greening,   B. .   Wire  Co.,   Hamilton. 
McKinnon   Chain   Co.,   St.  Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls.   Ont. 
Ceilings,   Metal. 
Metal   Shingle  &  Siding  Co..   Preston, 

Ont. 
Winnipeg  Ceiling  &  Rooting  Co.,  Win- 
nipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
McFarlane,  Douglas  &  Co.,   Ottawa. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Canada  Cement  Co.,  Montreal, 
Alfred    Rogers,    Ltd.,    Toronto. 
Saskatchewan     Glass     &     Suply     Co., 

Moose  Jaw. 
B.    &    S.    H.   Thompson  &   Co.,    Mont- 
real. 
Cement    Working    Tools. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
T.    Slack  &  Co.,   Toronto. 

Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 
McKinnon   Chain   Co.,    St.    Catharines. 
Oneida  Community,    Oneida,    N.Y. 
Standard    Chain    Co.,    Pittsburgh,    Pa. 

Chain,     Trace.    Logging,     Halter, 
Dog    Leads,    Agricultural, 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain, 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J,  H.,   &  Sons,   Ottawa,  Ont 

Oummer-Dowswell.       Ltd.,     Hamilton. 

Maxwell,   David,  &  Sons,   St.  Mary's. 
Chutes. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 

American    Shearer   Mfg.    Co.,    Nashua, 
N.   H. 

Chicago    Flexible   Shaft   Co.,    Chicago. 
Clocks. 

The  Western  Clock  Co.,  L«  Salle,  111. 
Clothes  Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins    &   Sons,    Hamilton. 
Clothes    Driers. 

Cummer- Dowswell,     Ltd. ,     Hamilton. 
Clothes   Line. 

Hamilton   Cotton  Co.,   Hamilton,   Ont. 
Clothes     Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.   Connor  &  Son,   Ottawa. 

Maxwell,  David,  &   Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark,  New  Britain. 

National   Electric  Mfg.   Co.,   Toronto. 
Colors,    Dry. 

A.   Ram3ay  &  Son  Co.,  Montreal. 

Canada   Paint  Co..  Montreal. 

G.    F.    Stephens  &    Co.,    Winnipeg 
Cold   Rolled    Strip    Steel. 

Acme  Steel  Goods  Co.,  Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 

The    Stanley     Works,      New     Britain, 
Conn. 
Conductor   Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

The  Pedlar  People,  Ltd..  Oshawa. 

Sheet    Meta!    Products    Co..    Toronto. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Wheeler   &    Bain.    Toronto. 
Cord,     Wire    Picture 

The    Anderw    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Cordage. 

Hamilton   Cotton   Co.,   Hamilton. 

Independent    Cordage    Co..    Toronto. 

Consumers    Cordage   Co.,    Ltd. 

Scvthes  &  Co.,  Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co..   Toronto. 

Metal   Shingle  &  Siding  Co..    Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  FaRtevers. 

Verne  Steel   Goods  Co..   Chlrwro. 

The    Stanley   Works,    New    Britain. 
C<-tton    Duck. 

Scythes  &  Co..    Toronto. 


Cotton    Wipers. 

Scythes  &   Co.,    Toronto. 
Cow    Ties. 
Greening,    B.,  Wire  Co.,  Hamilton. 
McKinnon  Chain  Co.,  St.  Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,    BushneU,    I1L 
Cuspidors. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The     Sheet     Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.     ituzor*.    scissor*,    etc. 
Caverhill,   Learmont  &  Co.,   Montreal. 
Crooks,   Jonathan,   &   Son. 
Dorlten    Bros.    &   Co.,    Montreal. 
Henderson    &    Richardson,    Montreal. 
Howland,  H.  S.,  Son3  &  Co.,  Toronto. 
Hutton,  Jas.,   &  Co.,  Montreal. 
Lamplough,  F.  W.,  &  Co.,  Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,   Niagara 

Falls. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons    Hardware   Co.,    St.    Louis. 
Door   Bolts. 
Montreal   Hdw.    Mfg.    Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 
Canadian    Yale    &    Towne,    St,    Cath- 
arines. 
P.   &   F.    Corbin,   New  Britain,   Conn. 
Wm.    Newman    &    Sons,    Birmingham, 
England. 
Dcors,   Screen. 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 
Canada   Steel   Goods  Co.,   Hamilton. 
Myers,    F.    E,   &    Bro.,    Ashland,    O. 
The    Stanley    Works,    New    Britain. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don, Ont, 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pulls. 
P.   &   F.    Corbin,   New  Britain,   Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,  Brick  and   Stone. 
Whitman     &     Barnes     Mfg.     Co.,     St 

Catharines. 
Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Northern   Electric   Co. 
Dustless    Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless   Mops. 

Channell    Chemical   Co.,   Toronto. 
Eavetroughs. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
The    Sheet    Metal    Products    Co.,    To- 
ronto. 
Pedlar  People,   Ltd.,   Oshawa. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Wheeler  &   Bain,   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 
Elbows. 
O-Rib-0    Mfg.    Co.,    Winnipeg. 
E.    T.    Wright   Co..    Hamilton. 
Electrical    Heating    Specialties. 
Landers,   Frary  &  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible   Conduit  Co.,    Guelph,    Ont. 
Ideal   Electric  Mfg.  Co.,    Wallaceburg. 
Emery  or  Corundum   Wheels. 
Can.    Fairbanks-Morse    Co..    Montreal. 
The  Carborundum  Co.,   Niagara  Falls, 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 
Electric  Fixtures. 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto, 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible    Shaft   Co.,    Chicago. 
Flexible   Conduit   Co..    Guelph.    Ont 
Renfrew    Electric    Mfg.    Co.,    Renfrew, 

Ont 
Ideal    Electric   Mfg.    Co.,    Wallaceburg, 

Ont. 
Landers,   Frary  &  Clark,   New  Britain, 

Conn. 
National    Electric    Mfg.    Co.,    Toronto. 
Electricians*'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
John    Oakey    *    8ons,    Ltd..    London, 

Eng. 
G.   F.   Stephens  &  Co.,    Winnipeg. 
Emery    Wheels. 
The     AdaMite     Wheel     *     Mfg.     Co., 

Hamilton, 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
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Toledo  Garden  Hoes 

MADE  IN  CANADA 


^'ades  are  made  of  high-carbon  spring  steel,  securely 
r'veted  to  malleable-iron  socket.  A  high-grade  Hoe 
at  a  low  price.     Made  in  four  sizes. 

CATALOGUE  UPON  REQUEST. 
MANUFACTURED  BY 

The  Adamite  Wheel  &  Mfg.  Co. 

HAMILTON,  ONTARIO 


The  Genuine   MYERS  Dollar   Sewing  Awl 


See  that  Thread  Reel 


under  the  finger  tips. 


THIS  PRINCIPLE  IS  RIGHT. 
JUST  OUT  NEW. 

Convenient  counter  display  box,  and  show-card  in  three  colors 

Actual  size  of  box  10%  x  4%  x  1%.     One  box  with  every  v,  doz. 

awls.     Shipping:  weight  2  lbs. 

Ask  for  1914  catalogue  and  wholesale  prices. 

C.  A.  MYERS  CO.,   Inc.,  Sole  Owners  and  Manufacturers, 

6374  University  Avenue.  CHICAGO,  ILL.,  U.  S.  A. 
Canadian  distributors:   Merrick- Anderson   Co.,  Winnipeg:,  Man., 
Canada;   A.   Prud'honime  &   Fils,   Limited,   10   Rue   de   Bresoles' 
Montreal,    Canada;    The    Hobbs    Hardware    Co.,    Ltd.,    London,' 
Ont.,   Canada;    Marshall- Wells   Co.,   Ltd.,   Winnipeg,   Man      Can 


Rules 


THE  OHAPIN-CTEPHENS  f>0. 

UNION    W  FACTORY    ** 

PINE  MEADOW,    CONN.,  U.S.  A 


SMITH    HARDWARE  CO.,  LTD..  Agents.  MONTREAL.  CANADA 


Every  Horse  Owner  Buys  at  Sight 


CLOSED 


The  Kling  Hame  Fas- 
tener holds  the  names 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  oi 
take  off,  yet  the  horse  can 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealei 
$2.25  per  doz.  Any  jobber. 
Write    for    circular. 

Look   for   "Kling"   on   the 
level-. 


The  National  Safety  Snap  Co..  Inc.,  Oept.  33.  Wilmington.  0.,  U.S.A. 

Sole  manufacturers  of  the  Klingsnap   and  Kling  Hame 
Pasteuer. 
D.   C.   Rosa  &  Co.,  56  Colborne  Street,  Toronto,   Ont. 
Canadian    Distributing  Agents. 


BROOKS   &  COOPER, 

Corporate  iHarfe,  Mousehole  Forge 

/3&w.         Sheffield 


QTrabe   jfltarfe. 
M.    &  H. 

ARMITAG" 
MOUSE 
HOLE 
FORGE. 


"KATZ"   Hinges 


Silent   Workers  and   strong    sellers 


guaranteed     to  hold. 


"Ratz"  Surface  Hinges  for  doors  1%  in.  to  1%  in. 
thick.      Steel    throughout.       Equipped     with     Ball 
Bearings.      Grease    chamber    enclosed    and    lubri- 
cates working  parts.     Alignment 
three  styles 

"Katz"  Screen  Door  Hinges  made  of 
wrought  steel  and  equipped  with 
springs  completely  concealed  in 
steel  axle.  Made  in  all  regular 
finishes,  and  in  3  styles. 
Send  for  catalog  No.  9. 


S*3T      Patented  U.S.A. 


Lawson  Mfg.  Co. 
215  W.  Huron  St.,  Chicago 
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Enamels. 

Canada    Paint   Co.,    Montreal. 

Glidden    Vainish    Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt  &    Lambert,    Bridgeburg,    Ont. 

A.    Ramsay  &   Son   Co.,   Montreal. 

Sherwin-Williams   Co.,    Montreal. 

G.    F.    Stephen*   ft    Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,   Birmingham,    Eng. 

Thos.    Davidson  Mfg.   Co.,  Montreal. 

McClary's,   London,   Ont. 

Sheet   Metal   Products   Co.,   Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,   Gana- 
noque,    Ont. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Fasteners,   Storm,  Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Fencing,   Woven   Wire. 
The  Steel  Oo.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Hozle  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Files   and    Rasps. 

Barnett   Co.,    G.    &   H.,    Philadelphia. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,   Henry,  &  Sons,   Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 
Firearms   and  Ammunition. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Iver-Johnson's   Arms    &    Cycle    Works, 

Fitchburg,    Mass. 
Remington  Arms   TJ.M.C,   Co.,    Wind- 
sor,   Ont. 
Fire   Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire    Door    Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox     Can.     Co.,     London, 

Ont. 
Taylor    Forbes    Co.,    Guelph,    Ont, 
Fire  Place  Furnishings. 
The   Barton-Netting  Co.,    Ltd.,    Wind- 
sor,   Ont. 
Winnipeg  Paint  &   Glass  Co.,    Winni- 
peg. 
Fishing-  Tackle. 
Abbey    &    Imbrie,    New    York. 
Andrew  B.  Hendryx  Co.,   New  Haven. 
Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,   Electric. 
Can.    Fairbanks-Morse    Co.,    Montreal 
Northern    El""ric   Co. 
Flint    Paper 
Jno.    Oakey    &     Sons.     Ltd.,     London, 
Eng. 
Food    Choppers 
Landers,  Frary  &  Hark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace   Co.,    Gait. 
Furnaces,   see   Stoves. 
Galvanizing. 

Canada   Metal   Co.,  Toronto. 

Thos.    Davidson   Mfg.  Co.,   Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

B.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

Henderson   &    Richardson,    Montreal. 

John  Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 

Pedlar   People,    Ltd.,    Oshawa. 

8.    &   S.   H.    Thompson   ft  Co.,    Mon- 
treal. 

Winnipeg     Ceiling     ft     Roofling     Co., 
Winnipeg,  Man, 
Galvanized    Steel   Tanks. 

Wayne  Oil  Tank  ft  Pump  Co.,  Wood- 
stock,   Ont. 

Metal   Shingle  ft   Siding  Co.,   Preston. 
Galvanized     Ware. 

H.   8.   Howland  Sons  ft  Co,.  Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
McClary's,    London,    Ont. 

Sheet  Metal   Products  Co.,  Toronto. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary    Mfg.    Co.,    London. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co.,   Hamilton. 
Garden   Cultivators. 

C.  8.  Norcross  ft  Sons,  Bushnell,   m. 
8.    L.  Allen  Co.,  Philadelphia, 

Garden  Tools. 
The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The  Barton-Netting  Co.,   Ltd.,    Wind- 
sor,  Ont. 
Jaa.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas   Engines. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Gat,   Engine   Silencers. 

Maxim  Silencer  Co.,  Hartford,  Conn. 
Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Gauges. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
L.    S.   Starrett  Co.,   Athol,   Mass, 

Glass. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  ft  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

A.  Ramsay   &   Son,    Montreal. 

G.    F.   Stephens  &  Co.,   Winnipeg. 

B.  &  S.  H  Thompson  ft  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

O.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glass.    Sheet  and    Figured. 

A.    Ramsay   &    Son,    Montreal. 

Glass    Paper. 

A.    Ramsay    &    Son.    Montreal. 
Jno.     Oakey    &    Sons,    Ltd.,     London, 
Eng. 

Glass.    Wired. 

G.    F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pel  ton.    Godfrey   8. 
Arthur    Rndd    &    Co..    St.    Helen's. 
Sharratt    &    Newth,    London,    Eng. 
G.    F.    Stephens   &    Co..   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glas3    Co.,    Win- 
nipeg. 

Glue. 

Henderson    &    Richardson.    Montreal. 
O.    F.    Stephens   ft    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Can.    Fairbanks-Morse    Co..    Montreal. 
Cleveland    Stone    Co..    Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 

Gnns. 

J.  P.  Clapbrough  ft  Johnston,  Bir- 
mingham. 

Harrington  &  Richardson  Arms  Co., 
Worchester,    Mass. 

Iver  Johnson's  Arms  &  Cycle  Works, 
Fitchburg,    Mass. 

Remington  Arms-D.M.C.  Co.,  Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Handles. 

The  Lachute  Shuttle  Co.,  Ltd.,  La- 
chute    Mills,    P.Q. 

Still,  J.  H„  Mfg.  Co.,  St.  Thomas. 
Hangers,  Storm   Sash  and  Screen. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes   Co..   Guelph.    Ont. 

Watrous  Acme  Mfg  Co.,  Des  Moines, 
Iowa. 

Hardware,  Metal  Window. 

Canadian  Tale  ft  Towne,  St.  Cath- 
arines. 

P.    ft  F.    Corbin.   New  Britain.   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Harvest  Tools. 

H.  S.  Howland  Sons  ft  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Hinges. 

J.  E.  Beauchamp  ft  Co.,  Montreal. 

Canada    Steel   Goods   Co.,   Hamilton. 

Montreal    Hardware    Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Hinges.   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,  J.  H.,   Mfg.    Co.,   St.   Thomas. 
Hooks. 

P.  ft  F.   Corbin,  New   Britain,   Conn. 

Henderson    &    Richardson,    Montreal 

The    Stanley   Works,    New    Britain. 

The  Steel  Oo.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Hooks,   Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and   Wire. 

Laidlaw  Bale-Tie  Co.,    Hamilton,   Ont. 

Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,  Garden  and  Lawn. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 

Ont. 
McClary's,    London,    Ont. 
North  Bros.   Mfg.    Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 
Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.   Co.,   Philadelphia. 
Iron    and    Steel   Bars. 
Henderson    &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London    Rolling    Mill    Co.,    London. 

Iron    Pipe. 

Can.    Fairbanks-Morse    Co..    Montreal. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Iron    Pumps. 

Can.    Fairbanks-Morse    Co..    Montreal. 
R.   McDougall  Co.,   Gait. 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Japans. 

A.  Ramsay  ft  Son  Co.,   Montreal. 

Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen    Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Ladders,   Step. 

Otterville  Mfg.    Co.,    Otterville,    Ont. 

G.  F.    Stenhpns    &    Co..    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders.    Shelf. 

F.  E.    Myers  ft   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 

The  L.   Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.     Davidson     Mfg.     Co..     Montreal. 

McClary's.   London.    Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton.  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada.    Ltd.,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 
The     Stanley     Work3,     New     Britain, 

Conn. 
Taylor  Forbes   Co.,   Guelph,    Ont. 
Lawn   Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,.  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons.    St.    Mary's. 
S.    P.  Townsend  ft  Co.,   Orange.   N.J. 
Taylor  Forbes   Co.,   Guelph,    Ont. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.    Co.,    Stratford. 
Linseed  Oils. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.   Beauchamp  ft  Co.,  Montreal. 

F.  E.  Myers  ft  Bro.,  Ashland.  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead  Pipe. 

Canada  Metal  Co.,  Toronto, 

Hoyt    Metal   Co.,   Toronto. 
Levels. 

Lufkin    Rule  Co.,   Saginaw,   Mich. 

Corn  1  ell -Pratt    Co.,     Greenfield,     Mas*. 

L.    S.    Starrett   Co.,   Athol,   Mass. 

Stanley  Rule  ft  Level  Co.,  New 
Britain. 


Linseed   Oils. 

Canada     Linseed    Oil    Mills,    Toronto. 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 
Belleville   Hdwe.    and   Lock   Mfg.   Oo., 

Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.   Corbin,  New   Britain,   Conn. 
May   &    Padmore,    Birmingham,    Eng. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Lumbering  Tools. 

Argall   Bros.,   Three   Rivers,   Que. 
Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Mail  Boxes. 
J.  E.  Beauchamp  &  Co.,  Montreal. 

Mantels  and   Grates. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont.  

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Stanley  Rule  ft  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.   Starrett  Co..   Athol,   Mass. 

Metals. 

Canada  Metal  Co.,   Toronto. 
Caverhill,   Learmont  &  Co.,   Montreal. 
Henderson   &    Richardson,    Montreal 
Hoyt  Metal  Co.,  Toronto. 
Leslie,    A.    C,    &    Co.,    Montreal. 
Magnolia   Metal   Co.,    Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Nova    Scotia    Steel   &    Coal   Co.,    New 

Glasgow,    N.S. 
Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 
The    Stanley    Works,    New    Britain. 
Tallman  Brass  &  Metal  Co.,  Hamilton, 
Thompson,  B.  &  S.  H.  Co.,  Montreal. 

treal. 
Metal   Lockers. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Metal   Shingles,   Sidings,  Etc. 
McFarlane-Douglas  Co.,   Ottawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal  Shingle  &   Siding  Co.,   Preston. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     ft      Roofing     Co., 

Winnipeg,   Man. 
Metal    Polish. 
American     Metal     Polish     Co.,     West 

Somerrille,    Mass. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-Manvill* 

Co.,    Ltd.,    Toronto. 
Metal   Polish,   Emery   Cloth,   Etc. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Oakey,  John,  ft  Sons,  London,   Eng. 
Mitre  Boxes. 

Smith  &   Hemenway  Co.,    New   York. 
Mop  Wringers. 
White    Mop    Wringer   Co.,    Fultonville 

N.Y. 
Motor  Cycles. 
Iver-Johnson's    Arms    &    Cycle    Works, 

Fitchburg,  Mass. 

Nail   Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co.,  New  York. 

Nails,   Wire. 

Dominion    Iron    &    Steel    Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  ft  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Oilers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright   Co.,   Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil  Stoves. 

Sheet    Metal    Products    Co.,    Toronto. 
McClary   Mfg.   Co.,  London. 
Queen  City  Oil  Co.,  Toronto. 
The  Huenfeld  Co.,  Cincinnati,   Ohio. 

Oil   Tanks   and   Pumps. 

Sheet    Metal    Products    Co..    Toronto. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont, 
Ornamental   Iron  and  Wire. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,  Varnishes. 

Berry  Bros.,    Ltd.,   Walkerrille,   Ont. 

Brand  ram-Henderson.    Montreal. 

Canada   Paint  Co.,    Montreal. 

Dougall    Varnish    Co.,    Toronto. 

Glidden   Varnish   Co.,   Toronto. 

Imperial    Varnish    ft    Color    Co.,    To- 
ronto. 
R.  0.  Jamieson  ft  Co.,  Ltd.,  Montreal. 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour  Co.,    Montreal. 

Moore,  Benjamin  ft  Co.,  Toronto. 

Pratt   ft   Lambert,    Inc.,    Bridgeburg. 
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RUSSELL  JENNINGS 

AUGER  BITS 

Made  of  genuine  crucible  steel  with  extension 
lip  and  the  correct  double  twist.  The  standard 
lor    fifty   years. 

Ask  for  catalogue  and  ne  n  Precision  Tool  Bul- 
letin. 


Russell  Jennings  Mfg.  Co.,  Limited 

ST.  CATHARINES,  ONT.  21-1.10 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Granted  1780. 


Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "hited 

Avoid  Imitations   of   our  <<CQED    TRADF  a 

CUTLERY  **xU  fi[i& 

By  seeing  that  this  exact  |  J/^ 

nwrk  is  on  each    blade.  ^ANTFD     \&^* 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  £§»  Company 

MONTREAL 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BYg   WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


Strength 

where  it  is  needed 


The  Rabone  Rule  with  three  arch 
joints  is  the  strongest  four-fold 
Boxwood  Rule  on  the  market.  The 
joints  are  made  on  the  Rabone 
patented  grease-retaining  system; 
they    do   not    bind   or   wear   loose. 

We  have  made  Rules  for  130  years. 

They  are  neither  a  side  line  nor  a 

department,    every    one    bears   the 

time-honoured  name  of 

John  Rabone  &  Sons. 

Illustration  shows  a  reduction  of  No.  1 192,  a 
two-feet  four-fold  Boxwood  Rule  made  with 
three  heavy  brass  arch  joints  and  brass  and 
German  silver  middle  plates.  It  is  marked 
8ths..  IOths.,  I2ths.,  I6ths.  ;  permanent  mark- 
ings; all  French  polished.  These  come 
packed    six    in    a    box    and    sell    quickly. 

Samples  and  prices  of  all  Wholesale  Hardware 
Jobbers.      Canadian   Catalogue  from  our  Agent : 

T.  MORTIMER, 

EMPIRE     BUILDI  N|G, 
64,     Wellisgtos      St..     West, 

TORONTO. 


JOHN   RABONE   &   SONS, 
BIRMINGHAM, ENGLAND. 
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A.    Kamsay  &  Son  Co.,  Montreal. 

Shernin-VVilliama    Co.,    Montreal. 

G.    F.    Stephens  &   Co..    Winnipeg. 

Winnipeg    Paint    &    Glaas    Co.,    Win- 
nipeg. 
Paint   and    Varnish    Remover. 

Dougall    Varniah   Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

A.    Ramsay  &  Son  Co.,   Montreal. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Perforated    Sheet   Metals. 

Canada     Wire    &     Iron     Goods     Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B„    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

A.  C.   Leslie  &  Co.,  Montreal. 
Pipe   Wrenches. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Trlmont   Mfg.  Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Hoyt   Metal  Co.,   Toronto. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,  Galvanized  Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal   Shingle  &   Siding  Co.,    Preston. 

E.  T.    Wright   Co.,    Hamilton,    Ont. 
Pipe   Cutters. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Trimont   Mfg.   Co.,    Roxbury,    Mass, 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &   Hemenway  Co.,    New   York. 
Pocket  Knives. 

Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting. 

Greening.    B.,    Wire 

John    Lysaght,    Ltd., 
and    Montreal. 
Power  Grinders. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.   &   F.    Oorbin,   New   Britain,   Conn. 
Pumps. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 
Pumps,    Power. 

Canadian   Fairbanks-Morse   Co.,     Ltd., 
Montreal. 


Co.,    Hamilton. 
Bristol,    Newport 


Putty. 

Brandram-Henderson    Co.,    Montreal, 

Canada    Paint   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Steel  Co.   of  Canada,  Ltd.,   Hamilton. 

G.   F.    Stephens   &  Co.,   Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 

McClary's,    London. 

Gait    Stove    &    Furnace,    Gait. 

Gurney    Foundry    Co.,    Toronto. 

Clare    Bros.,    Preston. 

Thos.     Davidson    Co.,    Montreal. 

Fiudlay    Bros.,     Carleton    Place. 

Jas.    Stewart  Mfg.    Co.,    Woodstock. 
Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Simmons    Hardware   Co.,    St,    Louis. 
Radiators. 

Gurney    Foundry    Co.,    Toronto. 
Razors. 

Jonathan    Crookes    &    Son,    Sheffield, 
Eng. 

Dorken   Bros.   &  Co.,   Montreal. 

Jas.   Hutton  &  Co.,   Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg, 

Simmons   Hardware  Co,    St.    Louis. 
Razor  Blades. 

Schramberger  Uhrfedermfabrik,   Shram- 
berg,  Germany. 
Reamers. 

Butterfleld  &  Co.,   Rock   Island,   Que. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Whitman  &  Barnes.   St.  Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Red   Lead. 

Brandram-Henderson   Co.,   Montreal, 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
i    Refrigerators. 

McClary's,    London, 

Sanderson    &    Harold    Co.,    Paris. 
Register,    Cash,    Credit. 

Barr    Registers,    Ltd.,   Trenton, 

Dominion    Register   Co.,    Toronto. 
Registers. 

Kir-Ben,    Ltd.,    Almonte. 

Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion    Iron   &    Steel    Co.,    Sydney. 
Rifles. 

J.    P.    Clapbrough    &    Johnstone,    Bir- 
mingham. 

Ross   Rifle  Co.,    Quebec. 

Taylor   Forbes  Co.,   Guelph,    Ont. 
Rivets. 

Northern     Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 


P.    L.    Robertson   Co.,    Milton. 

•Steel   Co.   of  Canada,    Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 

Iver    Johnson's    Arms    &    Cycle    Wks„ 
Fitchburg,     Mass. 
Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian   H.    W,    Johns-Manville   Co., 
Toronto. 

H.   S.   Howland  &   Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg, 

Alex.   McArthur  &  Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Roofing     Supplies. 

Barber   Asphalt  Co.,    Philadelphia. 

The  Can.   H.   W.   Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal   Shingle  &  Siding   Co.,   Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   fa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers  Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and   Gauges. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham,   Eng, 

L.   S.    Starrett  Co.,    Athol,    Mass. 
Sad    Irons. 

Taylor   Forbes   Co.,   Guelph,    Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,    E.    C,    &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Shurly    Dietrich    Co.,    Gait, 

Simonds    Canada    Saw   Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

Burrow,    Stewart  &    Milne    Co.,    Ham- 
ilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Screen   Doors   and    Windows. 

Sanderson,   Harold  Co.,   Paris,  Ont. 
Screen   Door   Sets. 

P.   &   F.    Corbin,   New   Britain,   Conn. 

The     Stanley     Works,     New     Britain, 


Screw    Plates. 

Butterfleld    &   Co.,    Rock    Island,    Que. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Screw   Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nuts,  Bolts. 

Northern    Bolt    &    Screw   Co.,    Owen 
Sound,    Ont. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Screws,   Wood. 

P.  L.   Robertson  Mfg.  Co.,  Milton, 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Scythe   Stones. 

The  Carborundum  Co.,   Niagara  Falls, 
New   York. 

Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.   F.   Stephens  &  Co.,  Winnipeg. 
Shell    Boxes. 

Cameron   &  Campbell,   Toronto. 
Shellacs. 

Berry  Bros.,  Walkerrille,   Ont. 
Shovels  and   Spades. 

Can.     Fairbanks-Morse    Co.,    Montreal. 

Lundy   Shovel  ft  Tool  Co.,    Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 
Sieves  and    Screens. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can,    Fairbanks-Morse   Co.,    Montreal. 
Silver    Polish. 

American     Metal     Polish     Co.,      West 
Somerville,     Mass. 
Silverware. 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia   Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver  Co.,   Toronto. 
Snow    Shovels. 

The  Sheet  Metal  Products  Co.,   Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Stove   Casters. 

Chicago  Hdw.   Fdry.  Co.,  Chicago. 
Solder. 

Canada   Metal    Co.,    Ltd.,    Toronto. 
Hoyt  Metal   Co.,   Toronto. 
Sheet    Metal    Products    Co.,    Toronto. 
Splicing  Compound. 
Northern    Electric    Co. 


Jackson's  Real  English  ******  Wax  Polish 

THE  ORIGINAL  and  GENUINE  PREPARATION  for  producing  a  beautiful  and  lasting  lustre  on 
STAINED,  PARQUET  and  HARDWOOD  FLOORS,  FURNITURE,  FIXINGS,  WOODWORK  of 
every  kind  and  wherever  refined  and  durable  polish  is  desired.  Used  on  LINOLEUM,  HARNESS, 
CAR  and  CARRIAGE  HOODS,  BROWN  BOOTS,  LEGGINGS— and  all  kinds  of  LEATHER  it 
gives  a  BRILLIANT  and  WATERPROOF  POLISH  and  so  nourishes  and  preserves  the  material  that 
the  durability  is  greatly  increased. 


Packed  in  Patent 
Double  -  Lidded,  Air- 
tight Tins. 

5  SIZES. 

Decorated  enamel  fin- 
ish, Yellow,  Blue  and 
Black. 


NO  PAPER  LABELS 
USED. 

NO  SOILED  LABELS. 

Will  keep  fresh  and 
good  for  any  length 
of  time. 


MANUFACTURED  BY 

T.  S.  JACKSON  &  SONS,  Corner  Wharf,  Malt  St,  London,  S.E. 

Contractors  to  H.M.  ADMIRALTY,  WAR  OFFICE,  CROWN  AGENTS  to  the  COLONIES,  etc.     ESTABLISHED  1852. 

Messrs.  B.  R.  HARRISON  &  CO..  505  Welton  Building,  VANCOUVER:  Messrs.  HARRISON.  WHITE  &  BARKER,  430  Loujrbeed 
Building,  CALGARY;  W.  B.  BATE  &  CO.,  172  King  St.  West,  TORONTO,  will  furnish  PRICE  LISTS,  SAMPLES,  etc.,  or  direct 
correspondence   to  JACKSON   &   SONS'   WORKS   will   receive   prompt  attention. 

9C  " 
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CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  Information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work  quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


No.  32   Torch 


There  Must  Always  Be 
a  Standard  by  Which 
all  Things  are  Judged. 

In  the  Torch  World,  the  No.  32 
is  acknowledged  the  Standard  of 
Excellence.  It  is  built  on  honor, 
sold  on  merit,  and  will  give  you 
unequalled  satisfaction.  Can  you 
afford  to  use  anything  but  the 
best?  Order  a  No.  32.  You  will 
be  perfectly  satisfied,  n  lirl  it  will 
make  and  save  you  money. 
Jobbers  will  supply  at  factory 
price.  Send  for  Catalog — it's 
free. 

Clayton  &  Lambert  Mfg.  Co., 
Detroit,  Mich.,  U.  S.  A. 


Natural  &m 
Goods 

of  every  description 
at 

jjjgjjtBerminqham's 

iputh,  hamil 


Two  Cents    Per  Word 

You  can  talk  across  the  continent  for 

two  cents  per  word  with  a  WANT  AD. 

in  this  paper. 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-RIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure   to  specify  O-RIB-O. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE.  WINNIPEG 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


MmM^nmw. 


THE 
"BARROWS" 

PRUNER 

Special  Features : — 

A     perfectly     easy     and     smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made   by   Burman    &   Sons,    Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &  S.H.THOMPSON  &  CO. 


MONTREAL 


Limited 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme    Steel    Goods    Co 35 

Adamite    Wheel    Co 93 

American    Metal    Polish    Co 2 

American    Shearer    Co 88 

Andrews    Wire    Works    35 

Auto     Controller    Co 87 

Argall    Bros 88 

Atkins    &    Co.,    E.    C 100 

Banwell,    Hoxie   Wire   Fence    Co 26 

Bamett,    G.    &    H 84 

Barton    Netting-  Co 84 

Baurmann.    Friedr.,    &    Sons    91 

Beardmore    &    Co •. 81 

Berry     Bros 61 

Bermingham,    T.    F 97 

Bloomer,    R.    E 16 

Biandram-Henderson,    Ltd 63 

Brantford    Roofing    Co.,    The    ....  15 

Bridgeport    Hdw.    Mfg.    Corp 35 

Brooks    &    Cooper    93 

Brown,   Boggs  Co.,   The   30 

Buck    Bros gl 

Cameron     &    Campbell     89 

Canada    Linseed    Oil    Mills    67 

Canada   iMetal   Co 65 

Canada    Paint   Co.,    The    73 

Canada    Steel    Goods    Co 8 

Canada   Wire  &  Iron  Goods  Mfg.  Co.  79 

Canadian    Fairbanks-Morse   Co.,    Ltd.  2 

Canadian    Rogers    Co 36 

Canadian    Tube    &    Iron    Co 31 

Cane,    Wm.,    &   Sons    32 

Carborundum    Co.,    The      .                '  1 

Cartland    &    Son,    Jas '.'.] 71 

Caverhill.    Learmont    &    Co ."  33 

Chadwick    Brass    Co 15 

Channel]     Chemical    Co 38 

Chapin.    Stephens    Co ""  93 

Chicago     Flexible     Shaft     Co 27 

Chicago   Spring    Butt   Co 29 

Clayton    &    Lambert    97 

Consolidated    Plate    Glass   Co .'..  79 

Crookes,    Jonathan,    &    Son    95 

Cnmmer-Dowswell,     Ltd.  8 


Davidson,     Thos.,    Mfg.     Co 24 

Dominion    Cartridge     38 

Dorken    Bros 28-85 

Double    Claw    Hammer   Co 89 


Eley    Bros.    (Canada),    Ltd. 
Evered    &    Co 


Ford    Auger    Bit    Co. 
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Gipe-Hazard    Store    Service    Co 88 

Goodell-Pratt     Co 26 

Greening,    B.,    Wire    Co 

Outside  back  coyer 

Gurney    Fdry.    Co 23 

Gutta    Percha    &    Rubber    Mfg.    Co.. 

Inside  back  cover 

Hamilton    Cotton    Co 77 

Hamilton   Stamp   &    Stencil   Co 88 

Hendryx,    Andrew    B 85 

Huenfeld    Co.,    The    21 

Hutton,    Jas.,    &    Co 95 

Howland,    H.    S.,   Sons   &   Co 7 

Hoyt    Metal    Co Inside    back    cover 

Imperial    Oil    Co 20 

Imperial    Varnish    &    Color    Co 71 

International    Nickel    Co.,    The    77 

Jackson,    T.    S.,    &    Sons    96 

James    &    Reid    88 

Jamieson   &  Co.,   R.   C 65 

Johnston,    Christopher,    &    Co 77 

Kent,    Son    &    Co 87 

Kir-Ben,    Ltd 25 

Lamson    Mfg.    Co 33 

Lamplough,    F.    W.,    &   Co '...'.  37 

Laidlaw    Bale    Tie    Co 85 

Lewis    Bros.,    Ltd 3 

London    Bolt  &   Hinge   Works    ......'.  97 

London    Rolling    Mill    91 

Lufkin    Rule   Co Inside  back   cover 


McArthur,    Alex.,    &    Co 67 

McClnry    Mfg.     Co 18-19 

MeComb.    J.    H 85 

McDougall,    R.,    Co 80 

Mcb'arlane  Ladder   Works   16 

MeGlashan-Clarke     Co 28 

Martin,     L.,     Co 79 

Martin-Senour    Co 61 

MaxwelT,    Ltd 16 

May    &    Padmore    71 

Meakins    &    Sons    30 

Metal    Shingle    &    Siding    Co 32 

Millers    Falls    Co 80 

Montreal    Hdw.    Co 10 

Moore,    Benj.,    &  Co 69 

Morley,    W.    H.,    &    Sons    87 

Morris   &    Bailey    Steel    Co 84 

Morrison,    Jas.,    Brass    Mfg.    Co 24 

Myers    &    Bros.,    F.    E 78 

Myers,   C.   A.,   Co 93 

Nicholson    File   Co 22 

Northern    Bolt    &    Screw    Co 88 

Nova   Scotia   Steel    &    Coal    Co 89 

Novelty    Iron    Works    69 

Oakey,    John,    &    Co 89 

(Oneida    Community     17 

O-Rih-O    Mfg.    Co 97 

Ottei-ville    Mfg.    Co 88 

Paimenter,    Bulloch    Co.,    The    88 

Pease    Foundry    Co 87 

Pink,    Thos 28 

Plymouth    Cordage    Co 9 

Progressive    Mfg.    Co 85 

Pull- Easy    Mfg.    Co.,    The    79 

Rabone,    J.,    &    Sons    95 

Ramsay.    A.,    &    Sons    76 

Richards    Wilcox    Co 1 

Robertson,    P.    L.,    Co 67 

Rogers,    Alfred,    Ltd 22 

Ronuk,    Ltd 75 

Ross    Rifle    Co 100 

Russell,    Jennings    Mfg.    Co 95 


Sanderson,    Harold    Co 78 

Seymour,    Henry    T.,    Shear    Co 88 

Sbarratt    &    Newth    89 

Sheet    Metal    Products    Co 5 

Sherwin-Williams    Co.,    The    73 

Slack,    T.,   &   Co 88 

smith    <fe    Hemenway    Co 10 

Sorby,     Robt.,    &    (Sons    81 

Southington    -Mfg.    Co 88 

Spooner    Co.,    Alonzo    W.,    Ltd 88 

Stanley  Rule  &   Level  Co 13 

Stanley    Works    99 

Star   Specialty   Co 35 

Starrett,    L.    S.,    &   Co 50-51 

Steel    Bending    Brake    Works    97 

Steel    Co.    of    Canada,    Ltd 4 

Steffens   &    Nolle,    Ltd 14 

Stephens,    G.    F.,    &    Co.,    Ltd 69 

Stewart,  James,  Mfg.   Co.,   Ltd.,  The 

Outside  front  cover  20 

Still.    J.    H.,    Mfg.    Co 29 

Stratford    Mfg.    Co 80 

Tallman    Brass   &    Metal   Co.    97 

Taylor,    Forbes   Co 11 

Taylor    &    Thompson    69 

Thompson,    B.    &   S.    H 14  97 

Toronto    Plate    Glass    Importing    Co.  60 

Townsend,    S.    P.,    &    Co 84 

Trimont    Mfg.    Co 29 

Turpentine    Producers'    Agency    95 

United   States    Steel   Products   Co....  14 


Walker    Bin    &    Store    Fixture    Co....  76 

Want    Ad-? 90 

Wayne   Oil   Tank   &    Pump   Co 12 

Western   Clock   Co.    ..Inside   front   cover 

Western   Wire   Fence   &   Nail   Co.    ..  89 

Wheeler   &    Bain    28 

Whitman    &    Barnes    Mfg.    Co 34 

Wilckes-Martin-Wilckes      88 

Winnipeg  Ceiling  &   Roofing  Co 81 

Woods,    Walter,    &    Co.,    Ltd 16 

Wright,    E.    T.,    Co.,    Ltd 31 

Wrought   Washer   Mfg.    Co 80 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting-   Goods. 

H.   S.   Howland  Sons  ft  Co.,   Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet   Metal   Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson   &   Richardson,   Montreal. 
Spools   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,     P.Q. 
Spring    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay   &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerrille. 

The  Can.  H.  W.  Johns-Manville  Co. 
Ltd.,  Toronto. 

A.    Ramsay  &   Son   Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint   &    Glass   Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerrille. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
The    Stanley   Works,    New    Britain. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  ft  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 
Morris  ft  Bailey  Steel  Co.,   Pittsburg. 
The     Stanley     Works.     New     Britain, 
Conn. 
Steel    Wire    Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  ft  Stencil  Co..  Ham- 
ilton,   Ont. 
MoClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Store    Ladders. 

F.  E.    Myers  ft   Bro.,    Ashland,    Ohio. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Storks  and    Dies. 

Butterfleld  *  Co.,  Bock  Island,  Que. 
Stoves,  Furnaces. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Clare   Bros.   ft  Co.,    Preston. 

Gait  Store  ft  Furnace  Co.,  Gait, 


Gurney    Foundry    Co.,    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ren.     Ltd.,     Almonte. 

MoClary's,    London,    Ont. 

Pease  Foundry   Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock. 
Ont. 
Stoves,    Gas. 

Burrow,    Stewart   &    Milne    Co.,    Ham- 
ilton. 

Gurney   Foundry   Co.,   Toronto. 

McClary    Mfg.    Co.,     London,    Ont. 
Taps. 

Butterfleld   &   Co.,    Rock   Island,   Que. 
Tacks. 

Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Tapes. 

Jas.  Chesterman  ft  Co.,  Sheffield,  Eng. 

Lufkin  Rule   Co.,   Windsor,   Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng, 
Technical    Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents   and   Awnings. 

Scythes   ft    Co.,    Toronto. 
Tiling,   Wall   and   Floor. 

The  Barton-Netting  Co.,    Ltd.,    Wind- 
sor,  Ont. 

Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson  ft   Richardson,   Montreal. 

A.  C.    Leslie   &   Co.,    Montreal. 

B.  &  S.   H.   Thompson  ft  Co.,  Mont- 
real. 

Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 

Buck    Bros..    Milbury,    Mass. 

The  Chapin   Stephens  Co.,   Pine  Mea- 
dow,   Conn. 

The      Goodell-Pratt     Co.,     Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   ft   Sons,    Sheffield. 

Stanley     Rule     and     Level     Co. 
Britain. 
Tools,    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 

Richards-Wilcox    Canadian    Co., 
don,  Ont. 
Torches. 

Clayton  ft  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

J.  H.  Still  Mfg.  Co.,  St,  Thomas.  Ont 
Vacuum   Cleaners. 

Northern    Electric  On-. 
Onward   Mfg.   Co.,    Berlin,   Ont. 


New 


Lon- 


Clements    Mfg.    Co.,    Toronto. 
Varnishes;   See  Paints. 

Berry   Bros.,    Ltd.,    Walkerrille,    Ont. 

Dougall   Varnish  Co.,   Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

Pratt    &    Lambert,    Bridgeburg. 

A.    Ramsay  &   Son  Co.,   Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Metallic    Ceiling    Co.,    Toronto. 

Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg,    Man, 
Vises. 

Henderson    &    Richardson,    Montreal. 
Wall   Plaster. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash   Boards. 

Wm.    Cane  ft   Sons   Co.,   Newmarket, 
Ont. 

Meakins  &  Sons,  Hamilton. 
Wash   Tubs. 

Wm.    Cane   ft   Sons   Co.,   Newmarket, 
Ont. 

Washing  Machines,  Etc. 

J.   H.   Connor  ft  Son,  Ottawa,  Ont. 

Cummer-Dowswell,      Ltd.,      Hamilton, 
Ont. 

Henderson    &    Richardson,    Montreal. 

D.    Maxwell  ft  Son,   St.    Mary's,   Ont. 

London    Foundry    Co.,    London. 
Wegon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.  L.   Robertson  Mfg.   Co.,  Milton. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weeders. 

C.   S.   Norcroas  ft  Sons,   Bushnell,   111. 
Whips. 

Hamilton    Whip   Co.,    Hamilton,    Ont. 
White   Lead. 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.  of  Canada,    Ltd.,   Hamilton. 

G.   F.   Stephens  ft  Co.,   Winnipeg. 
Wholesale    Hardware. 

Caverhill.   Learmont  ft  Co.,   Montreal. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 

Lewis  Bros,  ft  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 


Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,    Harold   Co.,    Paris,    Ont. 
Window     Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door    Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,   Steel,   Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 

P.    L.     Robertson    Mfg.    Co.,    Milton, 
Ont. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Wire. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.    L.    Robertson   Co.,   Milton. 
Wire   Mats. 
Andrews  Wire  Wks.  of  Canada,  Ltd., 

Watford,    Ont, 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire   Goods,   Bright. 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Wire    Goods. 
Acme  Steel  Goods  Co.,    Chicago,   New 

York. 
J.   E,   Beauchamp  ft  Co.,   Montreal. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire   Products. 
Andrew  Wire  Works,  Watford,  Ont. 

Wire   Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  ft   Richardson,    Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wood    Finishes. 
Berry    Bros..    Walkerrille. 
G.    F.    Stephens  ft   Co.,   Winnipeg. 
Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont  Mfg.   Co.,   Roxbury,    Mass. 
Whitman     ft     Bams     Mfg.     Co.,     St. 
Catharines. 
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It's  the  Corrugations 
Around  the  Joint 


THAT  MAKE 

Stanley's  Corrugated  Hinges 

so  much  stronger  than  the  old  style  strap  and  T-Hinges. 

Instead  of  binding  on  the  pin  and  breaking  soon  after  they  become  rusty,  Stanley's  Corru- 
gated Hinges,  because  of  their  construction,  never  bind  and  consequently  are  not  subjected  to  the 
uneven  strains  that  even  the  toughest  steel  can  not  long  withstand. 

STRONGER,    LIGHTER   IN  WEIGHT,    NEATER   IN   APPEARANCE 

it  is  not  surprising  that  Stanley's  Corrugated  Hinges  are  becoming  more  and  more  popular  every 
day. 

In  ordering  specify  Stanley's 

No.  935  Corrugated  Heavy  Strap  Hinge 
No.  937  Corrugated  Extra  Heavy  T-Hinge 
Sizes,  4  to  12  inches. 


HARDWARE    AND     METAL 


FOR  YOUTHS 

The  Summer  trade  in  light  calibre  rifles  is  now  on. 

It  will  pay  you  to  make  a  special  display  of  ROSS 
"  CADET  "  Rifles. 

This  .22  calibre  rifle  has  been  adopted  by  the  Canadian 
Government  for  use  of  Cadet  corps,  and  has  successfully  with- 
stood all  possible  tests. 

It  is  strong,  safe  and  accurate.  Its  action  is  speedy,  its 
sights,  of  a  novel  design,  are  equal  in  effectiveness  to  many 
special  sights,  retailing  at  over  $5.00. 

There  is  a  fair  margin  to  dealers,  besides  the  satisfaction 
of  handing  out  a  superior  article. 

THE  ROSS  RIFLE  COMPANY 

QUEBEC,     CANADA 


V/////////////////,///////////s//'''////'///////////////////////////////M^ 


Atkins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let    us 
tell    you    how.       A   letter   or   post    card    is   sufficient. 

ATKINS  Sterling  SAWS 


For  Every  Purpose 
A.  Perfect  Saw 


E.  C.  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 

100 


Vancouver  Branch: 

109  Powell  St. 


HARDWARE     AND     METAL 


Our  Mixed  Metal  Sales 
K  $5,000,000  Annually 


ft 


Frost  King"  Babbitt 


is   very    high    in    quality,    which    is    the    result    of   40   years'    ex- 
perience   in    selecting    and    compounding    of    metals. 
For  high-speed   machinery,  engine  and   pump   work,   we   believe 
it  is  far  from  being  equalled. 
It    will    bring   you    many    re-orders. 


Our  Bar  Solder,  Wire  Solder,  Lead  Pipe,  Bar  Lead, 
Traps,  Bends,  Lead,  Copper,  Tin  and  Antimony  have 
the  same  long  experience  back  of  them,  and  they  pay  a 
reasonably   good   profit.     A  trial   will   convince  you. 

Hoyt  Metal  Co.,  Toronto,  Ont. 

New  York,  N.Y.;  London,  Eng.;  St.  Louis,  Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD   USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A   GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


(UFK/N 


THAN  YOU  EVER  NEED  TO 
SELL       /UFKIff  GOODS 


JUFKIN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 
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Canada's    Only     Hardware     Weekly 


Hardware  &  General  Builder's  Supplies 
Lenox  ,Ont  &M?:\$>(- 

Sold  fo        Hr(TK~-   tsxn^jyf/x^. 
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Canada  Cement 
Sells  the  Rest 
of  the  Bill- 


When  a  man  comes  into  your  store  to  buy  cement  for  a  concrete 
building,  you  know  that  he  needs  other  supplies  to  complete  it.  He 
will  naturally  buy  these  at  the  same  time  that  he  buys  the  cement. 
The  attached  bill  is  a  sample  of  what  yon  can  sell  him. 

To  keep  this  trade,  you  should  sell  that  kind  of  cement  which  will  give  him  the 
greatest   satisfaction. 

Canada  Portland  Cement 

is  made  in  twelve  large  mills,  situated  so  as  to  supply  ail  parts  of  Canada  promptly  and  at 
minimum  prices.  By  producing  such  large  quantities  every  year,  it  is  not  only  possible,  but 
economical,  to  have  a  well-trained  staff  of  skilled  men  to  oversee  every  detail  of  manufacture  from 
the   time   the   raw  material   enters   the   mill   until  it  is  delivered  to  you. 


The  best  way  to  put  yourself  in  a  pos#- 
tian  to  get  this  additional  trade  is  to 
write  at  once  for  terms  to 


Canada  Cement  Company 

Limited 

912  Herald  Building,       Montreal 


SALES    OFFICE 
AT 

Montreal 
Toronto 
Winnipeg 
Calgary 
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Cromwell 
Pattern 


THE  "CROMWELL" 

This  new  design  is  one  in  which  simplicity 
and  beauty  are  combined  with  strength  and 
durability.  Delicate  are  the  lines  of  ornamen- 
tation, yet  the  weight  of  each  piece  comes  in 
the  right  place.    Like  all 


[847  ROGERS  BROS 

"Silver  Plate  that  Wears" 


it  is  made  in  the  heaviest  grade  of  silver  plate 
and  is  sold  with  an  unqualified  guarantee  made 
possible  by  an  actual  test  of  66  years,  and 
backed  by  the  most  persistent  and  extensive 
advertising  in  the  history  of  silver  plate. 

The  "Cromwell"  Banner,  beautifully  litho- 
graphed in  colors,  a  very  delicate  green  being 
the  predominating  tint,  is  40  inches  in  length 
and  will  attract  attention  wherever  displayed. 

This  Banner  and  Advertising  helps — free 
of  charge. 

Write  for  circular  describing  methods  of 
co-operating  with  the  dealer. 


MERIDEN  BRITANNIA  CO.,  LIMITED 


HAMILTON,     CANADA 

MERIDEN,    CONN.  CHICAGO  NEW  YORK 


SAN  FRANCISCO 


HARDWARE    AND    METAL 
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STAR 


FITTED  and  BOLTED  duplicate  Plow  Shares  are 

most  RELIABLE  for  repairs. 

All  the  popular  makes  can  be  obtained. 


M^DE.  BY 


This  BRAND  is  known 
from  Coast  to  Coast,  and 
through  Canada  to  the  Gulf 


THEY    MEAN     Satisfied     Patrons     and     Constant 
Friends  TO  TRADE  WITH  YOU. 

"SAFETY    FIRST"    for    them    MEANS    "Safety 
First"  FOR  YOU. 

Then  ask  your  Jobber  for  Star  Brand  Shares. 
Star  Mfg.  Co.,     Carpentersville,  111. 


V/y^^/MM^/aw^ 


CANADA'S  VERY  BEST 

ALL-STEEL  WAGON  JACK 


No. 

528 

Four  Sizes 


Large     Base 

Gives  Good 

Footing 


The  ram  of  this  jack  is  double,  not  single, 
and  the  lift  is  adjustable  on  the  ram  for  a 
distance  of  ten  inches.  Lift  grips  both  sides 
of  ram  at  once.  Lifts  perpendicularly.  Com- 
pound leverage. 


fcchafdsWilcoy 


CANADIAN 

COMPANY,  Ltd. 
,  LONDON,  ONT. 
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ORDER      STANLEY      No.      3000 

"TWINROLD"  COILED   DOUBLE 


Self-Tightening  Box  Strapping 

See    page  95 

The    Stanley    Works,    New    Britain,   Conn. 

Canadian    Representatives  :    A.    MACFARLANE    &   CO. 
CORISTINE  BUILDING,  MONTREAL 


AUTOMATIC  ELECTRIC  WASHER 

(BUY  IT  IN   CANADA) 

This  machine  possesses  so  many  attractive  features  and  is  so  absolutely  pleasing  to 
the  people  who  use  it,  that  there  is  no  excuse  for  there  being  any  other  Electric  Washer. 

Dealers  who  delight  in  the  friendship  of  their  customers  and  who  take  especial  delight 
in  selling  something  better  than  can   be  had  elsewhere,  cling  to  the  Automatic. 

Such  character  does  not  come  by  accident;  it  is  the  result  of  a  perfect  100%  score, 
when  considering  Simplicity,  Mechanical  Operation,  Materials,  Workmanship,  Efficiency, 
Convenience,  Ease  and  Safety. 

Made  in  both  Electric  and  Engine  Power  types,  also  in  Bench  or  Platform  type. 

A  beautiful  32-page  book,  called  Bulletin  107,  gives  full  particulars  regarding  washing 
machines.     It  is  free.     Write  for  it. 

Sold  by  Canadian  Jobbers. 

AUTOMATIC  ELECTRIC  WASHER  CO.,  INC. 

NEWTON,  IOWA,  U.S.A. . 


HARDWARE    AND    METAL 


Pumps  of  All  Kinds 

We  will  gladly  help  you  to  choose  the  right  pump  for  your 
service  or  that  of  your  customer.  Our  experience  placed, 
through  you,  at  the  disposal  of  your  customers  will  give  them 
that  service  which  will  make  them  permanent,  profitable 
patrons. 

Goulds  Reliable  Hand  Pumps  and 
Fairbanks-Morse   Water    Systems 

will  solve  any  pump  problem  most  economically  and  to  the 
lasting  satisfaction  of  your  customers.  Built  on  common-sense 
lines,  they  are  designed  for  durability  and  ease  of  operation. 

Write  at  once  for  information  regard- 
ing your  particular  problem. 

The  Canadian  Fairbanks-Morse  Co.,  Ltd. 

Montreal  Toronto  Winnipeg  Calgary  Quebec 

Ottawa         Regina         Edmonton         |St.  John         Hamilton 

Saskatoon         Vancouver         Ft.  William         Victoria 


SH-VAP^ 


Silver  PoBsb 


SPECIALLY  PREPARED  BY 

AMERICAN  METAL  POLISH  CO. 

BOSTON,  MASS..U.S.A- 

"Wmia  ANO  LABIL  «coiSTt«t» 


NOW  MADE 

IN  CANADA 


WRITE   YOUR   JOBBER 
TO-DAY   FOR 


etaMolis 

^AMERICAN  METAL  POLISH^. 


NEW  PRICES 


HARDWARE    AND    METAL 


SWAT  THE  FLY! 

WN'T  FAIL  TO  JOIN  THE  "INDEPENDENT  ORDER  OF  FLY  SWATTERS. 


Lewis    Bros.    Special 
Fly    Repellant 

A  Sweet  Smelling  Cream- 
colored  Paste.  Healing  and 
soothing  to  irritated  skin. 
Will  not  grease  nor  soil 
clothing,  tackle,  gun,  etc. 
2   oz.    bottle,   per  doz $5.00 


Catches  them  m  their  breeding 
places.  Can  t>c  set  on  shelf  or 
table,  fastened  to  garbage  can  or 
barrel.  Brass  Plated  Wire  Body, 
Brass  Plated  Tin  Bottom.  Height, 
5  in.,  diam.  4>4  in. 
No.    OD,    per   dozen    $5.80 


Faultless    Fly    Killer. 

Constructed  of  Fine  Steel,  Wire  Tufts  which  allows  the  air  to 
pass  through  when  striking.  Kills  without  smashing.  Tinned 
wire  head,  5x4»4  inches,  15-inch  black  enameled  wood  handle. 
No.    B.I.G.,    per   dozen    $2.10 


LEWIS  BROS.  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


HARDWARE    AND    METAL 


The 

Steel  Company  of  Canada,  Limited 

Hamilton,   Ontario 


^  w////////////////////^^^^^ 


We  carry  a  large  stock  of  Standard  sizes  from  %"  to  12    (inside  diameter) 
from  which  we  can  make  immediate  shipments  of 

WROUGHT 

Agricultural  Pipe      fP^Yff%V^       Steam  and  Gas  Pipe 
Bedstead  Tubing  ^    I     I  B  WLM  Fencing  Pipe 


PPE 


Conduit  and  Signal     ^^    H   IB  M1^     Railing  Pipe 

Black  and  Galvanized  Standard  and  Extra  Heavy 

Our  modern  machinery  permits  us  to  cut  the  pipe  in  such  a 
manner  that  the  passage  inside  is  perfectly  clear,  and  free  from 
burrs. 

Our  product  has  a  Clean  Surface,  free  from  blisters  and  other 
irregularities. 

Uniformity  is  a  quality  found  in  our  pipe,  both  in  material  and 
workmanship,  which  increases  the  life  and  usefulness. 

The  Thread  is  of  Even  and  Perfect  cut  which  insures  a  sung 
fitting  with  the  coupling. 

Every  length  is  tested  to  600  lbs.  pressure  per  square  inch. 

LEAD  PIPE 

MADE  OF  THE  BEST  PIG  LEAD 

Soil  or  Waste     Composition  Gas  Pipe      Fountain  or  Aqueduct 


7/^/wzwy///V//y/^^^^ 


Sales  Offices : 
HAMILTON  MONTREAL  TORONTO  WINNIPEG 

VANCOUVER  VICTORIA  ST.  JOHN  HALIFAX 
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For  Contractors! 


SMP  Contractors'  Bucket 

No.  1600 

WHY? 

HOT  GALVANIZED — Fills  the  seams  and  makes  a  stronger  bucket. 

LOW  PATTERN  EARS— Put  on  below  reinforced  rim,  and  fastened  with 
4  rivets  through  each  ear. 

REINFORCED  RIM — The  best  contractors'  buckets  first  wear  out  along  the 
top  rim.  We  reinforce  this  top  rim  with  ^-inch  half  oval  rod, 
fastening  same  with  6  rivets  just  underneath  the  ^-inch  wired 
edge. 

THE  PROOF! 

Take  the  best  bucket  sold  to  contractors  anywhere  and  a  SMP  contractors' 
bucket  and  hammer  both  of  them  on  the  mortar  board  as  laborers  do.  The 
SMP  bucket  will  outwear  any  three  of  them. 


Shipments     Made     Promptly  VfJSJJ' 


OF   CANADA 


the    SHEET    METAL    PRODUCTS   CO.   ofliS?tTd 

MONTREAL  TORONTO  WINNIPEG 


HARDWARE    AND    METAL 


Are  Yon  One  of  the  Capable  Men 

of  Your  Locality? 


Does  your  present  income  permit  you  to  enjoy  all  the 
every-day  luxuries,  an  occasional  vacation  trip,  a  new  watch, 
bicycle,  or  possibly  an  extra  fall  suit? 

We  are  anxious  to  appoint  a  capable  man  in  your  district 
to  represent  MacLean's  and  The  Farmer's  Magazine. 

In  all  parts  of  the  country  hundreds  of  energetic  men  are 
representing  our  publications,  supplementing  limited  home 
incomes,  or,  in  other  cases,  making  this  work  their  only 
vocation.  Some  of  them  earn  more  than  managers  of  lead- 
ing concerns. 

The  work  is  enjoyable,  keeping  you  out  of  doors  and  in 
touch  with  the  activities  of  the  community.  You  will  not  be 
a  canvasser,  for  as  a  representative  of  MacLean's  or  Farmer's 
Magazine  you  will  be  received  as  one  of  the  successful, 
capable  men  of  the  community.  Consequently  your  success 
is  assured  from  the  very  start. 

On  each  order,  new  or  renewal,  you  will  receive  a 
definite  commission,  so  that  your  salary  will  be  gauged  en- 
tirely by  your  efforts.  No  previous  business  experience  is 
necessary.  We  coach  you  and  co-operate  with  you  at  all 
times.  If  you  will  write  us  to-day,  we  will  gladly  tell  you 
further  about  the  work. 

Do  not  delay  Writing 

The  MacLean   Publishing    Company,   Limited 

143-149  UNIVERSITY  AVE.  TORONTO,  CANADA 


HARDWARE    AND    METAL 


Starrest  Toots 

That  Are  Not  Measuring  Tools 

Of  course,  the  word  "Starrett"  makes  everyone  think  of  Pre- 
cision tools  for  fine  measuring.  However,  in  addition  to  our 
measuring  tools  we  have  made  from  time  to  time  certain  special 
tools  to  meet  the  demand  of  mechanics  who  were  dissatisfied  with 
the  tools  then  on  sale. 

Into  these  special  tools  we  have  put  the  same  care,  skill  and  fine 
material  that  have  made  our  fine  tools  so  widely  used,  and  we 
know  that  hardware  dealers  can  make  easy  sales  on  these  tools 
merely  because  they  bear  the  name,  "Starrett."  They  will  back 
up  the  Starrett  reputation  after  they  are  sold. 

We  show  here  a  few  of  these  tools  and  we  want  you  to  remember 
them  when  you  have  a  customer  for  this  kind  of  goods.  The  nail 
sets  in  particular  will  appeal  to  carpenters  and  pattern-makers,  as 
they  are  made  of  the  best  steel,  perfectly  tempered  so  they  will 
stand  long  service  without  chipping  or  mushrooming. 

Our  catalog  No.  20M.A.  shows  the  full  line  and  gives  prices. 
Send  for  your  supply. 

The  L.  S.  Starrett  Co. 


ATHOL,  MASS. 


NEW  YORK— 150  Chambers  St.  CHICAGO,   ILL.- 

LONDON— 36-37  Upper  Thames  St.,  E.C. 


17  No.  Jefferson  St. 


We    manufacture    Fine    Mechanical    Tools — Bevels,    Calipers    and    Dividers,    Center 

Testers,  Clamps,  Drill  Blocks,  Gauges,  Hack  Saws  and  Frames,  Levels,  Micrometers. 

RuWs,    Scribers,    Speed    Indicators,    Squares,    Test    Indicators,    etc. 


BY    INVITATION 
MEMBER  OF 


ft 


NE.W   YORK.   U  S  A, 


^^Hiuiiju]i_ 


HARDWARE    AND    METAL 


The  GREAT-WEST  TROLLEY  HANGER 


For — 

Warehouse,  Factory 

Massive,  Strong 
Scientific,  Noiseless 
Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings. 

Easy  to  put  up. 


CANADA  STEEL  GOODS 

Makers  of  the  RELIABLE 


and  Barn  Doors. 

The  Great-West  is 
the  strongest 
Hanger  of  any. 

Apron— 6"  long,  4" 
wide,  ,V  thick. 

Adjustments  1%"  to 
2%". 

Packed   1  pair  in  a 
box  complete. 


CO.,  Limited,  Hamilton,  Ont. 

Crescent  Brand  Butts  and  Hinges 


Hand  or  Power  Washing  Machines  and  Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The  Largest   Makers  of   Home   Laundry  Appliances  in  the  British  Empire. 


New   Idea. 

Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Progress. 


Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont. 


Ideal 


Jupiter. 


HARDWARE    AND    METAL 


"UNIVERSAL"  Bread  and  Cake  Makers 

will  appeal  to  every  woman  in  your  vicinity 


By  featuring  articles  which  will  lessen  and  lighten 
the  duties  of  housework,  you  make  a  friend  and 
customer  of  every  woman  in  your  vicinity.  As  the 
woman  buys  practically  everything  used  in  the 
house,  she  is  naturally  your  best  customer. 


UNIVERSAL  Bread 
Makers 

Mix  and  knead  perfect 
bread  in  three  minutes. 
Sanitary  in  that  the  hands 
do  not  touch  the  dough. 
Make  better  bread  than 
can    be     made      by     hand. 


There  will  be  furnished  an  attractive  display  stand 
with  the  first  order  for  one  dozen  Bread  Makers,  together 
with  an  assortment  of  Show  Cards  and  Lantern  Slides. 
Now  is  the  time  to  go  after  this  trade.  Write  your  jobber 
for  prices,  or  direct  to  us. 


Four    sizes    from 
$2.50  each. 


$1.50    to 


UNIVERSAL  Cake  Makers 

Mixes  batter  for  all 
kinds  of  cakes — simple  or 
rich,  whips  cream,  beats 
eggs  or  kneads  stiff  dough. 
Two  sizes.  Prices  $2.00 
and   $3.00   each. 


0 


UNIVERSAL 
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LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,   CONN.,   U.  S.  A. 


{universal^ 
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O    R.  U.  Getting  the  Benefits    O 

•     "BRANTFORD  ROOFING"     • 

Will  bring  to  your  business — 

1st     We  have  Quality  Goods— 
2nd  We  Give  All  Orders  Prompt- 

ness— 
3rd  We  Protect  Our  Agents— 

Write  For  Samples,  etc.,  etc. 

BRANTFORD  ROOFING  CO.  LIMITED 

BRANTFORD,  ONT. 

The  Nut  Must  "Give"  in  the  Bite  of  a  "W&B" 
Machinists'  Knife  Handle  Wrench 


EACH  "W&B"  MACHINISTS'  KNIFE  HANDLE  IS  WARRANTED 

The  jaws  stand  up  to  the  requirements  of  hard  usage.  The  openings  have  greater  capacity  than 
other  makes.  The  head  and  bar  are  drop  forged  in  one  piece.  The  grip  is  easy  and  does  not  tire  out 
the  user.    "W.  &  B."  Machinists'  Warranted  Knife  Wrenches  have  no  weak  points. 

<T^>    Tools  of  Quality  Bear  These  Marks    <w^> 

Your  jobber  will  supply  you.  In  case  he  is  out  of  stock,  and  you  are  delayed  in  getting  your  orders 
filled,  write  us  direct.    We  will  see  that  you  are  supplied. 

WRITE  FOR  CA  TALOO  NO.  82-B. 

The  Whitman  &  Barnes  Mfg.   Company 

ESTABLISHED  1854 

Office  and  Factory  at  St.  Catharines,  Ont.  Stocks  carried  at  Winnipeg  and  Montreal 
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A  Stock  of  Disston  Cross-Cut 
Saws    Will    Increase    the    Popularity 
of   Your   Store   Among    Good    Lumbermen 


The  man  who  pulls  on  a  Cross-cut  saw  day  after  day  wants  a  saw  that  will  make 
his  labor  as  light  as  possible.  He  knows  as  soon  as  he  puts  a  saw  to  work  whether 
its  grinding,  stiffness,  and  the  set  and  keenness  of  the  teeth  are  good.  When  he 
ogJz-q  "for 

DISSTON  CROSS-CUT  SAWS 

you  know  it  is  because  he  has  found  they  are  the  best. 

Why  not  cater  to  this  growing  demand,  and  give  your  customer  the  best,  whether  he  asks  for  it  or  not?  In 
one  case  you  have  pleased  him.  In  the  other  you  have  not  only  given  satisfaction,  but  have  established  a  quality 
reputation  for  your  store. 

Send  for  our  Cross-cut  saw  booklet — the  most  complete  ever   published. 

DISSTON  NO.  122  HANDLE 

is  gaining  wider  favor  every  day  through  its  durability  and  the  ease  and  speed  with 
which  it  can  be  attached  and  detached. 

It  will  be  noticed  in  the  sectional  view  that  the  cap  is  made  with  a  long  neck, 
tapped  to  fit  the  threaded  end  of  loop  rod.  This  rod  extends  through  the  handle, 
making  the  connection  and  line  of  pressure,  when  on  saw,  from  top  of  handle  to 
bottom  edge  of  blade,  insuring  a  strong,  firm  grip  on  saw,  without  the  possibility 
of  lost  motion  or  wobbling.  The  length  of  this  handle  is  8  inches,  and  the  diameter 
l1/^  inches. 

Henry  Disston  &  Sons,  Limited 

Keystone  Saw,  Tool,  Steel  and  File  Works 

TORONTO,  CANADA 

Branch  at  Vancouver,  B.  C. 


11 


HARDWARE    AND    METAL 


CARTRIDGES 


We    Load   for     the     World 7 

C  No  Ammunition  Manufacturer  or  Loader  handles  or  loads  a 
greater  variety  of  shot  gun  powders  than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Eley  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  gives  results  equal  to  3  J  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  01  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS.,    LTD.,    LONDON. 


WIRE  CLOTH 


Sand  Screen  Cloth 

Fanning  Mill  Cloth 

Regalvanized  Wire   Cloth 

Every    Description    of   Wire 
Cloth   and  Wire  Work 


WIRE  ROPE 


WIRE  ROPE  FITTINGS 

MANUFACTURED  BY 


The  B.  Greening  Wire  Co.,  Limited 


HAMILTON,   ONT. 


MONTREAL,   QUE. 
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The  "IDEAL" 

Self -Heating  Sad  Iron 

Only  4V2  lbs.  pressure  on  tank  when 
iron  is  hot  enough  for  ironing,  while 
every  tank  is  tested  to  175  lbs.  This 
means  safety. 

Handle  and  operator  always  cool. 
Costs  less  than  one  cent  per  day  for  a 
family  of  five. 


Mrs.  Pott's  Handles 

No.  1— Cast 
No.  2— Malleable 

Every     handle     guaranteed     to     fit     every 
Taylor-Forbes  iron. 


This  iron  is  very  attractive  in  appearance 
because  all  exposed  parts  are  handsomely 
nickeled.    It  will  prove  a  good  seller. 

Write  for  full  information. 


Sleeve  Irons 

Polished  face,  japanned  top,  with  narrow 
point  suitable  for  the  finest  work;  lace, 
waists,  etc. 


Mrs.  Pott's  Sad  Irons 

No.    50 — Nickel-plated;    No.    55 — Polished 
japanned  top.     Stands — coppered. 


If  your  jobber  cannot  supply  you,  write  us  and  we  will  ship  immediately. 

Taylor-Forbes  Company,  Limited 

Head  Office  and  Works:     GUELPH,   ONTARIO 


Taylor-Forbes  Co., 

Canadian  United  Mfrs.  Agency 


BRANCHES   AND   AGENTS  : 
246  Craig  St.  W..  Montreal  H.G.Rogers,      -       147  Prince  William  St.,  St.  John,  N.B. 

London,  Eng.  H.  F.  Moulden  &  Son,      -      -     Travellers'  Bldg.,  Winnipeg 

Taylor-Forbes  Co.,  Ltd.,     1070  Homer  St.,  Vancouver,  B.C. 
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"Prolonging  The  Life  of  Steel" 

Opinion  of  Scientific  American  on 

Keystone  Copper  Bearing  Steel: 

"The  general  results  of  alloying  steel  with  the  other  metal  show  that  copper  and  nickel 
are  the  best  metals  to  add  to  the  steel  to  give  increased  durability.  Nickel  is  prohibitive  on 
account  of  its  price  for  general  commercial  uses. 

Copper  added  in  small  quantities  greatly  prolongs  the  life  of  iron.  Very  small  quantities 
are  needed  to  effect  this  result." — Scientific  American,  issue  of  Jan.  3,  1914. 

We  shall  be  pleased  to  send  reprint  of  above  article  complete,  together  with  book- 
let showing  results  of  a  series  of  actual  service  tests.  These  indicate  clearly  the  super- 
iority of  Copper  Bearing  Steel,  and  are  of  particular  interest  to  all  buyers  and  users  of 
Sheet  and  Tin  Mill  Products. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 

Transportation   Building  Traders  Bank  Building 

MONTREAL  TORONTO 


cs   STRUCTURAL  STEEL 

/C^^y  Three  reasons  why  our  business  is  growing  ^^^>v 

<vir  steadily,  viz.  : —  ^^**\ 

^^  PRICES  ARE  RIGHT                    QUALITY  UNIFORM  ^A* 

^^  SERVICE  UNEXCELLED  w 

We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small  Channels,  Short  Diamond  Sunk  Pattern  Checkered 
Plates  and  Galvanized  Sheets. 

Write,  Wire  or  Phone  Us  Your  Requirements. 

STEFFENS   &    NOLLE,   LIMITED 

^    ^  Office — 803  Shaughnessy  Building         Warehouse — 137  Prince  Street  •* 

<^^  MONTREAL  .    ^ 

^<^  Agents  for  Mannstaedt  and  Cie  ^^^ 

^^TNk  Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments,  /*^^!^ 

W^A  ^  Rosettes,  etc.  C     IV 


*jk  urnameniai  iron  mournings,  oarety  i  reacts,  ornaments,  /*^ 

Pv^>  Rosettes,  etc.  C     y 

~  a^^V  Catalogues  and  Stock  Lists  on  Application.  *^X  ^T^ 

(p  CHECKERED  PLATES  ^ 
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Now  For  The  Harvest 

This  Is  The  Shipping  Time  For 

HAY  FORK  ROPE 

and  Binder  Twine 

Brands: 

Blue  Ribbon -650  ft.  Tiger— 550  ft. 

Red  Cap  — 600  ft.  Standard— 500  ft. 


Prompt  Deliveries  From  Twelve  Convenient  Points 

Consumers  Cordage   Co.,   Limited 


HALIFAX    [     Consumers  Cordage 
ST.  JOHN  J  Co.,  Limited 


WINNIPEG 
REGINA 

QUEBEC — F.  H.  Andrews  &  Son,  Regd.     CASKATOON 

MONTREAL  \     Consumers  Cordage  CALGARY 

TORONTO     J  Co.,  Limited  EDMONTON 

VANCOUVER -MacGowan  &  Co 


Tees  &  Persse 


Limited 
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Automobile  Screw  Plate 
For  Ford  Model  "T" 


This  Screw  Plate  is  particularly  adapted  to  the  Ford, 
but  it  also  matches  the  threads  used  in  practically  all  of 
the  medium-priced  Cars. 

No  repair  shop  is  complete  without  one  of  our  Motorcycle  Screw  Plates.    Motor- 
cycles have  threads  not  found  in  the  usual  assortment.    You  get  them  all  in  this  set. 


Do  our  friends  the  Dealers  realize  that  there  is  a 
handsome  profit  for  them  handling  our  Screw  Plates  % 

Butterfield  &  Co. 

Rock  Island,  Quebec 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Maxwell  "British" 
Butter  Worker 


has  been  on  the  market  for  years  and  has 
been  adopted  by  the  best  dairies  in  Great 
Britain  and  Canada. 


Results  in  Better  Butter  and  Bigger  Pro- 
fits. Makes  the  butter  firm,  even  and  con- 
sistent all  through.  In  three  sizes — 14", 
17"  and  20"  wide. 


MAXWELLS  LIMITED 


St.  Mary's,  Ont. 
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SCALES? 

Yes,-- We  make  them, 

EVERYTHING 

FROM  A  to  Z 


Here  are  some  of  them:  — 

Abattoir  Scales. 
Butchers'  Scales. 
Confectioners'  Scales. 
Dormant  Warehouse  Scales. 
Express  Package  Scales. 
Flour  Mill  Scales. 
Grain  Hopper  Scales. 
Hay  and  Coal  Scales. 
Industrial  Track  Scales. 
Jewel  Champion  Scales. 
Kitchen  Scales. 
Letter  Scales. 


Motor  Truck  Scales. 
New  Bathroom  Scales. 
Ore  and  Sand  Scales. 
Parcel  Post  Scales. 
Quick  Dump  Grain  Scales. 
Railway  Track  Scales. 
Stock  and  Farm  Scales. 
Tea  and  Spice  Scales. 
Union  Counter  Scales. 
Very  Best  Platform  Scales. 
Weigh  Beam  Scales. 
Xtra  High-Grade  Scales. 
Young  Cattle  Scales. 
Zinc  and  Galvanized  Scales. 

We  are  Specialists  in 
Weighing  Machinery 

For  Retail  Store,  General  Store,  Wholesale 
Warehouse,    Packing    House,  or  Factory 


LET  US  FIGURE  ON  YOUR  REQUIREMENTS 

Complete  new  Catalogue  No.  75,  NOW  READY 

The  BURROW,  STEWART  &  MILNE  CO.,  Limited 


Established  1864 
HAMILTON  TORONTO 

Head  Office  and  Factory         48-50  Lombard  St. 


Incorporated  1898 

MONTREAL 
36-38  St.  Dizier  St. 


WINNIPEG 

130  James  Ave. 
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I  The  "Lundy"  Strength! 

=   means  prolonged   good   service   and   satisfaction  | 

=               *  'LUNDY"  SHOVELS  are  made  of  Open    Hearth    Crucible    Steel.      The  § 

straps  are  double  ply  and  the  blade  points    cold    rolled,    adding    greater  EE 

EE              strength  to  these  parts.  =5 

=              Every  "Lundy"  will  result  in  re-orders  and  new  business  for  you.  = 

We  make  them  in  three  grades  so  as  to  completely  meet  the  demands  of  the  §= 

£=              trade,  and  we  give  them  a  very  attractive  finish.  = 

Place  a  trial  order  with  your  jobber.    We  guarantee  perfect  satisfaction.  ^ 

If  your  jobber  cannot  supply  you,  write  us  and  we'll  ship  immediately.  = 

|  The  Lundy  Shovel  &  Tool  Co.,  Limited  j 

=                                     Head  Office  and  Works :  Peterboro,  Ontario  = 

=J                                                                                                   SELLING  AGENTS:  = 

E5                         Delorme  Bros.,  Montreal;  Tees  &  Persse,  Ltd.,  Winnipeg;  Tees  &  Persse,  of  Alberta,  Ltd.,  — 

=                         Calgary;  B.C.  Equipment  Co.,  Vancouver,  B.C.;  Colonial  Varnish  and  Color  Co.,  20  Francis  E= 

=                                                                                                Street,  Toronto,  Ont.  = 


r&RARM5(b 


The  New  H  &  R  Self -Loading  Pistol  caliber  25  (6  35  «/«) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


A  special  circular 
describing  this 
pistol,  also  a  cata- 
log of  our  complete 
line,  will  be  mailed 
to  any  address  on 
request. 

Leading  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  lor  this 
pistol. 


Harrington  &  Richardson  Arms  Company, 


715  Park  Avenue 
Worcester,   Massachusetts,  U.S.A. 


18 


HARDWARE    AND    METAL 


NEW  IDEAS  are  the  forerunner  of  new  business.    They  serve  to  demonstrate 
a  progressive  and  healthy  state  of  affairs.      There's  a  reason  why  you  should  sell 

MXIaryfc 

"ROB  ROY"  CAST  RANGE 

Attractive    and    Handsome    Appearance 

Convenient  Hi#k 
re—  Shelf  Wifk 
Nickeled   Case 


NickleTea  Pot   Stands 


Six    Hole    Top 


Broiler    Door > 


Copper*  Lined 
Res  ervoir 


Swing  Hearth. 
Witk  Draft  Door 


Large  Ask   Pan 


Full   Sized  18"  Oven 


Strong  and 
Riaid    Ba.se 


Accurate    Tkermometer 


A  very  recent  production. 

A  moderate-priced  Range  with  a  six-hole  top 
and  a  full  size  18"  oven. 

A  flue  construction  forcing  the  heat  twice  round 
the  oven. 

A  fire-box  of  exact  proportions. 

Grates  with  three  sides. 


A  Copper  Reservoir. 

A  Broiler  Door  and  Swing  Hearth  with  draft 
slide. 

A  handsome  and  attractive  appearance — an  in- 
viting proposition  all  through — drop  us  a  postal 
request  for  more  information  to-day. 

"McClary's  on  Goods  is  a  Quality  Name." 


MXlaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.         HAMILTON        CALGARY        SASKATOON         EDMONTON 
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OIL  STOVE  SALES 

took    a    big   jump   and   have    increased    steadily,    year 
after  year,  ever  since  the 

New  'Perfection 


WICK     BLUE    FLAME 


Oil  Cook  stove 

was   first   put   on   the   market. 

The  New  Perfection  cooks  anything  a  coal  stove 
will,  and  costs  less.  It  is  sturdy,  clean  and  convenient. 
Made  in  1,  2,  3  and  4-burner  sizes. 

New  Perfection,  No.  5,  has  the  new  fireless  cooking 
oven.     Have  you  seen  it? 

THE  IMPERIAL  OIL  COMPANY,  LIMITED 

Toronto      Ottawa       Halifax      Montreal      Ouebec       St.  John 
Winnipeg    Calgary   Regina    Vancouver    Edmonton   Saskatoon 


Store  Management-Complete 


16  Fnll-Pafte 
Illustrations 


Store 
Manage^ 


i 


272  Pages 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management- 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V.-THE 
STORE  POLICY-What  it 
should  be  to  hold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Selling  remnants.  De- 
livering goods.  Sub- 
stitution Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Send  us  $1 .00.    Keep  the  book  ten  days  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  MacLean  Publishing  Co. 

TORONTO 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 


Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also.  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 
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GLASS  DOOR 


@^BC3 


GUARANTEED 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  "money  back"  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order— nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR    BURNER    LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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Morrison 


Brass 


Valves 


IT  TAKES  a  mighty  good  valve  to  stay  on  the 
market  for  over  twenty-five  year?.  But  that  is 
what  the  Morrison  Line  of  Brass  and  Iron 
Valves  has  done.  It  means  that  Morrison  Valves 
are  the  kind  that  make  satisfied  customers.  When 
the  same  men  have  been  ordering  valves  from  us 
for  all  these  years,  don't  you  think  it  would  pay 
you  to  investigate  the  merits  of  the  goods  that  have 
held  their  custom?  Better  let  us  send  you  our 
catalogue  of  Brass  Goods,  which  shows  a  valve  or 
cock  for  every  purpose.  The  design,  the  materials, 
the  foundry  and  machine  work,  the  price,  every 
detail  that  goes  to  promote  valve  sales  satisfactory 
to  you  and  your  customer  is  RIGHT. 

The  James  Morrison  Brass  Mfg.  Co. 


NICHOLSON 

MADE 


LIMITED 


93-97  Adelaide  St.  W. 


Toronto,  Canada 


Dealers  Like  To  Sell 

NICHOLSON- MADE - 
FILES 

Because  they  "make  good" 
on  the  strongest  personal 
recommendation  he  could 
possibly  give  to  any  file. 

They're  the  net  result  of  fifty 
years  devoted  exclusively  to  mak- 
ing efficient  files. 

Uniformity  of  temper  and 
cutting-ability  is  one  of  their 
strongest  points.  A  mechanic 
might  select  a  dozen  NICHOL- 
SON-MADE-FILES from 
among  a  thousand  similar  ones 
— and  he'd  find  the  same  fine 
"balance" — the  same  even 
1 '  draw ' '  in  every  one. 

This  uniformity  saves  em- 
ployers many  dollars  in 
mechanics'  time — and  should 
bring  many  dollars'  profit  in 
"repeat"  orders  if  properly 
emphasized  to  your  trade. 

NICHOLSON-MADE- 
BRANDS 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

Order   from  YOUR   JOBBER. 

NICHOLSON  FILE 
COMPANY 

PORT  HOPE  Ont. 
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JUNE   SUGGESTIONS 


937 — Combination    Sugar, 

$3.50  List.     Satin  Finish 

with  Spoon  Backs. 


1236%— Baker,  $7.50  List.    Bright 

Finish.     3-Piece   with   2-qt. 

Enameled  Lining. 


1220— Baker,  $6.75  List.  Satin,  Bright 

Cut   Finish,  with  2-qt.  Enameled 

Lining. 


2054— Butter,  $6.00  List. 
Chased  Cover,  Bright  Finish. 


cqr 


1455 — Sugar  and  Cream,  $7.00  List. 
Bright  Finish. 


1381— Tray,  $9.00  List.    Mahogany 
with  Burnished  Edge  and  Handles. 


1301— Casserole,  $6.50  List.     Pierced 

Frame   in   Bright  Finish   with 

French  Crusted  Lining. 


The  Standard  Silver  Co.  of  Toronto,  Ltd. 
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Rogers 

Portland 

Cement 


12%  More  Business 

Your  General  Trade  Will  Increase 

Your  prestige  and  our  prestige  will,  together, 
draw  all  the  cement  trade  of  your  district  to  your 
store.  The  man  who  comes  to  you  for  Rogers' 
Cement,  will  buy  screws,  locks,  tools,  all  his 
hardware  at  the  store  that  sells  a  standard 
cement  of  high  quality. 


Our  distribution  will  enable  you  to  build  up  a  big  business  in  Rogers' 
Cement  with  a  small  stock.  Write  to-day  for  our  agency  plan.  Our  sign 
on  your  store  means  more  business  for  both  of  us. 

ALFRED  ROGERS,  Limited,  28  West  King  St.,  Toronto 

N.  J.  Dinnen  &  Co.,  Western  Sales  Managers,  Winnipeg,  Man. 


Davidson's   Frost   River   Refrigerators 

Made  Entirely  of  Sheet  Steel — Galvanized. 
ioo  per  cent,  better  than  wood — More  Sanitary. 
Will  Not  Crack,  Shrink,  Fall  Apart  or  Decay. 
Locks,  Hinges  and  Handles  solid  polished  brass. 
Heavily  Insulated — Uses  less  ice — Are  colder. 
Will  last  a  lifetime. 
Dainty,  Neat  and  Clean  Looking. 

Beautifully  finished  in  French  Grey  baked  enamel 
with  Snowy- White  Food  Chamber. 

All  Inside  Parts  are  Removable. — Easily  Cleaned. 

Three     sizes — Fully     guaranteed — (Write     for 

prices.) 

The  Thos.  Davidson  Mfg.  Co.,  Limited 

MONTREAL  TORONTO  WINNIPEG 
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No.  1003 

Single-Speed   Drills 
up  to   XA" 

No.  1005 

Two-Speed   Drills 
up  to  V2" 


"YANKEE" 

BENCH  DRILLS 

The  distinguishing  features  of  this 
drill  are  its  strength,  convenience 
and  rapidity  of  operation.  The 
automatic  friction  and  ratchet  feeds 
give  the  operator  the  free  use  of  one 
hand  to  hold  the  work.  With  these 
distinctive  features  the  ' 'Yankee" 
is  at  once  the  quickest  and  most  de- 
sirable Bench  Drill  made.  A  Balti- 
more Jobber  writes: — "We  sold 
two  Drills  No.  1005,  which  you 
shipped  on  the  17th  ult.  as  soon  as 
we  showed  them  up.    Ship  us  two 


more. 


>> 


Your  jobber  will  supply    you. 

North  Bros.  Mfg.  Company 
Philadelphia,  Pa. 


The  Users  a  good  salesman — 
and  you  get  his  services  FREE 

His  recommendation  to   his   neighbors 
quickly  multiplies  sales 


Neverslip  Shoes  &  Calks 

Save  horses,  time  and  money 

Horseshoers  and  Horseowners  unite  in 
recommending  RED  TIP  CALKS.  Never- 
slip Calks  stay  sharp  an  exceptionally  long 
time  -*-  and  when  they  get  dull  they  can 
easily  be  replaced  with  new  ones  in  20 
minutes. 

As  no  tool  will  do  all  the  work  so  no  calk  is 
made  that  will  meet  all  conditions. 
We  have  different  styles  of  calks  so  as  to 
meet  every  condition. 


Remember. 

All  good  articles 
have  imitations.  To 
protect  you  against 
fraud  and  substitu- 
tion 

ALL  GENUINE 
NEVER  S  LIPS 
HAVE   RED   TIPS. 

Our  booklet  T  gives 
full  particulars  — 
write  for  it. 


Keystone 


No.  4 


i  L    ,'.' 


No.  5 


No.   1 


The 


Neverslip  Manufacturing  Co. 

U.S.  Factory :    New  Brunswick,  N.J. 

Canadian  Factory  and  Office  : 

559  PIUS  IX  AVENUE,     -      MONTREAL 
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Goodell-Pratt  Company 

Greenfield,  Mass.,  U.S.A. 


That's  the  way  Peerless  dealers  speak  about  their  agency.  Read 
■what  this  experienced  dealer  says  about  Peerless  fencing.  Note  his 
Peerless  sales  ran  six  times  greater  than  that  of  other  fencing,    l^ook — 

The  Banwell-Hoxie  Fence  Co  ,  Middlemiss,  Ont..  Jan.  8,  '13. 

Hamilton.  Ont. 
Gentlemen:  —  I  have  been  selling  fence  for  the  past  seven  years  and 
in  that  time  have  represented  several  different  firms.  It  gives  me  pleas- 
ure to  say  that  I  took  the  agency  for  your  fencing  for  1912  and  have  sold 
in  that  one  year  more  fence  than  in  the  other  six  years  of  my  business, 
and  the  best  of  it  is  I  have  not  had  one  complaint  in  any  way  against 
Peerless  fence.  Different  from  most  fences  it  stretches  flat  and  all 
wires  of  even  length;  the  lock  is  tight  and  6trong  and  the  quality  of 
the  wire  is  of  the  best.  There  is  very  little  other  fence  used  in  this  dis- 
trict and  competition  is  a  word  of  the  past  to  the  agent  for  Peerless 
fencing.  Yours  truly.  J.  A.  McDONALD. 

This  is  but  one  of  many  similar  dealer's  letters  in  our  files. 
Everyone  is  enthusiastic  about  his  Peerless  agency.  Everyone  has 
nothing  but  praise  for  Peerless  fencing  —  the  fence  that  saves  expense. 

Peerless  Poultry  Fence 

is  made  of  the  best  Open  Hearth  steel  fence  wire— tough,  elastio  and  springy— 
and  will  not  snap  or  break  under  sudden  shocks  or  quick  atmospherio  changes. 
Our  method  of  galvanizing  prevents  rust  and  will  not  flake,  peel  or  chip  off. 

The  joints  are  securely  held  with  the  "Peerless  Lock"  which  will  with- 
stand all  sudden  shocks  and  strains,  yet  Peerless  Poultry  Fence  can  be  erected 
on  the  most  hilly  and  uneven  ground  without  buckling,  snapping  or  kinking. 

The  heavy  stay  wires  we  use  prevent  sagging  and  require  only  about  half 
as  many  posts  as  other  fences. 

We  also  build  Farm  and  Ornamental  Fencing  and  Gates. 

Do  You  Want  the  Peerless  Agency? 

We  still  have  some  valuable  territory  open  to  good  reliable  dealers.  Do 
you  want  it?  Do  you  want  to  be  the  leading  fence  dealer  in  your  locality? 
Then  write  us.  Ask  for  our  dealer's  proposition  now  before  someone  else  gets 
ahead  of  you. 

Kanwell-Hoxie  Wire  Fence  Co.,  Ltd., 
Winnipeg.  Man.  Hamilton.  Ont. 


Tools  for  Service 

U  Service  to  your  trade  means 
more  than  simply  courtesy  and 
prompt  deliveries. 

U  It  also  means  tools  that  serve 
well. 

1fThe  RED  DEVIL  line  of 
Mechanics'  and  Electricians' 
Tools — the  most  extensive  manu- 
factured— are  built  for  service. 

\  The  unconditional  guarantee 
alone  assures  service. 

H  Investigate. 

Smith  &  Hemenway  Co.,  Inc. 


CHAMBERS  STREET.       NEW  YORK 

Send  for  new  net  illustrated 

Trade  Price  List. 
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'Wear -Ever" 


WEAR-EVER" 
!  ALUMINUM  UTENSILS 

C&nnot  Rust,  cannot  Crack, 
Scale  w  form  poisonous  com- 
pound*. Marfu  of  thitk,  eKeet 
aluminum  99/  pure.  Tiip 
tradv  mark  il  your  guarantee  of 

Safety.   Saving.    Service 


Service 

is  what  "Wear-Ever" 
Success  is  Built  On 


For  twelve  years  we  have  built  up  a  co-oper- 
ation plan  with  the  dealers.  For  the  same 
length  of  time  we  have  been  educating  the 
women  of  this  country  a  ad  are  still  educating 
them  to  understand  that  aluminum  utensils 
may  differ  greatly  in  material  and  workman- 
ship, that  "Wear-Ever"  utensils  are  made  of 
metal  which  is  harder  and  more  dense  than 
can  be  metal  that  is  spun  or  cast;  that  just  as 
there  are  many  kinds  of  enamelled  ware,  so 
also  there  are  different  grades  of  aluminum 
ware;  that  "Wear-Ever"  ware  gives  endur- 
ing service. 

For  the  dealer,  we  have  furnished  printed 
matter  and  disnlay  helps,  such  as  store  hang- 
ers, street  car  cards,  display  cards,  window 
display  suggestions,  newspaper  advertise- 
ments and  "Wear-Ever"  store  demonstra- 
tions. 

These  backed  up  by  a  constant  consumer 
demand  help  increase  the  sales  of  every 
"  Wear-Ever  "  dealer.  It's  to  your  advan- 
tage to  be  one.  Let  us  tell  you  more  about  it. 
A  post  card  will  do. 


"Wear-Ever"  Utensils  are  made  in  Canada  by 

Northern  Aluminum  Co.,  Ltd. 

TORONTO,  ONTARIO 
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High-Grade  Cutlery,  Electro  Plate  and  Solid  Nickel-Silver  Flatware 


No.  949 


The  Blade  of  our  No.  949  Knife  is  made  from  a  High  Carbon  Sheffield  Steel,  that  is  guaranteed 
to  hold  its  edge.     The  Handle  from  the  best  English  Grained  Celluloid,  and  is  warranted  secure. 

McGLASHAN,    CLARKE   CO.,  Limited,    Niagara   Falls,  Canada 

Sales  Manager,  Mr.  N.  F.  Gundy.  61   Albert  St.,  Toronto 


You  will  never  find  any  split  seams  in  our  Conductor 

Pipe.     Every  length  is  perfect. 

Eavestrough,  Conductor  Pipes,  Elbows,  Ridge  Roll,  Valleys,   Skylights,  Ventilators  and 

CORRUGATED  IRON 

IF  YOU  HAVE  NOT  RECEIVED  OUR  NEW  PRICE  LIST  OF  MAY  28th,  WRITE  FOR  ONE. 


TORONTO 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE.  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold   throughout   the   Dominion    by   all    Wholesale   and   Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey  made. 


H.  BOKER  &  CO.'S  "EDELWEISS" 


Perfection  in  the  Art  of  Razor' Grinding  and  Honing. 
Every  Razor  Absolutely  Perfect  in  its  Shaving  Qualities. 


H.  BOKER  &  CO.'S  TREE 
BRAND  RAZORS  are  known  the 
world  over  as  Highest  Grade,  and 
are  noted  for  their  superior  shav- 
ing qualities.  Every  blade  hand- 
made from  the  very  best  quality 
bar  razor  steel,  tempered  by  our 
own  process.  Perfectly  ground. 
Honed  and  set  ready  for  use. 
Every    razor    guaranteed. 

Write  for   our  free   booklet 
"Some     Pointers     for     Gentlemen 
Who  Shave  Themselves." 


McGill  Cutlery  Co.,  Reg'd 


P.  O.  Box  366,  Montreal 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


"Corona"  Vacuum  Sweeper 

wonderfully     efficient     yet    moderate    in    price 


It  has  a  much  stronger  suction  than 
is  ordinarily  found  in  machines  of 
this  type,  which  is  the  result  of 
Three  Bellows  of  Improved  Design 
and  Construction. 

Draws  all  dirt  and  dust  into  a  bag 
while  the  sweeper  is  in  motion  in 
either  direction,  and  a  revolving 
brush,  which  is  driven  by  rub- 
ber-tired wheels,  picks  up 
threads  and  all  surface 
matter. 

The  "Corona"  is 
well  made,  easy 
to  handle,  and  ab- 
solutely guaran- 
teed. Dust  bag 
and  pans  can  be 
easily  emptied 
when  machine  is 
on  the   floor. 


We'd  be  pleased 
to  send  you  full 
particulars  and 
price.     Write. 


Thomas  Birkett  &  Sons  Co,,  Limited 

OTTAWA,    ONTARIO         II 


lllllll    II9III    IH.....H 


Are  you  in? 

Have    you    shared  yet  in    the    exten-    \^> 
sive  co-operation  we  are  giving  dealers 
to  help  them  sell 


THE  TRINIDAD-LAKF-ASPHALT 

ReaityRDq^lq11 

Genasco  is  a  good  seller  because  it  is 
waterproofed  with  Nature's  everlasting 
waterproofer,  and  the  KANT-LEAK 
KLEET  goes  with  it  to  make  seams  water- 
tight without  cement  and  prevents  nail 
leaks.  With  this  combination  Genasco 
gives  lasting  protection  at  little  cost.  But 
when  backed  by  the  effective  selling-plan 
which  we  offer  dealers  it  becomes  one  of 
the  most  attractive  propositions  you  ever 

handled. 

Write  us  about  it  to-day. 

The  Barber  Asphalt  Paving  Co. 
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WHERE  ARE  YOU  ON  THE  MAP? 

No  matter  where  you  are  we  have  a  factory  close  to  you.  We  can  give  you  quick 
service. 

Our  products  are  as  good  as  any  other — better  than  some.  But  we  do  not  merely  sell 
you  the  products — they  are  backed  up  by  an  unequalled  service  in  our  line. 

Eight  Big  Factories — Over  2,350  Employees  will  serve  you. 

MONTREAL      TORONTO      PRESTON      WINNIPEG      SASKATOON      EDMONTON      REGINA      CALGARY 

All  factories  are  situated  on  one  or  more  railroad  lines  and  we  have  private  sidings  into  our 
yards.     This  means  quick  loading  and  quick  delivery. 

Special  Service  Departments  keep  after  the  railroads  to  see  that  all  shipments  are  rushed 
through  in  the  quickest  possible  time. 

WE   ARE   FOLLOWING  THE   PEOPLE   AND  THE   RAILROADS. 

We  are  building  factories  in  Canada  wherever  there  is  business  to  warrant.  We  want  to  be 
right  on  the  job  to  make  quick  deliveries  of  good  goods. 

No  matter  where  you  are  we  can  reach  you.  Large  stocks  of  our  products  are  always  kept  on 
hand  so  that  there  is  no  delay  after  your  order  comes  in. 

Let  us  show  you  what  we  can  do.  We  just  want  a  chance  on  an  order — no  matter  how  small 
or  how  large.  Will  show  you  that  we  can  deliver  the  goods  in  a  hurry  and  give  you  as  good  as 
money  can  buy. 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

Head  Office:  PRESTON,  ONTARIO 

CONSOLIDATED  FACTORIES  AT 
MONTREAL,     TORONTO,     PRESTON,     WINNIPEG,     SASKATOON,     EDMONTON,     REGINA,     CALGARY 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited,  Toronto  and  Winnipeg 


A    SATISFIED    JOBBER 

must  have 

QUALITY  SERVICE  PRICE 

He  must  also  be  assisted  by 
ADVERTISING 

You  will  be  satisfied  if  you  handle 

WILT  DRILLS 


The  Wilt  Twist  Drill  Co.  of  Canada,  Limited 

Walkerville,  Ont. 
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NOW  READY  FOR  SHIPMENT 

No.  3  WRIGHTLIGHT 

Short  Globe  Cold-Blast  Lantern. 

The    finest,    classiest,    best-burning    Lantern    ever    made    in    Canada    or    offered    to    the 

Canadian  or  foreign  trade. 

Heavy  tinplate  stock,  stamped  machine-seamed  tubes,  wire  undetachable  bail  and  ears 

covered   by   maker's   patent;    dome    well,   and   entirely   new   construction   of   hood   and 

shutter. 

Every  modern  feature  of  high-class  Lantern-making  assembled  to  form  the  most  perfect 

light-giving  Lantern  ever  produced  in  the  world. 

Just  coming  through  now. 

Get  a  sample  half-dozen,  and  test  them  out. 

Every  Lantern  wicked,  ready  to  light. 

Send  along  your  order  and  we  will  ship  at  sight. 

Every  Lantern  guaranteed — Our  guarantee  extends  through  the  dealer  to  the  consumer. 

Every  Lantern  found  defective  will  be  replaced  at  our  expense. 

E.  T.  Wright  Co.,  Limited,  Hamilton,  Canada 

LANTERN  LEADERS 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co. 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 


ilo 


BOLTS&NUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


hiCom  p 

MONTREAL 
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WROUGHTP/PE 

Black    and    Galvanized, 
sizes  1/8  m-  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every  length   is   branded 
with  our  trade  mark. 

Wn    also    manufacture 
NIPPLES   in    all   sizes— black 
or  galvanized. 
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New  Line 

UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs        ^fit^  (j^^  Enclosed  Cog  Wheels 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     31  IE      "      llxl  3/4  in. 


Packed  3  and!6  in 
a  case. 


Steel  Ball  Bearings 

No.  317E  Rolls  10x1  3/4  in. 
"    318E     "       llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog  (F) 

THE    AMERICAN    WRINGER    COMPANY 

NEW  YORK,        -        U.S.A. 


Are  Your 
Customers  Slow  in  Paying  Up  ? 

Why  do  people  use  this  saying  "as  safe  as  the 
bank?"  Is  it  not  because  "The  Bank"  has  a  system 
that  is  almost  perfect,  and  'because  of  this  system 
a  feeling  of  security  is  engendered  in  its  patrons 
that  makes  for  stable  business  relations  through 
mutual   confidence? 

Your  banker  has  a  System  that  enables  him  to  keep 
track  of  all  the  details  of  your  account  and  he  gives 
this  information  to  you  every  time  you  make  a  de- 
posit or  withdrawal — He  knows  how  your  account 
stands  ALL  THE  TIME  and  you  have  confidence 
in  him  because  of  his  good  system. 

Do  you  know  how  all  your  customers'  accounts 
stand  ALL  THE  TIME?  If  you  do  not,  you  are  not 
in  the  possession  of  important  information  you 
ought  to  have.  Does  your  customer  know  how'  his 
account  stands  ALL  THE  TIME?  If  he  does  not, 
you  are  keeping  information  from  him  that  he  should 
have;  information  that  will  goad  him  into  paying 
his  account  when  he  sees  it  mounting  up;  informa- 
tion that  will  enable  him  to  regulate  his  other  ex- 
penses so  as  to  take  care  of  the  account.  It  means 
money  to  you  and  peace  of  mind  to  your  customer. 
Your  banker  keeps  you  posted  as  to  your  account. 
Do  as  much  for  your  customer;  it  will  foster  the 
same  feeling  of  confidence,  and  confidence  is  the  life- 
blood  of  your  business. 

The  McCaskey  System  is  "AS  SAFE  AS  THE  BANK" 
because  it  operates  along  the  same  lines.  It  creates 
confidence,  gives  information,  and  looks  after  a 
merchant's  accounting  in  the  most  up-to-date  man- 
ner  known.     Write  for  further   information. 


Equipped    With    Electric    Recorder. 


The  Dominion  Register  Co. 

Limited 

96  Ontario'Street,  Toronto,  Canada 

(Trafford  Park,  Manchester,  Eng.) 

The   Largest  Manufacturersfof  Carbon-Coated 
Salesbooks  in  the|World 
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The  "Saltley  Vulcanus"  l\  h.p. 
Two -Stroke  Light  Motor  Cycle 


LIST  PRICE 

23  Guineas 


LIST  PRICE 

23   Guineas 


Complete  as  illustration,  with  A.M.A.C. 
Carburettor,  U.H.  Magneto,  Michelin 
Tyres,  24  in.  by  2-in.  Very  Silent  Sun- 
ning. The  Cheapest  Motor  Cycle  on  the 
Market.  No  Better  Value  obtainable. 
All  Parts  Guaranteed. 

THE    SALTLEY    CYCLE   COMPANY 

86  Snow  Hill,  BIRMINGHAM,  ENGLAND 


Telegrams  : 


EXPORTER,   BIRMINGHAM. 


BRASS  FITTINGS 

For  Cornice  Poles  and  Curtain  Rods,  Rings,  etc.; 
Stair   Rods  and  Eyes 


Very 
Stro 


li  in.  2  in. 

Write  for  Prices  and   Samples  : 

G.  B.  BIRCH 

The  Cheapside  Brassfoundry 

BIRMINGHAM,   ENGLAND 


Save  75%  of  Your  Time  and 
Labor,  and  do  Better,  Neat- 
er, More  Satisfactory  Work 

by  using  Parker's  Steel  Sheet-metal 
Screw  for  connecting  joints  in  ducts, 
cornices,   skylights,   etc. 


Parker's 


3-16"  x   %" 
size. 


y8"  x  %" 

size. 


Steel  Sheet-metal   Screw 

is  specially  adapted  for  this  kind  of 
work.  Being  made  of  steel  and 
threaded  all  the  way  up  to  the  head, 
the  material  can  be  drawn  right  up  to 
the  head  of  the  Screw,  without  fear 
of  overturning  or  stripping  its  thread. 
After  manufacture,  the  Screw  is  hard- 
ened by  a  special  process,  which  pre 
vents  this. 

Over  2,000  Sheet-metal  Shops  in  the 
States  have  adopted  the  use  of  this 
Screw. 

Order  a  box  (1000)  from  your 
Jobber.  If  he  can't  supply 
you,  write  to  us. 

Parker  Supply  Co. 

Manufacturers    of    Engineers'    and 
Sheet-metal    Workers'    Specialties. 

521  West  45th  Street,  New  York 


ZINC  OXIDE 

GENUINE  V.M.  BRAND 


Immediate  Deliveries  ex 
Stock  at  Montreal 


B.  &  S.  H.  THOMPSON  &  CO. 

LIMITED 
MONTREAL  TORONTO  WINNIPEG 
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Wm.  A.  Rogers 


I   SILVER  PLATED  WARE 


This  Berry  Spoon  is  very  attractive  in  de- 
sign, and  on  comparing  it  with  other  makes, 
one  finds  it  has  a  decided  advantage  in 
weight. 

It  is  plated  on  21%  nickel,  which  is  a 
harder,  whiter  and  more  durable  base  than 
used  by  other  manufacturers,  and  plated 
with  60  dwt.  Parts  exposed  to  wear  all 
heavily  sectional  plated. 


Grenoble" 
Berry  Spoon 


Upon  receipt  of  your  card  or  letter,  we'll 
immediately  send  our  catalogue  showing 
our  new  and  attractive  designs  in  both 
hollowware  and  flatware. 

Why  not  write  now?  Our  goods  have  a 
good  margin  for  profit. 


The  Canadian   Rogers  Company,   Limited 


Winnipeg 


Hammond  Bldg.,  Albert  St. 


<fo 


Sales  Rooms : 

Toronto  Vancouver 

570  King  St.  West  Fairfield  Bldg.,  Granville  St. 
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TRAP  SHOOTING 

The  Sport  of  Broken  Targets  When 
You    Use    DOMINION    SHELLS. 

As  a  sportsman  you  should  shoot  regularly  with  your  local  gun  club.    It  is  a  pleasing  relaxation  that 
develops  a  quick  eye,  steady  nerves  and  complete  control. 

As  a  dealer,  you  should  shoot  regularly  with  your  gun  club.    You  will  meet  the  best  class  of  trade  in 
your  town  and  make  your  store  the  headquarters  of  local  sportsmen. 

To  Satisfy  Trapshooters  Sell  Them 


Dominion  Trap  Loads 

IMPERIAL  —  CANUCK  —  REGAL  —  SOVEREIGN 

The  complete  and  rapid  ignition  of  the  powder  gives  a  drive  to  the  shot  that  results  in  dead  birds 


and  good  scores. 


Dominion  Cartridge  Company,  Limited 


Montreal 


Bright 
Clean  Appearance 


of 


FLEUR  DE  LIS 
Galvanized  Iron 


Adds  to  the  value 
of  the  job. 

Free  from  streaks 
and  dull  bare  spots. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


Sheet  Zinc 
"V.  M." 
Brand 


Genuine  "V.M."  Sheets 
at  no  higher  prices  than 
ordinary  brands. 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Using  a  Catalogue  in  a  Retail  Hardware  Business 

Hardware  Merchant  in  a  Small  Town  Getting  Splendid  Results 
from  a  Catalogue  Which  He  Distributes  Within  a  Radius  of 
Twenty  Miles  of  His  Store. 

All  authorized   interview  by  Hardware  and  Metal  representative    with    O.    B.    Henry,    Drayton.    Ont. 


MY  IDEA  of  using  a  catalogue  in 
my  own  business  is  a  direct  re- 
sult of  my  observations  of  the 
success  the  mail  order  houses  have  had 
in  using  it  as  their  most  valuable  ally  in 
their  work  of  securing  the  legitimate 
trade  of  the  country  dealer  from  under 
his  nose>  as  he  slept,  and  I  include  my- 
self as  one  of  those  who  thus  neglected 
his  opportunities.  I  return  the  compli- 
:ment  by  stealing  their  thunder. 

I   have   found   it   to   be   the   most   ef- 


ficacious means  at  my  command  of  re- 
covering the  ground  lost  to  the  enemy 
in  past  years,  to  say  nothing  of  the  in- 
roads I  have  been  able  to  make  on  trade 
territory  that  lies  far  beyond  the  con- 
fines of  the  geographical  limits  that  I 
had  previously  laid  down  as  my  trade 
boundaries. 

I  have  not  given  up  other  advertising 
methods  in  spite  of  my  enthusiasm  for 
the  catalogue.  I  still  use  our  weekly 
paper  which  has  a  steady  circulation  of 


twelve  hundred  copies,  a  very  good  one 
for  a  country  town  of  five  hundred  peo- 
ple in  a  farming  district.  I  have  been 
accustomed  to  using  circulars  also,  but 
have  discontinued  them  for  the  time  be- 
ing until  I  get  a  system  of  circulariza- 
tion  worked  out  that  will  dovetail  and 
fit    in   with   the  catalogue  advertising. 

My  first  and  present  catalogue  was 
gotten  out  only  as  a  feeler,  but  the  re- 
sults have  been  so  far-reaching  in  their 
scope  and   so   favorable  in  their  conse- 


O.    B.   HENRY   &   CO.,   DRAYTON 


ZBON  HA7DIZS 


The  "Universal"  Bad  Iron  Hin- 
di*. It  will  nt  any  make  of 
"Mrs    Potts"  Sad  Irons     The 


■o.  b.  Mops.  Combination  ; 
heavy  cast  Iron  head,  cop- 
pered mop  and  brush  holder; 
hardwood  handle.      Good  qual- 

Prlce   each    16c. 

'Crtieint"  Mop  and  Crush 
Hold«r.     Made  or  1 


Cran^  Wringing-  Mop.  Hard 
wood  handle  j  heavy  Ktee 
wire,  and  galvanized  plate 
crank  wringing  feature 
h-avy  cotton  cloth. 
Price  each    .    150.  | 


MOP  STICKS 

8  x  48  ln». 
Mop  Sticks. 
Coppered   steel 
wlro  grip  and 
spring;    copper- 
ed  steel   head. 
Plica   each,    10c. 


TUBS   AND   PAIZ.B 


Galvanized  Palls.  Fla 
standard  welyht  galva 
Iron;    English    pattern; 

13   Inches,      Price  each 

13  Inches.     Price  each.. 

14  Inches.     Pries  each. 


Ho.  14.     10  quarts. 

Price    eacl'     

No.   16.      13   quarts. 

Fries  sach  ,.., 
When  two  pails  are  bought  wi 

make   Hie   price   for   the   twe 


30c 


Galvanized 

Iron  Tubs.    Made  of 

heav; 

R 

Ivanizec 

sheet 

ir-tUht 

wood 

hr 

ces  at  , 

hen 

they 

S     likely 

press 

are 

heavy 

handles;    In 

No.  1. 

SI 

,  inches 

dlaxaet 

No.  2. 

22 

diameter. 

Price 

each    

760 

6  feet.     Price  each 

7  feet.     Pries  each 
6  feet.     Price  each 

Oar  Own  Mnk< 


hriehten  a  floor  50  per  cent 
In  15c.  and  35c.  Tins,  and 
350  lb.  Barrels  for  36.75. 


CHARCOAL  M 

Three  sacks  Jf1' 
for  25c. 

Twelve 

sack':  K^=  — — 
for  S5c.     WHfc  a 


Do  not  Miae  the  Ei£  Values  Offered  on  Pag-es  t,  2  anti  IE. 


O    fi.   HENRY  &  CO.,  DK/-.YTON 


SMOOTH     P1.A1  IS 


of  iron  2%  Inches.  Length 
8  inches.  Size  of  Iron  2>A 
Inches.  Length  8M  inches. 
Price   each    90o. 

JACK    FLAITES 


Size  of  Iron  2%  Inches.  Length 
16  Inches.  Size  of  Iron  2  U 
Inches.  Length  16  inchc.i. 
Price  each 81.00 

JOXNT5B    PLATED 
?ame    style*    of    Planes    as    the 
above  Jack  Plane,  only   long- 
length  28  Inches.     Price  each 
$1.90 

XSON  SMOOTH  PXATJES 


handle,     polished     trlmmini 
No.    3.     Stanley.     Length    8    I 

cutter  1%;  In.  Price  each  92. 
No.    4^.     Stanley.     Length     10 

In  ,  cutter  2%  In      Price  each 

83.76 

No.    03.     Sleg-ley    make,    len 

i    Inches,    cutter    1  fc     Inc 


.51.76 
STo.  04V&.    Sle^ley  make    length 


■ 

Pore,    Stanley    make, 
tter  2%  In.'  Pv.    ?'. -.-''< 

No.  31.  Jointer,  Stanley  make, 
handle  and  knob  of  r<>*.<-  ■  .  I, 
length  24  In.,  cutter  2-,  .n 
Price    each    33.26 

No.  031.  Jointor,  Slegley  make, 
rosewoud  handle  and  knob, 
length  24  in.,  cutter  2%  In. 
Prloe   each    91.75 

No.  135.  Smooth  Stanley  make, 
length  10  In.,  cutter  2  Vj,  In. 
Prios  taoh    81.76 

No.  27.  JilcX  Stanley  make, 
screw  adjustment,  rosewood 
handle  and  knob,  length  15 
In.,  cutter  2  In.  Price  each 
83.00 

NO.  037.  Jack,  81sgl»v  make, 
same  as  No.  27.  Price  each 
$1.60 


CAEPTET2B8'  BRACED 


^sSi^j 


fo.  968.  Victor.  Steel  Jaws; 
polished  maple  head  and  ban- 
die;  first-class  quality;  8  inch 
sweep.     Prlco  aadi SSc 


3To.  024.  But  without  handle, 
rosewood  knob  !  .  lej  n 
japanned  finish,  length  s 
iuehes.  cutter  :'  In  hi  Pries 
each     81.25 

Ho.    35.    with    rosewood    harvile 


Smooth  Planes,  rosewood  han- 
dle and  knob. 

No.  3C.  Btanloy,  length  fl  In. 
cutter  1%   in.  Price  eac^  -_'.25 

No.  4HC.  Stanley,  length  10 
In  ,  cutter  2%  in.  Price  each 
83.76 


JACZ   PLANED 

?awood  banana  aud  knob. 

6liC.     Q'^nloy,    length    15 

,   ^ulL-:r  2\t    in.      Price  er.ch 
82.76 


FDB3B   PLANZS 

Bos-i..-ood  handle  and  knob. 


Imr    Stock    of    llanea    In    Com. 

Iletj   oud 

OWe  satisfact: 


No.  966.  10  Inch  sweep;  steel 
jaws;  polished  hardwood 
(stained)  bead  and  handle. 
Price  ea'iB.    38c 

No.  940.  Tlotor.  Nick' I  plated; 
steel  Jaw;  hardwood  (stain- 
ed) head  8jjdt>4?@Tidie;  8  Inch 
sweep,     Pnoaaaah 78*. 

1 

No.  323.  10  Inch  sweep;  coco- 
bolo  handle  and  head  Prloe 
aaob.    81.00 

HiGEF.L  PL  A  TEE  SATCHIT 
No.  945.  10  Inch  sweep;  Jaw 
No.  110 ;  steel  jaws ;  hard- 
wood head  and  handle;  spin- 
dle and  chuck  body  of  one 
piece  of  steel   Price  each  81.00 

HATCHET 


S=a 


No.  3O03.     8   Inch   i 


ball  bearing  head;  cocobolo 
handle,  adjustable:  collars. 
spindle    and    chuck    body 


A  poor  A)  i  Wastes  Time  and  Ene.fy.    3ce  Page  c~. 


Two    pages    taken    from    the    hardware    catalogue  of  O.  B.  Henry  &  Co.,  Drayton,   Ont. 
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O.    B.    HENRY   &   CO.,   DRAYTON 


riEM    GATES 


Cleveland    Coll    Spring    Wire,    beet    quality. 

In  coils  of  about  ISO  lbs. 

Prlca  for  H-Ton  lota  or  mor«,  $3.26  parlOOlba. 

Price  for  Emilln  Quantltlee      82  40  parlOOlba. 

We    have   purchased    an    18-ton    car    of    this 


BABBED    WERE. 


Barbed   Wire;  4  points;   harbs   4    ins.   apart:   on 

spools   of   about    100    lbs.    each, 
Prtoa    83.50  pw  100  lba. 

OILED    AWD    AHSEALED    FEHCE    WERE. 

11  Qaatra  82.75  par  100  lbs. 

13  Omj.    .  .  .  i 83.75  p*r  100  lba. 

POUtTRT 
BETTIMO 
Fir-t  Quality. 
2-lnch   mesh; 
No.   19  wire; 
fralvanlzed; 

34  inch.  Price  per  roll  $1.50 

30  laota.  Price  per  roll  1.76 

M  lacta.  Price  per  roll  3J6 

48  Imeb..  Price  per  roll  S.W 

M  laoh.  Price  per   roll  3.50 

78  l»eb-.  Price  per  i  oil  4.00 

IAWV   BOBDEBB. 


3  f **t. 

3^  ft. 
10  feet. 
13  fact. 


IH  Inches  high 
18  inches  high 
18   Inches  high 

high 


CEDAB  FENCE  POSTS. 


FEHCE  STAPLES 


Qalvaslxed. 


wire   FENCISO 


Likid  Bordara. 


Price   par   foot 


9'j     Om(»    Wire    Fenclnff. 


ity. 

7  Wlroi;  47  lacbaa  bifrh 

8  Wixoa;  47  lochea  blpfb 

9  Wlraa;  51  lncbei  high 
Bo.    9    Heavy    Fence    Wire — ■ 

7  Wlraa;  44  lacbaa  biirta 

8  Wlraa;  48  inches  high 

9  Wlraa ,"  53  locbaa  high 
This   Is  a  guaranteed   Feni 


Price  23c.  par  rod. 
Prlca  25c.  par  rod. 
Price  29c.  par  rod. 

Price  33c.  par  rod. 
Price  36c.  par  rod. 
Prlca  38c.  par  rod. 


Our  Motto:  Satisfaction  Quaranteed. 


O.   B.   HENRY  &  CO.,   DRAYTON 


Bo.    6a.        Men's    Mask;    heavy    annealed    wire, 
black  enamelled,  well  padded;  with  chin  and 
forehead  leather  strap.     A  very  popular  and 
reliable  mask.     Packed  one  In  a  box. 
Price  each   *1  as 

Mo.  63.  Men's  Maak;  special  weight;  cold 
drawn  annealed  steel;  black  kid  leather  pads; 
with  easy  adjusting  head  straps.  Popular 
One  In  a  box. 


Fries   eaeh 


land 

onteed  correct 
Carefully  sewi 
to  give  every 


factured  in  Eng- 


TMMMIM  lXCnUHW 
In  12.  12H,  13  and  13tt   ounces;  octagon  uan: 


'  TailUUULlF^ 


.    «Lv» 

-Columbia." 
Weight  12\r,  13. 
13V.  and  II  oae.; 
octagon  handle, 
leather  tipped; 
shaped  cedar 
grips;   best  English 
ash  frame;  closely 
strung;   white  and 
red  gut.     Special 
value.     Full  size. 
Each  packed  In  a 
water-proof 
envelope. 
Pries  each 


"Xionrwood."  12'4,  13.  13Vi  and  1*  ora. ;  octagon  handle;  rent  ash  frame;  red  and  wl 
bound.  A  Ftroni:  and  serviceable  racquet  at  a  popular  price.  Each  packed  In  a 
envelope.     Price  seen   


•0.70 

it;  gut 


"Ohamplc 
13.  13%  a 
English   t 


string;  latest 
shape;  octagon 
handle;  cedar 
grips;   well   bale; 


TaKtllal  ADJTJ-TTJBw 

Mo.  ae.  Solid  brass  swivel 
adjuster  and  chain;  gal- 
ized  Iron  ground  peg; 
regulation  length  cord; 
superior  2  Inch  webbing. 
One  set  In  a  box. 
Price  each   :  •l-00 


See  Page  il  for  Hanes.  Wi  cm  Jut  tob  Mmt| 


Two   pages    taken   from   the   hardware  catalogue  of  0.  B.  Henry  &  Co.,  Drayton,   Ont. 


quences  that  I  can  no  longer  consider  it 
as  an  experiment  but  rather,  an  unquali- 
fied success. 

The  booklet  consists  of  forty-eight 
pages  which  show  only  a  portion  of  my 
stock.  The  cost  for  one  thousand  copies 
amounted  to  one  hundred  and  seventy- 
five  dollars.  My  next  regular  catalogue, 
which  I  shall  get  out  next  January,  will 
embrace  every  article  in  my  stock  and 
consequently  will  require  about  one  hun- 
dred pages  and  instead  of  one  thousand 
I  shall  get  out  nearly  double  that  num- 
ber of  copies. 

In  the  rough,  the  catalogue  is  a  modest 
replica  of  the  jobbers'  catalogues  insofar 
as  the  cuts  and  the  general  description 
of  each  article  is  concerned.  By  making 
it  such  I  was  enabled  to  use  their  cuts 
and  so  reduce  my  own  expense.  In  other 
respects  I  have  endeavored  to  impart  a 
little  individuality  to  it  as  in  the  case 
of  the  general  reading  matter  and  the 
underlining  of  eaeh  page.  For  instance, 
an  extract  from  the  first  page  introduc- 
tion reads  as  follows: — 

"We  guarantee  each  and  every  article 
we  sell  to  be  as  represented,  and  expect 
you  to  return  anything  that  you  are  not 
satisfied  with,  so  we  may  return  your 
money. 

"We  are  constantly  striving  to  im- 
prove  the   service   given,   the   apprecia- 


tion of  which  is  shown  by  our  constantly 
increasing  business. 

"Remember  you  can  send  us  your 
orders  by  mail  with  absolute  confidence, 
knowing  they  will  receive  the  same  care- 
ful and  prompt  attention  as  if  you  came 
personally  to  our  store. 

"We  trust  this  catalogue  will  prove 
useful. 

Yours  truly, 
0.  B.  HENRY  &  CO." 

The  following  are  some  fair  samples 
of  the  underlining  at  the  foot  of  each 
page  :— 

"A  square  deal  for  everybody." 

"Mail  orders  are  given  prompt  and 
special  attention." 

"We   never   tire   of 
please." 

"How   easy  it  is  to 
try  us." 

"We    stand   behind 
sell." 

"It   is   a   misfortune 
show  quality  on  paper." 

"Do  not  turn  over  too  hurriedly," 
and   so   on   ad   finitum. 

I  need  not  dwell  upon  the  fact  that 
we  endeavor  to  make  all  of  these  prom- 
ises good. 

The  accompanying  cuts  will  give  a  fair 
idea  of  the  general  makeup  of  the  pages. 

For  the  fall  trade  I  intend  to  supple- 
38 


taking   pains    to 

order  by  mail — 

everything      we 

that   we   cannot 


ment  this  catalogue  by  an  additional  leaf- 
let dealing  with  the  seasonal  goods,  etc. 

The  manner  in  which  this  sample 
catalogue  pulls,  for  no  other  word  so 
well  describes  the  process,  is  surprising. 
In  the  first  place,  people  are  flattered  and 
pleased  by  the  attention  that  indicates 
an  appreciation  of  their  patronage,  and 
a  close  study  of  their  needs.  This  is 
more  particularly  true  of  the  farming 
class  who  are  not,  as  a  rule,  submerged 
in  the  avalanche  of  other  advertising, 
attractive  amusements,  etc.,  that  fiill  the 
lives  of  city  people. 

Such  a  thing  as  this  catalogue  is  an 
event  to  them. 

Although  they  may  not  always  be  pro- 
gressive themselves,  farmers  fully  ap- 
preciate that  quality  in  others,  partic- 
ularly when,  as  in  this  case,  it  benefits 
them.  Its  reception  in  their  home  is  in- 
variably of  a  favorable  nature  and  it 
does  its  work  while  the  merchant  sleeps. 

I  find  that  people  come  in  daily  for 
the  sole  purpose  of  purchasing  something 
that  they  saw  in  the  catalogue  and  they 
come  from  long  distances,  for  I  sent  the 
little  book  out  in  every  direction  within 
a  radius  of  twenty  miles.  Frequently 
they  say  to  me,  "Why,  I  didn't  know 
you  had  this  in  stock."  The  frequency 
of  that  remark  has  been  a  great  lesson 
(Continued  on  page  43.) 


Auto  Accessories  a  Splendid  Hardware  Line 

Hardware  Merchant  at  Paisley,  Ont.,  Has  Been  Handling  the 
Line  for  the  Past  Two  Years  —  Large  Turnover  on  Small 
Investment. 

An  authorized  interview  by  Hardware  and   Metal  representative  with  A.  A.   Sinclair.   Paisley,   Ont. 


I  HAVE  been  greatly  surprised  to 
learn  that  comparatively  few  hard- 
ware dealers  carry  a  line  of  auto- 
mobile accessories.  This  is  the  more  sur- 
prising when  the  lack  of  small  town 
garages  is  taken  into  consideration,  for 
in  the  latter  case  one  has  no  opposition 
other  than  that  offered  by  some  other 
town  or  city.  Such  opposition  is  negli- 
gible, for  the  small  parts  needed  for  a 
car  are  usually  required  without  delay 
and  in  the  case  of  the  larger  and  more 
expensive  parts  that  are  carried  in  stock, 
the  local  hardwareman  is  better  quali- 
fied to  send  away  for  them  than  his 
distant  opposition  is. 

This  line  is  such  a  perfectly  natural 
one  for  the  trade  to  carry,  and  further — 
to  push,  that  it  seems  incredible  that  so 
large  a  number  of  country  dealers,  in 
particular,  have  failed  to  grasp  the 
golden  opportunity.  I  understand  that  a 
great  many  of  those  who  do  carry  the 
line  have  neglected  to  go  after  the  cream 
of  it,  viz.,  the  more  costly  parts,  such  as 
tires,  etc.,  simply  because  they  do  not 
carry  such  parts  in  stock.  The  smaller 
and  cheaper  auto  parts,  although  they 
are  very  profitable,  should  be  nothing 
more  than  a  bait  to  hold  the  trade  of 
car  owners  for  the  sale  of  the  mere 
costly   parts. 

I  have  been  handling  the  line  for  two 
years  and  find  that  the  business  is  con- 
stantly growing,  not  only  through  the 
local  increase  in  cars,  but  owing  to  the 
fact  that  tourist  travel  is  increasing 
every  year  and  that  the  tourists  neces- 
sarily buy  a  certain  amount  of  goods  in 
the  country  they  travel  through.  As 
the  good  roads  movement  sweeps  the 
country,  this  latter  fact  will  be  the  more 
noticeable. 

Tli ere  were  only  four  cars  in  the  im- 
mediate vicinity  when  I  first  took  on 
the  line:  there  are  twenty  now.  That  is 
one  illustration  of  the  growth  in  a  two- 
year  period. 

To  get  down  to  elemental  facts: 
fifty  dollars  would  buy  my  stock  in  this 
line,  and  yet  I  did  an  eight  hundred  dol- 
lar business  on  that  investment  in  1913. 
What  straight  hardware  line  can  any  of 
us  claim  as  much  for?  This  stock  con- 
sists of  a  small  quantity  of  batteries, 
carbides,  Prest-O-lite  tanks,  spark  plugs, 
battery  connections,  cement  patches, 
blowout  patches,  wrenches,  soapstone, 
adhesive  tape,  oil,  tire  and  gasuline 
gauges,  etc.    In  addition,  I  sell  bumpers, 


lamps,  horns,  whistles,  inner  tubing, 
tires  and  other  expensive  accessories,  but 
do  not  carry  any  of  the  latter  in  stock. 
Incidentally,  I  hold  a  sub-agency  for  the 
sale  of  cars  and  have  just  recently  sold 
one.  There  is  absolutely  no  expense  to 
this;  it  is  merely  a  case  of  getting  the 
sub-agency,  for  which  no  deposit  or  pur- 
chase is  required,  making  the  sale  and 
pocketing  the  commission.  Included  in 
my  list  of  stock,  mine  although  the  other 
fellow  carries  it,  are  different  makes  of 
lubricating  oils  and  greases  to  suit  the 
requirements  of  the  different  makes  of 
cars. 

I  have  sold  up  to  date  this  year,  twelve 
tires,  each  of  which  represents  a  profit 
of  at  least  eight  dollars.  As  each  tire 
sells  for  forty  dollars  or  better,  it  can 
readily  be  seen  that  the  cost  of  carrying 
a  stock  of  them  would  be  prohibitive 
for  the  country  store  with  its  restricted 
trade.  This  is  doubly  true  when  the  fact 
is  considered  that  one  may  have  a  call  for 
any  one  of  a  dozen  makes  or  sizes  of 
tires.  The  same  thing  is  true  of  lubri- 
cating oils  and  numerous  other  articles. 

It  can  readily  be  seen  that  the  most 
practical  method  is  to  allow  the  other 
fellow  to  carry  the  stock  of  such  art- 
icles. They  can  always  be  obtained 
promptly  from  the  nearest  jobbing  cen- 
ter and  the  owner  is  very  seldom  in  a 
hurry  for  such  parts  as  tires,  oils,  horns, 
etc.  He  usually  carries  extras  of  such 
articles,  and  even  though  he  does  not, 
can  usually  determine  beforehand  that 
he  will  soon  have  to  replace  a  certain 
part.  The  customer  is  quite  satisfied  to 
be  able  to  come  in  and  get  the  small 
parts  promptly,  and  if  he  is  not  waiting 
on  me  for  the  larger  parts  he  would 
likely  have  to  do  so  on  someone  else 
anyhow,  and  the  average  man  will  give 
his  local  dealer  a  fair  show  at  his  busi- 
ness so  long  as  the  latter  does  not 
charge  him  more  than  the  other  fellow. 

I  can  get  the  parts  here  as  quickly 
as  any  mail  order  house,  and  I  stand 
behind  my  goods,  ready  to  make  good 
a  defective  tire  or  other  part.  The 
customer  can  come  to  me  at  any  time 
and  tell  me  his  troubles,  sure  in  the 
knowledge  that  I  will  do  my  best  to  help 
him :  a  much  more  satisfactory  plan  than 
dealing' by  mail  with  a  firm  that  can  of- 
fer no  advantages  of  price  or  service  to 
make  up  for  the  inconvenience  it  im- 
poses on  its  customers. 
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Storage   of   Gasoline. 

The  addition  of  an  underground  stor- 
age tank  for  gasoline  is  a  valuable  addi- 
tion to  the  dealer's  equipment.  The  cost 
of  same  is  about  one  hundred  and  fifty 
dollars  and  proves  a  good  investment  to 
the  man  who  owns  his  own  building.  The 
tank  may  be  buried  in  front  of  the  store, 
and  by  the  aid  of  paint  the  standpipe 
can  be  made  a  valuable  advertisement 
of  the  fact  that  auto  supplies  are  car- 
ried. No  lettering  is  necessary,  it  is 
merely  a  case  of  painting  the  pipe  a 
bright  red,  blue  or  some  other  catchy 
color,  so  that  it  may  be  seen  from  a  dis- 
tance, and  its  very  presence  signifies 
its  purpose  to  the  motorist  who  sees  it 
from  a  mile  away. 

Naturally,  I  get  the  gasoline  trade  of 
those  owners  of  cars  who  buy  other  car 
requirements  from  me  and  incidentally, 
for  their  small  but  certain  profit  and  as 
a  means  of  getting  people  into  his  store, 
for  other  than  automobile  use.  Quite 
often  I  gain  an  entirely  new  customer 
in  general  lines  through  the  sale  of  some 
small  auto  accessory.  The  mere  sum 
total  of  my  actual  sale  of  accessories 
does  not  by  any  means  represent  the 
sum  total  of  my  sales  as  a  result  of 
handling  the  line,  nor  still  less  the  good 
will  that  I  have  added  to  my  stock. 

The  hardwareman 's  opportunity  is  no 
longer  in  the  staple  lines.  He  must 
carry  them  through  force  of  necessity, 
for  their  small  but  sure  profit  and  as  a 
means  of  getting  people  into  his  store, 
but  the  specialties  offer  the  greatest  in- 
ducements as  money-makers. 

Of  course,  to  be  successful  in  the  sale 
of  such  a  line,  one  must  tell  the  people 
by  newspaper  and  otherwise  that  he  car- 
ries it.  The  public  at  large  knows  with- 
out telling  that  the  hardware  dealer 
carries  nails  and  screws,  but  the  spe- 
cialties must  be  kept  constantly  in  evi- 
dence before  it  if  sales  are  to  be  made. 
I  usually  make  a  prominent  display  of 
such  articles  in  my  windows  and  in  cases 
convenient  to  the  door.  For  instance,  I 
handle  grafaphones  in  the  same  man- 
ner that  I  do  auto  parts,  carry  one  ma- 
chine and  a  few  records  in  stock  and 
take  orders.  jJ'he  sales  are  made  through 
the  fact  thifwthe  grafaphone  is  one  of 
the  first  things  people  see  when  they 
enter  my  store.  They  will  buy  nails  only 
when  they  need  them,  whether  hidden  or 
(Continued  on  page  57.) 
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CLAIMS  FOR  DAMAGES 

HARDWARE  merchants  have  frequently  complained 
about  the  difficulty  experienced  in  securing  redress 
from  transportation  companies  for  damages  done  to  mer- 
chandise during  transportation.  In  many  cases  the  chief 
complaint  has  been  in  connection  with  the  delay  experi- 
enced by  retailers  in  securing  refunds  or  allowances.  This 
delay,  the  railways  claim,  is  very  often  due  to  the  fact  that 
the  claimants  do  not  supply  complete  information  regard- 
ing the  claim  and  the  necessary  documents  as  requested 
by  the  transportation  companies. 

Elsewhere  in  this  issue  Hardware  and  Metal  has  pub- 
lished full  information  regarding  methods  of  preventing 
the  necessity  of  making  claims — methods  of  making  claims, 
etc.  If  the  instructions  given  are  followed  out,  the  trans- 
portation companies  state  that  little  or  no  difficulty  will 
be  experienced  by  merchants  in  having  their  claims  amic- 
ably settled.  The  transportation  companies  also  state 
that  if  claimants  supported  their  claims  with  the  proper 
documents  described  in  the  article  it  would  very  materi- 
ally assist  in  bringing  about  prompt  settlement.  Delays 
are  sometimes  caused  owing  to  the  fact  that  shipments 
often  travel  over  two  or  three  different  lines,  thus  necessi- 
tating investigation  over  each.  Hardware  and  Metal  found 
out  during  the  course  of  inquiries  that  one  of  our  largest 
railway  companies  are  settling  between  50%  and  60%  of 
the  claims  presented  direct  to  them,  within  30  days. 
Hardware  merchants  in  order  to  'avoid  unnecessary  delays 
should  make  all  claims  promptly  and  follow  out  the  in- 
structions given. 


autoists  he  should  not  allow  himself  to  believe  that  the 
auto-accessory  line  embraces  only  such  lines  as  tires,  spark 
plugs,  lamps,  etc.  These  are  good  sellers,  but  there  are 
many  other  lines  as  well. 

One  hardware  firm  in  Western  Ontario  has  increased 
its  sales  of  metal  polishes  several  hundred  per  cent,  during 
the  past  three  years,  by  featuring  this  line  among  many 
others  for  the  use  of  autoists.  The  same  firm  has  sold 
dustless  dusters,  chamois,  spoke  brushes,  and  even  vacuum 
cleaners  in  fairly  large  numbers  to  auto  owners.  The 
cost  of  a  representative  small  stock  of  auto  accessories  is 
not  large,  and  when  results  can  be  obtained,  such  as  those 
outlined  by  the  merchant  who  gives  his  experience  else- 
where in  this  issue,  it  is  hard  to  conceive  why  almost 
every  retail  hardware  firm  is  not  actively  pushing  the  sale 
of  auto  accessories. 

• @ 


THE  AUTO  ACCESSORY  LINE 

ELSEWHERE  in  this  issue  a  hardware  merchant  tells 
how  in  the  year  1918  he  did  business  to  the  extent  of 
eight  hundred  dollars  or  more  in  auto  accessories.  This 
merchant  carries  a  stock  of  accessories  amounting  to  about 
fifty  dollars  and  finds  it  sufficiently  large  to  enable  him 
to  cater  to  the  auto  owners  in  his  community.  The  ex- 
perience of  this  merchant  should  act  as  a  stimulus  to 
other  hardware  merchants  and  cause  them  to  investigate 
conditions  in  their  community.  The  auto-accessory  line 
is  opening  a  new  field  for  the  hardwareman.  One  of  the 
very  desirable  features  in  connection  with  the  sale  of  ac- 
cessories is  the  fact  that  many  of  larger  items  need  not 
be  carried  in  stock,  but  just  ordered  as  needed.  The 
jobber  or  manufacturer  carries  the  stock  and  the  hard- 
ware merchant  can  get  prompt  deliveries  on  most  of  the 
lines  needed.  The  auto-accessory  line  embraces  many 
items  which  form  part  of  the  regular  stock  in  a  hardware 
store. 

When  a  merchant  begins  to  figure  out  the  needs  of  the 
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SELLING  SUMMER  GOODS 

xir  E  are  now  entering  the  summer  holiday  season  and 
^*    the  trade  generally  look  for  a  slight  falling  off  in 
the  size  and  number  of  orders.    It  is  unwise,  however,  to-- 
get   the  impression  that  a  very  fair  volume  of  business 
cannot  be  secured  during  the  summer  months.     When  the 
holiday  season   arrives  it   is   quite   customary  with   some 
firms  to  relax  their  selling  efforts  and  if  business  is  rather 
dull  to  look  upon  the  dullness  as  a  condition  that  is  bound 
to  exist  during  the  warm  weather  months.     A  good  many 
of  these  firms  often  find  at  the  end  of  the  hot  weather 
season  that  they  have  on  hand  a  number  of  lines  which 
should  have  previously  been  disposed  of,  and  just  before 
fall  they  make  a  desperate  effort  by  price-cutting,  special 
sales,  etc.,  to  sacrifice  the  balance  of  the  summer  stock. 
It  is  quite  customary  at  the  beginning  of  each  fall  season 
to  see  hardware  merchants   use  extra  newspaper   space, 
floor  space  and  window  display  space  to  aid  in  disposing 
of  summer  goods  at  or  below  cost.    Is  this  good  business? 
In  some  cases  it  is  and  in  others  it  is  not.     The  merchant 
who  has  used  every  legitimate  method  during  the  summer 
months  to  dispose  of  his  stock  can  possibly  be  excused  if 
he  offers  extra  inducements  in  the  fall  in   order  to  dis- 
pose of  the  remnants,  but  there  is  no  excuse  for  the  mer- 
chant   who    allows    his    sales    aggressiveness    to    lie    dor- 
mant during  the  summer  months,  and  after  the  hot  wea- 
ther is  over  makes  a  mighty  effort — often  at  considerable 
expense — to  dispose  of  the  remainder  of  his  summer  stock. 
Why  not  push  summer  goods  hard  during  the  hot  weather 
months,  rather  than  to  wait     until     cooler  weather  ap- 
proaches and  then  find  it  necessary  to  sacrifice  time  and 
profits  in  disposing  of  the  summer  lines  when  you  should"' 
lie  busily  engaged   in  the  fall  campaign. 


HARDWARE    AND    METAL 


RETAIL    ADVERTISING 

IN  this  issue  the  subject  of  retail  hardware  adver- 
tising has  'been  dealt  with  at  considerable  length. 
This  is  a  live  subject  with  retailers  at  the  present  time. 
There  are  many  retail  hardware  merchants  throughout 
•Canada  who  are  anxious  to  advertise,  and  are  firm  believers 
in  the  value  of  retail  advertising,  but  they  are  doubtful  as 
to  the  proper  course  to  pursue.  In  this  issue  a  merchant 
in  a  small  town  in  Ontario  tells  of  the  success  he  has  had, 
and  the  business  he  has  secured,  from  a  48-page  catalogue 
which  he  distributed  within  a  radius  of  twenty  miles  of 
his  store.  This  merchant  and  several  others  who  have 
gotten  up  catalogues  of  a  similar  nature  have  secured 
excellent  results  and  their  evidence  points  strongly  in 
favor  of  small  catalogues  as  being  one  of  the  successful 
methods  which  can  be  adopted  by  retailers  in  small 
places  to  secure  business.  There  is  one  point  we  wish  to 
make  clear  to  our  readers.  The  catalogue  referred  to  in 
this  article  is  not  one  of  the  so-called  trade  catalogues 
designed  to  serve  the  trade  in  general,  and  supposed  to 
secure  business  for  a  merchant  whether  he  be  located  in  a 
mining  district  in  Northern  Ontario  or  on  the  other  hand', 
in  a  fruit  growing  district  in  the  southern  portion  of  the 
province.  The  catalogue  referred  to  in  the  article  else- 
where in  this  issue  is  a  catalogue  prepared  to  serve  the 
merchant  in  his  particular  community.  It  features  the 
lines  which  the  merchant  knows  are  needed  and  can  be 
used  in  his  community.  During  recent  years  a  number 
of  catalogue  schemes  have  been  presented  to  retail  hard- 
waremen  and  some  of  them  have  been  very  unsatisfactory. 
It  has  been  our  experience  that  the  catalogue  which  pro- 
duces the  most  beneficial  results  for  the  retailer  is  a 
catalogue  which  has  been  prepared  Avith  a  view  to  serving 
the  peculiar  needs  of  the  people  residing  in  the  community 
where  the  catalogue  is  distributed  and  not  one  prepared  by 
men  unacquainted  with  the  requirements  of  the  various 
communities.  Readers  of  Hardware  and  Metal  will  find 
in  this  and  subsequent  issues  many  practical  suggestions 
which  will  help  in  solving  the  advertising  problems  of  the 
retail   hardwareman. 
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MARKING  OF   FOREIGN  GOODS 

TT  has  been  learned  that  a  number  of  Canadian  firms 
•*■  have  been  put  to  considerable  expense  and  trouble 
owing  to  the  fact  that  goods  imported  from  foreign  coun- 
tries have  not  been  properly  marked.  Hardware  and 
Metal  drew  attention  to  this  matter  some  time  ago,  but 
in  order  to  make  doubly  sure  that  all  readers  will  become 
thoroughly  familiar  with  the  regulations  governing  the 
proper  marking  of  goods,  we  are  quoting  elsewhere  in  this 
issue,  the  section  of  the  customs  regulations  governing  this 
important  matter.  Importers  should  see  that  full  instruc- 
tions are  given  with  orders  for  the  proper  marking  of 
goods  to  be  imported  into  Canada.    Another  customs  notice 
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THE  PROPOSED  AFFILIATION 

A/T  EMBERS  of  the  Ontario  Retail  Hardware  and  Stove 
*■**■  Dealers'  Association  have  been  waiting  for  some 
time  past  to  see  what  action  would  be  taken. by  the  ad- 
visory committee  of  the  association  regarding  the  pro- 
posed affiliation  with  the  Retail  Merchants'  Association. 
The  letter  from  President  Macpherson,  published  in  this 
issue  gives  the  views  of  the  advisory  committee  on  the 
subject.  The  action  taken  by  the  committee  will  no  doubt 
meet  with  the  approval  of  the  members  generally,  as  they 
will  now  have  an  opportunity  of  discussing  the  matter  in 
open  convention  at  the  next  meeting  which  will  be  held 


at  London  in  February.  As  stated  by  President  Mac- 
pherson, it  would  be  impossible  to  make  the  matter  suffi- 
ciently plain  in  a  circular  letter,  as  there  are  many  im- 
portant features  involved.  The  suggestion  that  the 
members  at  large  might  in  the  meantime  express  their 
views  regarding  the  proposed  affiliation  is  also  a  good  one, 
and  if  the  members  take  advantage  of  this  opportunity 
it  will  assist  materially  in  arranging  the  matter  in  more 
definite  shape  for  consideration  at  the  annual  convention. 
There  is  probably  no  better  way  in  which  views  could  be 
expressed  than  through  the  columns  of  the  trade  press. 
Hardware  and  Metal  will  gladly  publish  expressions  of 
opinion  from     any  of  the  members. 


• ® 

THE  BUSINESS  SITUATION 

T>  USINESS,  so  far  this  month,  as  far  as  hardware  is 
concerned,  has  been  fairly  satisfactory.  Retailers 
are  still  cautious  in  buying,  and  orders  are  rather  small, 
but  this  is  considered  a  good  policy  to  pursue  and  some 
jobbers  are  encouraging  retailers  along  this  line.  May 
business  appears  to  have  been  below  that  of  the  corres- 
ponding period  of  last  year.  The  metal  markets  are  still 
quiet  and  orders  are  of  a  hand-to-mouth  character.  Con- 
siderable price  shading  is  still  in  evidence.  The  approach 
of  the  holiday  season  and  the  recent  cook  weather  has 
affected  businesfc  in  some  sections  of  the  country.  Stove 
manufacturers  have  had  a  heavy  demand  for  summer 
stoves,  but  it  is  now  slackening  off  to  some  extent.  Paint 
manufacturers  and  jobbers  report  that  trade  with  the  retail 
hardwaremen  is  holding  up  fairly  well,  and  that  although 
orders  being  received  at  present  are  not  large,  they  are 
very  frequent.  It  appears  to  be  the  general  opinion  that 
if  the  crop  outlook  continues  bright  there  should  soon  be 
a  slight  improvement  in  conditions.  If  a  change  takes 
place  it  will  undoubtedly  be  for  the  better. 

© 


A  VACATION  PROBLEM 

"  \\T  E  would  like  to  give  our  clerks  holidays,"  writes  a 
retail  firm;  "How  can  we  do  it  without  our  trade 
suffering,  as  July  and  August  are  the  busiest  months  in  our 
year?" 

It  is  refreshing  to  note  that  at  least  here  is  one  dealer 
who  is  not  afraid  of  the  alleged  summer  slump  myth  and 
who  finds  the  mid-summer  months  the  best  of  the  year. 
Regarding  his  question,  a  number  of  solutions  could,  no 
doubt,  be  offered,  but  it  may  be  that  they  would  not  for 
some  reason  or  other  be  adopted.  Nevertheless  it  will  do 
no  harm  to  try. 

Because  July  and  August  are  busy  months,  is  it  to  be 
assumed  that  the  entire  time  of  the  clerks  will  be  required? 
If  so,  then  this  firm  can  only  arrange  for  holidays  for  the 
staff  during  other  months  of  the  year.  June  weather  is 
usually  good  for  a  vacation  and  one  clerk  at  least  might 
be  given  his  holidays  then.  If  too  late  this  year,  it  might 
be  an  arrangement  for  next.  The  clerk  who  likes  fishing  or 
boating  might  go  in  June. 

There  is  no  better  month  than  September  for  a  holiday. 
If  one  of  the  clerks  is  fond  of  duck  and  partridge  hunting, 
Sept  ember  should  be  the  month  for  his  week  or  fortnight 
vacation.  The  Canadian  National  Exhibition  is  always 
concluded  in  September  and  if  a  clerk  would  enjoy  a  trip 
there  and  could  afford  it,  there  would  be  an  extra  induce- 
ment for  him  to  take  an  early  September  holiday.  Sep- 
tember is  also  a  splendid  outing  and  camping  month. 
October  and  November  are  months  when  a  hunting  trip  is 
really  most  enjoyed  and  if  one  is  fond  of  following  the 
bigger  game,  he  can  easily  find  a  holiday  in  them  to  his 
liking. 
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Advertising  Methods  of  Retail  Hardwaremen 

Tendency  on  the  Part  of  Hardwaremen  to  Use  Illustrations  on 
Their  Advertisements — Samples  of  Several  Recent  Newspaper 
Advertisements. . 


IN  last  week's  issue  of  Hardware  and 
Metal  a  new  editorial  service  was 
announced.  The  new  service,  viz., 
the  supplying  of  small  electros  to  aid 
the  retail  hardwareman  in  preparing  his 
newspaper  advertisements,  circulars, 
and  catalogues,  promises  to  he  one  of 
the  most  welcome  of  the  many  innova- 
tions introduced  by  this  paper  during 
recent  years. 

As  announced  last  week  it  is  not  the 
intention  of  Hardware  and  Metal  to 
simply  supply  the  electros  and  allow 
the  hardwareman  to  use  them  as  best 
he  can — but  to  show  how  similar  elec- 
tros are  being  successfully  used  by  other 
merchants  engaged  in  the  same  line  of 
business — also  to  show  how  the  electros 
can  be  used  in  preparing  effective  copy 
— copy  that  will  pull  business  for  the 
retail  hardwareman.  There  are  in  Can- 
ada to-day  a  few  hardware  merchants 
who  have  been  using  small  electros  of 
staple  hardware  lines  in  their  news- 
paper copy;  but  the  number  is  not 
large. 

Hardware  and  metal  determined  to 
find  out  why  such  a  small  percentage  of 
merchants  used  electros,  and  after  many 
weeks'  investigation,  during  which 
many  merchants  were  interviewed,  and 
many  hundreds  of  letters  received  from 
others — it  was  proven  beyond  a  doubt 
that  Canadian  hardwaremen  did  not 
use  small  electros  principally  because 
suitable  electros  were  hard  to  secure  at 
a  reasonable  cost.  Elsewhere  in  this  is- 
sue we  show  the  first  assortments  of  el- 
ectros which  have  been  prepared.  The 
assortments  will  be  enlarged  from  time 
to  time.  In  order  to  show  that  a  num- 
ber of  Canadian  firms  are  now  making 
splendid  use  of  small  electros  we  are  re- 
producing a  number  of  recent  newspaper 
advertisements. 

Probably  one  of  the  first  Canadian 
hardware  firms  to  use  small  electros  ex- 
tensively for  newspaper  advertising  was 
the  Russill  Hardware  Co.,  of  King  St. 
E.,  Toronto.  The  system  of  using  cuts 
was  introduced  by  Mr.  Russill,  thirteen 
years  ago.  Ads.  are  used  in  three  To- 
ronto papers  and  the  same  heading  is 
always  utilized.  The  ads.  appear  on 
Friday  of  each  week,  and  in  addition  to 
the  illustrations,  the  description  and  the 
prices  of  goods  are  also  given. 

The  general  public  have  little  know- 
ledge regarding  the  many  useful  articles 


contained  in  a  hardware  store,  and 
which  may  be  purchased  at  a  reasonable 
cost.  Through  advertising  of  this  nature 
the  customer  finds  that  he  can  procure  a 
useful  article  in  the  Russill  store  at  a 
stated  price  and  the  sale  is  often  really 


Friday  and  Saturday  Savings 
At  Purdom's  Hardware 
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The  Purdom  Hardware  Co. 


124  Dl'NDAS  S 


Newspaper    advertisement    of    Purdom    Hard- 
ware  Co.,    London,   Ont.,  showing   use   of 
small  cuts  similar  to  those  being  sup- 
plied     by     Hardware     and     Metal 
electro  service. 


made  before  the  customer  starts  for  the 
store.  Mr.  Russill  states  that  the  use 
of  cuts  has  been  a  paying  proposition 
for  them  and  that  in  addition  to  the 
large  returns  they  receive  in  the  store 
they  also  receive  a  large  number  of 
phone   and   mail   orders.     It   is   also   a 


common  occurrence  for  children  to 
come  to  the  store  with  clippings  from 
the  Russill  ad.,  having  been  sent  by 
their  parents  for  some  of  the  goods  ad- 
vertised. 

It  is  the  opinion  of  Mr.  Russill  that  a 
firm  doing  from  100,000  to  200,000  dol- 
lars business  per  year  can  afford  to 
spend  3  per  cent,  on  newspaper  advertis- 
ing. The  Russill  Co.  have  increased 
their  expenditure  every  year  since  start- 
ing this  system,  and  have  found  that 
they  have  received  returns  in  proportion 
to  the  amount  expended. 

The  Purdom  Hardware  Co.,  London, 
Ont.,  has  been  using  small  electros  for 
newspaper  advertisements  for  the  past 
six  years.  The  advertisements  appear 
in  the  London  newspapers  on  Thursday 
of  each  week  and  feature  Friday  and 
Saturday  Savings.  In  the  Purdom  ad., 
prices  on  each  line  are  quoted.  The 
fact  that  the  firm  has  used  this  style 
of  advertising  for  six  years  is  ample 
evidence  that  satisfactory  results  must 
be  forthcoming. 

That  the  T.  Eaton  Co.,  one  of  Can- 
ara's  largest  and  most  successful  mer- 
chandising concerns,  believes  in  the  use 
of  small  electros  is  shown  in  one  of  the 
accompanying  reproduced  advertise- 
ments. This  ad.  features  a  week-end  list 
of  tools  and  hardware.  In  this  case,  as 
in  the  others,  prices  are  quoted  on  each 
line,  and  descriptions  are  given.  Only 
a  small  amount  of  newspaper  space  is 
used,  and  still  a  large  number  of  tools 
are  featured.  A  Hardware  and  Metal 
representative  visited  the  tool  depart- 
ment of  the  Eaton  Co.  on  the  day  men- 
tioned in  the  ad.,  and  found  that  as  a 
result  of  the  advertisement  there  were 
many  inquiries  for  the  goods  advertised. 
The  Eaton  Co.  always  make  it  a  prac- 
tice to  have  the  lines  that  are  adver- 
tised in  the  newspapers,  well  displayed 
in  the  store,  so  that  no  time  is  lost  in 
showing  them  to  customers. 


A  Week-End  Li8t  of  Tools  and  Hardware  sKlu  Create  Busy  Selling  Saturday 


n\*    pv4   Ui<>    aUla 


Cfcrpantara'  •n*l  Household  Bench 
Aim  at  OOc  la  tha  Chlaf  Hard- 
•    war*  Saaclal  for  Saturday 


a  ik  W1CU&  rur- 


«T.  EATON  C<2. 


Advertisement     of    T.     Eaton     Co.,    Toronto,    featuring    a    week-end    list    of    tools    and 
hardware.     In  this  advertisement  small  electros  have  been   used  with  good   effect. 
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In  "MacWilliarus'  Daily  Store 
News,"  we  see  where  a  large  number  of 
kitchen  utensils  have  been  illustrated, 
described  and  priced.  The  advertise- 
ment occupied  only  a  comparatively 
small  space  in  the  newspaper,  but  was 
distinctive  and  would  be  noticed  by  all 
persons  scanning  the  page  on  which  the 
ad.  appeared.  The  electros  in  this  ad. 
are  neatly  arranged  and  evenly  bal- 
anced. In  the  center  of  the  ad.  the  5c, 
10c  and  15c  counters  are  featured,  and 
a  list  given  of  the  goods  which  could 
D6  purchased  at  the  above  prices. 


Saturday  Savings 


YOU   PAY 
LESS  HEHE 


The  Big  Hardware  Store 

jiTi«it»t*n,     (T.  A.  SQUIRE)       both  thon^m 

A  well-balanced  and  attractive  newspaper  ad- 
vertisement   of    T.    A.    Squire,    Brantford, 
Showing  how  small   cuts   may   be  used 
effectively. 


T.  A.  Squire,  hardware  merchant, 
Brantford,  Ont.,  also  believes  the  use 
of  illustrations  to  be  a  valuable  asset 
to  an  advertisement.  The  accompany- 
ing reproduction  of  the  "Squire"  ad. 
shows  how  16  electros  were  effectively 
used  in  one  advertisement.  Each  elec- 
tro represents  a  different  line  to  any 
of  the  others  shown,  and  still  all  are 
seasonable.  This  advertisement  was  ex- 
ceedingly well  balanced.  Note  that 
prices  are  quoted  on  all  lines. 

Hardware  and  Metal  is  making  a  close 
study  of  the  advertising  problems  of 
the  Canadian  retail  hardware  trade  and 


hardwaremen  will  find  in  this  and  sub- 
sequent issues  much  practical  informa- 
tion  and  many   suggestions. 


USING  A  CATALOGUE  IN  A  RETAIL 
HARDWARE  BUSINESS. 

(Continued  from  page  37.) 
to  me,  so  that  I  am  determined  that  in 
the  future  they  shall  know  of  everything 
I  carry.  Goods  must  be  displayed  to  sell 
and  as  I  have  not  the  necessary  shelves 
in  my  store  to  show  all  of  my  goods,  I 
shall  make  a  further  requisition  on  my 
paper  shelves  of  printer's  ink. 

Some  of  my  prices  are  marked  quite 
low  as  a  result  of  buying  in  bulk  and 
for  the  purpose  of  bringing  people  into 
the  store.  Once  in,  they  do  not  usually 
stop  at  buying  the  article  that  they 
came  for.  If  a  man  comes  for  a  lantern 
that  I  advertise  for  sixty-three  cents, 
there  is  no  reason  why  he  should  not 
be  instructed  in  the  superior  value  and 
advantages  of  the  dollar  one.  The  cheap 
one  will  serve  to  get  him  in  the  buying 
notion  and  the  other  one  serve  to  fill 
his  need  and  make  my  profit.  Or  if  a 
man  comes  for  a  bargain  in  paint,  I 
try  to  sell  him  a  brush  or  some  other 
accessory   before   he  leaves. 

I  received  one  thirty-six  dollar  order 
the  other  day  from  an  outlying  town- 
ship that  I  have  never  touched  before 
and  which  pays  for  the  cost  of  all  the 
catalogues  that  went  into  that  particu- 
lar district. 

I  could  give  endless  illustrations  of 
such  tangible  benefits  received,  for  they 
are  continually  cropping  up.  I  can  sum 
it  all  up  by  saying  that  the  catalogue 
as  applied  to  my  business  is  the  best 
means  that  I  know  of  to  assist 
me  in  my  constant  endeavor  to  make 
each  year's  turnover  larger  than  the 
preceding  one. 

© 

SUCCESS  IN  BUSINESS. 

One  great  secret  of  success  in  busi- 
ness— the  secret,  in  fact,  of  business  on 
a  large  scale — is  to  conceive  of  it  as  a 
matter    of    principle,    not    merely    as    a 
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MacMILLAN'S  DAILY  STORE  NEWS 

Prices,  Qualities  and  Quantities  all  combine  to  make  up  a  Sale    such  as   will   delight 
the  most  exacting  buyers  of  Kitchen  Wares  and  kindred  kinds. 


Kitchen  Utensils 


a 


5c  Counter 


10c  Counter 


15c  Counter 


Mikado  Rugs  for  the  Verandah 


6.50 


luimniiniayufliniim 


Saturday  Savings 


Advertisement      by 


MacMillan's,      Saskatoon,     Sask.,   showing   how   kitchen    utensils   may 
be   featured    using   small   electros. 
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Newspaper  advertisement  of  Russill  Hardware 

Co.,    Toronto,   using   cuts   similar   to   those 

now  being  supplied  by  Hardware  and 

Metal   electro   service.     The  Kussill 

Co.    has    been     following      this 

style     of     advertising     for 

thirteen   years. 


series  of  transactions.  An  eminently 
successful  business  man  said  the  other 
clay  that  the  more  he  understood  of  life 
the  more  clearly  he  saw  that  it  was  all 
done  on  business  principle.  By  which 
he  meant  not  only  that  the  universe 
stands  for  the  dollar,  but  that  the  uni- 
verse is  governed  by  unvarying  laws; 
that  promptness,  exactness,  thorough- 
ness and  honesty  are  wrought  into  its 
very  fiber.  On  these  business  principles 
all  life  is  conducted — if  not  by  men,  at 
least  by  that  power  which  is  behind  man. 
It  ought  to  be  ambition  of  every  young 
man  to  treat  his  business  from  this 
point  of  view. — Real   Estate  Record. 


Score  of  Experts  on  Retail  Advertising 

Wonderful  Gathering  Planned  for  June  21-25  in  Annual  Conven- 
tion of  Associated  Advertising  Clubs  of  America — Stereopticon 
Views  on  Styles  of  Advertising — Details  of  Valuable  Program. 


THIS  is  a  message  of  invitation  to  every  Canadian 
hardware  merchant  and  ad.  writer  to  participate  in 
the   great   International    Convention   of   Associated 
Advertising  Clubs  of  America,  to  be  held  at 
Toronto,  June  21-25. 

It  will  be  a  wonderful  Convention  in  size 
alone,  for  the  present  estimate  of  attendance 
is  6,000,  and  from  additional  reports  coming  in 
daily  it  is  quite  conceivable  that  the  attendance 
may  reach  as  high  as  10,000.  There  will  be  two 
or  three  special  trains  from  Boston,  one  each 
from  New  York,  Chicago,  Omaha,  Dallas,  Balti- 
more, California,  and  other  cities  and  states. 
As  for  Canada,  this  will  be  the  first  time  in  its 
history  that  the  annual  convention  of  the 
A.A.C.  of  A.  has  been  held  outside  the  United 
States,  and  Canadian  ad  clubs  from  Halifax 
to  Vancouver  are  planning  to  participate  in  the 
very  great  honor  of  acting  as  hosts.  Montreal 
has  two  active  organizations  which  are  plan- 
ning to  unite  forces  and  come  as  one  big  dele- 
gation representing  that  important  centre  of 
advertising  enterprise.  A  most  attractive 
water-trip  is  a  part  of  the  itinerary  as  ar- 
ranged at  present.  There  are  all  sorts  of 
thrillers  coming  out  of  the  West — reports  of 
special  trains  from  Edmonton,  run  in  conjunc- 
tion with  other  specials  coming  through  from 
the  Pacific  coast,  to  say  nothing  of  muc'i 
special  "doings"  on  the  side.  Vancouver, 
Calgary,  Lethbridge,  Regina,  Winnipeg,  and  other  cities 
will  all  be  represented. 

Will  Meet  at  Exhibition  Grounds. 

The  place  of  holding  the  Ad  Clubs'  Convention  is  abso- 
lutely unique — for  it  is  none  other  than  the  grounds  and 


mense  lakeshore  park,  but  only  fifteen  minutes'  ride  from 
the  very  heart  of  Toronto,  Canadians  should  feel  justly 
proud  that  they  are  to  act  as  hosts  to  delegates  and  visi- 


Showing  one  wing  of  the  Horticultural  Building,  where  News 
paper  Section  will  meet. 


buildings  of  the  Canadian  National  Exhibition — the 
world's  largest  annual  exhibition.  Considering  the  type 
of  buildings  and  the  number  of  them  thus  placed  at  the 
disposal  of  the  Convention,  situated  as  they  are  in  an  im- 
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Art  Galleries  where  the  Printed  and  Lithographed  Display  will 
be  on  exhibition. 


tors  from  all  over  the  United  States,  Europe,  Australia, 
the  Philippines,  and  other  countries. 

Those  who  have  not  visited  Toronto  recently  will  find 

the  trip  East — or  from  the  East,  as  the  case  may  be — 

pleasureable  on  that  account  also.     Toronto's  growth  in 

population  during  the  past  ten  years  has  been  138  per 

cent,   and   the  building  and  improvements   of 

every  kind  that  have  been  made  during  that 

time,  or  even  during  the  past  five  years,  are 

nothing  short  of  marvelous. 

A  Wonderful  Programme. 
The  first  draft  of  the  programme  has  just 
recently  come  to  hand  from  John  K.  Allen,  of 
the  Christian  Science  Monitor,  Boston,  chair- 
man of  the  Programme  Committee,  and  it  is  a 
wonder. 

Never  in  the  history  of  all  business,  it  is 
safe  to  say,  has  any  business  gathering  had 
such  a  feast  prepared  for  it. 

First  of  all  should  be  praised  the  complete- 
ness, the  comprehensiveness  of  this  programme. 
It  touches  upon  every  phase  of  every  subject  of 
importance  to  those  who  will  attend  the  con- 
vention. It  shows  the  most  careful  thought 
and  an  intimate  knowledge  of  the  needs  of 
both  buyer  and  seller  of  advertising.  Every 
advertising  interest  will  have  abundant  op- 
portunity for  expression,  and  it  is  evident  that 
many  a  long-recognized  problem  is  destined  to 
discover  its  solution  in  June. 

It  is  when  one  considers  the  speakers  se- 
cured by  Mr.  Allen  and  his  associates,  how- 
ever, that  the  full  significance  of  this  program  is  under- 
stood. There  are  coming  to  Toronto  men  of  international 
reputation  in  their  respective  lives;  men  long  recognized 
is  nhsolute  authorities,  and  men  well  worth  coming  across 
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the  continent — or  around  the  world,  for  that  matter — to 
hear. 

Apart  from  a  few  general  sessions  of  the  entire  con- 
vention the  gatherings  will  be  split  up  into  departmental 
sessions.  The  man  who  is  interested  in  the  production  of 
newspaper  ads.  will  not  be  called  upon  to  listen  to  eulogies 
of  bill-board  advertising  and  discussions  as  to  its  improve- 
ment and  encouragement-  as  a  medium  for  advertising. 

For  the  men  who  are  interested  in  retail  advertising,  a 
separate  programme  has  been  provided  that  will  occupy 
three  full  sessions,  one  each  on  Monday,  Tuesday,  and 
Wednesday.  These  will  be  held  in  the  Transportation 
Building,  with  Manley  M.  Gillam,  of  New  York,  as  chair- 
man. Papers  will  be  given  by  the  advertising  managers 
of  some  of  the  most  successful  retail  stores  in  America. 

A  list  of  some  of  the  subjects  will  indicate  the  nature 
of  the  programme  ar.d  give  an  index  to  the  great  value 
of  the  information  that  will  be  furnished.     There  is,  for 
example,  an  address  on  Monday  at  2.40  p.m.  on  "  Hone  ty 
the  Most   Important   Factor   in    Retail    Advertising,"   by 
C.     L.      Brittain,     of 
Kansas    City,    adver- 
tising     manager       of 
Klines,  a  well-known 
authority  on  the  sub- 
ject. 

"  Truthful  and 
Untruthful  Adver- 
tising as  Applied  to 
Business  Building  " 
will  be  handled  by 
George  H.  Eberhard, 
president  of  the 
George  E.  Eberhard 
Co.,  of  San  Francisco. 

"  The  Problems  of 
the  Small  Retail 
Dealers  "  is  a  subject 
taken  up  by  Harvey 
R.  Young,  advertising 
manager  of  the  Col- 
umbus "Dispatch." 


manage  r  of 
Bullocks,  Los 
Angelas,  will 
deal  with  "  The 
A  d  v  c  r  t  ising 
Appropriation  : 
What  to 
Spend."  A  for- 
mer advertising 
manager  o    f 

Marshall  Field's 
will  treat  this 
subject  from  the 
point  of  view, 
"  Where  and 
How  to  Spend 
It."  and  so  on. 
This  brief 
summary  gives 
an  inkling  of 
the  good  things 
in  store.  For 
those  who  are  un- 


Bird's  Eye  View  of  Convention  Grounds,  with  the  Press  Building 
in  the  foreground. 


'Ask  for  it  at  the  Administration 
Building." 


One  of  the  ad- 
dresses _  that  pro- 
mises to  prove 
among  the  most 
beneficial  will  be 
on  "  Style  of  Ad- 
vert ising,"  by 
Frank  A.  Black,  of 
the  advertising  de- 
partment of  the 
great  Boston  store 
of"  FileneV'.This 
will  be  illustrated  by 
stereopticqn  views. 

A  subject  that  is 
of  interest  to  all  will 
be  "  Tying- up  Win- 
dow Display  With 
National  Advertis- 
ing "  by  C.  J.  Pot- 
ter, of    St.    Louis. 

The       advertising 


Classical    Entrance    to    Applied 
Arts  Building. 

able  to  attend  Hard- 
ware and  Metal  will 
report  the  papers  in 
future  issues. 


Sample  Displays. 
Another  valuable 
feature  of  the  con- 
vention will  be  the 
sample  displays  of 
manufacturers  for 
windows  and  stores, 
front  signs,  demon- 
strations, methods  of 
sample  distribution, 
mail  advertising,  etc. 
A  Sunday  Gathering. 
The  Ad  Club 's  Con- 
vention opens  o  n 
Sunday.  This  in  it- 
self is  a  uniejue  fea- 
ture of  a  unique  Con- 
vention, and  to  com- 
memorate the  occa- 
sion the  committee  succeeded  in  arranging  for  a  wonderful 
Sunday  afternoon  meeting,  when  the  world  famed  choral 
conductor,  Dr.  A.  S.  Vogt,  will  be  present  with  his  ecpially 
famous  Mendelssohn  Choir.  They  will  render  several  com- 
positions absolutely  new  to  this  continent,  which  they 
are  preparing  for  the  forthcoming  European  tour  next 
year.  This  feature  alone  would  at  once  make  this  meeting 
a  notable  one,  and  when  it  is  realized  that,  in  addition, 
there  will  be  as  speakers  William  Jennings  Bryan  and 
others  of  international  reputation,  some  conception  of  the 
treat  in  store  may  be  had. 

The  entertainment  provided  includes  a  moonlight  ex- 
cursion, a  yacht  race,  a  huge  carnival  of  water  sports. 
Wednesday  evening  will  see  motor  cycle  races,  military 
tatoo,  and  a  musical- demonstration  by  nine  military  bands. 
This  will  be  followed  by  a  dazzling  pyrotechnic  display, 
including  the  portraits  in  a  blaze  of  fire  of  his  Majesty 
King  George  the  Fifth  and  Woodrow  Wilson,  President  of 
the  United  States,  while  between  the  two  will  be  crossed 
flags  of  living  fire — the  LTnion  Jack  and  the  Stars  and 
Stripes. 
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Conference  on  Retail  Advertising 

Complete  Program  for  Three   Days  Devoted  to  This 
Subject  at   Associated  Ad  Clubs'  Convention 

Toronto 


in 


Monday,  June  22. 


2.10  P.M.— Address :  "Where  There  Is  No 
Vision,  the  People  Perish,"  by  Mrs.  Jessie  L. 
Leonard,  of  Boston,  Mass. ;  secretary  of  the 
Boston  Women's  Publicity  Club;  advertising 
and  sales  manager  of  the  Natural  Line  Corset 
Co. 

2.40  P.M.— Address :  "Honesty  the  Most 
Important  Factor  in  Retail  Advertising."  by  C. 
L.  Brittain,  of  Kansas  City,  Mo. ;  advertising 
manager  of  "Kline's." 

3.10  P.M.— Address:  "The  Mail  Order  Field 
for  the  Retail  Dealer,"  by  C.  M.  Baird,  of  Min- 
neapolis, Minn. ;  advertising  manager  of  the 
Plymouth  Fur  Co. 

"3.40  P.M.— Address :  "The  Problems  of  the 
Small  Retail  Dealers,"  by  Harvey  R.  Young,  of 
Columbus,  0.;  advertising  manager  of  the 
Columbus  "Dispatch." 

4.10  P.M.— Address:  "Truthful  and  Un- 
truthful Advertising  as  Applied  to  Business 
Building,"  by  George  H.  Eberhard,  of  San 
Francisco,  Cal. ;  president  the  George  P.  Eber- 
hard Co. 

Tuesday,  June  23. 

8 .  10  P.M. — Address :  "Co-operating  with  the 
Dealer  to  Increase  His  Sales,"  by  Louis  K. 
Liggett,  of  Boston,  Mass. ;  president  of  the 
United  Drug  Co. 

8 .  40  P.M.— Address :  "Style  of  Advertising." 
Illustrated  by  stereopticon.  By  Frank  A.  Black, 
of  Boston,  Mass. ;  of  the  advertising  department 
of  "Filene's." 

9.10  P.M.— Address:  "Tying  Up  Window 
Display  with  National  Advertising/'  by  C.  J. 
Potter,  of  St.  Louis,  Mo.,  of  "The  Drygoods- 
man." 

9.40  P.M.— Address:  "The  Future  of  the 
Specialized  Store,"  by  W.  A.  Ferree,  of  St. 
Louis,  Mo.,  of  Nelson  Chesman  &  Co. 

Wednesday,  June  24. 

9.40  A.M.— Address:  "The  Retail  Adver- 
tising Appropriation;  What  to  Spend,"  by  W. 
A.  Holt,  of  Los  Angeles,  Cal.,  advertising  mana- 
ger of  Bullock's. 

10.10  A.M.— Address:  "The  Retail  Adver- 
tising Appropriation ;  Where  and  How  to  Spend 


It,"  by  J.  J.  Stokes,  of  Chicago,  111. ;  president  of 
the  Middle  West  Advertising  Agency ;  formerly 
advertising  manager  for  Marshal  Field  &  Co. 

10.40  A.M.— Address :  "The  Retail  Adver- 
tising Appropriation:  When  to  Spend  It,"  by 
Walter  S.  Hamburger,  of  Baltimore,  Maryland ; 
advertising  department  Hochschild,  Kohn  &  Co. 

11.10  A.M.— Address:  "The  Advance  in 
British  Retail  Advertising,"  by  George  Edgar, 
of  London,  Eng. ;  of  the  "Advertiser's  Weekly." 

11.40  A.M.— Address:  "How  the  Educa- 
tional Work  Trains  Better  Retail  Advertising 
Men." 

Over  the  Counter  Problems. 

In  a  special  article  on  the  programme,  Ed- 
ward Mott  Woolley  thus  deals  with  the  end  of 
particular  interest  to  retail  merchants : 

"The  Retail  Advertising  group  embraces  men 
who  come  very  close  to  that  great  general  mar- 
ket, the  people.  "Over-the-Counter"  problems 
that  have  been  solved  by  local  advertising  will 
be  analyzed  in  detail.  Shrewd  men  and  success- 
ful women  have  promised  to  tell  the  inside 
stories  of  their  making  good.  And  then  the 
splendid  Retail  exhibit! 

"This  display  of  the  retail  group  will  be  one 
of  the  chief  features  of  the  convention.  Its 
purpose  is  to  tie  the  work  of  the  various  depart- 
mental bodies  to  the  counters  of  retail  stores, 
and  demonstrate  to  retail  dealers  the  value  of 
selling  products  that  are  nationally  and  locally 
advertised;  also  to  show  the  approved  methods 
of  displaying  such  products,  and  to  give  ex- 
amples of  advertising  matter  supplied  by  the 
manufacturers,  distributers,  etc.  Hence  manu- 
facturers have  been  invited  to  secure  space,  to 
install  counters  and  shelves,  to  display  their 
goods,  to  make  window  and  store  displays  of 
their  advertising  matter,  to  show  store-front 
signs,  demonstrations,  methods  of  sample  dis- 
tribution, direct  mail  advertising  matter,  and  so 
on.  In  construction,  elaborateness  of  display, 
and  completeness  of  the  showing,  this  will  be 
one  of  the  most  important  advertising  exhibits 
ever  made.  The  retail  dealers  of  the  United 
States  and  Canada  are  especially  invited  to  see 
it.  Possibly  25,000  people,  or  more,  will  accept, 
if  advance  interest  is  an  accurate  yardstick." 


The  Truth 


Emblem 
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Claims  Against  Transportation  Companies 

Method  of  Procedure  to  Follow  in  Collecting  Claims — How  to 
Prevent  Claims — How  to  Collect  Claims — Marking  and  Packing 
of  Freight. 


A  HARDWARE  merchant  at  Blen- 
heim, Ont.,  recently  wrote  Hard- 
ware and  Metal  asking  for  some 
information  regarding  the  method  of 
procedure  to  follow  in  making  claims 
against  railway  companies  for  damages 
arising  through  shortages,  breakages, 
etc.  Hardware  and  Metal  has  secured 
a  number  of  important  suggestions  pro- 
mulgated by  carriers  to  secure  the  co- 
operation of  the  shipping  public,  in- 
dorsed by  the  Freight  Claim  Associa- 
tion, comprising  practically  all  carriers 
in  Canada,  the  United  States  and  Mexi- 
co. The  matter  will  be  treated  under 
the  following  headings:  How  to  Prevent 
Claims  —  Marking  Freight  —  Packing 
Freight — How  to  Present  Claims — How 
to  Collect  Claims. 

HOW    TO    PREVENT    CLAIMS. 

The  Bill  of  Lading. 

The  bill  of  lading  or  shipping  ticket 
prepared  by  shipper  should  be  on  stan- 
dard form  recognized  by  forwarding 
carrier;  and  since  freight  is  forwarded 
under  way  bill,  which  is  a  copy  of  bill 
of  lading,  shipper  should  use  every  de- 
gree of  care  in  preparing  the  bill  of 
lading,  making  same  legible,  and  observ- 
ing the  following  rules: 

Name  of  shipper,  consignee  and 
destination  must  be  shown  in  full. 

Whenever  there  are  two  stations  of 
the  same  name  in  the  same  state,  shipper 
must  designate  the  county  in  which  sta- 
tion is  located. 

Date  of  bill  of  lading  must  correspond 
with  date  of  shipment  delivered  to 
carrier. 

Articles  must  be  carefully  specified 
according  to  published  classification  of 
freight. 

Care  must  be  observed  in  comparing 
marks  on  packages  with  marks  shown 
on  bill  of  lading. 

Marking  Freight. 

To  insure  the  prompt  and  safe  de- 
livery of  goods,  it  is  necessary  for  the 
shipper  to  plainly  mark  each  and  every 
package,  bundle  or  piece  of  a  less  than 
carload  shipment,  showing  this  informa- 
tion: 

Consignee's  name  and  bill  of  lading 
destination  in  full. 

State  in  which  destination  is  located. 

If  more  than  one  station  of  same 
name  in  same  state,  full  name  of  county 
must  be  shown. 

All  previous  shipping  marks  must  be 
obliterated. 

If  shipment  is  consigned  to  order  of 
shipper,    notify    consignee,    the     words 


"order  notify"  must  also  be  shown  on 
package. 

It  is  a  great  help  to  both  shippers  and 
carriers  when  shipper's  name  and  loca- 
tion are  also  shown,  with  the  word 
"from"  preceding  them. 

Durable  tags  must  be  used  when  tags 
are  absolutely  necessary. 

These  requirements  cannot  be  given 
too  serious  consideration  by  the  ship- 
ping public.  A  member  of  the  Inter- 
state Commerce  Commission  recently 
said:  "In  my  judgment  it  is  not  only  a 
common  law  right,  but  a  duty  of  a  car- 
rier, to  refuse  to  receive  shipments  that 
are  not  adequately  marked.  It  owes 
that  duty  to  itself,  and  it  owes  that  duty 
to  other  shippers  who  desire  to  use  its 
facilities  and  to  get  a  prompt  service,  re- 
lieved of  the  embarrassment  and  delays 
caused  by  the  failure  of  other  shippers 
to  mark  their  packages  clearly." 


This  expression  is  sustained  by  the 
Act  of  Congress  approved  June  18,  1910, 
amending  the  Interstate  Commerce  Law, 
in  the  following  language:  ".  .  .  And 
it  is  hereby  made  a  duty  of  all  common 
carriers,  subject  to  the  provisions  of  this 
Act,  to  establish  ...  a  manner  and 
method  of  presenting,  marking,  packing 
and  delivering  property  for  transporta- 
tion .  .  .  which  may  be  necessary 
or  proper  to  secure  the  safe  and  prompt 
receipt,  handling,  transportation  and 
delivery  of  property." 

Packing  Freight. 

The  proper  packing  of  freight  is  a 
form  of  insurance  to  which  the  consignee 
is  entitled  and  which  he  should  require 
at  the  hand  of  his  shipper. 

The  proper  preparation  of  shipments 
to  enable  them  to  withstand  ordinary 
wear    and   tear   of   transportation   is   a 


Form  for  Presentation  of  Loss  and  Damage  Claims 


( Name  of  person  W  woom  claim  fa  pnKntcd) 

(Nunc  of  cankrj 

MONTREAL,  QUE. 


(Naoi*  ol  d«im*atl 
lAddrtM  a<  dtlnut) 


(OalmuU'i  Namber)| 


(Carrier'*  Number) 


This  claim  (or  $  _ 


(Amount  oTcbum) 


_is  made  against  the  carrier  named  above  by_ 


Description  of  shipment.. 


a  connection  with  the  following  described  shipments: 


Name  and  address  of  consignor   (shipper). 
Shipped  from 


(City,  town  or  nation) 


Final  Destination_ 


(City,  town  or  «*uon) 

Bill  of  Lading  issued  by_ 

Paid  Freight  Bill  (Pro)  Number 

Name  and  address  of  consignee  (whom  shipped  to)  _ 
If  shipment  reconsigned  enroute,  state  particulars 


_Co.        Date  of  Bill  of  Lading_ 


Original   Car  Number  and  Initial  _ 


DETAILED  STATEMENT  SHOWING  HOW  AMOUNT  CLAIMED  IS  DETERMINED 

(Number  and  description  of  articles,  nature  and  extent  of  loss  or  damage,  invoice  price  of  articles,  amount  of  claim,  etc.) 


Total  Amount  Claimed 


IN  ADDITION  TO  THE  INFORMATION  GIVEN  ABOVE,  THE  FOLLOWING  DOCUMENTS 
ARE  SUBMITTED  IN  SUPPORT  OF  THIS  CLAIM.* 


Original  bill  of  lading,  if  not  previously  surrendered  to  carrier. 

Original  paid  freight  ("expense")  bill. 

Original  invoice  or  certified  copy. 

Other  particulars  obtainable  in  proof  of  loss  or  damage  claimed. 


The  foregoing  statemeax  of  facts  is  hereby  certified  to  as  correct. 


CSlcnatmr  °t  dulmmt.) 


{Claimant  should  assign  to  each  claim  a  number,  inserting  am;  in  the  space  provided  at  the  upper  right  hand  corner  of  .this 
form.    Reference  should  be  made  thereto  in  all  correspondence  pertaining  to  this  claim. 

•Claimant  will  please  place  check  (x)  before  «uch  of  the  documents  mentioned  as  have  been  attached,  and  explain  under 
"Remarks"  the  absence  of  any  of  the  documents  called  for  in  connection  with  this  claim.  When  for  any  reason  it  is  impossible  for 
claimant  to  produce  original  bBl  of  lading,  or  paid  freight  bill,  claimant  should  indemnify  carrier  or  carriers  against  duplicate  claim 
supported  by  original  documents. 


Form  used  for  presentation   of   claims. 
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duty  which  the  shipper  owes  alike  to 
himself,  to  the  customer  which  he  is 
serving,  and  whose  patronage  may  be 
assumed  to.  be  valuable  to  him,  and  to 
the  carrier  who  is  trying  to  serve  both. 

The  failure  to  properly  prepare  ship- 
ments for  transportation  furnishes  a 
large  contribution  to  claim  expense  ac- 
counts of  carriers,  as  well  as  delay,  ex- 
pense and  dissatisfaction  to  the  shipper 
and  consignee.  This  would  be  greatly 
minimized,  if  not  entirely  eradicated,  by 
the  exercise  of  care  to  see  that  material 
of  sufficient  quality  and  strength  is  used 
in  the  construction  of  bags,  boxes,  bales 
and  other  containers,  and  in  the  case  of 
goods  shipped  in  straps  that  the  indivi- 
dual packages  be  securely  held  in  place, 
Laving  in  view  the  weight  of  the  con- 
tents which  it  is  desired  to  protect. 

Shippers  should  inspect  cars  to  be 
loaded  by  them  and  see  that  they  are 
placed  in  proper  condition  to  safely 
transport  the  freight  with  which  they 
are  intended  to  be  loaded. 

HOW  TO  PRESENT  CLAIMS. 
Overcharge  Claims. 

The  following  documents  should  be 
submitted  by  claimant  in  supporting 
claim  for  overcharge  in  rate,  classifica- 
tion  or  weight: 

A. — Original  bill  of  lading,  if  not  pre- 
viously surrendered  to  carrier. 

B. — Original  paid  freight  bill. 

C. — Original  invoice,  attested  copy,  or 
such  other  evidence  as  may  be  necessary 
to  prove  the  rate,  weight  or  classifica- 
tion claimed. 

D. — Statement  of  claimant  showing 
how  overcharge  is  determined  with  re- 
ference to  published  tariff  or  other 
authority  for  rate,  weight  or  classifica- 
tion  claimed. 

E. — When  for  any  reason  it  is  impos- 
sible for  claimant  to  produce  original 
paid  freight  bill  or  bill  of  lading, 
claimant  should  indemnify  carrier  or 
carriers  against  loss  by  payment  of 
duplicate  claim  supported  by  original 
documents. 

F. — The  absence  of  any  of  these  docu- 
ments should  be  explained. 

Loss  and  Damage  Claims. 

The  following  documents  should  be 
submitted  by  claimant  in  supporting- 
claim  for  loss  or  damage: 

A. — Original  bill  of  lading,  if  not  pre- 
viously surrendered  to  carrier. 

B. — Original  paid  freight  bill. 

C. — Original  invoice  or  attested  copy. 

D. — Statement  of  claimant  showing 
how  amount  of  loss  or  damage  is  deter- 
mined, with  such  other  evidence  as  may 
be  necessary  to  substantiate  same. 

E. — When  for  any  reason  it  is  impos- 
sible for  claimant  to  produce  original 
paid     freight    bill     or     bill     of    lading, 


claimant  should  indemnify  the  carrier 
or  carriers  against  loss  by  payment  of 
duplicate  claim  supported  by  original 
documents. 

F. — The  absence  of  any  of  these  docu- 
ments should  be  explained. 

How  to   Collect   Claims. 

Honest,  frank  and  hearty  co-operation 
on  the  part  of  claimant  in  presenting 
claim  with  proper  evidence  does  much 
to  expedite  settlement.  The  policy  of 
carriers  to-day  is  to  establish  the 
validity  of  a  claim  and  not  to  avoid 
liability. 

The  freight  claim  agent  is  bound  to 
live  within  the  scope  of  the  law,  and 
cannot  subject  himself,  his  company,  or 
the  claimant  to  the  severe  fines  and 
penalties  imposed  by  law  by  paying 
claims  until  the  facts  and  measure  of 
legal  liability  are  established.  ("It  is 
not  the  proper  practice  for  railroad 
tympanies  to  adjust  claims  immediately 
on  presentation  and  without  investiga- 
tion. The  fact  that  shippers  may  give  a 
bond  to  secure  repayment  in  case,  upon 
subsequent  examinations,  the  claims 
prove  to  have  been  improperly  adjusted, 
does  not  justify  the  practice.") 

Any  loss  or  damage,  immediately  on 
discovery,  should  be  reported  to  the 
agent  of  the  delivering  line,  and  every 
opportunity  should  be  afforded  him  to 
inspect  and  verify  the  same,  and  in  no 
case  should  report  of  this  loss  or  damage 
be  delayed  beyond  forty-eight  hours 
after  receipt  of  goods. 

Delay  in  making  complete  investiga- 
tion is  sometimes  unavoidable  on  account 
of  the  numerous  agencies  involved.  It 
must  be  borne  in  mind  that  every  claim 
must  undergo  some  investigation,  since 
reports  of  loss  or  damage  are  not  always 
at  the  finger  tips  of  the  claim  depart- 
ment. 

Delay  in  adjusting  claims  for  dam- 
ages often  arises  through  the  refusal  of 
consignee  to  accept  property  which  has 
been  delayed  or  damaged  in  transit.  It 
should  be  understood  that  the  accept- 
ance of  such  delayed  or  damaged  pro- 
perty does  not  in  any  way  jeopardize 
any  proper  claim  which  the  owner  may 
have  against  the  carrier;  in  fact,  the  law 
expressly  provides  that  a  consignee  must 
accept  his  own  propertv  and  use  all  dili- 
gence in  disposing  of  it  with  a  view  of 
minimizing  loss. 

If  a  carrier  fails  to  acknowledge  re- 
ceipt of  a  claim,  it  is  an  oversight.  In 
acknowledging  receipt  of  claims  the  offi- 
( ial  in  charge  of  the  claim  department 
furnishes  a  claim  number  under  which 
all  correspondence  pertaining  to  that* 
ciaim  is  handled,  and  it  would  very  much 
expedite  the  work  in  the  freight  claim 
office  if  reference  was  made  to  this  claim 
number  in  any  correspondence  from 
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claimant    or    on    statements    of   account 
periodically  sent. 

Respecting  Loss  and  Damage  Claims. 

Before  presenting  a  claim  on  account 
of  loss  and  damage,  the  following  im- 
portant information  respecting  claims 
should  be  given  careful  consideration: 

1. — The  terms  under  which  property 
is  accepted  and  transported  by  a  car- 
rier, as  stated  on  the  bill  of  lading  issued 
by  the  carrier,  also  in  tariffs  and  classi- 
fications issued  or  subscribed  to  by  the 
carrier.  Persons  intending  to  file  claims 
should,  before  doing  so,  examine  the 
terms  and  conditions  under  which  pro- 
perty was  accepted  and  transported.  If 
any  part  of  the  shipment  in  question 
was  subject  to  the  regulations  for  the 
transportation  of  explosives  and  other 
dangerous  articles,  prescribed  by  either 
the  Interstate  Commerce  Commission  or 
Board  of  Railway  Commissioners  for 
Canada,  as  the  case  may  be,  the  person 
filing  the  claim  should  know  that  all  of 
these  regulations  applicable  to  the  ship- 
ment   had   been    complied   with. 

2.  In  order  that  the  carrier  may  have 
an  opportunity  to  inspect  goods  and 
1  hereby  properly  verify  claims,  any  loss 
or  damage  discovered  after  delivery 
should  be  reported  to  the  agent  of  the 
delivering  line,  as  far  as  possible,  im- 
mediately upon  discovery,  or  within 
forty-eight  hours  after  receipt  of  goods 
by  consignee. 

3.  Pending  the  settlement  of  any  dis- 
pute or  disagreement  between  the  con- 
signee and  the  carrier  as  to  questions 
of  loss  and  damage  in  connection  with 
property  transported,  the  consignee 
may  avoid  a  possible  accrual  of  demur- 
rage or  storage  charges,  as  well  as  other 
loss  or  damage  by  promptly  accepting 
the  property  from  the  carrier.  Such 
action  on  his  part  in  no  way  affects  any 
valid  claim  which  may  exist  against  the 
carrier. 

4.  Under  the  provisions  of  the  Act 
to  regulate  commerce  of  the  United 
States,  and  of  the  Railway  Act  of  Can- 
ada, the  tolls  charged  by  a  carrier  must 
be  charged  equally  to  all  persons  under 
the  same  conditions,  and  no  reduction  or 
advance  in  any  such  tolls  must  be  made 
directly  or  indirectly  in  favor  of  any 
particular  person  or  firm  using  the  rail- 
way. The  refund  or  remission  of  any 
portion  of  such  tolls  through  the  pay- 
ment of  fraudulent,  fictitious  or  exces- 
sive claims  for  loss  of  or  damage  to 
merchandise  transported  is  as  much  a 
violation  of  the  law  as  is  a  direct  re- 
bate or  other  discriminatory  concession. 
Shippers  and  consignees  are,  under  the 
provisions  of  both  acts  mentioned,  sub- 
ject equally  with  the  carrier,  to  the  pen- 
alties, imposed  under  said  acts,  for  aid- 
ing, abetting  or  receiving  of  diserim- 
inarv    or    unlawful    concessions. 


Aluminum  Goods  in  the  Hardware  Trade 

Information  Regarding  the  Growing  Importance  of  Aluminum — 
A  Large  Range  of  Articles  Now  Being  Made  From  the  Lightest 
Commercial  Metal  in  the  World. 

Written  for  Hardware  &  Metal  by  Ernest  V.  Pannell,    A.M.I.E.E.,    of    The    British    Aluminum    Co.. 

Toronto. 


IN  the  world  of  hardware  and  metal 
there  is  probably  no  material  of  such 
growing  importance  as  aluminum.  In 
the  hollow-ware  industry,  the  automobile 
trade,  and  the  field  of  air-craft  construc- 
tion the  use  of  the  metal  is  a  sine  qua 
non,  and  in  numerous  other  directions 
brass  and  copper  are  giving  away  to  the 
lightest  commercial  metal  in  the  world. 


Carburettor   made   of  aluminum. 

A  visit  to  a  fully-equipped  sample  room 
of  a  large  firm  dealing  in  aluminum  in 
its  various  forms  will  reveal  a  large  and 
interesting  collection  of  samples  illus- 
trating different  applications  of  the 
metal.  The  variety  comprises  a  range 
from  a  rivet  to  a  radiator.  Time  is 
proving  the  words  of  Dr.  Richards,  that 
"the  application  of  aluminum  to  the 
making  of  culinary  utensils  will  over- 
shadow in  magnitude  all  other  applica- 
tions of  the  metal."  There  are  reasons 
for  this;  for  one  thing  the  metal  is  the 
same  all  through  and  no  chipping  can 
take  place.  In  the  second  place,  the 
metal  is  proved  to  be  absolutely  non- 
poisonous  under  the  action  of  all  or- 
dinary salts  and  acids  in  foodstuffs.  So, 
the  use  of  aluminumware  appeals  to  the 
Safety  First  instinct,  and  this  fact,  to- 
gether with  the  elegant  appearance  of 
the  metal  when  polished,  is  the  chief 
reason  for  its  present  popularity.  The 
manufacture  of  aluminumware  is  a 
simpler  proposition  than  that  of  enam- 
eled steel,  the  metal  is  so  much  easier  to 
punch,   draw  and  spin. 

Apart  from  culinary  ware,  aluminum 
is  now  employed  for  a  number  of  domes- 
tic uses.  Kitchen  cabinet  tops  are  al- 
most invariably  of  this  metal.  Door 
bandies,  finger  plates,  kicking  plates, 
stair  treads  and  step-edffings  are  Being 
supplied  in  aluminum.  For  flooring  and 
stair  treads  the  important  feature  is  the 
non-slippery  property  of  the  metal.  Most 
people  know  that  aluminum  is  the  worst 


thing  in  the  world  to  make  a  bearing  of, 
because  of  its  high  friction.  For  the 
same  reason,  however,  it  makes  an  ex- 
cellent non-slip  step  or  edging,  and  the 
Toronto  Railway  Company  have  eon- 
firmed  this  by  equipping  a  large  number 
of  their  cars  with  aluminum  nosing  on 
the  edge  of  the  platform. 

The  present  season  is  to  see  a  great 
boom  in  motor-boating,  and  some  of  the 
Canadian  models  of  speed-craft  are  fine 
examples  of  motor-boat  engineering.  A 
noticeable  feature  is  the  extent  to  which 
aluminum  fittings,  handrails,  cleats  and 
chocks  are  used.  Aluminum  matting  is 
extremely  popular  as  a  deck  covering  on 
account  of  its  being  easily  cleaned  and 
absolutely  fireproof.  Sidelight  fittings 
are  being  cast  in  aluminum,  making  a 
very  light  and  neat  fixture  the  exact 
model  of  that  used  on  a  2,000-ton  steam- 
ship. 

Some  entirely  new  uses  which  are  be- 
ing made  of  aluminum  include  corru- 
gated roofing,  wire  netting  and  wire 
cloth.  Of  course,  for  these  purposes 
aluminum  is  more  costly  than  galvanized 
iron,  but  it  has  a  far  longer  life,  and  is 
adapted  for  use  in  situations  where 
chemical  fumes  are  present,  and  where 
no  other  metal  could  be  employed.  One 
of  the  most  remarkable  features  of 
aluminum  is  the  manner  in  which  it  re- 
sists chemical  action;  aluminum  piping 
is  being  satisfactorily  used  for  convey- 
ing the  liquids  produced  in  leather  fac- 
tories and  paper  mills.  In  gas  works 
and  ammonia  plants  the  metal  is  also 
employed  very  largely  for  roof  nails 
and  other  details.  Nails  and  screws  of 
all  ordinary  stock  sizes  are  to  be  ob- 
tained in  aluminum,  whilst  a  still  larger 
trade  is  done  in  rivets.  Aluminum  rivets 
are  verv  soft  and  easily  headed  up.  They 


are  extremely  useful  for  the  thousand- 
and-one  domestic  purposes,  such  as .  re- 
pairing a  leather  strap,  small  metal  ar- 
ticles, etc.,  and  several  hardware  stores 
are  carrying  a  line  of  these  in  stock. 

It  is  becoming  recognized  that  alum- 
inum in  various  forms  is  a  useful  line 
for  hardware  dealers.  Constant  in- 
quiries are  being  made  for  aluminum 
matting       for       automobile       repairing, 


View  of  a  section  of  aluminum  trend. 

sheet  for  table  tops,  nails  and  rivets, 
wire,  screws  and  many  other  forms  of 
the  metal. 


Hector  St.  Aubin,  who  was  employed 
in  the  sales  department  of  Caverhill, 
Learmont  &  Co.,  Montreal,  for  the  last 
live  years,  was  the  victim  of  an  acciden- 
tal drowning  at  St.  Rose,  Que.,  on  June 
6th.  He  was  in  bathing  with  friends 
and  got  beyond  his  depth.  He  was  20 
years  old,  and  lived  at  Dorval.  He  was 
well  liked  by  all  who  knew  him,  and  was 
looked  upon  as  a  young  man  of  con- 
siderable promise  in  the  hardware  busi- 
ness. The  body  was  recovered,  and 
funeral  was  held  from  his  home  in  Dor- 
val. A  floral  tribute  was  sent  from 
Caverhill,  Learmont  &  Co. 


Showing  the  use  of  aluminum  mud  guards  on     an  auto. 
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Proper  Marking  of  Foreign  Goods 

An  Item  of  Interest  to  Importers 


ATTENTION  was  called  in  a  recent 
issue  of  Hardware  and  Metal  to 
an  article  in  the  customs  regula- 
tions dealing  with  the  proper  marking 
of  goods  imported  into  Canada  from 
foreign  countries.  It  has  been  learned 
that  a  number  of  Canadian  dealers  have 
been  put  to  considerable  trouble  and 
not  a  little  expense  through  ignorance 
of  the  regulation.  As  it  is  possible  that 
some  of  our  readers  overlooked  this  par- 
ticular item,  and  in  view  of  the  im- 
portant bearing  it  has  on  the  purchasing 
of  certain  lines,  we  quote  the  section 
again.  It  appears  under  Schedule  C, 
Article  1209,  of  the  customs  regulations 
and  reads  as  follows: — 

"Any  goods — (a)  which,  if  sold, 
would  be  forfeited  under  the  provisions 
of  Part  VII.  of  the  Criminal  Code,  or, 

"(b)  Manufactured  in  any  foreign 
state  or  country  which  bear  any  name  or 
trade  mark,  which  is  or  purports  to  be 
the  name  or  trade  mark  of  a  manufac- 
turer, dealer  or  trader  in  the  United 
Kingdom  or  in  Canada,  unless  such 
name  or  trade  mark  is  accompanied  by 
a  definite  indication  of  the  foreign  state 
or  country  in  which  the  goods  were 
made  or  produced: 

"Provided,  that  for  the  purposes  of 
this  item,  if  there  is  on  any  goods  a 
name  which  is  identical  with  or  a  col- 
orable imitation  of  the  name  of  a  place 
in  the  United  Kingdom  or  in  Canada, 
such  name  unless  it  is  accompanied  by 
the  name  of  the  state  or  country  in 
which  it  is  situate,  shall,  unless  the 
minister  decides  that  the  attaching  of 
such  name  is  not  calculated  to  deceive 
(of  which  matter  the  minister  shall  be 
the  sole  judge),  to  be  treated  as  if  it 
was  the  name  of  a  place  in  the  United 
Kingdom  or  in  Canada." 

It  appears  that  while  this  regulation 
has  been  in  existence  for  many  years  it 
has  not,  until  very  recently,  been  en- 
forced. The  meaning  of  it  in  short,  is 
that  goods  which  have  been  made  in  say 
Germany  or  Austria,  must  be  marked 
"made  in  Germany,"  or  "made  in 
Austria,"  so  that  they  shall  not  appear 
as  the  product,  for  instance,  of  Great 
Britain. 

To  take  a  specific  case  for  example, 
say  a  package  of  cutlery,  which  has  been 
made  in  Germany,  and  which  is  put  up 
with  a  label  printed  in  English,  bearing 
the  name  of  a  presumably  British  firm. 
If  this  package  did  not  contain  the 
words  "made  in  Germany,"  or  some 
similar  line  to  indicate  the  country  of 
origin,  it  would  be  liable  to  seizure  by 
the   customs   authorities. 


It  has  been  learned  that  one  dealer 
who  bought  an  order  of  goods,  in  good 
faith,  not  knowing  of  the  existence  of 
this  regulation  had  a  consignment  seiz- 
ed after  he  had  paid  the  duty.  He  was 
subsequently  allowed  to  send  the  goods 
hack  to  the  manufacturers,  where  the 
necessary  change  in  label  was  made  and 
the  goods  returned  here,  but  the  dealer 
was  out  the  duty  he  had  paid  on  the 
order   in   the   first   instance,   as   he   had 


to   enter   them   the   second   time   in   the 
regular   way. 

The  merchant  who  orders  goods  in 
any  foreign  country,  marked  with  his 
name  or  trade  mark,  or  the  name  or 
trade  mark  of  a  real  or  fictitious  firm, 
must  have  the  name  of  the  country  in 
which  they  have  been  made  also  mark- 
ed on  the  goods  and  on  the  packages.  If 
the  goods  are  made  in  the  United  States 
they  must  bear  the  mark  of  the  United 
States,  if  they  are  made  in  Germany 
they  must  bear  the  name  of  Germany. 
Merchants  would  do  well  to  specify 
when  ordering  that  the  name  of  the 
country  be  plainly  marked  on  the  pack- 
ages and  goods  in  addition  to  any  other 
marking  there  may  be. 
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i 

Editor  Hardware  &  Metal, 

143  Union  Ave. ,  • 

Toronto,  Ont. 
Dear  Sir: 

With  reference  to  the  matter  of  the  proposed  affiliation 
of  the  Ontario  Retail  Hardware  &  Stove  Dealers  Association  and  the 
Retail  Merchants  Association,  this  matter  has  received  the  best 
attention  of  the  Advisory  committee  of  the  Hardware  Association, 
and,  inasmuch  as  the  matter  has  only  been  discussed,  so  far, 
between  the  officers  of  the  two  Associations,  the  Advisory 
committee  did  not  deem,  it  advisable  to  ask  our  Association  for 
a  vote  on  the  proposed  affiliation,  until  the  matter  could  be  laid 
before  them  In  open  Convention  and  eaoh  member  have  an  opportunity 
of  discussing  the  subject  and  giving  an  intelligent  vote,  after 
due  consideration.  It  would  be  impossible  to  make  the  matter 
sufficiently  plain  in  a  circular  letter,  and  we  have  considered 
leaving  the  matter  in  abeyance  until  the  Convention  to  be  in  the 
best  Interests  of  the  Hardware  Association. 

The  Committee  would  be  Only  too  glad  to  receive  views 
from  the  membership  at  large,  which  might  enable  then  to  have 
the  matter  in  a  more  definite  shape  for  consideration  at  ,tne 
annual  Convention,  when  it  will  receive  a  prominent  place  on 
our  program. 


Yours  faithfully, 
President  0.  R 


H.  A  S. 


Letter  from  President   Macpherson   outlining  action  of  Advisory  Committee  of 

O.R.H.  &  D.A. 
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Neatness  is  One  of  the  Most  Essential  Points  in  the 
Accoutrement  of  the  Man  Who  Wishes  to  Succeed. 

By    Byron    J.    Morrow. 


I'M  going  to  talk  of  a  personal  topic 
to-day,  boys,  said  the  Boss.  You've 
all  heard  that  old  saying  "Clothes 
don't  make  the  man."  I  want  to  say 
right  here  that  I  wish  whoever  started 
that  proverb  going  had  been  suffering 
from  a  mild  attack  of  tetanus  or 
writer's  cramp  on  the  day  the  immortal 
thought  struck  him.  A  lot  of  immora- 
lity, sedition  and  laziness  has  been  bred 
by  certain  of  these  old  proverbs,  wise 
saws  and  so  forth  that  men  are  so  fond 
of  rolling  off  their  tongues.  You  can 
find  proverbs  to  excuse  you  in  any  form 
of  deceit  and  villainy.  Proverbs,  like 
texts,  can  be  twisted  to  make  excellent 
excuses. 

But  I  don't  know  of  any  that  annoys 
me  so  much  as  this  one  about  clothes. 
I  remember  how  it  used  to  affect  me 
when  I  was  young.  I  accepted  it  as  a 
justification  for  laziness.  When  the 
weighty  question  of  blacking  my  boots 
or  leaving  them  unblaeked  would  come 
up  I  would  decide  on  the  masterly 
policy  of  inactivity  and  feel  more  or  less 
virtuous  and  elevated  over  it  "Clothes 
don't  make  the  man,"  I  would  say  to 
myself.  "Men  who  bother  about  dress 
are  fops.  It's  what's  underneath  that 
counts.  The  rough  man  with  the  ster- 
ling qualities  is  the  one  who  gets  along, 
not  the  dude." 

That  sort  of  reasoning  makes  a  virtue 
out  of  laziness. 

Now  I  want  to  make  this  point  clear. 
No  man  can  make  a  complete  success  who 
does  not  have  due  regard  for  his  per- 
sonal appearance.  Neatness  is  one  of  the 
most  essential  points  in  the  accountre- 
ment  of  the  man  who  aims  to  succeed. 
You've  probably  heard  it  said  that  such 
and  such  a  great  man  pays  no  attention 
tc  personal  appearance.  But  don't  put 
much  stock  in  such  stories.  The  chances 
are  that  they  are  entirely  wrong  or 
grossly  exaggerated.  Certainly  the  great 
man  mentioned  has  acquired  his  indif- 
ference to  personal  appearance  since 
achieving  his  success.  He  would  not  have 
proceeded  very  far  on  the  high  road  to 
fortune  if  he  had  tried  to  make  the  trip 


in  the  guise  of  a  tramp.  Disreputable 
looking  parties  are  soon  ordered  off  that 
road. 

And  this  is  the  reason.  There  are 
few  lines  in  which  a  man  works  inde- 
pendently. In  ninety-nine  cases  out  of 
a  hundred,  a  man  succeeds  or  fails 
through  the  success  or  failure  that  he 
scores  in  his  relations  with  other  men. 
We  are  all  salesmen  here  and  the  suc- 
cess that  we  each  have  depends  upon  how 
well  we  can  apply  what  we  know  about 
salesmanship  to  the  customers  that  we 
meet.  Personality  is  just  about  fifty 
per  cent,  of  salesmanship — if  not  more. 
The  impression  that  we  make  on  the 
person  we  aim  to  sell  to  goes  a  long 
way  to  selling  the  goods — or  else  crabs 
the  deal  for  us. 

Is  there  any  spectacle  that  excites 
scorn  or  compassion  faster  than  that  of 
a  man  with  several  days'  growth  of 
scrubby  beard,  a  dirty  collar  and  muddy 
shoes'?  Confronted  with  a  specimen  of 
this  kind,  you  can  feel  no  respect  for 
him.  You  feel  that  no  matter  how  busy 
or  poor  he  may  be,  he  could  present  a 
better  appearance  if  he  took  any  in- 
terest in  the  matter  at  all.  His  sloven- 
liness shows  that  he  doesn't  give  a  con- 
tinental what  people  who  meet  him  may 
think;  in  other  words,  he  doesn't  give  a 
rap  for  your  opinion,  good  or  bad.  Per- 
sonally I  never  see  an  unshaven  chin 
without  feeling  a  desire  to  bring  my  fist 
in.   conjunction   with  it. 

Can  a  man  who  looks  like  a  tramp 
make  enough  impression  on  you  to  sell 
you   anything? 

No  man  is  a  salesman  when  he  has  a 
thick  stubble  on  his  cheeks  or  a  muddy 
pair  of  boots  on  his  feet.  And  the  rea- 
son is  this.  He  lacks  that  supreme 
confidence,  that  utter  lack  of  self  con- 
sciousness which  is  gained  only  when  a 
man  knows  he  is  above  reproach  in  the 
matter  of  his  personal  appearance.  What 
a  new  feeling  a  man  has  when  he  has 
donned  a  suit  that  is  newly  pressed  and 
shoes  with  mirror-like  powers  of  reflec- 
tion. He  knows  that  he  looks  right; 
and  consequently  he  feels  right.  But 
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when  you  know  that  your  trousers  bag 
at  the  knee,  that  your  shoes  are  down  at 
the  heel  and  that  the  lower  half  of  your 
face  presents  grounds  of  belief  for  the 
theory  of  evolution,  you  can't  help  but 
feel  apologetic  and  uncertain.  You  are 
at  a  disadvantage  in  meeting  other 
people. 

I'm  telling  you  this  because  I've 
noticed  evidences  of  carelessness  on  the 
part  of  certain  n, embers  of  this  staff. 
Don't  limit  your  acquaintance  with 
razors  to  selling  them — use  them,  every 
morning.  How  can  you  expect  to  sell 
shoe  polish  to  customers  when  your  own 
pedal  appendages  show  the  fact  aloud 
that  you  don't  use  yourself  what  you  are 
recommending. 

But  perhaps  the  chief  fault  to  be 
found  is  not  so  much  in  lack  of  attention 
to  the  clothing  question  but  too  much 
attention.  One  or  two  members  of  this 
staff — I'm  not  mentioning  names — have 
gone  to  the  other  extreme.  I  don't 
know  just  which  I  think  is  the  most  ob- 
jectionable— the  sloppy,  careless  dresser 
or  the  extreme  dresser.  The  first  arouses 
antagonism  but  the  second  wins  con- 
tempt. When  you  see  a  fellow  with  a 
hat  that  must  have  been  designed  by  a 
paranoic  with  a  taste  for  the  grotes- 
que, a  tie  that  would  delight  a  demented 
cubist  and  a  pair  of  salmon  colored 
boots — buttoned  —  with  cream  colored 
cloth  tops,  you  know  at  once  that  bis 
hat  is  a  6  and  %  and  that  the  space 
inside  his  cranium  isn't  overcrowded  at 
that. 

I  went  into  a  bookstore  the  other  day 
and  up  bustled  a  young  fellow  fairly 
burning  with  the  desire  to  sell  me  every- 
thing in  sight.  He  was  a  good  salesman 
alright;  talked  well  but  not  too  much, 
knew  his  goods  and  had  my  require- 
ments sized  up  to  a  pin  point.  But  he 
had  one  weak  point.  In  some  moment 
of  weakness  the  thought  had  occurred  to 
him  to  do  his  hair  in  a  distinctive  way. 
It  was  distinctive  alright.  He  let  it  go 
long  and  then  stood  in  rigbt  up  in  front. 
For  five  inches  it  stood  up  from  his  fore- 
( Continued  on  page  53.) 


New  Goods  Offered  Canadian  Hardwaremen 


GARAGE   DOOR   HOLDER. 

The  Stanley  Works,  New  Britain, 
Conn.,  are  offering-  to  the  Canadian 
trade  the  Stanley  1775  Garage  Door 
Holder  here  illustrated.  The  makers 
claim   the   following: 

The  Stanley  door  holder  is  protected 
by  the  building  whenever  the  doors  are 
closed  and-  it  is  not  apt  to  become  de- 
ranged  by    snow    and    ice.        Sometimes 
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The    Stanley    1775    Garage    Door    Flolderr 

the  snow  will  drift  around  the  outside 
of  the  building-  and  if  you  depend  on 
posts  set  in  the  ground  for  holding  the 
doors  back,  you  will  always  have  trouble 
taking  the  snow  away.  The  Stanley  No. 
1775  is  always  in  a  safe  position  and 
does  not  depend  on  external  appliances. 
It  cannot  be  blocked  by  snow  and  this 
absolutely  does  away  with  the  idea  of 
gumming  up. 

Strength:  It  is  applied  at  a  substan- 
tial distance  from  the  hinge  so  that  it 
has  a  considerable  leverage  on  the  door. 
Unlike  other  devices  which  have  been 
used  for  holding  doors  and  windows 
open,  which  were  applied  near  the  joint, 
it  is  well,  adapted  .to  withstand  any 
abuse  or  misuse,  on. account  of  its  posi- 
tion  on   the   door   itself. 

Its  practical  automatic  action:  No 
one  has  to  give  it  a  thought,  the  mere 
act  of  throwing  the  door  open  hurriedly 
will  set  the  device  in  action  and  it  takes 
care  of  itself.  In  closing  the  door,  it 
is  only  necessary  to  catch  hold  of  the 
thumb  ring  and  a  slight  pull  will  not 
only  release  the'  lock  on  the  side  but 
will  pull  the  door  shut  as  well. 

It  is  never  in  the  way.  The  automo- 
bile goes  in  with  the  top  up  and  there 
is  practically  as  much  clearance  as  be- 
fore the  holder  was  applied.  It  is  not 
noticeable  and  yet  it  is  on  the  job  all 
the  time. 

It  is  very  easily  applied  and  no  mor- 
tising is     necessary.     Dimensions     are: 


Weight,  9  lbs.;  length,  open,  48  inches; 
closed,   27V2   inches. 
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SILENCER   FOR  FORD   CARS. 

The  Maxim  Silencer  Co.,  Hartford, 
Conn.,  is  offering  the  Canadian  hard- 
ware trade  a  Maxim  silencer  for  Ford 
cars.  It  is  said  by  the  makers  that 
Mr.  Maxim  has  applied  the  same  prin- 
ciple to  the  Ford  motor  that  he  has  ap- 
plied to  the  rifle  in  producing  the  gun 
silencer.  The  manufacturers  claim  that 
by  fitting  the  device  to  a  Ford  car,  it 
becomes  the  equal  of  a  high  priced 
motor  in  quiet-running  efficiency.  The 
noisy,  annonying,  unending  "chug- 
chugging"  becomes  a  thing  of  the  past. 
The  back  pressure  on  the  engine  is  de- 
creased, thereby  giving  greater  power 
and  consuming  less  gasoline.  Actual 
tests  are  said  to  have  demonstrated  that 
the  muffler  causes  1-3  more  back  pres- 
sure than  the  silencer.  The  silencer- 
equipped  car  can  get  away  quicker, 
climb  hiils  better  and  is  more  efficient 
in  every  way. 

The  "illustration  herewith  shows  the 
silencer  disassembled.  The  gas  from 
the  exhaust  enters  the  silencer  at 
A  and  expands  immediately  in  the  ex- 
pansion chamber  C.  The  outlet  from  this 
expansion  chamber  is  at  C,  which  (as 
can  be  seen)  gives  a  suctioning  effect  to 

the   gas. 

After  leaving  the  expansion  chamber 
through  these  holes  at  C,  the  gas  begins 
its  passage  through  the  peculiar  whirl 
chambers  which  are  characteristic  of  all 
Maxim    silencers.      These    chambers    are 


Disassembled    Maxim    Silencer    for    Pofd    Cars. 

formed  by  using  three  segments  made 
from  1-16  inch  thick  sheet  steel.  The 
segments  are  separated  from  each  other 
at  the  joints  so  as  to  give  circumreren- 
tial-  discharge.  .  The  next  -camber,  al- 
though constructed  in  exactly  the  same 
manner,  has  its  discharge  spaces  in  the 
reverse  direction.  Thus  is  secured  a 
whirl  in  the  space  E  between  the  two 
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chambers.  At  the  end  of  the  first  seg- 
ment F,  the  gas — or  more  accurately, 
the  noise  wave — is  divided  into  halves, 
one-half  passing  into  the  next  chamber 
where  it  is  in  turn  divided  into  halves, 
and  so  on  from  one  chamber  to  the 
other  until  it  is  gradually  dissipated. 

The  silencer  is  furnished  complete 
with  brackets  and  tail  pipe  ready  for  at- 
taching. Anyone  can  attach  it  quickly 
and  easily.  All  that  is  necessary  is  to 
remove  the  regular  muffler  and  replace 
it  with  the  silencer.  It's  an  easy  job 
which  can  be  done  in  a  few  minutes. 

© 

NEW   BATHROOM   FITTINGS. 

The  American  Ring  Co.,  Waterbury, 
Conn.,  has  recently  placed  on  the  mar- 
ket a  number  of  new  patterns  in  bath- 
room fittings,  including  the  following: 
No.  B3190,  a  combination  tumbler  hold- 
er and  tooth     brush     holder,     the  little 


Combination   Toothbrush   and   Tumbler   Holder, 
No.  B  3190. 

rings  around  the  base  of  the  tumbler 
holder,  holding  the  brushes  suspended. 
B3595  is  a  wall  soap  dish  with  a  re- 
movable drain,  which  can  be  easily 
cleaned,  and  at  the  same  time  is  said 
to  keep  the  soap  in  good  condition. 


Wall  Soap  Dish,  No.  B  3526. 
B3526  is  another  variation  of  the 
wall  soap  dish,  the  removable  plate  or 
tray  serving  the  same  purpose  as  the 
drain  in  B3595.  This  tray  sets  flush 
with  the  top,  and  is  removed  by  the 
holes  in  the  center,  which  also  drain  off 


?oap   Dish,  No.   B  3595. 

the  water.  All  the  goods  are  made  of 
solid  brass  and  are  polished  and  heavi- 
ly nickel  plated  in  order  to  get  the  best 
finish  possible.  They  are  packed  com- 
plete with  screws. 
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THE  RISE  OF   BILLY. 

BILLY  had  reached  his  sixteenth 
birthday.  His  father  Avas  a  busi- 
ness man  of  more  than  average 
ability,  who  had  made  good  in  the  coun- 
try town.  His  ambition  had  been  to 
give  each  of  his  children  a  good  start  in 
life.  One  was  a  teacher  of  unusual 
merit.  Another  had  entered  upon  a  fine 
professional  career.  Billy  had  been  kept 
ir  school  in  the  hope  that  one  day  he 
would  enter  partnership  with  his  father 
or  pass  on  to  the  law  school.  On  this 
particular  morning  he  approached  his 
father. 

"Dad,"  said  he,  "I'm  tired  of  school. 
Brown  &  Peters  have  advertised  for  a 
boy  to  learn  the  hardware  business.  I 
was  down  to  see  them  last  night  and  if 
you  have  no  objections  I'll  begin  to- 
clay." 

So  Billy  began.  His  wages  were  four 
dollars  per  week.  Out  of  this  he  agreed 
to  pay  his  mother  two  dollars  per  week 
for  board  and  washing.  The  remaining 
two  dollars  were  to  keep  him  going  in 
all  other  respects.  At  the  end  of  the 
year  he  banked  forty  dollars. 

Brown  &  Peters  had  not  spared  him. 
There  was  not  a  minute  for  soldiering. 
It  was,  "Billy,  do  this,"  all  day.  But 
The  faster  Billy  ran  the  better  he  seemed 
to  like  it.  No  job  was  better  liked  by 
him  than  that  of  dusting  and  arranging 
the  goods.  By  the  end  of  the  first  year 
he  was  familiar  with  every  article  and 
its  price  that  the  big  store  contained. 
The  second  year  his  wages  were  ad- 
vanced to  six  dollars  per  week.  His 
board  bill  rose  to  three  dollars  per  week. 
His  personal  expenses  were  kept  as  near 
the  old  mark  as  possible. 

Billy  was  not  contented  to  study  the 
store  alone.  He  made  up  his  mind  to 
know  the  customers.  It  was  his  delight 
to  get  his  lady  patrons  talking  about 
their  kitchen  equipment.  He  was 
astonished  to  find  how  women  were 
really  satisfied  with  their  stoves.  When 
he  found  a  dissatisfied  woman  it  was 
fun  for  him  to  be  invited  to  inspect  it. 
Ir.  many  cases  he  was  able  to  set  every- 


thing right  in  a  few  minutes.  There 
were  no  tips  in  this  for  him,  but  the  cus- 
tomer was  found  inquiring  for  Billy  the 
next  time  she  came  to  the  store.  Further, 
it  was  found  that  Billy  soon  knew  more 
about  stoves  than  any  other  clerk  on  the 
premises,  and  by  the  end  of  the  third 
year  Billy  was  placed  at  the  head  of 
the  stove  department,  and  his  firm  soon 
had  the  lead  in  the  stove  trade  in  that 
part  of  the  province.  Still  another  line 
suggested  itself  to  Billy.  Why  not  go 
after  the  farmers  for  their  binder  twine? 
In  spare  hours  he  was  out  on  the  farm. 
He  won  the  confidence  of  these  cus- 
tomers. He  studied  their  needs  in  this 
respect,  and  induced  his  firm  to  buy 
none  but  the  best  of  twine.  He  had 
found  out  that  there  is  nothing  that 
will  put  a  farmer  in  worse  humor  on  a 
fine  day  in  harvest,  when  the  grain  is 
ripe  to  the  shelling  point,  than  to  be  held 
up  by  twine  that  will  not  run  or  that 
breaks  frequently.  A  cent  or  two  on  a 
ball  of  twine  was  a  trifle  in  comparison 
with  the  injury  done  a  field  of  grain. 
When  he  encountered  a  farmer  whose 
heart  was  hot  for  such  a  reason  Billy 
was  readv  to  suggest  a  trial  bae  of  his 
particular  brand.  By  the  end  of  the 
second  season  Billy's  firm  had  the  lead 
in  binder  twine.  The  brand  sold  was 
one  of  the  best  in  the  market,  and  Billy 
knew  the  men  worth  selling  to. 

While  not  neglecting  any  feature  that 
he  had  previously  mastered.  Billy  added 
new  features  as  time  or  opportunity 
offered.  He  studied  hardware  and  cus- 
tomers as  a  first-class  lawyer  prepares 
his  brief.  At  the  end  of  the  fifth  year 
Billy's  salary  was  $800  per  annum.  Dur- 
ing the  ninth  year  Peters  died,  and 
Brown  invited  Billy  into  his  office. 
"What  do  you  sav  to  taking  a  share 
in  the  business?  I'll  give  you  a  third 
interest,  and  you  need  not  invest  a  dol- 
lar."    And  so  the  deal  was  closed. 

That  was  twenty  years  ago.  Last  year 
Brown  passed  to  his  reward,  and  Billy 
was  ready  to  take  over  the  whole  busi- 
ness. The  firm  now  is  Billy.  And  a 
mighty  good  firm  it  is.  Billy  began 
with  the  overalls.  In  them  he  learned 
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the  business  from  its  practical  side.  He 
learned  the  quality  of  goods  by  handling 
and  studying  them.  He  came  into  a 
first-hand  knowledge  of  his  customers 
and  their  requirements  by  personal, 
every-day  contact  with  them.  He  learned 
to  look  at  the  goods  from  the  customer's 
point  of  view.  He  learned  the  worth  of 
a  dollar  by  being  obliged  to  make  it  go 
as  far  as  possible.  He  has  his  auto  now, 
but  to  this  day  he  is  as  willing  as  ever 
to  carry  goods  or  to  look  over  a  re- 
bellious stove  or  water  pipe. 

It  seems  a  far  cry  from  the  little  lad 
who  swept  the  store  and  was  given  all 
the  extras  in  the  way  of  hard  work  and 
unpleasant  jobs,  to  the  merchant  prince, 
who  can  be  member  of  parliament  by 
holding  up  his  finger,  but  Billy  sees  no- 
thing unnatural  or  wonderful  in  it.  It 
was  simply  a  matter  of  finding  his  gait 
and  keeping  on  till  there  was  nothing  in 
his  job  that  he  had  failed  to  master. 
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TALKS  OF  A  SELF-MADE  MER- 
CHANT TO  HIS  CLERKS. 

(Continued  from  page  51.) 

head  like  the  bristles  of  a  porcupine  and 
then  the  frayed  edges  dipped  backward. 
The  general  effect  was  like  a  cornfield  in 
£i  windstorm.  That  hair  arrangement 
fairly  hypnotized  me.  I  couldn't  help 
speculating  as  to  how  he  happened  to 
get  by' with  it,  how  he  managed  to  make 
his  hair  behave  that  way  and  what  his 
boss  thought  of  it.  '  His  arguments 
went  in  one  ear  and  out  the  other.  I 
bought  what  I  had  gone  in  to  buy  but 
nothing  more. 

There's  no  getting  away  from  the  fact 
that  the  salesman's  personality  helps  in 
the  making  of  sales  but  as  far  as  pos- 
sible it  should  help  by  being  unobtru- 
sive. Don't  let  your  customer  think  of 
you;  make  him  think  of  the  goods. 

I'm  hoping  you  boys  will  think  this 
clothes  question  over  carefully.  It's  an 
important  one  for  every  man,  particu- 
larly the  salesman. 


Current  News  of  the  Hardware  Trade 


Business  Changes. 
Prussia,  Sask. — E.  M.  Krienke,  hard- 
ware,  has  been   succeeded  by  Gryde   & 
Marshall. 

New   Finns. 
Toronto.    Ont. — The    Wizard    Produce 
Company,   of   Chicago,  111.,  will  open  a 
branch  office   on    Sorauren  Ave.  in   this 
city  in  the  near  future. 

Fire  Losses. 

Atlin,  B:C. — J.  B.  Kershaw,  hardware, 
has  been  burned  out. 

Winnipeg,  Man. — Lighting  Systems, 
Ltd.,  have  suffered  a  fire  loss. 

Winnipeg,  Man. — Goldie  &  McCul- 
lough  Co.,  have  suffered  loss  by  fire. 

Joins  Martin-Senour  Staff. 

Tom  Flitcrof,  formerly  manager  of 
the  hardware  department  of  Stanley 
Mills  &  Co.,  Hamilton,  has  joined  the 
sales  staff  of  the  Martin-Senour  Co., 
and  will  represent  the  latter  firm  in 
Eastern  Ontario. 

A.  T.  Black,  who  formerly  covered 
the  Eastern  Ontario  territory  will  in 
future  be  located  at  the  head  office  at 
Montreal,  and  will  be  connected  with 
the  sales  promotion  department. 

Industrial. 

Fort  William,  Ont.  —  The  recently 
completed  plant  of  the  National  Tube 
Company,  has  started  up  with  a  force 
of  fifty  men.  During  the  present  month 
fifty  more  will  be  added  to  the  force 
and  if  conditions  warrant  it,  the  force 
will  be  doubled  later  on. 

Ontario  Incorporations. 

British-Canadian  Film  Company,  or- 
ganized to  manufacture,  sell  and  deal  in 
apparatus  and  machinery  of  all  kinds 
and  to  provide  for  the  production  of,  to 
produce,  buy,  sell  and  deal  in  moving 
pictures,  phonographs,  etc.  Capital,  forty 
thousand  dollars;  head  office,  Toronto. 

T.  J.  Campbell  Company,  Limited,  or- 
ganized by  T.  J.  Campbell,  H.  J.  Thomp- 
son, Francis  G.  Campbell,  F.  W.  Grant, 
and  Jesse  Allen,  to  carry  on  the  business 
of  hardware  merchants  and  electricians, 
and  to  do  plumbing,  heating,  sheet  metal 
and  electrical  work  of  all  kinds.  Capital 
twentv-five  thousand  dollars;  head  of- 
fice, Midland,  Ont. 

Canadian  Detroit  Steel  Products,  Ltd., 
organized  to  manufacture,  buy,  sell  and 
deal  in  iron,  steel  and  other  metals  and 
metal  products.  Capital,  forty  thousand 
dollars;   head  office  at  Windsor,  Ont. 

Fibre  Boxes,  Limited,  organized  to 
manufacture,  buy  and  sell,  etc.,  boxes  of 
wood,    paper,    tin,    galvanized    iron    and 


other  material.  Capital  to  be  forty 
thousand  dollars;  head  office  to  be  in 
Toronto. 

Dominion   Incorporations. 

Anti-Nico  Co.,  Ltd. :  organized  to  buy, 
construct  and  sell  and  otherwise  deal  in 
machinery,  machinery  supplies  and  me- 
chanical appliances,  etc.  Capital 
stock,  ten  thousand  dollars.  Chief  place 
of  business,  Montreal. 

Canadian  General  Fire  Extinguisher 
Company,  Ltd.,  organized  to  purchase 
and  manufacture  all  such  articles  as  go 
into  the  making  of  fire  protective  ap- 
paratus. Capital  stock,  one  hundred 
thousand  dollars.  Chief  place  of  busi- 
ness,  Toronto. 

The  Stockwell  Motors,  Limited,  or- 
ganized to  manufacture,  sell,  buy, 
lease,  etc,  in  all  kinds  of  vehicles,  auto- 
mobiles, auto  trucks,  cycles,  bicycles, 
etc.,  and  in  motor  engines  and  other  ap- 
pliances for  supplying  motor  power  to 
vehicles.  Capital  stock  one  hundred 
thousand  dollars.  Chief  place  of  busi- 
ness, Montreal. 

Western  Notes. 

Speers,  Sask. — McRae  Bros.,  have 
opened  up  a  new  hardware  store  here. 

Saskatoon,  Sask.  —  The  Saskatoon 
Hardware  Co.  have  again  opened  their 
store  on  Second  avenue. 

Calgary,  Alta. — J.  H.  Mercer,  former- 
ly with  the  Hanbury  Hardware  Co.,  of 
Brandon,  Man.,  has  been  appointed  city 
treasurer  of  Calgary. 

Highland,  Alta. — R.  A.  Stewart  has 
taken  over  the  business  of  E.  A.  Thomp- 
son  &   Co.,   hardware  and  furniture. 

M.  F.  Christie,  managing  director  of 
the  G.  F.  Stephens  Paint  Co.,  Winnipeg, 
celebrated  his  fiftieth  birthday  recently. 

Thomas  Walsh,  Watson,  Sask.,  was 
married  in  Winnipeg  on  June  10.  He  is 
a  well-known  hardwareman  in  that  town. 

George  M.  Christie,  Calgary  manager 
of  the  G.  F.  Stephens  Co.,  passed 
through  Winnipeg  this  week  on  his  way 
East  with  the  Alberta  business  men's 
excursion. 

F.  Morton  Morse,  president  of  the 
Miller-Morse  Hardware  Co.,  Winnipeg, 
has  recently  completed  a  motor  tour 
through  the  Chateaux  country,  France. 
He  is  sailing  for  home  on  July  1. 

W.  0.  Labelle  and  G.  A.  Thompson 
have  bought  out  the  business  of  J.  H. 
Williamson,  Alix,  Alta.  Mr.  William- 
son sold  out  in  a  hurry  and  went  East  to 
join  his  wife,  who  is  ill.  Mr.  Labelle  is 
a  traveler  for  the  Miller-Morse  Hard- 
ware Co.  in  the  Alix  district,  and  will 
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still  retain  his  position  with  that  com- 
pany. Mr.  Thompson,  who  was  clerk  in 
the  store,  will  now  be  in  charge  of  the 
business. 

Personals. 

Toronto,  Ont,— James  Taylor  of  The 
Geo.  Taylor  Hdwe.  Co.  of  New  Liskeard, 
Ont.,  was  an  out-of-town  buyer  this  week. 

So.  Porcupine,  Ont. — H.  M.  Joy,  the 
South  Porcupine  hardware  dealer,  has 
been  confined  to  his  Toronto  home  by 
illness. 

Pembroke,  Ont. — E.  A.  Dunlop,  of  the 
hardware  firm  of  Dunlop  &  Co.,  former 
Conservative  member  from  here,  is  again 
the  nominee  of  his  party  for  a  seat  in 
the  Provincial  House. 

A.  W.  Peck,  jun.,  of  the  Stanley  Rule 
and  Level  Co.,  New  Britain,  Conn.,  and 
Mr.  Springer,  of  the  Springer  Lock 
Mfg.  Co.,  Belleville,  Ont.,  were  calling 
on  the  trade  in  Montreal  this  week. 

J.  W.  Richardson,  buyer  for  Caver- 
hill,  Learmont  &  Co.,  Montreal,  has  re- 
turned from  a  vacation  trip  in  Ontario. 
While  he  was  away  Mr.  Richardson  at- 
tended the  sessions  of  the  Presbyterian 
General  Assembly  at  Woodstock. 

L.  R.  Greene,  advertising  manager  of 
Sherwin,  Williams  Co.;  J.  W.  Sadler,  of 
Sadler  &  Haworth,  and  Edmund  Dore- 
mus,  of  Dominion  Cartridge  Co.,  Ltd., 
are  among  the  Montreal  hardwaremen 
who  will  attend  the  Associated  Adver- 
tising Clubs'  Convention  in  Toronto 
next  week. 

W.  T.  Grose,  manufacturers'  agent, 
Montreal,  was  instantly  killed  last  even- 
ing by  being  thrown  from  an  automo- 
bile. With  two  other  men,  Mr.  Grose 
was  returning  to  Montreal  in  a  touring 
car,  after  a  holiday  excursion,  and  when 
tibout  two  miles  from  Napierville  the 
car  skidded  into  the  ditch  and  threw 
the  occupants  out.  Mr.  Grose  was  killed 
instantly,  and  the  other  men  were  very 
seriously  injured,  but  are  expected  to 
recover. 

Mr.  Grose  was  very  well  known  in  the 
hardware  trade  as  the  representative  of 
C.  0.  Clarke  &  Bro.,  manufacturers  of 
sleigh  bells,  and  Gawen,  Gilmore  &  Co., 
manufacturers  of  auger  bits,  Cote  St. 
Paul,  Que.  He  was  a  brother  of  the 
late  Walter  Grose,  who  was  well  known 
as  handling  the  business  of  the  Ontario 
Lantern  and  Lamp  Co.  and  Nicholson 
File  Co.  Some  years  ago  Mr.  Grose  was 
employed  in  the  warehouse  of  Caverhill, 
Learmont  &  Co.,  Montreal,  and  he  will 
also  be  remembered  as  manager  of  the 
Sun  Manufacturing  Co.,  makers  of 
sleigh  bells.  He  had  a  host  of  friends, 
and  was  generally  popular. 


Weekly  Report  on  Market  Conditions 

Statements  From  Buying  Centres  on    Prices  and  the   Trend  of   Demand — Full  Reports 
Dealing  with  Hardware,   Metal  arid  Stove  Lines. 


THE  MARKETS  AT  A  GLANCE. 

The  approach  of  the  holiday  season  and  the  recent  cool  weather 
has  had  a  tendency  to  cause  a  slackening  in  the  numbers  and  size 
of  orders.  Very  few  price  changes  occurred  during  the  past  week. 
Turpentine  has  advanced  following  the  advances  in  the  South.  Mer- 
chants generally  are  observing  caution  in  making  purchases,  and 
stocks  in  the  retailers'  stores  are  comparatively  light.  The  metal 
markets  are  still  very  weak  and  business  is  of  a  hand-to-mouth  char- 
acter. May  business  was  in  many  instances  below  the  volume 
recorded  during  the  corresponding  month  of  last  year.  Business  so 
far  this  month  compares  favorably.  The  carpenters'  strike  at 
London  is  still  on.  The  paint  trade  was  extremely  busy  during  May, 
but  a  slackening  is  now  noticeable. 


MONTREAL. 

MONTREAL,  June  18.— Orders 
have  been  coming  in  steadily, 
and  the  volume  of  business  up 
to  the  present  time  this  year  is  re- 
garded as  very  satisfactory.  While  in 
many  instances  orders  have  been  small, 
they  have  been  frequent,  indicating  that 
dealers  are  not  stocking  up  heavily,  but 
are  buying  cautiously  and  only  in  suffi- 
cient quantity  to  meet  the  demand.  This 
is  regarded  as  a  hopeful  sign  in  view  of 
a  rather  tight  money  condition.  Collec- 
tions have  been  fairly  good,  in  fact  are 
showing  some  improvement,  and  it  is 
thought  that  with  good  crops  business 
will  assume  a  more  brisk  attitude.  One 
jobber  in  writing  to  his  salesmen  last 
week,  commented  on  the  likelihood  of 
satisfactory  crops,  but  suggested  that  re- 
tailers should  not  be  urged  to  buy  too 
heavily  until  the  outlook  was  more  as- 
sured. Present  reports  are  considered 
very  good,  as  crops  are  stated  to  be  in 
good  shape,  with  the  exception  of  the 
Niagara  peach  crop,  which,  it  is  said, 
will  likely  fall  below  the  average.  There 
has  been  no  change  in  prices  of  import- 
ance, but  the  majority  of  the  markets, 
with  the  exception  of  metals,  are  fairly 
firm. 

Summer  Goods. 

There  has  been  an  active  demand  for 
all  kinds  of  summer  goods,  and  repeat 
orders  are  being  received  daily  for  such 
lines  as  garden  hose,  lawn  mowers  and 
rollers,  sprinklers,  ice  cream  freezers, 
refrigerators,  hammocks,  window  screens 
and  doors,  etc.,  etc.  Jobbers  report  also 
that  such  lines  as  apple  parers  and 
corers,  corn  hooks,  and  harvesting  tools 
are  showing  activity. 
Wire. 

Some  interest  is  being  shown  in  an- 
nealed cut  hay  baling  wire,  and  prices 
quoted  are  as  follows:  No.  9,  $3.75;  No. 
10,  $3.80;  No.  11,  $3.90;  No.  12  and  13, 


$4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  100  lbs.  extra;  if  eye  or  loop 
on  end  add  25c  to  above  figures. 

Metals. 
Weakness  is  still  the  outstanding  fea- 
ture of  the  metal  markets.  It  appears  to 
be  difficult  to  say  just  what  the  cause 
of  this  extreme  condition  is,  but  in  dis- 
cussing the  situation  with  a  man  who 
keeps  closely  in  touch  with  every  move 
in  the  market,  he  stated  that  it  would 
probably  be  some  little  time  before  any 
marked  improvement  was  realized.  The 
principal  changes  noted  this  week  are 
in  tin,  which  is  now  quoted  at  37y2c,  as 
compared  with  40  to  40y2c  the  previous 
quotation,  and  sheet  zinc,  which  is  now 
quoted  at  $6.75  in  casks,  and  $7  in  small 
lots.  Lead  is  back  at  $5.10  again.  Other 
quotations  are:  antimony,  $8.50;  spel- 
ter, $6,  and  copper,  $16.  Ingot  brass, 
red,  is  14c  lb.;  ingot  brass,  yellow,  13c 
lb.;  tinkeds'  bar  solder  is  28c;  wire  sol- 
der, 25y2c;  half-and-half,  241/2e,  and 
wiping  solder,  20  to  30c. 

Bar  Iron. 

Market  on  bar  iron  is  quiet  at  present 
and  there  has  been  no  change  in  quota- 
tion, which  is  still  $2.05  base,  Montreal. 

Nails  and  Screws. 
There  is  no  change  in  quotations  on 
wire  nails,  which  are  still  quoted  at  $2.25 
base,  Montreal,  and  cut  nails,  $2.50 
base,  Montreal.  Demand  is  fair  and  mar- 
ket firm  at  these  prices.  Screws  are  un- 
changed in  price,  also  rivets  and  burrs. 

Lead  and  Lead  Waste  Pipe. 

Though  the  pig  lead  market  has  been 
firmer  lately,  prices  on  lead  and  lead 
waste  pipe  have  not  changed  and  the 
former  is  selling  at  7y2c  and  the  latter, 
9c,  with  discounts  of  7y2  per  cent. 
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Rope,  Twine,  Etc. 

Business  continues  good  in  cordage 
lines,  especially  in  binder  twine.  The 
demand  has  been  quite  steady  all  along 
and  the  year  thus  far  is  regarded  as 
satisfactory.  Prices  have  not  altered  and 
remain  as  follows:  Pure  Manila,  15c; 
British  Manila,  lie;  African  hemp,  lie; 
sisal,  10y2c;  double  lath  yarn,  lO^e; 
single  lath  yarn,  9%e.  For  binder  twine 
the  prices  are:  Best  Manila,  650  feet  to 
pound,  13y2c;  Manila,  600  ft,  lie;  stand- 
ard Manila,  550  ft.,  9%c;  standard,  500 
ft.,  9y4c. 

Stoves,  Ranges,  Etc. 

Business  has  been  good  for  the  time 
of  year  and  there  has  been  a  steady  de- 
mand for  gas  stoves.  These  will  no  doubt 
continue  to  sell  well  in  view  of  the  re- 
ductions being  made  in  the  cost  of  gas. 
Oil  heaters  and  oil  stoves  have  not  been 
moving  quite  as  freely  during  the  last 
week  or  two,  but  this  is  regarded  simply 
as  a  temporary  lull.  Furnaces  are  selling 
fairly  well  and  there  will  doubtless  be 
quite  a  demand  a  little  later  on,  as  resi- 
dential buildings  now  under  construction 
near  completion. 


TORONTO. 

TORONTO,  June  18.— There  has 
been  a  slight  decrease  in  orders 
from  last  week.  The  recent 
cold  weather  has  lessened  the  demand  in 
summer  goods.  In  most  lines  the  June 
business  to  date  equals  that  of  1913, 
which  is  more  than  can  be  said  of  busi- 
ness in  the  month  of  May.  Collections 
remain  fair,  there  being  comparatively 
few  complaints  on  this  score. 

Metals. 

There  have  been  no  changes  in  the 
local  metal  market  during  the  last  week. 
Tin  is  still  selling  at  33y2c,  after  its 
y2c  gain  from  the  recent  drop.  Domestic 
lead  continues  very  firm  at  $5.15  and 
over.  Copper  is  unchanged  at  15c  to 
16y2c  lb. 

Purchases  continue  to  be  made  in 
small  lots  and  are  of  a  conservative  na- 
ture. Prices  on  other  metals  are  as  fol- 
lows:— Antimony,  8%c  to  9c  lb.;  zinc, 
5y2e  to  6c  lb.;  ingot  brass,  red,  13c  to 
15c  lb.;  ingot  brass,  yellow,  12c  to  14c 
lb.;  half-and-half  solder,  24c  to  26c  lb.; 
pattern  aluminum,  22c  to  24c;  ingot 
aluminum,  18y2c  to  19y2c  lb.;  acme  sol- 
der, 18y2c  lb. ;  easy  wiping  solder,  19y2c 
lb.;  star  extra,  21%(Jlb.;  wire  solder,  26c 
lb.;  tinkers'  bar  solder,  27c  lb.;  lead 
wool,  8c  lb. 
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Nails,  Screws  and  Rivets. 

Prices  are  unchanged  in  these  lines. 
Wire  nails  are  still  firm  at  $2.25  base, 
and  cut  nails  at  $2.70.  Manufacturers 
complain  that  the  price  is  still  much 
too  low  to  enable  them  to  make  a  pro- 
fit. 

Rivets  and  burrs  are  still  35  and  12y2 
off,  and  are  in  greater  demand  than  nails, 
as  are  screws  also. 

Rope,  Twine,  Etc. 

There  is  a  fair  demand  in  these  lines, 
although  it  is  not  so  good  as  it  was  at 
this  time  last  year.  Low  prices  at  that 
time  induced  people  to  stock  up,  whereas 
now  they  buy  only  what  they  need. 

Oakum,  waste  and  binder  twine  are 
the  leaders  in  demand.  A  possible  short- 
age in  binder  twine  is  worrying  Ameri- 
can dealers.  Conditions  promise  a  larger 
demand  in  the  States,  but  is  partly  off- 
set by  the  fact  that  a  large  stock  was 
carried  over  from  last  year. 

Prices  here  are  still  from  Q^Ac  for  500 
feet  per  lb.  to  13y2e  for  650  feet  per  lb. 

Pure  Manila  rope  isc  15c  base,  British 
manila  lie  base,  African  hemp  lie  base, 
and  sisal  10y2c  base. 

Stoves,   Etc. 

Stoves  are  still  selling  briskly,  in  such 
lines  as  gas  ranges,  oil  stoves,  etc.,  but 
demand  has  slackened  slightly  during 
the  past  week.  The  sales  of  the  last  six 
weeks  do  not  total  those  of  the  corres- 
ponding period  in  1913,  but  there  can 
be  no  fair  comparison  between  the  two. 
The  recent  cold  weather  had  a  great  deal 
to  do  with  the  smaller  demand  in  sum- 
mer stoves.  The  call  for  enamel  ware  is 
only   fair. 

Summer  Goods. 

Summer  goods  and  seasonable  stuff 
generally  are  the  leaders  in  Toronto  in 
general  hardware  lines.  In  addition 
to  a  good  demand  for  screen  doors,  etc., 
the  call  for  harvesting  tools,  forks,  etc., 
is  beginning  to  be  noticeable.  The  late 
cold  weather  has  somewhat  lessened  the 
sale  of  household  seasonal  goods,  for 
there  is  no  doubt  that  summer  goods  in 
general  are  the  most  sensitive  of  any 
to  weather  conditions. 

Cement,  Eire-Brick,  Etc. 

Cement  is  unchanged  at  $1.85  for  less 
than  carload  lots,  and  fire-brick  of  all 
varieties  is  the  same  as  per  current 
market  quotations.  Demand  in  cement 
is   good. 

® 


LONDON. 

LONDON,  June  17. — Summer  goods 
are  still  in  good  demand,  although 
some  lines  have  slackened  up  a 
little  owing'  to  the  recent  cool  weather. 
The  carpenters'  strike  still  continues, 
and  if  not  ended  soon  many  people  con- 


templating building  this  year  will  not 
do  so.  This  will  decrease  the  sale  of 
builders'  hardware  here  considerably. 
The  only  price  change  during  the  past 
week  was  an  advance  in  the  price  of  tur- 
pentine, twhich  is  now  quoted: 

1  barrel  lots    ....69c  per  Imperial  gal. 

2  to  4  barrel  lots . .  68c  per  Imperial  gal. 
Less  than  barrels.  .76c  per  Imperial  gal. 

Linseed  oil  is  quoted  as  follows: 
Raw — • 

1  to  2  barrels 63c  per  9  lbs. 

3  to  5  barrels 62c     „         „ 

6  to  9  barrels 61c     „         „ 

Boiled— 

1  to  2  barrels 66c  per  9  lbs. 

3  to  5  barrels 65c     „         „ 

6  to  9  barrels 64c     „         „ 

10  barrels  and  over,  open. 

Wire,   Nails,   etc 

Nails  are  only  in  fair  demand  at  $2.25 
base  for  wire  and  $2.70  base  for  cut. 
Rafter  hooks,  12  in.,  are  selling  at  60c 
per  dozen,  and  rafter  brackets  at  50c 
per  dozen. 

Rope,  Twine,  etc. 

Jobbers  are  having  a  good  demand 
for  hay  fork  rope  at  the  following 
prices : 

Pure  Manila    15c  lb.  base. 

British    Manila    lie  lb.  base. 

African    hemp    lie  lb.  base. 

Sisal    10y2c  lb.  "base. 

Sash  cord — No.  6  is  quoted  at  30y2c 
lb.;  No.  7  at  29V>c  lb.;  No.  8,  9,  10,  12 
at  29c  lb. 

Cotton  wrapping  twine  in  5-lb.  bags 
or  cones  is  quoted  at  28c  lb.  for  3-ply 
and  31c  lb.  for  4-ply. 

® 

WINNIPEG. 

WINNIPEG,  June  17.— Rain  fell 
in  Southern  Saskatchewan  and 
Alberta  recently,  which  gave 
new  life  to  business.  Reports  of  travel- 
ers for  jobbers,  which  hitherto  had  been 
of  a  most  gloomy  nature,  took  on  a  new 
tone,  and  their  orders  likewise.  The  re- 
sult is  that  in  the  hardware  business 
things  have  been  looking  better  for  the 
month  of  June.  This  applies  to  the 
whole  of  the  West,  and  not  to  any  one 
district  in  particular.  Still,  there  is  a 
disposition  for  merchants  to  buy  in  a 
hand-to-mouth  fashion,  and  to  leave 
their  big  sorting  orders  until  later  on. 
There  is  this  about  it,  though,  which 
merchants  will  do  well  to  consider,  that 
if  the  crop  turns  out  as  well  as  ex- 
pected, there  will  be  as  big  a  demand  in 
July  and  August  as  there  was  in  1912, 
when  everybody  was  tied  up.,  Whereas 
it  may  be  good  policy  to  delay  buying 
until  the  crop  is  more  assured,  this 
phase  of  the  situation  must  be  con- 
sidered. Jobbers  warn  that  it  will  not 
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be  much  use  marking  orders  "rush" 
■\\  hen  the  rush  does  come,  for  things 
will  be  so  tied  up  it  will  be  very  diffi- 
cult to  secure  deliveries. 

Thresher    Supplies. 

Orders  are  beginning  to  come  in  for 
thresher  supplies.  As  there  is  a  big  de- 
mand for  this  class  of  goods  during 
July,  merchants  are  beginning  to  order 
such  lines  as  steam-fitting  supplies  for 
traction  engines,  including  brass  valves, 
injectors,  steam  gauges,  pipe  fittings, 
spark  plugs  and  dry  batteries  for  gaso- 
line engines,  sheet  packing  and  piston 
packing,  rivets,  oil  cans,  lubricating  oils 
and  greases,  traction  engine  head  lights, 
grain  scoops  and  feeder  forks.  There  is 
also  a  demand  at  this  time  of  the  year 
for  small  tank  pumps,  selling  from  $7.50 
to  $10.  There  is  also  a  good  demand 
for  suction  hose  and  belting. 

Nail  To  Go  Up. 

A  change  in  the  price  of  nails  for 
Western  Canada  may  be  expected  daily. 
Manufacturers  in  the  East  have  raised 
their  price  15c  per  keg,  and  it  is  ex- 
pected that  Winnipeg  jobbers  will  make 
their  price  $2.45  for  the  head  of  the 
lakes,  as  it  is  claimed  that  nails  cannot 
be  sold  any  cheaper.  In  view  of  this, 
retailers  may  expect  an  advance  before 
many  days.  As  a  matter  of  fact,  nails 
are  not  selling  too  well,  and  this  cannot 
be  given  as  a  reason  for  the  rise  in 
price. 

Solder  is  down  from  27c  to  26c  per 
lb.  The  price  of  brushes  has  been  raised 
owing  to  slump  in  exports  of  rice  root 
and  tampico  fibre,  resulting  in  high 
prices.  As  sisal  fibre  has  been  affected 
the  same  way,  jobbers  expect  a  higher 
price. 

Paris  Green  Slow. 

It  is  being  noted  that  there  is  very 
little  demand  this  year  for  Paris  green. 
As  a  result  the  price  has  been  dropped. 
Whereas  quotations  were  100-lb.  cases 
at  24y2c  lb.,  the  price  is  now  2iy2c,  but 
the  price  for  1-lb.  packages  remains  un- 
changed. Some  jobbers  report  that  they 
have  very  little  this  year.  The  demand 
usually  comes  in  June,  and  if  the  crop 
is  not  healthy  there  is  a  big  demand. 
Apparently  this  small  demand  can  be 
taken  as  an  indication  that  the  bugs  are 
giving  little  trouble  this  year. 

A  good  demand  is  expected  in  July 
for  agricultural  tools,  and  some  orders 
are  coming  in  now  for  July  delivery. 
Ice  cream  freezers  are  not  moving  very 
last,  this  probably  being  one  of  the 
tilings  people  can  do  without.  Winnipeg 
jobbers  have  just  issued  a  new  "per 
pane."  price  list  for  window  glass, 
which  should  be  in  the  hands  of  retailers 
by  this.  The  price  has  been  increased 
so  as  to  give  the  retailer  a  discount  of 
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iv  per  cent.,  compared  with  30  per  cent, 
formerly.  On  the  old  list  prices  a  good 
part  of  the  discount  was  swallowed  up 
by  the  time  the  merchant  had  paid  for 
boxing  and  freight.  The  result  was,  they 
used  to  hide  their  lists.  The  new  list 
will  make  it  easier  to  sell,  and  mer- 
chants will  be  able  to  show  them  to  their 
customers. 

Case  Price  for  Glass. 
Now,  wThen  a  merchant  orders  four- 
teen lights  of  36  by  38,  there  being 
eleven  lights  to  a  case,  he  will  be 
charged  the  case  rate  for  the  eleven,  and 
the  light  price  for  the  three  od  dones.  In 
other  words,  when  a  merchant  orders 
100  feet  or  over,  he  will  be  charged  case 
price  where  possible.  All  jobbers  are 
now  in  a  position  to  book  orders  for 
fall,  shipment  to  be  made  any  time  after 
August  15  and  to  get  it  to  October  I 
dating.  To-day's  prices  are  2  off  30 
days,  or  net  6  Odays  to  October  1. 

A  manufacturer  of  builders'  supplies, 
particularly  sheet  metals,  reports  that 
things  look  better  than  they  did  two 
weeks  ago.  Jobbers,  he  says,  are  re- 
alizing that  retailers'  stocks  are  low, 
and  that  if  they  are  going  to  stock  for 
fall  trade,  they  must  place  their  orders 
now.  Building  operations  are  just  be- 
ginning to  open  i;p  in  earnest.  On  gen- 
eral lines  of  summer  goods,  such  as 
poultry  netting,  stocks  are  almost  de- 
pleted. 

Sporting  Goods 
The  Hingston-Smith  Arms  Co.,  Win- 
nipeg, state  that  the  biggest  demand 
just  now  is  fir  fishing  tackle  and  rifle- 
men's sundries.  Hammocks  are  reported 
to  be  moving  slowly,  which  they  always 
do  until  the  real  holiday  season  arrives. 
Boats  and  canoes  are  going  well,  parti- 
cularly small  boats  and  detachable 
motors.  Jobbers  are  reaching  the  fag 
end  of  their  busy  season,  and  the  next 
two  weeks  will  see  them  down  to  normal 
again.  Jobbers  are  getting  in  shells, 
preparatory  to  moving  out  next  month. 
The  crop  reports  do  not  seem  to  have 
much  effect  on  this  business,  which  has 
been  exceptionally  good  all  year.  Little 
business  doing  in  guns,  except  for  trap- 
shooting.  Campers'  supplies  are  begin- 
ning to  move  more  freely. 
Paints,  etc. 
Manufacturers  are  doing  a  bigger 
mail  business  this  year  than  ever  before, 
owing  to  the  fact  that  dealers  only  put 
in  a  light  stock  last  spring,  and  have 
been  sending  in  their  sorting  orders 
right  along. 

Stoves 
Very  few  stoves  are  being  ordered 
ahead,  but  orders  for  immediate  ship- 
ment are  good.  A  local  manufacturer's 
representative  states  that  slackness  in 
the  stove  business  is  due  not  a  little  to 
the  fact  that  many  hardwaremen  are 
changing  over  from  a  credi  to  a  cash 
business,  and  are  not  selling  to  the 
farmer  unless  he  can  show  the  money. 


AUTO    ACCESSORIES    A    SPLENDID 
LINE. 

(Continued  from  page  39.) 
not,   but    the   unusual   and    the   new    re- 
quires a   little  missionary  work. 

From  the  results  of  my  own  experi- 
ence, I  have  no  hesitation  in  recom- 
mending the  line  of  automobile  acces- 
sories to  other  hardware  dealers,  partic- 
ularly so  if  he  should  be  situated  as  I 
am,  in  ;i  town  that  lacks  a  garage.  On 
the  other  hand,  the  mere  presence  of  a 
competing  garage  need  not  discourage 
him.  Someone  will  start  one  some  time 
anyhow,  and  none  of  us  can  expect  to 
have  any  good  field  to  ourselves  for  any 
considerable  length  of  time.  If  a  garage 
can  exist  solely  through  its  sale  of  parts 
and  care  of  cars,  then  surely  a  hardware- 
man  can  make  a  nice  profit  out  of  the 
first  item,  when  it  is  not  necessary  for 
him  to  increase  his  overhead  charges, 
nor  to  make  a  costly  outlay  for  equip- 
ment. There  are  few  towns  of  small  size 
that  boast  garages  and  the  mere  pres- 
ence of  the  latter  is  usually  an  indication 
either  of  a  fair-sized  town,  or  else  & 
large  number  of  cars. 

In  any  case  I  would  never  consider  do- 
ing without  this  valuable  line.  Aside 
from  all  purely  pecuniary  profits  that  I 
have  made  in  the  auto  lines,  I  consider 


myself  well  repaid  in  the  additional  cus- 
tomers they  have  gained  for  me  in  a 
wide  variety  of  articles,  from  lunch 
buekets  to   lawn  mowers. 

® 

Fire   Losses. 

Tilbury,  Ont. — Several  buildings,  in- 
cluding the  hardawe  stores  of  H.  Sloan 
and  M.  Stewart,  were  destroyed  by  fire. 

Augusville,  Man. — A.  N.  Phizacklen, 
hardware,  has  suffered  fire  loss  and  dis- 
continued business. 

New  Abrasives   Company  Formed. 

The  Wausau  Abrasives  Company  has 
been  organized  and  incorporated  for  the 
manufacture  of  abrasives,  papers  and 
cloths.  It  is  the  intention  of  the  new 
company  to  manufacture  only  the  best 
grades  of  sandpaper,  emery  cloth  and 
garnet  goods. 

The  new  company  has  purchased  the 
plant,  equipment  and  real  estate,  trade 
marks,  etc.,  of  the  Wausau  Sandpaper 
Co.,  of  Wausau,  Wisconsin.  P.  W.  Saw- 
yer, formerly  general  manager  of  the  old 
Company,  heads  the  new  company  as 
president  and  general  manager.  The 
other  officers  are  Chas.  B.  Osen,  vice- 
president,  formerly  sales  manager,  and 
J.  K.  Sawyer,  treasurer.  R.  E.  Chartier, 
secretary.  The  new  company  started 
operations  June  15th. 


Appraisers'  Bulletin  No.  856 

The  Department  of  Customs  has  sent  out  the  following  notice  regard- 
ing wire  gauges  and  extras  on  wire  for  the  guidance  of  Customs  Officers: 

In  view  of  the  provisions  contained  in  Item  404  of  the  Customs 
Tariff  Amendment  of  1914,  Bulletin  No.  779  of  Feb.  23rd,  1914,  respecting 
Wire  Gauges  is  hereby  cancelled. 

In  regard  to  wire  subject  to  duty  or  dumping  duty,  as  there  is  usually 
an  extra  charge  made  for  drawing  wire  smaller  than  the  base  size  (No.  9), 
and  as  such  charge  varies  according  to  the  gauge  of  the  wire,  the  following 
rules  may  be  observed  in  estimating  the  charge  for  "extras"  entering  into 
the  value  of  the  wire;  viz., 

For  the  purpose  of  computing  extras  on  wire  of  irregular  gauge  num- 
ber, the  size  of  the  wire  may  be  reckoned  as  represented  by  the  next  smaller 
gauge  (higher  number)  as  numbered  on  the  Imperial  Wire  Gauge. 

Under  Tariff  Item  404,  Steel  Wire  of  Nos.  9,  12  or  13  Gauges  must  not 
vary  more  than  four  one-thousandths  of  an  inch  from  such  gauges  in  order 
to  be  admitted  free,  otherwise  such  wire  is  dutiable. 

The  Gauge  Numbers  from  No.  1  to  30  inclusive  and  the  corresponding- 
diameters  in  decimals  of  an  inch  as  shown  on  the  Imperial  Standard  Gauge 
are  as  follows : — 


No.  1 

300 

No.  16 

064 

"   o 

271 

"  17 

"  18 

056 

C48 

"   3 

252 

"   4 

232 

"  19 

040 

"   5 

212 

"  20 

036 

"   6 

192 

"  21 

032 

"   7 

176 

"  22 

028 

"   8 

160 

"  23 

024 

"   9 

144 

"  24 

022 

"  10 

128 

"  25 

020 

"  11 

116 

"  26 

018 

"  12 

104 

"  27 

016 

"  13 

092 

"  28 

014 

"  14 

080 

"  29 

013 

"  15 

072 

"  30 

012 
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Seasonable  Paint  Display  that  Brought  Results 

Many  Novel,  Yet  Practical  Features  Introduced  by  Winnipeg 
Window  Trimmer  in  a  Paint  Window  Display — How  the  Display 
Was  Planned — Show  Cards  and  Figures  Used. 

Written  for  Hardware  and   Metal   by   C.   H.   Smith,   of  J.   H.   Ashdown   Co..   Winnipeg,   Man. 


WINDOW     displays     of  paint  are 
right  in  order  during  the    sum- 
mer  months,    and    the    trimmer 
should  make  paint  displays  regularly  in 
order   to   derive    the   best    results. 

For  the  past  six  weeks  we  have  had  a 
paint  window  every  week,  changing 
from  one  line  to  another,  but  keeping  it 
before  the  public  all  the  time.  One 
week  we  make  a  display  of  kalsomine, 
then  a  display  of  varnish  and  varnish 
stain,  next  one  of  ready-mixed  paint, 
and  so  on  through  the  entire  paint  de- 
partment. 

A  great  many  ideas  can  be  used  in 
making  paint  windows  but  one  of  the 
best  is  to  show  some  actual  work  done 
with  the  paint  being  displayed. 

A  window  of  this  kind  is  always  sure 
to  do  good  work  and  deliver  the  goods 
as  most  people  want  to  be  shown  when 
it  comes  to  painting. 

The  window  display  of  paint  here 
shown  was  a  very  big  display,  this  win- 
dow being  twenty  feet  long,  and  it  cer- 
tainly brought  results.  There  was  con- 
siderable work  about  it,  but  it  paid  in 
the  end.  In  arranging  this  display  the 
first  thing  we  did  was  to  get  our  various 
articles  painted  and  ready  for  the  win- 
dow as  they  were  the  main  features. 

A  section  of  a  floor  was  used  to  show 
floor  paint,  one  part  of  it  being  given 
two  coats  of  floor  paint  which  clearly 
demonstrated  what  a  great  difference 
the  paint   would   make   to   an   old   worn 


floor.  A  show  card  reading  as  follows, 
was  used  on  this  section:  "Two  coats  of 
floor  paint  will  save  your  wife  many  a 
backache  and  you  several  doctors'  bills." 


I 


The  accompanying  article 
and  illustration  shows  how  an 
exceedingly  novel,  yet  prac- 
tical and  attractive  paint  win- 
dow display  was  arranged  by 
a  Western  Canada  window 
trimmer.  The  article  tells 
how  the  display  was  planned 
and  how  the  goods  were  ar- 
ranged in  the  window.  The 
fact  that  a  number  of  partly 
painted  articles  were  shown 
made  the  display  doubly  ef- 
fective. Several  other  novel 
features  are  mentioned  in  the 
description  supplied  by  the 
window  trimmer.  Several 
features  of  this  display  could, 
— at  practically  little  or  no 
expense, — be  copied  by  win- 
dow trimmers  in  other  places. 
— Editor. 


To  demonstrate  shingle  stain  a  section 
of  a  roof  with  the  old  shingles  on  was 
used  and  one  half  of  it  given  a  coat  of 
shingle   stain.     A   card   as  follows   was 

used  on  this: 


"One  coat  of  shingle  stain  will  make 
your  house  look  dandy  and  add  several 
years   to   the   life   of  your   roof." 

A  chair  was  used  to  show  varnish 
stain,  one-half  of  it  being  given  one  coat, 
which  made  quite  a  contrast.  The  card 
used  on  the  chair  read  as  follows: 

"One  coat  of  varnish  stain  will  re- 
new the  beauty  or  change  the  finish  of 
any   piece   of   furniture." 

Next  a  section  to  represent  the  side 
of  a  house  was  used  to  show  house 
paint,  part  of  it  being  given  two  coats 
of  white  paint  and  had  a  card : 

"Two  coats  of  house  paint  will  make 
your  house  worth  $500  more." 

An  old  window  screen  was  given  a 
coat  of  screen  paint  on  one-half  and  a 
card  placed  on  it  reading  as  follows: 

"One  coat  of  screen  paint  will  hide 
the  rust  and  dirt  of  many  seasons." 

These  articles  ready  for  the  window, 
we  were  ready  to  make  our  display.  The 
back  was  first  covered  with  red  sateen 
against  which  the  paint  showed  up  well, 
show  cards  and  advertising  matter  were 
used  on  the  back.  The  paint  was  ar- 
ranged in  pyramids  at  the  back,  the  en- 
tire background  being  made  up  of  all 
sizes  of  paint  cans.  On  the  bottom  and 
well  towards  the  front,  the  various  ar- 
ticles to  show  the  uses  of  paint  were 
placed,  and  in  front  of  each  was 
(Continued  on  page  60.) 


Novel  and  practical  paint  display  which   appeared  in  a  Winnipeg  hardtvare  show     window. 
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HARDWARE    AND    METAL 


PAINTS  & 
VARNISHES 


"CHALCO" 

A   PAINT   AND  VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN£  OTHERS 

YET   COSTS   NO   MORE 


PAINTS  & 
VARNISHES, 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRAU  E 

CHALCQ 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 


PAINTS  & 


PAINTS  & 


Benefit    By    Berry   Brothers* 

Reputation 


n 


Berry  Bros.'  products  have  the  repu- 
tation of  giving  the  best  of  satisfaction 
for  over  56  years.  They  are  known  the 
world  over  as  honestly  made  merchan- 
dise of  the  highest  grade. 

Every  merchant  that  sells  Berry 
Bros.'  products  gets  the  benefit  of  this 
prestige.  He  is  known  in  his  locality 
as  a  dealer  who  sells  high-grade  var- 
nishes. 

Berry    Bros.'    aggressive    advertising- 


helps  the  dealer.  It  tells  people  the 
world  over  that  the  various  Berry  Bros.' 
products  are  dependable. 

Berry  Bros.'  varnish  sales  are  satisfac- 
tory sales.  The  dealer  gets  more  than 
the  profit  from  each  varnish  sale — he 
makes  a  satisfied  customer — one  that 
will  come  back  to  buy  other  goods. 

If  you  are  not  a  Berry  Bros,  dealer, 
pave  the  way  for  bigger  and  better  var- 
nish profits  by  writing  us  to-day. 


Member   of 


BERRY  BROTHERC 
|  (INCOR.POR.ATED>  «       ^^ 

World's  Larg;est\fcrnishMakersWJ     Waikerviii 


FACTORY 


*£ 
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Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  June  18.— Reports 
from  retailers  and  jobbers  con- 
tinue to  show  that  business  is 
keeping  well  up  to  last  year.  Almost 
without  exception  there  is  a  disposition 
to  view  the  year  as  very  satisfactory  in- 
deed. There  has  been  a  good  demand  for 
all  kinds  of  prepared  paints,  varnishes 
and  finishes,  as  well  as  oils  and  turpen- 
tine. The  situation  in  turpentine  is  very 
interesting  at  present  and  much  higher 
prices   are  looked  for. 

Turpentine. 

The  firmness  that  has  characterized 
this  market  for  the  last  few  weeks  has 
been  intensified  lately  and  quotations 
were  this  week  advanced  two  cents  a 
gallon.  It  is  stated  that  turpentine  is 
now  costing  47  cents  a  wine  gallon  in 
the  south,  which  is  equal  to  about  62  or 
63  cents  a  gallon  here,  by  the  carload,  so 
that  present  prices  cannot  long  remain. 
Quotations  now  are : 

1  barrel   66c  per  gal. 

5  barrels 65c  per  gal. 

Five-gallon   packages,   5  cents   advance; 
packages   extra ;   terms   net. 

Linseed  Oil. 

The  market  for  both  raw  and  boiled 
linseed  oil  continues  very  firm  and  the 
tendency  is  for  higher  prices.  An  ad- 
vance of  one  cent  was  made  last  week, 
but  prices  have  not  since  been  changed, 
though  a  new  price  at  any  time  would 
not  come  as  a  surprise.  Quotations  are: 
Raw  Linseed — 

1  to  4  barrels   61c  per  gal. 

5   to   9   barrels    60c  per  gal. 

Boiled  Linseed — 

1  to  4  barrels 64c  per  gal. 

5  to  9  barrels  63c  per  gal. 

White  Lead. 

No  change  has  been  made  in  white  lead 
since  last  report.  There  is  a  good  de- 
mand and  quotations  are  $8.25  for  less 
than  ton  lots  and  $8.05  for  ton  lots. 

Glass  and  Putty. 
Class  quotations  are  unchanged  at 
$3.40  base,  net,  for  country;  and  $3.65, 
less  5  per  cent.,  for  city  trade.  All  other 
quotations  are  as  listed  in  current  mar- 
ket report.  Demand  is  fair  for  both  glass 
and  putty. 

Gasoline  and  Benzine. 

No  further  change  has  been  made  in 
the  price  of  gasoline  or  benzine,  hut 
sales  have  been  active  at  present  prices, 
which  are: 

Rarrels,   in    wood    21c  gal. 

In  steel  and  drums 18c  gal. 

Tank  wagon  (100  g'als.)   ITVoC  gal. 


Benzine   is  quoted   at   20c   per  gallon, 
in  single  barrels. 


TORONTO. 

TORONTO,  June  18.— Paints  of  all 
kinds  remain  the  one  line  in  best 
demand  in  local  hardware  circles. 
At  that,  however,  there  has  been  a  slight 
lessening  in  demand  during  the  past 
week.  In  this  line,  in  direct  contrast  to 
most  of  the  others,  dealers  are  unani- 
mous in  claiming  a  largely  increased 
business  in  May  and  June,  over  the 
corresponding  period  of  1913.  The  only 
price  change  of  late  has  been  in  turpen- 
tine, and  even  that  may  still  be  had  at 
the  old  price  in  some  quarters. 

Turpentine. 

Following  the  two  cent  raise  of  a  week 
aso.  there  has  been  another  advance  of 
one  cent  in  this  staple.  The  ruling  price 
is  now  70c  per  bbl.  in  single  bbl.  lots, 
hut  this  price  may  be  shaded  in  some 
Quarters,  as  the  higher  price  is  not  uni- 
versal in  its  application.  Prices  are  as 
follows : — 
Less  than  barrel  lots   .......77c  per  gal. 

Sin°le  bbls 70c  per  gal. 

Two  to  four  bbls 69c  per  gal. 

Linseed   Oil. 

Linseed  oil  is  unchanged  in  price,  but 
is  firmer.  There  are  no  authorative  re- 
Hi'iis  yet  on  the  flax  acreage  of  the 
Northwest,  except  that  it  is  likely  to 
Drove  less  than  it  has  been  for  the  last 
few  years.  The  breaking  of  so  much  raw 
prairie  land  resulted  in  a  heavier  flax 
acreage  than  is  likely  to  be  the  case 
under  normal  conditions.  This  is  due 
to  the  fact  that  the  farmer  who  planned 
en  putting  in  wheat,  might  finish  his 
spring  plowing  so  late  that  he  frequent- 
ly had  to  change  his  plans  and  revert  to 
flax  instead.  It  is  still  too  early  to  de- 
termine the  flax  prospects  of  the  Argen- 
tine Republic,  the  worlds  largest  pro- 
ducer of  flax.  Ruling  prices  are  as  fol- 
lows:— • 

Raw.     Boiled. 

Single  bbls.,  per  gal 63  66 

3  to  5  bbls.,  per  gal 62  65 

6  to  9  bbls.,  per  gal 61  64 

Some  large  dealers  are  emphatic  in 
prophesying-  70c  oil  in  September,  and 
base  their  statements  upon  London  re- 
ports, which  show  that  tendency  to  be 
well  established   there. 

Gasoline  and  Benzine. 

After  the  two  late  drops  in  these 
staples,  they  have  steadied  down  to  last 
week's  prices  of  19c  for  benzine  and 
20c  for  gasoline.  Sales  in  these  lines 
have  held  up  remarkably  well  this 
spring  and  early  summer  as  compared 
with  that  of  1913. 
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White  Lead,  Paiis  Green,  Etc. 

White  lead  is  unchanged  in  price,  the 
various  brands  varying  from  $7.90  to 
$9.50  per  cwt.  in  price,  according  to  the 
brand  and  quality.  There  is  some  talk  of 
a  readjustment  of  white  lead  prices  when 
the  association  meets  in  July,  but  no 
lowering   is   anticipated. 

Arsenate  of  lead  is  unchanged,  and 
quiet  at  $9.75  per  100-lb.  keg,  other  sizes 
varying  in  proportion  to  the  amount. 
Paris  green  remains  the  same  at  ll^c, 
17J/2C  and  19c  per  100-lb.  drum,  accord- 
ing to  the  brand  desired.  Smaller  or 
larger  lots  in  proportion.  Demand  is 
poor  in  this  line,  but  the  cold  weather 
may  be  blamed  for  this  fact,  which  will 
doubtless  be  reversed  when  the  warm 
weather  brings  the  fruit  and  bugs  into 
greater  prominence. 

Glass  and  Putty. 

Glass  prices  remain  the  same  as  per 
current  market  quotations.  Glass  plate 
is  still  40  and  5  off  for  country,  and  50 
and  5  off  for  city.  Manufacturers  and 
dealers  complain  of  the  low  prices  that 
prevail  in  glass  generally.  A  result  of 
a  lessened  trade  and  keener  competition 
has  undoubtedly  resulted  in  some  shad- 
ing of  prices  in  many  lines.  Putty  is 
unchanged  at  $2.40  for  bulk  and  $2.60  in 
100-lb.  drums.  Pure  putty  is  still  70c 
hio'her. 


PAINT    DISPLAY    THAT    BROUGHT 
RESULTS. 

(Continued  from  page  58.) 

arranged  a  display  of  the  particular  line 
which  was  used  on  that  article. 

Another  novel  feature  of  this  display 
was  the  use  of  small  men  placed  in 
natural  positions,  each  with  a  brush  in 
his  hand,  and  looking  very  much  like  a 
live  painter. 

At  one  end  of  the  display  and  hardly 
visible  in  the  photo  was  a  model  paint 
mill  which  was  used  to  demonstrate 
the  making  of  paint.  Grouped  around 
this  mill  were  large  jars  containing  the 
raw  materials  and  also  tins  of  the 
finished  product. 

Then  each  afternoon  while  the  dis- 
play was  on  a  man  was  in  the  window 
running  this  mill,  which  is  operated  by 
an  electric  motor,  and  he  showed  the 
various  operations  in  the  making  of 
paint.  Needless  to  say  the  demonstra- 
tion  attracted   a   crowd. 

A  display  of  this  kind  requires  more 
work  than  the  ordinary  paint  window, 
but  it  is  well  worth  it  in  the  extra  re- 
sults secured. 
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More  oft/ii's 
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IT  PAYS  TO  SELL  WHAT  EVERYONE 

NEEDS 

Think  of  the  hundreds  of  householders  in  your  town  who  want  and 
would  buy  a  reliable  shingle  stain,  if  convinced  that  it  really  was  reli- 
able; think  of  the  profitable  trade  you  could  develop  by  offering  such  a 
stain. 

Anchor  Shingle  Stain 

opens  up  just  such  an  opportunity  for  you,  because  it  has  just  the 
characteristics  people  are  seeking — beauty,  dependability  and  excep- 
tional endurance. 

It  is  not  a  chance  mixture,  made  to  sell,  but  a  scientifically  com- 
pounded product  that  represents  the  best  our  skill  can  do  in  the  pro- 
duction of  a  reliable  shingle  stain. 

Creosote  to  preserve,  permanent  colors  to  give  beauty  and  our 
Special  Binding  Oil  to  hold  the  other  ingredients  to  their  work  through 
all  weathers — it  gives  splendid  service  and  satisfaction. 

By  selling  Anchor  Shingle  Stain  you  can  reap  the  benefits  that 
always  follow  the  sale  of  really  superior  goods. 
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HARDWARE    AND    METAL 


Current   Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the 
usual  terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can 
frequently  make  purchases  at  better  prices.  The  editor  is  anxious  to  be  informed  at  once  of  any 
apparent  errors  in  this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  get 
in  touch  with  firms  selling  any  articles  on  which  quotations  are  made  can  do  so  by  writing  the 
editor. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 18c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c. ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
47%  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $12  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 
lett's,   per  lb $S  50    $8  75 

ANVILS. 

Buckworth,    per   lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c. 
Gilmour's    auger,    70   p.c. 
Rockford's  auger,  50  and  10  p.c 
Gilmour's    car,    47%    p.c 
Clark's   expansive,   40  p.c. 

AXES. 

Samson  single  bit,  doz....  9  00 
Samson  single  bit,  handled, 

doz 12  60 

Samson  double  bit,  doz....  12  50 
Samson    flooring    axes    No. 

2.   doz 9  00 

Single  bit,   doz 6  75      9  50 

Double   bit    10  50    12  00 

Hunters'   Axes    5  00      6  00 

"  Boys'  "  Axes   5  75      6  50 

Bench   Axes,    Samson. 

No.  2,  doz.,  net   9  00 

No.  3,  doz.,  net  9  30 

No.  4,  doz.,  net  ,.  10  25 

No.  5,  doz.,  net   11  50 

No.  6,  doz.,  net   12  00 

B 
BABBITT. 

Canada  Metal  Company — Im- 
perial genuine,  Imperial  tough, 
White  Brass,  Metallic,  Special, 
Harris  heavy  pressure,  Hercules, 
White  bronze,  Star  frictionless, 
Alluminoid,  Mogul,  No.  3,  No.  4, 
from  6c  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co. — 
Arctic  Metal — XXX  Genuine,  55c; 
Superior,  50c;  A  Special,  38c; 
Hun  Hoo,  28c;  "A,"  23c;  "B,"  20c; 


"C,"    18c;    "D,"    15c;    No.    1,    13c; 

No.  2,  10c;   No.  3,  8c. 
Magnolia    Metal    Co. — Magnolia, 

25c;    Defender,   20c;    Mystic,    17c; 

Kosmic,  15c 
Alonzo     W.     Spooner,     Ltd.   — 

Spooner's      Copperine,     Tough, 

Hard,      Finest,      No.     1     and     2 

Nicoluminam  grades,   No.  1,  2,  3, 

Babbitt    Metal    grades,    No.    1,    2, 

3.     Prices,  6c  to  60c  lb. 

Ho.vt    Metal   Co. — Nickel   Genu- 
ine, Genuine  ''A,"  Genuine  "AA," 

Faultless     "A,"     Reliance    "AA," 

Frost   King,   C.  B.,   No.   1,   No.  2, 

No.  3,  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra.  60  per  cent. 

Standard,  60  and  10  per  cent. 

Late    leather,    per   side,    85c ;    cut 
laces,   95c 

BENZINE. 

Single    barrels,    19c    gal. 

BOLTS   AND   NUTS. 

Carriage    Bolts    ($1)    list,    %    in. 
dia.  and  smaller,  65  and  10  p.c. 

Carriage  Bolts   ($1)   list,  7-16  in., 
52%   and   12%%. 

Machine    Bolts,    %    in.    dia.    and 
smaller,   35  and   10  p.c. 

Machine   Bolts,   7-16   in.    dia.   and 
larger,   GO  p.c. 

Sleigh    Shoe    Bolts,     %     in.     dia. 
and   smaller,  62%   p.c. 

Sleigh    Shoe    Bolts,    7-16    in.    dia. 
and  larger,  50  and  12%   p.c 

Coach   and   Lag   Screws,  75  p.c. 

Skein   Bolts,    75   p.c. 

Square  Head  Blank  Bolts,  60  p.c. 

Bolt   Ends,   60  p.c 

Plow    Bolts,    55    and    10    p.c 

Elevator  Bolts.  60  and  5   p.c. 

Fancy   Head  Bolts,  50  and  5  p.c. 

Shaft  Bolts  ($3)  list,  50  and  5  p.c 

Step   Bolts,   large   head    ($3   list), 
50   and   5  per   cent. 

Whifflofree   Bolts.   50  and   5   p.c. 

Nuts,   Square,   4%c  off  list. 

Nuts.   Hexagon,   iV->c   off  list. 

Stove   Rods,   per   lb.,   5%   to  6c 

Stove    Bolts,   80  and   7%    p.c 

BRASS.  Lb. 

Springs,     sheets,     up     to    20 
gauge     0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,    seamless    base    ....  0  25 

Tubing,  iron   pipe  size,  1  in. 
base    0  25 

Copper   tubing,   4c  extra. 

Ingot.   Red.   lb 0  14      0  33 

Ingnt.    Yellow,   lb...   0  13       0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass.  45  p.c  off  revised 

list. 
Cast    iron    loose    pin,   60   p.c. 
Wrought     steel     fast     joint     and 

loose   pin,   70  and  5  per  cent. 
Crescent   brands.  70  p.c. 
BARS    (Clothes). 

3    sections.    4   ft.,    doz 4  SO 

3    sections,   5   ft.,    doz 6  00 

3   sections,   6   ft.,    doz 7  20 

BOILERS    (Range). 

30-gallon.     Standard,     $5;     extra 

heavy.  -$6.50. 
BOARDS    (Bake). 

"•jfli    rim.   18x24,   doz 6  CO 

With   rim,   18x28.   doz 7  20 

With   rim.   20x30,   doz 7  SO 

Without  rim,  18x24,  doz....  4  00 
Without  rim.  18x28,  doz...  4  50 
Without  rim.  20x30,  doz...  5  00 
BOARDS    (Ironing). 

Size   12x60  ins.,   doz 7  20 

Size   14x60   ins.,   doz 8  40 

Folding,    12x60   ins.,    doz...  16  50 
BOARDS    (Sleeve). 
Basswood,    stationary,    doz.     1  50 
Folding,   per  doz 3  50 


BOARDS    (Wash).  Per  doz. 

Glass,    doz $3  50 

Enameled,    doz.,    net    3  50 

Pony     1  10 

Crown     1  95 

Dandy     2  15 

Improved   Globe    2  25 

Standard  Globe  2  35 

Neptune    2  35 

Original   Globe    2  60 

Newmarket    King    2  60 

Jubilee    2  60 

Victor    (Glass)     3  25 

Diamond    King    (Glass)....     3  50 
Western    King    (Enamel)...     3  50 

Beaver   (Brass)    3  50 

BRUSHES. 

Weighted,   15   lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE).  Per  yard. 

10   inches,   7   oz 0  05% 

10  inciies,   8  oz 0  05% 

10  inches,   10   oz 0  07 

In    100-yard   lots. 
C 
CANS. 

Milk  cans   and   pails,  35  p.c. 
Creamery   cans,   35   per   cent. 
Railway   cans,  40  per  cent. 
Hand      delivery      and      creamery 

cans,  35  p.c. 
Railway   cans,  40  per  cent. 
Cream    cans,    35   p.c,    with    dome 

top,   15c   extra.     Retinned.  72% 

and    5.      Plain,     72%     and     15. 

Creamery     trimmings,     75     and 

12%   per  cent. 
Common,  cork-lined,  35  per  cent. 
Cans,    Jacketted. 

1  gal.   jacketed,   per   doz 2  70 

2  gal.   jacketed,   per   doz 3  60 

3  gal.    jacketed,    per   doz 4  20 

5  gal.   jacketed,    per   doz....   4  80 
10  gal.   jacketed,    per   doz. . .   8  40 
CEMENT   AND   FIREBRICK. 
Less   than    carload   lots    ...     1  85 
Portland,    per   bbl.,   carload 

lots,   f.o.b.    Toronto    1  55 

White    Bros.    English.  2  00      2 
"Lafarge"    cement,    in 

wood    

Fire       brick,      Scotch, 

per    1.000    23  00 

Fire    Brick,    English.. 17  00 
Fire  Brick,  American, 

low    23  00 

Fire   brick,   American, 

high     27  50 

Fire      clay      (Scotch), 

net  ton 

Fire  play   (American). 

net   ton    5  00 

CEMENT     (FXTRNACE). 
11/,    lt>.    tins,    per   doz 

6  lb.  tins,  per  doz.,  lb.... 
25  lb.  tins,  per  doz..  lb... 
CEMENT.  ROOFING.  Per  gal. 
Roofing  cement  (in  bbls) .  .  0  17 
Cement    (in   5  and   10  gals.) 

Cement    (in    2    gnls.) 

Cement    (in   1   gal.) 

CHALK. 

Carpenters     Colored, 

per    gross    

Carpenters  lead   pen- 
cils,   per    gross. . . . 

Crayons,   per   gross.. 

CHISELS. 

Cold    chisels,  5x6  in 


05 

3  40 

28  00 
21  00 

25  00 

31  00 

6  50 

10  00 

.  1  00 
.  0  05 
.  0  01 


0  19 
0  25 
0  30 


0  65      0  80 


40 


doz. 


6  75 
0  20 


2  20 


Bevel   edge,   1   inch,   doz 2  50 

CHAIN.  i 

Proof  coil,  per  100  lbs..  %.  $6; 
5-16,  $5.20;  %,  $4.45:  7-16.  $4.20; 
V,,  $3.90;  9-16.  $3.90;  %,  $3.80;  %, 
$3.65:    %,    $3.45:    1.   $3.40. 

Stall  fixtures,  35:  trace  chain, 
45;  jackchain.  iron.  50;  jackchain. 
brass.  50:  cow  ties.  40:  halter 
chains.  50  and  5:  tie  outs.  75:  coil 
chain,  50  and  5;  hammock  chains, 
galvanized,  35  and  5;  chains 
itie-out).    75    per    cent. 

12   in.,   doz.   prs 4  65       4  30 

nun 


CHURNS. 

No.  0,  $9;  No.  1.  $9;   No.  2,  $10; 

No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 

f.o.b.  Toronto,  Hamilton,   London 

and    St.    Mary's,    10    and    10    per 

cent.;     f.o.b.     Ottawa,     Kingston 

and   Montreal,  37%   and  10  p.c 

CLEANERS     (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac   Vac    Sweeper    ....     5  50 

Cadillac    Combin'n    Cleaner    6  50 

Cadillac  Electric,   Model   C.  18  00 

Cadillac   Electric,   Model   D.   20  00 

COMPOUND. 

Soclean    Sweeping. 

4%    lb.    size,   2   doz.   in   case, 
case    4  50 

8  lb.   size,  2  doz.   in   case,  cs.  7  20 

17  lb.  size,  1  doz.  in  case,  es.  6  75 

COPPER.  Per  100  lbs. 

Montreal  Toronto 

Casting   ingot    $16  00  $15  00 

Cut     lengths,     round 
bars,   %   to  2  in 27  50 

Plain    sheets,    14   oz., 

14x48  in.,   14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,    14   oz 30  50 

Copper    sheet,    plan- 
ished,  14x60,   base 37  50 

Braziers',    in    sheets, 
6x4   29  50 

CORD     (SASH). 

No.   6,   lb 0  30% 

No.  7,  lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

CANADA   PLATES. 

Ordinary,  52  sheets    .  2  75      2  85 

All  bright,  52  sheets.  3  85      3  85 
Galvanized. 
Apollo  D.  Crown  Corbals 

18x24x52   . .   4  45        4  45         4  60 
60    . .    4  70        4  70        4  85 

20x2Sx30   . .   S  90        8  90        9  20 

20x28x80  ..   9  40        9  40        9  70 

M.    L.   S.    and    Famous — 

Per  box 

I  C,    14x20    base $7  00 

1  X,   14x20   base 6  00 

I  X   X,   14x20   base     ....       7  00 
I  X  X  X,  14x20  base 9  50 

CHARCOAL. 

Raven   and   Murex    Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I   X   X,   14x20  base     7  00 

I  X  X  X,  14x20  b 9  50 

CHARCOAL  PLATES. 

Dean   or   I   G  Grade — 
I    C,    20   x    28,    112 

sheets    7  40 

I  X,  Terne  Tin 9  40 

CHARCOAL    TIN   BOILER 

PLATES. 

Cookley   Grade — 

XX,  14x56,  50  sheet  (boxes) 
XX,  14x56,  50  sheet  (boxes) 
XX,   14x65.  50  sheet    (boxes) 

COKES  BRIGHT. 

Bessemer  Steel — 

I   C.   14x20  base 4  50 

20x2S.    double    box     9  00 

CLEVICES,  7%c  per  lb. 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 

grained   only.   4-in.   style. .   8  70 
Granite     %     oak    filled     and 

varnished    14  80 

DRILLS. 

Bit   Stock   Drills,   60  and   5  p.c. 

Wood    Drills,   35   p.c. 

Straight    Shank    Drills,   50   and 
10  per  cent. 
DRIERS. 

Clothes,  4  sides,   16   bars,  fold- 
ing, doz.,  $14. 
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Jamie  son's 


Paints  and  Varnishes 


are  good  profit-makers  for  the 
hardware  dealer,  because  they 
please  his  customers,  besides  allow- 
ing him  a  good  percentage  of 
profit. 


R.  C.  Jamieson  &  Co. 

Established  1858 


Montreal 


LIMITED 

Vancouver 


Owning  and  operating  P.  D.  Dods  &  Co.,  Ltd. 


Over  half 

a  century  of 

paint  -  making 

experience  is  b  e  h  i  n  d 

Jamieson 's  Pure 

Prepared 

Paints. 


iiiiiiimmiimiiiiW^fl 


Full   many  a  lady   I   have  eyed 

With  best  regard. 

For  several  virtues 

Have  I  liked  several  women. 

But   you!   oh   you;   so   perfect  and 

So   peerless   are   created 

Of  every  creature's  best. 

"The  Tempest." 


INDIVIDUALITY 

is   certainly   expressed    in   the   above   terms,    which    were    used  by    Ferdinand    in    his    declaration    of    love    to    Miranda.      He 
was   a   man    of  the   world,   whilst   Miranda   had   seen  no   man  but  her  father,  Prospero,   and   Caliban,  a  deformed  slave. 

INDIVIDUALITY 

is   also   the   chief  feature  of   the   goods   we   manufacture,    and,  like  Miranda, 

THEY  are  PERFECT  and  PEERLESS 

HARDWAKEMEN  will   do   well  to  get   our  prices  on  BABBITT,  SOLDER,  LEAD  PIPE,  TRAPS  AND  BENDS, 
INGOT,  METALS,  ENAMELLED  WARE  AND  ALL  PLUMBERS'  SUPPLIES. 

THE  CANADA  METAL  COMPANY,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 

A  Good  Selling  Line— HARRIS  HEAVY    PRESSURE— The  Perfect,  Peerless  Babbitt  Metal 

Without  a  Fault. 
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"DOJUMON     CROWN     BEM"- 
DOUBLE-COATED    TISSUE. 

I   C,  14x20   base 7  00       7  00 

1  X,  14x20   base »  ffi       8  26 

1    X    X.    14x20   base.     »  00       y  60 

"Aliawaj  s    liest"    standard 
Quality 

I   C   14x20    4  65 

I  X.  14x20  base 5  Co 

I   X   X.  14x20  base 0  65 

DUCK. 

Yarmouth   Double   Filled.     29    in. 

7  oz 0  17% 

8  oz 0  19% 

10    oz 0  24^ 

12    cz 0  29i/2 

Standard    Single    Filled. 
0    oz 0  12y2 

7  oz 0  14 

8  oz 0  15V2 

9  oz 0  171/2 

10  oz 0  19% 

12    oz 0  23V4 

15    oz 0  32 

F 
FILES   AND    RASPS.        Per  cent. 

Disston's    75 

Great  Western  American...  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton   Smith    Eagle....     75 

McClellan   Globe   75 

Black    Diamond    66 

Delta  Files    65 

Nicholson     60% 

Jowett's    (English   list)    ...     27% 
Spear  &  Jackson  (Eng.  list)     35 
FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 
FREEZERS,    ICE    CREAM. 

White     Mountain     and     Dana 

Freezers,     less    50    per    cent. 

Discounts  east   of  Port  Arthur. 

Dana    Freezers,  Crank    Only. 

1  quart,   each    1  70 

2  quart,   each    ...     2  00 

3  quart,   each    2  20 

4  quart,   each    2  65 

6   quart,   each    3  35 

8   quart,    each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each 9  35 

20  quart,   each    12  85 

Fly-wheels  for  same.  2  qt.,  75c; 
3  qt.,  75c;  4  qt.,  75e;  6  qt.,  75c; 
8  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt.,  $3.75. 

20  quart,  each 12  80 

25   quart,   each    16  75 

20   quart,   each    12  80 

FURS. 

Toronto  prices  for  Ontario 
furs: — Skunk,  prime,  extra  large, 
$1.50  to  $5;  rnuskrats,  spring,  ex- 
tra large,  65c;  large.  55c;  me- 
dium. 40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1, 
large,  S5c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
1.  large.  $17.50;  No.  1,  medium, 
$13:  No.  1,  small.  $8;  cubs,  $2 
to  $12.  as  to  quality.  Mink,  No. 
1,  extra  large,  $6  to  $8.50;  No.  1. 
large,  $4  to  $7.50;  No.  1,  medium, 
$2.25  to  $5.  Fox,  No.  1,  extra 
large.  $8  to  $12;  No.  1.  large. 
$6.50  to  S10:  No.  1.  medium,  $2:25 
to   $0;    No.   1,   small,  $1.75  to   $4. 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails,    45    p.c. 

English    pattern,    45    per    cent. 

Galvanized    washtubs.   45   p.e. 
GASOLINE. 

Single    harrels,   20c    gal. 
GREEN,  PARIS. 

Hoyle's 

net  cash  C.P.C.    Paris 

30dys.  Green    Green 

Berger's 

600-lh.    oasEs 0  16%  0  17% 

250-lb    casks 0  16V„  0  IS 

100-11)    drums  0  11%  0  17%  0  19 
50- lb    drums.  0  11%  0  17%  n  19 
25-lb.    drums.  0  11  V„  0  17%  0  10% 
1-1'b    pack    ...0  13%  0  10s/,   0  21% 

14-lb  pack 0  21*S  0  23% 

1-lb   tins    ....  0  14%  0  20$  0  ■>"% 

%-1b    tins 0  24% 

Arsenic,   kegs  0  10% 

Petroleum, 

l.bls 0  10       

GRINDSTONES. 

Over  40  lbs.  and  2  In.  thick. 

per  100   lbs 1  25 

Smaller  sizes  extra. 


H 
HALTERS    (SNAP    AND    RING). 
Jute  Kope,  %-in.,  per  gross     8  00 
Jute  Kope.  1/2-iu.,  per  gross  10  50 
J  ute  Rope,  %-iii.,  per  gross  13  50 

Leather,  1-in.,  per  doz 1  oil 

Leather,    1%-in.,   per   doz...     0  20 

Web    2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;  %-iu., 
$15.00. 

HAMMERS. 
Sledge,  Canadian,  5  lbs.  and 

over    0  06 

Sledge,    Masons,   5   lbs.    and 

over    0  06 

Sledge,    Napping,    up     to     2 

lbs 0  00 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel    handles,    35   per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,  35   per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and    shovel   handles,   50   per   cent. 
Team      whiffltrees      and      necU- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat    whiffletrees    and    neck- 
yokes,  35  per  cent. 
All   other  ash  goods.  40  p.c. 
Railroad    and    navvy    pick,    35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory   cant   hook   handles,   30 
per  cent. 
Doubletrees.    35    per    cent. 
Agricultural,    67%    per    cent. 
HANDLES.     Fork,  45  per  cent. 
HANGERS,    BARN    &    PARLOR. 
Richards   Wilcox   No.  021 

B.D.  Trolley,   pr 0  80 

Richards     Wilcox      No.    117 

P.D.  Hanger,  full  set  2  75 

Stearns     wood     track       Special. 

zenith 9  00 

Atlas,  steel  covered..     5  25      6  60 

Perfect.   No.  1 8  50 

Perfect,   No.  1% 9  50 

Perfect,   No.  2 10  00 

New  Milo,  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  50 

Standard     jointed 

hangers,    doz.   sets 6  45 

Steel    King    hangers,     .. 

doz.    sets 6  40 

Storm       King       and 

safety   hangers    fi  25 

Storm    King    rail 4  25 

Crow  n     4  85 

Crescent    7  25 

Sovereign     6  50 

Chicago     Friction.      Oscillating 
and   Big  Twin   Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

ft.) 3  25 

Steel   track.   1%   in 4  75 

HATCHETS.  Doz 

Samson   shingle,   No.   1 $13  13 

Samson   shingle.   No.  2   ....  14  20 

Samson    claw,    No.   1    15  10 

Samson    claw,    No.   2    15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,   green    and 

partly    cured    0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehide,  with   mane  and 

tail,   up_   to    3  75 

Shpep  skins,   up  to    1  50 

Horsehair,    35    to    3So    lb. 
HINGES. 

Blind,    discount.   50   per   cent. 
HEAVY    TEE    AND    STRAP 
HINGES 

Strap.     T-" 

4  in.,   doz.    prs 1   14       0  96 

5  in.,  doz.   prs 1  S'      1   11 

6  in.,  doz.   prs 1  50      1  14 

8  in.,   doz.   prs 2  04       1  53 

10  in.,   doz.   prs 3  60      °  ."° 

12   in.,   doz.   prs 4  47       4  "4 

14   in.,   doz.    prs 5  10      4  44 

Light     T    and     strap,     discount 
F5   and   15   off  list. 
Screw  hook  and   strnn  hinge — 
Pnder  12  in.,  per  100  lbs..   B  00 
Over   12   in.,    per   100  lbs..   4  °" 
Extra      hooks     for     above. 

%    in.,    ner   lb 5"' 

Extra      hooks     for     above, 

%   In.,   per  lb •'1'' 

Prate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chpst    hinges   and    hinge   hasps 
PR  ner  cent. 
HTXGES    (SPRTNGL 

Spring,  per  cress  —  Nn.  5. 
Si 7  40:  No.  10  Sift. 50:  N"  ""> 
S«50:  No.  50  S24 :  Vo.  51.  $9  CO : 
Vn.  120,  $17.40:  offset  No.  19" 
¥16.80. 


Chicago  hold  back  screen  door, 
iron,   gloss,  $12. 

Chicago    spring    hinges,    15    p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000). 
45  p.c. 

Garden  City  fire  house  hinges, 
121/2  p.c 

"Chief"   floor   hinge,  50  p.c. 
HOES.  Grub,    3V2-lb.,    $4    doz. 

HOOKS,   GRASS.  English 

Canadian        Fox 
No.    -',    per   doz..   1  60  2  50 

No.   3,    per   doz..   1  70  2  90 

No.    4.    per   doz..   1  80  3  25 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger.  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.U.B.   Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,    LAWN. 

Competition     70     10  p.e. 

Corrugated,   V2   in.,   ft 0  13'/. 

Corrugated,    %    in.,   ft....     0  17 
Cable,    70    per   cent. 
Leader,  60  and   10  per   cent. 
I 
IRON    AND    STEEL. 

Montreal   Toronto 

Angles    base    2  50      2  50 

Common     bar,    per 

100   lbs 2  05      2  00 

Forged     iron,     per 

100  lbs 2  30      2  35 

Refined     iron,     per 

100   lbs 2  40      2  40 

Horseshoe  iron,  per 

100    lbs 2  40      2  40 

Mild    steel    2  25       2  00 

Sleigh    shoe    steel.     2  25      2  25 

Domestic    : 2  30      2  00 

Reeled      machinery 

steel    2  75      3  00 

Tire  steel   2  35      2  90 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.     0  07%  0  0"% 

High    speed    0  65      0  65 

Cammell   Laird 0  15 

Black      Diamond 

tool  steel    0  OS      0  0s 

Silver  tool   steel...     0  13%  0  13V, 
Cold    Rolled    Shafting. 

9-16   to   11-16  inch 0  06 

%  to  1  7-16  inch 0  05V, 

1  7-16  to  3  inch 0  05  ~ 

Montreal   40%,    Toronto   40%. 
IRON,    TINNED, 
72x30   up   to  24  gauge,   case 

lots    S  8  •- 

Less   than    case.   25c   per   100  lbs 
72x30  up   to  26  gauge,   case 

lets    8  75 

extra. 

IRONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set     0  78 

Mrs.    Potts.    No.    50.    nickel- 
plated,   per  set    0  88 

Mrs.    Potts,    handles,    japan- 
ned,   per   gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos.  No.  70.  per  set....  1  50 
Asbestos.  No.  90.  per  set....   1  20 

Princess    Electric,    each 3  00 

Ideal   Electric,   each    2  85 

Onsolinp    Sad    Iron.    each...   3  50 

Ideal  Gasoline,  each   3  25 

LADDERS.    ETC. 

(Step   Ladders.) 

Shelf-lock    12c  ft 

Ontario     16c  ft. 

Faultless     25c  ft 

Extra   Heavv   2So  ft. 

Hercules     23e  ft 

Decorator    18c   and  20"  ft 

Chair    Ladders,    each S?  00 

(Rnned    Extension.) 

20  ft S3  00        42   ft S   7   n- 

22   ft 3   30        44   ft c  "" 

?4  ft 3  60       46  ft °    "' 

"fi   ft.  .    a  90       48  ft     .  ft  ",n 

?«  ft 4  ?0       50  ft 9  50 

SO  ft 4  50       52  ft 11    44 

^   ft 4   CO       54  ft 11  88 

oj  ft  ...  5  7«  56  ft.  ...  12  32 
3"   ft      ....    "   1°        PS  ft.    ""    1?   7fl 

3c   ft     . .' . .   fi  4fi       60  ft 13  20 

'0   ft fi  eo 


(Common    Extension.) 

20  ft.   each    $2  60 

22  "  2  86 

24  "  3  12 

«5  "  3  38 

28  "  3  04 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  6  00 

44  "  7  48 

(Common    Single.) 

S    ft.,    each    $0  SC 

10    ft.,    each    1  00 

12    ft.,    each    1  20 

14  ft.,    each    1  54 

16    ft.,    each    1  76 

15  ft.,    each    1  96 

20    ft.,    each    2  40 

22    ft.,    each     2  64 

Chair  ladder,   each 2  00 

Common,    plain    5  00 

Shelf-lock    ...: 12c  ft. 

Extra    Heavy     25c  ft. 

26  ft 3  90       48  ft 9  12 

30  ft ....     3  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose,  le  per 
foot  additional. 
LANTERNS. 

Banner   Buggy,    doz 10  75 

Banner    Junior,    doz 11  75 

Trulite,    doz , 7  00 

Beacon,    doz 7  00 

Wrightlight,    doz 7  00 

No.  2  or  4.  plain  cold  blast, 

doz 7  00 

Short    globe    pattern,    doz..     7  00 
Cold    blast,   japanned,   doz..     7  50 

Cold   blast,   plain    7  00 

Brass,    well   japanned,   doz.     9  25 

All   brass,   doz 24  00 

LANTERN    GLOBES. 

Cold   blast,  short  ruby,  doz     1  75 

Cold    blast,    common    ruby, 

doz 1  60 

Clod    blast,    short,    doz 0  75 

Cold    blast,   doz 0  50 

Prism   globes,  doz 1  20 

LATCHES    (YALE,    NIGHT). 

No.   26,    per   doz $3  30 

No.    34.    per   doz 11  80 

No.    34X,    per   doz 11  80 

No.   37,   per   doz 13  40 

No.  042,   per  doz 15  25 

No.   42,    per    doz 16  35 

LATHS    (METAL). 
26-gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted   metal   lath, 

per    sq.    yd 0  13 

23-gauge,  painted    metal   lath, 

per  sq.  yd 0  15 

24-gauge.    galv.    metal     lath, 

per    sq.    yd 0  17 

23-gauge,    galv.    metal     lath, 

per  sq.  yd 0  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail),   100 

lbs 5  10        5  15 

Imported    pig,    per  100 

lbs 5  10         

Lead   Wool,  Sc  lb. 
Sheets,   2%   lb.   sq.   ft.  750        7  50 
Sheets.  3  lb.  sq.  ft..  6  75        6  75 
Sheets.  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,   %c  per  lb.  extra. 
Cut   sheets   to   size.   %c   per  lb. 
extra. 

LINES.    PLOUGH. 
Russia   snap,   per   gross....  33  00 
Indian    snap,    per   gross....  27  00 
LOCKS. 

Canadian    Peterboro.   50   and    10 
per  cent,  off  list. 
MACHINES     (WASHING). 

New   Ontario    v  .  . .     41  25 

Round,  re-acting,  per  doz.     Si  25 
Square,  re-acting,   per  doz.     77  50 

Dowswell     52  50 

New   Century,   Style   A 101  25 

Tdeal    Power    180  00 

Velox     180  00 

Daisy     73  25 

Stephenson,    net    72  00 

Puritan    Motor    165  00 

Connor    Ball    Bearing    112  50 

Connor      Gearless       Motor 

Washer         180  00 

Gem  '" 10^  55 

T     x    L       121  50 

Winner,  C.  Cor.  No.  2  &  3    85  00 

°0   ner  cent,   discount. 
MALLETS. 
Tinsmiths'    2%     x    5%     in., 

per    doz 1  65 

Carpenters',   round   hickory. 

6   In.,    per   doz 1  95 

Llsrnnm  Vitae,  round,  5  In., 

per     doz 2   10 

P-ulking.    No.    8,    oak.    per 

doz 15  00 
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F.  J.  COX,    Winaipeg  Western  Agent 


Good  Profits  and  Complete  Satisfaction 

assured   every   dealer   who   recommends   and   sells    our   high 
grade. 

Black    ^*    Diamond 

TARRED  FELT 

In  fact,  we  guarantee  it  to  last  as  long  as  the  building  on 
which  it  is  used. 

A  strong  selling  point  aside  from  its  durability  is  that  it 
keeps  the  house  cool  in  summer  and  warm  in  Winter.   Inves- 
tigate at  once.     Get  our  Prices. 
We  also  manufacture  a  full  line  of  wrapping  papers. 


RED 

S 

BRAND 

WINDOW 

GLASS 


«!%•*,» 


5L^2 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


PURE 

LINSEED 
OILS 


RIVETS  -  NAILS  -  WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will  pay  you  to  get  in  touch  with  us.    We  will  give  you  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bits,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The  P.   L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents :  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 
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MANGLES. 

Victor.   each    $14  25 

Woodyatt,   each    6  60 

MIKKOlts,    FRAMED.  Doz. 

Size  glass,  4   x  6 1  00 

Size  glass,  5x7 1  25 

Size  glass,   6x9 1  60 

Size  glass,   7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9   x   12 2  60 

Size  glass,  10  x   14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

8.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  33 

Crescent,   doz 150 

Tarbox    self-wringing,    doz.    3  15 

Crank    wringing,    doz 4  76 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows : — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-beariug. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12%  per 
cent.   off. 

D.  Maxwell  &  Sons.— 8-1  ach, 
•  pen  wheel.  3  knives,  12  in.,  $5.25; 
do..  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$8.25;  18  in.,  $9;  do.,  5  knives.  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel.  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in..  $10;  20  in.,  $11; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  In.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  in.,  $12.25;  do..  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  In., 
$11.35;  18  in.,  $11.80;  20  in..  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knife,  14  in.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knife, 
plain,  16  in.,  ea.,  $3.75;  9  in. 
wheel,  4-knife,  plain,  18  in.,  ea., 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife.  ball-bearings.  18  in.,  ea., 
$4.50;  10  in.  wheel,  4-knife,  plain, 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knlfe,  plain,  16  in.,  ea.,  $4  50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  in.  wheel.  4-bnife, 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knife,  ball  bearings,  14  in.,  ea., 
$4.80;  10  in.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in. 
wheel,  4-knife,  ball-bearings,  18 
In.,  ea.,  $5.30;  10  in.  wheel,  4- 
knife,  ball-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.25  base-  Montreal, 
$2.25   base;   London,  $2.25  base. 

Cut  nails  —  Montreal,  .fJ.OO; 
Toronto.  $2.70:    London.  $2.70 

Miscellaneous    wire    nails,    75%. 

Coopers'  nails.  33  1-3  per  cent. 

Pressed  spikes.  %  diameter, 
per  100  lbs.,  $3  base. 

NAILS     (HORSE     SHOE). 

Capewell.        1'er  owt. 

No.  4.  In  25-lb.   box    $S  75 

No.  5,  in   25-lb.   box   3  75 

No.  G.   in   25-lb.   box    3  50 


No.  7,  in  25-lb.  box   3  25 

No.  8,  in  25-lb.  box   3  25 

No.  9,   10,   11  and  12,   in  25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 
NAILS    (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   box 

No.    3,  1%-inch    $4  10 

No.     4,  1%-inch    3  75 

No.    5,  1  15-16     3  50 

No.     6,  2%    3  10 

No.    7,  2  5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-1G    2  45 

No.  12,  3%     2  45 

NETTING,    POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 

1%   in.   mesh,  60  per  cent.   off. 

NET    PRICES    ON   SMALL 

SIZES   POULTRY   NETTING. 

%-in.  x  22  ga.  x  12-in.,  roll. $3  00 

%-in.  x  22  ga.  x  18-in.,  roll.  4  30 

%-in.  x  22  ga.  x  24-in.,  roll.  5  65 

%-in.  x  22  ga.  x  30-in.,  roll.  6  90 

%-in.  x  22  ga.  x  36-in.,  roll.  8  20 

1  in.  x  20  ga.  x  12-in.,  roll..  1  50 

1  in.  x  20  ga.  x  18-in.,  roll..  2  10 

1  in.  x  20  ga.  x  24-in.,  roll..  2  70 

1  in.  x  20  ga.  x  30-in.,  roll..  3  25 

1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 

1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry  netting  staples,  60  p.c. 

u 

OAKUM. 

Best   (American),   per   100 

lbs 8  00 

U.    S.    Navy    (American), 

per    100    lbs 7  50 

Plumber*  (spun),  per 
10O-lb.   bales    3  50 

OIL. 

Can.     prime     white 

petrol     0  15 

Hyalite     0  17      0  15% 

Palacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Parnflne   0  22      0  20 

XXXX  Machine 0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto. 
Tea   lead.   pack..  2%  to  3%c  lb. 
Tea    lend,    chest,   3   to   4c   lb. 
Lend    (heavy,   pipe,  etc.),  3  to  4c 

lb. 
Brass,   heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c   lb. 
Zinc,   heavy,   3    to   4c   lb. 
Copper,    heavy,    10   to    lie    lb. 

R'ibbers.  such  as  old  rubbei\ 
hoots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.:  overshoes, 
lumbermen's  rubber  boots,  etc  . 
5c  to  6c  lb.:  auto  tires,  etc.,  4%c 
to  .Wo:  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coll   Lots. 
Fine,  30  ends  to   %   inch.     0  08  •'H 
Heavy.   8  ends   to   1-inch.     0  06% 
PAPER.   ETC. 

O.K.  Paper,  No.  1.  per  roll  0  95 
O.K.  Paper,  No.  2.  per  roll  0  70 
Plain    Fibre,    No.    1.    p.   400 

ft.    roll    0  ."0 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll    0  35 

Tarred  Fibre,  No.  1.  400  ft. 

roll     0  62 

Tarred  Fibre,  No.  2,  400  ft.. 

roll    0  43 

Tarred    Fibre,    Cyclone.    25 

lbs.,    roll    0  6? 

Dry   Cyclone,   15  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per    roll    0  62 

Drv      Fibre.      Good      Luck 

Brand,    per   roll 0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 105 

400  sq.ft.  roll 
n.K.  Brand  corded  sheathing 0  95 

Sheathing    ('Surprise)     0  40 

Blue    H-S    Sheathing 0  42 

Dry    fibre    No.    1    050 

Drv    fibre    No.    2    0  35 

O.K.    carpet    felt    1  40 

Per  100  lbs. 

Heavy    dry   straw    1  SO 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet   felt.   20   oz 2  60 

Resin  sized  Fibre,  per  roll  0  43 
Asbestos     Building     Paper, 

P.   cwt 3  25 

Heavy  fibre.  32  ft.   x  60  ft.. 

per   100   lbs 2  00 


Liquid        Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid  tins  cement,  5s   . . . .     0  19 

Crude  coal  tar,  per  bbl 4  50 

Refined   coal    tar,    per   bbl.    5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,  per  lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,   per   lb 0  17 

Tarred  felt,  Dominion  Brand, 

7    oz.,    per    cwt $2  10 

PICKS    (CLAY). 

5   to   6   lbs.,   doz 4  15 

7  lbs.,  doz 4  40 

7  to  8  lbs.,   doz 4  75 

8  lbs.,    doz 5  00 

PINS,    COTTER. 

Cotter   pins,  90  p.c.   discount. 
PINS,    CLOTHES. 
Selected    full    count.          Per  case. 
5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.  (loose)    0  90 

6  gross,  5-in.   (loose)    1  00 

4  gross,  4-in.    (12   pwgs.   of 

4   doz.    each)    0  80 

6   gross,   4-in.    (12    pkgs.    of 

each)    J  00 

4  gross.   4  in.    (24   pkgs.   of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box     1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 
'    Brass,   50   per   cent. 
PIPE      WROUGHT    IRON 
Buttweided. 

Size.  Black. Galvanized 

%  and  %  inch  . .     2  ltt  3  06 

%   Inch   2  64  3  57 

%  inch   3  05  4  20 

1  inch   4  51  6  21 

1%  Inch   6  10  8  40 

1%  inch   7  29        10  04 

2  inch  »  81        18  61 

2%  Inch   15  80        21  65 

3  inch    20  66        28  31 

3%  inch    24  84        34  04 

4  inch    29  43        40  33 

Lapweld. 
2%  Inch   16  3S        22  23 

3  inch   21  42        29  07 

3%   inch    25  76         34  96 

4  inch    30  52         41  42 

4%   inch    34  29         46  99 

5  inch   39  96        54  76 

6  inch    51  84         71  04 

7  inch   77  35      103  50 

8  inch   93  60      125  30 

9  inch    117  30      156  70 

10  inch    133  90      179  20 

12  inch    172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;   7%   p.c.   off. 

lead  waste  pipe,  9c;  7%  pe.- 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65  per  cent,  and 
10   off. 

7  and  8-in.  45  per  cent.  off. 
PirE    (CONDUCTOR). 

2  IneK  In  10  foot  lengths 3  4" 

3  inch,  In  10  foot  lengths 4  20 

I  inch,  in  10  foot  lengths 5  53 

5  inch.  In  10  foot  lengths 7  CO 

6  Inch,  tn  10  foot  lengths 9  25 

PITCH. 

Pine,    per    bbl 4  50 

PLANES. 

Wood  bench,  Canadian,  15  per 
cent. 

Wood,  fancy.  30  to  35  per  cent. 

Prices.    Pliers   and    Nippers. 

Button's    genuine.    37%     to    40 
pet   cent. 
PLATED    GOODS. 

Holloware,    40%    discount. 

Flatware,  staples.  40  and  5; 
fancy,   10  and   50. 

Hutton's    "Cross    Arrow"    flat- 
ware,  42%    per   cent.     "Singalee" 
and    "Alask"    Nevada    silver   flat- 
ware, 42  per  cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %   to   %   inch, 

per    1(H)   lbs 2  40      2  50 

Heads,    per    100    lbs..  2  65      2  75 
Tank  plates.  3-16  inch  2  70      2  SO 
PLUGS    (METAL). 
Painted      wall      plugs,     per 

1.000    $20  00 

Galv.   wall   plugs,   per  1,000  23  00 
POLISH.  Doz. 

O-Odnr,   4-oz.    bottles 2  00 

O-Tedar.  12-oz.  bottles   4  00 

O-Odnr,    ]-qt.   can    10  00 

O-Cedar,   %-gal.   cans    16  00 

O-Cedar.   1-gal.   cans    24  00 

Liquid    veneer,   4-oz 2  00 

Liquid    veneer,    12-oz 4  00 


Liquid    veneer,   quarts    8  40 

Taiidein    metal   polish   paste  6  60 
Axoliue    brass    cleaner,    100 

in   pkge 6  50 

E 
RAZORS.  Per  doz 

Boker's   7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  65 

Henckel's     7  50    20  00 

Gillette    Safety,   each 3  75 

Star  Safety  Razor,  33%  per  ceui. 

Edelweiss    16  00 

Ever-Ready,  doz 9  00 

Ern    Razors    6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain  wood,  each   0  75 

Plain  wood,  with  drum,  ea.     0  95 

Metal    1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent 

Galvanized,    40    per    cent. 
RIVETS   AND   BURRS. 

Iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
fo   burrs,   35  and   12% ;   burrs,  30 
■   per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extra,  2%c 
per  lb. 
ROO I  IN G. 

Tarred    felt    (7   os.)    $2  10 

Tarred  felt  (10  os.)   2  10 

Tarred  felt   (16  oz.)    2  It 

Per  roll 

2  ply   R.R «  75 

3  plv   R.R 0  05 

2  ply   R.R.,  complete  In   roll  1  15 

3  ply   R.R.,  complete  In   roll  1  86 

Samson    1-ply,    roll $145 

Samson  2-ply,  roll 1  90 

Samson   3- ply,    roll 2  30 

Amatlte  roofing,   per  sq....     2  70 
Ready  Roofing,  2-ply,  Shield 

Brand,    per   roll    0  75 

Ready  Roofing,  3-ply,  Shield 

Brand,    per   roll    0  95 

Tarred     210     roofing     felt. 

Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila    base   $0  15 

Best   Manila,    base    0  15 

British   Manila   base  0  11 

African    Hemp   base   Oil 

Sisal   base    0  10% 

Double    lath    yarn    0  10% 

Single  lath  yarn 0  00% 

Russia  deep  sea  line   ...     0  20 
Russia   tarred  bolt  rope..     0  17% 
Russia   tarred  ratline   ...     0  10 

Jute  rope   0  11 

Cotton    rope  3-16  In.   and 

larger    0  24 

Sisal   Clothes  Line. 

3-ply,   30    ft 0  46 

3-ply,   40   ft •  00 

3-ply,    48  ft •  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,   100   ft 1  60 

6-ply,   40  ft 0  96 

6-ply,    48   ft 1  16 

6-ply,  60  ft    1  46 

6-ply,  72  ft 1  7B 

6-ply,  100  ft 2  40 

RULES. 

Boxwood,  No.  68,  2  foot,  doz.  1  20 

S 

SAWS. 

Atkins  Hand  and  Crescent,  26  p.c. 

Disston's    Hand,   10  per  cent. 

Simonds'    Hand,    15    per    cent. 

Shurly  &   Dietrich,  35  p.c. 

Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard,  30  per  cent.; 
Champion   Scales,  50  per  cent. 

Fairbanks    Standard,    30;     Do- 
minion, 50;   Richelieu,  50. 
Net  Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50e  for  stamping;  600  lb., 
platform,  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb- 
platform.  $22  plus  $1  for  stamp- 
ing; 2000  lb.,  drop  lever,  $26  plus 
$1    for    stamping. 
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HARDWARE    AND    METAL 


SINCE  1893 


There's  not  a  product  offered  you,  for  selling  through  vour  store  that  will  make 
you  permanent  customers  quicker  than  Mureseo.  Since  1893  it  has  been  satisfying 
customers  throughout  the  Dominion.  Each  year  the  amount  sold  has  exceeded  the 
record  of  the  year  before  until  now  it's  the  choice  of  nearly  everyone  who 
knows  of  it. 

To  sell  Mureseo  to  those  who  know  it  adds  to  your  reputation  with  them  ■  they 
associate  its  reliability  with  your  store.  To  sell  Mureseo  to  those  who  ask  'for  a 
"wall  finish"  will  help  make  them  your  permanent  customers  ;  it  will  give  them 
absolute  satisfaction  and  you'll  get  a  large  part  of  the  credit. 


Benjamin  Moore  &  Co.,  Ltd. 

6  Lloyd  St.,  West  Toronto 


MURESCO 


Do  you  sell  it? 


PURE 

PAINT 


A  PAINT  VALUE  THAT 
GETS  RE-ORDERS 

Stephens      House      Paint      has      wonderful 

weather-resisting  qualities  and  no  superior 

as  a  surface  coverer. 

It   is    the    favorite   of   Western    People    and 

is     paying     Western     dealers     a     splendid 

profit. 

Why     not     be     our     agent?      We     have     an 

excellent    proposition    to    offer    you. 

WRITE   US   ABOUT   IT   NOW. 

G.  F.  Stephens  &  Co.,  Limited 

WINNIPEG,  CANADA.        Branch  at  Calgary,  Alta. 


Vesi 

,                            DEALER 

This  Lock,  Mr.  Farmer,  is  the  one  used  in  our  "Great  West"  Fencing 

You  might  possibly  get  some  cheaper  fence  than  ours,  but  you  will  look  in 

vain  for  any  better. 

Our  Fences  are  made  in  the  West,  designed  especially  for  the  Western 

trade,  and  we  guarantee  every  Rod  as  to  strength  and  durability. 

It  is  the  "Standard  Fence"  of  our  "Great  West." 

Write    for    our    illustrated    catalogue    and   price  list. 

THE   GREAT  WEST  WIRE   FENCE  CO.,  LIMITED 

i                                                                WINNIPEG,   MAN. 

Calgary  Office                                                                         Edmonton  Office 
Care  REYNOLDS  &  JACKSON.                                 Care  RACt  .  HUNT  &  GIDDY, 
Box  2063                                                           Corner  Fifth  &  Columbia  Ave. 
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John  Wanamaker  says  that  advertising  doesn't  jerk — it 
PULLS.  He  ought  to  know,  and  yet  some  men  think  that 
advertising  should  go  against  all  rules  and  precedents  and 
jerk  them  to  success  with  one  tremendous  yank. 
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1 1  A  It  D  VV  A  R  E     AND    METAL 


7%  10 

7%  10 
5  10 
5  10 
5      10 


SAP    SPOUTS. 

Bronzed     cast     iron      with 
hooks,    per    1,000 6  00 

Eureka,  tinned  steel,  hooks, 

per   1,000    8  00 

SCREWS    (MACHINE). 
Flat   head,    iron    and    brass,   35 

per     cent.     Fillister     head,     iron, 

30;   brass,  25  per  cent. 

SCREWS.  Per  cent. 

Wood     F.H.,    bright,    85,    10,    7%, 

10,   10  per   cent.  ^ 

Wood,    K.H.,    bright,   80,    10,    7%, 

10,  10  per  cent. 
O.H.    bright,    80,    10,    7%.    10    p.C 

10  per  cent,  off  list. 
Wood,    F.H.,   brass.  75  10 
Wood,   E.H.,   brass.  70  10 
Wood,   F.H.,   bronze  70  10 
Wood,   K.H.,   bronze  65  10 

Drive  screws    65  10 

Set     case    hardened  60  10 

Square    cap     50  and  05 

Hexagon  cap    . •     4o 

Bench,   wood,   per   doz $ o  w 

Bench,   iron,   per   doz 4  -o 

SCYTHES. 

Cast   steel,    doz »  J>  >£> 

Clipper,   doz     <  =* 

Guaranteed,   doz J  w 

Brush,    doz «  w 

SCYTHE    SNATHS. 

No.   1,   per   doz *  °  *u 

No.  2,  per  doz ?   ' » 

No.  3,  per  doz '  oo 

Brush,   per   doz «  *u 

SHEETS    (BLACK). 

Montreal  Toronto 

10  gauge    2  70        2  45 

12   gauge    2  75        -50 

14   a-aiise    2  bO        i  m 

lg  faSge    : 2  50        2  30 

18   gauge    2  50 

20  gauge    2  faO 

22   gauge    2  65 

24   gauge    2  65 

2b   gauge    2   lb 

28   gauge    A  °o 

SHEETS     (Corrugated, 
Galvanized). 

22    gauge,    per    square b  <0 

24    gauge,    per    square 0  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur 
gauge    Head 


2  40 

2  40 
2  50 
2  50 
2  55 
2  70 


16-20 
92-24 

26  " 
28 


3  95 

4  15 
4  40 
4  65 


de-Lis 
3  75 

3  95 

4  20 

4  45 


Gorbals 
best  best 

3  95 

4  15 
4  40 
4  65 


3  55 

3  90 

4  20 


Colborne   Crown   —   18-20  gauge 
$3.90;     22-24    gauge,    $3.95;     2b 
gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  Brand. 

Montreal  Toronto 

14   gauge    2  80 

16   gauge    3  oo 

18-20   gauge    ....        3  20 

22-24   gauge    3  75 

26  gauge    3  95 

28   gauge    4  30 

10%    oz 4  50 

SHOVELS    AND    SPADES. 

1st  2nd        4th 

grade      grade     grade 

p.c.        p.c.  p.c. 

Shovels   60    55  and  2%     45 

Draining  tools  60    60 

Scoops   50  and  5        45  and  5 

Hollow  backs 
and       sand 

shovels     60  45 

Riveted    back    scoops    1st,    2nd 

and  3rd  grades,  50  per  cent. 
Above      discounts      on      Black 

Goods  only.  Full  Polished  Goods, 

50c    per    doz.    net    extra.         Half 

Polished  Goods,  25c  per  doz.  net 

extra. 

SINKS 

Cast 'iron,   16x24,    $1.10;    18x30, 
$1.50;    20x36,   $2.25. 

Flat  rim  enameled  sinks.  16x24, 
$3.50:    18x30,   $4;    1Sx36,   $5.15. 
SLIDING    SHOES. 

Onward   Sliding  Shoei,  40  p.c. 
SNAPS. 

Harness.   25   per   cent. 
SOLDER. 

Montreal  Toronto 
Per    th 

Tinker's    bar    0  27 

Wire  solder,   lb 0  251/2  0  26 

Bar       half-and-half. 

guaranteed    0  24%  0  23 

SflTEDERING    IRONS. 
Base,   per  lb..   2R  cents. 
SOLDER    WIPING 

Acme    0  19% 

F/asv    0  20% 

Star  Extra    0  22% 


Hoyt's,  strictly   standard,    wip- 
ing, 20  to  30c.  lb. 
SPELTER. 

Foreign,  per  100  lbs. .   6  00      5  50 
SQUARES. 

Disston's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7y2,    doz.,    net    $2  85 

STAPLES. 

Poultry   netting,    100    lbs...     b  70 

Bed,  100  lbs.,   No.  14   b  75 

Blind,    per    lb b  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point,  75  per  cent. 
TACKS,   BRADS,    ETC. 

Carpet  tacks,  blued,  SO  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozeus  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc- 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10: 
cheese  box  tacks,  87% ;  trunk 
tacks,  80  and  20;  strawberry  box 
tacks.  80  and  10. 
TAPES. 
Lufkins — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic.  No.  603,  50  ft.,  ea...  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  90 
Rival     steel,     No.     266,      100 

ft.,  each    4  90 

Reliable      Jr.,      No.     103,     50 

ft.,    each    2  70 

Rabone's. 

Tape   Lines,    linen,    No.   2601 

x50,    each     $1.00 

Metallic,  No.  4011x50,  ea..  1.35 
Metallic,    No.   4011x66,   ea..       1.55 

Steel,    No.    2891x50,    ea 2.70 

Steel,    No.    4161x50.    ea 3.00 

Steel,    No.    4161x100,    ea...       5.15 

THERMOMETERS. 

Tin  ease  and  dairy,  75  to  75  and 

10  per  cent. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted  wall  ties,  per  1.000.  5  00 
TIN.  Montreal,  Toronto. 

Tin.    per  lb 37%        33% 

TINNERS'   TRIMMINGS. 
Discount.   45   per   cent. 
Plain,   72%   and   15   per   cent. 
Re-tinned.  72%  and  5  per  cent. 
TOOLS.    HARVEST. 
Samson.   47%    per  cent. 
Ordinarv.    HO    per    cent. 
TRAPS    (STEEL    AND    GAME). 
Npwhouse,   40   per   cent. 
Hawley  &  Norton.  57%   per  cent. 
Victor,  70  per  cent. 
Oneida   Tump,   65   per   cent. 
TRESTLES. 

5  ft.,  each. $1  60     14  ft.,  each. $4  20 
8  ft.,  each.   2  00     16  ft.,  each.  4  so 
10  ft.,  each.  2  50     18  ft.,  each.  5  40 
12  ft..  each.  3  00     20  ft..  each.   6  00 
TROWELS. 
Disston's,   10  per   cent. 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,   per  lb  ,  9%c. 
5  ton   lots.   %c  per  lb.   allowance. 
10  ton  lots,   %c  lb.   allowance, 
rtelivpred  In  300-lh.  lots  and  over. 
Wrapping      cotton, 

In  5-lb  In  120-lb 
pkg.  bales. 

3-ply     0  28        0  24% 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.   1%   in 10  45        9  75 

100  ft.   2   in 9  60        8  25 

100  ft.    2%   in 10  25 

100   ft.   2%    in....  12  25      10  65 
100   ft.   3   in 13  30      11  00 


100   ft.   3y2   in.....   15  55       13  00 

100  ft.   4   in 19  SO       lb  75 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22.  doz.,  net  14  40 

No.   33,   doz.,   net    16  80 

Common   Galvanized. 

No.   1,  doz 6S 

No.  2,   doz 7  43 

No.  3,   doz 8  4> 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  ..     2  80 
Per  doz. 

No.  0 10  50 

No.  1   9  00 

No.    2     7  50 

No.    3    6  50 

V 

VALVES,    ETC. 

Ground    work,    55    per    cent. 
Standard    compression    work,    CO 

per   cent. 
High-grade     compression      work, 

50  per  cent. 
Cushion    work,   55   per   cent. 
Fuller    work,    65,    6    p.c;    No.    0, 

70,   10  p.c,   and   1  and   2   basin 

cocks,  66,  6  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    bO,    10    p.c;    roundway. 

60   and    5    p.c 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c 
J.M.T.    Radiator    Valves,    55    p  c. ; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves— Quotations     on 

application     to     Jenkins    Bros.. 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and   5 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  5  p.c 
Copper   pltts,  30  and  5  per  cent 
Foundry   goods,   hollow   ware,   40 

and  5  p.c 
WARE.    ENAMELED. 

White  ware,  75  per  cent. 

London  and  Princess,  50  p.c. 

Canada,    Diamond,   Premier,   50 
and  10  per  cent. 

Pearl.     Imperial    and     Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  33%%. 
33%    per   cent. 

Hollow    ware,    tinned    steel,    45 

per  cent.  off. 

Enamelled   street   signs,  50   p.c. 
WARE,    TIN.    PIECED. 

Discount.  35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per  cent. 

6,    10   and    14-qt.   flaring    pails, 
35   per  cent. 

Copper  bottom  tea  kettles  and 
boilers,   35  per   cent. 

Coal  holds,  35  per  cent. 

Boiler    and    tea    kettle    pits,    30 
and   5   per  cent. 
WARE.   STAMPED. 

Plain,   72%    and   15. 

Retinned,   72%   and   5. 

Tinners'  trimmings,  72%  and  5. 
WASHERS,   IRON. 

Full  box,  45  per  cent.;  smaller 
lots,  30  per  cent.;  assorted.  Price, 
less  50  lbs.  add  lc  lb.;  less  25  lbs. 
?c  lb. 
WASTE. 

(See  Paint  Markets.) 
WEIGHTS.    SASH. 
Sectional,  1  lb.,   per  100  lbs.  2  10 
Sectional.  %  lb.,  per  100  lbs.  2  25 
Solid    3  to  30  lbs.,  per  100      1  50 
WEIGHTS. 

Smarts.   Horse,  3%c  lb. 
WHEELBARROWS. 
Navvy,    steel    wheel,    doz...  21  00 
Garden,   steel  wheel,   doz...   32  40 

Light  garden,  per  do?; $22  SO 

Heavy    garden,    L-side 33  00 

Heavy   farm,   solid   side 33  00 

WHIFFLETREE  S. 
Tubular    steel    whiffletrees. 

28  inches   0  70 

Tubular    steel    whiffletrees. 

34  inches    1  00 

Tubular    stpel    whiffletrees. 

36  inches    1  25 

Tubular     steel     neckyokes, 

36  inches   1  25 

Tubular    steel    doubletrpps. 

40  inches   0  95 

Tubular   steel   lumbermans. 

44  inches   0  05 

WIPERS. 

(See  Paint  Markets) 


WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.  15, 
$4.50;  in  lengths  6  inches  to  11 
inches,  discouut  30  per  cent.; 
other  lengths  20c.  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  IS,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,  COILED  SPRING. 
High  carbon,  No.  9,  $2.4S  in  cars. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling,  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  in 
1-lb.  hanks,  25c;  in  %-lb.  hanks, 
38c;  in  %-lb.  hanks,  50c;  packed 
In  casks  or  cases,  15c;  bagging 
or  papering,  16c. 
FINE    STEEL,    GALVANIZED. 

From  stock  f.o.b.  Montreal — 100 
lbs.— Nos.  4  and  5,  $2.80;  6,  7,  8, 
$2.75;  9,  $2.15;  10,  $2.80;  11,  $2.85; 
12,  $2  30;  13,  $2.55;  14,  $3.15,  in 
car  lots  straight  or  mixed. 
WIRE,   HAY,   IN   COILS. 

No.  13,  $2.35!  No.  14,  $2.40;No. 
15,  $2.50  f.o.b.  Montreal,  Toroito, 
Hamilton  and  London. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c   extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE    CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
$1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60   per  100   sq.  ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Cut  lengths,  8c  sq.  foot. 
WIRE    FENCING. 

Galvanized    barb    2  35 

Galvanized,  plain  twist  . .     2  95 
Car   lots    and   less. 
F.o.b.    Montreal    and    Toronto. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;   1  inch,  $16.80. 

Black,  1st  grade,  6  strands,   19 
wires.   %,  $5;  1  inch,  $15.10.     Per 
100   feet   f.o.b.   Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle.    11    inch    54  00 

Trojan.  12  inch  100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  00 

Challenge    3UE     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E   54  00 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,    11    In 47  25 

Perfect,  11  in 52  75 

Bicycle,   11   in 56  25 

Less  20  per  cent. 
WRINGERS,   MOP. 

White,   No.  2,  each    $  1  15 

White.   No.  3,  each    1  85 

White,   No.  1.  each    1  55 

ZINC     (SHEET). 

5  cwt.  casks   6  75      7  25 

Part    cask    7  00      7  55 


HARDWARE    AND    METAL 
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$15,000  in  Cash  Prizes 

for  the  best  window  displays  of  the  products  of 
members  of  Rice  Leaders  of  the  World  Association 

Canadian  Yale  &  Towne  Limited  is  a 
member  of  the  Rice  Leaders  of  the  World 
Association — an  association  of  manufac- 
turers who  are  the  acknowledged  leaders 
of  the  world  in  their  particular  fields. 

This  association  is  offering  to  dealers 
everywhere  $15,000  in  Cash  Prizes  for 
Window  Displays. 

Write  us  for  full  particulars  and  in- 
formation as  to  the  conditions  governing 
this  National  Window  Display  Contest. 
You  will  be  interested. 

The  grand  prize  is       .       $2000 

The  second  prize  is       .       $1000 

The    third    prize   is       .       $   500 

And  460  other  prizes  amounting 
to  $11,500 
Let   us   cooperate   with   you   in  trying 
to  win  one  of  the  463  cash  prizes  by 
furnishing  you    with    information    and 
data  that  will  help  you  to  get  up 

An  Unusual  and  Striking 
Window    Display    of    Yale    Products. 

Canadian  Yale   &   Towne    Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works:   St.  Catharines,  Ont. 
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SIMONDS 
5  AW 


~\ 


The  carpenter  is  now  looking  for  the  name 
"Simonds"  and  the  Simonds  trade-mark  on  the 
Hand  Saw  he  buys.  He  is  willing  to  pay  $2.50 
or  $3.00  for  a  Simonds  Hand  Saw  in  prefer- 
ence to  paying  half  that  amount  for  a  saw  not 
only  cheap  in  price  but  cheap  in  quality.  Hard- 
ware Dealers  throughout  Canada  can  buy  these 
saws  either  direct  or  through  jobbers.  It  is 
essential  for  the  best  grade  of  stores  to  carry 
high-grade  saws.  You  make  no  mistake  when 
you  stock  the  Simonds  Saw.  Send  for  catalog 
and  best  Dealers'  discounts. 

Simonds  Canada  Saw  Co. 

LIMITED 

St.  Remi  St.  and  Acorn  Ave. 

Montreal,   Que. 


Vancouver,  B.  C. 


St.  John,  N.  B. 


HARDWARE    AND    METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,   $6.20  per   100 
lbs.     5  lb.    packages,   $6   per   100 
lbs. 
ALCOHOL. 

5   gal.   lots,    per   gal.,   $1. 
BEESWAX. 

Per    lb.,    40c. 
BRONZE. 

75   cents    to   $3   lb. 
BRONZING    LIQUID. 

Bronzing   liquid,    No.    *•  •■$!£> 

Banana   oil,   gal *w 

BRUSHES. 

Weighted,  15  lbs.,  doz $14  70 

Weighted,  20  lbs.,  doz 19  90 

COLORS   (DRY).  Per  lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100  lb.  k  0  Ob 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,  100  lb.  kegs...  0  20 
Drop  black  pure  dry.....  0  12 
Golden  ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow    ochre,    barrels 0  01% 

Spruce  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  OJ% 

COLORS   IN    OIL. 

Venetian      red,     1-lb.     tins, 

r  ure    0  12 

Chrome  yellow,  pure 0  23 

Golden    ochre,   pure    0  14 

French  ochre,  pure  O  12 

Chrome  green,  pure   0  11 

French     permanent     green, 

pure    0  15 

Signwrlters'  black,  pure..  0  20 
Marine   black,   25-lb.    irons  0  06 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.   tins,   lie  lb. 

ENAMELS. 

Per    gallon    in    quart   tins. 
M.   L.   Floorglaze   (Imperial 
V.  &  C.  Co 1  80 

Alba-Gloss   enamel    4  00 

Anchor    Floorlustre    180 

Lowe  Bros'.  Linduro   4  20 

Sterling    Enamels    3  20 

glue.  Per  lb. 

French   medal    0  14 

German    common   sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford   medal    0  10 

Brantford  golden  medal..  0  11 
Brantford  brown  sheet —  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection   amber,   ground, 

No.  1230  0  13 

Ground   glues  at  same  prices. 
Brantford  all-round  glue,  %-lb. 
packages.    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 0  11% 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO   QUOTATIONS.) 
Size  United   Inches.  Star. 

Under    26    $4  25 

26  to  40   4  65 

41  to  50   5  10 

51  to  60   5  35 

61  to  70   5  75 


71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91   to  95   

96  to  100  

Less  20  per  cent. 
Double  Diamond. 
Size   United   Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50  7  50 

51  to  60   8  50 

61  to  70  9  75 

71  to  £0   11  00 

81  to  85   12  50 

S6  to  90  15  00 

91  to  95   17  50 

96  to  100   20  50 

101   to   105    24  00 

106   to   110   29  50 

Discount  on  16  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
40-10   per  cent. 

MONTREAL   QUOTATIONS. 
Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26   to    40    3  60      3  85 

41    to    50    4  00      4  30 

51    to    60    4  25      4  55 

61    to    70    4  50      4  80 

71    to    80    

71    to    80    5  35 

86   to   90    5  80 

91    to    95    

Double     Diamond. 
Size  United  Inches. 

Under     26     5  00      5  4tf 

26   to   40    5  45      5  85 

41    to    50    6  25      6  65 

51    to    60    6  75      7  15 

CI    to    70    7  25      7  80 

71    to    80    7  75       8  30 

81    to    85    8  50      9  10 

86    to    90    10  00     10  70 

91    to    95    11  00     11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40   base. 
GLASS    PLATE. 

Country  discount,  40  and  5% 
off  list. 

City  discount,  50  and  5%  off 
GLASS    SHEET. 

Country  discount    33  1-3.  5  p.c. 
off  list,  f.o.b.  Ontario  and  Quebec. 
City  discounts,  33  1-3,  7V2  p.c. 
Freight,    equolized,      Kingston. 
Ottawa   and    Quebec   City. 

25  per  cent,  off,  f.o.b.  Reglna, 
Calgary,  Winnipeg  and  Edmon- 
ton. 

Special  quotations  for  shipment 
to    British    Columbia. 
LEAD. 

(White   Ground    in    Oil.) 

Montreal  Toronto. 

In  ton    Per 

lots  100  lbs 

Elephant,    Genuine    ...$8  75    9  00 

"Anchor,"     pure     8  25    8  40 

Brandram's   B.B.   Gen- 
uine      9  25    9  40 

C.P.   Co.   decorat's,   pu.  8  25    8  40 
Crown      and      Anchor, 

pure 8  25    8  40 

Essex.  Gen.  (Windsor)    8  00 

Island     City     Decorat- 
ors'   pure    8  25     8  50 

Lily   Pure    8  25      8  40 

Moore's     Pure    White 

Lead     8  40 

Lowe     Bros*.     White, 

H.S 8  40 

Monarch    (Windsor) 8  50 

Purity  CO.  Co.'s.  Ltd    7  90 

Ttnmsay's    Pure    Lead  8  25      8  40 
Ramsay's   Exterior    . .   7  75       8  15 

Sterling    Pure    8  30 

Tiger  Pure   8  25      8  20 

".Tames  Genuine"   9  50 

Decorators      Pure      (Winni- 
peg)          8  SO 

Stephens'    H.    P.    P.    (Win- 
nipeg)          8  30 

'EAP    (RET>    DRY). 
Genuine.      560-pound 

casks,  per  ewt.  ...  6  15  6  50 
Genuine,      100-pound 

kegs,   per  cwt 6  40        6  75 


.$17  50 

.  15  00 

.  12 

00 

.  11  00 

.  9 

IO 

.  9 

60 

.  9 

50 

.  9 

mi 

No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity    7  75 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.   lots.. 

2  lb.  pkgs.,  per  100  lbs... 
5  lb.  pkgs.,  per  100  lb«... 

25  lb.  pkgs..  per  100  lba... 
100  lb.  kegs,  per  100  lbs.. 
•10>}  lb.  kegs,  per  100  lbs... 
300  lb.  kegs,  per  100  lbs.. 
600  lb.  casks,   per  100  lbs. 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs.   $5. -10. 

OILS   (LINSEED   RAW). 

Montreal  Toronto 

Single   bbls 0  63      0  (i3 

3   to  5   bbls 0  62      0  62 

6  to  9  bbls 0  61 

LINSEED,    BOILED. 

Single   bbls 0  66  0  66 

3  to  5  bbls 0  65  0  65 

6  to  9  bbls 0  64  0  64 

PAINTS    (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams      paints, 

base   2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Prism 180 

Globe    house    paint    (Wind- 
sor)       1  60 

"New     Era"      house     paint 

(Windsor)     1  85 

Ben.i.   Moore  Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon     1  75 

Bran  dram -Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts 1  80 

Ramsay's   paints,   pure 1  60 

Ramsay's    paints,    Thistle..  160 

Martin-Senour.  100  p.c.  pure  2  00 

Senour's   floor   paints    160 

Sterling   Pure    160 

Maple   Leaf  Paint   (Imp.   V. 

&   C.   Co.)    

Tamieson's   Crown   and   An- 
chor  brand    1  60 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     1  90 

Stephens'        Floor        Paint 

(Winnipeg)     1  75 

Silkstone   Wall    Color    2  00 

PARIS    GREEN. 

(See    2nd    page    of   quotation*) 

PARIS,    PLASTER. 

Ped    barrel    2  50 


PARIS  WHITE. 


In   bbls 

PIGMENTS. 


0  90 


Orange   Mineral,   casks    ..     0  0R% 
Orange     Mineral.     100-lb. 
keg* 0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in    casks    2  30      2  40 

Bulk,    100-lb.    drums.   2  50      2  60 
Bulk.  25-lb.   drums    . .  2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.   advance. 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 
TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

PAINT    AND    VARNISH 
V.  E  MOVER. 

Taxite.   1  gal.   cans    2  10 

Cumoff    2  10 


TURPENTINE. 

Montreal  Toronto 

5    gal 0  69        0  77 

Pure,    single    bbls.  0  65        0  70 
2   to   4   bbls 0  64        0  69 

VARNISHES. 

_                                      Per  gal.  cans 

Carriage,  No.  1   150 

Excello     2  00 

Mar-Not    2  70 

Pale  durable  body    350 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic   Oak    1  50 

Furniture,    polishing    2  00 

Furniture,    extra    1  lo 

Furniture,   No.   1   1  15 

Furniture,    Union    0  &5 

Light   oil   finish    1  35 

Gold   size  japan    2  00 

Turps,   brown   japan    i  GO 

No.   1   brown   japan    1  12% 

Baking  black  japan   1  35 

No.   1   black  japan    0  95 

Benzine    black    japan    0  85 

Crystal    Damar    2  50 

No.  1  Da-nar   2  25 

Pure   asphaltum 140 

Oilcloth     1  50 

Lightning   dryer    ...'.  105 

House   painters'  japan    ...  1  15 

House   painters'   white  jap.  1  95 

Elastilite    varnish    2  23 

Copaline  varnish    2  25 

Granitine  floor  finish    2  25 

Jamiesou's   floor   enamel    ..  1  75 

Lowe  Bros'.   Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish    2  50 

Canada     Paint     Co.'s     SUN 

varnish    2  25 

"Kyanize"    Interior    Finish.  2  40 

"Flint-Lac,"   coach    1  30 

B.    H.    Ltd.,    "Gold    Medal," 

eases    ■•• 1  80 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastica   exterior  finish    ...  4  25 

Flattine  floor  finish    3  00 

Stovepipe    varnish,    %    pts., 

r  gross    9  60 

Pure  white   shellac  varnish  2  00 
Pure     orange     shellac    var- 

XT rish    1  90 

No.    1    orange    shellac    var- 
nish       1  75 

WATER   PAINTS. 

Per  lb 

Opalite,   300  lb.    bbls 0  07' 

Opalite,   100  lb.   kegs 0  07% 

1   gal.    package,   per   pkge    0  45 
%   gal.   pkge.,   per  pkge. .     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra    0  11 

X   Grand    0  10% 

XLCR     009% 

X  Empire   0  08% 

X   Press    0  07% 

WASTE     (COLORED). 

Fancy    0  07% 

Lion     0  07 

Standard     0  06% 

Popular    0  05% 

Keen     0  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  07% 

Axel    0  09 

WASHED    WIPERS. 

Select    white    0  08 

Light    colored    0  06% 

Dark   colored    0  05 

WHITING. 

Plain,   in    bbls 0  70 

Gilders    bolted,    in    bbls..  100 
ZINC    (DRY). 

Extra  Red   Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure.   In   25-lb.  irons 0  10 

No.  1,  in  25-lb.  Irons 0  07 

No.   2,   in   25-lb.   Iron* 0  06% 
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Specialties  Make  Sales 
In  Summer 

Do  you  realize  the  profitrmaking  possibilities  of  paint  specialties  at 
this  time  of  the  year? 

Think  of  the  hundreds  of  people  in  your  town  who  have  need  for 
some  of  these  products  right  now.  The  Canada  Paint  Co.'s  special  lines 
represent  value  that  will  appeal  to  your  customers,  and  establish  a 
steady  trade.  All  the  packages  are  attractively  labelled,  and  sell  at  a 
price  that  is  fair  to  you  as  well  as  to  the  customer.  Look  over  this  list 
and  see  what  you  have  call  for.  A  small  stock  of  these  lines  will  enable 
you  to  add  to  your  profits,  and  at  the  same  time  give  your  customers  the 
very  best  value  for/ their  money.  Send  your  order  to  any  of  our  ware- 
houses or  factories,  and  it  will  receive  immediate  attention.  Our  new 
price  list  is  yours  for  the  asking. 


f*  D      Oxidized  Art  Enamels  for  furni- 
•    ture,  wood-work,  picture  frames, 
shelves,  etc. 

CD      Bath  Enamel  for  refinishing  old 
"*  *    bath  tubs.    Will  stand  hot  or  cold 
water. 

f*  D  Canoe  Enamel  for  canoes,  row 
**•*•  boats,  sail  boats,  porch  and  lawn 
furniture,  etc.  Dries  with  a  fine  gloss  that 
will  withstand  severe  usage  and  weather. 

p  p  Floor  Wax  for  hardwood  floors. 
\*»r  •  Made  m  paste  form.  Easy  to  ap- 
ply, produces  a  splendid  finish,  and  is  a 
superior  product  in  every  way. 

P  P  Wire  Screen  Paint  for  all  kinds  of 
V/»*  •  wjje  SCreening.  Prevents  rust,  and 
does  not  clog  the  mesh. 


f*  P  Stove  Pipe  Enamel.  This  enamel 
*  *  is  known  to  housewives  in  every 
town,  for  the  satisfaction  it  gives.  Put  up 
in  lever  tins.  Your  name  printed  on  the 
labels  for  orders  of  one  gross  or  more  of 
one  size. 

f*  p     Gold  and  Aluminum  Paint.     For 

*  picture   frames,   radiators,   bric-a- 
brac,  etc. 

p  P     Sun   Furniture   Polish.      Polishes 

*  highly    finished    surfaces    without 
injury  in  any  way. 

n  p     Sun  Brass  Polish.     Shines  brass, 

*  copper,  bronze,  nickel,  etc.,  with- 
out scratching. 


THE  CANADA  PAINT  CO. 

LIMITED 

MONTREAL-TORONTO-WINNIPEG-CALGARY'  HALIFAX 

PAINTS-COLORS    /fft\     STAINS  ENAMELS 
VARNISHES     JLkL       LINSEED  OILS 


TRADE 


HARK 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
11%  c  per  lb.;  clip  horn,  12%c. 
AUGER   BITS. 

"Irwin"      bits,     45     per    cent.; 
common,  70  and  10  per  cent. 
AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3  lb.,  $7.90; 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $S.OO;  2y2  lb.,  $9.50;  3  lb., 
3%  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  unhaudled,  $8.00; 
Black  Prince  axes,  bandied, 
$10.25;  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7%  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  iron. 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond, 100  lbs.,  $.50. 
BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off   the   list. 

Standard  "double,"  60  and  10 
per    cent,    off    list. 

The  "double"  list  is  just  twice 
the   price  of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb. ;  rawhide,  sides, 
95c;    cut,   $1.05. 
BLOCKS.  a     „ 

Steel,  50  per  cent.;  wood,  60  p.c. 

Wood,   tackle,   common,   60   p.c. 

BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  50  per 
cent.;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  50  per 
cent.;  machine  set  screws,  65  per 
cent.;  plough  bolts,  45  per  cent.; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77y2  per 
cent.;  sleigh  shoe  bolts  to  %.  50 
per  cent.;  7-16  and  up,  40  per 
cent. 
BUILDING    PAPER. 

No.  1  tarred,  57%o  to  88c  per 
roll,  according  to  quality;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.S5  per  100  lbs. 
BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list. 
CHAIN- 

Coil,  3-16  in.,  $10.00:  %.  $7.25; 
5-16  $5.85;  %.  $5.00;  7-16,  $4.75; 
Vo  $4  50;  9-16,  $4.50;  %,  4.40;  %, 
$4.25.  Logging.  5-16,  6%e;  %, 
5%e:  Tie  out,  70  and  10  per  cent. 
CHFUVS. 

Barrel,     No.     0,     $5.13;     No.     1, 
$5.13;    No.   2,  $5.70;    No.   3,   $6.27; 
No.   4,   $7.41   each. 
CLEVISES,    MALL. 

7%c    per   lb. 
COPPER. 

Sheet  and  planished  copper, 
34e  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith. %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada,      50:       Imperial,      60; 
Premier,   50:   Colonial,  60:   white, 
70  and   5;    diamond,   50;   granite, 
60  per  cent. 
FENCE    STAPLES. 

$2.50  f.o.b.   Fort   William;   $2.90 
per   keg  f.o.b.   Winnipeg. 
FERRULES   AND    RINGS. 

30   per   cent.    off. 
FILES. 

American,   70  and   12%    p.c. 
Nicholson'*,  66  per  cent. 
FIXTURES. 

Stall   hollow   bar.    No.   3.   $1.00. 


GALVANIZED    WARE. 

37%   per  cent. 
GASOLINE 

Premier  Motor.  iu  wood  bbls., 
22c  per  gal.;  $3.20  per  cs. ;  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29y2c  per  gal.;  $3.20  per  case. 
GLASS,   WINDOW. 

Single.     Double. 

Up  to  25  in 4  50  6  25 

26  to   40   4  85  6  75 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  to  50  per  cent.   off.   F.o.b.   Re- 

gina,     Winnipeg,     Calgary,     and 

Edmonton. 

(JHINDSTONES. 

Per  100  lbs.,  $1.75. 
HINGES. 

Light  T  and  strap.  60  per  cent. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80e.  $1.08,  $1.40. 
$2.25,  $3.40,   and   $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10 
and     12,     80c,     $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron.  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS. 

CO  per   cent,   off  list. 
KNOBS. 

Door,    307,   $1.20. 
IRON    BAND. 

1%   in.,  $2.S5;   1%,  $2.85;   1   in., 
$2.95. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis.' 
10%   oz.   or  28  Eng.  4  75 
28  Am.  or  26  Eng. .   4  50 


26  Am.  or  26  special  4  25 


10 
4  10 
4  00 
3  85 


Head. 
5  10 
4 
4 
4 
4 
4 
4 


85 
60 
45 
45 
30 
15 


24  Am.    and    Eng. .  . 
22   Am.    and   Eng..  . 

15  &  20  Am.  &  Eng. 

16  Am.  and  Eng 

IRONS,    SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's  No.  55,  set 0  95 

Mrs.   Pott's   No.  50,   set 1  00 

Asbestos   Sad    Irons. 

No.   100,   set    1  80 

No.   70,   set    1  65 

Mrs.    Pott's    common    sad    iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a.  dozen. 
LANTERNS. 

No.  2.   plain    7  25 

No.   20,   X-ray    11  00 

No.    22,    Dash-board    9  75 

Trulite   short   globe,   doz...     7  25 
LEAD    PIPE. 

$7  coil ;  less  coil,  $7.50  cwt. 
LEAD    WASTE. 

$8.35   per   cwt. 
LINSEED    OIL. 

Raw.  per  gal.,  68c;  boiled,  per 
gal.,  71c. 

These  prices  are  for  barrels. 
Less  amounts  5c  per  gal.  extra, 
with  additional  charges  for  cans, 
etc. 

LOCKS. 

Peterboro    and    fittings,   45    per 
cent. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.   Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut, 
f.o.b.  Winnipeg.  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and    5  off  list. 

NETTING. 

Poultry,   52%    per   cent. 

NUTS. 
Square   and     hex.,     small    lots, 

$2.00   off:   case,   $2.76   off. 

OTL   CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal. .dome  top  5  10  7  35 
Five  gal.    dome  top     6  34      8  25 


OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal. ;  Palacine  oil,  18%e 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil,  60c  gal.;  Prairie  Har- 
vester oil,  30%c  gal. 
PAINTS  &  OILS  &  GLASS. 
DRY    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  goldeu 
ochre,  barrels,  3%c;  less  thati 
barrels,  4y2c;  Venetian  red,  bar- 
rel, barrel,  $2;  less  than  barrels, 
$3;  American  vermilion,  12c; 
English  vermilion,  $1  per  lb.; 
Canadian  metallic  oxides,  barrel 
lots,  3%c;  English  purple  oxide, 
in  casks.  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50. 
PARIS   GREEN. 

1   lb.   pkgs.,  25e,  small   lots. 

100  lb.  cases,  24%e. 
PICKS. 

<  lay,  6-7,  $4.50  per  dozen. 
PIPE,   IRON. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  IY4,  inch,  $9.90;  1%  inch. 
$12.00;  2  inch,  $16.00;  2%  inch, 
$25.60;  3  inch,  $33.45. 
IKON   PIPE. 

Black,  %  Inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50:  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  Inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  Inch, 
$49.75;  6  inch,  $64.40. 
PLASTER. 

Paris,    per    bbl.,    $3.25. 
PLATES,    CANADA. 

Half  polish,  6-7  inch,  $3.50;  8 
inch,  $3.75;  full  polish,  6-7  inch. 
$4.50;  S  inch,  $4.75.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35:  22,  $3.35;  18-20,  $3.35;  14-16. 
$3.10;    10-12,   $3.15. 

PLOW   SHARES   10c  per  lb. 

POINTS. 

Landslide  plow,  y2xl4  in.,  $1.75 
per  dozen. 
PUTTY. 

Casks,   $2.50   per   100  lbs.   gross 
weight;      bladders,      in      barrels. 
$3.15;     bladders,     100     lb.     cases. 
$3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.: 
Heler's    horse   tooth    rasps,    60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.:  copper, 
No.  S,  32c;  10,  35c:  12.  37c;  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36c;  10.  38c;  coppered,  No.  8. 
17c;  10,  18c. 
ROPE. 

Sisal,    lie    base:    pure    Manila, 
15%c  base;  British   Manila,  liy2c 
base;   lath   yarn,   1014c   base. 
SAWS,   BUCK. 

Happy     Medium      and     Watch 
Spring,   $4.25:     Lance    Tooth     or 
Lightning     blades,     $6.50:      New 
Century,  $6.50:  Maple  Leaf,  $5.25 
Prince  Rupert,  $8.00. 
SCALES. 

Standard  scale,  25  per  cent  off: 
Union  scale,  45  per  cent  off.   Both 
quotations    f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80,  10, 
10  and  5  per  cent.;  flat  head,  85, 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  5  per 
cent.;  flat  head,  brass,  75,  10,  5 
per  cent. :  coach,  60  per  cent. 
SCYTHES. 

Brush.  $7.75. 
SHOT. 

Soft,  $9.25  per  100  lbs.;  chilled, 
$9.65:     buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZINC. 

Cask  lots,  8%c;  small  lots,  9c 
SHOVELS    AND    SPADES. 

.Tones  polished.  $8.10  per  doz.: 
Fox  &  Olds,  $7.10  per  doz.: 
Scoops,  D-handled.  "Black  Cat," 
No.  2,  $7.70;  No.  4,  $8.20:  No.  5. 
S8.50:  No.  6.  $S,75;  No.  8,  $9.25: 
No.   10,   $9.80. 


SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,   No. 
1,    $S.25. 
SOLDER. 

Per   pound,  26  cents. 
SPIKES. 

Pressed,     %     in.,     $4.50:     5-16, 
$4.15:     %,  $3.90;     7-16,  $3.80;     %, 
$3.75;    %,    $3.75. 
STAPLES. 

Bright   wire   per   cwt.,   $2.50   at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,    $3.15   Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  S%c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE    PIPE. 

6  inch  riveted,  per  100  ft...  $8  50 

7  inch  riveted,   per  100  ft..     9  00 
STOVE    PIPE    ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,  per  doz 1  59 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,   off  list. 
TIES. 

Cow,   35   per   cent. 
TIN  AND    TIN  PLATE. 

Block  tin.  58c  per  lb 

Per  Box 

20  x  28  I.C 9  75 

20  x  28  I.X 11  75 

20  x  2S  I.X.X 13  75 

Terne  Plates  9  75 

TOOLS     HARVEST 

Ordinary,   50   per   cent. 
TURPENTINE. 

Per   gal.,    barrel   lots,   80c. 
VARNISHES. 

Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak     190 

Furniture,    No.    1 100 

Gold   size  Japan    2  25 

Turps,    brown    Japan     100 

Crystal   Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish, 

bbls 2  00 

Pure     orange    shellac    var- 
nish,   bbl 1  90 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra  light  hard   oil   190 

WASHERS. 

Iron,   small   lots,   30   per   cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,     NECK    YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
WHITE    LEAD. 

Decorators'  pure  white  lead,  $9 
per  cwt. 
WIRE    BARB 

Per   Spool   of  80   Rods   F.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10:  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan,  Fort  William, 
$1.75;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point,  Fort  William,  $1.40; 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs.,  Fort  William,  $2.75; 
Winnipeg,  $3.15;  coil  spring  No. 
9.  per  100  lbs..  Fort  William,  $2. 
15:  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25:  Winnipeg,  $2.65; 
plain  galvanized  wire.  No.  9, 
Fort  William,  $2.10:  Winnipeg, 
$2.50:  No.  12,  Fort  William,  $2.- 
20:  Winnipeg,  $2.60. 
WIRE   CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  per  hundred  sq.  feet;  in  50 
ft.   rolls,  $1.70  per  100  sq.  feet. 
WIRE   CLOTH  BLACK 

$1.60  per  100  square  feet. 
WIRE    (STOVEPIPE). 

18  and   19  gauge,   5%c   per  lb. 
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MILLER-MORSE     HARDWARE    COMPANY,     LIMITED,     WINNIPEG 


Ellicott  Design 

Dull  Brass  Finish,  relieved. 
On  Wrought  Steel. 


^HEREVER  the  Builder's  opinion 
is  sought  relative  to  the  appear- 
ance of  doors  trimmed  with  this 
design,  you  will  almost  invariably  find 
that  he  has  placed  the  Ellicott  among 
his  choice  selection  of  steel  sets,  and 
reasonably  so,  for  the  same  plain,  yet 
dignified  appearance  that  distinguishes 
the  Ellicott  in  wrought  brass,  is  equally 
well  displayed  when  presented  in 
wrought  steel. 

Inside  Door  Sets   No.     6116 

7116 
1116 
2116 
9116 
3116 
4116 
5116 
12116 


Bit  Key  Front  Door  Sets 

Sliding'  Door  Lock  Sets,  Single. 
Sliding  Door  Lock  Sets,  Double. 

Mortise  Latch  Set 

Push  Plates    

Push  Buttons 

Flush  Sash  Lifts 

Drawer  Pulls   


A 

NEW 

BOOKLET 

ON 

LOCK 

SETS 


IT  SHOWS  A  VARIETY  OF 
DESIGNS  THAT  HAVE  BECOME 
VERY  POPULAR. 

LOCK  SETS  FOR  WHICH 
THERE  IS  A  "FAIR"  DEMAND 
ARE  OMITTED  FROM  THIS 
BOOKLET. 

ONLY  THE  REAL  LIVE  LINES 
ARE  SHOWN. 

THAT'S  WHY  IT'S  SUCH  A 
VALUABLE  BOOKLET  FOR  THE 
DEALER  —  AND  IF  YOU  ARE 
"AFTER  THE  BUILDERS' 
TRADE"  WRITE  FOR  IT  BY  ALL 
MEANS. 

PRINTER  HAS  PROMISED  TO 
HAVE  IT  READY  JUNE  20TH, 
SO  THIS  ANNOUNCEMENT 
REACHES  YOU  JUST  IN  TIME 
TO  INVITE  YOU  TO  WRITE  FOR 
ONE  OF  THESE  ATTRACTIVE 
AND  USEFUL  LITTLE  BOOK- 
LETS—OR SEVERAL,  IF  YOU 
WISH  TO  PASS  ONE  OR  MORE 
COPIES  TO  ARCHITECTS  AND 
BUILDING  CONTRACTOR  CUS- 
TOMERS. 

ONLY  RETAIL  PRICES  AP- 
PEAR, 


A  Specimen  Page  Booklet  is    just 
a  nice  pocket-size. 


MIUBSMSWg 
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Under  any  test  these  splendid  paints 
demonstrate  quality — plus. 

Test   them   in    the   laboratory — their   ingredients    will   prove    to   be    the    best    that    money 

can  buy. 
Test  them  "on  the  job."     They  cover  more  surface,  give  a  better  finish  and  last  longer. 
Test  them  as  money-makers  in  your  store.    They  have  hosts  of  old  friends — who  have  found 

them  good  and  tell  their  friends   so.      They    move    fast,    and    seldom    fail    to    give 

satisfaction — plus. 
In  the  rare  cases  where  you  get  a  real  complaint,  we  back  you  up  in  any  fair  settlement. 
Write  us. 


A.  RAMSAY  &  SON  CO., 


MONTREAL 


ESTABLISHED   1842 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143149  University   Ave.,   Toronto 
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WIRE  NAILS 

OF  SUPERIOR  QUALITY 
CONSULT  US  AT  ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — these  nails 
are  guaranteed  to  be  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 
HAMILTON  -  ONTARIO 

HARRY  F.  MOULDEN,  Winnipeg,  Man. 
GEO.  W.  LAIDLAW,    Vancouver.    B.C. 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled    Edge    Tang  and 
Chisels,    Pattern 
Chisels    and 
Turning    Tools, 


Socket 
Makers 
Gouges, 
etc. 


You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


VZ28^22Z^^^&2&E2EBZZ22ZZ2ZZ2^ffi2^^Z222ZE2ZZ&EZ2Z&Z7i 


An  Article  That 
Every  Hardware  Dealer 
Should  Carry  in  Stock 


Sweeper  -Vac — Model 


S" 


The  most  perfect  combination  sweeper  and  vacuum 
cleaner.  This  machine  will  do  the  work  of  a  high- 
priced  vacuum  cleaner  and  will  do  it  better. 

A  sample  machine  in  your  store  will  bring 
many  sales,  and  the  profit  on  each  machine  sold 
is  considerable.  Send  for  particulars  without 
delay. 


^/0E^ 


Ike. 


LIMITED 
MONTREAL 


Distributors1:    Starke,    Seybold.    Limited,    Montreal;    W.    H, 
Thorne  &  Co.,  Limited,  St.  John,  N.B. ;  Robinson  &  Seager, 

Edmonton,   Alta. 


W/^/y/^y/W^^^^^ 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  -what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 
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The    gathering 
of   the   clans 


On  to  Toronto!" 


"VT'OU  have  doubtless  noted  with  grati- 
fication the  great  movement  for 
honesty  and  square-dealing  which  is 
revolutionizing  American  and  Canadian 
business  methods.  Our  goods,  our  sales- 
manship and  our  advertising  are  being 
cleansed  and  vitalized  by  the  spirit  of 
truth  and  sincerity. 

As  a  result  we  see  a  growing  public 
confidence  in  manufactured  products  and 
their  advertising — a  confidence  which,  if  preserved  and  fostered,  will 
decrease  our  costs,  increase  our  profits,  and  become  a  business  asset 
of  incalculable  value. 

Foremost  in  the  fight  which  has  brought  about  this  revolution  stand 
the  Associated  Advertising  Clubs  of  America,  whose  emblem  is  shown 
above.  If  you  are  a  business  man,  interested  in  the  manufacture, 
distribution,  or  selling  of  commodities  of  any  nature,  you  should 
attend  the  Tenth  Annual  Convention  of  the  A.  A.  C.  of  A.  at 


TORONTO 

June  21-25,  1914 


At  this  Convention  you  will  hear  the 
inspiring  story  of  the  manner  in  which 
these  tremendous  reforms  are  being 
effected.  More  than  this,  you.  will 
hear  the  problems  of  distribution,  mer- 
chandising, salesmanship  and  advertis- 
ing discussed  by  able  and  successful 
business  men,  in  a  series  of  open 
meetings. 

These  meetings  will  cover  the  ques- 
tions of  chief  interest  to  the  10,000 
business  men  comprising  the  140  clubs 
of  the  A.A.C.  of  A. — your  own  prob- 
lems included. 


EDWARD  MOTT  WOOLLEY,  the 
famous   writer  on   business   topics,   has 

written   a   booklet  entitled   "The  Story 

of  Toronto."  This  booklet  describes  in 
a  forceful,  intensely  Interesting  man- 
ner, the  wonderful  work  the  A.A.C.  of 
A.  are  doing  for  clean  advertising  and 
square  business  methods,  and  the  sig- 
nificance and  importance  of  the  To- 
ronto Convention.  This  booklet  will 
be  sent  free  to  all  business  men  asking 
for  it  on  their  business  stationery — 
together  with  detailed  facts  as  to  the 
convention    programme    and    rates    for 

;i  ccommodatlons. 


Address  Convention  Bureau 

ASSOCIATEDpDVERTISING  CLUBS  OF  AMERICA 
TORONTO  CANADA 


The  Money  Market 

General    Business  Conditions,  Real  Estate,  Bond  and  Stock 

Developments 

are  discussed  every  week  in 

T|HE  FINANCIAL  POST  OF  CANADA 

The  service  of  The  Post's  Investor's,  Information  Bureau  is  free  to  subscribers. 
Write  for  Sample  Copy.  Published  Saturdays.  $3.00  per  annum. 

THE  FINANCIAL  POST   OF  CANADA 

"  The  Canadian  Newspaper  for  Investors  " 

TORONTO,  CANADA 


Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

(99.80/.    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchanee  Place         NEW  YORK 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  imputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.    WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO.,  Ltd. 
Winnipeg.  Calgary  and  Branches 
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The  DULL-EA5U 
Garden  Cultivator 


IT,  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian  Jobbers. 

THE  PULL-EASY  MFG.  CO. 


110   Barstow   Street 


WAUKESHA,  W] 


MONEY  WALKS 

as  well  as  talks 


It  takes  a  much  longer  time  to  walk 
back  to  you  if  you  send  it  1,500  miles  fur- 
ther away. 

BUY  GOODS  made  in  the  West  and  re- 
duce the  length  of  time  in  which  your 
money  will  get  back  to  you. 

Remember  that  right  in  the  West,  in  use 
for  the  WESTERN  MARKET  only,  is  a 
plant  that  is  as  complete  as  any  in  Can- 
ada to-day. 

This  is  the  only  factory  in  the  West 
which  makes  everything  in  the  Sheet  Metal 
line  that  Western  Canada  needs. 

Boost  the  home-made  goods  and  insist 
upon  being  supplied  with  the  products  of 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY,  ALTA.  EDMONTON,  ALTA. 

Sheet  Metal  Mfg.  Co.,  Ltd.      Edmonton  MetaljWorks  Ltd. 


Our  Cloth  is 
True  to  Mesh  and 
Gauge 


See.  That 
THIS   MARKV 
OF  HIGH  QUALITY 
Is  On   Eveny   j 
Roll 


will  roll  out  perfectly  flat.  The  fabric  is 
constructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jobbers.  Specify  "XL"  Black  Screen 
Cloth. 


Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  iron  Goods  Co 
HAMILTON,  Ont 


*&tT, 


•■■•■■■••■■■■■•■■■■•■■■■■•■■■•■•■■■■■■■■■(■■■i:: 

■ ■•■■■■■■ ■■•■■■■■■■•■■lllllltlllllllMI 

•■■••■■■■•••■■■■■•■■a •■•■•••■••••«•!■!!!!•■•' 

•■■■•■■•■■■■ ■■■■• •■••<(•■•■■•••:. 


COTTON  &  WOOL  WASTE 


Made  in  Canada  by 

The   Dominion  Waste  Mfg.    Co.,    Limited 
Toronto 

BRANDS : 

Cotton   Polishing:   Cream,   White. 

White    Cotton    Wiping:    XXX.    Extra,    X.    Grand, 
XLCR.,  X.  Empire,  X.  Press. 

Colored    Cotton    Wiping:    Fancy,    Lion,    Standard, 
Popular,   Keen. 

Wool   Packing:   Arrow,  Axle.  Anvil.   Anchor. 

Washed     Cotton     Wipers:     Select     White,     Light 
Colored,   Dark  Colored. 

Packed    in    Compressed    Bales, 
500,     200,     100,     50,     10,     5     lbs. 

No  liquid  dope  or  clay  used  in  any  of  our  brands, 

nothing   but   threads. 

SOLE  SELLING  AGENTS 

Scythes  &  Company,  Limited 


Manufacturers    and   Jobbers 


TORONTO 


MONTREAL 


Also      headquarters     for    Cordage,    Twines,    Cotton 
Duck,   Oiled  [Clothing,  Etc. 


ASHED  COTTON  WIPERS 
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ALL  MECHANICS  Really  Need 
"Millers  Falls" 

Breast  Drill  No.  200 


MACHINIST 


r 

CARPENTER 


No.  200  touches  the  top  notch  of  drill 
design  and  construction  In  convenience 
applicability  to  a  wide  range  of  work,  and 
reliability. 

■  Can    be    used    as    Breast    or 
the  Breast  plate  be- 
ing   adjustable    and 
provided  with  opei- 
ings    to    give    hand- 
grip  when   the   drill  / 
is     used      in      tight          /.',, 
corners.                                 ;■'■' ! 

Has      right      a  n  d  '-1 

left    ratchet  action  ; 
adjustable     c  rank 
handle;   two  speeds. 
instantly         change- 
able  without  removing  tue 
drill   from   the   work;   Ball 
Thrust;     cut     steel     gears 
and    master    chuck    taking 
round  shanks   from   ys"  to 
W  No.  1  Morse  Taper  aud 
all     sizes     of     Bit     Stock 
Shanks. 

For  service,  no  matter 
where,  this  Breast  Drill  is 
unexcelled. 

New  Dealers  Cata- 
logue fully  describes 
this  and  other  tools 
you  should  know  about. 
Write  for  it. 


MILLERS  FALLS  CO. 

Millers  Falls,  Mass. 


Wrought  and  Steel  Plate 


OF  ALL 

DESCRIPTIONS 


PLAIN 
OR 
GALVAN- 
IZED 


Annealed    Rivet    Burrs.       Felloe 

Plates.       Sheared    and    Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer  Mfg.     Co. 

MILWAUKEE,   WIS. 


it 


Hercules"    Step   Ladders 


are  strong  and  well  made 
—  and  they  look  it. 
All     stock     entering     intc 
ladder      is      carefully      S( 
from    the   finest    material 
The  nails  which  pass  int 
end     of    each    step    are 
firmly    in    place    by    a   p,i 
malleable   iron    washer 
rods  connecting  these  wa 
ers  form,  with   a  small  bh 
under    each    step,    a    tru 
support,     the     tension 
which   can    be   readily   a( 
.lusted. 

The      "Faultless"      Loci 
keeps  it  from  opening  or 
closing  when   in   service 
Ears    are    of    malleable 
iron,     and     all     braces 
are    bound     with    steel 
angles. 

All     iron      and      steel 
parts   are   finished    in 
aluminum,      w  h  i  c  h, 
with      the      clear,' 
bright  woods,  make 
this   pattern   one  of 
the  most  attractive, 
easiest     sellers     on 
the  market. 

Write     for     full 
information     and 
prices. 


The  Stratford   Mfg.   Co.,   Limited 


Stratford 


Ontario 


Canada 


Represented  by:  British  Columbia — Martin,  Pinlayson  & 
Mather.  Ltd.,  Vancouver.  Alberta — Tees  &  Persse  of  Alberta 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebeo 
— Jas.  S.  Parkes,  Montreal.  Ontario — Roy   E.  Harris,   Stratford. 


Good  Pumps 
with  Good  Profits 

We  are  looking  for  the   pump  dealer    who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall  Pumps  are 
well  made,  properly  fitted 
good  through  and  through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps — for  Force  or  Lift 
use — every  size,  style,  kind,  in  our  big  catalogue. 


Write 


The 


R.  McDougall  Co.,  limited 

GALT,   CANADA 
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Reading  Brimful  of 

Interest  for  Busy 

Canadians 


The  July  MacLean's,  just  off  the  press,  is  full  of  feature 
articles  and  stories  which  should  appeal  to  every  Canadian. 
Does  not  this  list  interest  you? 

"The  Education  of  the  Camp" — A  strong  article  by  a 
military  authority  on  the  benefits,  physical  and  otherwise, 
of  militia  training. 

/'On  the  Firing  Line  in  Riel's  Day"— The  first  of  a 
series  of  articles  on  the  North-west  Rebellion,  written  by 
one  who  served  through  the  last  campaign.  These  stories 
will  be  full  of  reminiscences  given  to  the  public  for  the 
first  time. 

"The  Adventures  of  Madelyn  Mack:  Detective"— The 
best  detective  stories  published  since  Sherlock  Holmes  first 
appeared.  The  first  of  this  series  appears  under  the  title 
"The  Man  With  Nine  Lives" — A  strong  recital  of  adven- 
ture, written  in  graphic,  vivid  style. 

"The  Miracle  of  the  X-Rays" — A  clear  presentation  of 
one  of  the  greatest  discoveries  of  modern  times.  The  fas- 
cination that  science  exerts  on  the  lay  mind  will  serve  to 
make  this  article  one  of  absorbing  interest  to  all. 

There  is  nothing  a  man  could  not  do  if  he  had  the 
right  information  before  starting  at  it.  Under  the  head- 
ing: "Getting  the  Facts,"  a  Lieutenant  of  Harrington 
Emerson,  the  chief  exponent  of  efficiency,  tells  how  the 
right  information  can  always  be  obtained.  Want  to  get 
started  on  the  highroad  to  success?    Read  this  article. 

Glen  Campbell — Broncho  buster,  sturdy  man  of  the 
plains,  orator,  player  of  practical  jokes,  firm  friend  and 
hard  fighter — is  the  subject  of  a  breezy  sketch  that  will 
both  interest  and  amuse.  Meet  this  famous  Western  M.P. 
in  the  pages  of  July  MacLean's. 

These  are  just  a  few.  There  are  plenty  more  of  the 
same  kind  to  be  found  in  the  July  issue  of  Canada's 
national  magazine.  If  you  don't  read  MacLean's,  start 
with  the  July  number. 

Send  a  postcard  and  have  your  name  added  to  our  sub- 
scription list.    You'll  be  delighted  with  every  issue. 

Subscription  price  $2.00  per  year.  20  cents  a  copy. 


WRITE  DEPARTMENT  M. 

The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,      Toronto,  Canada 
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Trying  is 
believing 


When  it 
comes  to 

"Delta" 
Files 


When  put  up  to  the 
user  of  many  flies 
(the  man  that's  gen- 
erally hard  to 
please)  they  immed- 
iately make  good, 
and  for  this  reason 
they  are  a  good  line 
to  sell. 

There  is  no  other 
file  made  like  the 
Delta,  because  it's 
the  only  line  made 
absolutely  of  cru- 
cible steel;  this  ma- 
terial assures  an  ex- 
tra long,  keen-cut- 
ting life. 

Each  and  every 
Delta  has  our  trade- 
mark   guarantee    on 

the  tnng. 


DELTA 


We     make    a  shape 

and  size  for  every 
requirement. 

Order  from  your 
jobber.  If  he  can- 
not supply  you, 
write  us. 


DELTA    FILE    WORKS 

PHILADELPHIA.  PA. 

CANADIAN    AGENTS  : 

H.    S.    Howland,    Sons    &    Co.,    Toronto  ; 

Starke.  Seybold.  Montreal; 

Wm.    Stairs,    Son    &    Morrow,     Halifax; 

Merrick-Anderson  Co..  Winnipeg 


HARDWARE    AND    METAL 


Hardware  and  MetaPs  Electro  Service 

AT  the  request  of  many  of  our  readers  and  in  order  to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
make  it  easy  for  them  to  use  illustrations  of  staple  hardware  lines  in  their  newspaper,  circular  or  catalogue 
advertising-.  Hardware  and  Metal's  editorial  department  has  instituted  a  new  service,  viz.,  the  supplying  of 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Many  merchants  claim  that  the  electros  they  have  on  hand 
are  of  such  large  proportions  and  occupy  such  large  space  that  their  use  is  almost  prohibitive  on  account  of  the  cost 
of  newspaper  space.  By  using  small  electros  of  seasonable  goods  the  merchants  will  be  able  to  feature  several  lines 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware  and  Metal  will  from  time  to  time  publish  seasonable  ad- 
vertising suggestions  in  which  electros  here  shown  will  be  used.  In  ordering  electros  be  sure  and  order  by  numbers. 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  with  order.  Address  all  orders  to  Hardware  and  Metal, 
143-153  University  Ave.,  Toronto,  Ont. 
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HARDWARE  AND  METAL  ELECTRO  SERVICE 


49 


50 


55 


ci 


cc 


70 


L 


SI 


Electros  oq  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.     Be  sure  and  order  by  number. 

Address  all  orders  for  cuts  to 

Hardware  and]Metal,'31143-153  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 
Atlanta,  1895 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,     Portable     Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


THE  WHITE  MOP  WRINGER 


always  bears  this  trade-mark 
LOOK  FOR  IT. 


Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 


White   Mop   Wringer  Co.,   Fultonville,  N.Y 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturers  of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002  to  .250. 
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ROOFING 

Of  Quality 


"BLACK  CAT"   "GOOD  LUCK")    RUBBER 
"  McCOMB'S  SPECIAL  "       I  ROOFINGS 

Write  for  Prices. 


J.H.McCoinb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leare 
a  smooth  hole  and  a  clean  surface.  That's  performance.  TT1KY  HIPPER 
FROM  ALL  OTHER  BIT8.  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  The;  bore  any  are  of  * 
circle   and   can    be   guided    in    any   direction.     That's   adaptability. 

Made  for  Brace — made  for  Machine.  Packed  singly— packed  in  sets.  That's 
COUTepience.  And  they  sell  to  Wood  Workers,  Carpenters.  Clihine!  Makers 
and  others.   That's  why  you  should  sell   them.   Order  through  your  jobber  to-day. 


YOURORDER  STORE  FRONTS  1 

for  ETC.  % 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because   It   Is   The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 


A  special  circular  describing  same  in  detail  is  ready  for  dis- 
tribution. May  we  send  you  some  with  your  imprint?  They  will 
interest  your  wood-working  customers  and  bring  you  business. 


Stanley  Doweling  Jig 

A  new  and  most  unique  tool  that  will  enable  the  user  to  bore  dowel 
holes  in  the  edge,  end  or  surface  of  work  with  the  greatest  ease  and 
with  absolute  accuracy. 

A  tool  that  will  immediately  commend  itself  to  Carpenters,  Cabinet 
Makers,  Pattern  Makers, — in  fact,  to  every  artisan  or  amateur  who  has 
occasion  to  do  any  kind  of  doweling. 

Stan  ley  Rule  &  Level  Co, 

New  Britain,  Cqnn.  U.S.A. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BJEJgHHP  mBC3 


Get  our  prices  nn  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,  etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers,  P.Q. 


SPOONER'S  NoHotBoxeS 

MACHINERY  BEARING  METAL 


PPERI 


CANADIAN  MADE. 


PRIESTS  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CATA1  OG  TO 

American  Shearer  Mfg.  Co., 

Nashua,  N.H.,  U.S.A. 

Wiebusch  &  Hileer,  Ltd. ,  Special  New  York 

Representatives,  106-110  Lafayette  Street 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


§Z  LAMPBLACKS 

— g^  /I  Gemaarown  of  <?(/a//ty 
V  Mat  gets  &/g  b</s//7ess 

\  WILCKES. MARTIN. WILCKES CO. 

^•iU^acaaiki*^  135    WILLIAM    ST.NLWYORH 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
IroB  and  Copper  Rivets,  Iroa  and  Cop- 
per Burrs,  Bifurcated  and  Tabular  Riv- 
ets, Wire  Valla,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Reproduction  of 

NEW  SEYMOUR  SHOW  CARD 

12-in.  by  15-in.,  il.  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cul 

out.     A  show  card   will  be  sent  to  every  dealer 

tending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Sslliai  Agents.  WIEBUSCH  &  BILGEB,  Ltd.,  New  York 

A.    MacFARLANE   &   CO    Montreal 

Canadian  Agent* 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured       b  y 


James  &  Reid,  Perth,  Ont. 


|  Goods  WeD  Displayed  areHalf  Sold  ! 

The  most  attractive, most  dup 
able  and  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

SmnXO^t  SMftbom 

over  woojrm  boset 

Write  for  Qrtalotju*  ondfWli* 

CflMEfZOH  mi  CflMfBEU. 

__^ lOconboc 


BOLTS.RIVETSWIRE  4  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


THE  NORTHERN  BOLTdSCREW  L?^.pTAENI0WEN SOUND. 


When  writing  advertisers 
kindly  mention  having 
seen  the  advertisement 
in   this   paper.     :     :     :    : 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of   all    Kinds 

Manufactured  by 

F».  KYL  E 

MERRICKVILLE.  ONT. 


Great  Improvements 

—IN— 

HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 


453  BROADWAY 


BROOKLYN.  N.Y 
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Safe  Investments 


The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about   investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors'1 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

Manufacturer*    of 

Emery.   Black   Lead   Emery   Glass 
and    Flint  Cloths  and   Papers,  etc, 

Wellington  Mills,  London,  England 


LONDON 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

AH  numbers  of  gauze  from  60  to   120  mesh. 

Also    Tubular    and  Washer    Points,     Earth    Augers.    Drive    Caps,    Cast    Steel    Drive    Shoes, 

Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 

Brass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  S£T£XE£a 


Wooden  Pickets  on 


fit  ■  WIRE    NAILS,     COILED     SPRING 

BARB    and    PLAIN    FENCE    WIRE, 

OILED     and    ANNEALED     WIRE, 

CLOTHES   LINE  WIRE,  STAPLES. 

ETC. 

The  Western  Wire  and  Nail  Co.,  Limited,       London,  Ont. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  In  advance) :— 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
Insertion,  5c.   additional  each   Insertion   when   Box    Number  Is  required.    Each  figure  counts  as  one  word. 


WANTED 


EXCHANGE 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,   Toronto,   Ont.  (<*) 

"HARDWARE  CLERK  WANTED;  EXPERI- 
enced  only  need  apply.  State  age  and  salary. 
Must  commence  at  once."  Geo.  Taylor  Hard- 
ware, Ltd.,  Cobalt.  (24) 

BOX  10S. 
WILL  THE   HOLDER   OP   BOX   108   KINDLY 
communicate  with   this  office?    Hardware  and 
Metal,    143    University    Ave.,    Toronto.  (25) 

SITUATIONS    WANTED 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware  desires  posi- 
tion with  wholesale  or  retail  western  firm. 
Best  of  references.  Box  100,  Hardware  and 
Metal,  Toronto. (23) 

ADVERTISER  WITH  15  YEARS'  EXPERI- 
ence  of  hardware  trade  seeks  position  in  office 
or  road.  Good  references.  195  Hutchison  St., 
Montreal.  (24) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  builders'  and  general  hardware, 
would  like  to  represent  builders'  hardware 
manufacturer,  Prairie  Provinces  or  British 
Columbia.  Box  110  Hardware  and  Metal, 
Toronto. ^ (26) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  general  and  builders'  hardware, 
would  like  to  represent  British  Columbia 
wholesaler.  Box  111,  Hardware  and  Metal, 
Toronto.  (26) 


FOR  SALE 


FOR  SALE— THE  BUSINESS  OP  THE  VAN 
couver  Hardware  Co.,  established  18S6.  Lo- 
cated on  best  retail  street  in  the  city.  Stock 
and  fixtures,  $30,000.  Will  sell  outright  as  » 
going  concern,  or  retiring  manager's  interest 
A  good  opening  for  a  live  business  man 
Apply  to  Anderson  &  Warnock,  613  Granville 
Street,    Vancouver,   B.C.  (23) 


EXCHANGE.— SECTION     IMPROVED     LAND 

for  hardware  or  general  store.  D.  A.  Ketchin, 
1360    Rae  St.,    Regina,   Sask.  (30) 

MISCELLANEOUS 

I  LOCATE  NEW  TOWNS  IN  THE  WEST 
and  build.  These  I  am  prepared  to  sell  or 
rent.  This  gives  an  opportunity  to  start  on 
the  ground  floor.  Have  just  now  a  splendid 
opening  in  hardware  on  the  Grand  Trunk 
Country,  second  to  none.  For  further  par- 
ticulars address  Box  10S,  Hardware  and  Metal, 
Toronto.  (26) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue. "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the   work   described.     Illustrated   with   22   dia- 


grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave..  Toronto. 

HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  In  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143  University   Ave.,   Toronto. 

HARDWARE  WINDOW  DRESSING-^THIS 
is  the  first  book  ever  writteD  rtovofwl  «►-- 
clusively  to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  lotal  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  In  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


Keep  In  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on 
the  earth  has  been  schooled  by  nature 
to  look  for  signs;  for  Invitations  to 
taste;  for  suggestions  as  to  what  to 
wear.  Tell  your  story  briefly,  forcibly, 
truthfully,  and  address  It  through  the 
proper  media  and  you  can  successfully 
apply  advertising  as  a  means  to  In- 
creased distribution. 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

^own Province 
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Consult  Your  Travellers 


Your  advertisement  in  Hardware  and  Metal  reaches  the 
cream  of  the  Canadian  hardware  trade.  For  over  25  years  the 
most  progressive  and  up-to-date  retailers  have  contributed 
to  its  columns  and  depended  upon  its  weekly  market  and 
merchandising  information.  This  is  the  sort  of  connection 
that  makes  a  paper  valuable  to  its  advertisers. 

We  want  you  to  investigate  these  claims.  Suggest  to  your 
travellers  that  they  ask  their  customers 

1.  If  they  subscribe  for  Hardware  and  Metal? 

2.  If  they  watch  its  markets  from  week  to  week? 

3.  If  they  find  its  merchandising  articles  of  practical 
use? 

4.  If  they  consult  its  advertising  pages? 

When  you  get  this  information  you  will  want  to  place  an 
advertisement  with  us  immediately,  or  increase  the  one  you 
already  have. 

You  will  be  asked  to  spend  your  good  money  in  many 
quarters  this  year  of  1914.  Why  not  investigate  and 
see  that  you  get  value  received? 


CANADAS  only  weekly  hardware  paper 

143  University  Avenue,  Toronto,  Ont. 


HARDWARE    AND     METAL 


CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is    printed  solely    for  the    convenience    of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Carborundum  Co.,  Niagara  Falls.  N.T. 
Account  Registers. 

Barr    Registers,    Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,    Toronto. 
Aluminum    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 

Sheet    Metal    Products    Co.,     Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion   Cartridge    Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   New  York. 

Dupont   Powder  Co.,    North   Wilming- 
ton,   Del. 

Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson  &   Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric  Co. 
Anti-Rattlers    (Buggy    Shaft) . 

Fernala  Mfg.    Co.,   North   East,    Pa. 
Anrils. 

Brooks  &  Cooper,    Sheffield,    Eng. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

A.    C.    Leslie   Co.,    Montreal. 
Auger    Bits. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Auto  Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Canadian   H.    W.    Johns-Manville  Co., 
Toronto. 

Novelty  Mfg.  Co.,   Waterbury,  Cons, 
Babbitt  Metal. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Canada  Metal  Co.,  Toronto. 

Hoyt   Metal    Co.,    Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes    &    Co.,     Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 

Can.    Fairbanks-Morse   Co.,   Montreal. 

Canadian   Tube   &   Iron   Co.,    Montreal. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.   of   Canada,   Hamilton. 

London  Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 

The    Stanley    Works,    New    Britain. 
Bath  Room  Fittings. 

The   Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,  Frary  &  Clark,  New  Britain. 

Novelty  Mfg.   Co.,   Waterbury,    Mass. 
Batteries  and  Accessories. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gutta   Percha   and    Rubber   Mfg.    Co., 
Toronto. 
Bicycles. 

Bown  Mfg.  Co.,  Birmingham.  Eng. 

Iver-Johnson's   Arms   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Andrew  B.   Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 

Ford  Auger  Bit  Co.,   Holyoke,   Mass. 

Progressive  Mfg.  Co.,  Torrington,  Conn. 

Rmssell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 

Consumers  Cordage  Co.,   Montreal. 

Independent  Cordage  Co.,   Toronto. 
Bolts  and   Nuts. 

London  Bolt  &  Hinge  Works.  London. 

The  Steel  Co.  of  Canada,   Ltd..   Ham- 
ilton. 
Boilers   and    Radiators. 

Pease  Foundry  Co.,  Toronto. 

Gurney    Foundry   Co.,    Toronto. 

Taylor-Forbes    Co.,    Guelph. 
Bolts. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Northern    Bolt    &    Scretf    Co.,    Owen 
Sound,    Ont. 

Canadian   Tube  &   Iron  Co..    Montreal. 

London  Bolt  &  Hinge  Works,  London. 

The   Steel   Company  of  Canada,   Ham- 
ilton. 


Box    Strapping. 

Acme  Steel  Good3  Co.,  Chicago. 

J.  E.   Beauchamp  &  Co.,   Montreal. 

The    Stanley     Works,     New      Britain. 
Box    Hinges   and   Locks. 

Acme    Steel    Goods   Co..    Chicago. 

The    Stanley    Works,    New    Britain. 
II  r  'I  r  f '  h 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Miller's  Falls  Co.,   New   York. 

Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 

Atlas   Mfg.    Co.,    New   Haven,   Conn. 

The    Stanley     Works,     New      Britain, 
Conn. 

Canada    Steel    Goods    Co.,    Hamilton. 

Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 

Brown,    Boggs    Co.,    Hamilton. 

Steel  Bending  Brake  Works,   Chatham. 
Brass    Goods. 

Jas.   Cartland   &   Son,    Ltd.,    Birming- 
ham, Eng. 

Chadwick    Brass    Mfg.    Co.,    Hamilton, 

Evered  &  Co.,   Smethwick,   Eng. 

Henderson   &    Richardson,    Montreal. 

Jas.     Morrison     Brass    Mfg.     Co.,     To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,   Frary  &  Clark,  New  Britain, 
Brushes. 

Meakins  &   Sons,   Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens   &    Co..    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'    Tools    and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont  &  Co.,    Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,    Ltd.,   Montreal. 

Lnfkin    Rule   Co.,    Windsor,    Ont. 

Miller,   Morse  Hdwe.  Co.,   Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa. 

Simmons  Hdw.   Co.,   St.  Louis,   Mo. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.  &  F.  Corbin.  New  Britain,  Conn. 

Evered    &    Co..    Birmingham,    Eng. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lawson    Mfg.    Co.,    Chicago. 

May   &   Padmore,    Birmingham,    Eng. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Richards    Wilcox    Can.    Co..    London. 

The    Stanley     Works,     New      Britain, 
Conn. 

Taylor  Forbes  Co..  Guelph.   Ont. 

Watrous-Acme   Mfg.   Co..    Des  Moines, 
Iowa. 

Winnipeg   Paint  &  Glass  Co.,    Winni- 
peg. 
Buildings.    Metal. 

Metal  Shingle  &   Siding  Co.,   Preston. 

Pedlar  People.   Ltd.,  Oshawa. 

Winnipeg     Ceiling     &      Roofing     Co.. 
Winnipeg. 
Burlap. 

Dominion  Oilcloth  Co.,   Montreal. 

n.   F.   Stephens  &  Co..   Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 

P.   L.   Robertson  Co.,   Milton. 

The    Stanley     Works,      New     Britain, 
Conn. 

Pnrmenter  &  Bulloch  Co..  Gananoque. 

The   Steel  Co.    of  Canada,    Hamilton. 
Butts. 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Canada    Steel   Goods  Co..   Hamilton. 

P.    &   F.   Corbin,   New   Britain.    Conn. 

The    Stanley    Works,    New    Britain. 

Taylor  Forbes  Co.,  Guelph.   Ont. 

Watrous-Acme    Mfg.   Co.,    Des    Moines, 
Iowa. 
Butts  and  Hinges. 

,T,  E.   Reanchamn  &  Co..   Montreal. 

The    Stanley     Works.      New     Britain. 

Montreal  Hardware  Mfg.  Co.  Montreal. 

Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts.    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

Can.    Fairbanks-Morse    Co..    Montreal. 

L.    8.    Starrett  Co.,    Athol,   Mass. 
Calks. 

Neverslip    Mfg.     Co.,    New    Brunswick, 
N..T. 
Cans. 

Tbrw.    Davidson    Mfg.    Co.,    Montreal. 

McClarv's.    London.    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada.   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers,   Cash  and  Parcel. 

Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 


Canada   Plates. 

A.  C.   Leslie  &  Co.,   Montreal. 
Roofers    Supply    Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 
Carpet   Sweepers. 

Bissell    Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 

Dominion  Cartridge   Co.,    Montreal. 

Eley  Bros.,  N.  Transcona,  Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 

Greening,   B.,  Wire  Co.,   Hamilton. 

McKinnon  Chain  Co.,  St.  Catharines, 

Oneida    Community,    Limited,    Niagara 
Falls,   Ont. 
Ceilings,  Metal. 

Metal  Shingle  &  Siding  Co.,   Preston, 
Ont. 

Winnipeg  Ceiling  &  Roofing  Co..  Win- 
nipeg. 

Pedlar   People,   Ltd.,    Oshawa. 

McFarlane,  Douglas  &  Co.,   Ottawa. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 

Canada  Cement  Co.,  Montreal. 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass     &     Suply     Co., 
Moose  Jaw. 

B.    &   S.   H.   Thompson   &  Co.,    Mont- 
real. 
Cement    Working    Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

T.    Slack   &  Co.,    Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 

McKinnon   Chain   Co.,   St.   Catharines. 

Oneida  Community,    Oneida,    N.Y. 

Standard    Chain    Co.,    Pittsburgh,    Pa. 

Chain,     Trace,     Logging,     Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont. 

McKinnon  Chain   Co.,   St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.  H.,   &  Sons,  Ottawa,  Ont. 

Oummer-Dowswell.       Ltd.,     Hamilton. 

Maxwell,   David,  &  Sons,   St.  Mary's. 
Chutes. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Clippers,   AH    Kinds. 

American    Shearer    Mfg.    Co.,    Nashua, 
N.    H. 

Chicago    Flexible   Shaft   Co.,    Chicago, 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  m. 
Clothes  Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins   &    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,   Hamilton,  Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

J.   H.  Connor  &  Son,   Ottawa. 

Maxwell,   David,  &  Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark,  New  Britain. 

National   Electric   Mfg.   Co.,   Toronto. 
Colors,    Dry. 

A.  Ramsay  &  Son  Co.,   Montreal. 

Canada  Paint   Co..    Montreal. 

G.    F.    Stephens   &    Co.,    Winnipeg 
Cold   Rolled    Strip   Steel. 

Acme  Steel  Goods  Co.,  Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 

The    Stanley     Works,     New     Britain, 
Conn. 
Conductor   Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 

The  Pedlar  People,  Ltd.,  Oshawa. 

Sheet    Meta!    Products    Co.,    Toronto. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Wheeler    &    Bain.    Toronto. 
Cord,     Wire    Picture 

The    Anderw    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Cordage. 

Hamilton   Cotton    Co.,    Hamilton. 

Independent    Cordage    Co.,    Toronto. 

Consumers    Cordage   Co.,    Ltd. 

Scythes  &  Co..  Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co.,   Toronto. 

Metal   Shingle  &   Siding  Co.,    Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel  Goods  Co..  Chicago. 

The    Stanley    Works,    New    Britain. 
Cotton    Duck. 
Scythes  &  Co.,    Toronto. 


Cotton    Wipers. 

Scythes  &   Co.,    Toronto. 
Cow    Ties. 

Greening,    B.,   Wire  Co..   Hamilton. 

McKinnon  Chain  Co.,   St.   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   BushneU,   111. 
Cuspidors. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

MoClary's,    London,    Ont 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.   Wright  Co..  Ltd.,  Hamilton. 
Cutlery,    Razors,    Scissors,    etc. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crooks,   Jonathan,   &   Son. 

Dorlten   Bros.    &   Co.,    Montreal. 

Henderson   &   Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,    &  Co.,    Montreal. 

Lamplough,  F.  W..  &  Co.,  Montreal. 

Thos.    Mortimer,    Toronto. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

N.    Kastor,    Ohligs. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons    Hardware    Co..    St.    Louis 

A.    Williams   &   Son,   Sheffield. 
Door   Bolts. 

Montreal   Hdw.    Mfg.    Co.,    Montreal. 

The  Stanley  Works,  New  Britain 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont 
Door   Checks. 

Canadian  Yale  &  Towne,  St  Cath- 
arines, 

P-   &   F.    Corbin,   New   Britain,   Conn. 

Wm.    Newman    &    Sons,    Birmingham 
England. 
Doors,   Screen.    . 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 

Canada    Steel    Goods  Co.,   Hamilton. 

Myers,    F.    E,    &    Bro.,    Ashland,    0. 

The    Stanley    Works,    New    Britain. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont 

Taylor  Forbes  Co.,  Guelph,  Ont 
Drawer    Pulls. 

P.    &   F.    Corbin,   New  Britain,   Conn. 

The  Stanley  Works,  New  Britain. 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont 
Drills,  Brick  and   Stone. 

Whitman  &  Barnes  Mfg.  Co.,  Bt 
Catharines. 

Wilt   Twist  Drill    Co.,    Walkerville. 
Dry    Batteries. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

The  Canadian  H.  W.  Johns-ManrilJe 
Co.,    Ltd.,   Toronto. 

Northern   Electric   Co. 
Dustless  Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell   Chemical  Co.,  Toronto. 
Eavetroughs. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

The  Sheet  Metal  Products  Co..  To- 
ronto. 

Pedlar  People,  Ltd.,  Oshawa. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &  Bain,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co. 
Winnipeg,   Man. 
Elbows. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 

E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 

Landers,  Frary  &  Clark,  New  Britain. 

National    Electric    Mfg.    Co.,    Toronto. 

Renfrew  Electric  Co.,   Renfrew. 

Flexible  Conduit  Co.,    Guelph,    Ont 

Ideal   Electric  Mfg.  Co.,   Wallaoeburg. 
Emery  or  Corundum  Wheel*. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

The  Carborundum  Co.,   Niagara  Falls, 

The    Canadian    H.    W.    Johns-Manville 
Co..   Ltd.,   Toronto. 
Electric  Fixtures. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Flexible   Conduit   Co.,    Guelph.    Ont. 

Renfrew    Electric    Mfg.    Co.,    Renfrew, 

Ideal    Electric   Mfg.    Co.,    Wallaceburg, 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

National   Electric   Mfg.    Co.,   Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

G.    F.   Stephens  &  Co.,    Winnipeg. 
Emery    Wheels. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Jno.  Oakey  &  Sons.  Ltd.,  London, 
Eng. 
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HARDWARE    AND    METAL 


Toledo 
Lawn  Rake 

Made  in  Canada 

The  best  Steel  and  Wire  Lawn  Rake  on  the  market,  made  of  heavy  gauge  steel.  Wires  are  made  of  No.  9  High- 
Carbon  Spring  Wire.  Socket  is  made  of  15  gauge  sheet  steel.  After  rake  is  assembled  it  is  galvanized  all  over, 
making  every  part  solid.  Catalogue  upon  Request. 

MANUFACTURED  BY 

The  Adamite  Wheel  &  Mfg.  Co.,     Hamilton,  Ont. 


Sell   Heller-Aller    Goods 

They  pay  %ood  profits,  and  the  quality  imures  satisfaction 


Our  oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel,  and  they  will  stand  a  lot  of 
hard  usage. 

Screw  caps  opening  on  top  to  fill  up  by  and  a 
faucet  in  the  side  near  the  bottom  to  draw  off 
contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  Informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write  for  it. 


HALF-ROUND  TROUGHS 

These  tanks  have  a  steel  frame  or  truss 
at  each  end.  They  are  built  to  stand  up 
under  the  abuse  to  which  such  goods  are 
subjected. 


The  Heller-Aller  Co.,  Windsor,  Ont. 


OIL  AND  GASOLINE 

TANKS 


Eureka  Jr.  B.C.  2 


THE  LIGHT   THAT'S   RIGHT 

Eureka  Lite 

The  jad  is,    with  our  Eureka — 

You  can  light  almost  any  old  car   as  light  as  day, 
But  you  can't  afford  to  light  a  Ford  in  any  other  way. 

LOW    COST— HIGH    EFFICIENCY 

Used  with  or  without  storage  battery.  Special  attachments  for  Ford,  Maxwell  and  other 
cars.  Prices  $20  00  and  up,  according  to  capacity  required.  Large  profit  to  dealers. 
Write  for  particulars  to-day. 

HENRICKS  NOVELTY  CO.,   1539  St.   Paul  St.,   Indianapolis,  Indiana 


Bur-Nor  "The  Catch   That  Catches" 

Equipped  with  the  "Lock  that  Holds." 

A  very  complete  and  efficient  screen  door  catch, 
easily  sold,  simple  to  attach.    Priced  right. 

Two  styles — plain  and  with  lock. 


BURGESS -NORTON  MANUFACTURING  CO. 

GENEVA,   ILLINOIS,   U.  S.    A. 
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All  Steel  Hatchets 


HARDWARE    AJND    METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    faint  Co.,    Montreal. 
(Hidden    Varnish    Co.,    Toronto. 
Martin-Senour    Co.,    Montreal. 
Pratt  &    Lambert,    Bridgeburg,    Ont. 
A.    Ramsay   &   Son   Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
O.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg   Paint  &  Glass  Co.,    Winni- 
peg. 

Enameled    Ware. 

Hoods,    Ltd.,   Birmingham,    Eng. 
Thos.   Davidson  Mfg.   Co.,   Montreal. 
MoClary's,   London,    Ont. 
Sheet    Metal    Products   Co.,   Toronto. 
E.   T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 
The  Pannenter  &  Bulloch  Co.,   Gana- 

noque,    Ont. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Fasteners,  Storm,  Sash  &  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Oat, 
Fencing,   Woven  Wire. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Files   and    Hasps. 
Barnett   Co.,    G.    &   H..    Philadelphia. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,   Henry,   &  Sons,   Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 
Firearms  and  Ammunition. 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Iyer- Johnson's    Arms    &    Cycle    Works, 

Fitchburg,    Mass. 
Remington   Arms   TJ.M.C,  Co.,    Wind- 
sor,   Ont. 
Fire   Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire    Door    Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox    Can.     Co.,     London, 

Ont. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Fire  Place  Furnishings. 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Winnipeg  Paint  &   Glass  Co.,    Winni- 
peg. 
Fishing  Tackle. 
Abbey    &    Imbrie,    New    York. 
Andrew   B.   Hendryx  Co.,   New  Haven. 
Flags. 

Scythes    &    Co.,    Toronto. 
Flashlights,   Electric. 
Can.    Fairbanks-Morse    Co.,    Montreal 
Northern    Electric  Co. 
Flint   Paper. 
Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 
Food    Choppers. 
Landers,   Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's, 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,    see   Stoves. 
Galvanizing. 

Canada    Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

Henderson   &    Richardson,    Montreal. 

John   Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 

Pedlar   People,    Ltd.,    Oshawa. 

8.    &   S.   H.    Thompson   &   Co.,    Mon- 
treal- 
Winnipeg     Ceiling     &     Rootling     Co. 
Winnipeg,   Man. 
Galvanized    Steel   Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 

Metal  Shingle  &   Siding  Co.,   Preston. 
Galvanized     Ware. 

H.  S.  Howland  Sons  A   Co,.  Toronto 

E.   T.    Wright   Co.,    Ltd.,    Hamilton. 

McClary's,    London,    Ont. 

Sheet   Metal    Products  Co.,   Toronto 

Thos.    Davidson   Mfg.    Co..    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co.,    Montreal 

McClary     Mfg.     Co.,     London. 

Sheet    Metal     Products    Co..    Toronto 

E.    T.    Wright   Co.,    Hamilton. 
Garden   Cultivators. 

0.   S.   Norcross  &  Sons,   Bushnell,    111. 

8.   L.   Allen  Co.,   Philadelphia. 
Garden   Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Gas  Fixtures. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas   Engines. 

Can.  Faivbanks-Morse  Co.,  Montreal. 
Gas  Engine   Silencers. 

Maxim  Silencer  Co.,  Hartford,  Conn. 
Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Gauges. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

L.    S.    Starrett   Co.,    Athol,  Mass. 
Glass. 

Pilkington   Bros.,    Thorold,    Ont. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

Excelsior   Plate    Glass    Co.,    Toronto. 

A.  Ramsay   &   Son,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Excelsior   Plate    Glass    Co.,    Toronto. 

G.   F.  Stephens  &  Co.,   Winnipeg. 

Pilkington    Bros.,   Thorold,    Ont. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Glass,   Sheet  and   Figured. 

A.    Ramsay    &    Son,    Montreal. 
Glass   Paper. 

A.    Ramsay    &    Son,    Montreal. 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 

Glass.    Wired. 

Pilkington    Bros.,    Thorold,    Ont. 

G.   F.    Stephens  &  Co.,    Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Excelsior    Plate    Glass    Co.,    Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

ConsolirlHted  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pelton,    Godfrey  S, 
Arthur    Rudd   &    Co.,    St.    Helen's. 
Sharratt    &    Newth,    London,    Eng. 
G.    F.    Stephens  &    Co.,    Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson    &    Richardson,    Montreal. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 
Can.    Fairbanks-Morse    Co..    Montreal. 
Cleveland   Stone   Co.,   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 
J.    P.    Clapbrough    &    Johnston,    Bir- 
mingham. 
Harrington    &    Richardson    Arms    Co., 

Worchester,    Mass. 
Iver  Johnson's   Arms   &   Cycle   Works, 

Fitchburg,    Mass. 
Remington    Arms-TJ.M.C.    Co.,    Wind- 
sor. 
Ross  Rifle  Co.,  Quebec. 
Hammers. 
Double  Claw  Hammer  Co.,  New  York. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles. 
The    Lachute    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Watrous  Acme  Mfg  Co.,   Des  Moines, 
Iowa. 
Hardware,  Metal  Window. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.    Corbin,   New  Britain,   Conn. 
The     Stanley     Works,     New     Britain, 
Conn. 
Harvest  Tools. 

H.   S.    Howland  Sons  &  Co.,  Toronto. 
Hay    Unloading   Tools. 

F.    E.    Myers   &  Bro.,   Ashland,   Ohio. 
Hinges. 
J.   E.   Beauchamp  &  Co.,  Montreal. 
Canada    Steel   Goods   Co.,   Hamilton. 
Montreal    Hardware   Co.,    Montreal. 
The     Stanley     Works.     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Hinges,    Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.    H.,    Mfg.    Co.,    St.   Thomas. 
Hooks., 
P.    &    F.    Corbin,    New    Britain,    Conn. 
Henderson    &    Richardson,     Montreal 
The    Stanley    Works,    New    Britain. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 


Hooks,    Hat   and    Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Taylor   Forbes  Co.,    Guelph,    Ont 
Hooks,  Moulding. 

The  Andrew  B.  Hendryx  Co.,  New 
Haven,  Conn. 

Hoops,    Steel  and   Wire. 

Laidlaw   Bale-Tie   Co.,    Hamilton,    Ont. 
Horseshoes  and  Nails. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 

Hose,  Garden  and  Lawn. 
The    Canadian    H.    W.    Johns-ManviHe 

Co.,    Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 

Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont. 

McClary's,    London,    Ont. 

North   Bros.   Mfg.   Co..   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

Ice  Cutting  Tools. 

North   Bros.    Mfg.   Co..   Philadelphia. 
Iron    and    Steel   Bars. 

Henderson    &    Richardson,    Montreal. 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton. 

London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Canadian  Tube  &  Iron  Co.,  Montreal. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Iron    Pumps. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
R.   McDougall  Co.,   Gait. 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Japans. 

A.  Ramsay  &   Son  Co.,    Montreal. 
Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen    Cabinets. 

E.  T.    Wright  Co..    Ltd.,    Hamilton. 
Ladders,   Step. 

OtterviUe   Mfg.    Co..    Otterville,    Ont. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders,    Shelf. 

F.  E.  Myers  &   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 

The  L.   Martin  Co.,  New  York. 

G.  F.    Stephens   &    Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton,  Ont, 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 

The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forties   Co.,   Guelph,    Ont. 
Lawn    Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
S.    P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,   Guelph,    Ont. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines 

Lawn    Settees. 

Stratford   Mfg.   Co.,    Stratford. 
Linseed  Oils. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 

Canada  Metal  Co.,  Toronto. 

Hoyt    Metal   Co.,    Toronto. 
Levels. 

Lufkin    Rule  Co.,   Saginaw,    Mich. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.    Starrett  Co.,   Athol,   Mass. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.   and   Lock  Mf(.   Co., 

Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.   &  F.   Corbin,   New   Britain,   Conn. 

May   &    Padmore,    Birmingham,    Eng. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Lumbering  Tools. 

Argall   Bros.,    Three   Rivera,   Que. 

Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Mail  Boxes. 

J.   E.  Beauchamp  &  Co.,   Montreal. 
Mantels   and    Grates. 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'    Tools. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.   S.   Starrett  Co..    Athol,    Mass. 
Metals. 

Canada   Metal  Co.,   Toronto. 

Caverhill,    Learmont  &  Co.,   Montreal. 

Henderson   &    Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &    Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova    Scotia    Steel   &   Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

The    Stanley    Works,    New    Britain. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,   B.  &  S.  H.  Co.,  Montreal, 
treal. 
Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Oo., 
Hamilton. 
Metal    Shingles,    Sidings,   Etc. 

McFarlane-Douglas  Co.,   Ottawa. 

Metallic   Roofing  Co.,  Toronto. 

Metal   Shingle  &   Siding  Co.,   Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg,   Man. 
Metal    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

The    Canadian    H.    W.    Johns-Manvilk 
Co.,    Ltd.,    Toronto. 
Metal    Polish,   Emery   Cloth,   Etc. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Oakey,  John,  &  Sons,   London,   Eng. 
Mitre  Boxes. 

Smith   &   Hemenway   Co.,    New   York, 
Mop   Wringers. 

White    Mop    Wringer   Co.,    Fultonville 
N.Y. 
Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works. 
Fitchburg,  Mass. 

Nail   Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion    Iron   &    Steel    Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Pannenter  &  Bulloch  Co.,  Gananoqiu-. 

P.    L.    Robertson    Mfg.    Co..    Milton. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Oilers. 

Oan.    Fairbanks-Morse   Co.,    Montreal. 

Thos.  Daridaon  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 

R.   E.    Bloomer,   Keithsburg,   TIL 
Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Stoves. 

Sheet    Metal    Products    Co.,    Toronto. 

McClary  Mfg.   Co.,   London. 

Queen   City  Oil  Co.,  Toronto. 

The  Huenfeld  Co.,   Cincinnati,    Ohio. 
Oil   Tanks   and   Pumps. 

Sheet    Metal    Products    Co..    Toronto. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Ornamental   Iron   and    Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,  Varnishes. 

Berry   Bros.,    Ltd.,   Walkerville,   Ont. 

Brandram-Henderson,    Montreal. 

Canada    Paint  Co.,    Montreal. 

Dougall    Varnish    Co..    Toronto. 

Glidden    Varnish    Co.,    Toronto. 

Imperial     Varnish    &    Color    Co.,    To- 
ronto, 
R.    C.   .lamieson   &  Co.,    Ltd.,   Montreal. 

Lowe    Bros.,    Ltd.,   Toronto. 

Martin-Senour  Co.,    Montreal. 

Moore,  Benjamin  &  Co.,  Toronto. 

Pratt   &   Lambert,    Inc.,    Bridgeburg. 
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RUSSELL  JENNINGS 

AUGER  BITS 

Made  of  genuine  crucible  steel  with  extension 
lip  and  the  correct  double  twist.  The  standard 
for   fifty  years. 

Ask  for  catalogue  and  ne  n  Precision  Tool  Bul- 
letin. 


Russell  Jennings  Mfg.  Co.,  Limited 

ST.  CATHARINES,  ONT.  21-130 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


K-lb.  tins— 
3  doz.  in  case 


TRY  IT 


SOLD   BY 

ALL 
JOBBERS 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations   of   our  •<t]RED    TR/\Qp-  . 

CUTLERY  * *lL  Jfl J    * 

By  seeing  that  this  exact  |  ^/^ 

mark   is  on  each    blade.  ^ftAhlTCn     \&& 

SOLE  AGSNTS   FOR   CANADA 

James  Hutton  <3&  Company 

MONTREAL 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


"Certain-teed"  Roofing. 

Casco  Brand  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


CASCO 

weatherproof 
■products: 


MARK 


Structural 
Waterproofing 

Roofing,  Waterproofing  and  Insulating  Material 


Engineers 
and  Contractors 


Prices  and  samples  on  request.     We  carry  a 

large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 


The  New  Metal  Worker 
Pattern  Book 

This  is  the  most  elaborate  and  complete  work 
that  has  ever  been  brought  out  for  the  use  of  sheet 
metal  pattern  cutters.  It  is  printed  from  new  type 
with  a  new  and  improved  arrangement,  especially 

convenient  for  ref- 
erence and  study. 
Parts  of  a  former  ed- 
ition, entitled  The 
Metal  Worker  Pat- 
tern Book,  which 
have  been  utilized  in 
its  preparation,  hava 
been  re-written  and 
simplified  and  later 
methods  embodied. 
218  problems  are  now 
given,  75  of  which 
are  entirely  new.  A 
Treatise  on  Pattern 
Cutting  as  applied  to 
all  Branches  of  Sheet 
Metal  Work.  By 
George  W.  Kittredge. 
430  Pages;  744  illus- 
trations; Size,  10  x  13 
inches.  Cloth  bound, 
Price,  $5.00.  Sent  postpaid  only  on  receipt  of 
price. 

Technical  Book  Department 

MacLean  Publishing  Co.,  Ltd. 

143-149  University  Ave.,   Toronto 


THE  NEW  >   > 
METAL  WORKER 
PATTERN  BOOK 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Paint   and    Varnish   Remover. 
Dougall    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
A.   Ramsay  &  Son  Co.,  Montreal. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg, 
Perforated    Sheet   Metals. 
Canada     Wire     &     Iron     Goods     Mfg. 

Co.,    Hamilton.    Ont. 
Greening,    B„    Wire   Co.,    Hamilton. 
Pig  Iron. 
Henderson   &   Richardson,    Montreal. 
Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
A.  C.  Leslie  &  Co.,   Montreal. 
Pipe   Wrenches. 
Can.    Fail  banks-Morse    Co..    Montreal. 
Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Hoyt   Metal   Co.,   Toronto. 
Steel    Co.    of  Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,   Galvanized   Cond. 
Pedlar   People,    Ltd.,    Oshawa. 
Metal    Shingle   &    Siding    Co..    Preston. 

E.  T.    Wright   Co.,    Hamilton,    Ont. 
Pipe    Cotters. 

Can.    Fairbanks-Morse    Co. .    Montreal. 

Trimont   Mfg.   Co.,    Roxbury,   Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson   &   Richardson,    Montreal. 

Smith    &    Hemenway    Co.,    New   York. 
Pocket  Knives. 

Simmons   Hardware    Co.,    St.    Louis. 
Poultry  Netting. 

Greening,    B.,    Wire    Cn..    Hamilton. 

John   Lysaght,   Ltd.,    Bristol,   Newport 
and    Montreal. 
Power   Grinders. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.  &   F.   Oorbin,   New   Britain,   Conn. 
Pumps. 

Can.    Fairbanks-Moi-se    Co.,    Montreal. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.   Myers  &   Bro.,   Ashland,    Ohio. 
Pumps,   Power. 

Canadian   Fairbanks-Morse   Co.,     Ltd., 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal, 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 

McClary's,    London. 

Gait   Stove    &    Furnace.    Gait. 

Gurney    Foundry    Co.,    Toronto. 

Clare   Bros.,    Preston. 

Thos.    Davidson    Co.,    Montreal. 

Findlay    Bros.,     Carleton     Place. 

Jas.    Stewart  Mfg.   Co.,    Woodstock. 
Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 

Gumey    Foundry    Co.,    Toronto. 
Razors, 

Jonathan    Crookes    &    Son,    Sheffield, 
Eng. 

Dorken   Bros.    &   Co.,   Montreal. 

Jas.   Hutton   &   Co.,   Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware  Co,   St.    Louis. 
Razor  Blades. 

Schramberger   Uhrfedermfabrik,    Shram- 
berg,   Germany. 
Reamers. 

Butterfleld  &   Co.,   Rock   Island,   Que. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Whitman  &  Barnes,  St.  Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red  I.ead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,    London. 

Sanderson    &    Harold    Co.,    Paris. 
Register,    Cash,    Credit. 

Barr   Registers,    Ltd.,   Trenton. 

Dominion    Register   Co.,    Toronto. 
Registers. 

Kir-Ben,     Ltd.,     Almonte. 

Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion    Iron   &    Steel    Co.,    Sydney. 
Rifles. 

J.    P.    Clapbrough    &   Johnstone,    Bir- 
mingham. 

Ross   Rifle  Co..   Quebec. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Rivets. 

Northern     Bolt    &    Screw    Co.,     Owen 
Sound,    Ont. 


P.    L.    Robertson    Co.,    Milton, 
iteel   Co.   of  Canada,   Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver   Johnson's   Arms    &    Cycle    Wks., 
Fitchburg,     Mass. 

Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian  H.  W.  Johns-Manville  Co., 
Toronto. 

H.   S.   Howland  &  Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse  Hdw.    Co.,   Winnipeg. 

Alex.   McArthur  &  Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Roofing     Supplies. 

Barber   Asphalt   Co.,    Philadelphia. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,   &   Co.,    Montreal. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Metallic    Roofing   Co.,    Toronto. 

Miller,   Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United  Roofing  &  Mfg.  Co.,  Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers   Cordage   Co.,   Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and   Gauges. 

Can.    Fairhanks-Morse    Co.,    Montreal. 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field.   England. 

Lufkin    Rule    Co.,    Windsor. 

J.   Rabone  &  Sons,   Birmingham,   Eng. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
Sad    Irons. 

Taylor   Forbes  Co.,   Guelph.   Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,   E.    C,   &   Co.,   Hamilton. 

Disston,  Henry,  &  Sons.  Philadelphia. 

Shurly    Dietrich    Co.,    Gait. 

Simonds   Canada    Saw    Co.,    Montreal. 
Scales. 

Aylraer   Pump    &   Scale   Co.,    Aylmer. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Can.    Fairbanks-Mnrsp    Co..    Montreal. 
Screen   Doors   and    Windows. 

Sanderson,    Harold    Co.,    Paris,   Ont. 
Screen   Door   Sets. 

P.  &  F.   Corbin,   New  Britain,   Conn. 

The     Stanley     Works,     New     Britain, 


Hamilton. 


Milton. 
Hamilton. 


Sorcu    Plates. 

Butterfleld    &    Co.,    Rock    Island,    Que. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Screw  Driver  Bits. 

Buck   Bros.,    Milbury,    Mass. 
Screws,   Nuts,   Bolts. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 

Steel  Co.  of  Canada,  Ltd., 
Screws,   Wood. 

P.   L.   Robertson  Mfg.  Co., 

Steel  Co.   of  Canada.   Ltd., 
Scythe   Stones. 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 
Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.   F.   Stephens   &  Co.,   Winnipeg. 
Shelf  Boxes. 

Cameron  &  Campbell,   Toronto. 
Shellacs. 

Berry  Bros.,  Walkerville,   Ont. 
Shovels  and   Spades. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Lundy  Shovel  &  Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 
Sieves  and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Silver    Polish. 

American     Metal      Polish     Co.,      West 
Somerville,     Mass. 
Silverware. 
McGlashan.   Clarke  Co.,  Niagara  Falls. 
Meriden    Britannia   Co.,    Hamilton. 
Oneida     Community,      Ltd.,     Niagara 

Falls. 
Standard   Silver  Co.,   Toronto. 
Snow    Shovels. 
The  Sheet  Metal  Products  Co.,   Mont- 
real,   Toronto,    Winnipeg. 
Store   Ladders. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stove   Casters. 
Chicago  Hdw.   Fdry.   Co.,  Chicago. 

Solder. 

Canada   Metal    Co.,    Ltd.,   Toronto. 
Hoyt  Metal   Co.,   Toronto. 
Sheet    Metal    Products    Co.,    Toronto. 
Splicing  Compound. 
Northern    Electric    Co. 


TWO  CENTS   PER   WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


r'>U/ 
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M  Best  Shooters  v%j 

W    at  the  traps  and  in  the  field  *«&K    Ly/fJ 

W,    are  shooting  shells  loaded  with  *<&V    '' 
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mmv^  smokeless  | 

Powders 


You  can  get  them 

in    any  shell 

loaded  in 

4&    Canada.    /* 

W  INSIST  //SS, 


This  Advertisement 

is  one  of  the  many  that  are  reaching 
sportsmen. 

Are  you  in  a  position  to  supply  cart- 
ridges that  are  filled  with  these  smoke- 
less powders?    If  not,  why  not? 

You  should  stock  them  at  once,  be- 
cause our  consumer  advertising  is 
certain  to  cause  a  growing  demand. 

Write  for  particulars. 

Nobel's  Explosives,  Ltd. 

244  Chambers  of  Commerce 
WINNIPEG 
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CHICAGO  STEEL  BENDING    BRAKES 

(Made  in   200  sizes) 

Best  results  with  least  effort.  Purchasers  delighted,  not 
only  with  the  construction  of  the  machine,  but  also  with 
the  work   it  turns  out. 

Sheet  Metal  Workers  would  do  well  to  obtain  full 
information   concerning  these  machines. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


BOENTGEN  &  SABIN 


SOLINGEN 


GERMANY 


1 

IT 


ml 

mm 


hrri 


Manufacturers  of 

B  ON  S  A    BRAND 
FINEST     CUTLERY 


Specialty: 

BONSA  TOOL  PADS 

in  Leather  Cases 


Most   useful   for   the   Handy    Man, 

Motorist,    Electrician   or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-EIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure   to  specify  O-EIB-O. 

O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE,  WINNIPEG 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  rilled  orders  ami 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE   WORKS 
LONDON,  CANADA 


Old  Standard,  Eagle,  Pyramid  &  Globe 


CERMANTOWN 

LAMPBLACKS 


TheL.MartinCo.EMi^shed 

NEW  YORK,   PHILADELPHIA,  CINCINNATI,  LONDON,  ENG.. 


Jaofoks ~tAat 

EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  Dare 
Catalogue   "M"?   Or  BOTH?    Write   to-U»y    u 

ABBEY  &  IMBRIE.  NewYopk 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         H0LY0KE,  MASS. 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


THE 
"BARROWS" 

PRUNER 

Special  Features: — 
A     perfectly     easy     and     smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made   by   Burman   &   Sons,   Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &S.  H.  THOMPSON  &  CO. 

Limited 

MONTREAL 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising    order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Abbey  &   Imbrie    93 

Adamite    Wheel    Co 89 

American    Metal    Polish    Co I 

American    Shearer    Co 84 

American    Wringer    Co i'Z 

Argall    Bros 84" 

Atkins   &   Co.,    E.    C 96 

Auto    Elec.    Washer   Co 1 

Banwell,    Hoxie    Wire    Fence    Co 26 

Barber   Asphalt   Paving    Co 29 

Bamett,    G.    &    H 82 

Barton    Netting    Co 82 

Berry    Bros 59 

Birch,    G.    B 33 

Birkett,    Thos.,    &    Co 29 

Boentgen    &   Sabin    93 

Bowen    Mfg.    Co.,    The    33 

Brandram-Henderson,    Ltd 61 

Brantford    Roofing    Co.,    The    10 

Buck    Bros 75 

Burgess,    Norton    Co 89 

Burrow.    Stewart    &    Milne    Co 17 

Butterfield    &    Co 16 

Cameron    &    Campbell    34 

Canada   Cement   Co 

Outside    front    cover 

Canada    Linseed    Oil    Mills    65 

Canada    Metal    Co 63 

Canada    Paint   Co 71 

Canada    Steel    Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  77 

Canadian    Carbon    Co 

Outside   back   cover 

Canadian    Fairbanks-Morse   Co.,    Ltd.  2 

Canadian    Rogers    Co 34 

Canadian   Tube   &    Iron   Co 31 

Canadian    Supply    Co 91 

Consumers    Cordage    Co 15 

Cummer-Dowswell,     Ltd 3 

Davidson,    Thos.,    Mfg.    Co 24 

Delta    File    Works    79 

Disston,    Henry,    &    Sons    II 


Dominion     Cartridge     36 

Dominion    Register    Co 32 

Dorken    Bros 28  83 

Double    Claw    Hammer    Co 84 


Eagle    Woodenware    Co.     .. 
Eley    Bros.    (Canada),    Ltd. 


Ford    Auger    Bit    Co 93 

Goodell-Pratt    Co 26 

Greening,    B.,    Wire    Co 12 

Great    West   Wire   Fence   Co 67 

Gutta    Percha    &    Rubber    Mfg.    Co... 

Inside   back  cover 


Hamilton    Cotton    Co 

Hamilton    Stamp    &    Stencil    Co 

Harrington    &    Richardson    Arms    Co. 

Heller-Aller    Co 

Henricks    Novelty    Co 

Huenfeld    Co.,    The    

Hutton,    .las.,    &    Co 


Imperial    Oil    Co 

International    Nickel    Co. 


James    &   Reid    

Jamieson   &   Co.,    R.    C. 


Kent,    Son    &    Co 83 

Kyle,    P 84 

Laidlaw    Bale   Tie    Co 75 

Landers,    Frary   &  Clark    '9 

Leslie,    A.    C,    &    Co 36 

Lewis     Bros. ,     Ltd 3 

London   Bolt  &   Hinge   Works    93 

London    Rolling    Mill    85 

Lufkin   Rule   Co Inside  back   cover 

Lnndy    Shovel   &    Tool   Co 18 


McArthur,    Alex.,    &    Co. 
McClary    Mfg.    Co 


McComb,   J.   H 83 

.UeDougall,     R.,     Co 78 

McUlaslian-Clarke    Co 28 

.Martin,    L..    Co 93 

Martln-Senour    Co 59 

Maxwell,    Ltd 16 

Metal    Shingle    &    Siding   Co 30 

Meriden    Britannia   Co 

Inside    front   cover 

Miller   Morse    Hdw.    Co 73 

Millers    Falls    Co 78 

Moore,    Benj.,    &    Co 67 

Morris   &    Bailey   Steel    Co 82 

Morrison,    Jas.,    Brass    'Mfg.    Co 22 

Myers  &   Bros.,    F.    E 76 

Neverslip    Mfg.    Co 25 

Nicholson    File    Co 22 

Nickel    Plate    Stove    Polish    Co 91 

Nobel's    Explosives,    Ltd 92 

North    Bros.    Co 25 

Northern    Aluminum    Co 27 

Northern  Bolt  &  Screw  Co 84 

Nova   Scotia   Steel   &   Coal   Co 85 

Oakey,    John,    &    Co 85 

O-Rib-O    Mfg.    Co 93 

Otterville   Mfg.    Co 85 

Parker   Supply    Co 33 

Parmenter,    Bulloch    Co.,    The    84 

Pease   Foundry   Co 83 

Pink,    Thos 28 

Progressive    Mfg.     Co 83 

Pull-Easy    Mfg.    Co.,    The    77 

Ramsay,    A.,    &    Sons    74 

Richards    Wilcox    Co 1 

Robertson,    P.    L.,   Co 65 

Rogers,    Alfred,    Ltd 24 

Roofers    Supply   Co Inside   back   cover 

Ross    Rifle    Co 96 

Russell.    Jennings    Mfg.    Co 91 


Scythes    &    Co £7 

Seymour,    Henry    T.,    Shear    Co 84 

Sharratt   &    Newth    85 

Sheet    Metal    Products    Co 5 

Simonds    Canada    Saw  Co 69 

Smith    &   Hemenway   Co 26 

Spooner    Co.,    Alonzo    W.,    Ltd 84 

Standard    Silver    Co 23 

Stanley    Rule    &    Level    Co 83 

Stanley    Works    1.95 

Star   Mfg.    Co.,    The    1 

Starrett,    L.    S.,    &    Co 7 

Steel    Bending    Brake    Works    93 

Steel    Co.    of    Canada,    Ltd 4 

Kteffens   &    Nolle,    Ltd 11 

Stephens,    G.   F.,   &   Co.,   Ltd 67 

Stevens,    Hepner    &    Co 75 

Stewart,  James.   Mfg.   Co.,   Ltd.,   The  20 

Still,    J.    H.,   Mfg.   Co 29 

Stratford    Mfg.    Co 78 

Sweeper   Vac,    Ltd '■> 

Tallman    Brass   &    Metal    Co 93 

Tavlor,    Forbes    Co 13 

Thompson,    B.    &    S.    H 14    93  33 

Toronto    Plate    Glass    Importing    Co.  65 

TuiTientine    Producers'    Agency    91 

United   States   Steel   Products   Co....  14 

Want    Ads 86 

Western*  Wire    Fence    &    Nail    Co....  85 

Wheeler    &    Bain    28 

Whitman    &    Barnes    Mfg.    Co 10 

Wi'.ckes-Martin-Wilckes     84 

White    Mop    Wringer    Co 82 

Wilt    Twist    Drill   Co..    The .31 

Winnipeg    Ceiling    &    Roofing    Co 77 

'Woods,   Walter,  &  Co.,   Ltd 16 

Wright.    E.    T..    Co..   Ltd 31 

Wrought    Washer  Mfg.    Co 78 

Yale   &    Towne,   Ltd 69 


PERSISTENCY  IN  ADVERTISING 

One  stroke  of  a  bell  in  a  thick  fog  does  not  give 
any  lasting  impression  of  its  location,  but  when 
followed  by  repeated  strokes  at  regular  intervals 
the  densest  fog  or  the  darkest  night  can  not  long  con- 
ceal its  whereabouts.  Likewise  a  single  insertion 
of  an  advertisement — as  compared  with  regular 
and  systematic  advertising  — is  in  its  effect  not 
unlike  a  sound  which,  heard  but  faintly  once, 
is    lost    in    space    and    soon    forgot.  —  Printing  Art. 
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That 
Trade-Mar^ 


On  the  back  of  a  STANLEY 
No.  241  Butt  Distinguishes 
the  Original  No.  241  Butt  sold  in  Canada  and 
elsewhere  from  inferior  imitations. 


i 
i 


The  Stanley  No.  241  Butt  is  a  Wrought  Steel,  Loose  Pin  Butt  with  a  Planished  Surface  and  a 
Plated  Finish.  It  sells  for  a  little  higher  price,  because  it  is  worth  more  money.  And  it  is  worth 
more  money,  because  it  is  better  made  in  every  respect.  Let  your  own  good  judgment  decide — 
that's  enough.    We  can  make  prompt  delivery  in  any  quantity  of  all  Stanley  Products. 

Failing  to  get  Stanley  No.  241  Butts  from  your  jobber,  we  shall  be  pleased  to  quote  prices  direct. 


See  page   1    for  J^-page 
advertisement 


THE  STANLEY  WORKS 

A.  Macfarlane  &  Co.,  Montreal,     Canadian  Representatives 


Chicago 


NEW  BRITAIN,  CONN. 


New  York 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting-   Goods. 

H.   S.   Hewland  Sons  &  Co.,   Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Sprayers. 

Sheet   Metal   Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd..  Hamilton 

Henderson  &   Richardson,   Montreal. 
Spools   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Spring    Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay  &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville, 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,  Toronto. 

A.    Ramsay  &   Son   Co.,    Montreal. 

G.   F.   Stephens  Sc  Co.,  Winnipeg. 

Winnipeg   Paint   &    Glass   Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerville. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
The    Stanley    Works.    New    Britain. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,    Cold    Rolled    Strip. 
Morris  &  Bailey  Steel  Co.,    Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel    Wire    Hoops. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
■Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
McClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Store    Ladders. 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 

Stocks  and    Dies. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Stoves.  Furnaces. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Clare    Bros.    &   Co.,    Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 


Gurney    Foundry    Co.,    Toronto. 

Findlay    Bros.,     Carleton     Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ben.     Ltd..     Almonte. 

McClary's,    London,    Ont. 

Pease   Foundry  Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont 
Stoves,   Gas. 

Burrow,    Stewart   &    Milne    Co.,    Ham- 
ilton. 

Gurney   Foundry   Co.,    Toronto. 

McClary    Mfg.    Co.,     London,    Ont. 
Taps. 

Butterfleld   &   Co.,    Rock    Island,   Que. 
Tacks. 

Steel    Co.    of  Canada.    Ltd..    Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin   Rule   Co.,    Windsor.   Ont. 

J.   Rabone  &  Sons,   Birmingham,   Eng. 
Technical    Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents   and    Awnings. 

Scythes    &    Co.,    Toronto. 
Tiling.    Wall   and    Floor. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson  &   Richardson.    Montreal. 

A.  C.    Leslie    &   Co.,    Montreal. 

B.  &  S.   H.   Thompson   &   Co..    Mont- 
real. 

Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 

Buck    Bros..    Milbnrv.    Mns« 

The  Chapin  Stephens   Co.,    Pine   Mea- 
dow,   Conn. 

The      Goodell-Pratt     Co..     Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   &   Sons.    Sheffield. 

Stanley     Rule     and     Level     Co..     New 
Britain.  • 

Tools.    Metal    Workers'. 

Brown-Boggs     Co.,     Hamilton. 
Tool    Grinders. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
T-»ls. 

The    Lachute    Shuttle    Co..    Ltd.,    La- 
chute    Mills.    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
V'M-ni'm    Cleaners. 

"Vorthem    Electric  Co. 

Ornvnrd    Mfg.    Co.,    Berlin,    Ont. 


Clements    Mfg.    Co.,    Toronto. 
Varnishes;   See  Paints. 
Berry    Bros.,    Ltd.,    Walkerville,    Ont. 
Dougall   Varnish   Co.,    Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
Pratt    &    Lambert,    Bridgeburg. 
A.    Ramsay  &  Son  Co.,   Montreal. 
G.    F.    Stephens  &   Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 
Pedlar    People,    Ltd.,    Oshawa. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man, 
Vises. 

Henderson    &    Richardson,    Montreal. 
Wall   Plaster. 
The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash   Boards. 
Wm.    Cane   &    Sons   Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 
Washing  Machines,  Etc. 
J.    H.   Connor  &   Son,   Ottawa.   Ont. 
Cummer-Dowswell,      Ltd.,      Hamilton. 

Ont. 
Henderson    &    Richardson.    Montreal. 
D.    Maxwell   &  Son,   St.    Mary's,    Ont. 
London    Foundry    Co.,    London. 
Wsgon    Jacks. 
Richards- Wilcox    Canadian    Co..     Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland.  Ohio. 
Washers. 
P.   L.    Robertson   Mfg.   Co.,    Milton. 
Steel  Co,  of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weeders. 

C.   S.   Norcross  &  Sons,   Bushnell     111. 
Whips. 
Hamilton    Whip   Co.,    Hamilton,    Ont, 

White   Lead. 

Brandram-Henderson     Co.,     Montreal. 
Steel   Co.   of  Canada.    Ltd..   Hamilton. 
G.    F.    Stephens   &   Co.,    Winnipeg. 
Wholesale    Hardware. 

Caverhill,    Learmont  &  Co..   Montreal. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
T.pwis  Bros.  &  Co..  Montreal. 
Miller.    Morse    Hdw.    Co..    Winnipeg. 


Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,    Harold   Co.,    Paris,    Ont. 
Window     Guards. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire    Door    Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,  Steel,  Brass  and 
Copper. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont, 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Ltd.,   Hamilton. 
Wire. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.    L.    Robertson    Co.,   Milton. 
Wire   Mats. 
Andrews  Wire  Wks.  of  Canada.   Ltd., 

Watford,    Ont, 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire   Goods.   Bright. 

Steel   Co.  of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 
Acme  Steel   Goods  Co.,   Chicago,   New 

York. 
J.   E.    Beauchamp  &  Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Wire   Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire    Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &   Richardson,    Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerville. 
G.    F.    Stephens  &    Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont   Mfg.   Co.,   Roxbury,    Mass. 
Whitman     &     Barns     Mfg.     Co.,     St. 
Catharines. 
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We  Are  Going  to  Use  a  Letter  From 
Sapulpa,  Oklahoma,  U.S.A. 

Mr.  John  S.  Woofter,  of  Sapulpa,  Oklahoma,  allows  us  to  make  use  of  a 

letter  wherein  he  states  that  the  "ROSS  .280  High  Velocity  is  far  superior  to 

any  Rifle  he  ever  used";  and  goes  on  to  explain  in  detail  how  in  one  day, 

with  one  shot  at  350  yards  he  dropped  a  12-point  buck ;  another  shot  at  250 

yards  killed  a  large  buck,  while  a  third,  at  1 50  yards,  felled  a  10-point  buck, 

though  the  ball  only  grazed  the  small  of  the  back. 

_  it- 
Good  work  for  one  day's  shooting ! 

To  any  dealer  who  is  interested  we  will  cheerfully  send  a  full  reprint  of 
this  letter.  It  gives  still  further  point  to  our  statement  that  "every  dealer 
should  have  a  full  line  of  ROSS  RIFLES." 

THE  ROSS  RIFLE  COMPANY 

QUEBEC,     CANADA 
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Atkins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let    us 
tell    you    how.       A    letter   or     post  card    is    sufficient. 

ATKINS  Sterling  SAWS 


For  Every  Purpose 
A  Perfect  Saw 


E.  C.  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 
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Vancouver  Branch: 

109  Powell  St. 
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BLACK  STEEL  SHEETS,  TIN  PLATE 

Apollo,  Queen's  Head  and  Fleur-De-Lis  Galvanized  Sheets 


We  issue  a  monthly  stock  list.     We'll  send  it 
to  you  regularly  upon  receipt  of  a  card. 


Our  shipping  facilities  assure  prompt  delivery, 
and  our  prices  are  reasonable. 


The  Roofers  Supply  Co.,  Limited, 


Toronto,  Ont, 


Importers,    Jobbers   and  JVIanufacturers. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to   keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and   in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


f '  f  g  ^"ffjF'M MM    THAN  Y0U  EVER  NEED  TO 
(&  M     W%MBW       SELL       fUFKHf  GOODS 

fi/FKtN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLA\ATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock    /(JFKiN  Goods 


cm 
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COST  LESS 
LAST  LONGEST 


Canadian  Carbon  Co- limited. 

96 W.  KING  ST. TORONTO. 


Canada's    Only    Hardware     Weekly 


Established  1888  Published  Every  Saturday 


■■■■■■■HI 
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THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

June  27,  1914 


No.  26 


90%  Of  The  Canadian  File  Business 

Goes  To  Dealers  Handling 

NICHOLSON-MADE-FILES 

BRANDS; 

Kearney   &   Foot 

Great   Western 

American 

Arcade 

Globe 

They  deserve  this  prosperity  because  they  "deliver 
the  goods."  They're  getting  more  of  it  daily — 
because  they  teach  File-Users  the  advantages  of 
using  two  NICHOLSON-MADE-FILES  instead 
of  one — the  saving  in  time,  the  increase  in 
quantity  and   advance  in   quality  of   work  done. 

If  you're  not  now  sharing  the  prosperity  of 
NICHOLSON  Dealers,  get  in  touch  with 
your  Jobber  on  this  subject — or  write  us  to-day. 

NICHOLSON  FILE  COMPANY,  PORT  HOPE 

"  50  Yeats  of  Knowing 
How  and  Doing  Right." 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS  OF 
SMOOTH     STEEL  WIRES Bright,  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES  —  WIRE  NAILS  —  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:     Rounds,  Squares   and    Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WORKS:    LACHINE  CANAL, 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
3/8  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPIJ5S  in  all  sizes — black  or  galTanized". 

-      MONTREAL 


HARDWARE    4ND    METAL 


Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock   Mfg.  Co.,   Limited 

BELLEVILLE,  ONT. 


ANY  GARAGES    BEING    BUILT 

IN  YOUR  TOWN  ? 

GET  AFTER  THEM   QUICK! 


Show  the  own- 
ers how  to 
avoid  swing- 
door  accidents 
by  using 

R-W 

No.  235 

TROLLEY 

HANGERS 

FOR 

ANGLE 

DOORS. 

They  take  the 

door    across 

the  corner. 


Swing:  Doors  on  Garage  are  a  constant  annoyance  and  cautf 
many  accidents  to  lamps  and  mud  guards.  But  don't  wait 
until  too  late — Send  now  for  special  book  on 

GARAGE  DOOR  EQUIPMENT. 


ftichaids  Wilcoy 


CANADIAN 

COMPANY,  Ltd. 

.LONDON,  ONT. 
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The   Farmer,  the   Gardener, 
and   the   Householder 

They  will  soon  be  needing  quick,  clean-cutting, 
long-lived,  scythe  stones.     Give  them 


CARBORUNDUM 
Niagara  Scythe 
Stones 

They  ho]d  their  shape — 
give  the  scythe  and  grass- 
hook  just  the  right  edge — 
and  they  won't  glaze. 


STOCK   UP  NOW   TO 
MEET  THE  DEMAND 

Made  in  Three  Sizes 

Put   up   in  attractive   display 
cartons,    boxes,    and    holders 


THE    CARBORUNDUM    COMPANY 

NIAGARA  FALLS,  N.  Y. 
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Pumps  of  All  Kinds 

We  will  gladly  help  you  to  choose  the  right  pump  for  your 
service  or  that  of  your  customer.  Our  experience  placed, 
through  you,  at  the  disposal  of  your  customers  will  give  them 
that  service  which  will  make  them  permanent,  profitable 
patrons. 

Goulds  Reliable  Hand  Pumps  and 
Fairbanks-Morse   Water   Systems 

will  solve  any  pump  problem  most  economically  and  to  the 
lasting  satisfaction  of  your  customers.  Built  on  common-sense 
lines,  they  are  designed  for  durability  and  ease  of  operation. 

Write  at  once  for  information  regard- 
ing your  particular  problem. 

The  Canadian  Fairbanks-Morse  Co.,  Ltd. 

Montreal  Toronto  Winnipeg  Calgary  Quebec 

Ottawa         Regina         Edmonton         'St.  John         Hamilton 
kfcstfe.     Saskatoon         Vancouver         Ft.  William         Victoria 
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Silver  Polish 


SPECIALLY  PREPARED  BY 

AMERICAN  METAL  POLISH  CO 

BOSTON,  MASS..U.S  A. 

'"•KMWil  AND  LABtL  R[GlSU»"> 


NOW  MADE 

IN  CANADA 


WRITE  YOUR   JOBBER 
TO-DAY   FOR 


»ietailM>oiisi| 
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NEW  PRICES 


HARDWARE    AND     METAL 


MAIL  ORDERS 


When  sent  to  us 
WILL  MAKE  YOU  MONEY 


OUR 

MAIL   ORDER 

DEPT. 

is  in  charge  of 
men  with  espe- 
cial experience  in 
this  particular" 
-branch  of  the 
business,  and  it's 
all  under  the  sup- 
ervision of  the 
head  of  this 
house. 


OUR 

MAIL   ORDER 

BUSINESS 

has  grown  to 
such  proportions 
that  we  now  run 
it  as  a  separate 
and  distinct 
branch  of  the 
business. 


WE   MAKE   THE   PRICES  RIGHT 


WE  FILL  ORDER  COMPLETE 


WE  SHIP  PROMPTLY 


We  Carry    the  Largest  and  Best  Assorted  Stock  of  Hardware 

WE  SPECIALIZE  ON  


We  carry 
Large  Lines  of 

Hammocks, 
Lawn  Swings, 
Camp  Chairs, 
Croquet  Sets. 


Garden  Hose  and  Lawn  Tools 

Lawn  Mowers 

Harvest  Tools 

Base  Ball  Goods  and  Fishing 
Tackle 

We  are  selling  large  quantities  of 


You  should  stock 

our 

Sewing  Machines, 

Clocks, 

Watches, 

Dog  Collars, 

Etc. 


Myers'  Hay  Tools,  Pumps  and  Sprayers;  Lewisite   and  Covertite  Roofing;  Durham  Lawn  Rollers;  Grass 

Scythes;  Grass  Catchers,  Etc. 

ALL  THE  ABOVE  LINES  ARE  SELLING  RIGHT  NOW 
Try  us  a  while  with  your  "Mail   Orders" 

LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER r 
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Trimo  Tools  are  World  -  Renowned 


Trimo  Pipe  Wrenches  are 
made  in  Steel  Handles 
from  6-inch  to  48-inch 
sizes  inclusive.  In  Wood 
Handles  they  are  made  in 
sizes  6",  8",  10",  14"  only. 


STEEL   HANDLE 


NUT  WITH  NUT  GUARDS 


tSend  for  Catalog  No.    150 


WOOD  HANDLE 


TRIMONT  MANUFACTURING  CO.,    Roxbury    (Boston),  Mass.,  U.S.A. 


www//mwwmvm/;ww;mw;w/////w//w^^ 


A  Little  Better  Than  Some  Others 
And  Cheaper  Than  a  Good  Many 

M.H.  BRAND  HARDWARE 

Up-to-date  in  Design.     Unexcelled  as  to  Workmanship  and  Finish. 
As  Low  in  Price  as  Quality  will  Permit,  and  Made  in  Canada. 
Deliveries  Always  Prompt.     Sure  Satisfaction. 


SEND   US   A   POST-CARD    FOR   CATALOG   AND   DISCOUNTS 


Montreal  Hardware  Mfg.  Co.,  Limited 

MONTREAL 


t^ZW^^/W^^^^^ 
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In  Demand! 


Spoons 


T**r^?v 


Pp9 

5^ 

WW 

[mperial  Meas 

ures 

Shipments     Made     Prompt.v 


the    SHEET    METAL    PRODUCTS   CO.   ofli£atneAdDA 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 


^j^^O  look  back  over  the  year's 
d  C\  expenditures  and  to  be  able 
^^  to  say  with  truth  that  every 
purchase  was  made  with  wisdom, 
forethought  and  economy — 

Isn't  that  something  to  be  proud 
of — something  to  find  satisfaction 
in? 

The  numerous  ideas  and  informa- 
tion you'll  find  in  the  advertising 
columns  of  Hardware  and  Metal 
will  give  you  a  sound  basis  on 
which  to  decide  satisfactory  pur- 
chases. 

Look  over  the  advertising  col- 
umns now — while  you  think  of  it. 
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■m* 


A  ■ 


i    READY 


MID  SO 

I'MlUP 


Jo* 


MS*'1 


( 


SAMSON 

ROOFING 

LOOK  FIRST 

for  the 

SAMSON  LABEL 

it  means 

QUALITY 

AB-SO-LUTE-LY 
GUARANTEED 


H.  S.  HOWLAND,  SONS  &  CO. 


WHOLESALE    HARDWARE 


LIMITED 


WE  SHIP  PROMPTLY 


TORONTO  oyR  PRICES  ARE  right 

GRAHAM    NAILS    ARE     THE   BEST 


HARDWARE    AND    METAL 


The  GREAT-WEST  TROLLEY  HANGER 


For — 

Warehouse,  Factory 

Massive,  Strong 
Scientific,  Noiseless 
Lateral  and  Vertical 
adjustments. 

Hardened  Roller 
Bearings. 

Easy  to  put  up. 


and  Barn  Doors. 

The  Great-West  is 
the  strongest 
Hanger  of  any. 

Apron— 6"  long,  4" 
wide,  jV  thick. 

Adjustments  1%"  to 

Packed  1  pair  in  a 
box  complete. 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Ont. 

Makers  of  the  RELIABLE  Crescent  Brand  Butts  and  Hinges 


Hand  or  Power  Washing  Machines  and  [Clothes  Wringers 

We  manufacture  this  One  line  only.    We  make  them  Right  and  They  made  us. 
The  Largest  Makers  of   Home   Laundry  Appliances  in  the  British  Empire. 


New    Idea. 


Sold   Everywhere 

A  Single  Machine  or  a  Carload 

available  for  immediate 

shipment. 


Progress. 


Warwick. 


Cummer-Dowswell  Limited,   Hamilton,   Ont. 


Jupiter. 


H  A  II  D  W  A  R  E    AND    METAL 


\ 
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ROLLED  AND  CUT-THREAD 

MACHINE  SCREWS 


IN 


Flat,  Round,  Fillister  and  Oval  Heads 


IRON,  BRASS  AND  BRONZE 

Large  Stocks  in  Leading  Sizes.        Specials  Made  to  Order. 

Write  us  for  list  and  discount. 


HAMILTON 
VICTORIA 


Sales  Offices: 
MONTREAL  TORONTO  WINNIPEG 

VANCOUVER  ST.  JOHN  HALIFAX 


W///M////M////W/^^^^^ 
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A  MONEY-MAKER 


-■-I--  ■     ~^/m 


Pedlar's  SLIP-JOINT  Eavestrough 

No  Soldering— Anybody   can    put    it   up. 

Ends  and  hangers  to  match. 
Get    in    early    and    feature    this    winner. 
Send    for    special    literature    and    prices. 

THE    PEDLAR    PEOPLE    LIMITED 


Osh 


awa 


Montreal 


ESTABLISHED  1861 
Toronto  London 


Ott 


awa 


Address  nearest  branch  for  big  new  catalogue  22-R — H.M. 


Winnipeg 

63-E. 


WHITMAN  O  BARNES 


TWIST   DRILLS 
CARBON  AND 
HIGH  SPEED 


WRENCHES 

SCREW  AND 

DROP  FORGED 


REAMERS 
CARBON  AND 
HIGH  SPEED 


COTTERS 

CHISELS 

PUNCHES,    ETC. 


Users  recognize  "W  &  B"  tool  quality,  backed  by  60  years'  uninterrupted  manufacturing  experience.  Stock  this 
established  line  and  increase  sales.  If  you  jobber  cannot  supply,  write  us  and  we  will  see  that  you  are  supplied. 
Send  for  catalog  No.  82-H. 

THE  WHITMAN  &  BARNES  MFG.  CO. 

Established    1854 

Office  and  Factory,  ST.  CATHARINES,  Ont.  Stocks  Carried  at  Winnipeg  and  Montreal 
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fHarrett  Toots 

That  Are  Not  Measuring  Tools 

Of  course,  the  word  "Starrett"  makes  everyone  think  of  Pre- 
cision tools  for  fine  measuring.  However,  in  addition  to  our 
measuring  tools  we  have  made  from  time  to  time  certain  special 
tools  to  meet  the  demand  of  mechanics  who  were  dissatisfied  with 
the  tools  then  on  sale. 

Into  these  special  tools  we  have  put  the  same  care,  skill  and  fine 
material  that  have  made  our  fine  tools  so  widely  used,  and  we 
know  that  hardware  dealers  can  make  easy  sales  on  these  tools 
merely  because  they  bear  the  name,  "Starrett."  They  will  back 
up  the  Starrett  reputation  after  they  are  sold. 

We  show  here  a  few  of  these  tools  and  we  want  you  to  remember 
them  when  you  have  a  customer  for  this  kind  of  goods.  The  nail 
sets  in  particular  will  appeal  to  carpenters  and  pattern-makers,  as 
they  are  made  of  the  best  steel,  perfectly  tempered  so  they  will 
stand  long  service  without  chipping  or  mushrooming. 


Our  catalog  No.  20M.A. 
Send  for  your  supply. 


shows  the  full  line  and  gives  prices. 


"If 


The  L.  S.  Starrett  Co. 

ATHOL,  MASS. 

NEW  YORK— 150  Chambers  St.  CHICAGO,  ILL.— 17  No.  Jefferson  St. 

LONDON— 36-37  Upper  Thames  St.,  E.C. 

We    manufacture    Fine    Mechanical    Tools — Bevels,    Calipers    and    Dividers,    Center 

Testers,  Clamps,  Drill  Blocks,  Gauges.  Hack  Saws  and  Frames,  Levels,  Micrometers. 

Rules,    Scribers,    Speed    Indicators,    Squares,    Test    Indicators,    etc. 


BY    INVITATION 
MEMBER  OF 


NEW  YORK. USA. 
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CARTRIDGES 


•38 

Automatic 


ALWAYS    RELIABLE 


LETHAL 
BULLETS 


for  use  in  Shot-Guns, 
enabling  them  to  shoot  as  efficiently  as 
rifles.   Lethal  Bullets  shoot  equally  well 
in  choke  or  cylinder  barrels. 

.utomatic    S  rL         ,   SM  *  M  >Wm 
ifflfck      '  •  E  "Brand      throughout  the  Dominion. 
Blue  Label       25 

Automatic     Wholesale  only: 

ELEY  BROS. 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder.  Ballistite, 
or  DuPont  Smoke- 
less. 

Eley  fin. 

Deep-Shell 

Gas-tight 


JW^///////W/W/W^ 


WIRE  CLOTH 

Sand  Screen  Cloth 

Fanning  Mill  Cloth 

Regalvanized  Wire  Cloth 


Every    Description    of   Wire 
Cloth  and  Wire  Work 


T     \     I 

""" amm  mm=  BBBfl1BHB 

II   11 


R 


WIRE  ROPE  FITTINGS 

MANUFACTURED  BY 


WIRE  ROPE 

The  B.  Greening  Wire  Co.,  Limited 


HAMILTON,   ONT. 


MONTREAL,   QUE. 
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Big  Service  is  procurable  from  the 

WESTERN  Tool  Grinder 

It  is  made  of  the  finest  iron, 'and  is  noise- 
less, dirtless,  chainless  and  easy  running. 
Has  perfect  gears  and  encased  and  a 
carborundum  wheel. 

No.  5 — 5  inch  wheel.  No.  10 — 7  inch  wheel. 
Packed  in  a  box.    Weight:  No.  10—20  lbs 
No.  5—9  lbs. 


Patented 

Adjustable 

TOOL    DISPLAY 

BRACKET 

No.  31 


This  bracket  can  be  used  at  any 
angle  by  simply  changing  two 
bolts,  and  when  not  in  use  closes 
up  out  of  the  way.  Arms  are 
made  of  malleable  iron,  braces  of 
steel  and  "back  plate  of  Grey  Iron. 


If  your  jobber  cannot  supply  you,  write  us  and  we  will 
ship  immediately. 


Lawn  Sprinklers 

Adjustable  Wings 
Japanned 


Taylor-Forbes   Co.,  Limited 

Head  Office  and  Works  :   GUELPH,  ONT. 

BRANCHES   AND   AGENTS: 

Taylor-Forbes  Co..  -  -  246  Craig  St.  W.,  Montreal 
Canadian  United  Mfrs.  Agency  ...  London,  Eng. 
H.G.Rogers,  -  147  Prince  William  St.,  St.  John,  N.B. 
H.  F.  Moulden  &  Son,  -  -  Travellers'  Bldg..  Winnipeg 
Taylor-Forbes  Co.,  Ltd.,     1070  Homer  St.,  Vancouver.  B.C. 


Hydrant  Keys 

Strong  and   durable: 


HARDWARE    AND    METAL 


"  Prolonging  The  Life  of  Steel " 

Opinion  of  Scientific  American  on 

Keystone  Copper  Bearing  Steel: 


"The  general  results  of  alloying  steel  with  the  other  metal  show  that  copper  and  nickel 
are  the  best  metals  to  add  to  the  steel  to  give  increased  durability.  Nickel  is  prohibitive  on 
account  of  its  price  for  general  commercial  uses. 

Copper  added  in  small  quantities  greatly  prolongs  the  life  of  iron.  Very  small  quantities 
are  needed  to  effect  this  result." — Scientific  American,  issue  of  Jan.  3,  1914. 

We  shall  be  pleased  to  send  reprint  of  above  article  complete,  together  with  book- 
let showing  results  of  a  series  of  actual  service  tests.  These  indicate  clearly  the  super- 
iority of  Copper  Bearing  Steel,  and  are  of  particular  interest  to  all  buyers  and  users  of 
Sheet  and  Tin  Mill  Products. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S  A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA : 

B.  &,  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


The  Only  Profitable  Way  of  Handling  Gasoline 
and  Oils  in  the  Retail  Store 

When  gasoline  and  oils  are  handled  with  Wayne  Storage  outfits  there  is  no  waste  due  to  evaporation, 
leakage  and  spilling.  The  waste  does  not  seem  to  be  very  much  at  one  given  time,  but  in  the  yearly 
aggregate  amounts   to   considerable. 

This  system  also  saves  time  and  labor,-  as  there  is  no  constant  filling  and  handling  of  measuring  cups 
and   the  constant  rolling  in  and   out  and  tapping  of  barrels,  and  much  space. 

Does    away    with    dirt   and    unpleasantness. 

The  WAYNE  PUMP  is  constructed  so  as  to  throw  a  pint,  quart,  half-gallon  or  gallon,  and  measure 
exactly. 


Works  easily,  and  when   not  in   use  can   be  securely   locked.     Gears  are  completely   housed 


are    accurately    machined    and    thoroughly 
tested,   and  are  interchangeable. 

WAYNE   UNDERGROUND   TANKS   are 

made  of  the  best  grade  of  steel,  carefully 
soldered  and  riveted,  and  finished  in  rust- 
proof asphaltum  paint  to  prevent  any 
possibility  of  corrosion;  you  bury  the 
link,  as  shown  in  detailed  drawing,  hav- 
ing the  fill  pipe  come  to  the  top  of  the*?^ 
ground,  where  it  is  handy  for  filling. 

If  you're  interested  in  a  Clean,  Safe, 
Money-Saving  Way  of  Handling 
Oils,   write   for   full    particulars. 


SECTIONAL    VIEW 

WAYNE   LONG  DISTANCE 

GASOLINE   STORAGE  SYSTEM 


The  Wayne  Oil  Tank  &  Pump 
Company 


Woodstock 


Ontario 
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Quick  Sales  Secrets 

of   Universal   Coffee   Percolators— Electric 


o 


E9646 
4  to  9  cups,  $9.00— $12.75. 


1 


THE  "UNIVERSAL" 
PRINCIPLE 

embodied  in  the  Pumping  Process 
makes  perfect  coffee,  delicious 
and  healthful  without  boiling  to 
liberate  tannin.  The  patented 
pump  and  valve  do  it. 


E9166. 
6  to  9  cups,  $15.00— $18.50. 

FOUR  REASONS 

account  for  the  ease  and  rapid- 
ity of  sales  of  UNIVERSAL 
Coffee  Percolators — Electric. 


"UNIVERSAL"  QUALITY 

both  of  materials  and  workmanship  is  the 
finest.  UNIVEESAL  Percolators  wear 
long  and  look  well  their  whole  life.  Elec- 
tric Heating  Elements  are  safe  and  effi- 
cient.    Guaranteed. 


HOUSEWIVES  KNOW 

the  Superiority  of  Universal  Percolators 
from  the  experience  of  their  friends  and 
the  continual  advertising  of  these  articles. 
Tt  takes  no  argument  to  sell  Household 
Specialties  bearing  the  brand. 


c< 


UNIVERSAL 


* 


E916. 
4  to  9  cups,  $9.00— $13.25. 


For  prices  write  to  your  Jobber  or 
direct  to  us. 

Landers,  Frary  &  Clark 

NEW  BRITAIN,  CONN.,  U.S.A. 


E9637. 

7  cups,  $7.50- 


-$8.75. 


"UNIVERSAL" 
PATTERNS 

are  really  artistic.  No  table 
service,  however  expensive  or 
elegant,  can  put  them  to  shame. 
Variety   to   meet  any  taste. 


E9136. 
6  cups,  $9.00— $10.75. 
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(jocdelljjiatt. 


No.  111 


is  a  quick  seller 


Goodell-Pratt  Company 

jreenfield,  Mass.,  U.S.A. 


***** 


h 


c,   STRUCTURAL  STEEL 

>^^k>  Three  reasons  why  our  business  is  growing 

A  ^r  steadily,  viz.  :— 

We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small  Channels,  Short  Diamond  Sunk  Pattern  Checkered 
Plates  and  Galvanized  Sheets. 


PRICES  ARE  RIGHT  QUALITY  UNIFORM 

SERVICE  UNEXCELLED 


^ 


y 


Write,  Wire  or  Phone  Us  Your  Requirements. 


o 


STEFFENS  &    NOLLE,   LIMITED 


^ 


Office — 803  Shaughnessy  Building        Warehouse — 137  Prince  Street 


^f^\  Catalogues  and  Stock  Lists  on  Application.  ^\.  ^^^ 


MONTREAL 
Agents  for  Mannstaedt  and  Cie 

Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments, 
Rosettes,  etc. 

Catalogues  and  Stock  Lists  on  Application. 


:< 


tf>  CHECKERED  PLATES 
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m 


You  Can  Trust  Plymouth 


Y 
SEND  15G  GRAFT 
ADRIFT  AND  SINK  7  J 


Boats'  Break  Loose  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

«■■■■■     * 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on 

Board,  Among  Those  Struck 

and  pamaged. 


(Nine  runaway  barges,  laden  with  6and, 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  boats,  launches  and  other  email 
craft  moored  in  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  least  seven  of  them  and  sending 
156  adrift,  many  of  them  damaged. 

Al!  day  the  owners  of  the  craft  and  the 
harbor  police  were  busy  searching  for  the 
drifting  vessels,  many  of  them  bemg  found 
as  far  south  as  100th  street. 

A  sudden  squall  out  of  the"  northwest  art 
two  o'clock  yesterday  morning  parted  the 
hawsers  by  which  bwo  tugs  of  the  Corbel) 
Towing  Company  were  towdng  nine  Ifeden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
lashed  together,  parted,  two  of,  them  being 
blown  Inshore  at  138th  street,  while  the 
tugs  caught-the  other  aeven,  towed  them 
inside  of  th«  cove  at  Fort  Washington 
Point,  opposite  JJSth;  street,  and  anchored 
them  while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  barges  were  blown  swiftly 
into  the  moorings  of  tl>e  Colonial'  Yacht 
Club,  at  138th  Btreet,  and  with  such  force 
that  three  motor  boats  were  sunk,  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  In 
by  th%  barges,  their  sides  scraped  and  their 
seama.sprung  In  many  Instances. 

The  greckJnp  of  the  jnndjmg  stage. 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,   Canada 

Stocks  at  Toronto,         Montreal,         Halifax,         St.  John,         Winnipeg,  Vancouver 
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A  REPUTATION  behind  them  and  a  future  before 
them — no  idle  statement  but  a  real  live  truth.  Isn't  this 
a  reason  why  you  should  sell 

McC\sryh 

PRESERVING  GOODS 


Fruit  Strainers 


Convex  Seamless  Kettles 


Basting  Spoons 


Lipped  Sauce  Pans 


Ladle 


Preserving   Kettles 


Fruit   Funnels 


Fruit    Presses 


Cullenders 


Every  one  of  these  articles  are  used  during  the  "Preserving"  Season — they 
all  have  their  particular  work  to  do  and  they  not  only  do  it  but  they  doit  well. 
It  isn't  a  question  of  creating  a  demand,  it's  a  matter  of  selling  the  right  goods 
— those  with  a  reputation.  { 

"McClary's  on  goods   is  a  Quality  Name.'* 


MXIaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  ]     -  .VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY       SASKATOON      !  EDMONTON 
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MAKING  GOOD  for  a  manufactured  article  is  the  same  as  an  individual. 
There  must  be  plenty  of  good  material  in  the  right  place.  There's  a  reason  why 
householders  are  buying 

MXIaryfc 

"ROB  ROY"  RANGE 

Attractive    arvcl    Handsome    Appearance 

Cor\vei\ier\t    Hi#k 

I*—  Shelf  Wifk 

Nickeled   Case 


NickleTea  Pot   Stands 


Six   Hole   Top 


Broiler   Door > 


Copper'  Lined 
Reservoir 


Swirxss  Heartk 
Witk  Draft  Door 


Large  Ask  Par\ 


Full   Sized  18" Oven. 


Strong  ai\d 
Riaid    Ba.se 


Accurate    Tkermometer 


Its  "twice  around  the  oven"  flue  construction 
saves  heat  waste. 

It  has  a  six-hole  top  and  a  full  size  18"  oven. 

It's  very  moderately  priced. 

Its  fire-box  has  semi-steel  linings. 


Has  a  Copper  Reservoir  that  will  defy  rust. 

And  a  Broiler  Door. 

And  many  other  sound  features — we  are  anxi- 
ous to  send  you  more  particulars — as  postal  request 
will  bring  them — why  not  write? 

McClary's  on  goods  is  a  Quality  Name. 


IFCfaryfc 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 
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Ngfg  Per/Action. 

HUM   1MB   I  'Ml  EZE3   I  HIM 

Oil  Cook-stove 

We  are  now  advertising  New  Perfection  Oil  Cook- 
stoves  in  magazines  and  newspapers  throughout 
Canada.  Your  customers  will  want  to  see  them. 
New  Perfection  Stoves  are  made  with  1,  2,  3  and  4 
burners.  Every  stove  sold  has 
the  unqualified  guarantee  of  The 
Imperial  Oil  Company. 

The  Imperial  Oil  Co.,  Limited 

Toronto,  Montreal.  Winnipeg,  Van- 
couver. Ottawa,  Quebec,  Calgary. 
Edmonton,  Halifax,  St,  John,  Regina, 
Saskatoon. 


WE   MANUFACTURE 

Aluminium  Powder 


SPECIALLY  PRE- 
PARED, READY  FOR 
MIXING.INTO  PAINT 
—WE  CAN  SUPPLY 
YOU  ANY  QUAN- 
TITY FROM  TORON- 
TO STOCK. 

YOUR  CUSTOMERS 
WANT  ALUMINIUM 
PAINT.  THEY  LIKE 
ITS  HARD,  DUR- 
ABLE, LUSTROUS 
FINISH.  IT  WILL 
PAY  YOU  TO  STOCK 
OUR  POWDER. 


TheBritishAluminiumCo. 

Limited 


of  London,  England 
60  W.  Front  St. 


Toronto 


"QUICK  MEAL"  WICK  OIL  STOVES 

WITH  GLASS  FOUNT 

Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting- 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted! 

Also.  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 
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W/K^/W/W^^^^^^ 


KIR-BEN  FURNACE 
FEATURES 


KIR-BEN  FURNACES  HAVE  MORE  EXCLUSIVE 
TALKING  POINTS  THAN  ANY  OTHER  ON  THE 
MARKET. 

NEARLY  ALL  ARE  PATENTED,  THEY  ARE 
STRONG,  CONVINCING,  SALE-MAKING  POINTS, 
THEY  ARE  EASILY  EXPLAINED  TO  PROS 
PECTIVE  BUYERS,  THEY  CLOSE  SALES  AND 
GET  THE  BUSINESS. 

THEY  HOLD  YOUR  CUSTOMER'S  FRIENDSHIP 
BECAUSE  OF  VALUE  GIVEN,  THEY  BRING  YOU 
HIS  OTHER  TRADE. 

HIS  INFLUENCE  BRINGS  THE  TRADE  OF 
OTHERS:  REPEAT  ORDERS  AND  TRADE  IN- 
FLUENCED BECAUSE  OF  VALUE  GIVEN  IN 
PREVIOUS  TRANSACTIONS  IS  THE  MER- 
CHANT'S BEST  ASSET. 

AFTER  INDUCING  THE  PROSPECTIVE  CUS- 
TOMER TO  CONSIDER  YOUR  LINE,  BE  READY 
TO  SELL,  NOT  MERELY  OFFER.  GET  THE 
AGENCY  FOR  THE  KIR-BEN  AND  OBTAIN  REAL 
RESULTS. 

EVERY  KIR-BEN  IS  GUARANTEED. 


"Kir-Ben, 

tures. 


the    furnace    with    the    added    fea- 


Deep  cup  and  flanged  joints  in  Radiator. 

Deep  Cup  Joints  in  Firepot. 

Heavy  Flanges  on  Firepot. 

Straight   Firepot  with  more  grate  surface. 

Heavy   duplex  grates  with   roller  bearings. 

Removable    grates    without    removing    bolts. 

Grates  that  remove  the  ashes  from  the  sides 
of  the  firepot  without  disturbing  the  live 
coals    iu    the   centre. 

Heavy,  Deep  and  Large  Ashpan. 

Heavy,  one-piece  bottom  and  ring. 

Large  Feed  Doors,  12%  x  16  to  15%  x  17. 

Patented  Radiator  Top — no  arms  to  break 
from  heat  expansion. 

Heavy,  always-ready,  explosion  damper,  full 
size  of  smoke  pipe. 

Automatic  damper,  controlled  by  feed  door, 
too  heavy  to  burn  out,  designed  to  prevent 
warping. 

Hot  water  connections  for  heating  kitchen 
boiler  made  two  ways. 

Dust  damper  that  will  not  clog. 

Extra  large  ashpit,  square,  no  corners  that  are 
hard  to  clean. 

Large  ashpit  door,  unusual  size — same  as 
ashpit. 

Large  water  pan,  easy  to  remove  for  cleaning. 

Feed  door  opens  direct  draft  damper,  no  smoke 
or  gas  in  the  face  when  firing. 

Complete  control  of  fire  from  upstairs,  three 
damper  chains  giving  graduated  control  of 
draft  and  checks. 

Water  pan  gives  proper  humidity  at  all  times. 
Placed  to  prevent  cracking  of  castings  in  case 
of  overflow. 


KIR-BEN  AGENCY  IS  THE  BEST 


Kir-Ben,  Limited,  Almonte,  Ont. 
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"Ask  the  Woman  Who 
Owns  One 


j> 


There  is  a  story  told  of  a  young  advertising  man  who, 
when  asked  what  he  considered  to  be  the  finest  job 
he  knew  of,  said  "Copy  writer  for  the  Packard 
Automobile  Company." 

"Why1?"  we  enquire  to  know,  as  the  Japanese  school 
boy  put  it. 

"Well,"  he  returned,  "you  simply  write  "Packard. 
Ask  the  man  who  owns  one,"  and  you  are  through 
for  the  day. 

But  that  is  certainly  a  splendid  slogan  that  the 
Packard  people  have,  probably  the  best  advertising 
slogan  ever  devised. 

And  you  can  apply  the  spirit  of  it,  if  not  the  actual 
words,  to  the  selling  of  Gurney-Oxfo/d  Stoves. 

When  a  woman  wants  to  know  which  stove  will  give 
her  the  most  actual  value  in  results,  in  economy  and 
in  satisfaction,  apologize  to  the  Packard  People  and 
say  "  Gurney-Oxf ord.  Ask  the  woman  who  owns 
one." 

The  reputation  of  the  Gurney-Oxford  is  and  always 
has  been  in  the  hands  of  the  women  who  use  them. 
We  have  told  them  what  the  Gurney-Oxford  would 
do.  It  has  done  just  this,  and  more,  and  that's  why 
you  can  ask  the  woman  who  owns  one  and  get  a  most 
favorable  and  complimentary  report. 

SAM  OVEN, 

(With  Gurney's.) 


The    Gurney   Foundry   Co.,  Limited 

Established  1843 

TORONTO,    CANADA 

Branch   Houses   at  JVlontreal,    Hamilton,   ^Winnijteg,    Calgary,    Edmonton   ana    Vancouver 
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GLASS  DOOR 


®W 


GUARANTEED 


No.   7 


BOSS  Glass  Door  OVENS 

Sold  throughout  the  World.  In  almost 
every  Country  where  Oil,  Gasoline  or  Gas 
is  used  as  fuel,  you  will  find  the  Boss  Oven 
on  sale. 

Its  tremendous  popularity  is  due  to  the 
fact  that  it  is  first  of  all  a  good  and  eco- 
nomical baker.  We  guarantee  it  to  bake  or 
roast  satisfactorily  on  any  good  oil,  gaso- 
line or  gas  stove,  or  ' '  money  back ' '  without 
argument. 

The  "BOSS"  is  made  better  than  any 
other  Oven.  Only  the  best  materials  are 
used.  The  body  is  made  of  Mecca  Lustre 
Polished  Blue  Steel.  The  linings  of  heavy 
Corrugated  Tin  Plate,  having  thick  asbestos 
inner  linings  throughout. 

Its  Patented  Glass  Door,  which  we  guaran- 
tee not  to  steam  up  or  break  from  the  heat, 
has  been  a  universal  success.  More  than 
600,000  of  this  style  are  now  in  daily  use. 

Many  patented  and  exclusive  features  are 
found  in  the  Boss.  The  new  Hinge  and 
Door  Support  leave  the  door  opening  en- 
tirely free  when  Oven  is  open.  No  danger 
of  burning  the  hands  or  arms  by  coming  in 
contact  with  wires  or  chains. 

Large  variety  of  styles  and  sizes  in  Glass 
and  Steel  Doors  are  shown  in  our  new 
catalogue,  which  will  be  sent  on  request. 
Write  for  it  to-day. 


Write  to-day  for 

Complete   Catalog 

and  prices. 


NEW  BOSS  OIL  STOVES 

Every  Vital  Feature  in  the  construction  of 
an  Oil  Stove  has  been  carefully  worked  out 
in  the  "New  Boss."  There  is  nothing  com- 
plicated to  get  out  of  order — nothing  hard 
to  understand  to  operate  it  properly. 

Simple  but  Substantial  construction  has 
been  adhered  to  throughout.  The  extra  wide 
top  gives  more  room  for  cooking  utensils. 
The  legs  are  strong  cast  iron,  making  the 
stove  very  rigid. 

Patented  High  Wick  Limits  or  fingers  are 
provided  on  the  inner  combustion  tubes 
which  are  engaged  by  the  wick  when  turned 
at  full  burning  height.  These  fingers  auto- 
matically trim  the  wick  when  chimney  is 
revolved. 

The  Intense  Blue  Flame  plays  right  against 
the  cooking  utensil,  giving  quicker  results 
and  using  less  oil  than  most  other  stoves. 


FOUR     BURNER     LOW    WITH    GLASS    TANK 


The   HUENEFELD   CO.,  6000  Valley  St.,  Cincinnati,   Ohio 
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Let  us  tell  you  the  reason, 


jgj^g^ 


that  you  should  stock  up  with  the  Dana  Peerless  Freezer, 
right  now. 

The  Peerless  makes  its  greatest  appeal  in  Summer.     Al- 
though it's  in  demand  all  the  year  round — naturally,  in 
the  sultry  months,  the  demand  is  greatest. 
And  the  Peerless  appeals  irresistibly  to  those  people  — 
the  Summer  campers,  the  commuters  who  go  to  live,  far 
from  the  stores,  where  good  ice-cream  is  procurable. 
If  you  have  it  in  stock,  good  and  early,  you'll  be  able  to 
show   it   to   them   before   they  go, — you'll   have   time   to 
demonstrate  it — to  point  out  the  tall,  slender 
can — to  show  them   how   the  dasher  removes 
the  cream  from  the  sides  as  fast  as  it  becomes 
solid.     You  will  be  able  to  let  them  crank  it 
themselves,  to  let  them  discover  that  it  is  as 
easy  to  grind  as  a  watch  is  to  wind. 
That's  the  reason  you  should  stock  the  Dana  Peerless  now. 
A  mighty  good  reason,  isn't  it? 
You'll  think  so,  when  we  tell  you  about  the  profits. 
So  ask  your  wholesale  hardware  supply  house  about  them  now. 


Manufactured  and  Sold  in  Canada  by 

The  Wm.  Cane  &  Sons  Co.,  Ltd. 

NEWMARKET,  ONT. 

SOLE  LICENSEES  OF  DANA  MFG.  CO.,    CINCINNATI 


DAVIDSON'S   NON-EXPLOSIVE 


Premier  Underwriters  Safety  Gasoline  Cans 

Specially  made  for  Gasoline,  Benzine,  Alcohol  and  all  highly  inflammable  ex- 
plosive liquids.  Saves  30%  Evaporation,  and  preserves  the  volatile  qualities  of 
the  oil  or  spirits. 

Strong  and  Superior  Construction — Finished   in  a  beautiful  Japan  Red. 

The  principle  of  this  Can  for  safe  storing  of  Gasoline  depends  upon 
the  same  fire-stopping  property  of  wire  gauze  that  gives  absolute  safety  in 
use,  to  the  celebrated  "Davy"  mining  lamp.  The  brass  tube  extending  into 
the  tank  is  covered  at  its  base  by  wire  gauze  and  is  sealed  at  the  top  by  an 
automatic  valve  which  practically  makes  it  air-tight.  If  fire  occurs  near  or 
or  around  the  tank  and  excessive  gas  is  formed  by  the  heat,  this  valve  opens 
automatically  and  allows  the  dangerous  gas  to  escape. 

In  case  contents  of  Can  are  ignited  the  vapor  escaping  through  the 
gauze-protected  tube  will  burn  quietly  and  harmlessly  at  the  orifice  without 
exploding. 

Tested  by  the  most  competent  Engineers  and  accepted  by  the  Under- 
writers, its  use  is  therefore  a  positive  safeguard  to  human  life  and  property, 
and  will  reduce  your  insurance  rates  to  the  minimum. 

— Three  Sizes — 
1,  2,  and  5  gallon. 

Write  for  Prices. 

The  Thos.  Davidson  Manufacturing  Co.,  Ltd. 

Montreal  Winnipeg  Toronto 
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Burlaps 


for  Walls 


DOUBLE  SIZED  and  OIL  COATED 


Made  in  widths  of  30,  36,  45,  54,  60,  72  and  90  inches. 
All  Standard  Shades. 


DYED  BURLAPS 


Made  in  widths  of  36,  54  and  72  inches  only. 
A  Good  Variety  of  Shades. 

LENGTH  OF  ROLLS,  ALL  LINES,  30  and  60  Yards 


How  Our  Burlaps  Are  Made 

f  A  KXT  A  Q  •  Every  yard  of  the  Jute  Canvas  used  in  the  manufacture  of  our  Burlaps  is  specially 

^*"™  •  *»*^  •  woven  for  us  in  Dundee,  Scotland,  from  yarns  of  uniform  counts  and  standard  strength. 

After  being-  woven  the  Canvas  is  super-calendered,  stretched  and  made  unslirinkable. 

f\\l    ,  The  only  Oil  used  in  our  Burlaps  is  pure  Linseed  Oil,  crushed  from  Western  Canada 

"I"*  seed  of  a  high  grade;  further  this  Oil  is  made  under  our  personal  supervision,  kettle 

boiled  and  tested  on  our  own  premises. 

1ii|  A  PUI1\J|7D  V  •  We  have  taken  advantage  of  every  improvement  in  the  way  of  modern  machinery  that 
lVl/\\smilEiI\  I  •  uas  been  brought  to  our  attention  and  in  addition  we  have  the  benefit  of  the  experience 
of  engineers  who  have  been  in  our  employ  for  more  than  a  quarter  of  a  century;  the  facilities  of  our  immense 
plant  for  the  manufacture  of  Oil  Cloths  and  Linoleums  are  at  our  disposal  for  similar  operations  in  the  manu- 
facture of  Burlaps,  and  these  additional  features  of  machinery  and  special  equipment  utilized  in  our  other 
departments  and  available  for  our  Burlap  manufacture  place  us  in  a  unique  position  in  this  field,  henoe  the  cost 
of  production  is  kept  at  the  lowest  possible  point  and  purchasers  of  our  lines  get  the  benefit. 

WftRIf  MF1M*  The  use  of  BurlaPs  as  a  wal1  covering  is  of  comparatively  recent  origin,  although  we 

W  V/ IV IV. Ill Ei Ll  •  have  been  manufacturing  this  line  for  upwards  of  twelve  years,  but  in  our  employ  are 
scores  of  men  who  have  been  handling  Jute  Canvas,  Oils,  etc.,  for  thirty  years  and  more ;— having  the  services  of 
men  with  such  long  experience  in  this  work  gives  us  an  unquestioned  right  to  claim  a  unique  position  in  the 
manufacture  of  Decorative  Burlaps. 


Handled  by  Leading  Jobbers  of  Wall  Papers,  Paints,  etc. 

SEND  FOR  SAMPLES  AND  PRICES 
Manufactured  by 

The  Dominion  Oil  Cloth  Co.,  Limited 

MONTREAL 
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"Hamilton  Jewel" 
Gas  Ranges 

are  ready  sellers  because  of  their  attractive 
design  and  finish,  and  they  ensure  the 
utmost  in  GAS  ECONOMY  which  -means 
maximum  satisfaction  for  customers. 


Adjustable  Non-Leaking 
Needle-point  Valves 

Quickly  and  easily  adjusted  to  burn  any  kind 
of  gas  at  ANY  PRESSURE. 

The  valve  is  horizontal  and  secures  a  perfect  mixture 
of  gas  and  air;  the  gas  is  delivered  from  the  point 
of  the  needle  into  the  air  chamber,  where  gas  and 
air  are  thoroughly  mixed;  this  insures  a  perfect  blue 
flame,  consuming  the  maximum  of  air  and  the  min- 
imum of  gas,  resulting  in  greater  heat  and  lower 
gas  bills. 

The  horizontal  needle  valve  has  no  seat,  spring  or 
screw,  which  are  lfable  to  wear,  work  loose  and 
eventually  leak.  They  will  last  as  long  as  the  gas 
range,  and  for  exact  mechanical  construction  are 
absolutely  guaranteed  to  be  perfect  in  every  detail. 
The  adjusting  nut  shown  separately  in  valve  cut 
controls  the  flow  of  gas. 

The  Burrow,  Stewart  &  Milne 
Company.  Ltd. 

HAMILTON  stove  builders  MONTREAL 
TORONTO       ory°eVarrs         WINNIPEG 


The 


GIN 


Sells  for 

$18.00 

And  at  that  there  is  a  tidy  little  profit  for  the 
dealer.  Although  the  Elgin  is  a  low-price  fixture 
it  is  not  "cheap."  It  is  made  of  high-grade  mate- 
rials throughout,  put  together  so  as  to  produce  a 
clean,  long-wearing  closet.  The  Elgin  is  a  fixture 
that  can  be  sold  with  a  guarantee. 

Full  description  and  prices  to  the  trade  gladly 
mailed  on  request. 

The  James  Morrison  Brass  Mfg.  Co. 

LIMITED 

93-97  Adelaide  St.  W.  Toronto,r Canada 
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JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIMITED 

Also  LONDON,   CLASCOW,  CAPE  TOWN  and  SYDNEY,  N.S.W. 
Contractors  to  the  Admiralty  and  War  Office 

Original   Patentees  and  Manufacturers  of 

CARTLANDS   PATE  NT  HELICAL,  CLIMAX, 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION 


5753  IRON 

3  in 4/3 

4  " 6/- 

5  " 8/6 

5754  BRASS 

3  in 6/9 

4  " 10/- 

5  " 14/- 

per  pair. 


2401 

With  2  in. 

Shoe, 
18/-  each. 


5355  IRON 

4  in 23/6 

5  " 32/- 

6  " 40/- 

5356  BRASS 
4in 40/- 

5  " 53/- 

6  "    65/- 

per  dozen. 


Manufacturers  of  every  description  of 


BUILDERS' 
NAVAL 


CABINET,     FANCY     AND 
BRASS      FOUNDRY 


FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Special  Requirements  Carefully   Executed 


I 


Our  new  Catalogue,  fully  illustrated,  mailed  free  on 
!T~       application  to  Wholesale  Hardware  Merchants. 

Canadian  Agents— Eastern  :  Geo.  H.  Smith,  39  Adelaide  St.  W.,  Toronto. 
Western  :  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


HICAC 

ireiffi  awl 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago  "Triplex" 
Spring  Butts 


offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable .  business. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

(Chicago  Spring  BuiiiEompsng^ 


CHICAGO 


NEW  YORK 


These  Two  "Triangle  Lektrik"  Devices 

Are  Your  Best   Sellers 

Because   they   are   high   in   quality,   low   in   price,   have   a   superior   look   and    finish, 

give    absolute    satisfaction,    have    their    heating    elements    guaranteed    for    all 

time,  by  the  largest,  oldest  and  most  reputable  exclusive  makers  of  heating 

devices  in  the  world.    Because  we  recommend  them  and  help  you  reach 

the    big    market    for   these    appliances    which    is    right    in    your   own 

neighborhood  are  reasonable  reasons  why  you  should  write  our 

nearest    house     to-day     for     best     prices     and     information 

regarding  selling  helps. 


Regina,  Calgary,  Edmonton, 
Vancouver,    Victoria. 


Northern  Electric  Company 


Montreal,    Halifax, 
Toronto,  Winnipeg. 
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No.  671 


NIAGARA  BUTTER  KNIFE 


LEONORA  BABY  SPOON 


Our  SILVERWARE  and  TABLE  CUTLERY 

is  very  attractive  in  design  and  the  finish  has  the  artistic 

simplicity   of  the  best  modern   craftsmanship. 

This  ware  is  high  in  quality  and  it  looks  it. 

You'll  make  your  Silverware  and  Table  Cutlery  department 

complain-proof,  and  very  profitable  if  you  handle  our  goods. 

Write  for  full  particulars. 

The    McGlashan,    Clarke   Co.,   Limited 

Niagara  Falls,  Canada 

Sales  Manager  :    MR.  N.  F.  GUNDY,  61  Albert  St.,  Toronto,  Ont. 


Our  Eavestroughs  are  still  the  Standard,  always  the  same, 

and  no  trouble  to  fit  together. 

Conductor  Pipe,  Elbows,  Ridge  Roll,  Valleys,  Skylights,  Ventilators  and 

CORRUGATED  IRON 


We  ship  while  others 
are  thinking  about  it. 

Wheeler  &  Bain 

TORONTO 


PINK'S   LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE,  No.  87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout    the    Dominion    by    all    Wholesale    and    Retail    Hardware 
Merchants. 


THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of  Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  It's  the  best 
Peavey   made. 


The  "Bayard"  Auto-Cocking  and  Ejection  Rifle 
the     Ideal     Rifle    for    Everybody    to     Use. 


is 


It  is  the  only  rifle  having  automatic  features  that  handles  two  cartridges,  .22  short  and  long.  Strong 
shooting,  high-class  workmanship,  handsome  alignment,  simplicity  of  mechanism,  parts  interchangeable, 
are  main  features  of  the  "Bayard"  Rifle.  Will  penetrate  three  inches  of  pine,  weighs  about  4  lbs.  Can 
be  taken  apart  readily  for  cleaning;  the  only  tool  needed  is  a  screw-driver. 

Write  for  our  free  descriptive  Booklet. 


McGill  Cutlery  Co.  (Reg'd.) 


P.O.  Box  580,  Montreal,  Canada 
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SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


I 


STAR 


FITTED  and  BOLTED  duplicate  Plow  Shares  are 

most  RELIABLE  for  repairs. 

All  the  popular  makes  can  be  obtained. 


->r^ 


M/^£  BY 


This    BRAND    is    known 
from  Coast  to   Coast,    an 
through  Canada  to  theG 


wn  A 

ulf        ^X\ 


THEY    MEAN     Satisfied     Patrons     and     Constant 
Friends  TO  TRADE  WITH  YOU. 

"SAFETY   FIRST"    for    them    MEANS    "Safety 
First"  FOR  YOU. 

Then  ask  your  Jobber  for  Star  Brand  Shares. 
Star  Mfg.  Co.,     Carpentersville,  111. 
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Your 
Store  Is 
Known  All 
Over  Canada 


No  matter  from 
what  part  of  Can- 
ada a  cement  buyer 
comes,  he  will  recog- 
nize your  store  as  one 
"to  be  depended  on  if 
you  sell 


Rogers 

Portland 

Cement 


This  is  what  our  adver 
rising  has  done   for  our 
agents.      Write    to-day 
for  our  plan  by  which 
you  can  benefit  by  our 
prestige. 


Alfred  Rogers 

Limited 
28  West  King  St. 
TORONTO 


N.  J.  Dinnen  &  Co. 

Western  Sales  Mgrs. 
WINNIPEG,      -     MAN. 


I 
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WHERE  ARE  YOU  ON  THE  MAP? 

No  matter  where  you  are  we  have  a  factory  close  to  you.  We  can  give  you  quick 
service. 

Our  products  are  as  good  as  any  other — better  than  some.  But  we  do  not  merely  sell 
you  the  products — they  are  backed  up  by  an  unequalled  service  in  our  line. 

Eight  Big  Factories — Over  2,350  Employees  will  serve  you. 

MONTREAL      TORONTO      PRESTON      WINNIPEG      SASKATOON      EDMONTON      REGINA      CALGARY 

All  factories  are  situated  on  one  or  more  railroad  lines  and  we  have  private  sidings  into  our 
yards.     This  means  quick  loading  and  quick  delivery. 

Special  Service  Departments  keep  after  the  railroads  to  see  that  all  shipments  are  rushed 
through  in  the  quickest  possible  time.  • 

WE  ARE   FOLLOWING  THE   PEOPLE  AND  THE   RAILROADS. 

We  are  building  factories  in  Canada  wherever  there  is  business  to  warrant.  We  want  to  be 
right  on  the  job  to  make  quick  deliveries  of  good  goods. 

No  matter  where  you  are  we  can  reach  you.  Large  stocks  of  our  products  are  always  kept  on 
hand  so  that  there  is  no  delay  after  your  order  comes  in. 

Let  us  show  you  what  we  can  do.  We  just  want  a  chance  on  an  order — no  matter  how  small 
or  how  large.  Will  show  you  that  we  can  deliver  the  goods  in  a  hurry  and  give  you  as  good  as 
money  can  buy. 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

Head  Office:  PRESTON,  ONTARIO 

CONSOLIDATED  FACTORIES  AT 
MONTREAL,     TORONTO,     PRESTON,     WINNIPEG,     SASKATOON,     EDMONTON,     REGINA,      CALGARY 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited,  Toronto  and  Winnipeg 
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BLACK  CAT"  BATTERIES 


Cost  Less 


Why  ?         Lasts  Longest 


Last  Nine  Lives 

The  only  Dry  Battery  which  is  sold  on  its  merits,  not  on  "hot  air" 
items.  Made  in  the  largest  and  best  equipped  Real  Canadian 
Factory  under  supervision  of  the  world's  experts. 

EVERY  XCELL  GUARANTEED 

Very  attractive  proposition  for  Jobbers  and  Dealers.  There  is 
money  in  XCELL  Batteries. 

There  is  money  in  our  Flashlights. 

There  is  money  in  our  Spark  Plugs. 

There  is  money  in  following  our  policy. 


CANADIAN  CARBON  COMPANY,  Limited 

96  West  King  Street  TORONTO 


$ 
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NOW  READY  FOR  SHIPMENT 

No.  3  WRIGHTLIGHT 

Short  Globe  Cold-Blast  Lantern. 

The    finest,    classiest,    best-burning   Lantern    ever    made    in    Canada    or    offered    to    the 

Canadian  or  foreign  trade. 

Heavy  tinplate  stock,  stamped  machine-seamed  tubes,  wire  undetachable  bail  and  ears 

covered   by   maker's   patent;    dome   well,   and   entirely   new   construction   of   hood   and 

shutter. 

Every  modern  feature  of  high-class  Lantern-making  assembled  to  form  the  most  perfect 

light-giving  Lantern  ever  produced  in  the  world. 

Just  coming  through  now. 

Get  a  sample  half-dozen,  and  test  them  out. 

Every  Lantern  wicked,  ready  to  light. 

Send  along  your  order  and  we  will  ship  at  sight. 

Every  Lantern  guaranteed — Our  guarantee  extends  through  the  dealer  to  the  consumer. 

Every  Lantern  found  defective  will  be  replaced  at  our  expense. 

E.  T.  Wright  Co.,  Limited,  Hamilton,  Canada 

LANTERN  LEADERS 


Improved  Patent  Flush 
Handle 


TRADE 


CHESTERMAN'S 

MEASURING  TAPES  l°*°Mc 


Engineers'  Small 
Tools 


and  Steel 


MARKS 


*%&£      TREMBLE 
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For.Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,   404  Coristine  Bldg.,  Montreal 


Steel  Rules,  Gauges,  etc. 


Keeping  the  Sportsman's  trade 

is  an  easy  matter  if  you    sell    him  shells  loaded 
with  these  high-grade  smokeless  powders. 


We  carry  on  a  good,  strong  advertising  campaign 
in  papers  most  popular  to  sportsmen.  We  are 
pointing  out  that  our  BALLISTITE  and  NEW 
EMPIRE  Smokless  powders  are  unrivalled  for 
velocity  and  uniformity,  yet  give  lower  breech 
pressure,  and  strongly  urge  sportsmen  to  give  them 
a  trial  and  be  convinced  that  better  results  are  pro- 
cured through  their  use. 

By  selling  shells  loaded  with  these  powders  you  will 
increase  your  prestige  and  profit. 

Write  for  full   particulars. 


NOBEL'S  EXPLOSIVES,  LTD. 

244  Chamber  of  Commerce 
WINNIPEG 


These 
powders  have  * 
been  used  in  winning  N5'i_ 
!"■/  championships  all  over  the  \\ 
III  world.     You  can  get  them  in  > 
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1  —  15"  bap 
Power  Square  Shear 


If  you  want  a  shear  that  does 
Superior  Work  order  one  to-day 

FROM 

The  Brown  Boggs  Co. 

LIMITED 
HAMILTON,   CANADA 

Western  Representatives  : 

MESSRS.  BISSETT  &  LOUCKS,  LIMITED 

Winnipeg  and  Edmonton 
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BB"  SQUARE  SHEARS 


Foot  and  Power 

Made    in    lengths    from    20    inches    up  to    120    inches 


8-Ft.,   Foot-Power,   Cornice-Makers'  Square   Shear 


10057.  Evered's  "Everedy  II."  Patent 
Fanlight  Opener.  For  opening  and  closing 
any  type  of  Fanlight,  Skylight,  Casement. 
etc.,  of  either  hand,  without  removal  of 
parts,  or  any  alteration,  except  the  turning 
of  riveted  joints.  No  loose  parts  to  get  mis- 
laid. Projects  2  in.  only  when  closed. 
Fixing  screws   wrapped   with   each. 
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MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  30-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 

Brazed    Brass  and     Copper  Tubes,     and    Brass  Cased  Tubes 

Agents:     R.   Hartridge  &  Co.,  Ltd.,  202  Leeson  &  Lineham  Block,  Calgary, 
Alberta.     H.  J.  Stafford,   591  St.  Catherine  Street  West,  Montreal 
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CORBIN  HARDWARE 

Will  be  used  on  the  Equitable  Building  of  New  York  City,  the  largest  office  building  in 
the  world.  It  will  be  made  by  the  same  workmen,  with  the  same  care  and  skill  that  is  used 
on  the  hardware  that  goes  into  the  dealers'  stocks.  There  is  but  one  quality  of  any  article  in 
the  Corbin  line — and  the  best  dealers  sell  it. 

P.  &  F.  Corbin 

The  American  Hardware  Corporation  Successor 

NEW  BRITAIN,  CONNECTICUT 

New  York  Philadelphia 


Chicago 


^f^T4  ^£?m  ZEZ^ZStw 


M^  J^TyM.  7W*/Mi  T<***/±7^*>  */*?*>' 


1» 


33 


HARDWARE    AND    METAL 


vss//s//Y///s/////y/////////////////////?/y///////////////////////////^^^ 


Silver  Plated  Ware 


Bearing  this 


Has  the  weight,  appearance  and 
quality  that  makes  it  easily  sold 
and  highly  satisfactory  to 
your  customers 


Sectional  plated  where  the  wear 
comes  most.  21%  nickel  base, 
which  is  harder,  whiter  and  more 
durable  than  any  other  base  used, 
which  makes  the  most  satisfactory, 
lasting  Silver  Plated  Ware  on  the 
market. 

Wm.  A.  Rogers  (R)  SXR 
Silver  Plated  Ware  is  the  line  to 
stock. 


On  account  of  its  weight  and 
beauty,  you  can  easily  ask  a  greater 
price,  and  get  it. 

Our  catalogue  shows  new  and 
attractive  designs  in  both  Hollow- 
ware  and  Flatware  Write  for 
your  copy,  and  stock  the  line 
which  is  going  to  mean  increased 
business  for  you  this  fall. 


The  Canadian  Rogers  Company,  Limited 


Winnipeg 


Sales   Rooms 

Toronto 


Vancouver 


Hammond  Bldg.,  Albert  St.  570  King  St.  West  Fairfield  Bldg.,  Granville  St. 
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TRAP  SHOOTING 

The  Sport  of  Broken  Targets  When 
You    Use    DOMINION    SHELLS. 

As  a  sportsman  you  should  shoot  regularly  with  your  local  gun  club.    It  is  a  pleasing  relaxation  that 
develops  a  quick  eye,  steady  nerves  and  complete  control. 

As  a  dealer  you  should  shoot  regularly  with  your  gun  club.    You  will  meet  the  best  class  of  trade  in 
your  town  and  make  your  store  the  headquarters  of  local  sportsmen. 

To  Satisfy  Trapshooters  Sell  Them 

}  Dominion  Trap  Loads 

IMPERIAL  —  CANUCK  —  REGAL  —  SOVEREIGN 

The  complete  and  rapid  ignition  of  the  powder  gives  a  drive  to  the  shot  that  results  in  dead  birds 
and  good  scores. 


Dominion  Cartridge  Company,  Limited 


Montreal 


Our   extensive  advertising,  pointing  out  the  big  advantages  derived 

from  using  the 


O€teM0P 


(Made  in  Canada) 

is  certain  to  make  your  business  increase 
rapidly. 

Our  advertisements  in  the  daily  papers  in 
the  largest  cities  from  coast  to  coast  in 
Canada,  and  in  the  most  popular  magazines, 
are  read  by  thousands. 

A  display  in  conjunction  with  this  campaign 
is  practically  all  that  is  required  to  effect 
sales. 

Get  this  money-maker  now.  Write  your 
jobber. 


CHANNELL   CHEMICAL    CO.,    LIMITED 

369  Sorauren  Ave.,  Toronto,  Ont. 
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[The  Road  to  Successful  Stove  Salesmanship 

The  Successful  Salesman  Will  Stand  Up  for  a  Legitimate  Profit — 
He  Will  Also  Have  a  Thorough  Knowledge  of  the  Salient  Features 
of  the  Line  He  is  Selling — The  Rewards  of  Attainment. 

Written   for  Hardware  and   Metal    by   N.    R.   Turner,  Sales  Mgr.  Toronto  Branch,  MeClary  Mfg.  Co. 


SO  keen  lias  competition  grown  in 
the  stove  business  in  recent  years 
that  specialization  has  become 
necessary  for  successful  salesmanship  in 
that  line.  At  the  outset  of  this  talk  I 
want  to  emphasize  the  point  that  ability 
merely  to  dispose  of  a  large  number  of 
stoves  does  not  entitle  a  man  to  rank  as 
a  successful  salesman.  He  can  experi- 
ence none  of  the  satisfaction  which 
comes  from  achievement  if  he  does  not 
get  a  safe  profit  on  the  cost  of  each 
stove  after  every  item  of  overhead  ex- 
pense has  been  added  to  the  wholesale 
price. 

In  the  case  of  stoves  on  which  the 
manufacturer  sets  a  minimum  resale 
price  he  is  in  honor  bound  not  to  sell 
below  that  price.  Strict  adherence  to 
that  policy  combined  with  the  other 
qualifications  which  characterize  the 
highest  type  of  salesmanship,  will  create 
in  the  public  respect  for  and  confidence 
in  the  salesman  and  his  store. 

If  he  is  unable  to  close  a  sale  at  the 
regular  price  and,  rather  than  risk  losing 
the  sale  he  offers  the  stove  at  a  reduc- 
tion, he  virtually  acknowledges  that,  in 
his  opinion  the  original  price  is  exorbi- 
tant, that  in  stating  the  first  price  he 
attempted  to  take  advantage  of  his  pros- 
pect's supposed  ignorance  of  stove 
values  and,  finally,  that  he  is  uncon- 
scientious, and  therefore  unsafe  to  deal 
^ith.  This  soon  creates  distrust  of  the 
salesman  and  his  store  in  the  public 
mind  (for  the  germ  of  suspicion  spreads 
quickly);  and  may  also  injure  the  repu- 
tation of  the  manufacturer  whose  stoves 
the  store  handles. 

A  dealer  who  accepts  the  agency  for 
a  nationally-advertised  line  of  stoves 
should  remember  that  the  manufacturer 
has  spent  thousands  of  dollars  to  pro- 
duce an  article  which  will  be  a  credit 
to  his  name;  and  probably  manv  more 
thousands  to  create  nation-wide  interest 
in    the   new    stove   before   a    single   sale 


was  made,  and  he  assumes  a  moral  ob- 
ligation to  do  nothing  which  might  in- 
jure the  good  name  of  the  maker's  line, 
while  using  every  legitimate  means  to 
push  the  line.  ■ 

The  object  of  such  a  large  expendi- 
ture of  money  by  the  manufacturer  in 
advance  advertising  of  a  new  line,  and 
of  enormous  additional  outlay  for  con- 
tinuing the  advertising  is  to  arouse  in- 
terest in  the  stove  by  acquainting  the 
public  with  its  distinctive  features,  and 
to  create  a  demand  for  it,  in  co-opera- 
tion with  the  preference  which  it  will 
gain  by  the  approval  of  people  who  have 
proved  its  value  in  daily  use;  to  assist 
the  dealer  to  obtain  a  legitimate  profit  on 
the  line,  and  himself  to  increase  his  out- 
put. 

It  is,  therefore,  apparent  that  the  in- 
terests of  the  dealer  and  the  manufac- 
turer are  closely  related,  and  the  sales- 
man in  order  to  conscientiously  fulfil 
his  obligation  to  his  employer,  and 
through  him  to  the  manufacturer,  must 
store  his  mind  with  all  the  information 
he  can  obtain  about  the  line  he  is 
selling. 

His  strength  as  a  stove  salesman  is  m 
proportion  to  his  knowledge  of  his  line, 
and  if  he  would  achieve  the  greatest 
success  that  his  opportunities  allow, 
base  his  salesmanship  on  knowing  his 
line  from  Whereas  to  Amen.  To  acquire 
that  information  he  must  take  advantage 
of  every  opportunity  to  study  the  lines. 
Read  the  manufacturer's  trade  paper 
and  newspaper  advertisements  for  the 
salient  features.  Study  all  the  special 
literature  obtainable  on  the  line  for 
more  detailed  information.  Listen  at- 
tentively to  what  the  manufacturer's 
road  salesman  has  to  say  about  his  line; 
and  ask  him  to  explain  points  not  fully 
understood. 

Every  salesman  should    avail    himself 
of    the    first    opportunity    to    visit    the 
foundry     where  he  will  see     the    stoves 
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manufactured,  and  see  the  earnestness 
of  purpose  that  lies  behind  the  produc- 
tion of  every  stove. 

It  is  not  suggested  that  he  weave  all 
this  technical  knowledge  into  his  selling 
talk.  On  the  contrary  he  should  confine 
his  demonstration  to  a  plain,  serious  ex- 
planation of  the  points  which  are  im- 
portant to  his  prospect.  Always  remem- 
ber that  every  part  of  a  high  grade  stove 
is  designed  for  some  practical  pur- 
pose and  deserves  a  careful  explana- 
tion; which  he  cannot  give  if  he  is  not 
familiar  with  his  subject. 

The  average  man  or  woman  is  not  a 
metallurgist  or  an  expert  on  combustion, 
consequently,  the  more  he  avoids  the 
language  of  a  pedagogue  the  more  agree- 
able will  be  the  impression  he  creates. 
But  knowledge,  being  strength,  the  more 
technical  knowledge  he  possesses  of  his 
subject  the  greater  will  be  his  power  to 
impress  the  customer,  because  he  or  she 
will  feel  that  the  careful  explanation 
covering  the  features  that  affect  the 
qualities  which  the  layman  wants  to 
know  about — such  as  baking  and  cook- 
Log,  fuel  consumption,  water-heating, 
ease  of  control,  accessibility  of  flues,  re- 
placement of  fire-box,  parts,  minimizing 
of  labor,  heat  radiation,  durability,  etc., 
is  a  conscientiously  and  carefully  con- 
structed superstructure  founded  on 
thorough  knowledge. 

To  convince  others  he  must  himself  be 
convinced.  Therefore,  he  should  neg- 
lect no  opportunity  of  acquiring  trust- 
worthy information  concerning  the  line 
of  stoves  he  is  selling. 

To  travel  the  road  to  successful 
stove  salesmanship  requires  ambition, 
intelligence,  conscientiousness,  persever- 
ance, tact  and  patience.  But  the  goal  is 
worth  striving  for.  The  rewards  of  at- 
tainment are  alluring,  for  only  the  well- 
equipped  succeed  in  reaching  it. 


Aggressive  Methods  That  Create  Sales 

Hardware  Merchant  at  Palmerston,  Out.,  Gains  Ideas  From  Trade 
Journals— Real  Co-operation  With  Hardware  Salesman  in  An- 
other Town — Auto  Accessories  a  Good  Selling  Line. 

4.n  authorized  interview  by  a  Hardware  an  d  Metal  representative  with  J.  Cbalmer,  Palmerston,  Ont. 


I  FIND  that  the  most  prolific  source  of 
new  selling  ideas  that  can  be  applied 
to  my  business  is  a  close  study  of  the 
methods  of  competitors  and  the  actual 
knowledge  of  what  the  fellow  in  Halifax 
or  Vancouver  is  doing,  that  I  gain  by 
a  regular  perusal  of  my  trade  journal. 
Sometimes,  of  course,  I  am  able  to  work 
out  new  things  for  myself,  but  that  is 
no  reason  why  I  should  not  also  benefit 
by  the  experience  of  some  of  the 
brainiest  men  in  the  trade.  My  adop- 
tion of  their  ideas  can  not  possibly  hurt 
them  and  it  helps  me  immeasurably. 

The  incident  that  really  put  me  in  the 
way  of  making  a  wholesale  use  of  other's 
ideas  came  about  by  pure  accident. 

It  happened  in  this  way.  There  was 
in  my  employ  at  one  time  a  man  who  has 
since  had  to  move  to  another  town  owing 
to  circumstances  over  which  he  had  no 
control.  He  was  a  splendid  clerk  and  a 
live  wire  in  every  sense  of  the  word,  so 
that  it  was  quite  natural  for  me  to  ask 
him  to  write  and  tell  me  how  he  got 
along  in  the  hardware  store  that  he  was 
going  to  work  in,  in  the  other  town. 

I  had  in  stock  here  at  that  time  a  cer- 
tain combination  gasoline  and  coal  oil 
stove  that  I  thought  was  a  dead  one. 
He  and  I  had  talked  that  stove  from 
every  possible  angle,  so  we  thought,  and 
still  it  would  not  go.  I  had  my  mind 
made  up  to  buy  no  more  and  was  even 
feeling  around  to  find  out  whether  or  not 
the  house  would  take  back  the  few  that 
I  had  in  stock.  Well,  this  man  had  not 
been  on  his  new  job  for  more  than  two 
weeks  before  he  wrote  mo  a  letter  that 
made  me  see  the  light.  He  informed  me 
that  that  same  stove  was  the  best  seller 
in  that  store,  and  he  told  me  why.  He 
also  added  that  a  stove  that  was  my  best 
seller  here  had  been  dragging  on  them 
until  he  had  gotten  busy  and  applied  the 
methods  that  he  and  I  had  used  in  Pal- 
merston on  it,  when,  lo  and  behold,  it 
sold  like  hot  cakes.  His  advice  to  me 
was  to  reverse  the  process  and  to  apply 
their  methods  to  the  line  that  had  been 
going  so  poorly  in  Palmerston.  T  fol- 
lowed his  advice,  and  instead  of  closing- 
out  the  line,  I  have  been  a  heavy  buyer 
ever  since. 

The  reason  for  my  previous  failure 
was  simply  this.  Both  my  lines  were 
good  stoves,  but  one  of  them  had  been 
in  general  use  hereabouts  for  years,  was 
well  known  and  commended;  the  other 
was  quite  as  good  and  was  well  known 
in  some  parts  of  the  country,  but  was 


not  in  this  district.  When  a  woman 
wanted  a  stove  it  was  a  case  of  "  Well, 
I've  used  the  other  stove  so  long  that  I 
don't  feel  like  changing."  or,  "Mrs. 
So-and-so  says  that  you  can't  do  any- 
thing with  those  combination  stoves  and 
that  they're  dangerous."  My  arguments 
had  never  made  any  impression  on  them. 
Following  Sam's  advice,  I  sent  in  to 
the  manufacturers  and  got  all  the  pos- 
sible information,  literature,  etc.,  that 
was  out  on  that  stove.  Then,  for  the  first 
time,  I  really  explored  the  inwards  of 
that  stove  and  found  out  what  made  it 
tick.  In  short,  I  knew  my  goods.  Then 
I  got  busy  on  a  demonstration.  I  wrote, 
I  'phoned,  I  circularized,  and  I  told 
everyone  of  the  great  stove  that  I  had 
and  of  the  big  stove  day  that  I  was  going 
to  pull  off.  It  worked.  I  demonstrated 
to  the  people  who  came,  not  only  on 
that,  but  on  every  day  that  I  found  a 
listener,  why,  for  certain  people  and 
under  certain  conditions,  that  stove  was 
better  than  the  other  one,  and  did  it 
all  without  taking  away  from  the  attrac- 
tiveness of  my  other  stove,  which  was  of 
an  entirely  different  type.  I  harped  on 
the  convenient  and  the  economical  points 
and  they  stuck.  I  had  held  demonstra- 
tions before,  but  not  in  this  way.  I 
studied  my  product  so  that  I  could  put 
enthusiasm  and  human  interest  into  my 
arguments. 

Since  that  eventful  sale,  my  old  clerk 
and  I  have  kept  up  a  regular  correspond- 
ence course  in  selling  ideas,  and  many 
the  old  line  have  I  worked  off  in  conse- 
quence, and  I  believe  that  he  and  his 
employer  have  been  able  to  use  some  of 
my  ideas  to  the  same  end.  It  would  be 
a  great  thing  if  our  associations  empha- 
sized this  team  work  more  strongly,  so 
that  each  of  us  could  benefit  by  the 
other's  experience,  either  to  repeat  or 
avoid  them,  as  the  case  might  be. 

There  is  one  very  impressive  fact 
about  demonstrations  that  has  made  a 
thorough  convert  of  me.  It  is  this: 
whenever  my  competitor  gives  a  de- 
monstration in  any  given  article,  my 
sales  in  it  drop  away  below  par.  I 
don 't  have  to  explain  the  lesson  of  that ; 
it  stands  on  its  own  feet. 

Of  course,  some  lines  cannot  be  as 
easily  demonstrated  as  others;  but  there 
are  more  ways  of  killing  a  cat  than  chok- 
ing it  to  death  on  butter.  There  are 
auto  accessories,  for  instance.  I  cannot 
demonstrate  the  actual  use  of  them  in 
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my  store,  nor  can  I  afford  to  keep  a  car 
running  for  the  education  of  the  public. 
But  I  can  advertise  and  I  can  make  a 
prominent  window  and  shelf  display  of 
these  lines  and  point  to  the  successful 
use  of  them  that  is  being  made  by  local 
car  owners.  Everyone  is  interested  in 
an  auto,  because  few  men  are  so  poor 
but  what  they  hope  to  have  one  some 
day;  consequently  it  is  not  hard  to  ad- 
vertise a  line  of  goods  that  people  are 
naturally  interested  in.  They  pass  a 
surprising  amount  of  it  around  from 
hand  to  mouth.  Everyone  commented 
favorably  upon  my  action  in  first  laying 
in  the  line. 

It  is,  by  the  way,  a  very  profitable 
line,  for  on  whistles  alone  I  make  as 
much  as  five  dollars  each. 

I  find  the  same  fact  to  be  true  of  most 
specialty  lines;  it  is  to  them  that  we 
must  look  to  bring  us  out  on  the  right 
side  of  the  ledger  at  the  end  of  the  year, 
and  of  them  all,  I  find  auto  accessories, 
more  particularly  Ford's,  the  most  pro- 
fitable. 

My  stock  of  goods  is  a  very  modest 
and  inexpensive  one,  but  I  make  a  fre- 
quent turnover  on  it,  and  owing  to  the 
fact  that  I  am  known  to  sell  some  acces- 
sories, am  constantly  receiving  orders 
for  others  that  I  do  not  carry; 
all  of  which  is  pure  velvet,  as  I 
am  not  under  the  expense  of 
carrying  the  stock.  It  is  the  less  im- 
portant and  cheap  parts  that  require  re- 
placing in  a  hurry.  The  more  expensive 
parts  are  durable  and  replacements  are 
usually  ordered  weeks  ahead  of  the  time 
that  they  will  go  into  use,  so  that  my 
delay  in  sending  to  Toronto  or  some 
other  jobbing  center  is  never  commented 
upon. 

I  carry  in  stock  inner  tubing,  a  few 
tires,  dry  cells,  anemometers,  spark  plugs, 
vulcanizers,  cotter  pins,  patching  cement- 
less  rubber,  carbide,  gasoline,  lubricating 
oils,  etc.  The  two  latter  items,  of 
course,  are  sold  for  a  variety  of  other 
purposes  than  motor  use,  all  of  which 
is  very  beneficial  to  me.  On  the  one 
item  of  cotter  pins,  I  make  a  very  neat 
profit.  They  are  small  and  compara- 
tively cheap,  but  the  quantity  that  goes 
into  the  upkeep  of  the  average  car  is 
astonishing  and  the  profit  equally  so. 

I  have  made  a  special   showcase   for 
my  auto  lines   that  T  use  in  connection 
with    shelves   and    windows    for    display 
(Continued  on  page  55.) 


Cash  vs.  Credit   in   a   Country   Town 

Hardware  Merchant  Gives  Views  Regarding  Cash  and  Credit 
Systems — Believes  There  Should  be  More  Co-operation  Among 
Retailers. 


An  authorized  interview  by  a  Hardware  and  Metal   representative  with  W.  H.  Davidson,  Paisley,  Ont. 


TIMES  have  changed  since  the  far- 
mer only  received  his  money  once 
a  year,  when  he  sold  his  crop  in 
the  fall.  Now,  what  with  mixed  farm- 
ing, cattle  feeding,  hog  raising  and  so 
on,  he  has  sources  of  income  that  bring 
money  to  him  at  all  seasons  of  the  year. 
The  one  item  of  dairy  products  alone  is 
sufficient  to  cover  the  cost  of  the  small 
purchases  of  many  families.  Stove  wood 
and  saw  logs  are  another  item  that  bring 
in  a  considerable  winter  income  to  the 
farmers  of  this  vicinity,  at  least.  Also, 
in  the  spring  there  is  the  sale  of  wool 
and  lambs  to  help  out.  Horse  raising  is 
also  becoming  quite  an  industry;  last 
year  one  man  near  here  sold  nine  hun- 
dred head  of  horses  in  the  various  mar- 
kets around  Ontario. 

Such  being  the  case,  it  appears  to  me 
that  the  time  is  ripe  for  merchants  to 
get  together  and  educate  the  farmers  to 
the  idea  of  paying  cash  instead  of  ask- 
ing for  credit.  It  was  all  very  well  when 
we  had  to  extend  credit;  at  least  we 
made  a  bigger  profit  in  those  days,  but 
as  I  have  pointed  out,  the  necessity  no 
longer  exists,  and  furthermore,  prices 
have  reached  such  a  point  that  we  can 
no  longer  afford  to  carry  a  customer  over 
a  long  period  of  time,  because  the  profit 
•disappears  in  the  interval. 

The  average  city  dealer  who  sells  to 
other  business  men,  office  and  factory 
help,  usually  sells  on  a  cash  basis  be- 
cause his  trade  has  a  regular  income. 
Now,  I  cannot  see  that  the  position  of 
the  country  merchant  differs  so  greatly 
but  what  he  can  go  on  a  cash  basis  too. 
The  farmer  now  gets  his  money  with 
almost  the  same  degree  of  regularity 
that  the  city  worker  does,  and  I  believe 
that  he  can  be  made  to  pay  in  the  same 
way  if  enough  of  us  get  together  and  in- 
sist upon  it.  Even  though  they  should 
be  educated,  as  a  first  step,  only  to  giv- 
ing their  notes  for  overdue  accounts, 
something  would  have  been  accomplish- 
ed. I  notice  that  the  machine  agents. 
Massey-Harris  and  others,  get  a  small 
cash  payment  and  the  balance  in  notes 
that  are  a  first  lien,  on  every  sale  that 
they  make. 

The  farmers  have  become  so  accus- 
tomed to  making  us  wait  that  a  bill  that 
is  a  year  old  is  nothing  to  them.  It  is 
almost  a  science  with  some  of  them. 
They  buy  from  the  merchant  and  put  off 
payment  for  so  long  that  the  latter  has 
to  go  to  the  bank  and  borrow  to  carrv 


the  load.  It  resolves  itself  into  a  case  of 
the  merchant  paying  the  customer's  in- 
terest, for  the  latter  can  rarely  be  de- 
pended upon  to  pay  any  interest  to  the 
merchant  on  the  old  bill.  My  banker 
tells  me  that  I  should  send  my  delinquent 
customers  around  to  him;  that  there  is 
hardly  a  man  around  that  he  would  re- 
fuse seventy-five  to  a  hundred  dollars 
to  in  order  to  meet  his  obligations.  But 
that  is  the  point  at  which  most  of  them 
balk.  They  intend  to  pay  in  their  own 
good  time  doubtless,  but  they  refuse  to 
borrow  to  do  so.  They  much  prefer  that 
the  merchant  pay  interest  at  the  bank 
rather  than  that  they  should.  I  don't 
find  it  so  much  a  case  of  lack  of  ability 
to  pay  as  a  lack  of  inclination  to  do  so. 
Other  things  have  changed  as  a  result 
of  new  conditions,  and  I  see  no  reason 
why  this  imposition  should  not  be  done 
away  with.  I  should  most  certainly  re- 
fuse to  extend  any  credit  if  I  were  to 
start  up  a  new  business  to-morrow;  but 
having  an  old  one  on  my  hands,  I  am 
held  down  to  a  great  extent  by  my  past 
practice  and  the  manner  in  which  other 
retailers  in  this  town  and  in  Ontario  and 
Canada  generally  are  doing. 

In  the  same  connection,  I  believe  that 
even  under  the  present  custom  some  pre- 
ference should  be  shown  the  occasional 
cash  customer.  There  is  all  the  differ- 
ence in  the  world  in  selling"  a  man  a  half 
ton  of  wire  and  making  two  dollars  in 
profit  on  the  sale  and  selling  another  man 
that  same  thing  and  then  waiting  a  year 
for  the  money.  In  the  latter  case  the 
profit  disappears,  and  yet  we  charge 
thfm  both  the  same  price.  It  is  not  just 
at  all.  It  appears  to  me  that  a  discount 
of  some  kind  should  be  in  order  for  the 
cash  customer;  either  a  sliding  scale  that 
takes  into  account  the  amount  of  the  pur- 
chase and  the  variety  of  goods  sold,  or 
else  a  flat  rate,  and  in  the  latter  case 
trust  to  the  law  of  averages  to  even 
things  up.  A  man  could  give  a  ten  per 
cent,  discount  on  a  purchase  of  coat- 
hooks  and  padlocks,  for  instance,  but 
nails,  butts,  pails,  and  other  staples  could 
not  stand  such  a  cut  unless  the  customer 
came  back  again  and  bought  some  of  the 
more  profitable  lines. 

I  ran  a  cash  sale  this  spring  on  one 
article  that  I  knew  my  trade  would  be 
buying  heavily;  namely,  woven  fence 
wire,  and  I  had  no  trouble  at  all  in 
getting  cash,  once  the  idea  was  explained 
to  my  customers.  We  sold  nearly  six 
39 


miles  of  this  fencing  on  this  basis  be- 
tween April  1st  and  June  1st. 

I  believe  that  many  country  merchants 
carry  on  their  books,  accounts  that  equal 
their  stock  in  value  and  in  some  cases 
greatly  exceed  it,  and  instead  of  the  pro- 
portion growing  smaller,  it  is  on  the 
increase.  If  allowed  to  grow  unchecked, 
this  condition  will  destroy  those  who 
created  it. 

The  retail  association  discussed  the 
subject  a  year  ago,  but  did  not  really 
go  into  it  thoroughly,  and  on  the  occa- 
sion of  the  last  meeting  the  subject  was 
barely  mentioned,  which  fact  should  be 
greatly  deplored.  I  believe  that  the 
Alberta  association  has  inaugurated 
some  very  good  collection  measures  since 
the  occasion  of  its  recent  meeting  out 
West;  but  however  admirable  those  mea- 
sures may  be,  they  are  of  a  purely  palli- 
ative nature,  and  the  real  need  is  for 
stern  corrective  and  remedial  measures. 
Tt  is  verv  praiseworthy  to  seek  to  col- 
lect old  debts,  but  it  is  much  more  vital 
to  do  away  with  the  making  of  new  ones 
and  so  destroy  the  very  root  of  the 
trouble. 

I  believe  that  the  desired  end  can  be 
reached  eventually  by  the  merchants  of 
any  one  town  getting  together  and  form- 
ing a  local  Credit  Men's  Association.  It 
has  been  tried  and  successfully  worked 
out  in  a  number  of  cities  and  towns,  and 
the  resultant  exchange  of  ideas  and  in- 
formation about  customers  should  prove 
invaluable  to  us.  The  organization  re- 
quired for  a  small  town  would  not  be 
costly,  and  the  object  of  it  at  first  should 
be  the  exchange  of  credit  news  regarding 
customers,  and  the  approach  to  a  cash 
system  could  thus  be  made  gradually. 

If  Robinson  is  paying  me  for  his  hard- 
ware and  is  letting  his  grocery  bills  stand 
at  Smith's  store,  the  latter  would  be 
better  able  to  handle  the  delinquent  if 
he  should  be  informed  that  I  was  getting 
my  money.  Our  secretary  could  keep  a 
close  check  on  all  business  transactions, 
court  records  and  credit  news  generally, 
and  give  each  member  a  weekly  copy  of 
same.  The  members  could  meet  at  regu- 
lar intervals  and  discuss  the  questions  of 
the  moment  and  help  one  another  gener- 
ally. 

I  think  that  the  only  thing  that  has 
prevented  the  universal  growth  of  such 
organizations  as  the  one  that  I  have  out- 
lined is  the  fact  that  most  of  us  are  more 
(Continued  on  page  46) 
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Two  Dollars  per  Year 


THE  BUSINESS  SITUATION 

\\T  ESTERN  reports  this  week  indicate  a  more  optimis- 
*  *  tie  feeling-  among-  Western  hardware  and  paint  deal- 
ers. Favorable  crop  conditions  and  weather  have 
had  a  good  effect  on  trade  generally.  Orders,  of  course, 
are  still  small,  and  are  of  a  hand-to-mouth  character. 
Reports  from  the  East  show  that  although  orders  are  not 
large  they  are  quite  numerous,  and  a  very  fair  volume  of 
business  is  passing.  Business  at  Toronto  is  inclined  to 
be  dull,  although  hardware  jobbers  are  not  complaining 
to  any  great  extent.  Probably  the  most  complaints  are 
heard  from  those  engaged  in  the  metal  business.  Owing 
to  lack  of  orders  and  the  shrewdness  exhibited  by  those 
who  are  in  the  market  for  metals,  there  has  been  keen 
competition,  resulting  in  a  great  deal  of  price  shading. 
Competition  from  other  countries  has  also  been  felt 
to  a  great  extent.  Buying  of  metals  is  still  of  a  hand-to- 
mouth  character,  and  many  large  manufacturing  firms 
are  buying  in  much  smaller  quantities  than  for  many  years 
past.  The  usual  summer-month  slackness  in  business  is 
setting  in  and  is  being  felt  a  little  earlier  in  the  season 
than  last  year.  Stove  manufacturers  note  a  falling  off  in 
the  demand  for  summer  stoves  and  supplies,  but  these 
lines  are  just  moving  nicely  off  the  retailers'  shelves. 
Paint  manufacturers  have  been  busy,  although  a  falling-off 
in  trade  is  now  noticeable.  Many  retailers,  some  of  whom 
are  located  in  cities  where  conditions  have  been  said  to 
be  bad,  state  that  business  so  far  this  year  will  compare 
favorably  with  previous  years.  One  good  feature  is  that 
the  retail  trade  has  been  doing  business  on  light  stocks 
and  many  merchants  have  worked  off  overstocks  which 
had  been  on  hand,  in  some  cases  for  three  or  four  years. 
This  will  have  a  good  effect  on  trade  generally,  especially 
later  on  when  conditions  improve. 


THE  AD  CLUB  CONVENTION 

/^\  NE  of  the  biggest  and  most  important  conventions 
^^  ever  held  in  Canada  has  been  in  session  all  this  week 
at  Toronto.  It  is  the  annual  convention  of  the  Associated 
Advertising  Clubs  of  the  World,  the  personnel  including 
prominent  retailers,  manufacturers'  representatives,  news- 
paper, trade  paper,  magazine  and  advertising  men  from 
almost  every  walk  of  life  and  from  many  countries. 

This  ad.  convention  is  important  to  the  trade  inasmuch 
as  it  is  working  for  the  elimination  of  objectionable  and 
untruthful  advertising.  From  the  discussion  that  took 
place  at  the  sessions  attended  by  the  writer,  it  is  plain  that 
this  is  the  real  question  of  the  hour  so  far  as  these  asso- 
ciated advertising  clubs  are  concerned.  Honest  advertis- 
ing men,  whether  they  purchase  or  sell  space,  are  anxious 


to  see  all  advertising  mediums  purged  of  fraudulent  state- 
ments and  schemes  and  in  the  dawn  of  the  better  day  the 
retail  merchant  is  taking  a  prominent  stand. 

At  the  sessions  on  Retail  Advertising  at  the  big  con- 
vention it  was  a  noticeable  feature  that  United  States' 
retailers  were  quite  frank  in  giving  all  advice  and  sug- 
gestions within  their  experiences  to  the  open  meeting.  If 
one  had  tried  and  found  a  certain  method  to  be  a  failure, 
he  was  straightforward  in  making  it  known  for  the  help 
of  his  confreres.  If  another  method  had  proved  successful, 
he  was  willing  to  give  his  brother  merchants  the  benefit  of 
his  experience.  Knotty  problems  are  discussed  and  often 
solved  in  a  business-like  manner;  old-time  narrowness  was 
nowhere  in  evidence.  It  would  be  hard  to  place  an  esti- 
mate on  the  value  of  the  retail  session  to  the  retail  mer- 
chants. Men  of  many  years'  experience, — men  who  had 
spent  thousands  of  dollars  in  perfecting  their  selling  and 
advertising  organizations  were  present  to  give  their  ex- 
periences for  the  benefit  of  others.  The  most  lamentable 
feature  of  the  whole  Convention,  as  far  as  the  Canadian 
hardware  trade  is  concerned,  was  the  absence  of  the  Cana- 
dian hardwaremen.  With  three  or  four  exceptions — and 
the  exceptions  are  men  who  are  making  a  record  in  Cana- 
dian hardware  retailing — no  Canadian  hardwaremen 
were  present. 

■ @ 

THE  HOUSE  FLY 

'T*HE  public  is  slow  to  take  hold  of  anything,  but  once 
-*-  it  does  it  goes  into  it  most  thoroughly.  When  the 
first  talk  of  a  swat-the-fly  campaign  was  raised,  people 
were  inclined  to  treat  it  as  a  joke.  They  recognized  in  a 
way  that  there  was  a  lot  of  common-sense  behind  the 
idea,  but  they  were  not  inclined  to  take  it  seriously.  The 
persistency  with  which  the  idea  was  exploited,  how- 
ever, carried  conviction  with  it,  and  to-day  people  the 
world  over  are  industrially  aiding  in  the  fly  hunt. 

The  results  of  the  campaign,  we  believe,  have  been 
eminently  satisfactory.  The  fly  is  in  no  danger  of  be- 
coming extinct,  but  he  has  not  the  freedom  that  once  was 
allowed  him.  He  is  barred  from  the  home  and  give::  a 
hard  run  for  his  life  if  he  obtrudes  himself  too  closely 
around  the  haunts  of  men.  With  public  interest  thorough- 
ly aroused,  it  is  quite  probable  that  precautions  will  be 
kept  up,  which  will  rigorously  exclude  the  dangerous 
house-fly. 

From  the  standpoint  of  the  retail  hardware  men  the 
fly  campaign  has  been  doubly  satisfactory,  as  it  has  cre- 
ated a  heavy  demand  for  fly  swatters,  screens,  traps  and 
similar  articles  which  sold  in  comparatively  small  volume- 
be  lore. 
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AN  ERA  OF  CO-OPERATION 

*Tp  HERE  is  still  great  room  for  further  interest  in  asso- 
ciation  work  on  the  part  of  the  retail  trade.  Every 
merchant  should  associate  himself  with  an  organization  en- 
deavoring to  place  the  retail  business  on  a  higher  plane. 
Many  writers  refer  to  the  present  age  "as  an  age  of  com- 
petition," but  they  could  go  further  and  refer  to  it  as 
an  "age  of  co-operative  competition.  Co-operation  is  the 
bond  that  holds  together  the  social,  religious  and  economic 
life  of  the  country.  It  enters  into  family  affairs,  religion, 
sport,  business  and  professional  life.  One  can  scarcely 
think  of  a  single  phase  of  the  activities  of  life  which  is 
not  influenced  to  a  very  considerable  degree  by  the  prin- 
ciple of  co-operation. 

Co-operation  is  practical,  logical,  workable  and  will  do 
for  the  retail  hardwaremen  of  Canada  what  it  has  done 
and  is  doing  for  thousands  of  other  men  in  other  lines  of 
business  and  what  it  is  doing  constantly  as  a  motive  power 
in  all  phases  of  life. 

Some  men  there  are  who  stand  out  like  giants  above 
their  fellows.  Such  sometimes  say:  "What  need  have  we 
for  co-operation — we  are  a  law  unto  ourselves — we  do  not 
ask  assistance  and  will  give  none."  This  is  only  half 
true.  Every  man  is  dependent  on  others  for  many  things, 
and  each  consequently  owes  to  his  fellows  all  he  can  give 
them  of  inspiration  and  service.  A  strong  organization  of 
merchants  would  be  merely  a  working  out  of  the  truth 
expressed  by  Kipling  in  his  wisdom-packed  poem : 

"Now  this  is  the  law  of  the  jungle,  as  old  and  as  true 

as  the  sky 
And  the  wolf  that  shall  keep  it  may  prosper,  but  the  wolf 

that  shall  break  it  must  die, 
As  the   creeper   that   circles   the   tree-trunk,   so   the  law 

runneth  forward  and  back, 
Tor  the  strength  of  the  pack  is  the  wolf,  and  the  strength 

of  the  wolf  is  the  pack." 

Not  dependence,  but  interdependence  is  the  gospel  we 
should  preach.  Not  merely  competition  but  "co-oper- 
ative competition"  is  the  life-spring  of  modern  business. 

@ 


WHEN  MONEY  IS  VALUABLE 

VyHAT  IS  MONEY?  In  the  ordinary  sense  it  is  a 
standard  of  value  which  can  be  transferred  to  dis- 
charge an  obligation.  The  value  of  money  and  its  service 
is  defined  by  the  number  of  times  it  is  put  to  use.  A  dollar 
which  lies  in  the  pocket  or  in  the  bank  for  a  month  is  a 
dollar  at  the  end  of  the  month.  If  that  same  dollar  is  put 
into  circulation  and  changes  hands  say  ten  times,  it  has 
discharged  ten  debts  and  on  the  face  of  it  would  seem  to 
represent  not  one  dollar  but  ten  dollars. 

Apply  this  theory  to  such  conditions  as  are  general  at 
the  present  time.  There  is  to  start,  a  development  in  the 
financial  market  which  proves  a  scare  more  or  less  to  the 
what  money  they  have  and  as  long  as  they  sit  tight  on  it, 
it  is  not  doing  the  work  it  might  do  in  settling  obligations. 
The  banks  hold  on  to  what  money  they  have;  loan  com- 
panies hold  to  their  assets ;  individuals  follow  the  example 
and  hang  on  to  what  they  have — and  the  first  thing  we 
know  there  is  hard  times. 

If  people  would  consider  that  every  time  a  dollar 
ehanges  hands  it  is  worth  a  dollar,  we  might  get  more 
money  into  circulation.  This  is  a  homely  theory  of  finance 
but  it  is  one  that  indicates  some  of  the  troubles  of  to-day. 


THE  WESTERN  CROPS 

T>  USINESS  in  general  throughout  Canada  has  at  least 
one  eye  on  the  Western  crop  situation  at  present,  and 
the  prospects  are  continuing  of  the  most  encouraging  sort. 
Latest  reports  indicate  that  needed  rains  have  been  gen- 
eral and  the  plant  is  reported  to  be  in  good  condition  with 
fifteen  to  twenty  inches  growth  in  most  districts.  There 
has  been  some  damage  by  hail,  but  this  has  not  been  ex- 
tensive, and  there  appears  to  be  every  indication  for  the 
biggest  yield  of  wheat  that  the  history  of  the  West  has 
shown.  But  while  the  Western  prospects  should  be  a  fav- 
orable influence  with  trade  in  general,  and  while  a  big 
crop  will  be  a  great  boon  to  the  country  as  big  crops  al- 
ways are,  too  much  must  not  be  looked  for  from  this 
source  with  the  downward  trend  of  prices — the  price  is 
just  as  an  important  a  factor  in  relation  to  the  wheat 
crop  as  the  yield. 

In  the  States  there  is  the  biggest  crop  of  history  being 
harvested  with  the  result  that  the  prices  for  wheat  have 
gone  lower  than  they  have  been  for  the  past  eight  years. 
Canadian  markets  were  slow  to  sympathize  in  the  decline 
on  account  of  the  present  high  cash  prices,  but  with  the 
recent  rains  in  the  West  and  the  assurances  of  perhaps 
the  biggest  crop  in  the  history  of  the  country,  the  market 
has  not  been  slow  to  act  and  the  prices  have  shrunk  two 
cents  during  the  past  week. 

Let  us  just  for  a  moment  consider  what  this  change  in 
price  means.  Many  of  the  uninitiated  will  be  too  much 
inclined  in  thinking  of  the  price  of  wheat  to  refer  to  it  as 
something  like  gold  dust  taken  right  out  of  the  ground, 
without  taking  into  consideration  the  elements  of  cost — 
the  capital  investment  in  land  and  implements,  the  seed, 
harvesting,  threshing,  labor,  and   cost  of  transportation. 

To  bring  the  whole  matter  down  to  a  scientific,  finan- 
cial basis  we  find  that  the  Saskatchewan  commission  on 
agricultural  credits,  after  a  world-wide  inquiry,  reached 
a  basis  for  the  cost  of  the  production  of  wheat  in  Sas- 
katchewan of  something  like  65c  a  bushel.  At  the  present 
time  the  quotation  for  December  options  is  81c  at  Winni- 
peg. If  we  take  65c  as  a  basis  of  cost,  and  add  to  that 
figure  12c,  as  being  the  transportation  from  the  wheat  field 
to  the  head  of  the  lakes  (and  it  is  on  this  figure  that  the 
Winnipeg  price  is  based),  we  find  that  the  profit  to  the 
farmer  at  the  present  price  is,  roughly  speaking,  four 
cents  a  bushel ;  and  there  would  appear  to  be  chances  for 
the  prices  to  go  lower.  The  two-cent  decline  of  a  week 
then  might  mean  a  shrinking  of  a  third  of  the  profits. 
This,  in  brief,  is  summing  up  the  arguments  which  have 
been  largely  responsible  for  the  marked  increase  in  the 
development  of  recent  mixed  farming  in  the  West. 


EDITORIAL  BRIEFS 

THE  WINDOW  THAT  does  not  increase  the  profits  is  not 
properly  attended  to. 


A  FLAG  OR  TWO  in  the  window  between  now  and  July 
1  will  give  it  an  appropriate  Dominion  Day  flavor. 


TO  TRAVEL  THE  ROAD  to  successful  stove  salesman- 
ship requires  ambition,  intelligence,  conscientiousness,  per- 
severance, tact  and  patience. 

•         *         • 

THE  DIFFERENCE  between  success  and  failure  in  the 
retail  business  is  very  often  the  difference  between  know- 
ing and  guessing. 
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Tariff  Changes  Affecting  Canadian 

Hardwaremen 

Lines  in  Which  Hardwaremen  Are  Interested  Affected  by  Tariff 
Changes — Tables  Showing  British  Preferential,  Intermediate  and 
General  Tariffs. 


THE  Customs  Tariff  Act,  1914,  was 
assented  to  12th  June,  1914,  and 
count  of  the  many  changes  in  the 
tariff  on  lines  in  which  the  hardware 
trade  is  directly  interested,  Hardware 
and  Metal  is  publishing  in  full  the  por- 
tions of  the  act  which  affect  hardware 
and  metal  lines;  also  tables  showing  the 


British  preferential,  intermediate,  and 
general  tariff.  The  April  11  issue  of 
Hardware  and  Metal  contained  a  re- 
port of  the  budget  speech  and  gave  in 
full  the  tariff  changes  announced. 

A  memorandum  sent  out  recently  by 
the  Department  of  Customs  draws  at- 
tention  to   the   fact   that   iron   or   steel 


wire  numbers  nine,  twelve  or  thirteen 
gauge  admitted  free  under  Tariff  Item 
404,  should  be  described  on  the  face  of 
the  Customs  entry  as  "not  for  use  in 
telegraph  or  telephone  lines. 

The  information  as  sent  out  for  the 
guidance  of  customs  officers  will  prove 
useful  to  the  trade. 


1_TIS  Majesty,  by  and  with  the  advice  and  consent  of  the  Senate  and 
n  House  of  Commons  of  Canada    enacts  as  follows  : — 

1.  This  Act  may  be  cited  as  The  Customs  Tariff  Act,  1914. 

2.  Section  7  of  The  Customs  Tariff,  1907,  chapter  11  of  the  statutes  of 
1907,  is  repealed  aDd  the  following  is  substituted  therefor: — 

"7.  Goods  imported  into  Canada,  the  product  or  manufacture  of  any 
foreign  country  which  treats  imports  from  Canada  less  favorably  than 
those  from  other  countries,  may  be  made  subject  by  order  of  the 
Governor  in  Council  in  the  case  of  goods  already  dutiable  to  a  surtax 
over  and  above  the  duties  specified  in  Schedule  A  to  this  Act,  and  in 
the  case  of  goods  not  dutiable  to  a  rate  of  duty,  not  exceeding,  in  either 
case,  twenty  per  centum  ad  valorem. 

2.  Goods  the  product  or  manufacture  of  any  foreign  country  imported 
into  Canada  in  vessels  admitted  to  registration  under  the  laws  of  such 
foreign  country  may,  if  such  foreign  country  imposes  higher  duties  of 
Customs  upon  goods  imported  into  such  country  in  vessels  registered  in 
Canada  than  upon  the  like  goods  when  imported  in  vessels  of  such  coun- 
try, be  made  subject  by  order  of  the  Governor  in  Council  in  the  case  of 
goods  already  dutiable  to  a  surtax  over  and  above  the  duties  specified  in 
Schedule  A  to  this  Act,  and  in  the  case  of  goods  not  dutiable  to  a  rate 
of  duty,  not  exceeding,  in  either  case,  twenty  per  centum  ad  valorem. 

3.  Within  the  limitations  in  this  section  hereinbefore  prescribed  any 
such  goods  may  by  such  order  in  council  be  made  subject  to  a  surtax  or 
rate,  as  the  case  may  be,  differing  from  the  surtax  or  rate  to  which 
another  class  of  goods  may  be  thereby,  or  by  any  other  such  order,  made 
subject. 

4.  The  Governor  in  Council  may  make  regulations  for  carrying  out  the 
purposes  of  this  section  and  may  by  order  in  council  suspend  the  surtax 
or  rate  in  whole  or  in  part  from  application  to  the  goods  of  such  for- 
eign country  or  any  class  of  such  goods. 

5.  The  decision  of  the  Governor  in  Council  shall  be  final  on  any  ques- 
tion which  may  arise  regarding  the  application  of  the  surtax  or  rate 
imposed  pursuant  to  this  section." 

DRAWBACK   ON    PIG    IRON. 

3.  Section  10  of  The  Customs  Tariff,  1907,  chapter  11  of  the  Acts  of 
1907,  is  amended  by  adding  thereto  the  following  subsection  :' — 

"2.  If  pig  iron  imported  into  Canada  mixed  with  pig  iron  made  in 
Canada  has  entered  into  the  manufacture  of  mowing  machines,  reapers, 
harvesters,  binders  and  attachments  for  binders,  the  drawback  payable 
in  pursuance  of  this  section,  under  regulations  by  the  Governor  in 
Council,  may  be  computed  on  the  total  quantity  of  pig  iron,  including 
pig  iron  made  as  aforesaid  entering  into  such  goods ;  Provided,  however, 
that  the  total  drawback  payable  shall  not  exceed  ninety-nine  per  cent, 
of  the  duty  paid  on  all  the  pig  iron  imported  and  used  by  the  manufac- 
turer of  such  goods  in  manufacturing  such  goods  and  other  goods." 

4.  The  Governor  in  Council  may  by  order  in  council  direct  that  there 
be  substituted  for  tariff  item  379  in  Schedule  A  of  The  Customs  Tariff, 
1907,  and  the  several  rates  of  duties  of  Customs  set  opposite  said  item 
in  Schedule  A  the  following  : — 
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379 


$    c.  $    c. 


-Rolled  iron  or  steel  angles,  beams,  chan- 
nels, and  other  rolled  shapes  or  sec- 
tions, of  iron  or  steel,  not  punched, 
drilled  or  further  manufactured  than 
rolled,  weighing  over  one  hundred  and 
twenty  pounds  per  lineal  yard,  n.o.p. 
not  being  square,  flat,  oval  or  round 
shapes  and  not  being  railway  bars 
or   rails    per  ton 

2  From  and  after  the  publication  of  such  order  in  council  in  The 
Canada  Gazette  tariff  item  379  as  it  appears  in  said  schedule  at  the 
time  of  the  passing  of  this  Act  shall  be  repealed  and  the  provisions  of 
the  said  tariff  item  as.it  appears  in  the  last  preceding  subsection  of  this 
section  shall  be  substituted  therefor. 

3  The  Governor  in  Council  shall  not  direct  that  such  provision  shall 
be  substituted  as  aforesaid  unless  and  until  the  governor  in  Council  is 


2  00 


3  00 


3  00 


satisfied  that  rolled  iron  or  steel  angles,  beams,  channels  and  other 
rolled  shapes  or  sections  of  iron  or  steel  weighing  one  hundred  and 
twenty  pounds  and  less  per  lineal  yard  are  manufactured  in  substantial 
quantities  in  Canada  from  steel  made  in  Canada. 

5.  Schedule  A  to  The  Customs  Tariff,  1907,  as  amended  by  chapter  15 
of  the  Acts  of  1913,  and  by  orders  in  council  is  further  amended  by 
striking  thereout  tariff  items  : — 113,  184,  208  210a,  296,  306,  315,  361, 
375,  398,  404,  410,  411,  445,  446a,  460,  471,  486,  542,  543,  545,  546, 
575,  577,  sections  (a)  and  {d)  of  the  orders  in  council  dated  11th  Aug- 
ust. 1908,  designated  as  items  717  and  720  of  The  Customs  Tariff,  the 
several  enumerations  of  goods  respectively,  and  the  several  rates  of 
duties  of  Customs,  if  any,  set  opposite  each  of  said  items,  and  the  fol- 
lowing items,  enumerations  and  rates  of  duties  are  inserted  in  said 
Schedule  A  : — 
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157a — Amyl  alcohol  or  refined  fusel  oil,  when 
imported  by  the  Department  of  In- 
land Revenue  or  by  a  person  licensed 
by  the  Minister  of  Inland  Revenue, 
to  be  denatured  for  use  in  the  manu- 
facture of  metal  varnishes  or  lacquers, 
to  be  entered  at  ports  prescribed  by 
regulations  of  the  Ministers  of  Cus- 
toms and  Inland  Revenue,  subject  to 
the  Inland  Revenue  Act  and  to  the 
regulations  of  the  Department  of  In- 
land  Revenue 

178a — Provided  that  on  the  goods  specified  in 
item  178  and  imported  by  mail  on  and 
after  first  day  of  July,  1914,  duties 
may  be  paid  by  Customs  Rev?nue 
stamps,  under  regulations  by  the  Min- 
ister of  Customs,  at  the  rates  specified 
in  said  item,  except  that  on  each  sep- 
arate package  weighing  not  more  than 
one  ounce  the  duty  shall  be.... each 

208  — Boracic  acid  and  borax  in  packages  of 
not  less  than  twenty-five  pounds 
weight ;  hydro-fluosilicic  acid  ;  oxalic 
acid  ;  tannic  acid  ;  ammonia,  sulphate 
of ;  sal  ammoniac  and  nitrate  of  am- 
monia ;  cyanide  of  potassium ;  cyanide 
of  sodium  and  cyanogen  bromide  for 
reducing  metals  in  mining  operations  ; 
antimony  salts,  viz  : — tartar  emetic, 
chlorine  and  lactate  (antimonine)  ; 
arsenous  oxide ;  oxide  of  cobalt ;  ox- 
ide of  tin ;  bichloride  of  tin  ;  tin 
crystals  ;  oxide  of  copper ;  precipitate 
of  copper ;  crude ;  sulphate  of  copper 
(blue  vitrol)  ;  verdigris  or  subacetate 
of  copper,  dry;  sulphate  of  iron  (cop- 
peras) ;  sulphate  of  zinc ;  chloride  of 
zinc ;  sulphur  and  brimstone,  crude  or 
in  roll  or  flour;  cream  of  tartar,  in 
crystals  or  argols  ;  tartaric  acid  cry- 
stals ;  iodine,  crude ;  bromine ;  phos- 
phorous ;  sulphide  of  arsenic ;  carbon 
bisulphide 


Free. 


Free. 


Free. 


1  cent.  1  cent.  1  cent. 


Free. 


Free. 


Free. 


208a — Chloride    of    lime    and    hypochloride    of 
lime : — 
1.  When  in  packages  of  not  less  than 

twenty-five  pounds  weight  each 

per  one  hundred  pounds 

2.    When      in      packages      of    less    than 

twenty-five  pounds  weight  each   ......      17%  P-c.  25  p.c  ,-JO  p.c. 


10  cts.   15  cts.  15  cts'. 
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210a — Caustic   soda  : — 

1.  When   in    packages   of   not    less   than 

twenty-five    pounds   weight   each 

Per   pound        l-5c.       3-10c.       3-10c. 

2.  When    in     packages     of     less    than 

twenty-five  pounds  weight  each 17%  p.c.  25  p.c.  25  p.c. 

296  — Flint,    ground      flint      stones ;     felspar, 

fluorspar,     magnesite ;     mica     schist ; 

cliff,   chalk,   china   or  Cornwall   stone, 

ground    or     unground,      refuse   stone, 

not   sawn,   hammered  or  chiselled   nor 

fit   for   flagstone,      building     stone   or 

Paving Free.        Free.        Free. 

315  - — Carbons  over  three  inches  in  circumfer- 
ence or  outside  measurement  and  not 

exceeding  thirty-five  inches  in  circum- 
ference or  outside  measurement Free.        Free.        Free. 

315a — Carbon    electrodes    exceeding    thirty-five 

inches    in     circumference     or    outside 

measurement    12  %  p.c.  20  p.c.  20  p.c. 

327a — Silvered  lenses  for  automobile  lamps    .  .         10  p.c.    15  p.c.    15  p.c. 

353a — Aluminum  leaf  or  foil Free.        Free.        Free. 

361  — Gold   and    silver   leaf ;    Dutch   or   schlag 

metal      leaf ;      brocade      and      bronze 

powders 15  %  27%  %  27%  % 

375  — Iron  in  pigs,  iron  kentledge,  and  cast 
scrap  iron  ;  ferrosilicon  containing  not 
more  than  fifteen  per  cent,  silicon ; 
ferromanganese  and  spiegeleisen,  con- 
taining not  more  than  fifteen  per  cent, 
manganese per  ton        1  50         2  50         2  50 

378a — Galvanized  rolled  hoop  iron  or  hoop 
steel,  numbers  twelve  and  thirteen 
gauge    per  ton        $4.25       $7.00       $7.00 

398  — Wrought  or  seamless  iron  or  steel  tub- 
ing plain  or  galvanized,  threaded  and 
coupled  or  not,  over  four  inches  in 
diameter,  but  not  exceeding  ten 
Inches  in  diameter,  n.o.p 20  p.c.   30  p.c.    30  p.c. 

398a — Wrought  or  seamless  iron  or  steel  tub- 
ing, plain  or  galvanized,  threaded  and 
coupled  or  not,  over  ten  inches  in 
diameter,   n.o.p 10  p.c.    15  p.c.   15  p.c. 

404  ■ — Galvanized  iron  or  steel  wire,  curved 
or  not,  numbers  nine,  twelve  and 
thirteen  gauge  with  variations  from 
such  gauges  not  exceeding  four  one- 
tliousandths  of  an  inch  and  not  for 
use  in  telegraph  or  telephone  lines  tree.        tree,        i  ree. 

410  — Coil    chain,    coil    chain    links    Including 

repair   links,    and   chain    shackles,    of 

iron   or   steel,  one  and   one-eighth   of  _ 

an  inch  in  diameter  and  over   Free.       5  p.c.       o  p.c. 

410a — Coil  chain,  coil  chain  links  including 
repair  links,  and  chain  shackles,  of 
iron  or  steel,  n.o.p 15  p.c.    20  p.c.     20  p.c. 

411  — Malleable  sprocket  chain,  and  link  belt- 

ing chain  of  steel,  when  imported  by 
manufacturers  of  agricultural  imple- 
ments for  use  in  the  manufacture  of 
such    implements    in    their    own    fac-  _ 

tories Free.        Free.        Free. 

445  — Mowing  machines,  harvesters,  self-bind- 
ing or  without  binders,  binding  at- 
tachments, reapers,  and  complete  parts 
thereof,  not  including  shafting  or  mal- 
leable iron  castings ;  also  finished 
parts  for  repairs  of  the  machines 
specified  in  this  item 12%%  12%%  12%% 

445a — Malleable   iron    castings   when   imported 
by  manufacturers   for  use  exclusively 
in   their   own   factories   in    the   manu- 
facture of  mowing  machines,  harvest-  ,-,/-,  ,„,,  M 
ers,  binding  attachments  and  reapers.            15%     I7y2%  n%vo 

446a — Traction  ditching  machines  (not  being 
ploughs)  adapted  for  tile  drainage 
on  farms,  valued  by  retail  at  not  more 
than  three  thousand  dollars  each,  and 
complete  parts  thereof  for  repairs  . . .        Free.       Free.       Free. 

453a — Electric  dental  engines   15%    27%  %  27 %  % 

460  — Sundry  articles  of  metal  as  follows, 
when  for  use  exclusively  in  mining 
or  metallurgical  operations,  viz. : — 
Diamond  drills,  not  including  the 
motive  power  ;  coal  cutting  machines, 
except  percussion  coal  cutters,  coal 
augers  and  rotary  coal  drills ;  coal 
heading  machines ;  core  drills  ;  miners' 
safety  lamps  and  parts  thereof,  also 
accessories  for  cleaning,  filling  and 
testing  such  lamps ;  electric  or  mag- 
netic machines  for  separating  or  con- 
centrating iron  ores  ;  furnaces  for  the 
smelting  of  copper,  zinc  and  nickel 
ores :  converting  apparatus  for  metal- 
lurgical processes  in  metals ;  copper 
plates,   plated   or  not ;   machinery   for 


extraction  of  precious  metals  by  the 
chlorination  or  cyanide  processes ; 
amalgam  safes ;  automatic  ore  samp- 
lers ;  automatic  feeders  ;  retorts,  mer- 
cury pumps  ;  pyrometers  ;  bullion  fur- 
naces ;  amalgam  cleaners ;  blast  fur- 
nace blowing  *  engines  ;  and  integral 
parts  of  all  machinery  mentioned  in 
this  item    

*"1  — Rolled  round  wire  rods  in  the  coil,  of 
iron  or  steel,  not  over  three-eighths  of 
an  inch  in  diameter,  when  imported  by 
wire  manufacturers  for  use  in  making 
wire  in  the  coil  in  their  own  factories 
per  ton 

■171a — Rolled  round  rods  in  the  coil,  of  iron  or 
steel,  whether  annealed  or  cleaned,  or 
not,  when  imported  by  manufacturers 
of  chain  for  use  only  in  their  own  fac- 
tories in  the  manufacture  of  chain 
per  ton 

478a — Iron  or  steel  bands,  strips  or  sheets, 
number  fourteen  gauge  or  thinner, 
coated,  polished,  or  not,  and  rolled 
iron  or  steel  sections,  not  being 
ordinary  square,  flat  or  round  bars, 
when  imported  by  manufacturers  of 
saddlery  hardware  and  names  for 
use  exclusively  in  the  manufacture  of 
such  articles  in  their  own  factories.. 

4NI!  — Iron  tubing,  brass  covered,  not  over 
three  inches  in  diameter,  and  brass 
trimmings,  not  polished,  lacquered 
or  otherwise  manufactured"  when 
imported  by  manufacturers  of  iron  or 
brass  bedsteads  for  use  exclusively 
in  the  manufacture  of  such  articles 
in  their  own  factories 

!!>4a — Cork  slabs,  boards,  planks  and  tiles  pro- 
duced from  cork  waste  or  granulated 
or  ground  cork   


■a  aE 

a. 


Free. 


Free. 


Free. 


$2  25       $3  50       $3   50 


$2  25       $3  50       $3  50 


Free.       Free. 


Free. 


Free.        Free.        Free. 


20  p.c.     30  p.c.     30  p.c. 


2.  Schedule  B  to  The  Customs  Tariff,  1907,  is  amended  by  striking 
thereout  tariff  items  1017  and  1019,  the  several  enumerations  of  goods 
respectively,  and  the  several  rates  of  drawback  of  Customs  duties  set 
opposite  each  of  the  said  items,  and  the  following  items,  enumerations, 
and  rates  of  drawback  of  Customs  duties  are  inserted  in  said  Schedule 
B:— 

Portion  of  duty 

(not  including 

Good*.  When  subject  to  Drawback,  special  duty  or 

dumping  duty) 
payable  as 
Drawback. 


Item 
No. 

1017- 


-Lapwelded  tubing  of 
iron  or  steel,  not  less 
than  four  inches  in 
diameter,  threaded 
and    coupled   or   not. 

1019 — Bituminous  coal    .... 


1021 — Rolled  round  wire 
rods  in  the  coil,  of 
iron  or  steel,  not 
over  three-eights  of 
an  inch  in  diameter. 


1022- 
1023- 


-Charcoal 


-Rolled     hexagon    iron 
or  steel  bars. 


When  used  in  casing  water, 
oil  and  natural  gas  wells, 
or  for  the  transmission  of 
natural  gas  under  high 
pressure  from  gas  wells  to 
points  of  distribution  .... 

When  imported  bv  propri- 
etors of  coke  ovens  and 
converted  at  their  coke 
ovens  into  coke  for  use  in 
the  smelting  of  metals 
from  ores  and  in  the  melt- 
ing  of   metals 

When  used  in  the  manufac- 
ture of  galvanized  iron  or 
steel,  wire,  curved  or  not. 
numbers  nine,  twelve  and 
thirteen  gauge,  with  varia- 
tions from  such  gauges 
not  exceeding  four  one- 
thousandths  of  an  inch.  .  . 

When  used  for  the  smelting 
of  metals  from  ores 99  per  cent. 

When  used  in  the  manufac- 
ture of  cold  drawn  or  cold 
rolled  iron  or  steel  bars ...      99  per  cent. 


50  per  cent. 


99  per  cent. 


99  per  cent. 


COMMENCEMENT    OF    ACT. 

6.  This  Act  shall  be  held  to  have  come  into  force  on  the  seventh  day 
of  April,  one  thousand  nine  hundred  and  fourteen  and  to  apply  and  to 
have  applied  to  all  goods  mentioned  in  the  preceding  section  imported  or 
taken  out  of  warehouse  for  consumption  on  and  after  that  day,  and  to 
have  also  applied  to  such  goods  previously  imported  for  which  no  entry 
for  consumption  was  made  before  that  day. 

Provided,  however,  that  notwithstanding  any  increase  in  Customs 
duties  under  this  Act,  all  goods  actually  purchased  on  or  before  the 
sixth  day  of  April,  one  thousand  nine  hundred  and  fourteen,  for  impor 
tation  into  Canada,  on  evidence  satisfactory  to  the  Minister  of  Customs 
of  the  purchase  having  been  so  made,  and  all  goods  In  warehouse  In 
Canada  on  such  day,  if  entered  for  duty  after  importation  prior  to  the 
first  day  of  July,  one  thousand  nine  hundred  and  fourteen,  may  be 
entered  at  the  rate  of  duty  in  force  on  the  said  sixth  day  of  April,  one 
thousand   nine  hundred   and   fourteen. 
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Advertising   Methods  for  the  Retail  Merchant 

The  Humble  Dodger  and  the  Small  Catalogue,  Supplemented  by 
Service  of  the  Broadest  Description  Offer  Splendid  Advantages 
— Close  Attention  to  Detail. 

Written    for   Hardware  and   Metal   by   K.   P.   Hawkyard,  Advertising  Manager  H.  S.  Howland,  Sons 

&  Co. 


THE  time  has  passed  when  any- 
one has  to  be  convinced  of  the 
value  of  advertising.  It  is  now 
merely  a  question  of  how  best  to  go  about 
the  task  of  setting  one's  wares  before 
the  public.  Opinions  differ  on  the  ques- 
tion, but  I  am  quite  sure  that  a  large 
part  of  the  trade  will  agree  with  my 
ideas  which  are  the  result  of  a  close 
study  of  and  a  first-hand  acquaintance 
with  the  subject. 

The  city  hardwareman  occupies  a 
slightly  different  position  from  that  of 
his  country  cousin.  His  competition  is 
quite  likely  to  be  keener,  his  customers 
more  critical  and  harder  to  satisfy.  As 
a  result  of  such  conditions,  the  stern 
necessity  of  extensive  advertising  is  the 
more  apparent.  His  ads  must  appear 
with  the  regularity  of  clockwork.  They 
must  be  descriptive  of  the  goods  and 
impress  the  reader  with  the  advantages 
that  they  offer  him.  Economy  and 
utility  are  two  catchwords  that  should 
never  grew  mouldy  in  the  mouth  of  the 
wise  advertising  man.  The  small  town 
and  country  dealer  is  less  restricted. 
He  can  by  the  use  of  one  or  two  papers 
reach  the  homes  of  practically  every 
possible  customer  in  his  community. 

But  the  humble  dodger  and  the  small 
catalogue,  supplemented  by  service  of 
the  broadest  description,  offer  advant- 
ages possessed  by  no  other  method,  the 
best  of  which,  particularly  in  the  case 
of  the  former,  is  its  comparative  cheap- 
ness. 

The  result  to  be  desired  in  advertis- 
ing is  that  a  certain  man  or  firm,  deal- 
ing in  a  certain  article  may  so  impress 
his  goods  upon  the  public  mind  that  his 
name  may  become  synonymous  with  that 
of  the  article  in  queston.  He  may  even 
seek  to  create  the  demand  for  it  in  order 
that  he  may  fill  the  same.  In  either 
case,  no  other  method  is  quite  so  satis- 
factory as  the  well  gotten  up  circular. 
The  practice  of  this  method  should  not 
be  desultory  and  intermittent  in  its  ap- 
plication. It  should  be  most  consistently 
and  steadily  applied,  so  that  in  the  full- 
ness of  time  the  possible  customers  of 
that  town  or  district  know  beyond  per- 
adventure  that  Smith  is  a  hardware 
dealer,  with  a  store  on  Main  street,  and 
that  he  promises  good  values  and  honest 
service,  and  last,  but  not  least,  sends 
out  a  weekly  list  of  attractive  hardware 
news  with  the  regularity  of  a  news- 
paper. 


The  first  appearance  of  the  little  sheet 
may  not  create  a  stir.  But  it  is  there, 
and  even  though  the  Brown  baby  may 
chew  it  up  or  Johnny  use  it  for  cigarette 
paper,  it  has  been  brought  to  the  fam- 
ily's notice  and  has  not  lived  in  vain. 
By  the  time  that  that  family  has  been 
accustomed  to  receiving  that  humble 
journal  regularly,  it  begins  to  look  for- 
ward to  the  event  and  to  discuss  the  bar- 
gains contained  therein.  There  will  be 
no  mad  rush.  Smith  need  not  ask  for 
police  protection  to  save  him  from 
hungry  buyers.  But  there  will  be  a 
constant  and  ever-growing  association 
of  Smith  with  hardware  in  people's 
minds,  and  the  longer  it  goes,  the  strong- 
er that  association  will  become  and  the 
more  people  it  will  affect.  If  the  adver- 
tising is  continued  with  steady  force, 
Smith  or  his  heirs  will  be  drawing  divi- 
dends on  that  baby's  lunch  for  many 
years  to  come. 

But  there  must  be  system  and  intelli- 
gent co-operation  of  all  departments  to 
get  adequate  returns  on  the  advertising- 
outlay.  It  is  not  sufficient  to  merely 
peddle  the  circulars.  They  should  be 
distributed — a  vast  difference.  Better 
send  out  a  high  priced  and  gentlemanly 
clerk  who  will  hand  the  little  papers 
direct  into  the  hands  of  some  member 
of  the  household  rather  than  to  trust 
them  to  the  tender  mercies  of  some  care- 
less boy,  who  will  consider  his  duty 
well  done  if  he  impales  an  occasional 
circular  on  an  iron  fence  post  or  Ihrows 
it  on  a  lawn.  The  dodgers  are  cheap 
enough  in  all  conscience,  but  if  they  are 
worthy  of  printing,  they  are  worthy  of 
delivery  by  an  intelligent  man,  or  by 
mail.  They  deserve  a  better  fate  than 
to  be  left  lying  around  a  warehouse  or 
blown  about  a  lawn. 

Freak  advertising  is  inadvisable,  but 
catchy  headlines  that  have  a  direct  bear- 
ing on  the  question  in  hand  can  fre- 
quently be  used  to  great  advantage,  the 
better  to  attract  Brown's  attention  to 
the  good  copy  below.  However,  we  have 
only  got  that  gentleman  into  the  buying 
notion  so  far.  The  sale  is  yet  to  be 
made.  It  is  at  this  point  that  the  co- 
operation comes  in.  Brisk  advertising 
and  a  later  apathetic  indifference  to  re- 
sults make  poor  bedfellows.  A  smart 
window  to  greet  Brown's  eye  as  he  ap- 
proaches the  door,  a  courteous  and  well- 
informed  man  to  greet  him  as  he  steps 
inside  a  clean  and  well  ventilated  build- 
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ing,  properly  heated  in  winter  and 
cooled  in  summer,  form  the  successive 
links  of  the  chain  that  has  been  forged 
to  make  a  sale.  What  use  to  spend  good 
money  advertising,  only  to  have  Brown 
go  away  unsold  and  disgusted  with  some 
condition  that  he  found  to  exist  in  the 
store?  Better  to  have  left  him  in  a 
state  of  benighted  ignorance,  which,  if" 
it  had  known  no  good,  at  least  knew  no 
evil  of  the  store.  The  lack  of  proper 
team  work  between  the  advertising  and 
the  selling  end  is  a  source  of  constant 
surprise  to  a  close  observer. 

A  close  attention  to  detail  all  the  way 
down  the  line  is  the  only  thing  that  will 
make  the  best  of  advertising  a  success. 
Witness  the  case  last  month  of  a  man 
who  is  really  one  of  the  most  progressive 
hardware  merchants  of  Ontario.  He  got 
out  two  thousand  splendid  folders  that 
were  in  line  with  his  progressive  ideas. 
They  were  labeled  "Good  Service"  and 
dwelt  upon  the  close  attention  he  paid  to 
a  customer's  wants,  in  the  store,  in  de- 
livery, etc.  It  was  very  catchy.  But  in 
order  to  save  the  printer's  charge  of 
two  dollars  for  proper  folding,  he  had 
it  done  in  the  store.  The  job  was  care- 
lessly done,  and  took  away  from  their 
otherwise  neat  appearance.  Two  weeks 
after  the  date  of  distribution  several 
hundred  of  them  were  still  on 
hand.  They  were  simply  dead  waste. 
In  spite  of  these  errors,  the  circulars 
added  materially  to  the  sales.  But  at 
that,  fifty  per  cent,  efficiency  was  lost. 
Such  things  are  distressing  to  any  ad- 
vertising man's  heart.  Here  was  a 
rattling  good  circular,  well  printed  on 
good  paper,  attractively  gotten  up,  with 
a  careful  description  of  priced  articles, 
which  was  robbed  of  half  its  pulling 
value  through  lack  of  good  distri- 
bution and  a  hard  follow-up  campaign. 

Well  gotten  up  catalogues  run  the 
dodgers  a  close  race  for  first  place  on  the 
advertisers'  roll  of  honor.  At  one  stroke, 
they  rob  the  mail  order  business  of  half 
it's  terrors. 

I  know  of  one  case  that  occurred  this 
spring  that  serves  to  illustrate  this 
argument.  A  wide-awake  dealer  in  a 
small  country  store  got  out  one  thousand 
48-page  catalogues  that  he  mailed  to  his 
customers.  To  say  that  he  is  now  an 
enthusiast  on  the  subject  would  scarcely 
describe  it.  He  plans  to  issue  a  larger 
one   next   spring.        This   man   had   the 
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'  .*erve  to  spend  one  hundred  and  seventy- 
live  dollars  on  what  was  to  him  an  ex- 
periment. 

Personally,  I  have  found  that  the  best 
results  may  be  obtained  by  a  combina- 
tion of  catalogue  and  dodger  advertising. 
This  is  particularly  true  of  country  dis- 
tricts. The  compilation  of  either  should 
be  strictly  a  one-man  job,  so  that  the 
advertising-  may  be  done  on  consistent 
lines.  A  systematic  and  sane  campaign 
on  such  lines  must  lead  to  results  that 
are  too  far-reaching  to  be  tabulated. 

Such  is  my  own  opinion,  which  natur- 
ally conforms  to  the  policy  of  H.  S. 
Howland,  Sons  &  Company.  Our  own 
policy  lies  along  the  lines  here  described 
and  I  believe  that  our  relation  to  the 
retailer  corresponds  to  that  of  his  re- 
lation to  his  customer.  Believing  in  the 
catalogue  as  we  do,  we  make  a  practice 
of  sending  out  a  monthly  one  popularly 
known  as  Howland 's  Bulletin,  and  in 
its  pages  display  our  wares  by  cuts  and 
descriptive  phrasing  to  our  customers. 
In  one  sense   of  the  word,   we  feel  the 


attention  to  be  a  courtesy  due  them  for 
their  patronage  and  we  are  well  re- 
warded for  our  efforts  both  by  the  in- 
creased trade  that  we  receive  and  by 
the  closer  relations  that  grow  up  be- 
tween us  and  our  customers  as  a  result 
of  our  progressiveness. 


COST  OF  DOING  BUSINESS. 

AN  INTERESTING  angle  on  retail- 
price  maintenance  is  given  by 
Farm  Implement  News,  which 
says,  in  a  recent  editorial,  that  many 
manufacturers,  in  fixing  retail  prices, 
fail  to  show  a  knowledge  of  or  respect 
for  the  expenses  of  the  retail  distri- 
buter. 

"One  obstacle  to  the  success  of  any 
plan  which  contemplates  the  fixing  of 
retail  prices  by  the  manufacturer  is  the 
ignorance  of  many  manufacturers  con- 
cerning the  dealer's  cost  of  doing  busi- 
ness. We  refer  to  manufacturers  in  gen- 
eral and  not  to  any  one  class.    A  friend 


CREEPER  &  GRIFFIN  LIMITED 

THE    HARDWARE    MEN 


SooDWSprwkliftgTuM 
and  yon  will  need  Garden 
How.    Our  Rubber  Garden 

,-,  ^.cl.a't.lr'rr,,,  nHarturci. 
in  thecoantry      We  have  a 


mend  Our  CofrotJicd  Hose 

15c    Olher  Grades  Be.  10c. 
12e   per  fa* 


A  Man  Knows  What  He  Wants 


The  One  Essential  of  Housekeeping 


m  Sweeper  and  Cleaner   1 1 


Come  Across  With  a  Tea 


Judge  Them  by  Their  Merili 


mirk  ..( «iualii)s      Dominion  medium  pr,vld- 
-heets  down  and  So>ereiBn.  give  complete 

Prinn,  Shot  ShelU  5o«  r*if»  Smokel*»»  71c 


No  Other  Screen  Doors 
Equal  Ours 


or/.     They  a. 
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The  Wafion  Ywr  Boy  Can't  Break 
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Have  Running  Water  in  Your  Stable 


This  is  Growing  Weather 


i,  4.21     L«r(e  SUe  -  3.00.  5.50.  6.00 


Make  Yonr  Farm  a 
Creamery 


Si™  2.    6.50         Sue  3.    7.5 


Remember  to  Say  "  Alkina " 


Price  Each,  200.12.25 


Whether  Yon  Have  High  or  Low  Preaeure 

pive  Mliifacl.cn.      They    will    throw    J    Kc-ud,      dSZfi 


lawn  In    good  shape.  ' 
Prie.    Eieb   75*. 


Play  Ball 


Play  Ball 


Perfection  at  Last 


Pl.  20e,  V4  pt.  30c.  1  pi  SOe.  1  qrl  I 


d  Brighten  Your  Work 


The  New  Way  to  Summer  Comfort 


4  30  Cbircdl  Iron...  80c.  la  130 


!  A  Long  Felt  Weed  ia  Satiitied  by   Liquid  . 
Veneer  ^ 

Thrs    •«      hou-e     cleaning    lime'   and    ihi*  in     the 
highly  finished  woodwork  or  (urnitucc       Gives 


25c 


50e. 


The  Great  Safe-Guard  of  Health 

home  1.  bustbane      It  keeps    j 

gmio  kr^XTorn.  £L?nA  < 
can.      It  keeps  down  unhealthy  j 

Uhroughout  tl.e   Dominion  t 

Price,  p«x  IJi  3Sc 


Owen  Sound's  Leading  Hardware  and  Stove  Store 


A  well-balanced  full  page  newspaper  advertisement  by  Creeper  &  Griffin,  Ltd., 

Owen  Sound,  Ont. 
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of  the  writer,  who  is  engaged  in  the 
drug  business,  recently  was  solicited  to 
stock  an  article  on  which  the  manufac- 
turer had  set  a  retail  price  of  25  cents. 
The  manufacturer  himself  solicited  the 
business.  He  quoted  the  dealer  a  price 
of  20  cents,  and  when  told  that  the  cost 
of  doing  business  was  about  22  per  cent., 
expressed  great  surprise.  He  thought 
it  was  ten  per  cent,  or  less. 

"Merchants  in  other  lines  say  that 
many  of  the  trade-marked  food  products 
and  other  household  goods  are  priced  at 
figures  which  afford  the  dealers  no  pro- 
fit. The  highest  margin  in  the  list  was 
16  2-3  per  cent.,  and  the  assertion  was 
made  that  no  dealer  handling  the  classes 
of  goods  listed  can  do  business  at  less 
than  17  per  cent.  Yet  these  goods  are  so 
well  advertised  that  the  public  constant- 
ly calls  for  them.  The  dealer  cannot  ob- 
tain a  higher  price  than  the  manufactur- 
ers have  fixed,  because  the  prices  are 
printed  on  the  packages. 

"In  view  of  the  publicity  given  in  re- 
cent years  to  the  cost  of  doing  business 
in  the  retail  implement  trade,  one  would 
be  justified  in  expecting  any  implement 
manufacturer  who  wishes  to  dictate  or 
suggest  retail  prices  to  select  prices 
which  would  afford  the  dealer  an  ade- 
quate margin.  Yet  one  implement  con- 
cern which  this  year  issued  a  retail 
price-list  showed  woeful  ignorance  oh 
this  point.  For  instance,  a  machine 
which  is  sold  to  dealers  at  $85  was 
priced  to  retail  at  $92 ;  another  for 
which  the  dealer  was  asked  to  pay  $31 
was  priced  at  $34.  In  short,  there  was 
only  one  machine  in  the  entire  list 
which  has  been  given  a  retail  price  af- 
'  fording  more  than  15  per  cent,  margin, 
and  most  of  them  afforded  less  than  15 
per  cent.  With  the  cash  discount  de- 
ducted, the  average  margin  on  the  lot 
was  about  16  per  cent.,  which  is  the 
average  cost  of  doing  business  in  the 
retail  implement  trade,  taking  it  the 
country  over.  Thus  the  dealer,  selling  at 
the  prices  fixed  by  the  manufacturer, 
would  do  business  without  profit,  and  un- 
less he  cashed  his  bills  and  sold  for 
cash  or  its  equivalent,  he  would  lose 
money. 

"While  the  average  cost  of  doing 
business  in  the  retail  implement  trade  is 
about  16  per  cent.,  prices  fixed  with  a 
view  to  giving  the  dealer  a  margin  to 
cover  the  cost  and  a  profit  would  not  be 
sufficiently  high  for  those  dealers  whose 
cost  of  doing  business  is  above  the  aver- 
age, due  to  the  peculiar  conditions  in 
their  field  of  trade.  Hence,  the  more  we 
consider  the  whole  pricing  question,  the 
stronger  becomes  the  conviction  that  the 
only  man  capable  of  fixing  the  retail 
priee   is   the   dealer." 
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Inspection  of  Arsenate  of  Lead 

Results  Obtained  by  Analysis  of  82  Samples 


THE  Inland  Revenue  Department 
has  just  issued  a  report  upon  82 
samples  purchased  as  arsenate  of 
lead  in  June,  July  and  August  of 
last  year.  The  inspectors  made  pur- 
chases in  the  districts  of  Nova 
Scotia;  New  Brunswick,  Quebec,  Three 
Rivers,  Montreal,  Eastern  Townships, 
"Vallevfield,  Ottawa,  Kingston,  Toronto, 
Hamilton,  Vancouver,  Windsor,  Rocky 
Mountains,  Victoria.  The  names  of 
manufacturers  included  Canadian  and 
American  firms. 

Results  are  judged  in  accordance 
with  the  following  standards  which 
were  recommended  and  are  incorporat- 
ed into  the  fourth  schedule  to  the  Adul- 
teration Act,  by  an  amendment  dated 
June  6,  1913. 

STANDARDS. 

Arsenate  of  Lead. 

1.  An  insecticide,  containing  at  least 
48  per  cent,  of  its  weight  of  solids  as  a 
residue  when  dried  to  constant  weight 
on  the  steam  bath ;  and  these  solids  must 
essentially  consist  of  the  pentoxide  of 
arsenic  in  combination  with  the  mono- 
xide of  lead.  Water-soluble  arsenic  (ex- 
pressed as  the  tri-oxide  of  arsenic)  must 
not  be  present  to  more  than  one  per 
cent,  of  the  weight  of  the  insecticide  as 
sold. 

2.  Arsenate  of  lead  shall  be  regarded 
as  adulterated  if  any  substance  has  been 
mixed  or  packed  with  it  so  as  to  reduce, 
lower  or  injuriously  affect  its  quality 
or  strength. 

Results  of  Inspection. 

The  results  obtained  by  analysis  of 
the  82  samples  now  reported  must  be 
judged  in  accordance  with  the  legal 
standards  quoted. 

The  great  majority  of  these  samples 
are  sold  in  the  form  of  a  paste,  this  be- 
ins:  the  form  in  which  the  article  is 
most  readily  available  for  use  as  a  spray. 
In  order  that  the  article  may  not  dry 
out  on  the  shelves  of  the  dealer,  it  is 
usually  put  up  in  glass  or  tin  contain- 
ers, and  hermetically  sealed.  Forty-one 
(41)  samples  of  this  collection  were 
furnished  to  the  analyst  in  the  original 
container,  and  these  are  specified  in  the 
table.  The  remainder  were  furnished 
in  glass  bottles  or  in  tins  which  had 
been  filled  by  our  inspectors  from  the 
larger  packages  of  the  dealer.  Owing  to 
the  great  difficulty  of  sampling  a  paste 
of  this  kind,  some  uncertainty  attaches 
to  the  determination  of  the  water  con- 
tent in  these  cases;  and  where  the  con- 
tainers used  by  our  inspectors  have 
been   imperfectly      closed,   more  or   less 


loss  of  moisture  occurs  during  storage 
in  the  interval  between  collection  and 
analysis.  Indeed  many  of  the  samples, 
as  packed  by  the  manufacturer,  showed 
clearly  that  loss  of  water  had  occurred 
through  imperfect  sealing.  Some  of 
these,  put  up  in  tin  containers,  showed 
the  tin  rusted  quite  through,  and  the 
contents  dry.  In  spite  of  these  imper- 
fections, a  sufficient  number  of  samples, 
(more  than  30)  were  received  in  such 
good  condition  as  to  justify  the  con- 
clusion that,  so  far  as  contents  of  solid 
matter  is  concerned,  the  manufacturers 
of  arsenate  of  lead  endeavor  to  meet 
the  requirements  of  the  legal  definition. 

Water  soluble  arsenic  varies  consid- 
erably, but  in  no  ease  does  it  reach  any- 
thing like  the  permitted  limit. 

With  regard  to  the  content  of  ar- 
senate of  lead  in  arsenic  acid  and  oxide 
of  lead,  which  are  the  active  ingredients 
of  this  insecticide,  the  following  work 
leported  by  the  New  Jersey  Experiment 
Station  (Bulletin  No.  222)  is  important. 
"Arsenate  of  Lead  is  prepared  by  the 
action  of  lead  acetate  or  lead  nitrate  on 
di-sodium  arsenate.  Using  pure  chemi- 
cals the  product  prepared  from  the 
acetate  contains  theoretically  74.40  per 
cent,  of  oxide  of  lead  and  25.60  per  cent, 
of  arsenic  anhydride.  At  a  conference 
of  manufacturers  and  entomologists  a 
standard  agreed  upon  was  that  lead 
arsenate  should  contain  not  over  50  per 
cent,  water,  and  not  less  than  12.5 
per  cent,  arsenic  anhydride.  Fifteen 
samples  of  the  commercial  article  gave 
the  following  results,  calculated  to  a  dry 
basis: — 

Arsenic    anhydride 17.94  to  33.30% 

Lead    oxide    62.48  to  70.63% 

The  great  difference  noted  between 
theoretical  composition  and  the  compo- 
sition of  the  manufactured  article  is  due 
tc  the  formation  of  basic  salts  whose 
amount  and  character  vary  with  the 
method  of  manufacture,  the  mixtures  of 
salts  at  different  stages  of  the  process 
determining  (along  with  temperature 
and  other  conditions)  the  establishing 
of  equilibria,  which  change  with  every 
change  in  the  conditioning.  It  will  be 
noted  that  the  Canadian  article,  shows 
a  greater  uniformity  and  a  nearer  ap- 
proximation to  theoreticl  requirements 
than  the  samples  analyzed  at  the  New 
Jersey   station. 

Full  information  regarding  the  legal 
provisions  governing  the  sale  of  arsen- 
ate of  lead  and  other  poisons  usually 
sold  by  hardwaremen  appeared  on  page 
53,  May  16  issue  of  Hardware  and 
Metal. 

46 


CASH  VS.  CREDIT  IN  A  COUNTRY 
TOWN. 

(Continued  from  page  39.) 
or  less  afraid  of  other  merchants,  par- 
ticularly those  who  happen  to  be  in  the 
same  line  in  the  same  town,  learning  too 
much  about  our  business.  Personally,  I 
believe  that  nothing  is  more  beneficial 
than  the  broadest  kind  of  an  exchange 
of  information  oil  business  subjects ;  but 
for  those  who  prefer  otherwise,  there  is 
no  necessity  for  tliem  to  disclose  any  im- 
portant facts  regarding  their  own  busi- 
ness. The  association  may  quite  pro- 
perly exist  for  the  sole  purpose  of 
digging  up  credit  facts  pertaining  to 
the  customer  and  leave  the  facts  of  the 
merchant's  business  severely  alone  if  he 
does  not  care  to  give  out  any  informa- 
tion on  that  subject. 

We  cannot  lose  if  we  work  together  in 
this  manner  and  we  will  eventually  reach 
the  desired  end;  viz.,  the  inauguration  of 
the  cash  system.  Once  this  is  done,  I 
feel  that  all  customers  should  be  treated 
alike  and  that  the  wealthy  man  of  irre- 
proachable business  habits  should  be  re- 
quired to  pay  cash  just  as  well  as  his 
less  fortunate  brother.  The  man  who 
has  the  money  and  is  always  willing  to 
pay  his  bills  never  objects  to  a  request 
for  cash  payment,  and  it  will  help  soften 
the  blow  to  the  poor  man  and  help  to 
save  his  face  if  he  knows  that  absolutely 
everyone  is  being  treated  in  the  same 
manner.  By  making  this  an  ironclad 
rule,  we  can  avert  any  possible  danger 
of  a  return  to  a  credit  system.  If  we 
let  the  fence  down  in  one  place,  it  will 
soon  be  down  all  along  the  line.  The 
only  possible  exception  that  I  would 
make  to  this  rule  would  be  in  the  case 
of  some  man  who  had  been  very  unfor- 
tunate in  some  manner  over  which  he 
had  no  control,  such  as  sickness,  etc. 

I  am  quite  sure  that  the  jobbers  and 
their  travelers  would  be  only  too  pleased 
to  assist  in  the  dissemination  of  a  cash 
doctrine  and  would  help  us  in  every  way. 

Speaking  of  jobbers,  I  think  that  they 
could  confer  a  great  benefit  on  us  and 
cultivate  goodwill  for  themselves  if  they 
would  make  a  practice  of  quoting  goods 
to  us  at  a  flat  rate  f.o.b.  on  the  cars  in- 
stead of  giving  us  warehouse  price  that 
is  commonly  called  an  f.o.b.  one.  It  is 
more  or  less  of  a  nuisance  to  compile  a 
cost  book  when  every  little  order  has  to 
have  small  cartage  costs,  etc.,  added  to 
it.  The  jobber  knows  beforehand  just 
what  the  total  cost  will  be  to  the  mer- 
chants and  might  just  as  well  have  his 
price  include  these  little  extras. 

These  local  credit  associations  that  I 
have  in  mind  can  assist  materially  in 
taking  care  of  such  matters  as  the  above, 
as  their  requests  will  meet  with  more 
attention  than  that  of  a  single  individual. 

I  should  like  very  much  to  hear  of  and 
from  those  men  Who  have  instituted  a 
cash  business  in  their  respective  towns. 
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Fable  of  the  Gink  Who  Wanted  a  Raise 

BY  FRANCIS  GROVER  HARRISON. 

ONCE  there  was  a  clerk  who  wanted  a  Raise. 
Not  that  the  Species  is  Rare,  but  it  has  Unlimited  possibilities. 

Very  Often,  Late  at  Night,  when  he  came  home  all  tired  out  from  Playing  Billiards  he 
could  not  sleep  for  thinking  of  how  to  get  a  Bigger  Pay  Envelope. 

Somewhere  he  had  read  that  to  him  that  waits,  all  Things  come.- — 

But  if  this  Raise  was  on  Its  Way,  it  must  have  been  Lost  in  Transit,  for  not  even  a  Bill 
of  Lading  showed  up. 

So  one  Bright  Day,  he  threw  over  the  Crank,  set  the  Motor  working  and  got  his  Courage 
up  to  the  point  of  asking  for  it. 

Full  of  Bright  Shining  Hope  he  entered  the  Firm's  Office.  With  Hope  congealed  into  a 
Solid  Mass  of  Ice  he  made  his  Exit. 

To  be  Brutally  Frank,  there  was  Nothing  Doing. 

Of  course,  the  Firm  was  unappreciative.  They  always  are.  But  he  would  give  them  Some- 
thing to  be  unappreciative  of. 

From  that  Date,  there  would  be  no  more  working  his  Head  off,  even  though  in  its  present 
condition  that  would  have  been  an  Easy  Accomplishment. 

So  he  sulked  behind  the  Counter  and  did  only  what  he  was  paid  for.  In  fact  he  not  only 
scraped  the  top  of  the  Measure  even,  he  shaved  off  a  Bit  More. 

And  then  one  morning  as  he  listened  to  the  Alarm  Clock  ringing  for  the  Third  Time,  he 
had  another  Brilliant  Idea. 

The  Way  to  get  that  Raise  was  to  get  in  "Solid,"  he  would  do  the  Tammany  Stunt  and 
play  a  little  Politics. 

So  he  began  making  Friends  with  those  who  were  Next.  Private  Secretaries  to  the  Big 
Bosses  were  his  Particular  Meat. 

Day  after  day  he  lunched  with  them,  and  blithely  paid  the  Bills  for  the  Games  of  Pool  he 
tossed  their  Way. 

Not  only  was  This  the  Life ;  it  was  the  Highroad  to  Success. 

But  strange  to  say  somebody  had  strewn  Broken  Glass  along  the  Highroad,  and  his  Hot- 
Air  Tires  blew  up  with  a  Dull  Moaning  Thud. 

Not  only  did  the  Private  Secretaries  fail  to  see  any  Connection  between  Playing  Pool  and 
using  their  Influence  in  his  Favor;  Influence  itself  was  mostly  not. 

So  one  day  he  casually  strolled  into  the  Firm's  Office  and  tried  Method  Number  Three. 
He  incidentally  mentioned  a  Certain  Mysterious  Offer  from  a  Firm  out  West  at  a  Bigger 
Salary. 

But  of  course,  he  would  rather  stay,  provided  the  Salary  matter  was  fixed  up. 

It  was  the  Old,  Old  Gag,  only  he  didn't  know  that  Big  Business  had  quit  being  held  up  in 
this  Way  about  the  time  Dewey  captured  Manila. 

And  when  they  called  his  Bluff,  he  simply  had  to  string  along  for  want  of  a  better  Job  to 
go  to. 

But  he  had  still  another  Card  up  his  sleeve. 

He  took  to  himself  a  Wife. 

Ah,  that  was  the  Panacea.  They  could  not  fail  to  Come  Across  when  they  considered  the 
High-Cost  of  Married  Life  and  the  Pitiful  Pittance  he  was  getting. 

Unfortunately,  they  were  as  Blind  to  Cupid  as  they  were  to  Real  Ability,  and  the  Raise 
still  refused  to  be  Shooed  from  its  Hiding  Place. 

So  he  and  Wine  had  to  Jog  along  on  the  same  old  Salary. 

Now,  if  Johnny  had  put  all  the  Energy  into  his  work,  that  he  did  into  thinking  up  Schemes, 
he  would  have  had  the  Raise  long,  long  before. 

But  it  happened  that  Necessity  was  not  only  the  Mother  of  Invention,  she  was  the  Step- 
Mother  to  Advancement. 

So  Johnny  began  to  try  the  Only  Course  left  open,  Hard  Work. 

Of  course  you've  guessed  the  Moral.  He  did  a  little  More  than  he  was  paid  for  and  Got 
Away  with  it. 

Wrong  Again!  He  began  doing  just  what  he  was  paid  for  Doing.  But  he  did  it  so 
Darned  Well  that  the  Firm  began  to  take  notice. 

And  in  a  couple  of  Years  Johnny  and  Mrs.  Johnny  moved  into  a  Better  Flat  where  John 
could  get  to  Work  Earlier,  for  it  just  did  seem  that  the  Days  weren't  long  enough. 

MORAL:  Most  Minds  can  think  of  but  One  Thing  at  a  Time.  Those  that  are  filled  with 
Self-Pity  haven't  much  Room  left  for  Concentrated  Endeavor. 
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Bends  and  Offsets  for  Rectangular  Pipe 

Sheet  Metal  Problem  Showing  How  to  Make  Bends  and  Offsets 
for  Rectangular  Pipe,  Also  the  Regular  End  Joints. 

Written    for    Hardware    and    Metal    by    E.    Brjnsou. 


THE  problems  which  we  will  con- 
sider here  are  bends  and  offsets 
in  connection  with  square  or 
rectangular  pipe,  and  also  a  couple  of 
the  regular  end  joints  for  same.  In  lav- 
ing out  an  offset,  the  same  or  similar  to 
the  one  shown  in  Fig.  1,  the  angle  and 
height  are,  of  course,  to  be  governed  by 
the  conditions  which  are  to  be  overcome 
in  the  course  of  putting  up  of  pipe.  Care 
should  be  taken  to  see  that  the  center 
piece  of  pipe  is  of  the  correct  width, 
and  not  narrowed  down.  In  Fig.  2  we 
show  an  elbow  for  square  pipe.  This 
elbow,  as  shown,  is  square  in  the  throat, 
while  the  back  has  been  rounded  off  to 
a  quarter  circle  in  profile. 

In  Fig.  3  we  show  an  elbow  somewhat 
similar,  but  with  both  throat  and  back 
cut  off  on  an  angle,  making  it  appear 
like  a  three-pieced  elbow. 

'  To  mark  out  pattern  for  the  offset  in 

Fig.  1,  it  is  first  necessary  to  draw  an 

elevation  of  the  end  or  side  of  pipe  with 

offset  and  height  required. 

In  Fig.  1  let  A-B-C-P  be  the  elevation 


of  the  one  required.  While  this  shows 
the  end  or  narrow  way  of  the  pipe,  the 
method  is  the  same  if  the  offset  be  on 
the   width  of  the  pipe. 

Draw  a  line  as  E-F,  from  E-F  draw 
G-H  a  distance  away  equal  to  the  width 
of  the  pipe  required.  Draw  a  line  square 
with  E-F  at,  say,  E-G.  From  E  and  G 
mark  off  a  space  equal  to  C-l  on  eleva- 
tion from  point  1.  This  obtained,  mark 
off  a  space  equal  to  1-2  on  elevation ; 
In  i,i  2  mark  off  a  space  equal  to  2-A  on 
elevation.  Connect  points  A-A,  complet- 
ing pattern  of  side  on  line  A-2-1-C.  To 
obtain  pattern  of  opposite  side,  draw  two 
lines,  as  K-L  and  M-N,  a  distance  apart 
equal  to  width  of  pipe  required;  draw  a 
line  square  with  K-L  to,  say,  at  K-M. ; 
from  K  and  M  mark  off  a  space  equal 
to  D-3  on  elevation ;  from  point  3  mark 
off  a  space  equal  to  3  to  4  on  elevation ; 
from  4  mark  off  a  space  equal  to  4-B  on 
elevation.  Connect  B-B,  making  pattern 
on  line  B-4-3-D  of  elevation  complete. 
That  the  elevation  is  the  pattern  of  the 
ends  is,  of  course,  understood. 

In  Fig.  2  divide  the  circular  back  of 


elbow  into  a  number  of  equal  parts,  as 
shown  by  1-2-3-4-5. 

Draw  two  lines,  as  E-F  and  G-H,  a 
distance  apart  equal  to  the  width  of  the 
required  pipe.  Square  from  E-F,  draw 
a  line  at,  say,  E-G  from  E  and  G;  mark 
off  a  space  equal  to  C-l  on  the  elevation. 
From  this  point  1  mark  off  the  four 
spaces  on  rounded  part  of  elbow,  as 
shown  by  2-3-4-5;  from  5  mark  off  a 
distance  equal  to  5-A  on  the  elevation. 
Connect  points  A-A,  completing  pattern 
of  wide  side  on  line  B-C  of  elevation. 
Draw  two  lines,  as  K-L  and  M-N,  a  dis- 
tance apart  equal  to  width  required; 
square  from  K-L:  draw  a  line  as,  say, 
K-M ;  from  K  and  M  mark  off  a  space 
equal  to  D-7  on  elevation;  from  7  mark 
off  a  distance  equal  to  7-B  on  elevation. 
Connect  points  B-B,  completing  pattern 
of  wide  side  of  pipe  on  line  B-7-D  of 
elevation. 

The  method  of  drawing  pattern  of 
elbow,  shown  in  Fig.  3,  is  the  same  as 
described  in  Fig.  1.  In  each  case  the 
elevation  is  pattern  of  end,  and  the  num- 
bers   and    letters    on    drawings    are    the 
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same,  so  that  the  problem  can  "be  fol- 
lowed out. 

In  Fig.  4  is  shown  the  cleat  joint, 
which  is  usually  used  on  square  pipe. 

At  A  is  shown  a  section  through  the 
cleat.  At  B  a  part  elevation  of  cleat 
shown  the  end  cut  to  allow  pipes  to 
enter  one  another,  and  at  C  a  section  of 
pipe  with  a  cleat  joint. 

In  Kg.  5  is  shown  what  might  be 
called  a  locked  jointed  cleat.  At  A  is 
shown  a  part  section  of  one  side  of  two 
pipes,  with  edges  or  folds  turned  back 
on  the  pipe,  and  the  cleat  in  place  over 
and  locked  into  them.  At  B  is  shown  a 
part  elevation  of  a  locked  cleat  with 
lays  on  end.  At  C  is  shown  a  section  of 
pipe  locked  jointed  with  this  cleat, 
dotted  lines  showing  the  lays  under  the 
ends  of  cleats. 

In  Fig.  6  is  shown  a  joint  used  either 
on  the  corners  of  square  pipes  or  elbows 
and  angles,  etc.  At  A  is  shown  the 
double  fold.  At  B  the  single  fold  or 
edge  which  fits  into  the  double  fold.  At 
C  is  shown  the  single  edge  entered  into 
the  double  fold,  and  at  D  the  joint  com- 
plete. 

This  style  of  lock  is  handy  for  large 
square  pipe  and  for  the  elbows.  In 
using  this  joint  for  elbows  or  offsets,  the 
single  edge  at  B  is  put  on  ends,  as  shown 
by  A-B-C  and  D  in  elevations  at  Figs. 
1,  2  and  3,  and  the  double  fold  on  the 
straight  sections  of  the  patterns. 

—® 

AN   UNAPPRECIATIVE    HOUSE. 

A  hardwareman  tells  of  an  incident 
that  throws  an  interesting  side-light  on 
the  credit  question.  A  clerk  came  to 
him  in  the  office  to  inquire  if  they  had 
a  charge  account  for  a  Mr.  Laidlaw. 
Upon  investigation,  no  such  account  was 
found  on  the  books.  It  then  developed 
that  the  customer  had  given  that  name 
and  had  stated  that  he  was  an  old  cus- 
tomer, but  unfortunately  had  forgotten 
to  put  any  money  in  his  pocket  before 
leaving  home,  so  that  now,  with  the  car- 
bureter in  his  car  gone  wrong,  he  was 
helpless  to  replace  it  unless  credit 
should   be  extended  him. 

The  office  man  then  went  out  in  front 
to  meet  Mr.  Laidlaw,  who  in  the  course 
of  a  few  minutes  established  the  fact 
that  he  had  been  a  more  or  less  irre- 
gular customer  for  years,  and  that  he 
had  always  paid  cash.  Here,  but  for  a 
lucky  accident,  the  clerk  would  have  re- 
fused a  first-class  customer  a  small 
credit  charge  simply  because  the  store 
had  never  attempted  to  tabulate  the 
names  and  addresses  of  their  transient 
cash  trade.  If  he  had  had  an  account 
standing  on  the  books  for  a  year,  there 
could  have  been  no  question  raised. 
That  single  item  when  brought  to  the 
attention  of  the  head  of  that  business 
resulted  in  a  complete  change  of  policy 
in  this  important  respect. 


HARDWARE 
LETTER  BOX 


Standard  Plumbing  Supples. 

C.  W.  Clarke,  Brechin.  Ont.:  "Will 
you  kindly  favor  me  with  the  address 
of  firm  making  Standard  Plumbing  Sup- 
plies ? 

There  are  two  linns  manufacturing 
Standard  goods.  The  Standard  Sanitary 
Mfg.  Co.,  Toronto;  The  Standard  Ideal 
Co.,  Port  Hope,  Ont.— Editor. 


Natural    Gas    Goods. 

W.  F.  Sharp.  Empress,  Alta. :  "Kind- 
Is  give  me  address  of  firm  making  na- 
tural   gas    goods." 

T.  F.  Bermingham,  Hamilton,  Ont. — 
Editor. 

H.   R.  Ives   Co. 

J.  K.  Kennedy,  Port  Elgin,  Ont.: 
"Kindly  let  me  know  where  the  firm  of 
II.  R.  Ives  is  located  now;  also  if  I  can 
uet  some  stove  patterns  from  them?" 

This  firm  is  now  known  as  the  Ives 
Modern  Bedstead  Co.,  Montreal,  but  they 
do  not  manufacture  stoves,  this  branch 
of  the  business  having  been  discontinued 
at  the  time  of  the  reorganization  of  the- 
firm.  Steel  &  Radiation,  Ltd.,  Toronto, 
we  understand,  have  all  their  patterns. — 
Editor. 


Little  Fellows   and  Big 

THE  failure  is  an  economic  necessity— for  it  is  the  failures  of  the 
world  who  make  possible  its  success.  The  men  who  are  satisfied 
with  their  little  nits— who  are  content  to  let  well  enough  alone 
are  the  men,  who  contribute  to  the  world's  advancement  by  getting  out 
of  the  way  of  the  men  with  initiative — ideas — courage — imagination. 

The  draftsman — the  student — the  clerk  who  rises  to  a  position 
of  power — is  not  always  endowed  with  a  phenomenal  intellect.  He  is 
usually  an  ordinary  chap  with  enough  ambition  to  carry  him  ahead. 
It  is  the  indifference  of  the  rut-runners  and  stand-patters  whose  lack 
of  energy  and  desire  throws  open  the  doors  to  the  big  things  for  the 
man  with  the  stamina  to  go  after  them. 

The  business  man  who  remains  small  is  the  fellow  who  does  not 
deserve  to  grow  big.  He  has  had  every  chance  the  big  fellow  has  had. 
The  manner  of  growth — the  activities  of  the  big  enterprises  are  open 
books  that  he  might  profitably  read.  There  are  examples  all  around 
him — the  big  fellow's  opportunities  were  no  greater  than  his  own — 
nor  was  he  blessed  with  supernatural  power. 

The  big  fellows  are  big  by  consent  of  the  small  man  who  has  all 
the  while  been  sitting  tight  and  cursing  the  insolence  of  the  man  who 
was  stronger  than  himself,  forgetting  that  the  big  man  had  only  taken 
advantage  of  the  forces  that  he  could  have  utilized  himself.  Success 
plays  no  favorites.  Her  hands  are  clean  of  partiality  and  prejudice. 
She  gives  to  him  who  dares  to  take.  She  raises  the  brave— crushes 
the  weak. 

Then  why  do  some  businesses  stay  small  while  their  competitors 
are  reaching  out  for  bigger  things? 

I'll  tell  you — 

Most  men  have  more  ambition  than  enterprise — more  hope  than 
hustle — more  wish  than  work.  They  are  looking  for  the  big — heroic 
—ponderous  thing  to  do.  They  ignore  the  simple  little  details  that 
collectively  make  for  greatness.  They  forget  that  the  institutions 
that  have  buried  their  roots  so  deep  in  our  social  fabric  did  not  spring 
into  greatness  over  night.  They  forget  that  these  institutions  are  the 
finished  mass  of  an  infinite  amount  of  little  things — many  of  which 
might  seem  trivial  and  unimportant. 

Growth  begins  when  the  mind  seeks  a  wider  field.  Bigness  i« 
not  a  mechanical  process.  It  is  a  state  of  mind.  It  is  will.  The  man 
who  has  reached  a  position  of  power  in  his  particular  field  worked, 
toward  that  position  constantly.  His  ultimate  goal  existed  in  his 
mind  long  before  it  existed  in  fact  and  every  move — every  change  in 
his  plans  were  made  with  that  goal  definitely  fixed  in  his  mind. 

To  grow  big — think  big.  And  get  busy  before  the  other  fellow 
acts  big. — From  "Things  Technical"  of  Technical  Supply  Company, 
Scranton,  Pa. 
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THE   SOLILOQUY   OF  A  SHIRKER.* 

By   W.   Livingston    Lamed. 

y  AM  a  "Shirker."  I  am  to  be  found 
I  in  almost  every  large  business  insti- 
tution, just  so  long  as'  there  is  human 
nature,  ingratitude  and  flesh-and-bone 
frailty. 

When  I  rise  each  morning,  a  dislike 
for  what  is  to  come  that  day  possesses 
and  aborts  me.  I  curse  the  alarm  clock 
and  cast  maledictions  upon  the  head  of 
Toil.  In  my  laziness  I  revile  the  man  of 
industry  and  sneer  at  ambition.  Modern 
Business  bores  me.  I  work  because  I 
must  work,  not  through  love  of  it.  With 
unwilling  feet  and  bowed  head,  I  slow- 
ly open  my  door  and  face  the  dawn.  It 
is  a  rough  road,  dark,  uninviting  and 
leading  me  further  into  my  own  1111- 
worthiness. 

For  me  there  is  none  of  the  joy  of 
Labor.  The  man  at  the  desk  next  to  me 
sings  at  his  tasks.  When  he  comes  home 
to  his  wife  at  dusk,  he  is  still  singing. 
The  echo  of  the  whirling  looms  is  in  his 
heart.  He  finishes  one  task  for  the  sheer 
eagerness  of  tackling  another.  I  belittle 
him  in  my  thoughts  and  slyly  glance  at 
him  over  my  shoulder.  The  scheme  of 
Life  is  all  wrong.  Why  should  he  be  so 
happy?  Why  should  labor  make  him 
thus?  Bah!  He  is  a  groveller  in  steel 
filings  and  ledger  dust.  Who  cares  for 
his  trite  paeons  of  industry?  His  code 
is  snarled  up  in  big  interests.  He  is 
working  for  somebody  else.  He  is  a 
patriot  of  piffle. 

Gives  the  Best  to  Himself. 

If  it  were  my  business — Ah — that 
would  be  quite  different.  I  have  built 
myself  a  feeble,  tottering  ground-plan  of 
selfishness.  My  "Boss"  is  my  "Boss" 
only.  Because  he  is  my  "Boss,"  must 
I  give  him  the  best  there  is  in  me?  Not 
at  all.     I  will  save  that  for  myself. 

And  I  count  the  hours  I  give  him  as 
a  miser  counts  his  gold.  Each  precious, 
guarded  minute  trickles  and  sifts 
through  my  mental  fingers.  The  very 
minutes    clink    on   my    desk    before    me. 


•Reprinted  from  "Printers  Ink." 


"One — two — three" — I  count  them  as 
they  pass.  In  another  hour  I  shall  be 
my  own  boss.  And  this  is  a  bargain  I 
have  with  my  boss.  It  is  an  understand- 
ing between  men.  He  is  to  give  me  just 
so  much  for  just  so  many  hours. 

At  the  sound  of  the  whistle  our  bar- 
gain has  ceased  for  another  day.  I  push 
the  memory  of  him  and  my  work  hastily 
to  one  side.  If  I  have  done  well  this 
day,  I  have  done  well  only  for  him.  My 
salary  is  no  greater  than  it  was.  I  have 
had  no  honeyed  words.  There  they  stand, 
in  mute,  impassive  mischevious  rows — 
the  ledgers  and  the  time-books  and  the 
solemn-visaged  copy  of  Bradstreets. 
They  are  milestones  that  have  marked 
the  weary  course  of  my  year's  travel. 

Others'    Success   an  Irritant. 

If  this  business  is  a  success  I  am 
jealous.  Perhaps,  unconsciously,  some 
vagrant  spark  of  life  in  me  illuminates 
what  others  have  done  to  make  it  so. 
That  my  fellows  have  put  their  shoul- 
ders willingly  to  the  wheel  is  an  irritant. 
I  might  have  done  so,  too.  And  if  this 
business  is  a  failure,  1  scurry  from  it, 
afraid,  dragging  my  poor  and  shabby 
ideals  after  me.  There  is  no  sympathy, 
save  my  sympathy  for  myself. 

I  am  sitting,  now,  this  very  moment, 
drumming  the  desk  with  my  pen.  Sum- 
mer is  in  the  air.  The  windows  are  wide 
and  I  can  faintly  distinguish  the  soft, 
muffled  hum  of  the  hot  streets  below.  I 
want  to  be — somewhere — anywhere  but 
here — where  I  am. 

Things  look  stupid  and  sorry  and 
drab  to  me.  My  nearest  neighbor  is 
bending  over  his  desk,  intent  on  his 
work.  I  wonder  why  he  does  it  and  how 
he  finds  his  interest. 

Work  is  made  of  poor  skeins  indeed. 
Its  texture  weaves  no  beautiful  dreams. 
Someone  has  mentioned  "The  Senti- 
ment of  Toil."  Rot!  As  I  sum  it  up,  it 
is  only  dollars  and  centiment.  And  it 
seems  to  me  that  six  o'clock  would  never 
come. 

All  day  long  I  shrewdly  deceive  my- 
self.    I  have  as  many  tasks  as  others, 
but   each,   in   turn,   I   dwarf  of  its  im- 
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portance.  My  to-morrows  teem  with 
great  deeds  to  be  done;  my  to-days  are 
congested  with  little  nothings  that  I 
shall  put  off.  I  prefer  to  do  what  I  am 
to  do,  when  I  am  in  the  mood.  And, 
somehow,  that  mood  is  never  quite  of  the 
present.  The  sparkling  white  insigna  of 
inspiration  stays  upon  a  perpetual  hori- 
zon. 

The  One  Who  Is  Fooled. 

But  I  am  fooling  not  alone  my 
"Boss,"  I  am  fooling  myself,  too. 
Strange  how  easily  I  fall  into  this 
smooth,  affable  habit  of  making  it  easy 
for  myself.  We  talk  it  over,  myself  and 
I.  "You  are  doing  quite  enough;  they'll 
never  know,"  I  say  to  myself,  and,  if  my 
conscience  pricks  me  and  if,  momen- 
tarily, a  quick,  sharp  sense  of  impend- 
ing disaster-  comes,  I  laugh,  and  smoke 
a  cigarette  in  the  hall  and  "forget  it." 

Oh,  yes,  I  know  those  pretty  conceits. 
My  greater  task  is  not  the  task  laid 
down  for  me  by  set  rule  ...  it  is 
the  self-imposed  "job."  The  doing  of 
the  "unexpected  things"  that  were  not 
obvious.  My  worth  to  my  firm  is  my 
watchful  waiting  for  opportunity.  A 
still  voice  incessantly  harps  on  that 
stupid  theme  .  .  .  "It's  easy  to  get 
men  to  do  the  obvious  things.  There  are 
millions  of  men  to  work.  .  .  We  want 
the  "thinker." 

That 's  it — work — work — work.  I  'm 
sick  of  the  mere  mention  of  the  word. 
And  yet  I  occasionally  catch  the  drift 
of  my  better  self's  murmured  injunc- 
tion. One  more  pat  phrase  to  that  last 
letter  might  have  landed  a  new  cus- 
tomer; one  more  sentence  to  the  calling 
client  might  have  increased  an  order, 
one  more  minute  of  earnest  thought, 
mi^ht  have  evolved  an  economic  method 
of  procedure.  I  always  stop  just  before 
I  cross  the  line.  It's  lunch  time  or  quit- 
ting time  when  I  toe  the  line.  I  block  my 
own  path  "after  working  hours."  I 
stubbornly  put  on  the  brakes,  because 
it's  "too  much  trouble"  to  do  more  than 
is  expected  of  me. 

(Continued  on  page  53.) 
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Opening  New  Store. 
Okotoks,   Alta. — Ritchie  &   Allen    are 
moving  into  their  new  store  and  will  soon 
be  ready  for  business. 

Business  Changes. 
Gait,   Ont.  —   R.      Witherspoon      has 
bought  the  hardware  business  of  Ham- 
mil  &  Moore,  who  will  continue  in  their 
implement  business. 

New  Firms. 

Walkerville,  Ont. — Nelson  Bros,  have 
opened  a  new  hardware  store. 

Lachine,  P.Q. — The  Metal  Products 
Company,  Limited,  has  registered  here. 

Montreal,  P.Q. — Harry  Hill  has  regis- 
tered the  Hill  Motor  and  Machine  Co. 
for  auto  repairs,  etc. 

New  Company. 

The  Canadian  David  E.  Kennedy, 
Ltd.,  has  been  organized  for  general 
building  purposes  and  to  earrv  on  all 
branches  of  a  contractor's  business,  as 
merchant,  engineer,  etc.  The  capital 
stock  is  $10,000,  and  the  head  office  will 
be  in  Montreal. 

Fire  Losses. 

Saskatoon,  Sask.  — ■  The  Saskatoon 
Wire  Fence  Works  suffered  two  hundred 
and  fifty  dollars  damage  as  the  result  of 
a  small  fire. 

St.  John's,  Nfld. — In  the  early  morn- 
ing of  June  17,  fire  destroyed  the  con- 
tents and  did  much  damage  to  the  build- 
ins?  the  Martin  Hardware  Company, 
Water  Street  East.  The  loss  is  estimated 
at  $80,000,  out  of  which  $56,000  is  cov- 
ered by  insurance,  so  that  the  firm  stands 
to  lose  considerably.  The  Martin  Hard- 
wase  Co.  is  an  old  and  well-known  firm. 
Despite  the  handicap  caused  by  the 
fire,  the  company  has  taken  over  tem- 
porary premises  a  few  doors  east,  and 
will  continue  doing  business  there  until 
the  work  of  restoring  their  former  store 
has   been    completed. 

Industrial. 

Toronto,  Ont. — The  British  American 
Hardware  Manufacturing  Co.,  of  298 
East  Queen  Street,  have  taken  out  build- 
ing permits  for  the  construction  of  five 
attached  brick  stores  and  dwellings  at  a 
cost  of  fifteen  thousand  dollars. 

Gait,  Ont.— The  Gait  Wire  and  Orna- 
mental Company  has  completed  the  con- 
struction of  its  plant  and  is  now    busy 


turning  out  orders.  The  new  concern 
has  for  officers  John  Spaulding,  junior, 
president  and  general  manager,  formerly 
of  the  Otis  Fensom  Elevator  Company, 
and  R.  J.  Spaulding,  formerly  of  the 
Goldie-McCulloch  and  later  of  the  Sh.er- 
win  Williams  traveling  staff. 

Regina,  Sask. — The  city  of  Regina  has 
sold  its  warehouse  to  the  Canadian  In- 
ternational Light  Co.  for  $22,000.  The 
company  will  proceed  to  erect  a  factory 
here  for  the  manufacture  of  kerosene 
and  gasoline  lamps  and  smoothing  irons. 

Ontario    Incorporations. 

The  Interstate  Electric  Novelty  Co., 
organized  to  manufacture  and  deal  in 
all  kinds  of  electrical  novelties,  ap- 
pliances, machinery,  etc.  Capital,  $40,- 
000.    Head  office,  Toronto. 

The  Gait  Wire  and  Ornamental  Wire 
Co.,  Ltd.,  organized  to  manufacture,  buy, 
sell,  and  trade  in  architectural  iron,  wire 
and  brass  goods,  etc.  Capital,  $40,000. 
Head  office  at  Gait,  Ont. 

The  Excelsior  Electric  Manufacturing 
Company,  Ltd.,  organized  to  manufac- 
ture, buy,  sell  and  deal  in  electric  motors 
and  electrical  machinery  of  all  kinds, 
and  to  take  over  by  purchase  as  a  going 
concern  the  Excelsior  Electric  Manufac- 
turing Company.  Capital  to  be  $40,000, 
head  office  Toronto. 

The  Canadian  Novelty  and  Supply 
Co.,  Ltd.,  organized  to  manufacture,  buy, 
sell  and  deal  in  mouldings,  etc.,  and  in 
electric  light  fixtures,  school  supplies, 
ornaments  and  novelties  for  decorative 
purposes.  Capital  to  be  $60,000,  head  of- 
fice   Waterloo,    Ont. 

Personal. 

Vancouver,  B.C. — Mr.  McLennon,  Van- 
couver sales  manager  of  The  Steel  Co. 
of  Canada,  is  in  Toronto. 

Parry  Sound,  Ont. — Thos.  Kerr,  of  the 
Aikenhead  Hardware  Co.,  of  Toronto,  is 
spending  his  vacation  here  with  his 
parents. 

Z.  E.  Martin,  of  the  firm  of  Martin- 
Senour  &  Co.,  Montreal  and  Chicago, 
was  in  Montreal  this  week  in  consulta- 
tion with  W.  H.  Gerke,  the  Canadian 
manager.  Mr.  Martin,  who  is  leaving 
for  a  trip  to  the  Old  Country,  was  in- 
troduced on  the  exchange  of  the  Mont- 
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real  Board  of  Trade  by  William  H. 
Evans. 

Toronto,  Ont. — James  F.  Paton,  man- 
ager of  the  paint  firm  of  that  name, 
celebrated  his  forty-first  birthday  on 
June  24. 

F.  S.  Amidon,  of  the  Trimont  Manu- 
facturing Co.,  Rocksbury,  Mass.;  Mr. 
Worcester,  of  the  Worcester  Wire 
Novelty  Co.,  Canton,  O.;  L.  J.  Brim,  of 
D.  P.  Harris  Hardware  Co.,  New  York ; 
and  H.  A.  Allan,  of  Stevens-Hepner 
Co.,  Ltd.,  Port  Elgin,  were  calling  on 
the  trade  in  Montreal  this  week. 

A.  E.  Brooks,  formerly  with  Win. 
Stairs  Son  &  Morrow,  of  Halifax,  N.S., 
has  joined  the  traveling  staff  of  Froth- 
ingham  &  Workman,  Montreal,  and  will 
represent  them  in  the  three  Maritime 
provinces,  taking  the  place  of  W.  H. 
Crocker,  who  lias  left  them  to  open-  a 
manufacturers'  agency. 

Friends  of  J.  H.  Aldstaetter,  repre- 
sentative of  the  American  Metal  Polish 
Co.,  West  Somerville,  Mass.,  will  regret 
to  hear  that  he  met  with  a  serious  ac- 
cident in  Montreal  last  week,  and  is  now 
in  the  Western  Hospital,  Westmount, 
Que.  Mr.  Aldstaetter,  it  is  stated,  was 
standing  on  the  rear  platform  of  a  street 
car  and  was  thrown  from  the  car  as  it 
rounded  a  sharp  curve.  He  struck  his 
head  on  the  pavement  and  was  rendered 
unconscious.  He  was  hurried  to  the 
hospital,  where  his  condition  was  re- 
garded as  very  serious  for  several  days, 
but  it  is  now  thought  he  has  a  good 
chance  of  recovery. 

Western  Notes. 

St.  James,  Man.— The  Cairns  Heating 
&  Building  Co.  has  opened  up  for 
business. 

Godfrey  Darling,  advertising  manager 
of  the  G.  F.  Stephens  Co.,  Winnipeg,  at- 
tended the  ad  convention  at  Toronto  this 
week. 

Ramsey's,  Ltd.,  department  store,  Ed- 
monton, Alta.,  intend  shortly  to  erect  a 
new  building  in  which  there  will  be  two 
new  departments — jewelry  and  sporting- 
goods. 

Regina,  Sask. — C.  E.  Chandler,  of  the 
Calgary  branch  of  the  Canadian  Metal 
&  Steel  Range  Company,  of  Oshawa, 
Ont.,  will  be  manager  of  the  new  Regina 
branch. 
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C.  Moulding,  Elgin,  has  sold  his  hard- 
ware business. 

W.  E.  Warner  has  opened  up  in 
South  Edmonton. 

Elgin,  Man. — C.  Molding  has  disposed 
of  his  hardware  business. 

F.  X.  Brunell,  who  was  burned  out  at 
Le  Fleehe,  Sask.,  is  re-opening. 

Edmonton,  Alta. — J.  A.  Warner  has 
sold  out  to  the  Alberta  Hdw.  Co. 

The  Cairns  Heating  and  Building  Co. 
have  started  business  at  St.  James,  Man. 

The  Saskatoon  Hardware  Co.,  Saska- 
toon, have  added  a  hotel  equipment  de- 
partment. 

W.  A.  Kemp,  of  the  Kemp  Mfg.  Co., 
Toronto,  was  a  recent  visitor  at  Win- 
nipeg. 

Moore  Park,  Man. — J.  Rutley  has  dis- 
posed of  his  hardware  business  to  G-. 
H.  Leslie. 

South  Edmonton,  Alta. — A  new  hard- 
ware store  has  been  opened  by  W.  E. 
Werner. 

Star  City,  Sask. — It  is  reported  that 
B  A.  Doueette  has  sold  out  his  hardware 
store. 

Ryley.— M.  Richards  has  retired  from 
the  hardware  firm  of  Richards,  Mc- 
Naughton  &  Co. 

Moore  Park,  Man. — G.  H.  Leslie  has 
succeeded  Josiah  Rutley  in  the  latter 's 
hardware  store. 

Clyde,  Alta. — K.  Olson  is  taking  on  a 
line  of  hardware  and  furniture  in  addi- 
tion to  his  lumber  business. 

R.  Frank  Bevers,  of  the  Bevers  Bros. 
Hardware  Co.,  Calgary,  has  gone  to 
Hamilton,  Ont.,  for  a  trip. 

The  McLaughlin  Jobbing  Hardware 
Co.  have  succeeded  Grieve  and  Mc- 
Laughlin at  Tofield,  Alta. 

Toronto,  Ont. — J.  0.  Darns,  of  the 
local  staff  of  the  McClary  Mfg.  Co.,  has 
returned  to  his  duties  from  his  vacation. 

Bert  Scott,  one  of  the  owners  of  the 
Northern  Hardware  Co.,  Edmonton,  has 
gone  to  Waukesha,  Wis.,  on  a  two 
months'  trip. 

J.  L.  Welshon,  traveler  in  Western 
Canada  for  the  Reading  Hardware  Co., 
has  returned  East  after  a  trip  of  several 
months. 

N.  A.  McGrattan,  who  was  formerly 
ir.  business  at  Kandahar,  Sask.,  has 
moved  to  Winnipeg,  where  he  has  been 
appointed  traveler  for  the  Miller-Morse 
Hardware  Co. 

H.  B.  Byers,  manager  the  Winnipeg 
retail  store  of  the  Ashdown  Hardware 
Co.,  who  has  been  ill  for  several  months, 
has  gone  away  to  rest  during  the  sum- 
mer. 

Regina,  Sask. — The  Premier  Glass 
Co.,  Ltd.,  which  is  capitalized  at  three 
million  dollars,  will  erect  four  plants  in 
Canada  besides  that  one  at  their  pres- 
ent    headquarters     at     St.     Pierre     aux 


Liens,  Que.  The  first  construction  work 
will  occur  in  Regina  and  later  at  Sel- 
kirk, Dunville  and  Calgary. 

G.  H.  Sweet,  who  was  recently  ap- 
pointed manager  of  the  Miller-Morse 
Hardware  Co. 's  cutlery  department,  has 
resigned.    His  successor  is  A.  Good. 

Toronto,  Ont.  —  Mr.  Paget,  of  the 
Paget  &  Hay  firm  of  hardware  dealers 
of  Agincourt,  Ont.,  has  been  in  the  city 
on  one  of  his  weekly  trips. 

M.  P.  Barnes,  North  Manitoba,  trav- 
eler for  the  Miller-Morse  Hardware  Co., 
has  gone  East  to  his  home  at  Perth  for 
a  vacation. 

Toronto,  Ont. — Elton  Emmett  has 
tiiken  the  place  of  E.  V.  Jeffreys,  of  Mc- 
Clary's  traveling  staff  pending  the  lat- 
ter's  recovery  from  a  broken  arm. 

The  Moore  Head  Hardware  Co.,  Ltd., 
have  been  incorporated  in  Manitoba  to 
conduct  a  hardware  business  at  Moore 
Head,  with  capital  stock  of  $5,000.  H. 
Leslie  and  J.  Rutley  are  interested. 

C.  S.  Packard,  sales  manager  of  the 
Reading  Hardware  Co.,  Reading,  Pa., 
passed  through  Winnipeg  last  week  on 
his  way  West.  On  his  return  he  will 
visit  the  East. 

During  a  fire  at  Carbon,  Alta.,  on  Fri- 
day, June  19,  a  large  amount  of  am- 
munition exploded  in  the  Burnett's 
hardware  store,  the  volley  being  heard 
for  miles  around.  Six  of  the  biggest 
business  blocks  were  destroyed,  and 
about  $50,000  worth  of  damage  done. 
Carbon  is  60  miles  north-east  of  Cal- 
gary. 

British  Columbia  Items. 

George  Moore,  of  McLennan,  McFeely 
&  Co.,  has  gone  to  Alberta  to  take  up 
farming. 

The  B.  C.  Hardware  Company,  Vic- 
toria, has  opened  a  branch  in  Victoria 
West. 

Thos  Hughes,  Kitsilano,  has  moved 
into  a  new  store,  close  to  his  former 
stand  on  Fourth  Avenue,  Vancouver. 

L.  C.  Masson  has  opened  a  new  general 
store  at  West  Revelstoke,  carrying  hard- 
ware. 

J.  A.  Parker  has  purchased  the  hard- 
ware  stock  of  Thomas  Fox,  South  Van- 
couver, and  will  carry  on  the  business. 

John  McGlashan's  hardware  business, 
corner  Tenth  avenue  and  Trimble  street, 
Vancouver,  has  been  bought  by  Elmer 
Strong  &   Co. 

Scott  Williams,  formerly  with  J.  A. 
Flett,  Ltd.,  Vancouver,  is  now  in  charge 
of  the  sporting  goods  department  of  the 
Drake  Hardware  Company,  Victoria. 

The  Duncan  Trading  Company,  which 
bought  out  Murchie  &  Duncan,  at  Dun- 
can, Vancouver  Island,  will  carry  a  full 
line  of  hardware.  Duncan  is  one  of  the 
most  prosperous  districts  of  the  pro- 
vince. 
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Alex.  Smith,  who  has  been  assistant 
in  the  sales  manager's  department  at 
McLennan,  McFeely  &  Co.'s,  has  suc- 
ceeded H.  J.  W.  Brooks,  as  northern  rep- 
resentative for  the  firm,  with  head- 
quarters at  Prince  Rupert. 

Bob  Knight,  of  the  road  staff  of  Mc- 
Lennan, McFeely  &  Co.,  is  an  ardent  la- 
crosse enthusiast,  and  figured  in  both 
games  against  the  Calgary  Chinooks. 

The  Simpson  Hardware  Company  has 
opened  a  branch  at  Collingwood,  five 
miles  out  toward  New  Westminster  from 
Vancouver  on  the  interurban  line.  Mr. 
Protheroe  is  in  charge. 

The  interests  of  Mr.  Hauser,  of  Hauser 
&  Paine,  Alberni,  have  been  acquired  by 
Mr.  Paine,  who  will  hereafter  carry  on 
the  business.  He  has  had  extensive  ex- 
perience in  the  hardware  business,  hav- 
ing been  with  Schwabacker  Hardware 
Company,  Seattle,  for  many  years. 

A.  E.  Ducklow  and  T.  E.  Harrison 
have  acquired  the  business  of  C.  B.  Fear- 
ney  at  Collingwood  East.  Mr.  Harrison 
is  an  old  resident  of  South  Vancouver, 
while  Mr.  Ducklow  comes  from  Grenfell, 
Sask.,  where  he  was  manager  of  the 
hardware  and  furniture  store  of  E.  A. 
Walker  &  Sons. 

Baseball  is  occupying  the  attention  of 
several  of  the  hardware  men  in  Van- 
couver, the  two  big  wholesale  houses  hav- 
ing teams  in  the  Wholesale  League.  The 
Mc  &  Mc  team  have  won  their  four 
games,  one  being  with  the  gladiators 
from  Wood,  Vallance  &  Leggat's.  The 
Mc.  &  Mc's  also  visited  Powell  river, 
where  they  took  revenge  for  a  defeat 
administered    last   year. 

Hardware  men  who  carry  a  line  of 
sporting  goods  are  interested  in  the  gun 
club  movement  in  the  province,  several 
clubs  being  formed  with  large  member- 
ships. Among  the  most  recent  are  Sid- 
ney, Ganges  Harbor,  Hammond,  Haney 
and  Point  Grey.  Incidentally  it  might 
be  mentioned  that  Bob  Crawford,  one  of 
the  well-known  hardware  men  of  New 
Westminster,  is  quite  a  crack  shot.  Out 
of  25  clay  pigeons  the  other  day  he 
brought  down  three;  but  then,  as  Bob  re- 
marked, "Just  look  what  fun  it  gave 
the  boys." 

Motor  delivery  equipment  is  becoming 
a  feature  with  dealers  in  Vancouver  and 
New  Westminster,  particularly.  Perhaps 
one  reason  for  this  is  the  excellent 
streets,  permanent  pavement  being  very 
extensive,  witli  Kingsway  paved  from 
Vancouver  to  New  Westminster,  and 
Granville  street  from  Burrard  Inlet  to 
the  Fraser  River.  The  most  important 
reason,  thcrasrh,  is  that  business  demands 
it.  The  latest  to  add  a  motor  delivery  are 
the  Manitoba  Hardware  Co.,  Grandview, 
and  the  Kitsilano  Hardware  Company, 
Fourth  Avenue,  Vancouver.  The  Shore 
Hardware  Co.,  Victoria,  have  also  given 
the  same   evidence  of  prosperity. 


Weekly  Market  Reports 

Statements  From  Buying  Centres 


THE  MARKETS  AT  A  GLANCE. 

Business  in  general  has  not  shown  much  change  during  the 
week.  The  warm  weather  of  the  past  few  days  has  stimulated  the 
demand  for  certain  lines  of  summer  goods,  m  several  other  lines 
there  has  heen  a  noticeable  falling  off.  The  metal  markets  are 
still  weak  and  buying  is  of  a  hand-to-mouth  character.  Retailers  and 
wholesalers  alike  appear  to  be  quite  optimistic,  but  orders  are  lack- 
ing. Retailers  are  only  buying  goods  in  small  quantities  and  as 
needed.  Many  wholesalers  consider  this  a  good  policy  and  are  not 
urging  the  retail  trade  to  buy  heavily.  Very  few  price  changes  have 
taken  place  during  the  week. 


MONTREAL. 

MONTREAL.  June  25.  —  With 
warmer  weather  repeat  orders 
are  being  received  for  many 
lines  of  summer  goods,  and  the  volume 
of  business  generally  is  regarded  as 
satisfactory.  Trade  from  the  farming 
districts  is  showing  a  steady  improve- 
ment, and  there  has  been  quite  a  demand 
for  haying  tools  and  farm  implements 
generally.  Collections  are  reported 
fairly  good,  and  the  outlook  is  promising. 

Woodenware. 

There  has  been  a  general  advance  in 
the  price  of  woodenware.  Such  lines  as 
tubs,  pails,  etc.,  have  advanced  5  per 
cent.,  and  common  clothes  pins  are 
marked  up  to  90  cents  per  box.  They 
are  reported  very  scarce  at  that  price. 

Fruit  Time  Supplies. 

As  the  fruit  season  advances  there  is 
quite  a  marked  demand  for  such  lines 
as  apple  parers,  cherry  seeders  and  fruit 
presses,  etc.,  also  preserving  kettles  and 
similar  lines. 

Summer  Goods. 

Repeat  orders  for  hose  and  lawn  sup- 
plies have  been  heavy  owing  to  the  con- 
tinued warm,  dry  weather.  There  has 
been  quite  a  revival  of  the  sale  of  hot 
weather  lines,  such  as  screen  doors  and 
windows,  refrigerators,  ice  cream 
freezers,  hammocks,  etc. 

Wire  and  Wire  Goods. 

The  factories  are  finding  it  difficult  to 
keep  up  with  the  orders  for  wire  fencing 
this  season.  The  sales  have  been  excep- 
tionally heavy  all  along,  and  there  does 
not  appear  to  be  any  immediate  pros- 
pect of  a  let-up.  Hay  wire  is  selling 
well,  and  prices  are  unchanged  from  the 
list  in  current  market  report. 


Nails  and  Screws. 

There  is  a  fair  demand  for  nails  at 
the  prices  quoted:  $2.25  base,  Montreal, 
for  wire  nails,  and  $2.50  base,  Montreal, 
for  cut  nails.  Screws  are  unchanged,  as 
are  also  rivets  and  burrs. 

Metals. 

The  nwstal  markets  are  still  weak,  and 
there  is  practically  no  change  from  last 
report.  Quotations  are  as  follows:  Tin, 
37y2c ;  sheet  zinc,  $6.75  in  casks  and  $7 
in  small  lots;  lead,  $5.10;  antimony, 
$8.50;  spelter,  $6,  and  copper,  $16.  In- 
got brass,  red.  is  14c  lb. ;  ingot  brass, 
yellow,  13c  lb.;  tinkers'  bar  solder  is 
28c;  wire  solder,  25y2c;  half-and-half, 
24y2c,  and  wiping  solder,  20  to  30c. 

Bar  Iron. 

There  is  a  quiet  market  still  on  bar 
iron,  and  the  quotation  of  $2.05  base, 
Montreal,  has  not  been  altered. 

Lead  and  Lead  Waste  Pipe. 

The  demand  for  lead  and  lead  waste 
pipe  is  about  the  average,  and  prices  are 
maintained  at  the  figures  quoted  for 
some  time  past ;  namely,  7y2  cents  for 
lead  pipe  and  9  cents  for  lead  waste 
pipe,  with  discounts  of  7y2  per  cent. 

Stoves  and  Ranges. 

The  demand  has  been  fairly  active, 
and  an  improvement  is  expected  shortly. 
A  lot  of  apartment  houses  are  under 
construction  at  the  present  time,  and  it 
is  the  practice  to  equip  these  with  gas 
stoves  at  the  expense  of  the  landlord. 
This  means  generally  the  sale  of  about 
six  to  a  dozen  or  more  stoves  for  each 
building,  and  is  a  business  worth  cater- 
ing for.  These  building  operations  also 
provide  quite  an  active  demand  for 
radiators  and  hot  water  furnaces.  Busi- 
ness in  all  these  lines  has  been  quite 
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good,  and  there  have  also  been  some  good 
orders  for  oil  stoves,  especially  for 
country  houses.  The  outlook  for  fall  is 
regarded  as  very  promising. 

Rope,   Twine,  etc. 

Binder  twine  is  selling  well  now,  and 
there  has. been  a  good  demand  for  cord- 
age of  all  kinds.  Prices  are  as  follows: 
Pure  Manila,  15c;  British  Manila,  lie; 
African  hemp,  lie;  sisal,  lO'^c;  double 
lath  yarn,  10y4c;  single  lath  yarn,  93/40. 
For  binder  twine  the  prices  are:  Best 
Manila,  650  feet  to  pound,  13y2c; 
Manila,  600  ft.,  lie;  standard  Manila, 
550  ft.,  934c;  standard,  500  ft.,  9y4c. 


TORONTO. 

Toronto,  June  25. — Business  in  general 
shows  a  decrease  from  last  week,  a  fact 
that  is  largely  due  to  the  season,  coming 
as  it  does  after  the  spring  and  before 
the  fall  orders.  Cordage  shows  the  most 
strength  of  any  one  line  at  present.  The 
heavy  rain  of  last  Friday  extending  as 
it  did  from  Kingston  to  Windsor,  had  a 
very  good  effect  upon  things  in  general, 
as  the  rain  was  needed  in  most  districts 
to  insure  good  crops  this  fall.  The  re- 
cent cool  weather  affected  summer  goods 
less  than  might  have  been  expected. 

Metals. 

Metals  are  quiet  and  demand  is  slow. 
There  have  been  no  changes  other  than 
a  drop  in  half  and  half  solder,  which  is 
now  23c  per  lb.  Tin  holds  its  late  ad- 
vance to  33y2c.  Lead  and  copper  are 
both  firm  at  $5.15  and  15c  respectively. 
Spelter  is  still  $2.50.  Buying  is  of  a 
hand  to  mouth  order.  Other  prices  are 
as  follows : — Antimony,  8%c  to  9c  lb. ; 
zinc,  5y2e  per  lb. ;  ingot  brass,  red,  13c 
to  15c  lb.;  ingot  brass,  yellow,  12c  to 
14c  lb.;  half-and-half  solder,  23c  lb.; 
pattern  aluminum,  22c  to  24c;  ingot 
aluminum,  18y2c  to  19y2c  lb.;  acme  sol- 
der, 191/2c  lb;  easy  wiping  solder,  20y2c 
lb. ;  star  extra,  213_4c  lb. ;  wire  solder, 
26c  lb.;  tinkers'  bar  solder,  27c  lb.;  lead 
wool,  8c  lb. 

Nails,  Screws  and  Rivets. 
Tliees  lines  are  quiet,  nails  particular- 
ly so  as  a  result  of  heavy  orders  at  the 
old  price  and  the  fact  that  a  large  part 
of  the  wood  work  in  new  buildings  has 
been      completed.        Wire   nails   at   2.25 
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base  and  cut  at  2.70  are  still  the  ruling 
prices. 

Manufacturers  are  merely  marking 
tfme  and  like  Micawber,  are  waiting  for 
something  to  turn  up  in  the  nail  market. 
In  spite  of  their  dissatisfaction  there  is 
no  present  talk  of  a  change. 

Screws  are  as  per  current  market 
quotations.  Rivets  and  burrs  are  still 
35  and  12V2  off. 

Rope,  Twine,  Etc. 

Cordage  lines  are  looking  up  with  the 
coming  of  the  harvest  season  and  other 
causes  so  that  they  are  now  the  leaders 
in  local  hardware  sales.  Hay  fork  rope 
and  binder  twine  are  probably  in  best 
demand.  Campers'  tents  are  also  go- 
ing very  well.  The  popular  size  of  10 
x  12y2  x  7  x  3  sells  at  $14,  with  15  per 
cent,  off.,  and  other  sizes  in  proportion. 
Pure  manilla  rope  is  still  15c  base, 
British  lie,  African  hemp  lie,  base,  and 
Sisal  10y2c  base. 

Stoves. 

Stoves  have  shown  a  greater  slack- 
ening than  any  single  line  in  the  past 
ueek.  The  arrival  of  summer  and  the 
late  cool  weather  has  lessened  the  de- 
mand for  gas  and  oil  stoves  to  a  great 
extent.  These  lines  are  peculiarly  suc- 
ceptible  to  changes  of  temperature  at 
any  season.  The  big  demand  in  stoves 
is  now  over  until  fall.  More  gas  ranges 
have  been  sold  here  this  spring  than  ever 
before. 

Summer  Goods 

Summer  goods  have  not  suffered  near- 
ly as  much  as  might  have  been  expected 
as  a  result  of  the  late  cool  weather.  Ap- 
parently, people  have  bought  on  the  as- 
sumption that  the  articles  would  be 
needed  soon  at  any  rate.  Hay  forks, 
scythes  and  other  harvest  goods  are  the 
leaders  in  these  goods.  Freezers  and 
refrigerators  have  sold  very  well  despite 
the  weather  and  the  latter  in  particular 
have  sold  very  well  this  year.  The 
weather  bureau's  prediction  of  good 
weather  in  the  near  future  should  ma- 
terially assist  all  of  these  lines. 
Cement,  Fire  Brick,  Etc. 

Demand  is  fair  in  these  lines  and 
prices  are  unchanged  as  per  current  mar- 
ket quotations.  Cement  is  $1.85  for  less 
than  carload  lots. 

Iron,  Pipe,  Etc. 

These  lines  are  in  fair  demand  but  un- 
changed except  for  a  10c  reduction  in 
Queen's  Head  galvanized  iron,  which  is 
now  4.25  base  in  case  lots.  Other  cur- 
rent prices  are  as  per  current  quotations. 


The  jobbers  have  been  shipping  large 
quantities  of  binder  twine  and  hay-fork 
tape  during  the  past  week. 

Binder  twine  is  quoted  as  follows : — 

G50  ft 13y2c  per  lb. 

600  ft lie      per  lb. 

550  ft 9%c  per  lb. 

500  ft 91/4C  per  lb. 

Rope  quotations  remain  unchanged 
and  are: — ■ 

Pure   manila    15c  lb.   base 

British   manila    lie   lb.   base 

African   hemp    lie  lb.  base 

Sisal     10V2c  lb.  base 

Deep  sea  line  I8V2C  lb.  base 

Cotton    25c  lb.  base 

Turpentine  has  advanced  again  mak- 
ing present  price: — 

1  bbl 70c  per  Imp.  gal. 

2  to  4  bbls 69c  per  Imp.  gal. 

5-gal  lots 77c  per  Imp.  gal. 

Linseed  oil  quotations  remain  the 
same  as  last  week. 

A  good  demand  is  noticeable  for 
scythes  and  snaths,  the  latter  are  quot- 
ed as  follows : — 

No.  3  patent  $7.35  doz. 

No.  2  patent 7.70  doz. 

No.  1  patent  8.40  doz. 

Brush   8.40  doz. 

Builders'    Supplies. 

There  is  a  very  fair  demand  for  glass 
at  present.  Single  diamond  in  case  lots 
is  quoted  at  20  per  cent,  and  double 
diamond  at  25  per  cent.  Single  lights 
are  quoted  at  40  and  10  per  cent.  Wire 
nails  are  still  quoted  at  $2.25  base.  Cut 
nails  remain  at  $2.70  base.  Other  lines 
of  builders'  materials  are  in  fair  de- 
mand. 


LONDON. 

LONDON,  Ont.  — The  return  of 
warm  weather  has  stimulated  busi- 
ness here  considerably.  During 
the  col  spell  there  was  a  noticeable  de- 
crease in  sales  especially  with  the  retail 
men. 


WINNIPEG. 

WINNIPEG,  June  25.— Jobbers 
report  sales  so  far  this  month 
equal  to  those  of  the  corre- 
sponding month  of  former  years,  despite 
the  fact  that  merchants  continue  to  buy 
from  hand  to  mouth,  deferring  placing 
their  big  orders  until  the  crop  is  more 
fully  assured.  While  news  concerning 
the  crop  continues  to  be  favorable,  they 
vary  somewhat,  and  it  is  known  that 
there  are  still  some  areas  waiting  for 
rain. 

The  conservative  policy  in  buying  re- 
ferred to  above  is  one  that  appeals  to 
the  wholesalers  as  the  wisest  course. 
However,  they  are  making  every  effort 
to  have  their  customers  specify  for 
thresher  needs  next  month,  feeling  that 
with  the  prospects  so  good,  there  will  be 
a  rush  during  July  which  will  not  ad- 
mit of  delay  in  buying. 

Barb  Wire   Shortage. 

A  shortage  of  barb  wire  lias  been 
troubling  merchants  and  jobbers  in  the 
West  for  some  time,  but  this  should  be 
remedied  within  the  next  few  days,  as  a 
large  tonnage  is  now  afloat  somewhere 
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between  Cleveland  and  the  head  of  the 
lakes.  Orders  are  expected  to  be  filled 
up  within  the  next  ten  days. 

Requests  are  still  coming  in  for 
barbed  wire,  and  business  in  this  line 
this  year  has  been  ahead  of  what  was 
anticipated.  Woven  fencing  continues  to 
move  freely,  and  some  poultry  netting, 
although  the  season  is  nearly  over. 

No  Change  in  Nails. 

No  change  has  yet  taken  place  in  the 
price  of  nails  for  the  West,  the  price 
set  by  the  manufacturers  not  being  ac- 
ceptable to  the  jobbers,  and  will  need 
some  adjusting.  The  mail  order  houses 
are  selling  nails  so  cheap,  it  is  difficult 
for  jobbers  to  raise  the  price  in  fairness 
to  customers,  though  the  manufacturers 
have  already  raised  their  price.  The 
question  will  naturally  be  asked  by  the 
merchants,  "Where  do  the  mail-order 
houses  buy  their  nails?"  Winnipeg  job- 
bers profess  they  do  not  know  wbere 
nails  can  be  bought  so  cheap  as  to  en- 
able them  to  compete  so  successfully 
with  the  merchant.  It  is  believed  that 
jobbers  will  hold  down  the  price  until 
this  difficulty  is  overcome,  and  it  will 
not  be  long.  The  demand  for  nails  is 
only  fair. 

This  severe  mail-order  competition  has 
had  the  effect  of  changing  the  price  of 
other  goods  carried  by  hardwaremen,  in- 
cluding wrenches,  bar  iron,  and  crow 
bars.  Complaints  were  made  by  retail- 
ers about  the  price  at  which  mail-order 
houses  were  selling  these  lines. 

Bale  Ties  Wanted. 

Orders  are  coming  in  very  nicely  for 
thresher  supplies,  harvest  tools,  and  bin- 
der whips.  There  will  be  a  big  demand 
for  bale  ties  for  the  approaching  harvest. 
It  looks  as  though  there  will  be  a  big  hay 
crop,  especially  in  Alberta,  which  always 
means  a  big  demand  for  bale  ties. 

Solder  Down  Again. 

Solder  is  down  again,  this  time  to  25 
cents.  This  is  the  second  drop  inside  of 
two  weeks,  and  is  due  to  weakness  in 
the  tin  market.  Ingot  tin  eased  down 
x/2-cent  last  week,  and  it  is  generally 
felt  that  this  is  the  bottom.  Sheet  tin 
is  said  to  be  remaining  fairly  steady. 

The  representative  of  a  local  sheet 
metal  house  reports  business  better  dur- 
ing the  past  week  than  it  has  been  for 
six  months,  in  all  lines  of  sheet  metals. 
Orders  were  keeping  him  pretty  busy 
when  Hardware  and  Metal's  repre- 
sentative called,  good-sized  orders,  too, 
from  Winnipeg,  and  as  far  west  as  Cal- 
gary. 

Canada  Plates  Selling. 

Prices  of  sheet  metals  have  been  easy 
up  to  the  present,  but  general  indica- 
tions are  that  a  stiffening  is  due.  Re- 
tailers' stocks  are  down,  and  it  seems 
now  as  though  they  want  to  buy  in  a 
hurry.    Owing  to  the  opening  up  of  the 
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fall    trade,   there   is   an   exceptional   de- 
mand for  Canada  plates. 

Just  now  there  is  a  good  demand  for 
grass  scythes,  quoted  at  $6  to  $7.50,  with 
only  a  fair  demand  for  brush  scythes  in 
the  West.  Mounted  grindstones  with 
steel  frame  are  moving  freely,  and  quite 
a  number  with  treadle  attachment  are 
selling.  Mounted  grindstones  are  quoted 
at  $4.50  to  the  retailer.  The  old-fash- 
ioned stones,  which  used  to  be  shipped  to 
the  West  in  car-load  lots,  are  now  sold 
in  limited  quantities. 

Builders'  Hardware. 

J.  L.  Welshon,  representing  the  Read- 
ing Hardware  Co.,  Reading,  Pa.,  has  re- 
turned to  Winnipeg  following  his  peri- 
odic trip  through  Western  Canada.  He 
states  that  the  smaller  speculative  build- 
er is  out  of  the  field,  and  consequently 
small  houses  are  very  few.  This  is  hav- 
ing a  damaging  effect  on  the  demand  for 
builders'  hardware. 

He  states  that  Dominion  and  pro- 
vincial work,  such  as  court  houses,  po- 
lice barracks,  schools,  etc.,  are  more 
plentiful  than  they  were  last  year.  He 
gives  Edmonton  credit  for  being  first  in 
Western  Canada  for  the  number  of  busi- 
ness blocks  being  erected. 

The  Winnipeg  Paint  and  Glass  Co.  find 
things  good  in  the  city  for  builders' 
hardware,  as  quite  a  number  of  small 
houses  and  blocks  are  being  erected, 
which  means  more  for  the  hardware  man 
than  if  a  number  of  large  structures 
were  being  put  up.  This  condition,  how- 
ever, is  not  so  favorable  to  the  dealer 
in  plumbers'  supplies,  the  business  in 
houses  being  less  than  for  large  blocks. 
The  above  concern  state  that  their  busi- 
ness has  shown  an  increase  every  month 
this  year  over  last. 

E.  L.  Sauder,  manager  of  the  Winni- 
peg Paint  and  Glass  Co.,  has  just  re- 
turned from  a  trip  to  Swift  Current,  Ed- 
monton, Calgary  and  Saskatoon,  in 
which  cities  the  firm  has  branches.  He 
states  that  at  Swift  Current  things  are 
going  ahead  splendidly,  the  building  in- 
cluding two  schools  and  a  court  house. 
He  found  little  building  going  on  in  Cal- 
gary, but  noticed  quite  a  lot  of  business 
in  Edmonton  in  paints,  glass  and  sup- 
plies. 

Brisk  Paint  Business. 

Paint  firms  have  done  a  fairly  good 
business  during  the  last  two  months  in 
paint.  Owing  to  retailers  not  ordering  in 
the  spring,  their  sorting  orders  were  bet- 
ter than  usual.  About  100  per  cent,  of 
the  houses  for  which  permits  have  been 
issued  in  Winnipeg  are  going  up,  but 
the  same  cannot  be  said  of  apartment 
and  business  blocks. 

Two  important  lines  added  to  Winni- 
peg quotations  this  week  are  plain  wire, 
$2.90  base,  and  bale  ties,  14  gauge,  single 


loop,    $3.65    Winnipeg,    and    $3.25    Fort 
William. 

Furniture. 

Furniture  is  an  important  factor  in 
the  hardware  business,  but  only  in  the 
smaller  towns  and  villages.  Refriger- 
ators and  stoves  are  akin  to  furniture, 
and  where  there  is  an  opportunity,  the 
merchant  goes  in  for  the  full  line,  mak- 
ing a  furniture  section  in  his  store.  It 
is  surprising  the  lines  into  which  coun- 
try hardware  merchants  are  branching. 
Hail  insurance  finds  favor  with  many, 
while  undertaking  establishments  are 
gradually  becoming  synonymous  with 
hardware  stores. 

That  the  hardware  dealer  has  little 
chance  with  furniture  beyond  refrig- 
erators and  stoves  in  the  larger  cities  is 
shown  by  the  action  of  Allaire  and 
Bleau,  old-established  hardwaremen  in 
St.  Boniface,  Man.  While  they  have 
been  making  a  profit  of  40  to  50  per  cent, 
on  furniture,  they  have  found  it  neces- 
sary to  dispose  of  that  end  of  the  busi- 
ness, claiming  their  inability  to  compete 
with  the  large  department  and  furniture 
stores  of  Winnipeg.  Their  hardware 
business  is  growing  to  such  an  extent 
they  will  require  the  space  taken  up  by 
furniture  for  new  stock. 


AGGRESSIVE    METHODS    THAT 
CREATE  SALES 

(Continued  from  page  38.) 
purposes.  It  is  of  simple  construction 
and  is  not  at  all  flashy  in  appearance, 
but  it  shows  the  goods  off  to  advantage. 
It  is  made  out  of  ordinary  window  glass 
that  is  always  kept  well  polished  inside 
and  out,  that  is  set  in  a  frame  of  ash 
that  I  had  turned  out  in  a  nice  pattern 
at  the  planing  mill.  The  total  cost  was 
just  four  dollars  and  it  serves  my  pur- 
pose splendidly. 

I  am  very  enthusiastic  about  this  line 
and  the  manner  in  which  my  sales  are 
growing  in  it.  It  grows  even  faster  than 
the  number  of  autos  in  town  does,  owing 
to  visiting  cars  dropping  in  here  for 
needed  repairs.  There  are  seventeen  cars 
in  town  now,  and  what  with  the  natural 
increase  that  will  occur  every  year,  I 
am  quite  certain  that  my  auto  acces- 
sories will  prove  to  be  in  time  one  of 
my  most  valuable  lines. 


NEW  METHODS  AND   OLD   GOODS. 

Instead  of  cutting  prices  and  demora- 
lizing trade  conditions  and  weakening 
the  sales  confidence  of  the  staff,  why  not 
take  the  bull  by  the  horns  and  make  a 
leader  of  old  goods.  Try  the  sunlight  of 
the  window  instead  of  the  dust  of  the 
shelves.  A  new  and  effective  combina- 
tion of  old  goods  will  unload  them  as 
quickly  and  to  infinitely  greater  satis- 
faction than  a  mark-down  in  price. 
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THE  SOLILOQUY  OF  A  SHIRKER. 

(Continued  from  page  50.) 

And  how  I  sympathize  with  myself.  1 
am  always  injured.  My  saving  grace  is 
my  plausibility  of  speech.  I  am  the  liv- 
ing, vitalized  embodiment  of  "excuse." 
It  is  nearly  always:  "I  will  do  a  thing" 
rather  than  "I  have  done  it."  If  you 
do  not  know  me  very  well,  you  will  not 
see  my  lying  laziness  through  the  smil- 
ing and  bland  innocence  of  my  frank 
face.  I  have  mastered  the  very  fine  art 
of  appearing  busy.  But  even  I  know, 
only  too  well,  that  a  man 's  brain  must 
be  in  league  with  his  moving  hand, 
otherwise  the  better  half  of  him  is  loaf- 
ing. 

WTiat  Shall  the  Shirker  Do? 

Shall  I  give  my  heart  and  my  hopes 
and  my  ambitions  and  my  vital  energy 
to  my  firm?  Shall  I,  at  office  or  at  home, 
in  street  or  in  bed,  keep  everlastingly 
at  it  in  the  matter  of  perfecting  my  own 
little  strategic  environment  of  business? 
Shall  I  look  in  the  dark  corners  and  un- 
likely places  for  ideas  that  shall  ad- 
vance, first,  my  firm  and,  then,  indirectly, 
me?  Shall  I  come  home  nights  bright- 
eyed,  buoyant  of  spirits,  animated, 
happy,  pleased  with  the  progress  of 
every  unit,  and  rise  with  greater  hopes 
and  ambitions  for  a  greater  day?  Shall 
I  show  in  my  very  manner  and  my 
habits  and  my  sunny  optimism,  that  I 
like  what  I  am  paid  to  do?  Shall  I  sing 
at  my  labor,  as  my  desk-mate  does,  and 
make  pleasant  play  of  work  because 
there  is  true  affection  in  the  doing? 
Shall  I  build  for  the  brilliant  future  and, 
privileged  to  look  at  ledgers,  congrat- 
ulate the  very  gods  that  success  and  fair 
profits  shall  come  to  my  firm?  Shall  I 
see  each  ruled  page  gay  with  promise 
and  rich  in  effort  ?  Shall  I  carry  into  my 
home  and  to  my  wife  and  children  a  re- 
flection of  a  sublime  peace  and  joy? 
Shall  all  the  work  know  I  have  cuddled 
up  to  my  job  and  liked  and  loved  and 
encouraged  it,  and  shall  it  be  as  much 
a  part  of  me  as  my  very  thoughts,  day 
and   night? 

Or  shall  I  sit  here,  idly  drumming  my 
desk;  cold,  phlegmatic,  unsympathetic, 
selfish ;  nagged  by  my  little  duties  and 
dwarfed  by  the  terror  of  the  time-clock? 

Shall  I  find  my  poor  ambition  only  in 
dodging  responsibility?  Shall  the  rows 
of  desks  and  the  simple  rooms  and  the 
machinery  of  trade  stalk  past  in  my 
dreams,  as  dreaded  ghosts  of  the  in- 
evitable? 

It  is  not  truly  I.  thus  bowed,  a  listless 
figure,  o'er  my  task.  It  is  the  mere  tem- 
porary shell  of  me,  misdirected,  sick, 
diseased,  gone  astray  from  the  only 
thing  in  life  worth  while  where  noble 
men  congregate — honest  labor.  Very 
soon  I  will  sing  as  I  work,  as  my  neigh- 
bor does,  and  the  song  shall  consecrate 
me.  For  when  we  like  to  do  a  thing,  we 
do  it  as  well  as  it  is  in  us  to  do  it. 


A  Composite's  New  Dresses  for  Old  Ideas 

A  Live  Wire's  Adoption  of  Other's  Ideas — Novel  Ideas  in  Paint 
Selling — Practical  Window  Trims — New  Sources  of  Sales  Opened 
Up  By  Revision  of  Old  Methods. 


Hardware    and    Metal    has,    at    considerable 

expense,  obtained  the  iuside  histories  of  a 
large  number  of  jery  successful  summer  paint 
campaigns  that  have  been  carried  out  during 
the  past  year  by  a  representative  group  of 
hardwaremen  scattered  from  Halifax  to  Van- 
couver. The  very  pick  of  the  winning  methods 
of  the  most  successful  of  them  are  set  forth 
iu  the  following  article  as  having  been  those 
of  a  mythical  Dan  HcAvery,  who  is  a  com- 
posite  characterization   of   them   all. 

DAN  McAVERY  faced  that  Sum- 
mer with  the  record  of  the  best 
spring  sales  of  paints  and  acces- 
sories that  he  had  ever  experienced ; 
but  with  it,  the  further  knowledge  of 
a  dropping  sal<  s  list. 

Conditions  had  been  far  from  good  in 
business  circles  generally  for  some  time 
past  and  the  hardware  .trade  had  suf- 
fered with  the  other  lines;  but  as  a  re- 
sult of  a  nation-wide  "Clean  Up  and 
Paint  Up"  campaign,  the  paint  line  had 
more  than  held  its  own,  and  in  fact,  had 
sold  much  better  than  other  hardware 
lines. 

"How  to  check  the  mysterious  daily 
decrease  in  his  sales  and  cause  the  dif- 
ference to  be  of  a  positive  rather  than 
of  a  negative  nature  ? ' ' 

Where  to  get  new  selling  ideas'?  What 
was  to  be  done  to  offset  the  present 
losses'?     Those  were  the  questions. 

As  is  quite  often  the  case,  his  answer 
came  quite  by  accident  at  a  time,  when, 
without  quite  having  given  up  hope,  he 
was  nevertheless,  blindly  grouping 
about,  so  to  speak,  for  some  riddle  to 
the  enigma. 

It  was  quite  late  at  night  but  he  had 
returned  to  the  store  after  supper  in 
the  vague  hope  that  the  old  familiar  en- 
vironment would  assist  his  balky  mind 
in  its  task.  He  was  idly  turning  over 
the  pages  of  an  old  issue  of  his  favor- 
ite trade  journal  when  his  eye  was 
caught  by  the  picture  of  a  snappy  paint 
window  that  accompanied  an  article  on 
paint  selling.  His  chair  came  down 
with  a  whack  as  he  settled  over  his  desk, 
deep  in  the  perusal  of  the  article,  and 
from  that  to  other  trade  journal  articles 
of  ancient  vintage. 

The  next  day  he  proceeded  with  the 
initial  steps  of  his  trade-getting  cam- 
paign. 

He  first  began  his  private  "Clean  Up 
and  Paint  Up"  campaign  on  his  adver- 
tising literature.  He  ordered  one  thous- 
and eight  by  twelve  inch  circulars  of  a 
high  grade  of  paper.  The  leading  fea- 
ture of  the  circular  was  a  nice  half  tone 
reproduction  of  his  store  interior  with 
himself  and  clerks  at  their  posts.  Above 
the  picture  he  placed  his  firm  name  and 
nothing  else;  underneath,  in  large  print, 


the  two  italic  a  sized  words  "Honest 
Service."  Some  time  before,  his  enter- 
prising trade  weekly  had  supplied  him 
with  some  cheap  but  serviceable  electros 
of  the  principal  items  of  his  stock.  He 
made  a  requisition  on  these  and  ran 
neat  cuts  of  them,  with  a  brief  descrip- 
tion and  the  price  of  each  attached,  un- 
der the  store  picture.  These  he  distri- 
buted in  the  usual  manner  by  mail,  ac- 
companying each  with  a  personal  letter, 
particularly  so  in  the  case  of  the  farmers 
whom  he  could  not  depend  upon  seeing 
regularly. 

In  the  weekly  newspaper  he  ran  a 
picture  of  the  best  window  trim  that  he 
had  ever  had ;  over  it  again,  his  firm 
name,  under  it  the  words  "We  Sell 
With  An  Eye  To  Your  Future  Trade," 
and  under  that,  cuts  not  previously 
shown  in  the  circular. 

He  had  used  the  cuts  once  before  on 
the  occasion  of  the  sending  out  of  his 
initial  catalogue  that  spring  at  which 
time  the  in;  ovation  had  greatly  helped 
his  sales.  He  felt  that  he  need  not  seek 
to  change  th  3  form  of  the  catalogue  so 
soon,  but  by  showing  the  most  impres- 
sive cuts  of  the  most  widely  used  ar- 
ticles, both  in  the  circular  and  news- 
paper, he  felt  sure  that  he  could  renew 
the  original  interest  in  them. 

His  next  step  was  to  buy  a  small 
kodak,  which  transaction  he  accom- 
plished by  trading  paint  to  the  local 
photographer,  who  was  the  owner  of 
some  musty  looking  buildings.  He  was 
careful  to  get  one  that  had  a  good  lens 
and  that  was  famous  as  an  engineer's 
kodak  owing  to  the  exactness  with 
which  it  produced  the  detail  of  its  sub- 
jects. 

By  the  time  the  paper  was  out  the 
next  week,  he  was  able  to  run  an  entire- 
ly new  feature.  This  consisted  of  the 
firm  name  again  at  the  top;  but  instead 
of  the  picture  of  the  store  and  cuts  of 
paint  cans  and  accessories,  he  ran  a 
picture  of  a  weather-beaten  barn  be- 
longing to  a  near-by  farmer,  and  labell- 
ed it  "Then."  Side  by  side  with  it 
was  the  scarcely  recognizable  picture  of 
the  now  painted  building,  labelled 
"Now."  Underneath  the  first  was  a 
facsmile  copy  of  the  owner's  original 
older  for  the  paint  and  under  the  sec- 
ond was  one  of  a  testimonial  letter 
from  the  same  individual,  testifying  to 
the  benefits  accruing  to  him  as  a  result 
of  the  painting  and  speaking  in  glow- 
ing terms  of  the  brand  of  paint  that 
McAneny  handled.  He  changed  that  ad. 
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every  week,  showing  pictures  of  other 
near-by  barns,  houses,  boats,  etc.,  that 
had  been  renovated  by  the  use  of  his 
paint.  In  addition  to  this,  when- 
ever the  weather  reports  indicated 
good  weather  ahead,  he  featured 
that  fact  strongly  by  quoting  ver- 
batim the  essential  facts  of  the  latest 
report  and  under  the  quotation  would 
run  some  original  and  catchy  underlin- 
ing that  pointed  out  the  value  of  paint- 
ing while  the  good  weather  lasted.  One 
such  slogan  that  made  a  hit,  ran  thus, 
"Now  is  your  chance  to  get  even  with 
the  weather  man."  He  sent  out  form 
letters  dwelling  upon  the  essential  know- 
ledge of  facts  that  are  necessary  to  the 
amateur  painter,  such  as  the  thickness 
of  coats,  the  number  of  them,  the  re- 
moval of  old  paint,  etc.,  and  emphasiz- 
ing the  economic  value  of  a  coat  of 
paint.  He  also  agreed  to  loan  step- 
ladders  for  small  painting  jobs. 

He  centered  his  work  strongly  on  his 
windows  and  made  them  very  distinc- 
tive in  the  effort  to  make  each  display 
convey  its  own  individual  message.  He 
sought  simplicity  of  effect  and  careful- 
ly avoided  overcrowding,  for  he  found 
that  a  few  cans  of  paint  or  other  ar- 
ticles served  as  well  as  a  hundred  of 
them  if  some  useful  and  practical  point 
was  demonstrated.  For  instance,  he 
showed  one  section  of  a  board  fence  of 
his  own  that  had  received  a  yearly  coat 
of  paint  for  five  years.  It  was  in  first- 
class  condition,  straight  and  clean  and 
the  nails  were  still  sound.  On  the  other 
side  of  the  window  was  a  section  of  a 
fence  of  the  same  quality  of  lumber 
that  had  been  built  at  the  same  time  as 
his  own.  The  boards  were  warped  arid 
weatherbeaten  and  in  places  had  pulled 
loose  from  the  connecting  scantling. 
The  nails  were  badly  rusted  and  in  many 
cases  the  heads  had  fallen  off.  They 
were  placed  before  a  background  of 
wall  board  and  cheese  cloth  and  in  front 
of  them  was  the  single  word  "Which  '■" 
constructed  out  of  cans  of  paint 
brushes,  etc.  Tacked  to  each  piece  of 
fence  was  a  small  placard  that  gave  its 
history. 

Another  window  consisted  of  a  dis- 
play an  excellent  piece  of  clap-board 
painting  that  was  labelled  "Quality:' 
opposite  it  was  another  piece  of  the 
same  material  that  had  been  covered 
with  an  inferior  paint;  this  was  label- 
ed "Cheapness."  The  first  example 
brought  out  in  strong  relief  the  superior 

(Continued  on  page  58.) 
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A    PAINT   AND   VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN    OTHERS 

YET   COSTS   NO   MORE 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRADE, 


CHALCQ 


■MARK- 
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The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


PAINTS  & 
VARNISHES 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  NY. 


The  Tramp  of  Many  Feet 


The  Hoofs  of  the  nobby  Horse 


The  Varnish  You  Sell  Should  Stand  These  Tests 


Varnish  that  resists  the  hard  wear  and  tear  of  con- 
stant  use  is  the  kind  of  varnish  that   makes  satisfied 
customers.     Liquid  Granite  and  other  Berry  Brothers' 
Varnishes  have  given  over  half  a  century's  satisfaction 
to   users.     Their  rich  tone  and 
wonderful    wear-resisting    qual- 
ities  have     demonstrated   their 
superiority  in  the  most  preten- 
tious  homes,   the   largest    skyscrapers    and    the    finest 
public  buildings  throughout  the  country. 


On  floors  finished  with  Liquid  Granite,  children  may 
play  to  their  heart's  content,  heavy  furniture  may  be 
mo\ed  from  one  room  to  the  other,  an  army  of  feet 
may  tramp  every  day  without  marring  the  tough,  elas- 

/.     .  .  .  tic     surface.      Liquid     Granite 

1/1111/1        \  ~rf  fl  fl  1  t  P     floors    are    easily    kePl     clean, 
>  £  i£  14/  l  14/         v/  /    14  11  l>  1  C       scrubbing  with  soap  and  water 

does  not  affect  them. 
If  you  do  not  sell  Berry  Bros. '  products,  investigate  our 
plan  of  co-operation  with  progressive  dealers. 


Established   1858 
Walkerville,  Ont. 


BERRY  BROTHERC 
|  <INCOR.POB.ATED)  »        ^fc 

/orldrs  LargestV&rnish  Makers  ^^ 


Branches  in  principal 
cities  of  the  .world. 


57 


Weekly  Market  Report— Paints 


MONTREAL. 

MONTREAL,  June  25.  —  Firm 
markets  in  turpentine,  oils  and 
white  lead,  are  the  feature  of 
the  paint  markets  at  the  present  time. 
Business  continues  good  and  in  some  in- 
stances it  is  stated  that  the  volume  of 
sales  are  ahead  of  last  year  while  in 
other  cases  it  is  said  to  be  up  to  a  year 
ago.  Collections  might  be  better  than 
they  are  but  there  is  not  as  much  com- 
plaint on  this  score  as  there  was  awhile 
ago.  Retailers,  both  in  the  city  and 
country  districts  report  business  good 
and  this  is  borne  out  by  the  orders  being 
sent  in  to  the  jobbers. 

Turpentine. 

The  market  in  turpentine  has  been 
fluctuating  somewhat  of  late  in  the  prim- 
ary market  but  locally  the  market  con- 
tinues firm.  Some  of  the  jobbers  are  of 
the  opinion  that  prices  will  go  no  higher; 
that  they  have  about  reached  the  limit. 
It  is  worth  noting  that  the  present  quo- 
tation is  ten  cents  higher  than  at  this 
time  last  year.  The  price  has  been  ad- 
vanced one  cent  per  gallon  since  last 
week  and  quotations  now  are: 

1  barrel  67  c  per  gal 

5  barrels   66c  per  gal. 

Five-gallon  packages,  5  cents  advance; 
packages  extra;  terms  net. 
Linseed  Oil. 

For  both  raw  and  boiled  oil  the  mar- 
ket is  very  very  firm  and  there  seems 
every  indication  that  higher  prices  will 
soon  be  announced.  Reports  received 
here  are  that  the  acreage  sown  in  flax 
this  year  is  considerably  below  that  of 
a  year  ago,  and  it  is  felt  that  under  the 
circumstances  prices  will  surely  advance. 
Quotations  remain  as  at  last  report: 
Raw  Linseed — 

1   to  4  barrels   61c  per  gal. 

5  to  9  barrels  60c  per  gal. 

Boiled  Linseed — • 

1  to  4  barrels   64c  per  gal. 

5  to  9  barrels   63c  per  gal. 

Resin. 

Resin  has  advanced  15c  in  the  finer 
grades.  Water  white  is  now  selling  at 
from  7.50  to  8.00. per  280-bbl.  The  in- 
ferior grades  have  dropped  15c.  Ot  is 
now  selling  at  from  5.56  to  6.00.  The 
better  grade  is  very  firm,  whilst  the 
other  is  rather  weak. 

White  Lead. 

A  very  firm  market  is  reported  on 
white  lead.  There  has  been  an  advance 
in  dry  lead,  but  local  quotations  are  not 
yet  affected.  Prices  quoted  for  white  lead 
remain  at  $8.05  for  ton  lots  and  $8.25  for 
less  than  ton  lots. 

Gasoline  and  Benzine. 

There  has  been  a  little  falling  off  in 


the  sales  of  gasoline  and  benzine  dur- 
ing the  past  week  or  two,  but  business 
is  still  very  good.  Prices  are  the  same 
as  last  report  except  for  a  half-cent  re- 
duction in  the  price  of  gasoline  for  tank 
wagon  lots  of  100  gallons.  Quotations 
are: 

Barrels,  in  wood  21c  gal. 

In  steel  and  drums 18c  gal. 

Tank  wagon   (100  gals.)    17c  gal. 

Benzine  is  quoted  at  20c  per  gallon  in 
single  barrels. 


TORONTO. 

Toronto,  June  25.  —Paint  lines  are 
still  in  fair  demand  but  have  fallen  off 
considerably  in  the  past  week.  The 
showery  weather  of  late  in  this  vicinity 
may  have  helped  to  create  this  condition. 
There  has  been  no  changes.  Turpentine 
is  still  quite  stiff,  and  oil  shows  no  signs 
of  falling  off.  White  lead  shows  ac- 
tivity but  no  direct  raise  as  yet.  Glass 
and  paris  green  are  probably  the  poorest 
selling  lines. 

Turpentine. 

Ruling  price  in  turpentine  is  still 
very  firm  at  70c,  and  that  price  is  still 
shaded  in  some  quarters.  Ordinarily, 
this  staple  is  low  instead  of  on  the  ad- 
vance at  this  season  of  the  year,  but  the 
curtailment  of  production  by  the  pro- 
ducing association  has  reversed  the  usual 
order  of  affairs.  The  convention  at  Sa- 
vannah last  fall  took  the  matter  of  past 
over-production  up  and  arranged  for  a 
better  control  of  the  market.  The  pres- 
ent high  price  is  quite  likely  to  hold 
throughout  the  summer  with  a  strong 
probability  of  an  advance.  If  a  sudden 
demand  should  spring  up  a  pinch  in  tur- 
pentine would  likely  result.  The  June 
stocks  in  Savannah  of  the  past  four 
vears  inclusive  were  as  follows: — 1911, 
20.000  bbls.;  1912,  31,000;  1913,  26,000; 
1914,  16,000.  It  can  readily  be  seen  by 
the  above  that  stocks  have  been  greatly 
reduced.  The  demand  has  fallen  off 
with  that  of  paint 

Linseed  Oil. 

Oil  is  still  firm  at  63  and  66c.  Flax- 
seed in  Winnipeg  is  up  to  1.37,  and  very 
firm  at  that.  Demand  has  been  less 
this  past  week.  Authorative  estimates 
of  flax  acreage  now  give  a  decrease  of 
17  per  cent,  in  Canada,  and  15  per  cent, 
in  the  States.  The  weather  has  been 
very  propitious  for  the  crop  to  date. 

The  loss  in  acreage  may  be  attributed 
to  a  smaller  acreage  of  raw  land  broken 
this  spring  added  to  the  fact  that  this 
spring  has  been  favorable  for  the  plant- 
ing of  wheat.  No  accurate  reports  are 
out  on  Argentine  prospects  but  in  any 
event,  owing  to  the  inferior  quality  of 
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that  country's  flax  seed,  Canada  and 
U.S.  must  depend  largely  upon  their 
own  crops  to  regulate  prices. 

Gasoline  and  Benzine. 

These  lines  have  followed  gas  and  oil 
ranges  in  lessened  demand  the  past  week. 
Prices  remain  at  where  they  dropped  to 
last  week,  20c  a  gallon  for  gasoline,  and 
19c  for  benzine. 

White  Lead,  Paris  Green,  Etc. 

White  lead  is  unchanged  in  price  as 
per  current  market  quotations,  but  no 
booking  at  present  prices  is  accepted  for 
Inter  than  Aug.  1st.  There  has  been  an 
advance  on  dry  white  lead  to  the  grind- 
ers, but  the  effect  of  same  has  not  been 
felt  locally  as  yet. 

Paris  green  is  still  in  poor  demand 
at  1114,  I71/2  and  19c  per  100-lb.  drum, 
according  to  quality  desired.  The  cold 
weather  appears  to  have  held  the  bugs 
off  the  fruit  this  year.  Arsenate  of  lead 
is  still  9.75  per  100-lb.  keg,  and  quiet 
at  that. 


A   COMPOSITE'S      NEW      DRESSES 
FOR  OLD  IDEAS. 

(Continued  from  page  56.) 

advantages  of  the  high  priced  paint,  the 
other,  the  poor  appearance  of  the  ordin- 
ary cheap  paint.  Another  window 
showed  scraps  of  old  iron,  galvanized 
and  otherwise  that  had  once  been  paint- 
ed, and  illustrated  the  saving  qualities 
of  paint;  this  was  labelled  "The  man 
who  knew."  The  reverse  side  of  the 
picture  was  shown  by  a  similar  heap  of 
metals  that  had  not  been  painted,  and 
were  as  a  consequence  badly  rusted  and 
corroded.  This  heap  was  labeled : 
''Penny  wise,  pound  foolish." 

A  very  prolific  source  of  new  trade 
was  found  in  the  owners  of  idle  build- 
ings that  needed  paint.  A  few  calls,  and 
the  right  arguments  usually  convinced 
them  that  the  chief  cause  of  their  idle 
condition  was  the  fact  that  their  appear- 
ance was  unattractive  to  the  prospective 
renter. 

No  single  one  of  Dan's  methods,  how- 
ever, would  have  brought  the  great  suc- 
cess he  experienced  if  it  had  not  been 
used  in  conjunction  with  the  others.  But 
when  all  was  said  and  done,  the  chief 
credit  of  that  success  was  due  his  eternal 
vigilance  in  the  constant  personal  super- 
vision of  the  most  minute  details  of  his 
campaign,  an  unfailing  enthusiasm 
which  he  injected  into  his  little  force  as 
occasion  demanded,  and  last,  but  not 
least,  having  the  goods  as  advertised  and 
of  the  quality  promised. 


\Y«ElsJ/,GEORGE  II 


Drop  A  Pebble  Into  A  Pond 

and  the  ripples  spread  out  in  ever-widening  circles  until  the  whole 
surface  is  covered.  When  George  II  was  king,  some  175  years  ago, 
we  dropped 

BRANDRAM'S 
B.B.GENUINE  WHITE  LEAD 

into  the  world,  and  the  sales  ripples  have  been  spreading  out  ever  since,  until  to-day, 
it  may  almost  be  said  that  Brandram  's  is  sold  wherever  White  Lead  is  known. 

Why?     Simply  because  from  that  day  to  this,  Brandram 's  has  been  recognized  as 
unequalled  in  quality. 

Remember  this,  Sir:  When  you  offer  Brandram 's  B.  B.  Genuine, 
you  offer  a  White  Lead  with  175  years  of  high  reputation  back  of  it 
—  an  asset  you  get  for  nothing;  and  you  know  what  a  big  factor 
reputation  is  in  sales  development. 

With    Brandram 's,   you   would   have   the 
logical    basis    for    more    sales    and    larger 
profits — absolute     reliability     and 
established  reputation. 

Write  us  for  details. 


^      CENUINl       4\ 

£.      B.B.        t*t 
«Q  WHITE  LEAD  O 


Montreal 


Toronto 


Winnipeg 
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Current   Hardware   and   Metal  Quotations 

These  prices  are  for  such  qualities  and  quantities  as  are  usually  ordered  by  retail  dealers  on  the  usual 
terms  of  credit,  the  lowest  figure  being  for  large  quantities  and  prompt  pay.  Large  buyers  can  frequently 
make  purchases  at  better  prices.  The  editor  is  anxious  to  be  informed  at  once  of  any  apparent  errors  in 
this  list,  as  the  desire  is  to  make  it  perfectly  accurate.  Retailers  desiring  to  gel  in  touch  with  firms  selling 
any  articles  on  which  quotations  are  made  can  do  so  by  writing  the  editor. 


A 
ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  -2 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  "%  p.c ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
47%  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows: 
sub.iect  to  cash  discount  only; 
Chilled,  40c;  buck  and  seal,  SOc; 
No.  2S  ball,  $12  per  100  lbs.;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMOM 

Cook<on'-  I-       tfnl 

lett's,   |i«i    II.     . ...     $s  r,o    $8  75 

ANVILS. 

Buckworth,    per   lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c 
Irwin's  auger,  45  p.c 
Gilmour's    auger,    70   p.c. 
Rockford's  auger.  50  and  10  p.c. 
Gilmour's    car,    47%    p.c. 
Clark's   expansive,   40   p.c. 

AXES. 

Samson    single    bit,    doz 9  00 

Samson  single  bit,  handled, 

doz 12  50 

Samson    double   bit,   doz 12  50 

Samson    flooring    axes     No. 

2.   doz 0  00 

Single   bit.   doz 6  75      9  50 

Double    bit    10  50     12  00 

Hunters'   Axes    5  00      GOO 

"  Boys'  "  Axes   5  75      6  50 

Bench    Axes.    Samson. 

No.  2,  doz..  net   9  00 

No.  3,  doz.,  net   9  30 

No.  4.  doz.,  net   10  25 

No.  5,  doz..  net  11  50 

No.  6,  doz.,  net   12  00 

B 
BABBITT. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c. 

Tallinn n  Brass  &  Metal  O..— 
Arctic  Metal — XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo.  "A." 
"B,"  "C,"  "D,"  No.  1,  No.  2,  No. 
3. 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic.  15c. 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's      Copperine,     T  o  u  g  h, 


Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt    Metal   Co. — Nickel    Genu- 
ine, Genuine  ''A,"  Genuine  "AA," 
Faultless     "A,"     Reliance     "AA," 
Frost  King,   C.   B.,   No.   1,   No.  2, 
No.  3,  No.  4,  from  6  to  60c  lb. 
BELTING    (Leather). 
Extra,  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace    leather,    per   side,   S5c;    cut 

laces,   95c 

BENZINE. 

Single   barrels,   19c   gal.;   Mont- 
real,  20c   gallou. 

BOLTS    AND    NUTS. 

Carriage    Bolts    ($1)    list,    %    in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%   and   12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   70  and   5   p.c 
Machine  Bolts,   7-16   in.    dia.   and 

larger,   60  and   5   p.c 
Sleigh     Shoe    Bolts,     %     in.     dia. 

and   smaller,  62%   p.c 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and   larger,   50  and   12%   p.c. 
Coach  and  Lag  Screws,  75  and  5 

p.c. 
Skein   Bolts,   75  p.c. 
.Square  Head  Blank  Bolts,  60  p.c. 
Bolt   Ends,   60  and   5  p.c. 
l'luiv   Bolts,   55,   10  and   5  p.c. 
Elevator  Bolts,   60  and  5  p.c 
Fancy   Head  Bolts,  50  and  5  p.c. 
Shaft   Bolts    ($3)    list,   50   and    10 

p.c. 
Step    Bolts,   large   head    ($3   list). 

50   and   5  per   cent. 
Whiffletree   Bolts,   50  and   5   p.c 
Nuts,    Square,   4%c   off   list. 
Nuts,   Hexagon,   i%c   off  list. 
Stove   Rods,   per   lb.,  5%   to  6c 
Stove   Bolts,   80  and    7%    p.c. 
Tire  Bolts,  75  p.c. 

BRASS.  Lb. 

Springs,     sheets,     up     to     20 

gauge     0  26 

Rods,  base  %  to  1  in.  round  0  22 
Tubing,  seamless  base  ....  0  25 
Tubing,  iron  pipe  size,  1  in. 

base    0  25 

Copper   tubing,   4c  extra. 

Ingot,   Red,  lb 0  14      0  13 

Ingot,    Yellow,    lb...   0  13       0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast   iron    loose   pin,   60   p.c. 
Wrought     steel     fast     joint     and 

loose   pin,  70  and  5  per  cent. 
Crescent   brands,  70  p.c. 
BARS    (Clothes). 

3   sections,   4  ft.,   doz 4  80 

3   sections,   5  ft.,   doz 6  00 

3   sections,    6   ft.,    doz 7  20 

BOILERS    (Range). 

30-gallon,     Standard,     $5;  extra 

heavy,  $6.50. 
BOARDS    (Bake). 

With    rim,   18x24,   doz 6  60 

With    rim,   18x28,   doz 7  20 

With   rim,   20x30,   doz 7  80 

Without   rim,   18x24,   doz....  4  00 

Without   rim,    18x2S,   doz...  4  50 

Without   rim,   20x30,   doz...  5  00 

BOARDS     (Ironing). 

Size   12x60   ins.,   doz 7  20 

Size   14x60   ins.,   doz 8  40 

Folding,  12x60  ins.,  doz...  16  50 
BOARDS    (Sleeve). 

Basswood,    stationary,    doz.  1  50 

Folding,    per   doz 3  50 


BOARDS    (Wash).  Per  doz. 

Class,    doz $  3  50 

Enameled,    doz.,    net    3  50 

Pony     1  10 

Crown     1  95 

Dandy     2  15 

Improved  Globe   2  25 

Standard  Globe  2  35 

Neptune    2  35 

Original   Globe    2  60 

Newmarket    King    2  60 

Jubilee    2  60 

Victor    (Glass)     3  25 

Diamond  King  (Glass)....  3  50 
Western    King    (Enamel)...     3  50 

Beaver   (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE).  Per  yard. 

10   inches,   7   oz 0  05% 

10  incites,  8  oz 0  05% 

10  inches,   10   oz 0  07 

In   100-yard   lots. 
C 
CANS. 

Milk  cans   and   pails,  35  p.c. 
Creamery   cans,   35   per   cent. 
Railway   cans,   40  per  cent. 
Hand      delivery      and      creamery 

cans,   35   p.c. 
Railway   cans,  40   per   cent. 
Cream    cans,    35   p.c.,    with    dome 

top,   15c   extra.     Retinned,   72% 

and    5.      Plain,     72%     and     15. 

Creamery     trimmings,     75     and 

12%   per  cent. 
Common,   cork-lined,  35  per  ce'it. 
Cans,    Jacketted. 

1  gal.   jacketed,   per   doz....  2  70 

2  gal.   jacketed,    per   doz....  3  60 

3  gal.   jacketed,    per   doz....   4  20 

5  gal.   jacketed,    per   doz....   4  ,v0 
10   gal.   jacketed,   per   doz...   8   10 
CEMENT   AND   FIREBRICK. 
I^ess   than    carload   lots    ...     1  85 
Portland,    per   bbl.,   carload 

lots,    f.o.b.    Toronto    1  55 

White  Bros.  English.  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire       brick,      Scotch, 

per    1,000    23  00    28  00 

Fire  Brick,  English.. 17  00  21  00 
Fire  brick,  Am.,  low..23  00  25  00 
Fire  brick,  Am,,  high.27  50  31  00 
Fire      clay      (Scotch), 

net  ton    6  50 

Fire  clay,  Am,  net  ton  5  00    10  0!) 

CEMENT     (FURNACE). 

1%   lb.   tins,   per  doz 1  00 

6  lb.   tins,   per  doz.,  lb 0  05 

25   lb.   tins,   per  doz.,   lb 0  04 

CEMENT,    ROOFING.  Per  gal. 

Roofing  cement  (in  bbls) . .  0  17 
Cement   (in  5  and  10  gals.).  0  19 

Cement    (in    2   gals.) 0  25 

Cement   (in   1  gal.) 0  30 

CHALK. 

Carpenters     Colored, 
per    gross    0  65      0  80 

Carpenters  lead  pen- 
cils,   per    gross....     2  40      6  75 

Crayon's,   per   gross 0  20 

CHISELS. 

Cold   chisels,   5x6   in.,   doz...   2  20 

Bevel  edge,   1   inch,   doz 2  50 

CHAIN. 
Proof  coil,  per  100  lbs.,   %,  $6; 

5-16,    $5.20;    %,   $4.45;    7-16.   $4.20; 

%,  $3.90;  9-16,  $3.90;  %,  $3.S0;  %, 

$3.65;    ys,    $3.45;    1,    $3.40. 

Electric   Weld   Coil   Chain— BB, 

3-16  in.,  $9.25  per  100  lbs.;   %  in., 

$6.50   per   100  lbs.;   5-16   in.,   $4.1.0 

per  100  lbs.;   %  in.,  $4.25  per   100 

lbs.;  7-16   in.,  $4  per  100  lbs.;   % 

in.,    $4    per   100   lbs. 

Electric    Weld    Loading    Chain, 

%  in.,  $11.50  per  100  lbs. 

CHI  HNS. 

No.  0.  $9;  No.  1.  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 


f.o.b.  Toronto,  Hamilton,  London 
and    St.    Mary's,    40    and    10    per 
cent.;     f.o.b.     Ottawa,     Kingston 
and  Montreal,  37%   and  10  p.c. 
CLEANERS     (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac  Vac.  Sweeper  ....  5  50 
Cadillac  Combiu'u  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,  Model  D.  20  00 
COMPOUND. 

Soclean   Sweeping. 
4%   lb.    size,   2   doz.   in   case, 

case    4  60 

8  lb.  size,  2  doz.   iu   case,  cs.  7  20 

17  lb.  size,  1  doz.  in  case,  cs.  6  75 

COPPER.  Per  100  lbs. 

Montreal  Toronto 

Casting   ingot    $16  00  $15  00 

Cut     lengths,     round 

bars,   %   to  2  in 27  50 

Plain    sheets,    14    oz., 

14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,    14   oz 30  50 

Copper    sheet,    plan- 
ished,  14x60,   base 37  50 

Braziers',     in     sheets, 

6x4    29  50 

CORD    (SASH). 

No.    6,   lb 0  30% 

No.  7,  lb 0  29% 

No.  S,  No.  9,  No.  10,  No.  12  0  29 
CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 
CANADA    PLATES. 
Ordinary,  52   sheets    .   2  75      2  85 
All   bright,  52  sheets.  3  85      3  85 
Galvanized. 
Apollo  D.  Crown  Corbals 
18x24x52   . .   4  45        4  45         4  60 
60    . .    4  70         4  70        4  85 
20x28x30   . .   S  90        8  90        9  20 
20x28x80  . .    9  40        9  40        9  70 
M.    L.   S.    and    Famous— 

Per  box 

I  C,    14x20    base $7  00 

1   X,    14x20    base 6  00 

I  X    X,   14x20   base     7  00 

I  X   X  X,   14x20  base 9  50 

CHARCOAL. 

Raven    and    Murex    Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I    X    X,   14x20    base     7  00 

I   X   X   X,   14x20   b 9  50 

"Allaway'a   Best"   Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X,  14x20  base 5  65 

1    X    X,   14x20  base     6  65 

CHARCOAL   TERNE   PLATES. 
Dean    or   I   G  Grade — 
I    C,    20    x    28,    112 

sheets    7  40 

I   X,  Terue  Tin 9  40 

CHARCOAL  TIN  BOILER 

PLATES. 

Cookley   Grade — ■ 

XX,   14x56,   50  sheet   (boxes) 
XX,   14x56,   50  sheet   (boxes) 
XX,   14x65,  50  sheet    (boxes) 
COKES  BRIGHT. 
Bessemer   Steel — 

I   C,   14x20   base 4  50 

20x2S,    double    box     9  00 

CLEVICES,  7%c  per  lb. 

CLOCKS,   ALARM. 

Good    Morning,    ea 0  SO 

Look    Out    0  92 

Big   Ben    2  00 

Baby    Beh    2  00 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 

grained   only,   4-in.   style..  8  70 
Grinite     %     oak     filled     and 

varnished    14  80 

DRILLS. 
Bit   Stock   Drills,   60  and   5  p.c. 
Wood    Drills,   35   p.c. 
Straight    Shank    Drills,   50   and 
10   per   cent. 


00 


HARDWARE    AND    METAL 


Over  half  a  century 
of  Paint-Making  Experience 


is  the  record  which  backs  up  Jamieson's  Pure 
Prepared  Paints — a  record  which  has  not  been 
built  up  by  selling  paints  of  an  inferior  quality. 

Jamieson's  Paints  and  Varnishes  are  known 
all  over  the  country  for  their  absolute  purity. 

R.   C.    Jamieson   &   Co.,    Limited 


Montreal 


Established  1858 


Vancouver 


Owning  and  operating  P.  D.  Dods  &  Co.,  Ltd. 


The   purest   treasure 

Mortal   times  afford 

Is    spotless    reputation: 

That  away, 

Men  are  but  gilded  loam 

Or    painted    clay." 

— 'King    Richard    II. 


Thomas   Mowbray,   Duke  of   Norfolk,  certainly   knew   how  to  express   in    beautiful 
terms   the   value   of 

A  SPOTLESS  REPUTATION 

Both    Bolingbroke    and    Norfolk    were   excellent    in    argument    and   protestation   of  their  loyalty   to   King  Richard   II.       The 
tragedy  at  Fontefraet  Castle  speaks  for  itself  as  to  the  reality    of  these   protestations  from   Bolingbroke. 

WE  KNOW  the  value  of  a  Spotless  Reputation.     We  are  the 

LARGEST  EXCLUSIVE  METAL  DEALERS  IN  CANADA. 
YOU  KNOW  the  business  has  been  built  on  the  sound  foundation  of  quality. 

WHAT  WE  MAKE  WE  GUARANTEE 

and   we   are   proud   of  our   spotless   reputation   that    extends   from   coast   to   coast.      If  you  want  quality   in 

BABBITT,  SOLDER,  LEAD  PIPE  and  ALL  PLUMBERS'  SUPPLIES. 

Send  your  orders  to 

THE  CANADA  METAL  COMPANY,  LIMITED 

Head    Office:     TORONTO  Branch  Factories :     MONTREAL,     WINNIPEG 

Harris  Heavy  Pressure,  the  Babbitt  Metal  without  a  Fault,  is  the  Best  Seller  for  Hardwaremen* 


HARDWARE    AND    METAL 


DRIERS. 

Clothes,  4  sides,   16   bars,  fold- 
ing, doz.,  $14. 
"DOMINION     CROWN     BEST"— 

DOUBLE-COATED    TISSUE. 

1  C,  14x20  base 7  00      7  00 

1  X,  14x20  base 8  25      8  26 

1  X  X.  14x20  base.  9  50  D  60 
DUCK. 

Yarmouth  Double        Standard 
Filled  Single 

29  in.  Filled. 

7  oz 0  17%      6  oz 0  12% 

8  oz 0  19%       7  oz 0  14 

10  oz.   ...0  24y2       8  oz 0  15% 

12  oz.   ...0  29%       9  oz.    0  17% 

10  oz.  ...0  19% 
12  oz.  . .  .0  23% 
15   oz.    ...0  32 

F 
FILES  AND   RASPS.       Per  cent. 

Disston's    75 

Great   Western   American...     75 
Kearney   and    Foot,   Arcade    75 

J.    Barton    Smith   Eagle 75 

McClellan   Globe    75 

Black    Diamond    66 

Delta  Files   65 

Nicholson     66% 

Jowett's    (English   list)    . . .     27% 
Spear  &  Jackson  (Eng.  list)     35 
FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 
FREEZERS,    ICE    CREAM. 

White    Mountain     and     Dana 

Freezers,     less    50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana    Freezers,  Crank    Only. 

1  quart,   each    1  70 

2  quart,    each    2  00 

3  quart,   each    2  20 

4  quart,   each    2  65 

0   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each    9  35 

20   quart,   each    12  85 

Fly-wheels  for  same,  2  qt.,  75c; 
3  qt.,  75c;  4  qt.,  75c;  6  qt.,  75c; 
8  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt..  $3.75. 

20  quart,  each   12  80 

25   quart,   each    16  75 

20   quart,   each    12  85 

FURS. 

Toronto  prices  for  Ontario 
furs: — Skunk,  prime,  extra  large, 
$1.50  to  $5;  muskrats,  spring,  ex- 
tra large,  65c;  large,  55c;  me- 
dium, 40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1. 
large,  85c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
1,  large,  $17.50;  No.  1,  medium. 
$33:  No.  1,  small,  $8;  cubs,  $2 
to  $12,  as  to  quality.  Mink,  No. 
1,  extra  large,  $6  to  58.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium, 
$2.25  to  $5.  Pox,  No.  1,  extra 
large,  $8  to  $12;  No.  1.  large, 
$6.50  to  $10:  No.  1.  medium,  $2.25 
to  $5;   No.   1,   small,  $1.75  to  $4. 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails,    45    p.c. 

English    pattern,    45    per   cent. 

Galvanized    washtubs.   45   p.c. 
GASOLINE, 

Single   barrels,   20e   gal.;    Mont- 
real.  21c  gal   single   bbls. 
GREEN,  PARIS. 

Hoyle's 

net  cash  C.P.O.    Paris 

30  dys.  Green    Green 

Berger's 

600-lb.    casks 0  10%  0  17% 

250 -lb    casks 0  16%  0  18 

100-lb    drums  0  11%  0  17%  0  19 
50-lb    drums.  0  11%  0  17%  0  19 
25-11).    drums.  0  11%  0  17%  0  19% 
1-lb    pack    . .  .0  13%  0  19%  0  21% 

%-lb  pack 0  21%  0  23% 

1-lb   tins    ....  0  14%  0  20%  0  22% 

%-lb   tins 0  24% 

Arsenic,  kegs  0  10% 

Petroleum, 

bbls 0  10       

GRINDSTONES. 

Over  40  lbs.  and  2  in.  thick. 

per  100  lbs 1  25 

Smaller  sizes  extra. 


u 

HALTERS  (SNaP  AND  RING). 
Jute  Kope,  %-iu.,  per  gross  8  00 
Jute  Kope,  %-iu.,  per  gruss  10  50 
Jute  Kope,  %-in.,  per  gross  13  50 

Leather,  l-ln,  per  doz 4  00 

Leather,   1%-in.,   per   doz...     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;   %-iu., 
$15.00. 
HAMMERS. 

Sledge,  Can.,  5  lbs.  and  over  0  00 
Sledge,   Masons,   5  lbs.   and 

over    0  06 

Sledge,    Napping,    up     to     2 

lbs 0  09 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel    handles,   35   per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and   shovel   handles,  50  per  cent. 

Team  whiffltrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All   other  ash  goods,  40  p.c. 

Kailroad  and  navvy  pick,  35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees,    35    per    cent. 

Agricultural,   67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 
HANGERS,    BARN    &    PARLOR. 
Richards   Wilcox   No.  021 

B.D.  Trolley,   pr 0  SO 

Richards    Wilcox     No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns     wood     track      Special. 

zenith     9  00 

Atlas,  steel  covered..     5  25      6  60 

Perfect.   No.  1    8  50 

Perfect,   No.  1%    9  50 

Perfect,   No.  2 10  00 

New  Milo,  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  50 

Standard    jointed 

hangers,   doz.   sets 6  45 

Steel    King    hangers, 

doz.    sets    6  40 

Storm       King       and 

safety    hangers 6  25 

Storm    King    rail 4  25 

Crown     4  fia 

Crescent    7  25 

Sovereign     6  50 

Chicago     Friction.       Oscillating 
and   Big   Twin   Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

ft.)     3  25 

Steel   track.  1%  in 4  75 

HATCHETS.  Doz 

Samson    shingle,   No.   1 $13  13 

Samson   shingle.   No.  2   14  20 

Samson    claw,    No.    1    15  10 

Samson    claw,    No.   2    15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,   green   and 

partly    cured    0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehide,  with  mane  and 

tail,   up   to    3  75 

Sheep  skins,   up   to    1  50 

Horsehair,    35    to    38c    lb. 
HINGES. 

Blind,    discount.  50   per   cent. 
HEAVY    TEE    AND    STRAP 

HINGES. 

Strap.     Tee. 

4  in.,  doz.   prs 1  14      0  96 

5  in.,   doz.   prs 1  38       1  11 

6  in.,   doz.   prs 1  50       1  14 

8  in.,  doz.   prs 2  04      1  53 

10  in.,   doz.   prs 3  60      2  52 

12  in.,   doz.   prs 4  47      4  14 

14  in.,  doz.   prs 5  10      4  44 

Light    T    and     strap,    discount 

65  and   15   off  list. 

Screw  hook  and  strap  hinge — 
Under  12  in.,  per  IO0  lbs. .   5  00 
Over  12   in.,    per  100  lbs..   4  25 
Extra     hooks     for     above, 

%    in.,    per   lb 5% 

Extra     hooks     for     above, 

%   in.,  per  lb 5% 

Crate    hinges    and     back     flaps, 

65  and  5  per  cent. 

Chest   hinges   and   hinge   hasps, 

65   per  cent. 

HINGES    (SPRING). 

Spring,    per    gross     —     No.     5, 

$17.40:     No.    10.    $19.50;     No.    20. 

$S.50:    No.   50,   $24:    No.  51.  $9.60; 

No.    120,    $17.40;     offset    No.     102. 

*  1 6.  SO. 


Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago    spring   hinges,   15   p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45  p.c. 

Garden  City  fire  house  hinges, 
12%  p.c. 

"Chief"  floor   hinge,  50  p.c. 
HOES.  Grub,    3%-lb.,    $4    doz. 

HOOKS,  GRASS.  English 

Canadian        Fox 
No.   2,    per   doz..   1  60  2  50 

No.   3,   per   doz..  1  70  2  90 

No.   4,   per   doz. .   1  80  3  25 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    10  p.c. 

Corrugated,   %   in.,   ft 0  13% 

Corrugated,    %   in.,  ft 0  17 

Cable,   70    per   cent. 

Leader,  60  and   10  per  cent. 
I 
IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base     2  50      2  50 

Common     bar,    per 

100    lbs 205      200 

Forged     iron,     per 

100   lbs 2  30      2  35 

Refined     iron,     per 

100  lbs 2  40      2  40 

Horseshoe  iron,  per 

100    lbs 2  40      2  40 

Mild    steel    2  25       2  00 

S:eigh    shoe    steel.     2  25      2  25 

Domestic    ' 2  30      2  00 

Reeled      machinery 

steel    2  75      3  00 

Tire  steel    2  35      2  20 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.     0  07%  0  07V. 

High    speed    0  65      0  65 

Cammell   Laird 0  15 

Black      Diamond 

tool  steel    0  OS      0  OS 

Silver  tool   steel...     0  13%  0  13% 

Cold   Rolled   Shafting. 

9-16   to   11-16  inch 0  06 

%  to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65  " 

Montreal    40%.    Toronto   40%. 
IRON,    TINNED, 
72x30   up   to  24  gauge,   case 

lots    .«  S  ?.-, 

Les3  than  case,  25e  per  100  lbs. 
72x30  up   to  26  gauge,   case 

lets    8  75 

extra. 
IRONS    (SAD). 
Mrs.  Potts,  No.  55,  polished, 

per    set     0  78 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set    0  88 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set....  1  50 
Asbestos.  No.  90,  per  set....   1  20 

Princess    Electric,    each 3  00 

Ideal   Electric,   each    2  85 

Gasoline    Snd    Iron.    each...   3  50 

Ideal  Gasoline,  each   3  25 

LADDERS,    ETC. 

(Step  Ladders.) 

Shelf-lock    12c  ft. 

Ontario     16c  ft. 

Faultless    25c  ft. 

Extra   Heavy   28c  ft. 

Hercules     23c  ft. 

Decorator    lSc   and  20c  ft. 

Chair    Ladders,    each $2  00 

(Roped    Extension.) 

20  ft $3  00       42  ft $7  95 

22  ft 3  30      44  ft 8  36 

24  ft 3  60      46  ft 8  74 

26  ft 3  90       48  ft 9  12 

28  ft 4  20      50  ft 9  50 

30  ft 4  50       52  ft 11  44 

32  ft 4  SO      54  ft 11  SS 

34  ft 5  78       56  ft 12  32 

36  ft 6  12       58  ft 12  76 

35  ft 6  46       60  ft 13  20 

40  ft 6  80 


(Common    Extension.) 

20  ft.   each    $2  00 

22  "  2  60 

24  "  3  12 

26  "  3  38 

28  "  3  L4 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  '•  6  00 

44  "  7  48 

(Common    Single.) 

8   ft.,    each    $0  SC 

10   ft.,   each    1  00 

12    ft.,   each    1  20 

14  ft.,   each    1  54 

16   ft.,    each    1  70 

18   ft.,   each    1  96 

20   ft.,    each    2  40 

22   ft.,    each    2  64 

Chair  ladder,  each   2  00 

Common,    plain    5  00 

Shelf-lock     12c  ft. 

Extra    Heavy    25c  ft. 

26  ft 3  90      48  ft 9  12 

30  ft ....     3  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose,  lc  per 
foot  additional. 
LANTERNS. 

Banner   Buggy,    doz 10  75 

Banner   Junior,    doz 11  75 

Trulite,    doz 7  00 

Beacon,    doz 7  00 

Wrightlight,    doz 7  00 

No.  2  or  4,  plain  cold  blast, 

doz 7  00 

Short   globe    pattern,    doz..     7  00 
Cold   blast,  japanned,   doz..     7  50 

Cold  blast,  plain    7  00 

Brass,    well   japanned,   doz.     9  25 

All   brass,   doz 24  00 

LANTERN   GLOBES. 

Cold   blast,  short  ruby,  doz     1  75 

Cold    blast,    common    ruby, 

doz 1  60 

Clod    blast,    short,    doz 0  75 

Cold    blast,   doz 0  50 

Prism  globes,  doz 1  20 

LATCHES    (YALE,    NIGHT). 

No.   26,    per   doz $3  30 

No.   34.    per   doz 11  80 

No.    34X,    per   doz 11  80 

No.   37,    per   doz 13  40 

No.  042,   per  doz 15  25 

No.    42,    per    doz 16  35 

LATHS    (METAL). 
26-gauge,  painted  metal  lath, 

per  sq.  yd 0  10 

24-gauge,  painted  metal   lath, 

per    sq.    yd 0  13 

23-gauge,  painted   metal  lath, 

per  sq.  yd 0  15 

24-gauge.    galv.    metal     lath, 

per    sq.    yd 0  17 

23-gauge,    galv.    metal     lath, 

per  sq.  yd 0  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail),   100 

lbs 5  10        5  15 

Imported   pig,   per  100 

lbs 5  10 

Lead  Wool,  8c  lb. 
Sheets,  2%   lb.   sq.  ft.  750        7  50 
Sheets,  3  lb.  sq.  ft..  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut   sheets   to   size.   %c   per  lb. 
extra. 

LEVELS.  Raybone's. 

No    1369x12.   per  doz.,   Box- 

♦      wood    4  90 

No.    1626x9.    per   doz.,    Wal- 
nut   pointed    

No.  1628x12.  per  doz..  Rose- 
wood          7  50 

No.  104x24,   per  doz.,  Triple 

stock   (net)    21  00 

No.  104x27.  per  doz..  Triple 

stock    (net)    27  00 

No.   104x30,   per  doz.,  Triple 

stock    (net}    23  15 

LINES.    PLOUGH. 

Russia   snap,   per  gross....  33  00 

Indian    snap,    per   gross....  27  00 

LOCKS. 

Canadian    Peterboro,  50  and   10 
per  cent,   off  list. 
MACHINES     (WASHING). 

New   Ontario    _  . . .     41  25 

Round,  re-acting,  per  doz.     81  25 
Square,  re-acting,  per  doz.    77  50 

Dowswell    52  50 

New   Century,   Style  A 101  25 

Ideal    Power    ISO  00 

Velox    ISO  00 

Daisy 73  25 

Stephenson,    net    72  00 

Puritan    Motor    165  00 

Connor    Ball    Bearing    112  50 

Connor      Gearless      Motor 

Washer    180  00 
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HARDWARE    AND    METAL 


Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We   Can  Help  You 

to  cut  down  this  expense  if  you  co-operate 
with  us  and  use  our  WRAPPING  PAPER. 
We  manufacture  a  complete  line  of  all  lines 
of  high  grade  Wrapping  Papers.  Let  us  quote 


you  prices — then  you  will  realize  what  a  saving  it  means  to  you 

DO  NOT  DELAY  WRITE  AT  ONCE 

ALEX.  McARTHUR  &  CO.,  LTD., 

F.|  J.  COX,  Winnipeg,  Agent  for  Building  Paper,  Western  Canada 


82   McGILL  STREET 
MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


PURE 

LINSEED 
OILS 


If  your  Job- 
ber does  not 
handle  them 
write  direct 
to  our  near- 
est mill. 


PAT.  FEB.  2.   1909 


SEE 

THAT 

SQUARE 

HOLE 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 

ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  which  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also   manufacture   high-grade   Yankee   Bits,   Brace  Bits,  Kivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The  P.   L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:     Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 


HARDWARE     AND     MKTAL 


Gem     101  25 

I.   X.   L 121  50 

Winner,  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,   discount. 
MALLETS.  Per  doz. 

Tinsmiths',  2%  x  5%  in...  1  65 
Carpenters',  round  hickory  1  95 
Lignum   Vitae,    round,  5   in.     2  40 

Caulking,   No.  8,   oak 15  00 

MANGLES. 

Victor,  each    $14  25 

Woodyatt,  each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5x7 1  25 

Size  glass,   6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x   12 2  60 

Size  glass,   10  x   14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  35 

Crescent,   doz 150 

Tarbox    self-wringing,    doz.     3  15 

Crank    wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 1  35 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  In.,  16  in..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows: — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
iu..  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12y2  per 
cent.   off. 

D.  Maxwell  &  Sons.— 8-inch, 
•  pen  wheel,  3  knives,  12  in.,  $5.25; 
do.,  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  34  In.,  $7.75;  16  in., 
$8.25;  18  in.,  $9;  do.,  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in.. 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel.  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  In.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  in.,  $12.25;  do..  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  iu. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
}  in.  wheel,  3-knife,  14  in.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  In.  wheel,  4-knife, 
plain,  16  in.,  ea.,  $3.75;  9  iu. 
wheel,  4-knife,  plain,  18  in.,  ea , 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife,  ball-bearings.  18  in.,  ea., 
$4.50;  10  in.  wheel.  4-knife,  plain. 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4  50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  in.  wheel,  4-knife, 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knife,  ball  bearings,  14  in.,  ea., 
$4.80;  10  in.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  iu. 
wheel,  4-knife,  ball-bearings,  18 
in.,  ea.,  $5.30;  10  in.  wheel,  4- 
knife,  ball-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.25  base;  Montreal, 
$2.25   base;   London,  $2.25   base 

Cut  nails  —  Montreal,  $2.50; 
Toronto,  $2.70;    London,  .$2.70 


Miscellaneous    wire   nails,    75%. 

Coopers'  nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE     SHOE). 

Capewell.        Per  cwt. 

No.   4,   iu   25-lb.    box    $&  75 

No.   5,   iu   25-lb.    box    3   i0 

No.   li,   iu   25-lb.    box    3  c.o 

No.   7,   iu   25-lb.    box    3  -'."> 

No.  8,   in   25-lb.   box   3  25 

No.   9,   10.   11    and    12,    in    25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 
NAILS    (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    Jauuary,    1912. 

Prices  pel1 
Size.     Length.  25-lb.   box 

No.     3,  1%-inch     $4  10 

No.     4,  1%-inch     3  75 

No.     5,  1  15-16     3  50 

No.     6,  2%     3  10 

No.     7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-10    2  45 

No.  12,  3%     2  45 

NETTING,   POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.   mesh,   60  per  cent.   off. 
NET    PRICES    ON   SMALL 

SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
%-in.  x  22  ga.  x  24-in.,  roll.  5  65 
y2-in.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry   netting  staples,  60  p.c. 
O 
OAKUM. 
Best   (American),   per   100 

lbs 8  00 

U.    S.    Navy    (American), 

per    100    lbs '.     7  50 

Plumber*       (spun),      per 

100-lb.   bales    8  60 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palaclne  0  21%  0  18 

Castor  Oil,  per  lb..   0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green   0  35      0  35 

Parnflne   0  22       0  20 

XXXX  Machine 0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto. 
Tea   lead,  pack.,  2%   to  3%c  lb. 
Tea    lead,    chest,    3    lo   4c    lb. 
Lead    (heavy,   pipe,  etc.),  3   to   4c 

lb. 
Brass,   heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c    lb. 
Zinc,    heavy,   3    to   4c   lb. 
Copper,    heavy,    10   to    lie   lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc, 
5c  to  6c  lb. ;  auto  tires,  etc.,  4%c 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil   Lots. 
Fine,  30  ends  to   %   inch.     0  08% 
Heavy.   8  ends   to   1-inch.     0  06% 
PAPER,   ETC. 

O.K.  Paper,  No.  1,  per  roll  0  95 
O.K.  Paper,  No.  2.  per  roll  0  70 
Plain    Fibre,    No.    1,    p.   400 

ft.    roll    0  50 

Plain    Fibre,    No.    2,    p.    400 

ft.    roll    0  35 

Tarred  Fibre,  No.  1,  400  ft. 

roll    0  62 

Tarred  Fibre,  No.  2,  400  ft.. 

roll     0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,   15  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  C2 

Dry      Fibre.      Good      Luck 

Brand,    per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 105 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    ('Surprise)     0  40 

Blue    R-S    Sheathing 0  12 

Dry    fibre    No.   1    0  50 

Dry    fibre    No.   2    0  35 

O.K.    carpet   felt    1  40 


Per  100  lbs. 

Heavy    dry   straw    1  so 

Heavy    tarred    straw    1  bij 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  U0 

Carpet   felt,    20    oz 2  00 

Kesin  sized  Fibre,  per  roll  0  43 
Asbestos     Building      Paper, 

p.    cwt 3  25 

Heavy  fibre,  32  ft.   x   60  ft., 

per   100    lbs 2  00 

Liquid         Hoofing      Cement, 

bbls.,    per    gallon     0  1T 

Liquid  tins  cement,  5s   0  1!) 

Crude  coal  tar,  per  bbl....  4  50 
Refined  coal  tar.  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,   per  lb 0  OS 

Kails,  per  lb 0  Q."> 

Mop    Cotton,    per   lb 0   17 

Tarred  felt.  Dominion   Brand, 

7    oz.,    per    cwt $2  10 

PICKS    (CLAY). 

5   to   6   lbs.,   doz 4  15 

7  lbs.,  doz 4  10 

7  to  8   lbs.,   doz....    4   /."> 

8  Ins..    doz 5  00 

PINS,    COTTER. 

Cotter   pins.  90  p.c.   discount. 
PINS,   CLOTHES. 
selected    full    count.          Per  case. 
5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.  (loose)    0  90 

b  gross,  5-in.   (loose)    1  00 

4   gross,  4-in.    (12   pwgs.   of 

4   doz.   each)    0  80 

6  gross,  4-in.  (12  pkgs.  of  ea.  1  00 
4   gross,   4   in.    (24   pkgs.   of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PIPE      WROUGHT    IRON 
Buttwelded. 

Size.  Black.Gslvanlzed 

%  and  %  inch  . .     2  16  3  06 

%   inch    2  64  3  57 

%  inch    3  05  4  20 

1  Inch   4  61  6  21 

1%  Inch   6  10  8  40 

1%  inch   7  29        10  04 

2  inch    9  81        13  51 

2%   Inch    15  80        21  65 

3  inch    20  66         28  31 

3%   Inch    24  84         34  04 

4  inch    29  43         40  33 

Lapweld. 
2%   inch   16  38        22  23 

3  inch    21  42        29  07 

3%   inch   25  76        34  9(5 

4  inch    30  52        41  42 

4%   inch    34  29         46  99 

5  inch    39  96        54  76 

6  inch    51  84        71  04 

7  inch    77  35      103  50 

8  inch    93  60      125  30 

9  inch    117  30       156  70 

10  inch    133  90      179  20 

12  inch    172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,   7%c;   7%    p.c.   off. 

Lead  waste  pipe,  9c;  7%  per- 
cent, off. 

Traps  and   bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  pxtra  heavy  pipe 
up  to  6-inch,  65  per  cent,  and 
10   off. 

7  and  R-in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in   10-ft.  lengths....     5  53 

5  inch,  in   10-ft.  lengths 7  60 

6  inch,   in   10-ft.  lengths 9  25 

PITCH. 

Pine,    per    bbl 4  60 

PLANES. 

Wood  bench,  Canadian.  15  per 
cent. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers   and    Nippers. 

Button's    genuine,    37%     to    40 
pet    cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates.   %   to   %  inch, 

per   100  lbs 2  40      2  50 

Heads,    per    100   lbs..  2  65      2  75 
Tank  plates.  3-16  inch  2  70      2  60 
t-LITGS     (METAL). 
Painted      wall      plugs,     per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000  23  00 
POLISH.  Doz. 

O-Cedar,   4-oz.    bottles 2  00 

O-Cedar,  12-oz.  bottles    4  00 

O-Cedar,   1-qt.   can    10  00 

O-Cedar,   %-gal.   cans    16  00 

O-Cedar,   1-gal.   cans    24  00 

Liquid    veneer,   4-oz 2  00 

Liquid    veneer,    12-oz 4  00 

Liquid    veneer,    quarts    ....     8  40 


Tandem   metal   polish   paste    6  60 
Axollue    brass    cleaner,    1UU 

in   pkge 6  50 

B 
RAZORS.  Per  doz 

Boker'a   7  50  to  11  00 

Boker's  King  Cutter.  13  20     14  65 

Henckel's     7  50    20  00 

Gillette    Safety,   each 3  75 

Star  Safety   Kazor,  33%  per  ceut. 

Edelweiss     16  00 

Ever-Ready,   doz 9  00 

Em    Razors    6  00  to  18  00 

Ern  Junior   Razor   14  50 

KEELS,    HOSE. 

Plain  wood,  each   0  75 

Plain  wood,  with  drum,  ea.     0  95 

Metal    1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent 

Galvanized,    40    per    ceut. 
RIVETS    AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75  per  ceut. 

Iron   burrs.  75  per  cent. 

Copper  rivets,  usual  proportion 
fo   burrs.   35  and    12%;   burrs.  30 
'.   per  cent. 

Extras  on  Coppered  Rivets.  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,   2c  lb. 

Coppered     Rivets,     net     extras. 
2%c   per   lb. 
ROOFING. 

Tarred    felt    (7   os.)    $2  10 

Tarred  felt   (10  os.)    2  10 

Tarred  felt   (16  o«.)    2   16 

Per  'oil 

2  ply    R.R «  75 

3  plv   R.R 0  95 

2  ply   R.R.,  complete  in   roll  1   15 

3  ply   R.R.,  complete  In   roll  1  36 

Samson   1-ply,   roll $  1  45 

Samson  2-ply,  roll 1  JO 

Samson   3-ply,   roll 2  30 

Amatlte  roofing,  per  sq 2  70 

Ready  Roofing,  2-ply,  Shield 

Brand,    per    roll    0  76 

Ready  Roofing,  3-ply,  Shield 

Brand,    per    roll    0  95 

Tarred     210     roofing     felt. 

Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

Best   Manila   base    0  15 

British   Manila   base   0  11 

African   Hemp   base   0  11 

Sisal    base    O  10% 

Double  lath    yarn    0  10% 

Single  lath   yarn    0  09% 

Russia    deep    sea    line 0  20 

Russia  tarred   bolt  rope..     0  17V2 
Russia   tarred   ratline   ...     0  16 

Jute    rope    0  11 

Cotton   rope,   3-16  in.   and 

la  rger     0  24 

Sisal    Clothes    Line. 

3-ply,   30  ft 0  45 

3-ply,   40  ft 0  60 

3-ply.  48  ft 0  72 

3-ply,   60  ft 0  90 

3-ply,   72  ft 1  08 

3-])l v,   100  ft 1  50 

0-plv.   40  ft 0  95 

6-ply,   48  ft 1  15 

6-ply,    60   ft 1  45 

6-ply,   72   ft 1  75 

6-ply.   100  ft 2  40 

RULES,    BOXWOOD. 

Raybone's.    Per  doz. 

No.   1375—2   ft.    '. 1  00 

No.    1101—2   ft 4  10 

No.    1167—2   ft 3  60 

No.    1106— 2  ft 4  25 

No.    1375—3   ft 2  50 

No.   1112—3   ft.,   hf.   round     6  00 

No.   1190— With   level    8  85 

No.     1403 — Brass  blacks'hs     1  70 
No.     1494 — Brass  blacks'hs     1  75 

S 
SAWS. 

Atkins  Hand  and  Crescent.  25  p.p. 
Disston's    Hand,   10   per   cenr 
Simonds'    Hand.    15    per    cent. 
Shurly  &  Dietrich,  36  p.c. 
Spear  &  Jackson,  40  per  cent. 
SCALES. 

Ourney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow.  Stewart  &  MUnp  — 
Imperial  Standard.  30  per  cent.: 
Champion   Scales.  50  per  cent. 

Fairbanks     Standard.    30;     Do- 
minion,  50:    Richelieu,  50. 
Net  Prices. 

Champion.  4  lh..  $2.50  plus  30c 
for  stamping:  10  lb..  $3  75  plus 
50c  for  stamping;  240  lb..  $5.50 
plus  50c  for  stamping:  600  lb.. 
platform.  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform.  $16.50 
plus  $1  for  stamping:  2000  lb 
platform.  $22  plus  $1  for  stamp- 
ing: 2000  lb.,  drop  lever,  $26  plus 
$1    for   stamping. 
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The  Proper  Paint  Perspective 

It's  well  to  remember  that  the  store  that  sells  satisfactory  paint,  wall  finishes,  etc.,  gets  almost 
as  much  credit  as  the  maker.  Bring  back  the  customer  satisfied;  that's  the  proper  paint  per- 
spective. He  may  not  need,  paint  so  often,  but  when  he  does  you'll  get  his  order.  Sell  poor,  un- 
satisfactory goods  and  the  reverse  is  the  case.  You'll  make  one  paint  sale  and  lose  a  permanent 
customer  for  paint  and  other  things.  And  now  we  want  to  tell  you  our  lines  of  paints,  wall 
finishes,   etc.,    will    bring    him    back.      Ask   us    about  them. 

BENJAMIN  MOORE  &  CO.,  LTD.  6  Lloyd  St.,  West  Toronto 

NEW  YORK         CHICAGO         CLEVELAND         CARTERET,  N.  J. 


Do  you  sell  it?  Structural  Iron  Paint 


PURE 


PAINT 


Successfully   withstands   for   years    the   extremes   of  the 
weather  and  the  expansion  or  contraction  of  iron. 

Will  not  crack  or  pull  off  as  it  has  just  the  right  amount 
of  elasticity. 

It  has  efficient  moisture-resisting  qualities. 

Why     not     be     our    agent?     We     pay     big    profits    and    guarantee 
satisfaction. 

Write  for   our   proposition   NOW,   lest   you   forget. 

G.  F.  Stephens  &  Company,  Limited 

WINNIPEG,  CANADA.  Branch  at  Calgary,  Alta. 


WIRE  BALE  TIES 


CROSSHEAD 


«c_ 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer  Rods, 

and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We   also  recommend  our  WIRE  NAILS   and   STAPLES   as   inferior  to 

none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


GLAZIERS'    DIAMONDS 


JULES  MOLLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent    Diamond  (Quality  Guaranteed) 

sole  Canadian  Agents  Taylor    &    ThOHlpSOn      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 
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SAP    SPOCTS. 

Bronzed     cast     iron     with 
hooks,    per    1,000 6  00 

Eureka,  tinned  steel,  hooks, 

per   1,000    8  °° 

SCREWS    (MACHINE). 
Flat   head,    iron    and    brass,   35 

per     cent.     Fillister     head,     iron, 

30;  brass,  25  per  cent. 

SCREWS.  Per  cent- 

Wood     F.H.,    bright,   85,    10,    7%, 

wlVV^Sht,   80,   10,    7%, 

oH'Wht^oSo,  m.  10  p.c 

Wood,  K.H.,  brass.  70  10  <%  10 
Wood,  F.H.,  bronze  70  10  5  10 
Wood,  R.H.,   bronze  65  10    5      10 

Drive  screws    oo  i«    °      iu 

Set.    case    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap   • •     ™ 

Bench,  wood,   per  doz *»  w 

Bench,   iron,   per   doz 4  ^o 

SCYTHES. 

Cast   steel,   doz 

Clipper,   doz.    

Guaranteed,   doz ^w 

Brush,    doz '  °" 

SCYTHE    SNATHS. 

No.   1,   per   doz $ 

No.  2,  per  doz 

No.   3,   per   doz 

Brush,   per   doz 

No.   20,   per   doz ••••••• 

Western    Red    End    (3    doz. 

to  box),  per   box 

Diamond,    per   box 

Quinebog,    per  box.. ....... 

English,  round  (25  to  box), 

per   box    

Emerv,    per   doz 

Carborundum,  per  doz 

SHEETS  (BLACK). 

Montreal  Toronto 

10  gauge    2  70  2  45 

12   gauge    2  <5  2  50 

14  gauge   2  60  2  ^5 

ifi    ?»u<*e    2  50  i  c\i 

18  I auge         2  50  2  40 

Jo  laule       2  60  2  40 

59   laule       2  65  2  50 

24   S    2  65  2  50 

I  gsg ::::::::  ii    IS 

SHEETS     (Corrugated, 

Galvanized).  __ 

22    gauge,    per    square b  75 

24    gauge,    per    square »  w 

26    gauge,    per    square 4^5 

28    gauge,    per    square 4  w 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbals 
gauge   Head       de-Lis      best  best 
lfi-20  . .   3  95  3  75  3  95 


.$  6  50 
.     7  50 


8  40 
7  70 

7  35 

8  40 
8  75 

0  85 

1  00 

1  50 

2  00 
0  85 
2  25 


gau6<=  "-"" 
16-20  . .  3  95 
4  15 


22-24  . .  4  15  3  95  4  15 

26        . .   4  40  4  20  4  40 

•>8        . .   4  65  4  45  4  65 

Colborne   Crown   —   18-20  gauge. 
$3.90;     22-24    gauge,    $3.95; ;     X> 
gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  Brand. 

Montreal  Toronto 

14  gauge    2  80 

16  gauge    *  **{ 

18-20   gauge    ••••        f  j» 

22-24    gauge    3  75         3  40 

26   gauge    3  95        3  55 

°8   °-auee   *  30        s  w 

fo%oz     4  50        4  20 

SINKS. 

Cast    iron,   16x24,    $1.10;    18x30, 
$1.50;   20x36,   $2.25. 

Flat  rim  enameled  sinks.  16x24, 
$3.50;    18x30,   $4;   18x36,   $5.15. 
SLIDING    SHOES. 

Onward  Sliding  Shoes,  40  p.c. 

SNAPS. 

Harness,   25   per   cent. 

SOLDER.  ,  _ 

Montreal  Toronto 
Per   iK 

Tinker's    bar    i'Ai,,  a  11 

Wire  solder,  lb 0  25%  0  26 

Bar.      half-and-half,         .!,___ 

guaranteed    0  24%  0  23 

SOLDERING   IRONS. 
Base,   per  lb..  28  cents. 
SOLDER   WIPING 

Acme   <»  ™(? 

p,flRV  0  20% 

fifnY  Extra    ,     0  r>% 

Strictly    standard    wiping,    25c. 


SPELTER. 

Foreign,  per  100  lbs..  6  00  5  50 
SQUARES. 

Disstou's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7%,    doz.,    net    $2  85 

STAPLES. 

Poultry   netting,   100   lbs...     6  70 

Bed,  100  lbs.,  No.  14  6  75 

Blind,    per    lb 6  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point,  75  per  cent. 
TACKS,   BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10; 
cheese  box  tacks,  87%;  trunk 
tacks,  80  and  20;  strawberry  box 
tacks.  80  and  10. 
TAPES. 
Lufkins — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea...  1  40 
Rival  steel,  No.  263,  50  ft.,  ea.  2  90 
Rival     steel,     No.     266,      100 

ft.,  each    4  90 

Reliable      Jr.,      No.     103,     50 

ft.,    each    2  70 

Rabone's. 

Tape   Lines,   linen,    No.   2601 

x50,    each     $1.00 

Metallic,  No.  4011x50,  ea..  1.35 
Metallic,    No.   4011x66,   ea..       1.55 

Steel,    No.    2891x50,    ea 2.70 

Steel,    No.    4161x50,   ea 3.00 

Steel,    No.    4161x100,    ea...       5.15 

THERMOMETERS. 

Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted  wall  ties,  per  1.000.  5  00 
TIN.  Montreal,  Toronto. 

Tin,    per  lb 37%        33% 

TINNERS'  TRIMMINGS. 
Discount,   45   per  cent. 
Plain,   72%   and   15  per  cent. 
Re-tlnned,  72%  and  5  per  cent. 
TOOLS,    HARVEST. 
Samson,   47%    per  cent. 
Ordinary,   50   per  cent. 
TRAPS    (STEEL   AND    GAME). 
Newhouse,   40   per  cent. 
Hawley  &  Norton,  57%  per  cent. 
Victor,  70  per  cent. 
Oneida   Jump,   65   per  cent. 
TRESTLES. 

5  ft.,  each. $160     14  ft,  each. $4  20 
8  ft,  each.  2  00     16  ft,  each.  4  80 
10  ft.,  each.  2  BO     18  ft.,  each.  5  40 
12  ft.,  each.  8  00     20ft,  each.  6  00 
TROWELS. 
Disston's,   10  per  cent. 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft,  per  lb.,  9%c. 
500  ft.,   per  lb  ,  9%c 
5  ton  lots,  %e  per  lb.  allowance. 
10  ton  lots,  %c  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping     cotton, 

In  5-lb  In  120-lb 
pkg.  bales. 

3-plv     0  28        0  24% 

4-ply    0  31 

TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.   1%   in 10  45        9  75 

100  ft.   2  in 9  60        8  25 

100  ft.   2%   in 10  25 

100   ft.    2%    in....   12  25      10  65 


100  ft.   3  in 13  30      11  00 

100  ft.   3%   in 15  55      13  00 

100  ft.   4   in 19  80       16  75 

TUBS. 

Samson   Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net 14  40 

No.  33,  doz.,  net   16  80 

Common   Galvanized. 

No.  1,  doz 6  83 

No.  2,  doz 7  43 

No.  3,   doz 8  48 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  50 

No.  1   9  00 

No.    2    7  50 

No.   3    6  50 


VALVES,  ETC. 

Ground   work,   56   per   cent. 
Standard    compression    work,    60 

per  cent. 
High-grade     compression     work, 

50  per  cent. 
Cushion   work,  56  per  cent. 
Fuller    work,    66,    5    p.c;    No.   0, 

70,   10  p.c,   and   1  and   2   basin 

cocks,  65,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundvcay, 

60   and   5   p.c. 
J.M.T.    Globe,    Angle    and    Check 

Valves,    50    p.c;    Standard,    60 

p.c 
J.M.T.    Radiator   Valves,   65   p.c; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application    to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  40  and  6 

p.c 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper  pitts,  30  and  5  per  cent. 
Foundry   goods,   hollow   ware,   40 

and  5  p.c 
WARE.    ENAMELED. 

White  ware,  75  per  cent. 

London  and  Princess,  60  p.c. 

Canada,  Diamond,   Premier,  50 
and  10  per  cent. 

Pearl,    Imperial    and    Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  88%  *4. 
33%    per  cent. 

Hollow    ware,    tinned    steel,    45 

per  cent.  off. 

Enamelled   street  signs,  50   p.c. 
WARE,    TIN,   PIECED. 

Discount,  35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per   cent. 

6.    10   and    14-qt.    flaring    pails, 
35  per  cent. 

Copper  bottom   tea  kettles  and 
boilers,   35   per   cent. 

Coal  holds,  35  per  cent. 

Boiler   and    tea    kettle    pits,    30 
and   5  per  cent. 
WARE.   STAMPED. 

Plain,   72%    and   15. 

Retinned,   72%   and   5. 

Tinners'  trimmings.  72%  and  5. 
WASHERS,   IRON. 

Full  box,  45  per  cent;  smaller 
lots,  30  per  cent.;  assorted.  Price, 
less  50  lbs.  add  lc  lb.;  less  25  lbs. 
Jo  lb. 
WASTE. 

(See  Paint  Markets.) 

WEIGHTS.    SASH. 

Sectional,  1  lb.,   per  100  lbs.  2  10 

Sectional.  %  lb.,  per  100  lbs.  2  25 

Solid.  3  to  30  lbs.,  per  100      1  50 

WEIGHTS. 

Smarts.  Horse,  3%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  2100 

Garden,   steel  wheel,   doz...  32  40 

Light  garden,  per  doz $22  80 

Heavy    garden,    L-slde 33  00 

Heavy   farm,   solid    side 33  00 

WHIFFLETREES. 

Tubular   steel    whiffletrees, 

28  inches   0  70 

Twbular    steel    whiffletrees, 

34  inches   1  00 

Tubular    steel    whiffletrees, 

36  inches  1  25 

Tubular     steel     neckyokes, 

36  inches   1  25 

Tubular    steel    doubletrees, 

40  inches   0  95 

Tubular   steel  lumbermans, 

44  inches   0  95 


WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.  15, 
$4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ; 
other  lengths  20c.  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  26, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling,  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  In 
1-lb.  hanks,  25c;  in  %-lb.  hanks, 
38c;  in  %-lb.  hanks,  50c;  packed 
In  casks  or  cases,  15c ;  bagging 
or  papering,  16c. 
WIRE,   HAY,   IN   COILS. 

No.  13,  $2.35!  No.  14,  $2.40;No. 
15,  $2.50  f.o.b.  Montreal,  Toronto, 
Hamilton  and  London. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge,  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70e  extra. 

Extra  net  per  100  lbs. — Oiled 
wire,  10c ;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  76c; 
in  %-lb.  hanks,  $1. 
WIRE    CLOTH. 

Painted  screen,  in  100-ft  rolls, 
$1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60   per  100  sq.   ft. 

Rustless  screen  cloth,  7c  sq. 
foot. 

Cut  lengths,  8c  sq.  foot. 
WIRE    (FENCE).  Per  cwt 

Barb     2  35 

No.  9,  coil  spring   2  25 

No.  12,  coil  spring   2  40 

No.   9,   plain   galvanized 2  15 

No.   12,   plain   galvanized...     2  30 
No.  13,  plain   galvanized...     2  40 

O.  &  A.,   No.  10   2  36 

O.   &  A.,  No.  fl.   2  42 

O.   &  A.,   No.  12    2  50 

F.O.B.  Montreal,  Toronto  and 
London. 
WIRE   ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires.  %,  $5;  1  inch,  $15.10.     Per 
100   feet   f.o.b.   Toronto. 
WRINGERS 
Royal  Canadian,  11  In.,  doc.  46  25 

Eze,  11  ln„  per  doz 48  60 

Cycle.    11   Inch    64  00 

Trojan,  12  inch  100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  OC 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E   64  00 

Empire,    11   In 60  50 

Superior,   11  In 45  25 

Majestic,   11   in 47  25 

Perfect,  11  in 52  75 

Bicycle,   11   In 56  25 

Less  20  per  cent. 
WRINGERS,   MOP. 

White,  No.  2,  each    $  1  15 

White,  No.  3,  each   1  35 

White,   No.  1.  each   1  55 

ZINC    (SHEET). 

5  cwt.  casks  6  75      7  2." 

Part   cask    7  00      7  55 
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YALE 

PADLOCKS 

for 

BOATS 

BOAT   HOUSES 

CHICKEN 

HOUSES 

DESKS 

DOOR  MATS 

GATES 

DOG  KENNELS 

LOCKERS 

CHESTS 

STABLES 

TOOL  HOUSES 

MAIL  BOXES 

MAIL  BAGS 

STRONG 

BOXES 

WOOD  SHEDS 

LAWN 

MOWERS 

BICYCLES 

CELLAR 

DOORS 

DOG    COLLARS 

SKY  LIGHTS 

and  101 
OTHER  USES 


It  pays  to  push 
Yale   Padlocks 

Your  Yale  Padlock  business  is  limited 
only  by  your  willingness  to  push  it. 
Think  of  the  many  uses  for  Yale  Pad- 
locks and  remember  that  every  use 
means  a  sale.  Your  customers  are  learn- 
ing that  there  are  padlocks  and 
padlocks :  that  "Yale"  is  a  good  pad- 
lock's first  name  and  that  this  name 
identifies  padlocks  made  by  us.  How 
can  you  better  serve  your  trade  and 
better  serve  yourself  than  by  meeting 
every  padlock  call  with  a  "Yale." 

Send  today  for  your  copy  of  our  in- 
teresting free  book  "  Selling  More 
Yale  Padlocks."  It  will  not  only  help 
you  sell  Yale  Padlocks,  but  the  ideas 
contained  in  this  book  will  be  of 
great  help  in  building  up  your  entire 
business. 


Canadian   Yale   &   Towne    Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Office  and  Works :  St.  Catharines,  Ont. 


WELL- 
CLEARED 
SHELVES 


Begin  to  show  up  at  this  time  of  year  in  the 
paint  department. 

Have  you  been  satisfied  with  the  way  in 
which  yours  were  cleared?  Did  you  have 
any  kicks  or  did  your  customers  come  back 
for  more?  Were  they  cleared  quickly?  Did 
your  sales  clerks  spend  useless  time  in 
forcing  sales?  Was  your  paint  of  such  a 
grade  that  it  increased  or  decreased  your 
cost  of  doing  business? 

FILL  THEM  UP  AGAIN 
WITH 

Maple  Leaf  Paints 
and  Varnishes 

and  you  will  clear  them  just  as  quick  or 
quicker  without  complaints  or  worry  and 
with  larger  profits. 

This  Fall 

is  just  as  good  a  time  to  take  on  our  MAPLE 
LEAF   PROPOSITION   as   any. 

The  Fall  Painting  Idea 

is  becoming  more  widespread,  and  is  bringing 
paint  departments  that  prepare  adequately 
for   it    into    greater   prominence   each   year. 

There  is  no  better  line  of  paints  and  var- 
nishes than  the  M.  L.  with  which  to  develop 
Fall  paint  business. 


Write  and  get  in  touch 
with  our  M.  L.  DECORA- 
TIVE AID  DEPARTMENT 
about  developing  larger 
Fall   Paint   trade. 


ImperialVarnish  &  Color  Co. 

WINNIPEG  TORONTO        VANCOUVER 
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HARDWARE    AND    METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc, 


ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.  5  lb.  packages,  $6  per  100 
lbs. 

ALCOHOL,. 

5   gal.   lots,    per   gal.,   $1. 

BEESWAX. 

Per   lb.,    40c. 
BRONZE. 

75  cents    to   $3   lb. 

BRONZING    LIQUID. 

Bronzing    liquid,    No.    l...$l  75 
Banana   oil,   gal 4  00 

BRUSHES. 

Weighted,   15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  00 

COLORS    (DRY).  Per   lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.    kegs. . .  0  20 

Drop    black   pure   dry 0  12 

Golden   ochre,  100  lb.   kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow   ochre,    barrels 0  01% 

Spruce  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0  02% 

COLORS   IN   OIL. 

Venetian     red,     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure 0  23 

Golden    ochre,   pure    0  14 

French  ochre,  pure  0  12 

Chrome  green,  pure   0  11 

French     permanent     green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine    black,   25-lb.    irons  0  06 

•  DRIERS. 

Patent  25  lb.  tins,  8c  lb.;  pat- 
ent 1  lb.  tins,  lie  lb. 

ENAMELS. 

Per    gallon    in    quart    tins. 
M.   L.   Floorglaze   (Imperial 
V.  &  C.   Co 1  80 

Alba-Gloss   enamel    4  00 

Anchor    Floorlustre    1  80 

Lowe  Bros'.  Linduro   4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French   medal    0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford   medal    0  10 

Brantford  golden  medal..  0  11 
Brantford  brown  sheet....  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection   amber,   ground, 

No.  1230  0  13 

Ground  glues  at  same  prices. 
Brantford  all-round  glue,  %-lb. 
packages,    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 0  11% 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO  QUOTATIONS.) 
Size  United   Inches.  Star. 

Under    26    $4  25 

26  to  40   4  65 

41  to  50   5  10 

51  to  60  5  35 

61  to  70   5  75 


71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91  to  95   

96  to   100   

Less  20  per  cent. 

Double  Diamond. 
Size   United    Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50   7  50 

51  to  60   8  50 

61  to  70   9  75 

71  to  80   11  00 

81  to  85   12  50 

S6  to  90   15  00 

91  to  95   17  50 

96  to   100   20  50 

101   to   105    24  00 

106  to   110   29  50 

Discount  on  16  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
40-10  per  cent. 

MONTREAL   QUOTATIONS. 

Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26   to   40    3  60      3  85 

41    to    50    4  00       4  30 

51    to    60    4  25       4  55 

61    to    70    4  50      4  80 

71    to    80    ••■• 

71    to   80    5  35 

86   to   90    5  80 

91    to    95 

Double    Diamond. 
Size  United  Inches. 

Under     26     5  00      5  4tf 

26   to   40    5  45      5  85 

41    to    50    6  25      6  65 

51    to    60    6  75      7  15 

61    to    70    7  25       7  80 

71    to    80    7  75       8  30 

81    to    85    8  50      9  10 

86    to    90    10  00     10  70 

91    to    95    11  00     11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40  base. 

GLASS    PLATE. 

Country    discount,    40    and    5% 
off  list. 
City    discount,    50    and    5%    off 

LEAD. 

(White   Ground    in    Oil.) 

Montreal  Toronto. 

In  ton  Per 

lots  100  lbs 

Elephant,    Genuine    ...$8  75  9  00 

"Anchor,"     pure     8  25  8  40 

Brandram's   B.B.   Gen- 
uine      9  25  9  40 

C.P.   Co.   decorat's,   pu.  8  25  8  40 
Crown      and      Anchor, 

pure 8  25  8  40 

Essex.  Gen.  (Windsor)    8  00 

Island     City     Decorat- 
ors'   pure    8  25  8  50 

Lily    Pure    8  25  8  40 

Mr.bre's     Pure     White 

Lead     8  40 

Lowe     Bros'.     White, 

H.S §40 

Monarch    (Windsor) 8  50 

Purity  CO.  Co.'s.  Ltd   ....  7  90 

Ramsay's    Pure    Lead  8  25  8  40 

Ramsay's   Exterior    . .  7  75  8  15 

Sterling    Pure    8  30 

Tiger  Pure   8  25  8  20 

"James  Genuine"   9  50 

Decorators     Pure     (Winni- 
peg.)       8  80 

Stephens'    H.    P.    P.    (Win- 
nipeg)       8  30 

LEAD    (RED    DRY). 

Genuine,      560-pound 

casks,  per  cwt.  ...  6  15  6  50 
Genuine,      100-pound 

kegs,   per  cwt 6  40        6  75 

No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity   7  75 


LEAD,  ARSENATE   OF. 

1  lb.  pkgs.,  100  lb.   lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 15  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs.,  per  100  lbs 11  00 

100  lb.   kegs,  per  100  lbs...     9  75 

200  lb.  kegs,  per  100  lbs 9  60 

300  lb.  kege,  per  100  lbs...     9  50 
600  lb.  casks,   per  100  lbs..     9  00 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 

OILS    (LINSEED    RAW). 

Montreal  Toronto 

Single    bbls 0  63      0  63 

3  to  5  bbls 0  62      0  62 

6  to  9  bbls 0  61 

LINSEED,    BOILED. 

Single   bbls 0  66  0  66 

3   to  5  bbls 0  65  0  65 

6  to  9  bbls 0  64  0  64 

PAINTS     (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams      paints, 

base   2  00 

Canada  Paint  Co.'s  pure...  2  00 

Elephant   and    Prism 180 

Globe    house    paint    (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)     1  85 

Benj.   Moore  Co.'s 

"Egyptian"    Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Minerva,   in   qt.  tins,  gal...  1  90 
Brand  ram-Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts....  1  80 

Ramsay's    paints,    pure 1  60 

Ramsay's    paints,    Thistle..  160 

Martin-Senour,  100  p.c.  pure  2  00 

Senour's  floor   paints    1  60 

Sterling   Pure    1  60 

Maple   Leaf  Paint   (Imp.   V. 

&   C.   Co.)    

Jamieson's   Crown   and   An- 
chor  brand    160 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     1  90 

Stephens'         Floor        Paint 

(Winnipeg)     1  75 

Silkstone   Wall    Color    2  00 

PARIS    GREEN. 

(See    2nd    page    of   quotations) 
PARIS.   PLASTER. 

Ped    barrel    2  50 

PARIS   WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks    ..     0  08% 
Orange     Mineral,     100-lb. 
kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in    casks    2  30      2  40 

Bulk,    100-lb.    drums.   2  50      2  00 
Bulk,  25-lb.  drums   . .   2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.   advance. 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 
TAR     (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

TAINT   AND    VARNISH 
REMOVER. 

Taxite.   1  gal.   cans    2  10 

Cumoff    2  10 

TURPENTINE. 

Montreal  Toronto 

5    gal 0  69        0  77 

Pure,    single    bbls.  0  65        0  70 
2   to   4  bbls 0  64        0  69 


VARNISHES. 

Per  gal.  cans 

Carriage,  No.  1   150 

Excello     2  00 

Mar-Not    2  70 

Pale  durable  body    3  50 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic   Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1  10 

Furniture,   No.   1    1  15 

Furniture,    Union    0  95 

Light   oil  finish    135 

Gold   size  japan    2  00 

Turps,    brown   japan    i  GO 

No.   1   brown   japan    1  12% 

Baking  black  japan   1  35 

No.   1    black  japan    0  95 

Benzine    black    japan    0  85 

Crystal    Damar    2  50 

No.  1  Damar   2  25 

Pure   asphaltum    140 

Oilcloth     1  so 

Lightning   dryer    105 

House  painters'  japan    1  15 

House  painters'  white  jap.  1  95 

Elastilite   varnish    2  23 

Copaline  varnish    2  25 

Granitine   floor   finish    2  25 

Jamieson's   floor   enamel    ..  1  75 

Lowe  Bros*.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish   2  50 

Canada    Paint     Co.'s    SUN 

varnish    2  25 

"Kyanize"    Interior    Finish.  2  40 

"Flint-Lac,"   coach    130 

B.    H.    Ltd.,    "Gold    Medal," 

cases    1  go 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastica   exterior  finish    ...  4  25 

Flattine  floor  finish    3  00 

Stovepipe   varnish,    %    pts., 

gross    9  60 

Lure   white   shellac  varnish  2  00 
Pure     orange     shellac    var- 

„  r.ish    1  90 

No.    1    orange    shellac    var- 
nish       1  75 

WATER   PAINTS. 

Per  lb. 

Opalite,   300   lb.   bbls 0  07 

Opalite,   100  lb.   kegs 0  07% 

1  gal.  package,  per  pkge  0  45 
%  gal.  pkge.,  per  pkge. .     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10% 

XLCR     009% 

X  Empire   0  08% 

X  Press    0  07% 

WASTE     (COLORED). 

Fancy    0  07% 

Lion     0  07 

Standard     0  06% 

Popular    0  05% 

Keen     0  05 

WASTE   (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  07% 

Axel    0  09 

WASHED    WIPERS. 

Select   white    0  08 

Light   colored    0  06% 

Dark  colored    0  05 

WAX.  Per  lb. 

Johnson's  Floor,  natural  0  38 
Johnson's  Floor,  black..  0  38 
Ol  dEnglish  Floor  Wax..     0  38 

WHITING. 

Plain,   in    bbls 0  70 

Gilders  bolted,  In  bbls..  1  00 
ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure.   In   25-lb.   irons 0  10 

No.  1,  in  25-lb.   irons 0  07 

No.   2,   in   25-lb.   Irons....  0  06% 
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The  thinning  room  where  the  temperature  of  the 
varnish  is  reduced  before  adding  the  thinner. 


The  Aging  process  is  the  step  in  varnish 
making  which  largely  determines  the  profit 
it  is  possible  to  make  from  your  varnish  sales. 


Aging  is  as  necessary  to  de- 
velop the  "De  Luxe"  qualities 
in  varnish  as  it  is  wine. 

Few  manufacturers  of  varnish  can  spare 
the  capital  required  to  age  varnish  thor- 
oughly. The  capacity  of  Sherwin-Wil- 
liams varnish  storage  tanks  is  around  a 
million  gallons.  Figure  the  amount  of 
money  tied  up  the  year  round  in  aging 
several  hundred  thousand  gallons.  It  is 
the  facilities  and  capital  of  The  Sherwin- 
Williams  Co.  that  enable  them  to  main- 
tain in  their  full  line  of  varnishes  superior 
quality  and  uniformity — the  result  of  thor- 
ough aging. 

Sherwin-Williams  varnishes  are  made 
from  the  right  materials  under  the  super- 
vision of  expert  varnish  makers — they  are 
thoroughly  aged  until  they  have  the  special 
qualities  they  are  intended  to  have,  and 
that  is  why  they  give  the  utmost  satisfac- 
tion and  have  the  confidence  of  varnish 
users — on  satisfaction  depends  the  profits 
from  your  varnish  sales. 


These  powerful  filters  remove  all  sediment  and 
undissolved  gum.  The  varnish  is  forced  through 
64  thicknesses  of  filter  cloth  and  252  sheets  of 
filter  paper. 


3lMMMtI& 
WIIINhlllftil 


Immense  storage  tanks  where  S-W  Varnishes  are 
thoroughly  aged  before  being  put  in  the  cans.  An 
idea  of  the  size  of  these  tanks  may  be  gained  by 
comparing  with  the  man  at  the  railing. 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

Makers  of  paints  and  varnishes  for  every  purpose 
MONTREAL,      TORONTO,      WINNIPEG,     CALGARY,      VANCOUVER, 
HALIFAX,  N.S.,      LONDON,  ENG. 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  SO  lbs.  and  up, 
11V2  c  per  lb.;  clip  horn,  12y2c. 
AUGER   BITS. 

"Irwin"      bits,     45     per    cent.; 
common.  70  and  10  per  cent. 
AXES. 

H  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;   2%   lb.,   $7.75;   3     b     $<-90; 

1  lb      $8;    H.    B.    Handled   Axes, 

2  lb.  $8.00;  2%  lb.,  $9.50;  3  lb., 
3%  lb  and  4  lb  $10  00;  Black 
Prince  Axes,  unbandled,  $8.00, 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  percent.' 
Broad  axes,  5  to  7%  lbs,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
S4">5-  sleigh  shoe  steel,  $-.»o, 
string  steel,  $3.40;  machinery 
Ifeel  $3.75;  tool  steel.  Black  Dia- 
mond.  100  lbs.,   $.50. 

BELTING. 

Rubber— 60  p.c.  off  the  list. 

Leather.  .,«„. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list 

No    1,  66  2-3  p.c.  off  the  list. 
Standard  single,  60  and  10  p.c. 

^Stanaarf "  "double,"   60   and    10 

^hf-douWe"1  list  is  just  twice 
the   price  of  "single.' 
BELT   LACING. 

Tn  sides    tanned,  $1.00  per  lb. , 
cut?  $1.10  per  lb. ;  'rawhide,  sides, 
95c;   cut,  $1.05. 
BLOCKS. 

Steel,  50  per  cent.;  wood,  60  p.c. 

Wood,   tackle,   common,   60   p.c. 

BOLTS.  „ 

Carriage  %  and  smaller,  bo 
ner  cent  f  7-16  and  larger,  50  per 
clntY  machine,  %  and  under    60 

«?75    off;    stove    bolts,    "7%    per 

cent. 

BUILDING   PAPER. 

No  1  tarred,  57%c  to  88c  per 
roll,  according  to  quality ;  plain, 
iKr  tn  T>c-  tarred  felt,  8  ana  iu 
oz  ,  $2.60;  i6  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought     Steel,    loose     pm,    b5 
per  cent,  off  the  list. 

CHAIN- 

Coil,  3-16  in.,  $10.00;  %,  $7.25; 
5-16  $5.85;  %,  $500;  J-l«.,f*-#S 
y2,  $450;  9-16,  $4.50;  %,  4  40;  %. 
«4  25  Logging,  5-16,  6%c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 

CHURNS. 

Rirrel      No.     0,     $5.13;     No.     1, 
$5*3;   No.  2?  $5  70;   No.  3,  $6.27; 
No.  4,  $7.41  each. 
CLEVISES,    MALL. 

7%e  per  lb. 

COPPER. 

Sheet  and  planished  copper, 
•Me  ner  lb  Tinned,  27c.  Braziers 
Itft  copper.  10-24, '26c;  26,  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent  ;  Black- 
smith, y2  in.,  round  shank,  55  p.c. 
ENAMEL  WARE. 

Canada,      50;       Imperial,      60; 
Premier    50;   Colonial,  60;  white, 
70   and  5:    diamond,   50;   granite, 
60  per  cent. 
FERRULES   AND    RINGS. 

30   per  cent.   off. 
FILES. 

American,   70  and   12%    p.c. 

Nicholson'*,  66  per  cent. 
FIXTURES. 

Stall   hollow   bar,    No.   3    $1.00. 


Double. 
6  25 

6  75 

7  75 

8  50 

9  25 
10  25 


5  10 
4  85 
4  60 
4  45 
4  45 
4  30 
4  15 


GALVANIZED    WARE. 

37%   per  cent. 
GASOLINE. 

Premier  Motor,  in  wood  bbls., 
22c  per  gal.;  $3.20  per  cs.;  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c  per  gal.;  $3.20  per  case. 
GLASS,    WINDOW. 

Single. 

Up  to  25  in 4  50 

26  to  40   4  85 

41    to    50    5  40 

51    to    60    5  90 

61    to    70    6  40 

71   to    80    7  00 

GLASS    (Plate).  . 

25  to  50  per  cent.  off.   F.o.b.   Re- 
gina,     Winnipeg,     Calgary,     and 
Edmonton. 
GRINDSTONES. 
Per  100   lbs.,   $1.75. 
Mounted   on  steel  frames,  $4.50. 
HINGES. 
Light  T  and  strap.  60  per  eent. 
Corrugated  strap,  in  bulk,  4,  5, 
6,   8,   10  and   12,   80c.   $1.08,   $1.40, 
$2.25,   $3.40,  and   $5.20. 

Corrugated   strap,  4,  5,  6,  8,  10 
and    12,    80c.    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS. 

60  per  cent,  off  list. 
KNOBS. 

Door,   307,   $1.20. 
IRON    BAND. 

1%   in.,  $2.85;   1%,   $2.85;   1   in., 
$2.95. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%   oz.   or  28  Eng.  4  75 
28  Am.  or  26  Eng. .   4  50 
26  Am.  or  26  special  4  25 
24  Am.   and   Eng...  4  10 
22   Am.   and   Eng.. .   4  10 

15  &  20  Am.  &  Eng.  4  00 

16  Am.  and  Eng....   3  85 
IRONS,    SAD. 

Common   Sad   Irons,  8  lbs.   and 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's  No.  55,  set 0  95 

Mrs.   Pott's  No.   50,   set 1  00 

Asbestos   Sad    Irons. 

No.   100,  set    1  80 

No.   70,   set    1  65 

Mrs.    Pott's    common    sad    iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.  2,   plain    7  25 

No.  20,  X-ray   H  00 

No.   22,   Dash-board    9  75 

Trulite   short   globe,   doz...     7  25 
LEAD    PIPE. 

$7  coil;   less  coil,  $7.50  cwt. 
LEAD    WASTE. 

$7.50   per   cwt. 

LINSEED    OIL. 

Raw.  per  gal.,  68c;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
LOCKS. 

Peterboro   and    fittings,   45   per 
cent. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.  Port  William,  $2.40 
base;  Winnipeg,  $2.80  base.  "Cut, 
f.o.b.  Winnipeg.  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and      5  off  list. 
NETTING.  • 

Poultry,  52%   per  cent. 
NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,   $2.75   off. 
OIL  CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal., dome  top  5  10  7  35 
Five  gal.    dome  top     6  34      8  25 


OILS. 

Silver  Star  oil,  18c  gal.;  Royal- 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil,  60c  gal.;  Prairie  Har- 
vester oil,  30%e  gal. 
DRY    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  8c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, barrel,  $2;  less  than  barrels, 
$3;  American  vermilion,  12c; 
English  vermilion,  $1  per  lb. ; 
Canadian  metallic  oxides,  barrel 
lots.  3%c;  English  purple  oxide, 
in  casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 
PARIS  GREEN. 
>   1   lb.    pkga  .   25c,   small   lots. 

100  lb.  cases,  24%c. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,   IRON. 

14  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  Inch, 
$25.60;  3  Inch,  $33.45. 
IRON  PIPE. 

Black,  %  inch,  $2.50;  %  inch 
$2.60;  y2  inch,  $3.20;  %  inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  iy2  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  Inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  Inch,  $42.35;  5  inch, 
$49.75;  6  Inch,  $64.40. 
PLASTER. 

Paris,    per    bhl..    $3.25. 
PLATES,   CANADA. 

Half  polish,  6-7  inch,  $3.50;  8 
inch,  $3.75;  full  polish,  6-7  inch, 
$4.50;  8  inch,  $4.75.  Black  sheets 
—28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35:  22,  $3.35;  18-20,  $3.35;  14-16 
$3.10;    10-12,   $3.15. 

PLOW   SHARES   10c  per  lb. 

POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
PUTTY. 

Casks,  $2.50  per  100  lbs.  gross 
weight;      bladders,     in      barrels, 
$3.15;     bladders,    100    lb.    cases, 
$3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.; 
Heler's    horse   tooth    rasps,   60-10 
per  cent. 
RIVETS   AND   BURRS. 

Iron  rivets,  55  per  cent. ;  copper, 
No.  8,  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36c;  10.  38c;  coppered,  No.  8, 
17c:   10.   18e. 

ROPE. 

Sisal,  lie  base;  pur<»  Manila, 
15y2c  base;  British  Manila,  ll%c 
base;  lath  yarn,  10%  c  base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century.  $6.50;  Maple  Leaf,  $5.25: 
Prince  Rupert,  $8.00. 
SCALES. 

Standard  scale.  25  per  cent  off: 
Union  scale,  45  per  cent  off.    Both 
quotations   f.o.b.   Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80,  10, 
10  and  5  per  cent.;  flat  head,  85, 
10,  10  and  5  per  cent.;  round 
head,  brass,  70,  10  and  5  per 
cent.:  flat  head,  brass,  75,  10,  5 
per  cent.;  coach,  60  per  cent. 
SCYTHES. 

Brush.  $7.75. 

Grass,   $6   to   $7.50. 
SHOT. 

Soft,  $9.25  per  100  lbs. :  chilled, 
$9.65:     buckshot,      $10.05;       ball, 
$10.45. 
SHEET    /INC. 

Cask  lots,  8%e;  small  lots,  9c 
SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.: 
Fox  &  Olds,  $7.10  per  doz.: 
Scoops,  D-handled,  "Black  Cat,'1 
No  2,  $7.70:  No.  4,  $8.20:  No.  5 
S8.50:  No.  6.  $8.75:  No.  8,  $9.25: 
No.  10,  $9.80. 


SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,  No. 
1,    $8.25. 
SOLDER. 

Per    pound,   25   cents. 
SPIKES. 

Pressed,     %     in.,     $4.50;     5-16, 
$4.15;     %,  $3.90;     7-16,  $3.80;     %, 
$3.75;    %,   $3.75. 
STAPLES. 

Bright   wire   per  cwt.,   $2.50   at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
914c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE    PIPE. 

6  inch  riveted,  per  100  ft...  $8  50 

7  inch  riveted,   per  100  ft..     9  00 
STOVE    PIPE    ELBOWS. 

6  inch,  per  doz 1  42 

1  inch,   per  doz 1  59 

8  inch,   per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,   35   per   cent. 
TIN  AND    TIN   PLATE. 

Block   tin.  58c  per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates   9  75 

TOOLS    HARVEST 

Ordinary,   50   per  cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,  80c. 
VARNISHES. 

Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak    1  90 

Furniture,    No.    1 100 

Gold   size  Japan    2  25 

Turps,    brown    Japan     1  00 

Crystal  Da  mar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    ....     2  25 
Pure  white  shellac  varnish    2  20 
Pure    orange    shellac    var- 
nish         2  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra  light  hard  oil   1  90 

WASHERS. 

Iron,   small   lots,   30   per   cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 
RINGS,    NECK    YOKE 
CENTRES. 

42%  per  cent,  off  the  list. 
WHITE   LEAD. 

Decorators'  pure  wBlte  lead,  $9 
per  cwt. 

WIRE    BARB 

Per  Spool  of  80  Rods  F.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan,  Fort  William, 
$1.75;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point,  Fort  William,  $1.40; 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs.,  Fort  William,  $2.75; 
Winnipeg,  $3.15;  coil  spring  No. 
9.  per  100  lbs.,  Fort  William,  $2. 
15:  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25;  Winnipeg,  $2.65; 
plain  galvanized  wire.  No.  9. 
Fort  William,  $2.10:  Winnipeg, 
$2.50:  No.  12,  Fort  William,  $2.- 
20:  Winnipeg,  $2.60. 
WIRE   CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  per  hundred  sq.  feet;  in  50 
ft.   rolls,  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3.65  Winnipeg,  $3.25  Ft.  William. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,   5%c   per  lb. 
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Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

158-160  River  Street,         TORONTO,  ONT. 


EE 


R 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


This  is  the  new  Easy-Running  Washer 


j&xwte&L 


"Excel-all"  Washer 


y  f ELPS    the 
1    1    h  o  usewif  e 
to  laugh  at 
the    labor  of 
washday.    B  a  1 1- 
bearings    make 
the    tub    run 

1          ■ 

_                  __ 

[1 

__J^H 

smoothly.      Top 
lifts     up      and 

BXCEL-AU     " 

■ 

gives     heaps     of 
room  for  work. 

Note  the  improv- 
ed wringer  board 
— swings    out    of 
the    way    when 
not  in  use.     The 
quickest,  easiest, 
best-selling     line 
you  ever  carried. 

Write  for 

illustrated 

Catalogue  to 

■     °m 

dfl       ■<$   WBlH* 

l*i 

MAXWELLS  LIMITED 


St.  Mary's,  Ont. 


Tools  for 
Satisfaction 


H  Your  trade  may  be  thoroughly 
pleased  with  your  service — prompt 
delivery  and  courtesy  and  prices — 
They  are  entitled  to  all  that. 

K  They   are  entitled   to  more. 

f  That  means — Give  them  RED 
DEVIL  Tools — the  most  extensive 
line  of  Mechanics'  and  Electri- 
cians'   Tools    manufactured. 

U  The  unconditional  guarantee  of 
RED  DEVII/S  assures  satisfaction. 


Smith  &  Hemen way  Co.,  Inc. 

CHAMBERS  STREET.       NEW  YORK 

Send  for  new  net  illustrated 

Trade  Price  List. 
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For  Outdoors 


Or  In 


You  can  fill  every  paint  requirement  with  the 
right  RAMSAY  finish. 

And  every  RAMSAY  product  is  right.  The  right  formulae,  the  right  materials, 
the  right  price  and  the  right  value.  You'll  find  it  a  pleasure  to  do  business  with 
a  house  that  has  grown  up  with  the  country  and  has  72  years  of  Canadian  paint 
experience  behind  it. 

Write  us. 


A.  RAMSAY  &  SON  CO., 


MONTREAL 


ESTABLISHED   1842 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or**from 
whom  you  would  buyi 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 

(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion    for    box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


ON  DON  BAR   IRON 


the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES  AGENTS 
Ontario — Baines  &  Peckover,  Toronto 
Manitoba  —  Bissett   &   Loucks,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 
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HENCKELS     TWINWORKS     CUTLERY 
Highest  Grade  And  Sure  To  Please  Your  Customers 


Only  One 

Quality — The 

Best. 


None   Genuine 

Without 

Trade-Mark. 


Sole  Agents  for  Canada 
F.  W.  LAMPLOUGH  &  CO.,  Unity    Bldg.,   Montreal 


POCKET  KNIVES 
MANICURE  SETS 


A  WORD  FOR  QUALITY 


No.   1002.   Brass. 

No.  130.  Tinned. 

3  sizes. 


PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
""^^S^^Oi"'  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


No.    1914.    Brass. 

No.   85.   Tinned. 

6  sizes. 


TOWNSEND   MOWERS 

HANDTMOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR    MERITS 


Write  for  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.J. 


I Jfndrock 
Oven 

SAVES  FUEL 


The   "Androck"   Oven 

Fills  a  long-felt  want.       Saves  gas  and  time. 

[t    consists    of    four    parts:    The    cover,    or    oven    proper,    made    of 

ilumiuized    steel;    the    Stand,    asbestos    lined;    the    Heat    Distributing 

Plate,  to  be  used  underneath  the  stand  or  alone  for  heating  flatirons, 

and   the  Androck  Bread   Toaster,   the   finest   toaster   made. 

One  burner  is  all  that  is  required  to  do  an  ordinary  baking,  whereas 

a  range  requires  2  or  3,  and  produces  no  better  results.     This  means 

a   big  saving  of  gas  and   a   cooler  kitchen.     The   oven   works   equally 

well   on    gasoline   or   coal-oil   stove. 

Get  the  Androck  Oven  now  and  boost  it.     Every  sale  leads  to  others. 

Andrews  Wire  Works  of  Canada, 

Limited 
Watford,  Ont. 
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01 

lliimil! 


will  produce  Bigger  Results  in  business  and 

save  you  much  time  and  labor  if  you  instal 

our  Convenient,  Attractive  Fixtures 


Nail  Bin  Counter 

with    Panelled    Front 

and  metal-lined  Nail  Bins 


An  asortment  of  our  metal  shelf  boxes,  such  as  the  one  illustrated  below, 
is  not  only  attractive,  but,  by  having  the  articles  displayed  on  the  outside  of 
each  box  you  enable  your  customer  to  make  selection  quickly,  and  often  call 
to  his  attention  articles  that  he  would  otherwise  have  forgotten.  They  also 
enable  you  and  your  clerks  to  give  much  quicker  service,  which  effects  a  saving 
of  time  for  both  you  and  your  customers. 

We  also  manufacture  Display  Counters,  Nail,  Bolt  and  Screw  Cabinets,  etc. 

Send  us  a  rough  sketch  of  your  store  and  we  will  suggest  several  arrangements 
and  quote  you  prices. 


Cameron  &  Campbell 


Toronto 


The  Money  Market 

General    Business  Conditions,  Real  Estate,  Bond  and  Stock 

Developments 

are  discussed  every  week  in 

T!HE  FINANCIAL  POST  OF  CANADA 

The  service  of  The  Post's  Investor'*.  Information  Bureau  is  free  to  subscribers. 
Write  for  Sample  Copy.  Published  Saturdays.  $3.00  per  annum. 

THE  FINANCIAL  POST   OF  CANADA 

"  The  Canadian  Newspaper  for  Investors  " 

TORONTO,  CANADA 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

"  ALSO 

ELECTROLYTIC 
NICKEL 

(99.80  ;    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 
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1 


of 


every  description 
for  building  purposes' 

Sheet,  Plate,    Figured^kdi 
Leaded,    Mirrors       m& 

A     trial    will     convince     you     that     our  f    l*!*!^ 

quality,   prices  and   service  are  a   triple 
combination    hard    to    beat. 

The  Consolidated  Plate  Glass 
Company  of  Canada,  Ltd. 

Ml  Spadina  Ave.,  Toronto. 
30  St.  Sulpice  St.,  Montreal. 
375  Balmoral  St.,  Winnipeg. 


Tools  for  Manual 
Training  Schools 


It  is  not  necessary  for  us  to  talk  of  quality,  for 
every  tool  dealer  knows  that  Sheffield  made 
chisels,  gauges,  turning  tools,  carving  tools  are 
unequalled  for  length  of  wear,  sharpness  of 
cutting  edge  and  for  excellence  of  finish. 


Robt.  Sorby  & 

Sons,  Ltd., 

Make 


and 

Geo.  H.  Saywell  Co. 

Sell 


TRADE  MAR*. 


one  of  the  best  assortments  of  tools  made.  If 
you  have  not  their  up-to-date  catalog  showing 
2,000  kinds  of  tools  on  your  desk,  you  are 
probably  losing  business. 


Get  our  prices. 


See  our  samples. 


Butlers 


FAMOUS 

SHEFFIELD 

CUTLBRY 

&FIvATE 


JL       -TUBE  MAWS  CttNTTJ)- 

"*-*V        "BT7T1.FR" 


^7      "BUT1ER."    _ 

HlghutAWird*  a-di7«8  SpsAfiVwitioiv. 

George  Butler&.C?L4  Sreffieid,emd 

&n&  62  HOLBORN  VIADUCT,  LONDON,  EC. 

Fgll  Line  of  Samples  at  70 Lombard  5t,Toronto.  G.A.Marshall 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled    Edge    Tang  and 
Chisels,    Pattern 
Chisels    and 
Turning    Tools, 


Socket 
Makers1 
Gouges, 
etc. 


You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  tbis  line.     Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 
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SHIPPING  SUPPLIES 


No.   10 
ACME  CLASPS 


ACME   CLASPS   AEE   USED   FOE   FASTENING   ON 

PAIL      COVEES      AND       EE-INFOECING      LIGHT 

CEATES.    .    MADE    OF    COPPEEED    STEEL    AND 

PACKED  IN  BOXES  AND  BAEEELS. 

ACME   WATCH   DOG  SEALS   AEE   USED   FOE  SE- 

CUEING  COVEES  OF  CASES,  ESPECIALLY  WINE 

CASES. 

MADE  OF  POLISHED  COLD  EOLLED  STEEL  WITH 

SEEEATED  EDGES.  "ACME"  WATCH  DOG  SEALS 


WRITE  FOR  PRICES    TO 


ACME   STEEL   GOODS   CO.,   Mfrs. 

2834  Archer  Ave.,  CHICAGO,  ILL.,  U.S.A. 

Canadian  Representatives: 
J.  E.  Beauchamp  &  Co.,  133  Coristine   Bldg.,    Montreal 


Now  is  the  time  to  order 
Lawn  Swings 


We  have  a  large  stock  of  Lawn  Swings — 
2  and  4  passengers — will  ship  same  day 
as  we  receive  your  order. 

ATTRACTIVE  PRICES WRITE  US  NOW. 

J.  E.  Beauchamp  &  Co.,  Montreal 


For  Good  Profit 
Sell 


They  go 
splendidly 
with  Cobblers' 
Outfits. 

Star   Brand    Soles    are   made   from   our    own 

leather  and  we  guarantee  them  to  outwear  ail 

others. 

Stock  them   now!      Soles   will   come   to   your 

liking  and  sales  surprise  you. 

Beardmore  &  Co. 


TANNERS 


Toronto 


Montreal 


MAYMORE 


This  is  ONE  of 
many  MORE  of 
our  Specialties 
in  this  class  of 
Art  Goods. 


GONGS 

for  the 
Wall,  Table  or  Floor 

Write  for  New  Catalog  to 

Thomas  W.  Kirby 

75  Yonge  St.  Arcade 
TORONTO 


MAY&PADMOR[t°  Birmingham  eng 


76 


HARDWARE    AND    METAL 


The  0ULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian   Jobbers. 

THE  PULL-EASY  MFG.  CO. 


110   Barstow  Street 


WAUKESHA,  WiS. 


Our  Cloth  is 
True  to  Mesh  and 
Gauge 

will  roll  out  perfectly  flat.  The  fabric  is 
constructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jobbers.  Specify  "XL"  Black  Screen 
Cloth. 

Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  iron  Goods  Co- 

HAMILTON,  Ont 


See  That 
THIS    MARKV 
OF  HIGH  QUALITY 
Is  On   Every    / 
Roll 


TTTn  1 1 1  ■ .  ■  ■■  1 1  n  rftf 


A  Vacuum  Cleaner 

And  A  Carpet  Sweeper — 

Two  Complete  Machines  In  One 

Can  be  used  separately  or  together 


Sweeper  -Vac  — Model 


The  Sweeper  Vac  does  the  work  of  an  electric  vacuum 
cleaner,  and  just  as  efficiently — but  is  operated  by  hand, 
just  tiie  same  and  just  as  easily  as  the  ordinary  carpet 
sweeper. 

You    Should    Have    This    Machine    In 
Your  Store. 

Many  women  in  your  locality  will  purchase  this  machine, 
and   every  sale   means   a   good    profit   for   you. 

Let    us    send    you    full    particulars    of    this    machine, 

together   with   our   proposition. 


^WEEPER 


/AC. 


LIMITED 
MONTREAL 


Distributors1:    Starke,    Seybold.    Limited,    Montreal;    W.    H. 
Thorne  &  Co.,  Limited,  St.  John,  N.B. ;  Robinson  &  Seager, 

Edmonton,   Alta. 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit   because 
Easily  sold 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  in  one-half  the 
time  and   with   less  effort. 

The  "Cannon"  is  giving  satisfaction 
to   thousands   of   users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 
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MILLERS 
FALLS 
TOOLS 


When  You 
Think  of  These  Tools 

doesn't  it  occur  to  you  that  tools,  like  the 
Barber  Braces,  that  have  back  of  them  the 
sanction  of  the  best  mechanics  everywhere,  are 
the  most  profitable  tools  for  you  to  handle? 

Barber  Ratchet  Brace 
No.  32 


is  one  of  the  best  of  a  good  line — 
a  late  model  of  a  class  of  tools  that 
have  always  been  admitted  as 
standards  of  excellence. 

Everything  about  this  brace  is 
first-class.  Has  ball-bearing  head, 
non  -  splitting,  free  -  acting  sweep 
handle;  covered  ratchet  teeth  and 
forged  steel  alligator  jaws.  A  Brace 
that  satisfies  the  most  critical, 
hence  a  tool  you  can  easily  and 
safely  sell. 

Stock  a  few,  either  direct  or  from 
your  own  jobber.  Complete  Dealers 
Catalogue  on   request. 

MILLERS   FALLS  CO. 

Millers  Falls,  Mass. 


WORM 

IGEAR 

GRINDER 

No.  30 


EASY 
SELLERS 


Absolutely  noiseless,  oil- 
retaining,  dustless,  fast  and 
easy  running;  made  for 
both  sickle  grinding  and 
tool    grinding.      No.     30    is 

fitted  with  a  large  sickle  wheel,  4*4  in  diameter,  with 
malleable  iron  attachments.  We  have  a  full  line  of  worm- 
gear  Ball  Bearing  grinders.     Write  for  full  information. 


PERFECTION 
GRINDER  No.  2 


Fitted  with  a  combination  tool  rest, 
chisel   holder,  etc. 

A  very  practica  size  machine,  and  it 
sells  well  everywhere.  A  trial  will 
convince  you. 

Full  Information  at  your  request 

Star   Specialty    Mfg.  Co. 

227  West  Erie  Street.  CHICAGO 


Wrouqht  and  Steel  Plate 

.... Mi 

WASHERS 

of  all  descriptions 


Annealed 
Rivet   Burrs 

JpMliF'  Felloe  Plates 


Sheared    and 
Punched  Plates 


Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


More-Profit  Pumps 
—Real  Profit 

No   use   to   sell   a  pump   that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.    The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.  Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


78 


HARDWARE    AND    METAL 


Reading  Brimful  of 

Interest  for  Busy 

Canadians 


The  July  MacLean's,  just  off  the  press,  is  full  of  feature 
articles  and  stories  which  should  appeal  to  every  Canadian. 
Does  not  this  list  interest  you? 

_  "The  Education  of  the  Camp" — A  strong  article  by  a 
military  authority  on  the  benefits,  physical  and  otherwise, 
of  militia  training. 

"On  the  Firing  Line  in  Riel's  Day"— The  first  of  a 
series  of  articles  on  the  North-west  Rebellion,  written  by 
one  who  served  through  the  last  campaign.  These  stories 
will  be  full  of  reminiscences  given  to  the  public  for  the 
first  time. 

"The  Adventures  of  Madelyn  Mack :  Detective"— The 
best  detective  stories  published  since  Sherlock  Holmes  first 
appeared.  The  first  of  this  series  appears  under  the  title 
"The  Man  With  Nine  Lives" — A  strong  recital  of  adven- 
ture, written  in  graphic,  vivid  style. 

"The  Miracle  of  the  X-Rays" — A  clear  presentation  of 
one  of  the  greatest  discoveries  of  modern  times.  The  fas- 
cination that  science  exerts  on  the  lay  mind  will  serve  to 
make  this  article  one  of  absorbing  interest  to  all. 

There  is  nothing  a  man  could  not  do  if  he  had  the 
right  information  before  starting  at  it.  Under  the  head- 
ing: "Getting  the  Facts,"  a  Lieutenant  of  Harrington 
Emerson,  the  chief  exponent  of  efficiency,  tells  how  the 
right  information  can  always  be  obtained.  Want  to  get 
started  on  the  highroad  to  success?    Read  this  article. 

Glen  Campbell — Broncho  buster,  sturdy  man  of  the 
plains,  orator,  player  of  practical  jokes,  firm  friend  and 
hard  fighter- — is  the  subject  of  a  breezy  sketch  that  will 
both  interest  and  amuse.  Meet  this  famous  Western  M.P. 
in  the  pages  of  July  MacLean's. 

These  are  just  a  few.  There  are  plenty  more  of  the 
same  kind  to  be  found  in  the  July  issue  of  Canada's 
national  magazine.  If  you  don't  read  MacLean's,  start 
with  the  July  number. 

Send  a  postcard  and  have  your  name  added  to  our  sub- 
scription list.    You'll  be  delighted  with  every  issue. 

Subscription  price  $2.00  per  year.  20  cents  a  copy. 

WRITE  DEPARTMENT  M. 


The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,      Toronto,   Canada 
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Fruit  Picking 

LADDERS 

Made  of  clear,  well-seasoned 
stock  with  Rock  Elm  Rounds, 
with  the  aid  of  the  latest  and 
most  improved  machinery. 

Lengths— 8,  10,  12,  14,  16,  18,  20 
and  22  ft. 

It  is  easily  placed  in  the  branches 
of  the  trees,  making  the  gather- 
ing of  fruit  easier  and  more 
pleasant. 

Place  your  order 
with  us  now.  They 
are  absolutely  guar- 
anteed. 

Every  sale  leaves 
you  a  good  margin 
for  profit. 

We  also  manufac- 
ture Lawn  Swings, 
Camp  Stools,  Step 
and  Extension  Lad 
ders,  Bake,  Ironing 
and  Sleeve  Boards, 
Clothes  Dryers,  etc. 
Write  for  complete 
catalog. 


The  Stratford  Mfg. 
Co.,  Ltd. 

Stratford,  Ont. 

repkesented""by 

British  Columbia  — 
Martin,  Finlayson  & 
Mather,  Ltd.,  Van- 
couver, Maritime 
Provinces  —  J.  H. 
Hanson  Co.,  Mont- 
real. Quebec — Jas.  S. 
Parkes,  Montreal. 
Ontario.  —  Roy  E 
Harris,  Stratford. 


THE  "WAMT  AD.'' 

The  "want  ad."  has  grown  from  a 
little  used  force  In  business  life  Into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  to 
the  "want  ad."  as  a  matter  of  course 
for  a  hundred  small  services. 

The  "want  ad."  gets  work  for 
workers  and  workers  for  work. 

It  gets  clerks  for  employers  and 
finds  employers  for  clerks.  It  brings 
together  buyer  and  seller,  and  enables 
them  to  do  business  though  they  may 
be  thousands  of  miles  apart. 

The  "want  ad."  Is  the  great  force 
In  the  small  affairs  and  Incidents  of 
dally  life. 


HARDWARE    AND    METAL 


Hardware  and  Metal's  Electro  Service 


AT  the  request  of  many  of  our  readers  and  in  order 
make  it  easy  for  them  to  use  illustrations  of  staple 
advertising.  Hardware  and  Metal 's  editorial  depart 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Ma 
are  of  such  large  proportions  and  occupy  such  large  space 
of  newspaper  space.  By  using  small  electros  of  seasonable 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware 
vertising  suggestions  in  which  electros  here  shown  will  be 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  wi 
143-153  University  Ave.,  Toronto,  Ont. 


to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
hardware  lines  in  their  newspaper,  circular  or  catalogue 
ment  has  instituted  a  new  service,  viz.,  the  supplying  of 
ny  merchants  claim  that  the  electros  they  have  on  hand 
that  their  use  is  almost  prohibitive  on  account  of  the  cost 
goods  the  merchants  will  be  able  to  feature  several  lines 
and  Metal  will  from  time  to  time  publish  seasonable  ad- 
used.    In  ordering  electros  be  sure  and  order  by  numbers, 
th  order.       Address  all  orders  to  Hardware  and  Metal, 
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HARDWARE  AND  METAL  ELECTRO  SERVICE 
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50 


54 


55 


61 


66 


70 


72 


75 


79 
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Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.     Be  sure  and  order  by  number. 


Address  all  orders  for  cuts  to 

Hardware  and  Metal,   143-153  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,     Portable     Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11   Pitt  Street  E.,  WINDSOR,  Ont. 


Anyone    can    use    it.      Engineers    and    other    mechanics    will    have 


I 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 
Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 
Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd„  Bermondsev,  Eng. 
i IMiPlMliHEW^Irti  I  if  mi  jlimn  — l< 


I 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002  to  .250. 
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McCOMB' 


SPECIAL" 

frite  for  Prices. 


RUBBER 
ROOFINGS 


J.H.McComb 

Limited 

Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  lea« 
a  smooth  hole  and  a  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle    and    can    be    guided    in    any   direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters.  Cabinet  Makers 
ind  others.   That's  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


If  Your  Ambition  is  to  Sell  Nothing  But  High  Quality  Cutlery, 
Then  Sell  H.  Boker's  "Tree"  Brand  Scissors,  Shears,  Etc. 

No  Brand  of 
Cutlery  is  bet- 
ter known  to- 
d  a  y  than 
'  <  T  E  E  E  '  ' 
Brand,  which 
has  been  on  the 

market  for  the  last  50  years  and  in  which  the   quality  has  been  upheld  since  this  brand  was 
first    introduced.      Insist    on    having    Boker's  "TEEE"  Brand.    By  far  the  best  cutlery  made 

BY  ALL  LEADING  WHOLESALE  HARDWARE  FIRMS 


JStanVb/TfroIs 

With  every  assortment  of  "JERSEY"  VISES,  a  stand  similar  to  the  one 
shown  in  the  illustration  is  furnished.  They  make  a  very  attractive  appear- 
ance and  display  the  Vises  in  such  a  manner  as  to  result  in  increased  sales. 

Send  for  special  Vise  circular  which  contains  complete  description  of  all  styles 
made. 

Stanley  Rule  &  Level  Co, 

New  Britain,  Conn.  U.S.A. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  Line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Get  our  prices  on  Lumbering 
Dools— Boat  Winches— Steel 
Stamping  Hammers,  etc. 


ARQALL  BROS.. 

Bstb.  1860 


General  Ironworkers 

Three  River*.  P.Q. 


S  POO  NER'S  No  Hot  BoxeS 

*^  _    MACHINERY  BEARING  METAL     ' 


USUI 


PRIEST'S  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CATA1  OG  TO 

American  Shearer  Mfg.  Co., 

Nashua,  N.H..U  S  A. 

Wiebusch  &  Hileer,  Ltd. ,  Special  New  York 

Representatives,  106-110  Lafayette  Street 


Ask  your  jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured       b  y 

James  &  Reid,  Perth,  Ont. 


Cement  Sidewalk  Tools 

The  Best  In   the  Market.     Send   for 
catalogue. 

T.  Slack  &  Co., 

145  Brock  Ave.,  Toronto,  Ontario. 

W.  J.  Wells,  Sales  Agent, 
510  Church  St.,  Toronto. 


BOLTS.RIVETS.WIRE  &WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
aeans.  The    most    thorough    experience    is 

lehind    the    manufacture    of    our    lines. 


THE  NORTHERN  BOLT  &  SCREW  ^r^  OWEN  SOUND. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON  STAMP   4  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


BEAR 
BRAND 


XRD  LAMP  BLACKS 

rggas,.  //  Germafffown  of  $(/<?// ty 
/■"....    - )'  t/faf  gets  b/g  bi/swess 

3  WILCKES.MARTIN  WILCKESC0 

-!-«"« vk>tr  135    WILLIAM    ST    NEWYCBK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivet*.  Iron  and  Cop- 
per Bans,  Bifurcated  and  Tnbnlar  Biy- 
•ts.  Wire  Walls,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Bscntcheen  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle — 10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion  of 
your  ad.  If  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


Reproduction  otV 

NEW   SEYMOUR  SHOW  CARD 

12-in.  by  15-in. ,  it.  fiandsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.     A  show  card  will  be  sent  to  every  dealer 

sending;  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selliui  Aieals,  WIEBUSCH  &  HILGER,  Lid.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Great  Improvements 

—IN— 

HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 

453  BROADWAY  BROOKLYN.  N.Y 
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Safe  Investments 


The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries  about   investments. 

Write  for  sample  copy  and 
our  subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 


NOVA  SCOTIA  STEEL 

&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  0AKEY&  SONS,  Limited 

ManuFaeturmrm  of 

Emery,   Black   Lead   Emery   Glass 
and    Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


YOUR  GUARANTEE 

Install  gipe-hazard  CARRIERS — use  them  ten  days— put  them 
to  every  test — and  if  they  do  not  give  quicker,  better  and  more 
satisfactory  store  service  than  any  other  system,  they  may  be 
returned  at  our  expense.  Fair  enough,  isn't  it?  ^Investigate  our 
modern  Electric  Cable  Cash  Carrier  and  Pneumatic  Dispatch 
Tubes.     tSend  for  our  new  Catalog  G. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97  ONTARIO  STREET.  TORONTO.  CANADA 


5P 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.        HOLYOKE,  MASS. 


The   INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

ODFREY   S.   PELTON   &   SON,    Canadian    Agents,   MONTREAL 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to  120  mesh. 

Also    Tubular    and  Washer    Points,     Earth    Augers,    Drive    Caps,    Cast   Steel   Drive    Shoes, 

Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 

Brass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,   Ont. 


Sharratt  &   Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  SENSES0 


Wooden  Pickets  on 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 

The  Western  Wire   and  Nail  Co.,  Limited,       London,  Ont. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  belp,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  rail  to  use  tbe  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  tbe  hardware  trade  tbrongbout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  yon  have  to  offer.  RATES  (payable  in  advance) : — 2e.  per  word  first  insertion,  lc.  per  word  subsequent 
Insertion,  5c.   additional   each   insertion   when   Box   Number   is  required.    Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,   Toronto,   Ont.  (tf) 

TRAVELLER  CALLING  ON  THE  HARD- 
ware  trade  in  Toronto  for  seven  years,  first- 
class  connection  with"  besT~tra'de,"  is  open  for 
good  proposition  on  a  commission  basis;  has 
fine  showroom,  centrally  located,  with  space 
for  stock.  Could  arrange  to  distribute  orders 
for  city  trade.  Box  117,  Hardware  &  Metal, 
Toronto.  (28) 

WANTED    —    EXPERIENCED    HARDWARE 

travelling  salesman  or  factory  representative 
to  represent  a  manufacturer  of  hardware. 
Calling  on  all  Canadian  trade.  Address  Box 
118,    Hardware   &    Metal,    Toronto.  (26) 

SITUATIONS    WANTED 

ADVERTISER  WITH  15  YEARS'  EXPERI- 
ence  of  hardware  trade  seeks  position  in  office 
or  road.  Good  references.  195  Hutchison  St., 
Montreal.  (24) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  builders'  and  general  hardware, 
would  like  to  represent  builders'  hardware 
manufacturer,  Prairie  Provinces  or  British 
Columbia.  Box  110  Hardware  and  Metal, 
Toronto.  (2G) 

TRAVELER,  YOUNG  MAN,  TWELVE  YEARS' 
experience  general  and  builders'  hardware, 
would  like  to  represent  British  Columbia 
wholesaler.  Box  111,  Hardware  and  Metal, 
Toronto.  .  (26) 

HARDWARE  MAN,  AGE  24,  WOULD  LIKE  TO 
communicate  with  reliable  hardware  firm.  Eight 
years'  experience ;  understand  bookkeeping ; 
could  manage  store.  Best  of  references.  Box 
115,   Hardware   &   Metal,   Toronto,   Ont.        (29) 

HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware,  desires  posi- 
tion with  wholesale  or  retail  Ontario  firm.  Best 
of  references.     Box  541,  Cobourg,  Ont.       (28) 


HARDWARE  CLERK  WITH  14  YEARS'  Ex- 
perience in  the  retail  business  desires  position 
with  either  wholesale  or  retail  firm.  Best  of 
references.  Box  113,  Hardware  and  Metal, 
Toronto.  (31) 


FOR  SALE 

FOR  SALE— TINSHOP,  FULLY  EQUIPPED, 
tools  and  stock.  First-class  opening  for  good 
man.  Easy  terms.  Power  <fc  Fish,  Elrose, 
Sask.  (28) 

"HARDWARE"  OLD  ESTABLISHED.  VERY 
profitable.  Easy  terms.  This  is  a  real  oppor- 
tunity. Apply  to  Box  116,  Hardware  and 
Metal,    Toronto.  (36) 


FOR  SALE— A  GOOD  SET  OF  TINSMITH'S 
tools  and  machines,  with  some  raw  stock.  Just 
the  thing  for  young  man  starting  in  business. 
Cheap,  for  quick  cash  sale.  Box  114,  Hard- 
ware  and   Metal,   Toronto.  (26) 

HARDWARE,  TINWARE  AND  STOVE  Busi- 
ness in  Sudbury.  Stock  about  $20,000.  Store 
25x120  ft.  Two-storey,  on  the  main  street.  Will 
sell  or  rent.  Owner  retiring.  Apply  to  Box 
275,  Sudbury,  Ont.  (28) 


EXCHANGE 


EXCHANGE.— SECTION  IMPROVED  LAND 
for  hardware  or  general  store.  D.  A.  Ketchin, 
1360   Rae   St.,    Regina,   Sask.  (30) 


MISCELLANEOUS 

I  LOCATE  NEW  TOWNS  IN  THE  WEST 
and  build.  These  I  am  prepared  to  sell  or 
rent.  This  gives  an  opportunity  to  start  on 
the  ground  floor.  Have  just  now  a  splendid 
opening  in  hardware  on  the  Grand  Trunk 
Country,  second  to  none.  For  further  par- 
ticulars address  Box  108,  Hardware  and  Metal, 
Toronto.  (26) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any. one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 

HARDWARE  STORE  BUSINESS  METHODS 
—The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143   University   Ave.,   Toronto. 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in     your   "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed ' 

^own Province 
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: 
: 


{ 

a  thought  for  manufacturers  and    } 
jobbers  of  hardware  ' 


If  nine-tenths  of  the  hardwaremen  in  Canada  were 
assembled  in  Massey  Hall,  what  would  you  give  for 
the  privilege  of  standing  on  the  platform  and  telling 
them  about  the  merits  of  your  proposition? 


here  is  our  offer  to  you : 

i 

We  offer  you  practically  this  same  privilege  in  the  * 

advertising  pages  of  Hardware  and  Metal.  For  nine- 
tenths  of  the  retail  hardware  dealers  in  all  the  Pro- 
vinces of  the  Dominion  are  paid  subscribers  to 
Hardware  and  Metal.  And  they  read  it  every  week, 
ft  because  it  helps  them  to  make  more  money. 

I 

I    write  us  for  advertising  rates 


HARDWARE  C&  METAL 

Canada's    Only    Weekly     Hardware     Paper 
MONTREAL  TORONTO  WINNIPEG 


m—cm 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 


Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is    printed  solely    for  the    convenience   of    our    readers. 


Abrasive   Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Carborundum  Co.,  Niagara  Falls.  N.Y. 
Account  Registers. 

Barr   Registers,    Trenton,    Ont. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,    Toronto. 
Aluminum    Ware. 

Hoods,   Ltd.,   Birmingham,   Eng. 

Northern  Aluminum  Co.,  Toronto. 

Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 

British  Aluminum  Co.,  Toronto. 
Ammunition. 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Anns  Union  Metallic  Cart- 
ridge Co.,   New   York. 

Dupont   Powder  Co.,    North   Wilming- 
ton,   Del. 

Eley   Bros.,   Transcona,    Man. 
Animal   Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   &   Richardson,    Montreal. 
Annunciator  Systems. 

Northern   Electric   Co. 
Anti-Battlers    (Buggy    Shaft). 

Fernala  Mfg.   Co.,   North  East,   Pa. 
Anvils.  , ,     _ 

Brooks  &  Cooper,   Sheffield,    Eng. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

A.   C.    Leslie  Co.,    Montreal. 
Auger   Bits.  '      , 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Russell,      Jennings      Mfg.       Co.,      St. 
Catharines. 
Auto  Accessories. 

Can.    Fairbanks-Morse   Oo..    Montreal. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Canadian    H.    W.    Johns-Manville   Co., 
Toronto.  „ 

Novelty  Mfg.  Co.,  Waterbury,  Cons. 
Babbitt  Metal.  , 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Canada  Metal  Co..  Toronto. 

Hoyt   Metal   Co.,   Toronto. 

Alonzo  W.  Spooner,  Ltd.,  Port  Hope. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and   Sacks. 

Scythes    &    Co.,    Toronto. 
Baits,   Spoon. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Canadian   Tube  &    lion   Co.,    Montreal. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.  of  Canada,   Hamilton. 

London  Rolling  Mills  Co.,   London. 
Bale-Ties. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

The    Stanley    Works,    New    Britain. 
Bath  Boom  Fittings. 

The   Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Landers,   Frary  &   Clark,   New   Britain. 

Novelty   Mfg.    Co.,   Waterbury,    Mass. 
Batteries  and  Accessories. 

Can.    Fairbanks-Morse   Co..    Montreal. 

Northern  Electric  Co. 
Bells. 

Taylor  Forbes  Co.,   Guelph. 
Bells,  Electric. 

Northern  Electric  Co. 
Belting. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 

Dominion  Belting  Co.,  Hamilton,  Ont. 

Gntta    Percha    and    Rubber   Mfg.    Co., 
Toronto. 
Bicycle*. 

Bown  Mfg.  Co..   Birmingham.   Eng. 

Iver-Johnson's    Arms   &    Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Andrew  B.  Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 

Ford  Auger  Bit  Co.,   Holyoke.   Maw. 

Progressive  Mfg.  Co.,  Torrington,  Conn. 

Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 

Consumers  Cordage  Co.,   Montreal. 

Independent  Cordage  Co.,   Toronto. 
Bolts  and  Nuts. 

London  Bolt  &  Hinge  Works,  London. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers    and    Radiators. 

Pease  Foundry  Co..  Toronto. 

Guraey    Foundry    Co.,    Toronto. 

Taylor-Forbes    Co.,    Guelph. 
Bolts. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,   Ont. 

Canadian   Tube  &   Iron  Co.,    Montreal. 

London  Bolt  &.  Hinge  Works,  London. 

The   Steel   Company  of  Canada,   Ham- 
ilton. 


Box    Strapping. 

Acme  Steel  Goods  Co.,  Chicago. 

J.  E.  Beauchamp  &  Co.,  Montreal. 

The    Stanley     Works,     New      Britain. 
Box    Hinges   and   Locks. 

Acme    Steel    Goods   Co.,    Chicago. 

The    Stanley   Works,    New    Britain. 
Braces. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Miller's  Falls  Co.,   New  York. 

Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets.    Shelf. 

Atlas  Mfg.   Co.,   New   Haven,    Conn. 

The    Stanley     Works,      New      Britain, 
Conn. 

Canada  Steel    Goods    Co.,    Hamilton. 

Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 

Brown,    Boggs    Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 
Brass    Goods. 

Jas.   Cartland    &   Son,    Ltd.,    Birming- 
ham, Eng. 

Chad  wick    Brass    Mfg.    Co.,    Hamilton, 

Evered  &  Co..   Smethwick,   Eng, 

Henderson   &    Richardson,    Montreal. 

Jas.     Morrison     Brass    Mfg.     Co.,     To- 
ronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,  Frary  &  Clark,  New  Britain, 
Brushes. 

Meakins   &   Sons,    Hamilton. 

Stevens-Hepner  Co.,   Port  Elgin. 

G.    F.    Stevens   &    Co.,    Winnipeg. 

Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 
Builders'   Tools   and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont  &  Co.,   Montreal. 

Howland,  H  S.,  Sons  &  Co.,  Toronto. 

Lewis  Bros.,   Ltd.,   Montreal. 

Lufkin    Rule    Co.,    Windsor,    Ont. 

Miller,   Morse  Hdwe.   Co.,   Winnipeg. 

North    Bros.    Mfg.    Co.,    Phila.,    Pa, 

Simmons  Hdw.   Co.,  St.  Louis,   Mo. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Winnipeg  Paint  &   Glass  Co.,    Winni- 
peg. 
Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.  &  F.  Corbin,  New  Britain,  Conn. 

Evered    &   Co.,    Birmingham,    Eng. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lawson    Mfg.    Co.,    Chicago. 

May   &   Padmore,    Birmingham,    Eng. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Richards    Wilcox    Can.    Co.,    London. 

The    Stanley     Works,      New      Britain, 
Conn. 

Taylor  Forbes  Co.,   Guelph,   Ont. 

Watrous-Acme  Mfg.   Co.,    Des  Moines, 
Iowa. 

Winnipeg  Paint  &   Glass  Co.,    Winni- 
peg. 
Buildings,    Metal. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Pedlar  People.   Ltd.,   Oshawa. 

Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Burlap. 

Dominion  Oilcloth  Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,    Winni- 
peg. 
Burrs. 

P.   L.   Robertson  Co.,   Milton. 

The    Stanley     Works,      New      Britain, 
Conn. 

Parmenter  &  Bulloch  Co..  Gananoque. 

The    Steel   Co.    of   Canada,    Hamilton. 
Butts. 

J,  E.   Beauchamp  &  Co.,   Montreal. 

Canada   Steel   Goods   Co.,    Hamilton. 

P.   &  F.   Corbin,   New   Britain.    Conn. 

The    Stanley    Works,    New    Britain. 

Taylor  Forbes  Co..  Guelph.   Ont. 

YA'atrous-Acme    Mfg.    Co.,    Des    Moines, 
Iowa. 
Butts  and  Hinges. 

J.  E.   Beauchamp  &  Co..   Montreal. 

The    Stanley     Works.      New     Britain. 

Montreal  Hardware  Mfg.  Co.  Montreal. 

Taylor-Forhes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 

Can.    Fairbanks-Morse    Co..    Montreal. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Calks. 

Neverslip    Mfg.    Co.,    New    Brunswick, 
N..T. 
Cans. 

Thos.    Davidson    Mfg.   Co.,    Montreal. 

McClary's,    London,    Ont, 

The  Sheet  Metal  Products  Co.  of  Can- 
ada.   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
Carriers.   Cash  and  Parcel. 

Gine-Hazard    Store    Service    Co.,    To- 
ronto. 


Canada   Plates. 

A.  C.   Leslie  &  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 

Dominion  Cartridge  Co.,    Montreal. 

Eley  Bros,,  N.  Transcona,   Man. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 

Greening,   B.,  Wire  Co.,    Hamilton. 

McKinnon  Chain  Co.,  St.   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls,   Ont. 
Ceilings,  Metal. 

Metal  Shingle  &  Siding  Co..   Preston, 
Ont. 

Winnipeg  Ceiling  &  Rooting  Co.,  Win- 
nipeg. 

Pedlar   People,    Ltd.,    Oshawa. 

McFarlane,  Douglas  &  Co.,  Ottawa. 
Cement. 

The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,   Toronto. 

Canada  Cement  Co.,  Montreal, 

Alfred    Rogers,    Ltd.,    Toronto. 

Saskatchewan     Glass     &     Suply     Co., 
Moose  Jaw. 

B.   &   S.   H.   Thompson  &   Co.,    Mont- 
real. 
Cement    Working    Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

T.   Slack  &  Co.,   Toronto. 
Chain,    Manufacturers. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 

McKinnon   Chain   Co.,   St.   Catharines. 

Oneida   Community,   Oneida,   N.Y. 

Standard  Chain  Co.,  Pittsburgh,  Pa. 
Chain,  Trace,  Logging,  Halter, 
Dog    Leads,    Agricultural. 

B.  Greening  Wire  Co.,  Hamilton,  Ont 

McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain, 
Chisels. 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 

Connor,  J.  H.,  &  Sons,  Ottawa,  Ont. 

Oummer-Dowswell.       Ltd.,     Hamilton. 

Maxwell,  David,  &  Sons,  St.  Mary's. 
Chutes. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 

American    Shearer   Mfg.    Co.,    Nashua, 
N.   H. 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes   Pins. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Ont. 

Meakins   &    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,  Ltd.,  Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 

Cummer-Dowswell  Ltd.  Hamilton,  Ont. 

.1.   H.  Connor  &  Son,   Ottawa. 

Maxwell,  David,  &  Sons,   St.   Mary's. 

American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 

Landers,  Frary  &  Clark,  New  Britain. 

National  Electric  Mfg.  Co.,  Toronto. 
Colors,    Dry. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Canada   Paint   Co..   Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg 
Cold   Rolled    Strip    Steel. 

Acme  Steel  Goods  Co.,   Chicago. 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 

The    Stanley     Works,      New      Britain, 
Conn. 
Conductor  Pipe. 

Metal  Shingle  and  Siding  Co.,  Preston. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

The  Pedlar  People,  Ltd.,  Oshawa. 

Sheet    Meta!    Products    Co..    Toronto. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Wheeler   &    Bain,   Toronto. 
Cord,     Wire     Picture 

The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 

Hamilton   Cotton    Co.,    Hamilton. 

Independent    Cordage    Co..    Toronto. 

Consumers    Cordage   Co.,    Ltd. 

Scythes  &  Co..  Toronto. 
Cornices,    Metal. 

Metallic  Roofing  Co..   Toronto. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 

Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 

Acme  Steel   Goods  Co..   Chicago. 

The    Stanley    Works,    New    Britain. 
Cotton     Duck. 

Scythes   &   Co.,    Toronto. 


Cotton    Wipers. 

Scythes  &  Co.,   Toronto. 
Cow   Ties. 

Greening,    B.,  Wire  Co.,  Hamilton. 

McKinnon  Chain  Co.,  St.   Catharines. 

Oneida   Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &   Sons,   Bushnell.    DL 
Cuspidors. 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Cutlery,    Razors,    scissors,    etc. 

Caverhill,   Learmont   &  Co.,   Montreal. 

Crooks,   Jonathan,   &  Son. 

Dofken   Bros.    &   Co.,    Montreal. 

Henderson   &    Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,  Jas.,   &   Co.,   Montreal. 

Lamplough,  F.  W..  &  Co.,  Montreal. 

Thos.    Mortimer,    Toronto. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

N.    Kastor,   Ohligs. 

Miller,   Morse  Hdw.    Co.,    Winnipeg. 

Simmons    Hardware   Co.,    St.    Louis. 

A.    Williams   &   Son,   Sheffield. 
Door    Bolt*. 

Montreal   Hdw.    Mfg.   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Door  Checks. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New  Britain,   Conn. 

Wm.    Newman    &    Sons,    Birmingham, 
England. 
Dcors,  Screen. 

Sanderson,    Harold   Co..    Paris. 
Door  Hangers. 

Canada   Steel    Goods   Co.,   Hamilton. 

Myers,    F.    E,    &   Bro.,    Ashland,    O. 

The    Stanley    Works,    New    Britain. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont, 

Taylor  Forbes  Co.,  Guelph.  Ont. 
Drawer    Pulls. 

P.   &   F.    Corbin,   New    Britain,   Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co..  Guelph.  Ont. 
Drills,  Brick  and   Stone. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines, 

Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 

Can.    Fairbanks-Morse   Co..    Montreal. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,   Toronto. 

Northern   Electric   Co. 
Dustless  Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell    Chemical  Co.,    Toronto. 
Eavet  roughs. 

Thos.    Davidson   Mfg.    Co.,    Mon treat 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,   Ltd.,  Oshawa. 

E.  T.   Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &   Bain,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 
Elbows. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 

Landers,  Frary  &  Clark,  New  Britain. 

National    Electric    Mfg.    Co.,    Toronto. 

Renfrew   Electric  Co.,    Renfrew. 

Flexible  Conduit  Co.,    Guelph,    Ont. 

Ideal   Electric  Mfg.  Co.,   Wallaceburg. 
Emery  or  Corundum   Wheels. 

Can.    Fairbanks-Morse   Co..    Montreal. 

The  Carborundum  Co.,  Niagara  Falls. 
N.Y. 

The   Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 
Electric  Fixtures. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Flexible   Conduit   Co.,   Guelph,   Ont. 

Renfrew    Electric    Mfg.    Co.,    Renfrew, 

Ideal    Electric   Mfg.    Co.,    Wallaceburg, 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

National    Electric   Mfg.    Co.,    Toronto. 
Electricians'    Supplies. 

Northern  Electric  Co. 
Emery    Cloth. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

G.   F.   Stephens  &  Co.,    Winnipeg. 
Emery    Wheels. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 
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EMPIRE  FOOT-POWER  GRINDERS 


Made  in  Canada 


Empire  Foot-Power  No.  2 

Grinder,  with   Drilling 

Attachment. 


No.     3     Empire     Foot- 
Power  Grinder,  with- 
out    Drilling 
Attachment. 


The  most  powerful  Foot-Power  Grinder  on  the  market; 
has  set  of  roller  bearings  and  cut  gear;  wheel  8"  x  1%"; 
300  revolutions  per  minute  attained  by  a  simple  and  easy 
movement  of  the  foot. 

For  Grinding  Drills,  Castings,  Machine  Farts,  and  Tools 
of  all  kinds. 

The  Drilling   attachment   with   drill   holes  up   to   %". 
Catalogue  on  reqnest.  Every  Machine   Guaranteed. 

Manufactured  by 

THE  ADAMITE  WHEEL  &  MANUFACTURING  CO. 
Hamilton.  Ont. 


Every  Horse  Owner  Buys  at  Sight 


CLOSED 


The  Kling  Hame  Fas- 
tener holds  the  hames 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  oi 
take  off,  yet  the  horse  caD 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write   for   circular. 

Look    for    "Kling"    on    the 
lever. 


The  National  Safety  Snap  Co..  Inc..  Oept.  33.  Wilmington.  0..  U.S.A. 

Sole  manufacturers   of  the  Klingsnap  and  Kling  Hame 

Fastener. 

D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 

Canadian   Distributing  Agents. 


Why  buy  the  "Near"  Brand  when  the  "Best"  is 
Procurable  ? 

The  L.  Martin  Co. 

Old  Standard,  Eagle 
Pyramid   and    Globe 

GERMANTOWN 
LAMP  BLACK 

IS  THE  BEST  AND  HAS  BEEN 
FOR     OVER     SIXTY    YEARS. 

When  we  originated  Germantown  Lamp  Black  at 
our  factory  in  Germantown,  Philadelphia,  we  little 
realized  that  it  would  become  the  STANDARD  of 
the  Trade  and  that  in  order  to  market  their  Blacks 
every  other  manufacturer  would  have  to  use  tha* 
name,  or  else  make  something  better. 

THINK  IT  OVER 
FOUR   FACTORIES 


PHILADELPHIA 
JOHNSONBURG 


CINCINNATI 
LONDON,  ENG. 


MAIN  OFFICE— 81  FULTON  ST.,  NEW  YORK 


STORE      MANAGEMENT— COMPLETE 


16  Full-Pat* 
Illustrations 


272  Pai»a 
Bound  in  Cloth 


ANOTHER  NEW  BOOK 

By  FRANK  FARRINGTON 

A  Companion  book  lo    Retail  Advertising  Complete 

$1.00    POSTPAID 

Store  Management — Complete'  tells  all  about  the 
management  oE  a  store  so  that  not  only  the  greatest  sales 
but  the  largest  profit  may  be  realized. 

THIRTEEN  CHAPTERS 

Here  is  a  sample: 
CHAPTER  V.-The  Store  Policy—  What  it  shonld  be 
to  hold  trade.  The  money-b<»ck  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivering  goods. 
Substitution.  Handling  telephone  calls.  Rebating  railroad 
fare.      Courtesy  to  customers. 

ABSOLUTELY  NEW  JUST  PUBUSHED 

Send  us  $1.00.      Keep  the  book  ten  days  and   t  it  isn'l 
worth  the  price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  Maclean  Publishing  Co. 
TORONTO 


AUTOMATIC  POWER  WASHER 

(BUY  IT  IN  CANADA) 

A  high-class  Washing  Machine  having  every  possible  convenience.     Wash  and  wring  at  same 

time.     Operate  the  Churn,  Ice  Cream   Freezer,  Grind  Stone,  Grain  Grader,  etc.,  at  same  time 

Washer  and  Wringer  are  operated,  or  when  neither  is  running. 

Splendid  5-year  Wringer  with  Safety  Release,  extra  water  table,  wring  from  either  side,  has 

bottom   outlet,   galvanized   with   brass   faucet,    babbitted    bearing   for   drive   shaft,    pulley    on 

left  side. 

The  first  exclusive  power  washer  made. 

Sold  exclusively  through  dealers. 

A  beautiful  32-page  book,   called   Bulletin   107,  gives  full  information   on   washing   machines. 

It  is  free.     Ask  for  it. 

Sold  by   Canadian   Jobbers. 

AUTOMATIC  ELECTRIC  WASHER  CO.,  INC. 

NEWTON,  IOWA,  U.S.A. 
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HARDWARE    AMD   'METAL 
CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 
Canada    Paint  Co.,    Montreal. 
Olidden    Varnish    Co.,    Toronto. 
Martin-Senour    Co.,    Montreal. 
Pratt  &   Lambert,    Bridgeburg,    Ont. 
A.    Ramsay   &   Son   Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
O.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg   Paint  &  Glass  Co.,    Winni- 
peg. 

Enameled    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 
Thos.    Davidson   Mfg.    Co.,   Montreal. 
MoClary's,   London,   Ont. 
Sheet    Metal    Products   Co.,   Toronto, 
E.    T.    Wright  Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 
The  Parmenter  &  Bulloch  Co..   Gana- 

noque,    Ont. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fasteners,   Storm,  Sash  &  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Fencing,   Woven  Wire. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Horie  Wire  Fenoe  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay   &   Son   Co.,    Montreal. 
Figured    Boiled    Glass. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Files   and   Rasps. 
Bamett   Co.,    G.    &   H..    Philadelphia. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Delta  File  Works,   Philadelphia,  Pa. 
Disston,  Henry,  &  Sons,   Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal, 
Firearms   and   Ammunition. 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Iver-Johnson's    Arms    &    Cycle    Works 

Fitchburg,    Mass. 
Remington  Arms   U.M.C.,  Co.,    Wind- 
sor,   Ont. 
Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Fire   Door   Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox    Can.     Co.,     London 

Ont. 
Taylor  Forbes  Co.,   Guelph,   Ont 
Fire  Place  Furnishings. 
The   Barton-Netting  Co.,    Ltd..    Wind- 
sor,   Ont. 
Winnipeg   Paint  &  Glass  Co.,    Winni- 
peg. 
Fishing  Tackle. 
Abbey    &    Imbrie,    New    York. 
Andrew   B.   Hendryx  Co.,    New   Haven 
Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,  Electric. 
Can.    Fairbanks-Morse    Co.,    Montreal 
Northern    Electric  Co. 
Flint   Paper. 
Jno.    Oakey    &    Sons,     Ltd.,     London. 
Emg. 
Food    Choppers. 
Landers,   Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada.   Ltd.,  Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace   Co.,    Gait. 
Furnaces,   see   Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 

Thos    Davidson   Mfg.  Co..   Montreal. 

The  steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-O    Mfg.    Co..    Winnipeg. 
Henderson    &    Richardson,    Montreal. 
John   Ljsaght     Ltd.,    Bristol,    Newport 

and  Montreal. 
Pedlar   People,    Ltd.,    Oshawa. 
8.    &   S.   H.    Ttoompson   &  Co.,    Mon- 
treal. 
Wmnipeg     Ceiling     &     Roofiing     Co. 
Winnipeg,  Man.  ^^ 

Galvanized    Steel    Tanks 
Wayne  Oil  Tank  &  Pump  Co..   Wood- 
stock,   Ont. 
Metal  Shingle  &   Siding  Co.,   Preston. 
Galvanized     Ware. 
5*  ™    S??Ifnd  Sons  *  Co,.  Toronto. 
«L£    ^ri8J,t   °°"   LM-    Hamilton. 
McClary's,    London,    Ont. 
Sheet  Metal    Products  Co.,   Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Can*. 
Thos     Davidson    Mfg.    Co..    Montreal. 
McClary    Mfg.     Co..     London. 
Sheet    Metal    Products    Co.,    Toronto 
E.   T.    Wright   Co.,    Hamilton. 
Garden   Cultivators. 
C.   8.  Norcross  &  Sons,   Bushnell,    111. 
6,  L.  Allen   Co.,  Philadelphia. 
Garden  Tools. 
The     Adamite     Wheel     &.    Mfg.     Co. 
Hamilton. 

Gas  Fixtures. 

The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas  Engines. 

Can.    Faivbanks-Morse    Co.,    Montreal. 
Gas  Engine  Silencers. 
Maxim  Silencer  Co.,  Hartford,   Conn. 

Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Gauges. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

L.    S.    Starrett   Co.,    Athol,  Mass. 
Glass. 

Pilkington   Bros.,    Thorold,    Ont. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

Excelsior    Plate    Glass    Co.,    Toronto. 

A.  Ramsay   &   Son,    Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated     Plate    Glass    Co.,      To- 
ronto. 
Excelsior   Plate    Glass    Co.,    Toronto. 
G.   F.   Stephens  &  Co.,  Winnipeg. 
Pilkington    Bros.,   Thorold,    Ont, 
Toronto    Plate    Glass    Importing    Co., 
•     Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glass,   Sheet  and   Figured. 

A.    Ramsay   &    Son,    Montreal. 
Glass   Paper. 

A.    Ramsay    &    Son,    Montreal. 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 

Glass.   Wired. 

Pilkington    Bros.,   Thorold,    Ont. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Excelsior    Plate    Glass    Co.,    Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto, i  i 

Glaziers'  Diamonds. 

Pelton,   Godfrey  8. 
Arthur   Rudd   &    Co.,    St.    Helen's; 
Sharratt   &    Newth,    London,    Eng. 
G.    F.    Stephens  &   Co.,   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Glue. 

Henderson   &   Richardson,    Montreal. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 
Can.    Fairbanks-Morse    Co..    Montreal. 
Cleveland   Stone   Co.,   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 
J.    P.    Clapbrough    &    Johnston,    Bir- 
mingham. 
Harrington    &    Richardson    Arms    Co., 

Worchester,    Mass. 
Iver  Johnson's   Arms    &  Cycle  Works, 

Fitchburg,    Mass. 
Remington    Arms-D.M.C.    Co.,    Wind- 
sor. 
Ross  Rifle  Co.,  Quebec. 
Hammers. 
Double  Claw  Hammer  Co.,  New  York. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles. 
The    Lachute    Shuttle   Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm  Sash  and  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont 
Watrous  Acme  Mfg  Co.,   Des  Moines, 
Iowa. 
Hardware,  Metal   Window. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.    &   F.    Corbfn,   New  Britain,   Conn. 
The     Stanley     Works,     New     Britain, 
Conn. 
Harvest  Tools. 

H.   8.   Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading  Tools. 

F.    E.   Myers  &  Bro.,   Ashland,   Ohio. 
Hinges. 
J.  E.  Beauchamp  &  Co.,  Montreal. 
Canada    Steel   Goods   Co.,   Hamilton. 
Montreal    Hardware   Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Hinges,    Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,   J.  H.,   Mfg.    Co.,   St.   Thomas. 
Hooks. 
P.   &   F.    Oorbin,   New   Britain,   Conn. 
Henderson    &    Richardson,    Montreal 
The    Stanley    Works,    New    Britain. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,    Guelph,   Ont 

Hooks,  Moulding. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and  Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn. 

The  Canadian  H.  W.  Johns-Manville 
Co.,    Ltd.,  Toronto. 

Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont 

McClary's,    London,    Ont. 

North  Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.  Co.,   Philadelphia. 
Iron   and   Steel  Bars. 
Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
London    Rolling    Mill    Co.,    London. 

Iron   Pipe. 

Can.  Fairbanks-Morse  Co..  Montreal. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Iron  Pumps. 
Can.  Fairbanks-Morse  Co.,  Montreal. 
R.   McDougall  Co.,   Gait 

F.  E.    Myers  &   Bro.,   Ashland,  Ohio. 

Japans. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Knife,  Polish. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 

Eng. 

Kitchen   Cabinets. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Ladders,   Step. 

Otterville   Mfg.    Co.,   Otterville,    Ont. 

G.  F.    Stephens   &   Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders,    Shelf. 

F.  E.   Myers  &    Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 
The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens   &   Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,   London,   Ont 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton,  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd. ,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 

Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont 
Lawn    Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn   Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 
8.   P.   Townsend  &  Co.,   Orange,   N.J. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Whitman     &     Barnes    Mfg.     Co.,     St. 

Catharines 

Lawn    Settees. 

Stratford   Mfg.   Co.,    Stratford. 
Linseed   Oils. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 
Canada   Metal  Co.,  Toronto. 
Hoyt    Metal  Co.,    Toronto. 

Levels. 

Lnfkin    Rule  Co.,   Saginaw.    Mich. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
L.    S.    Starrett  Co.,   Athol.    Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,   Escutcheons,    etc. 

Belleville  Hdwe.   and   Lock  Mfg.   Co., 

Belleville. 

Canadian    Yale    &    Towne,    St    Cath- 
arines. 

P.   &   F.   Oorbin,  New   Britain,   Conn. 

May   &    Padmore,    Birmingham,    Bng. 

Taylor   Forbes  Co.,   Guelph,   Ont 
Lumbering  Tools. 

Argall   Bros.,   Three   Rivera,   Que. 

Pink,    Thos.,   &    Co.,    Pembroke,    Ont 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,   Montreal. 
Mantels  and   Grates. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.   8.   Starrett  Co.,   Athol,  Mass, 
Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,    Learmont  &  Co.,   Montreal. 

Henderson  &   Richardson,   Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &    Co.,    Montreal. 

Magnolia  Metal   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova   Scotia   Steel  &   Coal  Co.,   Nsw 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,   Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

The    Stanley    Works,    New    Britain. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal. 
treal. 
Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Oe., 
Hamilton. 

Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas  Co.,   Ottawa. 

Metallic  Roofing  Co.,  Toronto, 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 
Metal    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 

Can.    Fairbanks-Morse   Co.,   Montreal. 

The    Canadian    H.    W.    Johns-Manvill< 
Co.,    Ltd.,   Toronto. 
Metal   Polish,   Emery   Cloth,   Ete. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Oakey,  John,  &  Sons,  London,   Eng. 
Mitre  Boxes. 

Smith   &   Hemenway  Co.,   New   York, 
Mop  Wringers. 

White    Mop    Wringer  Co.,    Fultonville 
N.Y. 
Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,  Mass. 
Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion   Iron   &   Steel    Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Oilers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright  Co.,    Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 
Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil  Stoves. 

Sheet    Metal    Products    Co.,    Toronto. 

McClary  Mfg.   Co.,   London. 

Queen   City  Oil  Co.,  Toronto. 

The  Huenfeld  Co.,    Cincinnati,   Ohio. 
Oil   Tanks   and   Pumps. 

Sheet    Metal    Products    Co.,    Toronto. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 

Ornamental  Iron   and  Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerrille,   Ont 

Brandram-Henderson,    Montreal. 

Canada   Paint  Co.    Montreal. 

Dougall    Varnish    Co.,    Toronto. 

Glidden    Vamish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,   Montreal. 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour  Co.,    Montreal, 

Moore,   Benjamin  &  Co.,  Toronto. 

Pratt  &   Lambert,    Inc.,    Bridgeburg. 
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RUSSELL  JENNINGS 

AUGER  BITS 

Made  of  genuine  crucible  steel  with  extension 
lip  and  the  correct  double  twist.  The  standard 
for   fifty  years. 

Ask  for  catalogue  and  nex  Precision  Tool  Bul- 
letin. 


Russell  Jennings  Mfg.  Co.,  Limited 

ST.  CATHARINES,  ONT.  21-130 


Natural  Gm 
Goods 

of  every  description 
at 

T,FBerminghams 

iputh,  Ha  mi  I 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "hited 

Avoid  Imitations    of    our  ^ P]RED    TR/\Qc>  . 

CUTLERY  v       '        w 


exact  §  j£^ 


By  seeing  that  this 

mark   is  on  each    blade.  ^ftAhlTm     \6^ 

SOLE  AGENTS   FOR   CANADA 

James  Hutton  G&  Company 

MONTREAL 


Turpentine  Producers'   Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY?|  WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


Read 

every  foot 

on  sight. 


There  is  no  fumbling,  no  guessing, 

no  calculating,  no  making  mistakes 

with 

RABONE 

STEEL  TAPES 


Builders,  Architects,  Surveyors 
and  all  buyers  know  this  and 
order  in  preference  to  all  other 
makes.  J.  Rabone  &  Sons  were 
established  1784  and  were  the 
first  to  introduce  easily  read 
markings;  their  patented 
"Duplex  Etching"  system  is 
still  the  best. 

Steel  tapes  and  measuring  chains  forall 
purposes,  solid  leather  and  solid  nickle 
cases  with  flush  "pin-thrust"  handles. 

Supplied  by  all  Wholesale  Hard- 
ware Jobbers.  Write  for  Canadian 
Catalogue  to  sole  representative: 

T.  MORTIMER 

EMPIRE  BUILDING, 
64,  WELLINGTON  ST.  WEST 

TORON  T  O. 
John   Rabone   &  Sons, 

BIRMINGHAM,  ENGLAND. 


91 


HARDWARE    AND    METAL 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens   &   Co.,    Winnipeg. 

Winnipeg    Paint    &    Glaus    Co.,    Win- 
nipeg. 
Paint   and    Varnish   Remoter. 

Dougall    Varnish   Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Perforated    Sheet   Metals. 

Canada     Wire    &     Iron     Goods     Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B„    Wire   Co.,    Hamilton. 
Pig:  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel   Co.    of    Canada,    Limited,    Ham- 
ilton. 

A.  C.  Leslie  &  Co.,   Montreal. 
Pipe  Wrenches. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Trimont   Mfg.   Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    and 
Galvanized. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Hoyt  Metal   Co.,   Toronto. 

Steel    Co.    of  Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,  Galvanized   Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding    Co.,    Preston. 

E.  T.    Wright    Co.,    Hamilton,    Ont. 
Pipe   Cotters. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &    Hemenway    Co..    New   York. 
Pocket  Knives. 

'  Simmons    Hardware    Co.,    St.    Louis. 
Poultry  Netting:. 

Greening.    B.,    Wire    Co..    Hamilton. 

John   Lysaght,    Ltd.,    Bristol,   Newport 
and    Montreal. 
Power   Grinders. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.  &   F.    Corbin,   New   Britain,    Conn. 
Pumps. 

Can.    Fairbanks-Morse    Co..    Montreal. 

R.    McDougall    Co..    Gait,    Ont. 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Pumps,    Power. 

Canadian    Fairbanks-Morse    Co.,     Ltd., 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams   Co.,    Montreal. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

G.   F.    Stephens  &  Co.,   Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 

McClary's,    London. 

Gait    Stove    &    Furnace,    Gait. 

Gumey    Foundry    Co.,    Toronto. 

Clare   Bros.,    Preston. 

Thos.     Davidson    Co.,    Montreal. 

Findlay    Bros.,     Carleton    Place. 

Jas.    Stewart  Mfg.    Co.,    Woodstock. 
Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 

Gumey    Foundry    Co.,    Toronto. 
Razors. 

Jonathan    Crookes    &    Son,     Sheffield, 
Eng. 

Dorken    Bros.    &   Co.,    Montreal, 

Jas.    Hutton   &   Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware   Co,    St.    Louis. 
Razor  Blades. 

Schramberger  TJhrfedermfabrik,    Shram- 
berg,  Germany. 
Reamers. 

Butterfleld  &   Co.,    Rock   Island,   Que, 

Cnn.    Fairbanks-Moi-se    Co..    Montreal. 

Whitman  &  Barnes,   St.  Catharines. 
Razor   Hones. 

Carborundum  Co..  Niagara  Falls,  N.Y. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co.,    Paris. 
Register,    Cash,    Credit. 

Ban-    Registers,    Ltd.,    Trenton. 

Dominion    Register   Co.,    Toronto. 
Registers. 

Kir-Ben,     Ltd..     Almonte. 

Jas.   Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing    Concrete. 

Dominion    Iron    &    Steel    Co.,    Sydney. 
Rifles. 

J,    P.    Clapbrough    &    Johnstone,    Bir- 
minglram. 

Ross    Rifle   Co..    Quebec. 

Taylor    Forbes   Co.,   Guelph,    Ont. 
Rivets. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 


P.    L.    Robertson   Co.,    Milton. 
Steel   Co.   of  Canada,    Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver   Johnson's    Arms    &    Cycle    Wks., 
Fitchburg,     Mass. 

Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian  H.  W.  Johns-Manville  Co., 
Toronto. 

H.   S.   Howland  &  Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  &  Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Roofing     Supplies. 

Barber   Asphalt   Co.,    Philadelphia. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal  Shingle  &  Siding   Co.,   Preston. 

Metallic    Roofing   Co.,    Toronto. 

Miller,   Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United  Roofing  &  Mfg.  Co.,  Phila- 
delphia,   Fa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Rope. 

Consumers  Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and   Gauges. 

Can.    Fairbanks-Morse    Co.,    MontreaJ. 

Jas.  Chestennan  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 

L.   S.    Starrett  Co.,    Athol,   Mass. 
Sad    Irons. 

Taylor   Forbes   Co.,   Guelph,   Ont. 
Sanitary     Chemical     Closets. 

Parker,    Whyte,    Ltd.,    Winnipeg. 
Saws. 

Atkins,    E.    C,    &   Co.,   Hamilton. 

Disston,   Henry,  &  Sons,  Philadelphia. 

Shurly    Dietrich    Co.,    Gait. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Can.     Fniibanks-Morse    Co.,    Montreal. 
Screen    Doors   and    Windows. 

Sanderson.    Harold  Co.,   Paris,   Ont. 
Screen    Door    Sets. 

P.    &   F.   Corbin,   New   Britain,   Conn. 

The     Stanley     Works,     New     Britain, 


Screw    Plates. 

liutterfleld    &   Co.,    Rock   Island,    Que. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Screw  Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,  Nuts,  Bolts. 

Northern    Bolt    ft    Screw   Co.,    Owen 
Sound,    Ont, 

Steel   Co.  of  Canada,   Ltd.,  Hamilton. 
Screws,   Wood. 

P.   L.   Robertson  Mfg.  Co.,  Milton, 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Scythe  Stones. 

The  Carborundum  Co.,   Niagara  Falls 
New   York. 

Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

G.   F.   Stephens  ft  Co.,  Winnipeg. 
Shelf  Boxes. 

Cameron   &  Campbell,   Toronto. 
Shellacs. 

Berry  Bros.,  Walkerville,   Ont, 
Shovels  and   Spades. 

Can.    Fairbanks-Morse   Co..    Montreal. 

Lundy  Shovel  ft  Tool   Co.,    Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 
Sieves   and    Screens. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can.    Fairbanks-Morse   Co..    Montreal. 
Silver   Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 
Silverware. 

McGlashan,  Clarke  Co.,   Niagara  Falls. 

Meriden    Britannia    Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard    Silver   Co.,    Toronto. 
Snow    Shovels. 

The  Sheet  Metal  Products  Co.,   Mont- 
real,   Toronto,    Winnipeg. 
Store    Ladders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Stove    Casters. 

Chicago  Hdw.   Fdry.   Co.,   Chicago. 
Solder. 

Canada   Metal    Co.,    Ltd.,    Toronto. 
Hoyt  Metal   Co.,   Toronto. 
Sheet    Metal    Products    Co.,    Toronto. 
Splicing  Compound. 
Northern    Electric   Co. 


ARE  YOU  THE  MAN  AT  THE  HELM? 


st°re 

Manage^1 

i  eorn>fe 


Are  you  running  your  ship  of  business  along  the  shortest  and  safest 
course  to  the  harbor  of  success?  Or  are  you  going  a  roundabout  way, 
scratching  and  scraping  along  the  rocks  of  loss  and  failure. 

Get  in  the  right  course,  be  on  the  lookout  for  new  thoughts,  ideas, 
schemes,  etc.,  and  you  will  have  a  successful  run. 

STORE  MANAGEMENT  COMPLETE 

is  a  guide  that  will  show  you  how  to  get  the  maximum  trade  and  profit 
out  of  your  busines.  This  book  is  written  by  Frank  Farrington  (a 
companion  book  to  "Retail  Advertising  Complete.")  It  tells  all  about 
the  management  of  a  store.  The  following  is  a  synopsis  of  one  of  the 
chapters: 

CHAPTER  V.— THE  STORE  POLICY— What  It  should  be 
to  bold  trade.  The  money-back  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivery  Roods. 
Substitution.  Handling  telephone  calls.  Courtesy.  Rebat- 
ing railroad  fare.     Courtesy  to  customers. 

"Store  Management — Complete"  is  bound  in  cloth,  contains  272 
pages,  16  full-page  illustrations,  and  13  chapters.  $1.00  brings  this  book 
to  you  postpaid.     Money  refunded  within  10  days  if  not  satisfactory. 

TECHNICAL   BOOK   DEPARTMENT 
MacLean    Publishing   Co. 


143-149  University  Avenue 


TORONTO 
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CHICAGO  STEEL  BENDING  BRAKES 

(Made  in  200  sizesi 
If   you   are   in    the   market  for   a   Bending   Brake  apply   to 
us  for  catalogue  and  price  list. 

There  is  no  use  trying  to  get  along  with  antiquated   tools. 
To   be  successful  ypu  must  be  up-to-date. 
The   Steel    Brakes    do    the   largest    variety     of    work     with 
accurate  results. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


The  Most  Popular  Fire-Pot  on  the  Market 
is  Clayton  &  Lambert  No.  1. 


No.    1    Fire-Pot 


The  tank  is  made  of  heavy,  galvan- 
ized iron,  and  will  withstand  hard 
usage.  The  burner  is  made  of  gener- 
ator metal,  and  is  swivelled,  allowing 
the  user  to  place  it  in  any  position 
desired.  It  gives  a  perfect  blue  flame 
of  intense  heat,  using  but  little  gaso- 
line. The  top  section  can  be  removed 
and  the  base,  with  burner,  used  as  a 
Torch  or  open  fire.  Order  the  No.  1— 
you    will    be    perfectly    satisfied. 

All  leading  jobbers  will  supply  at 
factory  price.  Send  for  Catalog— it's 
free. 


Clayton  &  Lambert  Mfg* 

Company 
Detroit,  Mich.  U.  S.  A. 


Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  L3  t->--aQ£%^  England 

Granted  1780. 

SUPREME  CUTLERY 


For  Sale  by  Leading  Wholesale  Houses 


All  kinds  of 

WOOD 


Planes 


THE  PHAPIN-CTEPHENS  PO., 

*^  UNION  O   FACTORY   " 

PINE  MEADOW,  CONN.,  U.S.A. 


Smith  Hardware  Co..  Ltd..     Agents,  Montreal.  Canada. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-RIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they   are    the    best    you 

ever  saw. 

Be  sure  to  specify  O-RIB-0. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE.  WINNIPEG 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nats  and 
Washers,  assures  quickly  filled  orders  anil 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 

IBIIIIBHHIIII 


THE 
"BARROWS" 

PRUNER 

Special  Features : — 
A     perfectly     easy     and     smooth 

"draw-cut"   action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made  by  Burman  &  Sons,  Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &  S.H.THOMPSON  &  CO. 

Limited 
MONTREAL 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of.  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme    Steel    Goods    Co 76 

Adamite    Wheel    Co 89 

American    Metal    Polish    Co 2 

American     Shearer     Co 84 

Andrews    Wire    Works    73 

Argall    Bros 84 

Atkins    &    Co.,    E.    C 96 

Atlas     Mfg.     Co 84 

Auto    Controller    Co 82 

Auto    Elec.    Washer    Co 89 

Baraett,     G.    &    H 62 

Barton    Netting    Co 82 

Beardmore    &    Co 76 

Beauchamp    &    Co.,    J.    E 76 

Belleville    Hdw.    &    Lock    Co 1 

Bermingham,    T.    F 91 

Berry     Bros 57 

Bloomer,     R.     E 77 

Brandram-Henderson,     Ltd 59 

British  Aluminum  Co..   The  20 

Brown,    Boggs    Co.,    The    32 

Buck     Bros 75 

Butler,    Geo.,    &    Co 75 

Burrow,    Stewart   &    Milne   Co 26 

Cameron    &    Campbell    74 

Canada    Linseed    Oil    Mills    63 

Canada    Metal    Co 61 

Canada    Steel    Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.   Co.  77 

Canadian    Carbon    Co 30 

Canadian    Fairbanks-Morse    Co.,    Ltd.  2 

Canadian    Rogers    Co 34 

Canadian    Tube    &    Iron    Co 

Inside    front    cover 

Cane,    Wm.,    &    Sons    Co 24 

Carborundum    Co..    The    31 

Cartland,    Jas.,    &    Sons    27 

Channell    Chemical    Co 36 

Chapiu,     Stephens    Co 93 

Chesterman,    Jas.,    &    Co 31 

Chicago  Spring   Butt  Co 27 

Clayton    &    Lambert    Co 93 


Consolidated    Plate    Glass    Co 75 

Corbin,     P.     &     F 33 

Crookes,    Jonathan,    &    Son    93 

Cummer-Dowswell,     Ltd 8 

Davidson,    Thos.,    Mfg.    Co 24 

Dominion     Cartridge     36 

Dominion    Oilcloth    Co ?5 

Dorken     Bros 28  S3 

Double    Claw    Hammer   Co 84 

Eley    Bros.     (Canada),    Ltd 12 

Evered    &    Co 32 

Ford    Auger    Bit    Co 85 

Gipe-Hazard   Store   Service   Co F" 

Goodell-Pratt    Co 16 

Greening.    B..    Wire    Co 12 

Gumey   Fdry.    Co 22 

Gutta    Percha    &    Rubber   Mfg.    Co... 

Inside   back   cover 

Hamilton    Cotton    Co 76 

Hamilton    Stamp    &    Stencil    Co 84 

Hendryx.    Andrew    B 73 

Howland,     H.     S 7 

Hoyt     Metal     Co Inside    back    cover 

Huenfeld    Co.,    The     23 

Hutton,    Jas.,    &    Co 91 

Imperial     Oil     Co 20 

Imperial    Varnish    &    Color    Co 67 

International    Nickel    Co.,    The 74 


James    &    Reid    

Jamieson    &    Co.,    R.    C. 


Kent,    Son    &    Co 83 

Kir-Ben,     Ltd 21 

Laidlaw    Bale    Tie    Co 65 

Lamnlough.     K.     \\..    a    ','0 73 

Landers,    Frary   &   Clark 15 

Lewis    Bros.,    Ltd 3 

London    Bolt    &    Hinge    Works    9' 

London    Rolling    Mill    72 

Lufkin    Rule    Co Inside  back   cover 


McArthur,    Alex.,    &    Co 63 

McClary   Mfg.    Co 18  19 

McComb,    J.     H 83 

McDougall,    R.,    Co 78 

McFarlane    Ladder     Works     71 

McGlashan-Clarke     Co 23 

MeKinnon  Dash   Co.. Outside  back  cover 
McKinnon  Chain  Co. Outside  back  cover 

Martin,    L.,    Co 39 

Martin-Senour    Co 57 

Maxwell,    Ltd 71 

May    &    Padmore    76 

Metal    Shingle    &     Siding    Co 30 

Millers     Falls     Co : 78 

Moore,    Benj.,    &    Co C5 

Montreal    Hdw.    Mfg.    Co 4 

Morris    &    Bailey    Steel    Co 82 

Morrison,    Jas.,    Brass    Mfg.    Co 26 

Myers    &    Bros.,    F.    E 74 

National    Safety    Snap    Co 89 

Nicholson    File    Co.. Outside    front    cover 

Nobel's    Explosives,    Ltd 31 

Northern    Bolt    &    Screw    Co 84 

Northern    Elec.    Co 27 

Nova    Scotia   Steel    &    Coal    Co 85 

Oakey,    John,    &   Co 8." 

O-Rib-O   Mfg.    Co 33 

Otterville    Mfg.    Co 85 

Pannenter,    Bulloch    Co.,    The    84 

Pease   Foundry'  Co i3 

Pedlar  People,    The    10 

Pink,     Thos 28 

Plymouth    Cordage     Co ii 

Pro2ressive    Mfg.     Co 83 

Pull-Easy    Mfg.    Co.,    The    77 

Rabone,    John,    &   Sons    91 

Ramsay,    A..    &    Sons    72 

Richards    Wilcox    Co i 

Robertson,    P.    L C3 

Rogers,     Alfred,     Ltd 29 

Ross    Rifle    Co 96 


Russell,    Jennings    Mfg.    Co 91 

Seymour,    Henry    T.,,  Shear   Co 84 

Sharratt    &    Newth     °? 

Shaw.    A.,    &    Son B» 

Sheet    Metal    Products    Co j> 

Sherwin-Williams     Co.,     The     6» 

Slack,    T.,    &    Co » 

Smith    &   Hemenway    Co " 

Soiby,    Robt.,    &    Sons <» 

Spooner    Co.,    Alonzo    W.,    Ltd « 

Stanley    Rule    &   Level   Co » 

Stanley    Works     

Star   Mfg.    Co.,    The    £» 

Star   Specialty   Co ' 

Starrett,    L.    S..    &    Co. " 

Steel    Bending    Brake   Works    *> 

Steel    Co.     of    Canada,    Ltd » 

Steffens    &    Nolle,    Ltd. » 

«tpnhens      G      F.,     &    Co.,     Ltd W 

Stewart.   James.   Mfg.   Co..   Ltd.,  The  20 

Still,    J.    H..    Mfg.    Co f» 

Stratford    Mfg.     Co ™ 

Sweeper    Vac,    Ltd ' 

Tallman    Brass    &    Metal    Co 93 

Taylor,    Forbes    Co " 

Taylor    &    Thompson     ■•  °» 

Thompson.    B.    &    S.    H. -M  « 

Toronto    Plate    Glass    Importing    Co.  63 

Townsend,   S.   P.,  &  Co « 

Turpentine    Producers'    Agency    »i 

Trimont    Mfg.     Co 

United  States    Steel   Products   Co....  14 

86 

Want    Ads •• 

Wayne  Oil  Tank  &  Pump  Oo. .......  1* 

Western    Wire    Fence    &    Nail    Co...  85 

Wheeler    &    Bain •■ f 

Whitman     &    Barnes    Mfg.     Co w 

Wilckes-Martin-Wilckes      « 

Woods,   Walter,   &  Co.,   Ltd U 

Wright.     E.     T.,     Co..     Ltd *1 

Wrought    Washer    Mfg.    Co "> 

Yale    &   Towne,    Ltd CT 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting:   Goods. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Sprayers. 

Sheet  Metal   Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson  &   Richardson,   Montreal. 
Spools   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Spring    Hinges,  etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.   Ramsay  &  Son  Co.,  Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville, 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,  Toronto. 

A.    Ramsay  &   Son   Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint   &   Glass   Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerville. 

G.  F.   Stephens  &  Co.,  Winnipeg. 

A.  Ramsay   &   Son   Co.,    Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
The    Stanley    Works,    New    Britain. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 
Morris  &   Bailey  Steel  Co.,   Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel    Wire    Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
McClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Store    Ladders. 

F.  E.    Myers  &  Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Stocks  and    Dies. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Stoves.  Furnaces. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Clare  Bros.   &   Co.,    Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 


Gurney    Foundry    Co.,    Toronto. 

Findlay     Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ren.     Ltd.,     Almonte. 

McClary's,    London,    Ont, 

Pease   Foundry   Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stoves,    Cas. 

Burrow,    Stewart   &    Milne    Co.,    Ham- 
ilton. 

Gumey    Foundry    Co.,    Toronto. 

McClary    Mfg.    Co.,     London,    Ont. 
Taps. 

Butterfleld    &   Co.,    Rock   Island,   Que. 
Tacks. 

Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin    Rule    Co..    Windsor.    Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 
Technical    Books. 

MacLean    Publishing   Co.,    Toronto. 
Tents   and   Awnings. 

Scythes    &    Co.,    Toronto. 
Tiling.   Wall   and   Floor. 

The  Barton-Netting   Co.,    Ltd.,   Wind- 
sor,   Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson  &  Richardson,   Montreal. 

A.  C.    Leslie   &   Co.,    Montreal. 

B.  &  S.  H.   Thompson  &  Co.,  Mont- 
real. 

Tinware. 

Hoods,  Ltd.,  Birmingham,  Eng. 
Tools. 

Buck    Bros.,    Milbury.    Mass. 

The  Chapin   Stephens  Co.,   Pine  Mea- 
dow,   Conn. 

The      Goodell-Pratt     Co.,     Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   &   Sons,    Sheffield. 

Stanley     Rule     and     Level     Co.,     New 
Britain. 
Tools,    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum    Cleaners. 

Northern    Electric   Co. 
Onward    Mfg.    Co.,    Berlin,    Ont. 
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Clements   Mfg.    Co.,    Toronto. 
Varnishes;   See  Paints. 

Berry   Bros.,    Ltd.,    Walkerville,    Ont. 

Dougall  Varnish   Co.,   Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

Pratt    &    Lambert,    Bridgeburg. 

A.    Ramsay  &   Son  Co.,   Montreal. 

G.    F.    Stephens  &   Co.,   Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Metallic    Ceiling    Co.,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    &    Richardson,    Montreal. 
Wall  Plaster. 

The   Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash   Boards. 

Wm.    Cane   &   Sons    Co.,    Newmarket, 
Ont. 

Meakins  &  Sons,  Hamilton. 
Wash  Tubs. 

Wm.    Cane   &    Sons    Co.,    Newmarket, 
Ont. 
Washing  Machines,  Etc. 

J.   H.   Connor  &  Son,  Ottawa,  Ont. 

Cummer-Dowswell,      Ltd.,      Hamilton, 
Ont. 

Henderson    &    Richardson.    Montreal. 

D.    Maxwell   &   Son,   St.    Mary's.   Ont 

London    Foundry    Co.,    London. 
Wagon   Jacks. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.   Robertson  Mfg.   Co.,   Milton. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weeders. 

C.   S.  Norcross  &  Sons,   Bushnell,   111. 
Whips. 

Hamilton    Whip    Co.,    Hamilton,    Ont, 
White   Lead. 

Brandram-Henderson     Co..     Montreal. 

Steel   Co.   of  Canada.   Ltd..   Hamilton. 

G.    F.    Stephens  &   Co.,    Winnipeg. 
Wholesale    Hardware. 

Caverhill,   Learmont  &   Co.,    Montreal. 

Howland.  H.  S..  Sons  &  Co.,  Toronto. 

Lewis  Bros.  &  Co..  Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 


Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,   Harold   Co.,    Pans,    Ont. 
Window    Guards. 
Canada  Wire  &  Iron  Goods  Mfg.  Uo., 
Hamilton.  .      xr.,_n 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wb"gS2E?  Wire  Co..  Ltd.,  Hamilton. 

WBf  G^SSi  WiTct  Ltd..  Hamilton. 
Wire,  Iron,  Steel,  Brass  and 

^Greening  Wire  Co.  Ltd.,  Hamilton. 
Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton  Ont. 
P.    L.    Robertson    Mfg.    Co..    Milton, 

Stee/'Co.  of  Canada,  Ltd..  Hamilton. 

Northern    Bolt    &    Screw    Co..    Owen 

Sound,    Ont.  -,,,. 

P.   L.   Robertson  Co.,   Milton. 

Wire  Mats.  .       ... 

Andrews  Wire  Wks.  of  Canada,   Ltd., 

Watford,    Ont.  _ 

Canada  Wire  &  Iron  Goods  Mfg.  «->o., 

B^Gree-niSg  Wiro  Co.,  Ltd..  Hamilton. 
Wire   Goods,   Bright. 

Steel  Co.  of  Canada.  Ltd.,  Hamilton. 

Wire    Goods.  _  .  „_ 

Acme  Steel  Goods  Co.,   Chicago,  New 

J.   E.   Beauchamp  &  Op. .   MratreaJ. 

Canada  Wire  &  Iron  Goods  Mfg.  Oo., 
Hamilton. 
Wire   Products. 
Andrew  Wire  Works,  Watford,  Ont. 

Wire   Rope.  Tji 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson  &  Richardson,    Montreal. 
Wire    Stretchers. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont, 
Wood    Finishes. 

Berry    Bros.,    Walkerville. 

G.    F.    Stephens  &   Co.,    Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches.  _ 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Whitman     &     Barns     Mfg.     Co.,     St. 

Catharines. 


HARDWARE    AND     METAL 


In  every  set  are  one  pair  of  2y2  in-  wrought  light  narrow  butts,  one  hook  and  eye, 
and  two  2V2  in.  bolts.  Your  customers  will  be  quick  to  see  the  advantage  of  having  a 
bolt  at  each  side  of  the  window. 

Japanned  or   "Stanley"    SHERARDIZED.     RUST-PROOF  FINISH. 

Packed  with  screws,  one  set  in  a  box,  12  sets  in  a  carton,  a  gross  sets  in  a  case. 
Backed  by  the  S.  W.  Guarantee.     Tell  your  Jobber  to  supply  you. 


'ill 


HARDWARE    AND    METAL 


THE    TEMPTATION    TO    SHOOT    IS 
HARD    TO    RESIST 

Every  youth  and  most  men  find  it  difficult  to  pass  a  good 
display  of  rifles  in  any  window. 

The  Ross  Cadet  Rifle 

is  specially  attractive,  as  it  is  a  strong  and  serviceable  "Sum- 
mer" arm.  Good  for  shooting  at  a  mark  and  any  game,  except 
deer,  etc. 


It  sells  at  $12.00,  gives  dealers  a  reasonable  margin,  and  gives 
the  purchaser  a  full  measure  of  satisfaction  in  the  way  of 
accuracy,  good  sights,  and  good  service. 


THE  ROSS  RIFLE  COMPANY 

QUEBEC,  CANADA 


yy/wwy/yy/y/y/^y/9^^y//y//y//^y/^^ 


Atkins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let    us 
tell   you    how.       A   letter   or     post  card    is   sufficient. 

ATKINS  Sterling  SAWS 


For  Every  Purpose 
A  Perfect  Saw 


E.  C.  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 
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Vancouver  Branch: 

109  Powell  St. 


HARDWARE     AND    METAL 


Frost 
Babbitt 


King 


Our  mixed   metal   sales   amount 
to   over    $5,000,000    Annually. 


is    specially     designed     for     Saw 

Mills,    Planing    Mills,    Threshing 

Machines,    and    Pulp    Machinery,    and    all 

classes   of  stationary   engines. 

It   is    manufactured    by   methods   developed 

during    our   40   years'    experience   in    metal 

mixing  and  we  believe  it  cannot  be  equalled  in  service. 

Vou'll   find   it   a   big   re-order   producer. 

Write   for  prices,   etc. 


Hoyt  Metal  Company,  Toronto,  Ontario 

New  York,  N.Y. ;  London,  Eng. ;  St.  Louis,  Mo. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY  BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


/ UFK/N 


THAN  YOU  EVER  NEED  TO 
SELL       fUFKIN  GOODS 


/i/FK/JV  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
TBIS  IS  THE  SIMPLE  EXPLANATION:     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


(UFK/N 


Goods 


mEfl/FKINRULEJ?O.DF(?ANAI>A.£TJ>*   W/JVDSO/tONT. 


McKinnon  Folding  Seats 

For  Automobiles,  Camps,  Motor  Boats 


And  how  about  the  children? 

Don't  you  feel  guilty  when  you  go  for  an  extra  ride  and  leave  the  children  behind  — 
the  very  ones  who  will  enjoy  it  most — because  there  isn't  room? 

McKinnon  Auto  Chairs  will  solve  the  problem  for  you — for  everyone.  They  make  room 
without  crowding — no  cross-bars  or  braces  to  monopolize  floor  space.  Simple,  comfortable, 
fold  compactly,  requiring  but  little  room  in  your  store.  You  can  sell  a  lot  of  them.  Write 
for  prices. 

McKinnon  Dash  Company 


Buffalo,  N.Y.  St.  Catharines,  Ont.  Cincinnati,  0. 

Touring  Time! 


Every  Hardware  Dealer  should  carry 
McKINNON  Electric-Welded  Anti-Skids 

SMALL  INVESTMENT  -  QUICK  SALES  -  GOOD  PROFITS 

Made  and  sold  in  two  grades,  as  specified  below 


McKinnon  Brand 


Imperial  Brand 


Electric-Welded  Cross  Chain, 
case  hardened  and  coppered. 

Rust-proof  rim  chain. 

Atlas  style  connections. 


Electric-Welded  Cross  Chain, 
soft  and  polished. 

Rust-proof  rim  chain. 

Atlas  style  connections. 


Jobbers  -  Write  for  proposition 

MADE  IN  CANADA         FULLY  GUARANTEED 

By 

McKinnon    Chain   C°mpany 

ST.  CATHARINES,  ONT. 


Canada's     Only     Hardware     Weekly 


Jj\\J 
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Established  1888  Published  Every  Saturday 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada  No.  27 

July  4,  1914 

Proof-in  the  Using 

Cement  quality  can  only  be  deter- 
mined by  experience.  Thousands  of 
contractors,  farmers,  engineers,  have 
found  Rogers'  Portland  Cement  un- 
excelled in  those  qualities  that  make 
for  good  concrete. 


ROGERS 


Portland 


CEMENT 


The  same  high  standard  of  quality  that 
makes  these  buyers  permanent  customers 
of  ours  will  make  them  permanent  cus- 
tomers of  yours  if  you  handle  Rogers' 
Cement.  Drop  a  line  for  our  agency 
proposition. 

ALFRED  ROGERS,  Limited 

28  West  King  Street,  Toronto 
N.  J.  Dinnen  &  Co.,  Western  Sales    Mgrs.,  Winnipeg,  Man. 


HARDWARE    AND    METAL 


What  You  Can  Tell 
Your  Customer 


YOU  CAN  TRUTHFULLY  STATE 
that  "1847  Rogers  Bros."  has  been  the  standard 
silver  plate  for  over  sixty-five  years;  the 
heaviest  grade  of  silver  plate,  backed  by  an 
UNQUALIFIED  GUARANTEE,  made  possible 
by  an  actual  test  of  over  sixty-five  years. 

That  no  higher  quality  can  be  obtained  than 


|847  ROGERS  BROS 

"Silver  Plate  that  Wears" 


Remember,  there  are  other  ROGERS,  and 
other  makers  of  Silver  Ware,  but  there 
is  only  one  "1847  ROGERS  BROS."— 
the  Genuine. 

Sold  by  leading  dealers  everywhere. 


Meriden  Britannia  Go. 

Hamilton,  -  Canada 


I 

FITTED  and  BOLTED  duplicate  Plow  Shares  are 
All  the  popular  makes  can  be  obtained. 


HARDWARE    AND    METAL 


$ 


STAR 

OLTED  duplicate 
most  RELIABLE  for  repairs, 
n  be 

Ik 


^      This    BRAND    is    known 

^      from   Coast  to    Coa 

^      through  Canada  to  the  Gulf 


$     THEY    MEAN     Satisfied     Patrons     and     Constant 


^     "SAFETY   FIRST"    for    them    MEANS       Safety 
|  First"  FOR  YOU. 

I 


Friends  TO  TRADE  WITH  YOU. 


Then  ask  your  Jobber  for  Star  Brand  Shares. 
Star  Mfg.  CO.,     Carpentersville,  III. 


^>//W;/V^//W^^^^^ 


No.  543— The  Red  Runner 


1.  Completely    Flexible,    allowing    door    to    swing 
ninety  degrees. 

2.  Lateral    Adjustment,    Double    Apron,    and    Re- 
movable Hinge  Pin. 

3 .  Riveted  Malleable  Brackets — a  great  advantage 

— no  shorts. 


CANADA'S  VERY  BEST  ROUND  TRACK  HANGER 

CANADIAN 
COMPANY,  Ltd. 
LONDON,  ONT. 


fcchards  Wilcox* 


AUTOMATIC  BENCH  WASHER 

(BUY   IT   IN   CANADA) 

Here  is  a   machine   that   is  meeting  with  immense  favor  wherevei    it    is  shown   or  used.     It   possi       ■    evei 

possible  convenience.     The  wringer  swings  to  any  desired  position   and  may  be  operated  in  either  direction 

and  may  be  fed   from   either  side.     The   control   ii    always   within    reach   and   the   operator  may   start,   stop   01 

reverse   the   wringer  by   a   men*   touch    upon    the   [ever,     it   also  has   the   satin    release,    so   that   all    pressure 

may   be   instantls    thrown    ofl   the   mils,   making   it    absolute!]    safe, 

With   this  machine  more   than   one   person   may  work   at   the   washing.     It  is  splendid   for  families   having 

many  clothes  to  We-  wash*  I. 

The  side   table   is  detachable  and   when    removed   the  machine   occupies  a  floor  spaee  of  24"   x   39". 

The    Automatic    Bench    Wisher'    is    made    in    both    powei    and    electric    types.     A    machine    for   every   home. 

A   beautiful  32-page  book,   full   of  washing   machine  information,   is  mailed   free  for   (!••■   asking.     It   is   called 

Bulletin   KIT.     Write  for  it. 

Sold  through  Canadian  jobbers. 

AUTOMATIC  ELECTRIC  WASHER  CO.,  INC. 

NEWTON,  IOWA,   U.S.A. 


HARDWARE    AND    METAL 

"WW 


Pumps  of  All  Kinds 

We  will  gladly  help  you  to  choose  the  right  pump  for  your 
service  or  that  of  your  customer.  Our  experience  placed, 
through  you,  at  the  disposal  of  your  customers  will  give  them 
that  service  which  will  make  them  permanent,  profitable 
patrons. 

Goulds  Reliable  Hand  Pumps  and 
Fairbanks-Morse   Water    Systems 

will  solve  any  pump  problem  most  economically  and  to  the 
lasting  satisfaction  of  your  customers.  Built  on  common-sense 
lines,  they  are  designed  for  durability  and  ease  of  operation. 

Write  at  once  for  information  regard- 
ing your  particular  problem. 

The  Canadian  Fairbanks-Morse  Co.,  Ltd. 

Montreal  Toronto  Winnipeg  Calgary  Quebec 

Ottawa         Regina         Edmonton  St.  John         Hamilton 

Saskatoon         Vancouver         Ft.  William         Victoria 


Illill!|l!lilll<i!l| "i:,!l  ll;i».f  iW'/il'lil1  IK!  il!  i'lilflllllllllllll 


Mkalliiiiifioad'i! 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  iu  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  .100  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    I43-I49  University   Ave.,   Toronto 


HARDWARE    AND    METAL 


Saws   and   Tools 

That  Last  For 

Generations 


You'll  use  a  DisstonSaw.too,  someday" 


It  takes  a  mighty  good  saw  to  serve 
two  or  three  generations  of  me- 
chanics, yet  there  are  numerous 
cases  where  a  Disston  Saw  has 
passed  from  father  to  son  more 
than  once  in  its  lifetime.  This 
quality  of  great  durability  is  only 
one  of  the  many  that  attest  the 
wonderful  superiority  of  Disston 
Saws. 

The  reputation  which  has  been 
built  up  in  the  past  73  years  for 
these  saws  is  shared  by  other  Diss- 
ton products,  for 


Disston 


SAWS    TOOLS    FILES 

all  embrace  those  distinguishing 
qualities  of  durability,  efficiency 
and  ease  in  handling  which  have 
enabled  them  to  set  a  standard  for 
high-grade  tools  that  as  world-wide 
in  its  scope. 

We  carry  a  complete  line  of 
these  famous  saws,  tools,  and 
files. 


Lewis  Bros.,  Ltd. 

MONTREAL 
Ottawa       Toronto      Vancouver 


HARDWARE    AND     METAL 


THOR 

Electric  Washing   Machines 


THE  THOR— 

Saves  time,  labor  and  expense. 

SAVES  CLOTHES— 

The  Thor  will  last  a  lifetime.  There 
are  no  delicate,  easily  broken  parts. 
It  is  bolted  and  braced,  and  reinforced 
to  withstand  harder  wear  than  it 
will  ever  receive. 

ABSOLUTELY  GUARANTEED 
Over  70,000  Thors  in  use  to-day. 

The  Mainer  Electric  Company,  Limited 

WINNIPEG,  MANITOBA 
The  Largest  Electrical  Supply  House  in  the  West. 


A    SATISFIED    JOBBER 

must  have 

QUALITY  SERVICE 

He  must  also  be  assisted  by 
ADVERTISING 

You  will  be  satisfied  if  you  handle 


PRICE 


WILT  DRILLS 


The  Wilt  Twist  Drill  Co.  of  Canada,  Limited 

Walkerville,  Ont. 


HARDWARE    AND    METAL 


THAT 


Never  Leak 


HOT  GALVANIZED 


After  all  mechanical  work  is  finished, 
S  III  P  garbage  cans  are  taken  one 
by  one  and  dipped  in  a  bath  of  pure 
molten  spelter,  which  completely  fills 
the  seams  and  gives  the  cans  the  spangle 
that  your  customers  demand. 

THREE  SIZES 

For  both  ashes  and  garbage  your 
customer  should  buy  one  of  each  size. 


SMP 


'QUALITY' 


M 


Shipments 

1  romptly 


ade 


SMP 


'QUALITY', 


™    SHEET    METAL    PRODUCTS   CO.   °umAtEAdDA 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 


Silver  Plated  Ware 

Bearing  this  f|  Trade  -  Mark 


Has  the  weight,  appearance  and 
quality  that  makes  it  easily  sold 
and  highly  satisfactory  to 
your  customers 


Sectional  plated  where  the  wear 
comes  most.  21%  nickel  base, 
which  is  harder,  whiter  and  more 
durable  than  any  other  base  used, 
which  makes  the  most  satisfactory, 
lasting  Silver  Plated  Ware  on  the 
market. 


Wm.  A.  Rogers  (R)  SXR 
Silver  Plated  Ware  is  the  line  to 
stock. 


The  "Abington" 
Cold  Meat  Fork 


On  account  of  its  weight  and 
beauty,  you  can  easily  ask  a 
greater  price,  and  get  it. 

Our  catalogue  shows  new  and 
attractive  designs  in  both  Hollow- 
ware  and  Flatware.  Write  for 
your  copy,  and  stock  the  line 
which  is  going  to  mean  increased 
business  for  you  this  fall. 


The  Canadian  Rogers  Company,  Limited 


Winnipeg 


Sales  Rooms 

Toronto 


Vancouver 


Hammond  Bldg.,  Albert  St.  570  King  St.  West  Fairfield  Bldg.,  Granville  St. 


® 
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Corrugated   Bottom 

Same  price  as  plain. 


HARDWARE    AND    METAL 


AMERICA  TROLLEY  HANGERS 


Tandem  Trucks. 

Doors  can  swing 
out. 

Universal    favorite 

for 

Warehouse, Garage 

Factory  and  Barn 

Doors. 

Packed — one  pair 

in  a  box  with  screws 

and  bolts  and  three 

brackets. 


m |»f     I     ] 

v 

WEIGHT  PER  DOZ.  PRS.   115  LBS. 


Hardened    Roller 

Bearings,  very 

strong  and  well 

made.     Lateral 

adjustments,  anti- 
friction, forged- 
steel  yokes  and 

built  for  hard  usage. 

Rail  brackets  are 
corrugated  and 
track  is  heavy. 

Recommended  to 
give  satisfaction. 


Canada  Steel  Goods  Co.,  Ltd.        Hamilton,  Ontc 


Magnets    That     Will    Draw    Warm    Weather    Business 

MECHANICAL  WASHERS  AND  WRINGERS 


Electric  Engine  and  Water  Power  Driven  Machines  that  Embrace  the    Very 
Latest  Features,  including  Swinging  Wringer,  Removable  Tub,  Etc. 

Made  by  CUMMER-DOWSWELL,    Limited,   Hamilton,   Can. 


Agents— W.  L.  HALDIMAND  &  SON,  MONTREAL 


H.  F.  MOULDEN  &  SON,  WINNIPEG 


HARD  \Y  ARE    AND    ME  T  A  L 
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The 

Steel  Company  of  Canada,  Limited 

Hamilton,  Ontario 


We  carry  a  large  stock  of  Standard  sizes  from  }i"  to  12"  (inside  diameter) 
from  which  we  can  make  immediate  shipments  of 

WROUGHT 


Agricultural  Pipe        ■■  Iflk  j  bTMB^^       Fencing  Pipe 

Bedstead  Tubing  flLfflr  mmr     BHI  Hailing  Pipe 

Conduit  and  Signal      Wt  M  ™  ^     Steam  and  Gas  Pipe 

Pipe  A      IA     wba& 

Black  and  Galvanized  Standard  and  Extra  Heavy 


Our  modern  machinery  pern: its  us  to  cut  the  pipe  in  such  a  man- 
ner that  the  passage  inside  is  perfectly  clear,  and  free  from  burrs. 

Our  product  has  a  Clean  Surface,  free  from  blisters  and  other 
irregularities. 

Uniformity  is  a  quality  found  in  our  pipe,  both  in  material  and 
workmanship,  which  increases  the  life  and  usefulness. 

The  Thread  is  of  Even  and  Perfect  cut,  which  insures  a  snug 
fitting  with  the  coupling. 

Every  length  is  tested  to  600  lbs.  pressure  per  square  inch. 

LEAD  PIPE 

MADE  OF  THE  BEST  PIG  LEAD 

Soil  or  Waste     Composition  Gas  Pipe      Fountain  or  Aqueduct 


I 
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Sales  Offices : 
HAMILTON  MONTREAL  TORONTO  WINNIPEG 

VANCOUVER  VICTORIA  ST.  JOHN  HALIFAX 


HARDWARE    AND    METAL 


"CLEAN"  PROFITS 

Some  of  the  cleanest  net  profits  in  the  hardware 
business  come  through  the  sale  of 

NICHOLSON-MADE-FILES 

BRANDS i 

Kearney  &  Foot  —Great  Western — American 

Because  we  control  every  process  in  the  manufacture   of  these 

famous   files — 

Because  we  put  into  each  one  the  crystallized  experience  of  a 

half-century    devoted    to    this    industry — 

Because  we  submit  every  file  to  the  most  searching  inspection 

after   each   important   operation — 

Because  we  put  every  file  to  practical  test  before  it  can  leave 

the    NICHOLSON    factory— 

Every   NICHOLSON-MADE-FIL.E   you   sell  is  certain   to   prove 

absolutely   satisfactory    in    service. 

The  only  "come-back"  to  NICHOLSON  BRANDS 
is    when    your    customers    come    back    for    MOKE. 

IN  YOUR  JOBBER'S  STOCK 

NICHOLSON  FILE  COMPANY 

PORT  HOPE,   ONTARIO 


"W  &  B"  Screw  and 

Drop-Forged 

Wrenches 

The  line  is  complete.  There  is  a  "W  &  B" 
for  every  shop  service.  The  large  and  varied 
assortment  makes  it  possible  to  get  the  one 
wrench  with  the  particular  kind  of  jaws  or  the 
special  bend  of  handle  to  do  work  the  easiest 
way. 

Don't  buy  the  "next  best"  size  or  the  "next 
best"  design.  Get  exactly  what  you  want  from 
the  "W  &  B"  line.  Most  jobbers  handle.  If 
yours  don't,  write  us  and  we  will  see  that  you 
are  supplied. 

Write  for  Machinists'  Catalog  No.  82-X  G. 


Tools  of  Quality 
BearTheseMarks 


TRADE 


MARK 


The  Whitman  &  Barnes  Mfg.  Co. 
AKRON,  OHIO 

Established   60  years. 

OFFICE  AND  FACTORY— ST.  CATHARINES.  ONT. 
Stocks  carried  at  Winnipeg  and  Montreal. 


HARDWARE    AND    METAL 


NEW  YORK  U  SA. 


Here's  a  Dandy  Tool  to  Demonstrate! 

These  calipers  will  measure  over  flanges,  ribs,  bosses,  etc.,  with  perfect  accuracy. 
They  were  invented  and  patented  by  Mr.  L.  S.  Starrett  and  are,  like  all  Starrett 
Tools,  well  made  and  serviceable.  Hardware  salesmen  will  find  it  a  simple  matter  to 
demonstrate  the  value  of 

Starrett 

Lock- Joint  Transfer  Calipers 

A  good  example  of  the  use  of  the  outside  calipers  is  shown  in  the  illustra- 
tions above,  in  which  a  casting  for  a  large  pipe  fitting  is  being  calipered. 


In  the  circle  at  the  left  the  calipers  are  being 
set  at  the  thickness  of  the  casting  below  the 
flange.  In  the  circle  at  the  right,  the  leg  of  the 
calipers    is    swung    out    to    permit    removing    caliper 


over  the  flange,  but  note  that  the  short  leg  is  still 
in  place.  In  the  lower  circle  the  leg  is  swung  back  to 
the  short  leg  and  the  opening  between  the  points  may 
be  read  from  the  rule. 


These  calipers  are  made  in  sizes  from  4  to  24  inches  and  may  be  sold 
to  shops  and  to  many  individual  mechanics.  They  are  Nos.  36  and  37  in 
our  catalog.  If  you  have  not  a  supply,  write  us  for  some  catalogs 
No.  20  M.A. 

The  L.   S.   Starrett  Company 


NEW  YORK 


WORLD'S  GREATEST  TOOL  MAKERS 
ATHOL,  MASS. 

LONDON 
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CARTRIDGES 


We    Load   for     the     World 7 

d  No  Ammunition  Manufacturer  or   Loader  handles   or   loads  a 
greater  variety  of  shot  gun  powders   than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Elcy  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  gives  results  equal  to  3  J  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  oi  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS.,    LTD.,    LONDON. 


WIRE  ROPE 

FOR 

HAY  FORKS 

Wire  Rope  for  hauling  threshing 
machines,  house-moving,  etc. 

We   manufacture    all    kinds    of 
Wire  Rope  for  all  purposes. 


Wire  Rope  Fittings  Wire  Rope  Grease 

The  B.  Greening  Wire  Co.,  Limited 


HAMILTON,   ONT. 


MONTREAL,   QUE. 
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Don't  Let  Your  Lawn  Mower  Stock  Run  Out 

There   will  be  a  demand  for  another  month  or  more 
You  cannot  afford  to  lose  sales  by  not  having  them  on  hand 


"Woodyatt"  Lawn  Mower 

Open  four-knife  cylinder.  Tool  steel  knives,  oil 
tempered.  Bearings  are  extra  long  and  adjust- 
able. Rest  quality  materia)  used  throughout  its 
construction.  Made  with  grass-box  attachment. 
This  mower  has  been  on  the  market  longer  than 
any  other  hisjii-grade  mower  in  the  world. 


"Empress"  Lawn  Mower 

Open  four-knife  cylinder.  10y2-inch  wheels. 
Special  tool  steel  knives,  oil-tempered.  Case- 
hardened  adjustable  bearings.  Case-hardened 
ball-bearings  and  balls.  Specially  prepared  pol- 
ished steel  shafts.  Cheeks  easily  detached.  Made 
with  grass-box  attachment. 


The  Taylor-Forbes 

is  a  reputable    line, 

and  you'll  find  it  very 

Profitable 

Back  of  our  mowers  is  a 
record  of  good  service 
and  our  guarantee  that 
we  will  replace  them 
with  new  machines  or 
refund  the  money  if  for 
any  reason  they  should 
prove  unsatisfactory. 

If  your   jobber    cannot 
supply  you,  write  us  and 
we    will    ship    immedi 
ateiy. 


Taylor-Forbes  Co, 


Limited 


Head  Office  and  Works  :   GUELPH,  ONT. 

BRANCHES   AND  AGENTS: 

Taylor-Forbes  Co..  -  -  246  Craig  St.  W..  Montreal 
Canadian  United  Mfrs.  Agency  -       -        London,  Eng. 

H.G.Rogers,  -  147  Prince  William  St..  St.  John,  N.B. 
H.  F.  Moulden  &  Son,  -  -  Travellers'  Bldg.,  Winnipeg 
Taylor-Forbes  Co., Ltd.,      1070  Homer  St.,  Vancouver.  B.C. 
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A  Product   Without    a  Peer 

COPPER-BEARING  STEEL  SHEETS 

BLACK  GALVANIZED 

RUST  -  RESISTING   SHEETS 

Send  for  a  copy  of  "Scientific  American,"  giving  authoritative 
information  regarding  the  alloy  of  Steel  with  Copper.  It  will  be 
interesting  and  useful  to  you  if  you  are  using  Black  or  Galvanized 
Sheets. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 


NEW  YORK,  U.S.A. 


Branch  Offices,  WINNIPEG  AND  VANCOUVER 
SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


New  Line 

UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 


Spiral  Pressure  Spring 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     311E      "      llxl  3/4  in. 


Packed  3  and  6  in 
a  case. 


Enclosed  Cog  Wheels 


Steel  Ball  Bearings 

No.  31 7E  Rolls  10x1  3/4  in. 
"    318E     "      llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog-  (F) 

THE    AMERICAN    WRINGER    COMPANY 

NEW  YORK,        -        U.S.A. 
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UNIVERSAL  ELECTRIC  GRILL 


THE  ELECTRIC  TABLE  GRILL  after  the  Electric  Irons 
is  the  best  selling  appliance  on  the  market. 


This  compact  device  will  prepare  food  quickly, 
perfectly  and  daintily  at  any  time.  Allows 
cooking  both  above  and  below  the  heating  coils 
at  the  same  time.  Boils,  Broils,  Toasts,  Stews, 
Fries.  Of  unlimited  usefulness  in  an  apart- 
ment. 

Carefully  designed  to  produce  the  greatest 
possible  efficiency.  The  heating  element  is 
carried  nearer  to  the  ends  of  the  frame  than  in 
any  similar  device,  insuring  an  even  spread  of 
heat,   cooking  thoroughly.     The  frame  is  in- 


sulated from  the  heating  coils  to  prevent  waste 
of  heat.  The  pans  are  of  extra  depth,  giving 
large  capacity. 

Made  carefully  to  give  long  satisfaction. 
The  tray  has  insulated  feet,  is  inseparably  fixed 
to  the  frame.  The  pans  fit  the  frame,  set 
evenly  and  slide  easily  under  the  heating  coils. 
Heavy  nickel-plated,  high-polished  finish.  Spe- 
cial attention  has  been  given  to  the  inside  of 
the  pans.  No  turned-in  edges  to  make  cleaning 
difficult. 


Heating  Surface  7%  x  4V2  inches.  Depth  of  Pans  2  and  IVi  inches.  Depth  of  Griddle  14  inch. 

No.  E981  Nickel-Plated  Retails  for  $5.00  each. 

Complete  with  six-foot,  mercerized,  silk  finish,  flexible  cord. 

Packed  one  in  a  carton.     Weight  packed  5%  lbs. 

LANDERS,  FRARY  &  CLARK 

New  Britain,  Conn.  U.  S.  A. 
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"QUICK  MEAL"  WICK  OIL  STOVES 


WITH  GLASS  FOUNT 

Strong,  powerful  and  easily  regulated 
Burners,  Automatic  Chimney  Lifting 
Device,  Blue  Porcelain  Enameled 
Burner  Drums. 

Exclusive  town  agencies  granted. 

Also,  "Quick  Meal"  Evaporating  Gas- 
oline Stoves. 


The  JAMES  STEWART  MFG.  CO.  Limited 


WOODSTOCK,  ONT. 


Agents  for  Canada 


WINNIPEG,  MAN. 


HOODS  L"  BIRMINGHAM 


ENG 


Cables  : 
HOOD 


Banker : 

BANK  OF 

MARK  ENGLAN 

also 

LLOYDS 


WILL  SHORTLY  OPEN 

SHOWROOMS 

With  an  Interesting  Assortment  of 

Enamelledware,  Aluminiumware,  Locks, 

and  General  Hardware,  Etc.,  in  Toronto, 

Winnipeg,    Regina,    Edmonton, 

Vancouver,   Etc. 

FULL  PARTICULARS  OF  DATE 
AND   ADDRESS    WILL    BE   AN- 
NOUNCED  IN    THE   LEADING 
LOCAL  DAILY  PAPER. 


Money   In  Salesmanship 


The  trained  salesman  is  practically  independent. 
Scores  of  business  houses  seek  his  services. 

It  should,  therefore,  be  the  aim  of  every  young 
man  to  qualify  himself  for  a  higher  position.  He 
can  accomplish  this  in  his  spare  time,  just  as  hun- 
ili  ve  done. 

No  work  so  quickly  develops  poise,  self-reliance, 
ease,  ability  to  grasp  situations,  instinct  to  meet 
the  demands  of  the  moment,  and  the  capacity  to 
meet  men  of  their  own  level,  as  representing 
MACLEAN'S. 

This  work  puts  you  in  touch  with  the  prominent 
men  of  each  town,  a  connection  of  inestimable 
value.  We  require  representatives  in  nearly  every 
town  and  centre  of  population  in  Canada.  You 
can  make  from  $5  to  $10  per  week  in  addition 
to  your  regular  salary.  We  give  you  a  practical 
training  that  is  worth  consideration. 

Write  us  to-day  for  particulars. 

MACLEAN  PUBLISHING  CO. 

143  University  Ave.  -:-  Toronto,  Ont. 
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The  Disston  Standard  of  Quality 
Applies  to  Every  One  of  Their  Products 

From  the  beginning,  74  years  ago,  a  high  standard  was  set  for  Disston  Brand  Goods.  This  stand- 
ard has  been  raised  to  keep  pace  with  the  advance  of  the  times.  So  high  is  this  standard  that  both 
dealers  and  mechanics  have  come  to  look  upon  a  Disston  Saw  or  Tool  as  the  standard  by  which  to  judge 
all  others. 

Henry  Disston,  himself  a  finished  mechanic,  insisted  upon  sending  his  sons  into  the  shop  to  learn 
the  business  as  he  did.  Realizing  the  importance  of  this  early  training,  his  sons  in  turn  placed  their 
sons  in  the  shops  until  they  thoroughly  understood   the  manufacturing  end  of  the  business. 

This  means  that  the  sons  and  grandsons  of  Henry  Disston,  who  to-day  manage  the  great  business 
which  he  established,  are  all  practical  men.  They  know  the  business  from  the  ground  up,  which  assures 
a  maintenance  of  the  efficiency  and  high  quality  of  all  products  manufactured  by  the  Disston  Works. 

HENRY    DISSTON    &    SONS 

Incorporated 

Keystone  Saw,  Tool,  Steel  and  File  Works 
PHILADELPHIA,  U.  S.  A. 


The    Largest    Works    of  the   Kind   in  the  World 

50  Acres  58  Buildings  3600  Employees 
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Comparing  Cost  With  Convenience 

The  Bissell  Sweeper  ranks  high  among  the  generally  used 

household  utilities.    There  is  probably  no  other  labor-saving 

article  in  the  home  that  furnishes  so  much  genuine  comfort 
and  convenience,  even  at  several  times  the  cost.  No  other 
utensil  is  so  frequently  needed  by  the  housewife. 

BISSELL'S 

"CYCO"  Ball   Bearing  Carpet  Sweeper 

is  pre-eminent  in  its  field  of  usefulness. 

It    is    the    handy,    inexpensive    cleaning    device   for   every-day  use. 

Consistently  advertised  and  sold  under  a  sincerely  conceived  business  policy  which 
aims  at  a  liberal  co-operation  with  the  dealer  in  the  sale  of  our  goods  and  which, 
through  standard  prices  that  are  universally  observed,  insure  him  a  reasonable  profit, 
the  Bissell  sweeper  has  become  a  staple  whose  constant  growing  popularity  is  evi- 
denced by  the  steady  increase  of  our  sales  from  the  inception  of  our  business  to  the 
present  time. 

BISSELL  CARPET  SWEEPER  CO. 

GRAND  RAPIDS,  MICH. 

(Largest   Exclusive    Carpet  Sweeper   Manufacturers   in  the  World) 

BRANCHES  : 
NEW  YORK  CITY  NIAGARA  FALLS,  ONT. 

(Sales  and  Stock-rooms  and  Export  Department)  (Factory) 

25  Warren  St.  PARIS.  FRANCE;  LONDON.  ENGLAND-Agency. 


We  are  not  afraid  to  have  the 

Searchlight  on 


L  LuL 


V@-K' 


AS  EACH  ONE  IS  MADE  SCIENTIFICALLY 
EXACT  &  THOROUGHLY  TESTED  BEFORE 
BEING  SENT  OUT. 
MANUFACTURED  BY  WILLIAM  NEWMAN  &  SONS  LTD.  BIRMINGHAM 


Canadian    Agents:      F.    D.    C.    Richards,    70    Lo  nbard    Street,    Toronto.       Tees   &    Persse,  '^Calgary,    Alta. 
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MAKING  GOOD  for  a  manufactured  article  is  the  same  as  an  individual. 
There  must  be  plenty  of  good  material  in  the  right  place.  There's  a  reason  why 
householders  are  buying 

MXIaryfc 

"ROB  ROY"  RANGE 

Attractive    and    Handsome    Appearance 

Convenient  Hi#k 
rf—  5he!f  WiFk 
Nickeled   Case 


NicWeTea  Pot   Stands 


Six   Hole   Top 


Broiler   Door > 


Copper'  Lined 
Res ervoir 


Swinss  Heart k 
Witk  Draft  Door 


Large  Ask  Pan 


Full   Sized  18'*  Oven 


Strong  and 
Riaid     Base 


Accurate    Tkermometer 


Its  "twice  around  the  oven"  flue  construction 
saves  heat  waste. 

It  has  a  six-hole  top  and  a  full  size  18"  oven. 

It's  very  moderately  priced. 

Its  fire-box  has  semi-steel  linings. 


lias  a  Copper  Reservoir  that  will  defy  rust. 

And  a  Broiler  Door. 

And  many  other  sound  features — we  are  anxi- 
ous to  send  you  more  particulars — as  postal  request 
will  bring  them— why  not  write? 

McClary's  on  goods  is  a  Quality  Name. 


MXIar/S 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 
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GIVE  THE  HOUSEWIFE 
WHAT  SHE  WANTS 


When   she   thinks   of  oil   stoves,   she   thinks  of   the 

New  'Perfection 


WICK    BLUE    FLAME 


Oil  Cook  stove 

That's  what  consistent  advertising  of  a  thoroughly  reliable 
stove  has  done. 

New  Perfection  Stoves  are  made  in  1.  2,  3,  and  4-burner 
sizes.  No.  5  model  has  the  new  tireless  cooking  oven, 
which  makes  it  a  perfect  cooking  equipment  for  any 
kitchen.     See  it  at  any  Imperial  branch  office. 

THE  IMPERIAL  OIL  COMPANY,  LIMITED 

Toronto  Ottawa  Halifax  Montreal  Ouebec  St.  John 
Winnipeg    Calgary   Regina    Vancouver    Edmonton    Saskatoon 


SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


The  Original 

Turret 
Head  Glass  Cutter 


Every   Wheel  Honed 

Twice     and      Tested 

by  Cutting  Glass 

Goodell-Pratt 
Company 

GREENFIELD, 
MASS., 
U.S.A. 


20 


HARDWARE    AND     METAL 


.jStanilrbltiols 


Bailey  Iron  Planes 


"Bailey"  Iron  Planes  have  been  in  use  for  nearly  fifty  years,  and  are  the 
recognized  standard  for  Planes  of  this  type. 

While  retaining  all  the  original  features,  many  valuable  improvements  in 
construction  have  been  added  from  time  to  time.  Only  the  finest  materials  and 
the  best  workmanship  are  used  in  their  manufacture. 

These  planes  are  now  made  in  our  Canadian  Works,  where  we  are  pre- 
pared to  make  immediate  shipment  of  all  orders  sent  us. 


Always  insist  that  your  order  be  filled  with 
Planes  made  by  THE  STANLEY  RULE  & 
LEVEL  CO.,  which  carry  with  them  a 
GUARANTEE  backed  by  a  Company  that 
has  been  manufacturing  Carpenters'  and 
Mechanics'  tools  for  over  half  a  century. 


STANDARD 

THE  WORLD 

OVER. 


Stanley  Rule  &  Level  Co 

New  Britain,  Conn.  U.S.A. 
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Sell  the  Yale  Screen  Door  Closer  and 
Capitalize  the  "Swat  the  Fly"  Campaign 

Tell  the  progressive  merchants  in  your  locality,  the  best  way 
to  get  rid  of  the  fly  is  to  keep  him  out  of  the  store  and  home 
by  equipping  all  screen  doors  with  a  Yale  Screen  DoorCloser. 

Good  straight  talk  on  the  prevention  of  contamination 
of  foodstuffs,  fruit  and  vegetables  will  produce  results 
throughout  the  entire  summer. 

Stock  thr.se  Screen  Door  Closers  now 
and  write  for  our  new  snappy  counter 
card   "STOP     THE     SLAM". 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Padlocks  in  Canada 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works;   ST.  CATHARINES,  ONT. 


COVERS 

THE  CONTINENT" 

Auto  Accessories  of  Standardized 
Quality  Plus  Standardized  Service 

Change  places  with  your  customer.  Imagine  yourself  one  of 
the  many  thousands  of  car  owners  who  use  and  buy  automobile 
accessories. 

11  Would  not  tlie  guarantee  of  a  $5,000,000  corporation,  backed  by  a 
Service  in  actual  operation  in  every  important  city  of  North  America, 
be   a    great — if   not    a    deciding   factor — in    your    purchase? 

11  Such  is  the  Johns-Manville  guarantee  on  Johns-Manville  Automo- 
bile Accessories — and  such  is  the  efficiency  of  Johns-Manville  Service. 

H  And  remember  that  you  are  able  to  offer  your  customers  this  two- 
fold   assurance    of   satisfaction    at    no   extra   cost. 

Carter  Carburetor 

Multiple-Jet  Principle 

Works  WITH  the  Engine- 
NOT  AGAINST  It 

Never  "lags"  or  "drags."  Built  on  a  principle  that 
gives  the  engine  complete  automatic  control  over  the 
amount  of  fuel   consumed. 

Effects  a  real  increase  in  economy,  flexibility  and 
power.  Allows  lowest  throttle,  insures  quickest 
"pick-up,"  and  estimated  conservatively,  saves  10 
per   cent,   on   fuel. 

Long  Horn 

Sure  as  a  Hammer  on  a  Gong. 

A  mechanical  horn  independent  of  all  electrical 
apparatus,  eliminating  all  possibility  of  break- 
down. Its  mechanism  is  one  compact  unit, 
directly  under  your  control.  There's  nothing  to 
get  out  of  order.  It  won't  fail,  because  it  can't 
fail. 

The  Long  Horn  shouts  its  warning  or  drawls  it 
out.  You  use  it  instinctively  just  as  you  do  your 
voice.  It  defies  wear  and  tear,  costs  nothing  to 
keep,   and    outlasts    the   car. 


$12 


First  cost 
the  only  cost 


i£  f v I  Lens  ( 


NON-       \ 
BLINDING  ' 
Gives  Daylight  Safety  to  Night  Driving. 


$6Per 


Pair 


Illuminates  the  roadway  clearly  in  front  of  the  car. 
yet  does  not  throw  a  blinding  glare  into  the  eyes 
of  motorists  or  pedestrians.  This  is  made  possible 
by  a  front  glass  of  pronounced  curvature,  frosted 
over  its  entire  surface  with  the  exception  of  a  clear 
space  slightly  below  the  centre,  about  3x5  inches, 
through  which  a  powerful  searching  beam  is  pro- 
jected, forward  and'  downward,  on  the  road.  Does 
away  with  the  necessity  of  side  lights.  Requires 
no  special  attachments,  and  is  easily  fitted  to  any 
lamps  in  place  of  the  old-style  front  glasses. 
Made  iu   sizes  to  fit  all  standard  lamp* 

Other  Johns-Manville  Accessories 

Jones  Speedometer;  Johns-Manville  Shock  Absorber;  J-M  Mobil  it  «.- 
Electric  Lamps:  Red  Seal  Dry  Batteries;  Arnold  Electric  Vaporizer; 
J-M  Fire  Exl i nirui slier ;  J-M  Non-Burn  Brake  Lining;  J-M  (Mezger) 
Soot-Proof  Spark  Plug;  Arnold  Electric  Heating  Plugs;  J-M  Auto- 
mobile   Tape;    G-P    Muffler    Cut-Out ;    "Noark"    Enclosed    Fuses. 

Write   nearest   Branch    for   booklets    and    proposition   to    dealers. 

THE  CANADIAN 
H.  W.  JOHNS-MANVILLE  CO.,  LTD. 


tWIBE„ 


450-452  St.     James    Street,   Montreal,   Que. 
19^Front  Street   East,   Toronto,   Ont. 
92   Arthur  Street,  Winnipeg,   Man. 
511    Winch  Building,   Vancouver,   B.C. 
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We  are  working  day  and 
night  to  catch  up! 


Our  factory  is  a-hum  with  business  and  both  our  night  and  day  shifts 
are  hard  at  work  taking  care  of  the  big  business  you  have  been  sending  us, 
For  that  we  thank  you  and  we  also  apologize  to  those  few  customers  who 
have  complained  in  the  recent  past  over  delay  in  our  deliveries. 

There  should  row  be  no  more  such  complaints  if  we  can 
humanly  forestall  them.  We  would  just  suggest  that  our  cus- 
tomers kindly  send  their  orders  in  good  time  and  we  will 
greatly    appreciate    it,    and    aid    us    in    keeping    up    the    good 

reputation  of  "Metallic  service." 
!Let     us     help      you 

close  business — 
Send  us  particulars 
of  the  jobs  you  are 
figuring  on.  We  are 
prompt  with  sug- 
gestions and  quota- 
tions. 


"Metallic"     Building 
Materials 

Eastlake  Steel 

Shingles, 
Metallic   Ceilings, 
Metallic    Sidings, 
Metallic    Lath 

Ventilators, 

Granaries, 
Corrugated    Iron 

(curved   and   flat), 

etc.,    etc. 


The  Metallic  Roofing  Co.  of  Canada,  Ltd. 

Manufacturers 
Toronto,  Ont.  Winnipeg,  Man 


I 


I 


The  free,  straight,  unobstructed  passage  through 

JENKINS  BROS.' 

"Y"  or  BLOW-OFF  VALVES 


makes  them  particularly  adapted  for  blow-off  service, 
and  they  are  very  successfully  used  for  a  variety  of 
other  purposes,  especially  where  thick  fluids  are 
handled,  as  in  chemical,  dye  and  fertilizer  works, 
refineries  and  other  manufacturing  plants.  Have 
renewable  discs  and  seat  rings.  Made  in  Brass  or  Iron, 
in  Standard  and  Extra  Heavy  Patterns. 

Catalogue  mailed  free  upon  request. 


Fig.    13H. 

Extra   Heavy    Pattern    Brass    "Y"    or 
Blow-off    Valve    Screwed. 

Get   them    at    your    dealers. 


JENKINS  BROS.,  Limited 

103  St.  Remi  St.,  MONTREAL 
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DAVIDSON'S  NON-EXPLOSIVE 


Premier  Underwriters  Safety  Gasoline  Cans 

Specially  made  for  Gasoline,  Benzine,  Alcohol  and  all  highly  inflammable  ex- 
plosive liquids.  Saves  30%  Evaporation,  and  preserves  the  volatile  qualities  of 
the  oil  or  spirits. 

Strong  and  Superior  Construction — Finished   in  a  beautiful  Japan  Red. 

The  principle  of  this  Can  for  safe  storing  of  Gasoline  depends  upon 
the  same  fire-stopping  property  of  wire  gauze  that  gives  absolute  safety  in 
use,  to  the  celebrated  "Davy"  mining  lamp.  The  brass  tube  extending  into 
the  tank  is  covered  at  its  base  by  wire  gauze  and  is  sealed  at  the  top  by  an 
automatic  valve  which  practically  makes  it  air-tight.  If  fire  occurs  near  or 
or  around  the  tank  and  excessive  gas  is  formed  by  the  heat,  this  valve  opens 
automatically  and  allows  the  dangerous  gas  to  escape. 

In  case  contents  of  Can  are  ignited  the  vapor  escaping  through  the 
gauze-protected  tube  will  burn  quietly  and  harmlessly  at  the  orifice  without 
exploding. 

Tested  by  the  most  competent  Engineers  and  accepted  by  the  Under- 
writers, its  use  is  therefore  a  positive  safeguard  to  human  life  and  property, 
and  will  reduce  your  insurance  rates  to  the  minimum. 

— Three  Sizes — 

1,  2,  and  5  gallon. 

Write  for  Prices. 

The  Thos.  Davidson  Manufacturing  Co.,  Ltd. 


Montreal 


Winnipeg 


Toronto 


There  is 


PROFIT 


for  you,  and 


SATISFACTION 


for  your 


customer  in  every  Morrison  Valve.     Renewable  disc — enables  the  valve  to  be  made  good  as  new  in  a  few  minutes  for  a  few 
cents.    Extra  large  and  powerful  body — giving  free  flow  and  ability  to  withstand  severe  usage.     The  ULTIMATE  in  valves. 


The  James  Morrison  Brass  Manufacturing  Co., 

LIMITED 
93-97  Adelaide  Street  West, 
Toronto, 

Canada 


Tested  for 

Upwards 

of 

Twenty-five 

Years. 


A 

Valve  or 

Cock 
for  every 
purpose. 
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"  From  Ore  to  Finished  Product." 


Nail    Wire,    Rivet    Wire, 

Straightened    and    Cut   to 

Length 


Wire  Nails — all   standard 
and  special  gauges 


Coiled  Steel  Spring  Wire 


Galvanized  Barb  Wire 


Barbless  Twisted  Wire 


Wire  Rods 


Write  for  Descriptive  Catalogue 

Dominion 
Iron  &  SteelCo.,Ltd. 

Head  Office  and  Works,  Sydney,  N.S 


SALES  OFFICES  : 
Sydney,  N.S.:  112  St.  James  St.,  Montreal  :     18  Wellington  St.  E.,  Toron 


I5Q. 


"NASCC 


PLY  "   I 
ON 

NASQ 


Trinidad  Lake  Asphalt 
Waterproofs  Genasco:the 
Kantleak  Kleet  Water- 
proofs the  seams. 

That's  the  combination, 
Mr.  Merchant,  that  gives 
the  superb  strength  and 
weather-resisting  qualities 
to  the  modern,  enduring, 
economical  roofing. 

THE  TRINIDAD-LAKE-ASPHALT 


\  m  -  l 

$&Q    ON 


£nas< 


3  PLY  -  I  sq. 
ON  Ejf; 

IASC* 


.  i  m  -  l  % 
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It  gives  the  lasting  service 
that  customers  have  wanted 
and  have  never  so  complete- 
ly found  in  roofing  before. 

It  gives  you  a  lead  in  mak- 
ing sales,  and  is  securing 
unbounded  satisfaction  and 
larger  patronage. 

Don't  miss  your  oppor- 
tunity! Order  now  from 
your  jobber.  Write  us  for 
samples  and  full  informa- 
tion. 

The  Barber  Asphalt  Paving 
Company 

Largest  producers  in  the  world 
of    asphalt    and    ready    roofing. 


New  York 


Philadelphia 

San  Francisco 


Chicago 


D.  H.  Howden  &  Co.,  Ltd.,  200  York  St.,  London,  Ont. 

Canadian   Asphalt   Co.,     Ltd.,     Winnipeg,    Man. 

Branches  Ottawa   and    Toronto. 

Evans,  Coleman  &  Evans,  Ltd.,    Victoria,    Vancouver,    B.C. 
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Some   Reasons    Why    "Wear-Ever" 
Utensils  Outsell  All  Others 


■ 
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Battle  Creek  Sanitarium,  Battle  Creek,  Mich. 

Three   Kitchens  Equipped 

We  have  been  using  "Wear-Ever"  Aluminum  for 
several  years,  and  find  it  to  be  very  desirable  be- 
cause of  its  durability.  There  is  no  granite  to  chip 
off  and  no  rust  caused  by  acid  fruits. 

We  have  almost  fully  equipped  three  large 
kitchens  and  it  is  giving  perfect  satisfaction.  We 
shall  continue  using  aluminum  ware  in  preference 
to  any  other  kind  of  utensil  we  would  be  able  to 
purchase. 

Battle  Creek,  Mich.,  The  Battle  Creek  Sanitarium. 

July  25,  1912.  Sanitarium   Store   Dept. 


Institutions  Like  These 

Use   and   Recommend 

"WEAR-EVER" 

No  place  do  utensils  receive  so 
much  hard  usage  as  in  these 
kitchens.  That  "WEAR-EVER" 
is  recommended  and  used  by  so 
many  large  or  prominent  hotels 
and  institutions,  (a  complete  list  on 
application)  speaks  well  of  it.  Sure- 
ly it's  the  safe  and  only  kind  to 
sell  your  customers. 


([/.  (—:  G>c£u**a-^i4&. 


Window  Display — T.  Eaton  Co.,  .Limited,  Toronto. 

DISPLAYS  LIKE  THESE  HELP  SELL  IT 
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Wear-Ever 

Magazine 


SBuvoi 

l)QfflP< 


he'Wear-Ever 

MAGAZINE 


The  "  Wear-Ever  "  MAGAZINE  is  written  and  published  to  assist  in  increasing  the 
sales  and  general  efficiency  of  your  store. 

It  shows  how  others  are  selling  the  goods,  their  prize-winning  window  displays  and  the 
arrangement  of  their  stock.  It  has  well-written  business  articles.  It  suggests  new  develop- 
ments of  business.     Worth  reading  and  worth  keeping.    Send  for  a  copy. 

The  Fundamental  "Why" 

The  enormous  pressure  of  rolling  mill  and  stamping  machine  makes  the  metal  in 
"  Wear-Ever  "  aluminum  cooking  utensils  dense,  hard'and  smooth.  The  "case-hardened" 
surface  of  the  metal  is  made  still  harder  by  electricity — which  makes  the  inside  of  the  utensil 
darker,  smoother,  less  liable  to  be  discolored  and  more  easily  cleaned. 

"Wear-Ever" 

Aluminum  Utensils 

are  stamped  from  thick,  hard  sheet  aluminum — are  made  without  joint,  seam  or  solder.  The 
less  aluminum  is  heated  and  the  more  it  is  "worked"  the  harder  it  becomes.  Consequently 
stamped  utensils  are  rigid,  axe  not  easily  dented  nor  softened  by  being  heated.  These  are  the 
reasons  that  you  can  tell  your  customers  why  she  or  he  should  buy  "  Wear-Ever."  These  are 
the  reasons  why  they'll  come  back  for  more. 

Better  send  for  printed  matter  giving  more  particulars.  It  will  be  a  step  on  the  right  road 
to  Aluminum  Ware  Profits.    A  card  will  do. 

The  Aluminum  Cooking  Utensil  Co. 

"  Wear-Ever"  Utensils  are  made  in  Canada  by  Northern  Aluminum  Co.,  Limited, 

Toronto,  Ont. 
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High  -  Grade    Silverware  and  Table  Cutlery 

The  Niagara  Pattern  illustrated  herewith  makes  an  immediate 
appeal  to  the  buying  public  because  of  its  exceptionally  graceful 
lines  and  artistic  simplicity. 

It  looks  good  to  purchaser  and  never  disappoints  because  it 
gives  big  service. 


Let  us  give  you  full  particulars  and  prices. 

The    McGlashan,    Clarke   Co.,   Limited 

Niagara  Falls,  Canada 

Sales  Manager  :   MR.  N.  F.  GUNDY,  61  Albert  St.,  Toronto,  Ont. 


NIAGARA  HOLLOW  HANDLE 


No.  611 
NIAGARA  TEA  SPOON 


Our  Eavestroughs  are  still  the  Standard,  always  the  same, 

and  no  trouble  to  fit  together. 

Conductor  Pipe,  Elbows,   Ridge  Roll,  Valleys,   Skylights,  Ventilators  and 

CORRUGATED  IRON 


We  ship  while  others 
are  thinking  about  it. 

Wheeler  &  Bain 

TORONTO 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE,  No.   8? 

Send  for  Catalogue  and  Price  List. 

Sold   throughout    the   Dominion   by   all   Wholesale   and    Retail    Hardware  < 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers   of  Lumber   Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It. 
and  it's  the  best 
Peavey   made. 


Every  Progressive  Hardware  Dealer  Should 
Stock  the  "Bayard"  Automatic  Pocket  Pistol 

The  "Bayard"  32  cal.  pocket  pistol  is  only  4|  in.  long,  3|  in.  high,  I  in 
thick,  weighs  about  16  ozs.  and  has  an  initial  velocity  of  837  feet  per 
second;  will  penetrate  4  inches  of  pine  at  10  yards,  and  three  inches  of  pine 
at  100  yards.  Insist  on  your  jobber  supplying  you  with  the  "Bayard,"  or 
write  for  descriptive  booklet. 

McGill  Cutlery  Co.,    Reg'd.,    P.  O.  Box  580,    Montreal 
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Some  of  the  Reasons  why  "You" 

Should  Handle  Buffalo  Brand  Oils, 
Lubricants  and  Specialties 


MANUFACTURED  BY 


PRAIRIE  CITY  OIL  COMPANY,  LTD. 


Winnipeg 


Manitoba 


1.  Because  they  are  never  sold  direct 
to  the  consumer,  but  to  dealers 
only. 

2.  Because  the  Prairie  City  Oil  Com- 
pany, Limited,  is  the  ONLY  Oil 
concern  in  Western  Canada  who 
protects  the  dealer  in  this  way. 

3.  Because  ' ' Buffalo  Brands ' '  are  put 
up  in  handy  sizes,  in  handsome 
lithographed  cans,  which  makes 
handling  easy  and  gives  a  splendid 
opportunity  for  effective  window 
decoration.  The  Prairie  City  Oil 
Co.,  Ltd.,  were  pioneers  in  this 
regard. 

4.  Because  being  so  well  and  favor- 
ably known  they  are  constantly 
asked  for,  and  the  time  spent  in 
trying  to  persuade  customers  to 
accept  something  claimed  to  be 
"equally  as  good,"  but  which  in 
reality  is  vastly  inferior,  is  saved. 

5.  Because  they  cost  no  more  than 
inferior  goods,  and  it  pays  to 
handle  "only  the  best." 

6.  Because  the  quality  of  "Buffalo 
Brands"  is  the  highest  standard 
obtainable,  is  always  uniform,  and 
you  are  assured  that  when  you 
re-order,  the  goods  will  be  exactly 
the  same  as  before  and  not  a  cheap 
substitute. 


Because  our  files  show  hundreds 
of  voluntary  testimonials  from 
merchants  and  users  which  prove 
the  satisfaction  "Buffalo  Brands" 
have  given. 


in    handling    "Buffalo 
you    are    supporting 


8.  Because 
Brands''  you  are  supporting  a 
home  industry,  backed  by  Cana- 
dian money  and  not  CON- 
TROLLED BY  ANY  TEUST  OR 
COMBINE. 

9.  Because  our  selling  staff  is  at 
your  disposal  to  help  you  close 
sales  by  personal  assistance,  in- 
formation or  advice. 

10.  Because  our  Plant  is  new  and  up- 
to-date,  our  facilities  are  good, 
shipments  prompt,  and  carefully 
looked  after  by  an  experienced 
and  competent  warehouse  staff. 

11.  Because  "Buffalo  Brands"  will 
increase  your  sales  and  conse- 
quently your  profits.  The  best- 
looking  goods  are  the  easiest  sold. 

12.  Because  "Buffalo  Brands"  are 
sold  under  an  absolute  "Money 
Back"  guarantee,  and  you  run  ab- 
solutely no  risk  in  handling  same. 
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WHERE  ARE  YOU  ON  THE  MAP? 

No  matter  where  you  are  we  have  a  factory  close  to  you.  We  can  give  you  quick 
service. 

Our  products  are  as  good  as  any  other — hetter  than  some.  But  we  do  not  merely  sell 
you  the  products — they  are  backed  up  by  an  unequalled  service  in  our  line. 

Eight  Big  Factories — Over  2,350  Employees  will  serve  you. 

MONTREAL      TORONTO      PRESTON      WINNIPEG      SASKATOON      EDMONTON      REGINA      CALGARY 

All  factories  are  situated  on  one  or  more  railroad  lines  and  we  have  private  sidings  into  our 
yards.     This  means  quick  loading  and  quick  delivery. 

Special  Service  Departments  keep  after  the  railroads  to  see  that  all  shipments  are  rushed 
through  in  the  quickest  possible  time. 

WE  ARE   FOLLOWING  THE   PEOPLE   AND  THE   RAILROADS. 

We  are  building  factories  in  Canada  wherever  there  is  business  to  warrant.  We  want  to  be 
right  on  the  job  to  make  quick  deliveries  of  good  goods. 

No  matter  where  you  are  we  can  reach  you.  Large  stocks  of  our  products  are  always  kept  on 
hand  so  that  there  is  no  delay  after  your  order  comes  in. 

Let  us  show  you  what  we  can  do.  We  just  want  a  chance  on  an  order — no  matter  how  small 
or  how  large.  Will  show  you  that  we  can  deliver  the  goods  in  a  hurry  and  give  you  as  good  as 
money  can  buy. 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

Head  Office:  PRESTON,  ONTARIO 

CONSOLIDATED  FACTORIES   AT 
MONTREAL,     TORONTO,     PRESTON,     WINNIPEG,     SASKATOON,     EDMONTON,     REGINA,     CALGARY 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited,  Toronto  and  Winnipeg 


Automobile  Screw  Plate 
For  Ford  Model  "T" 


y«PO(H)'AUTOPLATE 
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This  Screw  Plate  is  particularly  adapted  to  the  Ford, 
but  it  also  matches  the  threads  used  in  practically  all  of 
the  medium-priced  Cars. 

No  repair  shop  is  complete  without  one  of  our  Motorcycle  Screw  Plates.    Motor- 
cycles have  threads  not  found  in  the  usual  assortment.    You  get  them  all  in  this  set. 


:B  UTTER  FIELD  &GQMPANY    ,1 
MOTOR   CYCLE   SET   N0.^13l    M 

"ILL  THREAD  AtETHE  ! 

S,  5 CREWS  AT9C  N  U  T§  I, 

NIY  MOTOR    CYCLE  MADE  ' 


Do  our  friends  the  Dealers  realize  that  there  is  a 
handsome  profit  for  them  handling  our  Screw  Plates'? 

Butterfield  &  Co. 

Rock  Island,  Quebec 
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EAVESTROUGH  AND  ROOFING  SUPPLIES 

When  your  stock  runs  low,  think  of  us.  We  are  always  able, — and  anxious — to  keep  you  supplied  with  everything 
you  need  in  Trough,  Pipe,  Elbows,  Hooks,  Mitres,  Shoes,  Ridge,  Valley,  Flashing,  Cut-Offs,  Outlets,  Ferrules, 
Hooks,  Drives,  Hangers,  Pipe  Strainers,  etc. 


ill 


r 


» 


When  a  man  gives  you  an  order  to  fix  his  eavestrough  he   likes  the  work  to  be  done  promptly. 

We  ship  promptly — the  same  day  you  give  us  the  order —  and  by  the  time  you  are  ready  to  do  the  work  the  material 

is  at  your  station. 

Prompt  service  makes  satisfied  customers.     Can't  we  both   follow  this  rule? 

Drop  us  a  card — we  have  a  new  roofing  proposition  to   put  before  you.    Ask  us 


E.  T.  WRIGHT  COMPANY,  LIMITED 


HAMILTON,  CANADA 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co. 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 


M  Best  Shooters   '% 

go?    at  the  traps  and  in  the  field 


w* 
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MK    are  shooting  shells  loaded  with 
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Powders 

You  can  get  them 

in    any  shell 

loaded  in 

1$    Canada.     A. 

^  insist  .y>J 
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This  Advertisement 


is  one  of  the  many  that  are  reaching 
sportsmen. 

Are  you  in  a  position  to  supply  cart- 
ridges that  are  filled  with  these  smoke- 
less powders?    If  not,  why  not? 

You  should  stock  them  at  once,  be- 
cause our  consumer  advertising  is 
certain  to  cause  a  growing  demand. 

Write  for  particulars. 

Nobel's  Explosives,  Ltd. 

|244  Chambers  of  Commerce 
WINNIPEG 
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No.  1003 

Single-Speed   Drills 
up  to    1/4" 

No.  1005 

Two-Speed   Drills 
up  to  Vi" 


"YANKEE" 

BENCH  DRILLS 


The  distinguishing  features  of  this 
drill  are  its  strength,  convenience 
and  rapidity  of  operation.  The 
automatic  friction  and  ratchet  feeds 
give  the  operator  the  free  use  of  one 
hand  to  hold  the  work.  With  these 
distinctive  features  the  " Yankee" 
is  at  once  the  quickest  and  most  de- 
sirable Bench  Drill  made.  A  Balti- 
more Jobber  writes: — "We  sold 
two  Drills  No.  1005,  which  you 
shipped  on  the  17th  ult.  as  soon  as 
we  showed  them  up.    Ship  us  two 


more. 


>> 


Your  jobber  will  supply    you. 

North  Bros.  Mfg.  Company 
Philadelphia,  Pa. 


INCREASE  YOUR  TRADE 


BY 


Modern  Show  Card  Letter- 
ing,  Designing,  Etc. 


SIXTH  EDITION— NOW  READY 

WITH  THIRTY-TWO  ADDITIONAL  PAGES 
TO  THAT  OF  FORMER  EDITIONS 

A  practical  treatise  on  Up-to-Date  Pen  and  Brush 
Lettering,  giving  instruction  representing  many 
styles  of  lettering,  position,  movement,  shading, 
spacing,  designing  and  arrangement,  with  illustra- 
tions of  large  and  small  letters  of  each  alphabet, 
together  with  a  full  analysis  and  diagram  for  mak- 
ing neat  and  prominent  figures  off-hand  for  price 
tickets,  etc.  Over  400  illustrations  of  finished  show 
cards  and  price  tickets  are  given  in 

Marking    Pen   Lettering 
Soennecken  Pen  Lettering 
Automatic  Pen  Lettering  and 
Up-to-Date  Brush  Lettering 

outside  of  fifty-one  page  alphabet  plates  and  letter- 
ing exercises  of  a  large  variety  of  standard  show 
card  alphabets  with  practical  instruction,  together 
with  show  card  designs,  showing  how  to  produce  neat 
and  fancy  border  and  scroll  outlines,  tinted  back- 
grounds, etc. 

This  book  is  far  beyond  anything  ever  published 
in  this  line.  It  contains  solid,  practical,  common- 
sense  instruction — a  book  that  is  free  from  absurd 
theories  and  mystifying  kinks,  and  contains  2,000 
advertising  phrases  for  Card  Signs,  Posters,  etc. 

All  orders  payable  in  advance.  If  you  do  not  find 
this  book  worth  the  price  return  it  inside  of  five  days 
and  get  your  money  back. 

The  price  of  the  Book  is  SI. 00 
delivered  to  your   address  postpaid 

Page  size  of  book  6x9  in.,   144  pages 

The  MacLean  Publishing  Co.,  Ltd. 

BOOK  DEPARTMENT 
143-153  University  Ave.  Toronto 
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r&RARMS(b 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6  35  */„) 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


Harrington  &  Richardson  Arms  Company, 


A  special  circular 
describing  this 
pistol,  also  a  cata- 
log of  our  complete 
line,  will  be  mailed 
to  any  address  on 
request. 

Leading  Hardware  and 
Sporting  Goods  Jobber* 
can  now  supply.  Ask 
your  jobber  tor  this 
pistol. 


715  Park  Avenue 
Worcester,   Massachusetts,  U.S.A. 


S 

>> 


STRUCTURAL  STEEL 


Three  reasons  why  our  business  is  growing 
steadily,  viz.  : — 

PRICES  ARE  RIGHT  QUALITY  UNIFORM 

SERVICE  UNEXCELLED 


h 


\ 


tf 


We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small  Channels,  Short  Diamond  Sunk  Pattern  Checkered 
Plates  and  Galvanized  Sheets. 


Write,  Wire  or  Phone  Us  Your  Requirements. 

STEFFENS   &    NOLLE,   LIMITED 


% 


Office — 803  Shaughnessy  Building         Warehouse — 137  Prince  Street  /*_ 

MONTREAL  .    *J) 

Agents  for  Mannstaedt  and  Cie  ^»»^r 

Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments,  /*^^Jr 

Rosettes,  etc. 

Catalogues  and  Stock  Lists  on  Application. 


kT  checkered  plates 


4 


fp- 
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The  Ahington 

Pattern  has  Tickled  Popular  Fancy 


the  character  of  the  design  appeals  to  the 
refined  taste  of  the  intelligent  buyer,  and  the 
quality  in  the  goods  convinces  those  desiring 
lasting  value  in  return  for  their  money. 

The  ready  sale  and  the  margin  of  profit 
makes  the  "Abington"  a  profitable  line  to 
carry.  Our  travellers  are  now  calling  on  the 
trade.  We  shall  be  pleased  to  send  you  a  copy 
of  our  new  catalogue  for  your  reference. 


Trade 


JHADEI 


IMMK 


Mark 


Our  new  Hollow-ware  catalogue  contains 
many  designs  new  to  the  Canadian  trade.  It 
has  just  been  received  from  the  printers.  Ask 
us  to  send  you  a  copy,  it  will  mean  increased 
business  for  you  this  Fall. 

The  Canadian  Rogers  Co.,  Ltd. 


570  King  Street, 
TORONTO 


Hammond  Building, 
Albert  Street,  Winnipeg 


Fairfield  Building, 
Granville  Street,  Vancouver 
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TRAP  SHOOTING 

The  Sport  of  Broken  Targets  When 
You    Use    DOMINION    SHELLS. 

As  a  sportsman  you  should  shoot  regularly  with  your  local  gun  club.    It  is  a  pleasing  relaxation  that 
develops  a  quick  eye,  steady  nerves  and  complete  control. 

As  a  dealer  you  should  shoot  regularly  with  your  gun  club.    You  will  meet  the  best  class  of  trade  in 
your  town  and  make  your  store  the  headquarters  of  local  sportsmen. 

To  Satisfy  Trapshooters  Sell  Them 


Dominion  Trap  Loads 

IMPERIAL  —  CANUCK  —  REGAL  —  SOVEREIGN 

The  complete  and  rapid  ignition  of  the  powder  gives  a  drive  to  the  shot  that  results  in  dead  birds 
and  good  scores. 


Dominion  Cartridge  Company,  Limited 


Montreal 


The  Substitutes  for 


CANADA 


"QUEEN'S   HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEEN'S  HEAD"  WEAR 

or 

"QUEEN'S   HEAD"    SATISFACTION 

John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade  Quality 

Extra  Heavily  Tinned 

insist  on  "DOMINION  CROWN" 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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A  Comparative  Census  of  Store  Co-operation 

Of  Twelve  Stores  Visited  One  Only  Showed  One  Hundred  Per 
Cent.  Efficiency  —  Lack  of  Balance  Between  Different  Depart- 
ments is  Chief  Cause — Each  Store  Had  Some  Good  Points. 

Written   for   Hardware   and    Metal    by. Norman  Lowe. 


I  CALLED  on  twelve  retail  hardware 
stores  in  a  Canadian  city  recently 
that  represented  a  fair  average  of 
the  trade,  from  the  small  store  of  the 
suburban  dealer  to  that  of  the  large  and 
thoroughly  modern  store  that  is  one  of 
the  best  of  its  kind  in  Canada.  The  ex- 
cuse for  my  call  was  the  inquiry  for  a 
staple  article  of  hardware  that  is  closely 
associated  with  the  building  industry, 
and  a  call  for  which  should  indicate 
to  the  dealer  that  the  customer  will  in 
all  probability  require  many  other  ar- 
ticles other  than  the  one  directly  asked 
for.  The  compiled  results  are  interest- 
ing as  a  human  document,  illustrating 
as  :they  do  that  we  are  all  one  under  the 
skin;  that  the  smart  city  store  depends, 
ii  the  last  analysis,  upon  the  same  sell- 
ing material  as  the  small  cross  roads 
dealer;  i.e.,  the  personality  and  effi- 
ciency of  its   salesmen. 

Neither  the  clumsy  and  sale-killing 
approach,  nor  that  variety  that  imme- 
diately puts  the  customer  at  ease  and  in 
a  receptive  mood,  were  found  to  be 
peculiar  to  any  one  type  of  store,  nor  to 
either  hired  clerk  or  the  store  proprietor. 
A  general  compendium  of  the  sum 
total  of  results  is  best  expressed  as  fol- 
lows: of  the  twelve  stores,  no  one  offered 
any  downright  discourtesy,  but  in  only 
four  of  them  was  I  waited  upon  directly 
when  no  legitimate  cause  intervened. 
This  statement  does  not  take  into  ac- 
count such  cases  as  involved  the  clerk 
finishing  waiting  upon  some  other  and 
earlier  customer,  but  only  those  cases  in 
which  the  clerk  was  idling  with  some 
friend,  sweeping  up,  etc.  In  only  five 
cases  did  the  salesman  ask  for  my  ad- 
dress, presumably  with  a  view  of  getting 
in  touch  with  me  for  other  building  ma- 
terial. Worse  still,  in  only  two  cases 
did  he  suggest  some  other  building  lines 
that  I  might  purchase  there.  Of  the 
twelve  stores,  five  had  tinsmith  shops, 
and  of  these  only  one  volunteered  that 


information  and  asked  for  an  oppor- 
tunity to  do  that  work  on  the  building. 
Of  the  twelve,  ten  of  them  were  prompt 
ia  their  replies  as  to  the  price;  of  the 
remaining  two,  one  had  to  call  the  job- 
ber up,  and  the  other  kept  me  waiting 
for  twenty  minutes  until  the  proprietor 
came  in.  Of  the  prices  offered  on  an 
article  that  at  best  usually  offers  a  very 
small  margin  of  profit  but  two  were 
alike,  and  there  was  an  increase  of  37 
per  cent,  over  the  lowest  figure  for  the 
highest.  The  two  stores  that  had  equal 
prices  quoted  the  lowest  price  of  any. 

The  one  store  of  the  twelve  that  was 
the  beau  ideal  of  all-round  efficiency  in 
window  trim,  store  interior  and  sales- 
man, priced  the  article  at  12y2  per  cent, 
over  the  lowest  price.  The  latter  meant 
a  total  loss  to  the  store  that  sold  at  that 
price.  Hence,  the  one  store  that  showed 
complete  efficiency  in  other  departments 
was  the  one  that  offered  the  goods  at  the 
regular  price  that  embraced  a  small 
profit. 

Five  of  the  stores  had  good  window 
trims;  three  had  excellent  ones.  These 
three  stores  were  the  only  ones  of  the 
live  that  had  well-arranged  interiors; 
but  of  the  seven  remaining  stores  that 
bad  poor  windows,  three  had  good  in- 
teriors, making  a  grand  total  of  six.  The 
one  first-class  store  was  the  only  one 
that  exhibited  a  first-class  salesman, 
who  gave  his  prices  without  any  hesita- 
tion, was  solicitous  without  being  ob- 
noxious, was  courteous  and  pleasant, 
and  who,  when  I  left,  bade  me  good-day, 
and  smilingly  told  me  to  come  in  at  any 
time  for  information.  The  other  extreme 
was  illustrated  by  a  patronizing  youth 
who  smoked  a  pipe  and  replied  in  mono- 
syllables to  my  questions.  One  man,  who 
happened  to  be  the  proprietor  of  another 
store,  endeavored  to  create  a  good  im- 
pression by  a  crude  hail  fellow,  well- 
met  manner,  but  the  unkempt  appear- 
ance of  himself  and  store  was  against 
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him,  and  if  that  had  not  been  enough, 
he  followed  me  to  the  door  and  with 
pathetic  eagerness  offered  to  cut  the 
price  still  further  when  he  saw  that  I 
would  leave  empty-handed,  which  pro- 
ceeding on  his  part  would  be  more  apt 
t>.  engender  suspicion  of  his  prices  and 
goods  than  to  induce  the  customer  to 
buy.  Eight  of  the  twelve  salesmen 
showed  fair  ability  in  selling  once 
they  had  learned  my  wants,  even  in  the 
case  of  those  who  were  inattentive  when 
1  first  entered  the  store.  On  the  other 
hand,  some  who  were  most  prompt  in 
greeting  me  upon  my  entrance  fell  down 
lamentably  in  sales  talk.  As  previously 
stated,  one  man  only  showed  complete 
efficiency  from  the  time  of  the  approach 
to  the  close  of  the  conversation. 

A  comparative  table  of  the  results 
shows  the  following  percentages  of  effi- 
ciency in  the  different  departments: 

Downright  discourtesy,  entirely  ab- 
sent; prompt  attention  upon  entrance  of 
customer,  four  stores  out  of  twelve,  or 
3?  1/3  per  cent. ;  inquiry  as  to  customer 's 
name  and  address,  five,  or  41 2/3  per 
cent.;  suggestions  as  to  purchase  of 
other  and  co-related  lines,  two,  or  16  2/3 
per  cent.;  inquiries  as  to  tinsmith  work, 
one  out  of  five,  or  20  per  cent. ;  know- 
ledge of  prices  without  unnecessary  de- 
l&y,  ten,  or  83  1/3  per  cent. ;  lack  of 
variation  from  standard  prices,  two,  or 
1(1  2/3  per  cent.;  first-class  window 
tiims,  after  allowing  for  natural  advan- 
tages or  the  reverse,  of  the  windows, 
three,  or  25  per  cent.;  first-class  arrange- 
ment of  shelves,  show-cases,  etc.,  of  in- 
terior, six,  or  50  per  cent. ;  first-class 
salesmanship,  as  evidenced  by  the  sale- 
man's  prompt  attention,  approach,  sales 
talk  and  paving  of  way  for  a  later  sale, 
one,  or  12y2  per  cent. ;  complete  effi- 
ciency of  window  trims,  store  interior 
and  salesmanship,  one,  or  12  per  cent. 

It  will  be  noticed  that  each  desirable 
(Continued  on  page  51.) 


Shaving  Supplies  in  a  Dollar  Window 

Western  Canada  Firm  Features  Showing  Supplies  in  a  Dollar 
Window  and  Makes  Many  Sales — Entire  Window  Devoted  to  the 
Display  of  Goods  Retailing  at  One  Dollar. 


THEFE  is  probably  no  line  in  fie 
sto(  k  of  a  hardware  store  which,  if 
properly  displayed  in  a  show  win- 
dow, will  bring  quicker  returns  and  more 
immediate    sales    than    shaving   supplies. 

Unfortunately  for  many  dealers  and 
manufacturers  as  well,  the  line  is  often 
neglected.  Too  many  retailers  are  con- 
tent to  allow  their  stocks  of  strops, 
soaps,  razors,  hones,  clippers,  etc.,  to  re- 
main under  cover,  where  they  cannot  be 
seen  by  customers.  Probably  this  is  why 
so  many  druggists  and  novelty  stores 
have  taken  up  the  shaving-  accessory 
line  and  are  making  such  inroads  into 
the  retail  hardwareman's  business.  The 
hardwareman  who  will  not  display  shav- 
ing accessories,  and  who  kicks  about  the 
druggist  who  does  display  the  line,  de- 
serves very  little  sympathy. 

Every  man  is  a  prospective  purchaser 
of  shaving  accessories.  He  not  only 
needs  a  razor,  but  he  needs  a  strop,  hone, 
strop  dressing,  soap,  shaving  mug',  toilet 
clipper,  brush,  or  other  article. 

A    shaving   accessory   window    display 


is  clearly  a  man's  display,  and  there  are 
few  men  who  would  not  be  interested  in 
such  a  display. 

One  of  the  desirable  features  of  the 
shaving  accessory  line  is  that  each  item 
affords  a  very  fair  margin  of  profit.  The 
merchant  who  is  careful  in  selecting  his 
stock,  who  does  not  purchase  in  a  hap- 
hazard manner,  can  lay  in  a  real  live 
selection  of  good  selling  shaving  acces- 
sories at  a  very  reasonable  cost.  He  can 
also  turn  the  stock  quickly,  provided  he 
uses  the  proper  merchandising  methods. 

The  accompanying  illustration  shows  a 
window  display  that  made  many  sales. 
All  articles  in  the  display  were  priced  at 
one  dollar  each.  The  entire  background 
of  the  display  was  made  up  of  advertis- 
ing material,  including  showeards,  boxes, 
etc.  Dollar  cards  were  used  on  each 
article  and  red  $1  signs  were  pasted  on 
the  plate  glass.  A  large  variety  of  dol- 
lar razors,  shaving  brushes,  razor  hones, 
toilet  clippers,  nail  nippers,  strops,  to- 
gether with  a  few  lines  of  dollar  pocket 
knives,  comprised  the  displays. 


This  window  display  created  many 
sales,  not  only  for  the  lines  shown  in  the 
dollar  display,  but  in  other  lines  of  shav- 
ing accessories,  many  of  them  at  a  higher 
price  than  those  featured  in  the  special 
display. 

It  is  very  doubtful  if  there  is  any 
other  hardware  line  of  equal  size  and 
importance  that  can  be  stocked  in  as 
small  a  space  as  shaving  accessories,  and 
yet  there  is  probably  no  other  line  which 
will  sell  more  rapidly  if  properly  dis- 
played. In  some  stores  special  display 
c;.ses  are  used  for  showing  this  class  of 
goods,  and  many  direct  sales  result.  An- 
other point  which  salesmen  should  al- 
ways bear  in  mind  is  that  all  men  are 
not  looking  for  cheap  goods.  Too  many 
clerks  get  the  idea  that  the  average  man 
will  only  pay  25  cents  for  a  shaving 
brush,  when  as  a  matter  of  fact  the  ma- 
jority of  men  will  pay  from  50  cents  to 
$1.50,  and  some  even  higher.  The  same 
rule  applies  to  all  other  shaving  acces- 
sories. This  is  one  line  where  quality 
talk  makes  bis'ger  sales. 


A  dollar  ivindoiv  in  which  shaving  supplies  are  featured. 
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Team  Work  by  Merchant  and  Farmer 

Ruinous  Mail  Order  Competition  Can  be  Thrown  Off  if  Merchants 
and  Farmers  Co-operate — Community  Like  a  Rope,  is  Only  as 


Strong  as  its  Weakest  Part. 


Written    for    Hardware    and    Metal    by    Henry  Lewis. 


EDITOR'S  NOTE. — The  accompanying  story  is  based  on  what  might  be  done  rather  than  on 
any  actual  occurrence.  It  presents  a  suggestion  which  in  some  form,  might  be  worked  out  to  the 
mutual  advantage  of  merchant  and  farmer.  In  addition,  it  presents  the  disadvantages  that  the  mail 
order  customer  must  be  prepared  to  face.   It  is  worth  reading  and  acting  upon. 


THERE  is  one  town  in  Ontario 
that  does  not  fear  the  mail  order 
house,  although  it  lies  in  the  very 
heart  of  the  so-called  mail  order  belt. 
There  is  a  reason  for  it.  It  is  due  neither 
to  any  dispensation  of  Providence  nor 
any  carelessness  on  the  part  of  the  mail- 
order houses. 

It  all  came  about  as  the  result  of  the 
ruinous  condition  of  affairs  that  were 
the  order  of  the  day  in  that  locality  as 
a  result  of  the  petty  rivalries  of  local 
merchants  and  their  lack  of  co-operation 
against   their  common   enemy. 

Things  were  down  to  pan  rock  on 
that  day  when  Avery  walked  into 
Walker  Bros. 's  store.  The  Walker  boys 
had  started  business  on  a  shoestring, 
and  by  constant  application  to  business, 
good  merchandising  and  the  aid  of  a 
kindly  banker,  they  had  eventually 
pulled  through  and  had  built  up  a  fine 
type  of  the  country  hardware  business. 
Just  at  that  time  when  things  looked 
most  favorable  for  them,  the  mail  order 
business  began  to  make  itself  felt  in 
their  community.  Slowly,  but  surely,  it 
cut  into  their  business,  as  it  did  into  that 
of  every  merchant  in  the  town.  One 
thing  led  to  another,  so  that  what  with 
price  cutting  and  the  consequent  internal 
strife,  they  were  all  in  a  bad  way. 

Avery  was  a  leader  amongst  the  farm- 
ers generally,  and  in  times  gone  by  had 
been  a  good  customer;  now,  he  was  only 
a  more  or  less  sporadic  buyer  of  home 
goods,  a  "shopper,"  one  who  went  to 
the  cheapest  market,  whether  that  was 
at  home  or  elsewhere,  after  first  care- 
fully pricing  in  both  places. 

"How  much  for  your  milk  buckets; 
those  with  the  strainer?"  he  asked  la- 
conically. "Fifty  cents,"  replied  Walk- 
er, and  proceeded  to  reach  up  to  the 
ceiling  hooks  with  his  stick  for  a  sample 
bucket. 

Avery  inspected  it  for  a  moment  in 
silence.  "I  can  get  that  for  forty-five 
cents  by  mail,"  he  commented. 

"The  old  story,"  Walker  thought, 
and  then,  from  sheer  force  of  habit, 
"How  about  your  cost  of  getting  it 
here?" 

"Forty-five  cents  covers  it  all."  said 
Avery.  "It's  the  very  same  bucket,  and 
it's  five  cents  cheaper,  so  I  guess  I  can't 
use  yours,  Mr.  Walker." 


"Do  you  mean  that  you  would  send 
away  from  your  home  town  in  order  to 
save   five  cents?" 

"I  sure  do:  five  cents  is  five  cents  and 
I  work  just  hard  enought  for  my  money 
so  that  I  appreciate  it." 

"How  about  the  wait  of  a  couple  of 
days  for  your  bucket,  and  the  cost  of  a 
new  one  if  it  should  prove  defective? 
They  won't  replace  it  as  I  would,  you 
know,"    said    Walker. 

Avery  reflected,  "Yes,  that's  so.  In 
fact  that's  the  only  kick  that  I've  got 
against  those  fellows." 

"Well,  why  not  buy  at  home,  then?" 
persisted  Walker.  Then,  in  a  last  des- 
perate effort  to  gain  his  point:  "It's 
not  right  for  you  to  patronize  others  in 
preference  to  your  local  merchant." 

"Oh,  pshaw,"  said  Avery,  disgusted- 
ly. "Don't  give  me  any  of  that  guff. 
You  know  as  well  as  I  do  that  it's  not 
only  right,  but  that  it  would  be  utterly 
wrong  for  me  not  to  go  to  the  cheapest 
market.  Do  you  mean  to  tell  me  that  you 
buy  in  Toronto,  or  Hamilton,  or  Mont- 
real because  of  any  loyalty  to  home  pro- 
ducts? I  should  say  not,"  he  continued, 
answering  his  own  question.  "You  pat- 
ronize Canadian  manufacturers  and  job- 
bers simply  because  they  can  deliver  the 
goods.  If  you  could  buy  the  same  goods 
at  a  cheaper  price  in  London,  to  Lon- 
don you  would  go.  Why,  even  as  it  is," 
he  continued  in  virtuous  indignation, 
"you  buy  all  kinds  of  American  goods; 
there  is  stuff  on  your  shelves  that  came 
from  Chicago  that  could  have  been  dupli- 
cated in  Toronto.  It's  only  right  that 
you  should,  though,  for  if  the  same 
quality  of  American  goods  is  cheaper 
than  Canadian,  buy  them  by  all  means, 
but  for  the  love  of  Mike  don't  preach 
to  us  farmers  to  patronize  home  indus- 
tries at  any  cost,  and  then  turn  right 
around  and  do  the  reverse  yourself.  You 
make  a  joke  of  it." 

"That's  all  very  true."  replied 
AValker,  "but  our  positions  are  certain- 
ly  different.  I  have  to  pay  cash  or  near- 
ly so,  for  everything  that  I  buy.  The 
small  merchant  nowadays  is  between  the 
upper  and  the  lower  millstones.  No  one 
will  wait  over  thirty  days  on  me.  If  I 
con 't  meet  my  bills  in  that  time,  they 
begin  to  push  sis'ht  drafts  at  me  and 
ten  to  one  I  can't  meet  them,  because 
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I'm  in  on  the  red  down  at  the  bank 
owing  to  the  fact  that  I've  been  carrying 
a  lot  of  my  customers  since  last  fall,  and 
the  aggravating  part  of  it  is  that  those 
I  have  carried  the  longest  and  have  been 
the  most  lenient  with  are  the  first  ones 
to  send  in  to  a  mail  order  house  as  soon 
as  they  get  hold  of  a  little  cash." 

"Why  do  you  let  them?  Why  not 
slip  a  draft  in  on  them?"  queried  the 
other. 

"Oh,  come  off;  it's  all  right  for  you, 
Avery,  you're  good  pay;  but  you  know 
very  well  that  the  average  farmer  would 
consider  that,  he  had  been  insulted  and 
that  a  reflection  had  been  cast  upon  his 
character  if  he  should  be  presented  with 
a  draft,  or  even  dunned  to  any  great 
extent. ' ' 

"Yes,  there's  no  getting  around  a  lot 
of  what  you've  said,"  Avery  admitted. 
"But  even  at  that,  I  still  stand  by  my 
original  contention  that  it's  business, 
and  as  all  business  is  a  matter  of  dollars 
and  cents,  it  is  perfectly  just  and  right 
for  me  to  buy  in  the  cheapest  market. 
Say,"  he  said,  stepping  up  the  better  to 
inspect  Walker's  smart-looking  suit,  the 
while  an  amused  grin  spread  over  his 
face,  "where  did  you  get  that  suit?" 

Walker  blushed  as  he  admitted  that 
he  had  bought  it  in  Toronto  on  the  oc- 
casion of  his  last  visit  there. 

"Why?"   charged  Avery. 

"Well,  I,  er — "  stammered  Walker. 

"Oh,  I've  caught  you  with  the  goods 
on,"  shouted  the  farmer  gleefully.  "You 
bought  that  suit  in  Toronto,"  he 
charged,  "for  these  reasons,"  and  he 
began  to  tab  them  off  on  his  fingers  as 
he  enumerated  them.  "First,  because  it's 
a  darn  sight  better  suit  than  you  can 
get  over  at  Henry  Sampson's  for  the 
same  money;  second,  because  Henry 
Sampson  bought  his  new  car  down  in 
Toronto  and  drove  up  here  with  it,  when 
lie  could  as  well  have  bought  it  from  you 
for  the  same  money,  as  long  as  you  hold 
the  agency  here.  There  were  other  rea- 
sons, but  that's  enough  to  illustrate." 

"Now,  here's  another  thing,"  he  went 
on.  "There's  Bob  McLean;  just  think 
of  what  he  does.  That  fellow  makes  half 
his  profits  on  underpaying  us  farmers 
for  our  eggs  and  chickens  and  other  stuff 
(Continued  on  page  48.) 
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WHAT  PEOPLE  NEED. 

'  I AHERE  are  to-day  countless  retailers  who  are  in  pro- 
found ignorance  of  the  actual  conditions  existing  in 
the  communities  in  which  their  stores  are  located.  They 
do  not  realize  the  changes,  agriculturally  and  otherwise 
that  have  taken  place  even  during  the  past  few  years.  A 
striking  instance  was  brought  to  light  a  short  time  ago. 
In  a  certain  section  of  Canada  the  farmers  undertook  to 
grow  and  develop  a  certain  farm  product  which  required 
certain  kinds  of  tools  and  cultivators.  A  large  seed  and 
implement  supply  house  doing  business  in  a  large  city 
many  miles  away  learned  through  one  of  its  agents — and 
the  firm  has  many  of  them — that  the  farmers  had  taken 
up  the  idea  and  would  be  in  the  market  for  cultivators, 
hoes,  etc.  Within  the  next  week  or  ten  days  the  com- 
munity was  circularized  and  the  supply  house  was  receiv- 
ing orders  with  the  cash  in  advance.  The  supply  house 
was  selling  over  the  heads  of  the  local  retail  hardware- 
men  because  the  latter  did  not  study  conditions  in  the 
community  and  did  not  know  that  the  need  for  such  lines 
existed.  This  is  only  one  instance  selected  from  many 
which  could  be  cited  to  show  that  in  come  communities 
the  retailers  are  not  keeping  in  touch  with  changing  con- 
ditions. The  changes  which  have  taken  place  in  methods 
of  building,  living  and  farming  during  the  past  few  years 
have  been  fundamental  and  far-reaching.  They  have 
amounted  to  a  revolution  in  methods  of  building,  farming 
and  manufacturing  and  have  been  responsible  for  the  pro- 
duction and  marketing  of  products  undreamed  of  a  decade 
ago.  The  retail  merchant  to  be  successful  in  his  buying 
and  selling  must  study  the  changing  needs  of  the  com- 
munity he  serves.  The  merchant  who  does  not  study  the 
needs  of  his  customers  is  running  chances  of  overstocking 
with  unsaleable  goods, — losing  trade  to  firms  who  make 
a  study  of  local  needs  and  in  all  probability  wondering 
why  he  is  not  making  money.  A  speaker  at  the  recent 
convention  of  the  Associated  Advertising  Clubs  of 
America  held  at  Toronto  told  how  the  vast  fortunes 
of  the  Rothschilds  were  found  upon  a  system  of  secur- 
ing   accurate    information. 

This  system  was  started  150  years  ago  by  Ansel  Roths- 
child, then  a  provincial  banker.  He  conceived  the  idea 
that  if  he  could  know  absolutely  what  clothing  the  people 
of  all  the  interior  European  provinces  were  wearing  and 
what  food  they  were  eating,  then  he  would  know  whether 
or  not  a  merchant  who  came  to  him  to  borrow  money  was 
buying  the  right  kind  of  stock.  Ansel  Rothschild,  there- 
fore, established  business  correspondents  at  every  im- 
portant point  in  the  provinces. 

This  system  soon  gave  the  Rothschilds,  as  bankers,  an 
advantage  over  all  other  European  bankers.  To-day,  in 
the  main  office  of  the  Rothschilds  at  Antwerp,  are  to  be 


found  accurate  charts,  constantly  brought  down  to  date, 
which, show  every  detail  of  the  world's  business  situation 
— retail  sales,  wholesale  sales,  building  operations,  trans- 
portation conditions,  crops,  manufacturing  conditions  and 
the  money  market  in  every  city  or  community  of  conse- 
quence on  the  globe. 

Upon  such  accurate   information  the  fortunes  of  the 
Rothschilds  have  been   built. 
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LACK  OF  CO-OPERATION. 

A  N  interesting  comparison  is  shown  in  this  issue  of  the 
results  of  an  impartial  investigation  into  store 
methods  with  the  idea  of  determining  exactly  how  the 
average  store  ranks  as  a  field  for  the  efficiency  expert. 

The  results  show  a  most  lamentable  condition  of  affairs, 
and  in  this  connection  it  must  be  borne  in  mind  that  the 
investigator  did  not  deliberately  seek  out  stores  of  known 
mediocrity,  but  rather  a  fair  representation  of  all  classes, 
which  included  in  it  some  stores  that  have  always  borne 
a  splendid  reputation.  The  most  noticeable  lack  noticed 
was  that  of  intelligent  co-operation  between  the  depend- 
ent and  inter-locking  departments,  such  as  window  trim- 
ming, interior  arrangement  of  stock,  salesmanship  and  in 
addition,  one  very  important  quality  that  should  have  run 
like  a  silver  thread  through  all  of  these  last-mentioned 
qualities,  namely,  aggressiveness.  The  results  show  that 
in  every  case  the  store  was  progressive  in  some  one  de- 
partment, infallible  proof  that  no  one  store  was  entirely 
hopeless.  This  fact  was  the  one  redeeming  feature  of  the 
whole,  indicating  as  it  did,  a  wholesome  desire  for  im- 
provement. 

However,  these  isolated  cases  of  progressiveness  in  a 
sea  of  neglect  were  in  most  cases  abortive  in  their  effects 
as  a  result  of  the  neglect  shown  the  other  departments.  It 
would  be  futile  to  expect  a  good  window,  a  good  advertis- 
ing campaign  or  any  other  factor  to  effect  results  as  long 
as  the  other  departments  were  neglected.  Such  misap- 
plication of  energy  can  only  be  compared  to  a  driver  of  a 
six-horse  team  who  lets  one  horse  do  all  the  work  and  when 
the  wagon  fails  to  reach  its  destination,  curses  all  six 
alike.  The  store  proprietor  who  centers  his  efforts  on  one 
department  to  the  detriment  of  the  others  instead  of  hold- 
ing an  even  balance  between  them  is  quite  likely  to  feel, 
like  the  driver,  that  the  one  honest  horse  in  his  train,  was 
worthless. 

Intelligent  co-operation  is  the  only  panacea  for  such 
evils,  not  only  between  the  merchant  and  his  salesman, 
but  between  the  roustabout  and  the  office  girl,  between  the 
merchant  and  his  rival  next  door  so  that  all  duplication 
of  effort,  all  waste  of  time  and  money  may  be  eliminated, 
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to  be  replaced  by  the  millenium  of  an  efficient  store  plant 
that  operates  on  greased  wheels.  Like  a  piece  of  rope,  no 
store,  no  system,  no  combination  of  salesmen  is  stronger 
than  its  weakest  part  and  unless  all  are  brought  to  the 
same  level  of  efficiency  the  weakest  will  invariably  affect 
the  results  of  the  whole  as  one  rotten  apple  does  the  con- 
tents of  the  barrel. 

$ 


MID-SUMMER  SALES. 

"VT  ANY  of  our  largest  and  most  successful  retail  mer- 
chandising  establishments  hold  mid-summer  clear- 
ance sales,  usually  during  the  month  of  July.  During  the 
sales,  old  lots,  hold-overs,  etc.,  are  disposed  of  sometimes 
at  reduced  prices  and  sometimes  at  or  below  cost.  The 
idea  is  to  secure  a  quick  turnover  and  to  dispose  of  goods 
which  would  probably  remain  on  hand  until  the  following 
year,  unless  some  steps  were  taken  to  make  a  clearance. 
Probably  the  retail  hardwareman  is  less  affected  by  the 
changing  season  than  the  dry  goods  or  clothing  merchant, 
but  at  the  same  time  there  are  certain  lines  of  hardware 
merchandise  which  if  not  disposed  of  in  their  proper  sea- 
son are  liable  to  become  stickers — taking  up  considerable 
valuable  space — tying  up  capital  which  should  be  working 
— and  very  often  depreciating  in  value  on  account  of  be- 
coming shop-worn  or  damaged.  It  is  true  that  we  will 
still  have  over  two  months  of  warm  weather,  but  this  is  no 
good  reason  why  the  retail  hardwareman  should  rest  on 
his  oars  and  not  endeavor  to  make  a  clearance  of  sum- 
mer goods.  We  do  not  advocate  price-cutting  or  selling 
goods  at  cost  unless  a  merchant  is  driven  to  it,  but  it  cer- 
tainly is  a  good  plan  to  follow  out  some  of  the  methods 
adopted  by  our  large  and  successful  firms  and  endeavor 
to  push, — during  the  holiday  months — goods  which  if  not 
specially  featured  will  remain  on  hand  and  prove  a  burden 
to  the  merchant.  It  has  often  been  said  that  if  a  woman 
does  not  buy  a  hammock  or  refrigerator  before  July  1,  she 
will  probably  wait  until  the  next  year,  but  this  has  been 
disproven  many  times  by  merchants  who  have  conducted 
mid-summer  sales  and  have  cleaned  out  large  stocks  of 
summer  lines  during  July  and  August.  We  have  now 
entered  the  between-season  and  retailers  who  happen  to 
be  burdened  with  overstocks  of  summer  lines  should  start 
immediately  to  clean  house. 


MIXED  FARMING  IN  THE  WEST. 

A  S  straws  indicate  which  way  the  wind  blows,  so  in 
■^-  Western  Canada  there  are  signs  of  thi  times  which 
emphasize  that  in  that  part  of  Canada,  there  is  a  change 
from  the  old  order  of  things — that  the  farmer  has  come  to 
realize  that  for  the  future  the  West — and  the  future 
of  the  West  is  the  future  of  Western  Canadians  indi- 
vidually— depends  upon  mixed  farming  rather  than  the 
exclusive  growing  of  gTain. 

That  in  the  West  there  has  been  a  neglect  of  mixed 
farming  up  to  the  present  time  is  just  as  natural  as  it  is 
necessary  that  there  must  be  a  change  for  the  future. 
Grain  growing  has  been  a  simple  means  of  taking  wealth 
from  the  soil — the  prices  of  land  and  the  prices  paid  for 
the  grain  have  both  been  favorable;  and  then  those  who 
would  be  critical  must  remember  that  the  majority  of 
those  who  went  on  homesteads  in  the  West  did  not  have 
the  money  to  go  into  stock  raising,  and  some  of  those 
who  had  would  not  have  the  knowledge  necessary.  Mixed 
raising  is  an  agricultural  evolution  in  the  West. 

The  Westerners  were  not  ignorant  of  the  rapids 
towards  which  they  were  drifting,  but  while  the  current 
was  smooth  there  was  little  objection  to  drifting  along. 
Indications  of  the  rough  water  ahead  are  to  be  found 
in  agricultural  reports  published  by  the  Provincial  Gov- 
ernments. In  the  report  of  the  commission  on  agricultural 
credits  of  the  Saskatchewan  Government,  there  is  a  direct 


statement  that  the  country  cannot  be  developed  or  sus- 
tained on  grain  growing  alone.  This  was  the  conclusion 
drawn  after  an  exhaustive  inquiry  into  agricultural  con- 
ditions in  all  parts  of  the  world;  it  was  the  declaration 
that  Canada  could  not  hope  for  agricultural  success  along 
lines  which  history  and  history  repeated  had  shown  to 
be  unsound. 

There  were  a  number  of  factors  which  made  it  in- 
evitable that  the  Western  farmer  must  change  from  his 
grain-growing  policy.  The  cost  of  the  transportation  of 
grain  to  world  markets  with  the  long  rail  haul  is  too  high 
for  handling  anything  but  the  best  grades ;  the  only  way 
to  get  the  benefits  from  the  balance  is  by  using  it  for  feed 
and  this  applies  to  half  crops  which  are  hardly  worth 
threshing,  and  which  would  make  good  fodder.  The 
price  of  land  was  advancing  so  rapidly  and  the  price  of 
labor  also,  that  the  wheat  markets  did  not  offer  the 
avenue  to  satisfactory  profits.  Experience  was  proving 
that  the  one-crop  farmer  was  not  the  safe  and  sane 
farmer,  and  that  it  was  a  better  policy  to  have  always 
something  for  the  rainy  day — or  perhaps  it  would  be 
better  to  say  the  lack  of  rainy  days.  Then  on  top  of  all 
is  the  quiet  spell  in  the  West  and  the  tightening  up  of 
credits  on  the  part  of  the  implement  companies.  The 
banks  too  have  given  the  farmer  a  chance  to  catch  up  to 
things  and  look  them  in  the  face. 


THE  FALL  CAMPAIGN. 

AXf  E  are  just  entering  the  mid-summer  season  when 
acations  are  the  order  of  the  day.  A  relaxation  in 
business  will  undoubtedly  be  noticed  in  many  stores,  and 
the  trade  will  look  forward  to  the  fall  season  in  the  hope 
that  with  the  advent  of  fall  we  will  find  business  condi- 
tions improved,  and  as  a  result  of  a  splendid  harvest,  which 
we  hope  will  be  forthcoming,  the  retail  hardwaremen  will 
have  a  heavy  demand  for  fall  goods.  This  should  not  be 
construed  to  mean  that  the  hardwareman  is  not  busy  dur- 
ing the  holiday  months.  There  are  some  hardwaremen  who 
so  plan  their  campaigns  that  they  seldom  have  a  quiet 
month;  but  on  the  other  hand,  there  are  many  merchants 
who  experience  a  quiet  spell.  Although  he  hopes  that 
business  will  improve  greatly  next  fall,  the  hardwareman 
should  not  forget  that  competition  for  fall  business  will 
be  keen,  and  that  during  the  slack  period  in  the  summer  he 
should  lay  his  plans  for  the  future.  This  is  particularly 
true  regarding  the  stove  department.  During  recent  years 
much  has  been  said — and  many  complaints  have  been  reg- 
istered— by  retailers  regarding  the  aggressive  competition 
of  the  mail  order  houses. 

The  worst  enemy  of  many  stove  dealers  is  their  own 
lack  of  progressiveness.  They  do  nothing  to  teach  the 
public  the  wisdom  of  buying  at  home.  They  even  neglect 
to  feature  their  line  of  stoves  prominently.  The  result  is 
that  the  person  who  contemplates  buying  a  new  stove  has 
nothing  to  guide  him,  and  may  very  easily  fall  into  the 
error  of  buying  by  mail.  Under  such  circumstances,  the 
mail  order  house  gets  a  lot  of  business  in  and  around 
the  district  to  which  this  unprogressive  dealer  caters.  The 
latter  believes  that  the  business  thus  secured  is  due  to  the 
activity  of  the  mail  order  house  when  in  reality  it  is  due 
to  his  own  inactivity. 

For  it  is  a  fact  that  catalogue  buying  can  thrive  only 
where  the  local  dealers  are  sufficiently  lacking  in  enter- 
prise to  let  it  grow.  As  every  hardwareman  knows,  the 
local  dealer  has  advantages  which,  if  employed  actively, 
reduce  mail  order  buying  to  a  negligible  quantity.  If  these 
advantages  are  used,  the  catalogue  house,  no  matter  how 
active  a  campaign  it  may  make,  will  get  but  a  slender 
share  of  the  business.  It  is,  therefore,  in  his  own  inter- 
ests that  the  retail  hardwareman  get  an  early  start  in 
actively  pushing  his  fall  stove  campaign. 
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Truth  Emblem  Issued  by  Local  Clubs  Only 

The  Following  Were  the  Recommendations  of  a  Special  Com- 
mittee Appointed  to  Deal  with  the  Use  of  the  Truth  Emblem,  all 
of  Which  Were  Passed  by  the  Associated  Ad  Clubs  of  the  World: 

(1)  That  no  action  be  taken  to  license  the  association's  seal  or  emblem  to  national  advertisers. 

(2)  That  the  association  adopt  another  and  different  form  of  local  seal  for  the  identification  of 
documents  and  similar  coroporate  things. 

(3)  That  the  use  of  the  "Truth"  emblem  be  licensed  upon  the  following  conditions  to  the  local 
clubs  affiliated  to  the  association  to  be  licensed  by  them  to  local  advertisers: — 

(a)  The  "Truth"  emblem  shall  be  used  by  the  local  clubs  in  its  present  form,  except  that  in  each 
case  the  local  club  shall  substitute  its  own  name  for  the  name  of  the  national  association  on  the. upper 
periphery  of  the  seal,  who  shall  print  the  word  "Guaranteed"  on  the  lower  periphery  of  the  seal.  Any 
other  symbol  or  work  similar  but  not  identical  will  be  considered  an  infringement  of  the  property  rights 
of  the  National  Association 

(b)  The  local  club  shall  place  the  licensing  of  the  ''Truth"  emblem  in  the  hands  of  its  vigilance 
committee. 

(c)  The  "Truth"  emblem  shall  be  licensed  by  the  local  clubs  only  to  advertisers  who  will  pledge 
themselves  in  writing  to  the  observance  of  such  code  of  advertising  practice  ethics  as  may  be  prepared 
by  the  National  Association. 

(d)  All  license's  shall  be  in  writing  and  shall  be  revocative. 

(e)  Licenses  for  every  "Truth"  emblem  shall  be  charged  to  the  advertiser  by  the  local  club,  and, 

(f)  Twenty-five  per  cent,  of  the  gross  amount  of  license  fees  collected  by  the  local  clubs  for  the  use 
of  the  "Truth"  emblem  shall  be  remitted  to  the  National  Association. 


BY  the  adoption  of  the  foregoing 
report,  which  was  made  by  the 
committee  of  the  executive  ap- 
pointed to  deal  with  the  subject,  the 
Associated  Ad.  Clubs  of  the  World,  took 
another  important  step  towards  placing 
advertising  on  a  higher  plane  and  estab- 
lishing confidence  with  the  public.  This 
was  one  of  the  most  important  things 
done  by  the  big  convention  of  Ad  Clubs 
for  1914,  which  was  held  in  Toronto  dur- 
ing the  week  commencing  June  20th, 
when  thousands  of  advertising  experts 
from  all  parts  of  the  continent  and  from 
foreign  countries  as  well,  assembled  to 
discuss  subjects  of  importance  m  the 
world  of  publicity.  At  this  convention 
the  change  of  the  name  of  the  organiza- 
tion to  embrace  practically  all  countries 
was  a  step  significant  of  the  advance  of 
the  movement  for  the  establishment  of 
the  advertising  profession  on  g  broader 
more  substantial  and  more  responsible 
basis. 

The  Truth  Emblem  typifies  what  the 
oiganization  stands  for;  it  is  the  key  to 
the  method  by  which  it  is  proposed  to 
cleanse  the  untruth  and  misrepresenta- 
tion from  advertising  as  a  whole  and 
put  commercial  and  mercantile  publicity 
or  a  stronger  footing  with  the  public. 
The  emblem  had  been  previously  adopt- 
ed and  it  remained  for  the  convention  of 
1914  to  decide  upon  the  method  by  which 
its  use  should  be  controlled. 

It  will  be  noted  that  the  report  puts 
the  responsibility  for  the  licensing  of 
the  emblem  with  each  local  club,  and  it 


will  be  for  the  vigilance  committee  of 
that  club  to  see  that  the  principles  be- 
hind its  use  are  not  violated.  Where 
there  is  a  violation  the  right  to  use  the 
emblem  will  be  cancelled  and  this  is 
considered  as  being  sufficient  incentive 
for  respect  of  the  principles  which  it 
represents.  Advertisers  who  undertake 
the  use  of  the  emplem  will  be  required 
to  sign  pledges  in  writing  that  they 
will  observe  the  advertising  practice 
ethics  as  set  down  by  the  National  As- 
sociation. 

The  truth  sentiment  in  regard  to  ad- 
vertising was  a  dominant  note  through- 
out a  number  of  the  session  of  the  con- 
vention of  Ad  men  and  it  was  emphatic- 
ally evident  that  among  the  members 
there  was  a  strong  feeling  that  for  the 
future  the  outstanding  feature  of  the 
campaigns  of  all  responsible  concerns 
will  be  the  endeavor  to  secure  the  pub- 
lic  confidence. 

Truth   for   Retailers. 

That  there  was  no  new  thing  to  say 
about  advertising  unless  there  was  a  new 
ideal  or  clearer  understanding  of  truth 
was  the  manner  in  which  C.  L.  Brittain, 
of  the  Kline  Cloak  &  Suit  Co..  Kansas 
City,  Me.,  introduced  an  address  in 
which  he  brought  forward  strong  argu- 
ments of  both  a  practical  and  theore- 
tical nature  for  advertising  in  which  the 
buying  public  can  at  all  times  pin  their 
faith. 

"AVe  may  talk  about  these  things  for 
years  and  study  them  for  scores  of 
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years,"  he  said,  and  the  one  basic  law 
will  remain  unchanged.  All  we  can  hope 
to  learn  of  advertising  or  of  any  new  or 
old  science  will  have  to  be  learned  from 
its  fundamental  truth   or  principle. 

"As  it  is  in  all  kinds  of  advertising, 
honesty  is  beginning  to  be  recognized 
as  the  most  important  factor  in  the  re- 
tail campaign.  You  can  all  remember 
when  advertising  was  looked  upon  as 
trickery  and  the  common  expression 
that  'It  is  just  some  sort  of  an  advertis- 
ing scheme. '  Thousands  and  thousands 
of  dollars  are  now  being  spent  for  the 
purpose  of  gaining  the  confidence  of 
the  advertising  public. 

Must  Know  the  Goods. 

"Some  business  men  think  that  if  the 
ad  pulls  the  crowd  and  the  selling  force 
gets  the  money  its  a  good  ad  and  a  fine 
combination  that  is  as  deeply  as  many 
think — just  to  get  the  money.  True  we 
advertise  to  get  the  money — no  question 
about  that,  but  men  steal  horses  to  get 
the  horses. 

"As  advertising  men  we  need  to  know 
the  truth  about  what  we  are  advertising 
— the  whole  truth  and  nothing  but  the 
truth;  a  lawyer  needs  to  know  the 
truth  about  his  case  in  order  to  win.  We 
need  to  be  honest  both  in  advertising 
and  selling.  Advertising  is  not  just 
white  space,  type,  pictures,  etc.  Adver- 
tising is  business  and  a  strong  business- 
building  factor.  In  order  to  accomplish 
the  greatest  good  in  the  shortest  time 
and  maintain  the  confidence  of  the  buy- 
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ing  public  we  must  know  something 
about  merchandise.  We  must  know 
when  it  is  right.  We  must  know  the 
truth  about  it.  We  must  know  the  good 
about  it.  We  must  tell  it  in  a  plain  and 
honest  but  enthusiastic  sort  of  way  that 
will  not  only  pull  trade  but  prove  to  be 
a  lasting  advertisement. 

"It  is  just  as  impossible  to  write  a 
truthful  but  business-pulling  advertise- 
ment if  the  merchandise  is  not  right  as 
it  is  to  write  a  truthful  news  story 
about  something  that  never  happened. 
We  should  see  that  our  merchandise  is 
right. 

Not  for  One  Sale  Alone. 

"I  wouldn't  give  much  for  the  ad- 
vertising that  only  made  a  first  sale  and 
didn't  leave  the  customer  in  a  fit  condi- 
dition  of  good  feeling  toward  the  store 
to  come  back;  it  ought  to  do  more  than 
that — it  ought  to  make  them  want  to 
bring  a  friend.  And  it  will  if  the  ad- 
vertisement is  properly  merchandised 
and  the  values  are  honest." 

Mr.  Brittain  gave  some  strong  illus- 
trations backed  up  by  his  own  personal 
experience.  As  advertising  writer  in  a 
men's  store  he  had  put  out  a  line  of 
copy,  which  he  felt  should  be  bringing 
results;  but  it  was  not.  So  he  made  a 
trip  himself  into  the  store  and  asked  to 
see  $2  cravats  which  he  was  advertis- 
ing at  $1.65.  He  found  $1.50  cravats 
which  had  been  marked  up  to  $2,  and 
then  marked  down  again.  He  found 
identifying  buttons  being  cut  off  stand- 
ard $17  suits  which  were  then  marked 
up  to  $25,  and  then  reduced  as  a  bar- 
gain to  $18.50.  It  was  no  wonder  that 
this  advertising  did  not  pull.  He  left 
that   ship  before  it  sank. 

Selling  Advertises. 

"We  must  understand  and  know  ad- 
vertising and  selling  to  be  one  and  the 
same  thing.  We  must  remember  that 
advertising  sells  and  selling  advertises. 
We  must  know  that  the  real  advertise- 
ment is  not  in  the  printed  word  but  in 
the  effect  of  the  sale  on  the  customer.  A 
dissatisfied  customer  advertises — but  in 
the  wrong  way. 

The  speaker  looked  for  a  new  era  in 
business  for  with  the  introduction  of 
honesty,  science  and  system,  were  given 
a  chance  and  where  science  and  system 
governed  advertising  and  selling  there 
would  be  less  failure  and  more  pros- 
perity. 

Condemning  the  Deceivers. 

Deceptive  advertising  received  a  blow 
straight  from  the  shoulder  in  the  paper 
of  A.  J.  Harding,  which  referred  to 
truthful  and  untruthful  advertising  and 
embraced  the  ideas  of  the  members  of 
the  ■vigilance  committee  in  this  con- 
nection. He  asked  if  it  was  deceptive 
for  a  merchant  to  sell  silk  hose  that  are 
seconds   and    sortings   at   19c,   when   he 


knew  that  if  they  were  perfect  goods 
the  selling  price  would  be  $1  ?  Was  it  fair 
to  the  purchaser  to  permit  him  to  buy 
advertised  bargains  (?)  without  making 
him  acquainted  with  such  defects'?  Was 
a  merchant  guilty  of  false  advertising 
when  he  knew  he  was  selling  damaged 
goods  to  an  innocent  purchaser,  as  per- 
fect? 


STANDARDS  OF  PRACTICE. 

The  following  are  the  "Stand- 
ards of  Practice"  adopted  by  the 
Retail  Department  of  Advertis- 
ing at  the  annual  convention  of 
the  Associated  Advertising  Clubs 
of  America  held  at  Toronto  last 
week: 

Each  head  of  a  retail  enter- 
prise should  dedicate  his  best 
efforts  to  the  cause  of  Business 
Uplift  and  to  this  end  should 
pledge  himself: 

1.  To  consider,  first,  the  in- 
terests of  his  customers. 

2.  To  insist  on  the  courteous 
treatment  of  every  visitor. 

3.  To  permit  no  misrepre- 
sentation. 

4.  To  discontinue  careless, 
slurring  or  offensive  statements 
on  the  part  of  salespeople. 

5.  To  avoid  misrepresentation 
or  careless  indifference  in  ad- 
vertising. 

6.  To  see  that  comparison 
values  in  printed  announcements 
are  with  prices  previously  pre- 
vailing in  his  store,  unless  other- 
wise distinctly  stated. 

7.  To  avoid  the  use  of  such  ex- 
pressions as  "Were  $10,"  "Value 
$10,"  Elsewhere  $10,"  "Made  to 
Sell  at  $10,"  "The  $10  Kind," 
etc.,  where  their  use  would  give 
a  misleading  impression  to  the 
reader. 

8.  To  resent  strenuously — to 
the  point  of  withdrawal,  if 
necessary — the  "make-up"  of  his 
advertising  in  a  newspaper  next 
or  near  announcements  offensive 
to  good  taste  or  of  a  debasing 
nature. 

9.  To  demand  of  each  news- 
paper evidence  of  the  approxi- 
mate number  of  its  readers 
(based  on  copies  actually  sold), 
their  general  location  and  char- 
acter, and  a  statement  as  to  how 
they  were  secured — by  volun- 
tary subscription,  by  solicitation, 
by  premium  or  gifts. 

10.  To  urge  on  newspapers 
that  the  same  care  should  be 
shown  in  admitting  advertising 
to  their  columns  that  would  be 
shown  in  admitting  news  mat- 
ter to  their  columns  or  in  ex- 
pressing editorial  opinion  there; 
that  the  newspaper  should  feel 
itself  as  responsible  for  the  verity 
and  propriety  of  advertising  and 
news  in  its  columns  as  for  its 
editorials — always  giving  assur- 
ance that  he  will  welcome  just 
criticism  of  his  own  advertising. 

F.  A.  BLACK, 

Boston. 
MANLY  M.  GILLAM, 
New  York. 


"He  is"  was  the  answer  of  Mr. 
Harding.  "Now  let  us  go  back  to  the 
beginning  of  the  sale.  The  wholesaler 
offers  the  merchant  a  special  lot  of  goods 
at  a  sacrifice  in  price.  He  buys  the  lot 
and  knows  the  faults  before  he  places 
them  on  sale.  But  he  offers  them  at  a 
sacrifice,  without  one  word  of  explana- 
tion to  his  purchaser.  What  would  hap- 
pen to  the  wholesaler  or  jobber  if  when 
he  sold  the  lot  to  the  merchant  nothing- 
was  said  about  the  defects  and  he  simp- 
ly featured  the  low  price  without  a  word 
as  to  quality.  He  would  lose  the  con- 
fidence of  the  merchant  just  as  the  mer- 
chant loses  the  confidence  of  his  patrons. 
He  makes  the  sale  but  it  is  poor  busi- 
ness in  the  end. 

Mr.  Harding  asked  the  retailer  to 
give  the  public  the  same  consideration 
as  he  expected  himself.  Almost  any 
kind  of  advertising  would  bring  results 
but  the  point  was  whether  this  advertis- 
ing strengthened  the  link  between  tV 
seller  and  the  buyer.  The  advertiser. 
who  deceived  in  his  advertisements  was 
largely  deceiving  himself  in  the  end. 

"There  is  nothing  magical  about 
writing  honest  advertisements?  You 
must  co-operate  with  and  be  a  silent 
partner  of  public  opinion.  Confidence 
is  a  plant  of  slow  growth.  If  it  is 
abused  by  false  or  questionable  adver- 
tising it  withers  and  dies  of  exposure. 
If  it  is  planted  in  a  dependable  place 
and  that  place  is  known  for  its 
straight-forward  dealing  and  the  relia- 
bility of  its  advertising,  it  thrives,  grows 
and  spreads  out. 


CONSTRUCTIVE  SELLING. 

In  the  course  of  a  recent  conversation 
the  manager  of  a  large  retail  hardware 
store  said:— "I  make  it  a  practice  to 
talk  hardware  to  as  many  people  as  I 
can  possibly  get  at,  in  the  course  of  a 
day.  I  prefer  the  view.s  of  customers, 
whether  they  come  in  motors  or  stumble 
along  in  plaster  covered  boots.  Each 
has  his  own  peculiar  wants  and  his  own 
peculiar  viewpoint,  and  both  are  equ- 
allv  valuable  to  the  house  that  seeks  to 
hold  their  trade.  I  think  it  a  shame  to 
lose  a  customer  after  having  spent  so 
much  money  in  newspaper  advertising, 
catalogues  and  window  trims  to  first 
get  his  trade.  I  try  to  get  the  address 
of  almost  every  man  who  comes  here, 
whether  he  pays  cash  or  goes  on  the 
books,  and  by  so  doing  I  can  get  an 
idea  of  his  worldly  condition  from  the 
knowledge  of  the  part  of  town  that  he 
lives  in,  combined  with  his  personal  ap- 
pearance. I  can  thus"  talk  to  him  along 
the  lines  that  would  be  most  likely  to 
interest  him." 
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Fifteen  Cent  Display  to  Secure   Ladies'  Trade 

Small  Items  of  Enamelware  and  Aluminumware  to  Retail  at 
Fifteen  Cents  Make  Good  Leaders  and  Attract  the  Attention  of 
Ladies. 


A  WESTERN  Ontario  hardwareman 
whose  store  is  located  in  a  busy 
street,  recently  ran  a  fifteen  cent 
window  display  in  which  he  featured 
small  items  such  as  aluminum  and 
enamel  hasting'  spoons,  jelly  molds,  tin 
tea  kettles,  fruit  strainers,  rolling  pins, 
and  a  hundred  or  more  other  small  items 
in  which  the  housewife  is  interested. 
The  display  was  neatly  arranged  and  a 
number  of  neat  showcards  were  used,  ad- 
vising passers-by  that  any  article  shown 
could  be  purchased  for  fifteen  cents. 
Many  sales  were  made  from  the  window, 
and  in  several  instances  four  or  five 
articles  were  purchased  by  one  person. 
The  display  was  one  that  brought  direct 
returns  and  the  profits  were  reasonably 
large.  The  average  invoice  cost  of  the 
goods  shown  did  not  run  over  90 
cents  per  dozen.  During  the  three-day 
sale  the  store  secured  many  new  cus- 
tomers.    The  majority  of  the  sales  were 


made  to  ladies,  many  of  whom  had  never 
before  been  in  the  store  and  who  were 
under  the  impression  that  the  goods 
shown  could  only  be  secured  in  syndi- 
cate stores.  Now  we  must  admit  that 
the  goods  shown  suited  the  wants  of  the 
housewife  in  that  community,  and  that 
at  fifteen  cents  any  one  of  the  lines  was 
a  bargain.  The  merchant  in  buying  his 
goods  did  not  simply  give  an  order  for 
any  utensil  which  could  be  retailed  at 
fifteen  cents.  He  exercised  as  much  care 
in  selecting  his  stock  of  low-priced  goods 
as  he  did  in  selecting  tools,  cutlery,  or 
any  other  more  expensive  lines. 

You  often  hear  retailers  say  that  it  is 
impossible  to  secure  good  goods  to  retail 
at  such  prices,  but  such  is  not  the  case. 
There  are  in  Canada  to-day  hundreds 
of  firms,  some  manufacturers  and  some 
importers,  who  have  an  endless  variety 
of  small  household  utensils  which  the 
careful    buver    can    secure    if    he    only 


keeps  his  eyes  open.  Too  many  retailers 
are  inclined  to  pass-up  the  traveller 
who  is  showing  a  line  of  what  might  be 
termed  novelties  or  specialties,  but  who 
in  reality  has  a  line  of  leaders  which 
if  purchased  at  the  right  price  and  fea- 
tured in  the  proper  manner  would  prove 
a  boon  in  securing  new  customers.  An 
occasional  window  display  of  low-priced 
kitchen  utensils  is  almost  sure  to  secure 
new7  customers  for  a  store.  If  you  get 
the  public  going  to  your  store  for  small 
items,  you  can  rest  assured  that  if  the 
small  wants  are  properly  looked  after 
you  will  soon  secure  orders  for  the  larger 
items. 

The  accompanying  illustration  shows 
an  attractively  arranged  window  display 
of  enamel  and  aluminum  ware  kitchen 
specialties  which  appeared  in  the  show 
window  of  a  western  firm.  Any  article 
in  the  window  was  offered  at  fifteen 
cents. 


An  effective  "fifteen-cent"  window  featuring  aluminum  and  enamelware  household   utensils. 
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Supplying  the  Needs  of  Autoists 

Western  Canada  Hardware  Merchants  Have  Been  Quick  to  Take 
up  the  Auto-Accessory  Line — Easterners  Are  Falling  in  Line. 


THE  question  of  the  advisability 
of  carrying  a  side  line  of  auto 
accessories  is  one  that  is  arousing 
considerable  interest  throughout  the 
hardware  trade.  Investigation  has  deter- 
mined that  the  hardwaremen  of  the 
western  provinces  have  taken  to  selling 
this  line  more  generally  than  eastern 
dealers,  although  the  latter,  spurred  on 
bj  the  successes  of  others,  are  beginning 
to  more  fully  realize  the  benefits  of  such 
a  line. 

As  an  illustration  of  how  adaptable  a 
line  this  is,  it  might  not  be  amiss  to 
point  out  that  merchants  in  many  lines 
of  trade  other  than  hardware  have  added 
auto  accessories  to  their  stock.  Wm. 
McConnell,  grocer,  of  Harriston,  Ont. ; 
J.  A.  Cappell,  druggist,  Elora,  Ont.; 
J.  E.  Smith  &  Co.,  implement  dealer, 
Orangeville,  Ont.;  H.  Wilson  &  Son, 
music  store,  Gananoque,  offer  examples 
of  the  truth  of  this  remark.  J.  E.  Mos- 
ley,  of  Huntsville;  E.  A.  Button,  of 
Stouffville;  J.  Chalmers,  of  Palmerston, 
and  A.  A.  Sinclair,  of  Paisley,  are  a  few 
of  the  Ontario  hardwaremen  who  have 
taken  up  this  line. 

Of  all  other  lines,  the  implement  busi- 
ness vies  with  hardware  as  being  the 
most  natural  one  to  absorb  a  line  of 
auto  accessories.  This  is  so  true  that 
many  implement  men  have  been  ready 
t  i  turn  the  fact  to  their  pecuniary  ad- 
vantage. 

It  is  to  be  presumed  that  our  hard- 
waremen are  fully  as  enterprising  as  the 
implement  dealers,  so  that  there  is  no 
doubt  that  they  can  as  easily  make  a 
success  in  this  field  as  the  latter. 

There  are  three  alternatives  for  the 
prospective  dealer  to  consider.  He  may 
become  an  authorized  agent  and  get  his 
commission  direct  from  the  auto  com- 
pany for  the  sale  of  their  autos  and 
parts;  or  he  may  effect  the  same  result, 
but  probably  at  a  lesser  profit  through 
the  company's  near-by  dealer;  or,  again, 
hf  may  be  a  free  lance,  and  instead  of 
holding  an  agency  for  one  make  of  car, 
its  necessary  working  parts  and  a  line 
of  universally  used  accessories  on  the 
side,  he  may  concentrate  his  attention 
of  the  accessories  alone,  and  so  be  able 
to  fill  the  needs  of  the  majority  of  ears. 
If  the  first  plan  should  be  chosen,  the 
matter  of  deciding  between  the  carrying 
of  an  agency  for  a  much  used  line  like 
Fords,  or  of  some  other  line  in  which 
the  sales  are  less  frequent,  but  the  in- 
dividual profit  greater,  would  neces- 
sarily come  up.  The  Ford  Company 
offers  the  dealer  a  widely-advertised- line 
for  which  there  is  a  constant  demand, 
but  in  the  security  of  their  own  position 


offer  a  smaller  profit  for  individual  sales 
than  do  other  manufacturers.  Their 
authorized  agents  receive  from  them  a 
discount  of  20  per  cent,  on  their  work- 
ing parts,  such  as  gears,  valves,  springs, 
etc.  But  in  order  to  become  their  agent 
the  dealer  must  also  arrange  to  sell  their 
cars.  In  addition  to  these  strictly  Ford 
parts,  however,  the  dealer  may  carry 
standardized  accessories  that  are  manu- 
factured by  a  score  of  companies.  The 
profits  on  inner  tubing,  shock  absorbers, 
lamps,  cotter  pins,  horns,  tires,  spark 
plugs,  gauges,  and  a  score  of  other  and 
similar  articles  are  very  large,  and  carry 
with  them  in  their  purchase  no  restric- 
tions of  any  kind.  These  articles  are 
adaptable  to  the  use  of  almost  any 
car  that  is  used  in  Canada.  The 
larger  and  more  expensive  items  of 
this  proposed  stock  need  not  be 
purchased  until  sold;  that  is, 
they  may  be  ordered  from  the  jobber 
or  manufacturer  when  needed,  as  it  will 
be  found  that  the  car  maker  is  seldom 
in  a  great  hurry  for  such  items  as  tires, 
inner  tubing,  etc.,  for  they  are  so  vital 
a  part  of  the  car's  equipment  that  he 
usually  a  small  reserve  stock  of  his 
own  on  hand,  and  buys  to  keep  his  own 
stock  up  to  standard.  A  ear  owner  can- 
not afford  to  be  caught  napping  with  an 
exploded  tire  or  a  shortage  of  any  very 
necessary  part  in  reserve  when  he  meets 
with  an  accident,  and  this  fact  tends 
greatly  to  the  dealer's  profit,  as  it  forces 
the  owner  to  tie  his  money  up  in  articles 
that  the  dealer  would  otherwise  have  to 
carry.  This  is  a  fact  that  cannot  be  too 
strongly  emphasized,  and  is  worthy  of 
t lie  most  serious  consideration  of  any 
hardware  dealer  who  hesitates  to  go  to 
the  additional  expense  of  adding  another 
line  to  what  may  already  be  an  over- 
burdened and  top-heavy  stock. 

Of  the  three  plans  suggested,  the  sec- 
ond is  simply  a  modest  replica  of  the 
first ;  the  only  difference  being  that  the 
prospective  dealer  must  deal  with  an 
authorized  agent  of  the  auto  company, 
who  already  has  the  rights  for  that  dis- 
trict instead  of  directly  with  the  com- 
pany itself.  It  is  to  be  presumed  that 
he  would  have  to  be  content  with  a 
smaller  profit  under  these  circumstances 
as  the  original  agent  would  most  likely 
insist  upon  a  small  percentage  for  him- 
self. The  case  of  A.  A.  Sinclair  of  Pais- 
ley. Ont.,  may  be  cited  as  that  of  one 
who  holds  a  sub-agency  for  cars  and 
carries  in  addition  a  general  line  of  ac- 
cessories. J.  E.  Mosley,  of  Huntsville,  on 
the  other  hand,  does  his  business  direct 
with  the  car  manufacturers. 

The  third  and  last  case  is  that  of  the 
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man  who  dispenses  with  the  selling 
agency  of  the  car  or  any  working  parts 
that  can  only  be  used  on  one  make  of 
car,  and  instead  concentrates  his  atten- 
tion on  what  might  be  called  the  uni- 
versal lines:  those  that  may  be  used  on 
any  car,  or,  if  some  particular  make  of 
part  that  sells  frequently  and  at  a  good 
profit  will  not  go  into  all  cars,  the 
dealer  is  as  free  to  order  the  make  of 
part  wanted  to  fill  a  special  order  as  he 
is  to  send  in  for  a  make  of  razors  or 
shovels  in  order  that  he  may  fill  some 
special  order. 

J.  Ohalmer,  of  Palmerston,  offers  a  good 
illustration  of  the  practicability  of  this 
last  plan,  for  he  deals  in  the  universal 
accessories  only,  and  buys  from  a  num- 
ber of  firms.  In  his  case,  the  presence 
of  a  garage  in  the  town  merely  lessens 
his  sales.  Its  presence  there  does  not 
injure   him   materially. 

It  has  been  found  that  most  of  those 
who  are  already  in  the  business  went 
into  it  while  there  were  very  few  autos 
in  their  towns,  so  that  their  business 
has  grown  with  and  in  fact  exceeded, 
that  of  the  number  of  cars  near  them. 
This  fact  should  be  borne  in  mind  by 
the  man  who  hesitates  to  go  after  this 
new  trade  on  account  of  the  fact  that 
there  are  only  a  few  autos  in  his  vicinity. 
The  number  of  autos  in  active  use  is  in- 
creasing amazingly  and  it  should  always 
be  borne  in  mind  that  such  a  sood  field 
of  endeavor  as  this  is  will  not  long  con- 
tinue to  be  in  such  a  condition  as  at 
present,  where  it  is  any  man's  for  the 
asking. 


DESIRE  TO  CONTRACT. 

Cleveland,  Ohio.  July  2.— The  Iron 
Trade    Review    to-day    says: 

Agricultural  implement  manufacturers 
are  showing  greater  desire  to  contract 
for  their  steel  bar  requirements  and  are 
doing  their  best  to  get  a  price  of  1.10c, 
Pittsburgh,  on  annual  contracts.  Mills 
are,  however,  resisting  the  granting  of 
this  price,  except  on  material  for  prompt 
shipment.  On  700  tons  required  atTo- 
ledo  for  prompt  shipment,  the  1.10c 
price  was  made  by  several  mills. 

Foundries  are  actively  contracting  for 
their  coke  requirements,  in  some  cases 
for  six  months  and  in  other  cases  for 
a  year. 

The  closing  of  sheet  mills  on  account 
of  the  failnro  to  agree  on  a  new  wage 
scale  may  have  an  important  effect  on 
the  market  if  continued  for  any  con- 
siderable length  of  time.  Bar  iron  mills 
are  closed  pending  adjustment  of  the 
wage  controversy. 


Scarcity  of  Capable  Builders5  Hardware  Salesmen 

Retail  Salesmen  Who  Can  Figure  on  Specifications  Are  Scarce — 
Some  Positions  Are  Being  Filled  by  Men  Who  Are  More  or  Less 
Incompetent. 

Written   for   Hardware    and   Metal   by    Chas.  Myers. 


WE  sat  clown  in  a  deep  lounge 
in  the  hotel  rotunda,  the  build- 
ers' hardware  expert  and  I. 
Perhaps  you  know  him.  No  doubt  you 
hold  your  specifications  so  that  he  may 
figure  on  them.  He  knows  builders' 
hardware  from  A  to  Z. 

And  after  we  had  taken  long  puffs  at 
our  cigars,  the  talk  turned  on  the  num- 
ber of  men  in  Western  Canada  who 
could  sell  builders'  hardware  intelli- 
gently. Nelson  named  two  between  Win- 
nipeg and  Calgary.  All  the  rest,  he 
said,  only  had  an  imperfect  knowledge 
of  the  business. 

"There's  a  reason,"  he  added,  shak- 
ing the  ash  from  his  cigar.  "Take  the 
young  hardware  clerk  of  to-day.  He 
makes  inquiries  in  the  various  depart- 
ments to  find  out  which  it  pays  to  spe- 
cialize. The  man  in  the  cutlery  depart- 
ment, he  finds,  gets  good  pay.  Those  in 
the  paint  dept.,  he  finds,  do  fairly  Avell, 
after  gaining  a  working  knowledge.  The 
household  supplies  section  is  too  over- 
crowded. Too  many  think  they  can  sell 
stoves,  refrigerators,  etc.  On  going  to 
the  builders'  hardware  department,  the 
manager  there  tells  him,  'Well,  old  boy, 
I've  been  in  here  nine  years,  and  I'm 
still  learning.  There's  a  lot  to  learn 
before  you  can  sell  builders'  hardware.' 
Then  the  lad  thinks  of  the  grocery  clerk 
across  the  way — who  is  drawing  a  good 
salary  after  two  years'  experience,  and 
he  decides  against  builders'  hardware. 
That's  why  there  are  so  few  salesmen 
in  this  line  to-day. 

Good  Men  Wanted. 

"They're  wanted."  he  went  on,  after 
a  few  minutes'  silence;  "and  I  could 
name  you  a  dozen  big  stores  in  Canada 
to-day  who  are  looking  for  good  men  in 
this  line.  Some  of  the  good  positions 
are  being  filled  by  men  who  are  more 
or  less  incompetent,  who  send  their  spe- 
cifications away  to  be  figured  on.  One 
of  the  chief  troubles  is  that  so  little 
has  been  written  about  this  department. 
It  is  one  of  the  most  important  in  the 
hardware  business,  and  least  is  known 
about  it.  It 's  a  great  pity,  for  you  know 
that  unless  a  man  understands  the  article 
he  is  selling,  unless  he  has  implicit 
faith  in  it  and  knows  why  it  will  give 
satisfaction,  he  cannot  succeed  in  sell- 
ing it.  When  you  are  selling  advertis- 
ing space  in  Hardware  and  Metal,  you 
know  why  it  will  pay  a  manufacturer 
to  use  it.  The  same  with  the  builders' 
hardware  clerk.  He  must  know  what 
he  is  selling,  or  he  cannot  succeed." 


Mr.  Nelson  produced  a  specification 
for  builders'  hardware  on  a  building, 
which  a  customer  had  held  until  his 
arrival.  "See  that,"  he  said,  pointing 
to  one  of  the  items.  "I  sent  down  to 
a  local  hardware  store  to  get  a  price  on 
that  one  article,  and  the  clerk  threw 
up  his  hand%,  and  admitted  he  was  at 
sea  when  dealing  with  these  things.  I 
have  all  this  figuring  to  do  wherever  I 
go." 

"Since  you  have  such  a  thorough 
grasp  of  the  business,"  I  said,  "you 
might  tell  me  where  you  secured  it. 
Readers  of  Hardware  and  Metal  are  al- 
ways willing  to  learn." 

Nelson  laughed  heartilv.  shook  the 
ashes  from  his  cigar  again,  and  nestled 
deeper  into  the  lounge.  When  he  began 
to  speak  again,  it  was  in  deep,  serious 
tones. 

Grocery  to  Hardware. 

"I  used  to  work  in  a  grocery  store 
in  a  Western  town,"  he  began.  "It  was 
a  hidi-class  store,  and  here  I  learned 
the  art  of  salesmanship.  My  father-in- 
law  was  in  business  in  the  same  town, 
only  his  was  a  hardware  store.  One  day 
he  offered  to  take  me  in  as  a  member  of 
the  firm,  and  I  accepted  the  offer. 

"It  was  little  I  knew  about  hard- 
ware, but  I  had  learned  to  sell,  and  it 
wasn't  long  before  I  was  finite  at  home, 
celling  washing  machines,  fly  swatters, 
stove  pipe  and  such  like.  I  studied  each 
line  thoroughly,  learned  what  it  was  for, 
and  worked  up  a  sellins-  talk  for  each 
line.  One  day  I  decided  to  tackle  build- 
ers' hardware.  The  man  in  charge  said, 
'You're  running  your  head  into  some- 
thing hard.  A  man  reouires  to  know 
a  vast  amount  before  he  can  handle 
that  line.'  I  told  him  I  knew  that,  and 
the  same  applied  to  him.  He  did  not 
have  the  time  to  attend  to  it  thorough- 
ly, whereas  I  was  willing  to  give  it  my 
whole  attention.     So  he  handed  it  over. 

How  He  Learned. 

"Now  this  is  where  I  learned  to  sell 
builders'  hardware.  There  is  no  royal 
road.  First  I  took  home  the  catalogues 
and  studied  them  as  I  would  a  book  on 
philosophy.  The  various  sizes  and 
shapes  of  each  piece  were  memorized, 
and  I  found  what  each  article  was  used 
for  by  reading  the  description  which  al- 
ways accompany  the  illustrations.  I  got 
as  many  books  as  I  could  on  the  subject 
and  read  them,  but  I  want  to  tell  you 
that  T  learned  how  to  sell  builders' 
hardware  by  studying  the  catalogues, 
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and    applying    the      knowledge      gained 
when  in  the  store. 

"One  day,  a  hardware  manufacturer 
visited  our  town  in  connection  with  a 
meeting  of  the  Board  of  Trade.  Speak- 
ing at  a  banquet,  he  mentioned  builders' 
hardware,  declaring  that  there  were 
only  two  men  in  that  province  who 
could  sell  it.  He  gave  the  names,  and 
by  gosh,  mine  was  one  of  them.  Here 
I  had  been  selling  builders'  hardware 
for  two  years,  and  was  held  up  as  a 
paragon. 

Out  of  a  Job. 

"However,  through  bad  management, 
which  was  no  fault  of  mine,  the  busi- 
ness lost  money,  and  eventually  was 
sold,  leaving  me  without  a  dollar  in  the 
world.  There  was  nothing  to  do  but 
to  look  out  for  work,  so  I  wrote  a  note 
to  the  manufacturer  of  builders'  hard- 
ware, simply  saying,  'Dear  sirs,  as  you 
know,  I  am  no  longer  in  business;  what 
can  you  offer  me?' 

"I  got  a  reply  immediately,  telling 
me  to  go  to  the  head  office.  I  was 
later  sent  to  the  factory,  and  the  man- 
ager was  instructed  to  give  me  some- 
thing to  do.  He  produced  a  catalogue 
and  started  to  quizz  me  about  builders ' 
hardware.  In  the  middle  of  this,  the 
manager's  assistant  interrupted,  saying: 
'I  hope  you'll  excuse  me  butting  in,  sir, 
hut  that  man  knows  as  much  about 
builders'  hardware  as  we  do.  Don't 
you  remember  me  drawing  your  atten- 
tion to  a  certain  customer's  orders 
which  came  in  with  the  numbers  of  the 
lines  he  required,  instead  of  a  descrip- 
tion of  them  as  the  others  did,  thus 
saving  us  lots  of  trouble?  Well,  this  is 
the  man.'  The  manager  closed  the 
catalogue  at  once,  and  sent  me  out  on 
the  road.  My  first  assignment  was  a 
pretty  tough  proposition,  but  I  got  the 
business.  I've  been  selling  builders' 
hardware  ever  since." 

@^— 

WHAT  NAME? 

He  was  pompous  and  overbearing,  but 
he  was  a  customer  who  should  have  been 
well  known  to  every  clerk  in  the  house 
through  the  frequency  of  his  calls  and 
the  extent  of  his  purchases.  The  junior 
clerk  took  the  order  and  then,  "What 
name,  please?"  as  politely  as  could  be. 

"What  name?"  the  other  fumed. 
"Me  buying  here  all  this  time  and  you 
ask  me,  "what  name,"  and  turned  and 
stalked  out. 


An  Advertising  Suggestion: 


Proposed  Lay-out 
for  Summer  Goods 
Advertisement 


The  following  advertising  suggestion  has  been  prepared  for  use  by  retail  hardwaremen. .  By  changing 
the  fit  in  imme  and  address,  and  inserting  prevailing  quotations  the  advertisement  can  be  used  by  any  re- 
tail firm.  The  electros  used  have  been  selected  from  the  assortment  offered  by  Hardware  and  Metal  Elec- 
tro Service  featured  elsewhere  in  this  issue. 
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Hardware  Supplies  for  Summer  Use 

This  advertisement  is  for  the  men  and  women  who  are,  or  should  be  interested 
in  the  seasonable  and  useful  goods  that  can  be  found  in  an  up-to-date  hardware 
store — a  store  that  studies  the  needs  of  its  customers  and  selects  its  stock  accord- 
ingly. The  goods  featured  in  this  advertisement  are  seasonable,  serviceable  and 
reasonable  in  price. 


You  may  not  know   that  it   is 
possible  to  secure  small  cans  of 
paint    specialties     suitable    for 
painting    or    staining    old    and 
worn     refrigerators,     verandah 
chairs,   flower   bed   guards,   gas 
ranges,  stove  pipes,  bath   tubs, 
porch     floors,     baby     carriages, 
hanging   flower   baskets,   veran- 
dah   shades,   flower    boxes,    etc. 
You   can   make   the   old   things 
look  like  new.     How  about  the  food  chamber  of  your 
refrigerator?     We  have  a  nice,  white  enamel  for  the 
purpose. 


A  Hammock  that 
carries  weight  is 
the  kind  you  ex- 
pect to  buy — but 
it  is  a  good  plan 
not  to  overlook 
the  other  import- 
ant features  in 
connection  with  a 
first-class  ham- 
mock,— size — quality  of  material — color  and  lasting 
qualities  are  essentials,  and  in  a  good  hammock  are 
interwoven.  The  above  qualifications  are  possessed  by 
the  hammocks  we  offer  you  at  prices  ranging  from 
$2.50  to  $5  each. 


You  cannot  exterminate  the  fly 
pest,  but  you  can  do  a  great  deal 
to  keep  the  flies  out  of  your 
home — and  still  admit  the  fresh 
air — if  your  doors  and  windows 
are  equipped  with  screens.  Bear 
in  mind  that  the  cheapest  in 
price  are  not  always  the  cheap- 
est in  the  end.  We  have  screen_ 
doors  and  windows  at  prices  to- 
suit  all  pockets,  but  would  like  to  show  you  the  samples 
we  have  on  display.  Be  sure  and  measure  your  doors 
and  windows,  then  call  and  see  us,  or  phone  your 
order:  Screens  from  15c  to  50c  each;  Doors  from  $1 
to  $2  each. 


Cutting  Grass  is  hard 
work  if  your  lawn 
mower  is  a  poor  one — 
but  there  is  a  consid- 
erable degree  of  plea- 
sure and  satisfaction  in 
grooming  the  lawn  if 
your  mower  is  one  that 

runs  easily,  can  be  adjusted  to  cut  evenly  and  at  any 
desired  length,  and  in  addition  carries  the  guarantee 
of  a  reliable  maker.  The  mowers  we  offer  you  have  the 
good  features  above  mentioned — and  more — they  are 
reasonable  in  price :  Range  from  $4.75  to  $18.00. 


WATSON   &   CLARK 


120  Main  St. 


Phone  15. 


COMITON,  ONT. 


I 
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Advances  Made  in  Early  Closing 

Not  Only  Are  Merchants  in  the  Larger  Centres 
Tending  This  Way  But  Also  Those  in  Smaller 
Places — Working  Hours  Being  Cut  Down  to 
Permit  of  Some  Recreation. 


LIKE  the  wave  in  favor  of  a  half 
holiday  every  week  that  has  been 
advancing  so  rapidly  during  the 
past  few  years,  there  is  also  a  rapid 
development  towards  earlier  closing. 
Many  of  the  merchants  in  the  larger 
centres,  and  in  the  main  streets  parti- 
cularly, have,  of  course,  been  cutting 
down  working  hours  during  recent  years, 
but  of  late  we  see  a  popular  note  in  its 
favor  from  the  trade  in  the  smaller 
places. 

From  the  following  list  of  Ontario 
towns  will  be  seen  the  trend  of  the  times 
in  this  regard: 

ALEXANDRIA.— Close  at  8  p.m.  five 
rights,  except  June,  July  and  August, 
when  they  close  at  6.30. 

AMHERSTBURG  —  Close  every  night 
at  6  o'clock,  except  Saturday. 

ALLIST.ON.— At  6  p.m.  Monday, 
Wednesday  and  Friday. 

ALVINSTON.— At  6  p.m.  three  nights 
a  week. 

ATWOOD  —  At  6  p.m.  on  Monday, 
Wednesday  and  Friday. 

BANCROFT— At  6  o'clock  Monday, 
Wednesday  and  Friday. 

BEAVERTON.— At  6  p.m.,  except 
Wednesday  and  Saturday. 

BRIGDEN. — Close  at  six  o  'clock  every 
night,  except  Saturday. 

BRIDGEBURG.— At  7  p.m.,  with  the 
usual   exceptions. 

CALLENDER.— At  6  p.m.  Monday, 
Wednesday   and   Friday. 

CARLETON  PLACE.  —  Most  mer- 
chants close  at  6  p.m.  Monday,  Wednes- 
day and  Friday. 

.  CARDINAL.— At  7  p.m.  three  nights 
a  week. 

CHESTERVILLE.— At  6  p.m.  Mon- 
day, Wednesday  and  Friday,  and  at  8 
p.m.    Tuesday    and    Thursday. 

CAYUGA.— At  6  p.m.  except  Wednes- 
day and  Saturday. 

DORCHESTER.— All  stores  close  one 
night  a  week  at  seven  o'clock. 

DRESDEN.— At  6  p.m.  Monday,  Wed- 
nesday and  Friday. 

ERIN  (Wellington  City).  —  Close 
Tuesday  and  Friday  at  seven  o'clock 
year  round,  with  usual  exceptions. 

ELK  LAKE. — Close  at  six  o'clock 
Wednesdays  and  Fridays  from  June  to 
October. 

ELMVALE.— At  6  p.m.  Monday,  Wed- 
nesday   and    Friday. 

FORDWICH  —  Close  early  Mondays, 
Wednesdays    and    Fridays. 

FINGAL— At  7  o'clock  on  Tuesday 
and  Friday  from  June  16  to  August. 


FINCH. — At  7  p.m.,  except  Wednes- 
day and   Saturday. 

GRIMSBY.— Close  at  6  p.m.  every 
day,  except  Saturday  and  days  before 
holidays. 

GRAND  VALLEY.— Close  at  six 
o'clock,  except  Wednesday  and  Satur- 
day. 

HUMBER  STONE.  —  Close  at  6.30 
p.m.,  except  Saturdays  and  nights  before 
holidays. 

HAWKESBURY.— At  seven  o'clock 
Tuesdays  and  Fridays  the  year  round. 

JARVIS.— Close  at  6.30,  except  Wed- 
nesdays   and    Saturdays. 

KINCARDINE.— Close  at  6.30  during 
summer  months. 

LANCASTER.— Close  at  7  p.m.  Tues- 
days and  Fridays. 

LANARK. — Close  at  6  p.m.  Monday, 
Wednesday  and  Friday. 

LINDSAY.— At  5  o'clock  each  even- 
ing except  Saturday  during  summer 
months  beginning  June  15. 

L 'ORIGINAL. — Early  closing  twice  a 
week. 

MANITOWANING.— At  7  p.m.,  ex- 
cept Wednesday  and  Saturday,  during 
May,  June,  July,  August  and  September. 

ORONO. — Closes  early  every  other 
night. 

PORT  ELGIN.— Six  o'clock  the  year 
round,  and  10.30  preceding  holidays. 

ROCKLAND.— 6  p.m.  Tuesdays  and 
Fridays  by  city  by-law. 

SIMCOE.— 6^30  p.m.  Monday,  Wed- 
nesday and  Friday,  except  on  10th  or 
15th  of  month,  or  preceding  a  holiday. 

STAYNER.— 6  p.m.,  except  Saturday. 

STANFIELD.  —  6.30  p.m.  Monday, 
AYednesday  and  Friday. 

SUDBURY.— All  stores  close  not 
later  than  7  p.m. 

WIARTON. — Close  every  evening  at 
six  o'clock,  with  usual  exceptions. 

WESTPORT.— Close  Tuesdays  and 
Fridays  at  6  p.m. 

WINCHESTER.— Close  at  6  p.m.  five 
nights  a  week. 


TEAM  WORK  BY  MERCHANT  AND 
FARMER. 

(Continued  from  page  39.) 

when  we  go  to  him  to  trade  for  gro- 
ceries." 

"Well,  that's  got  nothing  to  do  with 
me,"  said  Walker  in  an  aggrieved  tone. 

"Nothing  to  do  with  you,"  Avery 
flung  out:  "Why,  it's  got  everything 
in  the  world  to  do  with  you.  If  a  farm- 
er's wife  drives  in  ten  miles  to  do  some 
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trading  and  gets  eighteen  cents  for  eggs 
that  MacLean  turns  around  and  sells 
here  in  town  for  twenty-eight;  she's  not 
only  going  to  get  sore  on  MacLean,  but 
on  you  and  on  Sampson  and  every  mer- 
chant in  this  town.  Do  you  know  what 
the  commonly  expressed  opinion  amongst 
the  farmers  generally  is  about  the  mer- 
chants of  this  town  " 

"No,  I  can't  say  that  I  do,"  answer- 
ed Walker. 

"Well,  I'll  tell  you.  It's  this.  They 
figure  that  you  are  a  bunch  of  robbers, 
that  you  try  to  work  us  coming  and  go- 
ing. Some  of  you  underpay  us  when 
we  sell  and  you  all  complain  if  we  go 
elsewhere  to  buy.  Why,"  he  added  dis- 
gustedly, "there's  the  greatest  chance 
in  the  world  here  for  you  fellows  if  you 
could  only  see  which  side  your  bread  was 
buttered  on." 

"What  do  you  mean?"  asked  Walker. 

"Simply  this:  get  together,  not  only 
you  merchants,  but  everybody;  go  in  for 
team  work  and  help  one  another." 

"See  here,"  said  Walker,  "If  I  take 
this  thing  up  amongst  the  merchants 
and  all  the  customers  that  we  may  see, 
will  you  give  it  a  boost  around  the 
country  so  that  we  can  call  a  mass  meet- 
ing and  get  right  down  into  the  heart 
of  the  trouble?" 

"I  sure  will,"  and  the  two  men  shook 
hands. 

The  conversion  of  that  town  and  the 
surrounding  country  dated  from  that 
day.  The  mass  meeting  lasted  far  into 
the  night  and  resulted  in  both  farmers 
and  merchants  airing  their  grievances 
and  in  shedding  the  light  of  publicity 
on  old  abuses.  A  temporary  committee 
that  was  composed  of  farmers,  towns- 
people and  merchants  was  appointed  to 
draft  a  set  of  resolutions  that  should 
embody  in  them  the  spirit  of  the  in- 
quiry that  was  to  be  instituted.  The 
final  result  was  a  sweeping  survey  of 
local  conditions  that  had  to  do  with  a 
large  number  of  things  that  concerned 
Ihe  welfare  of  the  community. 

The  merchants  started  the  co-opera- 
tive ball  to  rolling  by  publicly  pledging 
themselves  to  buy  from  one  another  at 
borne  in  preference  to  an  outside  point 
as  long  as  home  prices  were  at  all  fair. 
They  further  pledged  themselves  to  pav- 
ing the  highest  possible  price  to  the 
farmers  for  their  produce. 

A  kind  of  informal  association  or 
Board  of  Trade  was  then  formed;  but 
instead  of  keeping  the  farmers  out  as  is 
usually  done,  the  merchants  eagerly  wel- 
comed them  as  members.  An  enterpris- 
ing clerk  of  Walker  Bros,  was  voted  sec- 
letary  at  a  moderate  salary  and  he  de- 
voted most  of  his  evenings  to  welfare 
work  for  the  community.  Through  his 
efforts  it  was  arranged  that  a  Toronto 
commission      house      should   take  all   of 

(Continued  on  page  55.) 


How  to  Develop  Four-Piece  Tapered  Elbow 

Sheet  Metal  Problem  Showing  How  to  Develop  a  Four-Piece 
Tapered  Elbow,  the  Taper  Running  Straight  Through  the  Elbow. 

By   E.   Newton. 


TINSHOPS. 

IN  the  problem  presented  here  we  show 
how  to  develop  a  4-pieced  tapered 
elbow,  the  taper  being  straight 
through  the  elbow.  Such  being  the  case, 
the  pattern  required  is  a  section  of  a 
cone.  To  lay  out  and  cut  the  pattern 
proceed  as  "follows: — In  Fig.  1  we  show 
a  side  elevation  of  elbow  when  com- 
pleted. Draw  a  straight  line  as  shown 
in  E  F,  length  being  equal  to  A  B  in 
Fig.  1.  From  E  and  F  and  at  right  angles 
to  E  F  erect  two  lines  any  length,  as 
shown  by  dotted  lines  in  Fig.  2.  This 
will  form  an  elevation  of  a  straight 
pipe,  the  diameter  of  the  large  end  of 
the  elbow.  On  this  elevation  as  shown 
by  G,  E.  H,  and  F,  mark  off  the  sections 
of  a  four-pieced  elbow,  as  shown  by 
lines  K,  L,  M,  N,  and  P  R,  At  the  end 
of  elbow  as  laid  out  and  from  the  center 
between  G  and  H  mark  off  the  diameter 
of  the  small  end  of  the  elbow,  as  C  D 
in  Fig.  1.  Connect  points  E  and  F  to 
C  and  D  on   line  G  H  continuing  lines 


until  they  meet  at  point  X,  their  union 
making  an  elevation  of  the  cone  com- 
plete. On  the  base  of  cone  E  F  draw 
a  half  circle,  with  dividers  or  compasses, 
and  divide  into  a  number  of  equal  parts. 

Placing  side  of  square  on  line  E  F, 
connect  points  or  divisions  in  half  circle 
to  base  line  E  F.  Connect  points  thus 
obtained  on  line  E  F  to  point  or  apex 
of  cone  intersecting  the  lines  K-L,  M-N 
and  P-R.  At  right  angles  to  G-E  or 
H-F  draw  lines  through  the  intersection 
of  the  lines  P-R,  M-N  and  K-L  with  the 
lines  numbered  1,  2,  3,  4,  5,  6,  7,  8,  9, 
continuing  them  through  until  they  meet 
the  outside  line  of  the  cone,  as  C-E  or 
D-F. 

With  X  as  a  center  and  X-F  as  a 
radius  strike  an  arc,  running  it  out  some 
distance.  From  point  X  draw  a  line 
cutting  arc  as  in  line  X-l  in  Fig.  3.  Be- 
ginning at  point  1,  lay  out  a  strechout 
of  base  of  cone  as  shown  by  divisions  1 
to  9  on  the  half  circle.  Connect  points 
of   divisions   on   large   arc   to   point    X. 


Number  these  lines  to  correspond  with 
lines  at  base  of  cone. 

Using  X  as  a  center,  make  the  various 
arcs  from  the  points  at  side  of  cone, 
the  arc  from  1  being  marked  on  line  1, 
from  2  on  line  2,  from  3  on  line  3,  and 
repeating  until  all  the  lines  on  the 
stretchout  are  bisected  by  an  arc  drawn 
from  corresponding  number  at  side  of 
cone.  A  line  drawn  through  the  inter- 
sections will  give  the  lines  K-L,  M-N  and 
P-R  on  pattern. 

In  Fig.  4  is  shown  the  division  of  a 
quarter  circle  into  the  required  number 
of  parts  to  give  pitch  for  a  four-pieced 
elbow. 


HOW  MANY? 
How  many  clerks  endeavor  to  do  some 
of  the  customer's  thinking  by  suggest- 
ing to  him  the  purchase  of  a  saw  after 
he  has  bought  a  hammer;  a  glass-cutter 
after  he  has  bought  some  points;  in 
short,  one  of  the  many  co-related  articles 
of  any  one  gToup  of  accessories'? 
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A     FEW     TIPS. 

THE  large  majority  of  hardware 
clerks  are  ambitious.  Some  wish 
to  become  proprietors  of  hard- 
ware stores,  others  wish  to  enter  the 
manufacturing'  field,  and  it  is  a  safe  bet 
that  at  some  time  or  other  in  his  career 
every  junior  clerk  is  fired  with  the  ambi- 
tion to  secure  a  road  job  to  become  a 
traveler.  In  looking  back  through  the 
"  Current  News  "  pages  of  Hardware 
and  Metal  for  the  past  year,  we  find 
that  a  large  number  of  traveling  sales- 
men have  been  selected  from  the  ranks 
of  the  retail  salesmen  in  retail  hardware 
stores.  For  the  benefit  of  those  who  are 
contemplating  joining  the  traveling  fra- 
ternity, it  might  be  advisable  to  point 
out  a  few  of  the  pitfalls  into  which  the 
new  traveler  sometimes  falls  thought- 
lessly. 

A  salesman  for  a  paint  and  wallpaper 
house  dropped  into  a  decorator's  store 
and  after  a  very  able  opening  in  which 
he  praised  his  firm's  style  and  variety  in 
paints  and  papers,  caught  sight  of  a  pat- 
tern book  which  showed  signs  of  having 
had  considerable  wear  lying  on  the 
counter.  Possibly  thinking  he  had  been 
inspired  with  a  good  idea  he  moved  along 
a  few  steps,  rapped  the  book  with  his 
knuckles,  opened  and  turned  over  a  page 
or  two  and  said,  "This  is  a  very  shabby 
book  for  you  to  show  your  customers — 
let  me  send  you  our  latest  book  of 
patterns." 

"Yes,  I  asree  with  you;  it  is  a  dirty 
looking  affair,"  said  the  dealer,  "but  it 
is  two  years  old.  I  got  it  out  to-day 
merely  to  make  sure  of  a  number  of  a 
pattern  which  a  customer  bought  of  me 
some  time  ago  and  now  wants  to  order  a 
similar  pattern.  I  have  just  mailed  a  let- 
ter to  see  if  the  firm  has  any  of  it  left. 
These  books  you  see  up  on  that  desk  are 
not  dirty  though." 

The  dealer  resented  the  remark  and 
his  emphasis  on  the  fact  that  he  had 
clean  and  up-to-date  books  on  his  desk 
showed  the  salesman  pretty  clearly  his 
error.  He  apologized,  but  the  favorable 
impression  that  he  had  at  first  created 
vanished  with  the  retort  of  the  dealer. 
A  sure  sale  was  lost  in  this  instance 
through  the  injudicious  remark.  The  of- 
fer of  a  new  book  of  patterns  could  have 


besn  made  without  any  reference  to  the 
dirty  condition  of  the  one  on  the  counter. 
A  salesman  for  a  cutlery  and  speci- 
alty house  lost  for  his  house  a  cus- 
tomer of  many  years  standing  through 
a  somewhat  similar  error.  On  his  first 
trip  on  the  road  he  was  given  a  territory 
left  vacant  by  one  of  the  regular  sales- 
men quitting.  Consequently  it  should 
have  been  plain  sailing — but  it  proved 
otherwise — at  least  in  one  instance.  At 
one  store,  owned  by  a  Scotchman  who 
had  traded  with  the  house  for  several 
years,  the  salesman  in  displaying  cer- 
tain lines  of  goods  cast  his  eye  critically 
round  the  store  and  said,  "If  you  had 
some  decent  showcases  instead  of  those 
things  you  have  there  you  would  have  a 
chance  to  move  this  stuff  much  quicker." 
Following  a  remark  by  the  storekeeper 
that  he  had  made  all  his  business  with 
"these  things,"  the  salesman  went  into 
a  lengthy  harangue  on  the  benefits  of 
showcases  until  he  was  suddenly  pulled 
up  by  the  storekeeper  asking,  "Are  you 
selling  showcases  or  what?"  The  store- 
keeper betrayed  visible  annoyance  and 
the  young  salesman  left  the  store  minus 
the  order — but  doubtless  considerably 
enlightened  in  the  effects  of  such 
methods. 

' '  Do  you  know  that  I  have  not  got  any 
business  from  you  for  several  trips?"  is 
the  remark  of  one  salesman  who  tries  the 
"injured  air"  to  get  orders.  Of  course 
such  a  practice  can  only  be  made  when 
the  customer  has  bought  many  times  be- 
fore. But  whatever  or  whenever  it  may 
be  used  it  is  a  poor  policy  as  this  sales- 
man eventually  found  out  when  a  re- 
tailer who  occasionally  handed  the  sales- 
man a  nice  fat  order  exclaimed,  "I 
neither  know  or  care  when  you  got  your 
last  order.  I  buy  to  suit  myself  and  not 
salesmen." 

Such  tactics  are  weak.  The  salesman 
places  himself  for  consideration,  rather 
than  his  goods.  Even  in  cases  where 
the  best  of  friendship  exists  between 
customer  and  salesman  it  is  not  advis- 
able. It  may  be  said  at  that  psychologi- 
cal moment  when  the  customer  would 
express  himself  similarly  to  anyone. 
Such  a  remark  would  not  bear  fruit  if 
the  customer  was  worried  or  "on  edge." 

A   habit    that  one   salesman   fell   into, 
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one  that  really  made  him  more  agreeable 
to  the  people  he  called  on— and  only 
affected  his  sales  record — was  that  of 
assisting  prospects  too  quickly  out  of 
their  verbal  difficulties.  It  may  be  polite 
to  assist  a  customer  or  prospect  in  coin- 
ing the  word  or  words  they  are  trying  to 
recall,  but  it  is  not  always  conducive  to 
business.  Nor  is  it  part  of  the  sales- 
man's duty  to  help  customers  explain 
why  they  will  not  buy. 

The  salesman  in  question  finding  that 
he  was  falling  down  on  his  canvass  more 
quickly  and  more  frequently,  wondered  at 
first  and  then  searched  for  the  cause.  He 
could  not  fathom  the  reason,  but  deter- 
mined to  watch  and  remember  every 
move  he  made  till  he  found  out  if  he 
was  to  blame  or  his  goods.  A  dealer  he 
called  on  claimed  that  right  at  that  mo- 
ment he  had  too  many  accounts  running 
and  that  he  only  did  a  limited  amount  of 
business.  "Well,  Mr.  Smith,  you  don't 
think  it  worth  while  splitting  up  then?" 
was  the  remark  made  by  the  salesman 
and  the  answer  of  the  dealer,  "No,  I 
don't,"  fitted  in  so  easily  that  the  sales- 
man saw  in  a  flash  just  where  he  had 
been  falling  down  so  frequently.  He 
had  been  helping  in  one  way  or  another 
by  such  suggestive  phrases  to  turn  down 
the  business  in  the  easiest  possible  man- 
ner. One  of  the  main  points  in  salesman- 
hip  is  getting  the  prospect  to  answer  the 
way  the  salesman  wants  him  to — getting 
the  admission — but  in  this  case  the  sales- 
man instead  of  making  it  hard  for  the 
customer  to  turn  the  goods  down  he  made 
it  easy. 

"I  think  I  had  better  put  you  such 
and  such  a  line  in,  Mr.  Blank,"  said  the 
traveler  for  a  large  concern  after 
a  rather  patronizing  discussion. 
"  Pardon  me,  Mr.  Smith,  but  I 
do  my  own  thinking  and  up  to 
the  present  I  seem  to  have  done  it 
pretty  well,"  answered  the  dealer.  "Oh, 
then  you  don't  think  my  experience  and 
knowledge  of  this  class  of  business  su- 
perior to  yours?  "  queried  the  traveler. 
Now  whatever  the  dealer  thought 
about  this  remark,  for  or  against,  it  was 
obvious  that  if  he  made  the  admission 
he  would  have  to  stock  up  a  line  he  did 
not  want  and  so  he  bluntly  asserted  in 
the  negative. 


"  '" 


Current  News 


Death  of  C.  P.  Geary. 
St.  Thomas,  Ont. — The  death  occurred 
recently  of  Chas.  P.   Geary,  local  man- 
ager of  the  Queen  City  Oil  Co. 

Dominion   Incorporations. 

Imperial  Waste  and  Metal  Co.,  capi- 
talized at  $50,000,  head  office  Montreal, 
to  deal  in  all  kinds  of  metals. 

Du  Pont  Safety  Powder  Co.  of  Canada, 
Ltd.,  capitalized  at  $2,000,000,  head 
office  Montreal,  to  manufacture  and 
deal  in  explosives. 

Addition  to  McClary's  Plant. 

McClary's  Stove  Works,  London, 
Ont.,  have  commenced  work  on  a  340  x 
80  ft.  addition  to  their  foundry  plant, 
at  the  south  end.  This  addition  is  in 
the  shape  of  an  extra  storey  to  their  ex- 
tensive mounting  shop,  which  is  found 
necessary.  The  addition  will  cost  $25,- 
000. 

Ontario  Incorporations. 

The  Ontario  Concrete  Post  Co.,  Ltd., 
capitalized  at  $40,000,  head  office  Brant- 
ford,  to  manufacture  and  deal  in  con- 
crete posts,  etc. 

Ford  City  Metal  Products  Co.,  capi- 
talized at  $100,000,  head  office  Ford  City, 
to  manufacture  and  deal  in  metal  pro- 
ducts. 

New  Firms. 

Point  Aux  Trembles,  Que. — Laten- 
dresse  &  Fils,  hardware,  have  registered. 

Business  Changes. 
Strathroy,  Ont. — A.  Lawson,  dealer  in 
tinware,   has   sold    out     and    moved      to 
Sarnia. 

Fire  Losses. 

Montreal,  Que. — A.  E.  Cote,  hardware 
establishment  has  been  burned  out. 

Brockville,  Ont. — The  planing  mill  of 
the  Jas.  Smart  Manufacturing  Co.  was 
destroyed  by  fire. 

Personals. 

E.  R.  Grobb,  of  the  London  Foundry 
Co.,  was  in  Winnipeg  last  week  on  busi- 
ness. 

Geo.  E.  McCosh  of  Brock  Sask.,  left 
for  Toronto  this  week,  the  object  being- 
matrimony. 

Among  those  recently  elected  to  the 
Ontario   Legislature   are  J.   H.   Ham   of 


Ham  &  Nott,  Brantford ;  Thos.  Marshall 
of  Congdon  &  Marshall,  Dunnville ;  F. 
H.  Hall,  of  the  Hall,  Zryd  Co.,  Hespeler. 

J.  H.  Aldstaettei-,  representative  of 
the  American  Metal  Polish  Co.,  of  West 
Somerville,  Mass.,  who  was  recently 
seriously  injured  by  being  thrown  from 
a  street  car,  has  been  removed  to  his 
home  in  Philadelphia. 

J.  P.  Lacroix,  St.  Lin;  J.  S.  Thinkess, 
Hallville;  Munro  Bros.,  Monkland;  Mr. 
Desy,  of  Phoenix  &  Desy,  Hawkesbury; 
J.  S.  Messier,  Varenne;  J.  F.  Crepin, 
Chateauguay ;  J.  O.  J.  Dufresne,  Nicolet 


E.  W.  CHARLTON 

Recently  promoted  to  sales  manage- 
ment of  Quebec  division,  Brandram-Hen- 
derson,  Ltd. 


and  J.  P.  Lalonde,  St.  Bruno,  were 
among  the  out-of-town  buyers  in  Mont- 
real this  week. 

H.  L.  Brainerd,  of  Brainerd  Manufac- 
turing Co.,  East  Rochester,  N.Y. ;  C.  E. 
McLaughlin,  of  Oneida  Community, 
Ltd.,  Oneida,  N.Y. ;  Edwin  Moore,  presi- 
dent of  the  Moore  Push-Pin  Co.,  Phila- 
delphia; Mr.  Dingay,  of  Henry  Disston 
&  Sons,  Toronto ;  and  A.  E.  Kinsley, 
sales  manager  of  Oneida  Game  Trap 
Co.,  Inc.,  Oneida,  N.Y.,  were  calling  on 
the  trade  in  Montreal  this  week. 
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CENSUS  OF  STORE  CO-OPERATION. 

(Continued  from  page  37.) 

quality  had  its  exponent  in  some  one  or 
more  of  the  stores  visited,  and  that 
there  was  no  outright  lack  of  attention, 
but  rather  a  lack  of  aggressiveness  in 
some  one  or  more  departments.  If  the 
good  features  of  all  those  stores  could 
have  been  combined,  it  would  have  been 
found  that  what  one  store  lacked  the 
other  possessed  and  vice  versa.  In 
short,  it  is  evident  from  this  table  that 
with  one  exception  each  store  centralized 
its  efforts  on  one  or  more  departments 
to  the  detriment  of  the  remainder,  in- 
stead of  retaining  a  well-balanced 
scheme  of  co-operation.  In  some  cases 
a  store  that  had  an  excellent  window 
trim  was  found  to  have  a  very  poor  ar- 
rangement of  stock  inside.  In  one  case 
an  extremely  poor  window  hid  an  ex- 
cellent interior.  Again,  a  good  combina- 
tion of  both  was  offset  by  a  lack  of  in- 
terest in  the  salesman. 

I  found  that  the  human  element  made 
the  greatest  impression  on  me;  that  is, 
upon  entering  a  nice-looking  store,  the 
effect  of  it  was  lost  upon  me  if  I  met  a 
slovenly  salesman  and  inversely;  if,  in  a 
musty-looking  store  I  was  approached 
by  a  good  salesman,  I  was  apt  to  lose 
sight  of  the  appearance  of  the  store. 

Undoubtedly  the  upstanding  feature 
of  this  investigation  was  the  lamentable 
lack  of  co-operation  that  it  showed  be- 
tween windows,  interiors  and  salesmen. 
It  was  found,  though,  that  there  was 
more  apt  to  be  a  good  salesman  in  the 
nice-looking  store  than  in  the  other  kind, 
due  no  doubt  to  the  fact  that  the  latter 
reflects  its  owner  and  reacts  on  the 
men  inside  to  a  greater  or  less  extent, 
which  merely  goes  to  prove  again  that, 
whether  good,  bad  or  indifferent,  the 
store  aopearanee  and  sales  results  are, 
when  all  is  said  and  done,  in  direct  pro- 
portion to  the  initiative,  ingenuity  and 
love  of  work  that  inspires  the  men  in- 
side. 

@ 

Observing  Half  Holiday. 

The  merchants  of  Prescott,  Ont.,  are 
observing  the  weekly  half  holiday  dur- 
ing July  and  August,  and  are  closing  on 
Wednesday  afternoons. 


New  Hardware  Goods 

Offered   Canadian   Hardwaremen 
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Mail  Box  Display  Stands. 
The  Peck-Hamre  Mfg.  Co.,  of  Berlin, 
Wis.,  U.S.,  offers  a  new  display  stand 
for  mail  boxes.  It  consists  of  a  revolv- 
ing pyramid  display  stand  that  is  of- 
fered free  with  any  order  of  medium 
size  in  the  same  line.   The  manufacturers 


New    display    stand    for    mail    box. 

claim  that  it  enables  the  dealer  to  ex- 
hibit the  different  finishes  and  designs 
of  this  firm  to  much  greater  advantage 
than  is  possible  without  it.  It  displays 
eight  boxes,  two  on  a  side,  four  of  which 
are    shown   in   the  accompanying   cut. 


A  Hot  Sparker  Battery. 

The  Canadian  Carbon  Company,  Ltd., 
of  96  West  King  St.,  Toronto,  offers  the 


NINE  LIVES 

H0T   SPARKER 
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Hot   sparker   battery   with   sealed   connections. 

trade  a  new  hot  sparker  battery.  The 
manufacturers  claim  that  their  article 
will  give  no  trouble  from  loose  connec- 
tions between  the  cells  in  the  dry  bat- 
tery, as  their  connections  are  claimed 
to  be  solidly  sealed. 


Efficiency  Cold  Radiator  System. 

The  Efficiency  Metal  Products  Com- 
pany, Inc.,  Candler  Bldg..  220  West 
Forty-second  Street,  New  York,  U.S.,  is 
offering  a  new  cold  radiator  system.  It 
is  made  of  rectangular  shaped  metal 
tubes  that  the  enameled  in  white,  and 
is  made  to  serve  as  shelves,  racks,  etc., 
for  cooling  compartments  in  rooms,  re- 
frigerators, etc. 

The  system  operates  by  the  tube 
shelves  catching  the  drip  of  the  melted 
ice  above  and  circulates  it,  thus  utiliz- 
ing what  was  formerly  a  waste  by-pro- 
duct. 

The  ice  water  retains  the  cold,  evens 
the  temperature,  increases  refrigeration, 
aids  sanitation,  saves  ice,  simplifies  the 
care  of  the  refrigerator  and  produces 
the  best  results  without  further  cost, 
the  company   claims. 

The  company's  water  chest  placed  in 
the  ice  compartment,  enables  the  use  of 


Showing    tube    shelves    of    new    radiation 
system. 

cold  water  instead  of  ice  in  the  refrig- 
erator during  the  winter  and  spring 
months,  when  water  is  naturally  very 
cold.  This  makes  the  system  an  all  year 
round  business  and  increases  the  sav- 
ing on  ice  bills  to  a  very  large  extent, 
especially  in  private  families  and  busi- 
ness houses.  The  circulation  of  cold 
water  in  these  hollow  metal  shelves 
creates,  the  company  claims,  an  ideal 
condition  in  the  food  compartment  of 
the  refrigerator. 

This  ice  water  shelving  can  be  in- 
stalled in  any  refrigerator,  old  or  new, 
small  or  large,  commercial  or  household, 
at  a  very  moderate  cost. 

Chemicals,    salt    or    ammonia    are    not 
used   in    this   process. 
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Huckleberry  Picker. 

The  accompanying  illustration  shows 
the  "  Mary  Jane  Frances  Huckleberry 
Picker,"  which  is  being  manufactured 
in  Canada  by  Christie  Bros.,  Owen 
Sound.        It   is    claimed   that   with   this 


Huckleberry    Picker. 

picker  2V2  bushels  of  huckleberries  can 
be  gathered  in  one  hour.  The  pickers 
are  made  in  small  and  large  sizes.  The 
small  pickers  will  be  tried  out  this  sea- 
son for  picking  currants,  gooseberries, 
cherries,  etc. 


STREAMERS     FOR     WINDOW     AD- 
VEERTISING. 

Sarnia,  Ont. — Tersely-worded  window 
streamers  are  coming  into  general  use 
among  merchants  here,  particularly  for 
the  purpose  of  calling  attention  to  spe- 
cial and   timely  offerings. 

The  streamer,  which  appears  to  have 
originated  with  the  soda  fountain  peo- 
ple, is  usually  a  narrow,  oblong  strip 
of  paper,  pasted  up  inside  the  window. 
White  paper  with  blue  lettering  and  the 
price  in  red  is  a  popular  color  scheme, 
though  other  colors  have  been  advan- 
tageously used.  As  a  rule  the  streamer 
merely  gives  the  name  and  price  of  some 
"special  offering,"  though  other  infor- 
mation can  be  given.  Occasionally  pen- 
nant-shaped pieces  of  paper  are  used, 
though  oblong  strips  3  x  24  inches  are 
the  rule. 

The  use  of  the  streamers,  of  which  the 
ordinary  window  will  accommodate  any- 
where from  a  dozen  to  a  score,  does  not 
interfere  materially  with  the  window 
display  proper.  Merchants  who  have 
used  them  state  that  they  are  more  ef- 
fective than  ordinary  show  cards,  while 
less  expensive,  since  ordinary  white 
wrapping  paper  can  be  used  in  making 
them.  The  remainder  of  the  equipment 
consists  of  a  set  of  small  brushes  and 
two  or  three  different  colors  of  suitable 
ink. 


Weekly  Market  Reports] 

Statements  From  Buying  Centres 


THE  MARKETS  AT  A  GLANCE. 

The  general  condition  of  business  remains  unchanged  from 
last  week,  although  the  outlook  for  the  future  is  brighter.  The 
advent  of  mid-summer,  the  closing  of  schools  and  the  Dominion  Day 
holiday  had  a  good  effect  on  business  in  sporting  goods  and  campers' 
supplies.  Hardware  jobbers  report  that  June  business  was  fair  and 
can  be  favorably  compared  with  the  volume  passing  during  the  cor- 
responding period  of  last  year.  The  metal  markets  are  practically 
unchanged  and  buying  is  still  of  a  hand-to-mouth  character.  Quo- 
tations on  most  metals  are  low  and  considerable  price  shading  is  evi- 
dent. Paint  manufacturers  state  that  trade  with  the  retail  hard- 
waremen  is  holding  up  well  and  that  business  so  far  this  year  is  up 
to  their  expectations.  The  stove  business  is  quiet  at  present,  the  prin- 
cipal demand  being  for  summer  stoves.  Some  good  orders  for  fur- 
naces are  being  placed.  Hardware  retailers  are  buying  in  small  lots 
and  often.  Most  of  the  goods  ordered  is  required  to  fill  immediate 
wants  and  retailers  as  well  as  jobbers  are  conservative  in  their  buy- 
ing. It  is  pretty  generally  admitted  that  retailers'  stocks  on  hand 
are  very  light.  The  recent  cold  weather  has  had  a  bad  effect  on  the 
sale  of  certain  summer  lines.  If  crops  turn  out  as  favorably  as  is 
anticipated  at  present,  there  should  be  a  noticeable  improvement  in 
business  during  the  fall.  The  most  important  price  change  during 
the  week  was  the  advance  in  the  price  of  white  lead  reported  in  the 
paint  markets.  Wood  screws  as  predicted  by  Hardware  and  Metal 
have  advanced  5%.  Some  lines  of  woodenware  and  brushes  have 
also  advanced.  Some  manufacturers  of  builders'  hardware  have 
changed  their  terms  of  settlement  and  are  now  allowing  1%  if  pay- 
ment is  made  not  later  than  the  15th  of  the  month  following  or  sixty 
•  lavs  net. 


MONTREAL. 

MONTREAL,  July  2.— There  has 
been  a  little  improvement  in 
business  lately,  especially  from 
the  farming "  districts.  Though  orders, 
in  some  cases,  were  below  the  mark  last 
week,  there  was  noticeable  some  improve- 
ment so  that  the  total  volume  will  prob- 
ably average  up  well.  The  holiday  this 
week  has  stimulated  the  demand  for 
sporting  and  vacation  goods,  with  both 
jobbers  and  retailers.  There  has  been  an 
exceptionally  good  demand  this  year  for 
garden  hose,  sales  with  most  of  the  job- 
bing houses  showing  a  big  increase  over 
last  year.  One  jobber  in  commenting  on 
this  remarked  that  he  had  noticed  that 
when  hose  was  selling  freely  there  was 
not  much  demand  for  lawn  mowers,  and 
vice  versa.  This  year  the  dry  weather 
has  made  the  demand  for  hose,  whereas 
if  there  had  been  plenty  of  rain,  lawn 
mowers  mig-ht  have  sold  better,  as  the 
grass  would  have  been  a  factor  to  reckon 
with. 


Screws  and  Nails. 

In  the  market  report  of  May  30  it  was 
stated  that  screws  were  as  cheap  as  they 
would  be.  There  has  been  a  feeling  for 
some  time  that  an  advance  was  about 
due,  and  this  week  5  per  cent,  advance 
was  made  in  flat,  round  and  oval  head 
bright.  Brass  goods  are  not  affected. 
The  new  discounts  on  "bright"  are  as 
follows: 

Wood,  F.H.,  bright,  85,  10  7V2.  10,  5 
per  cent.;  wood,  R.H.,  bright,  80,  10,  7y2, 
10,  5  per  cent. ;  O.H.,  bright,  80,  10,  7y2, 
10,  5  per  cent,  off  list. 

Nails  are  still  quoted  at  $2.25  base, 
Montreal,  for  wire  nails;  and  cut  nails 
are  $2.50  base,  Montreal.  Rivets  and 
burrs  are  unchanged  at  discounts  in  cur- 
rent market  quotations. 

Stoves    and    Ranges. 

Business  in  stoves  has  been  rather 
on  the  quiet  side  lately,  but  this  is  ex- 
pected at  this  time.  Orders  for  fall  are 
considered   to  be  pretty  well   up  to  the 
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mark.  Gas  stoves  have  been  selling  well 
and  inquiries  are  being  received  for  coal 
and  wood  ranges  and  heating  stoves. 
There  is  also  a  good  demand  for  hot  air 
furnaces.  One  manufacturer  reported 
having  received  an  order  from  one  firm 
in  Toronto  this  week  for  54  furnaces. 
Oil  stoves  are  still  being  called  for  for 
country  houses  and  camping. 

Woodenware. 

In  addition  to  the  lines  of  woodenware 
advanced  as  per  last  week's  report, 
there  was  an  advance  this  week  in  such 
lines  as  shoe,  stove,  scrub  and  clothes 
brushes  and  whisks,  of  5  per  cent.,  also 
another  advance  of  5  cents  in  the  price 
of  clothes  pins.  The  advance  in  brushes 
is  due  to  a  large  extent  to  the  Mexican 
war  and  the  shortage  in  the  corn  and 
rice  root  crops. 

Metals. 

Weakness  still  characterizes  the  metal 
markets  and  there  has  been  practically 
no  change  from  last  week's  quotations 
except  a  decline  in  solder.  Quotations 
now  are :  Tin,  37%c ;  sheet  zinc,  $6.75 
in  casks  and  $7  in  small  lots;  lead,  $5.10; 
antimony,  $8.50;  spelter,  $6,  and  copper, 
$16.  Ingot  brass,  red,  is  14c  lb.;  ingot 
brass,  yellow,  13c  lb.;  wire  solder,  23x/2c; 
half-and-half,  22y>c,  and  wiping  solder, 
22c. 

Bar  Iron. 

Market  on  bar  iron  is  quiet  and  the 
quotation  remains  at  $2.05  base,  Mont- 
real. 

Lead  and  Lead  Waste  Pipe. 

Quotations  for  lead  and  lead  waste 
pipe  are  7y2  cents  for  the  former  and 
9  cents  for  the  latter,  with  discounts  of 
7y2  per  cent.  Demand  is  fair  and  market 
has  a  firmer  tendency  in  view  of  advances 
in  pig  lead. 

Rope,  Twine,  Etc. 

Demand  for  cordage  lines  of  all  kinds 
is  improving  and  business  compares  fav- 
orably with  last  year  at  this  time.  Quo- 
tations are  unchanged  as  follows:  Pure 
Manila,  15c;  British  Manila,  lie;  Af- 
rican hemp,  lie:  sisal,  10y2c;  double 
lath  yarn,  lO^e;  single  lath  yarn,  934c. 
For  binder  twine  the  prices  are :  Best 
Manila,  650  feet  to  pound,  13y2c; 
Manila,  600  ft.,  lie;  standard  Manila, 
550  ft.,  934e;  standard,  500  ft.,  9y4c. 


HARDWARE    AND    METAL 


Wall  Paper. 

New  samples  of  wallpaper  are  now 
being  shown  for  next  season.  This  is  a 
line  that  is  being  handled  more  and  more 
by  hardware  dealers  here  and  they  find 
it  a  profitable  line  to  carry.  The  new 
patterns  show  a  tendency  to  run  to 
quieter  colors  and  smaller  figures. 


TORONTO. 

TORONTO,  July  2.— Business  in 
hardware  lines  varies  from  fair 
to  quiet.  The  month  just  ended, 
although  far  from  equaling  the  corres- 
ponding period  of  last  year,  shows  more 
business  than  was  anticipated  in  the 
early  part  of  it,  when  the  sale  of  spring 
lines  first  began  to  drop  off.  Paints  and 
cordage  are  still  the  two  best  lines.  Con- 
ditions in  the  steel  trade  are  still  uncer- 
tain and  are  more  or  less  dependent  upon 
United  States  action  on  the  pending 
freight  rate  case. 

Metals. 

Metals  are  one  of  the  quietest  lines  in 
the  market.  Buying  is  done  in  small 
quantities  only.  Half  and  half  solder  is 
still  23c.  after  its  rise  of  last  week.  Tin 
is  firm  at  33y2c.  and  copper  at  15c.  and 
lead  at  $5.15.  Collections  are  fair,  but 
owing  to  price-cutting  tactics,  profits  are 
down  to  a  low  level.  The  lack  of  de- 
mand has  caused  considerable  shading 
of  prices  in  order  that  orders  might  be 
secured. 

Other  prices  are  as  follows: — Anti- 
mony, 834c  to  9c  lb. ;  zinc,  5y2c  per  lb. ; 
ingot  brass,  red,  13c  to  15c  lb.;  ingot 
brass,  yellow,  12c  to  14c  lb.;  half-and- 
half  solder,  23c  lb. ;  pattern  aluminum, 
22c  to  24c;  ingot  aluminum,  18%c  to 
19y2c  lb.;  acme  solder,  19%e  lb.;  easy 
wiping  solder,  20y2c  lb. ;  star  extra, 
21%c  lb.;  wire  solder,  26c  lb.;  tinkers' 
bar  solder,  27c  lb.;  lead  wool,  8c  lb.; 
spelter,  $5.50  per  cwt. 

Nails,  Screws,  and  Rivets. 

Nails  are  unchanged  and  in  small  de- 
mand at  $2.25  base  for  wire  nails  and 
$2.70  base  for  cut  nails.  There  has  been 
an  advance  of  5  per  cent,  in  screws. 
Flat  head,  bright,  are  now  quoted  at  85, 
10,  71/2,  10  and  5  per  cent.;  round  head, 
bright,  at  80,  10,  7%,  10  and  5  per  cent. 
Steel  men  still  hope  for  advances  in  steel 
lines  generally,  but  can  do  nothing  but 
wait  on  events.  The  strongest  single 
price  factor  at  present  is  the  expected 
decision  of  the  United  States  Inter-State 
Commerce  Commission  regarding  the 
asked-for  advance  in  freight  rates.  If 
this  is  granted  it  is  expected  that  the 
railroads  will  at  once  place  large  steel 
orders,  which  cannot  fail  to  give  an  up- 
ward tendency  to  other  steel  lines  as 
well.  So  firm  is  the  American  belief  in 
a  favorable  decision  that  brokers  have 
practically  discounted  a  three  per  cent, 
advance  already. 


There  is  no  change  in  rivets,  ruling 
prices  of  which  are  as  per  current  quo- 
tations. 

Rope,  Twine,  Etc. 

Cordage  continues  in  fair  demand  and 
is  probably  one  of  the  best  sellers. 
Twine,  hay  fork  rope,  and  other  lowest 
lines  are  selling  well.  There  have  been 
no  price  changes  during  the  last  week 
except  in  that  of  raw  jute,  which .  has 
dropped  off  ten  per  cent,  and  which  will 
only  affect  the  soft  fiber  twines.  The 
break  came  very  suddenly  and  originated 
in  the  United  States,  where  considerable 
price  shading  is  going  on  as  a  result  of  a 
scarcity  of  orders. .  Pure  Manila  is  still 
15c  base,  British  11c,  African  hemp  lie, 
and  Sisal  10%c. 

Stoves. 
Stoves  remain  in  fair  demand  only, 
since  their  recent  decrease  in  sales,  but 
the  promised  warm  weather  should  ma- 
terially assist  the  further  sale  of  oil  and 
gas  stoves.  Manufacturers  do  not  anti- 
cipate any  continual  heavy  demand  un- 
til next   fall. 

Summer  Goods. 

Refrigerators  have  fallen  off  in  de- 
mand, but  freezers  are  still  selling  well. 
Screen  doors  and  other  fly  preventives 
and  destroyers  are  selling  well.  Prices 
are  unchanged  in  all  of  these  goods  and 
are  as  per  current  quotations. 

Cement  and  Fire  Brick. 

Demand  in  cement  continues  good  at 
$1.85.  Fire  brick  at  current  market  quo- 
tations is  not  in  as  good  demand.  The 
present  day  extension  of  municipal  im- 
provements has  tended  to  keep  demand 
in  cement  up,  as  it  is  used  to  such  great 
advantage  in  the  more  common  of  public 
works. 

Brass  Goods,  Iron  Pipe,  Etc. 

These  lines,  while  not  showing  a  busi- 
ness equal  to  that  of  1913,  are  neverthe- 
less making  a  considerable  monthly  turn- 
over without  price  cutting.  There  have 
been  no  changes  this  past  week  since  the 
drop  in  galvanized  iron.  Ruling  prices 
are  as  per  current  market  quotations. 


10,  7V2,  5  per  cent. ;  Round  head,  brass, 
70,  10,  7V2,  5  per  cent. 

No  change  has  taken  place  in  quota- 
tions on  nails,  which  are  as  follows: 
Wire,  $2.25  base;  cut,  $2.70  base. 

Travelers  are  endeavoring  to  secure 
fall  booking  of  lanterns,  horse  blankets, 
sleighs,  etc. 


LONDON. 

LONDON,  Ont.  July  2.— Retail  hard- 
ware business  is  fairly  good  here 
this  week,  although  the  sale  for 
hammocks,  refrigerators,  screen  doors 
and  screen  windows  is  poor  on  account 
of  cool  weather. 

The  nearness  of  the  summer  holiday 
season  has  a  tendency  to  make  the  re- 
tail merchant  reduce  quantities  in  or- 
dering from  the  jobbers  or  factories. 
Wood  screws  have  advanced  5  per 
cent.,  making  price:  Flat  head,  bright, 
85,  10.  V/2,  10,  5  per  cent.;  Round  head, 
bright,  80,  10,  7y2,  10,  5  per  cent. ;  Oval 
head,  bright,  ditto;  Flat  head,  brass,  75, 
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WINNIPEG. 

WINNIPEG,  July  2.— While  or- 
ders have  been  almost  entirely 
of  the  sorting  variety  during 
the  past  week,  the  fact  yet  remains  that 
business  for  the  most  part  has  been 
satisfactory;  one  jobbing  house  is  so 
fortunate  as  to  have  done  a  June's  busi- 
ness which  is  very  nearly  a  record  with 
them.  They  are  either  some  few  dollar? 
ahead  or  behind  June  of  1912,  which  has 
so  far  been  the  high  water  mark. 

A  little  more  careful  figuring  will  be 
necessary  before  the  effect  standing 
with  other  Junes  can  be  told.  Of  course, 
it  is  a  fact  that  this  year's  business  has 
been  secured  at  a  somewhat  higher  cost 
than  that  of  June,  1912. 

There  also  seems  to  be  good  evidence 
that  larger  buying  is  about  to  commence. 
Word  from  travelers  indicates  that  deal- 
ers are  beginning  to  talk  of  car-load 
lots.  As  the  crops  improve  and  the  need 
of  threshing  supplies  approaches,  pre- 
paration for  the  heavier  buying  is  being 
made. 

Fall  Rush  May  Mean  Delays. 

It  is  becoming  apparent  that  there 
will  be  a  heavy  rush  of  business  in  about 
a  month's  time.  Indications  are  indeed 
that  there  will  be  some  trouble  filling  all 
orders  promptly.  This,  moreover,  is  a 
year  when  accounts  which  are  at  all 
doubtful  are  given  careful  consideration. 
On  the  whole,  it  would  seem  that  the 
dealer  who  can  estimate  his  wants  fairly 
early  will  stand  the  best  chance  of  hav- 
ing the  goods  on  hand,  when  they  are 
required  by  the  farmer. 

Many  dealers  are  now  suffering  from 
a  scarcity  of  barbed  wire.  This  is  a 
peculiar  case,  and  one  where  it  seems 
neither  the  dealer  nor  the  jobber  is  at 
all  to  blame.  The  demand  for  this  line 
— and  for  other  styles  of  fencing — has 
been  considerably  heavier  than  was  at 
first  expected.  In  view  of  this  being  a 
year  when  conditions  are  a  little  trying, 
the  belief  was  that  many  farmers  would 
get  along  without  doing  any  fencing. 
Probably  this  has  been  the  case  in  some 
districts,  yet  the  demand  has  been  gen- 
erally very  heavy. 

Manufacturers  Are   Blamed. 

Probably  acting  upon  the  call  that  the 
demand  would  be  light,  manufacturers 
of  barbed  wire  were  loath  to  send  as 
heavy  a  supply  as  the  local  jobbers  de- 
sired. The  result  has  been  a  very  short 
stock.     Last  week,  however,  several  cars 
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arrived,  and  it  has  been  possible  to  fill 
new  orders.  At  least  two  boats,'  more- 
over, laden  with  barb  are  expected  at 
Port  Arthur  before  Saturday.  This 
supply,  when  it  arrives,  will  take  care 
oJ.'  practically  all  orders  now  on  hand. 
Nails  To  Go  Up. 

There  has  been  no  change  in  the  price 
of  nails.  The  matter  of  the  unusually 
low  prices  quoted  by  the  mail  order 
houses  has,  however,  been  brought  very 
clearly  to  the  attention  of  manufac- 
turers, and  it  is  expected  that  steps  will 
be  taken  which  will  remove  this  unfair 
competition.  It  seems  practically  certain 
that  nails  will  advance  before  long. 

Ranges  have  not  commenced  to  move 
at  all  rapidly  yet.  Dealers'  stocks  are 
low,  however,  and  the  expectation  is  that 
a  fair  demand  will  be  experienced  in 
July.  Refrigerators,  oil  stoves  and  gas 
stoves  have  been  moving  quite  briskly. 
Indeed,  while  the  orders  have  all  been 
cf  the  sorting  variety,  the  volume  of 
these  has  been  quite  heavy. 

Crops   Developing   Well. 

Weather  conditions  are  leading  the 
stove  men,  and,  in  fact,  all  in  the  hard- 
ware field,  to  look  with  more  confidence 
toward  the  fall's  business.  From  many 
parts  of  the  country  splendid  reports  of 
crop  conditions  are  being  received.  Prac- 
tically every  traveler  now  in  the  West  is 
acting  as  a  crop  estimator,  and  the  word 
the  majority  send  in  is  highly  encourag- 
ing. From  Southern  Alberta — from 
MacLeod  and  Maple  Creek  districts — 
blue  reports  have  been  received.  The 
country  is  said  to  be  very  dry,  and  the 
prospects  not  at  all  good.  Since  such 
word  was  received,  however,  good  rains 
have  been  experienced  in  those  locali- 
ties, and  it  is  believed  the  crops  there 
will  be  very  fair. 

In  Manitoba  conditions  are  generally 
good,  although  in  some  parts  rain  is 
needed. 

Some  Price  Movements. 

There  is  a  possibility  that  stove  pipes 
may  be  advanced  somewhat  before  an- 
other week  passes. 

On  Monday  a  meeting  of  the  paint 
men  was  held  to  consider  the  white  lead 
situation.  At  the  present  time  the  pig 
is  being  quoted  at  a  high  rate,  and  in 
the  East  this  has  been  followed  by  an 
upward  movement.  So  far  such  action 
had  not  been  taken  in  Winnipeg,  but  an 
advance  of  15c  was  found  necessary. 

Generally  the  paint  business  is  good, 
not  only  in  Winnipeg  ,but  throughout 
the  whole  West. 

Furnaces  Are  Moving. 

While  stoves  are  not  moving  very 
rapidly  yet,  as  has  been  stated,  there  is 
a  good  demand  for  furnaces.  Much  of 
the  building  going  on  is  of  a  substantial 
variety,  and  quite  large  heating  plants 
are  necessary.     Business  in  Winnipeg  in 


I  his  line  is  very  satisfactory,  and  manu- 
facturers report  that  through  their  local 
representatives  they  are  getting  a  very 
satisfactory  quantity  of  business  from 
the  three  prairie  provinces.  So  far 
Southern  Alberta  has  been  a  little  quiet, 
but  the  rains  there,  which  have  greatly 
improved  crop  prospects,  are  expected 
to  have  the  effect  of  re-establishing  con- 
fidence and  so  paving  the  way  for  more 
good  orders. 

@ 

TEAM  WORK  BY  MERCHANT  AND 
FARMER. 

(Continued  from  page  48.) 

their  small  produce  from  eggs  to  pota- 
toes at  a  little  better  than  the  market 
price  provided  the  produce  was  fresh 
and  properly  packed  for  his  high  class 
hotel   trade. 

By  availing  themselves  of  the  cheer- 
ful assistance  of  the  Agricultural  Col- 
lege at  Guelph,  by  lectures  in  the  long 
winter  nights  and  by  the  constant  dis- 
semination of  literature,  the  farmers 
were  induced  to  go  in  more  and  more 
for  mixed  farming  and  for  the  prin- 
ciple of  marketing  their  grains  on  the 
hoof,  and  so  getting  higher  prices  and  at 
the  same  time  increase  instead  of  de- 
crease the  productiveness  of  their  land. 

In  time,  the  secretary  had  to  leave  the 
hardware  store  for  good.  His  whole  time 
became  taken  up  with  the  new  work, 
supervising  and  instructing  in  the  dress- 
ing of  chickens,  packing  of  produce,  etc., 
and  in  carrying  on  a  heavy  correspond- 
ence of  an  educational  order. 

The  manner  in  which  the  spirit  of  co- 
operation and  helpfulness  grew  amongst 
the  community  was  wonderful.  As  they 
came  more  fully  to  realize  that  a  com- 
munity, like  a  rope,  was  only  as  strong 
as  its  weakest  part;  they  began  to  per- 
ceive that  neither  the  farmer  nor  the 
merchant  could  thrive  at  the  expense  of 
•  the  other.  It  might  appear  that  they 
could  for  a  time,  but  like  water,  condi- 
tions would  seek  their  own  level  and  one 
could  not  help  but  suffer  or  prosper  ac- 
cording as  the  other  did;  for  the  func- 
tions of  both  so  interlocked  that  unison 
of  action  was  essential. 

With  the  growth  of  the  new  spirit,  the 
mail  order  trade  fell  off,  but  that  was 
only  an  incident.  The  young  men  be- 
gan to  see  good  opportunities  at  home 
and  stayed  there  instead  of  goins:  West, 
fo  that  to-day  that  community  shows  less 
harmful  results  of  the  Western  exodus 
than  any  farming  community  in  Ontario. 
There  are  more  autos,  more  telephones, 
better  roads  and  less  bad  debts  there 
than  in  any  town  around,  and  instead 
of  looking  upon  one  another  as  sources 
of  income  or  sources  of  supplies,  mer- 
chants and  farmers  regard  one  another 
as  friends  from  having  worked  hand  in 
hand  for  the  common  good. 
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ASBESTOS. 


\ 


Supplying  as  they  do  a  large  propor- 
tion of  the  world's  consumption  of 
asbestos,  the  Canadian  deposits  of  this 
mineral  are  of  particular  interest.  While 
occurrences  of  the  mineral  have  been 
noted  in  other  localities  and  provinces, 
the  principal  areas  are  those  found  in_ 
the  Eastern  Townships,  Province  of 
Quebec.  The  present  workable  deposits 
are — as  far  as  exploration  work  has 
shown,  and  with  the  exception  of  the 
Danville  quarries — confined  to  the  great 
serpentine  range  which  strikes  through 
the  Townships  of  Broughton,  Thetford 
and  Coleraine.  Leaving  some  scattered 
deposits  in  the  Townships  of  Wolfstown 
and  Ireland  out  of  consideration,  the 
total  length  of  this  productive  serpen- 
tine belt  is  twenty-three  miles,  with  a 
width  varying  from  100  feet  in  the  ex- 
treme easterly  part  to  6,000  feet  in  the 
Mock  Lake  area;  however,  the  serpen- 
tine belt  as  a  whole  in  many  places  far 
exceeds  the  width  indicated  aibove. 
Active  mining  began  about  1880. 

The  principal  deposits  occur  at  Thet- 
ford, Black  Lake,  Danville,  and  East 
Broughton;  those  at  Thetford  and 
Black  Lake  being  the  most  important. 
The  mineral  occurs  in  a  series  of  nar- 
row and  irregular  veins,  occasionally  at- 
taining a  width  of  six  inches,  though 
those  of  the  larger  size  are  compara- 
tively rare.  Veins  with  three  or  four 
inches  of  fine  fibre  were,  in  the  first 
years  of  working,  quite  plentiful;  but  as 
the  mines  increased  in  depth  these  ap- 
pear to  decrease  somewhat  in  size.  The 
veins  reticulate  through  the  rock  in  all 
directions.  The  deposits  are  worked  by 
open  quarrying,  the  long  fibred  asbestos 
of  the  larger  veins  being  readily  sep- 
arated out,  while  the  smaller  material  is 
carefully  cobbed.  This  separation  was 
at  first  accomplished  entirely  by  hand, 
but  mechanical  treatment  has  been 
gradually  introduced  and  perfected,  un- 
til now  large  mills  are  in  operation  in 
which  the  rock  is  broken  and  crushed 
in  various  ways;  and  the  fiberized 
asbestos  taken  up  from  screens  by  suc- 
tion fans,  and  blown  into  collectors  or 
settling  chambers. 

The  annual  production  is  now  over 
100,000  tons,  valued  at  upwards  of  $3,- 
000,000;  and  includes  a  wide  variety  of 
grades  from  the  long  fibred  crude  asbes- 
tos, valued  at  $300  a  ton,  down  to  the 
shortest  mill  fibre,  valued  at  only  $2  or 
$3  per  ton,  and  "asbestic"  sand  used 
for  wall  plaster,  and  valued  at  from 
75c  to  $1.50  per  ton. 


If  every  human  crank  were  attached 
to  something,  most  of  the  world's  wheels 
would  go  the  wrong  way. 


Selling   Paint  During   the   Holiday  Season 

Many  Paint  Sales  Can  be  Made  During  the  Midsummer  Months 
— Ready  Mixed  Paint  is  an  All-year-round  Seller  in  Many  Places. 
— Show  Windows  Play  an  Important  Part. 


WITH  the  advent  of  the  mid-sum- 
mer holiday  season  there  is  sure 
to  be  a  falling-off  in  the  demand 
for  certain  lines  of  hardware.  Many 
people  are  making  preparations  to  move 
to  the  summer  resorts  or  to  their  sum- 
mer cottages  to  spend  the  months  of 
July  and  August.  One  of  the  depart- 
ments in  the  store  which  should  feel  the 
relaxation  of  business  less  than  any  of 
the  others  is  the  paint  department.  This 
seems  a  peculiar  statement  to  make  in 
view  of  the  fact  that  business  drops  off 
to  a  great  extent  during  the  hot  weather 
months,  but  it  is  nevertheless  true.  Not 
many  years  ago  the  general  impression 
prevailed  that  paint  was  a  two-season 
selling  commodity.  The  spring  was  the 
heavy  selling  season,  while  the  fall  sea- 
son also  brought  a  fairly  heavy  demand 
for  paint.  During  recent  years  ideas 
regarding  the  retailing  of  ready  mixed 
paints  have  changed  considerably,  and 
we  now  find  many  firms  featuring  paint 
and  endeavoring  to  make  paint  sales  the 
year  round.  Many  of  them  have  suc- 
ceeded to  an  almost  remarkable  extent 
in  making  their  paint  department  a 
profit-maker  the  year  round  instead  of 
a  profit-maker  during  two  seasons. 

At  first  thought,  it  would  appear  to 
the  merchant  who  has  not  worked  up  a 
summer  paint  trade  as  though  there 
were  not  many  prospects  to  whom  sales 
of  paint  could  be  made  during  the  sum- 
mer months;  but  on  giving  the  matter 
further  consideration  you  find  there  are 
many  prospects.  The  owners  of  summer 
cottages  are  very  often  excellent  pros- 
pects. The  cottage  may  need  painting, 
the  boats  or  canoes  may  also  be  in  need 
of  a  coat  of  paint  or  durable  outside 
varnish. 

There  are  also  the  men  who  stay  at 
home  and  fix  up  around  the  house;  they 
are  quite  numerous  and  may  be  found  in 
every  community.  This  year,  when  the 
hard  times  cry  exists,  you  will  find  many 
people  doing  painting  and  other  jobs 
around  their  own  homes. 

There  is  also  the  ordinary  individual 
who  had  intended  painting  the  veranda 
floor,  the  window  screens,  or  the  kitchen 
floor,  but  deferred  action  early  in  the 
spring  and  is  now  an  excellent  prospect. 
The  farmer  has  a  rather  slack  period  for 
a  few  weeks  and  has  a  little  time  to 
paint  his  barns.  No  doubt  a  number  of 
new  houses  are  being  erected  in  your 
town.  Have  you  done  anything  to  in- 
terest the  home-builder  in  ready  mixed 
paints,  or  have  you  allowed  some  ener- 


getic painter  to  supply  the  hand-mixed 
product  ? 

You  can  get  a  large  volume  of  paint 
trade  during  the  summer  months  if  you 
go  after  it — the  hand  of  Providence  is 
not  likely  to  drive  the  business  to  you. 

Lawn  seats  and  swings,  flower-pots, 
fences,  screens,  etc.,  can  be  greatly  im- 
proved in  appearance  if  painted.  Why 
not  display  a  few  partly  painted  articles 
in  a  prominent  part  of  your  store  or 
show  window?  The  plan  is  an  old  one, 
but  it  has  made  many  sales  in  the  past 
and  will  make  many  more  in  the  future. 

Floor  wax,  floor  polish  and  furniture 
polish  can  be  easily  sold  during  the  sum- 
mer months;  that  is,  if  the  goods  are 
kept  well  to  the  front  and  attractive  dis- 
plays are  shown. 

The  show  windows  can  be  made  play 
an  important  part  in  the  summer  paint 
campaign. 


SALESMANSHIP. 

Salesmanship,  when  we  get  right  down 
to  brass  tacks,  is  more  a  matter  of  per- 
sonality than  anything  else.  That  is 
something  that  few  of  us  have,  but  which 
we  can  all  cultivate.  If  it  were  not  for 
the  fact  that  man  is  enabled  to  personal- 


ly direct  his  own  activities,  energies  and 
thoughts,  he  would  be  little  better  than 
the  lower  animals.  We  are  as  we  are 
made,  but  incidentally  some  of  us  have 
a  finger  in  our  own  making — to  our  sor- 
row. 

There  is  no  reason  why  the  salesman 
who  knows  his  goods  from  A  to  Izzard 
should  not  be  a  salesman  in  the  true 
sense  of  the  word  by  cultivating  a  little 
warmth  in  his  personality  so  that 
his  sales  knowledge  may  have  a  working 
partner.  Or,  on  the  other  hand,  the  man 
who  exudes  geniality,  love  of  fellow  men 
and  so  forth,  every  day  is  wasting  his 
God-given  gifts  if  he  does  not  apply 
himself  sufficiently  to  his  goods  to  be 
able  to  put  his  rare  gifts  to  some  useful 
purpose.  He  may  never  learn  as  much 
as  the  other  man  knows  by  an  uncanny 
instinct,  but  every  little  bit  helps. 

The  other  man  can  never  hope  to  ac- 
quire his  natural  and  wholesouled 
friendliness  to  customers,  but  he  can  at 
least  make  them  appreciate  his  sincerity. 
Some  one  has  said  at  some  time  that 
it  is  only  by  striving  after  the  impos- 
sible that  we  are  able  to  accomplish  the 
commonplace,  and  without  that  high 
goal,  we  perish. 


A  very  neat  paint  display  shown  in  a    narrow  display  window. 
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PAINTS  & 
VARNISHES 


"CHALCO" 


PAINTS  & 
VARNISHES, 


A   PAINT   AND  VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN    OTHERS 

YET   COSTS   NO   MORE 


To  Retailers,  Jobbers 
and  Manufacturers  : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRADE 


CHALCQ 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 


PAINTS  & 


Benefit   By    Berry   Brothers' 

Reputation 


ri 


Berry  Bros.'  products  have  the  repu- 
tation of  giving  the  best  of  satisfaction 
for  over  56  years.  They  are  known  the 
world  over  as  honestly  made  merchan- 
dise of  the  highest  grade. 

Every'  merchant  that  sells  Berry 
Bros.'  products  gets  the  benefit  of  this 
prestige.  He  is  known  in  his  locality 
as  a  dealer  who  sells  high-grade  var- 
nishes. 

Berry    Bros.'    aggressive    advertising 


helps  the  dealer.  It  tells  people  the 
world  over  that  the  various  Berry  Bros.' 
products  are  dependable. 

Berry  Bros.'  varnish  sales  are  satisfac- 
tory sales.  The  dealer  gets  more  than 
the  profit  from  each  varnish  sale— he 
makes  a  satisfied  customer — one  that 
will  come  back  to  buy  other  goods. 

If  you  are  not  a  Berry  Bros,  dealer, 
pave  the  way  for  bigger  and  better  var- 
nish profits  by  writing  us  to-day. 


Member  of 


RERRY  BROTHERC 

J-W>rld's  LargestVarnish  Makers  V> 


FACTORY : 

kerv 
Ont. 


Established    1858 


3fcX 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  July  2.— An  advance 
of  15  cents  in  white  lead  is  the 
outstanding  feature  of  the 
paint  markets  this  week.  There  is  a 
general  tendency  for  firmer  markets  all 
round,  and  further  advances  would  not 
come  as  a  surprise.  Business  keeps  ex- 
ceptionally good,  and  almost  without  ex- 
ception the  jobbers  and  manufacturers 
report  that  they  feel  gratified  with  such 
a  good  showing,  especially  when  in  many 
lines  of  business  there  has  been  a  dis- 
tinct falling-off  from  a  year  ago.  Re- 
tailers also  state  that  trade  has  been 
quite   active. 

White  Lead. 

An  advance  of  15  cents  per  hundred 
was  announced  in  white  lead  this  week. 
This  advance  is  due  to  higher  prices  for 
pig  lead  in  the  London  market,  which 
was  followed  by  an  increase  in  dry  lead 
last  week,  and  now  the  grinders  have 
followed  along  with  an  advance.  The 
market  is  still  firm,  and  a  further  ad- 
vance is  not  unlikely  in  the  near  future. 
Quotations  now  are:  $8.20  for  ton  lots 
and  $8.40  for  less  than  ton  lots. 

Turpentine 

There  has  been  no  change  in  the  mar- 
ket for  turpentine  this  week,  but  it  is 
still  very  firm,  and  there  has  been  a  very 
fair  local   demand.      Quotations  are: 

1    barrel    67c  per  gal. 

5  barrels   66c  per  gal. 

Five-gallon   packages,   5  cents   advance; 
packages  extra;  terms  net. 

Linseed  Oil. 

A  firm  market  continues  for  both  raw 
and  boiled  linseed  oil,  and  though  there 
lias  been  no  actual  change  in  prices  since 
last  week's  report,  there  is  every  indica- 
tion that  higher  figures  will  soon  be 
asked.  Quotations  now  are: 
Raw  Linseed  — 

1  to  4  barrels 61c  per  gal. 

5  to  9  barrels 60c  per  gal. 

Boiled  Linseed — 

1  to  4  barrels 64c  per  gal. 

5  to  9  barrels 63c  per  gal. 

Gasoline  and  Benzine 

There  has  been  a  fair  demand  for 
gasoline  and  benzine,  but  sales  have  not 
been  «s  large  as  they  were  a  short  time 
ago.     Shipments  to  outside  points  were 


very  heavy  until  within  the  last  few 
weeks,  and  it  is  stated  that  most  dealers 
are  now  pretty  well  stocked.  Quotations 
are  the  same  as  last  report: 

Barrels,   in   wood    21c  gal. 

In  steel  and  drums   18c  gal. 

Tank  wagon  (100  gals.)...    17c  gal. 

Benzine  is  quoted  at  20c  per  gallon  in 
single  barrels. 

Paris  Green 

The  demand  for  Paris  Green  has  fallen 
off  somewhat  this  week,  due  in  some 
measure  to  wet  weather,  but  it  will  prob- 
ably move  better  with  the  advent  of 
warm  dry  weather  again.  Prices  are  un- 
ci anged  from  the  list  in  current  market 
quotations. 


TORONTO. 

TORONTO,  July  2.— Paint  lines  are 
a  little  stronger  than  they  were  a 
week  ago.  There  has  been  a  sharp 
advance  of  fifteen  cents  in  white  lead  as 
was  to  have  been  expected  according  to 
our  recent  reports.  Gasoline  has  declined 
but  turpentine  and  oil  are  very  firm. 

Turpentine. 

This  staple  is  very  firm  at  Southern 
producing  centers  with  no  present  indi- 
cations of  weakening.  As  an  indication 
of  the  underlying  causes  of  such  a  condi- 
tion may  be  cited  the  fact  that  there  is 
less  coming  in  from  the  growers  than  at 
any  corresponding  period  of  the  last 
three  years.  The  demand  is  fair  at  the 
ruling  price  of  70c  for  single  barrels, 
and  69  cents  in  2  to  4  barrel  lots.  Some 
price  shading  is  evident. 

Linseed  Oil. 

Oil  remains  the  same  and  demand  is 
just  fair.  There  is  no  new  information 
on  the  flax  crop  or  on  general  oil  pro- 
duction. The  late  estimates  of  Can- 
adian and  United  States  decrease  in  flax 
acreage  are  still  the  upstanding  features 
that  tend  to  influence  market  reports. 
Ruling  prices  are  as  follows: — 

Raw       Boiled 

Single   barrels    63c         66c 

3  to  5  barrels  62c         65c 

6  to  9  barrels 61c         64c 

Gasoline  and  Benzine. 
There  has  been  a  drop  of  half  a  cent 
:   ■  ;  s  line,  which,  however,  only  affects 
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the  grade  and  brand  chiefly  used.  Other 
grades  remain  the  same.  Benzine  is  un- 
changed at  19c  and  the  low  on  gasoline 
is   now   19V2C 

Paints,  Ready  Mix  and  Dry  Colors. 

The  demand  in  this  line  has  been  un- 
precedented all  spring  until  the  past  two 
weeks,  more  particularly  during  the  past 
week.  Prices  are  unchanged  and  are  as 
per  current  quotations.  Except  for  oc- 
casional spurts  due  to  good  painting 
weather,  no  great  activity  is  looked  for 
in  this  line  until  fall. 

Glass  and  Putty. 

Business  in  glass  is  quiet  at  present 
and  quotations  are  unchanged  from  the 
list  in  current  market  report.  It  is  ex- 
pected that  sales  will  increase  when  con- 
struction now  under  way  is  further  ad- 
vanced. Demand  for  putty  follows  close- 
ly the  business  in  glass. 

American  reports  indicate  a  possible 
future  shortage  of  glass  this  fall  in  spit* 
of  an  ample  supply  at  present. 

White   Lead,   Paris   Green,   Etc. 

White  lead  has  advanced  as  these  col- 
umns have  prophesied  for  some  time 
past.  The  advance  amounts  to  fifteen 
cents  on  all  grades,  and  emanated  in 
Montreal.  This  follows  the  advance  on 
dry  white  lead  to  the  grinders  that  was 
referred  to  last  week. 

Paris  green  vies  with  glass  as  the 
poorest  seller.  Demand  is  extremely 
poor  this  year.  Prices  are  still  11%, 
I71/2  and  19c  per  100-lb.  drum. 

Arsenate  of  lead  is  quiet  at  $9.75  per 
100-lb.  keg. 

® 


THE    THRESHERLOGUE. 

Miller-Morse  Hardware  Co.,  Winnipeg, 
Man.,  have  recently  issued  the 
"  Thresherlogue  "  for  1914,  consisting 
of  104  pages,  featuring  thresher  supplies. 
The  "  Thresherlogue  "  is  attractively 
gotten  up  and  is  well  illustrated.  Many 
new  lines  are  featured.  One  page  is  de- 
voted to  steam  boiler  regulations  govern- 
ing the  provinces  of  Saskatchewan  and 
Alberta.  Throughout  the  book  the  idea 
has  been  to  present  in  a  complete  and 
comprehensive  manner  a  list  of  goods 
applying  particularly  to  the  thresher 
trade. 


HARDWARE    AND    METAL 


BACK  of  EVERY  CAN  YOU  SELL 


THE    BRANDRAM-HENDERSON     REPUTATION 

STANDS  BACK  OF  EVERY  CAN  OF 

B-H  "ENGLISH  PAINT" 

you  sell ;  and  this  reputation  is  no  figment  of  the  imagina  tion  but  a  solid,  incontrovertible  fact  that  will  sell  paint 
for  you. 

It  is  to  your  interest  to  sell  only  paints  that  are  absolutely  dependable.  The  paint  that  pleases  the  customer 
is  the  paint  that  brings  him  to  you  for  more,  and  it  is  these  "repeat"  orders  that  make  easy  profits  and  a  quick 
turnover  of  your  stock. 

As  a  trade-builder,  B-H  "ENGLISH"  Paint  is  unmatched.  It  is  not  a  new  proposition,  but  an  established 
success — a  known  paint  that  commands  trade;  why,  therefore,  should  you  take  risks,  when  with  B-H  "ENGLISH" 
sales,  profits  and  satisfaction  are  assured? 

We  guarantee  that  all  B-H  "ENGLISH"  Paints  that  can  be  made  on  a  white  base,  are  made  according  to  this 
formula : 

70%  Brandram's  B.B.  Genuine  White  Lead. 
30%  Pure  White  Zinc. 

We  are  prepared  to  offer  you  liberal  terms  on  this  paint — terms  eminently  satis- 
factory to  you.    Write  us  for  details. 
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HARDWARE    AND    METAL 


Current  Market  Quotations 

These  prices  are  for  such  Quantities  as  are  usually  ordered  by  retail  dealers.      Large  buyers 
can  frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  89%  pure,  lb 18c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5 ;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  P-c. ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c. ; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  a*  ball 
cartridges,  f.o.b.  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sorereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c.  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40c:  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 
letfs,   per  lb $8  50    $8  75 

ANVILS. 

Buckworth,    per   lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c. 
Irwin's  auger,  45  p.c. 
(iilnmur's    auger,    70   p.c 
Rockford's  auger.  50  and  10  p.c. 
Gilmour's    car,    47%    p.c. 
Clark's   expansive,   40   p.c. 

AXES. 

Samson    single    bit,   doz 9  00 

Samson  single  bit,  handled, 

„  doz 12  50 

Samson    double   bit,   doz 12  50 

Samson    flooring    axes     No. 

2.    doz 9  00 

Single  bit,   doz 6  75  9  50 

Double   bit    10  50  12  00 

Hunters'   Axes    5  00  6  00 

"  Boys'  "  Axes  5  75  6  50 

Bench   Axes,    Samson. 

No.   2,   doz.,   net    7  50 

No.   3,   doz.,   net    8  40 

No.   4,   doz.,   net    9.30 

No.   5,   doz.,   net    10  50 

No.  6,  doz.,  net  12  00 

B 

BABBITT. 

Thomas  Robertson  &  Co.,  Ltd 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A." 
"B,"    "C,"    "D,"    No.   1,   2   and    3. 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's      Copperine,     Tough, 


Hard,  Finest,  No.  1  and  2 
Xicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co. — Nickel  Genu- 
ine, Genuine  ''A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3.  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra,  60  per  cent. 
Standard,  60  and  10  per  -cent. 
Lace    leather,   per  side,   85c;   cut 
laces,  95c 

BENZINE.  Montreal  Toronto 

Single  bbls.,  gal...  0  20        0  19 

BOLTS   AND   NUTS. 

Carriage    Bolts    ($1)    list,    %    In. 

dia.  and  smaller,  65  and  10  p.c 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%   and   12%%. 
Machine    Bolts,    %    In.    dla.    and 

smaller,   70  and   5   p.c 
Machine   Bolts,   7-16   in.    dia.   and 

larger,   60  and   5   p.c. 
Sleigh     Shoe    Bolts,     %    in.     dia. 

and   smaller,  62%   p.c 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and  Lag  Screws,  75  and  5 

p.c. 
Skein   Bolts,   75  p.c 
-Miiare  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,   60  and  5  p.c. 
Plow   Bolts,  55,   10  and   5   p.c 
Elevator  Bolts,   60  and   5  p.c. 
Fancy   Head   Bolts,  50  and  5  p.c. 
Shaft   Bolts    ($3)    list,   50   and    10 

p.c. 
Step   Bolts,   large   head    ($3   list), 

50  and   5  per   cent. 
Whiffletree  Bolts.   50  and   5   p.c 
Nuts,   Square,  4%c   off  list. 
Nuts,   Hexagon,  4%c  off  list. 
Stove   Rods,   per   lb.,  5%   to  6c 
Stove   Bolts,    80  and   7%    p.c 
Tire  Bolts,  75  p.c 

BRASS.  Per  lb. 

Springs,     sheets,     up     to    20 

gauge    o  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,  seamless  base  ....  0  25 
Tubing,  iron  pipe  size,  1  in. 

ba  se     0  25 

Copper   tubing,   4c  extra. 

Ingot,   Red,  lb 0  14      0  13 

Ingot,   Yellow,   lb...  0  13      0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast   iron   loose   pin,   60   p.c 
Wrought     steel     fast     joint     and 

loose   pin,   70  and  5  per  cent. 
Crescent  brands,  70  p.c. 

BARS    (Clothes). 

3   sections.   4   ft.,   doz 4  80 

3   sections,   5  ft.,   doz 6  00 

3   sections,   6   ft.,   doz 7  20 

BOILERS    (Range). 

30-gallon,     Standard,     $5;     extra 
heavy,  $6.50. 

BOARDS    (Bake). 

With   rim,  18x24,  doz 6  60 

With   rim,  18x28,  doz 7  20 

With   rim,  20x30,  doz 7  80 

'Vithout  rim,   18x24,   doz....  4  00 

Without   rim,   18x28,   doz...  4  50 

Without   rim,   20x30,   doz...  5  00 

BOARDS    (Ironing). 

Size  12x60  Ins.,   doz 7  20 

Size   14x60   Ins.,   doz 8  40 

Folding,    12x60   ins.,    doz...   16  50 

BOARDS    (Sleeve). 

Bnsswood,  stationary,  doz.  1  50 
Folding,   per   doz 3  50 


BOARDS    (Wash).  Per  doz. 

Glass,   doz $3  50 

Enameled,    doz.,    net    3  50 

Pony    1  10 

Crown     195 

Dandy     2  15 

Improved  Globe   2  25 

Standard  Globe  2  35 

Neptune    2  35 

Original   Globe    2  CO 

Newmarket    King    2  60 

Jubilee    2  60 

Victor    (Glass)     3  25 

Diamond    King    (Glass) 3  50 

Western    King    (Enamel)...     3  50 

Beaver   (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb 14  70 

Weighted,  20  lb 19  90 

BURLAP    (JUTE).  Per  yard. 

10   inches,   7   oz 0  05% 

10  ineTies,   8  oz 0  05% 

10  inches,   10   oz 0  07 

In  100-yard  lots. 

C 

CANS. 

Milk  cans   and   pails,  35  p.c. 
Creamery   cans,   35   per   cent. 
Railway   cans,  40  per  cent. 
Hand      delivery      and      creamery 

cans,   35  p.c 
Railway   cans,  40  per  cent. 
Cream    cans,    35   p.c,    with    dome 

top,   15c   extra.     Retinned.   72% 

and    5.      Plain,     72%     and     15. 

Creamery     trimmings,     75     and 

12%   per  cent. 
Common,  cork-lined,  35  per  cent. 
Cans,   Jacketted. 

1  gal.   jacketed,    per   doz....  2  70 

2  gal.   jacketed,   per   doz 3  60 

3  gal.   jacketed,   per   doz 4  20 

5  gal.  jacketed,  per  doz....  4  SO 
10  gal.    jacketed,    per   doz...   8  10 

CEMENT  AND  FIREBRICK. 

I^ess  than  carload  lots  ...  1  85 
Portland,    per   bbl.,   carload 

lots,    f.o.b.    Toronto    1  53 

White  Bros.  English.  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick,     Scotch, 

per   1,000    23  00    28  00 

Fire  Brick,  English.. 17  00  21  00 
Fire  brick,  Am.,  low..23  00  25  00 
Fire  brick.  Am.,  hiffh.27  50  31  00 
Fire      clay      (Scotch), 

net  ton    6  50 

Fire  clay,  Am,  net  ton  5  00     10  00 

CEMENT    (FURNACE). 

1%   lb.   tins,   per  doz 1  00 

6  lb.  tins,   per  doz.,  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  04 

CEMENT,    ROOFING.  Per  gal. 

Roofing  cement  (in  bbls)..  0  17 
Cement   (in  5  and  10  gals.).  0  19 

Cement    (in   2   gals.) 0  25 

Cement   (in   1  gal.) 0  30 

CHALK. 

Carpenters,  colored, 
per    gross    0  65      0  SO 

Carpenters  lead  pen- 
cils,   per    gross....     2  40      6  75 

Crayons,   per   gross 0  20 

CHISELS. 

Cold   chisels,  5x6  in.,   doz. . .  2  20 

Bevel  edge,   1  inch,   doz 2  50 

CHAIN. 

Proof  coil,  per  100  lbs.,  %,  $6; 
5-16,  $5.20;  %,  $4.45;  7-16.  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;    %,   $3.45;    1,   $3.40. 

Electric  Weld  Coil  Chain— BB, 
3-16  in.,  $9.25  per  100  lbs.;  %  in.. 
$6.50  per  100  lbs.;  5-16  in.,  $4.00 
per  100  lbs.;  %  in.,  $4.25  per  100 
lbs.;  7-16  in.,  $4  per  100  lbs.;  % 
in.,   $4   per   100   lbs. 

Electric  Weld  Loading  Chain, 
%   in.,  $11.50  per  100  lbs. 

CHURNS. 

No.  0.  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 


f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%   and  10  p.c. 

CLEANERS     (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac   Vac.    Sweeper    5  50 

Cadillac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,   Model  D.   20  00 

COMPOUND. 

Soclean    Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  in  case...  4  50 
8  lb.  size,  2  doz.  in  case...  7  20 
17  lb.  size,  1  doz.  in  case  ...  6  75 
COPPER.  Montreal  Toronto 

Casting   ingot    $16  00  $15  00 

Cut     lengths,     round 

bars,   %   to  2  in 27  50 

Plain    sheets,    14   oz., 

14x48  in.,   14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,   14   oz 30  50 

Copper    sheet,    plan- 
ished,  14x60,   base 37  50 

Braziers',    in    sheets, 
6x4   29  50 

CORD    (SASH). 

No.   6,   lb 0  30% 

No.  7,  lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

CANADA    PLATES. 

Ordinary,  52  sheets    .  2  75      2  85 
All  bright,  52  sheets.  3  85      3  85 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   . .   4  45        4  45        4  60 
60    . .    4  70        4  70        4  85 
20x28x30   . .   8  90        8  90        9  20 
20x28x80  . .   9  40        9'40        9  70 
M.L.S.    and    Famous —       Per  box 

I  C,    14x20    base $7  00 

I  X,   14x20   base 6  00 

I  X   X,   14x20  base     7  00 

I  X  X  X,  14x20  base 9  50 

CHARCOAL. 

Raven   and    Murex   Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I   X  X,  14x20  base     7  00 

I   X  X  X,  14x20  b 9  50 

"Alia way's   Best"   Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X.  14x20  base 5  65 

T   X   X,   14x20  base     ....       6  65 

CHARCOAL   TERNE   PLATES. 

Dean   or   I   G  Grade — 
I    C,    20    x    28,    112 

sheets    7  40 

I  X,  Terne  Tin 9  40 

CHARCOAL  TIN  BOILER 

PLATES. 

Cookley   Grade — 

XX,  14x56,  50  sheet  (boxes) 
XX,  14x56,  50  sheet  (boxes) 
XX,  14x65,  50  sheet   (boxes) 

COKES  BRIGHT. 

Bessemer   Steel — 

I   C.   14x20  base 4  50 

20x28,    double    box     9  00 

CLEVICES,  7%c  per  lb. 

CLOCKS,   ALARM. 

Good    Morning,   ea 0  SO 

Look    Out    0  92 

Big   Ben    2  00 

Baby   Ben    2  00 

CROWBARS,  4%c  per  lb. 

D 

DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 
grained   only.   4-in.   style..  8  70 

Granite     %     oak     filled     and 
varnished    14  80 

DRILLS. 
Bit   Stock   Drills,   60  and  5  p.c 
Wood    Drills,   35   p.c. 
Straight    Shank    Drills,    50   and 
10  per  cent. 


HARDWARE    AND    METAL 


Put  your  Paint  Business  on  a 

Paying  Basis 

by  selling  your  customers  paints  of  guaranteed 
quality.    You  can  do  this  by  handling 

Jaraieson's  Pure  Prepared 
Paints 

Consumer  satisfaction  is  the  one  and  only  way 
in  which  to  make  good,  because  once  a  customer 
is  satisfied  he  will  always  ask  for  the  same 
brand. 

R.  C.  Jamieson  &  Company,  Limited 


Owning  and  operating  P.  D.  Dods  &  Co.,  Ltd. 
Established  1858. 


MONTREAL 


Hence,  horrible  villain  ! 

Thou    shalt    be    whipped    with    wire, 
And  stewed   in   brine, 
Smarting    in    ling'ring    pickle. 

Antony   and   Cleopatra. 


WHEN  CLEOPATRA  heard  the  news  that  BRUTUS  was  married  to 
OCTAVIA  she  vented  her  spleen  upon  the  messenger  and  threatened  to 
whip  him  with  wire  and  then  stew  in  brine.  To  use  such  threats  she  must 
have  been  in  a  great  rage,  and  NO  DOUBT  there  are  times  when  people 
buy  poor  quality  goods  that  give  poor  service  they  would  like  to  treat  the 
manufacturer  and  seller  the  same  way  that  Cleopatra  threatened  to  treat 
the   messenger. 

Don't  Take  Risks 

Buy  your  LEAD  PIPE,  TRAPS  and  BENDS,   BABBITT  METALS,    SOLDER,    BATHS,    LAVATORIES,    GALV. 
PIPE  and  ALL  PLUMBERS'   SUPPLIES  from 

THE  CANADA  METAL  COMPANY,  LIMITED 

the   firm   with   the   reputation   for   manufacturing   goods   that   give    EXCELLENT  SERVICE. 

Order  from  our   nearest   factory 

"»d  Fa°ftorV:   TORONTO  Branch  Factories:     MONTREAL,     WINNIPEG 

Your   stock    is   not   complete   without   HARRIS   HEAVY   PRESSURE,  the  babbitt  metal  without  a  fault 

THE  ONE  BEST  SELLER 


HARDWARE    AND     METAL 


DRIERS. 

Clothes,   4  sides,   1G    bars,   fuld- 
ing,   doz.,  $14. 
"DOMINION      CROWN     BEST"— 

DUlBLJi-COAl'liU    TISSUE. 

1   C,   14x20   base 7  00       7  00 

1   -\,  14x20  base 8  25       8  25 

1  A  X.  14x20  ba»e.  9  50  9  50 
DICK. 

Yarmouth  Double        Standard 
Filled  Single 

29  iu.  Filled. 

7  oz 0  17%       G  oz 0  12% 

8  oz 0  iyy2       7  oz 0  14 

10  oz.    ...0  241/2       S  oz 0  151/2 

12   oz.    ...0  29%       9   oz 0  17 V2 

10  oz.  ...0  191/2 
12  oz.  ...0  23V* 
15   oz.    ...  0  32 

F 
FILES   AND   RASPS.       Percent. 

Disstou's    75 

Great  Western  American...  75 
Kearney  and  Foot,  Arcade  75 
J.    Barton    Smith    Eagle....     75 

McClellau   Globe    75 

Black    Diamond    60 

Delta  Files    05 

Nicholson     60% 

Jowett's    (English    list)    ...     27y2 
Spear  &  Jackson  (Eug.  list)     35 
FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 

FREEZERS,    ICE    CREAM. 

White    Mountain     and     Dana 
Freezers,     less    50    per    cent. 
Discounts  east  of  Port  Arthur. 
Dana    Freezers,  Crank    Only. 

1  quart,   each    170 

2  quart,   each    2  00 

3  quart,   each    2  20 

4  quart,   each    2  65 

6   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each   9  35 

20   quart,   each    12  85 

Fly-wheels  for  same,  2  qt.,  75c; 
3  qt.,  75c;  4  qt.,  75c;  6  qt.,  75c; 
8  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt.,  $3.75. 

20  quart,  each   12  80 

25  quart,   each    16  75 

20   quart,   each    12  85 

FURS. 

Toronto  prices  for  Ontario 
furs: — Skunk,  prime,  extra  large, 
$1.50  to  $5;  muskrats,  spring,  ex- 
tra large,  65c ;  large,  55c ;  me- 
dium, 40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1, 
large,  85c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
1,  large,  $17.50;  No.  1,  medium, 
$13;  No.  1,  small,  $8;  cubs,  $2 
to  S12,  as  to  quality.  Mink,  No. 
1,  extra  large,  $6  to  $8.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium, 
$2.25  to  $5.  Fox,  No.  1,  extra 
large,  $8  to  $12;  No.  1,  large, 
$6.50  to  $10:  No.  1.  medium,  $2.25 
to  $5;   No.   1,   small,  $1.75  to  $i. 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails,    45    p.c. 
English    pattern,    45    per    cent. 
Galvanized    washtubs,   45    p.c. 
GASOLINE  Montreal  Toronto 

Single  bbls,  per  bbl  0  21     0  19% 

GREEN,  PARIS. 

Hoyle's     net  cash  C.P.C.    Paris 

30  dys.  Green    Green 

Berger's 

600-lb.   casks 0  16%  0  17% 

250-lb   casks 0  16%  0  IS 

100-lb    drums  0  11%  0  17%  0  19 
50-lb    drums.  0  11%  0  17%  0  19 
25-lb.    drums.' 0  11%  0  17%  0  19% 
1-lb    pack    ...0  13%  0  19%  0  2iy4 

%-lb  pack 0  21%  0  23% 

1-lb   tins    ....  0  14%  0  20%  0  22% 

%-lb   tins 0  24% 

Arsenic,   kegs  0  10% 

Petroleum, 
bbls 0  10       

GRINDSTONES.  Per  100  lbs. 

Dver  40  lbs.  and  2  In.  thick.  1  25 
Smaller  sizes  extra. 


u 

HALTERS  (SNAP  AND  RING). 
Jute  Hope,  %-in.,  per  gross  5  00 
Jute  Kope.  Va-in.,  per  gross  10  50 
J  ute  Kope,  %-iu.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,   1%-in.,   per   doz...     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-iu.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;   %-in., 
$15.00. 
HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and  over 0  06 

Masons,  5  lbs.  and  over 0  0G 

.Napping,    up    to    2   lbs 0  09 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel    handles,    35    per   cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,   35   per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and    shovel   handles,   50   per  cent. 

Team  whiff  1  trees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All   other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  35 
per   cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees.    35    per    cent. 

Agricultural,   67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 

HANGERS,    BARN    &    PARLOR. 

Richards  Wilcox   No.  021 

B.D.  Trolley,  pr 0  SO 

Richards    Wilcox     No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns     wood     track      Special. 

Zenith     9  00 

Atlas,  steel  covered..     5  25      6  60 

Perfect,   No.  1 8  50 

Perfect,   No.  1%    9  50 

Perfect,   No.  2 10  00 

New  Milo,  flexible 6  00 

Double    strap    haDg- 

ers,  doz.  sets 6  50 

Standard    jointed 

hangers,   doz.   sets 6  45 

Steel    King    hangers,     . . 

doz.    sets    6  40 

Storm       King       and 

safety   hangers    6  25 

Storm    King    rail 4  25 

Crown    4  So 

Crescent    7  25 

Sovereign     6  50 

Chicago     Friction.      Oscillating 
and   Big  Twin   Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

f  t  )     .  3  25 

Steel  track. '  1%'i'n.'  . '. '. '. '. '. '. '.  4  75 
HATCHETS.         Samson     Samson 

Per  doz.  Shingle       Claw 

No.    1     13  13         15  10 

No.    2     14  20         15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,   green   and 

partly    cured    0  12      0  13% 

Usual  2  lbs.   tare. 
Horsehide,  with  mane  and 

tail,   up   to    3  75 

Sheep  skins,   up  to    1  50 

Horsehair,    35    to    38c    lb. 
HINGES. 
Blind,   discount.   50  per  cent. 

HEAVY    TEE    AND    STRAP 
HINGES. 

Strap.     Tee. 

4  in.,  doz.   prs 1  14      0  96 

5  in.,  doz.   prs 1  38      1  11 

6  in.,  doz.   prs 1  50      1  14 

8  in.,  doz.   prs 2  04      1  53 

10  in.,  doz.   prs 3  60      2  52 

12   in.,   doz.   prs 4  47       4  14 

14  in.,  doz.   prs 5  10      4  44 

Light    T    and     strap,    discount 

65  and  15  off  list. 

Screw  hook  and  strap  hinge — 
Under  12  in.,  per  100  lbs..   5  00 
Over   12   in.,    per  100   lbs..   4  25 
Extra     hooks     for     above, 

%    in.,    per   lb 5% 

Extra     hooks     for     above, 

%   in.,   per  lb 5% 

Crate    hinges    and     back     flaps, 

65  and  5  per  cent. 

Chest   hinges   and   hinge  hasps, 

65  per  cent. 

HINGES    (SPRING). 

Spring,    per    gross     —     No.     5, 

$17.40;    No.    10.    $19.50;    No.    20. 

$8.50:    No.   50,   $24;   No.   51.   $9.60; 

No.    120,    $17.40;    offset    No.    192 

*  '6. SO. 


Chicago  hold  back  screen  door, 
irun,   yiuss,  $12. 

Chicago    spuug    hinges,    15    p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45  p.c. 

Garden  City  fire  house  hinges, 
12%  p.c. 

"Chief"   floor   niuge,  50   p.c. 
HOES.  Grub,    3y2-lb.,    $4    doz. 

HOOKS,   GRASS.  English 

Canadian        t  ux 
No.    2,    per   doz..   1  60  2  50 

No.   3,   per   doz..  1  70  2  90 

No.   4,    per   doz..   1  80  3  25 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90: 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  G,  No.  2  and  larger,  $4.3.") ; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  par- 
tern,  all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.U.B.   Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,    LAWN. 

Competition    70    10  p.c. 

Corrugated,   %   in.,   ft 0  13% 

Corrugated,    %   in.,   ft 0  17 

Cable,    70    per   cent. 

Leader,  60  and   10  per  cent. 
I 
IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50      2  50 

Common     bar,    per 

100   lbs 205      200 

Forged     iron,     per 

100  lbs 2  30      2  35 

Refined     iron,     per 

100  lbs 2  40      2  40 

Horseshoe  iron,  per 

100    lbs 240      240 

Mild   steel    2  25      2  00 

Sleigh    shoe    steel.     2  25      2  25 

Domestic    2  30      2  00 

Reeled      machinery 

steel    2  75      3  00 

Tire  steel   2  35      2  20 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.    0  07%  0  07% 

High    speed    0  65      0  65 

Cammell  Laird 0  15 

Black      Diamond 

tool  steel   0  OS      0  OS 

Silver  tool   steel...     0  13%  0  13'4 

Cold    Rolled   Shafting. 

9-16   to   11-16  inch 0  06 

%  to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65 

Montreal   40%,    Toronto   40%. 
IRON,    TINNED, 
72x30   up   to  24  gauge,   case 

lots    $  S  2," 

Less  than  case,  25c  per  100  lbs. 
72x30  up   to  26  gauge,   case 

lets    8  75 

extra. 

IRONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set     0  78 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set    0  88 

Mrs.    Potts,    handles,    japan- 
ned,   per   gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set....  1  50 

Asbestos.  No.  90,  per  set 1  20 

Princess    Electric,   each 3  00 

Ideal   Electric,   each    2  85 

Gasoline    Sad    Iron,    each...   3  50 

Ideal  Gasoline,  each   3  25 

LADDERS,    ETC. 

(Step  Ladders.) 

Shelf-lock    12e  ft. 

Ontario     16c  ft. 

Faultless    25c  ft. 

Extra  Heavy   2Sc  ft. 

Hercules     23c  ft. 

Decorator    18c   and  20o  ft. 

Chair    Ladders,    each $2  00 

(Roned    Extension.) 

20  ft $3  00      42  ft $7  95 

22  ft 3  30      44  ft 8  30 

24  ft 3  60      46  ft 8  74 

26  ft 3  90       48  ft 9  12 

25  ft 4  20      50  ft 9  50 

30  ft 4  50       52  ft 11  44 

32  ft 4  SO       54  ft 11  SS 

34  ft 5  7S      56  ft 12  32 

36  ft 6  12       58  ft 12  76 

SS  ft 6  46       60  ft 13  20 

40  ft 6  80 


(Common   Extension.) 

20  ft.   each    $2  GO 

22           "            2  60 

3  12 

3  38 

3  04 

3  90 

4  16 

5  10 

5  40 

5  70 

6  00 

7  48 


24 

20 

28 

;-;o 

32 

34 

36 

US 

40 

44 

8 

ft., 

10 

ft., 

12 

ft., 

14 

ft., 

l(i 

ft., 

18 

ft., 

(Common    Single.) 

each    $0  SC 

each    1  00 

each    1  20 

each    1  54 

each    1  76 

each    1  90 

20    ft.,    each    2  40 

22    ft.,    each    2  64 

Chair  ladder,   each    2  00 

Common,    plain    5  00 

Shelf-lock     12c  ft. 

Extra    Heavy    25c  ft. 

2G  ft 3  90       48  ft 9  12 

30  ft ....     3  90 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders ;  short  nose,  lc  per 
foot  additional. 
LANTERNS.  Per  doz. 

Banner    Buggy    10  75 

Banner   Junior    11  75 

Trulite     7  00 

Beacon     7  00 

Wrightlights 7  00 

No.  2  or  4,  plain   cold  blast    7  00 

Short  globe  pattern 7  00 

Cold    blast,   japanned 7  50 

Cold  blast,  plain    7  00 

Brass,   well  japanned 9  25 

All   brass    24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN    GLOBES. 

Cold    blast,   short   ruby 1  75 

Cold   blast,  common   ruby..     1  60 

Cold   blast,  short    0  75 

Cold    blast    0  50 

Prism    globes    120 

LATCHES    (YALE,    NIGHT). 

No.   26,    per   doz $3  30 

No.    34,    per   doz 1180 

No.    34X,    per   doz 11  80 

No.   37,    per   doz 13  40 

No.  042,   per  doz 15  25 

No.   42,    per   doz 16  35 

LATHS    (METAL).  Per  sq.  yd. 

26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
23-gauge,  galv.  metal  lath..  0  19 
LEAD.  Montreal  Toronto 

Domestic    (Trail),    100 

lbs 5  10 

Imported   pig,    per  100 

lbs 5  10 

Lead   Wool,  8c  lb. 
Sheets,  2%   lb.   sq.  ft.  750 
Sheets,  3  lb.  sq.  ft..   6  75 
Sheets,  3%  lb.  sq.  ft.  6  62% 
Sheets.  4  to  6  lbs.  sq. 

ft 6  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut  sheets   to   size,  %c  per  lb. 
extra. 
LEVELS.        Per  doz.   Raybone's. 

No.   1369x12,   Boxwood 4  90 

No.  1626x9.  Walnut  pointed     

No.   1628x12,   Rosewood 7  50 

No.     104x24,     Triple     stock 

(net)     27  00 

No.     104x30,     Triple     stock 

(net)     23  15 

LINES,    PLOUGH. 

Russia   snap,   per  gross 33  00 

Indian    snap,   per   gross 27  00 

LOCKS.  a    .. 

Canadian   Peterboro,  50  and   10 
per  cent,  off  list. 
MACHINES    (WASHING). 

New   Ontario    _, . . .     41  25 

Round,  re-acting,  per  doz.  81  25 
Square,  re-acting,  per  doz.    77  50 

Dowswell    52  50 

New  Century,  Style  A....  101  25 

Ideal    Power    180  00 

Velox  180  no 

Daisy     J3  25 

Stephenson,   net    72  00 

Puritan    Motor    165  00 

Connor   Ball    Bearing    112  50 

Connor      Gearless      Motor 

Washer    ISO  <*> 

Gem     101  25 

I.   X.   L 121  50 

Winner.  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 

MALLETS. _Per  doz. 

Tinsmiths'.' 2%  x  5%  in"..  1  65 
Carpenters',  round  hickory  1  95 
Lignum  Vitae,  round,  5  In.  2  40 
Caulking,  No.  8,  oak 15  00 


5  15 


7  50 
6  75 
6  60 

6  50 
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HARDWARE    AND    METAL 


Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We   Can  Help  You 

to  cut  down  this  expense  if  you  co-operate 
with  us  and  use  our  WRAPPING  PAPER. 
We  manufacture  a  complete  line  of  all  lines 
of  high  grade  Wrapping  Papers.  Let  us  quote 
saving  it  means  to  you. 

WRITE  AT  ONCE 


you  prices — then  you  will  realize  what  a 

DO   NOT  DELAY 

ALEX.  McARTHUR  &  CO.,  LTD., 

F.  J.  COX,  Winnipeg,  Agent  for  Building  Paper,  Western  Canada 


82    McGILL  STREET 
MONTREAL 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


PURE 

LINSEED 
OILS 


If  your  Job- 
ber does  not 
handle  them 
write  direct 
to  our  near- 
est mill. 


RIVETS  -  NAILS  -  WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will  pay  you  to  get  in  touch  with  us.    We  will  give  you  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bits,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The   P.   L   Robertson    Manufacturing   Co.,   Limited,   Milton,  Ont. 

Toronto  Agents  :  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 


HARDWARE    AND    METAL 


MANGLES. 

Victor,  each    $14  25 

Woodyatt,  each    6  60 

MIBKOKS,    FRAMED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5  x  7 1  25 

Size  glass,   6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,   doz $12  00 

6.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast   head   mops,  doz 1  33 

Crescent,    doz 150 

Turbos    self-wringing,    doz.    3  15 

Crank    wringing,    doz 4  75 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows: — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list ;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  In.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in..  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12y2  per 
cent.    off. 

D.  Maxwell  &  Sons.— 8-inch, 
epen  wheel,  3  knives,  12  in.,  $5.25; 
do..  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$8.25;  18  in.,  $9;  do.,  5  knives,  12 
in.,  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel.  4  knives. 
12  in.,  $8.50;  14  in.,  $9.60;  16  in  , 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-ineh  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in. 
$11.30;  20  in.,  $12.25;  do.,  5  knives. 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75! 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knlfe,  14  In.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knlfe,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knife, 
plain,  16  in.,  ea.,  $3.75;  9  in. 
wheel,  4-knife,  plain,  18  in.,  ea , 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife.  ball-bearings.  18  in.,  ea , 
$4.50;  10  in.  wheel,  4-knife,  plain'. 
14  in.,  ea.,  $4.25;  10  in.  wheel  4- 
knife,  plain,  16  in.,  ea.,  $4.50;  10 
in.  wheel,  4-knife,  plain,  18  in 
ea.,  $4.75;  10  in.  wheel,  4-knife 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knlfe,  ball  bearings,  14  in  ea 
$4.80;  10  In.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in 
wheel,  4-knife,  ball-ibearlngs,  18 
in.,  ea.,  $5.30;  10  in.  wheel,  4- 
knlfe,  ball-bearings,  20  in.,  ea 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails 
Toronto,  $2.25  base:  Montreal, 
$2.25   base;   London,  $2.25  base 

Cut  nails  —  Montreal,  $2.50- 
Toronto,  $2.70:   London,  $2.70. 

Miscellaneous    wire  nails,   75% 

Coopers'  nails,  33  1-3  per  cent! 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS    (HORSE    SHOE). 

Capeweli.  Per  box. 

No.  4,  in  25-lb.  box   $3  75 

No.  5,  in  25-lb.  box   3  75 


No.  6,  in  25-lb.  box   3  50 

No.  7,  in  25-lb.   box    3  25 

No.  8,  in  25-lb.  box    3  25 

No.   9,    10,   11   and   12,   in   25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 

NAILS    (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   box 

No.     3,  1%-inch     $4  10 

No.    4,  1%-inch    3  75 

No.    5,  1  15-16     3  50 

No.    6,  2%     3  10 

No.     7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3   1-16    2  45 

No.  12,  3%     2  45 

NETTING,   POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.  mes,h,  60  per  cent.  off. 

NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
y2-in.  x  22  ga.  x  24-in.,  roll.  5  65 
y2-in.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 
Poultry  netting  staples,  60  p.c. 


OAKUM.  Per  100  lbs. 

Best    (American)    8  00 

U.S.    Navy    (American)...     7  50 
Plumbers    (spun)    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 
Cylinder  Green  ....  0  35      0  35 

Paraflne  0  22      0  20 

XXXX  Machine 0  26%  0  21 

OLD    MATERIALS. 

F.cib.   Toronto. 
Tea  lead,  pack.,  2%  to  3%c  lb. 
Tea    lead,    chest,   3   to   4c   lb. 
Lead    (heavy,  pipe,  etc.),  3  to  4c 
Brass,  heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c    lb. 
Zinc,   heavy,  3   to   4c  lb. 
Copper,   heavy,   10   to    lie   lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5c  to  6c  lb. ;  auto  tires,  etc.,  4%c 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil   Lots. 
Fine,  30  ends  to  %   inch.     0  08% 
Heavy.   8  ends   to    1-inch.     0  06% 
PAPER.   ETC. 

O.K.  Paper,   No.  1,  per  roll    0  95 

O.K.  Paper,  No.  2,  per  roll     0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1   0  50 

Plain   Fibre.   No.  2 0  35 

Tarred    Fibre,    No.   1 0  62 

Tarred    Fibre,    No.    2 0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,   15  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  C2 

Dry      Fibre,      Good      Luck 

Brand,    per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 1  05 

400  sq.ft.  roll 
O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)    0  40 

Blue    R-S    Sheathing 0  42 

Dry    fibre    No.   1    050 

Dry    fibre    No.    2    0  35 

O.K.    carpet   felt    1  40 

Per  100  lbs. 

Heavy    dry   straw    1  80 

Heavy    tarred   straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet  felt,   20   oz 2  60 

Resin   sized    Fibre,   per   roll     O  4M 

Asbestos  Bldg 3  25 

Heavy   fibre,  32  ft.  x  60  ft., 

per  100  lbs 2  00 


Liquid        Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid  tins  cement,  5s  ... .  0  19 
Crude  coal  tar,  per  bbl....  4  50 
Refined  coal  tar,  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     6  00 

Caps,  per  lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,    per   lb 0  17 

Tarred  felt,  Dominion,  7  oz.$2  10 
PICKS    (CLAY). 

5   to   6  lbs.,   doz 4  15 

7   los.,  doz 4  40 

7  to   8  lbs.,   doz 4  75 

8  lbs.,    doz 5  00 

PINS,    COTTER. 

Cotter  pins,  90   p.c.   discount. 
PINS,   CLOTHES. 
Selected    full    count.          Per  case. 
5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.  (loose)    ....     0  90 

6  gross,  5-iu.  (loose)    1  00 

4   gross,    4-in.    (12'   pkgs.    of 

4   doz.   each)    0  80 

6  gross,  4-in.  (12  pkgs.  of  ea.  1  00 
4  gross,   4  in.    (24  pkgs.   of 

2   doz.   each)    .. 0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PIPE      WROUGHT    IRON 

Buttwelded. 
Size.  Black.  Galvanized 

%  and  %  inch  . .     2  16  3  06 

%  inch   2  64  3  57 

%  inch   3  05  4  20 

1  inch  4  61  6  21 

1%  Inch   6  10  8  40 

1%  Inch   7  20  10  04 

2  Inch   9  81  13  51 

2%   inch   15  80  21  65 

3  inch   20  66  2»  31 

3%  Inch   24  84  34  04 

4  inch   29  43  40  33 

Lapweld. 

2%   inch   16  38  22  23 

3  inch    21  42  29  07 

3%   inch   25  76  34  96 

4  Inch    30  52  41  42 

4%  inch   34  29  46  99 

5  inch   39  96  54  76 

6  inch   51  84  71  04 

7  inch   77  35  103  50 

8  Inch   93  60  125  30 

9  inch    117  30  156  70 

10  inch   133  90      179  20 

12  inch   172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;  7%  p.c.  off. 

Lead  waste  pipe,  9c;  7%  per 
cent.  off. 

Traps  and  bende  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65  per  cent,  and 
10   off. 

7  and  8-in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths....     5  53 

5  inch,  in   10-ft.  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,    per    bbl 4  60 

PLANES. 

Wood    bench,    Can.,   15%. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers    and    Nippers. 

Button's    genuine,    37%     to    40 
pei   cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,  %  to  %  inch, 

per  100  lbs 2  40      2  50 

Heads,    per    100   lbs..  2  65      2  75 
Tank  plates,  3-16  inch  2  70      2  80 
PLUGS    (METAL). 
Painted      wall      plugs,     per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000  23  00 
POLISH.  Doz. 

O-Cedar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,   1-qt.  can    '0  00 

O-Cedar,   %-gal.   cans    16  00 

O-Cedar,   1-gal.   cans    24  00 

Liquid    veneer,   4-oz 2  00 

Liquid    veneer,   12-oz 4  no 

Liquid  veneer,  quarts  ....  R  40 
Tandem  metal  polish  paste  6  60 
Axoline    brass    cleaner,    100 

In   pkge 6  50 

B 
RAZORS.  Per  doz 

Boker's    7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  65 

Henckel's     7  60    20  00 

Gillette   Safety,  each 3  75 

Star  Safety  Razor,  33%  per  cent. 
Edelweiss    16  00 


Ever-Ready,   doz 8  00 

Ern    Razors    6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

T  lain  wood,  each  0  75 

Plain  wood,  with  drum,  ea.     0  95 

Metal     1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent 

Galvanized,    40    per    cent. 
RIVETS   AND    BURRS. 

Iron  rivets,  blacked  and  tinned. 
75  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
fo   burrs,   35  and   12%;   burrs,  30 
.   per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,   2c   lb. 

Coppered     Rivets,     net     extras, 
2%c    per   lb. 
ROOFING. 

Tarred    felt    (7   o«.)    $2  10 

Tarred  felt  (10  oz.)   2  10 

Tarred  felt  (16  o».)    2  18 

Per  roll 

2  ply   R.R «  76 

3  ply   R.R OK 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson   1-ply,   roll $146 

Samson  2-ply,  roll 1  90 

Samson   3-ply,    roll 2  30 

Amatite  roofing,  per  sq 2  TO 

Ready  2-plv,  Shield,  per  roll  0  75 
Ready,  3-ply,  Shield,  per  roll  0  95 
Tarred     210     roofing     felt. 

Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

Best   Manila   base    0  15 

British  Manila  base   0  11 

African   Hemp  base   Oil 

Sisal    base    O  10% 

Double  lath   yarn    0  10% 

Single  lath   yarn    0  09% 

Russia    deep    sea    line 0  20 

Russia  tarred  bolt  rope..  0  17% 
Russia    tarred   ratline    ...     0  16 

Jute   rope    0  11 

Cotton,  3-16  in.  and  over.     0  24 
Sisal    Clothes    Line. 

3-plv,   30  ft 0  45 

3-ply,  40  ft 0  60 

3-ply,  48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,   72  ft 1  08 

3-ply,  100  ft 1  50 

6-plv.   40  ft 0  95 

6-plv.   48  ft 1  15 

6-plv,   60  ft 1  45 

6-plv,   72   ft 1  75 

6-plv.   100  ft 2  40 

RULES,   BOXWOOD. 

Ravbone's.     Per  doz. 

No.    1375—2   ft 1  90 

No.    1101—2   ft 4  10 

No.   1167—2   ft 3  60 

No.    1106— 2  ft 4  25 

No.    1375— 3   ft 2  50 

No.  1112—3  ft.,   hf.   round     6  00 

No.   1190— With  level    8  85 

No.    1493— Brass  blacks'hs    1  70 
No.    1494 — Brass  blacks'hs    1  75 
8 

SAWS. 

Atkins  Hand  and  Crescent.  25  p.c. 

Disston's    Hand,   10  per  cent. 

Simnnds'    Hand.    15    per   cent. 

Shurly  &  Dietrich,  85  p.c. 

Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.: 
Champion,   50   per  cent. 

Burrow.  Stewart  &  Milne  — 
Imperial  Standard.  30  per  cent: 
Champion   Scales.  50  per  cent. 

Fairbanks     Standard,    30;     Do- 
minion.  50:   Richelieu.  50. 
Net  Prices. 

Champion,  4  lb..  $2.50  plus  30c 
for  stamping:  10  lb..  $3.75  plus 
50c  for  stamping;  240  lb..  $5.50 
plus  50c  for  stamping;  600  lb., 
platform.  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform.  $16.50 
plus  $1  for  stamping:  2000  lb., 
platform.  $22  plus  $1  for  stamp- 
Incr-  2000  lb.,  drop  lever,  $26  plus 
$1  for  stamping. 
SAP    SPOUTS. 

Per  1.000 
Frnn7ed      cast     Iron      with 

hooks    6  00 

Eureka,  tinned  steel,  hooks.  8  00 
SCREWS    (MACHINE). 

Flat   head,    iron    and    brass.   35 
ner     cent.     Fillister     head.     iron. 
SO-   hrn«s.  25  per  cent. 
SCRFWS.  Per   cent. 

Word     F.H..    hrlsrht.    85.    10.    7%. 

10.  5  per  cent. 
Wood.    R.H..    bright.   80.    10.    7%. 
10,  5  per  cent. 
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The  Proper  Paint  Perspective 

It's  well  to  remember  that  the  store  that  sells  satisfactory  paint,  wall  finishes,  etc.,  gets  almost 
as  much  credit  as  the  maker.  Bring  back  the  customer  satisfied;  that's  the  proper  paint  per- 
spective. He  may  not  need  paint  so  often,  but  when  he  does  you'll  get  his  order.  Sell  poor,  un- 
satisfactory goods  and  the  reverse  is  the  case.  You'll  make  one  paint  sale  and  lose  a  permanent 
customer  for  paint  and  other  things.  And  now  we  want  to  tell  you  our  lines  of  paints,  wall 
finishes,   etc.,    will    bring    him    back.      Ask   us    about  them. 

BENJAMIN  MOORE  &  CO.,  LTD.  6  Lloyd  St.,  West  Toronto 

NEW  YORK         CHICAGO         CLEVELAND         CARTERET,  N.  J. 


Do  you  sell  it? 


PURE 


PAINT 


Barn,    Roof  and 
Elevator    Paints 


are  the  very  profitable  and  satisfactory  kind 

We    have    received    mauy    re-orders    from    railroads    and    by    all    leading    elevator 
companies    throughout    the    West    for    their    buildings. 

Sold  under  guarantee.     We  have  a  very  profitable  agency  proposition  to  offer  you. 
Write  for  it. 

G.  F.  Stephens  &  Company,  Limited 


WINNIPEG,  CANADA. 


Branch  at  Calgary,  Alta. 


Now  is  the  time  to  have  your 
stock  replenished  with 


a 


National"  Irons 


THE  BEST  BY  TEST. 
Get  our  interesting  proposition. 

The  National  Electric  Heating  Co. 

TORONTO  LIMITED 


Eureka  Jr.  B.C.  2 


THE  LIGHT   THAT'S   RIGHT 

Eureka  Lite 

The  fact  is,   with  our  Eureka — 

You  can  light  almost  any  old  car   as  light  as  day, 
But  you  can't  afford  to  light  a  Ford  in  any  other  way. 

LOW    COST— HUGH    EFFICIENCY 

Used  with  or  without  storage  battery.  Special  attachments  for  Ford,  Maxwell  and  other 
cars.  Prices  $20  00  and  up,  according  to  capacity  required.  Large  profit  to  dealers. 
Write  for  particulars  to-day. 

HENRICKS  NOVELTY  CO.,   1539  St.   Paul  St.,   Indianapolis,  Indiana 
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O.H.    blight,    SO,    10,    7%.    10    p.c. 

10  per  cent,  off  list. 
Wood,    F.H.,    brass.  75  10    7%  10 
Wood,   R.H.,   brass.  70  10    7%  10 
Wood,   F.H.,   bronze  70  10    5      10 
Wood,   K.H.,    bronze  65  10    5       10 

Drive   screws    65  10     5      10 

Set.    case    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap    45 

Bencb,   wood,   per   doz $5  00 

Bench,    iron,    per    doz 4  25 

SCVTHES. 

Cast    steel,   doz $6  50 

Clipper,   doz 7  50 

Guaranteed,   doz 9  00 

Brush,    doz 7  50 

SCYTHE    SNATHS. 

No.   1,    per   doz $8  40 

No.  2,   per  doz 7  70 

No.   3,   per   doz 7  35 

Brush,   per  doz 8  40 

No.    20,    per    doz 8  75 

Western    Ked    End    (3    doz. 

to   box),  per   box 0  85 

Diamond,    per    box 100 

Quiuebog,    per  box 150 

English,  round  (25  to  box), 

per   box    2  00 

Emery,   per   doz 0  85 

Carborundum,  per  doz 2  25 

SHEETS    (BLACK). 

Montreal  Toronto 

10   gauge    2  70        2  45 

12   gauge    2  75        2  50 

14   gauge    2  CO        2  25 

16   gauge    2  50        2  30 

18   gauge    2  50         2  40 

20   gauge    2  60        2  40 

22   gauge    2  65        2  50 

24   gauge    2  65        2  50 

26  gauge    2  75        2  55 

28   gauge    2  85        2  70 

SHEETS     (Corrugated, 
Galvanized). 

22    gauge,    per    square 6  75 

24    gauge,    per   square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Less  10  per  cent. 
SHEETS    (Galvanized). 
B.W.    Queen's       Fleur-      Gorbals 
gauge    Head       de-Lls      best  best 
16-20  . .   3  95  3  75  3  95 

22-24  . .  4  15  3  95  4  15 

26        ..   4  40  4  20  4  40 

28        . .   4  65  4  45  4  65 

Colborne   Crown   —   18-20  gauge, 
$3.90;     22-24    gauge,    $3.95;    26 
gauge,  $4.20;  28  gauge,  $4.45. 
Apollo  Brand. 

Montreal  Toronto 

14   gauge    2  80 

16   gauge    3  00 

18-20   gauge    3  20 

22-24   gauge    3  75        3  40 

26   gauge    3  95         3  55 

28    p-auge    4  30         3  90 

103$     oz 4  50         4  20 

SHOVELS  AND   SPADES. 

1st  2nd         4th 

grade      grade     grade 

p.c.  p.c.        p.c. 

Shovels     65    55  and  2%     45 

Draining  tools  60    60 

Scoops    50  and  5        45  and  5 

Hollow  backs 
and     sand 

shovels    60  45 

Riveted    back    scoops    1st,    2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SINKS. 

Cast    iron,   16x24,    $1.10;    18x30, 
$1.50;   20x36,  $2.25. 

Flat  rim  enameled  sinks,  16x24, 
$3.50;    18x30,    $4;    18x30,   $5.15. 
SLIDING    SHOES. 

Onward   Sliding  Shoes,  40  p.c. 
SNAPS. 

Harness,    25   per   cent. 
SOLDER. 

Montreal  Toronto 
Per.  lb 

Tinker's    bar    0  27 

Wire  solder,  lb.   ...  0  23y2  0  26 
Bar.      half-and-half. 

guaranteed     . .     . .   0  22%  0  23 
SOLDERING    IRONS. 
Base,   per   lb.,   28  cents. 
SOLDER    WIPING 

Acme    0  19% 

Commercial      0  20 

Easy    0  20% 

Star   Extra    0  22  ^ 

Strictly    standard    wiping,    22c. 
SPELTER. 
Foreign,  per  100  lb«..  6  00      5  50 


SQUARES. 

Disstou's,  60  and  10  per  cent. 
Stanley    Try    Squares,    size 

7y2,    doz.,    net    $2  65 

STAPLES. 

Poultry    netting,    100   lbs...     6  70 

Bed,   100  lbs.,   No.  14   6  76 

Blind,    per    lb 6  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point,  75  per  emit. 
SWEEPERS,    CARPET.    Bissell's. 
Universal,  japd.,  cyco   bear- 
ing   24  00 

Universal,    N.P.,   cyco   bear- 
ing        27  00 

Grand      Rapid,     jpd.,     ball- 
bearing        26  00 

Grand     Rapid,     N.P.,     ball- 
bearing       29  00 

Princess,   N.P.,   ball-bearing  30  00 

Elite,    ball-bearing    34  00 

American  Queen,  N.P.,  ball- 
bearing       32  00 

Parlor    35  00 

TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  SO  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82% ;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10; 
cheese  box  tacks,  87% ;  trunk 
tacks,  80  and  20;  strawberry  box 
tacks.  80  and  10. 
TAPES. 
Lufkins — 

Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404,  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea...  1  40 
Rival  steel.  No.  263,  50  ft.,  ea.  2  90 
Rival  steel,  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Raybone's. 
Tape   Lines,   linen,    No.   2601 

x50,    each     $1.00 

Metallic,   No.  4011x50,  ea..       1.35 
Metallic,    No.    4011x66,   ea..       1.55 

Steel,    No.    2891x50,    ea 2.70 

Steel,    No.   4161x50,   ea 3.00 

Steel,    No.    4161x100,    ea...       5.15 

T  HERMOMETERS. 

Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIES    (METAL). 

Oalv.  wall  ties,  per  1.000 $5  00 

Painted   wall  ties,  per  1.000.  5  00 
TIN.  Montreal,  Toronto. 

Tin.    per  lb 37%        33% 

TINNERS'   TRIMMINGS. 
Discount,   45   per  cent. 
Plain,   72%   and   15  per  cent. 
Re-tinned,  72%  and  5  per  cent. 
TOOLS,    HARVEST. 
Samson,   47%    per  cent. 
Ordinary,    50    per   cent. 
TRAPS    (STEEL   AND    GAME). 
Newhouse,   40   per  cent. 
Hawley  &   Norton,  57%  per  cent. 
Victor,  70  per  cent. 
Oneida   Jump,   65   per  cent. 
TRESTLES. 

6  ft.,  each. fl  60     14  ft.,  each. $4  20 
8  ft.,  each.  2  00     16  ft.,  each .  4  80 

10  ft.,  each .  2  60     18  ft.,  each .  6  40 

12  ft..  each.  3  00     20ft.,  each.  6  00 

TROWELS. 

Disston's,   10  per  cent. 

TWINE    (Binder). 

C50  ft.,  per  lb.,  13%c 

WIO  ft.,   per  lb.,  lie. 

550  ft.,  per  lb.,  8%c. 

500  ft.,   per  lb  ,  9y4c. 

5  ton   lots.   %e  per  lb.  allowance. 

10  ton   lots.   %c  lb.   allowance. 

Delivered  in  300-lb.  lots  and  over. 

Wrapping      cotton, 

5-lb.       120-lb. 

3-ply     0  28        0  24% 

4-ply     0  31         


TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.   1%   in 10  45        9  75 

100    ft.    2    in y  60         8  25 

100   ft.    2%    in 10  25 

100    It.    2%    in 12  25       10  65 

100   ft.    3   in 13  30       11  00 

100   ft.    3%   in 15  55       13  00 

100  ft.  4   in 19  80      16  75 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  CO 

No.  22,  doz.,  net  14  40 

No.  33,  doz.,  net   16  80 

Common   Galvanized. 

No.  1,   doz 6  83 

No.  2,   doz 7  43 

No.  3,   doz 8  48 

WOODEN    WASH    TUBS. 

"P^  r*     r\  pa  f 

Nests  of  3—0,  1  and  2 $2  26 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 
Per  doz. 

No.  0 10  60 

No.  1    9  00 

No.    2    7  50 

No.   3    6  50 

V 
VALVES,  ETC. 
Ground    work,    65    per    cent. 
Stand,    compr.   work,    60%. 
High-grade  compr.  work,  50%. 
Cushion   work,   56   per   cent. 
Fuller    work,    65,    6    p.c;    No.    0, 

70,   10  p.c,   and   1  and   2   basin 

cocks,  66,  6  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    round"way. 

60   and   6   p.c 
J.M.T.    Globe,    Angle    and    Check 

Valves,    60    p.c;    Standard,    60 

p.c 
J.M.T.    Radiator   Valves,   55   p.c; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves — Quotations     on 

application     to    Jenkins    Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  5 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  6  p.c 
Copper   pltts,  30  and  5   per  cent 
Foundry   goods,   hollow   ware,   40 

and  5  p.c. 
WARE.    ENAMELED. 

White  ware,  76  per  cent. 

London  and  Princess,  60  p.c. 

Canada,   Diamond,   Premier,  60 
and  10  per  cent. 

1-enrl.    Imperial    and    Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  88%«4. 
33%    per   cent. 

Hollow    ware,    tinned    steel,    45 

per  cent.  off. 

Enamelled    street  signs,  50  p.c. 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per   cent. 

6,    10   and    14-qt.   flaring    pails, 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,   35   per   cent. 

Coal  holds,  35  per  cent. 

Boiler   and    tea    kettle    pits,    30 
and   5   per  cent. 
WARE.   STAMPED. 

Plain,   72%   and   15. 

Retinned,   72%    and  5. 

Tinners'  trimmings.  72%  and  5. 
WASHERS,   IRON. 

Full  box,  45  per  cent.;  smaller 
lots,  30  per  cent.;  assorted.  Price, 
less  50  lbs.  add  lc  lb.;  less  25  lbs. 
2c  lb. 
WASTE. 

WEIGHTS,    SASH. 
Sectional,  1  lb.,   per  100  lbs.  2  10 
Sectional.  %  lb.,  per  100  lbs.  2  25 
Solid    3  to  30  lbs.,  per  100      1  50 
WEIGHTS. 

Smarts,   Horse,  3%c  lb. 
WHEELBARROWS. 

Navvy,   steel    wheel,    doz...  21  00 
Garden,   steel  wheel,   doz...  32  40 

Light  garden,  per  doz $22  SO 

Heavy    garden,    L-slde 33  00 

Heavy   farm,    solid    side 33  00 

WHIFFLETREES. 

Tubular   steel,   28   ins 0  70 

Tubular  steel,  34  ins 1  00 

Tubular  steel,  36  ins 1  25 

Tubular     steel      neckyokes, 

36  inches   1  25 

Tubular    steel    doubletrees. 

40  inches   0  95 

Tubular   steel   lumbermans. 

41  Inches   0  f)5 


WIPERS. 

(See  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire.  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire. 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.  15, 
$4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.; 
other  lengths  20e.  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  IS,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6:  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  26, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30.  $13; 
No.  31,  $14;  No.  32.  $15;  No.  33. 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  20-31, 
$4;  Nos.  30-34,  $6.  Coppered,  76c; 
oiling,  10c;  in  25-lb.  bundle*,  16c; 
in  5  and  10-lb.  bundles,  26c;  In 
1-lb.  hanks,  25c;  in  %-lb.  hanks. 
38c;  in  %-lb.  hanks,  50c;  packed 
In  casks  or  cases,  15c ;  bagging 
or  papering,  16c 
W^IRE,   HAY,   IN    COHiS. 

'No.  13,  $2.35!  No.  14,  $2.40;No. 
15,  $2.50  f.o.b.  Montreal,  Toroito, 
Hamilton  and  London. 
WIRE,     SMOOTH     STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra ;  No.  13  gauge.  30c  extra ; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire,  10c;  spring  wire,  $1.26, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  in 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE     CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
$1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60   per  100  sq.  ft. 

Rustless  screen,   7c  sq.  foot. 

Cut  lengths,  8c  sq.   foot. 
WIRE    (FENCE).  Per  cwt. 

Barb     2  35 

No.  9,  coil  spring   2  25 

No.  12,  coil  spring   2  40 

No.   9,   plain   galvanized 2  15 

No.   12,   plain   galvanized...     2  30 
No.   13,   plain   galvanized...     2  40 

O.  &  A.,   No.  10   2  36 

O.   &   A.,   No.   11    2  42 

O.   &   A.,   No.   12    2  50 

F.O.B.  Montreal,  Toronto  and 
London. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,   %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires.  %,  $5;  1  inch.  $15.10.     Per 
100  feet  f.o.b.   Toronto. 
WRINGERS 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 48  60 

Cycle.   11   inch    64  00 

Trojan,  12  inch  100  00 

Favorite  511E    67  75 

Unexcelled  1041E   72  00 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E   64  00 

Empire,   11   in 50  50 

Superior,   11   in 45  25 

Majestic,   11   in 47  25 

Perfect,  11   in 52  75 

Bicycle,   11    In 56  26 

Less  20  per  cent. 

WRINGERS,   MOP. 

White,  No.  2,  each    $  1  15 

White.  No.  3,  each    1  35 

White,   No.  1.  each   1  55 

ZINC     (SHEET). 

6  cwt.  casks   6  75  7  25 

Part   cask    7  00  7  55 
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"BLACK  CAT" 

Spark  Plugs  and  Flash  Lights 

(The  Real  Canadian  Kind) 


TRAOE  MARK 


NINE    LI  /ES 


are  everything  that  our  trade-mark  implies.  Their  extra  long 
life  is  the  result  of  work  under  the  supervision  of  the  world's 
experts. 

Their  longer  life  makes  them  cheaper  for  the  user, 
and  builds  business  for  the  hardware  merchant. 

Everyone  is  absolutely  guaranteed  to  give  satisfac- 
tion. Should  any  fail  to  live  up  to  the  mark  we  will 
replace  them  with  new  ones,  or  refund  the  money. 

Be  convinced  that  there's  big  money  in  selling  our 
goods.    Send  a  trial  order. 


CANADIAN  CARBON  COMPANY 

Limited 

96  West  King    Street  TORONTO 


No  4 


Where  Neverslip  Calks  and  Shoes  are  Made 

The  Large  Demand  is  Proof  of  Popularity. 


No.  5 


This  is  a   Pall  and   Winter  line  that  will   pay  you 
a   good  profit. 

ALL,    HOKSESHOEBS    USE    THEM. 

because  the  horse-owner  demands  them.     Let  us  tell 
you  all  about  it. 

Write  for  Booklet  T   containing  full   particulars. 

Remember  all  Neverslips  have  RED  TIPS. 

The  Neverslip 
Manufacturing  Co. 

U.S.  Factory:  NEW  BRUNSWICK,  N.J. 

Canadian   Factory  and  Office  : 

559  Pius  IX  Ave.,  MONTREAL 


Sold  Drilled  or  Calked 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbs.  5  lb.  packages,  $6  per  100 
lbs. 

ALCOHOL. 

5  gal.   lots,   per   gal.,  $1. 
BEESWAX. 

Per   lb.,    40c. 
BRONZE. 

75  cents   to  $3  lb. 

BRONZING    LIQUID. 

Bronzing    liquid,    No.   l...$175 
Banana   oil,  gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  90 

COLORS   (DRY).  Per  lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.   kegs...  0  20 

Drop    black   pure   dry 0  12 

Golden   ochre,  100  lb.   kegs  0  03y3 
White  ochre,  100  lb.  kegs.   0  04 

Yellow    ochre,   barrels 0  01% 

Spruce  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red   0  02V2 

COLORS   IN   OIL. 

Venetian     red,     1-lb.     tins, 

pure   0  12 

Chrome  yellow,  pure 0  23 

Golden    ochre,    pure    0  14 

French  ochre,  pure 0  12 

Chrome  green,  pure   0  11 

French     permanent     green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine   black,   25-lb.    irons  0  06 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.  tins,   lie  lb. 

ENAMELS. 

Per   gallon    in    quart    tins. 
M.   L.   Floorglaze   (Imperial 

v.  &  c.  Co a  80 

Alba-Gloss   enamel    4  00 

Anchor    Floorlustre    1  80 

Lowe  Bros'.  Linduro   4  20 

Sterling   Enamels    3  20 

GLUE.  Per  lb. 

French  medal   0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford   medal   0  10 

Brantford  golden  medal..  Oil 
Brantford  brown  sheet....  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection   amber,   ground, 

No.   1230   0  13 

Ground  glues  at  same  prices. 
Brantford  all-round  glue,  ^4-lb. 
packages,    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 0  11% 

CL 0  12 

C 0  11 

GLASS. 

(TORONTO   QUOTATIONS.) 

Size  United   Inches.  Star. 

Under    26    $4  25 

26  to  40   4  65 

41   to  50   5  10 

51  to  60   5  35 

61  to  70   5  75 


71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91  to  95   

96  to  100   

Less  20  per  cent. 

Double  Diamond. 
Size   United    Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50   7  50 

51  to  60   8  50 

61  to  70  9  75 

71  to  SO   11  00 

81  to  85   12  50 

S6  to  90   15  00 

91  to  95   17  50 

96  to   100   20  50 

101   to   105 24  00 

106   to   110    29  50 

Discount  on  16  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  25  per  cent. ;  cut  sizes, 
40-10   per  cent. 

MONTREAL   QUOTATIONS. 
Size  United  Inches.  Star. 

Country.     City. 

Under  26  case  3  40      3  65 

26    to    40    3  60      3  85 

41    to    50    4  00      4  30 

51    to    60    4  25      4  55 

61    to    70    4  50      4  SO 

71    to   80    

71   to   80    5  35 

86   to   90    5  80 

91    to    95    

Double    Diamond. 
Size  United  Inches. 

Tnder     26     5  00  5  4t* 

26    to    40    5  45  5  85 

41    to    50    6  25  6  65 

51    to    60    6  75  7  15 

61    to    70    7  25  7  80 

71    to    SO    7  75  8  30 

81    to    85    8  50  9  10 

86    to    90    10  00  10  70 

91    to   95    11  00  11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40  base. 

GLASS   PLATE. 

Country  discount,  40  and  5% 
off  list. 

City    discount.    50    and    5%    off 

LEAD. 

(White   Ground    in    Oil.) 

Montreal  Toronto. 

Elephant,  Genuine    . .  .$8  90  9  15 

"Anchor,"    pure    8  40  8  55 

Brandram's  B.B.   Gen- 
uine      9  40  9  55 

C.P.  Co.  decorat's,  pu.  8  40  8  55 
Crown      and      Anchor, 

pure    8  40  8  55 

Essex.  Gen.  (Windsor)    8  15 

Island     City     Decorat- 
or's   pure    8  40  8  65 

Lily    Pure    8  40  8  55 

Decor'or's   Pure   (Win- 
nipeg)     s  95 

Moore's     Pure     White 

Lead    8  55 

Lowe      Bros'.      White, 

H.S S  55 

Monarch    (Windsor)     8  65 

Purity  CO.  Co.'s,  Ltd 8  05 

Ramsay's     Pure     Lead  8  40  8  55 

Ramsay's  Exterior   ...   7  90  830 

Sterling  Pure 8  45 

Tiger   Pure    8  40  8  55 

"James  Genuine"   9  65 

Stephens'    H.    P.    P.    (Win- 
nipeg)   8  45 

Less   than   ton   lots,   20c   per   ton 
higher. 

LEAD    (RED    DRY). 

Genuine.      560-pound 

casks,  per  cwt.  ...  6  15  6  50 
Genuine,       100-pound 

kegs,   per  cwt 6  40        6  75 

No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity    7  75 


LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.   lots... $17  50 

2  lb.  pkgs.,  per  100  lbs 15  00 

5  lb.  pkgs.,  per  100  lbs 12  00 

25  lb.  pkgs.,  per  100  lbs 11  00 

100  lb.  kegs,  per  100  lbs...  9  75 

200  lb.  kegs,  per  100  lbs 9  60 

300  lb.   kegs,  per  100  lbs...  9  50 

600  lb.  casks,   per  100  lbs..  9  00 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 

OILS   (LINSEED   RAW). 

Montreal  Toronto 

Single   bbls 0  63      0  63 

3   to   5   bbls 0  62      0  62 

6  to  9  bbls o  61 

LINSEED,    BOILED. 

Single   bbls 0  66  0  66 

3  to  5  bbls 0  65  0  65 

6  to  9  bbls 0  64  0  64 

PAINTS     (PREPARED). 

Per  gallon 
„,  m  in  qt.  tins. 

Sherwin  -  Williams      paints, 

base   2  00 

Canada   Paint  Co.'s   pure...     2  00 

Elephant   and    Prism ISO 

Globe    house    paint    (Wind- 

..x?or)    ™ ■  •;. i  «o 

New     Era"     house     paint 

(Windsor)     155 

Benj.   Moore  Co.'s 

"Egyptian"   Brand    1  45 

Moore's    house    colors,    per 

gallon    1  75 

Minerva,  in  qt.  tins,  gal...  1  90 
Brand  ram-Henderson's 

"English"     2  00 

Fresco-Tone,    in    quarts 180 

Ramsay's   paints,   pure 180 

Ramsay's  paints,  Thistle..  1  60 
Martin-Senour,  100  p.c.  pure    2  00 

Senour's  floor  paints    1  60 

Sterling   Pure    1  60 

Maple  Leaf  Paint   (Imp.  V. 

6  C.   Co.) 

.Tamieson's   Crown   and   An- 
chor  brand    ]  ro 

Lowe  Bros.'  High  Standard  1  00 
.Stephens'        House        Paint 

(Winnipeg)     1  go- 
Stephens*        Floor        Paint 

(Winnipeg)     j  75 

Silkstone  Wall  Color  ...'.'.  2  00 
PARIS    GREEN. 

(See   2nd    page    of   quotations) 
PARIS,  PLASTER. 

Ped    barrel    2  50 

PARIS  WHITK. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks    ..     0  0RJ* 

Orange     Mineral,     100-lb 

k*Z*  0  03% 

PUTTY. 

Standard 
„   ,,     ,  Montreal  Toronto 

Hulk,   In    casks   2  30      2  40 

Bulk,  100-lb.  drums.  2  50  ■>  00 
Bulk,  25-lb.   drums    . .   2  60      ■>  70 

Bladders,    in    bbls 2  80      "90 

Pure  Putty,  70c  hd.  advance. 
SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 

TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

TAINT   AND    VARNISH 
REMOVER. 

Taxite.  1  gal.   cans    2  10 

Cumoff    2  10 

TURPENTINE. 

Montreal  Toronto 

5    gal 0  69         0  77 

Pure,    sin  Erie    bbls.  O  65         0  70 
2   to   4  bbls 0  64        0  60 


VARNISHES. 

r,„     .  „  Per  gal.  cans 

Carriage,  No.  1 1  50 

Excello    son 

Mar-Not    "!!!'"     2  70 

Pale  durable  body   ""    350 

Pale    hard    rubbing 3  00 

m»Z?L  enSitic  Spring 3  00 

Elastic   Oak    j  59 

Furniture,    polishing    .'.'.'"  2  00 

Furniture,    extra    1  <,a 

Furniture,   No.  1   ..  1   ik 

Furniture,    Union    0  85 

Light   oil  finish    ."  1  35 

Gold  size  japan   2  00 

Turps,   brown   japan    .'.  1  GO 

JNo.   1   brown   japan    1  12% 

Baking  black  japan   1  35 

No.   1   black  japan    0  95 

Benzine    black    japan    0  85 

Crystal    Damar 2  w 

No.  1  Damar ? 

Pure   asphaltum    ...      *  1  40 

Oilcloth \  2X 

Lightning   dryer    '.,..'  1  05 

House  painters'  japan    ...  1  15 

ijjiastilite   varnish    ..  2  2T 

Copaline  varnish    2  25 

Granitine  floor   finish    '."."  •>  95 

Jamieson's   floor   enamel  1  75 

Lowe  Bros*.  Durable  Floor  2  40 
kherwin-Williams'    KOPAL 

varnish   2  50 

Canada    Paint     Co.'s"  SUN 

varnish    2  25 

!!£,?a?^e"    Interior" Finish.  2  40 

U lint-Lac,"   coach    1  m 

B.   H.    Ltd.,    "Gold   Medal " 

cases    '  j  m 

Dependon  Lt.  H.  Oil' Finish  1  55 

Everlastic    Floor    . .  i  «R 

Elastica   exterior  finish" '.'.'.  4  25 

Flattme  floor  finish    3  00 

Stovepipe   varnish,    %    pts 

gross    9  fin 

Pure  white  shellac"  Varnish  2  00 
Pure     orange    shellac    var- 

r  is!)    j  9n 

No.    1    orange    shellac'varl 

nish     1  75 

WATER   PAINTS. 

Opalite,   300   lb.    bbls Po"o7 

Opahte,   100  lb.   kegs 0  07% 

V  %l\\  Package,  per  pkge    0  45 
V2   gal.   pkge.,   per  pkge..     0  25 

WASTE     (POLISHING). 

Cream    -  ..„ 

white ".::::::::  o  i! 

WASTE    (WHITE). 

aXX  extra   n  ,, 

X   Grand    ....     2  J* 

XLCR    V.. Si0^ 

X  Empire X  °Jt4 

X   Pre<s«        "  08% 

ress    0  07% 

WASTE     (COLORED) 

E?0nncy.::: •«* 

Standard     ...'.'.'." ?,  °IV 

Popular    °  ™Yi 

Keen     ....    0  05% 

O  85 

WASTE   (PACKING). 

Arrow    „  1K 

iSSir :::::::  ooi 

WASHED    WIPERS. 

Select   white    a  fto 

Light   colored    ."  "  '  0  MU 

Dark   colored    .,,.  q  jg% 

WAX.  Per ,. 

Johnson's    Floor,    natural     0  38   ' 
£? foil's    Floor,    black..     0  38 
01  dEnglish  Floor  Wax..     0  38 

WHITING. 

Plain,   In    bbls 0  70 

Gilders    bolted,    in    bbls!!  1  00 
ZINC    (DRY). 

Extra   Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure,   in   25-lb.   irons 0  10 

No.   1,   in   25-lb.   irons 0  07 

No.   2.   in   25-lb.    Irons....  0  053^ 
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Is  Your  Stock  of 


P 


aris 


Gr 


een 


Sufficient  to  meet  the  demand  during 

the  Summer  months 


Thousands  of  farmers  and  gard- 
eners throughout  Canada  have  used 
The  Canada  Paint  Co.'s  Paris  Green 
for  the  last  twenty  years,  and  they 
are  still  using  it.  Its  dark  green 
shade  is  a  sign  of  its  quality. 


ARSENATE  OF  LEAD 
BULLETIN  NO.  284  OF 
THE  DEPT.  OF  INLAND 
REVENUE— Ottawa,  Can. 

It  will  be  noted  that  the  Canadian  article 
shows  a  greater  uniformity  and  a  nearer  ap- 
proximation to  theoretical  requirements  than  the 
samples  analyzed  at  the  New  Jersey  Station. 

The  results  now  placed  on  record  indicate 
that  this  article,  as  offered  for  sale  in  Canada, 
is  of  very  satisfactory  character. 

(Signed)    A.   McGILL, 

Chief  Analyst. 


C.P.  Arsenate  of  Lead  is  put  up  in  both  paste  and 
dry  form  in  all  sized  packages  from  1  lb.  up. 


King  B  ug:  Well  boys:  i  knew  something  fear- 
ful WAS  BOUND  TO  HAPPEN  WHEN  I  HEARD    THE 

Canada  Paint  Company  were  shipping  their 
Paris  Green  to  these  parts? 


Electros  of  this  Newspaper  cut  will  be  sent 
free  to  all  dealers  handling  CP  Paris  Green. 


THE  CANADA  PAINT  CO. 


LIMITED 

MONT  R  E  A  L  -TORON  TO  -  WINNIPEG  -  CALGARY-  HALIFAX 

STAINS  ENAMELS 
LINSEED  OILS 


PAINTS  COLORS 
VARNISHES 


TRADE 


ttARK 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  80  lbs.  and  up, 
11%  c  per  lb.;  clip  horu,  12%c. 
AUGER   BITS. 

"Irwin"      bits,     45     per    cent.; 
common,  70  and  10  per  cent. 
AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3  lb..  $7.90; 
4  lb.,  $8;  H.  B.  Handiled  Axes, 
2  lb.,  $S.0O;  2%  lb.,  $9.50;  3  lb., 
3%  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  uuhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent.; 
Broad  axes,  5  to  7%  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  Iron,  $2.50;  Swedish  iron. 
$4.25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond.  100  lbs.,   $.50. 

BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off   the   list.  .    _„         .    ,. 

Standard  "double,"  60  and  10 
per    cent,    off    list. 

The  "double"  list  is  just  twice 
the   price   of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1.10  per  lb. ;  rawhide,  sides, 
95c;   cut,   $1.05. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60  p.c. 

Wood,  tackle,  common,  60  p.c. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  50  per 
cent.;  machine,  %  and  under,  60 
per  cent;  7-16  and  over,  50  per 
cent.;  machine  set  screws,  65  per 
cent;  plough  bolts,  45  per  cent; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent.;  sleigh  shoe  bolts  to  %.  50 
per  cent.;  7-16  and  up,  40  per 
cent. 
BUILDING   PAPER. 

No.  1  tarred,  57%c  to  88c  per 
roll,  according  to  quality;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list 

CHAIN- 

Coil.  3-16  in..  $10.00:  %,  $7.25; 
5-16  $5.85;  %,  $5.00;  7-16,  $4.75; 
%,  $4.50:  9-16,  $4.50:  %,  4.40;  V, . 
$4.25.  Logging,  5-16,  6%c;  %, 
5%c;jnejout_70jind  10  per  cent. 

CHURNS. 

Barrel,  No.  0,  $5.13;  No.  1, 
$5.13;  No.  2,  $5.70;  No.  3,  $6.27; 
No.  4,   $7.41   each. 

CLEVISES.    MALL. 

7%c    per   lb. 
COPPER. 

Sheet  and  planished  copper. 
34c  per  lb.  Tinned,  27o.  Braziers' 
soft  copper,  10-24.  26c;  26,  27y2c. 
DRILLS. 

Bit  Stock,  60  per  cent.:  Black- 
smith. y2  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada,  50:  Imperial,  60; 
Premier.  50:  Colonial,  60:  white. 
70  and  5;  diamond.  50;  granite, 
60  per  cent. 

FERRULES   AND    RINGS. 

30   per  cent.   off. 
FILES. 

American,   70  and   12%    P-c. 
Nicholson'*,  05  per  cent. 

FIXTURES. 

Stall   hollow    bar,    No.    3    $1.00. 


GALVANIZED    WARE. 

37%   per  cent. 

GASOLINE. 

Premier  Motor,  la  wood  bbls., 
22c  per  gal.;  $3.20  per  cs. :  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c   per  gal.;   $3.20   per  case. 

GLASS,    WINDOW. 

Single.     Double. 

Up  to  25  in 4  50  6  25 

26  to  40   4  85  6  75 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  to  50  per  cent.  off.   F.o.b.   Re- 
gina,     Winnipeg,     Calgary,     and 
Edmonton. 
GRINDSTONES. 

Per   100   lbs.,  $1.75 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap,  60  per  cent. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40, 
$2.25,   $3.40,   and   $5.20. 

Corrugated   strap,  4,  5,  6,  8.  10 
and     12,    80e,    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS. 

CO  per  cent,  off  list. 
KNOBS. 

Door,   307,   $1.20. 
IRON    BAND. 

1%   in.,  $2.85;   1%,  $2.85;   1  in., 
$2.95. 
IRON,    GALVANIZED. 

Apollo  and 

"Fleur  "Queen's 

de  Lis."  Head." 

10%   oz.   or  28  Eng.   4  75        5  10 

28  Am.  or  26  Eng..  4  50        4  85 

26  Am.  or  26  special  4  25  4  60 
24  Am.  and  Eng...  4  10  4  45 
22  Am.  and  Eng...  4  10  4  45 
18  &  20  Am.  &  Eng.  4  00  4  30 
16  Am.  and  Eng....  3  85  4  15 
IRONS,   SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's  No.  55,  set 0  95 

Mrs.   Pott's   No.  50,   set 1  00 

Asbestos  Sad   Irons. 

No.   100,  set    1  SO 

No.   70,  set    1  65 

Mrs.    Pott's    common    sad    iron 
handles,  85e  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.  2,   plain    7  25 

No.  20,  X-ray   1100 

No.   22,   Dash-board    9  75 

Trulite  short   globe,   doz...     7  25 
LEAD    PIPE. 

$7  coil;   less  coil,  $7.50  cwt 
LEAD     WASTE. 

$7.50    per    cwt. 
LINSEED    OIL. 

Raw,  per  gul.,  68c. ;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
LOCKS. 

Peterboro    and    fittings,   46    per 
cent. 
MATTOCKS. 

Pick,  $5.76;  cutter,  $5.76. 

NAILS. 

Wire,  f.o.b.   Port  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and     5  off  list. 

NETTING. 

Poultry,  52%   per  cent. 
NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off:   case,   $2.75   off. 
OIL  CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal., dome  top  5  10  7  35 
Five  gal.    dome  top    6  34      8  25 


OILS. 

Silver  Star  oil,  ISc  gal.;  Royal- 
ite  oil,  16c  gal.;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil,  60c  gal.;  Prairie  Har- 
vester oil,  30%c  gal. 
DRV    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, barrel,  $2;  less  than  barrels, 
$3;  American  vermilion,  12c; 
English  vermilion,  $1  per  lb. ; 
Canadian  metallic  oxides,  barrel 
lots,  3%c;  English  purple  oxide, 
in  casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 

PARIS    GREEN. 

1   lb.   pkgs  .   25c,  a  mall   lots. 

100  lb.  cases,  24%c. 
PICKS. 

Clay,  6-7,  $4.50  per  dor.en. 
PIPE,   IRON. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  inch. 
$25.60;  3  inch,  $33.45. 
IKON    PIPE. 

Black,  %  Inch,  $2.50;  %  inch, 
$2.60;  %  inch,  $3.20;  %  inch, 
$3.75;  1  Inch,  $5.50:  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch 
$35.50;  4%  inch,  $42.35;  5  inch! 
$49.75;  6  inch,  $64.40. 
PLASTER. 

Paris,    per    bbl.,    $3.25. 
PLATES,    CANADA. 

Half  polish,  6-7  inch,  $3.50;  8 
inch,  $3.75;  full  polish,  6-7  inch, 
$4.50;  8  inch,  $4.75.  Black  sheets 
—28  gauge.  $3.60;  26,  $3.45;  24 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16. 
$3.10;   10-12,   $3.15. 

PLOW  SHARES   10c  per  lb 

POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
PUTTY. 

Casks,  $2.50  per  100  lbs.   gross 
weight;      bladders,      in      barrels. 
$3.15;     bladders,    100    lb.     cases, 
$3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.: 
Heler's    horse    tooth    rasps,    CO-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets.  55  per  cent.;  copper. 
No.  8,  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12, 
51c:  copper  rivets  and  burrs.  No. 
8.  36c;  10.  38c;  coppered,  No.  8, 
17c;  10.  18e. 
ROPE. 

Sisal,  lie  base:  pure  Manila, 
15%c  base;  British  Manila,  ll%c 
base;  lath  yarn,  10%c  base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century.  $6.50;  Maple  Leaf,  $5.25: 
Prince  Rupert,  $S.00. 
SCALES. 

Standard  scale.  25  per  cent  off; 
Union  scale,  45  per  cent  off.    Both 
quotations    f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80,  10, 
10  and  5  per  cent.;  flat  head,  85. 
10.  10  and  5  per  cent;  round 
head,  brass.  70,  10  and  5  per 
cent:  flat  head,  brass,  75,  10,  5 
per  cPTit:  coach,  60  per  cent. 
SCYTHES. 

Brush.  S7.75. 

Grass,   $6   to  $7.50. 
shot. 

Soft,  $9.25  per  100  lbs.:  chilled. 
$9.65:  buckshot,  $10.05;  ball, 
$10.45. 
SHEET    ZINC. 

Cask  lots,  8%c;  small  lots,  9c. 

SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Fox  &  Olds,  $7.10  per  doz.: 
Scoops,  D-handled.  "Black  Cat," 
No.  2,  $7.70:  No.  4,  $8.20:  No.  5, 
$8.50:  No.  6.  $8.75:  No.  8,  $9.25: 
No.   10,  $9.80. 


SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,   No. 
1,    $S.25. 
SOLDER. 

Per   pound,   25   cents. 
SPIKES. 

Pressed,     %     in.,     $4.50;     5-16, 
$4.15;     %,  $3.90;     7-16,  $3.80;     %, 
$3.75;    %,   $3.75. 
STAPLES. 

Bright    wire   per  cwt,   $2.50   at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.25  base ;  cast,  octagon  tool 
steel,  8%c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE    PIPE. 

6  inch  riveted,  per  100  ft. . .  $S  50 

7  inch   riveted,   per  100  ft..     9  50 
STOVE    PIPE    ELBOWS. 

6  inch,   per  doz 1  42 

7  inch,   per  doz 1  59 

8  inch,   per   doz 2  37 

TACKS. 

Carpet  75-10  per  cent,  off  list. 
TIES. 

Cow,   35   per   cent. 
TIN   AND    TIN   PLATE. 

Block   tin.  5Sc   per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates    9  75 

TOOLS     HARVEST 

Ordinary,   50   per   cent. 
TURPENTINE. 

Per   gal.,    barrel   lots,   80c. 
VARNISHES. 
„  Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak    190 

Furniture,     No.    1 1  00 

Gold   size  Japan    2  25 

Turps,    brown    Japan     100 

Crystal  Damar   2  50 

Oilcloth    2  25 

Granitine    floor    finish    2  25 

Pure  white  shellac  varnish    2  20 
Pure    orange    shellac    var- 
nish         2  00 

Luminette     2  00 

Best    wearing   body    5  00 

Best    gearing   varnish 4  00 

Extra   light  hard   oil   190 

WASHERS. 

Iron,   small   lots,   30   per   cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,    NECK    YOKE 

CENTRES. 

42%  per  cent  off  the  list. 
WHITE    LEAD. 

Decorators'  pure  white  lead, 
$9.15  per  cwt. 
WIRE  BARB 
Per  Spool  of  80  Rods  F.o.b. 
Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10:  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan,  Fort  William, 
$1.75;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point.  Fort  William,  $1.40; 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs..  Fort  William,  $2.75; 
Winnipeg,  $3.15:  coll  spring  No. 
9.  per  100  lbs.,  Fort  William,  $2. 
15;  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25:  Winnipeg,  $2.65; 
plain  galvanized  wire,  No.  9, 
Fort  William,  $2.10:  Winnipeg, 
$2.50:  No.  12.  Fort  William,  $2.- 
20:  Winnipeg,  $2.60. 
WIRE   CLOTH. 

Patented  screen,  in  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet;  in  50 
ft.   rolls.  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3.65  Winnipeg,  $3.25  Ft.  William. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,   5%c   per   lb. 
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F    I   T   T 

I  N  G  S 

W  R  0  T. 

PIPE 

BELT 

I  N  G  S 

MACHY.    OILS 

PACK 

I  N  G  S 

TANK 

HOSE 

AIR    COCKS 

AUTO.    KITS 

RAW    HIDES 

BOLT    TAPS 

LANTERNS 

MAGNET  OS 

GRAPHITE 

CROW    BARS 

HARD     OILS 

WRENCH  ES 

O I L    PUMPS 

FEED    PANS 

JET    PUMPS 

HACK     SAWS 

O  I  L     GATES 

GASO.     CANS    J 
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IT'S 
YOUR 
MOVE 


MILLERMORSE  HARDWARE  CO 

P"!i-THE  BIG  WINNIPEG  HOUsrlV'i 


HARDWARE    AND    METAL 


For  Outdoors 


Or  In 


You  can  fill  every  paint  requirement  with  the 
right  RAMSAY  finish. 

And  every  RAMSAY  product  is  right.  The  right  formulae,  the  right  materials, 
the  right  price  and  the  right  value.  You'll  find  it  a  pleasure  to  do  business  with 
a  house  that  has  grown  up  with  the  country  and  has  72  years  of  Canadian  paint 
experience  behind  it. 

Write  us. 


A.  RAMSAY  &  SON  CO., 


MONTREAL 


ESTABLISHED   1842 


CONSERVATIVE    £         LIBERAL 


It  is  conservative  to  say  that  The  McCaskey  System 
will  save  at  least  its  own  cost  once  a  year  in  "forgot- 
ten charges"  alone. 

More  than  100,000  merchants  in  all  lines  of  trade 
have  adopted  THE  SYSTEM  that  abolishes  night 
work  and  worry,  keeps  all  accounts  posted  up-to-the- 
minute;  automatically  regulates  the  giving  of  credit 
and  makes  for  greater  store  efficiency.  Write  us  for 
particulars — NOW. 


DOMINION  REGISTER  CO.,  LIMITED 

Toronto,  Ontario 

Gentlemen :  —    I'm    willing  to    learn    more    about    the 
McCaskey.     Please  send  catalogue, 

Name 

City S'ale 

Business 
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Our  liberal  terms  will  enable  any  merchant 
to  install  the  McCaskey  at  once,  and 
derive  the  benefits  and  enjoy  the  security 
afforded. 

The 

McCaskey  System 


Showing  Electric  Recorder 


HARDWARE    AND    METAL 


The  "Come  Back"  That  Pays 

The  only  "come  back"  to  a  Fox  Gun  is  the 
good-will  of  the  purchaser.  It's  the  "come 
back"  that  brings  more  business.  Besides  being 
a  satisfactory  seller  the  Fox  has  been  an  easy 
seller.  It  has  the  advertising  push  behind  it. 
We  have  added  a  number  of  new  selling  fea- 
tures to 

The  1914 


The  Finest  Gun  in  The  World 

We  believe  these  features  will  make  it  the 
easiest  selling  gun  you  ever  handled.  It  will 
be  backed  by  the  strongest  HELP  DEALER 
SELL  campaign  we  have  ever  undertaken. 

If  you  are  already  a  Fox  dealer  you  want  to 
know  what  these  new  features  are.  If  you  are 
not  a  Fox  dealer  it  is  to  your  interest — for  the 
sake  of  more  business — to  start  the  Fox  line  at 
once.     In  either  case — 

Get  in  touch  with  your  jobber  at  once — or 
write  us  direct — so  that  you  may  know  what'i 
new  in  the  world  of  guns. 

The    A.    H.    FOX    Gun    Company 

4768  North  Eighteenth  St. 

PHILADELPHIA 


THE 

UTILITY 


The  UTIL- 
ITY hoe  is 
made  in  two 
sizes  —  four 
and  six-inch 
blades.  Bach 
blade  has  two 
cutting  edges. 
The  blades 
are  made  of 
1%-ineh  rib- 
bon steel  and 
can  be  ad- 
justed to  suit 
the  height  h 
of  the  oper- 
ator. The 
shank  cast- 
i  n  g  s  are 
m  a  1 1  e  a  b  le. 
Every  hoe  is 
equipped  with 
a  first  -  class 
handle. 

Write   for 
Booklet. 


Henderson    &    Richardson  —  Board  of   Trade   BIdg. 
Montreal 


SMOKELESS  POWDER 

THE 

Champion 's    Choice 

AT  THE 

QUEBEC  SHOOT 

THE   selection  and  use   of 
DUPONT  by  B.  Beattie,  of 

Ottawa,  proves  that  shooters  are 
thoroughly  alive  to  the  import- 
ance of  shooting  a  powder  cele- 
brated for  its  high  velocity, 
regularity  of  action  and  relia- 
bility. 

DU  PONT 

EASY  TO  SELL 

Because  the  frequent  and  notable  vic- 
tories won  in  prominent  trap-shooting 
events  are  widely  advertised.  The  de- 
mand for  shells  loaded  with  DUPONT 
is  sure  and  steady — quick  sales  and  sat- 
isfied customers  are  what  you  get  by 
stocking  DUPONT  POWDERS. 

CASH  in  on  the  popu- 
larity of  DUPONT 
POWDER.  Simplify 
your  ammunition  stock.  In- 
sist on  your  jobber  sending 
you  DUPONT  loads  for 
shells  or  in  canisters  for  bulk 
sales. 

Du  Pont  Powder  Co. 

ESTABLISHED   1802 

WILMINGTON,  DELAWARE 


HARDWARE    AND    METAL 


THE  PERFECT 
FRUIT  STEP  LADDER 


i  Makes  easy  work  for 
Fruit  Pickers  and  easy 
ales   for   you. 


The  pointed  portion  or  legs  can 
be  turned  up,  making  a  long, 
simple  ladder  which  readily  rests 
in  the  branches  of  the  trees.  The 
ladder  as  you  see  it  in  illustration 
is  an  excellent  general  purpose 
ladder,  for  the  reason  that  it  can 
be  used  on  uneven  ground  with- 
out danger  of  tipping.  Made  in 
the  following  lengths: 

6  ft.  step  ladder  extended  to  11 
ft.;  8  ft.  ladder  extended  to  18 
ft.;  10  ft.  step  ladder  extended  to 
19  ft. 


The  Stratford  Mfg.  Co. 

Limited 
Stratford,  Ont. 

Represented  by:  British  Columbia — 
.Martin,  Finlayson  &  Mather,  Ltd. 
Vancouver,  Alberta — Tees  &  Persse, 
of  Alberta.  Maritime  Provinces — 
J.  H.  Heusou  Co.,  Montreal.  Que- 
bec— Jas.  S.  Parkes,  Montreal.  On- 
tario— Roy    E.    Harris,    Stratford. 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


OFFICE8  IN  CANADA: 


Calgary,  Alta. 
Edmi  nton,  Alta. 
Halifax,  N.S. 
London,  Ont. 
Ottawa,  Ont. 
St.  John,  N.B. 


Vancouver.  B.C 
Hamilton,  Ont. 
Montreal,  Que. 
Quebec,  Que. 
Torontc,  C    », 
Winnipeg,  Man. 


Rapntation  sained  by  lone  years  of  vigorous. 
•onscientloua  and  successful  work. 

THA1I1C  r     IDVIMfi    General  Manager 
IOUuIAJ  Iv.   JKTIFIU,  Western  Canada 

TORONTO 


LAW 


No  businessman  can  afford 
to  be  ignorant  of  the  laws 
governing  merchandising. 


Few,  however,  have  the  time  to  read 
the  many  and  complicated  volumes 
of  the  country's  laws  and  statutes, 
and  for  the  benefit  of  the  hustling 
business  men  a  concise  and  under- 
standable book  has  been  prepared. 
It  gives  all  the  necessary  laws  and 
information  regarding  merchandis- 
ing, including  the  renting  of  a 
store,  buying  property,  collecting 
debts,  etc.  This  book,  the 

Digest    of    Canadian 
Mercantile  Laws 

is  a  ready  reference,  a  valuable 
guide  in  daily  business,  and  is  sav- 
ing many  dollars. 

No  work   published  in  Canada 
equals  it  for  business  men. 

A    veritable    consulting    library    on 
this   one  line  so   universally   needed. 
Based    on    Dominion    and    Provincial 
Statutes   and   Court   Decisions. 
Indorsed      by      barristers,      sheriffs, 
magistrates    and    conveyancers. 
Recommended  by  the  Ontario  Insti- 
tute of  Chartered  Accountants. 
Used   by   more  accountants,   bankers 
and    business    firms    than    any    other 
work     on     the     subject.     Forwarded 
direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is 
not    satisfactory,    return    it   and    get 
your   money   back.     If  remitting   by 
cheque,   make   same   payable  at   par, 
Toronto. 

Eastern    Edition,    Price,    $2.00 


Special  Western  Edition,  $2.50 

To  meet  the  needs  of  subscribers  in 
New  Ontario  and  the  Western  Pro- 
vinces, where  land  Is  under  The 
Land  Titles  System  of  Registration, 
an  Appendix  of  16  pages,  containing 
a  synopsis  of  the  Land  Titles  Acts, 
has  been  added  to  our  regular  edi- 
tion, thus  constituting  a  special 
"Western    Edition."     Price  $2.50. 
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Digest  of  Canadian- 
Mercantile  Laws 
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Montreal:  Toronto:  Winnipeg:  Vancouver 
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Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

•  99.80 <ff  PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place        NEW  YORK 
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PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  '  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg,  Calvary  and  Branches 


SASH  CORD 

The  Best  Made 


Star  Brand  Cotton  Rope. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

All   Wholesale   Dealers  Sell  Them. 


HARDWARE    AND    METAL 


ARE  YOU  HANDLING  THIS 


HYDRO 
H 

and    wringer    combined. 


ELECTRIC 
BENCH  WASHER? 

ERE'S  an  excellent  selling  line  for 
your  better-class  trade  —  a  washer 

The    Maxwell 

'  'Hydro'  '  i  s 
operated  by  a 
one  -  eighth 
horse  power 
motor  which 
can  be  attached 
to  any  ordin- 
ary lamp  sock- 
et. Wri  nger 
can  be  thrown 
in    or    out    of 

desired, 
under 

control. 


gine    if    required.      Washes 
fabrics  without  injury. 


gear  as 
Always 
perfect 

Can  be  operated 
by  gasoline  en- 
the    most    delicate 


Write  for  Illustrated  Catalogue 

MAXWELLS  LIMITED        St.  Mary's,  Ontario 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within     next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


SIMONDS 
SAW 


r 


~\ 


The  carpenter  is  now  looking  for  the  name 
"Simonds"  and  the  Simonds  trade-mark  on  the 
Hand  Saw  he  buys.  He  is  willing  to  pay  $2.50 
or  $3.00  for  a  Simonds  Hand  Saw  in  prefer- 
ence to  paying  half  that  amount  for  a  saw  not 
only  cheap  in  price  but  cheap  in  quality.  Hard- 
ware Dealers  throughout  Canada  can  buy  these 
saws  either  direct  or  through  jobbers.  It  is 
essential  for  the  best  grade  of  stores  to  carry 
high-grade  saws.  You  make  no  mistake  when 
you  stock  the  Simonds  Saw.  Send  for  catalog 
and  best  Dealers'  discounts. 

Simonds  Canada  Saw  Co. 


St.  Remi  St.  and  Acorn  Ave. 


LIMITED 


Montreal,   Que. 

Vancouver,  B.  C.  St.  John,  N.  B. 
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Profit 


They  go 
splendidly 
with  Cobblers' 
Outfits. 

Star   Brand    Soles    are   made   from   our   own 

leather  and  we  guarantee  them  to  outwear  all 

others. 

Stock  them   now!      Soles   will   come   to   your 

liking  and  sales  surprise  you. 

Beardmore  &  Co, 


Toronto 


TANNERS 


Montreal 


Heller-Aller 
Force  Pumps 

"The  very  profitable  and 
reliable  kind" 

Pump  Cylinders  are  made  of 
heavy  brass  tubing,  which 
has  a  double  advantage. 

It  ensures  the  very  best  wear 
and  permits  the  use  of  very  coarse 
thread  on  cylinder  caps  (eleven 
threads  to  the  inch).  This  pre- 
vents the  cap  threads  from  wear- 
ing or  rusting  off  and  dropping 
into  well. 

Heller  -  Aller    Force    Pumps    are 

equipped  with  the  most  efficient, 
tried  and  tested  valves.  They 
never  fail  in  service. 

Write  for  full  information. 

The  Heller-Aller  Co. 

Windsor,  Ontario 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "  Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 


Parker's  Damper  Quadrant. 


Parker 
Damper    Rod   Clips. 


¥=^= 


L 


Showing      Rod      attached      to 

Damper    by    Two    Parker 

Damper   Rod   Clips. 


The  Most  Perfect  and 
Practical  Device  yet 
Designed  for  Controlling 
Dampers  and  Def  lectors- 

that's  Parker's  Damper  Quad- 
rant. 

Has  only  two  parts — lever  and 
frame.  The  lever  locks  right  onto 
the  frame,  doing  away  with  the 
need  of  drilling  and  the  use  of 
pins,  springs  and  nuts.  You  can 
appreciate  how  much  time  and 
labor  this  saves. 

Made  of  malleable  iron  and  brass 
in  four  sizes.  Can  be  fitted  to 
either  round  or  square  ducts. 
Literature? 

Mighty  Practical 
Things — These  Clips 

They  solved  for  good  the  trouble- 
some problem  of  attaching  rod 
firmly  to  damper  without  drilling 
and  consequent  weakening  of 
the  rod. 

Their  use  affords  the  easiest  and 
quickest    way    of    constructing    a 
durable  damper. 
Five  sizes  for  square  rods. 
Write  for  Literature. 

PARKER   SUPPLY    CO. 

Manufacturers  of  Engineers' 

and     Sheet-Metal      Workers' 

Specialties. 

517  W.    45th    St.,    New   York 
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The  DULL-EA5U 
Garden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian    Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow  Street  WAUKESHA,   WIS. 


MONEY  WALKS 

as  well  as  talks 

It  takes  a  much  longer  time  to  walk 
back  to  you  if  you  send  it  1,500  miles  fur- 
ther away. 

BUY  GOODS  made  in  the  West  and  re- 
duce the  length  of  time  in  which  your 
money  will  get  back  to  you. 

Remember  that  right  in  the  West,  in  use 
for  the  WESTERN  MARKET  only,  is  a 
plant  that  is  as  complete  as  any  in  Can- 
ada to-day. 

This  is  the  only  factory  in  the  West 
which  makes  everything  in  the  Sheet  Metal 
line  that  Western  Canada  needs. 

Boost  the  home-made  goods  and  insist 
upon  being  supplied  with  the  products  of 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY,  ALTA.  EDMONTON,  ALTA. 

Sheet  Metal  Mfg.  Co.,  Ltd.      Edmonton  MetaljWorks  Ltd. 


We  are  headquarters  for 

SPARK-PROOF    FIRE    GUARDS 

Yuu  will   make  no  mistake  in  carry- 
ing a  stock  of  our  standard   sizes  of 

Spark-Proof  Fire  Guards. 
Our  line  is  complete  and  of  the 
Highest  Qual- 
ity and  Strict- 
ly Up-to-date. 
Do  not  fail  to 
get  our  prices 
before  order- 
ing. 

Send  for 

illustrated  price 
list 


Manufacturers  of  Double 
Crimped  Wire  Cloth  and 
Wire  Screening  for  all 
purposes. 

Perforated    Sheet   Metals, 
Bank    and    Office    Grilles, 
and     Ornamental     Iron 
Work  in  all  Finishes. 
Wire  Guards  for  Factory 
Windows,  Moulders'   Rid- 
dles,  Garden  Wire  Work, 
Steel     Factory     Stools 
and  Metal  Lockers. 
Have  you  a  copy  of  our 
general   catalogue   on 
file? 
ENQUIRIES  SOLICITED 

REPRESENTATIVES : 

Jas.    S.   Parkes,   P.   O.  Box  42.   St.   Henri,   Montreal. 

D.  Philip,    291%   Portage   Ave.,    Winnipeg,   Man. 
Tees   &   Persse,   of   Alberta,   Ltd.,   Calgary,   Alia. 

E.  A.  Ogilvie,   P.   O.  Box  856,   Vancouver,  B.C. 


■   ■■■■■ 
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Canada  Wire  &  Iron  Goods  Co. 


HAMILTON 


&eb  Befall 

Tools 

Eliminate  Guesswork 

1,  Over  thirty  years'  manufactur- 
ing experience,  together  with  the 
highest  grade  of  skilled  mechanics, 
and  the  best  materials  to  be  ob- 
tained, has  made  possible 

The    Broad    Guarantee 
of     . 

3&eb  Betril 
Tools 

with  no  "ifs"  or  "ands" ;   no  strings 
whatever. 

H  Your  trade  appreciates  this. 

Smith  &  Hemenway  Co.,  Inc. 

CHAMBERS  STREET,       NEW  YORK 

[Send  for  new  net  illuatrated 
Trade  Price  List. 
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SIDE    OF    THE 
YOU  ON? 


WALL 


Tine  cheerful   tinkle  of  the  cash   register   is   constant 

in  the  shop  where  the  tools  are  kept  that  the  people 

want. 

Get  on   the  profit  side  of  the  wall  by  adding  Millers 

Falls  tools  to  your  line,  especially 

"MILLERS  FALLS" 
HAND  DRILL  No.  1980 

This  is  a  new  tool,  with  all  the  old  Millers  Falls 
features  and  some  admirable  new  ones  added; 
changeable  speed,  right  and  left  ratchet  action,  cut 
gears,  ball  thrust  bearing,  hollow  handle  for  drills, 
etc.,  a  first-class  tool  such  as  appeals  to  every 
mechanic. 

Sold  at  a  price  that  leaves  you  a  comfortable  margin 
of  profit.  Write  for  details  and  a  copy  of  our  New 
Dealers  Catalogue — one  hundred  and  seventy-eight 
pages  of  tools  you  should  know  about. 

MILLER  S  FALLS  CO  ,  MILLERS  FALLS,  MASS. 
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Establish  a  Profitable 
Ornamental  Fence   Department 

Handle  a  line  of  fencing  that  is  bound  to  give 
long  continued  satisfaction — fencing  that  not  only 
protects  but  beautifies  property,  as  well — fencing 
that  can't  help  bringing  more  trade  to  your  store. 
Such  is 

Peerless  Ornamental  Fencing 

Every  stay  is  made  of  strong,  stiff  wire  that  will  not  sag. 
This  fencing  is  made  from  galvanized  wire  and  in  addition, 
is  given  a  coating  of  zinc  enamel  paint,  thus  forming  the 
best  possible  insurance  against  rust.  Peerless  fence  is  easy 
to  erect  and  will  hold  its  shape  for  years  to  come.  We  also 
build  a  full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition 

Get  our  literature  showing  many  beautiful  designs  for  lawns,  parks, 
cemeteries,  etc.    Also  ask  about  our  farm  fencing  and  gates. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

WINNIPEG.  MAN.        HAMILTON.  ONT. 


Wrought  and  Steel  Plate 

WASH  ERS 


OF  ALL 

DESCRIPTIONS 


PLAIN 
OR 
GALVAN- 
IZED 


Annealed    Rivet    Burrs.       Felloe 

Plates.       Sheared    and    Punched 

Plates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer  Mfg.     Co. 

MILWAUKEE,   WIS. 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
" Aremacdee"  pumps 
sold  customers. 

Pumps  for  ever} 
use — hand  or  motor — 
force  or  lift — every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.    Ask  for  it — 
for   dealer   prices — for   dealer   terms. 

The 

R.  McDougall  CO.,  Limited 

GALT,  CANADA 
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Reading  Brimful  of 

Interest  for  Busy 

Canadians 


The  July  MacLean's,  just  off  the  press,  is  full  of  feature 
articles  and  stories  which  should  appeal  to  every  Canadian. 
Does  not  this  list  interest  you? 

"The  Education  of  the  Camp" — A  strong  article  by  a 
military  authority  on  the  benefits,  physical  and  otherwise, 
of  militia  training. 

"On  the  Firing  Line  in  Riel's  Day"— The  first  of  a 
series  of  articles  on  the  North-west  Rebellion,  written  by 
one  who  served  through  the  last  campaign.  These  stories 
will  be  full  of  reminiscences  given  to  the  public  for  the 
first  time. 

"The  Adventures  of  Madelyn  Mack:  Detective" — The 
best  detective  stories  published  since  Sherlock  Holmes  first 
appeared.  The  first  of  this  series  appears  under  the  title 
"The  Man  With  Nine  Lives" — A  strong  recital  of  adven- 
ture, written  in  graphic,  vivid  style. 

"The  Miracle  of  the  X-Rays" — A  clear  presentation  of 
one  of  the  greatest  discoveries  of  modern  times.  The  fas- 
cination that  science  exerts  on  the  lay  mind  will  serve  to 
make  this  article  one  of  absorbing  interest  to  all. 

There  is  nothing  a  man  could  not  do  if  he  had  the 
right  information  before  starting  at  it.  Under  the  head- 
ing: "Getting  the  Facts,"  a  Lieutenant  of  Harrington 
Emerson,  the  chief  exponent  of  efficiency,  tells  how  the 
right  information  can  always  be  obtained.  Want  to  get 
started  on  the  highroad  to  success?    Read  this  article. 

Glen  Campbell — Broncho  buster,  sturdy  man  of  the 
plains,  orator,  player  of  practical  jokes,  firm  friend  and 
hard  fighter — is  the  subject  of  a  breezy  sketch  that  will 
both  interest  and  amuse.  Meet  this  famous  Western  M.P. 
in  the  pages  of  July  MacLean's. 

These  are  just  a  few.  There  are  plenty  more  of  the 
same  kind  to  be  found  in  the  July  issue  of  Canada's 
national  magazine.  If  you  don't  read  MacLean's,  start 
with  the  July  number. 

Send  a  postcard  and  have  your  name  added  to  our  sub- 
scription list.    You'll  be  delighted  with  every  issue. 

Subscription  price  $2.00  per  year.  20  cents  a  copy. 

WRITE  DEPARTMENT  M. 


The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,       Toronto,   Canada 
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They    Can't 
Speak 

— but  their  service 
speaks  for  them 


"Delta"  Files  give 
such  good  service 
that  they  find  a  per- 
manent place  in  the 
mechanic's  kit. 

A  permanent  place 
means  that  the  user 
invariably  sticks  to 
the  same  hardware 
merchant,  and  the 
latter  gets  re-orders 
and  re-orders. 

The  secret  of  the 
"Delta's"  popular- 
ity lies  in  the  fact 
that  it  is  the  only 
file  made  absolutely 
of  crucible  steel  — 
this  material  assures 
a  long-lasting  sharp- 
ness. 

Delta  Files  are  made 
in  a  shape  and  size 
to  meet  every  de- 
mand. 

They  all  bear  the 
trade-mark  as  shown 
herewith.  This  mark 
is  a  guarantee  that 
we  '11  quickly  refund 
the  purchase  price  if 
any  prove  unsatisfac- 
tory. 

If  your  jobber  can- 
not supply  you,  write 
us. 


DELTA 


DELTA   FILE    WORKS 

PHILADELPHIA,  PA. 

CANADIAN    AGENTS  : 

H.    S.    Howland,     Sons    &    Co..    Toronto  ; 

Starke.  Seybold.  Montreal: 

Win.     Stairs,    Son    &    Morrow.      Halifax; 

Merrick-Anderson  Co..  Winnipeg 


HARDWARE    AND    METAL 


Hardware  and  MetaPs  Electro  Service 


AT  the  request  of  many  of  our  readers  and  in  order 
make  it  easy  for  them  to  use  illustrations  of  staple 
advertising.  Hardware  and  Metal 's  editorial  depart 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Ma 
are  of  such  large  proportions  and  occupy  such  large  space 
of  newspaper  space.  By  using  small  electros  of  seasonable 
in  one  advertisement  at  a  very  reasonable,  cost.  Hardware 
vertising  suggestions  in  which  electros  here  shown  will  be 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  wi 
143-153  University  Ave.,  Toronto,  Ont. 


to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
hardware  lines  in  their  newspaper,  circular  or  catalogue 
ment  has  instituted  a  new  service,  viz.,  the  supplying  of 
ny  merchants  claim  that  the  electros  they  have  on  hand 
that  their  use  is  almost  prohibitive  on  account  of  the  cost 
goods  the  merchants  will  be  able  to  feature  several  lines 
and  Metal  will  from  time  to  time  publish  seasonable  ad- 
used.    In  ordering  electros  be  sure  and  order  by  numbers, 
th  order.       Address  all  orders  to  Hardware  and  Metal, 
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HARDWARE  AND  METAL  ELECTRO  SERVICE 
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Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.     Be  sure  and  order  by  number. 

Address  all  orders  for  cuts  to 

Hardware  and  Metal,   143-153  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,     Portable     Baskets, 

Gas   Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11   Pitt  Street  E.,  WINDSOR,  Ont. 


John  Wanamaker  says  that  advertising  doesn't  jerk — it 
PULLS.  He  ought  to  know,  and  yet  some  men  think  that 
advertising  should  go  against  all  rules  and  precedents  and 
jerk  them  to  success  with  one  tremendous  yank. 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002  to  .250. 


HARDWARE    AND     METAL 


ROOFING 

Of  Quality 


"BLACK  GAT;'   "GOOD  LUCK"]   RUBBER 
"  McCOMB'S  SPECIAL  "       J  ROOFINGS 


Write  for  Prices. 


J.H.McComb 

Limited 
Montreal 


THE  PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leara 
a  smooth  hole  and  a  clean  aurface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEINQ  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle    and    can    be    guided    in    any    direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That'i 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.  That's  why  you  should  sell  them.  Order  through  your  jobber  to-day. 


Write  to-day  for  Catalogue  and  Prices 

Pease  Foundry  Company 


LIMITED  • 


Works:  Brampton.  Head  Office:  Toronto. 

Branches :      Vancouver,        Winnipeg:,         Hamilton 

Montreal. 


1   S        HwrJiii 

HP 

a.'fltrc'V^       irTJu  KiIlH 

YOURORDER  STORE  FRONTS  i 

for                 etc.           *% 

particulars         &  QQ 

...              261  Kina  St.  West 

f^^                          esumaTes          toroimto 

H.  BOKER  &  CO.'S  "EDELWEISS" 


Perfection 

in  the  Art  of 

Razor 

Grinding 

and 

Honing. 


Every  Razor 

Absolutely 

Perfect 

in  its 

Shavin 

Qualities. 


H.  Boker  &  Co.'s  Tree  Brand  Razors  are  known  the  world  over  as  High  Grade,  and  are  noted  for 
their  buperior  shaving  qualities.  Every  blade  hand  made  from  the  very  best  quality  bar  razor 
steel,  tempered  by  our  own  process.  Perfectly  ground.  Honed  and  set  ready  for  use.  Every  razor 
guaranteed. 

For  Sale  By  All  Leading  Wholesale  Hardware  H  ouses. 


Friedr.  Baurmann  &  Sons,  Solingen,  Germany 

Manufacturers  of  High-Grade  Razors  and  Safety    Razors 

Ma     "DWARF"  Brand  RAZORS 


Will    bring    you  satisfied    cus- 
tomers.        Made    of    the    best 
English  Crucible  Steel — guaran- 
teed hand-forged  and  hand-ground — 
very  carefully    tempered    by    specia 
secret    process,  ensuring  highest 
results. 

Write  for  our   Catalogue 


HARDWARE     AND    METAL 


DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


Get  our  prices  in  Lumbering 
Tools— Boat  Winches — Steel 
Stamping   Hammers,   etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers.  P.Q. 


SPOONERS  No  WotBoxeS 

SOW     ^\«>SkO\S'b   *•.•*»"*  \    V^.\OT\OW 

MACHINERY  BEARING  METAL 


CJBSSiill 


CANADIAN  MADE. 

THE   WORLD 
ALL    " 


PRIESTS  CLIPPERS 

THAT'S 
SUFFICIENT 

FEND  FOR   CA.TA'  OG  TO 

American  Shearer  Mfg.   Co. 

Nashua,  N  H..TJ  s  A. 

ebusch  &  Hiljrer.  Ltd..  Special  New  York 
Representatives,  106-110  Lafayette  Street 


Ask  your  jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured       b  y 


James'&  Reid,  Perth,  Ont. 


I  Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  attractive, most  dur* 
able  and  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 
Sivts  JlOft  SMf  g— I 

write  for  Catalogue  and  face  Li*. 
Cf>MEROn  W  CRMfBELL 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON,  ONT. 


BEAR 
BRAND 


.  /I Germ/? town  of 'f&g//ty 
W  t/?af  gets  b/g  bvswess 


i*i***Li**/ 


.  Wl LCriES. MARTIN  WILCKES CO. 


135    WILLIAM    ST.NtWYOBK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iro»  and  Cop- 
per Burrs,  Biforcated  and  Tabular  Riv- 
ets. Wire  Vails,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Bscntcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of   all    Kinds 

Manufactured  by 

l».  KYL  £ 

MERRICKVILLE.  ONT. 


JENKINS  &  HARDY 

Assignees,  Chartered   Accountants,  Estate  and 

Fire  Insurance  Agents. 

5V4  Toronto  Street,  62  Canada  Life  BWIg., 

Toronto.  Montreal. 


Reproduction  ofj 

NEW   SEYMOUR   SHOW   CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.     A  show   card   will  be  sent  to  every  dealer 

tending  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Selling  A.ents.  WIEBUSCH  &  HILGEB.  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agents 


Great  Improvements 

—IN— 

HAMMERS 


ONCE  USED, 
ALWAYS  USED. 


BOUS.RIVETS.WIRE  &  WIRE  NAILS 


Our  equipment  is  such  that  we  can  positively 
gjarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
mesnn.  The    most    thorough    experience    Is 

behind    the    manufacture    of    our    lines. 


THt"  NORTHERN  B0LT4SCREW  XSSHVm  SOUND. 


When  writing  advertisers 
kindly  mention  having 
seen  the  advertisement 
in  this   paper.     :     :     :    : 
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Unequalled  as  Nail  Pullers, 
Fast  Nailers  and  Life  Protectors 

SELF  SELLERS. 

Double  Claw  Hammer  Co. 


453  BROADWAY 


BROOKLYN.  N.Y 


HARDWARE    AND     METAL 


Safe  Investments 


The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclush  ?.  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about   investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

*  WELLINGTON' 

KNIFE  POLISH 

I5J0HN  0AKEY&  SONS,  Limited 

ManuFacturmrm  of 

Emery,  Black  Lead   Emery  Glass 
and   Flint  Cloths  and  Papers,  etc, 

Wellington  Mills,  London,  England 


We    have    economical       ^*"*^-  ** 
and   correct   methods   of  production, 
ich    means    that    you    get    bar    iron    that    is 
absolutely   reliable   in   toughness,   strength   and    work- 
ability at   the   lowest  prices. 
The  consignments  you  receive  from  time  to  time  are  the  same 
through  and  through. 

i°™,7  Vt0Ck    f°J  y0ur    customers— a    splendid     profit     awaits  »J 
•    you.     If  you  prefer  we  can  ship  direct  from  mill 

^London  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents    Ontario.  Baines  &  Peckover.  Toronto 
Manitoba,    Bissett   &     Loucks,    Liinited 1 
Winnipeg;  British  Columbia.  McPherson 
&    Teetzel,    Vancouver. 

/mi  ni'W\\\\v     \-- 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.   All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to   120   mesh. 

Also    Tubular    and  Washer    Points.     Earth    Augers.    Drive    Caps.    Cast   Steel    Drive    Shoes, 

Tubular   Well  Valves,   Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 

Trass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &   Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  GZ7Z22 


For  Fastening  Wooden  Pickets  on 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  WIRE, 
1CLOTHES  LINE  WIRE.  STAPLES, 
ETC. 


The  Western   Wire    and  Nail  Co.,  Limited, 

85 


London,  Ont. 


HARDWARE    AND     METAL 


Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance) : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion,   5c.    additional    each    insertion    when    Box    Number   is  required.     Each  figure  counts  as  one  word. 


WANTED 


WANTED— A   RELIABLE,  AMBITIOUS  MAN 

in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave..    Toronto,    Ont.  («) 


TRAVELLER  CALLING  ON  THE  HARD- 
ware  trade  in  Toronto  for  seven  years,  first- 
class  connection  with  best  trade,  is  open  for 
good  proposition  on  a  commission  basis;  has 
fine  showroom,  centrally  located,  with  space 
for  stock.  Could  arrange  to  distribute  orders 
for  city  trade.  Box  117,  Hardware  &  Metal, 
Toronto. (2S) 

PARTNER  WANTED  FOR  CUTLERY, 
tools  and  hardware  importing  concern.  State 
full  particulars;  age,  capital,  references,  etc. 
Box   109,  Hardware  and   Metal,   Toronto.     (28) 


SITUATIONS    WANTED 

POSITION  AS  SALES  MANAGER  WANTED 
by  energetic,  experienced  man,  at  present  em- 
ployed. Twenty"  years  associated  with  hard- 
ware and  kindred  lines  and  thoroughly 
familiar  with  conditions  and  customers 
throughout  Ontario.  Would  like  to  make  en- 
gagement with  live  concern.  Box  120,  Hard- 
ware  and    Metal.  (2°) 


HARDWARE  MAN,  AGE  24,  WOULD  LIKE  TO 
communicate  with  reliable  hardware  firm.  Eight 
years'  experience ;  understand  bookkeeping ; 
could  manage  store.  Best  of  references.  Box 
115,    Hardware   &   Metal,   Toronto,   Ont.        (29) 

HARDWARE     CLERK,     THOROUGHLY     EX- 

perienced  In  all  lines  of  hardware,  desires  posi- 
tion with  wholesale  or  retail  Ontario  firm.  Best 
of  references.     Box  541,  Cobourg,  Ont.       (28) 


HARDWARE  CLERK  WITH  14  YEARS'  Ex- 
perience in  the  retail  business  desires  position 
with  either  wholesale  or  retail  firm.  Best  of 
references.  Box  113,  Hardware  and  Metal, 
Toronto.  <31) 


FOR  SALE 


FOR  SALE— TINSHOP,  FULLY  EQUIPPED, 
tools  and  stock.  First-class  opening  for  good 
man.  Easy  terms.  Power  &  Fish,  Elrose, 
Sask.  (28) 


"HARDWARE"  OLD  ESTABLISHED.  VERY 
profitable.  Easy  terms.  This  is  a  real  oppor- 
tunity. Apply  to  Box  116,  Hardware  and 
Metal,    Toronto.  (36) 

HARDWARE,  TINWARE  AND  STOVE  Busi- 
ness in  Sudbury.  Stock  about  $20,000.  Store 
25x120  ft.  Two-storey,  on  the  main  street.  Will 
sell  or  rent.  Owner  retiring.  Apply  to  Box 
275,  Sudbury,  Ont.  (28) 

HARDWARE  BUSINESS  IN  VANCOUVER— 
comprising  splendid  stock  of  hardware.  Price 
$8,000;  will  take  $5,000  cash,  balance  good 
security.  Good  reasons  for  selling.  Apply 
Box    119,   Hardware  &    Metal.   Toronto.        (27) 


EXCHANGE 

EXCHANGE.— SECTION  IMPROVED  LAND 
for  hardware  or  general  store.  D.  A.  Ketchin, 
1360    Rae   St.,    Regina,   Sask.  (30) 

MISCELLANEOUS 

ADDING  TYPEWRITERS   WRITE,   ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 


DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wlttbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  In  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143   University   Ave.,   Toronto. 


HARDWARE  WINDOW  DRESSING-^THIS 
is  the  first  book  ever  writteD  rtpvotori  in- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  Illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  I'his  volume,  therefore, 
represents  the  sum  lotal  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.00  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


n 


Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your   "Want" 

Ad.  Page times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

'Town Province 
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HARDWARE  AND  METAL 


A  BOOK  THAT  SAVES  MONEY 

'Digest  of  the  Mercantile  Laws 
of  Canada" 


A  READY  REF- 
ERENCE  FOR 
BUSINESS  MEN 
AND  THEIR 
ASSISTANTS. 
A  GUIDE  TO 
THEIR  DAILY 
BUSINESS 


n<EASUR£S  OP.  THB  LAW  OFPKB 


Digest  of  Canadian 
Mercantile  Laws 


LEGAL  AND  BUSINESS  FORMS 


IN  RENTING 
A  STORE,  PRO- 
CURING  A  LOAN 
OR  COLLECT- 
ING A  DEBT, 
THIS  BOOK 
WILL  SAVE 
YOUMANY 
DOLLARS 


No  work  ever  published  in  Canada  equals  it  for  business  men.  A  veritable  consulting 
library  on  this  one  line  so  universally  needed.  Based  on  Dominion  and  Provincial 
Statutes  and  Court  Decisions.  Indorsed  by  barristers,  sheriffs,  magistrates  and  con- 
veyancers. 

Below  appears  a  few  of  the  questions  it  answers.  These  are  picked  out  at  random  f L'om 
the  book. 


If  you  endorse  a  cheque  which  bank  cashes,  are  you 
liable  to  the  bank  for  the  amount,  if  the  cheque  were 
forged  or  raised? — 173. 

(The  figures  after  each  question  refer  to  the  section  in 
the  "Digest"  which  gives  the  answer.) 
Can  Interest  written  ' '  one  per  cent,  per  month "  in  a 
note   be   collected   by   "legal   process?" — See   sections 
345,  185. 

In  going  security  on  a  note,  what  is  the  difference  be- 
tween writing  your  name  on  the  face  of  the  paper  or 
on  the  back? — 171. 

Why  is  it  that  a  verbal  agreement  to  buy  real  estate 
with,  say  $100  paid  down  "to  bind  the  bargain,"  does 
not  bind  either  seller  or  buyer? — 451. 
If  a  proposition  is  made  to  you  by  letter  and  you  accept 
it  by  letter,  do  you  know  the  exact  time  when  the  con- 
tract is  closed? — 39. 

How  many  years  does  it  take  a  promissory  note,  a  book 
account,  a  judgment  or  a  legacy  to  outlaw  in  your 
province?— 356,  359,  360,  367. 

How  long  may  the  drawee  legally  bold  a  draft  for 
acceptance  ? — 209. 

If  a  man,  in  the  presence  of  witness,  makes  a  verbal 
agreement  to  buy  a  wagon,  say  for  $53,  but  does  not 
take  possession  of  it,  will  the  sale  be  binding? — 500. 
What  effect  has  it  on  a  will  if  only  one  person  signs  it 
as  a  witness? — 815. 


If  the  wife  or  husband  of  a  legatee  signs  the  will  as 
a  witness,  what  is  the  effect? — 816. 
"A,"  in  paying  off  a  Mortgage,  gave  mortgagee  a 
marked  cheque  on  which  was  written:  "This  cheque 
is  given  and  received  as  a  full  settlement  and  dis- 
charge of  Mortgage  No. . "  Is  that  a  legal  dis- 
charge?— 410. 

If  a  person  goes  with  his  hired  man  to  a  merchant 
and  says:  "Give  this  man  the  goods  he  may  need  up 
to,"  say  "$15,  and  if  he  does  not  pay  you,"  say, 
"within  thirty  days,  I  will,"  will  the  promise  bind 
him?— 110. 

If  stolen  goods  are  sold  to  an  innocent  purchaser  for 
value,  can  they  be  taken  from  him? — 513. 
How  may  a  person  legally  add  "&  Co."  to  his  name, 
or  use  any  special  name  other  than  his  own  as  a  firm 
name,  without  having  a  partner? — 694. 
"B"  claims  that  the  Canadian  Bills  of  Ex.  Act  allows 
him  two  days,  in  addition  to  the  day  of  presentment, 
to  accept  a  sight  draft,  and  then  three  days  of  grace 
in  which  to  pay  it — six  days  in  all.  Is  he  right? — 
209,  217. 

If  you  rent  a  property  for  a  year,  the  rent  payable 
monthly,  and  remain  on  after  the  year  expires,  are  you 
a  yearly  or  a  monthly  tenant? — 580,  608. 
Can  you  garnishee  a  debtor's  money  deposited  in  a 
bank  if  you  know  it  is  there? — 885,  295. 


Forwarded  direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is  not  worth  the  price,  return  it  and  get  your  money  back.  If  remitting  by  cheque  make 
same  payable  at  par,  Toronto.    Eastern  Edition,  Price,  $2.00.    Special  Western  Edition,  $2.50. 

To  meet  the  needs  of  subscribers  in  New  Ontario  and  the  Western  Provinces,  where  land  is  under  The  Land  Titles  System 
of  Begistration,  an  Appendix  of  16  pages,  containing  a  synopsis  of  the  Land  Titles  Acts,  has  been  added  to  our  regular 
edition,   thus  constituting   a   special   "Western   Edition."     Price,  $2.50. 


Eastern  Edition,  Price  $2.00 


Special  Western  Edition,  $2.50 


THE  MACLEAN  PUBLISHING  CO.  LTD. 

Montreal  Toronto  Winnipeg 

BOOK  DEPARTMENT 

143-153  University  Ave.,  TORONTO 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'   names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it  is    printed  solely    for  the   convenience    of    our    readers. 


Hendryx    Co.,    New 


Abrasive    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse    Co..    Montreal. 
Carbomndimi  Co.,   Niagara  Falls,   N.Y. 
Account  Registers. 
Barr    Registers,    Trenton,    Out. 
Pominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,   Toronto. 
Aluminum  Ware. 
Hoods.   Ltd.,   Birmingham,  Eng. 
Northern  Aluminum  Co.,  Toronto, 
Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 
British   Aluminum  Co.,  Toronto. 
Ammunition. 
Dominion    Cartridge   Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge   Co..    New   York. 
Dupont   Powder   Co.,    North   Wilming- 
ton,   Del. 
Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson    &    Richardson,    Montreal. 
Annunciator  Systems. 

Northern    Electric    Co.,     Montreal. 
Anti-  Battlers     (Buggy     Snaft). 

Fernali   Mfg.    Co.,    North   East,    Pa. 
AiiTils. 
Brooks   &   Cooper,    Sheffield,    Eng. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
A.   C.    Leslie   Co.,    Montreal. 
Anger    Bits. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Russell,      Jennings      Mfg.       Co.,      St. 
Catharines. 
Auto   Accessories. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Canadian    H.    W.    Johns,Manville   Co., 

Toronto. 
Novelty    Mfg.    Co.,    Waterbury,    Coau. 
Babbitt   Metal. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal    Co..   Toronto. 
Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and    Sacks. 

Scythes    &    Co.,    Toronto. 
Baits,   Spoon. 
The    Andrew    B. 
Haven,    Conn. 
Bar  Iron. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canadian   Tube   &   Iron   Co.,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London  Rolling  Mills  Co.,   London. 
Bale-Ties. 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
The    Stanley    Works,    New    Britain. 
Bath  Room  Fittings. 
The    Canadian    H.    W.    Johns-Manville 

Co..    Ltd.,    Toronto. 
Landers,   Frary  &   Clark.   New   Britain. 
Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Batteries  and  Accessories. 
Can.    Fairbanks-Morse   Co..    Montreal. 
Northern     Electric    Co.,     Montreal. 
Bells. 

Taylor  Forbes  Co.,  Guelph. 
Bells,  Electric. 

Northern     Electric    Co.,    Montreal. 
Belting. 
Can.    Fairbanks-Morse   Co..    Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Dominion  Belting  Co.,  Hamilton,  Ont. 
Gutta    Percha    and    Rubber    Mfg.    Co., 
Toronto. 
Bicycles. 
Bown  Mfg.  Co.,   Birmingham,  Eng. 
Iver-Johnson's    Arms   &   Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Andrew  B.  Hendryx  Co.,   New  Haven, 
Conn. 
Bits. 
Ford  Auger  Bit  Co.,   Holyoke,   Mass. 
Progressive  Mfg.  Co..  Torrington,  Conn. 
Rassell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,   Montreal. 
Independent  Cordage  Co.,   Toronto. 
Bolts  and  Nuts. 
London  Bolt  &  Hinge  Works,  London. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 
Pease  Foundry  Co.,  Toronto. 
Gurney    Foundry   Co.,    Toronto. 
Taylor-Forbes    Co.,    Guelph. 
Bolts. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Northern    Bolt    &    Sere*    Co.,    Owen 

Sound,   Ont. 
Canadian   Tube  &   Iron   Co.,    Montreal. 
London  Bolt  &  Hinge  Works.  London. 
The  Steel   Company  of  Canada,   Ham- 
ilton. 


Box     Strapping. 

Acme   Steel   Goods  Co.,   Chicago. 
J.    E.    Beauchamp  &  Co.,   Montreal. 
The    Stanley      Works,      New      Britain. 
Box    Hinges    and    Locks. 
Acme    Steel    (ioods    Co..    Chicago. 
The    Stanley    Works,    New    Britain, 
Braces. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's   Falls  Co.,   New  York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 
Atlas   Mfg.    Co.,    New   Haven,   Conn. 
The    Stanley     Works,      New     Britain, 

Conn. 
Canada    Steel    Goods    Co.,    Hamilton. 
Taylor-Forbes   Co.,    Guelph. 
Brakes,    Metal    Working. 
Brown,    Boggs    Co.,    Hamilton. 
Steel   Bending  Brake  Works,  Chatham. 
Brass    Goods. 
Jas.    Cartland    &   Son,    Ltd.,    Birming- 
ham, Eng. 
Chadwick    Brass    Mfg.    Co.,    Hamilton, 
Evered  &  Co.,   Smethwick,   Eng. 
Henderson   &    Richardson,    Montreal. 
Jas.     Morrison     Brass     Mfg.     Co.,     To- 
ronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread   Mixers. 

Landers,   Frary  &  Clark,  New  Britain. 
Brushes. 
Meakins  &   Sons,    Hamilton. 
Stevens-Hepner  Co.,    Port  Elgin, 
G.    F.    Stevens   &    Co.,    Winnipeg. 
Winnipeg    Paint  &   Glass  Co.,    Winni- 
peg. 
Builders'   Tools   and    Supplies. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,    Learmont  &   Co.,    Montreal. 
Howland,  H  S.,  Sons  &  Co.,  Toronto. 
Lewis  Bros.,    Ltd.,   Montreal, 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Miller,   Morse  Hdwe.  Co.,   Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa. 
Simmons  Hdw.   Co.,  St.  Louis,   Mo. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 
Winnipeg  Paint  &   Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 
Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  &  F.  Corbin,  New  Britain,  Conn. 
Evered    &   Co.,    Birmingham,    Eng. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lawson    Mfg.    Co.,    Chicago. 
May   &   Padmore,    Birmingham,    Eng. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Richards   Wilcox  Can.    Co.,    London. 
The    Stanley     Works,      New      Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Watrous-Acme  Mfg.   Co.,    Des  Moines, 

Iowa. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 
Metal  Shingle  &  Siding  Co.,   Preston. 
Pedlar  People,   Ltd.,  Oshawa. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Burlap. 
Dominion  Oilcloth  Co.,   Montreal. 
G.  F.   Stephens  &  Co..   Winnipeg. 
Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.  L.   Robertson  Co.,   Milton. 
The    Stanley     Works,      New      Britain, 

Conn. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
The   Steel    Co.   of  Canada,    Hamilton. 
Bntts. 
J.  E.  Beauchamp  Sc  Co.,   Montreal. 
Canada   Steel   Goods   Co.,   Hamilton. 
P.    &  F.   Corbin,   New  Britain.   Conn. 
The    Stanley    Works,    New    Britain. 
Tavlor  Forbes  Co.,  Guelph,  Ont. 
Watrous-Acme    Mfg.    Co.,    Des    Moines, 
Towa. 
Butt*  and  Hinges. 
.T.   E.   Beauchamp  &  Co..   Montreal. 
The    Stanley     Works,      New      Britain. 
Montreal   Hardware  Mfg.  Co.   Montreal. 
Taylor-Forbes    Co..    Guelph.    Ont. 
Butts.    Spring. 

Chicago  Spring  Butt  Co..   Chicago. 
Calipers. 
Can.    Fairhnnko-Morsp    Co.,    Montreal. 
L.    S.    Starrett  Co.,   Athol,   Mass. 
Calks. 
Neverslip    Mfg.     Co.,    New    Brunswick, 
N.J. 
Cans. 
Thos.    Davidson    Mfg.   Co.,    Montreal. 
McClary's,    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,   Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co..    To- 
ronto. 


Canada    Plates. 

A.  C.   Leslie  &   Co.,   Montreal. 
Roofers    Supply    Co.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal. 
Carpet    Sweepers. 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 
Dominion   Cartridge   Co.,    Montreal. 
Eley   Bros.,   N.   Transcona,    Man. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 
Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon   Chain   Co.,   St.   Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls.    OnU 
Ceilings,   Metal. 
Metal   Shingle  &  Siding  Co.,  Preston, 

Ont. 
Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 
Pedlar   People,    Ltd.,- Oshawa. 
McFarlane,  Douglas  &  Co.,  Ottawa. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Canada  Cement  Co.,   Montreal. 
Alfred    Rogers,    Ltd.,    Toronto. 
Saskatchewan     Glass     &     Suply     Co., 

Moose  Jaw. 
B.    &    S.    H.   Thompson  &  Co.,    Mont- 
real. 
Cement    Working    Tools. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
T.    Slack   &   Co.,    Toronto. 
Chain,    Manufacturers. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 
McKinnon   Chain   Co.,    St.    Catharines. 
Oneida    Community,    Oneida.    N.Y. 
Standard    Chain    Co.,    Pittsburgh,    Pa. 
Chain,     Trace,     Logging,     Halter, 
Dog    Leads,    Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,   St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  &  Clark,  New  Britain. 
Chisels. 
Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
8tanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H.,  &  Sons,  Ottawa,  Ont. 
Oummer-Dowswell.       Ltd.,     Hamilton. 
Maxwell,   David,  &  Sons,   St,  Mary's. 
Chutes. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Clippers,  All    Kinds. 
American    Shearer   Mfg.    Co.,    Nashua, 

N.    H. 
Chicago   Flexible   Shaft   Co.,    Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes  Pins. 
Wm.    Cane    &    Sons    Co.,    Newmarket, 
I  Ont. 

Meakins    &   Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,    Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 
Cummer-Dowswell  Ltd.  Hamilton,  Ont. 
J.   H.  Connor  &  Son,  Ottawa, 
Maxwell,  David,  &   Sons,   St.   Mary's. 
American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 
Landers,  Frary  &  Clark,  New  Britain. 
National   Electric  Mfg.   Co.,   Toronto. 
Northern,   Electric    Co.,     Montreal. 
Colors,    Dry. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Canada  Paint  Co.,   Montreal. 
G.    F.    Stephens   &   Co.,    Winnipeg 
Cold   Rolled   Strip   Steel. 
Acme  Steel  Goods  Co.,  Chicago. 
The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 
The    Stanley     Works,      New     Britain, 
Conn. 
Conductor  Pipe. 
Metal  Shingle  and  Siding  Co.,  Preston. 
O-Rib-0    Mfg.    Co.,    Winnipeg. 
The  Pedlar  People,  Ltd.,  Oshawa. 
Sheet    Metal    Products    Co.,    Toronto. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Wheeler   &   Bain.   Toronto. 
Cord,    Wire    Picture 
The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 
Hamilton   Cotton    Co.,    Hamilton. 
Independent    Cordage    Co.,    Toronto. 
Consumers    Cordage   Co.,    Ltd. 
Scythes  &  Co.,  Toronto. 
Cornices,    Metal. 
Metallic  Roofing  Co.,   Toronto. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People.  Ltd..  Oshawa. 
Corrugated  Fasteners. 
Acme  Steel   Qood«  Co.     Ohirarn. 
The    Stanley    Works,    New    Britain. 
Cotton    Dnck. 
Scythes   &   Co.,    Toronto. 


Cotton    Wipers. 

Scythes   &   Co.,    Toronto. 
Cow   Ties. 

Greening,    B.,  Wire  Co..    Hamilton. 

McKinnon  Chain  Co.,   St,   Catharines. 

Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  &  Sons,   Bushnell,   111. 
Cuspidors. 

Thos.   Davidson    Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,  Ltd.,  Montreal,  Toronto, 
Winnipeg. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.     Razors,    Scissors,    etc. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crooks,   Jonathan,   &  Son. 

Dorken   Bros.    &   Oo.,    Montreal. 

Henderson    &    Richardson,    Montreal. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,   Jas.,   &  Co.,   Montreal. 

Lamplongh,  F.  W..  &  Co.,  Montreal. 

Thos.    Mortimer,    Toronto. 

McGlashan,  Clarke  Co.,  Ltd.,  Niagara 
Falls. 

N.    Kastor,   Ohligs. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Simmons    Hardware   Co.,    St.    Louis. 

A.    Williams   &    Son,   Sheffield. 
Door    Bolts. 

Montreal   Hdw.    Mfg.   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Tayloi    Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 

Canadian  Yale  &  Towne,  St,  Cath- 
arines. 

P.   &   F.    Corbin,   New  Britain,   Conn. 

Wm.    Newman    &    Sons,     Birmingham, 
England. 
Dcors,   Screen. 

Sanderson,    Harold    Co.,    Paris. 
Door  Hangers. 

Canada   Steel    Goods   Co.,   Hamilton. 

Myers,    F.    E,    &    Bro.,    Ashland,    O. 

The    Stanley    Works,    New    Britain. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don,  Ont, 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drawer    Pulls. 

P.   &   F.    Corbin,   New   Britain,    Conn. 

The  Stanley  Works,  New  Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,   Brick   and   Stone. 

Whitman  &  Bames  Mfg.  Co.,  St. 
Catharines. 

Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 

Can.    Fairbanks-Morse  Co..    Montreal. 

The  Canadian  H.  W.  Johns-ManvilJe 
Co.,    Ltd..   Toronto. 

Northern     Electric    Co.,     Montreal. 
Dustless  Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell   Chemical  Co.,   Toronto. 
Eavetroughs. 

Thos.    Davidson   Mfg.    Co.,   Montreal. 

The  Sheet  Metal  Products  Co.,  To- 
ronto. 

Pedlar  People,  Ltd.,   Oshawa. 

E.  T.  Wright  Co.,  Ltd.,  Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler  &  Bain,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,   Man. 
Elbows. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 

E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 

Landers,  Frary  &  Clark,  New  Britain. 

National    Electric    Mfg.    Co.,    Toronto. 

Renfrew  Electric  Co.,   Renfrew. 

Flexible  Conduit  Co.,    Guelph,    Ont. 

Ideal  Electric  Mfg.  Co.,   Wallacebuif. 
Emery  or  Corundum  Wheel*. 

Can.    Fairbanks-Morse   Co..    Montreal. 

The  Carborundum  Co.,   Niagara  Falls, 

The    Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,   Toronto. 
Electric  Fixtures. 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Flexible   Conduit   Co.,    Guelph,    Ont. 

Renfrew    Electric    Mfg.    Co.,    Renfrew 

Idea]    Electric    Mfg.    Co.,    Wallaceburg. 

Landers.    Frary  &  Clark,   New  Britain, 

National    Electric    Mff.    Co.,    Toronto. 

Northern     Electric    Co.,     Montreal. 
Electricians'    Supplies. 

Northern     Electric    Co.,     Montreal. 
Emery    Cloth. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

John  Oakey  St.  Sons,  Ltd.,  London, 
Eng. 

G.   F.   Stephens  *  Co.,   Winnipeg. 
Emery    Wheels. 

The  Adamite  Wheel  &  Mff.  Co., 
Hamilton. 

.Inn.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 
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Toledo 
Lawn  Rake 

Made  in  Canada 

The  best  Steel  and  Wire  Lawn  Rake  on  the  market,  made  of  heavy  gauge  steel.  Wires  are  made  of  No.  9  High- 
Carbon  Spring  Wire.  Socket  is  made  of  15  gauge  sheet  steel.  After  rake  is  assembled  it  is  galvanized  all  over, 
making  every  part  solid.  Catalogue  upon  Request. 

MANUFACTURED  BY 

The  Adamite  Wheel  &  Mfg.  Co.,     Hamilton,  Ont. 


RUSSELL  JENNINGS 

AUGER  BITS 

Made  of  genuine  crucible  steel  with  extension 
lip  and  the  correct  double  twist.  The  standard 
for   fifty   years. 

Ask  for  catalogue  and  nev  Precision  Tool  Bul- 
letin. 


Russell  Jennings  Mfg.  Co.,  Limited 

ST.  CATHARINES,  ONT.  21-130 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


K-lb.  tins- 
3  doz.  in  case 


TRY  IT 


SOLD   BY 

ALL 
JOBBERS 


16  Full-Page 

Illustrations 


273  Pairs 
Bound  in  Cloth 


ANOTHER  NEW  BOOK 

By  FRANK  FARRINGTON 

A  Companion  book  to    Retail  Advertising  Complete 

$1.00     POSTPAID 

"Store  Management — Complete"  tells  all  about  the 
management  of  a  store  so  that  not  only  the  greatest  sales 
but  the  largest  profit  may  be  realized. 

THIRTEEN  CHAPTERS 

Here  is  a  sample: 
CHAPTER  V.-Tbe  Store  Policy— What  it  should  be 
to  hold  trade.  The  money-bnck  plan.  Talcing  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivering  goods. 
Substitution.  Handling  telephone  calls.  Rebating  railroad 
fare.     Courtesy  to  customers. 

ABSOLUTELY  NEW  JUST  PUBLISHED 

Send  us  $1.00.  Keep  the  book  ten  days  and  f  it  isn't 
worth  the  price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  Maclean  Publishing  Co. 
TORONTO 


STORE      MANAGEMENT— COMPLETE 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


"Corona"  Vacuum  Sweeper 

wonderfully     efficient     yet    moderate   in    price 


It  has  a  much  stronger  suction  than 
is  ordinarily  found  in  machines  of 
this  type,  which  is  the  result  of 
Three  Bellows  of  Improved  Design 
and  Construction. 

Draws  all  dirt  and  dust  into  a  bag 
while  the  sweeper  is  in  motion  in 
either  direction,  and  a  revolving 
brush,  which  is  driven  by  rub- 
ber-tired wheels,  picks  up 
threads  and  all  surface 
matter. 

The    "Corona"    is 
well     made,     easy 
to  handle,  and  ab- 
solutely      guaran- 
teed.     Dust     bag  i 
ami    pans    can    be  L 
easily    emptied! 
when     machine     is 
on    the   floor. 

We'd  be  pleased 
to  send  you  full 
particulars  and 
price.     Write. 


Thomas  Birkett  &  Sons  Co.,  Limited 


OTTAWA,    ONTARIO 
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CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Enamels. 

Canada    Paint  Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt   &   Lambert,    Bridgeburg,    Ont. 

A.   Ramsay   &   Son   Co.,   Montreal. 

Sherwin-Williams   Co.,    Montreal. 

Q.    F.    Stephens   &    Co.,    Winnipeg. 

Winnipeg   Paint   &    Glass   Co.,    Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,   Birmingham,   Eng. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

McClary's,   London,    Ont. 

Sheet   Metal   Products   Co.,   Toronto. 

E.   T.    Wright   Co.,    Ltd.,    Hamilton. 
Escutcheon    Plug. 

The  Parmenter  &  Bulloch  Co.,   Gana- 
noque,    Ont. 

The  Steel  Oo.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fasteners,  Storm,  Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont. 

Fencing,   Woven  Wire. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay   &   Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay   &   Son   Co.,    Montreal. 
Files   and   Hasps. 
Bamett   Co.,    G.    &   H.,    Philadelphia. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Delta   File  Works,   Philadelphia,  Pa. 
Disston.   Henry,   &   Sons,   Philadelphia. 
Nicholson   File  Co.,   Port  Hope. 
Simonds  Canada  Saw  Co.,  Ltd.,  Mon- 
treal. 
Firearms   and   Ammunition. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Iver-Johnson's   Arms    &   Cycle   Works, 

Fitchburg,    Mass, 
Remington   Arms   U.M.C.,   Co.,   Wind- 
sor,  Ont. 
Fire   Pots. 
Clayton  &  Lambert  Mfg.  Co.,   Detroit. 
Northern    Electric    Co.,    Montreal. 
Fire    Door    Fixtures. 
The    Stanley    Works,    New    Britain. 
Richard     Wilcox    Can.     Co.,     London, 

Ont. 
Taylor    Forbes    Co.,    Guelph,    Ont. 
Fire  Place  Furnishingrs. 
The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Winnipeg   Paint   &   Glass   Co.,   Winni- 
peg. 
Fishing-  Tackle. 
Abbey    &    Imbrie,    New    York. 
Andrew   B.   Hendryx  Co.,    New   Haven. 
Flags. 

Scythes   &    Co.,    Toronto. 
Flashlights,   FTr-otric. 
Can.    Fairbsn'-    Morse    Co..    Montreal 
Northern    Electric    Cr»,     Montreal. 
Flint    Paper. 
Jno.     Oakey    &     Sons.     Ltd..     London, 
Eng. 
Food    Choppers. 
Landers,   Frary  &  Clark,   New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
Forgings. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,   see  Stoves. 
Galvanizing;. 

Canada   Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.   Co.,   Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 

Henderson   &   Richardson,    Montreal. 

John   Lysaght,    Ltd.,    Bristol,   Newport 
and   Montreal. 

Pedlar   People,    Ltd.,    Oshawa. 

B.    &   S.   H.   Thompson   &   Co.,    Mon- 
treal. 

Winnipeg     Ceiling     &     Rootling     Co., 
Winnipeg,   Man. 
Galvanized    Steel   Tanks. 

Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 

Metal   Shingle  &   Siding  Co.,   Preston. 
Galvanized     Ware. 

H.   8.  Howland  Sons  &   Co,.  Toronto. 

E.   T.    Wright   Co.,    Ltd.,   Hamilton. 

McClary's,    London,    Ont. 

Sheet  Metal   Products  Co.,   Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co.,    Montreal 

McClary    Mfg.     Co..     London. 

Sheet    Metal    Products    Co.,    Toronto. 

E.    T.    Wright    Co..    Hamilton. 
Garden   Cultivators. 

0.   S.   Norcrosa   &   Sons.   Bushnell,    111. 

8.   L.   Allen   Co.,   Philadelphia. 
Garden  Tools. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

©as  Fixtures. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 


Gas   Engines. 

Can.    Faivbanks-Morse   Co.,    Montreal. 
Gas  Engine   Silencers. 

Maxim   Silencer  Co.,  Hartford,   Conn. 
Gasoline  Tanks,  Underground. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 

Gauges. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
Glass. 

Pilkington   Bros.,   Thorold,    Ont. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Miller,  Morse  Hdwe.  Co.,  Winnipeg, 
Man. 

Excelsior   Plate    Glass    Co.,    Toronto. 

A.  Ramsay   &   Son,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

B.  &  S.  H  Thompson  &  Co.,  Mon- 
treal. 

Glass,  Ornamental. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Excelsior   Plate   Glass    Co.,    Toronto. 

G.    F.   Stephens  &  Co.,   Winnipeg. 

Pilkington    Bros.,    Thorold,    Ont. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 
Glass.    Sheet  and    Figured. 

A.    Ramsay   &    Son,    Montreal. 
Glass   Paper. 

A.    Ramsay   &    Son,    Montreal. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Glass.    Wired. 

Pilkington   Bros.,   Thorold,    Ont. 

G.    F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Toiouto. 

Excelsior   Plate    Glass    Co.,   Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Consolidated  Plate  Glass  Co.,  To- 
ronto. 

Glaziers'  Diamonds. 

Pel  ton.    Godfrey   S. 

Arthur   Rudd   &   Co.,    St.    Helen's. 

Sharratt    &    Newth,    London,    Eng. 

G.   F.    Stephens  &   Co.,   Winnipeg. 

Taylor  &  Thompson,   Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glue. 

Henderson   &    Richardson,    Montreal. 

G.    F.    Stephens  &    Co.,    Winnipeg. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 
Can.    Fairbanks-Morse    Co..    Montreal. 
Cleveland   Stone   Co.,   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 
J.    P.    Clapbrough    &    Johnston,    Bir- 
mingham. 
Harrington    &    Richardson    Arms    Co., 

Worchester,    Mass, 
Iver  Johnson's   Arms   &   Cycle   Works, 

Fitchburg,    Mass. 
Remington    Arms-D.M.C.    Co.,    Wind- 
sor. 
Ross  Rifle  Co.,  Quebec. 
Hammers. 
Double  Claw  Hammer  Co.,  New  York. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles. 
The    Lachnte    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,   Storm   Sash  and  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Watrous  Acme  Mfg   Co.,   Des  Moines, 
Iowa. 
Hardware,   Metal   Wlndotv. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.    Corbin,   New   Britain,   Conn. 
The     Stanley     Works,     New     Britain, 
Conn, 
Harvest   Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay   Unloading   Tools. 

F.   E.    Myers   &   Bro.,   Ashland,   Ohio. 
Hinges. 
J.  E.   Beauchamp  &  Co.,  Montreal. 
Canada    Steel   Goods   Co.,   Hamilton. 
Montreal   Hardware   Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont, 
Hinges,   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey   Sticks. 

Still,   J.   H.,   Mfg.   Co.,   St,  Thomas. 
Hooks. 
P.   &   F.   Corbin,   New   Britain,   Conn. 
Henderson    &    Richardson,    Montreal 
The    Stanley    Works,    New    Britain. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 


Hooks,   Hat  and   Coat. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,   Ont. 

Hooks,  Moulding:. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and  Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Horseshoes  and  Nails. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 
Wm.    Cane    &    Sons   Co.,    Newmarket, 

Ont. 
McClary's,    London,    Ont. 
North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 
Insulator  Top  Fins,  Brackets  and 
Pole  Steps. 
The    Lactate    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros,   Mfg.   Co.,   Philadelphia. 
Iron   and   Steel  Bars. 
Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
London    Rolling   Mill   Co.,    London. 

Iron   Pipe. 

Can.  Fairbanks-Morse  Co.,  Montreal. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Iron  Pumps. 
Can.  Fairbanks-Morse  Co.,  Montreal. 
R.   McDougall  Co.,   Gait. 

F.  E.    Myers  &   Bro.,   Ashland,   Ohio. 
Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Knife  Polish. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Kitchen   Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Ladders,  Step. 

Otterville   Mfg.   Co.,   Otterville,   Ont. 

G.  F.    Stephens   &   Co.,   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder   Works,    Toronto. 

Ladders,    Shelf. 

F.  E.   Myers  &   Bro.,   Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 
The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Wilckes     Martin     Wilckcs     Co.,     New 

York. 
Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,   London,   Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton,  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Lawn    Fencing-. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 

S.   P.   Townsend  &  Co.,   Orange,   N.J. 

Taylor   Forbes   Co.,   Guelph,   Ont. 

Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines 
Lawn   Settees. 

Stratford   Mfg.   Co.,   Stratford. 
Linseed  Oils. 

A.   Ramsay  &  Son  Co.,   Montreal. 
Lawn    Swings. 

J.  E.   Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford   Mfg.    Co.,    Stratford,    Ont. 

Lead  Pipe. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal   Co.,   Toronto. 

Levels. 

Lufkin    Rule  Co.,   Saginaw,    Mich. 
Goodell-Pratt    Co.,    Greenfield,     Mass. 
L.    S.    Starrett   Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.    and   Lock  Mff.   Co., 

Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.   &  F.   Corbin,   New   Britain,   Conn, 

May   &   Padmore,    Birmingham,   Eng, 

Taylor   Forbes   Co.,   Guelph,   Ont, 

Lumbering  Tools. 

Argall    Bros.,    Three    Rivera,    Que. 

Pink.    Thos.,    &   Co.,    Pembroke,    Ont. 
Mail    Boxes. 

J.  E.  Beauchamp  &  Co.,   MontreaL 
Mantels   and    Grates. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.   S.   Starrett  Co.,   Athol,  Mass. 
Metals. 

Canada   Metal  Co.,   Toronto. 

Caverhill,   Learmont  &  Co.,   Montreal, 

Henderson   &    Richardson,   Montreal. 

Hoyt  Metal  Co.,  Toronto. 

Leslie,   A.   C,   &   Co.,    Montreal. 

Magnolia   Metal   Co.,    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Nova   Scotia   Steel   &   Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

The    Stanley   Works,    New   Britain. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,   B.  &  S.  H.  Co.,  Montreal, 
treal. 
Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Metal   Shingles,   Sidings,  Etc. 

McFarlane-Douglas   Co.,   Ottawa. 

Metallic  Roofing  Co.,  Toronto. 

Metal  Shingle  &   Siding  Co.,   Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg,   Man. 
Metal    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

The    Canadian    H.    W.    Johns-.Ylanvill< 
Co.,    Ltd.,    Toronto. 
Metal   Polish,   Emery   Cloth,   Etc. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Oakey,  John,  &  Sons,   London,   Eng. 
Mitre  Boxes. 

Smith   &   Hemenway   Co.,   New   York. 
Mop   Wringers. 

White    Mop    Wringer   Co.,    Fultonville 
N.Y. 
Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,  Mass. 

Nail    Pullers. 

The    Bridgeport   Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York, 
Nails,   Wire. 

Dominion   Iron   &    Steel    Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Oilers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright   Co.,   Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 

Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil   Stoves. 

Sheet    Metal    Products    Co.,    Toronto. 
McClary   Mfg.   Co.,   London. 
Queen   City  Oil  Co.,   Toronto. 
The   Huenfeld   Co.,    Cincinnati,   Ohio. 

Oil   Tanks   and   Pumps. 

Sheet    Metal    Products    Co.,    Toronto. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Ornamental   Iron   and   Wire. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 

Paints,  Oils,  Varnishes. 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada   Paint  Co.,    Montreal. 
Dougall    Varnish    Co.,    Toronto. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,   Ltd.,   Montreal. 
Lowe   Bros.,    Ltd.,   Toronto. 
Martin-Senour   Co.,   Montreal. 
Moore,  Benjamin  &  Co.,  Toronto. 
Pratt   &    Lambert,    Inc.,    Bridgebarg. 
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THE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 

Janitors    and    Housekeepers    praise    these 

wringers,   because  they  wring  easily    and 

neatly,   are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 

White  Mop  Wringer  Co.,   Fultonville,  N.Y 


"If     ^rf^   ,iii 

'EMPIRl,|| 


V , 


EMPIRE 

''A   ball-bearing,    strong- 
'ly    made     power    grind- 
r  stone,   built  to   run   by  gas 
engine.     Especially    adapted1 
'  to    farm    or    machine    shop. 
J  Cast-iron     frame     and     trough'' 
[that  will  not  rust  out.    Genuine 
'  Berea    stone.      One    of    the    many 
[  fine   models    of   CLEVELAND 
GRINDSTONES. 


CLEVELAND  GRINDSTONES 

Sold  only  to  Hardware  and  Implement  Dealers 

Cleveland  Grindstones  are  the  only  Berea  grindstones — the  best  abrasives  in  the  world.  Abso- 
lutely even  grit — no  soft  spots  or  flint  spots.  Never  wear  humpy — and  never  glaze.  Our 
experts  of  50  years'  experience  select  the  right  grit  for  your  customers — no  haphazard  ship- 
ments. Our  full  guarantee  covers  every  stone  and  assures  you  ©f  fair  treatment  and  quick 
delivery. 

How  to  Keep  Mail  Orders  at  Home" 

A  new  booklet  we  have  .iust  issued  to  help  dealers  !  Shows  you  exactly  how  to  thwart  the  mail 
order  man,  and  get  the  business  you  ought  to  have.  A  FKEE  COPY  for  you  if  you'll  write  for 
it !     Write  a  postal  to  us  TO-DAY  ! 

THE  CLEVELAND  STONE  CO.,  Leader-News  Bldg.,  CLEVELAND,  OHIO 


ft 


The  Roofing  that  Needs  No  Painting" 

WHEN  your  roof  is  covered  with  Amatite,  there 
is  an  end  to  the  roof  painting  nuisance. 
Amatite  has  a  real  mineral  surface  and  needs 
it  will  stand  rain  and  hail  and  wind  and  snow,  for 
every  two  years  and  paint  it. 

The  mineral  surface  makes  this  unnecessary  and 
it  will  stand  rain  and  hail  and  wind  and  snow,  for 
years  without  attention. 

When  you  paint  the  old-fashioned  roofings  you 
are  practically  trying  to  keep  them  from  getting  wet.  Amatite  is  made  to  get  wet,  for  water  won't 
hurt  it  a  bit.    Next  time  your  old-fashioned  roofs  need  painting,  cover  them  with  Amatite. 

A  sample  of  Amatite  and  booklet  about  it  will  be  sent  free  on  request.     Address  nearest  office. 


ROOFING 


THE   PATERSON   MANUFACTURING   COMPANY,   LIMITED 


Montreal 


Toronto 


Winnipeg 


Vancouver  St.  John,  N.  B. 


Halifax,  N.  S.  Sydney,  N.  S. 


We  have  the  facilities  for  turning  out 

The  Highest  Grade  Baling  Wire  and  Bale-Ties 

at   a    reasonable    cost — a   baling   wire   that   allows    the     dealer    good 

profits  and  is  certain  to  create  enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We    also    manufacture    WIEE     NAILS    and    STAPLES,    O.     &    A. 

WIRE,  WIEE  BAEEEL  HOOPS,  ETC.,  each  having  a  quality  that  is 

unsurpassed. 

THE  LA/DLAW  BALE-TIE  CO.,  Limited,  Hamilton,  Ontario 

GEO.  W.  LAIDLAW.  Vancouver.  B.C.  HARRY  F.  MOULDEN,  Winnipeg.  Man. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.    Kamsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    Taint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and    Varnish    Remover. 

Dougal]    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A.   Ramsay  &  Son  Co.,  Montreal, 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet    Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig   Iron. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A,   C.   Leslie  &  Co.,   Montreal. 
Pipe    Wrenches. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Trimont    Mfg.    Co.,    Roxbury,    Mass. 
Pipe,    Wrought,    Lead    und 
Galvanized. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Hoyt   Metal   Co.,    Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,   Galvanized   Cond. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal    Shingle   &    Siding    Co.,    Preston. 

E.  T.    Wright   Co.,    Hamilton,    Ont. 
Pipe   Cotters. 

Can.    Fairhanks-Morse    Co..    Montreal. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &    Hemenway   Co.,    New    York. 
Poultry   Netting. 

Gretning,     B.,    Wire    Co..    Hamilton. 

John    Lysaght,    Ltd.,    Bristol,    Newport 
an>  I    Montreal. 
Power   Grinders. 

The  Adamite  Wheel  &  Mfg.  Co. 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.   &   F.   Corbin,   New   Britain,   Conn. 
Pumps. 

Can.     Fairbanks-.Morse    Co..    Montreal. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Pumps,   Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd. 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
G.    F.    Stephens   &   Co.,   Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 
McClary's,     London. 
Gait    Stove    &    Furnace,    Gait. 
Gumey    Foundry    Co.,    Toronto. 
Clare    Bros.,    Preston. 
Thos.     Davidson    Co.,    Montreal, 
Findlay    Bros..     Caileton     Place. 
Jas.    Stewart  Mfg.    Co.,    Woodstock. 
Rat     Traps. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 
Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 
Gurney    Foundry    Co.,    Toronto. 

Razors. 

Jonathan    Crookes    &    Son,    Sheffield, 

Eng. 
Dorken    Bros.    &   Co.,    Montreal. 
Jas.    Hutton   &   Co.,    Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons   Hardware   Co,    St,    Louis. 

berg,  Germany. 

Reamers. 
Butterfleld  &   Co.,    Rock   Island,    Que. 

Cnn.    Fairbanks-Moi-se    Co..    Montreal. 
Whitman  &   Barnes,   St.  Catharines. 

Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Red  Lead. 

Brandram-Henderson   Co.,    Montreal. 
Reels,     Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co.,    Paris. 

Register,    Cash,    Credit. 

Barr    Registers,    Ltd.,    Trenton. 
Dominion    Register   Co.,    Toronto. 

Registers. 

Kir-Ben,     Ltd.,     Almonte. 

Jas.  Stewart  Mfg.  Co.,  Woodstock. 

Reinforcing    Concrete. 

Dominion    Iron    &    Steel    Co.,    Sydney. 

Rifles. 
Ross   Rifle  Co.,    Quebec. 
Taylor    Forbes   Co.,   Guelph,    Ont. 

Rivets. 
Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 


Every  Woman  Wants  One 
Of  These  Machines 

As  Soon  as  She  Sees  it  Demonstrated 

They  don't  all  buy,  but  some  do,  and  there  is  a  good 
profit  for  the  dealer  in  every  sale.  Sales  will  be 
made  in  your  district,  and  the  profit  should  go  to 
your  store. 


The  3  in  1  model  "S"  Sweeper  Vac  can  be  used  as  a 
vacuum  cleaner  alone  or  a  carpet  sweeper  alone,  or  as 
both  combined  in  one  operation. 

Let  us  send  you  full  information. 


iW££"^f^J-^.       MONTREAL 


Distributors:  St;irl<e,  Seybold.  Limited,  Montreal;  W.  H. 
Thorne  &  Co.,  Limited,  St.  John,  N.B. ;  Robinson  &  Seager, 
Edmonton,  Alta. 


P.    L.    Robertson    Co.,    Milton. 
-Heel   Co.    of  Canada,    Hamilton. 
Pannenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wks., 
Kitchburg,      Mass, 

Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian  H.  W.  Johns-Manville  Co., 
Toronto. 

H.   S.    Howland  &   Sons  Co.,  Toronto. 

Lewis    Bios.,     Ltd.,    Montreal. 

Miller,    Morse    Hdw.    Co.,    Winnipeg. 

Alex.    McArthui    &   Co..    Montreal. 

Pedlar     People.     Ltd..     Oshawa. 

Winnipeg  Paint  &  niass  Co..  Win- 
nipeg. 

Roofing     Supplies. 

Barber    Asphalt    Co..    Philadelphia. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

MoArthur,    Alex.,    &    Co.,    Montreal. 

Metal   Shingle  &  Siding   Co.,    Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Morse    Hdw.    Co..    Winnipeg. 

Pedlar    People,    Ltd..    Oshawa. 

United  Roofing  &  Mfg.  Co..  Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  &  Roofing  Co.,  Win- 
nipeg.   Man. 

Winnipeg  Paint  &  Glass  Co..  Win- 
nipeg. 

Rope. 

Consumers   Cordage   Co.,    Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and    Gauges. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin    Rule    Co.,    Windsor. 

J.  Rabone  &  Sons,   Birmingham.   Eng. 

L.   S.    Stan-en  Co.,    Athol,    Mass. 
Sad    Irons. 

Taylor   Forbes   Co.,    Guelph,   Ont. 
Saws. 

Atkins,    E.   C,    &   Co.,    Hamilton. 

Disstcn,  Henry,  &  Sons,  Philadelphia. 

Shurly    Dietrich    Co.,    Gait. 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Screen   Doors   and    Windows. 

Sanderson.    Harold   Co.,   Paris,   Ont. 
Screen   Door   Sets. 

P.   &  F.    Corbin,    New   Britain,   Conn. 

The     Stanley     Works,     New     Britain, 


Screw    Plates. 

Butterfleld    &   Co.,    Rock    Island,    Que. 

Can.    Fairbanks- Morse    Co..    Moutreal. 
Screw   Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,    Nuts,    Bolts. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont, 

Steel  Co.   of  Canada.   Ltd.,  Hamilton. 
Screws,    Wood. 

P.    L.   Robertson  Mfg.  Co.,  Milton, 

Steel  Co.  of  Canada.   Ltd.,  Hamilton. 
Scythe   Stones. 

The  Carborundum  Co.,   Niagara  Falls, 
New   York. 

Shears,    Scissors. 
Henry    T.    Seymour    Shear    Oo„    N»w 

York. 
G.    F.    Stephens   &  Co.,   Winnipeg. 

Shelf  Boxes. 
Came:on    &   Campbell,   Toronto. 

Shellacs. 

Berry  Bros.,  Walkerville,   Ont 
Shovels  and   Spades. 

Can.    Fairbanko-.Mmse    Co.,    Montreal. 

Lundy  Shovel  &   Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachnte    Shuttle    Co.,     Ltd.,    La- 
chute    Mills,    P.Q. 
Sie\es   and    Screens. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can.    Fail  banks-Morse    Co.,    Montreal. 

Silver    I'olish. 

American      Metal      Polish     Co.,      West 
SomerviUe,    Mass. 
Silverware. 

McGlashan.   Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia    Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver   Co..    Toronto. 
Snow    Shovels. 

The  Sheet  Metal   Products  Co.,  Mont- 
real,   Toronto,    Winnipeg. 

Store    Ladders. 

Richards  Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Solder. 

Canada    Metal    Co.,    Ltd.,    Toronto. 

Hoyt  Metal    Co.,   Toronto. 

Sheet    Melal    Products    Co.,    Toronto. 
Splicing   Compound. 

Northern    Electric    Co. 


PARKER'S 

IMPROVED  SWIVEL  VISES 


Steel  faces  are  milled  and  fitted  to  the 
jaws,  and  are  renewable. 

Note  bench  swivel  and  back  jaw  swivel 
holding  wedge-shape  articles.  Write 
for  our  complete  catalogue  and  dis- 
counts. 

THE    CHARLES    PARKER    CO. 

Factories — Meriden,  Conn.,  U.S.A. 
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CHICAGO  STEEL  BENDING  BRAKES 

(Made   in    all   sizes) 
Regarding   the   Steel    Bending    Brake   we   purchased   last   spring,    are 
pleased   to  report  that  we  are  more   than  delighted   with   this   machine, 
not   only   with   the   way  it   is   constructed,   but   with   the   work   it   turns 

out.     We  formerly  used   a   brake,   but  are   very   glad   indeed   now 

that  we  hare  made  the  change.     We  get  more  speed  and  better  results. 
Yours  truly, 
THE  McCLARY  MFG.  CO..  C.  E.  Main.  Manager 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  Dace 
Catalogue   "M"?    Or   BOTH?    Write   to-<Ujr   u 

ABBEY  &  IMBRIE.  New  York 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-RIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure   to  specify  O-RIB-0. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE.  WINNIPEG 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

AH  orders  filled  and  shipped 
promptly 

London  Bblti  H  iriqe  Works 


LAMP    BLACK    INSURANCE 

Eagle,  Old  Standard,  Pyramid  and  Globe 
Germantown 

Sixty-four  years'  reputation  behind  each 
package    INSURES  THE  DEALER. 

Lampblacks  in  bulk  that  are  positively 
unmatchable  in  strength  and  delicacy 
of   tone  INSURES  THE  USER. 

THE  L.  MARTIN  COMPANY 

Headquarters  Since  1849 
New  York,   Philadelphia,    Cincinnati,    London,  England 


BOENTGEN  &  SARIN 


SOLINGEN 


GERMANY 


Manufacturers  of 

BONSA     BRAND 
FINEST     CUTLERY 


Specialty: 

BONSA  TOOL  PADS 

in  Leather  Cases 

Most    useful    for    the    Handy    Man, 

Motorist,    Electrician    or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


CDIV4 


THE 
"BARROWS" 

PRUNER 

Special  Features : — 
A     perfectly     easy      and      smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    thnt    does    not 
pinch   or  squeeze  the  shoot. 
Made   by   Burman   &    Sons.   Limited, 
Birmingham,   England. 

Trade  supplied  by 

B.  &  S.  H.  THOMPSON  &  CO. 

Limited 

MONTREAL 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Abbie    &    Imbrie    93 

Adamite    Wheel    Co 89 

American     Shearer    Co 84 

American    Wringer    Co.'   14 

Argall    Bros 51 

Atkins    &    Co.,    E.    C 96 

Auto    Elec.    Washer   Co 1 

Banwell,     Hoxie    Co 78 

Barber    Asphalt    Paving    Co 25 

Bamett,    G.    &    H 82 

Barton    Netting    Co 82 

Banmrann,    Friedr.,    &    Sons    83 

Beardmore    &    Co 76 

Bermingham,    T.    F 91 

Berry    Bros 57 

Birkett,    Thomas,    &    Sons    Co 82 

Bissell    Carpet    Sweeper    Co 18 

Boentgen    &    Sabin    93 

Bradstreets     74 

Brandram-Henderson,     Ltd 59 

Buck    Bros 75 

Butterfield    &    Co 30 

Cameron    &    Campbell    84 

Canada    Linseed    Oil    Mills    63 

Canada    Metal     Co 61 

Canada    Paint    Co *..  69 

Canada    Steel    Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.   Co.  77 

Canadian    Carbon    Co 67 

Canadian   Fairbanks-Morse   Co.,   Ltd.  2 

Canadian   H.    W.   Johns-Manville   Co.  22 

Canadian   Rogers  Co 6  34 

Canadian    Supply    &    Cont.    Co 94 

Caverhill,    Learmont    Co 7 

Chapin,    Stephens    Co 93 

Cleveland    Stone    Co..    The    91 

Consolidated    Plate    Glass    Co 75 

Cott-A-Lap    Co Outside    back    cover 

Cumtner-Dow swell,    Ltd 8 

Davidson.    Thos.,    Mfg.    Co 24 

Delta    File    Works    79 

Disston,    Henry,    &    Sons    17 

Dominion     Cartridge     36 

Dominion    Iron    &    Steel    25 


Dominion    Register    Co 72 

Dorken    Bros 28  83 

Double    Claw    Hammer    Co 84 

Du    Pont    Po-.vder    Co 73 


Eagle  Woodenware  Mfg.   Co.,  The   .. 
Eley    Bros.    (Canada),    Ltd 


Fold    Auger    Bit    Co 

Fox    Gun,    The    A.H.,    Co. 


Goodell-Pratt    Co 20 

Greening,   B.,   Wire   Co 12 

Hamilton    Cotton    Co 76 

Hamilton    Stamp    &    Stencil    Co 84 

Harrington  &   Richardson   Anns   Co..  33 

Heller-Aller    Co.,    The    76 

Henderson    &    Richardson    73 

Hoods,     Ltd 16 

Hovt    Metal    Co Inside    back    cover 

Button,    Jas.,    &    Co 89 


Imperial    Oil    Co 

International    Nickel   Co., 


The 


James    &    Reid    84 

Jamieson   &   Co.,    R.    C 1 

Jenkins   Bros.,    Limited    23 

lenkins    &    Hardy    84 


Kent,    Son    &    Co. 
Kyle,    P 


I.aiillnw   Bale    Tie    Co 91 

Landers,    Frary    &    Clark    15 

Leslie,    A.    C,    &    Co 36 

Lewis    Bros.,    Ltd « 

London    Bolt    &    Hinge    Works    93 

London    Rolling   Mill    85 

Lufkin    Rule    Co Inside    back    cover 

McArthur,   Alex.,   &  Co 63 

McClarv    Mfg.    Co 18  19 

McComb,    J.    H 83 


McDougall,    R.,    Co 78 

McGlashan-Clarke     Co 28 

Mniner     Electric    Washer     4 

Martin,    L.,    Co SI 

Martin-Senour    Co 57 

Maxwell,    Ltd 75 

Meriden    Britannia    Co 

Inside   front    cover 

Metal    Shingle    &   Siding    Co 30 

Metallic    Roofing    Co 73 

Millers    Falls    Co 78 

Miller-Morse   Hardware    Co 71 

Moore,   Benj.,   &  Co 65 

Morris    &    Bailey    Steel    Co 82 

Morrison,    Jas.,    Brass    Mfg.    Co 24 

Myers  &  Bros..   F.    E 74 

National    Safety    Snap    Co 89 

Natural    Electric    Heating    Co 65 

Neverslip    Mfg.    Co 67 

Newman,    William,    &    Sons    IS 

Nicholson    File    Co 10 

Nickel    Plate    Stove    Polish    Co 89 

Nobel's    Explosives,    Ltd 31 

North    Bros.    Mfg.    Co 32 

Northern    Aluminum    Co 26  27 

Northern   Bolt   &    Screw   Co 84 

Nova    Scotia    Steel    &    Coal    Co 85 

Dakey,    John,    &    Co 85 

3-Rib-O    Mfg.    Co !)3 

Jtterville    Mfg.    Co 85 

?arker,   Chas.,    &   Co 92 

Parker   Supply   Co 76 

■Paimenter,    Bulloch    Co.,    The    84 

Paterson   Mfg.    Co.,    The 91 

Pease   Foundry  Co 83 

Pink,     Thos 28 

Prairie    City    Oil    Co.,    Ltd '...  29 

Progressive    Mfg.    Co 83 

Pull-Easy    MTg.    Co..    The    77 

Ramsay,    A.,    &    Sons    72 

Richards    Wilcox    Co 1 

Robertson.    P.    L 63 


Rogers,    Alfred,   Ltd.. Outside  front  cover 

Ross    Rifle    Co 96 

Russell,    Jennings    Mfg.    Co 89 

Seymour,   Henry  T.,   Shear  Co 84 

Sharratt    &   Newth 85 

Sheet    Metal    Products    Co 5 

Simonds   Canada    Saw    "5 

Smith    &    Hemenway    Co 77 

Spooner    Co.,    Alonzo   W.,    Ltd 84 

Stanley   Rule   &   Level   Co 21 

Stanley    Works    1 

Star   Mfg.    Co.,    The    1 

Starrett,    L.    S..    &    Co 11 

Steel    Bending    Brake    Works    93 

Steel    Co.    of   Canada,    Ltd 9- 

Stcffens    &    Nolle,    Ltd 16 

Stephens,     G.     F.,     &     Co.,     Ltd 65 

Stevens-Hepner    Co 76 

Stewart,   James.    .Mfg.    Co.,   Ltd.,   The  16 

Still,    J.    H,    Mfg.    Co 21 

Stratford    Mfg.     Co 74 

Sweeper    Vac,    Ltd 92 

Tallman    Brass   &    Metal   Co 93 

Taylor,    Forbes    Co 13 

Thompson,    B.    &    S.    H 14    93  94 

Toronto    Plate    Glass    Importing    Co.  63 

Turpentine    Producers'    Agency    89 

United    States    Steel    Products    Co...  14 

Want   Ads 86 

Western    Wire    Fence    &    Nail    Co 85 

Wheeler    &    Bain    28 

Whitman    &    Barnes    Mfg.    Co 10 

White    Mop    Wrinser    Co 91 

Wilckes-Martin-Wilckes     84 

Wilt    Twist    Drill    4 

Winnipeg    Ceiling    &    Roofing    Co —  77 

Woods.    Walter.    &    Co.,    Ltd 75 

Wright,    E.    T..    Co..    Ltd 3) 

Wrought    Washer    Mfg.    Co 78 

5fale    &    Towue,    Ltd 22 


CASTOR  OIL 
RAPESEED  OIL 
SOYA  BEAN  OIL 
RICE  OIL 

Manufactured  by 
THE  HULL  OIL  MANUFACTURING  COMPANY 

Hull,  England 


For  quotations  ex  stocks  in  Canada  or  for  import  write 

B.  &  S.  H.  THOMPSON  &  GO. 

LIMITED 

Canadian  Representatives 

MONTREAL        TORONTO        WINNIPEG 


"Certain-teed"   Roofing. 

Casco  Brand  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE 


Structural 
Waterproofing 


CASCO 

WEATHERPROOF 

■  products  : 


MARK 


Engineers 
and  Contractors 


Roofing,  Waterproofing  and  Insulating  Material 

Prices  and  samples  on  request.     We  carry  a 

large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 
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STANLEY 


^fcAD$- 


s.w. 


■Vs 


Cut  of  No.  1751  Half  Size. 


Cut  of  No.  1753  Half  Size. 


Wrought  Steel  *7r* 

Screen    Door    Butts 

These  butts  are  of  the  same  good  quality  that  is  consistent  with  all  other 
"Stanley"  goods. 

They  are  supplied  to  the  surface  of  the  doors.  By  simply  slipping  out  the 
pins  the  door  is  easily  taken  off  and  can  be  as  readily  rehung  when  neces- 
sary. 

They  add  greatly  to  the  appearance  of  any  entrance,  being  splendidly 
finished  in  Japan,  Antique  Copper,  Dull  Brass  or  the  anti-rust  "Stanley" 
Sherardized;  the  latter  finish  is  recommended  for  outdoor  work  or  damp 
climates  as  it  prevents  rust. 

Packed  one-half  dozen  pairs  in  a  box  with  screws.  Weight  per  dozen  with 
screws,  No.  1751,  seven  pounds.     No.  1753,  five  and  one-quarter  pounds. 

If  your  jobber  cannot  supply  you  write. 

See  our   quartet-page   advertisement  on   page   one 

A.  MACFARLANE  &  COMPANY 

Coristine  Building,  Montreal 

Canadian  Representatives  of 

THE  STANLEY  WORKS 

New  Britain,  Conn. 


NEW  YORK 


CHICAGO 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting:   Goods. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Sprayers. 

Sheet   Metal   Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson  &   Richardson,   Montreal. 
Spools   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Spring   Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A,    Ramsay   &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,  Toronto. 

A.    Ramsay   &   Son   Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint    &    Glass    Co.,    Winni- 
peg. 
Stains,   Wood. 

Berry    Bros.,    Walkerrille. 

G.   F.   Stephens  &   Co.,  Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg   Paint  &   Glass   Co.,   Winni- 

•    peg. 
Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton, 
The    Stanley   Works,    New    Britain. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  &  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 
Morris  &   Bailey  Steel  Co.,   Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel   AVire   Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
MoClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.   Wright  Co.,   Ltd.,   Hamilton. 
Store    Ladders. 

F.  E.   Myers  &  Bro.,   Ashland,   Ohio. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Stocks  and   Dies. 

Butterfleld  &  Co.,  Rock  Island,  Que. 
Stoves,  Furnaces. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Clare   Bros.   &   Co.,   Preston. 

Gait  Stove  &  Furnace  Co.,  Gait. 


Gumej    Foundry    Co.,    Toronto. 

Findlay    Bros.,     Carleton    Place. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Kir-Ren,     Ltd..     Almonte. 

McClary's,    London,    Ont. 

Pease   Foundry   Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 
Stoves,    Gas. 

Burrow,    Stewart   &   Milne    Co.,   Ham- 
ilton. 

Gurney   Foundry   Co.,   Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Taps. 

Butterfleld   &   Co.,    Rock   Island,   Que. 
Tacks. 

Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin  Rule   Co.,   Windsor,   Ont. 

J.  Rabone  &  Sons,  Birmingham,  Eng. 
Technical   Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents    and    Awnings. 

Scythes   &    Co.,   Toronto. 
Tiling,   Wall   and   Floor. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson   &   Richardson,   Montreal. 
'  A.   C.    Leslie   &   Co.,   Montreal. 

B.   &   S.   H.   Thompson  &  Co.,  Mont- 
real. 
Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 

Ruck    Bros.,    Milbury,    Mass. 

The  Chapin  Stephens  Co.,   Pine  Mea- 
dow,   Conn. 

The      Goodell-Pratt    Co.,     Greenfield, 
Mass. 

Millers    Falls    Co.,    New    York. 

Robt.    Sorby   &   Sons,    Sheffield. 

Stanley     Rule    and    Level     Co.,     New 
Britain. 
Tools,    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles   and   Lumbering 
T<-ols. 

The    Lachute   Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Vacuum    Cleaners. 

Northern    Electric    Co.,    Montreal. 

Onward    Mfg.    Co.,    Berlin,    Ont. 


Clements    Mfg.    Co.,    Toronto. 
Varnishes;   See  Paints. 
Berry   Bros.,    Ltd.,    WalkerviHe,    Ont. 
Dougall  Varnish   Co.,   Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
Pratt    &    Lambert,    Bridgeburg. 
A.   Ramsay  &  Son  Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 
Pedlar    People,    Ltd.,    Oshawa. 
Metal   Shingle  &  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    &    Richardson,    Montreal. 
Wall  Plaster. 
The   Canadian   H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash  Boards. 
Wm.    Cane   &    Sons    Co.,    Newmarket, 

Ont. 
Meakins  &  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane   &    Sons    Co.,    Newmarket, 
Ont. 
Washing  Machines,  Etc. 
J.  H.   Connor  &  Son,   Ottawa,   Ont. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    &    Richardson.    Montreal. 
D.   Maxwell   &   Son,   St.    Mary's,   Ont. 
London    Foundry    Co.,    London, 
AVegon   Jacks. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 
Climax  Cleaner  Co.,  Cleveland,  Ohio. 

Washers. 

P.   L.   Robertson  Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weeders. 

C.   S.  Norcross  &  Sons,   Bushnell,   111. 
Whips. 

Hamilton   Whip   Co.,    Hamilton,    Ont. 
AVhite   Lead. 

Brandram-Henderson    Co.,     Montreal. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

G.    F.    Stephens  &   Co.,   Winnipeg. 
Wholesale    Hardware. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Howland.  H.  S..  Sons  &  Co.,  Toronto. 

T,ewis  Bros.  &  Co.,  Montreal. 

Miller,    Morse  Hdw.    Co.,    Winnipeg. 


Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window    Screens. 

Sanderson,   Harold   Co.,    Paris,    Ont. 
Window    Guards. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
AVire,   Iron,   Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  &  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.  of  Canada,  Ltd.,   Hamilton. 

AVire. 

Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
P.   L.   Robertson   Co.,   Milton. 

Wire  Mats. 

Andrews  Wire  Wks.   of  Canada,   Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton, 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

AVire   Goods,   Bright. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
AA'ire    Goods. 

Acme   Steel   Goods  Co.,   Chicago,   New 

York. 
J.   E.   Beauchamp  &  Co.,   Montreal. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Wire   Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire    Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
AA'ire    Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Henderson  &  Richardson,   Montreal. 
AA'ire    Stretchers. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
AVood    Finishes. 

Berry    Bros.,    Walkerville. 

G.   F.    Stephens  &   Co.,   Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Wrenches. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Whitman     &     Bams     Mfg.     Co.,     St. 

Catharines. 
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HARDWARE    AND    METAL 


THE    TEMPTATION    TO    SHOOT 
HARD    TO    RESIST 


IS 


Every  youth  and  most  men  find  it  difficult  to  pass  a  good 
display  of  rifles  in  any  window. 

The  Ross  Cadet  Rifle 

is  specially  attractive,  as  it  is  a  strong  and  serviceable  ''Sum- 
mer" arm.  Good  for  shooting  at  a  mark  and  any  game,  except 
deer,  etc. 

It  sells  at  $12.00,  gives  dealers  a  reasonable  margin,  and  gives 
the  purchaser  a  full  measure  of  satisfaction  in  the  way  of 
accuracy,  good  sights,  and  good  service. 


THE  ROSS  RIFLE  COMPANY 

QUEBEC,  CANADA 


y;//y/^/^/yy/W^^^^^ 


Atkins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let   us 
tell    you    how.       A    letter   or     post  card    is   sufficient. 

ATKINS  Sterling  SAWS 


t or  Every  Purpose 
A.  Perfect  Saw 


E.  C.  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 


Vancouver  Branch: 

109  Powell  St. 


96 


HARDWARE  AND  METAL 


CORRUGATED  GALVANIZED   IRON 

Sheet  Copper,  Black  Steel  Sheets,  Ready  Roofing,  Etc. 

Ask  us  about  Apollo  Keystone  Copper-Bearing  Sheets 

We'll  mail  you  our  monthly  stock   list  and  full  particulars  upon  receipt  of  a  card. 


The  Roofers  Supply  Co.,  Limited, 


Toronto,  Ont. 


Importers,    Jobbers   and  J^lanufacturers. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY  BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


fUFKIN 


THAN  YOU  EVER  NEED  TO 
SELL       /UF/Off  GOODS 


JUFKtN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION:    Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


fUFKiN 


Goods 


THE li/FKJN Ri/LE i?O.OF{?ANADA,£r/>«   W/ndsokont. 


4q% 

-"SEX  TERMINAL  RAlVf*°f 


BELLE       f    / 
ISLE 


~  — _  ..INTERNATIONAL.     BOUNbARY 

J"4 ~L 

UufttM*     k  I        * 

I^CITY    OF  DETROIT 


/ 


The  Cott-A-Lap  Company,  Limited 

In  Canada  At  Your  Service 

Manufactured  in  the  Dominion  for  the  first  time. 

We   have   thrown   in   our  lot   with  yours  by  erecting   a  plant   in   Canada. 

Now  we  trust  you  will  show  us  a  true  welcome  by  purchasing  our  goods. 

Our  success  depends  on  you;  now  that  we  have  placed  ourselves  in  position  to  give  you  quality  and  service.  We 
are  starting  with  the  benefit  of  15  years'  experience  in  the  wall  burlap  industry  through  our  parent  Company,  THE 
COTT-A-LAP   COMPANY   of   SOMERVILLE,    N.J.,   Chcago  and  New  York. 

A  few  years  ago  they  were  about  fourth  on  the  list  as  wall  burlap  manufacturers,  but  are  now,  and  have  been 
for  some  time,  by  far  the  largest.     This  means   quality,  service,  and  devotion  to  the  needs  of  their  customers. 

The  policy  of  the  Canadian  Company  will  be  the  same,  and  we  ask  your  co-operation.  We  are  now  prepared  to 
furnish   the   first   dyed   wall   burlaps   ever   made  in   the  Dominion,  in  three  qualities,  as  follows: 

C'OTT-A-LAP,  36",  54"  and  72"  widths  (sun-proof)  and  the  best  that    can  be  made. 

EUREKA,  3(i"   and   5-t"   widths,   and    of  an   excellent   quality. 

ARROW,   a   less   expensive   grade   for   competition   work;  also 

SANITARY   OIL-PAINTED   Bl  RLAP,   in   various   widths; 

PREPARED    CANVASES    AND    MUSLINS,    etc.,    for    wall   decoration. 

(AL-CO-CRAFT,    a    paper    grained    from    actual    wood,    and.    when    finished,    resembling    wood    so    closely,    that    a 

careful    inspection    is    necessary    to    distinguish   the    difference.      Used   for   paneling    and    wainscoting. 
WOOD    GRAIN    FLOOR    COVERING    and    RUG    BORDERS,    also    grained    from    actual    wuod    and    closely    resem- 
bling   hardwood    flooring. 
MAGIC    AND    BULLDOG    SIZING,    for    paperhaugers'    use. 
The  excellent  qualities  of  the  products  of  the  COTT-A-LAP    COMPANY    of    SOMERVILLE,    N.J.,    are    well-known 
throughout   Canada,   and,   as   our   materials  and  methods   are  the   same,  we   can   assure   the   Canadian   trade   of   the   same 
continued  satisfaction. 

By  manufacturing  in  Canada  we  will  be  able  to  save  our  customers  considerable  money  which  heretofore  has  been 
paid  in  import  duties.  WE  ARE  PREPARED  TO  MEET  ANY  COMPETITION.  Write  for  samples  and  prices.  A  line 
from  you  will   help  to  make  us  "feel  at  home." 

The  Cott-A-Lap  Company,  Limited 

WALKERVILLE,  ONT. 


Canada's    Only    Hardware     Weekly 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Publication  Office :  Toronto,  Canada 
July  11,  1914 


Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

July  11,  1914 

§1  John  Si 
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Let  Canada 
Cement  In- 
crease Your 
Business 


John  Strong  Co.  limited 

Hardware  &  General  Builder's  Supplies 
Lenox  .Ont  QAfiftyj 
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Progressive  farmers  everywhere  are  building  their  fences  with  Concrete 
Posts.  Our  extensive  advertising  is  educating  them  to  use  Concrete  Fence 
Posts  and  to  demand  Canada  Portland  Cement  to  insure  having  the  best 
concrete. 

To  every  customer  who  buys  cement  for  posts,  you  can  sell,  at  the  same 
time,  all  or  a  large  part  of  the  other  goods  on  the  above  Sales-Slip,  but  the 
first  item  called  for  will  be 

Canada  ported  cement 

If  you  sell  this  dependable  brand,  it  is  probable  that  you  can  sell  the 
rest  of  the  bill,— but  if  you  do  not  sell  "Canada  Cement"  you  may  never 
know  that  a  fence  is  to  be  built. 

The  above  quantities  are  based  on  a  fence  containing  500  concrete 
posts,  spaced  12  feet  and  requiring  6,000  lineal  feet  of  fencing. 

This  example  shows  only  one  of  the  many  ways  in  which  small  orders 
for  Canada  Cement  bring  large  orders  for  other  goods. 

Write  at  once  for  terms  and  quotations  and  get  your  share  of  the  big- 
orders  that  Canada  Cement  brings. 

Information  Department 

Canada  Cement  Company 

Limited 

914  Herald  Building,  Montreal 
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HARDWARE     AND     METAL 


Madejin 
USgJfcJll 

\Veitclox 


IG  Ben  is  the  biggest  thing  to-day 
in  the  American  alarm  clock  in- 
dustry. He  has  everything  in  his 
favor — quality,  looks,  and  style.  He  runs 
on  time,  he  rings  on  time,  he  stays  on 
time. 

Slender,  massive,  richly  plated,  he 
stands  seven  inches  tall,  with  well-shaped 
distinct  hands  and  a  big  broad  dial  easily 
visible  in  the  dim  morning  light. 

He  rings  just  when  you  want  and 
either  way  you  want  — Jive  straight  min- 
utes or  every  other  half  minute  during  ten 
minutes  unless  you  shut  him  off. 

His  keys  are  large,  strong,  easy  to 
wind;   his  voice  deep,  jolly,  pleasing  to 


hear.  The  movement  plates  are  bridged 
like  on  a  Waltham  watch —  you  can 
change  both  mainsprings  without  taking 
the  movement  apart.  The  pivots  are  of 
hard  steel  piano  wire  ™m  of  an  inch  thin. 
The  escapement  is  a  hardened  steel  pallet 
escapement — not  a  pin  escapement  like 
that  of  other  alarm  clocks. 

We  are  carrying  on  hand  a  stock  of  Big  Ben 
specially  put  up  for  Canadian  trade,  6  in  a  carton 
together  with  a  full  set  of  Store  Selling  Helps,  (post- 
ers and  show  cards. )  On  an  order  for  12  we  give 
a  solid  mahogany  display  stand.  On  an  order  for 
24  we  print  your  name  free  on  dials  and  with  an 
order  for  48  we  send  a  striking,  electric  flashing 
sign,  just  the  thing  for  your  window  or  counter. 

The  minimum  retail  Canadian  price  is  $3.00,  and  there's 
a  $3.00  resale  tag  on  everyone  you  buy. 


HARDWARE    AND'  METAL 


Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


j|  Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock   Mfg.  Co.,    Limited 

BELLEVILLE,  ONT. 


HOW  ABOUT  THE  HARDWARE  FOR 

THAT  NEW  FACTORY  IN 

YOUR  TOWN  ? 


FIRE-DOOR  HARDWARE 

All  Styles  —  Sliding — Swing — Vertical 

Tested  and  Approved  by  the  Underwriters'  Laboratories 
(Inc.)  Under  Direction  of  the  National  Board  of  Fire 
Underwriters,  and  Canadian  Fire  Underwriters'  Association. 

Have   you   our  special  Fire-Door  Hardware  Catalogue  ? 


fcchafds  Wilcoy 


CANADIAN 
COMPANY,  Ltd. 
LONDON,  ONT. 
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BE  SURE  THAT   YOU   STOCK   YOUR   MOTOR 
SUPPLY  DEPARTMENT  WITH 

CARBORUNDUM 

Valve -Grinding  Paste 

*  I  "HE,  fastest,  cleanest-cutting  valve-grind- 

*  ing  paste  made  —  for  all   motor 
engines. 

It's  a  mixture  of  the  hard,  sharp,  fast-cut 
ting  Carborundum  grains  and  a  high-grade 
grease. —  Cuts  the  carbon,  removes  the  pit  marks  quickly,  easily 

Put  up  in  neat  outfits,  single  tubes  and  pails-- 
coarse  and  fine.     Ask  about  the  display  cartons 

Have  you  entered  the  great  Leaders  of  the  World 
window  display  contest  ? 


THE  CARBORUNDUM  COMPANY 

NIAGARA  FALLS,  N.  Y. 


Valve-Grinding  Outfit  for  the  car  owner. 
Two  tubes,  coarse  and  fine.  Carborun- 
dum cloth  for  general  use. 
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HARDWARE    AND     METAL 


Pumps  of  All  Kinds 

We  will  gladly  help  you  to  choose  the  right  pump  for  your 
service  or  that  of  your  customer.  Our  experience  placed, 
through  you,  at  the  disposal  of  your  customers  will  give  them 
that  service  which  will  make  them  permanent,  profitable 
patrons. 

Goulds  Reliable  Hand  Pumps  and 
Fairbanks-Morse   Water   Systems 

will  solve  any  pump  problem  most  economically  and  to  the 
lasting  satisfaction  of  your  customers.  Built  on  common-sense 
lines,  they  are  designed  for  durability  and  ease  of  operation. 

Write  at  once  for  information  regard- 
ing your  particular  problem. 

The  Canadian  Fairbanks-Morse  Co.,  Ltd. 

Montreal  Toronto  Winnipeg  Calgary  Quebec 

Ottawa        Regina        Edmonton        (St.  John        Hamilton 

Saskatoon        Vancouver        Ft.  William        Victoria 


II 


All  Other  Things  Being  Equal,  Goods 

MADE  IN   CANADA 

Should  Have  First  Call 

M.H.  Brand  Hardware  is  second  to  none  and  is  superior 
to  many  imported  lines. 


The  M.H. 

line  looks 

good  and 


Better 

than   some 

lines  that 

cost  more 

money. 


Materials,  workmanship  and  finish,  all  of  the  highest  order.  M.H.  Brand  deserves  a 
]ci!acc  in  your  store,  and  we  solicit  your  business  on  the  merits  of  the  goods,  knowing 
tilat  they  will  suit  your  trade — Our  prices  are  right  and  shipments  always  on  time. 

Montreal  Hardware  Mfg.  Co.,  Limited 

Montreal 
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AUTOMOBILE 
TOOL  KITS 


Hardware  Dealers  in  every  town  should  stock  these 
Tool  Kits. 

Every  owner  of  an  Automobile  will  buy  one  if  it  is 
drawn  to  his  attention.  He  needs  the  Tools,  and  he  can 
appreciate  their  immense  value  to  him  in  case  some- 
thing goes  wrong  when  on  the  road. 

They  Solve  the  Tool  Problem 

The  Automobilist  can  be  sure  that  he  possesses  all  the 
tools  likely  to  be  required  when  he  owns  one  of  these  kits. 


VICTOR 
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In  Bound 
Canvas  Rolls 


Each  Tool  in 

a  Separate 
Compartment 


VICTOR  KIT  No.  1. 

The  most  complete  and  practical  Kit  made.  Contains  16 
pieces,  and  includes  every  tool  necessary.  Unquestionably 
as  fine  a  set  of  tools  as  ever  carried  by  an  automobile. 


VICTOR  KIT  NO.  2. 

A  cheap  Kit,  which  contains  all  the  tools  likely  to  be 
needed.  The  tools  are  high-grade,  and  the  kit  is  not 
equalled  at  the  price.    Contains  14  pieces. 


These  Goods  Need  Only  be  Shown  to  Sell — Think  of  the  Chance  to  Sell  a  Dozen  or 
More  Tools  at  One  Transaction — at  a  Good  Profit. 

GET    OUR    CIRCULARS    AND    PRICES 

LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


HARDWARE    AND    METAL 


Jackson's  Real  English ^^ Wax  Polish 

THE  ORIGINAL  and  GENUINE  PREPARATION  for  producing  a  beautiful  and  lasting  lustre  on 
STAINED,  PARQUET  and  HARDWOOD  FLOORS,  FURNITURE,  FIXINGS,  WOODWORK  of 
every  kind  and  wherever  refined  and  durable  polish  is  desired.  Used  on  LINOLEUM,  HARNESS, 
CAR  and  CARRIAGE  HOODS,  BROWN  BOOTS,  LEGGINGS— and  all  kinds  of  LEATHER  it 
gives  a  BRILLIANT  and  WATERPROOF  POLISH  and  so  nourishes  and  preserves  the  material  that 
the  durability  is  greatly  increased. 


Packed  in  Patent 
Double  -  Lidded,  Air- 
tight Tins. 

5  SIZES. 

Decorated  enamel  fin- 
ish, Yellow,  Blue  and 
Black. 


NO  PAPER  LABELS 
USED. 

NO  SOILED  LABELS. 

Will  keep  fresh  and 
good  for  any  length 
of  time. 


MANUFACTURED  BY 

T.  S.  JACKSON  &  SONS,  Corner  Wharf,  Malt  St.,  London,  S.E. 

Contractors  to  H.M.  ADMIRALTY,  WAR  OFFICE,  CROWN  AGENTS  to  the  COLONIES,  etc.     ESTABLISHED  1852. 

Messrs.  B.  R.  HARRISON  &  CO..  505  Welton  Building,  VANCOUVER:  Messrs.  HARRISON.  WHITE  &  BARKER,  439  Lougheed 
Building,  CALGARY;  W.  B.  BATE  &  CO.,  172  King  St.  West,  TORONTO,  will  furnish  PRICE  LISTS,  SAMPLES,  etc.,  or  direct 
correspondence  to  JACKSON   &   SONS'   WORKS   will   receive   prompt  attention. 


<u   STRUCTURAL  STEEL 

/A^k>                Three  reasons  why  our  business  is  growing  -  -\  ^^ 

<\y                                           steadily,  viz.  :—  \aV 

^^  PRICES  ARE  RIGHT                    QUALITY  UNIFORM  %OtJ 

^^                                                SERVICE  UNEXCELLED  %W 

We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small    Channels,    Short    Diamond    Sunk    Pattern  Checkered  . 
Plates  and  Galvanized  Sheets. 


Write,  Wire  or  Phone  Us  Your  Requirements. 


STEFFENS  &   NOLLE,   LIMITED 


Office— 803  Shaughnessy  Building        Warehouse— 137  Prince  Street  /*^ 

MONTREAL  .    ^) 

Agents  for  Mannstaedt  and  Cie  %^^K 

Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments,  /*^0f 

Rosettes,  etc.  i 

Catalogues  and  Stock  Lists  on  Application. 


&  CHECKERED  PLATES 
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For  A  Cool  Kitchen 


Hot  Blast 

OIL   STOVES 


Two  Burners. 


Weighs  only  42  ounces. 


Very  reasonable  in  price. 


m 

Ready  for   Lighting. 


In   Position. 


Ohipments|fiJVlade     I    romptly 

the   SHEET    METAL    PRODUCTS   CO.   0Fl,mAteAdDA 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 


^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^M^^MMM^MMS^^^^^Mm 


WE  WANT  AGENTS  IN  EVERY  TOWN  TO 
HANDLE  AND  PUSH  THE  SALE  OF  "RONUK." 
WE  WANT  ONLY  FIRST-CLASS  DEALERS  OF 
PROVEN  REPUTATION,  WHO  WILL  GIVE  THE 
LINE  ADDED  PRESTIGE. 

WE  WANT  AGENTS  WHO  ARE  QUICK  TO 
RECOGNIZE  THAT  IT  IS  TO  THEIR  ADVANT- 
AGE TO  HANDLE  A  LINE  WHICH  IS  EXTEN- 
SIVELY ADVERTISED  IN  CANADIAN 
PAPERS. 

OUR  ADVERTISING  CAMPAIGN  THIS  FALL 
AVILL  BE  FROM  COAST  TO  COAST— IN  EVERY 
PRINCIPAL  CITY.  ONLY  PAPERS  AND  MAGA- 
ZINES WILL  BE  USED  WHICH  WILL  ENSURE 
THAT  OUR  ADVERTISEMENTS  ENTER  THE 
BEST  HOMES  IN  EVERY  CITY,  TOWN  AND 
VILLAGE  IN  WHICH  WE  HAVE  DEALERS 
CARRYING  "RONUK." 


WHO      ARE      WE? 

We  are  an  English  firm  and  we  have  been  manu- 
facturing' Floor,  Linoleum  and  Furniture  Polish 
for  the  past  twenty  years. 

Our  policy  has  been  to  use  only  materials  of  highest 
grade,  and  the  accepted  standard  of  purity.  We 
have  maintained  this  principle,  even  when  the  price 
of  raw  materials,  in  some  years,  has  risen  to  an 
extent  that  almost  destroy  profits  entirely. 


OFFERS  A 

RARE 

OPPORTUNITY 


QUALITY  FIRST 

has  been  our  slogan,  and  on  this  we  have  built  up  a 
reputation  that  we  have  every  confidence  in  asking 
you  to   share. 

WHAT  IS  "RONUK"? 

"RONUK"  is  a  cleanser  and  polish  for  floors, 
furniture  and  linoleum,  manufactured  of  highest 
grade  waxes  (chosen  for  their  durability  and  pur- 
ity), pure  white  turpentine,  blended  with  sanitary 
oils.  No  resin,  petroleum,  or  other  substitutes  are 
used.  It  is  a  sanitary  floor  polish  and  its  qualities 
as  such  have  been  recognized  by  the  highest  medical 
and  public  health  authorities. 

"RONUK"  is,  therefore,  an  essential  commodity 
in  every  Home,  Hospital,  or  other  Institution,  where 
the  merits  of  polished  flooring  are  recognized. 
"RONUK"  is  used  in  all  the  principal  Hospitals, 
Institutions,  Banks,  Clubs,  Galleries,  etc.,  in  Canada 
and  Great  Britain.  This  should  give  you  every 
confidence  in  recommending  it  to  your  customers. 

"RONUK"  is  also  used  in  the  leading  Furniture 
Factories  in  Eastern  Canada.  You  could  not  re- 
quire a  better  recommendation  for  a  Furniture 
Polish  than  this. 

ADDITIONAL  SELLING  FEATURES. 

Well-made  tins  of  convenient  size  and  attractively 
colored,  an  artistic  range  of  show-cards,  convincing 
literature,  and  an  abundant  supply  of  samples. 


A  FREE  OFFER. 

We  will  send  you,  prepaid,  free,  a  box  containing  an  assortment  of 
our  lines,  so  that  you  can  examine,  test  and  satisfy  yourself. 
Write  for  this  at  once  to — 

RONUK   LIMITED 

53  Yonge  Street,  TORONTO 
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QUALITY  FIRST 


SAMSON  HAMMERS 

Every  line  in  a  SAMSON  Hammer  has  been 
thought  out  to  give  balance  and  driving 
power. 

Made  from  special  steel  compounded  and 
made  expressly  for  these  Hammers,  all  scien- 
tifically tempered.  The  face  will  not  mash 
or  spall. 

The  Claws  that  bite  will  neither  turn,  chip 
nor  break. 

A  STRONG,  STURDY  HAMMER 

BACKED   BY  THE 
HOWLAND   GUARANTEE. 

H.  S.  HOWLAND,  SONS  &  CO. 

LIMITED 

WHOLESALE    HARDWARE 
WE  SHIP  PROMPTLY  TORONTO  OUR   PRICES   ARE   RIGHT 

QRAHAM    NAILS    ARE     THE    BEST 


HARDWARE    AND     METAL 


AMERICA  TROLLEY  HANGERS 


Tandem  Trucks. 

Doors  can  swing 
out. 

Universal    favorite 

for 

Warehouse, Garage 

Factory  and  Barn 

Doors. 

Packed — one  pair 

in  a  box  with  screws 

and  bolts  and  three 

brackets. 


Hardened    Roller 

Bearings,  very 

strong  and  well 

made.     Lateral 

adjustments,  anti- 
friction, forged- 
steel  yokes  and 

built  for  hard  usage. 

Rail  brackets  are 
corrugated  and 
track  is  heavy. 

Recommended  to 
give  satisfaction. 


WEIGHT  PER  DOZ.  PRS.  115  LBS. 


Canada  Steel  Goods  Co.,  Ltd.        Hamilton,  Ont. 


Magnets    That     Will    Draw    Warm    Weather    Business 

MECHANICAL  WASHERS  AND  WRINGERS 

1/      .  .    -air 


M 


Electric  Engine  and  Water  Power  Driven  Machines  that  Embrace  the    Very 
Latest  Features,  including  Swinging  Wringer,  Removable  Tub,  Etc. 

ad*  by  CUMMER-DOWSWELL,    Limited,   Hamilton,   Can. 


Agents— W.  L.  HALDIMAND  &  SON,  MONTREAL 


H.  F.  MOULDENr&ISON.'WINNIPEG 


HARDWARE    AND    METAL 
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ROLLED  AND  CUT-THREAD 

MACHINE  SCREWS 


—IN 


Flat,  Round,  Fillister  and  Oval  Heads 


IB     ^ 


H=l 


IRON,  BRASS  AND  BRONZE 

Large  Stocks  in  Leading  Sizes.        Specials  Made  to  Order. 

Write  us  for  list  and  discount. 


HAMILTON 
VICTORIA 


Sales  Offices: 
MONTREAL  TORONTO 

VANCOUVER  ST.  JOHN 


WINNIPEG 
HALIFAX 


toyys//yywrss//r/r/r^s^^ 


9 


HARDWARE    AND    METAL 


It  Pays  to  Meet  This  Demand 

Every  day,  from  coast  to  coast,  there  is  a  brisk, 
insistent  demand  for 

NICHOLSON-MADE-FILES 

Manufacturers,  superintendents,  purchasing  agents  and  mechanics 
have  learned  by  experience  that  these  are  the  most  efficient  files — That 
they  cut  deeper,  last  longer,  are  more  uniform  in  workmanship,  and 
cost  least  to  use. 

For  50  years  these  files  have  been  building  up  a  reputation  as  a 
mighty  good  file.  To-day,  each  sale  means  a  satisfied  customer  and  more 
profitable  trade  in  files. 

If  you  are  not  now  benefiting  by  this  demand  for  NICHOI.SON- 
MADE -'FILES,  by  ail  means  get  in  line  for  your  share  of  the  business 
to-day.  ,       L-  •..  Sit! 


YOUR  JOBBER  can    supply    you 
small  stock  required. 


with  the 


BRANDS  I 

Kearney  &  Foot — Great  Western — American — Arcade — Globe 

^NICHOLSON  FILE  COMPANY 

PORT  HOPE,  ONTARIO 


OVER 

'50000000' 
FILES 
.AYEAR, 


"W  &  B"  Screw  and 

Drop-Forged 

Wrenches 

The  line  is  complete.  There  is  a  "W  &  B" 
for  every  shop  service.  The  large  and  varied 
assortment  makes  it  possible  to  get  the  one 
wrench  with  the  particular  kind  of  jaws  or  the 
special  bend  of  handle  to  do  work  the  easiest 
way. 

Don't  buy  the  "next  best"  size  or  the  "next 
best"  design.  Get  exactly  what  you  want  from 
the  "W  &  B"  line.  Most  jobbers  handle.  If 
yours  don't,  write  us  and  we  will  see  that  you 
are  supplied. 

Write  for  Machinists'  Catalog  No.  82-X  G. 


W&B 


Tools  of  Quality 
BearTheseMarks 


The  Whitman  &  Barnes  Mfg.  Co. 
AKRON,  OHIO 

Established   60  years. 

OFFICE  AND  FACTORY-ST.  CATHARINES.  ONT. 
Stocks  carried  at  Winnipeg  and  Montreal. 
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NE.W  YORK..U  S.A. 


Here's  a  Dandy  Tool  to  Demonstrate! 

These  calipers  will  measure  over  flanges,  ribs,  bosses,  etc.,  with  perfect  accuracy. 
They  were  invented  and  patented  by  Mr.  L.  S.  Starrett  and  are,  like  all  Starrett 
Tools,  well  made  and  serviceable.  Hardware  salesmen  will  find  it  a  simple  matter  to 
demonstrate  the  value  of 

starrett 

Lock- Joint  Transfer  Calipers 

A  good  example  of  the  use  of  the  outside  calipers  is  shown  in  the  illustra- 
tions above,  in  which  a  casting  for  a  large  pipe  fitting  is  being  calipered. 


In  the  circle  at  the  left  the  calipers  are  being 
set  at  the  thickness  of  the  casting  below  the 
flange.  In  the  circle  at  the  right,  the  leg  of  the 
calipers    is    swung    out    to    permit    removing    caliper 


over  the  flange,  but  note  that  the  short  leg  is  still 
in  place.  In  the  lower  circle  the  leg  is  swung  back  to 
the  short  leg  and  the  opening  between  the  points  may 
be  read  from  the  rule. 


These  calipers  are  made  in  sizes  from  4  to  24  inches  and  may  be  sold 
to  shops  and  to  many  individual  mechanics.  They  are  Nos.  36  and  37  in 
our  catalog.  If  you  have  not  a  supply,  write  us  for  some  catalogs 
No.  20  M.A. 

The  L.   S.   Starrett  Company 


NEW  YORK 


WORLD'S  GREATEST  TOOL  MAKERS 
ATHOL,  MASS. 

LONDON 
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42-341 


CHICAGO 


HARD  W  ARE    AND     METAL 


CARTRIDGES 


ALWAYS    RELIABLE 

LETHAL 
BULLETS 

for  use  in  Shot-Guns, 
enabling  them  to  shoot  as  efficiently  as 
rifles.   Lethal  Bullets  shoot  equally  well 
in  choke  or  cylinder  barrels. 
32  Eiey  .22 

Automatic  Long  Rifle 
"  E"  Brand 
Blue  Label       25 

Automatic     Wholesale  only: 

ELEY  BROS. 

Canada),  Limited, 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder,  Ballistite, 
or  DuPont  Smoke- 
less. 


I  in. 


Sold  by  all  Jobbers 
throughout  the  Dominion. 


Eley 

Deep-Shell 
Gas-tight 


WIRE  ROPE 

FOR 

HAY  FORKS 

Wire  Rope  for  hauling  threshing 
machines,  house-moving,  etc. 

We   manufacture    all    kinds    of 
Wire  Rope  for  all  purposes. 


Wire  Rope  Fittings  Wire  Rope  Grease 

The  B.  Greening  Wire  Co.,  Limited 


HAMILTON,   ONT. 


MONTREAL,    QUE. 
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Boost  the  "IDEAL"  Self-Heating  Sad  Iron  Now! 

It  makes  summer  ironing  possible    without   the   use  of    stoves. 
Handle  and  operator  always  cool.      Costs  less  than  one  cent  per 

day  for  a  family  of  five 


When  the  "  Ideal"  is  hot 
enough  to  iron  heavy  linens, 
there  is  but  4Vfe  lbs.  pressure  on 
the  tank — while  every  tank  is 
tested  to  stand  175  lbs. 


A   tank  of  gasoline  will   burn   for  3^ 
hours. 

Heat  can  be  regulated  to  suit  conditions. 
No  possibility  of  scorching   clothes. 
There  is  no  gas,  the  combustion  being 
perfect. 

The  Ideal  is  made  from  the  highest  grade  material.    Burner 
and  generator  are  manufactured  under  the  direction  of  men 
with  twenty  years'  experience  in  such  work. 
Directions  accompany  every  iron  and  we  guarantee  satisfac- 
tion if  operated  according  to  directions. 

Exposed  parts  are  nickel-plated  and  polished,  giving  the  iron 
an  attractive  appearance. 

Write  for  price. 


Cobblers'   Outfits 


We  have  a  splendid  assortment  of  Cobblers'  and  Combination 
Outfits,  and  the  margin  for  profit  on  same  is  very  good. 
Stock  a  few  of  our  sets  now  and  keep  them  in  a  prominent  place 
— the  resultant  sales  will  be  an  agreeable  surprise  to  you. 

We   have    a   catalog   cover- 
"_"...'::'-»     ing    complete    lines,    which 
we   will   mail   you   upon   re- 
quest.       Drop    us    a   postal 


now. 


If  your  jobber  can- 
not   supply    yo 
write  us  and  we  will 
ship   immediately. 


The  T-F  Cobbler's  Outfit 


SAFETY  always 


1=  F^rSr AlRWGfcBObTS  fefSHOES 


Comfort  Cobbler  Outfit  No.  0 


Taylor-Forbes    Company,    Limited 


Head  Office  and  Works  : 


GUELPH,  ONT. 


BRANCHES   AND   AGENTS: 

Taylor-Forbes  Co..        -        -        246  Craig  St.  W..  Montreal  H.  G.  Rogers.      -       147  Prince  William  St..  St.  John.  N.B 

Canadian  United  Mfrs.  Agency        -       -      -       London,  Eng.  H.  F.  Moulden  &  Son,      -      -     Travellers'  Bldg.,  Winnipeg 

Taylor-Forbes  Co..   Ltd..    1070  Homer  St.,  Vancouver.  B.C. 
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A  Product   Without   a  Peer 

COPPER -BEARING  STEEL  SHEETS 

BLACK  GALVANIZED 

Rust -Resisting  Sheets 

Send  for  a  copy  of  "Scientific  American,"  giving  authoritative 
information  regarding  the  alloy  of  Steel  with  Copper.  It  will  be 
interesting  and  useful  to  you  if  you  are  using  Black  or  Galvanized 

Sheets. 

UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

SELLING  AGENTS  FOR  EASTERN  CANADA : 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


Extract  from  recent  article  in  "Hardware  and  Metal." 

Another  commendable  feature  in  connection  with  this  store  is  the 
metallic  ceiling,  which  adds  greatly  to  the  splendid  interior  appear- 
ance of  the  store. 


While  you're  selling  Metal  Ceilings, — 
and  all  up-to-date  Hardware  men  do 
sell  them — you  had  better  arrange  to 
handle  the  BIG  LINE. 

PEDLARS    "  PERFECT  » 
CEILINGS 

2000  DESIGNS —7  CLASSES 

Big  stocks  carried  at  all  Branches.  Our 
travellers  at  your  service.  We  make  it 
easy  to  sell  and  erect  metal  ceilings.  I" 
will  pay  you  to  find  out. 

Send  for  ceiling  proposition. 


THE  PEDLAR  PEOPLE  LIMITED 


Oshawa 


Montreal 


Toronto 


London 


Ott 


awa 


Winnipeg 


ESTABLISHED   1861 
Address  nearest  branch  for  big  new  catalogue  22-R — H.M. 


64-E. 
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Summer  is  the  Electric  Season 

In  hot  weather  kitchen  drudgery  becomes  doubly  hard  and  every  housewife  longs 
for  devices  that  will  lessen  her  labor  in  the  hot  kitchen. 

You  can  make  capital  out  of  her  desire  by  showing  her  that  you  carry  a  full  line  of 

"Universal"  Home  Needs — Electric 

FOR  THE  TABLE 


No.  E  975 — Table  Kettle, 
$11.00. 


3.00  to 


No.  E  9136 — Coffee  Urn, 
$9.00   to   $10.75. 

FOR    THE    BOUDOIR 


No.  E  941— Toaster,  $4.00  to  $5.00 


No.  E  999— Curling  Iron,  $3.50. 
No.  E  9991— With  Drying  Comb,  $4.00. 


No.  E  994 — Heating  Pad,  $6.50. 

FOR  THE  LAUNDRY 


Universal  Electric  Iron  De  Luxe. 

E  901 — Eastern  Zone,  Price  $4.00. 
E  901 — Western  Zone*,  Price  $4.50 


Universal  Electric  Iron. 

E   902 — Eastern  Zone,   $3.50. 
E    902 — Western    Zone*,    $4.00. 

*The  Western  Zone  includes  Brandon  and  West. 


Thunor  Electric  Iron. 

No.  E  1902— Red  Handle,  $3.00. 
No.  E  3902— Blue  Handle,  $3.00. 


jUNIVERSAlft 


WRITE  TO  YOUR  JOBBER  FOR  PRICES,  OR  DIRECT  TO  US 

Landers,   Frary   &    Clark 

New  Britain,  Conn.,  U.S.A. 


fuNIVERSALt 
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Mr.  Dealer:— 


We  have  much  pleasure  in  announcing  that  our  new  works  are  running  full 
time,  at  your  disposal  with  increased  advantages. 

Low  operating  cost  in  all  departments,  through  improved  machinery  and 
foundry  equipment,  permit  us  to  offer  you  high-grade  goods  at  lowest  prices. 

The  "Ottawan"  range  illustrated,  is  one  which  gladdens  the  heart  and  de- 
lights the  eye  of  the  experienced  stove  merchant.  Made  from  the  original 
wood  patterns,  all  parts  are  full  size,  uniform  in  thickness,  and  true.  In  mount- 
ing, not  one  piece  has  to  be  ground  to  make  it  fit.  Not  an  ounce  of  undue 
strain  in  any  one  part  by  any  bolt. 

The  "Ottawan"  has  all  the  quality  points  and  all  the  satisfaction-giving 
results  that  any  cast  iron  range  ever  possessed. 

The  price  is  away  down  low  this  season  to  induce  you  to  handle  it. 

Write  to-day  for  fuller  information. 


The  Beach  Foundry  Co.,  Limited 


OTTAWA,  ONTARIO 
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STOVES 

ANCIENT  AND  MODERN 


Sometimes  I  imagine  we  Canadians  don't  think  highly  enough 
of  ourselves  and  what  we  have  accomplished  in  the  way  of  ad- 
vanced civilization.  Take  our  cooking  arrangements,  for  in- 
stance. The  Canadian  Housewife  has  The  Best.  The  Germans 
may  have  it  on  us  in  music ;  the  Italians  in  painting ;  the  French 
in  designing  millinery,  but  for  things  to  eat  and  stoves  to  cook 
them  on — Canadians  run  One,  Two,  Three. 

Why,  all  over  the  world,  except  America,  you  will  find  people 
trying  to  cook  in  brick  ovens,  in  iron  pots  slung  from  a  tripod, 
or  by  some  other  antediluvian  scheme. 

When  you  think  of  this,  and  then  look  at  the  Gurney-Oxford 
Chancellor,  for  instance,  the  finest  member  of  the  stove  kingdom, 
why  there's  some  excuse  for  a  swelling  of  the  chest. 

It  certainly  seems  to  me  that  in  the  things  that  count  most,  the 
things  that  make  life  worth  living,  we  Canadians  are  there,  and 
I'm  kind  of  pleased  that  I've  had  something  to  do  with  the  evolu- 
tion of  the  Gurney-Oxford. 


Am  I  right? 


SAM   OVEN 

(with  Gurney's) 


The  Gurney  Foundry  Company,  Limited 

Established  1843 
TORONTO  and  everywhere  in  CANADA 
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LOOKING  BEHIND  with  a  keen  satisfaction  of  having  accomplished  much 
and  forging  ahead  with  the  firm  intention  of  accomplishing  more — for  all  our 
dealers — isn't  that  a  reason  why  you  should  sell 

MXIaryfc 

New  "GARRY"  STEEL  RANGE? 


Roomy    Hi£n  Close! 


aomy    ni£h  Lloset 
iih  l/i  ^Jp    Door. 


McClary  s  Fuel  Saver 


Six  Hole  Tob 
Nickeled  Shelf-* 


CorrecHy  Projjorrioned""^ 
Fire  Box  y/f 

Nine  Piece  Semi-5teel  Liniyrfs 

Ash  Ctudes  and  Lar£e 
Ash  Pan 


Two  Nickeled  Teapot  Stands 


Reservoir 
Cobber  Lined 


Plain    Artistic 
Nickel  Trimnunas 


Fall    Size  20'0vea 


Heavy  R.i^id  Base 


.,  Heavy  K.1^1 


Accurate    Thetmomeier 


The  style  is  good  to  look  upon.  The  heavy  base  holds  the  range  rigid. 

The  heat  passes  twice  round  the  Oven — None  wasted.  The   Copper  Beservoir  will  never  rust. 

The    firebox   linings    of   MeClary's    Famous    semi-steel  in       The   Ovens  are  full  size,   18  and  20-inch. 

nine  pieces.  And   many   other   telling  features.     We  will   gladly  send 

The  firebox  is  of  exact  proportions.  you  particulars  on  postal  request. 


McCLARY'S  SHIP  QUICK. 

MXIarys 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 
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Get  to  the  heart  of  your  Oil  Stove  trade.    Its  strong  action 
depends  on  the  dependable  working  of  the  stove  you  sell. 

MXIaryfc 

"BON  AMI"  OIL  STOVE 

is  guaranteed  to  give  perfect  satisfaction. 


Your  trade  demands  a  quick-acting, 
dependable,  economical  oil  cook  stove. 

The  following  are  a  few  telling  features 
in  the  "Bon  Ami": — 

The  heavy  glass  tank  avoids  all  danger 
of  the  tank  running  dry,  and  thus  elimin- 
ates all  possibility  of  the  wick  burning 
out. 

The  burners  and  the  sub-tank  are  con- 
structed of  solid,  heavy  brass,  not  tin 
merely  lacquered  over.    Brass  will  resist 


the  action  of  coal  oil  indefinitely,  and  this 
feature  in  the  "Bon  Ami"  is  a  striking 
one  and  will  strongly  commend  itself  to 
prospective  buyers. 

The  new  chimney-raising  device  pre- 
vents the  wick  from  coming  in  contact 
with  the  chimney  and  finally  removes  all 
possibility  of  the  smoke  and  smell  nuis- 
ance. 

Our  nearest  Branch  will  be  pleased  to 
send  you  supply  of  folders  for  your  cus- 
tomers— send  a  postal  request  to-day. 


"Mc Clary's"  on  goods  is  a  Quality  Name. 

MXIaryS 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON       EDMONTON 
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GDODELL-PRATT  CDMPANY  GREENFIELD.  MSSS.  U.S.A. 
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Ci(wdeU-JMtt?< 


No.   666 
COMBINATION    SQUARES 

COMBINE 

Accuracy  and  a  Nice  Appearance 

WITH 

Moderate  Prices 
Goodell-Pratt  Company 


jreenf ield,  Mass.,  U.  S.  A. 


9  INCH 
12  INCH 
18  INCH 
24  INCH 


rr 


10057.  Erered'a  "ETeredy  II."  Patent 
Fanlight  Opener.  For  opening  and  closing 
any  type  of  Fanlight,  Skylight,  Casement, 
etc,  of  either  hand,  without  removal  of 
parts,  or  any  alteration,  except  the  turning 
of  riveted  joints.  No  loose  parts  to  get  mis- 
laid. Projects  2  in.  only  when  closed. 
Fixing  screws  wrapped  with   each. 


B  eveR€J>  I 

MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  30-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 

Brazed    Brass  and     Copper  Tubes,     and    Brass  Cased  Tubes 

Agents:     R.  Hartridge  &  Co.,  Ltd.,  202  Leeson  &  Lineham  Block,  Calgary, 
Alberta.     H.  J.  Stafford,   591  St.  Catherine  Street  West,  Montreal 
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For  the  Man  Who  Takes 
Pride  in  His  Tools — 

In  any  line  there  is  always  one  name  that  stands  out  as  favorite  with 
the  men  who  are  proud  of  their  work  and  of  their  tools.  Among  carpen- 
ters and  woodworkers,  the  popular  boring  tools  are 


Auger  Bits  and  Braces 

because  they  meet  all  requirements.  The  bits  are  accur- 
ate, rapid,  and  long-lived.  The  braces  are  well  made  and 
convenient  to  handle.  Hardware  dealers  who  carry  this 
line  will  find  that  Russell  Jennings  tools  have  the  highest 
reputation  among  good  workmen. 

Russell  Jennings  auger  bits  are  made  in  two  styles.  The 
cabinet  maker's  bit  with  double-thread  is  for  fine,  accurate 
work  in  hard-seasoned  woods.     It  has  a  very  high  finish. 

The  carpenter's  bit  is  for  general  work,  and  has  a 
single  thread  which  does  not  clog  when  boring  in  soft  or 
gummy  woods.  It  has  an  oil  finish  (straw  color)  which 
is  more  suitable  for  general  use  in  ordinary  soft  or 
gummy  woods. 

Write  for  our  catalog  and  for  a  copy  of  our 
new  Precision  Bulletin  which  shows  something 
new  in  auger  bits. 


Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ontario 
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YALE) 


FREE  SLIDES 

Get  your  name  on  the  screen 
at  the  Moving  Picture   Show 

THE  people  at  a  moving  picture  show  are  always  good 
humored.  They  have  come  to  be  amused.  They 
want  something  to  happen  every  minute.  And  if  you 
have  something  interesting  to  say  to  them  on  the  screen  while 
the  operator  is  changing  the  reels,  they  will  listen  to  you  and 
carry  away  a  good  impression  of  your  store. 

We  will  supply  the  "interesting  something  to  say."  We 
show  in  the  illustration  above  one  of  these  clever  slides.  You 
don't  often  see  as  good  a  slide  as  this — it  will  get  the  attention 
of  the  audience  swiftly  and  surely,  and  with  your  name  let- 
tered on  it  big,  it  will  make  strong  advertising  for  your  store. 
We  furnish  these  handsomely  colored  slides  free  with  your 
name  lettered  on  them.     Write  us  about  them. 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works :   St.  Catharines,  Ont. 


Rogers' 
Portland 
Cement 


f\  If  you  could  sell  all  the 
-"  cement  used  in  your  dis- 
trict, you  would  have  a  big 
business  i  n  cement  alone. 
With  Rogers'  Portland  ,  Ce- 
ment you  can  capture  a  big 
portion  of  that  trade.  Experi- 
enced users  of  cement  specify 
Rogers'  when  buying,  and  if 
you  hang  out  the  Rogers  sign 
they  will  come  to  you. 

f\  The  smooth,  even  qualities 
-"  of  Rogers'  Cement  have 
made  it  a  favorite  with  con- 
scientious contractors  and 
builders.  These  builders  are 
the  best  kind  of  customers  for 
the  hardware  dealer  to  have. 
They  are  the  big  buyers  of 
hardware.  Get  from  us  our 
agency  proposition  to-day. 

ALFRED  ROGERS,  Limited 

28  West  King  Street,  Toronto 
N.  J.  Dinnen  &   Co.,  Western  Sales  Managers 

WINNIPEG,   MAN. 
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Our  New  Double  Jawed 

No.  911  ONEIDA  JUMP  TRAP 

corresponds  in  size  to  the  No.  IV2. 

Supplies  the  demand  for  a  double  jawed  trap  larger  than  the 
No.  91 .    Especially  adapted  for  catching  skunks  and  mink. 


Ask  your  dealer  for  this  Double  Jawed  No.  911/2 
Oneida  Jump  Trap. 

ONEIDA    COMMUNITY,    Ltd. 

ONEIDA,    N.Y. 

ONEIDA    COMMUNITY,  Ltd. 

NIAGARA  FALLS,  ONT.,  CAN. 
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DAVIDSON'S   NON-EXPLOSIVE 


Premier  Underwriters  Safety  Gasoline  Cans 

Specially  made  for  Gasoline,  Benzine,  Alcohol  and  all  highly  inflammable  ex- 
plosive liquids.  Saves  30%  Evaporation,  and  preserves  the  volatile  qualities  of 
the  oil  or  spirits. 

Strong  and  Superior  Construction — Finished   in  a  beautiful  Japan  Red. 

The  principle  of  this  Can  for  safe  storing  of  Gasoline  depends  upon 
the  same  fire-stopping  property  of  wire  gauze  that  gives  absolute  safety  in 
use,  to  the  celebrated  "Davy"  mining  lamp.  The  brass  tube  extending  into 
the  tank  is  covered  at  its  base  by  wire  gauze  and  is  sealed  at  the  top  by  an 
automatic  valve  which  practically  makes  it  air-tight.  If  fire  occurs  near  or 
or  around  the  tank  and  excessive  gas  is  formed  by  the  heat,  this  valve  opens 
automatically  and  allows  the  dangerous  gas  to  escape. 

In  case  contents  of  Can  are  ignited  the  vapor  escaping  through  the 
gauze-protected  tube  will  burn  quietly  and  harmlessly  at  the  orifice  without 
exploding. 

Tested  by  the  most  competent  Engineers  and  accepted  by  the  Under- 
writers, its  use  is  therefore  a  positive  safeguard  to  human  life  and  property, 
and  will  reduce  your  insurance  rates  to  the  minimum. 

— Three  Sizes — 

1,  2,  and  5  gallon. 

Write  for  Prices. 

The  Thos.  Davidson  Manufacturing  Co.,  Ltd. 


Montreal 


Winnipeg 


Toronto 


Boiler  Mountings 

Valves  and  Steam  Goods  are  part  of  every  heating 
system.  They  are  the  parts  that  are  liable  to  wear ; 
they  are  the  parts  that  the  Hardwareman  can  dis- 
play to  good  advantage  at  this  time  of  year — when 
heating  plants  are  being  installed  and  repaired. 

The  cut  shows  a  water  column  for  attaching  to  steam  boilers.  It  is  fitted  with 
high  and  low  water  alarm,  gauge  glass,  cocks,  and  pressure  gauge;  a  high-class 
article  well  known  to  the  trade. 

Full  information  regarding  the  line  and 
prices  sent  to  any  dealer  on  request. 

The  James  Morrison  Brass  Manufacturing 
Company,  Limited 

93-97  Adelaide  St.  West  Toronto,  Canada 
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Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand  fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for 
the  asking. 

Write 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


HICMC 

iran  are 


O 


A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  andjvhich  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  29.  It  fully  illustrate*)  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

£1$  tea  90  Sprttjg^tttt  Company 


cwc\oo 


NFW    YORK 


Automatic   Electric  Washer 

(Buy  it  in  Canada) 

People    buy    complete    satisfac- 
tion  when   they  buy  the   Auto- 
matic.     It    so    nicely    does    the 
work,      it      is      so      convenient, 
simple,     easily     understood,     so 
well  made  and  reliable,  that  it 
never  fails  to  please  and  arouse 
the  enthusiasm  of  the  operator. 
This    machine    has 
been  on  the  mark- 
et for  seven  years 
and    is    in    use    in 
thousands    of 
homes    throughout 
the  world.    It  has 
been    adopted    by 
some    of   the   larg- 
est    holding     and 
operating    electric 
companies    on    the 
western         hemis- 
phere. 

Reversible  wringer 
with  safety  release 
and  extra  quality 
rolls — it  he  best 
made.  Bottom  out- 
let with  brass 
faucet. 
This  machine  makes 

money    and    friends  for    those    who    sell    it. 

A    free    washing    machine    booklet,    called    Bulletin    107,    will    be 

sent   to    all    who    want    it. 

Sold    by    Canadian   Jobbers. 

AUTOMATIC  ELECTRIC  WASHER  CO.,  Inc. 

NEWTON,  IOWA,  U.S.A. 
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BB "  SQUARE  SHEARS 

Foot  and  Power 

Made    in    lengths    from    20    inches    up  to    120    inches 


>.  i  — 15"  Gap  Foot- 
Power  Square  Shear 


If  you  want  a  shear  that  does 
Superior  Work  order  one  to-day 

FROM 

The  Brown  Boggs  Co. 

LIMITED 
HAMILTON,   CANADA 

Western  Representatives  : 

MESSRS.  BISSETT  &  LOUCKS,  LIMITED 

Winnipeg  and  Edmonton 


8-Ft.,   Foot-Power,   Cornice-Makers'  Square   Shear 


Get  This   Display   Counter 

It  possesses  all  the  advantages  of  a  silent  salesman,  and  in  addition  there  is  a  splendid 
space  to  be  fitted  up  with  drawers  and  shelves  as  may  be  desired. 


26  in.  x  96  in.  x  42  in. 


There  is  a  display  space  of  4  inches, 
lined  with  green  or  red  felt  behind 
two  plate-glass  panels,  which  are 
removable.  The  part  from  the  back 
of  t lie  display  board,  approximately 
is  in.,  is  fitted  with  shelves  and 
three  sliding  panel  door.3  on  metal 
track  and  best  ball-bearing  sheaves. 
In  this  shelving  space  may  be  Stored 
the  stock  same  as  samples,  which 
are   displayed   behind   the  glass. 

The  showcase  or  upper  part  has  a 
plate-glass  top,  sides  and  ends, 
which  are  8  in.  high,  giving  ample 
space  to  show  silver  plate  or  fine 
goods,  and  is  accessible  by  means 
of  drop   doors   in    the   rear. 

Weight   of   counter   crated,   500  lbs. 
Write  for  full   particulars  and   price. 

We  also  manufacture  Display,  Bolt  and 
Screw  Cabinets,  Wall  Cases,  Nail  Bin 
Counters,    etc. 


Cameron  &  Campbell 


Sole  Manufacturers 


TORONTO,  CANADA 
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The  best  of  everything 

in  electric  wiring  materials 


AS  a  Hardware  Dealer  you  will  be  in- 
terested   to   know  where   you   can 
get    the    best    materials,    prompt 
deliveries  and  fair  prices. 

The  following  is  a  partial  listing  only  of  the  wide 
range  of  electric  wiring  specialties  we  carry.  Each 
line  a  quality  line — each  line  guaranteed  to  build  your 
reputation. 

Sockets  and  Receptacles,  Attachment  Plugs,  Ro- 
settes, Snap,  Push  and  Pull  Switches,  Knife  Switches, 
Reflectors  and  Shades,  Cluster  Reflectors,  Shade 
Holders,  Insulating  Joints,  Wireless  Clusters,  Lamp 
Guards,  Heating  Devices,  Panel  Switch  and  Cut-outs, 
Plug  Cut-outs  and  Fuses,  Enclosed  Fuse  Cut-outs  and 
Fuses,  Panel  Boards  and  Cabinets,  "Northern  Light" 
Lamps,  "Adanac"  and  "Imperial  Higrade"  Rubber 
Covered  Wires,  National  Metal  Mouldings  and  Fit- 
tings, Northern  Electric  Tapes  and  Splicing  Com- 
pounds. 

Full  stocks  of  the  above,  as  well  a3  all  other 
Electrical  Supplies  carried  at  each  Distrib- 
uting House. 

For  Catalogues,  prices  and  further  informa- 
tion address  our  nearest  house. 

« 

Northern  Electric  Company 

LIMITED 

Montreal  Winnipeg  Edmonton 

Halifax  Regina  Vancouver 

Toronto  Calgary  Victoria 
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TO  COMPLY  WITH   THE  GOLD  AND 
SILVER   MARKING  ACT 

we  have  registered  the  word  "CATARACT  SILVER  CO.,"  which  will  be  our  brand 

in  future  on  6  dwt.  and  8  dwt.  quality  goods  in  place  of  the  brands  (SUPREMO  and 

PARAGON)  which  have  given  so  much  satisfaction. 

The  McGlashan,  Clarke  Co.,  Limited,  n,agcaarnadalls 

Sales  Manager:     MR.  N.  F.  GUNDY,  61  Albert  St.,  Toronto,  Ont. 


Our  square  corrugated  pipe  is  having  a  big  call  from 
customers  who  have  used  it  before,  try  it  yourself  and  be 
in  the  swim. 

Eavestrough,  conductor  pipe,  elbows,  valleys,,  ridge  roll, 
skylights,  ventilators  and  Corrugated  Iron. 

We  ship  while  others  are  thinking  about  It. 

WHEELER  &  BAIN  TORONTO 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG    DISTANCE   PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout    the    Dominion   by   all    Wholesale   and    Retail    Hardware 
Merchant*. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  It. 
and  it's  the  best 
Peavey   made. 


The  "Bayard"  Auto-Cocking  and  Ejection  Rifle 
is     the     Ideal    Rifle    for    Everybody    to     Use. 


It  is  the  only  rifle  having  automatic  features  that  handles  two  cartridges,  .22  short  and  long.  Strong 
shooting,  high-class  workmanship,  handsome  alignment,  simplicity  of  mechanism,  parts  interchangeable, 
are  main  features  of  the  "Bayard"  Rifle.  Will  penetrate  three  inches  of  pine,  weighs  about  4  lbs.  Can 
be  taken  apart  readily  for  cleaning ;  the  only  tool  needed  is  a  screw-driver. 

Write  for  our  free  descriptive  Booklet. 


McGill  Cutlery  Co.  (Reg'd.) 


P.O.  Box  580,  Montreal,  Canada 
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You  Can  Trust  Plymouth 
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SEi  15G  CRAFT 
ADHilT  AND  SINK  7  J 


Boats  Break  Loose  from  Tow 
and  Sweep  Yacht  An- 
chorages. 

HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 


Three  Houseboats,  with  Families  on  D 
Board,  Among  Those  Struck 
and  pamaged. 


Nine  runaway  barges,  laden  with  sand 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  beats,  launches  and  other  small 
craft  moored  In  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  least  seven  of  them  and  sending 
1£6  adrift,  many  of  them  damaged. 

All  day  the  owners  of  the  craft  and  the 
harbor  police  were  busy  searching  for  the 
drifting  vessels,  many  of  them  being  found 
as  far  south  as  100th  street. 

A  sudden  squall  out  of  the  northwest  art 
two  o'clock  yesterday  morning  parted  the 
hawsers  by  which  fewo  tugs  of  the  Corbel) 
Towing  Company  were  toeing  nirre  Ifeden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
lashed  together^  parted,  two  of  them  being 
blown  inshore  at  138th  street,  while  the 
tugs  caught-the  othef  eeven,  towed  them 
Inside  of  the1  cove  at  Fort  Washington 
Point,  opposite  175th  street,  and  anchored 
them  while  they  put  out  to  stop  tbe  other 
two  barges. 

But  these  two  bargee  were  blown  ewlfWy 
Into  the  moorings  of  the  Colonial'  Yacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boats  were  sunk,  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was' 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  In 
by  the  barges,  their  sides  scraped  and  their 
aeameNsprung  In  many  Instances. 
wrecking  of  the  landing  sta 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,         Montreal,         Halifax,         St.  John,         Winnipeg,  Vancouver 
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Co-operation    with  Our 

Agents    is    the    Keynote 

of  Our  Organization. 


The  men  who  two  or  three  years  ago 
started  handling  our  lines  in  a  small 
way,  now  have  three  or  four  carload  de- 
liveries coming  in  annually.  The  beauty 
of  handling  this  line  is  that  you  have  to 
carry  very  little  stock,  the  goods  are 
ordered  from  catalogue  and  your  cus- 
tomers take  delivery  from  the  ear. 

We  help  you  with  salesmen,  cata- 
logues, write-ups  and  literature,  in  fact 
in  every  way  that  turns  business  to 'you. 
Write  us  for  our  good  proposition. 


THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

Head  Office  :   PRESTON,  ONTARIO 

CONSOLIDATED  FACTORIES  AT 
MONTREAL,     TORONTO,     PRESTON,     WINNIPEG,     SASKATOON,      EDMONTON,      REGINA,     CALGARY 

Associated  with  THE  A.  B   ORMSBY  COMPANY,  Limited,  Toronto  and  Winnipeg 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled    Edge    Tang  and 
Chisels,    Pattern 
Chisels    and 
Tools, 


Socket 
Makers' 
Gouges, 
etc. 


Turning 


You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  Mg  profit  by 
handling  this  line.     Ask  for  catalog. 


BUCK  BROTHERS 

Millbury,  Mass.,  U.S.A. 


Tools  for  Manual 
Training  Schools 


It  is  not  necessary  for  us  to  talk  of  quality,  for 
every  tool  dealer  knows  that  Sheffield  made 
chisels,  gauges,  turning  tools,  carving  tools  are 
unequalled  for  length  of  wear,  sharpness  of 
cutting  edge  and  for  excellence  of  finish. 


Robt.  Sorby  & 

Sons,  Ltd., 

Make 


and 

Geo.  H.  Saywell  Co. 

Sell 


TR*DE  UARJL 


one  of  the  best  assortments  of  tools  made.  If 
you  have  not  their  up-to-date  catalog  showing 
2,000  kinds  of  tools  on  your  desk,  you  are 
probably  losing  business. 


Get  our  prices. 


See  our  samples. 
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SAFETY    FIRST! 


In  these  days,  when  the  matter  of  personal  safety  is  placed  before  all  other  considerations,  the  banish- 
ment of  the  dirty  and  pestilent  house  fly  becomes  a  matter  deserving  of  the  attention  of  every  house- 
holder. 

Personal  cleanliness,  as  well  as  personal  safety,  also  demands  that  the  housefly  be  ostracised  from  our 
houses,  and  if  possible,  exterminated  completely. 

Fly-swatting  is  the  quickest  and  easiest  way  of  ridding  a  room  of  flies.  Every  swat  means  a  sure-dead 
fly,  and  every  dead  fly  reduces  the  number  of  flies  left  to  breed  future  pests. 


CANADA 

Cloth-bound — to    protect   the   furniture, 


E.  T.  WRIGHT  COMPANY,  LIMITED 

SWATS TRAPS 


ONTARIO 

Flexible — never    fails    to    mete    out    instant 
death. 

HAMILTON,  CANADA 

SWATS 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS   OF 
SMOOTH    STEEL  WIRES Bright,  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES  —  WIRE  NAILS  —  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


jjg  Best  Shooters    *♦%, 


Wfc    at  the  traps  and  in  the  field 
Wk    are  shooting  shells  loaded  with 

m 
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ttHHftgr  Smokeless  i 

Powders 

You  can  get  them 

in   any  shell 

loaded  in 

1$    Canada,    j 

^  INSIST  ! ffo 


This  Advertisement 


is  one  of  the  many  that  are  reaching 
sportsmen. 

Are  you  in  a  position  to  supply  cart- 
ridges that  are  filled  with  these  smoke- 
less powders?    If  not,  why  not? 

You  should  stock  them  at  once,  be- 
cause our  consumer  advertising  is 
certain  to  cause  a  growing  demand. 

Write  for  particulars. 

Nobel's  Explosives,  Ltd* 

244  Chambers  of  Commerce 
WINNIPEG 
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Figure  it  out  for  yourself  whether  it   pays  to  handle  a 

Strictly  Guaranteed  Nail  Puller 


The  No.  20  Unbreak- 
able is  guaranteed  for 
five  years. 


You  protect  your  dealer  and  he  protects  the  consumer 


Write  for  circulars 
and  prices. 


We  protect  you. 

The  Bridgeport  Hardware  Mfg.  Corporation,  Bridgeport,  Conn.,  U.S.A. 

Canadian  Representative :  PRESCOTT  W.  ROBINSON,  288  St.  Paul  Street,  Montreal,  Canada 


SIX  REASONS   WHY  YOU   SHOULD   STOCK  STANLEY 
METALLIC   PLUMBS  AND   LEVELS 

Their  design  is  attractive  and  perfectly  proportioned,  which  combines 
the   minimum   of  weight  with   the  maximum  of  strength. 
The  milling   and   other   machine  work   is   such   as   to   secure  absolute 
uniformity   in    the   level    stocks,   whose   top   and    bottom   are   perfect 
straight  edges   and   parallel. 

They  are  correctly  made  and  will  remain  accurate  under  any  ordinary 
condition  of  use. 
They  are  easily  adjustable. 
They  are  reasonable  in  price. 
The   demand  for  them   is   well  established. 

Stan  ley  Rule  &  Level  Co, 

New  Britain,  Conn.  U.S.A. 


A  WORD  FOR  QUALITY 


No.  1902.   Brass. 

No.  130.  Tinned. 

3  sizes. 


PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
ww'*Jc>NS,RSMv  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


No.    1914.    Brass. 

No.  85.  Tinned. 

6  sizes. 


GLAZIERS'    DIAMONDS 


d  JULES  MOLLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'   Patent   Diamond  (Quality  Guaranteed) 
Sole  Canadian  Agents  Taylor    &    ThOHlpSOn      40  Yonge  Street,  TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 
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Lion  Brand  Cordage 

AND 

BLUE  RIBBON  BINDER  TWINE 

ARE  LEADERS. 

They  always  prove  economical  and  satisfactory.  See  that 
you  have  a  complete  stock  of  HAY  FORK  ROPE  and 
BINDER  TWINE. 


BRANDS  OF  CORDAGE 

LION  BRAND— Pure  Manila 
BEAVER  BRAND— Manila 
LION  BRAND— Sisal 


BRANDS  OF  BINDER  TWINE 

BLUE  RIBBON— 650  feet  to  the  lb 
RED  CAP  —600     "      "     "     " 

TIGER     -     -    -550 
STANDARD      -500 


«     «     <<      << 

<<         «         a         « 


■r..s-    .^r 


fwW 
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Prompt  Deliveries  From  Twelve  Convenient  Points 

Consumers   Cordage   Co.,   Limited 


HALIFAX    }      Consumers  Cordage 
ST.  JOHN  I  Co.,  Limited 


WINNIPEG 
REGINA 

QUEBEC — F.  H.  Andrews  &  Son,  Regd.     q ackATOON 

MONTREAL  \     Consumers  Cordage  CALGARY 

TORONTO     J  Co.,  Limited  EDMONTON 

VANCOUVER— MacGowan  &  Co 


Tees  &  Persse 


Limited 
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~p-r 


He  can't 
get 
away 


THE  tighter  he  pulls,  the  tighter  the  Cianl  holds. 
There  are  no  weak  places  to  snap,  for  ihe  shank 
goes  into  and  forms  a  part  of  the  halter,  equally 
distributing  the  strain.  This  makes  the  Giant  abso- 
lutely "  puller-proof." 


Giant  halters  hold 


E  Cant  it  bu.lt  to  last.  Made  . 
Manilla  rope,  best  quality  ha 
ched.       W.ll  fit  any  hora;  anc 


ne-aixteenlhs  inch 
leather,   doubled 


B    ihe    id. 

the     br.dl 


Being  roomy  around  the  nose,  the  Cia 
halter  to  take  to  town,  as  it  slipi  easily  < 
Weight  is  less  than  two   pounda 

Mailed  prepaid  for  $1.00 

IF  your  dealer  is  not  yet  carrying  the  Cianl  holler,  he  will 
*  get  it  (or  you  or  you  can  order  direct.  It  will  be  sent 
you  by  retum  m.i.l  Slip  ihe  halter  over  the  head  of  your 
heaviest  and  hardest-pulling  horse— and  let  him  pull.  You 
will  gel  your  money  back  if  the  Giant  breaks.  But  it  won't 
Writt  you.  name  and  »d.d.e«  on  •  tt.p  ol  paper  (we  wUUppreciM* 
•I  if  you  al*o  rr.er.Kvn  ymit  dealer',  name),  aay  "  Send  me  a  O.ni  halter/' 
pin  io.i    .  one  doll.,    b.ll  and  ma.  I  to-day      Add  tea*. 

G.  L.  Griffith  &  Son 

Sunptc  Ord.r   D«*t. 


Str.lford 
•/     the     I 


Sample    Order 


Ontario 
Htrcnlts 


■lAH  'Pullers'™ 

are   not  Bronchos! 

The  "Broncho  Buster"  has  been 
made  just  a  little  stronger  than  is 
necessary  to  hold  the  hardest  pul- 
ler. Strength  and  durability  are 
its  predominating  fcaturas.  t  Ex- 
perienced harness  makers,  highly 
trained  and  skilled  in  the  making 
of  fine  halters,  put  their  best  into 


IHE 


ii 


Broncho  Buster" 


a  three-ply  leather  halter  with 
middle-ply  of  tough  rawhide  and 
outer  layers  of  harness  leather.  The 
leather  gives  stability,  while  the 
rawhide  adds  toughness  and 
strength.  Mountings  are  of  heavy 
wrought  steel.  Total  weight  about 
3  lbs. 

If  your  dealer  can't  supply,  send 
us  bis  name  and  address  and  we 
will  ship  you  one  PREPAID,  for 
SI. 76. 

West  of  Ft.  William,  25c.  extra 

G.  L.  GRIFFITH  &  SON 

Dcpt.  "D" 
STRATFORD  :t  ONT. 


PULLING 

BUSINESS 

FOR  YOU 

We  run  series  of  ads  in  Canadian  Farm 
Journals  and  we  refer  the  readers  to 
their  dealers. 

A  display  in  conjunction  with  these  sellr 
ing  helps  is  sure  to  bring'  you  many  very 
profitable  sales. 

If  you  wish,  we  will  put  you  in  touch 
with  some  users  so  that  you  will  be  con- 
vinced that  our  halters,  etc.,  mean  per- 
fect  satisfaction. 

We  have  a  Special  Proposition  to  offer 
hardware  merchants  who  write  inclosing 
this  advertisement  or  mentioning  Hard- 
ware and  Metal. 

Write  us  now. 

Catalogue  sent  on  request. 

G.  L.  Griffith  &  Son 

Stratford,  Ont. 


HERE  is  a  halter  that  will 
hold  your  heaviest  puller 
till  the  cows  come  home. 
It  is  leather  where  leather  is  needed, 
and  ropes  where  rope  is  best. 
There  are  no  weak  places  to  snap. 
The  heavy  rope  shank,  which  forms 
a  part  of  the  halter  itself,  distributes 
the  strain,  throwing  the  bulk  of  it 
on  the  horse's  head  and  neck. 

THE 
"GIANT" 
HALTER 

as  illustrated,  is  made  of  J^-inch 
pure»Mani!la  rope  and  best  quality 
harness  leather,  doubled  and 
stitched  with  heavy  waxed  threads 
The  metal  parts  .are  of  tempered 
steel.  It  will  fit  any  horse,  and  is 
as  comfortable  as  it  is  secure. 
Weight  less  than  2  lbs. 

Price  $1.00  Prepaid 

The  "GIANT"  is  the  best  one 
dollar  halter  on  the  market.  If 
your  dealer  cannot  supply,  send  us 
his  name  and  address,  and  we  will 
ship  you  one,  prepaid,  for  $1. 

For  delivery  west  of  Ft.  William, 
add  25c. 

G.  L.  GRIFFITH  &  SON 

Dept.  "A,"  Stratford,  Ont. 


Dealers  —  If     you 

are  not  now  handl- 
ing the  ''Griffith" 
line  of  Horse  Speci- 
alties, writt?  to-day 
for  price-  list  and 
illustrated  c  a  t  a  - 
logue.  showing  the 
fastest  -  selling  line 
in  the  country. 
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INCREASE  YOUR  TRADE 


BY 


Modern  Show  Card  Letter- 
ing,  Designing,  Etc. 


IHODERW 
'•.lion  (/\nti 

LEI   II   UIKM. 

DESIGNS  ETC 

2000 


■\OVtHHStlVG 
PHR/I»ES 

DISPtAV  SICNS 
SHOW  CARDS 
AND   POSTERS 


hk 


SIXTH  EDITION— NOW  READY 

WITH  THIRTY-TWO  ADDITIONAL  PAGES 
TO  THAT  OF  FORMER  EDITIONS 

A  practical  treatise  on  Up-to-Date  Pen  and  Brush 
Lettering,  giving  instruction  representing  many 
styles  of  lettering,  position,  movement,  shading, 
spacing,  designing  and  arrangement,  with  illustra- 
tions of  large  and  small  letters  of  each  alphabet, 
together  with  a  full  analysis  and  diagram  for  mak- 
ing neat  and  prominent  figures  off-hand  for  price 
tickets,  etc.  Over  400  illustrations  of  finished  show 
cards  and  price  tickets  are  given  in 

Marking    Pen   Lettering 
Soennecken  Pen  Lettering 
Automatic  Pen  Lettering  and 
Up-to-Date  Brush  Lettering 

outside  of  fifty-one  page  alphabet  plates  and  letter- 
ing exercises  of  a  large  variety  of  standard  show 
card  alphabets  with  practical  instruction,  together 
with  show  card  designs,  showing  how  to  produce  neat 
and  fancy  border  and  scroll  outlines,  tinted  back- 
grounds, etc. 

This  book  is  far  beyond  anything  ever  published 
in  this  line.  It  contains  solid,  practical,  common- 
sense  instruction — a  book  that  is  free  from  absurd 
theories  and  mystifying  kinks,  and  contains  2,000 
advertising  phrases  for  Card  Signs,  Posters,  etc. 

All  orders  payable  in  advance.  If  you  do  not  find 
this  book  worth  the  price  return  it  inside  of  five  days 
and  get  your  money  back. 

The  price  of  the  Book  is  $1.00 
delivered  to  your   address  postpaid 

Page  size  of  book  6x9  in.,  144  pages 

The  MacLean  Publishing  Co.,  Ltd. 

BOOK  DEPARTMENT 

143-153  University  Ave.  Toronto 


No 


more 


delay  ! 


Sheet 
Metal 
Building 
Materials 


METALLIC 
ROOFING  CO. 

of  Canada,  Limited 

Manufacturers 

Toronto 

and 

Winnipeg 


There  have  been  a  few  complaints  from 
some  customers  about  deliveries.  There 
need  be  no  more.  To  keep  up  the 
"Metallic  Service"  reputation  we're 
working  day  and  night  to  keep  pace 
with  our  customers'  requirements. 

We  have  what  you  want,  when  you 
want  it.     Test  us. 
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"Abington"  Berry  Spoon  and  Cold  Meat  Fork 


The  Abington 


pattern  has  won  popular  fancy.  It  is  equally  effective 
in  large  cabinets  or,  as  shown  above,  in  silk-lined  boxes, 
^four  customers  are  always  in  need  of  small  gifts  and  the 
Abington  pattern  in  our  "Horseshoe"  Brand  will 
instantly  appeal  to  them.  The  margin  of  profit  on  the 
"Horseshoe"  line  will  interest  you.  Ask  our  traveller, 
or  write  for  discount  sheet. 


Canadian  Rogers  Company,  Limited 


Winnipeg 

Hammond  Bldg.,  Albert  St. 


Sales  Rooms : 

Toronto 


Vancouver 


570  King  St.  West  Fairfield  Bldg.,  Granville  St. 
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What  are  you  doing  with  your  stock? 

This  is  a  slack  season 

Start  a  Gun  Club  in  your  district  and  make  an 
all-year-round  outlet  for 


DOMINION  AMMUNITION 

AND  SHOOTERS'  SUPPLIES 


This    is    good    business.      It    means    regular    sales,    new 

customers  and  good  profit. 

WRITE   US   FOR   FULLER   PARTICULARS. 

Dominion  Cartridge  Company,  Limited       -       Montreal 


O€teM0P 


(Made  in  Canada) 


works  so  efficiently  and  saves  so  much  labor 
and  time  that  it  gets  an  unsolicited  recom- 
mendation to  the  user's  neighbor. 

In  this  way  business  grows  rapidly  for  the 

O- Cedar  dealer. 

Besides,  there  is  our  extensive  advertising  campaign  in  the  daily  papers  in  the  largest  cities 
from  coast  to  coast  in  Canada,  and  in  the  most  popular  magazines,  which  is  telling  thousands 
about  the  great  advantage  of  the  O-Cedar  Polish  Mop  and  inducing  mauy  of  them  to  buy  from 
their  dealer. 

With  your  order,  your  jobber  will  supply  you  with  attractive  display  matter  which  will  let 
people   know   that  you  sell  the  O-Cedar. 

CHANNELL   CHEMICAL    CO.,   LIMITED 

369  Sorauren  Ave.,  Toronto,  Ont. 
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The   Rotten    Retailing   of   Wire   Nails 

•Too  Many  "Under  the  Hat"  Quotations — Many  Retailers  Have 
no  Set  Policy  for  Adding  Profits  When  Selling  Nails — One  of 
the  Most  Abused  Lines  of  Hardware  Staples. 

Written  for  Hardware  and  Metal  by  David  G.   George. 


IN  this  article  I  will  endeavor  to  throw 
a  little  light  on  the  "rotten  methods 
of  retailing  wire  nails"  now  in 
effect  in  many  of  our  Canadian  towns 
and  cities.  It  is  not  my  intention  to 
attempt  to  strike  a  blow  at  Canadian 
retail  hardware  merchandisers,  but 
rather  to  point  out  a  few  undesirable 
features  which  exist,  and  which,  as  far 
as  I  can  ascertain,  have  existed  for 
many  decades,  and  in  many  cases  are 
hirg-ely  the  result  of  habit. 

We  hear  to-day  a  great  deal  of  com- 
ment on  the  aggressive  and  price-cutting 
tactics  of  many  of  the  mail  order  houses, 
but  we  do  not  hear  a  great  deal  about 
the  price-cutting  tactics  of  many  of  our 
retail  hardwaremen,  particularly  the 
tactics  employed  in  the  retailing-  of 
rails,  the  staple  of  hardware  staples.  I 
know  that  on  reading  this  you  will  im- 
mediately say  that  the  low  prices  are 
often  caused  by  competition  with  semi- 
jobbers  from  the  large  cities,  and  I  must 
admit  that  in  some  cases  this  is  correct, 
but  on  the  other  hand,  there  are  many 
towns  and  cities  not  affected  by  this 
class  of  competition,  and  conditions  in 
these  towns  (with  few  exceptions)  ap- 
pear to  be  just  as  bad  as  in  the  towns 
and  cities  where  competition  is  exces- 
sively keen.' 

It  is,  indeed,  unfortunate  that  many 
retailers  handle  hundreds  of  kegs  of 
nails  each  year  at  a  loss.  Why  should 
this  condition  exist? 

We  hear  a  great  deal  about  the  origin 
of  nails — the  modern  methods  of 
making  nails — the  effect  of  the  new 
tariff  on  nails — the  recent  advance  in  the 
wholesale  price  of  nails;  but  what  do 
we  hear  about  the  much-abused  practice 
of  selling  nails  at  or  below  cost?  Not 
very  much  outside  of  the  fact  that  you 
can   buy   ten   pounds   of   assorted   nails. 


plus  paper,  twine,  and  overhead  ex- 
pense, for  25  cents,  and  if  you  want 
them  by  the  keg,  you  can  get  them  at 
almost  any  price  from  10  cents  per  keg 
below  the  prevailing  base  cost  up  to  a 
high  figure. 

In  a  recent  investigation  of  the  situa- 
tion I   found   that  many  retailers,   par- 


Joenson.  the  hardwareman,  is  going  to  sell 
me  nails  for  my  building  at  cost,  but  he  told 
n:e  to   "keep   it  under  my  liat." 


ticularly  in  small  places,  labored  under 
the  delusion  that  if  they  quoted  the 
farmer  or  builder  a  low  price  in  nails 
they  would  be  sure  to  fill  the  balance 
of  the  builders'  wants  for  other  lines  of 
hardware,  and  thus  make  up  the  loss 
occasioned  through  selling  the  nails  at 
•a  low  figure.  In  some  cases  the  plan 
works  out  to  the  satisfaction  of  the  re- 
tailer, but  in  the  majority  of  cases  the 
farmer  or  builder  does  not  place  his  or- 
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der  for  glass,  galvanized  iron,  lock  sets, 
hinges,  etc.,  without  securing  quotations 
on  these  lines  as  well  as  on  the  nails, 
and  in  many  cases  where  the  retailer  has 
supplied  the  nails  at  or  lower  than  cost, 
he  finds  he  is  called  upon  to  supply  the 
balance  of  the  farmer's  or  builder's 
wants  at  prices  which  only  allow  him  a 
very  narrow  margin  of  profit. 

Too  many  retail  competitors  are  sus- 
picious of  each  other,  and  sacrifice  legi- 
timate profits  in  order  to  create  the  im- 
pression that  they  cannot  be  undersold 
by  the  other  fellow.  Many  customers 
peddle  their  prices.  For  instance,  a 
farmer  or  builder  will  secure  your  quota- 
tions and  carry  them  to  your  competi- 
tor and  vice  versa.  Whittling  of  prices 
commences,  and  before  the  purchase  is 
made  the  hardwareman  is  selling  the 
goods  at  a  loss. 

Price-cutting  on  nails  has  been  car- 
ried on  to  an  almost  unbelievable  ex- 
tent throughout  Canada,  and  it  is  the 
height  of  absurdity  that  carloads  of 
nails  are  sold  without  the  retailer 
securing  any  profit  —  in  fact,  very 
few  retailers  are  making  any  money  on 
nails.  Is  it  not  time  that  Canadian  re- 
tail hardwaremen  discontinued  the  de- 
moralizing habit  of  price-cutting  on 
staples  and  attempted  to  work  more 
iilong  the  lines  of  co-operative  competi- 
tion? 

Co-operation  is  practical,  logical, 
workable,  and  will  do  for  the  retail 
hardwaremen  of  Canada  what  it  has 
done  and  is  doing  for  thousands  of  other 
men  in  other  lines  of  business,  and  what 
it  is  doing  constantly  as  a  motive  power 
in  all  phases  of  life. 

A  hardwareman  once  remarked  that 
just  as  the  grocer  sold  sugar  at  a  loss, 
the  hardwareman  had  to  sell  nails  at  a 
loss.     Whv  should  the  hardwareman  sell 
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Firm.                                      5"  Nails.  3"  Nails.           I1/-?"  Nails. 

Store  No.  1    .+2.25  $2.35  $2.65 

Store  No.  2    2.75  3.25  4.00 

Store  No.  3    2.30  2.35  2.75 

Store  No.  4    2.65  2.75  3.35 

Store  No.  5    2.60  2.60  3.00 

Store  No.  6    2.75  2.75  2.75 

Store  No.  7    ■    2.55  2.65  2.95 

Store  No.  8    2.35  .     2.40  2.75 

Store  No.  9    2.85  2.85  3.00 

Store  No.  10    2.35  2.45  3.10 

Store  No.  11    2.25  2.35  2.65 

Store  No.  12    2.25  2.35  2.60 

Department  Store  No.  13 — Would  quote  only  in  small  lots  at  4c  per  pound. 


Prices   quoted   on   wire    nails    by   retail  hardware  firms  in  a  Canadian   city. 


nails  at  a  loss?  There  is  no  legitimate 
reason  why  he  should  any  more  than  he 
should  cutlery  or  any  other  line.  It 
will  no  doubt  take  time,  but  I  believe 
co-operative  competition  can  be  worked 
up  to  such  a  degree  by  retail  hardware- 
men  that  the  Canadian  trade  in  general 
will  see  the  folly  of  selling-  staples  such 
as  nails  at  prices  which  demoralize  busi- 
ness and  profits,  and  that  remedial 
measures  will  be  undertaken.  Else- 
where in  this  issue  is  shown  a  panel 
which  explains  why  many  men  fail  in 
business.  Look  it  over  and  then  figure 
up  how  much  you  have  made  or  lost  on 
wire  nails  during  the  past  year.  You 
will  no  doubt  receive  a  rude  awakening. 

It  must  be  admitted  that  there  are 
several  undesirable  features  in  connec- 
tion with  the  retailing  of  nails,  particu- 
larly when  dealing  with  corporations  or 
departments  of  public  works.  It  is  not 
generally  known,  but  nevertheless  true, 
that  some  corporations  in  calling  for 
tenders  on  the  year's  supplies  will 
specify  many  hundreds  of  kegs  of  nails, 
when  as  a  matter  of  fact  (and  this  is 
often  known  only  by  the  successful 
tenderer)  that  a  small  number  of  kegs 
will  be  actually  purchased.  The  success- 
ful tenderer  is  then  able  to  quote  an  un- 
usually low  price  on  the  nails,  knowing 
that  he  will  only  be  called  poon  to  sup- 
ply a  small  quantity.  He  can  then  se- 
cure a  good  margin  of  profit  on  the 
many  extras  required. 

This  is  an  undesirable  feature,  and 
liardwaremen  should  do  all  in  their 
power  to  have  it  eradicated. 

Another  undesirable  feature  and  one 
that  often  causes  price  cutting,  is  the 
fact  that  many  customers  allow  them- 
selves to  be  guided  in  their  future  pur- 
chases by  the  quotations  they  receive 
on  nails.  This  undesirable  feature  ex- 
isted for  manv  years  and  still  exists  in 
many  cases  hut  I  believe  it  is  rapidly 
disappearing. 

I  know  of  a  hardware  merchant  who 
last  year  sold  over  600  kegs  of  nails.  He 
sold  them  at  a  loss — a  considerable  loss 
—just  think  of  it,  and  he  is  no  excep- 


tion to  the  rule.  There  are  many  like 
him.  Imagine  how  the  loss  on  nails  eats 
into  the  profits  on  other  lines. 

It  may  be  all  right  in  the  estimation 
of  some  men  to  sell  nails  at  a  loss,  but 
I  would  rather  make  a  50-cent  sale  of 
a  pocket  knife  carrying  a  profit  than 
;\   twenty-dollar  sale  of  nails  at  a  loss. 

Our  country,  like  all  other  countries, 
has  been  passing  through  a  rather  try- 
ing period  during  the  past  year,  but  we 
are  optimistic  and  expect  to  see  a  big 
improvement  in  conditions  in  the  near 
future.  Would  this  not  be  a  good  time 
for  retail  hardwaremen  to  start  an  agi- 
tation for  improving  conditions  in  the 
retailing  of  wire  nails  and  put  a  stop 
to  this  demoralizing  feature  which  has 
infested  the  hardware  trade  for  many 
years  in  the  past,  and  which  to-day  is 
seriously  affecting  the  net  profits  of 
many  of  our  retailers'? 

In  the  accompanying  table  is  shown 
the  prices  on  wire  nails  which  prevail 
in  one  Canadian  city.  The  majority 
of  the  retailers  visited  are  paying  $2.25 
base  for  their  nails  and  the  quotations 
are  on  5  ins.  —  3  ins.,  and  1V2  ins.  nails 
in  lots  of  one  keg  each.  The  lowest 
price  quoted  for  5-inch  was  $2.25  and 
the  highest  $2.85.  The  lowest  price 
quoted  on  IV2  in-  wire  nails  was  $2.65 
and  the  highest  $4.00. 

Store  No.  13  was  a  department  store 
and  would  not  quote  a  price  in  keg  lots, 
the  quotations  in  this  store  being  4 
cents  per  pound  for  any  size.  One  mer- 
chant who  had  quoted  a  low  price,  on 
seeing  that  he  was  not  going  to  secure 
the  order,  followed  me  to  the  door  and 
then  confided  that  he  would  give  me 
the  nails  at  a  further  reduction  if  I 
would  keep  the  information  under  my 
hat.  I  found  out  later  that  he  made  a 
regular  practice  of  giving  out  "under 
the  hat"  quotations.  Too  manv  retail 
hardware  merchants  as  well  as  others 
higher  up  are  giving  out  "under  the 
hat"  quotations  and  this  is  in  a  large 
measure  responsible  for  the  demoralized 
conditions  in  quotations  on  nails  and 
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other  hardware  staples  in  many  places. 
I  would  like  to  see  the  Canadian  hard- 
ware trade  discuss  this  question  through 
the  columns  of  Hardware  and  Metal, 
and  hope  that  every  retail  hardware 
merchant  will  do  all  in  his  power  to 
so  improve  conditions  that  every  mer- 
chant will  be  able  to  "stand  up  for  a 
legitimate  profit." 
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WHEN  TO  TRIM  WINDOWS. 

At  the  recent  ad.  convention  in  Tor- 
onto an  interesting  question  regarding 
the  proper  time  for  window  dressing 
come  up. 

The  author  of  an  article  on  window 
dressing  in  general^  concluded  his  re- 
marks by  the  statement  that  a  window 
should  never  be  dressed  at  any  other 
time  than  at  night  and  incidentally 
scored  the  country  store  for  its  usual 
practice  of  trimming  windows  during 
business  hours.  The  speaker  claimed 
that  in  the  case  of  the  city  store,  the 
waste  of  an  empty  or  nearly  empty  win- 
dow was  terrific  at  the  crowded  noon 
hour,  for  instance,  when  immense- 
crowds  were  passing. 

He  had  taken  his  seat  amid  a  mild 
murmur  of  approval  when  another  man 
arose  and  in  a  few  cogent  and  concise 
words  routed  the  other's  arguments 
He  based  his  theory  on  a  fact  that  he 
proved  then  and  there  and  which  was 
this — that  for  some  unaccountable  rea- 
son, the  window  that  was  being  dressed 
while  the  crowds  were  going  by  did  more 
rood  than  the  most  perfectly  dressed 
finished  one.  He  proved  that  the  ani- 
mate man  in  the  window  was  of  more 
valuable  interest  to  the  crowd  than  any 
aggregation  of  inanimate  objects  could 
be  as  long  as  the  window  had  some  of 
the  objects  of  the  trim  in  it  so  that  they 
would  receive  the  benefit  of  the  interest 
aroused.  Also,  that  as  long  as  the  man 
continued  to  work  on  the  window  he 
could  hold  the  attention,  but  when  he 
ceases  to  do  the  interesting  thing  and 
becomes  an  automaton,  interest  wanes. 


DISPLAY    SALESMANSHIP. 

Good  display  is  good  salesmanship,  so 
the  wiseacres  say,  I  wot.  But  the 
whichness  of  the  why,  perchance,  is  that 
said  wiseacre  is  feeding  the  hardware 
patient  a  lovely  sugar-coated  pill,  to 
give  him  a  distended  feeling  in  the 
region  of  the  top  of  his  body. 

Now  for  the  explosion,  the  expose,  the 
end  of  the  dear  deception ! 

Good  display  is  good  salesmanship 
only  when  the  human  goods  are  back  of 
that  window,  ready  with  a  punch  that 
has  some  speed  in  it.  The  window 
might  as  well  be  on  the  roof  as  in  the 
store  front  of  some  stores.  The  birdies 
would  at  least  enjoy  them. 


VACUUM    CLEANER    DEMONSTRATION    DEPARTMENT. 
This    view    shows    entrance    to   booth   and    display   of   cleaners  of  various  types.     Samples  of  hardwood  floor- 
ing on  wall  at  right.     Inset  is  sign  over  entrance. 

Demonstrate  Vacuum  Cleaners  in  a  Window 

This  Method  Used  by  Montreal  Store  as  Well  as  in  the  House- 
furnishing  Department  and  in  Private  Homes— Doing  up  a  Room 
Thoroughly  Often  Assures  a  Sale. 

By   a   Staff   Correspondent. 
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E  have 
sold  as 
many 
as  fourteen 
vacuum  cleaners 
in  one  day,"  re- 
marked the  man- 
ager of  the  de- 
partment  in 
Henrv  Morgan 
&  Co.  's  store, 
Montreal,  in  dis- 
cussing with  a 
representative  of 
Hardwai-e  and  Metal,  tlie  methods  by 
which  the  machines  are  placed  in  the 
homes  of  the  Montreal  people. 

"It  is  necessary  to  give  a  practical 
demonstration  of  the  working  of  the 
machines  in  order  to  get  people  really 
interested.  On  many  occasions  when  I 
have  been  unable  to  close  a  sale  here  in 
the  store  I  have  taken  a  machine  under 
my  arm,  jumped  on  a  car,  and 
have  gone  to  the  home  of  the  customer 
and  cleaned  up  an  entire  room  in. order 
to  show  just  what  the  cleaner  would  do. 
Usually  a  demonstration  in  the  store  is 
sufficient,  but  if  I  think  it  would  be  more 
convincing  to  show  it  in  practical  use  in 
the  home,  I  send  a  man  with  a  machine 
or  go  myself,  and  thoroughly  clean  one 


room  in  the  house.  We  take  alons  all  the 
attachments  and  not  only  clean  the  carpet 
or  rug,  but  also  go  over  the  walls  and 
hangings,  the  pictures  and  chairs,  etc. 
This  generally  results  in  closing  the 
sale." 

Section  for  Demonstrations. 
Morgan's  have  quite  a  large  section  of 
their  carpet  and  housefurnishings  de- 
partment devoted  to  showing  vacuum 
cleaners.  An  inclosure  of  about  25  or 
30  feet  square  is  provided  with  three 
large  rugs  on  the  floor  and  various 
makes  of  vacuum  cleaners  and  carpet 
sweepers  are  close  by.  Chairs  are  con- 
venient! v  placed  so  that  customers  may 
watch  the  demonstrations  in  comfort. 
Electric  sockets  are  located  so  that  the 
electric  machines  may  be  quickly  con- 
nected and  their  utility  explained.  Some 
half  dozen  different  makes  are  carried 
in  stock  and  the  prices  range  from  $35 
up  to  $150  for  portables  and  from  $300 
to  $1,000  for  stationary  machines.  The 
hand  machines  which  also  are  carried 
are,  of  course,  much  cheaper.  All  the 
attachments  for  the  machines  are  shown 
in  a  special  fixture  for  that  purpose. 

Prefer  Higher  Priced  Machines 

"We    always    recommend    an    electric 
machine    in    preference   to    a    hand    ma- 
chine,   as   we  believe   them   more   satis- 
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factory.  Of  course,  we  will  sell  the  hand 
machine  ;.f  the  customer  wishes  it,  but 
we  endeavor  to  point  out  the  advantages 
of  the  higher  priced  machines;  how  they 
ssve  labor,  the  small  expense  of  operat- 
ing and  the  general  all-round  satisfac- 
tion they  cive.  As  I  stated  before,  we 
show  them  first  what  the  machine  will 
do,  how  easy  it  is  to  work  it 
and  the  way  in  which  it  collects  the 
dirt.  As  regards  the  stationary  mach- 
ines we  have  our  own  men  to  install 
them  and  we  do  quite  a  business  in  these 
as  well. 

Operate   Machine   in   Window. 

"Occasionally  we  have  a  window  dis- 
play and  show  the  machines  in  the  win- 
dow, operated  by  one  of  the  employees, 
and  it  always  draws  a  crowd.  The  de- 
monstration right  here  in  the  depart- 
ment is  the  most  satisfactory,  though, 
for  we  can  explain  the  working  and  the 
adaptability  of  the  machine  personally 
and  create  greater  interest." 

When  a  window  is  used  for  displaying 
the  cleaners,  its  use  is  charged  against 
the  department,  the  same  applies  to 
newspaper  space  in  advertising,  the 
charge  for  the  space  taken  up  is  placed 
on  the  department. 

In   addition   to   the   newspaper   adver- 
tising, the  companies  manufacturing  the 
(Continued  on  page  55.) 
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THE  POSTAL  QUESTION    AND  THE 
MERCHANT. 

AN  article  is  published  in  this  issue  in  which  the 
attempt  made  by  the  Postmaster-General  to  secure 
the  arbitrary  right  to  fix  postal  rates  on  second- 
class  matter  is  reviewed.  This  is  done  advisedly,  as  the 
question  is  one  of  utmost  importance  to  the  retail  mer- 
chant. Anyone  familiar  with  the  facts  of  the  case  can 
understand  the  Hon.  Mr.  Pelletier's  object  in  seeking  to 
take  away  from  Parliament  the  right  to  fix  the  postal 
rates  on  newspapers  and  periodicals  and  to  vest  that 
power  in  himself.  The  power  once  secured  would  enable 
him  to  rearrange  postal  rates  to  his  own  satisfaction ;  and, 
judging  from  statements  made  before  the  Senate  com- 
mittee, he  would  not  do  anything  to  check  the  unfair  ad- 
vance of  the  "dollar  dailies" — the  metropolitan  news- 
papers which  gain  large  circulations  in  rural  sections  by 
cut  rates  and  then  flood  the  territory  with  mail  order 
advertising. 

Read  the  article  in  this  issue  and  you  will  see  that  the 
alignment  on  this  question  is  in  reality  as  follows:  The 
Postmaster-General,  the  "dollar  dailies"  and  the  mail 
order  houses  versus  the  weekly  and  trade  press  and  the 
local  merchants. 

The  merchant  has  a  direct  interest  in  the  postal  ques- 
tion. 

® 


RETAILING  OF  NAILS. 

ELSEWHERE  in  this  issue  an  article  appears,  deal- 
ing with  the  retailing  of  wire  nails  and  pointing 
out  some  of  the  undesirable  features  which  exist. 
It  is  very  unfortunate  that  retail  hardwaremen  find  it 
necessary  to  handle  large  quantities  of  nails  each  yar 
and  realize  little  or  no  profit,  in  fact,  in  many  cases  hand- 
ling them  at  a  considerable  loss.  Another  undesirable 
feature  and  one  not  mentioned  in  the  article  is  that  many 
merchants  after  quoting  a  very  low  price  on  nails  allow 
the  customer  a  considerable  length  of  time  in  which  to 
settle  his  account.  Some  little  time  ago  a  retail  hard- 
ware merchant  who  had  apparently  been  doing  a  large 
retail  business  was  forced  to  close  his  store.  When  the 
condition  of  his  business  and  accounts  was  investigated, 
it  was  shown  that  he  had  been  doing  a  very  large  busi- 
ness with  contractors  and  builders,  in  fact  he  had  been 
the  low-priced  builders'  hardware  merchant  of  the  city 
in  which  he  was  located.  It  was  shown  that  he  had  in- 
discriminately extended  credit  for  long  terms  to  builders 
and    others    who    hud    purchased   builders'    supplies   from 


him  at  very  close  prices.  Among  the  conspicuous  items  on 
many  of  the  accounts  were  large  entries  for  wire  nails 
which  had  been  sold  at  an  advance  of  five  and  ten  cents 
over  the  base  price  at  the  factory.  The  merchant  was 
really  handing  out  the  goods  at  much  lower  prices  than 
cost  because  he  apparently  forgot  that  his  percentage  of 
overhead  expense  applied  to  nails  as  well  as  to  other  lines. 
He  sold  between  three  and  four  cars  of  nails  each  sea- 
son. He  sold  them  all  at  a  loss  and  then  extended  cred't 
to  his  customers.  This  merchant's  price-cutting  tactics 
did  not  apply  only  to  wire  nails.  He  treated  such  lines 
as  mortar  stain,  sash  weights,  building  paper  and  other 
lines  in  much  the  same  manner  and  it  was  little  wonder 
that  he  found  it  necessary  after  being  in  business  only 
a  short  time  to  make  an  assignment. 


MAKING  MONEY. 

A  MAN  who  Avas  once  in  the  retail  business  and 
who  now  holds  a  minor  position  with  a  jobbing 
house  remarked  that  "He  made  a  lot  of  money 
when  he  was  in  the  retail  business,  but  he  lost  it  all  in 
bad  accounts."  He  is  typical  of  many  retail  merchants 
to-day  who  think  they  are  making  lots  of  money,  but  who 
will  eventually  find  out  that  they  have  lost  it  all,  or  a 
considerable  portion  of  it  in  bad  accounts.  He  really 
did  not  make  the  money,  but  for  several  years  he  lab- 
ored under  the  delusion  that  he  was  making  money.  His 
main  object  was  to  have  a  large  turnover,  and  he  did 
remarkably  well  in  this  respect.  He  found  that  many 
people  were  willing  to  pay  a  long  price  for  the  goods  if 
they  could  only  get  credit.  The  indiscriminate  giving  of 
credit  is  a  pit  in  which  many  retailers  appear  to  fall, 
and  which  in  many  cases  put  them  out  of  business.  How 
to  do  a  cash  business  is  a  problem  that  confronts  many 
merchants  to-day.  The  retailer  must  constantly  be  on 
guard  in  order  to  keep  out  the  dead-beat  and  the  many 
who  cannot  pay.  The  dead-beat  is  a  troublesome  foe,  but 
there  is  room  for  an  argument  as  to  whether  or  not  he  is 
the  most  troublesome  customer  with  which  the  retailer  has 
to  contend.  One  of  the  most  troublesome  debtors  is  the 
man  whose  intentions  at  the  time  of  purchasing  are 
good,  and  who  places  a  large  order  for  supplies,  but  finds 
out  later  on  that  he  is  unable  to  make  a  settlement.  He 
belongs  to  a  class  of  customers  who  cause  endless  trouble 
to  the  retailer.  Many  retailers  are  themselves  to  blame 
for  much  loss  through  bad  accounts,  on  account  of  not 
watching  collections  closely  and  not  employing  a  system- 
atic method  of  collecting.    This  is  a  very  important  fea- 
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ture  of  successful  retailing  and  too  much  stress  cannot 
be  laid  upon  it.  July  and  August  are  two  good  months  for 
pushing  collections.  The  summer  slackness  gives  the 
merchant  and  his  staff  plenty  of  time  to  devote  to  collect- 
ing accounts.  The  money  gathered  in  now  will  help  in 
paying  for  fall  goods.  You  will  probably  find  it  easier 
to  collect  the  accounts  now  than  later  on,  because  the 
longer  an  account  remains  on  the  books  the  harder  it  will 
be  to  collect. 

©- ■ 

INSTRUCTING  SALESMEN. 

MANY  of  our  largest  and  most  successful  merchan- 
dising concerns  have  found  that  it  pays  to  pro- 
vide a  course  of  special  training  for  junior  em- 
ployees. The  practical  and  definite  instruction  and 
information  given  them  is  a  short-cut  to  the  point  of 
efficiency  which  would  only  otherwise  be  attained  after 
many  years'  service,  and  after  many  costly  and  embar- 
rassing mistakes.  In  the  smaller  stores  there  should  be 
occasional  meetings  for  the  clerks  where  problems  which 
are  constantly  arising  could  be  discussed  and  settled. 
Many  of  the  larger  stores  in  the  larger  cities  have  in- 
structors who  conduct  classes  in  the  same  manner  as  they 
would  be  conducted  in  a  specialized  business  college. 
Junior  members  of  the  sales-force  are  instructed  in  all 
branches  that  it  is  required  they  should  understand,  and 
special  examinations  are  held  to  test  the  efficiency  of  the 
students.  These  large  firms  have  found  out  that  by  con- 
ducting schools  or  classes  of  instruction  they  secure  a 
higher  and  more  efficient  class  of  help  than  could  be 
obtained  otherwise.  An  American  contemporary  in  com- 
menting on  the  methods  of  some  of  the  larger  city  stores 
said: 

"The  educational  departments  for  employees  of  the 
Wanamaker  stores  and  several  other  big  retail  houses 
are  remarkably  comprehensive  and  complete  and  the 
good  that  is  accomplished  through  them  is  almost  be- 
yond computation.  Naturally  the  smaller  store  can- 
not afford  an  elaborate  school  for  employees,  but  the  thing 
can  be  handled  in  a  smaller  way  according  to  circum- 
stances. In  some  instances  a  regular  school  is  not  main- 
tained but  at  intervals  professional  instructors  are  em- 
ployed to  lecture  and  demonstrate  before  the  employees. 
The  general  custom  is  to  have  a  course,  of  lectures  which 
employees  are  required  to  attend  and  take  notes.  Sales- 
people and  others  are  encouraged  to  ask  all  the  questions 
they  may  care  to  and  at  the  end  of  the  course  an  examina- 
tion is  held  to  determine  how  much  of  the  instruction  has 
'soaked  in.' 

"Merchants  are  continually  bewailing  the  fact  that 
good  sales-people  are  practically  impossible  to  find,  and 
there  is  a  good  deal  of  reason  for  these  complaints. 
Unquestionably  the  remedy  lies  in  education.  But  where 
is  that  education  to  be  had  unless  the  merchant  himself 
furnishes  it?  At  the  present  time,  so  far  as  we  know, 
there  are  no  public  schools  in  which  the  prospective  de- 
partment store  worker  can  secure  adequate  training. ' ' 

Some  Canadian  hardware  firms  are  working  along  the 
lines  outlined  above,  but  they  are  comparatively  few  in 
number,  and  there  is  great  room  for  much  educational 
work  along  this  line. 

@ 

IMPORTANCE  OF  CO-OPERATION. 

THE  increasing  necessity  of  a  further  get-together 
movement  upon  the  part  of  hardware  merchants 
is  becoming  more  and  more  apparent.  The  evils  of 
price-cutting  and  credit  extension  form  a  cancerous 
growth  in  the  body  hardware  that  must  be  met  and  de- 
stroyed ere  it  performs  that  duty  for  those  who  foster  it. 
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Hardware  and  Metal  representatives  find  that  almost 
without  exception,  the  merchants  of  those  towns  that  do 
not  work  together  are  prevented  from  doing  so  more  by 
petty  differences  of  a  local  nature  than  by  any  lack  of 
desire  to  do  so. 

It  seems  absurd  that  any  man  with  any  sense  of  pro- 
portion or  of  values  should  allow  differences  of  a  per- 
sonal nature  to  keep  him  from  working  in  harmony  with 
his  opposition  on  matters  of  deep  concern  to  both.  No 
expense,  no  formal  declaration  of  principles  is  required, 
but  merely  a  business  understanding  between  those  who 
are  engaged  in  the  same  business  in  the  same  town,  ir- 
respective of  personal  likes  or  dislikes.  It  will  be  found 
in  most  cases  that  one  man  is  usually  waiting  upon  the 
other  and  blaming  him  for  any  unfavorable  present  con- 
ditions. Such  being  the  case,  the  exertion  of  a  little 
initiative  on  the  part  of  one  may  be  depended  upon  to 
accomplish  the  desired  result  in  the  other,  of  causing  him 
to  eagerly  embrace  any  plan  suggested  for  the  improve- 
ment of  his  business  condition. 

■ @ 


CO-OPERATION  WITH  THE 
TRAVELER. 

THE  merchant  who  deliberately  refuses  to  see  any 
traveler  of  any  reputable  firm  for  any  reason  short 
of  sheer  necessity  is  taking  one  of  the  steps  of  his 
business  suicide.  Regardless  of  possible  grievances,  real 
or  fancied,  frequent  calls  by  the  representatives  of  many 
houses  or  any  one  of  a  number  of  such  reasons;  the 
merchant  owes  it  to  himself  to  give  the  traveler  every 
decent  consideration;  the  consideration  that  he  himself 
expects  to  get  from  his  own  customers. 

When  one  considers  the  wide  experience  that  goes  into 
the  making  of  a  traveler,  the  variety  of  districts  and 
conditions  observed  and  the  number  of  merchants  seen 
by  him;  one  cannot  fail  to  realize  that  it  should  prove  a 
paying  investment  to  cultivate  him  and  get  the  news  and 
views  of  the  trade.  A  traveler  is  human  too,  and  he 
will  do  more  and  go  further  out  of  his  way  to  boost  and 
help  the  man  who  extends  to  him  the  courtesy  and  con- 
sideration that  is  due  all  men  in  their  business  relations, 
regardless  of  either  the  presence  or  absence  of  any  di- 
rect purchase  or  other  material  benefit. 

The  occasion  of  a  traveler's  call  is  really,  even  under 
the  most  unfavorable  of  conditions,  more  of  a  compliment 
than  the  reverse,  a  fact  that  the  merchant  would  do  well 
to  remember  when  he  is  called  upon  by  a  man  from  whom 
he  has  no  intention  of  buying.  The  very  similarity  of 
their  positions  should  render  the  merchant  sympathetic 
rather  than  critical  of  the  traveler.  The  chief  difference 
is  that  one  calls  on  his  trade  and  the  other  (with  a  few 
progressive  exceptions)  lets  the  trade  call  on  him.  In 
that  happy  day  when  all  merchants  seek  their  trade  by 
circular,  personal  calls  and  otherwise,  a  still  closer  bond 
of  union  will  exist  between  them  and  the  travelers  who 
are  doing  the  same  work  on  a  larger  scale. 


EDITORIAL  BRIEFS. 

WAS  YOUR  LAST  inventory  soggy  with  shelf  profits? 

*  #         # 

THE  MODERN  merchant  who  would  win  must  keep  in 
touch  with  the  merchandise — and  the  market. 

*  *         * 

CUTTING  PRICES  is  certainly  a  queer  way  of  increas- 
ing profits;  and  yet  it  is  often  resorted  to  with  that 
object  in  view. 


The   Postmaster  General  versus  the   Merchant 

A  Complete  Review  of  the  Events  Following  an  Attempt  by  Hon. 
L.  P.  Pelletier,  Postmaster-General,  to  Secure  Power  Over  the 
Press  of  Canada  and  Thus  to  Discriminate  in  Favor  of  the  Big 
Papers  Which  Circulate  Mail  Order  Advertising. 


A  BILL  to  amend  the  Post  Office 
Act  of  Canada  was  introduced 
into  the  House  of  Commons  by 
the  Postmaster-General,  Hon.  L.  P.  Pel- 
letier, during  the  session  of  Parliament 
recently  closed.  After  certain  amend- 
ments had  been  proposed  and  the  bill 
had  been  passed  back  and  forth  between 
Commons  and  Senate,  it  was  found  that 
a  satisfactory  agreement  could  not  be 
reached  and  the  bill  was  not  passed.  The 
Postmaster-General  has  since,  in  a  state- 
ment sent  broadcast  throughout  the  Do- 
minion, made  the  charge  that  his  bill  was 
killed  by  the  Liberal  majority  in  the 
Senate,  laying  stress  on  the  fact  that 
thereby  some  1.400  postal  employees  are 
deprived  of  an  increase  of  salary  pro- 
vided for  in  one  clause  of  the  bill. 

Under  the  circumstances  it  is  felt  ne- 
cessary that  a  full  explanation  should  be 
given  to  the  public,  not  only  in  regard 
to  the  terms  of  the  proposed  legislation, 
but  also  with  reference  to  the  manner  in 
which  it  was  introduced.  The  explana- 
tion will  serve  to  make  clear  the  attitude 
of  the  press  of  Canada  in  opposing  the 
bill,  and,  if  it  bears  hard  on  the  Post- 
ma=ter-General,  it  must  be  borne  in  mind 
that  he  has  forced  the  press  into  a  de- 
fensive attitude.  The  question  has  never 
been  a  political  one  in  any  sense  of  the 
word — which  is  attested  by  the  fact  that 
the  publishers  of  Canada,  Conservative 
and  Liberal  alike,  have  opposed  the  mea- 
sure— and  it  is  largely  to  remove  the  im- 
pression that  it  is  a  political  issue  that 
this  explanation  is  made.  It  is  felt  also 
that  the  public,  being  directly  interested, 
should  be  fully  informed  in  the  matter. 
If  legislation  detrimental  to  the  publish- 
ing business  were  put  into  force,  the  pub- 
lic would  suffer  either  through  a  curtail- 
ment of  service  rendered  by  newspapers 
and  periodicals  or  the  other  alternative 
of  higher  subscription  and  advertising 
rates; 

A  Plea  For  Higher  Rates. 

In  order  to  give  a  clear  understanding 
of  the  case,  it  will  be  necessary  to  review 
the  matter  from  the  very  beginning.  Dur- 
ing the  administration  of  Sir  John  A. 
Macdonald,  newspapers  and  periodicals 
were  carried  in  the  mails  free  in  recog- 
nition of  the  educational  and  national 
work  they  were  doing.  As  the  expense 
of  distribution  grew,  however,  the  Post 
Office  Department  felt  that  this  privilege 
could  no  longer  be  extended,  and  during 
the  tenure  of  office  of  Sir  William 
Mulock  rates  were  fixed  of  Vi  cent  and 


V2  cent  a  pound  on  all  second-class 
matter.  Later  the  Senate  reduced 
this  to  14  cent  aU  round.  It  was 
recognized  that  this  change  would 
completely  upset  the  plans  on  which 
publishers  had  been  basing  their  op- 
erations, and  accordingly  some  papers 
were  allowed  five  year;  in  which  to  ad- 
just themselves  to  the  new  conditions. 

Nearly  two  years  ago  the  Postmaster- 
General,  Hon.  Mr.  Pelletier,  notified  the 
Canadian  Press  Association  (which  in- 
cludes in  its  membership  a  very  large 
majority  of  the  publishers  of  Canada) 
that  a  higher  rate  of  postage  would  be 
necessary  on  second-class  matter.  The 
publishers  promptly  informed  him  that, 
if  it  were  found  that  conditions 
warranted  it,  they  would  cheerful- 
ly comply  with  whatever  Parlia- 
ment in  its  wisdom  and  after  care- 
ful investigation  found  was  right. 
In  order  to  secure  information  on  the  re- 
lation of  the  increased  cost  of  mail  ser- 
vice to  the  carrying  of  second-class  mat- 
ter, the  publishers  employed  M.  E. 
Nichols,  then  the  editor  of  a  Winnipeg- 
Conservative  daily,  to  prepare  a  report . 
for  them.  This  report  was  submitted  at 
a  special  joint  meeting  of  the  Canadian 
Press  Association  and  Canadian  Press 
Ltd.,  held  in  Toronto  on  November  20, 
1913.  In  it  Mr.  Nichols  dealt  with  the 
congestion  in  the  mail  service.  He  went 
further  and  appended  a  series  of  recom- 
mendations as  to  new  rates  and  regula- 
tions which  the  Canadian  Press  Associa- 
tion should,  in  his  opinion,  suggest  to  the 
department.  After  some  discussion,  the 
Canadian  Press  Association  accepted 
some  of  his  recommendations,  amended 
others  and  struck  out  others  altogether, 
agreeing  on  the  whole  to  an  arrangement 
that  would  mean  a  very  considerable  in- 
crease in  rates.  The  report  as  thus 
amended  was  submitted  to  Mr.  Pelletier 
at  once  by  Hal.  B.  Donly,  president  of 
the  Canadian  Press  Association,  and  J. 
P.  MacKay,  president  of  Canadian  Press 
Ltd.  It  is  reported  that  Mr.  Pelletier 
expressed  the  opinion  that  the  suggested 
arrangement  was  generally  quite  satis- 
factory, but  that  there  were  some  fea- 
tures included  in  the  original  report 
which  he  wanted  re-inserted.  As  the 
original  report  had  been  a  strictly  confi- 
dential one,  the  question  may  be  asked 
how  information  as  to  its  contents  had 
become  known  to  the  postal  authorities. 
Finally,  the  Postmaster-General  stated 
that  the  recommendations  would  be  con- 
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sidered  and  the  views  of  the  department 
submitted  in  a  short  time,  when,  he 
urged,  another  meeting  of  the  Press  As- 
sociation should  be  called  at  once  to  con- 
sider his  proposition. 

The  promised  memorandum  was  never 
supplied  although  the  Association  made 
lepea'ed  requests  for  the  information. 

Before  going  any  further  it  will  be 
necessary  to  show  what  excuse  Mr.  Pel- 
letier had  for  not  fulfilling  his  promise. 
The  Canadian  Press  Association  heard 
nothing  from  him  until  it  was  discovered 
that  on  May  4  bill  No.  147  had  passed 
the  House  of  Commons  containing  a 
clause  which  took  the  fixing  of  postal 
rates  on  second-class  matter  out  of  the 
hands  of  Parliament  and  vested  it  in  the 
person  of  the  Postmaster  -  General. 
Prompt  steps  were  taken  to  oppose  the 
measure  in  the  Senate — the  only  recourse 
left — and  in  the  course  of  the  fight  which 
ensued  a  deputation  waited  upon  the 
Premier,  R.  L.  Borden  and  the  Postmas- 
ter-General to  protest.  Mr.  Pelletier  de- 
fended his  action  in  bringing  the  bill  for- 
ward before  carrying  out  his  promise  to 
submit  a  proposition  to  the  Canadian 
Press  Association  by  stating  that,  at  the 
conference  with  the  two  presidents,  they 
had  agreed  to  have  M.  E.  Nichols  pre- 
pare a  supplementary  report  for  him, 
and  that  as  a  result  of  the  non-receipt  of 
this  report  he  had  not  been  able  to  sub- 
mit the  promised  memorandum.  In  re- 
ply, President  Donly  expressed  his  clear 
understanding  that  neither  he  nor  the 
president  of  Canadian  Press  Ltd.  had 
agreed  to  have  Mr.  Nichols,  who  was 
present,  prepare  a  supplementary  report. 
He  remembered  that  during  the  inter- 
view the  Postmaster-General  had  asked 
Mr.  Nichols  to  secure  some  information 
regarding  the  custom  in  certain  countries 
of  grading  newspaper  rates  according  to 
the  proportion  of  advertising  to  reading 
matter.  This  request  was  proferred  by 
the  Postmaster-General  himself  in  quite 
an  incidental  manner,  and  it  was  clearly 
the  understanding  of  the  two  presidents 
that  this  report  had  nothing  whatever  to 
do  with  the  arrangement  that  the  de- 
partment was  to  submit  an  early  memo- 
randum to  the  Canadian  Press  Associa- 
tion covering  the  official  proposals.  That 
the  supplementary  report  was  to  be  pre- 
pared for  the  Post  Office  Department  has 
since  been  confirmed  by  Mr.  Nichols 
himself. 

Clearly,  therefore,  in  failing  to  keep 
to   his   arrangement   with    the   Canadian 
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Press  Association  and  in  seeking  to  put 
through  legislation  which  would  give  him 
the  whip  hand  over  the  publishers  before 
submitting  his  proposals  to  them,  the 
Postmaster-General  was  not  playing  fair. 

The  Introduction  of  the  Bill. 

This  charge  of  unfairness  will  seem 
mild  when  the  circumstances  surround- 
ing the  introduction  of  Bill  No.  147  are 
reviewed.  The  newspaper  parliamentary 
reports  of  May  5  contained  an  item  to 
the  effect  that  on  the  preceding  day  a 
bill  to  amend  the  Post  Office  Act  had 
been  given  its  third  reading  and  passed 
in  the  House  of  Commons.  That  was 
all  that  was  said.  No  references  were 
to  be  found  as  to  the  nature  of  the 
amendments.  But  when  the  Hansard 
reports  came  to  hand  it  was  found  that 
T3ill  No.  147  contained  a  clause  which 
took  out  of  the  hands  of  Parliament  the 
right  to  fix  the  rates  on  second-class  mat- 
ter and  transferred  that  power  to  the 
Postmaster-General.  No  notices  had 
been  sent  out  of  this  bill.  The  members 
themselves  were  ignorant  of  what  it  was 
for.  When  the  House  went  into  commit- 
tee on  the  third  reading,  Hon.  Mr.  Gra- 
ham asked  the  Postmaster-General  what 
changes  were  to  be  effected,  receiving  the 
following  reply:— 

"  The  main  object  of  the  first  change 
- — that  is,  in  paragraph  E — is  to  make  it 
•clear  that  the  right  of  looking  at  news- 
papers, parcels,  and  so  on,  is  absolutely 
confined  to  those,  and  that  there  is  no 
right  to  open  letters.  The  section  as  it 
stands  at  present,  as  my  hon.  friend 
from  Rouville  (Mr.  Lemieux)  knows, 
leaves  the  question  open  as  to  whether 
or  not  it  is  right  to  open  letters.  I  want 
to  make  it  clear  that  the  right  does  not 
exist.  We  are  amending  the  clause  so 
that  there  is  no  possibility  of  doubt,  by 
inserting  the  words,  '  except  in  the  case 
of  letters.'  There  are  other  matters  of 
detail,  but  this  is  the  main  object  of  the 
clause. ' ' 

Now  let  us  see  exactly  how  clause  E 
reads: 

(E)  "Established  the  rates  on  postage  on 
all  mailable  matter,  not  being  letters,  and 
prescribe  the  terms  and  conditions  on 
which  all  mailable  matter  shall,  in  each 
case  or  class  of  cases,  be  permitted  to  pass 
by  post:  and,  except  in  the  case  of  letters, 
authorize  the  opening  therenf  for  the  pur- 
pose of  ascertaining  whether  such  condi- 
tions have  been  complied  with." 

It  will  be  noted  that  the  "  main  ob- 
ject of  the  clause  "  is  added  at  the  bot- 
tom, while  the  "  other  matters  of  de- 
tail "  include  the  right  to  arbitrarily  fix 
rates  on  second-class  matter  in  each  case 
or  class  of  cases.  A  mere  "  matter  of 
detail,"  this  power  vested  in  the  hands 
of  one  man  which  would  enable  him  to 
fix,  if  he  so  desired,  prohibitive  rates,  to 
put  any  or  all  classes  of  publications  out 
of  business! 

Mr.  Pelletier's  misleading  explanation 
of  this  clause  in  the  House  can  be  accep- 


ted as  proof  of  either  one  of  two  things. 

First,  he  did  not  himself  realize  the 
importance  of  the  first  part  of  the  clause. 

Second,  he  was  deliberately  endeavor- 
ing to  deceive  the  members  and  rush  the 
bill  through  before  its  real  importance 
became  known. 

The  first  explanation  is  not  tenable. 
Mr.  Pelletier  is  an  able  man,  a  man  of 
broad  experience  and  considerable  as- 
tuteness. No  one  would  insult  his  intel- 
ligence by  assuming  that  he  really  be- 
lieved that  the  question  of  taking  from 
Parliament  a  power  which  had  been 
vested  there  since  Confederation,  a 
power  which  might  involve  millions  of 
dollars,  was  a  mere  "  matter  of  detail  " 
— an  item  of  minor  importance  as  com- 
pared with  the  rest  of  the  clause  which 
fixes  that  the  Postmaster-General  can 
open  newspapers  but  not  letters !  It  is 
not  to  be  thought  for  a  moment,  we  re- 
peat, that  the  head  of  the  most  import- 
ant administrative  department  could  be 
deluded  into  actually  believing  anything 
of  the  kind. 

But,  further,  if  the  right  he  was  thus 
prepared  to  assume  of  fixing  second- 
class  postal  rates  was  a  mere  "  matter 
of  detail,"  why  did  he  hold  up  the  whole 
bill  when  he  found  that  this  one  "  mat- 
ter of  detail  "  was  not  acceptable?  The 
bill  also  provided  increases  for  some 
1,400  employees  of  the  department,  who 
are  badly  in  need  of  the  raise,  he  says. 
If  a  little  "  matter  of  detail  "  could  not 
be  adjusted,  why  did  he  not  accept  the 
amendments  and  let  the  bill  go  through 
this  session?  The  "  matter  of  detail  " 
could  be  fixed  to  his  satisfaction  at  the 
next  session  and,  not  being  of  sufficient 
importance  to  be  worth  explaining  even 
to  the  members  of  the  House,  it  could 
not  matter  much  either  one  way  or  the 
other. 

No.  The  Postmaster-General's  subse- 
quent course  bears  convincing  testimony 
to  the  fact  that  this  mere  "  matter  of 
detail  "  was  to  him  the  most  important 
part  of  the  whole  bill.  Why,  otherwise, 
should  he  permit  his  whole  bill  to  be 
shelved   because  of  it? 

If  further  proof  of  the  purpose  of  the 
astute  Postmaster-General  is  required, 
the  following  facts  will  serve  to  establish 
the  contention  that  he  deliberately  at- 
tempted to  rush  the  bill  through  before 
interested  parties  would  have  a  chance 
to  stop  it. . 

When  it  was  learned  through  the  Han- 
sard reports  that  this  bill  had  been  pass- 
ed in  the  Commons,  the  secretary  of  the 
Canadian  Press  Association-  sent  a  re- 
quest to  the  Post  Office  Department  for 
a  copy.  The  reply  received  from  Dr. 
Coulter,  Deputy  Minister,  was  dated  May 
8  (the  bill  passed  May  4)  and  read  in 
part: 

"With  reference  'o  your  letter  of  the 
6th  Inst,  asking  iur  copy  of  the  Post- 
master-General's   Bill    to    amend    the    lost 
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Office  Act  which  passed  its  third  reading 
in  the  House  of  Commons  the  other  day, 
permit  me  to  say  that  none  of  these  will 
be  printed  until  the  bill  has  been  signed 
by  the  Governor-General,  and  when  this 
has  been  done,  I  will  be  pleased  to  im- 
mediately  send   you   a   copy." 

Yet  the  fact  remains  that  hundreds  of 
copies  of  the  bill  had  been  printed. 

The  secretary  of  the  Canadian  Press 
Association  received  copies  of  the  bill 
from  another  source,  the  day  before  he 
received  this  letter  from  Dr.  Coulter  in 
which  the  latter  states  that  the  bills 
were  not  yet  printed! 

Why  had  not  a  copy  been  sent  to  the 
Canadian  Press  Association?  Surely 
the  interest  of  newspaper  publishers  in 
the  proposed  change  was  sufficiently 
great  to  entitle  them  to  a  copy  of  the 
bill  pending!  Why  was  the  request  for 
a  copy  refused? 

Why  Fight  Was  Carried  to  Senate. 

If  the  purport  of  the  bill  had  not  been 
discovered,  almost  by  an  accident,  the 
measure  might  have  passed  through  the 
Senate  in  the  same  quiet  way  that  it 
slipped  through  the  Commons,  before  the 
publishers  received  copies  of  the  bill. 
They  would  not  have  learned  of  the  new 
power  acquired  by  the  Postmaster- 
General  until  it  was  too  late  to  even  pro- 
test. Can  it  be  that  this  contingency 
had  been  foreseen,  had  in  fact  been 
counted  upon? 

Mr.  Pelletier  at  various  stages  of  the 
fight  complained  of  what  he  termed  the 
unfairness  of  publishers  in  carrying  the 
fight  before  the  Senate,  a  body  politic- 
ally opposed  to  the  Government  and  him- 
self. By  skilful  manipulation  of  this 
complaint  he  has  endeavored  to  create 
a  political  issue  out  of  it  and  to  make  it 
appear  that  his  bill  was  thrown  back 
through  the  caprice  of  a  hostile  second 
chamber  instead  of  as  a  result  of  the 
opposition   of  a   united  press. 

As  a  matter  of  fact,  the  bill  had  pass- 
ed the  House  of  Commons  before  the 
publishers  knew  that  such  a  piece  of 
legislation  was  even  contemplated.  What 
course  was  left  but  to  fight  it  in  the 
Senate  in  sheer  self-defence? 

The  publishers  of  Canada  would  have 
much  preferred  to  have  fought  the  bill 
on  the  floor  of  the  House,  where  the 
question  could  have  been  thrashed  out 
without  any  suggestion  of  partyism 
creeping  in.  Mr.  Pelletier  was  afraid  to 
have  the  bill  discussed  in  the  House. 
He  has  openly  avowed  his  fear.  If  he 
felt  that  his  measure  would  be  beaten 
in  the  Commons,  where  any  party  bias 
would  be  in  his  own  favor,  why  does  he 
charge  that  its  practical  defeat  in  the 
Senate  was  due  solely  to  political  ani- 
mosity? 

As  a  matter  of  fact,  the  press  has  pre- 
sented a  united  front  on  this  question. 
P.  D.  Boss,  editor  of  the  Ottawa  Journal, 
who  led  the  fight  for  the  Canadian  Press 
Association,    is    perhaps     the    foremost 
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newspaper  supporter  of  the  Government 
and  who  because  of  this  very  justly  com- 
mands the  respect  and  confidence  of  the 
Prime  Minister,  more  perhaps  than  any 
journalist  in  Canada.  Many  of  the 
publishers  who  went  to  Ottawa  to  pro- 
test were  strong  Conservatives.  Oppo- 
sition in  the  Senate  did  not  come  from 
the  Liberal  side  of  the  House  alone. 

What  is  more,  if  the  issue  is  reviewed 
next  session,  the  publishers  of  Canada 
will  go  before  the  House  of  Commons 
to  present  their  case,  and  if  Mr.  Pelletier 
relies  upon  carrying  his  point  by  appeal- 
ing to  sheer  party  loyalty,  he  will  un- 
doubtedly meet  a  series  of  surprises. 

The  amendments  proposed  in  the 
Senate,  which  Mr.  Pelletier  refused  to 
accept,  were  framed  with  an  earnest 
desire  to  make  the  bill  workable 
in  the  interests  of  both  departments  and 
press.  It  is  not  stretching  a  point  to 
assert  that  the  objections  raised  by  the 
Senators  were  precisely  what  Mr.  Pel- 
letier would  have  encountered  in  the 
House  had  the  members  been  aware  of 
the  purport  of  the  bill  when  it  was  first 
introduced. 

Objection  Based  on  Principle. 

The  publishers  of  Canada  objected  to 
the  bill  purely  on  principle.  It  is  con- 
trary to  the  spirit  of  the  British  con- 
stitution for  arbitrary  powers  to  be 
vested  in  one  man,  without  the  right  of 
appeal  to  Parliament.  What  sane  man 
would  suggest  that  the  fixing  of  the 
tariff  should  be  placed  in  the  hands  of 
one  member  of  the  Cabinet?  In  a 
lesser  degree  this  is  exactly  what  was 
contemplated  in  the  postal  amendment. 
It  would  rest  with  the  Postmaster-Gene- 
ral to  say  what  rate  must  be  paid  on  the 
printed  matter  circulated  throughout  the 
Dominion. 

The  danger  would  be  two-fold.  Not 
only  could  an  unscrupulous  official  un- 
fairly penalize  any  paper  or  class  of 
paper,  and  discriminate  against  papers 
for  party  purposes,  but  the  man  respon- 
sible for  the  fixing  of  the  rates  would 
himself  be  placed  in  an  invidious  posi- 
tion. He  alone  would  have  to  bear  the 
brunt  of  discussion  and  criticism.  On 
that  man  alone  would  all  the  influence 
of  competing  interests  be  brought  to 
bear.  Would  it  be  wise  to  place  such 
power  in  the  hands  of  one  man? 

A  significant  admission  was  made  by 
Mr.  Pelletier  before  the  Senate  commit- 
tee when  the  matter  was  first  discussed. 
He  had  pointed  out  that  the  new  rates 
suggested  by  the  Canadian  Press  Asso- 
ciation bore  heavily  on  the  metropolitan 
daily  newspapers.  "  I  cannot  fight  these 
big  papers,"  he  declared.  If  he  feels 
unable  to  withstand  the  influence  and 
power  of  the  metropolitan  dailies  when 
the  question  rests  with  Parliament, 
would  he  not  have  been  even  more  im- 
potent if  the  sole  responsibility  of  fixing 


the  rates  had  been  placed  in  his  hands, 
thus  making  him  the  target  against 
which  such  influence  would  be  directed? 
In  view  of  this  admission,  what  could 
the  smaller  paper,  whose  interests  are 
almost  diametrically  opposed  to  that  of 
the  big  "  dollar  daily,"  expect  if  the 
adjustment  of  rates  rested  with  one  man 
— and  that  man  professedly  afraid  of  the 
big  fellows  in  the  publishing  world? 

But  it  is  not  necessary  to  go  on  con- 
jecture alone  in  considering  the  effects 
that  the  measure  would  have.  At  the 
same  session  of  the  Senate  committee 
Mr.  Pelletier  declared  that  the  publishers 
need  not  anticipate  any  arbitrary  use  of 
the  power  he  was  seeking  to  get  into  his 
hands.  Colonel  MacLean,  publisher  of 
class  papers  with  a  combined  circulation 
of  over  100,000,  including  Printer  and 
Publisher,  the  organ  of  the  publishing 
industry,  spoke  before  the  meeting,  ob- 
jecting strongly  to  the  proposal.  In  the 
course  of  the  discussion  that  ensued,  the 
Postmaster-General,  forgetting  his 
pledge  that  the  power  would  not  be  used 
in  an  arbitrary  way,  stated  that,  if 
Colonel  MacLean  would  not  consent  to 
the  proposals,  he  would  impose  a  rate  of 
8  cents  a  pound  on  class  publications. 

What  more  telling  proof  could  have 
been  adduced  of  the  use  that  might  be 
made  of  the  arbitrary  power  that  the 
Postmaster-General  sought? 

A  rate  of  8  cents  a  pound  would  put 
every  magazine,  trade,  technical,  and 
farm  paper  in  Canada  out  of  business. 
Thus  would  one  man  have  the  power  to 
cripple,  kill  or,  on  the  other  hand,  to 
unfairly  foster  by  privilege  any  particu- 
lar paper  or  class  of  papers. 

The  Status  of  the  Class  Press. 

One  of  the  main  points  of  contention 
since  the  question  of  increasing  the 
postal  rates  first  came  up  has  been  the 
status  of  the  class  press.  Despite  the 
fact  that  trade  and  technical  papers 
have  become  a  necessity  in  every  line  of 
industry,  despite  their  acknowledged 
worth  as  an  educational  factor,  despite 
finally,  the  fact  that  the  governments  of 
Canada  spend  large  sums  of  money  an- 
nually to  send  out  free  printed  matter 
of  an  instructive  nature  to  the  farming 
community,  thereby  performing  the  same 
work  for  the  farmer  that  the  trade  paper 
does  for  the  engineer,  the  mechanic  and 
the  merchant;  despite  this,  there  has 
long  been  a  prejudice  in  the  Post  Office 
Department  against  trade  and  technical 
papers,  a  prejudice  which  has  manifested 
itself  in  close  surveillance,  dogmatic  in- 
terpretation of  statutory  details  and 
open  threats  of  a  higher  rate  than  is 
placed  upon  daily  newspapers.  As  soon 
as  it  was  announced  that  postal  rates 
would  be  advanced,  it  became  known 
that  it  was  intended  to  seize  the  oppor- 
tunity to  penalize  the  trade  press.  The 
report  submitted  by  the  daily  newspaper- 
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man,  commissioned  to  report  on  postal 
matter,  contained  recommendations  to 
that  effect — recommendations  bolstered 
up  with  reasons  couched  in  terms  so  con- 
cisely the  same  as  employed  by  the  pos- 
tal officials  that  one  trade  publisher  was 
impelled  to  exclaim:  "  It's  the  hand  of 
Esau,  but  the  voice  of  Jacob." 

The  Canadian  Press  Association,  with 
loyal  appreciation  of  the  real  value  and 
the  just  claims  of  the  trade  press,  re- 
fused to  countenance  the  suggestion  that 
the  newspapers  escape  their  due  share 
of  the  advanced  cost  of  postal  trans- 
portation by  putting  a  larger  load  on  the 
trade  press,  voting  with  practical  una- 
nimity to  throw  out  the  resolution. 

It  was  not  the  intention  of  the  writer 
to  enter  into  a  discussion  of  the  posi- 
tion of  the  trade  press  at  this  time,  but 
the  above  explanation  was  necessary  in 
order  to  show  the  next  inconsistency  in- 
to which  the  worthy  Postmaster-General 
strayed.  At  the  meeting  of  the  Senate 
Committee  already  referred  to,  Mr. 
Pelletier  stated,  in  replying  to  Colonel 
MacLean,  that  in  the  course  of  the  in- 
terview he  had  had  with  the  presidents 
of  the  Canadian  Press  Association  and 
Canadian  Press  Ltd.,  when  they  laid  be- 
fore him  the  report  as  adopted  in  No- 
vember, he  was  told  by  these  gentlemen 
that  it  was  the  spirit  of  the  meeting  of 
the  Canadian  Press  Association  and 
Canadian  Press  Ltd.  that  a  higher  rate 
should  be  placed  on  the  trade  press.  As 
the  instructions  of  the  two  presidents 
had  been  to  merely  wait  upon  the  Post- 
master-General and  lay  before  him  the 
findings  of  the  meeting,  it  was  incon- 
ceivable that  they  could  have  made  such 
a  statement.  Printer  and  Publisher  at 
once  communicated  with  both  Mr.  Donly 
and  Mr.  MacKay  and  received  their  un- 
reserved and  emphatic  denial  of  the 
statements  imputed  to  them  by  the  Post- 
master-General. 

The  Position  of  the  Postmaster- 
General. 

Throughout  the  whole  course  of  the 
fight,  the  representatives  of  the  press 
made  it  their  earnest  endeavor  to  keep 
the  personal  element  in  the  background. 
It  was  made  very  clear  that  their  objec- 
tion was  not  to  Mr.  Pelletier  having  the 
power  he  sought,  but  to  any  man 
having  that  power;  that  it  was  too  dan- 
gerous a  power  for  one  man  to  have  from 
the  standpoint  of  the  good  of  the  coun- 
try as  well  as  the  good  of  the  press.  But 
as  the  matter  progressed  and  the  part 
that  Mr.  Pelletier  was  playing  became 
more  transparent  with  each  move  that 
he  made,  the  conviction  was  driven  home 
that  it  would  be  a  particularly 
dangerous  policy  for  such  a  man 
as  Mr.  Pelletier  to  exercise.  He 
convicted  himself  of  inability  to 
exercise  that  power  with  absolute 
fairness    to    all    concerned    by    his    own 
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statements  in  the  course  of  the  debates. 
On  several  occasions  he  voiced  the 
opinion  that  he  could  not  antagonize  the 
powerful  metropolitan  newspapers.  At 
the  meeting'  of  the  Senate  Committee  on 
Banking  and  Commerce,  on  May  29,  he 
said:  "But  I  cannot  afford  to  have  all 
the  papers  in  this  country  banded 
against  me. ' '  If  one  proceeds  to  analyze 
this  statement,  it  becomes  apparent  that 
the  man  who  made  it  is  not  a  proper 
person  to  hold  a  power  which  would 
enable  him  to  summarily  penalize  the 
press  and,  moreover,  would  put  him  in 
the  position  of  having  the  influence  of 
all  sections  of  the  press  focused  upon 
him.  Let  us  proceed  upon  a  supposition. 
If  he  "  cannot  afford  to  have  all  the 
papers  banded  against  him,"  he  could 
not  be  expected  to  do  what  was  right  if 
the  interests  of  the  country  at  large 
should  at  any  time  demand  that  he  take 
such  action  as  would  cause  all  papers 
to  band  against  him.  He  has  tacitly 
acknowledged  that  his  fears  would  not 
permit  him  to  exercise  his  power  in  a 
way  that  the  interests  of  the  country 
would  demand.  If  he  does  not  feel  that 
he  has  the  backbone  to  withstand  any 
kind  of  influence  which  misht  be  brought 
to  bear,  why  does  he  endeavor  to  take 
a  position  where  his  lack  of  backbone 
might  some  time  constitute  a  menace  to 
the  country  at  large? 

The  Postmaster  General  has  wide 
powers  now.  It  is  part  of  his  duty.  He 
would  have  to  decide,  for  instance, 
how  far  the  metropolitan  papers  can 
go  in  dumping  their  products  in 
all  parts  of  the  country  at  ridicu- 
lously low  subscription  prices,  thus 
seriously  jeopardizing  the  local  press. 
The  investigation  made  by  Mr. 
Nichols  showed  conclusively  that  the 
congestion  in  the  mails,  which  had  cre- 
ated the  necessity  for  higher  rates,  was 
chiefly  around  the  big  cities  and  was  due 
to  the  enormous  quantities  sent  out  by 
the  "  dollar  dailies."  In  recognition  of 
this  fact,  the  Canadian  Press  Associa- 
tion recommended  that  a  minimum  sub- 
scription price  be  set  for  daily  news- 
papers with  a  view  to  preventing  the 
"dumping"  of  big  city  dailies  and  thus 
reducing  the  congestion. 

Before  the  Senate  Committee  on  May 
27  Mr.  Pelletier  said  that  "  he  was  not 
prepared  to  put  into  effect  the  recom- 
mendation of  the  two  associations  in 
respect  to  a  minimum  subscription  price 
for  daily  newspapers."  Before  the  same 
committee  on  May  29  Mr.  Pelletier  said: 
"  Fifteen  days  ago  we  took  eight  car- 
loads of  one  paper  in  Montreal  out  to 
the  coast,  and  they  gave  us  $84.50  as  a 
revenue,  though  it  cost  us  $502.00." 
This  instance  shows  that  the  Govern- 
ment loss  is  sustained  through  the  cir- 
culations built  up  by  the  "dollar 
dailies  "  through  their  low  outside 
prices.      But    Mr.   Pelletier,   calmlv   ac- 


knowledging the  truth  of  this,  had  never- 
theless announced  his  intention  not  to 
apply  the  obvious  remedy,  preferring  to 
make  up  the  deficit  by  making  all  papers 
pay  a  higher  rate,  and  specially  penaliz- 
ing trade  and  technical  newspapers. 

And  that  is  exactly  why  one  man 
should  not  be  allowed  to  decide  such  big 
problems  without  any  right  of  appeal 
beyond  him.  Individuals  are  too  prone 
to  errors  of  judgment.  Mr.  Pelletier 's 
error  of  judgment  in  this  matter  is  but 
a  foretaste  of  what  might  happen  if  he 
were  permitted  to  gather  the  reins  of 
arbitrary  power  into  his  own  hands. 

The   Progress   of  the   Fight. 

All  that  remains  is  to  recount  the 
events  following  on  the  fight  in  the 
Senate. 

On  June  2  the  Senate  Committee  on 
Banking  and  Commerce  passed  the  bill, 
with  an  amendment  as  follows:  "  Pro- 
vided always  that  the  maximum  rate 
which  the  Postmaster-General  may  fix 
as  the  postage  of  newspapers  and  peri- 
odicals defined  by  section  53  of  this  act 
shall  in  no  case  exceed  —  cent  for  each 
pouch  pound  weight  or  fraction  of  a 
pound  weight,  however  the  rates  may  be 
graded  according  to  distance  and  zones 
of  transportation,  and  said  rates  so  fixed 
and  levied  shall  be  submitted  to  Parlia- 
ment at  the  ensuing  session  for  revision 
or  ratification." 

As  thus  amended,  the  bill  was  passed 
by  the  Senate  and  sent  back  to  the 
House.  The  executive  committee  for 
the  Canadian  Press  Association  were  not 
satisfied,  however,  as  it  was  felt  that 
when  the  principle  was  wrong,  the  cur- 
tailment of  powers  as  per  the  amend- 
ment would  not  suffice.  A  deputation, 
therefore,  waited  upon  Hon.  R.  L.  Bor- 
den and  Hon.  Mr.  Pelletier,  requesting 
that  "(a)  the  clause  of  Bill  No.  147 
which  amends  present  newspaper  postage 
regulations  be  withdrawn  for  the  present 
session,  inasmuch  as  a  delay  of  a  few 
months  in  amending  the  present  condi- 
tions which  have  existed  for  nearly  20 
years  can  matter  little.  Or  (b)  that  the 
schedule  of  rates  suggested  by  the  Cana- 
dian Press  Association  in  December  last 
be  adopted  until  the  Postmaster-General 
can  submit  revised  rates  next  session." 

A  promise  to  consider  the  request  was 
received  from  the  Premier.  In  view  of 
the  promise  of  the  Premier,  it  was  deem- 
ed advisable  to  place  the  facts  before  a 
number  of  representative  newspapers 
throughout  Canada,  in  order  that  they 
might,  if  thought  advisable,  wire  their 
views  to  the  Premier  and  other  members 
of  the  Government,  and  thus  make  it 
clear  that  the  position  taken  by  the 
Executive  Committee  of  the  Association 
was  the  position  of  the  individual  news- 
papers throughout  Canada.  To  this  end 
night  lettergrams  were  sent  on  Wednes- 
dav      evening      to      approximately      125 

ir 


representative  newspapers  throughout 
Canada,  and  it  is  known  to  the  officers 
of  the  Association  that  on  Thursday  a 
large  proportion  of  these  newspapers 
wired  the  Premier  and  other  members  of 
the  Government,  urging  the  principle 
that  newspaper  postage  rates  should  be 
fixed  by  Parliament. 

On  the  evening  of  Thursday,  June  4, 
it  was  intimated  to  the  Chairman  of  the 
Postal  Committee  that  the  Premier 
wished  to  discuss  the  matter  further  with 
him.  Mr.  Ross,  chairman  of  the  Postal 
Committee  of  the  Canadian  Press  Asso- 
ciation, had  an  audience  with  the  Pre- 
mier that  evening,  and  Mr.  Borden  ex- 
pressed the  willingness  of  the  Govern- 
ment to  meet  the  views  of  the  Associa- 
tion to  the  extent  of  having  the  rates 
fixed  by  the  Treasury  Board  instead  of 
by  the  Postmaster-General,  with  the  pro- 
vision that  in  no  case  should  the  rate 
exceed  one  and  one-half  cents  per  pound, 
and  with  the  understanding  that  the  As- 
sociation would  be  consulted  before  the 
increase  in  rates  now  proposed  was  fixed 
by  the  Treasury  Board. 

After  the  interview  with  the  Premier 
and  again  on  the  morning  of  Friday, 
June  5,  Mr.  Ross  consulted  the  president 
and  other  members  of  the  Executive 
Committee  who  were  in  Ottawa  regard- 
ing the  Premier's  suggestion.  All  were 
agreed  that  it  would  be  inadvisable  to 
agree  to  the  compromise  suggestion, 
first  because  it  was  contrary  to  the 
principle  that  newspaper  postage  rates 
should  be  fixed  by  Parliament,  and,  sec- 
ond, because  consent  to  the  provision 
of  a  minimum  rate  of  one  and  one-half 
cents  per  pound  might  be  interpreted  at 
a  future  time  as  an  admission  by  the 
Association  that  the  Post  Office  Depart- 
ment would  be  justified  in  imposing  any 
rate  of  postage  up  to  the  rate  specified 
as  a  maximum. 

However,  Mr.  Pelletier  introduced  a 
resolution  in  the  House  of  Commons 
making  an  amendment  to  the  Senate 
amendment  that  the  fixing  of  the  rate 
be  vested  in  the  Treasury  Board,  the 
rates  fixed  to  be  put  before  Parliament 
for  ratification  or  revision. 

On  June  10  the  bill  again  came  before 
the  Senate  and  was  passed  with  still  a 
further  amendment  which  practically  re- 
established the  old  order,  inasmuch  as  it 
provided  that  rates  fixed  by  the  Trea- 
sury Board  should  not  come  into  force 
until  revised  or  ratified  by  Parliament. 

The  bill  as  thus  amended  was  returned 
to  the  House  of  Commons,  and,  on  the 
motion  of  Mr.  Pelletier,  a  message  was 
ordered  to  be  sent  to  the  Senate  that  the 
House  would  agree  to  the  amendment  if 
it  were  again  amended  by  striking  out 
the  words  "and  shall  not  take  effect 
until  so  revised  or  ratified."  Mr.  Pel- 
letier's  contention  was  that  these  words 
would  have  the  effect  of  preventing  the 
(Continued  on  page  51.) 


hi  Other 


OLrdwaxemen  Do 
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HOUR  SALE. 

THE  Tourtellot  Hardware  Co.,  Ltd., 
Port  Arthur,  recently  conducted 
an  "Hour  Sale."  The  sale  took 
place  on  Tuesday,  June  30,  the  day  pre- 
ceding Dominion  Day  holiday  and  lasted 
from  2  p.m.  until  10  p.m.  The  special 
goods  and  the  hours  during  which  they 
were  on  sale  are  enumerated  as  appeared 
in  the  ad. : — - 

From  2  O'clock  to  3  O'clock. 
10   casseroles,  regular  price  $1  to  $2 
-for   one   hour    only   the   price    is, 
75c.     Be   here   early   if   you   want 


each 
each 


From  3  O'clock  to  4  O'clock. 

13  only  aluminum  preserving  kettles, 
ranging  in  prices  from  70c  to  90c,  for 
one  hour  only  on  Tuesday  the  price  will 
be  50c. 

From  4  O'clock  to  5  O'clock. 
24  only,  tea  pots  of  very  best  enamel 
ware,  regular  price  $1.25.    For  one  hour 
only  the  price  will  be  only,  each  75c. 
From  5  O'clock  to  6  O'clock. 
20   only   general    purpose    hand    saws, 
regular  price  $1.50   each.     During  this 
hour   you   can   get    one    for    the    special 
price  of  95c. 

From  6  O'clock  to  7  O'clock. 
Hot  Point  stoves  that  sell  regularly  at 
$6.25 — For  one  hour  you  can  get  one  of 
these  stoves  at  this  special  price,  $4.50. 
From  7  O'clock  to  8  O'clock. 
15  only  nickel  plated  tea  kettles,  regu- 
lar price  is  $1.75.     Sale  price  on  Tues- 
day for  one  hour  only  will  be,  each  $1.35 
From  8  O'clock  to  9  O'clock. 
3  dozen  best  quality  steel  shears,  reg- 
ular prices  65c  to  85c — one  hour  special 
sale  price  on  these  will  be,  pair  50c. 
From  9  O'clock  to  10  O'clock. 
50  pieces  enameled  ware,  regular  sell- 
ers at  from  40  to  60c  each — During  this 
hour   only   we   will    clear   the   entire   50 
pieces  at,  each  50c. 

•     *     • 

TEN   CENT   WINDOW. 

James  &  Reid's,  Perth,  Ont.,  con- 
ducted a  ten  cent  sale  last  week.  Special 
window    displays    were    arranged    and    a 


large  advertisement  featuring  the  event 
was  placed  in  a  local  paper.  Granite- 
ware  was  the  principal  line  featured  and 
among  the  goods  offered  were  dippers, 
pie  plates,  jelly  pans,  pudding  pans, 
mixing  bowls,  sauce  pans,  wash  basins, 
j^reserving  kettles,  cuspidors,  etc. 
•     *     • 

FREE  SPOON. 

In  order  to  help  stimulate  the  demand 
for  preserving  kettles  J.  B.  Ross,  hard- 
ware merchant,  Oshawa,  Ont.,  offers  a 
large  size  aluminum  preserving  spoon 
free  to  each  purchaser  of  a  preserving 

kettle. 

*  •     * 

DOLL  HOUSES. 

R.  Chestnut  &  Sons,  Fredericton,  N.B., 
are  selling  doll  houses  at  $2.50  each. 
The  houses  have  been  made  by  a  manu- 
facturer of  roofing.  In  featuring  the 
doll  houses  in  show  window  and  news- 
paper advertising  the  firm  makes  a 
special   feature   of   wall    board,   roofing, 

etc. 

*  *     * 

FREE  PARCELS  POST. 

Wm.  Magladery,  hardware  merchant, 
New  Liskeard,  offers  free  parcels  post 
service  to  all  customers  residing  within 
a  radius  of  twenty  miles.  In  a  recent 
advertisement  the  following  notice  ap- 
peared : — 

Wm.  Magladery  offers  to  you,  farmers, 
absolutely  Free  Rural  Delivery  of  any 
article  which  is  ordered  from  us  by  phone 
or  mail,  that  we  can  send  by  Parcels 
Post.  No  matter  if  it  is  only  five  or  ten 
cents'  worth  of  nails  or  staples,  if  you 
will  call  Phone  11,  New  Liskeard,  or 
drop  us  a  card,  we  will  send  them  by  the 
next  delivery  and  will  not  charge  you 
one  cent  for  postage,  either  directly  or 
indirectly. 

Parcel  Post  Rules. 

Bear  in  mind  that  any  article  weigh- 
ing eleven  pounds  or  less  and  not  great- 
er in  size  than  72  in.  in  height  and  girth 
combined  can  be  sent  by  Parcels  Post. 

There  are  thousands  of  articles  in  our 
48 


stock  that  you  can,  when  in  a  hurry, 
telephone  us  for,  which  can  be  delivered 
by  Parcels  Post  and  will  not  cost  you  a 
cent  more  than  if  you  came  to  town  for 
them,  tools,  an  ax,  hammer,  saw,  kit- 
chenware,  dish  pan,  milk  pail,  screen 
wire,  chicken  wire,  can  of  paint  and  a 
hundred  and  one  other  items  that  you 
often  need  in  a  hurry  but  don't  have 
time  to  go  to  town  for.  Any  of  these 
you  can  always  get  on  the  next  delivery 
by  calling  Wm.  Magladery,  hardware 
merchant,  phone  11,  New  Liskeard. 

We  are  offering  this  free  delivery  to 
accommodate  you  farmers,  and  to  ex- 
press to  you  our  appreciation  of  the 
favors  you  have  shown  us.  We  hope 
and  believe  you  will  find  our  new  free 
delivery  service  a  great  accommodation, 
and  we  want  you  to  call  us  often,  no 
matter  how  small  the  item  you  need. 
Phone  11. 

*  *  * 

NOTHING  ON  US. 

In  order  to  convince  customers  that 
the  country  residents  can  enjoy  as  many 
comforts  as  the  city  dwellers,  O.  B. 
Henry  &  Co.,  of  Drayton,  Ont.,  in  a 
recent  advertisement  said:  — 

"Mrs.  Jcnes,  of  the  City  of  Toronto, 
has  no  greater  cooking  convenience  than 
you  can  have  ort  the  farm  or  in  the  vil- 
lage. Cooking  in  a  hot,  stuffy  kitchen 
in  a  sizzling  hot  wood  or  coal  range  in 
summer  has  probably  made  more  wo- 
men dicontented  with  farm  or  village 
life  than  any  one  thing.  She  thinks  of 
the  gas  stoves  the  city  folks  can  cook  on. 
We  have  a  joyful  message  for  these 
women The   


Gasoline   or   Oil 

Stoves  work  just  like  a  city  gas  stove, 
so  you  do  not  have  to  be  without  the 
convenience  of  a  city  gas  stove  any 
longer,  no  matter  where  you  live.  No 
storage  or  pressure  tanks  needed.  You 
can  put  the  stove  in  any  part  of  the 
kitchen.  Simply  light  the  burners  and 
the  stove  is  ready  to  cook  on.  We  in- 
vite you  to  look  at  them,  and  we  will 
give  you  a  little  book  showing  the  dif- 
ferent styles  and  sizes. 


HARDWARE    AND     METAL 


CREAMERY   DEMONSTRATION. 

Geo.  L.  Foerster,  Neepawa,  Manitoba, 
held  a  demonstration,  on  a  recent  Sat- 
urday at  which  he  featured  a  home 
creamery.  In  advising  his  customers  of 
the  demonstration  Mr.  Foerster  said : — 
"The  Home  Creamery  marks  a  new  era 
in  the  possibilities  of  butter  making. 
You  need  it  for  more  than  one  reason. 
First:  Because  it  will  make  you  a  first- 
class  creamery  butter  right  in  your  own 
home. 

"It  will  bring  increased  profits  to  you 
because  of  .its  ability  to  make  more  but- 
ter and  better  butter,  and  for  which  you 
will  be  able  to  demand  a  better  price. 
No  longer  will  you  have  to  take  the 
standard  price  for  your  butter  fat  and 
let  the  creamery   make  the  18  to  25% 

over-run. ' ' 

*  •     • 

WASHER  DEMONSTRATION. 

On  a  recent  Saturday  Bernhardt  & 
Spaldery,  Preston,  held  a  demonstration 
of  water  power  washing  machines  in 
their  show  window. 

*  *     * 

BATHROOM  OUTFITS. 

The  George  Taylor  Hardware  Co.,  Co- 
balt, are  featuring  bathroom  outfits  as 
practical  wedding  gifts.  In  featuring 
a  special  outfit  of  twelve  pieces  the  firm 

says: — The  Bathroom  outfit  makes 

a  handsome  and  practical  gift  for  the 
June  bride — and  then  again  it  may  be 
found  very  convenient  for  your  own  use. 
This  outfit  consists  of  twelve  pieces, 
namely,  crystal  plate  glass  shelf,  two 
crystal  towel  bars  for  lavatory  and 
bathroom,  basin  wall  soap  dish,  bath  tub 
soap  dish,  tumbler  and  tooth  brush 
holder,  toilet  paper  holder,  and  bath- 
room hooks.  The  absolutely  sanitary 
feature  of  this  ware  is  its  freedom  from 
useless  ornament  that  collects  dirt. 
Every  piece  has  the  exquisite  A.  B.  C. 
Nickel  finish  on  solid  brass  and  is  war- 
ranted by  the  makers.  Price  of  set 
complete  and  ready  for  shipment  or  to 

take  home  is  $11.00. 

*  *     * 

TRIM  THAT  BLOCKED  THE 
SIDEWALK. 

A  Duluth  hardware  store  has  just  put 
in  a  show  window  this  week,  that  has 
stopped  hundreds  of  people. 

The  floor  has  been  sodded  with  grass, 
across  the  front  of  the  window  is 
stretched  a  lawn  fence,  at  the  back  there 
are  four  trellises  of  12  in.  poultry  net- 
ting, covered  with  artificial  morning 
glories. 

At  the  back  of  the  window  a  sill  cock 
is  screwed,  to  which  is  attached  a  length 
of  garden  hose.  A  galvanized  iron 
sprinkling  can  stands  on  one  corner  and 
near  it  are  a  set  of  floral  garden  tools. 
On  the  other  side  are  a  lawn  mower 
and  its  accessories. 

The  main  feature  is   a  dummy  figure 


in  the  center,  a  boy  clad  in  hunting 
boots  and  khaki  clothing.  In  his  hand 
is  the  nozzle  of  the  hose,  in  the  hole 
of  which  is  set  a  No.  14,  1-inch  flat 
head  bright  screw.  From  the  head  of 
the  screw  64  strands  of  white  thread 
run  about  (>  ft.  and  are  stapled  in  the 
floor  under  the  sod.  After  stapling  about 
10  threads  the  sod  is  packed  down,  then 
10  more  threads  are  stapled,  then  more 
sod,  and  so  on  until  the  ends  of  the 
thread  cover  a  space  about  6  inches 
wide  by  8  inches  long. 

These  threads  are  kept  in  motion,  giv- 
ing a  perfect  imitation  of  sprayed  water, 
by  agitation  from  an  electric  fan,  con- 
cealed behind  a  picture  of  lawn  fence 
which  stands  near  the  man. 

A  flower  bed.  planted  with  tulips, 
ornaments  one  side  of  this  show-window- 
lawn. — Zenith. 

•     •     • 

ELECTRICITY  IN  THE  HOME. 

The  following  is  a  verbatim  copy  of 
an  authentic  letter  received  in  the  office 
of  Hardware  and  Metal,  and  one  that 
properly  used,  should  serve  as  an  aid  to 
the  hardwareman  who  is  pushing  elec- 
tric goods.  The  letter  was  written  by 
a  Toronto  housewife  who  fully  illus- 
trates what  can  be  done  by  the  intelli- 
gent use  of  electric  appliances  in  the 
home. 

July  2,  1914. 

Galley   Ave., 

Toronto. 
Dear  

I  received  your  letter  a  few  days  ago, 
but  have  been  up  to  my  eyes  in  house- 
cleaning  or  would  have  sent  you  the  re- 
quired information  before  this.  Hope 
this  is  not  too  late  to  be  of  use  to  you. 

We  use  a  vacuum  cleaner,  toaster, 
coffee  percolator,  iron  heater  and  stove 
as  well  as  light  the  house. 


The  bills  are  as  follows : — 

December $3.45 

January 2.96 

February 2.80 

March 2.02 

April 2.85 

May    2.45 

June     1.85 

Of  course  we  do  not  waste  power,  but 
we  use  whal    we  need. 

Hoping      that     this     information      is 
what  you  require. 

Sincerely  yours, 


UNIQUE   ADVERTISEMENT. 

Sample  of  snappy  ad.  run  by  a  Brit- 
ish Columbia  hardware  merchant : 

Attend  the  band  concert  at  

this  morning,  commencing  at  8  a.m. 
The  music  will  be  furnished  by  the  cash 
boxes,  carrying  the  money  spent  at  our 
Great  Anniversary  Sale.  Music  will 
continue  all  day. 


HARDWARE  HOUSE-CLEANING. 

July  is  house-cleaning  time  in  most  of 
the  retail  hardware  stores  of  the  Dom- 
inion. It  is  the  between-season  that 
precedes  stock-taking — the  time  whe,n 
the  litter  of  spring  sales  is  cleaned  up 
to  make  way  for  those  of  autumn. 

Why  not  add  another  live  selling  sea- 
son to  the  year  by  carrying  the  house- 
cleaning  to  the  human  machinery  of 
the  store  itself?  Search  out  fossilized 
ideas,  poor  selling  methods,  antique  show 
racks,  such  as  "ceiling  displays"  and 
put  them  all  in  the  discard.  A  man  may 
get  so  used  to  the  sight  of  some  un- 
sightly object  or  custom  around  his  store 
that  he  is  unable  to  realize  that  it  works 
overtime  at  knocking  him  and  his  busi- 
ness. 


A   perplexed  hardwareman  and    "  The  Castle  of  Red  Tape.' 
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The 
Science  of 
Successful  Stove  Selling 

The  Importance  of  Selecting  a  Good  Line — Truth 
in  Selling — Necessity  for  Thorough  Knowledge  of  Goods. 

An    Authorized    Interview    by    Hardware   «nd  Metal  Representative,  With  H.  J.  Conn 

St.  Catharines. 


IN  any  dissertation  on  selling  and  on 
selling  methods  one  must  choose  for 
discussion  those  features  that  loom 
up  largest  in  his  mind  and  it  may  be 
safely  stated  that  the  same  general  ax- 
ioms may  be  applied  to  the  selling  of  any 
article  from  peanuts  on  up  to  pianos. 

My  line  is  stoves.  I  have  been  im- 
mersed in  the  study  and  the  merchandis- 
ing of  them  for  thirty-eight  years  and 
they  are  my  religion.  My  list  of  hard 
and  fast  selling  axioms  is  well  nigh  as 
brief:  they  are  proper  selection  of 
goods  to  be  sold,  insistence  upon  the 
truth  in  the  selling  statements,  and  last 
but  not  least,  intelligent  salesmanship. 

The  first  subdivision  of  the  three  chief 
component  parts  of  my  selling  scheme  is 
the  master  key  to  the  whole,  the  corner- 
stone of  the  arch.  One  must  look  over 
the  lines  that  are  offered  him  and  out  of 
his  experience,  choose  that  one  that  offers 
the  greatest  value  per  cold,  hard  dollar. 
There  can  be  no  equivocation  about  it: 
the  salesman  sells  best  that  article  that 
he  would  use  in  his  own  home,  the  one 
that  he  knows  is  the  best  of  its  line,  in 
short,  the  one  that  he  can  honestly  back 
up  and  swear  by. 

The  conscientous  salesman  who  is 
asked  by  some  farmer's  wife,  "Which 
stove  do  you  like  best?"  is  in  a  pretty 
dilemma,  indeed,  through  biting  off  more 
than  he  can  chew  by  pushing  more  than 
one  line.  I  feel  truly  sorry  for  such  a 
man.  His  heart  cannot  be  in  his  work 
and  he  cannot  put  his  best  efforts  into 
both  stoves  and  still  tell  the  truth.  A 
further  advantage  lies  in  the  fact  that  by 
centering  his  attention  on  one  stove,  the 
salesman,  in  the  fullness  of  time,  comes 
to  really  know  it. 

As  to  truth  telling:  no  one  will  deny 
the  financial  gain  to  be  derived  from  it, 
aside  from  the  consciousness  of  knowing 
that  one  has  done  the  right  thing.  T  no- 
tice that  this  fact  has  been  officially 
recognized  and  promulgated  by  the  As- 


sociated Ad.  Clubs  in  their  recent  con- 
vention in  Toronto,  but  it  is  no  new  thing 
in  this  store  The  man  who  hews  to  the 
line  and  shuns  the  crooked  tongue  is  the 
man  who  finds  an  easy  command  of 
language  at  his  tongue's  end.  He  does 
not  have  to  stammer  and  stutter  as  he 
racks  his  brain  for  chimerical  ideas 
about  his  stove;  they  come  faster  than 
he  can  adequately  express  them.  It  is  in 
this  connection  that  the  advantage  of 
selling  a  good  line  stands  out  pre-emin- 
ently, for  naturally  if  one  intends  to  tell 
the  truth,  he  wishes  to  handle  a  class  of 
poods  that  the  truth  will  not  hurt.  Tt 
is  so  much  more  soothing  to  one's  feel- 
ings and  so  much  more  gainful  to  one's" 
pocket  to  have  a  customer  come  back 
with  exaggerated  claims  for  the  stove 
one  has  sold  him  than  to  listen  to  him 
prove  that  untruthful  claims  were  made 
for  the  stove  to  aid  in  the  sale  of  it. 

When  we  get  down  to  the  last  sub- 
division, namely,  that  of  salesmanship, 
we  are  getting  into  a  subject  about  the 
various  subdivisions  of  which  many 
books  might  be  written.  Suffice  to  say, 
the  primary  requisite  for  a  salesman  is 
that  he  should  know  his  goods  from  top 
to  bottom  so  that  he  can  answer  any 
question  as  to  their  ability  to  do  this, 
that  and  the  other  under  any  conceiv- 
able condition. 

"Why  will  it  pay  me  to  buy  this  stove 
when  I  can  get  such  and  such  a  stove  for 
five  dollars  less?"  is  a  question  that 
must  be  answered  by  a  cold  analysis  of 
the  two  stores ;  a  mere  broad  statement 
covering  the  matter  will  not  do  much  to 
convince  the  skeptical  customer. 

Personally,  I  have  carried  this  to  the 
extreme  by  going  direct  to  the  foundry 
where  my  line  of  stoves  are  manufac- 
tured and  there  picking  out  a  likely 
looking  young  man,  old  enough  to  have 
some  sense  and  still  young  enough  to 
learn.  The  consequence  is  that  I  pro- 
cured a  man  who  knew  all  about  the 
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stoves  and  only  needed  my  assistance  to 
build  up  a  good  sales  knowledge  on  the 
foundation  that  he  had  already  built.  As 
a  good  part  of  my  business  is  in  the 
nature  of  furnace  and  plumbing  con- 
tracts which  takes  me  away  from  the 
store  a  good  deal,  I  can  always  leave 
with  the  assurance  that  I  have  a  sales- 
man on  the  job. 

The  windows  may  be  properly  men- 
tioned as  an  important  part  of  the  sell- 
ing game.  They  furnish  the  best  ad- 
vertising medium  that  I  know  of.  At 
present  I  am  running  one  brass  goods 
and  one  aluminum  ware  window.  I 
usually  change  both  windows  twice  a 
week  and  endeavor  to  have  contrasting 
displays  in  each. 

My  demonstrations  come  next  in  my 
favor  as  advertisers,  particularly  those 
of  the  gas  stove  variety,  and  I  plan  to 
be  prepared  for  them  at  all  times.  Some- 
how, there  is  something  convincing  about 
the  actual  sight  of  the  burning  eras,  some- 
thing home-like  and  natural  that,  while 
it  explains  nothing  new,  adds  a  touch  of 
reality  to  the  salesman's  talk.  Most 
people  appear  to  soak  up  ideas  that  they 
have  seen  illustrated  better  than  those 
they  have  been  told  of,  apparently  a  mat- 
ter of  the  eyes  carrying  messages  to  the 
brain  more  completely  than  the  ears  do. 

Acting  on  this  principle,  all  of  my 
show  room  stoves,  which  embrace  one  of 
every  variety,  including  furnaces,  are 
hooked  up  for  prompt  demonstration 
whenever  needed. 

So  like  the  spider  that  catches  the  fly 
in  his  web,  I  get  the  customer  into  my 
store  by  means  of  my  window  display, 
and  by  my  reputation  for  having  a  good 
line  of  goods;  tell  him  the  truth  and 
agree  to  stand  back  of  my  goods,  demon- 
strate the  usefulness  of  what  I  sell ;  talk 
with  the  sure  knowledge  of  an  expert 
and  then  sell  him  the  goods. 


HARDWARE    AND     METAL 


POSTMASTER  VS.  MERCHANT 

(Continued  from  page  47.) 
Post    Office   Department   from   collecting- 
postage. 

This  the  Senate  refused  to  do,  leaving 
the  amendment  as  it  had  been  drafted, 
but  providing  a  clause  to  leave  old  rates 
in  force,  thus  getting  around  the  Post- 
master-General's technical  objection. 
Mr.  Pelletier  refused  to  accept  the  Sen- 
ate amendment  and  the  bill  thus  auto- 
matically died. 

He  thereupon  issued  a  statement  to 
the  press  in  which  he  claimed  that  his 
bill  had  been  killed  by  the  Liberal  ma- 
jority  in   the   Senate. 

And  now  comes  his  last  move,  a  lu- 
dicrous finale  to  a  comedy  of  errors.  Mr. 
Pelletier  has  publicly  announced  his  in- 
tention of  going  back  to  the  system  that 
prevailed  before  '67.  He  states  that  he 
will  leave  the  rate  at  a  quarter  of  a  cent 
a  pound  on  all  second-class  mail  matter 
mailed  in  bulk,  but  that  he  will  collect 
one  cent  on  every  paper  that  is  delivered 
to  the  subscriber  by  the  mail  man.  This 
right  he  claims  under  Clause  71  of  the 
Post  Office  Act.  This  clause  gives  him 
the  power  to  collect  one  cent  postage 
from  the  subscriber,  so  apparently  this 
is  what  the  Postmaster7General,  beaten 
and  confuted  at  every  turn,  purposes 
doing! 

Finally,  let  it  be  stated  that,  to  those 
who  have  followed  the  whole  course  of 
the  fight,  the  reason  for  the  stand  taken 
by  the  Postmaster-General  is  quite  clear. 
He  is  standing  by  the  big  daily  papers 
against  the  weekly  papers  and  the  trade 
and  technical  press.  He  has  allied  him- 
self with  the  big  interests  which  circu- 
late mail  order  advertising  and  thus 
work  to  the  detriment  of  the  smaller 
communities,  as  against  the  weekly 
newspapers,  and  the  trade  newspapers 
which  foster  the  local  merchant  and  thus 
help  to  keep  trade  at  home,  to  the  im- 
measurable benefit  of  the  small  cities  and 
towns. 

That  is  the  issue — the  issue  which  may 
perhaps  have  to  be  fought  out  at  the 
next    session    of   Parliament. 


WHY 


Many  fail  in  business.     Because — they  figure  their 
profits  incorrectly. 


THE   RIGHT    WAY 

EXAMPLE : 

Expense  of  doing  business  is       ....     25% 

(Figured  on  Gross  Sales,  i.e.,  selling  price.) 

It  is  desired  to  make  a  profit  of     ....     10% 

(Must  be  figured  on  selling  price.) 

Cost  of  an  article  is $2.00 

Find  the  SELLING  price 

SOLUTION: 


Selling    I    Expense 
Profit 


Delivery   Charges 
Telephone 


price  = 


Cost 


Rent 

Light 

Heat 

Wages  Int.  on    Capital  Invested 

Advertising     Depreciation    of   Stoi  k 

Insurance         Bail   Debts 

Freight 


I  Expiess 


Extraordinary    Expense 


100% 
35% 


equals 
equals 


Selling  Price 
Expense  25% 
Profit       10% 
65%    (of  selling  price)    equals     ....     Cost 

$2.00  will  be  65  %  of  selling   price 


Divide  $2.00  by  .65  equals     .     .     . 

ANSWER: 

Selling  Price  should  be  made     .     . 

PROOF: 

Expense  25%  of  $3.08  equals 

Profit  10%  of    3.08 "equals 

Cost  65%  of     3.08  equals 

Selling  Price   100%  equals 

THE   WRONG   WAY 


$3.08 
$3.08 


Figuring  it  as  25%  plus  10%,  or 
which  is  less  than  Cost     .     .     . 
plus  Expense     . 

THAT'S   WHY   THEY   FAIL 


$2.00 

.77 


$  .77 

.31 

2.00 

$3.08 


$2.70 

+2.77 


COMPARING     RESULTS. 

A  recent  window  that  has  caused 
much  favorable  comment  and  a  large 
increase  of  sales  showed  the  results  of 
the  actual  operation  of  two  varieties  of 
lawn  mowers. 

The  one  carried  in  stock  was  the  more 
costly  article.  It  cut  a  wider  swath  and 
ran  so  much  easier  than  the  other  that 
the  workman  could,  in  a  given  time, 
show  almost  ten  per  cent,  more  of  lawn 
mowed.  The  display  consisted  of  a 
suitable  grouping  of  mowers,  properly 
placarded  in  the  rear  and  sides  of  the 
window.  The  main  floor  space  was  given 
up  to  two  well-drawn  maps  of  an  aver- 
age   lawn.      Parallel    lines    showed     the 


course  of  the  rival  mowers  over  the  same 
ground.  In  the  path  of  the  store's 
mower  the  swath  was  shown  to  be  wider 
than  in  the  case  of  the  other.  Gradually 
as  the  number  of  trips  were  shown  to  be 
increased,  it  was  noticed  that  the  big- 
mower  was  covering  more  ground,  not 
only  in  the  width  of  the  cut,  but  in  the 
actual  progress  ahead,  owing  to  its  easier 
motion. 

The  dealer  had  previously  checked  up 
the  window  statements,  and  in  conse- 
quence had  a  placard  posted  in  a  con- 
spicuous place  offering  $5  reward  to  any- 
one who  could,  in  the  course  of  an  actual 
test,  change  the  figures  given  so  as  to 
show  up  his  mower  in  a  more  unfavor- 
able light. 
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CHAPIN-STEPHENS  CO.  ENLARGES. 

The  Chapin-Stephens  Co.,  Pine  Mead- 
ow, Conn.,  have  recently  purchased  the 
Elmore  Tool  Mfg.  Co..  of  Hartford, 
Conn.  The  plant  is  being  dismantled 
and  the  machinery,  tools,  supplies,  etc., 
will  be  removed  to  Pine  Meadow.  The 
Chapin-Stephens  Co.,  previous  to  the  be- 
ginning of  the  present  year,  manufac- 
tured principally  rules,  planes,  levels, 
gauges,  etc.  After  the  first  of  the  year 
the  Ze-Litt  File  &  Tool  Handle  was 
added  to  the  lines,  and  with  the  latest 
addition  of  the  large  range  of  tools  com- 
prising the  Elmore  line  the  Chapin- 
Stephens  Co.  will  have  an  exceptionally 
large  range  of  tools  to  offer  the  hard- 
ware trade. 


Practical  Problems  for  Sheet  Metal  Workers 

How    to    Develop    a    Gasoline    Storage    Tank    for    a    Motor    Boat 

By   E.    Bronson. 


THE  problem  which  we  show  here 
is  one  that  requires  care.  The 
article  in  this  problem  is  a  gal- 
vanized iron  tank  often  asked  for  by 
motor  boat  builders  and  owners  when 
fitting  up  their  boats.  As  a  small  leak 
would  cause  considerable  trouble,  the 
tinsmith  in  making  a  tank  must  exercise 
great  care.  The  tank  as  shown  here  is 
of  a  fairly  regular  pattern  or  design, 
yet  in  some  instances  the  nature  of  the 
space  in  which  the  tank  is  located  re- 
quires  a   very  irregular   shaped   tank. 

In  the  top  view  or  plan,  the  three 
dotted  lines  1-1,  2-2  and  3-3  show  the 
position  of  the  plates  or  partitions  usual- 
ly put  in  to  keep  the  contents  of  the 
tank  from  splashing  too  freely  in  the 
tank,  through  the  motion  of  the  boat, 
thus  putting  too  much  strain  on  the 
joints  and  seams  of  the  tank. 


In  the  development  of  the  patterns 
for  an  article  such  as  described  it  is 
necessary  to  have  a  plan  or  top  view 
and  side  view.  In  this  case  let  A,  B,  C,  D 
lie  the  outline  of  the  top  view  and  E,  F. 
G,  H  the  outline  of  the  side  view.  The 
top  of  the  tank  being  square  with  both 
ends,  the  top  view  is  also  the  outline  of 
pattern  of  top  section.  The  line  G  H 
in  side  gives  the  length  of  bottom  sec- 
tion. Draw  a  line  as  at  G  1  and  H  1 
and  square  from  this  line.  At  these 
points  draw  lines  on  both  sides  and  at 
one  end  G  1.  Mark  on  each  side  half 
the  distance  from  C  to  D.  At  H  1  mark 
on  each  side  half  the  distance  from  A 
to  B.  Connect  the  points  thus  obtained 
forming  outline  Al,  Bl,  CI  and  1)1,  be- 
ing pattern  of  bottom. 

The  length  of  side  is  shown   by  lines 


A  C  and  B  D  of  top  view.  Draw  a  line 
as  El — Fl  equal  in  length  to  C  A  in  top 
view.  Draw  lines  at  right  angles  to  El 
and  Fl.  On  line  drawn  from  Fl,  mark 
off  a  distance  equal  to  E  G  on  side  view. 
From  Fl  mark  off  the  distance  from  F 
to  H  in  side  view.  Connect  points  Gl 
and  HI,  thus  obtained,  completing  pat- 
tern of  side.  The  two  end  pieces  are* 
square  or  rectangular  pieces  as  shown 
in  the  two  end  views.  The  section 
through  ends  show  edges  turned  on  end 
pieces.  At  XI,  X2  and  X3  are  shown 
the  three  operations  in  fitting  on  end' 
pieces.  This  seam  is  doubled  over  from 
the  outside,  making  the  ends  very  secure. 
At  1-1,  2-2  and  3-3  are  shown  the  three 
portions  which  are  put  in  before  ends 
are  seamed  on.  These  are  either  punched 
or  cut  out  as  indicated  by  dotted  lines. 
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OBSERVATION  AND   SUCCESS. 

If  you  are  to  be  successful,  you  must 
ever  keep  in  mind  that  your  employer 
will  have  a  much  higher  value  of  your 
services  if  he  knows  that  you  are  ob- 
serving what  is  going  on  around  you, 
and  the  work  of  your  immediate  su- 
perior. It  is  observing  the  small  as  well 
as  the  great  things  in  business  that 
counts. 

With  attention  and  intelligent  imag- 
ination as  well  as  observation  you  are 
on  the  high  road  to  success. 

The  great  majority  of  people  take 
things  for  granted — they  took  steam 
emitting  from  a  kettle  for  granted  until 
one  man  with  a  little  observation  of  its 
nature,  etc.,  put  it  to  work — and  light- 
ning, well,  that  had  always  been,  and 
people  thought  nothing  of  it  until  one 
young  man  was  observant  enough  of  its 
workings  to  harness  it  for  mankind.  And 
many  scientists  think  that  it  is  by  close- 
ly observing  the  flight  of  birds  that  we 
are  arriving  at  the  navigation  of  the  air. 

And  thus  it  follows  all  through  the 
history  of  the  world,  great  inventions 
and  discoveries  are  due  to  the  observa- 
tion of  the  little  things,  and  observation 
and  thought  given  to  the  small  and 
seemingly  unimportant  things  in  busi- 
ness is  the  greatest  factor  toward  the 
success  of  that  business. 

Some  men  go  on  using  an  antiquated 
and  cumbersome  system  of  doing  things 
(just  because  it  has  always  been  done 
that  way)  when  by  a  little  observation 
of  conditions  a  shorter,  quicker  and  bet- 
ter way  is  devised. 

"Custom  is  the  greatest  barrier  to 
progress."  We  keep  on  doing  things 
just  because  our  fathers  did  them  that 
way  until  some  one  with  enough  obser- 
\ation  of  the  change  of  conditions  thinks 
of  an  up-to-date  way  of  doing  those 
same  things  and  saves  time. 

Observation  of  the  needs  of  an  office 
brought  us  the  card-index,  loose-leaf 
ledgers  and   all  other  improvements. 

Observation  is  not  simply  seeing 
things,  but  thinking  quickly  and  with- 
out an  effort  of  the  things  we  do  see. 
Two  men  see  the  same  things;  one  sees 
nothing  out  of  the  ordinary,  and  the 
other,  with  the  power  of  observation, 
thinks  and  stores  in  his  mind  everything 


that    will    be    of    use    to    him    at    some 
future  date. 

© 

THE     REUNION. 

"  Well,  well,  I  declare!  I  certainly 
am  glad  to  see  you  again.  What's  what 
with  you  anyhow?  "  and  the  two  friends 
shook  hands. 

"  Laidlaw?  Dead.  Yes,  burning  the 
candle  at  both  ends.  Worked  night  and 
day,  and  when  he  had  a  free  night,  in- 
stead of  getting  into  his  slippers  and  a 
book,  his  wife  had  him  flying  out  to 
some  social  affair  or  other.  You  remem- 
ber, she  hung  on  to  the  ragged  edge  of 
the  society  bunch." 

"Oh!  Cooper.  Yes,  he  certainly  has 
done  well.  Deserves  it,  though.  Worked 
hard  when  we  were  boys,  you  may  re- 
member, because  he  said  that  he  would 
rather  do  his  playing  when  he  got  old 
and  eouldn  't  work.  Lots  of  work  in  him 
yet,  though;  but  he's  in  a  position  to 
do  as  he  likes,  so  he's  out  at  the  ball 
game  every  day,  has  his  car,  and  follows 
his  bent. 

"  No,  I've  lost  track  of  Landry.  He 
was  tlie  whole  thing  in  this  town  for  a 
while.  Fell  into  a  nice  little  estate. 
Some  of  his  friends  advised  him  to  cut 
out  his  old  habits  and  settle  down.  But 
he  said  that  he  could  take  a  drink  or 
leave  it  alone,  so  the  last  I  heard  of  him 
he  was  in  Cooper's  warehouse.  Bill  gave 
him  a  job  as  porter  more  for  old  time's 
sake  than  any  other  reason,  I  guess. 

"  Going?  Well,  come  up  to  the  house 
some  time  and  we'll  have  another  chin- 
chin.     So  long,  old  man." 


TRUTH. 

What  is  there  about  the  truth  that 
makes  it  so  valuable  an  ally  to  the 
salesman  ? 

Notice  the  manner  of  the  man  who  is 
boosting  an  article  that  he  knows  to  be 
of  poor  quality.  He  may  be  of  plaus- 
ible speech,  but  it  does  not  ring  time; 
he  may  talk  like  an  auctioneer  as  long  as 
he  is  allowed  to  follow  his  own  train  of 
thought.  But  ask  him  a  practical  ques- 
tion that  nails  the  weak  spot  in  his 
goods  and  watch  him  turn  tail. 

Compare    with    him    the    talk    of   the 
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man  who  knows  he  has  an  article  so 
good  that  the  truth  cannot  hurt  it. 
Watch  him  meet  argument  with  argu- 
ment and  criticism  with  the  relentless 
logic   of  knowledge  and  conviction. 

It  must  be  that  the  perfect  lawn- 
mower,  stove  or  broom  arouses  our  lat- 
ent enthusiasm  for  the  best  in  any- 
thing. It  is  the  same  enthusiasm  that 
enjoys  and  advocates  to  our  friends  the 
best  in  literature,  art  or  motors — the 
resistless  insistence  for  efficiency. 

@ 

THE  AVERAGE  MAN. 

It  is  only  occasionally  that  great  re- 
sults are  accomplished  by  accident  or  by 
the  inspiration  of  genius.  Most  of  us 
commonplace  fellows  must  have  the 
intention  to  do  a  great  deal,  in  order 
that  we  may  accomplish  the  little. 

At  the  worst,  the  man  who  has  such 
sincere  intention  for  self  improvement, 
good  work  or  what  not,  has  at  least  the 
lode  star  of  a  plan  to  guide  his  foot- 
steps so  that  he  will  not  go  flounder- 
ing down  the  crooked  path  of  self- 
indulgence  and  incompetence,  but  rather 
cling  steadfastly  to  his  standards  and 
pursue  the  even  tenor  of  his  way. 

Fame  may  never  come  to  him,  but  the 
consciousness  of  duty  well  done  or  at 
least  honestly  attempted,  will  always 
be  his  as  one  of  that  varst  army  of 
"average  men"  who  make  the  wheels  of 
the  world  go  round. 

® 

REMARKS  OF  THE  JUNIOR  CLERK. 

Revenge    is    sweet    only    to    the    very 

small    individual. 

*  *     * 

Must    people    are    willing   to    do    their 

duty  as  they  see  it. 

*  *     • 

Most  men  would  rather  get  the  short 
end  of  an  argument  than  keep  quiet. 

&     *     * 

Some    men    would    die    young   if    they 

were  compelled  to  work  for  a  living. 

*  •     • 

WUFF ! ! 
He  took  a  lock  apart,  did  Ben, 

And  thought  he  was  in  clover; 
But  when  he  put  them  back  again 

He  had  ten  parts  left  over. 


Current  News 





Association  Meeting. 
The  Canada  Paint,  Oil  and  Varnish 
Association,  more  familiarly  known  as 
the  lead  grinders,  met  in  Toronto  yes- 
terday for  the  discussion  of  the  various 
matters  connected   with   the   trade. 

Half  Holiday. 

Tweed,  Ont. — Merchants  here  in  com- 
mon with  most  Ontario  towns  are  shut- 
ting up  shop  for  a  weekly  half  holiday 
throughout  July  and  August.  Wednes- 
day afternoon  is  the  weekly  date  here. 

Applications  for  Letters  Patent. 

Notice  has  been  given  of  application 
for  a  grant  of  letters  patent  incorporat- 
ing the  Burtt  Hardware  Co.,  Ltd.,  head 
office,  Woodstock,  N.B.,  capitalized  at 
$20,000.  Names  of  applicants:  H.  E. 
Burtt,  Woodstock.  N.B. ;  D.  Stewart,  An- 
tigonish,  N.S. ;  F.  B.  Armour,  Rock  Is- 
land, Que.;  M.  B.  Armour,  Rock  Island, 
Que.;    M.    Stewart,   Antigonish,   N.S. 

Painters    and    Decorators    Meet. 

The  Painters'  and  Decorators'  Associa- 
tion will  convene  on  the  13th  at  Belle- 
ville for  their  eleventh  annual  conven- 
tion, for  a  four-day  session  discussing 
paint  matters.  There  will  be  papers 
read  on  Sub-Contracting,  Value  of 
Casein  Paints,  Accidents,  Relation  of 
Manufacturers  to  Master  Painters,  etc. 
A  baseball  match  between  the  supply 
men  and  the  painters  will  vie  with  the 
ladies  nail  driving  contest  as  among  the 
sporting  events  of  chief  interest.  A  re- 
ception will  be  given  in  the  Belleville 
armories  on  the  afternoon  of  the  14th. 

G.  W.  Bambridge  Married. 

The  wedding  took  place  in  Montreal, 
on  June  27,  of  Gordon  Wilfred  Bam- 
bridge, son  of  the  late  William  Bam- 
bridge, of  Oshawa,  Ont.,  to  Miss  Wil- 
helmina  Hazel,  daughter  of  Mr.  and  Mrs. 
James  Dougherty.  The  ceremony  was 
performed  by  Rev.  Milton  Campbell.  Mr. 
Bambridge  is  well  known  in  the  hard- 
ware trade,  having  been  employed  with 
Lewis  Bros.,  Ltd.,  for  the  past  ten  years. 
He  worked  through  the  different  depart- 
ments of  the  business  into  the  sales  de- 
partment, and  when  their  oldest  repre- 
sentative, H.  H.  Clark,  passed  away  in 
December  last,  Mr.  Bambridge  was  ap- 
pointed to  take  his  place  as  traveling 
salesman  in  the  Eastern  Townships.    Mr. 


Bambridge  will  have  the  best  wishes  of 
a  host   of  friends. 

Changes  in  Lewis  Bros.'  Staff. 
J.  C.  Watson,  who  has  represented 
Lewis  Bros.,  Limited,  Montreal,  for 
many  years  in  the  Province  of  Nova 
Scotia  and  Prince  Edward  Island,  is 
leaving  their  employ  to  go  into  the  fox 
industry.  Two  new  representatives  have 
been  appointed  in  his  place:  George  J. 
Moran,  12  Spring  Park  Road,  Charlotte- 
town,  to  look  after  the  P.  E.  Island 
territory,    and   G.    S.    Winston.    59   East 


JOSEPH   H.   HAM,   M.P.P. 

Recently  elected  to  the  Ontar'o  Legis- 
lature. Mr.  Ham  is  vice-president  and 
assistant  manager  of  the  Ham  &  Nott 
Co.,  Brantford,  Ont.,  and  is  well  known  to 
the  hardware  trade  in  the  larger  cities 
from  Windsor  to  Quebec  City,  in  which 
territory  Mr.  Ham  travels  for  the  firm 
several  months  during  the  year. 


Young  Street,  Halifax,  to  have  charge  of 
the  Nova  Scotia  territory.  Both  of  these 
gentlemen  are  starting  out  immediately 
and  speak  enthusiastically  about  trade 
prospects  in  the  Lower  Provinces. 

Sales  Office  Transferred. 
The  Standard  Ideal  Co.,  Ltd.,  Port 
Hope,  have  transferred  their  main  sales 
office  from  Port  Hope  to  their  Toronto 
showroom,  119  King  St.  E.,  opposite  St. 
James  Cathedral  ard  request  that  in 
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future  all  sales  inquiries  and  sales  cor- 
respondence be  addressed  to  the  Toronto 

office. 

Fire  Losses. 

Niagara  Falls,  Ont.— The  Good  Mfg. 
Co.,  makers  of  brass  goods,  have  suffer- 
ed  a  fire  loss. 

Carbon,  Sask. — C.  E.  Burnett  hard- 
ware suffered  loss  by  fire. 

Medicine  Hat,  Alta.— G.  E.  Trider, 
hardware  and  grocer,  suffered  loss  by 
fire. 

Personals. 

G.  M.  Edwards,  Montreal  manager  for 
Brandram  &  Henderson,  was  a  business 
visitor  in  Toronto  this  w7eek. 

J.  E.  Walker,  of  the  Cochrane  Hard- 
ware Co.,  North  Bay,  Ont.,  was  in  Mont- 
real this  week  on  a  visit  to  his  brother. 

Glencoe,  Ont. — Mitchell  &  Hagerty 
have  moved  their  store  to  more  com- 
modious premises  opposite  the  Mc- 
Kellar   house. 

H.  Clucas,  of  the  Toronto  branch,  Can- 
ada Paint,  and  R.  B.  H.  Cotton  of  the 
Brandram  Henderson  Company,  are 
among  those  who  will  attend  the  Paint- 
ers' and  Decorators'  Convention  in  Belle- 
ville on  the  13th,  the  former  to  read  a 
paper  on  "The  Value  of  Casein  Paints," 
the  latter  to  catch  on  the  supply  men's 
ball   team. 

F.  C.  Barber,  of  P.  &  F.  Corbin,  New 
Britain,  Conn. ;  Scott  C.  Ball,  of  Sar- 
gent &  Co.,  New  Haven,  Conn. ;  A.  G. 
Bowman,  of  Russell  &  Erwin  Mfg.  Co., 
New  Britain,  Conn.,  and  Charles  Ern, 
of  W.  &  G.  Vogel,  Vohwinkel,  Germany, 
were  calling  on  the  trade  in  Montreal 
t'nis  week. 

WESTERN     NOTES. 

Personals 

Edmonton,  Alta. — MacLaren  &  Son 
have  succeeded  the  Alex.  Martin  Sport- 
ing Goods  Co.,  Ltd. 

Melville.  Sask.— The  E.  Smith  Hard- 
ware and  Electric  Co.  have  succeeded 
E.  &  G.  Smith,  hardware  merchants. 

Regina,  Sask. — A.  W.  Murdison,  win- 
dow trimmer  for  R.  H.  Williams  &  Sons, 
Ltd.,  has  won  the  Hatpoint  Company's 
prize  for  the  best  trim  of  their  goods 
in  Canada  or  the  United  States  during 
their  May  contest. 


HARDWARE    AND     METAL 


"lirHY  a  certain  Ontario  hardware- 
*  *  man  who  says  he  has  been  in  busi- 
ness over  forty  years,  and  knows  all 
there  is  to  know  about  hardware,  and 
furthermore,  can't  be  taught  anything 
about  the  business  has  a  worse  looking 
store  now  than  he  had  twenty-five  years 
ago? 

Why  a  hardware  merchant  at  or  near 
Sudbury    is   advertising   a    spring   paint 

sale  in  July? 

*  *     * 

Why  a  clerk  in  a  certain  hardware 
store  in  Toronto  kicks  about  his  em- 
ployer being  a  tight-wad  and  a  back 
number  and  still  sticks  to  the    job? 

*-     *     #- 

Why  two  hardwaremen  in  an  Ontario 
town  of  4,000  population  pass  each 
other  in  fear  and  tremblinu',  for  fear  of 
one  or  the  other  saving  "Good  morn- 
ing?" 

*  *     * 

Why  a  hardware  merchant  in  a  West- 
ern Ontario  city  of  about  16,000  popula- 
tion is  kicking  because  a  dryiroods  firm 
is  selling  a  large  number  of  curtain 
stretchers  as  a  result  of  window  displays 
and  newspaper  advertising,  while  the 
hardware  merchant  allows  the  three  sets 
he  has  for  sale  to  remain  folded  up  in 
a  back  warehouse  where  prospective  cus- 
tomers could  never  find  them? 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  were  taken  from 
the  issue  of  Hardware  and  Metal  of 
July  14,  1894:— 

"McLennan  and  McFeely's  hard- 
ware at  Vancouver  was  burglarized 
a   few   days   ago   and   goods   to   the 
value  of  $200  taken." 
Editor's    Note. — McLennan,    McFeely 
&  Co.  are  still  in  business  in  Vancouver 
and  have  grown  considerably  during  the 
past  twenty  years. 

•       •       * 
"T.  B.  Williamson,  with  M.  &  L. 
Samuel,   Benjamin    &    Co.,    partici- 
pated   in   the   100   mile   century    bi- 
cvcle  run  Saturdav  last." 


Editor's  Note. — "Tom,"  as  he  is  fam- 
iliarly known  is  now  buyer  for  H.  S. 
Rowland,  Sons  &  Co.,  Toronto,  and  is 
vice-president  of  the  Wholesale  Hard- 
ware Association.  In  addition  to  being 
a  bicycle  rider  of  note,  he  was  a  vigor- 
ous football  player  in  the  "nineties." 
*     *      * 

"H.  H.  Otton,  of  H.  H.  Otton  & 
Sons,  Barrie,  was  a  visitor  in  Tor- 
onto during  the  week." 
Editor's  Note.— H.  H.  Otton  is  still  a 
member  of   the  firm  of  H.  H.  Otton   & 
Son,   Barrie.     The   firm   recently   moved 
into   a  new   store  which  is  much  larger 
than  the  one  which  they  previously  oc- 
cupied. 


THOMAS   MARSHALL,   M.P.P. 

Recently  elected  to  the  Ontario  Legis- 
lature as  member  for  West  Lincoln.  Mr. 
Marshall  is  a  member  of  the  hardware 
firm  of  Congdon  &  Marshall,  Dunnville, 
Ont. 


DEMONSTRATE     VACUUM     CLEAN- 
ERS IN  A  WINDOW. 

(Continued  from  page  41.) 
various  makes  of  machine  supply  book- 
lets describing  the  various  uses  to  which 
they  can  be  put.  These  booklets  fur- 
nish splend.d  selling  points  for  the  wide- 
awake salesman. 

The  invention  of  the  vacuum  cleaner 
is  the  result  of  a  world-wide  demand  for 
a  method  by  which  the  homes,  churches, 
schools,  business  houses  and  other  in- 
stitutions can  be  made  wholly  free  from 
the  dangers  and  discomforts  of  dust  and 
dirt. 

The  ordinary  methods  of  cleaning 
with  broom  and  sweeper  fail  to  give 
you  the  freedom  from  dust  and  dirt  and 
the  security  from  disease  germs  that 
modern  civilization  demands. 

Real    cleanliness    cannot    be    obtained 
by    merelv    removing    the    visible    dirt. 
Most  of  the  work,  worry  and  disease  is 
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<  aused  by  light,  impalpable  dust,  which 
floats  in  the  air  and  accumulates  on, 
under  and  behind  the  furnishings. 

The  only  solution  of  the  problem  is  a 
XXX  vacuum  cleaner.  You  will  buy  a 
XXX  to  insure  the  perfect  cleanliness 
of  your  furnishings  just  as  you  have  a 
bath-tub  to  main  personal  cleanliness. 

© 

HARDWARE 
LETTER  BOX 


Winding  Stairs. 

W.  Bourque,  Sherbrooke  E.,  Que. — 
Kindly  give  us  names  of  firms  making 
winding    steel    stairs. 

The  following  firms  can  supply  steel 
stairs:  John  Watson  &  Sons,  167  Wel- 
lington street,  Montreal;  Montreal 
Architectural  Iron  Works,  Montreal; 
Dominion  Architectural  Iron  Works,  63- 
65  Dalhousie  street,  Montreal;  Canadian 
Architectural   Iron   Works,   498   Avenue 

de  Chateaubriand,  Montreal. — Ed. 

*     *     * 

Felt. 

A.  J.  Reach  Company,  Brantford. — 
Will  you  kindly  refer  us  to  manufac- 
turers of  felt  in  Canada? 

Paterson  Mfg.  Co.,  Montreal  and  To- 
ronto.— Ed. 

Howard  Furnaces. 

A.  C.  Helwig,  Hanover. — Kindly  let 
me  know  where  Howard  Furnace  is 
manufactured. 

C.  Norsworthy  Co.,  St.  Thomas.— -Ed. 

*  *     * 

Fruit  Baskets. 

C.  A.  Phillips,  Bristol,  N.B.— Will  you 
please  advise  where  I  can  buy  steel 
radiators  for  steam  and  hot  water  heat- 
ing; also  6  and  11-qt.  fruit  baskets? 

Pressed  Steel  Radiator  Co.,  repre- 
sented in  Canada  by  the  Waldon  Co., 
Lumsden  Building,  Toronto;  Clare  Bros., 
Preston.  Fruit  baskets  can  be  secured 
lrom  the  Forest  Basket  Co.,  Ltd.,  Forest, 

Ont.— Ed. 

#  #     • 

Boat  Patterns. 

Kindly  advise  where  we  can  secure 
patterns  for  row  boats. 

Robertson  Bros.,  Hamilton;  Brooks 
Co.,  Saginaw,  Mich. — Ed. 

@ 

Regina,  Sask. — An  agreement  between 
the  city  and  the  Western  Broom  Com- 
pany has  been  drawn  up,  and  has  been 
recommended  for  acceptance  by  the 
finance  committee,  and  if  it  passes  that 
board,  will  mean  the  construction  of  a 
factory  with  an  output  of  12,000  brooms 
per  month. 


New  Hardware  Goods 


Offered  Canadian  Hardwaremen 


ROTARY  INSECT  RIDDER. 

The  Cleveland  Galvanizing  Co.,  Cleve- 
land, Ohio,  is  offering  the  Canadian  trade 
the  "  Rotary  Insect  Ridder."  The  rid- 
der  is  said  to  be  a  simple,  automatic, 
scientific  device  which,  attached  to  any 
garden  hose,  will  in  the  course  of  a  sea- 
son effectually  rid  any  lawn  ot  ants, 
angle  worms,  bugs,  insects,  or  larvae  of 
all  kinds  which  infest  the  ground  and 
destroy  the  plant  life. 

The  device  consists  of  an  outer  shell 
casting,  hot  galvanized  and  rust  proof, 
fitted  with  a  brass  center  post  over 
which  is  placed  a  finely  perforated  brass 
box  and  cover,  called  the  container. 

The  container  in  turn  holds  a  cake  or 
tablet  of  a  special  insecticide  called 
"  ridants,"  made  up  in  a  solid  form  of 
r  consistency  about  that  of  soap.  This 
container  revolves  rapidly  in  use  on  the 
center  spindle,  causing  tablet  to  dissolve 
uniformly  and  in  the  proper  proportion 
to  accomplish  desired  results. 

The  whole  device  is  closed  water  tight 
by  a  carefully   fitted   cover  casting. 

A  brass  coupling  nut  is  provided  at  in- 


tion,  and   likewise  any  garden  hose  can 
be  attached  at  the  outlet. 

When  once  attached  this  is  all  the  at- 
tention   it    needs    until    the    tablet     of 


Rotary  Insect  Ridder. 

let  to  enable  it  to  be  easily  attached  to 
any  hydrant,  sill  cock  or  water  eonnec- 


The  Jiffy  Hinge. 

' '  ridants  ' '  is  exhausted,  when  a  fresh 
tablet  can  be  inserted  in  a  minute's  time, 
without  removing  the  "  ridder." 

The  action  of  the  water  passing 
through  the  "  ridder  "  causes  the  con- 
tainer which  holds  the  tablet  of  "  rid- 
ants "  to  revolve  rapidly,  slowly  dissolv- 
ing the  tablet,  the  solution  passing  out 
through  the  hose  and  by  means  of  any 
ordinary  nozzle  or  lawn  sprayer,  effec- 
tively distributed  over  the  lawn,  trees, 
garden,  etc. 


and  the  door  is  lifted  away,  leaving  a 
practically  smooth  plate  on  the  house. 
To  replace  the  door  the  little  lever  is 
raised  to  a  right  angle  with  the  door, 
the  door  placed  in  position  and  the  lever 
pressed  down  out  of  the  way.  A  woman 
or  a  12-year-old  child  can  hang  a  door 
in  a  moment  or  two. 

The  Jiffy  detachable  hinge  is  neat  in 
construction  and  exceedingly  strong,  be- 
ing made  of  pressed  steel  throughout 
All  the  working  parts  are  contained  in 
the  portion  attaching  to  the  door,  so 
(here  is  nothing  left  on  the  house  to 
rust   or  corrode. 


THE  JIFFY  HINGE. 

The  Jiffy  Detachable  Screen  Door 
Hinge,  of  which  an  illustration  is  shown 
herewith,  is  being  offered  the  Canadian 
trade  by  Saunders  &  Wainwright,  of  204 
St.  Nicholas  Building,  Montreal.  It 
is  manufactured  by  the  Rock  City  Mfg. 
Co..  of  Wabash,  Ind.  In  a  booklet  de- 
scribing this  hinge,  some  of  the  troubles 
and  annoyances  of  putting  up  and  tak- 
ing down  screen  doors  every  year  are 
cited.  It  is  claimed  that  this  hinge  is 
not  large  or  unsightly  and  there  are  no 
objectionable  parts  attached  to  the 
house.  The  manufacturers  in  offering 
the  Jiffy  detachable  hinge,  say  they  have 
a  hinge  that  meets  all  the  requirements. 
Once  it  is  fastened  to  the  house  and  the 
door  there  is  absolutely  no  further  need 
for  tools.  Simply  raise  the  little  lever 
to  a  right  angle  with  the  door  casing 
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FOLDING    BUILDERS'     BRACKETS. 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,  Ont.,  are  now  making  the  No. 
231  Richards-Wilcox  steel  folding  build- 
ers' bracket  here  illustrated.  The  brac- 
kets are  said  to  be  strong,  convenient 
and  durable,  and  can  be  folded  com- 
pactly. 

■The  brackets  are  provided  with  hooks 
and  tail  screws  for  fastening  in  stud- 
ding, assuring  positive  safety.  Sway 
brace  prevents  swinging  motion  of  brac- 
ket when  in  use.  The  backets  are  con- 
venient for  handling  and  require  small 
storage   space.      They  are   made   in   two 


I!   !      ■    ' 
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R.-W.  Builders'  Brackets. 

sizes,  No.  1,  which  is  three  feet  long,  and 
No.  2,  which  is  four  feet  long. 


Weekly  Market  Reports 

Statements  From  Buying  Centres 


THE  MARKETS  AT  A  GLANCE. 

Reports  from  hardware  jobbers  during  the  last  week  have  been 
very  encouraging,  and  July- business  so  far  has  been  very  satisfactory. 
Retailers  are  still  ordering  in  small  lots  and  only  as  the  goods  are 
needed,  but-  orders  are  numerous.  June's  business,  while  not  a 
record-breaker,  was  fair,  the  majority  of  jobbers  report  the  month 
was  satisfactory.  The  metal  markets  are  still  very  weak,  and  orders 
are  of  a  hand-to-mouth  character.  Price-shading  is  still  evident, 
and  the  market  is  unsettled.  Toronto  reports  advance  in  the  price 
of  tin  this  week.  A  change  is  expected  shortly  in  the  price  of  iron 
pipe.  It  is  said  that  butt-weld  will  probably  show  a  slight  decline, 
while  lap-weld  will  show  a  slight  advance.  Stove  manufacturers 
find  trade  quiet,  although  there  is  a  fair  demand  for  furnaces. 
Paint  manufacturers  and  jobbers  find  trade  very  fair.  Toronto 
reports  indicate  a  big  drop  in  linseed  oil  prices  this  week,  due  to 
excessive  price-shading.  The  demand  for  oil  is  light.  Gasoline  has 
declined  at  Toronto.  Gasoline  and  benzine  have  declined  at  Mont- 
real. Jobbers  report  a  movement  in  guns  and  ammunition  for  the 
fall  trade.  These  lines  are  sold  on  September  dating.  A  number 
of  travelers  are  now  on  their  vacations.  Reports  from  the  West 
regarding  crop  prospects  have  been  much  brighter  during  the  past 
few  days. 


MONTREAL. 

MONTREAL,  July  9.— Business 
continues  to  show  a  slight  im- 
provement. Most  of  the  jobbers 
report  that  they  are  busy,  partly  on  ac- 
count of  good  orders  and  partly  due  to 
the  fact  that  the  vacation  season  leaves 
them  short-handed.  The  demand  keeps 
up  for  all  kinds  of  summer  goods,  such 
as  hammocks,  garden  hose,  ice  cream 
freezers,  etc.  There  is  also  a  good  busi- 
ness in  such  lines  as  fruit  presses,  apple 
parers  and  harvest  tools.  Travelers  are 
likewise  beginning  to  send  in  orders  for 
guns  and  ammunition,  and  some  orders 
have  been  taken  for  meat-choppers  and 
lanterns   for   forward   delivery. 

Metals. 

The  metal  markets  are  still  quiet  and 
weak.  There  is  not  a  very  heavy  de- 
mand and  prices  generally  are  not  likely 
to  improve  until  orders  are  booked  more 
freely.  Copper  was  marked  down  50 
cents  this  week,  but  otherwise  the  quo- 
tations are  unchanged  from  last  week. 
They  are  as  follows:  Tin,  37y2c;  sheet 
zinc,  $6.75  in  casks  and  $7  in  small  lots; 
lead,  $5.10;  antimony,  $8.50;  spelter,  $6, 
and  copper,  $15.50.  Ingot  brass,  red,  is 
14c  lb. ;  ingot  brass,  yellow,  13c  lb. ;  wire 
solder,  23y2c;  half-and-half,  22%e,  and 
wiping  solder,  22c. 


Lead  and  Lead  Waste  Pipe. 
The  market  for  lead  products  is  firm, 
while  the  demand  locally  has  been  only 
fair.  Quotations  for  lead  pipe  are  7y2 
cents,  and  for  lead  waste  pipe  9  cents, 
with  discounts  of  iy2  per  cent. 

Bar  Iron. 

There  is  little  demand  for  bar  iron 
at  the  present  time  and  the  market  is 
unchanged  with  quotations  at  $2.05 
base,  Montreal. 

Screws  and  Nails. 

There  has  been  no  further  change  in 
screws  since  last  week's  advance  but  the 
market  is  firm  at  the  discounts  listed  in 
the  current  quotations.  Nails  are  quoted 
at  $2.25  base,  for  wire  nails,  and  $2.50 
base,  for  cut  nails,  Montreal.  Discounts 
on  rivets  and  burrs  are  the  same  as  have 
been  quoted  in   the  current  market  list. 

Rope,  Twine,  Etc. 

There  is  a  steady  sale  for  cordage 
lines,  and  especially  at  this  time  for 
binder  twine.  There  has  been  no  change 
in  quotations,  which  are  as  follows:  Pure 
Manila,  15c;  British  Manila,  lie-;  Af- 
rican hemp,  lie;  sisal,  10y2c;  double 
lath  yarn,  lOyic;  single  lath  yarn,  9%c. 
For  binder  twine  the  prices  are:  Best 
Manila,  650  feet  to  pound,  13y2c; 
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Manila,    60!)  it.,  lie;   standard    Manila, 
550  ft.,  93/4c;  standard,  500  ft.,  9y4c. 

Wrought  Iron  Pipe. 
A  revision  in  the  quotations  of  wrought 
iron  pipe  may  be  expected  at  any  time 
now.  The  prices  on  buttwelded  will 
probably  show  a  slight  decline,  while 
lapweld  quotations  will  be  advanced. 
Orders  have  been  fairly  good  of  late. 

Stoves  and  Ranges. 

Business  in  stoves  has  not  shown 
much  change  as  yet.  Quietness  still 
characterizes  the  situation,  but  an  im- 
provement is  looked  for  early  in  the 
fall  when  people  commence  to  come  back 
to  the  city  from  their  country  homes. 
Judging  from  the  large  number  of  new 
residential  properties  going  up  there 
sboidd  he  a  bin-  demand  for  stoves  and 
C:.i".izeos  to  equip  them.  Oil  stoves  and 
gas  stoves  have  been  selling  well  dur- 
ing   the    summer    months. 


TORONTO. 

TORONTO,  July  9.— Business  in 
general  remains  about  the  same 
as  last  week ;  some  isolated  sec- 
tions stand  out  from  the  rest  in  in- 
creased activity,  but,  on  the  whole,  the 
trade  is  entering  upon  its  usual  midsum- 
mer quietness. 

Of  the  week's  few  price  changes,  the 
outstanding  one  is  the  sudden  rise  in 
tm  on  a  previously  weak  market.  Paints 
still  show  the  greatest  activity  of  any 
one  line.  The  number  of  unemployed 
factory  help  in  the  Toronto-Hamilton 
district  has  increased. 

Owing  to  keen  competition  and  the 
fact  that  orders  in  some  lines  are  hard 
tu  get,  there  has  been  considerable  price- 
shading  on  many  lines. 

Some  jobbers  here  are  carrying 
rather  light  stocks,  but  that  condition  is 
far  from  tvpical  of  all,  as  others  are 
well  stocked,  and  are  profiting  by  the 
shortages  of  others. 

Metals. 
Metals  have  gained  in  prominence  dur- 
ing the  past  week  by  a  very  unexpected 
activity  in  tin.  The  market,  heretofore 
very  weak,  is  now  very  firm.  It  has 
climbed  from  33y2e  to  34y2c,  and  in  the 
course  of  one  day  shot  up  from  £140  to 
£148.     The  present  condition  is  puzzling 
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to  the  best  informed,  so  that  nothing 
authentic  can  be  stated  about  under- 
lying causes  nor  future  results  of  the 
change. 

Ingot  copper,  on  the  other  hand, 
dropped  from  15c  to  14y2c,  but  is  firm 
at  that.  Other  prices  are  unchanged. 
Pig  iron  is  quiet,  owing  to  low  stocks 
and  curtailment  of  production  on  part 
of  some  implement  manufacturers. 
Lead  is  quiet  at  $5.15.  Zinc  is  steady  at 
5i/2c. 

Other  prices  are  as  follows:  Anti- 
mony, 8%c  to  9c  lb.;  ingot  brass,  red, 
13c  to  15c  lb. ;  ingot  brass,  yellow,  12c 
to  14c  lb. ;  half-and-half  solder,  23c  lb. ; 
pattern  aluminum,  22c  to  24c;  ingot 
aluminum,  18y2c  to  19y2c  lb. ;  acme 
solder,  19y2c  lb. ;  easy  wiping  solder, 
2OV2C  lb. ;  star  extra,  213/4c  lb. ;  wire 
solder,  26c  lb.;  tinkers'  bar  solder,  27c 
lb.;  lead  wool,  8c  lb. 

Nails,  Wire,  Screws  and  Rivets. 

Nails  can  only  be  described  as  stag- 
nant, and  still  remain  at  $2.25  base  for 
wire,  and  $2.70  base  for  cut.  No  decision 
has  yet  been  given  out  regarding  United 
Slates  freight  rates,  but  even  though  it 
turns  out  to  be  as  favorable  as  expected, 
the  matter  of  British  and  European  im- 
portations will  tend  to  keep  American 
and,  consequently,  Canadian  prices 
down.  There  is  considerable  price-cut- 
ting in  the  States  in  all  steel  products, 
and  wire  suffers  with  the  rest.  Wire  is 
quoted  there  at  $1.45  base,  but  can 
readily   be   bought    at   $1.35.        General 


slackness  and  the  presence  of  the  holi- 
day season  are  the  chief  causes. 

Screws  remain  the  same  after  their 
rise  of  last  week.  Flat  head,  bright,  are 
now  quoted  at  85,  10,  7y2,  10  and  5  per 
cent.;  round  head,  bright,  at  80,  10,  7y2, 
10  and  5  per  cent.  Iron  rivets,  blocked 
and  tinned,  remain  at  75  per  cent.,  and 
iron  burrs  the  same.  Copper  rivets, 
usual  proportion,  35  and  12y2  per  cent.; 
burrs,  30  and  12y2  per  cent. 

Rope,   Twine,  etc. 

Cordage  is  still  in  fair  demand.  Hay- 
fork, rope  and  other  seasonal  goods  are 
the  leaders.  No  changes  have  resulted 
here  as  a  result  of  the  late  drop  in  raw 
jute.  Pure  Manila  is  15c  base;  British, 
lie;  African  hemp,  lie;  and  sisal,  10y2c. 

Tents  and  Duck 

Duck  remains  as  per  current  quota- 
tions, with  some  shading  of  those  prices 
as  a  result  of  overstocks.  The  line  is 
healthy,  however,  embracing  as  it  does 
so  many  of  camp,  boat  and  other  sum- 
mer supplies.  Tents  are  a  leader  in  de- 
mand. 

Stoves. 

As  predicted  last  week,  the  late  warm 
weather  has  boosted  the  sale  of  summer 
stoves.  However,  sales  in  this  line  are 
getting  down  to  a  normal  basis,  and  no 
great  activity  will  be  due  for  some  time 
tt.  come,  as  July  usually  sees  oil  and  gas 
stove  purchases  mostly  out  of  the  way. 


.  Refrigerators  and  Summer  Goods. 

Refrigerators  are  now  very  quiet,  sort- 
ing orders  being  the  only  ones  received. 
Other  summer  goods  have  settled  down 
after  the  first  rush,  although  campers' 
supplies  are  still  in  fair  demand. 

Cement,  Brass  Goods,  etc. 

There  are  no  new  developments  in 
these  lines.  Cement  is  still  $1.85  and 
firebrick  at  current  market  quotations, 
as  are  also  all  varieties  of  iron  pipe, 
brass,  etc. 

Fall  Goods. 

Fall  orders  are  showing  up  in  some 
lines.  Guns  and  ammunition  have  been 
going  out  for  some  time  on  September 
dating.  There  is  no  great  activity  yet 
in  other  fall  lines. 


LONDON. 

BUSINESS  in  London,  Ontario,  is 
holding  up  well,  and  compares 
favorably  with  the  corresponding 
period  of  last  year.  This  looks  good  for 
London  and  surrounding  districts  when 
so  many  districts  are  feeling  the  almost 
general  dullness.  Twine  and  rope  are 
still  the  leading  sellers. 

Decline  in  Linseed  Oil. 

Linseed  oil  has  declined  in  price  and 
the     following    quotations     are   now    in 
effect : 
Raw  Oil— 

1  to  2  barrels 60c  per  gal. 

3  to  5  barrels 59c  per  gal. 

6  to  9  barrels 58c  per  gal. 

Less  than  barrels 65c  per  gal. 


Shaking    the   dust   out   of   him. 


A   realistic   event  many    market    interests    hope    to 
witness  soon. 
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Boiled  Oil — 

1  to  2  barrels 63e  per  gal. 

3  to  5  barrels 62c  per  gal. 

6  to  9  barrels 61c  per  gal. 

Less  than  barrel   67c  per  gal. 

No  change  has  taken  place  in  turpen- 
tine quotations  which  are  as  follows: 

1  to  2  barrels 70c  per  Imp.  gal. 

2  to  4  barrels 69c  per  Imp.  gal. 

5  pal.  lots 77c  per  Imp.  gal. 

Nails,  Screws,  Etc. 

Wire  nails  are  only  in  fair  demand  and 
are  quoted  $2.25  base  for  wire  nails 
and  $2.70  base  for  cut  nails.  Wood 
screws  remain  unchanged  from  last  week 
and  are  quoted  as  follows: — 

Screws — 

Flat  head,  iron,  85,  10,  7i/2,  10,  5  per 
cent. 

Round  head,  iron,  80,10,  7y2,  10,  5  per 
cent. 

Flat  head,  brass,  75,  10,  7y2,  10  per 
cent. 

Round  head,  brass,  70,  10,  7V2,  10  per 
cent. 

Building  Materials. 

The  demand  for  building  materials, 
particularly  for  the  smaller  class  of 
buildings,  is  fair.  Red  mortar  stain  in 
400-lb.  barrels  is  quoted  at  l%c  per 
pound,  while  black  mortar  stain  in  250-lb. 
barrels  is  quoted  at  2  cents  per  pound. 
Solid  sash  weights  are  quoted  at  $1.50 
per  100  lb.;  V2-lb.  sections  at  $2.25  per 
100  lb.,  and  1-lb.  sections  at  $2  per  100 
lb. 

Wrenches. 

The  following-  prices  are  now  quoted 
on  Stillson  wrenches: — 

6-in $  7.25  doz. 

8-in 7.25  doz. 

10-in 8.25  doz. 

!4-in 11.00  doz. 

!8-in 14.75  doz. 

24-in 22.00  doz. 
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WINNIPEG. 

\HE  tendency  of  merchants  to 
j  order  in  small  lots  continues,  yet 
various  supply  houses  have  now 
got  their  figures  in  shape  for  June,  and 
almost  without  exception  it  is  reported 
that  this  month  was  satisfactory,  though 
not  a  record  breaker.  For  July,  too,  in- 
dications are  that  a  good  month's  busi- 
ness will  be  done.  One  firm,  which  has 
sixteen  travelers  on  the  road  at  the 
moment,  received  a  budget  of  orders 
from  fourteen  of  them  by  Monday 
morning's  mail. 

Crop  conditions  are,  on  the  whole,  bet- 
ter than  a  week  ago.  A  traveler  for  one 
firm,  who  is  quite  a  specialist  on  the 
crop,  showed  considerable  doubt  last 
week  when  writing  about  the  Lethbridge 
district.  It  was  then  a  question  if  the 
crop,  which  has  been  quite  badly  burned, 
could  be  saved.  On  July  4th  this  man 
wrote  in  a  different  strain,  though  from 


the  same  district.  "Pleased  to  report  an- 
other fine  rain  this  evening,"  he  wrote, 
"and  they  are  getting  it  all  the  way  to 
Calgary.  It  is  still  raining  hard.  The 
crops  are  all  doing  fine  in  the  last 
week." 

Looks  Like  "Some  Crop." 

Northern  Saskatchewan  and  center 
Saskatchewan  were  visited  by  a  traveler 
from  whose  report  the  following  sen- 
tences  are   taken : 

"Took  daylight  ride  from  Saskatoon 
to  Regina  to  see  crop  condition,  and  if 
seeing  is  believing,  that  section  has  some 
crop.  Am  informed  the  most  of  the  mar- 
quis wheat  is  now  in  head." 

Manitoba  conditions  are  also  favorable, 
though  a  few  dry  districts  are  suffering. 
The  intense  heat  of  the  last  few  days 
seems  to  have  benefited  the  crops,  fol- 
lowed as  it  has  been  in  the  majority  of 
localities  by  good  rains. 

Slight  Drop   in  Pipe  Prices. 

No  great  price  changes  are  noted  this 
week.  We  quote  patent  pipe  at  $9.05  per 
100  feet  for  6-in.,  and  $9.75  per  100  feet 
for  7-in.  This  is  a  little  lower  than  re- 
cent  quotations. 

Barbed  wire  came  in  at  Fort  William 
during  the  week,  as  was  expected,  and  a 
great  many  orders  were  filled.  More 
orders  for  barbed  and  for  other  styles  of 
fencing  were  received,  however,  and  the 
whoelsalers  are  not  yet  quite  up  with 
these.  It  becomes  more  than  ever  ap- 
parent that  the  demand  for  fencing  this 
year  has  been  surprisingly  large.  One 
wholesale  house,  whose  statements  are 
always  exceedingly  conservative,  de- 
clares they  have  shipped  from  70  to  100 
per  cent,  more  fencing  this  year  than  up 
to  the  same  elate  in  1912. 


Orders  Should  Be  Sent  Now. 

Builders'  hardware  is  quiet  at  present, 
but  for  harvest  tools  and  threshing  sup- 
plies there  is  a  very  steady  demand.  This 
demand  is  likely  to  be  very  much  heavier 
before  the  end  of  the  month,  and  to  be 
sure  of  quick  delivery,  dealers  would  be 
well  advised  to  get  their  orders  in  early. 

The  nail  situation  remains  as  last 
week.  Correspondence  is  still  going  on 
between  local  wholesalers  and  manufac- 
turers, but  no  definite  result  has  been  ar- 
rived at,  whereby  the  unfair  competition 
of  the  mail  order  houses  will  be  pre- 
vented. 

Ammunition  Moving. 

The  summer  business  in  sporting  goods 
is  practically  over  as  far  as  wholesalers 
are  concerned.  Ammunition,  however,  is 
commencing  to  move  quite  largely,  and 
substantial  orders  for  shotguns  are  com- 
ing in.  The  time  is  approaching  when 
dealers  will  be  anxious  to  have  stock  to 
meet  the  demand  which  comes  with  the 
approach  of  the  chicken  season. 

No  further  changes  in  price  in  paint 
lines.  The  15c  advance  on  white  lead 
struck  last  week,  will  not  be  followed 
by  any  further  movement  for  some  time. 

Stoves  are  still  quiet.  It  is  hardly 
expected  that  there  will  be  a  big  move- 
ment here  until  the  end  of  the  month. 
Then,  however,  orders  should  come  in 
rapidly,  as  stocks  are  all  remarkably 
low.  Furnaces  save  been  selling  very 
satisfactorily   from  all  reports. 


A  chain  is  no  longer  than  its  weakest 
link  and  neither  is  a  clerk  as  a  salesman 
any  better  than  his  weakest  argument. 


^■B 


The   above  illustration  is   a   reproduction    from    a    snapshot    taken    on    the 
shores  of  the  old  Chedabucto  and  shows  a  progressive  young  canoeist  who  was 
discovered  plying   his   quaint   canoe   on  Guysboro  Harbor.    The  picture  was  for- 
warded   to    Brandram-Henderson,    Ltd.,  by  B.  and  G.   Yost,  of  Guysboro,   N.S. 
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Out  of  the  Mouths  of  Babes  and  Sucklings 

Reporter's  Adventures  Seeking  for  Helpful  Hints  on  Paint 
Selling  —  Bulk  of  Merchants  Refused  Price-Cutting  Tactics  — 
Sharp    Contrast    Between    Embryo  and  Official   Salesman 

Written  for  Hardware  and  Metal  by  Frank  Thayer. 


THE  thing  was  becoming  monoton- 
ous. Here  1  was;  sent  out  to  get 
an  instructive  and  scintillatingly 
brilliant  story  on  paints  and  how  to  sell 
them;  how  to  approach  the  customer 
courteously  but  firmly,  look  him  over 
carefully  and  appraisingly  and  then — 
reach  out  and  gather  him  in — and  nothing 
doing.     Tough  luck. 

I  thought  of  what  the  editor  had  told 
me  as  he  had  sent  me  out  on  the  pitiless 
assignment,  of  the  cold  glitter  of  his 
eyeglasses  as  he  spoke  about  putting  a 
little  instructive  snap  into  what  must  be 
an  authentic  story  for  Hardware  and 
Metal  readers — and  then  I  thought  of 
the  coming  winter  only  six  months  away 
and  the  hardness  of  the  benches  and  the 
virginal  pureness  of  the  cold  over  at 
Queen's  Park. 

Why  were  all  the  hardware  and  paint 
men  so  confoundedly  honest  in  their 
statements  and  so  alert  on  their  jobs 
that  a  poor  muckraker  must  lose  his  job 
for  lack  cf  muck  to  wallow  in? 

"Figuring  en  a  little  job  of  painting? 
Want  a  little  dope  on  lead  and  oils  so  I 
can  figure  out  the  cost?''  My  stock  in- 
troductory question  had  become  a  joke. 

The  stores  had  been  uniformly  of  fair- 
ly good  grsde,  and  the  business-like  re- 
plies and  attentiveness  had  taken  on  the 
quintessence   of   the   commonplace. 

There  wasn't  even  any  price-cut- 
ting ! 

Those  dealers  stuck  by  their  guns  and 
their  confounded  paint  like  a  lot  of 
leeches  guarding  their  virtue. 

Only  once  did  I  come  up  blinking 
from  my  sea  of  apathy  when  I  struck 
a  winsome  be-cigaretted  youth  who 
promised  fair  copy.  True,  he  did  non- 
chalantly knock  some  ashes  off  with  a 
flip  of  delicate  finger  on  the  already  lit- 
tered showcase,  but  he  seemed  to  have  a 
fair  working  knowledge  of  paints  in  spite 
of  that.  He  was  so  darned  good  looking 
and  seemed  to  know  it  so  well;  he  was 
so  well  pleased  with  himself,  that  he 
scarcely  knew  which  way  to  look;  that 
my  heart  leapt  out  to  him  as  to  its  mate 
and  I  clung  to  the  thought  of  the  good 
copy  he  would  make,  as  a  drowning  man 
clutches  at  a  straw.    But  nothing  doing. 

He  wouldn't  even  join  in  the  imbecile 
conversation  of  a  couple  of  loafer 
friends,  and  an  unkind  fate  refused  to 
send  his  girl  into  the  store,  or  send  any- 
thing, or  do  anything  to  make  him  inat- 
tentive to   mv   wants. 


So  I  took  another  think.  Anil  this  time 
I  thought  of  the  bread  line  and  of  that 
other  line  that  spreads  out  every  after- 
noon in  front  of  the  Telegram  office 
waiting  for  the  first  edition  of  the  "Help 
Wanted,"  and  then  I  thought  of  home 
and  of  all  those  hungry  little  mouths — 
six  of  them,  just  like  little  robins,  all 
gaping  mouths  and  cavernous  intestines 
— six  of  them,  six  little  gaping,  cavern- 
ous intestines ;  into  which  a  loaf  of  bread 
— or  six  of  them,  would  disappear  with- 
out leaving  a  ripple  on  their  sea  of  dis- 
content.    Fine  proposition! 

There  and  then,  I  made  high  resolve 
that  if  my  health  was  spared  and  I  be 
not  cut  off  in  the  flower  of  my  youth  that 
a  paint  story  I  shoujd  have,  even 
though  I  had  to  heave  a  brick  through 
the  front  of  the  best  paint  window  in 
this,  our  fair  city.  But  blood,  or  paint, 
I  should  have,  yea,  even  to  one  page  of 
Hardware   and   Metal   full. 

And  then,  it  happened.  I  took  up  an- 
other hole  in  mv  belt,  metaphorically 
speaking,  and  with  the  energy  that  is 
horn  of  despair,  I  walked,  or  rather 
crawded  into  the  store  that  was  the 
last  bead  on  my  rosary,  ere  T  should  be 
haled  before  his  Honor  in  the  morning. 

An  ordinary-looking  boy  of  fifteen  or 
thereabouts  came  bouncing  in.  "What 
can  I  do  for  you,  sir?'' 

"Smart,  anyhow,"  I  thought. 

I  told  him  and  added  that  in  considera- 
tion of  my  ignorance,  helpful  friends  had 
advised  me  to  buy  my  own  lead  and  oil 
instead  of  any  ready-mix.  and  so  save 
my  hard-earned  money. 

"Pardon  me,  sir.  but  I  think  you 
would  do  better  to  buy  some  of  our  mixed 
paints." 

He  stood  up  there  at  attention  like  a 
little  soldier,  so  that  I  felt  ashamed  of 
my  deception. 

"How's   that?"   I  queried. 

"Pardon  me,  what  is  your  name,  sir?" 

I  told  him. 

"Well,  Mr.  Thayer,  because,  in  the 
first  place  the  inexperienced  mixer  is  un- 
likely to  get  a  good  mix.  On  the  other 
hand,  our  paint  is  mixed  by  machinery 
that  can't  go  wrong,  and  is  mixed  in  a 
way  that  is  the  result  of  forty  years' 
hard-earned  paint  experience." 

That  kid  talked  like  a  dictionary, 
with  never  a  slip. 

"You  see,"  he  added,  as  I  failed  to 
reply,  "the  difference  between  an  ex- 
pert's mix  and  a   beginner's,  lies  in   the 
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fact    that    the   former   will     cover     just 
about  a  fifty  per  cent,  larger  area." 

Seeing  that  I  was  half  convinced  but 
still  undecided,  he  began  to  get  busy  on 
the  sales-clinching  business  and  came  at 
me  with  some  more  of  his  Dutch  uncle 
stuff. 

"And  the  most  important  reason  of 
all,  sir,  is  that  we  carry  the  very  best 
paint  on  the  market." 

"What's  the  price?" 

"Sixty-five  cents  a  quart,  Mr.  Thayer. 
But  let  me  see,"  he  added  hastily,  as  he 
tumbled  to  the  fact  that  he  had  over- 
looked a  bet — "How  much  do  you  wish, 
sir?" 

The  kid  began  to  wind  up  now  for  one 
over  the  home  plate. 

"Five  gallons?  Two  forty  a  gallon, 
Mr.  Thayer." 

"Can't  you  beat  that  for  five  gal- 
lons?"   I  asked  aggrievedly. 

"Excuse  me  a  moment,  please,  I  have 
no  authority  to  do  such  things." 

"Certainly." 

He  disappeared  into  the  cellar  to  re- 
appear a  minute  later  with  a  man  whom 
I  judged  to  be  one  of  the  regular  sales- 
men— save    the   mark. 

"Mr.  Thayer,  this  is  Mr. ." 

"Whatcher  want?"  asked  Mr.  . 

I  repeated  my  query  as  to  a  lower 
price  in   view  of  the  quantity  ordered. 

"Uh-huh."  He  stroked  an  unshayen 
face  as  he  looked  me  over. 

"Uh-huh.  Sure.  Make  it  two  thirty- 
five  to  you,"  with  emphasis  on  the 
' ' you. ' '     Coarse  work. 

"Well,  see  here,"  I  said,  still  after  my 
pound  of  flesh,  "I'm  told  that  So  and 
So's  paint  is  away  better  than  yours." 

"Huh,  that's  just  'cause  they  adver- 
tise an'  make  you  pay  for  it.  Don't 
ketch  us  advertising  nor  sellin'  adver- 
tised goods,  'cause  they  just  slip  it  on 
the  price  an '  make  you  suckers  pay  for 
it." 

"Well,  can  I  get  some  lead  and  oil 
here,"  I  said,  beginning  to  back  up 
again. 

"Surest   thing  you  know,  bo." 

"How  do  I  go  about  it  to  mix  it?" 

"Well  now,  let's  see."  He  meditated, 
in  sharp  contrast  to  the  accurate  and  ma- 
chine-like rapidity  with  which  the  boy 
had  volunteered  all  necessary  informa- 
tion without  waiting  for  any  leads  from 
me. 

(Continued  on  page  62.) 
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PAINTS  & 
VARNISHES 


"CHALCO" 


PAINTS  & 
VARNISHES, 


A   PAINT   AND   VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN    OTHERS 

YET   COSTS   NO   MORE 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


CHALCQ 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 


It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 
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PAINTS  & 


The  Tramp  of  Many  Feet 


The  Hoofs  ot  the  nobby  Horse 


The  Varnish  You  Sell  Should  Stand  These  Tests 


Varnish  that  resists  the  hard  wear  and  tear  of  con- 
stant use  is  the  kind  of  varnish  that  makes  satisfied 
customers.     Liquid  Granite  and  other  Berry  Brothers' 
Varnishes  have  given  over  half  a  century's  satisfaction 
to  users.     Their  rich  tone  and 
wonderful    wear-resisting    qual- 
ities  have     demonstrated   their 
superiority  in  the  most  preten- 
tious  homes,   the  largest    skyscrapers    and   the   finest 
public  buildings  throughout  the  country. 


On  floors  finished  with  Liquid  Granite,  children  may 
play  to  their  heart's  content,  heavy  furniture  may  be 
moved  from  one  room  to  the  other,  an  army  of  feet 
may  tramp  every  day  without  marring  the  tough,  elas- 

/^_^  .  tic     surface.      Liquid     Granite 

/  /7  //  /  //       |  -«-  f  /7  fl  1  f  p      floors    are    easily    kept     clean, 
>  I  l£  lA  l  Lt         V^/  /    C/  /Y  l>  l  C       scrubbing  with  soap  and  water 

does  not  affect  them. 
If  you  do  not  sell  Berry  Bros.'  products,  investigate  our 
plan  of  co-operation  with  progressive  dealers. 


Established   1858 
Walkerwlle,  Ont. 


BERRY  BROTHERC 
I  <INCOB.POR.ATED)  *        ^^ 

/brld's  LargestTV&rnish  Makers  V^ 


Branches  in  principal 
cities  of  the    world. 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  July  9.— Business  in 
paint  lines  continues  very  good 
and  dealers  say  they  have  noth- 
ing to  complain  of.  Markets  are  all  firm 
and  another  upward  bound  to  prices 
would  not  come  as  a  surprise.  There 
have  been  no  actual  changes  this  week 
to  date. 

Paris  Green. 
Paris  green  has  been  very  quiet  all 
season  but  this  week,  due  loubtless  to 
the  advent  of  warmer  weather,  which  is 
bringing  out  the  bugs,  there  has  been 
quite  a  flood  of  orders.  This  is  welcomed 
by  the  dealers,  who  all  have  large  stocks, 
much  of  it  carried  over  from  last  year. 
Reports  received  from  travelers  indicate 
that  while  in  some  sections  of  the  coun- 
try the  bugs  are  thick,  in  other  parts 
they  are  almost   unknown. 

White  Lead. 

White  lead  is  firm  at  the  advance 
which  was  announced  last  week  and  in 
some  quarters  another  increase  is  looked 
for  in  the  very  near  future.  Present  quo- 
tations are :  $8.20  for  ton  lots  and  $8.40 
for  less  than  ton  lots. 

Turpentine. 

The  market  for  turpentine  is  still  very 
firm  and  there  has  been  a  fair  demand 
locally  and  for  country  trade.  Prices 
quoted  are: 

1  barrel   67c  per  gal. 

5  barrels 66c  per  gal. 

Five-gallon  packages,  5  cents  advance; 
packages  extra;  terms  net. 

Linseed  Oil. 

The  market  for  oil  continues  firm  with 
a  fair  demand.  Reports  have  been  re- 
ceived here  that  prices  have  been  cut  to 
some  extent  in  the  West,  but  there  seems 
no  justification  for  such  a  course  and 
dealers  here  are  holding  to  the  prices  for- 
merly quoted,  which  are  as  follows: 

1  to  4  barrels   61c  per  gal. 

5   to   9   barrels    60c   per   gal. 

Boiled  Linseed — 

1    to    4    barrels    64c    per   gal. 

5   to   9   barrels    63c   per   gal. 

Gasoline  and  Benzine. 

There  has  been  a  fail'  demand  for 
gasoline  and  benzine  and  lubricating 
oils  have  been  selling  exceptionally  well. 
There  was  a  half  cent  decline  in  gasoline 
and  a  reduction  of  one  cent  a  aallon  in 


the  price  of  benzine  since  last  report. 
Quotations  now  are: 

Barrels,  in  wood  20V2C  gal. 

In  steel  and  drums  . . .  .17%c  per  gal. 

Tank  wagon  (100  gals.)  .  . .  .16V2C  gal. 

Benzine  is  quoted  at  19c  per  gallon  in 
single  barrels. 

Glass  and  Putty. 
Sales  of  glass  and  putty  have  been 
very  light  lately,  but  it  is  expected  there 
will  be  a  revival  soon  when  building  work 
now  under  way  is  farther  advanced. 
Prices  are  unchanged  from  the  list  in 
the  current  market  report. 


TORONTO. 

TORONTO,  July  9.— The  continued 
warm  weather  has  had  a  good 
effect  on  the  paint  trade,  and  the 
demand  continues  very  brisk  for  this 
season  of  the  year.  The  main  feature  of 
the  market  this  week  was  the  drop  of  3 
cents  per  gallon  in  linseed  oil.  Other 
lines,  with  the  exception  of  gasoline,  re- 
main firm. 

Turpentine. 
Turpentine  is  still  very  firm,  and  has 
advanced  steadily  in  the  South,  and 
went  up  y±c  again  on  Wednesday,  but 
remains  the  same  here  up  to  date.  The 
quantity  on  hand  in  the  South  is  still 
much  smaller  than  a  year  ago.  The 
present  reserve  is  17,000  bbls.,  as  against 
28,000  in  1913,  32,000  in  1912,  and  24,- 
000  in  1911.  Prices  are:  Single  barrel, 
70c ;  two  to  four  barrels,  69c. 

Decline  in  Linseed  Oil. 

The  local  oil  trade  has  been  consider- 
ably upset  of  late,  and  price-cutting  has 
been  quite  evident,  the  result  being  a 
drop  of  3  cents  per  gallon  on  raw  and 
boiled  linseed  oil.  It  is  said  that  the  de- 
cline is  of  a  temporary  nature,  and  that 
prices  will  go  back  to  the  old  level 
shortly. 

Ruling  quotations  are  now  as  follows: 
Raw.       Boiled. 

Single    barrels    60  63 

3  to  5         ,,         59  62 

6  to  9         „         58  61 

Gasoline  and  Benzine. 

Gasoline    has    dropped    again    another 

half    cent    to    19c    even,    making   it    the 

same  as  benzine.     Demand  is  just  fair 

in   these   lines,   and   nothing   further   of 
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importance    to    them    has    transpired    in 
the  last  week. 

Paints. 
Demand  in  paints  is  better  than  dur- 
ing the  preceding  week.  Prices  are  un- 
changed, and  are  as  per  current  quota- 
tions. The  rise  in  lead  has  not  affected 
demand  up  to  date. 

Glass  and  Putty. 

Glass  is  still  quiet  and  unchanged  at 
20  and  25  per  cent,  off,  as  per  current 
quotations.  Heavy  stocks  are  on  hand 
here  and  in  United  States,  but  it  is  ex- 
pected that  the  fall  trade  will  clean 
them  up. 

White  Lead,  Paris  Green,  etc 

Lead  is  very  firm  after  its  recent  15c 
raise,  and  dealers  appear  to  think  that 
no  further  raise  is  due  for  some  time 
now.  The  Lead  Grinders'  Association 
meets  here  to-morrow.  It  is  not  known 
what  the  result  of  the  meeting  will  be. 

Paris  green  is  still  a  poor  seller  at 
the  old  price  of  ll^c,  17y2c  and  19c 
per.  100  lb.  drum,  according  to  brand. 


OUT  OF  THE  MOUTH  OF  BABES 
AND  SUCKLINGS. 

(Continued  from  page  60.) 

"Danged  if  I  know,"  he  confessed. 
And  then,  as  he  began  to  rummage 
around  a  rat's  nest  that  he  probably 
called  his  office,  "wonder  where  the 
darned  thing  is?" 

"Oh,  here,"  and  he  tossed  me  a  grimy 
paint  folder. 

"Yuh  can  see  for  yourself  how  to  do 
it  there.  Just  read  it  over  and  come 
around  again  when  you've  figured  out 
what  you  want." 

"S'long, "    and    Mr.    was    gone; 

in   fact,  "had   went." 


Industrial. 

The  Dominion  Trade  Commission  will 
begin  to  take  evidence  in  August  and 
September  from  all  over  the  Dominion 
on  matters  pertaining  to  the  industrial 
life  and  natural  resources  of  the  coun- 
try. These  subjects  will  be  discussed 
and  analyzed  in  minute  detail,  and  the 
\  arious  boards  of  trade  of  the  country 
are  eagerly  awaiting  the  outcome  of  the 
final  report. 


HARDWARE     AND     METAL 


WE  GET  ORDERS  FOR  YOU 


It  is  not  alone  the  uniform  merit  of  our  goods  that  draws 
trade  for  our  Agents,  but  the  ample  means  we  provide  for 
bringing  that  merit  home  to  the  people. 

Our  line  of  advertising  material  is  complete,  its  selling 
force  has  been  proved,  and  it  is  all  trained  to  help  the  dealer. 

You  can  get  all  the  benefit  of  this  tremendous  selling 
power  by  handling  B-H  products.  When  you  stock  our  goods, 
we  place  all  the  resources  of  our  Advertising  Department  at 
your  command  and  help  you  sell  without  cost  to  you. 

The  most  successful  Dealers  sell  B-H  goods,  which  proves 
B-H  goods  make  the  best  foundation  for  success. 

YOU  can  increase  your  sales  by  joining  with  us.  Write  us 
for  our  Agency  Proposition  and  we  will  tell  you  how. 


LIMITED 


Montreal 


Toronto  x     Winnipeg 
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HARDWARE    AND     METAL 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.      Large  buyers 
can  frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c. ;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.h.  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 


"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
45  p.c;  cash  discount,  2  p.c  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40e:  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hall- 
fax,  freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 
lett's,   per  lb $8  50    $8  75 


ANVILS. 

Buckworth,    per   lb. 


0  10% 


AUGERS. 

Ford's  auger  bits,  30  and  10  p.c 
Irwin's  auger,  45  p.c. 
(Jilniour's    auger,    70   p.c 
Rockford's  auger,  50  and  10  p.c. 
Gilmour's    car,    47%    p.c. 
Clark's   expansive,   40  p.c 

AXES. 

Samson    single    bit,    doz 9  00 

Samson  single  bit,  bandied, 

doz 12  60 

Samson    double  bit,   doz 12  50 

Samson    flooring    axes    No. 

2.   doz 9  00 

Single  bit,  doz 6  75      9  50 

Double   bit    10  50    12  00 

Hunters'  Axes    5  00      6  00 

"  Boys'  "  Axes 5  75      6  50 

Bench    Axes,    Samson- 
No.  3,   doz.,   net    9  00 

No.  3.   doz.,  net    9  30 

No.   4,   doz.,   net    10  25 

No.  5,   doz.,   net    1150 

No.  6,  doz.,  net   12  00 

B 

BABBITT. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23y2c;  No.  2,  15c;  No.  3, 
12c 

Tollman  Brass  &  Metal  Co.— 
Antic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"    "C,"    "D,"    No.    1,   2   and    3. 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's      Copperlne,     Tough, 


Hard,      Finest,      No.     1      and  2 

Nicoluminam  grades,   No.  1,  2,  3, 

Babbitt    Metal    grades,    No.    1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co. — Nickel  Genu- 
ine, Genuine  ''A,"  Genuine  "AA," 
Faultless  "A."  Reliance  "A  A," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3.  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra.  60  per  cent. 
Standard,  60  and  10  percent. 
Lace    leather,    per  side,   S5c;   cut 
laces,   95c 

BENZINE.  Montreal  Toronto 

Single  bbls.,  gal...  0  20        0  19 

BOLTS  AND  NUTS. 

Carriage    Bolts    ($1)    list,    %    in. 

dia.  and  smaller,  65  and  10  p  c 
Carriage  Bolts   ($1)   list,  7-10  in., 

52%   and   12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   70  and   5   p.c. 
Machine   Bolts,   7-16   in.    dia.   and 

larger,   60  and   5   p.c 
Sleigh     Shoe    Bolts,     %     in.     dia. 

and   smaller,  62%   p.c 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and   Lag  Screws.  75  and  5 

p.c. 
Skein   Bolts.   75  p.c 
Square  Head  Blank  Bolts,  60  p.c 
Bolt  Ends,  60  and  5  p.c. 
Plow   Bolts,   55,   10  and   5  p.c. 
Elevator  Bolts,  60  and  ,5   p.c. 
Fancy   Head  Bolts.  50  and  5   p.c. 
Shaft   Bolts    ($3)    list,   50   and    10 

p.c 
Step   Bolts,   large  head    ($3  list), 

50  and  5  per  cent. 
Whiffletree   Bolts.   50  and   5   p.c 
Nuts,   Square,   4%c   off  list. 
Nuts,  Hexagon,  4%c  off  list. 
Stove   Rods,   per  lb..   5%   to  6c 
Stove   Bolts,   80  and   7%    p.c. 
Tire  Bolts.  75  p.c. 

BRASS.  Peril). 

Springs,     sheets,     up     to    20 

gauge    o  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,    seamless    base    0  25 

Tubing,  iron   pipe  size,  1  in. 

base    o  25 

Copper   tubing,   4c  extra. 

Ingot,   Red.   lb 0  14      0  13 

Ingot,   Yellow,   lb...  0  13      0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c  off  revised 

list. 
Cast   iron   loose   pin.   60   p.c. 
Wrought     steel     fast     joint     and 

loose   pin,   70  and  5   per  cent. 
Crescent   brands,   70  p.c 

BARS    (Clothes). 

3   sections,   4  ft.,   doz 4  80 

3   sections,   5   ft.,   doz 6  00 

3   sections,   6  ft.,   doz 7  20 

BOILERS    (Range). 

30-gallon,     Standard,     $5;     extra 
heavy,  $6.50. 

BOARDS    (Bake). 

With   rim,  18x24,  doz 6  60 

With   rim,   18x28.   doz 7  20 

With   rim.   20x30,   doz 7  80 

Without   rim,   18x24,   doz....  4  00 

Without    rim,    18x28,   doz...  4  50 

Without   rim,   20x30,   doz...  5  00 

BOARDS    (Ironing). 

Size   12x60   ins.,    doz 7  20 

Size   14x60   ins.,   doz 8  40 

Folding,   14x60  ins.,   doz.    ..   16  50 

BOARDS    (Sleeve). 

P.asswood,    stationary,    doz.     1  50 

Folding,    per   doz 3  50 

Folding,     wfthOUi     sleeve     ..    19  01) 


BOARDS    (Wash).  Per  doz. 

Glass,   doz $  3  50 

Enameled,    doz.,    net    3  50 

Pony     1  10 

Crown     195 

Dandy     2  15 

Improved  Globe   2  25 

Standard  Globe 2  35 

Neptune    2  35 

Original   Globe    2  60 

Newmarket    King    2  60 

Jubilee    2  60 

Victor    (Glass)     3  23 

Diamond  King  (Glass)....  3  50 
Western    King    (Enamel)...     3  50 

Beaver   (Brass)    3  50 

BRUSHES. 

Weighted,   15  lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE).  Per  yard. 

10   inches,   7   oz 0  05% 

10  incTies,   8  oz. 0  05% 

10   inches,   10   oz 0  07 

In   100-yard   lots. 

C 

CANS. 

Milk  cans  and   pails,  35  p.c. 
Creamery    cans,   35    per   cent. 
Railway   cans,   40  per  cent. 
Hand      delivery      and      creamery 

cans.   35   p.c. 
Railway    cans.  40  per  cent. 
Cream    cans,    35   p.c,    with    dome 

top,   I5c   extra.      Retinned.   72% 

and    5.      Plain,     72%     and     15. 

Creamery     trimmings,     75     and 

12%  per  cent. 
Common,  cork-lined.  35  per  cent. 
Cans.    Jacketted. 

1  gnl.   jacketed,    per   doz....  2  70 

2  gnl.   jacketed,    per   doz 3  60 

3  gal.    jacketed,    per   doz 4  20 

5  gal.  jacketed,  per  doz....  4  80 
10  gal.   jacketed,    per   doz...   8   10 

CEMENT  AND  FIREBRICK. 

I^ess  than  carload  lots  ...  1  85 
Portland,    per   bbl.,   carload 

lots,    f.o.b.    Toronto    1  55 

White    Bros.    English.  2  00  2  P5 

"Lafarge"  cement,  in  wood  3  40 
Fire       brick,     Scotch, 

per   1.000    23  00  28  00 

Fire    Brick,    English.. 17  00  21  00 

Fire   brick,  Am.,  low. .23  00  25  00 

Fire  brick.  Am.,  high. 27  50  31  00 
Fire      clay      (Scotch), 

net  ton    fi  ro 

Fire  clay,  Am,  net  ton  5  00  10  00 

CEMENT    (FURNACE). 

1%   lb.    tins,   per  doz 1  00 

6  lb.   tins,   per  doz.,   lb 0  0-S 

25  lb.   tins,   per  doz.,  lb 0  04 

CEMENT,    ROOFING.  Per  gal. 

Roofing  cement  (in  bbls)..  0  17 
Cement   (in  5  and   10  gals.).  0  19 

Cement    (in    2   gals.) 0  25 

Cement    (in   1  gal.) 0  30 

CHALK. 

Carpenters,  colored, 
per    gross    0  65      0  SO 

Carpenters  lead  pen- 
cils,   per    gross....     2  40      6  75 

Crayons,   per   gross 0  20 

CHISELS. 

Cold   chisels,  5x6  in.,   doz...  2  20 

Bevel  edge,   1  Inch,   doz 2  50 

CHAIN. 

Proof  coil,  per  100  lbs..  %.  $6: 
5-16.  $5.20;  %,  $4.45;  7-16.  $4.20; 
V,,  $3.00;  9-16.  $3.90;  %,  $3.S0;  %, 
$3.65;    7S,    $3.45;    1,    $3.40. 

Electric  Weld  Coil  Chain— BR. 
8-lfiJn.,  .$9.25  per  100  lbs.:  %  in.. 
$6.50  per  100  lbs.;  5-16  in.,  $4.f.0 
per  100  lbs.:  %  in.,  $4.25  per  100 
lbs.;  7-16  In..  $4  per  100  lbs.:  '/> 
in.,   $4    per   100   lbs. 

Electric  Weld  Loading  Chain, 
%  in.,  $11.50  per  100  lbs. 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10: 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16: 


f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%   and  10  p.c 

CLEANERS     (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac  Vac.  Sweeper  ....  5  50 
Cadillac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,   Model   D.   20  00 

COMPOUND. 

Soclean    Sweeping.  Per  case. 

4%  lb.  size.  2  doz.  in  case...  4  50 
S  lb.  size,  2  doz.  in  case...  7  20 
17  lb.  size,  1  doz.  in  case  ...  6  75 
COPPER.  Montreal  Toronto 

Casting   ingot    $15  50  $15  00 

Cut     lengths,     round 

bars,   %   to  2  in 27  50 

Plain    sheets,    14   oz., 

14x4S   in.,   14x60  in 29  50 

Copper  sheet,  tinned, 

14xC0,    14   oz 30  50 

Copper    sheet,    plan- 
ished,  14x60,   base 37  50 

Braziers',    In    sheets, 
6x4   29  50 

CORD    (SASH). 

No.   6,   lb 0  30% 

No.  7,  lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

CANADA    PLATES. 

Ordinary,  52  sheets    .  2  75      2  85 
All   bright,  52  sheets.  3  85      3  85 
Galvanized. 
Apollo  D.  Crown  Gorbals 
!Sx24x52   . .   4  45        4  45         4  60 
60    . .    4  70        4  70        4  85 
20x2Sx30   . .   8  90        8  90        9  20 
20x28x80  . .   9  40        9  40        9  70 
M.L.S.    and    Famous — ■       Per  box 

I  C,    14x20    base $7  00 

1  X,   14x20   base 6  00 

I  X    X,   14x20  base     ....       7  00 
I  X  X  X,  14x20  base 9  50 

CHARCOAL. 

Raven    and    Murex   Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I   X   X,   14x20  base     7  00 

I   X   X   X,   14x20  b 9  50 

"Allaway's   Best"?  Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X,  14x20  base 5  65 

I   X   X,   14x20  base     ....       6  65 

CHARCOAL   TERNE   PLATES. 

Dean  or  I  G  Grade — 

I  C.  20  x  28,  112 
sheets  7  40 

I  X,  Terne  Tin 9  40 

CHARCOAL  TIN  BOILER 

PLATES. 

Cookley   Grade — 

XX,   14x56,  50  sheet   (boxes) 

XX,   14x56,  50  sheet   (boxes) 

XX,   14x65.  50  sheet    (boxes) 
COKES  BRIGHT. 
Bessemer  Steel — 

I   C.   14x20  base 4  50 

20x2S,    double    box     9  00 

CLEVICES,  7%c  per  lb. 

CLOCKS,    ALARM. 

Good    Morning,   ea 0  SO 

Look    Out    0  92 

Rig    Ben    2  00 

Baby    Beii 2  00 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 

grained   only.   4-in.   style..  8  70 
Granite     %     oak     filled     and 

va  rnished    14  SO 

DRILLS. 

Bit   Stock   Drills,   60  and  5  p.c 

Wood    Drills.   35   p.c. 

Straight    Shank    Drills,   50   and 
10  per  cent. 


HARDWARE    AND     METAL 


Hence,   horrible  villain  ! 

Thou    shnlt    be    whipped    with    wire, 
And  stewed   in   brine, 
Smarting    in    ling'ring    pickle. 

Antony   and   Cleopatra. 


WHEN  CLEOPATRA  heard  the  news  that  BEUTUS  was  married  to 
OCTAVIA  she  vented  her  spleen  upon  the  messenger  and  threatened  to 
whip  him  with  wire  and  then  stew  in  brine.  To  use  such  threats  she  must 
have  been  in  a  great  rage,  and  NO  DOUBT  there  are  times  when  people 
buy  poor  quality  goods  that  give  poor  service  they  would  like  to  treat  the 
manufacturer  and  seller  the  same  way  that  Cleopatra  threatened  to  treat 
the  messenger. 

Don't  Take  Risks 

Buy  your  LEAD  PIPE,  TRAPS  and  BENDS,   BABBITT  METALS,    SOLDER,    BATHS,    LAVATORIES,    GALV. 
PIPE  and  ALL  PLUMBERS'   SUPPLIES  from 

THE  CANADA  METAL  COMPANY,  LIMITED 

the   firm   with   the   reputation   for   manufacturing   goods   that   give    EXCELLENT  SERVICE. 

Order  from  our   nearest   factory 

a»daFa°ftofcve:  TORONTO  B'anch  Stories:  MONTREAL,  WINNIPEG 

Your   stock    is  not  complete   without   HARRIS   HEAVY   PRESSURE,  the  babbitt  metal  without  a  fault 

THE  ONE  BEST  SELLER 


HARDWARE    AND     METAL 


DRIERS. 

Clothes,  4  sides,   16   bars,   fold- 
ing, doz.,  $14. 
"DOMINION     CROWN     BEST"— 

DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00      7  00 

1  X,  14x20  base 8  25      8  26 

I  X  X.  14x20  base.  9  50  9  50 
DUCK. 

Yarmouth  Double        Standard 
Filled  Single 

20  in.  Filled. 

7  oz 0  17%       6  oz 0  12% 

8  oz 0  19y2       7  oz 0  14 

10  oz.   ...0  24%      8  oz 0  15V2 

12  oz.   ...0  29%       9  oz 0  17% 

10   oz.    ...0  19% 
12   oz.    . .  .0  23% 
15   oz.    ...0  32 
Emery    Wheels,   G7y2%    dlscouat. 

F 
FILES  AND    RASPS.       Per  cent. 

Disston's    75 

Great    Western   American...     75 
Kearney   and    Foot,   Arcade    75 

J.    Barton    Smith   Eagle 75 

McClellan   Globe    75 

Black    Diamond    66 

Delta  Files    65 

Nicholson     66% 

Jowett's    (English    list)    ...     27% 
Spear  &  Jackson  (Eng.  list)     35 
FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 

FREEZERS,    ICE    CREAM. 

White    Mountain     and     Dana 
Freezers,     less    50    per    cent. 
Discounts  east  of  Port  Arthur. 
Dana    Freezers,  Crank    Only. 

1  quart,   each    170 

2  quart,   each    2  00 

3  quart,   each    2  20 

4  quart,   each    2  65 

6   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each   9  35 

20  quart,   each    12  85 

Fly-wheels  for  same,  2  qt.,  75c; 
3  qt.,  75c;  4  qt.,  75c;  6  qt.,  75c; 
8  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt.,  $3.75. 

20  quart,  each   12  80 

25   quart,   each    16  75 

20   quart,   each    12  85 

FURS. 

Toronto  prices  for  Onfario 
furs  : — Skunk,  prime,  extra  large, 
$1.50  to  $5;  rcuskrats,  spring,  ex- 
tra large,  65c;  large,  55c;  me- 
dium, 40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1, 
large,  85c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
1,  large,  $17.50;  No.  1,  medium. 
$13;  No.  1,  small,  $8;  cubs,  $2 
to  $12,  as  to  quality.  Mink,  No. 
1,  extra  large,  $6  to  58.50;  No.  1, 
large,  S4  to  $7.50;  No.  1,  medium, 
$2.25  to  $5.  Fox,  No.  1,  extra 
lf.rge,  $8  to  $12;  No.  1,  large, 
$6.50  to  $10;  No.  1.  medium,  $2.25 
to  $5;   No.   1,  small,  $1.75  to  $4. 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails,    45    p.c. 

English    pattern,    45   per   cent. 

Galvanized    washtubs,   45   p.c. 

GASOLINE  Montreal  Toronto 

Single  bbls,  per  bbl  0  21    0  19 

GREEN,  PARIS. 

Hoyle's     net  cash 
30dys. 


600-lb.  casks.  .. 
250-lb  casks..  .. 
100-lb  drums  0 
50-lb  drums.  0 
25-1  b.  drums.  0 
1-1'b  pack  . .  .0 
%-lb  pack  ..  .. 
1-lb   tins    ....  0 

%-lb   tins 

Arsenic,   kegs  0 
Petroleum, 
bbls 0 


11% 
11% 

11  y2 

13% 
14% 
10% 
10 


C.P.C.    Paris 

Green    Green 
Berger's 
0  16%  0  17% 
0  16%  0  IS 
0  17%  0  19 
0  17%  0  19 
0  17%  0  19% 
0  19%  0  21% 
0  21%  0  2.'!  Vi 
0  20%  0  22  Vi 
....       0  24% 


GRINDSTONES.  Per  100  lbs. 

Dver  40  lbs.  and  2  in.  thick.  1  25 
Smaller  sizes  extra. 


H 
HALTERS    (SNAP    AND    RING). 
Jute  Hope,  %-iu.,  per  gross     &  00 
Jute  Kope.  %-iu.,  per  gross  10  50 
Jute  Kope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,   iy2-iu.,    per   doz...     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-lU-in.,  $10.20;  %- 
in.,  $11.40;  9-16-iu.,  $13.20;   %-iu., 
$15.00. 
HAMMERS,    SLEDGE. 

L'an.,  5  lbs.  ana  over 0  06 

Masons,  5  lbs.  uud  over 0  06 

.Napping,    up    to    2   lbs 0  09 

llti^Dl^ES     (11UUU). 

second  giuuui  asn,  fork  and 
shovel    Handles,    30    per   cent. 

Extra  ash  lurk,  lioe,  rake  and 
shovei    liaudles,   3o   per   ceui. 

xSu.  1  and  2  ash  lurk,  hoe,  rake 
and   sliuvel   handles,   50   per   cent. 
'learn      vvhittltrees      and      neck- 
yokes,  30  per  cent. 

While  ash  carriage,  buggy  and 
democrat    whiffietrees    and    ueck- 
yokes,  35  per  cent. 
All  other  ash  goods,  40  p.c. 
Uuilruad    and    navvy    pick,    35 
per   cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubietrees  and  Hickory  cant 
hook  handles,  40  per  cent. 

Hickory   cant   hook   handles,   30 
per  cent. 
Doubletrees,    35    per    cent. 
Agricultural,   67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 
HANGERS,    BARN    &    Jr-ARLOK. 
Kichards   Wilcox   No.  021 

B.U.  Trolley,  pr 0  8U 

Kichards     Wilcox      No.    117 

P.D.  Hanger,  lull  set  ....  2  '10 
Stearns     wood     track       Special. 

zenith    y  ou 

Atlas,  steel  covered..     5  25      6  tiu 

Perfect,  No.  1 8  ou 

Perfect,  No.  1%   9  50 

Perfect,  No.  2 10  00 

New  Milo,  flexible 6  ou 

Double    strap    hang- 
ers, doz.  sets 6  50 

Standard    jointed 

hangers,   doz.   sets 6  45 

Steel    King    hangers,     . . 

doz.    sets    6  40 

Storm       King       and 

safety   hangers 6  25 

Storm    King    rail 4  25 

Crown     4  85 

Crescent    7  25 

Sovereign     6  50 

Chicago     Friction.      Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

f  t  )    .  3  25 

Steel  track, '  1%  'in.'  .'.'.'.'.'.'.'.     4  75 
HATCHETS.        Samson    Samson 
Per  doz.  Shingle       Claw 

No.    1     13  13         15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,   green   and 

partly    cured    0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehide,  with  mane  and 

tail,   up   to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair,    35    to    38c    lb. 
HINGES. 

Blind,   discount.  50  per  cent. 
HEAVY    TEE   AND    STRAP 
HINGES. 

Strap.     Tee. 

4  in.,  doz.  prs 1  14      0  96 

5  in.,  doz.   prs 1  38      1  11 

6  in.,  doz.   prs 1  50      1  14 

8  in.,  doz.  prs 2  04      1  53 

10  in.,  doz.   prs 3  60      2  52 

12  in.,  doz.  prs 4  47      4  14 

14  in.,  doz.   prs 5  10      4  44 

Light    T    and    strap,    discount 

65  and  15  off  list. 

Screw  hook  and  strap  hinge — 
Under  12  in.,  per  100  lbs..  5  00 
Over   12   in.,    per  100  lbs..  4  25 
Extra     hooks     for     above, 

%    in.,    per   lb 5% 

Extra     hooks     for     above, 

%  in.,  per  lb 0% 

Crate    hinges   and     back     flaps, 

65  and  5  per  cent. 

Chest    hinges   and   hinge   hasps, 

65  per  cent. 

HINGES    (SPRING). 
Spring,    per    gross     —     No.     5, 

$17.40;    No.    10,    $19.50;    No.    20, 

.fs.no:    No.   50,   $24;    No.   51,   $9.60; 

Xo.    120,    $17.40;    offset    No.    192 

!) '6.80. 


Chicago  hold  back  screen  door, 
iron,  gross,  $12. 
Chicago    spring   hinges.    15    p.c. 
Triplex  spring  hinges,  40  p.c. 
Chicago    surface     door     (6,000), 
45  p.c. 

Garden  City  fire  house  hinges, 
12y2    p.c. 

"Chief"   floor   hinge,  50  p.c. 
HOES.  Grub,   3%-lb.,   $4   doz. 

HOOKS,  GRASS.  English 

Canadian        Fox 
No.   2,    per   doz..   1  60  2  50 

No.   3,    per   doz..  1  70  2  90 

No.   4,   per   doz. .   1  80  3  25 

HORSESHOES. 

iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.00;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    10  p. 0. 

Corrugated,   %   in.,   ft 0  13% 

Corrugated,   %   in.,   ft 0  17 

Cable,   70    per   cent. 
Leader,  60  and   10  per  cent. 
I 
IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50      2  50 

Common     bar,    per 

100    lbs 205      200 

Forged     iron,     per 

100  lbs 2  30      2  35 

Refined     iron,     per 

100  lbs 2  40      2  40 

Horseshoe  iron,  per 

100   lbs 240      240 

Mild   steel    2  25      2  00 

Sleigh    shoe    steel.     2  25      2  25 

Domestic    2  30      2  00 

Reeled     machinery 

steel   2  75      3  00 

Tire  steel   2  35      2  20 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    east    steel.    0  07%  0  07% 

High    speed    0  65      0  65 

Cammell  Laird 0  15 

Black      Diamond 

tool  steel   0  08      0  OS 

Silver   tool   steel...     0  13%  0  13% 
Cold   Rolled   Shafting. 

9-16  to   11-16  inch 0  06 

%  to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65 

Montreal   40%.   Toronto   40%. 
IRON,    TINNED, 
72x30   up  to  24  gauge,   case 

lots    $  8  25 

Less   than   case,   25c   per  100  lbs. 
72x30  up   to  26  gauge,   case 

lets    8  75 

extra. 

IRONS    (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set     0  78 

Mrs.    Potts.    No.    50,    nickel- 
plated,  per  set   0  88 

Mrs.    Potts,    handles,    Japan- 
ned,   per  gross    9  00 

Sad    irons,    common,    plain..  5  00 

Sad    irons,    common,    plated.  5  50 

Asbestos,  No.  70,  per  set 1  50 

Asbestos,  No.  90,  per  set. ...  1  20 

Princess    Electric,   each 3  00 

Ideal   Electric,   each    2  85 

Gasoline    Sad    Iron.    each...  3  50 

Ideal  Gasoline,  each   3  25 

LADDERS,    ETC. 

(Step  Ladders.) 

Shelf-lock    12c  ft. 

Ontario     16c  ft. 

Faultless    20c  ft. 

Extra   Heavv    2Se  ft. 

Hercules     23c  ft. 

Decorator    18e   and  20c  ft. 

Perfect     22c  ft. 

Chair    Ladders,    each $2  00 

(Roped    Extension.) 

20  ft $3  00       42  ft $7  95 

22   ft 3  30       44  ft 8  36 

24  ft 3  60       46  ft 8  7* 

?fi  ft 3  <10       48  ft 9  1? 

28   ft 4  20       50  ft 9  .V) 

MO   ft 4   SO        52   ft 11    44 

I*1   ft 4   80        54  ft 11    P<> 

14   ft 5  78       56  ft 12  32 


36  ft 6  12      58  ft 12  76 

38  ft 6  46       60  ft 13  20 

40  ft 6  80 

(Common    Extension.) 

20  ft.   each    $2  60 

22  "  2  86 

24  "  3  12 

2'6  "  3  38 

28  "  3  64 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38  "  5  70 

40  "  6  00 

44  "  7  48 

(Common    Single.) 

8   ft.,    each    $0  8C 

10   ft.,   each    1  00 

12    ft.,    each    1  20 

14   ft.,    each    1  54 

16   ft.,    each    1  76 

18   ft.,   each    1  96 

20   ft.,    each    2  40 

22   ft.,   each    2  64 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders ;  short  nose,  lc  per 
foot  additional. 
LANTERNS.  Per  doz. 

Banner   Buggy    10  75 

Banner   Junior    11  75 

Trulite    7  00 

Beacon     7  00 

Wrightlights     7  00 

No.  2  or  4,  plain   cold  blast    7  00 

Short  globe  pattern 7  00 

Cold    blast,   japanned 7  50 

Cold  blast,  plain    7  00 

Brass,   well  japanned 9  25 

All   brass   24  00 

Little  Bobs  A.C.,  doz 190 

LANTERN  GLOBES. 

Cold    blast,   short   ruby 1  75 

Cold   blast,  common   ruby..     1  60 

Cold  blast,  short   0  75 

Cold   blast    0  50 

Prism   globes    120 

LATCHES    (YALE,   NIGHT). 

No.   26,   per   doz $3  30 

No.   34.   per   doz 11  80 

No.   34X,    per    doz 11  80 

No.   37,   per   doz 13  40 

No.  042,  per  doz 15  25 

No.   42,    per   doz 16  35 

LATHS    (METAL).  Per  sq.  yd. 

26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
23-gauge,  galv.  metal  lath..  0  13 
LEAD.  Montreal  Toronto 

Domestic    (Trail),    100 

lbs 5  10       5  15 

Imported   pig,   per  100 

lbs 5  10 

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.   sq.  ft.  750        7  50 
Sheets,  3  lb.  sq.  ft..  6  75        6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  50        6  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut   sheets   to   size,   %c   per   lb. 
extra. 
LEVELS.  Per  doz.   Rabone's. 

1369x12,   Boxwood    4  90 

1626x9,    Walnut   pointed 4  50 

1628x12,    Rosewood    7  50 

104x24,  Triple  stock  (netj.  27  00 
104x30,    Triple   stock    (net).  23  15 

104x27    22  00 

LINES,    PLOUGH. 

Russia   snap,   per  gross 33  00 

Indian   snap,   per   gross 27  00 

LOCKS. 

Canadian   Peterboro,  50  and   10 
per  cent,  off  list. 
MACHINES    (WASHING). 

New   Ontario    ., . . .     41  25 

Round,  re-acting,  per  doz.  81  25 
Square,  re-acting,  per  doz.    77  50 

Dowswell    52  50 

New  Century,  Style  A 101  25 

Ideal    Power    180  00 

Velox    180  00 

Daisy     73  25 

Stephenson,   net    72  00 

Puritan    Motor    165  00 

Connor   Ball    Bearing    112  50 

Connor      Gearless       Motor 

Washer    180  00 

Gem     101  25 

T.   X.   L 121  50 

Winner,  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 
MALLETS.  Per  doz. 
Tinsmiths',  2%  x  5%  in...  1  65 
Carpenters',  round  hickory  1  95 
Lignum  Vitae,  round,  5  In.  2  40 
Caulking,   No.  8,  oak 15  00 
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Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We    Can  Help  You 

to  cut  down  this  expense  if  you  co-operate 
with  us  and  use  our  WEAPPING  PAPER. 
We  manufacture  a  complete  line  of  all  lines 
of  high  grade  Wrapping  Papers.  Let  us  quote 
saving  it  means  to  you. 

WRITE  AT  ONCE 


you  prices — then  you  will  realize  what  a 

DO    NOT  DELAY 

ALEX.  McARTHUR  &  CO.,  LTD., 

F.']J.  COX,  Winnipeg,  Agent  for  Building  Paper,  Western  Canada 


82    McGILL  STREET 
MONTREAL 


.    '^ 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


PURE 

LINSEED 
OILS 


If  your  Job- 
ber does  not 
handle  them 
write  direct 
to  our  near- 
est mill. 


PAT.  FEB.  2.   1909 


SEE 

THAT 

SQUARE 

HOLE 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 

ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  which  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also   manufacture   high-grade   Yankee   Bits,   Brace  Bits,  Rivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The   P.   L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:     Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 
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MANGLES. 

Victor,  each    $14  25 

Woodyatt,  each    6  60 

MIRRORS,    HU1LED.  Doz. 

Size  glass,  4x6 1  00 

Size  glass,  5x7 1  25 

Sice  glass,  6x9 1  60 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9  x  12 2  60 

Size  glass,  10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,   O-Cedar,  doz $12  00 

6.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz 1  33 

Crescent,   doz 1  50 

Tarbox    self-wringing,    doz.  3  15 

Crank   wringing,   doz 4  75 

Extra   Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  In..  $2.65 
each,  net  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows:— Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  In.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  In.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list: 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  In.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12%  per- 
cent,  off. 

D.  Maxwell  &  Sons.— 8-1  nch, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.,  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  In.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in.,  $8.50;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in., 
$8.25;  18  in.,  $9;  do.,  5  knives,  12 
in..  $7.75;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel,  4  knives, 
12  in.,  $8.50;  14  in.,  $9.60;  16  in., 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in., 
$11.30;  20  In.,  $12.25;  do.,  5  knives, 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knife,  14  in.,  ea., 
12.65;  8  in.  wheel,  3-knife,  16 
In.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knife, 
plain,  16  In.,  ea.,  $3.75;  9  in. 
wheel,  4-knife,  plain,  18  in.,  ea., 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  In. 
wheel,  4-knife,  ball-bearings,  16 
In,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife,  ball-bearings.  18  in.,  ea., 
$4.50;  10  in.  wheel,  4-knife,  plain, 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4.50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  In.  wheel,  4-knife, 
plain,  20  In.,  ea.,  $5;  10  in.  wheel, 
4-knlfe,  ball  bearings,  14  in.,  ea., 
$4.80;  10  in.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in. 
wheel,  4-knife,  ball-ibearings,  18 
In.,  ea.,  $5.30;  10  Id.  wheel,  4- 
knife,  ball-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.25  base;  Montreal, 
$2.25   base;   London,  $2.25  base. 

Cut  nails  —  Montreal,  $2.50; 
Toronto,  $2.70:    London,  $2.70. 

Miscellaneous   wire  nails,   75%. 

Coopers'   nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS    (HORSE    SHOE;). 

Capewell.  Per  box. 

No.  4,  in  25-lb.  box   $3  75 

No.  6,  in  25-lb.  box   3  75 


No.  6,  in  25-lb.  box  3  50 

No.  7,  in  25-lb.   box   3  25 

No.  8,  In  25-lb.  box   3  25 

No.  9,   10,   11  and   12,   in   25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 

NAILS    (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,    1912. 

Prices  per 
Size.     Length.  25-lb.   box 

No.    3,  1%-inch     $4  10 

No.     4,  1%-incb    3  75 

No.    5,  1  15-16     3  50 

No.    6,  2%     3  10 

No.     7,  2  5-16    2  90 

No.     8,  2%     2  75 

No.     9,  2    11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3    1-16    2  45 

No.  12,  3%     2  45 

NETTING,   POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.   mesh,   60  per  cent.   off. 

NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
%-in.  x  22  ga.  x  24-in.,  roll.  5  05 
%-in.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 
Poultry   netting  staples,  60  p.c. 


OAKUM.  Per  100  lbs. 

Best    (American)    8  00 

U.S.    Navy    (American)...     7  50 
Plumbers    (spun)    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  15% 

Palacine  0  21%  0  18 

Castor  Oil,  per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green  0  36      0  85 

Paraflne  0  22      0  20 

XXXX  Machine 0  25%  0  21 

OLD    MATERIALS. 

F.o.'b.   Toronto. 
Tea  lead,  pack.,  2%  to  3%e  lb. 
Tea    lead,    chest,   3   to   4c   lb. 
Lead    (heavy,   pipe,  etc.),  3   to  4c 
Brass,   heavy,  8  to  9c  lb. 
Bn:ss,    light,    7    to    8c    lb. 
Zinc,    heavy,   3    to   4c   lb. 
Copper,    heavy,    10   to    lie    lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5c  to  6c  lb. ;  auto  tires,  etc.,  4%c 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Pine,  30  ends  to   %   inch.     0  08% 
Heavy.   8  ends   to    1-inch.     0  06% 
PAPER,   ETC. 

O.K.  Paper,  No.  1,  per  roll     0  95 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain   Fibre,   No.   1   0  50 

Plain    Fibre.   No.   2 0  35 

Tarred    Fibre,    No.    1 0  62 

Tarred    Fibre,    No.    2 0  43' 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,  15  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  62 

Dry      Fibre,      Good      Luck 
Brand,    per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 1  05 

~~    „  400  sq.ft.  roll 

O.K.  Brand  corded  sheathing  0  95 

Sheathing    (Surprise)     0  40 

Blue    R-S    Sheathing 0  42 

Dry    fibre    No.   1    050 

Dry    fibre    No.   2    0  35 

O.K.    carpet   felt    140 

„  Per  100  lbs. 

Heavy    dry   straw    1  SO 

Heavy    tarred    straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet  felt.   20   oz 2  60 

Resin    sized    Fibre,   per   roll  0  43 

Asbestos  Bldg 325 

Heavy  fibre,  32  ft.  x  60  ft., 

per   100  lbs 2  00 


Liquid       Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid  tins  cement,  5s  ... .  0  19 
Crude  coal  tar,  per  bbl....  4  50 
Refined  coal  tar,  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,  per  lb 0  05 

Rails,  per  lb 0  05 

Mop  Cotton,   per  lb 0  17 

Tarred  felt,  Dominion,  7  oz.$2  10 
PICKS    (CLAY). 

5   to   6  lbs.,   doz 4  15 

7  lbs.,  doz 4  40 

7  to  8  lbs.,   doz 4  75 

8  lbs.,    doz 5  00 

PINS,    COTTER. 

Cotter  pins,  90  p.c.   discount. 
PINS,   CLOTHES. 
.Selected    full    count.          Per  case. 
5  gross,  4-in.   (loose)    $0  SO 

5  gross,  4%-in.  (loose)    0  90 

6  gross,  5-in.   (loose)    1  00 

4   gross,   4-in.    (12   pkgs.    of 

4  doz.   each)    0  80 

6  gross,  4-in.  (12  pkgs.  of  ea.  1  00 
4  gross,   4  in.    (24  pkgs.   of 

2  doz.  each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PIPE      WROUGHT    IRON 
Buttwelded. 

Size.  Black.Galvanlzed 

%  and  %  Inch  . .     2  16         3  00 

%   Inch   2  64  3  57 

%  Inch   8  05  4  20 

1  inch  4  61  6  21 

1%  Inch   6  10  8  40 

1%  inch   7  29        10  04 

2  inch   9  81        13  51 

2%  Inch   15  80        21  66 

3  Inch   20  66        28  31 

3%  Inch   24  84        34  04 

4  inch   29  43        40  33 

Lapweld. 
2%  Inch   16  38        22  23 

3  inch   21  42        29  07 

3%  inch   25  76        34  96 

4  Inch   30  52        41  42 

4%  inch   34  29        46  99 

5  inch   39  96        54  76 

6  inch    51  84        71  04 

7  inch    77  35      103  50 

8  inch    93  60      126  30 

9  inch    117  30      156  70 

10  inch    133  90      179  20 

12  inch    172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;  7%  p.c.  off. 

Lead  waste  pipe,  9c;  7%  per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65  per  cent,  and 
10   off. 

7  and  8-in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths....     4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.  lengths 7  60 

6  inch,   in  10-ft.  lengths 9  25 

PITCH. 

Pine,    per   bbl 4  50 

PLANES. 

Wood   bench,   Can.,   15%. 
Wood,  fancy,  30  to  35  per  cent. 
Prices.    Pliers   and    Nippers. 
Button's    genuine,    37%     to    40 
pei   cent. 

PLATES    (BOILER). 

Montreal  Toronto 
Plates,  %  to  %  inch, 

per  100  lbs 2  40      2  50 

Heads,    per   100   lbs..  2  65      2  75 
Tank  plates,  3-16  inch  2  70      2  SO 
t'LUGS    (METAL). 
Painted      wall      plugs,     per 

1000    $20  00 

Galv.   wall   plugs,    per   1,000  23  00 
POLISH.  Doz 

O-Cedar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.   bottles   4  00 

O-Cedar,   1-qt.   can    10  00 

O-Cedar,   %-gal.   cans    16  00 

O-Cedar,   1-gal.   cans    24  00 

Liquid    veneer,   4-oz -2  00 

Liquid    veneer,   12-oz 4  00 

Liquid    veneer,   quarts    8  40 

Tandem  metal  polish  paste    6  60 
Axollne   brass    cleaner,    100 

In   pkge 0  50 

B 
RAZORS.  Per  doz 

Boker's    7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  65 

Henckel's     7  60    20  00 

Gillette   Safety,   each 3  75 

Star  Safety   Razor,  83%   per  cent. 
Edelweiss    16  00 


Ever-Ready,  doz 9  00 

Em    Razors    6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain  wood,  each   0  75 

Plain  wood,  with  drum,  ea.     0  95 

Metal    1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  cent 

Galvanized,    40    per    cent. 
RIVETS    AlND    BURRS. 

iron  rivets,  blacked  and  tinned, 
75  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of   burrs,   35  and   12%;   burrs,   30 

and  12%   per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,   2c   lb. 

Coppered     Rivets,     net     extras, 
2%c   per   lb. 
ROOFING. 

Tarred   felt   (7  oz.)    $2  10 

Tarred  felt  (10  01.)   2  10 

Tarred  felt  (16  oz.)    2  II 

Per  roll 

2  ply   R.B •  76 

3  ply   R.R 0  85 

2  ply   R.R.,  complete  In   roll  1  16 

3  ply  R.R.,  complete  In  roll  1  86 

Samson   1-ply,   roll $146 

Samson  2-ply,  roll 196 

Samson   3-ply,   roll 2  30 

Amatlte  roofing,  per  sq....  2  70 
Ready  2-ply,  Shield,  per  roll  0  75 
Ready,  3-ply,  Shield,  per  roll  0  95 
Tarred     210     roofing     felt. 

Tarred   roofing  felt,  cwt 2  Vt 

ROPE. 

Pure  Manila   base   $0  15 

Best   Manila   base    0  15 

British  Manila  base  0  11 

African   Hemp   base   0  11 

Sisal    base    0  10% 

Double  lath   yarn    0  10% 

Single  lath   yarn    0  09% 

Russia    deep    sea    line....  0  20 

Russia  tarred  bolt  rope..  0  17% 

Russia   tarred   ratline    ...  0  16 

Jute   rope    0  11 

Cotton,  3-16  in.  and  over.  0  24 
Sisal    Clothes    Line. 

3-ply,   30  ft 0  45 

3-ply,  40  ft 0  60 

3-ply,  48  ft 0  72 

3-ply,   60  ft 0  90 

3-ply,   72  ft 1  08 

3-ply,  100  ft 1  50 

6-ply,   40  ft 0  95 

6-ply,  48  ft 1  15 

6-ply,  60  ft 1  45 

6-ply,   72   ft 1  75 

6-ply.   100  ft 2  40 

RULES,   BOXWOOD. 

Rabone's.     Per  doz. 

No.    1375—2   ft (51) . .  1  SO 

No.    1101—2   ft (52)..  3  90 

No.   1167—2  ft (7)..  3  60 

No.    1106—2   ft.    ..(53%)..  4  10 

No.    1375—3   ft.    ..(66%)..  2  50 

No.   1112—3  ft.,   hf.   round  6  00 

No.   1190-^With  level    8  S5 

No.    1493— Brass  blacks'hs  1  70 

No.  1494 — Brass   blacks'hs  2  20 
S 

SAWS. 

Atkins  Hand  and  Crescent,  26  p.c. 

Disston's   Hand,   10  per  cent. 

Simonds'    Hand.   16    per   cent. 

Shurly  &  Dietrich,  85  p.c. 

Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per  cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard,  30  per  cent.; 
Champion   E.   B.   Scales,   35%. 

Fairbanks     Standard,    30;     Do- 
minion, 50:   Richelieu,  50. 
Net  Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $3.75  plus 
50c  for  stamping;  240  lb..  $5.50 
plus  50c  for  stamping;  600  lb., 
platform,  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping:  2000  lb- 
platform.  $22  plus  $1  for  stamp- 
ing: 2000  lb.,  drop  lever,  $26  plus 
$1  for  stamping. 
SAP    SPOUTS. 

Per  1.000 
Bronzed      cast      iron      with 

hooks    6  00 

Eureka,  tinned     steel,  hooks.     8  00 
SCREWS    (MACHINE). 

Flat    head,    iron    and    brass.    36 
per     cent.     Fillister     head,     iron, 
SO:    brass.   25   per   cent. 
screws.  Per  cent. 

Word     F.H..    bright.    85.    10.    7%. 

10.  5  per  cent. 
Wood.    R.H..    bright.    80.    10.    7%, 
10,  5  per  cent. 
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The  Proper  Paint  Perspective 

It's  well  to  remember  that  the  store  that  sells  satisfactory  paint,  wall  finishes,  etc.,  gets  almost 
as  much  credit  as  the  maker.  Bring  back  the  customer  satisfied;  that's  the  proper  paint  per- 
spective. He  may  not  need  paint  so  often,  but  when  he  does  you'll  get  his  order.  Sell  poor,  un- 
satisfactory goods  and  the  reverse  is  the  case.  You'll  make  one  paint  sale  and  lose  a  permanent 
customer  for  paint  and  other  things.  And  now  we  want  to  tell  you  our  lines  of  paints,  wall 
finishes,   etc.,    will    bring    him    back.      Ask   us    about  them. 

BENJAMIN  MOORE  &  CO.,  LTD.  6  Lloyd  St.,  West  Toronto 

NEW  YORK  CHICAGO  CLEVELAND  CARTERET,  N.  J. 


can    use    it.      Engineers    and    other 


mechanics    will    have 


FLUXITE 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
,    FLUXITE. 


the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 
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THE  PREMIUMS  WE  OFFER 

To  the  Purchasers  of  Trimo  Tools  Are 
STRENGTH  ECONOMY  DURABILITY 


One-Quarter  of  a  Century  of  Wrench  Production  Is  Behind  Us. 


MANUFACTURED  BY 

THE    TRIMONT    MFG.    CO.,    55-71    Amory    St.,    Roxbury  (Boston),  Mass. 

SEND  FOR  CATALOG  No.  150 


HARDWARE    AND    METAL 


O.H.    bright,   SO,    10,    7%.    10   p.c. 

10  per  cent,  off  list. 
Wood,   F.H.,    brass.  75  10    7%  10 
Wood,    R.H.,    brass.   70  10    7*4  10 
Wood,    F.H.,    bronze  70  10     6       10 
Wood,  K.H.,   bronze  65  10    5      10 

Drive  screws    05  10    5      10 

Set.    case    hardened  60  10 

Square    cap     50  and  05 

Hexagon  cap   45 

Bench,   wood,   per   doz $5  00 

Bench,   iron,   per   doz 4  25 

SCYTHES. 

Cast   steel,   doz $6  50 

Clipper,    doz 7  50 

Guaranteed,   doz 9  00 

Brush,    doz 7  60 

SCYTHE    SNATHS. 

No.   1,    per  doz $  8  40 

No.  2,   per  doz 7  70 

No.    3,    per   doz 7  35 

Brush,   per  doz 8  40 

No.   20,   per   doz 8  75 

Western    Red    End    (3    doz. 

to   box),  per  box 0  85 

Diamond,    per    box 100 

Quinebog,    per   box 150 

English,   round   (25  to  box), 

per   box    2  00 

Emery,    per   doz 0  85 

Carborundum,  per  doz 2  25 

SHEETS     (BLACK). 

Montreal  Toronto 

10   gauge    2  70        2  45 

12   gauge    2  75        2  50 

14   gauge    2  (10        2  25 

16   gauge    2  50        2  30 

18   gauge    2  50         2  40 

20  gauge    2  60        2  40 

22   gauge    2  65        2  50 

24   gauge    2  65        2  50 

26   gauge    2  75         2  5", 

28   gauge    2  85        2  70 

SHEETS. 

Corrug.,  galv.,   10%   off. 

22    gauge,    per    square 6  75 

24    gauge,    per    square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Galvanized). 

B.W.  Queen's  Pleur-  Gorbals 
gauge  Head  de-Lis  best  best 
16-20  . .   3  95  3  75  3  95 

22-24  . .   4  15  3  95  4  15 

26        . .   4  40  4  20  4  40 

28        . .  4  65  4  45  4  65 

Colborne   Crown    —   18-20   gauge, 
$3.90:     22-24     gauge,     $3.95;     26 
gauge,  $4.20;  28  gauge.  $4.45. 
Apollo   Brand     Montreal  Toronto 

14   gauge    2  80 

16   gauge    3  00 

18-20    gauge    3  20 

22-24    gauge    3  75         3  40 

26   gauge    3  95        3  t>5 

28   gauge    4  30        3  90 

30%     oz 4  50         4  20 

SHOVELS  AND   SPADES. 

1st  2nd         4th 

Shovels    65     55  and  2%     45% 

Draining  tools  60     60 

Scoops    50  and  5        45  and  5 

Hollow  backs 

and    sand        60  45 

Riveted    back    scoops    1st,    2nd 
and   3rd   grades.   50  per   cent. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Gooda, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  2'5c  per  doz.  net 
extra. 
SINKS. 

Cast    Iron.    16x24,    $1.10;    18x30. 
$1.50;    20x36.   $2.25. 

Plat  rim  enameled   sinks.  16x24, 
$3.50:    18x30.    $4:    18x36,    $5.15. 
SLIDING    SHOES. 

Onward   Sliding  Shoes.  40  p  r. 
SNAPS. 

Harness.    25   per   cent. 
SOLDER.  Montreal  Toronto 

Tinker's    bar    0  27 

Wire  solder,  lb.   ...  0  23%  0  26 
Bar.      half-and-half. 

guaranteed    . .     . .   0  22%  0  23 

SOLDERING    IRONS. 

Base,   per  lb.,  28  cents. 

SOLDER    WIPING 

Acme    0  19% 

Commercial      0  20 

Easy    0  20% 

Star   Extra    0  22% 

Strictly    standard    wiping,    22c. 

SPELTER. 

Foreign,  per  100  lbs..   6  00      5  50 

SQUARES. 

Disston's.  60  and   10  per  rent. 

Stanley    Try   Squares,    size 
7%,    doz.,    net    $2  85 


STAPLES. 

Poultry   netting,   100   lbs...     6  70 

Bed,  100  lbs.,  No.  14  6  75 

Blind,    per   lb 6  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point,  75  per  ci^ut. 
SWEEPERS,  CARPET.  Bissell's. 
Univ.  japd.,  cyco  bearing..  24  00 
Univ.  N.l-.,  cyco  bearing...  27  00 
Grand  Rapid,  jpd.,  ball- 
bearing       26  00 

Grand     Rapid,     N.P.,     ball- 
bearing       29  00 

Princess,  N.P.,  ball-bearing  30  00 

Elite,    ball-bearing    34  00 

Am.    Queen    N.P.,    ball-bear.  32  00 

Parlor    35  00 

SWINGS. 

Baiiy,  2-passenger,  each  . .  $2  75 
Ontario,  2-passeuger,  each.  3  75 
Ontario,  4-passeuger.  each.  4  25 
Stratford,  4-passeuger,  each  5  50 
Boyers  Gliding   Settees   with 

awning,   each    ".     .  ...   8  50 

Without  awning,  each  ...  12  50 
TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  80  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10; 
cheese  box  tacks,  87%;  trunk 
tacks,  80  and  20:  strawberry  box 
tacks.  80  and  10. 
TAPES — Lufkins. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714.  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft,  ea...  1  40 
Rival  steel.  No.  263.  50  ft.,  ea.  2  90 
Rival  steel.  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Raybone's. 
Tape   Lines,   linen,    No.   2601 

x50,    each     $1  00 

Metallic,   No.  4011x50,  ea..       1.35 
Metallic,    No.   4011x66,   ea..       1.55 

Steel,    No.    2891x50,    ea 2.70 

Steel,    No.    4161x50,    ea 3.00 

Steel,    No.    4161x100,    ea...       5.15 

THERMOMETE  RS. 

Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted   wall   ties,   per  1.000.   5  00 
TIN.  Montreal,  Toronto. 

Tin.    per   lb 37%         34V. 

TINNERS'   TRIMMINGS. 
Discount.   45   per  cent. 
Plain,   72%    and    15   per  cent. 

Re-tinned,  72%  and  5  per  cent. 

TOOLS.    HARVEST. 
Samson,    47%%;    ord.    50%. 

TRAPS    (STEEL    AND    GAME!. 

Newhouse,   40   per  cent. 

Hawley  &   Norton,  57%  per  cent. 

Victor,  70  per  cent. 

Oneida   Jump,   65   per  cent. 

TRESTLES. 

5  ft.,  each .$1  BO      14  ft.,  each  $4  20 
8  ft.,  each.   2  00      16  ft.,  each.   4  RO 

10  ft.,  each.  2  60      18  ft.,  each     5  40 

12  ft.,  each.  8  00      20  ft.  each.   6  00 

TROWELS. 

Disston's,   10  per   cent. 

TWINE    (Binder). 

650  ft.,   per  lb.,  13%c 

600  ft.,   per  lb.,  11c. 

550  ft.,  per  lb.,  9%e. 

500  ft.,   per  lb  ,  9%c. 

5  ton   lots.    %c   per   lb.   allowance. 

10  ton   lot».   %e  lb.   allowance. 

Delivered  In  300-lh.  lots  and  over. 

Wrapping      cotton, 

5-lb.       120-lb. 

3-ply    0  28        0  24% 

4-ply    0  31 
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TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.   1%   in 10  45        0  75 

100   ft.    2    in a  60         8  25 

100    ft.    2%    in 1U  J5 

100    ft.    2*2    in 12  25       10  65 

100   ft.    3   in 13  30       11  00 

100   ft.    3%    in 15  55       13  00 

100   ft.   4   in 19  80       16  75 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22.  do*.,  net   14  40 

No.  33,   do*.,  net    16  Ml 

Common   Galvanized. 

No.   1,   doz 6  83 

No.  2,   doz 7  43 

No.  3,   doz 8  48 

WOODEN     WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  ..     2  80 

No.   0    Per  doz.     10  50 

No.    1    "  9  00 

No,   2    "  7  50 

No.   3    "  6  5(1 


VALVES,    ETC. 

Ground    work,   55    per    cent. 
Stand,    compr.    work,    60%. 
High-grade  compr.  work,  50%. 
Liisliion    work.    55    per    cent. 
fuller    work,    65,    5    p.c;    No,    0, 

70.    10   p.c   and   1   and   2    basin 

cocks,  65,  6  p.c. 
Flatway  stop  and  stop  and   waste 

cocks,    60.    10    p.c;    roundway, 

60   and    5    p.c. 
J.M.T.    Globe.    Angle    and    Check 

Valves,   50%  ;    Standard,   60%. 
J.M.T.    Radiator    Valves,   55    p v. ; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves — Jenkins     Bros., 

.Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,   kettles,  40  and  6 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper   pitts,   30  and  5   per  cent 
Foundry   goods,    hollow    ware,   40 

and  5  p.c. 
WARE.    ENAMELED. 
White  ware,  75  per  cent. 
London  and  Princess,  50  p.c. 
Canada,    Diamond.   Premier,   50 
and  10  per  cent. 

Pearl,     Imperial    and     Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  33% %. 
33%    per   cent. 
Hollow    ware,    tinned    steel,    45 
per  cent.  off. 

Enamelled   street  signs,  50   p.c. 
WARE,    TIN,    PIECED. 
Discount,  35  per  cent. 
10-qt.    flaring    sap    buckets,    35 
per   cent. 

6,    10   and    14-qt.   flaring    pails, 
35   per  cent. 

Copper   bottom   tea   kettles  and 
boilers.   35   per   cent. 
Coal   holds,  35  per  cent. 
Boiler   and    tea    kettle    pits,    30 
and   5   per  cent. 
WARE.   STAMPED. 
Plain,   72%    and   15. 
lletinned,   72%    and   5. 
Tinners'  trimmings.  72%  and  5. 
WASHERS,   IRON. 

Full   box,  45  per  cent.;  smaller 
lots,  30  per  cent.;  assorted.  Price. 
less  50  lbs.  add  lc  lb.;  less  25  lbs 
le  lb. 
WASTE. 

WEIGHTS.    SASH. 
Sectional,   1  lb.,   per  100  lbs.  2  00 
Sectional.  %   lb.,  per  100  lbs.  2  25 
Solid.   3  to  30  lbs.,   per   100       1  50 
WEIGHTS. 

Smarts,   Horse,  3%c  lb. 
WHEELBARROWS. 
Navvy,    steel    wheel,    doz...  21  00 
Garden,   steel   wheel,   doz...  32  40 

Light  garden,  per  doz $22  80 

Heavy    garden,    L-side 33  ou 

Heavy    farm,    solid    side....  33  00 
WHIFFLF.TKEES. 

Tubular   steel,   28   ins 0  70 

Tubular  steel,  34  ins 1  00 

Tubular  steel,  36  ins 1  25 

Tubular     steel      neckvokes, 

36  inches   1  25 

Tubular    steel    doubletrees, 

40  Inches   0  96 

Tubular   steel   Iumbermans, 
44  Inches   0  95 


WIPERS. 

(See  Paint   Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire.  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13 %,  $4.10;  No.  14,  $4.25;  No.  15, 
$4.50;  iu  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ; 
other  lengths  20c.  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  IS,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling.  10c;  in  25-lb.  bundles,  15c; 
in  5  and  10-lb.  bundles,  25c;  in 
1-lb.  hanks,  25c;  in  %-Ib.  hanks, 
38c;  in  %-lb.  hanks,  50c;  packed 
In  casks  or  cases,  15c;  bagging 
or  papering,  16c. 
WIRE,   HAY,   IN    COILS. 

No.  13,  $2.35!   No.  14,  $2.40 ;No. 
15,  $2.50  f.o.b.  Montreal,  Toroito, 
Hamilton  and  London. 
WIRE,     SMOOTH     STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge, 
70c   extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15e,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  15c,  In 
5  and  10-lb.  bundles,  25e;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE     CLOTH. 

Painted  screen,   in   100-ft.   rolls, 
$1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60   per  100   sq.   ft. 
Rustless   screen,   7c  sq.  foot. 
Cut  lengths,   8c  sq.  foot. 
WIRE    (FENCE).  Per  cwt. 

Barb     2  35 

No.  9,  coil  spring   2  25 

No.  12,  coil   spring   2  40 

No.   9,   plain   galvanized 2  15 

No.   12,    plain   galvanized...     2  30 
No.   13,   plain   galvanized...     2  40 

O.  &  A.,   No.   10   2  36 

0.   &   A.,   No.   11    2  42 

O.   &   A.,    No.   12    2  50 

F.O.B.  Montreal,  Toronto  and 
Loudon. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24   wires,    %.  $5;   1    inch,   $16.80. 

Black,   1st  grade,  6  strands.    19 
wires.   %,  $5;  1  inch.  $15.10.     Per 
100   feet   f.o.b.   Toronto. 
WRINGERS— Less    20%. 
Royal  Canadian,  11  in.,  doz.  45 

Eze,  11  In.,  per  doz 49 

Cycle.    11    Inch    64 

Trojan,  12  Inch  100 

Favorite  511E    57 

Unexcelled  1041E   72 

Challenge    311E     48 

Gem    141    47 

Sunlight    111    42 

Ottawa,  341E   64 

Empire,    11   in 50 

Superior,   11   in 45 

Majestic    11    in 47 

Perfect,  11  In 52 

Bicycle,   11   In Bfl 

Wrenches,  Trimo,  65%  off  list 
WRINGERS,   MOP. 

White.   No.  2,  each    $  1 

White.   No.  3,  each   1 

White,   No.  1.  each   1 

ZINC    (SHEET). 

5  cwt.  casks    6  75      7 

Part   cask    7  00      7 
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HARDWARE     AND     METAL 


TRADE   MARK 


NINE  LIVES 


"BLACK  CAT" 

Spark  Plugs,  Flash  Lights  and  Batteries 

THE   MOST  SATISFACTORY  TO  CUSTOMERS 
BECAUSE  THEY 

Last  Nine  Lives 

Customers  always  get  the  maximum  of  satis- 
fgetion  from  "Black  Cat"  goods,  and  this 
satisfaction  gets  you  their  re-orders  and 
friends. 

There  is  a  splendid  margin  for  profit  for  Job- 
bers and  Dealers — a  margin  that  will  be  well 
for  you  to  investigate. 

All  "Black  Cat"  Goods  are  absolutely  guaran- 
teed. 
Write  us  for  full  particulars. 

CANADIAN   CARBON  COMPANY,  Limited 

96  West   King   Street,    TORONTO 


MAYMORE 


Finish 
and  De- 
sign our 
Specialty 


You 

Should 
See    Our 
New  and 
Up-to 
Date 
Line  of 
Furnish- 
ing 
Goods 

Write 

For 

Catalog 


Thomas  W.  Kirby  ,s,mZl'""e 

Canadian  Jigents  Jor 


MAY&PADMOREt0  Birmingham 
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BUFFALO 
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Auto  Oils  and  Lubricants 

ARE  NO  EXPERIMENT. 

THEY  HAVE  BEEN  TESTED, 

THEY  HAVE   BEEN  TRIED 

AND   HAVE   SATISFIED 

the  most  discriminating  users  in  Western  Canada. 
They  possess  ALL  the  essential  qualities  necessary  for 
the  PERFECT  lubrication  of  every  style  of  car. 

ENSURES   SATISFIED   CUSTOMERS 
AND  REPEAT   ORDERS. 

Prairie  City  Oil  Company,  Limited 

WINNIPEG,  MAN. 


WE    CONFINE    OUR    BUSINESS    STRICTLY  TO  THE 
TRADE   AND   POSITIVELY  WILL  SELL  NO  OTHERS 


^ 


! 
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HARDWARE    AND     METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


4LABASTINE. 

2%  lb.   packages,  $6.20  per  100 
lbs      5   lb.    packages,   $6   per   100 
lbs. 
ALCOHOL. 

5   gal.  lots,   per  gal.,  $1. 

BEESWAX. 

Per    lb.,    40c. 
BRONZE. 

75   cents   to   $3   lb. 

BRONZING    LIQUID. 

Bronzing    liquid,    No.   l...$175 
Banana   oil,   gal 4  00 

BRUSHES. 

Weighted,  15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  00 

COLORS    (DRY).  Per   lb. 

Raw  Umber,  100  lb.  keg. .  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Bruns-wick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.   kegs...  0  20 

Drop   black  pure  dry 0  12 

Golden   ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow   ochre,   barrels 0  01% 

Spruce  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red   0  02% 

COLORS   IN   OIL. 

Venetian     red,     1-lb.     tins, 

pure  0  12 

Chrome  yellow,  pure 0  23 

Golden   ochre,   pure   0  14 

French  ochre,  pure 0  12 

Chr«me  green,  pure  0  11 

French     permanent     green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine   black,   25-lb.    irons  0  06 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;   pat- 
ent 1  lb.  tins,  lie  lb. 

ENAMELS. 

Per   gallon    in    quart    tins. 
M.  L.   Floorglaze   (Imperial 

V.  &  C.  Co 1  80 

Alba-Gloss   enamel    4  00 

Anchor    Floorlustre    180 

Lowe  Bros'.  Llnduro   4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French  medal    0  14 

German    common   sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford   medal    0  10 

Brantford  golden  medal..  0  11 
Brantford  brown  sheet....  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection   amber,   ground, 

No.  1230   0  13 

Ground  glues  at  same  prices. 
Brantford  all-round  glue,  %-lb. 
packages,    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 011% 

CL 0  12 

C Oil 

GLASS. 

(TORONTO   QUOTATIONS.) 

Size  United   Inches.  Star. 

Under    26    $4  25 

26  to  40   *  65 

41  to  50   5  10 

51  to  60   6  35 

61  to  70   5  75 


71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91  to  95   

96  to  100   

Less  20  per  cent. 

Double  Diamond. 
Size   United   Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50   7  50 

51  to  60   8  50 

61  to  70  9  75 

71  to  SO   11  00 

SI  to  85   12  50 

S6  to  90   15  00 

91  to  95   17  50 

96  to   100   20  50 

101   to   105    24  00 

106   to   110    29  50 

Discount  on  16  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
40-10   per  cent. 

MONTREAL   QUOTATIONS. 

Size  United  Inches.  Star. 

Country.     City. 

Under  26  case   3  40      3  65 

26   to   40    3  60      3  85 

41    to    50    4  00      4  30 

51    to    60    4  25      4  55 

61    to    70    4  50      4  SO 

71    to   80    

71    to   80    5  35 

86    to   90    5  80 

91    to    95    

Double    Diamond. 
Size  United  Inches. 

Under     26     5  00  5  4rJ 

26    to    40    5  45      5  85 

41    to   50    6  25      6  65 

51    to    60    6  75  7  15 

61   to    70    7  25      7  80 

71    to   SO    7  75      8  30 

81    to    85    8  50  9  10 

86   to   90    10  00  10  70 

91    to   95    11  00  11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40   base. 

GLASS    PLATE. 

Country    discount,    40    and    5% 
off  list. 
City    discount,    50   and    5%    off 

LEAD. 

(White   Ground    In    Oil.) 

Montreal  Toronto. 

Elephant,  Genuine    . .  .$8  90  9  15 

"Anchor,"    pure    8  40  8  55 

Brandram's   BJB.   Gen- 
uine      9  40  9  55 

C.P.  Co.  decorat's,  pu.  8  40  8  55 
Crown      and     Anchor, 

pure    8  40  8  55 

Essex,  Gen.  (Windsor)   8  15 

Island     City     Decorat- 
or's   pure    8  40  8  65 

Lily    Pure    8  40  8  55 

Decor'or's  Pure  (Win- 
nipeg)     8  95 

Moore's     Pure     White 

Lead    8  55 

Lowe      Bros'.      White, 

H.S 8  55 

Monarch    (Windsor)     8  65 

Purity  CO.  Co.'s,  Ltd 8  05 

Ramsay's    Pure    Lead  8  40  8  55 

Ramsay's  Exterior   ...  7  90  8  30 

Sterling  Pure 8  45 

Tiger    Pure    840  855 

"James  Genuine"   9  65 

Stephens'    H.    P.    P.    (Win- 
nipeg)       8  45 

Less    than    ton   lots,   20c   per    ton 
higher. 

LEAD    (RED    DRY). 

Genuine,      560-pound 

casks,  per  cwt.  ...  6  15  6  50 
Genuine,      100-pound 

kegs,  per  cwt 6  40        6  75 

No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity    7  75 


LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.   lots.. 


2  lb.  pkgs., 

5  lb.  pkgs., 

25  lb.  pkgs.. 


per  100  lbs... 
per  100  lbs... 
per  100  lbs. 


100  lb.  kegs,  per  100  lbs.. 
209  lb.  kegs,  per  100  lbs... 
300  lb.  kegs,  per  100  lbs.. 
600  lb.  casks,   per  100  lbs. 


$17  50 

15  00 

12  00 

11  00 

9  75 

9  60 

9  50 

9  00 


MURESCO. 

Tints  In  5  lb    packages,  per  100 
lbs,   $5.40. 

OILS    (LINSEED    RAW). 

Montreal  Toronto 

Single    bbls 0  62      0  60 

3  to  5  bbls 0  61      0  59 

6  to  9  bbls 0  60      0  58 

LINSEED,    BOILED. 

Single   bbls 0  65  0  63 

3  to  5   bbls 0  64  0  62 

6  to   9  bbls 0  63  0  61 

PAINTS    (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams     paints, 

base   2  00 

Canada  Paint  Co.'s  pure...  2  00 

Elephant   and    Prism 180 

Globe   house   paint    (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)     1  85 

Benj.   Moore  Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Minerva,  in  qt.  tins,  gal...  1  90 
Bran  dram -Henderson's 

"English"    2  00 

Fresco-Tone,    in    quarts....  180 

Ramsay's    paints,    pure 180 

Ramsay's    paints,    Thistle..  160 

Martin-Senour,  100  p.c.  pure  2  00 

Senour's  floor   paints    160 

Sterling   Pure    160 

Maple  Leaf  Paint   (Imp.  V. 

&   C.    Co.)    

Jamieson's   Crown   and   An- 
chor  brand    160 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     190 

Stephens'         Floor        Paint 

(Winnipeg)     1  75 

Silkstone   Wall    Color    2  00 

PARIS    GREEN. 

(See   2nd    page    of   quotation*) 
PARIS.   PLASTER. 

Ped    barrel    2  50 

PARIS  WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks   ..    0  08% 
Orange     Mineral,     100-lb. 
keg* 0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   in    casks    2  30      2  40 

Bulk,    100-lb.    drums.  2  50      2  00 
Bulk,  25-lb.  drums   . .  2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.  advance. 

SHELLAC. 

Gum,  30e  lb.;  finest  orange,  35c 
lb. 

TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

PAINT   AND   VARNISH 
REMOVER. 

Taxite.  1  gal.   cans    2  10 

Cumoff    2  10 

TURPENTINE. 

Montreal  Toronto 

5    gal 0  74        0  77 

Pure,   single  bbls..  0  67        0  70 
2  to  4  bbls 0  66        0  69 


VARNISHES. 

Per  gal.  cans 

Carriage,  No.  1  1  50 

Excello     2  00 

Mar-Not    2  70 

Pale  durable  body    8  50 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  00 

Elastic   Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1  ia 

Furniture,   No.  1   1  16 

Furniture,    Union    0  95 

Light   oil   finish    135 

Gold  size  japan    2  00 

Turps,   brown   japan    i  60 

No.   1   brown   japan    1  12% 

Baking  black  japan   1  85 

No.   1   black  japan    0  95 

Benzine    black    japan    0  85 

Crystal    Damar    2  50 

No.  1  Daruar   2  25 

Pure   asphaltum    140 

Oilcloth     1  50 

Lightning   dryer    1  05 

House  painters'  japan    1  15 

House  painters'   white  jap.  1  95 

Elastilite   varnish    2  25 

Copaline  varnish    2  25 

Granitine   floor   finish    2  25 

Jamieson's   floor   enamel    ..  1  75 

Lowe  Bros*.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish    2  50 

Canada    Paint     Co.'s    SUN 

varnish    2  25 

"Kyanize"    Interior    Finish.  2  40 

"Flint-Lac,"   coach    130 

B.    H.   Ltd.,   "Gold   Medal," 

cases    180 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastiea   exterior  finish    ...  4  25 

Flattine  floor  finish    3  00 

Stovepipe   varnish,    %   pts., 

gross    9  fio 

Pure  white  shellac  varnish  2  00 
Pure    orange    shellac    var- 

r.ish    l  90 

No.    1    orange   shellac   var- 
nish       l  75 

WATER   PAINTS. 

Per  lb. 

Opalite,   300   lb.   bbls 0  07 

Opalite,   100  lb.   kegs 0  07% 

1  gal.  package,  per  pkge  0  45 
%  gal.  pkge.,  per  pkge..     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    o  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10% 

XLCR     000% 

X   Empire    0  08% 

X   Press    0  07% 

WASTE     (COLORED). 

Fancy    0  07% 

Lion     0  07 

Standard     0  00% 

Popular    0  05% 

Keen     o  05 

WASTE    (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  07% 

Axel    0  00 

WASHED    WIPERS. 

Select   white    0  08 

Light   colored    0  06% 

Dark   colored    0  05 

WAX.  Per  lb. 

Johnson's  Floor,  natural  0  38 
Johnson's  Floor,  black..  0  38 
Ol  dEuglish  Floor  Wax..     0  38 

WHITING. 

Plain,   in   bbls 0  70 

Gilders    bolted,    in    bbls..     1  00 

ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure,   in   25-lb.   irons 0  10 

No.  1,  in  25-lb.   irons 0  07 

No.  2,   In   25-lb.   irons 0  05% 
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A  splendid  opportunity  for  securing  a 
profitable  line  of  business. 

There  is  a  big  market  for  shingle  stains  of  good 
quality.  Modern  homes  built  along  the  design  of 
bungalow  and  cottage  type,  in  many  cases  re- 
quire the  decorative  effects  of  shingle  stains  to 
harmonize  with  the  long  sloping  roofs  and  shingled 
walls  and  gables. 

Sherwin-Williams 

PRESERVATIVE  SHINGLE 

STAINS 

are  most  attractive  stains  for  rough  wood  and  shingles.  They  have  been 
specified  for  years  by  architects  who  know  their  merits.  Made  in  pleas- 
ing shades,  on  a  base  of  refined  Creosote  Oil,  they  have  much  better  pene- 
trating and  preserving  qualities  than  the  ordinary  Creosote  commonly 
used,  and  are  more  permanent.  } 

Our  attractive  store  advertising,  folders,  and  sets  of  stained  samples  are 
a  source  of  good  profits  if  you  will  let  us  co-operate  in  going  after  this 
business  with  you.  Most  paint  dealers  neglect  the  sale  of  shingle  stains; 
drop  us  a  line  and  we  will  show  you  how  to  get  this  business. 

Sherwin-Williams 
Paints  Warnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WILLIAMS   Co.   of  Canada,    Limited:   Montreal,   Toronto,  Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 
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Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  80  lbs.  and  up, 
11%  c  per  lb.;  clip  horn,  12%c. 
AUGER   BITS. 

"Irwin"      bits,     45     per     cent.; 
common,  70  and  10  per  cent. 
AXES. 

H  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $0.65;  2  lb.,  $0.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3  lb.,  $7.90; 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb,  $8.00;  2%  lb.,  $9.50;  3  lb., 
3%  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  uuhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent  • 
Broad  axes,  5  to  7y2  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  Iron. 
$4.25;  sleigh  shoe  steel,  $2.85; 
Ipring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond.   100  lbs.,   $.50. 

BELTING. 

Kubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c 
off    the   list.  „„         .    ,„ 

Standard  "double,"  60  and  10 
per    cent,    off    list.  , 

The  "double"  list  is  just  twice 
the   iirice   of  "single." 
BELT    LACING. 

In   sides,  tanned,  $1.00  per  lb. ; 
cut,  $1.10  per  lb.;  rawhide,  sides, 
95c;   cut,   $1.05. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60  p.c. 

Wood,  tackle,  common,  60  p.c. 
BOLTS. 

Carriage,  %  and  smaller.  60 
per  cent.;  7-16  and  larger  50  per 
cent;  machine,  %  and  under,  60 
per  cent.;  7-16  and  over,  50  per 
cent  ;  machine  set  screws,  65  per 
cent.;  plough  bolts,  45  per  cent  ; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts  77%  per 
cent  ;  sleigh  shoe  bolts  to  %.  50 
per  cent.;  7-16  and  up,  40  per 
cent. 
BUILDING    PAPER. 

No.  1  tarred,  57%c  to  88c  per 
to!!,  according  to  quality;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list. 

CHAIN- 

Coil,  3-16  in.,  $10.00;  %,  $7.25; 
5-16  $5.85;  %.  $5.00;  7-16,  $4.75; 
y2,  $4.50;  9-16,  $4.50;  %,  4.40;  %. 
$4.25.  Logging,  5-16,  6%c;  %. 
5V4c;  Tie  out,  70  and  10  per  cent. 

CHURNS. 

Barrel,  No.  0,  $5.13;  No.  1, 
$5.13;  No.  2,  $5.70;  No.  3,  $6.27; 
No.  4,  $7.41  each. 

CLEVISES,    MALL. 

7%c   per   lb. 
COPPER. 

Sheet  and  planished  copper, 
34c  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27y2c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, y2  In.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada,  50;  Imperial,  CO; 
Premier,  50:  Colonial,  60;  white, 
70  and  5;  diamond,  50;  granite, 
•60  per  cent. 

FERRULES   AND    RINGS. 

30   per   cent.   off. 
FILES. 

American,   70  and   12%    p.c. 

Nicholson's,  AS  per  cent. 
FIXTURES. 

Stall   hollow   bar,    No.   3    $1.00. 


GALVANIZED    WARE. 

37%   per  cent. 
GASOLINE. 

Premier  Motoi,  in  wood  bbls., 
22c  per  gal.;  $3.20  per  cs.;  Queen 
gasoline,  27c  per  gai. ,  $3.05  per 
case;  Painters'  naphtha,  bbls., 
29y>c  per  gal. ;  $3.20  per  case. 
GLASS,    WINDOW. 

Single.     Double. 

Up  to  25  in 4  50  6  25 

26   to   40    4  85  6  75 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

01    to    70    6  40  9  25 

71    Co    80    7  00  10  25 

GLASS    (Plate). 

25  to  50  per  cent.  off.  F.o.b.   Re- 
gina,     Winnipeg,     Calgary,     and 
Edmonton. 
GRINDSTONES. 

Per  100  lbs.,   $1.75 

Mounted  on  steel  frames,  $4.50. 
IU>GES. 

Light  T  and  strap.  60  per  cent 

Corrugated  strap,  In  bulk,  4,  5, 
6,  8,  10  and  12,  80c.  $1.08,  $1.40. 
$2.25,  $3.40,  and   $5.20. 

Corrugated   strap,  4,  5,  6,  8.   10 
and     12,     80c.     $1.08,     $1.40,     $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  suowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS. 

CO  per  cent,  off  list. 
KNOBS. 

Door,    307,    $1.20. 
IRON    BAND. 

1%    in.,  $2.85;    1%,   $2.85;   1   In., 
$2.95. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%   oz.   or  28  Eng.  4  75        5  10 
28  Am.  or  26  Eng. .   4  50        4  85 

26  Am.  or  26  special  4  25  4  60 
24  Am.  and  Eng...  4  10  4  45 
22  Am.  and  Eng...  4  10  4  45 
18  &  20  Am.  &  Eng.  4  00  4  30 
16  Am.  and  Eng....  3  85  4  15 
IRONS,    SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%e  per  lb. 

Mrs.  Pott's  No.  55,  set 0  95 

Mrs.   Pott's  No.  50,   set 1  00 

Asbestos   Sad    Irons. 

No.   100,   set    1  80 

No.   70,   set    1  65 

Mrs.  Pott's  common  sad  iron 
handles,  85c  a  dozen.  Mrs.  Pott's 
improved,  $1.05  a  dozen. 

LANTERNS. 

No.  2,  plain    7  25 

No.  20,  X-ray    11  00 

No.   22,    Dash-board    9  75 

Trulite   short   globe,   doz...     7  25 
LEAD    PIPE. 

$7  coil ;   less  coil,  $7.50  cwt. 
LEAD     WASTE. 

$7.50    per    cwt. 
LINSEED    OIL. 

Kaw,  per  gal.,  68c. ;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts  5c    per   gal.   extra, 
with  additional  charges. for  cans, 
etc. 
LOCK8. 

Peterboro    and    fittings,    46    per 
cent. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut, 
f.o.b.  Winnipeg,  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and    5   off  list. 

NETTING. 

Poultry,  62%   per  cent. 

NUTS. 

Square    and     hex.,     small    lots, 
$2.00   off;   case,   $2.75   off. 
OIL  CANS.  Gal.- 

Tin.  vanlzed. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal., dome  top  5  10  7  35 
Five  gal.    dome  top     6  34      8  25 


OILS. 

Silver  Star  oil,  16c  gal.;  Royal- 
iie  oil,  16c  gal.;  Palaciue  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  L'o- 
larine  oil,  60c  gal.;  Prairie  Har- 
vester oil,  30%c  gal. 
DRY    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  3c;  golo>i 
ochre,  barrels,  3%c;  less  thai. 
barrels,  4%c;  Venetian  red,  bar- 
rel, barrel,  $2;  less  than  barrels. 
$3;  American  vermilion,  12c 
English  vermilion,  $1  per  lb. 
Canadian    metallic   oxides,    ban-e 


inch 
inch 
Inch 
inch, 
Inch 
Inch 
Inch 


$3.50;    i 
"-7  inch 


lots,   3%c;   English   purple   ox 
in  casks,  3%c;  less  quantities 
per  lb.    Red  lead,   kegs,  $8.50 
lb.   for  less. 
PARIS    GREEN. 

1   lb.   pkgs  ,  25c,  small   lots. 

100  lb.  cases,  24%c. 
PICKS 

Clay,' 6-7,   $4.50   per   dozen. 
PIPE,    IRON. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  Inch,  $16.00;  2%  inch, 
$25.60;   3   inch,   $33.45. 

I  HON     I'll'K. 

Black,  %  inch,  $2.50;  % 
$2.60;  %  inch,  $3.20;  % 
$3.75;  1  inch,  $5.50;  1% 
$7.45;  1%  inch,  $8.90;  2 
$12.00;  2%  inch,  $19.25:  3 
$25.15;  3%  inch,  $30.25;  4 
$35.50;  4%  Inch,  $42.35;  5 
$49.75:  6  Inch,  $64.40. 
PLASTER. 

Paris,    per    bbl.,    $3.25. 
PLATES,    CANADA. 

Half  polish,  6-7  inch 
inch,  $3.75;  full  polish, 
$4.50;  8  inch,  $4.75.  Black  sheet 
—28  gauge,  $3.60;  26,  $3.45;  24, 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-16. 
$3.10;   10-12,   $3.15. 

PLOW  SHARES   10c  per  lb 

POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
PUTTY. 

Casks,   $2.50   per   100  lbs.   gross 
weight;      bladders,      in      barrels 
$3.15;     bladders,     100     lb.     cases, 
$3.40. 
RASPS. 

Heler's,    70    and    5    per     cent.; 
Heler's    horse    tooth    rasps,   60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.;  copper, 
No.  8,  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12. 
51c:  copper  rivets  and  burrs.  No. 
8.  36c;  10.  38c;  coppered,  No.  8. 
17c;  10.  18c. 
ROPE. 

Sisal,  lie  base;  pur«  Manila, 
15%c  base;  British  Manila,  ll%c 
base;  lath  yarn,  10%c  base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50;  New 
Century,  $6.50;  Maple  Leaf,  $5.25: 
Prince  Rupert,  $8.00. 
SCALES. 

Standard  scale,  25  per  cent  off; 
Union  scale,  45  per  cent  off.    Both 
quotations    f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head,  80,  10. 
10  and  5  per  cent.;  flat  head,  85. 
10.    10    and    5    per    cent.;    round 
head,    brass.    70,    10    and     5     per 
cent.;   flat   head,    brass,   75,   10,   5 
per  cent.;  coach,  60  per  cent. 
SCYTHES. 
Brush.  $7.75. 
Grass,  $6   to  $7.50. 
SHOT. 

Soft,  $9.25  per  100  lbs. ;  chilled 
$9.65:     buckshot,      $10.05;      ball, 
$10.45. 
SHEET    ZINC. 

Cask  lots,  8%c;  small  lots,  9c 
SHOVELS    AND    SPADES. 

Jones  polished,  $8.10  per  doz.: 
Fox  &  Olds,  $7.10  per  doz.: 
Scoops.  D-handled,  "Black  Cat." 
No.  2,  $7.70:  No.  4,  $8.20;  No.  5 
$8.50:  No.  6.  $8.75;  No.  8,  $9.25: 
No.   10,  $9.80. 


SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,   No. 
1,    $S.25. 
SOLDER. 

Per   pound,   25   cents. 
.sl'IKES. 

Pressed,     %      in-     $4.50;     5-10. 
$4.15;     %,  $3.90;     7-16,  $3.S0;     %, 
$3.75;    %,   $3.75. 
STAPLES. 

Bright    wire   per  cwt.,   $2.50   at 
Fort    William,     $2.90     Winnipeg; 
galvanized    staples,    $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.-5  base ;  cast,  octagon  tool 
steel,  Sy2c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE    PIPE. 

6  inch  riveted,  per  100  ft...  $S  50 

7  inch  riveted,   per  100  ft. .     9  50 
STOVE    PIPE    ELBOWS. 

6  inch,   per  doz 1  42 

7  inch,   per  doz 1  59 

8  inch,   per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,   35   per   cent. 
TIN   AND    TIN  PLATE. 

Block  tin.  58c  per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates    9  75 

TOOLS     HARVEST 

Ordinary,  50   per   cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,  80c. 
VARNISHES. 

Per  gal.  cans. 

Carriage,    No.    1 1  75 

Elastic    Oak     190 

Furniture,     No.    1 1  00 

Gold  size  Japan   2  25 

Turps,    brown    Japan     ....     100 

Crystal   Da  mar   2  60 

Oilcloth     2  25 

Granitine    floor    finish    2  25 

Pure  white  shellac  varnish    2  20 
Pure    orange    shellac    var- 
nish         2  00 

Luminette     2  00 

Best   wearing   body    5  00 

Best   gearing   varnish 4  00 

Extra  light  hard  oil   190 

WASHERS. 

Iron,   small   lots,  30   per   cent.; 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 
RINGS,    NECK    YOKE 
CENTRES. 

42%  per  cent,  off  the  list. 
WHITE    LEAD. 

Decorators'     pure     white    lead, 
$9.15  per   cwt. 
WIRE    BARB 

Per   Spool   of  80   Rods   F.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan,  Fort  William, 
$1.75;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William,  $1.70; 
Winnipeg,  $1.98;  American  spe- 
cial 2  point,  Fort  William,  $1.40; 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs.,  Fort  William,  $2.75; 
Winnipeg,  $3.15;  coil  spring  No. 
9.  per  100  lbs.,  Fort  William,  $2. 
15;  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25;  Winnipeg,  $2.65; 
plain  galvanized  wire,  No.  9, 
Fort  William,  $2.10;  Winnipeg, 
$2.50:  No.  12,  Fort  William,  $2.- 
20:  Winnipeg,  $2.60. 
WIRE   CLOTH. 

Patented  screen.  In  100  ft.  rolls, 
$1.60  per  hundred  sq.  feet;  In  50 
ft.   rolls,  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3.65  Winnipeg,  $3.25  Ft.  William. 
WIRE    (STOVEPIPE). 

18   and    19   gauge.   5%c    per   lb. 


74 


HARDWARE    AND     METAL 


i 


— ^Mrig  '  ii'iin-^M^     _   -^■Y'»n'iii']^r^  —^tijti  T  ITT— ^     _*"^M~'«    ' 'ITn— ^     ^^^MKiJ^UILlUIBB^     ^^*a*ajOBBHIBnM^^     ^^^E«<yiiiyu3i^     l»_} 


THREE   POINTS   WHY 


\i 


i 


i 


l 


I 


PAINT  AGENCY   IS  BEST 


QUALITY 

You  require  a  stock  of 
Paint  which  you  can  ab- 
solutely rely  upon  to 
give  your  customers 
PERFECT  SATISFAC- 
TION. To  do  this  the 
paint  must  he  of  the  very 
highest  quality. 

The  Paint  which  has 
given  PERFECT  SAT- 
ISFACTION for  over 
thirty-two  years  in  "West- 
ern Canada,  and  which 
is  absolutely  guaranteed 
by  us  to  continue  to  give 
satisfaction  or  we  refund 
the  purchase  price  is 
<£^j^n4'  —  a  paint 
made  in  the  West  for  the 
West,  a  paint  with  a 
reputation  for  reliability. 


SERVICE 

T  h  e  importance  o  f 
prompt,  efficient  service 
cannot  be  over-rated.  The 
merchant  of  Western 
Canada  does  not  want  to 
carry  a  large  stock,  does 
not  want  to  be  waiting 
for  shipments  to  come  a 
long  way,  or  be  both- 
ered by  ordering  a  long 
way  ahead. 

Handling  c^^Wf 
Paint  Agency  eliminates 
all  this.  We  manufac- 
ture both  Paints  and 
Varnishes  right  in  Win- 
nipeg —  can  supply  you 
with  anything  you  want 
without  delay  and  with- 
out shortages — a  service 
worth  while. 


ADVERTISING 

Your  buying  e£SgMi22' 
Paints  from  us  does  not 
end  the  matter — we  help 
yon  sell  them  again.  You 
receive  with  your  first 
order  a  full  assortment 
of  Color  Cards,  Counter 
1  display  Cards,  Framed 
Show  Cards,  Indoor  and 
Outdoor  Signs,  Booklets, 
Novelties,  etc.  You  get 
more ;  your  customers  are 
circularized  in  your  name 
with  handsome  Book- 
lets. They  already 
know  Q9k2faA*HU'  Paints 
through  their  favorite 
newspapers  and  maga- 
zines. You  will  do  well 
to  hear  more — we  are  at 
your  service. 


WRITE  TO-DAY  FOR  FULL  AND  DETAILED  INFORMATION  TO 

G.   F.   STEPHENS    &    COMPANY,    Limited 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG,  CANADA  -  Branch  at  Calgary 
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For  Outdoors 


Or  In 


You  can  fill  every  paint  requirement  with  the 
right  RAMSAY  finish. 

And  every  RAMSAY  product  is  right.  The  right  formulae,  the  right  materials, 
the  right  price  and  the  right  value.  You'll  find  it  a  pleasure  to  do  business  with 
a  house  that  has  grown  up  with  the  country  and  has  72  years  of  Canadian  paint 
experience  behind  it. 

Write  us. 


A.  RAMSAY  &  SON  CO., 


MONTREAL 


ESTABLISHED   1842 


Jh 


"KATZ"   Hinges 


Silent  Workers  and 


sellers 


"Katz"  Surface  Hinges  for  doors  1%  in.  to  1%  in. 
thick.     Steel    throughout.       Equipped     with     Ball 
Bearings.      Grease    chamber    enclosed    and    lubri- 
cates working  parts.     Alignment     guaranteed     to  hold.       Made  in 
three  styles 

"Katz"  Screen  Door  Hinges  made  of 
wrought  steel  and  equipped  with 
springs  completely  concealed  in 
steel  axle.  Made  in  all  regular 
finishes,  and  in  3  styles. 
Send  for  catalog  No.  9. 


Patented  U.S.A. 


Lawson  Mfg.  Co. 
215  W.  Huron  St.,  Chicago 


REGISTERED^ 

PATENTED 

JUNE  8  1897 
JAN  9  1906 
MAY  20  1913 


THE  ELGIN 
of  1914 

Will  carry  the  new  TRADE- 
MARK in  future. 

Its  additional  features  are  a  Rust- 
Proof  and  new  form  of  Spring,  also 
some  changes  in  Screw-plate  accessory,  giving  more  strength.  It  is  necessary  when  a 
holding-plate  "Attachment,"  or  a  Spring  is  wanted  for  an  Elgin,  to  mention  on  the  Order 
whether  jij.s  for  a  Wrench  with  or     without  the  Trade-iMark,  so  the  right  one  can  be  sent. 

ALL  JOBBERS  STOCK  THIS  TOOL. 

STAR  MANUFACTURING  CO. 

CARPENTERSVILLE,    ILL.,  U.  S.  A. 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        LIMITED 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractors  to  the  Admiralty  and  War  Office 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL    BRASS    FOUNDRY 

Our    new  Catalogue,    fully  illustrated,  mailed    free    on 
Application  to  wholesale  Hardware  Merchants. 

Canadian    Agents— Eastern:    Geo.  H.  Smith,       >39  Adeliade  St.  W.,  Toronto 
Western:  W.  T.  Mc. Arthur  &  Co.,'1128"Homer  Vancouver,  B.C. 


Do  You  Want  More 
Money? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-149  UNIVERSITY  AVENUE,  TORONTO 


WHEW! 

IT'S  HOT 

But  it  isn't  hot  enough 

to  forget  your  Paint 

Department 

At  this  moment  you  could  easily  count  out 
several  families  packing  their  trunks  in 
readiness  for  their  annual  trip  to  the  cottage 
back  in  the  woods. 

Ten  chances  to  one  the  cottage  will  need 

PAINT 

So  while  you  are  selling  them  fishing  tackle, 
screens,  hammocks,  etc.,  why  not  bring  to 
their  attention  the  fact  that  the  same  old 
reliable  paint  you  sell  for  their  home  is  just 
as  good  for  the  cottage, 

or  perhaps 

MAPLE  LEAF 

CREOSOTE 

SHINGLE  STAINS 

would  serve  them  just  as  well? 
They  are  made  in  the  natural  shades  that 
blend  and  contrast  pleasingly  with  the  foli- 
age. We  control  every  process  in  the  manu- 
facture of  these  Stains  from  the  preparation 
of  the  raw  oils  to  the  pigments.  We  know 
that  they  are  made  right  and  that  they  will 
give  satisfaction. 

KEEP  YOUR  PAINT  DEPARTMENT  ON 
THE  MOVE  DURING  THE  SUMMER. 


Let    our    Decorative    Aid    Department    assis 
you     to      push      summer 

u^  sales.      This    department 

will  give  customers  ex- 
cellent color  suggestions 
for  summer  homes,  and 
refer  the  business  to 
M.  L.  Stores. 


it 
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LAW 


No  businessman  can  afford 
to  be  ignorant  of  the  laws 
governing  merchandising. 


Few,  however,  have  the  time  to  read 
the  many  and  complicated  volumes 
of  the  country's  laws  and  statutes, 
and  for  the  benefit  of  the  hustling 
business  men  a  concise  and  under- 
standable book  has  been  prepared. 
It  gives  all  the  necessary  laws  and 
information  regarding  merchandis- 
ing, including  the  renting  of  a 
store,  buying  property,  collecting 
debts,  etc.  This   book,   the 

Digest    of    Canadian 
Mercantile  Laws 

is  a  ready  reference,  a  valuable 
guide  in  daily  business,  and  is  sav- 
ing many  dollars. 

No  work   published  in  Canada 
equals  it  for  business  men. 

A    veritable    consulting    library    on 
this   one  line   so   universally   needed. 
Based    on    Dominion    and    Provincial 
Statutes   and   Court  Decisions. 
Indorsed      by      barristers,      sheriffs, 
magistrates    and    conveyancers. 
Recommended   by   the  Ontario  Insti- 
tute of  Chartered  Accountants. 
Used   by   more   accountants,   bankers 
and    business    firms    than    any    other 
work     on     the     subject.      Forwarded 
direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is 
not    satisfactory,    return    it    and    get 
your   money    back.     If   remitting   by 
cheque,    make   same   payable  at   par, 
Toronto. 

Eastern    Edition,    Price,    $2.00 


Special  Western  Edition,  $2.50 

To  meet  the  nerds  of  subscribers  in 
New  Ontario  and  the  Western  Pro- 
vinces, where  land  is  under  The 
Land  Titles  System  of  Registration, 
an  Appendix  of  16  pages,  containing 
a  synopsis  of  the  Land  Titles  Acts, 
has  been  added  to  our  regular  edi- 
tion, thus  constituting  a  special 
"Western   Edition."     Price  $2.50. 


TREASURES  OP  TMB  LAW  OPPJC8 


Digest  oi  Canadian 
Mercantile  Laws 


IBOAl  AND  BUSINESS  FORMS 


THE  MACLEAN 
PUBLISHING   CO.,   LTD. 

Montreal:  Toronto:  Winnipeg:  Vancouver 

BOOK  DEPARTMENT 
143-149  University  Ave.,    Toronto 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  an  l 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  £.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

'99.80       PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES  AGENTS 
Ontario— Baines  &  Peckover,  Toronto 
Manitoba  —  Bimett  &  LouCka,  Limited,    Winnipeg 

British    Columbia  —  McPherson    & 
Teetzel,  Vancouver 
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You  will  find  this 

MAXWELL  "HOME  65" 

FOOD  CUTTER 


one  of  the 
best  selling 
lines  you 
ever  hand- 
led. 

The  "Home  60" 
la  a  new  ma- 
chine embody- 
ing all  the  lat- 
est principles. 
Made  in  the 
standard  fam- 
ily size  and 
much  stronger 
than  the  ordin- 
ary type  of 
machine.  Cap 
fits  close,  ren- 
dering the  ma- 
chine quite 
watertight.  The 
open-end  cylin- 
der makes  it 
easy  to  clean. 
Supplied  with 
different   cutting 


r 

3$ 

.;,-««**■ 

i3fl  1 

l^v*w      I 

AS 

mSf 

plates. 


Maxwells  Ltd.,   St.  Mary's,  Ont. 


GERMANTOWN 

LAMPBLACKS 


Are  Recognized  Everywhere 
AS   THE  BEST 

When  we  originated  Germantown  Lamp 
Black  at  our  factory  at  Germantown, 
Philadelphia,  we  little  realized  that  it 
would  become  the  STANDARD  of  the 
trade  and  in  order  to  market  their  blacks 
every  other  manufacturer  would  have  to 
use  that  name  or  make  something  better. 
Special  Blacks  for  Paint,  Varnish,  Rub- 
ber Oilcloth,  Paper,  Fertilizer,  etc. 
Look  for  the  red  seal  on  every  package. 
Why  buy  the  "Near  Brand"  when  the 
best  is  procurable? 

ASK  YOUR  DEALER. 


L.MARTIN  CO 

SI  FULTON  STREET 

NEW    YORK    U.S. A 


ESTABLISHED  1849 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within     next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


I 


i 
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Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

158-160  River  Street,         TORONTO,  ONT. 
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WORM 

GEAR 

GRINDER 

No.  30 


EASY 
SELLERS 


Absolutely  noiseless,  oil- 
retaining,  dustless,  fast  and 
easy  running;  made  for 
both  sickle  grinding  and 
tool     grinding.      No.     30    is 

fitted  with  a  large  sickle  wheel,  4%"  in  diameter,  with 
malleable  iron  attachments.  We  have  a  full  line  of  worm- 
gear  Ball  Bearing  grinders.     Write  for  full  information. 


PERFECTION 
GRINDER  No.  2 


Pitted  with  a  combination  tool  rest, 
chisel   holder,  etc. 

A  very  practica    size  machine,  and  it 
sells   well   everywhere.     A   trial   will 

convince  you. 


Full  Information  at  your  request 

Star   Specialty    Mfg.  Co. 

227  West  Erie  Street.  CHICAGO 


every  description    1    t^vv     yL 
for  building  purposes 

Sheet,   Plate,    Figureaw^ 
Leaded,    Mirrors       \wb 

A    trial    will    convince    you     that    our  E-':1»5K£/ 

quality,   prices  and   service  are  a  triple  l     '^rioi 

combination    hard    to    beat. 

The  Consolidated  Plate  Glass 
Company  of  Canada,  Ltd. 

241  Spadtna  Ave.,  Toronto. 
30  St.  Sulpice  St.,  Montreal. 
375  Balmoral  St.,  Winnipeg. 


The  Sweeper 
Vac  removes 
all  thread, 
lint  and  hair. 
It  will  also 
take  large 
quantities  of 
dirt  from  a 
supposedly 
clean  carpet. 


The  Carpet  Sweeper  is  detachable  and  can  be  used  alone. 
The  whole  machine  is  mechanically  perfect  and  will  last 
many  years. 

A  Window  Demonstration  will    make  many   sales  and 
large  profits. 

Write   to-day    for   further    particulars. 
Beware  of  imitations  and  infringements. 


S^^k 


JkC. 


LIMITED 
MONTREAL 


Distributors:  Starke,  Seybold,  Limited,  Montreal;  W.  H. 
Thome  &  Co.,  Limited,  St.  John,  N.B.;  Robinson  &  Seager, 
Edmonton,   Alta. 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
usor. 


Easy   Profit  because 
Easily  a  old 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  In  one-half  the 
time  and  with  less  effort. 

The  "Cannon"  is  giving  satisfaction 
to  thousands  of  users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 
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The  DULL-EA5U 
G  arden  Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian    Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow  Street  WAUKESHA,   WIS. 


SHIPPING  SUPPLIES 


ACME  CLASPS  AEE  USED  FOE  FASTENING  ON 
PAIL  COVERS  AND  RE-INFORCING  LIGHT 
CRATES.  MADE  OF  COPPERED  STEEL  AND 
PACKED  IN  BOXES  AND  BARRELS. 
ACME  WATCH  DOG  SEALS  ARE  USED  FOR  SE- 
CURING COVERS  OF  CASES,  ESPECIALLY  WINE 
CASES. 

MADE  OF  POLISHED  COLD  ROLLED  STEEL  WITH 
SERRATED  EDGES.  "ACME"  WATCH  DOG  SEALS 


WRITE  FOR  PRICES    TO 


ACME   STEEL   GOODS   CO.,   Mfrs. 

2834  Archer  Ave.,  CHICAGO,  ILL.,  U.S.A. 

Canadian  Representatives: 

J.  E.  Beauchamp  &  Co.,  133  Coristine   Bldg./  Montreal 


■  ■■•■■■■■■■■■■■■■■■■■hi ■■■■•■■••■■■■■■■■•■■■■■■■■■!■£»■■■ 
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Tools 

Insure    Confidence 

Your   trade,  knowing  the   uncon- 
ditional  guarantee  of  1 

&eb  ©etotl  Tools 


do   not   hesitate   to   accept  them. 

That    means     no     unnecessary     time 
required    to   make    the   sale. 

That    means     further — minimum 
selling  expense. 

Confidence     in     the     tools     you     sell 
means  confidence  in  you. 

It's   worth   investigating. 

Smith  &  Hemenway  Co.,  Inc. 

CHAMBERS  STREET,      NEW  YORK 

Send  for  new  net  illustrated  J 
Trade  Price  Li*t. 
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Add         to 
|        Your  Profits 

m 

"te 

Bv  selling  this  CUTTEK 
THAT  CUTS— this  New 
Tool. 

lit 

Greyhound  Glass 
Cutter  No,  300 

frj 

1 

Jp'l 

123 

stands   alone   in   quality, 
at  the  price  asked  for  it. 
It    squarely     meets     the 
demand     for     an     inex- 
pensive,      yet       reliable 
Glass     Cutter    and    is    a 
sure  seller.     It  is  a  tool 
we    guarantee    and    that 
will  give  good  service — 
better        service        than 
many        much        higher- 
priced  tools  give. 

Popular    articles    are 
profitable,   and   this   has 
the  popular  combination 
of  high  quality  and  low 
price. 

Ask  us  about  it  and  also 
for   a   copy  of   our   New 
Dealers        Catalogue, 
showing      the      complete 
Millers  Falls  Line. 

MILLERS  FALLS  CO. 

Millers  Falls,  Mass. 

Wrought  and  Steel  PlaJ| 

WASHERS 


of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


-Arrepled 
Rivet    Burrs 

Felloe  Plates 


Sheared    and 
Punched  Plates 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


"Hercules"    Step  Ladders 

are  strong  and  well  made 
— and  they  look  it. 
All     stock     entering     into 
Udder     is     carefully     selec 
from   the   finest   material. 
The  nails  which  pass  iuti 
end    of    each    step    are 
firmly   in    place    by    a   pal 
malleable   iron    washer.    I 
rods  connecting  these  iva: 
ers  form,  with   a  small  bio 
under    each    step,    a    trus 
support,      the     tension     c 
which   can    be   readily   ad 
justed. 

The      "Faultless"      Lock 
keeps  it  from  opening  cr 
closing  when   in   service. 
Ears    are    of    malleable 
iron,     and     all     braces 
are    bound    with    steel 
angles. 

All     iron      and      steel 
parts   are   finished    in 
aluminum,     which, 
with      the      clear, 
bright  woods,  make 
this   pattern   one  of 
the  most  attractive, 
easiest     sellers     on 
the   market. 

Write     for     full 
information     and 
prices. 

The  Stratford   Mfg.   Co.,   Limited 

Stratford  Ontario  Canada 

Represented  by:  British  Columbia — Martin,  Finlayson  & 
Mather,  Ltd.,  Vancouver.  Alberta — Tees  &  Persse  of  Alberta. 
Maritime  Provinces — J.  H.  Hanson  Co.,  Montreal.  Quebec 
— Jas.  S.  Parkes,  Montreal.  Ontario — Roy   E.  Harris,  Stratford. 


Store  Management-Complete 


16  Full- Pate 
Illustrations 


272  Fagea 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management- 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V.-THE 
STORE  POLICY- What  it 
should  betohold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Selling  remnants.  De- 
livering goods.  Sub- 
stitution Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Send  us  $1 .00.    Keep  the  book  ten  days  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  MacLean  Publishing  Co. 
TORONTO 
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Reading  Brimful  of 

Interest  for  Busy 

Canadians 


The  July  MacLean's,  just  off  the  press,  is  full  of  feature 
articles  and  stories  which  should  appeal  to  every  Canadian. 
Does  not  this  list  interest  you? 

>  "The  Education  of  the  Camp" — A  strong  article  by  a 
military  authority  on  the  benefits,  physical  and  otherwise, 
of  militia  training. 

"On  the  Firing  Line  in  Riel's  Day"— The  first  of  a 
series  of  articles  on  the  North-west  Rebellion,  written  by 
one  who  served  through  the  last  campaign.  These  stories 
will  be  full  of  reminiscences  given  to  the  public  for  the 
first  time. 

"The  Adventures  of  Madelyn  Mack :  Detective" — The 
best  detective  stories  published  since  Sherlock  Holmes  first 
appeared.  The  first  of  this  series  appears  under  the  title 
"The  Man  With  Nine  Lives" — A  strong  recital  of  adven- 
ture, written  in  graphic,  vivid  style. 

"The  Miracle  of  the  X-Rays" — A  clear  presentation  of 
one  of  the  greatest  discoveries  of  modern  times.  The  fas- 
cination that  science  exerts  on  the  lay  mind  will  serve  to 
make  this  article  one  of  absorbing  interest  to  all. 

There  is  nothing  a  man  could  not  do  if  he  had  the 
right  information  before  starting  at  it.  Under  the  head- 
ing: "Getting  the  Facts,"  a  Lieutenant  of  Harrington 
Emerson,  the  chief  exponent  of  efficiency,  tells  how  the 
right  information  can  always  be  obtained.  Want  to  get 
started  on  the  highroad  to  success?    Read  this  article. 

Glen  Campbell — Broncho  buster,  sturdy  man  of  the 
plains,  orator,  player  of  practical  jokes,  firm  friend  and 
hard  fighter — is  the  subject  of  a  breezy  sketch  that  will 
both  interest  and  amuse.  Meet  this  famous  Western  M.P. 
in  the  pages  of  July  MacLean's. 

These  are  just  a  few.  There  are  plenty  more  of  the 
same  kind  to  be  found  in  the  July  issue  of  Canada's 
national  magazine.  If  you  don't  read  MacLean's,  start 
with  the  July  number. 

Send  a  postcard  and  have  your  name  added  to  our  sub- 
scription list.    You'll  be  delighted  with  every  issue. 

Subscription  price  $2.00  per  year.  20  cents  a  copy. 

WRITE  DEPARTMENT  M. 


The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue,      Toronto,  Canada 
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Would  you  like  a 

UNIVERSITY 
EDUCATION? 

Scattered  up  and  down  this 
great  country  of  ours  there 
are  a  number  of  young  men 
who  have  the  ambition  to 
make  good  in  every  sense  of 
the  word,  to  whom  a  Uni- 
versity training  would  act  as 
a  spur  to  greater  success.  If 
you  are  one  of  these  ambi- 
tious, go-ahead  young  men 
we  offer' you  the  opportunity 
to  realize  your  ambition. 

Our  proposition  has  already 
helped  many,  let  it  help  you. 
The  work  is  pleasant  and 
healthful,  besides  the  train- 
ing we  give  you  in  salesman- 
ship will  always  be  of  great 
service  to  you  in  whatever 
work  you  finally  engage  in. 

In  every  city  and  town  in  the 
Dominion  there  are  many 
business  men  and  private 
residents  who  would  appreci- 
ate your  interest  in  bringing 

MACLEAN'S 
MAGAZINE 

to  their  notice.  It  is  the 
Magazine  of  Canada  and  is 
winning  its  way  into  the  con- 
fidence of  every  Canadian 
reader  of  high-class  matter. 

A  liberal  commission  is  al- 
lowed on  all  subscriptions, 
and  the  spending  of  a  few 
hours  a  week  will  easily  en- 
able you  to  realize  your  am- 
bition and  enter  the  Uni- 
versity next  fall. 

If  you  are  interested,  write  us 
at  once  and  we  will  forward 
full  particulars. 

MACLEAN 

PUBLISHING 

COMPANY 

143-153  University  Ave. 
TORONTO 


HARDWARE    AND     METAL 


Hardware  and  Metal's  Electro  Service 


AT  the  request  of  many  of  our  readers  and  in  order 
make  it  easy  for  them  to  use  illustrations  of  staple 
advertising.  Hardware  and  Metal's  editorial  depart 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Ma 
are  of  such  large  proportions  and  occupy  such  large  space 
of  newspaper  space.  By  using  small  electros  of  seasonable 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware 
vertising  suggestions  in  which  electros  here  shown  will  be 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  wi 
143-153  University  Ave.,  Toronto,  Ont. 


to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
hardware  lines  in  their  newspaper,  circular  or  catalogue 
ment  has  instituted  a  new  service,  viz.,  the  supplying  of 
ny  merchants  claim  that  the  electros  they  have  on  hand 
that  their  use  is  almost  prohibitive  on  account  of  the  cost 
goods  the  merchants  will  be  able  to  feature  several  lines 
and  Metal  will  from  time  to  time  publish  seasonable  ad- 
used.    In  ordering  electros  be  sure  and  order  by  numbers, 
th  order.       Address  all  orders  to  Hardware  and  Metal, 
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HARDWARE  AND  METAL  ELECTRO  SERVICE 


49 


50 


SiV        'f 

m. 


54 


61 


70 


72 


Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.     Be  sure  and  order  by  number. 

Address  all  orders  for  cuts  to 

Hardware  and  Metal,   143-153  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11   Pitt  Street  E.,  WINDSOR,  Ont. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 


All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR    MERITS 


Write  for  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.J. 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002'  to  .250. 
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ROOFING 

Of  Quality 


"BLACK  CAT"  "GOOD  LUCK"!   RUBBER 
"  McCOMB'S  SPECIAL  "      j  ROOFINGS 

Write  for  Prices. 


J.H.McComb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  Imottj,  cross-grained  wood  and  tear* 
a  smooth  hole  and  a  dean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  ODIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  are  of  a 
circle    and    can    be    guided    in    any   direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  seta.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.   That's  why  you  should  sell  them.   Order  through  your  Jobber  to-day. 


I      ^m  ^^^^*  ^m   ^^^     ^^^    |     Write  to-day  for    Cataloeue    and    Prices.      \~  ^^  — rJ 

10                                                                                              »=»              PEASE   FOUNDRY    COMPANY  Ranches:        Vancouver.         Winnipeg.         Hamilton.       ^1 

1        Works:    Brampton.  Head    Office:    Toronto.  Limited  Montreal.  M 


ite  to-day  for    Catalogue   and   Prices. 

'EASE  FOUNDRY  COMPANY 


YOURORDER  STORE  FRONTS 

for  ETC. 


and 


&co. 


TOR  O  IM  TO 


Most  Up-to-date  Hardware  Stores  Sell 

H.  Boker  &  Co.'s  "TREE"  Brand  Cutlery 


Because    It   Is   The    Only    Cutlery    That    Will    Stand    All 
Reasonable  Hard  Usage  And  Still  Retain  Its  Keen  Cutting  Edge. 

Ask  Your  Jobber  to  Show  You  the  "Tree"  Brand  Lines. 


We  have  the  finest  machinery   and  every  facility  for  pro- 
ducing best  quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have 
taken  special  care  in  the  drawing  to  obtain  a  regular  gauge. 
Every  keg  is  guaranteed  to  be  full  weight. 
We  also  recommend  our  WIRE  BALE  TIES,  and  0  and 
A  WIRE  as  the  best  on  the  market. 

Write  at  once  for  prices  and  full  particulars. 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,  HAMILTON 

GEO. W.LAIDLA W.Vancouver.  B.C.  HARRY  F.  MOULDEN  Winnipeg. Man 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 
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Get  our  prices  on  Lumbering 
Tools — Boat  Winches— Steel 
Stamping  Hammers,  etc. 

ARGALL  BROS.,     -     -    General  Ironworkers 

Estb.  I860  Three  Rivers,  P.Q. 


Cement  Sidewalk  Tools 

The  Best  In   the  Market.     Send   for 
catalogue. 

T.  Slack  &  Co., 
146  Brock  Ave.,  Toronto,  Ontario. 

W.  J.  Wells,  Sales  Agent, 
510  Church  St.,  Toronto. 


PRIESTS  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CA.TA1  OG  TO 

American  Shearer  Mfg.   Co. 

Nashua,  N.H..U  S  A. 

Wiebusch  &  Hilsrer,  Ltd..  Special  New  YoTk 

Representatives,  106-110  Lafayette  Street 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured       b  y 


James  &  Reid,  Perth,  Ont. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


S&dIAMP  blacks 

-7\   A Germ/7  row/?  o/ gi/a//ty 
■\ -w)'  ftet gets 6/g  fiffs/acss 
>|*ar4«§»\  Wl LCKES, MARTIN  WiLCKES  CO. 

^  135    WILLIAM    ST.NtWYORK 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cap- 
per Burrs,  Blfnrcated  and  Tabular  Riv- 
ets. Wire  Valla,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


BOLTS.RIVETS.WIRE  &WIRENAILS 


Our  equipment  is  such  that  ire  can  positively 
guarantee  our  products  to  be  standard.  The 
practical  dealer  will  understand  what  that 
means.  The    most    thorough    experience    is 

behind    the    manufacture    of    our    lines. 


NORTHERN  BOLTdSCREW  cL?r,pT\Nov0WEN  SOUND. 


Reproduction  of 

NEW   SEYMOUR  SHOW  CARD 

12-in.  by  15-in.,  it,  Handsome  Colors. 

Shear  and  Hand  stand  out  In  high  relief,  being  cut 

out.     A  show   card  will  be  sent  to  every  dealer 

•ending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selling  Aleuts.  WIEBUSCH  &  HILGER.  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

'Canadian  Agent* 


When  writing  advertisers 
kindly  mention  having 
seen  the  advertisement 
in  this   paper.     :    :     :    : 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-149  University  Ave.,  TORONTO 
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Safe  Investments 


The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about   investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery. 

'WELLINGTON' 

KNIFE  POLISH 

I5J0HN  0IVKEY&  SONS,  Limited 

Manufacturers   of 

Emery,   Black   Lead   Emery   Glass 
and    Flint   Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


YOUR  GUARANTEE 

Install  GIPE-HAZARD  CARRIERS — use  them  ten  days— put  them 
to  every  test — and  If  they  do  not  give  quicker,  better  and  more 
satisfactory  store  service  than  any  other  system,  they  may  be 
returned  at  our  expense.  Fair  enough,  isn't  it?  H  Investigate  our 
modern  Electric  Cable  Cash  Carrier  and  Pneumatic  Dispatch 
Tubes.     USend  for  our  new  Catalog:  G. 

GIPE-HAZARD  STORE  SERVICE  CO.,  LTD. 

97  ONTARIO  STREET,  TORONTO,  CANADA 


V- 


The  Money  Market 

General    Business  Conditions,  Real  Estate,  Bond  and  Stock 

Developments 


are  discussed  every  week  in 


TjHE  FINANCIAL  POST  OF  CANADA 

The  service  of  The  Post's  Investor's  Information  Bureau  is  free  to  subscribers. 
Write  for  Sample  Copy.  Published  Saturdays.  $3.00  per  annum. 

THE  FINANCIAL  POST   OF  CANADA 

"  The  Canadian  Newspaper  for  Investors" 

TORONTO,  CANADA 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to   120  mesh. 

Also    Tubular    and  Washer    Points,     Earth    Augers,    Drive    Caps.    Cast   Steel    Drive    Shoes, 

Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 

Brass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED    FENCE   HOOK 


For  Fastening  Wooden  Pickets  on 
Wire  Fences 


Ik 


FENCE  HOOK 


«M 


WIRE  NAILS,  COILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE, 
OILED  and  ANNEALED  WIRE, 
[CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 


The  .Western  Wire    and  Nail  Co.,  Limited, 
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London,  Ont. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  witb  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fall  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance) : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion,  5c.   additional   each   Insertion    when   Box    Number   Is  required.    Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 

in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave..    Toronto,    Ont.  (tf) 

TRAVELLER  CALLING  ON  THE  HARD- 
ware  trade  in  Toronto  for  seven  years,  first- 
class  connection  with  best  trade,  is  open  for 
good  proposition  on  a  commission  basis;  has 
fine  showroom,  centrally  located,  with  space 
for  stock.  Could  arrange  to  distribute  orders 
for  city  trade.  Box  117,  Hardware  &  Metal, 
Toronto. (28) 

PARTNER  WANTED  FOR  CUTLERY, 
tools  and  hardware  importing  concern.  State 
full  particulars;  age.  capital,  references,  etc. 
Box   109,  Hardware  and   Metal,   Toronto.     (28) 

SITUATIONS    WANTED 

POSITION  AS  SALES  MANAGER  WANTED 
by  energetic,  experienced  mail,  at  present  em- 
ployed. Twenty  years  associated  with  hard- 
ware and  kindred  lines  and  thoroughly 
familiar  with  conditions  and  customers 
throughout  Ontario.  Would  like  to  make  en- 
gagement with  live  concern.  Box  120,  Hard- 
ware  and   Metal.  (2S) 


HARDWARE  MAN,  AGE  24,  WOULD  LIKE  TO 
communicate  with  reliable  hardware  firm.  Eight 
years'  experience ;  understand  bookkeeping ; 
could  manage  store.  Best  of  references.  Box 
115,   Hardware   &   Metal,   Toronto,    Out.        (29) 


HARDWARE  CLERK,  THOROUGHLY  Ex- 
perienced in  all  lines  of  hardware,  desires  posi- 
tion with  wholesale  or  retail  Ontario  firm.  Best 
of  references.     Box  541,  Cobourg,  Ont.       (28) 

HARDWARE  CLERK  WITH  14  YEARS'  Ex- 
perience in  the  retail  business  desires  position 
with  either  wholesale  or  retail  firm.  Best  of 
references.  Box  113,  Hardware  and  Metal, 
Toronto.  (31) 

FOR  SALE 

FOR  SALE— TINSHOP,  FULLY  EQUIPPED, 
tools  and  stock.  First-class  opening  for  good 
man.  Easy  terms.  Power  &;  Fish,  Elrose, 
Sask.  (28) 


"HARDWARE"  OLD  ESTABLISHED.  VERY 
profitable.  Easy  terms.  This  is  a  real  oppor- 
tunity. Apply  to  Box  116,  Hardware  and 
Metal,    Toronto.  (36) 

HARDWARE,  TINWARE  AND  STOVE  Busi- 
ness in  Sudburv.  Stock  about  $20,000.  Store 
25x120  ft.  Two-storey,  on  the  main  street.  Will 
sell  or  rent.  Owner  retiring.  Apply  to  Box 
275,  Sudbury,  Ont.  (28) 

FOR  SALE— A  GOOD  SET  OF  TINSMITH'S 
tools  and  machines,  with  some  raw  stock.  Just 
the  thing  for  young  man  starting  in  business. 
Cheap,  for  quick  cash  sale.  Box  114,  Hard- 
ware  and   Metal,   Toronto.  (28) 

SPLENDID  HARDWARE  BUSINESS  IN 
large  Western  city,  fine  location,  turnover  be- 
tween forty  and  fifty  thousand.  Stock  in 
first-class  shape.  Everything  in  good  run- 
ning order.  Full  particulars  on  application 
to    Box    121,    Hardware   and    Metal.  (29) 


MISCELLANEOUS 

ADDING   TYPEWRITERS   WRITE.   ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  it.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD      STENOGRAPHERS      ARE      WHAT 

every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Feusom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bells, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
—The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  In 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade. 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them- 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143  University   Ave.,   Toronto. 


HARDWARE  WINDOW  DRESSING-^THIS 
is  the  first  book  ever  written  dovnted  in- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  man\  phases  of  hardware 
window  display.  I'his  volume,  therefore, 
represents  the  sum  lotal  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  iu  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


Make  Use  of  This  Page  for  all  Your  "Wants" 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following   advertisement    in    your   "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

^own Province 
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The  Only  Profitable  Way  of  Handling  Gasoline 
and  Oils  in  the  Retail  Store 

When  gasoline  and  oils  are  handled  with  Wayne  Storage  outfits  there  is  no  waste  due  to  evaporation, 
leakage  and  spilling.  The  waste  does  not  seem  to  be  very  much  at  one  given  time,  but  in  the  yearly 
aggregate  amounts   to   considerable. 

This  system  also  saves  time  and  labor,  as  there  is  no  constant  filling  and  handling  of  measuring  cups 
and   the  constant  rolling  in  and   out  and   tapping  of  barrels,  and   much  space. 

Does    away    with    dirt   and    unpleasantness. 

The  WAYNE  PUMP  is  constructed  so  as  to  throw  a  pint,  quart,  half-gallon  or  gallon,  and  measure 
exactly. 


Works   easily,   and    when    not   in   use   can   be  securely   locked.     Gears   are   completely   housed.     All    parts 

r  VACVEN 


are    accurately    machined    and    thoroughly 
tested,  and  are  interchangeable. 

WAYNE   UNDERGROUND   TANKS   are 

made  of  the  best  grade  of  steel,  carefully 
soldered  and  riveted,  and  finished  in  rust- 
proof asphaltum  paint  to  prevent  any 
possibility  of  corrosion;  you  bury  the 
tank,  as  shown  in  detailed  drawing,  hav- 
ing the  fill  pipe  come  to  the  top  of  the'=^,™,',pe 
ground,  where  it  is  handy  for  filling. 

If  you're  interested  in  a  Clean,  Safe, 
Money-Saving  Way  of  Handling: 
Oils,    write   for   full    particulars. 


SECTIONAL    VIEW 

WAYNE    LONG   DISTANCE 

GASOLINE    STORAGE  SYSTEM 


The  Wayne  Oil  Tank  &  Pump 
Company 


Woodstock 


Ont 


ario 
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HARDWARE 

WINDOW  DRESSING    • 

You  May  Become  a  Practical 
Window  Dresser  for  $2.60 

This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.    It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.    There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

236  Pages                8x11  Inches               300  Illustrations 
Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

■     lechniCal    Books,    143-149  University   Ave.,   Toronto 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we   give   free,    and    it  is   printed  solely    for  the   convenience   of    our    readers. 


Abrasive   Wheels. 
The     Adamite     Wheel     ft     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 
Barr   Registers,    Trenton,    Ont. 
Dominion    Register   Co.,    Toronto. 
Aluminum. 

British  Aluminum  Co.,   Toronto. 
Aluminum   Ware. 
Hoods,   Ltd.,   Birmingham,   Eng. 
Northern  Aluminum  Co.,  Toronto. 
Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,      Ingrot,    Sheet, 
Wire. 
British  Aluminum  Co.,  Toronto. 
Ammunition. 
Dominion   Cartridge   Co.,    Montreal. 
Remington  Anns  Union  Metallic  Cart- 
ridge  Co.,   New  York. 
Dupont   Powder  Co.,    North   Wilming- 
ton,   DeL 
Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.x. 
Anchors.  ...      , 

Henderson  ft  Richardson,    Montreal. 
Annunciator  Systems. 

Northern    Electric    Co.,     Montreal. 
An  ti-  Rattlers     (Buggy    Shaft). 

Femald  Mfg.   Co.,   North   East,   Pa. 
Anvils. 
Brooks  ft   Cooper,   Sheffield,   Eng. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
A.   C.   Leslie  Co.,    Montreal. 
Auger   Bits.  , 

Can.    Fairbanks-Morse    Co..    Montreal. 
Ford  Auger  Bit  Oo„  Holyoke,  Mass. 
Russell,      Jennings      Mfg.       Co.,      St. 
Catharines. 
Auto  Accessories. 
Can.    Fairbanks-Morse    Co..    Montreal. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Canadian   H.    W.    Johns-Manville   Co., 

Toronto.  _ 

Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Prairie   City   Oil   Co.,    Ltd.,    Winnipeg, 
Babbitt  Metal. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal   Co.,   Toronto. 
Alonzo  W.  Spooner,  Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags  and  Sacks. 

Scythes    ft    Co.,    Toronto. 
Baits,  Spoon.  "  "  ' 

The    Andrew    B.    Hendryx    Co.,    Wew 
Haven,  Conn. 
Bar  Iron. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canadian  Tube  &  Iron  Co.,    Montreal. 
Henderson   &    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Hamilton. 
London  Rolling  Mills  Co.,   London. 
Bale-Ties.  _  , 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
The    Stanley    Works,    New    Britain. 
Bath  Room  Fittings. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto. 
Landers,   Frary  &  Clark,   New   Britain. 
Novelty   Mfg.    Co.,    Waterbury,    Conn. 
Batteries  and  Accessories. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Northern    Electric    Co.,    Montreal. 
Bells. 

Taylor  Forbes  Co.,   Quel  ph. 
Bells,  Electric. 

Northern    Electric    Co.,    Montreal. 
Belting. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Dominion  Belting  Co.,  Hamilton,  Ont, 
Gutta    Percha    and    Rubber   Mfg.    Co., 
Toronto. 
Bicycles. 
Bown  Mfg.  Co.,  Birmingham,  Eng. 
Iver-Johnson's   Arms   &   Cycle   Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton, 
Andrew  B.  Hendryx  Co.,   New  Haven. 
Bits. 
Ford  Auger  Bit  Co.,    Holyoke,    Mass. 
Progressive  Mfg.  Co.,  Torrington,  Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co.,   Montreal. 
Independent  Cordage  Co.,  Toronto. 
Bolts  and  Nats. 
London  Bolt  ft  Hinge  Works,  London, 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 
Pease  Foundry  Co.,  Toronto. 
Gurney    Foundry   Co.,    Toronto. 
Taylor-Forbes    Co.,    Guelph. 
Bolts. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Northern    Bolt    ft    Sere*    Co..    Owen 

Sound,   Ont. 
Canadian   Tube  *   Iron   Co.,    Montreal. 
London  Bolt  ft  Hinge  Works.   London. 
The  Steel   Company  of  Canada.   Ham- 
ilton. 


Box    Strapping. 

Acme  Steel  Goods  Co.,  Chicago. 
J.  E.  Beauchamp  ft  Co.,  Montreal. 
The    Stanley     Works,     New     Britain. 
Box    Hinges   and   Locks. 
Acme   Steel    Goods   Co.,    Chicago. 
The    Stanley    Works,    New    Britain. 
Braces. 
Goodell-Pratt    Co.,     Greenfield,    Mass. 
Miller's  Falls  Co.,  New  York. 
Stanley     Rule     ft     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 
Atlas   Mfg.    Co.,    New   Haven,    Conn. 
The    Stanley     Works,      New     Britain, 

Conn. 
Canada    Steel    Goods    Co.,    Hamilton. 
Taylor-Forbes  Co.,    Guelph. 
Brakes,    Metal    Working. 
Brown,    Boggs    Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 
Brass    Goods. 
Jas.    Cartland    ft    Son,    Ltd.,    Birming- 
ham, Eng. 
Chadwick    Brass    Mfg.    Co.,    Hamilton, 
Evered  &  Co.,   Smethwick,   Eng. 
Henderson   ft    Richardson,    Montreal. 
Jas.     Morrison     Brass     Mfg.     Co.,     To- 
ronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton, 
Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  ft  Metal  Co.,  Hamilton, 
Braziers. 

Clayton  ft  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,  Frary  ft  Clark,  New  Britain. 
Brashes. 
Meakins  &   Sons,   Hamilton. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.    Stevens   ft    Co.,    Winnipeg. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Builders'    Tools   and    Supplies. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  ft  Co.,   Montreal. 
Howland,  H  S.,  Sons  ft  Co.,  Toronto. 
Lewis  Bros.,   Ltd.,   Montreal. 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Miller,   Morse  Hdwe.  Co.,   Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa, 
Simmons  Hdw.   Co.,  St.  Louis,  Mo. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 
Belleville  Hardware  ft  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
P.  ft  F.  Oorbin,  New  Britain,  Conn. 
Evered    ft   Co..    Birmingham,    Eng. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 
Lawson    Mfg.    Co..    Chicago. 
May   &   Padmore,    Birmingham,    Eng. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Richards    Wilcox   Can.    Co.,    London. 
The    Stanley     Works,     New      Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph.  Ont. 
Watrous-Aeme  Mfg.   Co.,   Des  Moines, 

Iowa. 
Winnipeg  Paint  ft  Glass  Co.,    Winni- 
peg. 
Buildings,    Metal. 
Metal  Shingle  ft  Siding  Co.,   Preston. 
Pedlar  People,   Ltd.,   Oshawa. 
Winnipeg      Ceiling      ft      Roofing      Co., 
Winnipeg. 
Burlap. 
Dominion  Oilcloth  Co.,   Montreal. 
G.   F.   Stephens  ft  Co.,   Winnipeg. 
Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.   L.   Robertson  Co.,   Milton. 
The    Stanley     Works,     New      Britain, 

Conn. 
Pnrmenter  ft  Bulloch  Co.,  Gananojue. 
The   Steel   Co.   of  Canada,    Hamilton. 
Butts. 
J.  E.  Beauchamp  ft  Co.,  Montreal. 
Canada   Steel   Goods   Co.,   Hamilton. 
P.   ft  F.   Corbin,   New   Britain.    Conn. 
The    Stanley   Works.    New    Britain. 
Taylor  Forbes  Co.,  Guelph.   Ont. 
Watrous-Acme   Mfg.    Co.,    Des    Moines, 
Towa. 
Butts  and  Hinges. 
J.  E.  Beauchamp  ft  Co..  Montreal. 
The    Stanley     Works,      New      Britain. 
Mnntrcnl  Hardware  Mfg.  Co,  Montreal. 
Taylor- Forbes    Co.,    Guelph,    Ont. 
Bntts.    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 
Tan.    Fairbanks-Morsp    Co.,    Montreal. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Calks. 
Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Cans. 
Thoa.   Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,   Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Oo.,    To- 
ronto. 


Canada  Plates. 

A.  C.   Leslie  ft  Co.,  Montreal. 
Roofers    Supply   Co.,   Toronto. 

B.  ft  S.  H.  Thompson  ft  Co.,  Montreal. 
Carpet   Sweepers. 

Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 
Dominion   Cartridge  Co.,    Montreal. 
Eley  Bros.,  N.  Transcona,  Man. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor,    Ont. 
Cattle  and  Trace  Chains. 
Greening,  B.,  Wire  Co.,  Hamilton. 
McKinnon   Chain  Co.,  St.  Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls,   Ont, 
Ceilings,  Metal. 
Metal   Shingle  &  Siding  Co.,   Preston, 

Ont. 
Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
McFarlane,  Douglas  ft  Co.,  Ottawa. 
Cement. 
The    Canadian    H.    W.    Johns,Manville 

Co.,    Ltd.,   Toronto. 
Canada  Cement  Co.,  Montreal. 
Alfred    Rogers,    Ltd.,    Toronto. 
Saskatchewan     Glass     ft     Suply     Co., 

Moose  Jaw. 
B.   ft   S.   H.  Thompson  ft   Co.,    Mont- 
real. 
Cement    Working    Tools. 
The     Adamite     Wheel     ft     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
T.   Slack  ft  Co.,   Toronto. 
Chain,    Manufacturers. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
McKinnon   Chain   Co.,    St.   Catharines. 
Oneida  Community,   Oneida,   N.Y. 
Standard    Chain    Co.,    Pittsburgh,    Pa. 
Chain,     Trace,    Logging,    Halter, 
Dog    Leads,    Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont, 
McKinnon  Chain  Co..   St,  Catharines. 
Chafing  Dishes. 

Landers,  Frary  ft  Clark,  New  Britain. 
Chisels. 
Buck    Bros.,    Milbury,    Man. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H.,  ft  8ons,   Ottawa,  Ont. 
Oummer-Dowswell.       Ltd.,     Hamilton. 
Marwell,  David,  ft  Sons,  8t.  Mary's. 
Chntes. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Clippers,  All   Kinds. 
American   Shearer   Mfg.    Co.,    Nashua, 

N.   H. 
Chicago   Flexible   Shaft   Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes   Pins. 
Wm.    Cane    ft    Sons    Co.,    Newmarket, 
Ont, 

Meakins   ft   Sons,   Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,    Ltd.,    Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,   Ont. 
Clothes    Wringers. 
Cummer-Dowswell  Ltd.  Hamilton,  Ont. 
J.   H.   Connor  ft  Son,   Ottawa. 
Marwell,  David,  ft   Sons,   St.   Mary's. 
American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 
Landers,  Frary  ft  Clark,  New  Britain. 
National   Electric  Mfg.   Co.,   Toronto. 
Northern,   Electric    Co.,    Montreal. 
Colors,    Dry. 
A.  Ramsay  ft  Son  Co.,  Montreal. 
Canada   Paint   Co.,   Montreal. 
G.    F.    Stephens   ft   Co.,    Winnipeg 
Cold   Rolled    Strip   Steel. 
Acme  Steel  Goods  Co.,  Chicago. 
The  Morris  ft  Bailey  Steel  Co.,  Pitts- 
burgh.   Pa. 
The    Stanley     Works,     New     Britain, 
Conn. 
Conductor   Pipe. 
Metal  Shingle  and  Siding  Co.,  Preston. 
O-Rib-0    Mfg.    Co.,    Winnipeg. 
The  Pedlar  People,  Ltd.,  Oshawa. 
Sheet    Meta!    Product'    Co..    Toronto. 
E.  T.   Wright  Co.,  Ltd..  Hamilton. 
Wheeler   &    Bain.   Toronto. 
Cord,    Wire    Picture 
The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 
Hamilton   Cotton    Co.,   Hamilton. 
Independent    Cordage    Co..    Toronto. 
Consumers    Cordage    Co.,    Ltd. 
Scythes  ft  Co.,  Toronto. 
Cornices,    Metal. 
Metallic  Roofing  Co.,   Toronto. 
Metal   Shingle  ft   Siding  Co.,   Preston. 
Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 
Acme  Steel  Goods  Co..   Chicago. 
The    Stanley    Works,    New    Britain. 
Cotton    Dock. 
Scythes   ft  Co.,    Toronto. 


Cotton   Wipers. 

Scythes  ft  Co.,   Toronto. 
Cow   Ties. 
Greening,   B.,   Wire  Co.,  Hamilton. 
McKinnon  Chain  Co.,   St,   Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.  S.  Norcross  ft  Sons,   Bushnell.   111. 
Cuspidors. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The     Sheet    Metal     Products    Co,     of 
Canada,     Ltd.,     Montreal,     Toronto 
Winnipeg. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.    Razors,    Scissors,    etc. 
Caverhill,   Learmont  ft  Co.,   Montreal. 
Crooks,   Jonathan,   ft  Son. 
Dorken   Bros,    ft   Co.,   Montreal. 
Henderson   ft   Richardson,    Montreal. 
Howland,  H.  S.,  Sons  4  Co.,  Toronto. 
Hutton,  Jas.,   ft  Co.,  Montreal. 
Lamplough,  F.  W.,  ft  Co.,  Montreal. 
Thos.    Mortimer,    Toronto. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 
N.    Kastor,   Ohligs. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons    Hardware   Co.,    St.    Louis. 
A.    Williams   ft   Son,   Sheffield. 
Dies. 

Pratt  &   Whitney   Co.,    Dundas,    Ont. 
Door   Bolts. 
Montreal   Hdw.    Mfg.    Co.,    Montreal. 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Door  Checks. 
Canadian    Yale    ft   Towne,    St,    Oath- 
arm  es. 
P.  ft  F.  Corbin,  New  Britain,   Conn. 
Wm.    Newman    ft    Sons,    Birmingham 
England. 
Dcors,  Screen. 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 
Canada   Steel   Goods  Co.,  Hamilton. 
Myers,    F.    E,    ft   Bro.,    Ashland,    O. 
The    Stanley    Works,    New    Britain. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don,  Ont, 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills. 

Pratt  ft   Whitney  Co.,    Dundas,    Ont. 
Drawer    Pulls. 
P.   ft  F.   Oorbin,  New  Britain,   Conn. 
The     Stanley     Works,     New     Britain 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,  Brick  and   Stone. 
Whitman     ft     Barnes    Mfg.     Co.,     St. 

Catharines. 
Wilt   Twist  Drill    Co.,    WalkerrUlo. 
Dry    Batteries. 
Can.    Fairbanks-Morse    Co..    Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,   Ltd.,    Toronto. 
Northern    Electric    Co.,    Montreal. 
Dustless   Dusters. 

Channel!  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell    Chemical   Co.,    Toronto. 
Eavetroughs. 
Thos.   Davidson   Mfg.   Co.,    Montreal. 
The    Sheet    Metal    Products    Co.,    To- 
ronto. 
Pedlar  People,  Ltd.,   Oshawa. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton, 
Metal   Shingle  ft  Siding  Co.,   Preston. 
Wheeler  ft   Bain,   Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co. 
Winnipeg,  Man. 
Elbows. 
O-Rib-O    Mfg.    Co.,    Winnipeg. 
E.    T.    Wright  Co.,    Hamilton. 
Electrical    Heating    Specialties. 
Landers,  Frary  ft  Clark,  New  Britain. 
National   Electric   Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible  Conduit  Co.,   Guelph,   Ont. 
Ideal  Electric  Mfg.  Co.,   Wallaoeburg. 
Emery  or   Corundum   Wheels. 
Can.    Fairbanks-Morse   Co..    Montreal. 
The  Carborundum  Co.,   Niagara  Falls, 

The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto. 
Electric  Fixtures. 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Tallman  Brass  ft  Metal  Co.,  Hamilton, 
Electric  Irons. 

Chicago  Flexible   Shaft  Co.,   Chicago. 

Flexible  Conduit  Co.,   Guelph.   Ont, 

Renfrew    Electric    Mfg.    Co.,    Renfrew, 

Ideal    Electric   Mfg.    Co.,    Wallaceburg, 

Landers.   Frary  ft  Clark,   New  Britain, 

National    Electric    Mfg.    Co.,    Toronto. 

Northern    Electric    Co.,    Montreal. 
Electricians'    Supplies. 

Northern    Electric    Co.,    Montreal. 
Emery   Cloth. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

John    Oakey    ft    Sons,    Ltd.,    London, 
Eng. 
1      G.    F.   Stephens  ft  Co.,    Winnipeg. 


HARDWARE    AND     METAL 


A  Full  Line  of  Cement  Tools 

MADE  IN  CANADA 

Get  Our  Prices  Before 
Ordering 


Cement  Tools  of  All  Kinds  Made  in 
Bronze  and  Iron  by 


THE  ADAMITE  WHEEL  &  MFG.  CO. 


Hamilton,  Ont. 

Catalogue  on   Request 


Every  Horse  Owner  Buys  at  Sight 


OPEN 


The  Kling  Hame  Fas- 
tener holds  the  hames 
tight  and  uniform  at  all 
times.  A  child  or  woman 
can  hitch  up  as  easily  as 
a  strong  man.  Only  takes 
a  second  to  put  on  or 
take  off,  yet  the  horse  can 
never  open  it  or  break  it. 
Lasts  longer  than  the 
harness.  Costs  the  dealer 
$2.25  per  doz.  Any  jobber. 
Write   for   circular. 


CLOSED 


Look   for 
lever. 


'Kling"   on   the 


The  National  Safety  Snap  Co..  Inc..  Dept.33.  Wilmington.  0.,  U.S.A. 

Sole  manufacturers  of  the  Klingsnap   and  Kling  Hame 

1'*  '1  ^StP  L\C*F 

D.   C.   Uoss  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 
Canadian    Distributing  Agents. 


16   1  nil- Page 
Illustrations 


Store 


ANOTHER  NEW  BOOK 

By  FRANK  FARR1NCTON 

I  A  Companion  book  to   Retail  Advertising  Complete 

$1.00     POSTPAID 

'Store    Management — Complete"   tells  all   about    the 
management  of  a  store  so  that  not  only  the  greatest   sales 
[  but  the  largest  profit  may  be  realized. 

THIRTEEN  CHAPTERS 

Here  is  a  sample: 
CHAPTER  V.-The  Store  Policy— What  it  shonld  be 
to  hold  trade.  The  money-back  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivering  goods. 
Substitution.  Handling  telephone  calls.  Rebating  railroad 
fare.     Courtesy  to  customers. 


ABSOLUTELY  NEW 


JUST  PUBLISHED 


'  272  Paeos 
Round  in  Cloth 


Send  us  $1.00.      Keep  the  book  ten  days  and   f  it  isn't 
worth  the  price  return  it  and  get  your  money  back. 

Technical  Book  Kept.,  MacLean  Publishing  Co. 
TORONTO 


STORE     MANAGEMENT— COMPLETE 


Charming 


Summer 
Trips 

NIAGAKA   onRivaekre' 

/c%"eSEA  an<i0cean 


NO  other  water  trip  on  the  contin- 
ent provides  so  many  interesting 
features  as  that  delightful  cruise 
from  Niagara  to  the  Saguenay, 
Thousand  Islands,  St.  Lawrence 
Eapids,  Capes  Trinity  and  Eternity. 
Stops  at  Toronto,  Montreal,  Quebec, 
Murray  Bay   and   Tadousac. 

Fast  Freight  and  Passenger  Service 
on   Lake   Ontario. 

Between  all  important  cities  on 
both  American  and  Canadian  shores. 
Low   passenger   rates. 


LABRADOR 
ROUTE 

From  Quebec 
along  the 
North  Shore  of 
the  Gulf  of  St. 
Lawrence. 


LOWER 
GULF 

Prom  Montreal 
and  Quebec  to 
Gaspe,  P.E.I., 
and    Pietou, 

N.S. 


NEW  YORK 
QUEBEC 

The  all-water 
route  via  Hali- 
fax and  Lower 
Gulf. 


For  Jull  particulars,  apply  any  tourist  or  ticket  office,  or 
address   Passenger   Department, 

CANADA  STEAMSHIP  LINES,  Limited 


46  Yonge  St. .^Toronto 


Victoria'Square,    Montreal 


The  Genuine   MYERS  Dollar   Sewing  Awl 


See  that  Thread  Reel         j|         under  the  finger  tips. 
THIS  PRINCIPLE  IS  RIGHT. 
JUST  OUT  NEW. 

Convenient  counter  display  box,  and  show-card  in  three  colors. 
Actual  size  of  box  10%  x  4%  x  1%.     One  box  with  every  %  doz. 
awls.     Shipping   weight  2  lbs. 
Ask  for  1914  catalogue  and  wholesale  prices. 
C.  A.  MYERS  CO.,   Inc.,  Sole  Owners  and  Manufacturers, 
6374  University  Avenue,  CHICAGO,  ILL.,  U.  S.  A. 

Canadian  distributors:  Merrick-Anderson  Co.,  Winnipeg,  Man., 
Canada;  A.  Prud'homme  &  Fils,  Limited,  10  Rue  de  Bresoles, 
Montreal,  Canada;  The  Hobbs  Hardware  Co.,  Ltd.,  London, 
Ont.,   Canada;    Marshall- Wells   Co.,   Ltd.,   Winnipeg,   Man.,   Can. 


THE     IDEAL     LAWN 
MOWER     GRINDER 

Will  grind  a  lawn  mower 
perfectly  in  15  to  30  min- 
utes, makes  every  blade 
keen  with  just  the  right 
angle  and  a  perfect  clear- 
ance, each  blade  is  sharp- 
ened alike,  so  that  the 
lawn  mower  will  run  and 
cut  easier  than  when  new. 
We  cannot  begin  to  enum- 
erate all  its  advantages 
here.  Order  one  to-day. 
and  when  established  ycu 
will  control  the  business 
Made  to  drive  both  by 
hand  and  power. 

Manufactured  by 

R.  Wood  &  Co.,  Oshawa,  Ont. 
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CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Emery    Wheels. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
Enamels. 

Canada    Paint    Co.,    Montreal. 

Olidden    Varnish    Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt  &   Lambert,    Bridgeburg,   Ont. 

A.   Ramsay  &   Son   Co.,    Montreal. 

Sherwin-Williams   Co.,    Montreal. 

Q.    F.    Stephens   &    Co.,    Winnipeg. 

Winnipeg   Paint   &   Glass  Co.,    Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,    Birmingham,    Eng. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Sheet    Metal    Products   Co.,    Toronto. 

E.   T.    Wright    Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &   Bulloch  Co.,   Qana- 
noque,    Ont. 

The  Steel  Oo.  of  Canada,   Ltd.,  Ham- 
ilton. 
Fasteners,   Storm,  Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont 
Fencing,   Woven    Wire. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Ban  well  Hoiie  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay   &   Son    Co.,    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay   &   Son    Co.,    Montreal. 
Files   and    Kasps. 

Harnett   Co.,    G.    &   H.,    Philadelphia. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Delta   File   Works,   Philadelphia,  Pa. 

Disston,    Henry,   &   Sons,    Philadelphia. 

Nicholson   File   Co.,   Port   Hope. 

Simonds  Cauada  Saw  Co.,  Ltd..   Mon- 
treal. 
Firearms   and  Ammunition. 

Harrington    &    Richardson    Arms    Co. 
Worcester,    Mass. 

I ver- Johnson's    Arms    &    Cycle    Works 
Fitchburg,    Mass. 

Remington   Anns   U.M.C.,    Co.,    Wind- 
sor,   Ont. 
Fire    Pots. 

Clayton  &   Lambert  Mfg.  Co.,  Detroit. 

Northern     Electric    Co.,     Montreal. 
Fire    Door    Fixtures. 

The    Stanley    Works,    New    Britain. 

Richard     Wilcox    Can.     Co.,     London, 
Ont. 

Taylor   Forbes   Co.,   Guelph,    Ont 
Fire  Place  Furnishings. 

The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor,   Ont. 

Winnipeg   Paint  &   Glass  Co.,    Winni- 
peg. 
Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 

Andrew   B.    Hendryx  Co.,    New    Haven. 
Hags. 

Scythes    &    Co.,    Toronto. 
Flashlights,   Electric. 

Can.    Fairbanks-Morse    Co..    Montreal 

Northern     Electric    Co.,     Montreal. 
Hint    Paper. 

Jno.    Oakey    &    Sons,     Ltd.,     London, 
n,ng. 
Food     Choppers. 

Landers,   Frary  &  Clark,  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's 
Forgings. 

The  Steel  Oo.  of  Canada,   Ltd.,   Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,   see    Stoves. 
Galvanizing. 

Canada   Metal   Co.,   Toronto. 

Thos.    Davidson   Mfg.  Co.,   Montreal. 

The  steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-0    Mfg.    Co.,    Winnipeg. 
Henderson    &    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 

and   Montreal. 
Pedlar    People,    Ltd.,    Oshawa. 
8.    &   S.    H.    Thompson    &   Co.,    Mon- 
treal. 
Winnipeg     Ceiling     &     Roofling     Co. 
Winnipeg,    Man. 
Galvanized    Steel    Tanks 
Wayne  Oil  Tank  &  Pump  Co.,   Wood- 
stock,   Ont. 
Metal   Shingle  &   Siding  Co.,    Preston. 
Galvanized     Ware, 
if-  §•   "?wI*?d  Sons  &   Co,.  Toronto, 
ft  ™'    xv right   Co-.    LW.,    Hamilton. 
McClary  s,    London,    Ont. 
Sheet   Metal    Products   Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbuge    Cans. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary    Mfg.     Co.,     London. 
Sheet    Metal    Products    Co..    Toronto 
E.    T.    Wright    Co.,    Hamilton. 
Garden   Cultivators. 
C.   8.   Norcross  &  Sons,   Bushnell     111 
8.   L.   Allen  Co.,   Philadelphia. 
Garden  Tools. 
TLe     Adamite     Wheel     &     Mfg.     Co.. 
Hamilton. 


Gas  Fixtures. 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont, 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas   Engines. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Gas   Engine   Silencers. 

Maxim   Silencer  Co..   Hartford,   Conn. 
Gasoline  Tanks,  Underground. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Gauges. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Glass. 
Pilkington   Bros.,   Thorold,    Ont. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Consolidated     Plate    Glass     Co.,      To- 
ronto. 
Miller.     Morse    Hdwe.    Co.,     Winnipeg, 

Man. 
Excelsior   Plate    Glass    Co.,    Toronto. 

A.  Ramsay    &    Son.    Montreal. 

G.    F.   Stephens  &  Co.,   Winnipeg. 

B.  &    S.    H    Thompson    &    Co.,    Mon- 
treal. 

Glass.  Ornamental. 
Consolidated     Plate     Glass    Co.,      To- 
ronto. 
Excelsior    Plate    Glass    Co.,    Toronto. 
G.    F.   Stephens  &  Co.,   Winnipeg. 
Pilkington    Bros.,   Thorold,    Ont. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glass,   Sheet  and   Figured. 
A.    Ramsay    &    Son,    Montreal. 
Glass    Paper. 
A.    Ramsay    &    Son,    Montreal. 
Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
Glass.    Wired. 
Pilkington    Bros.,    Thorold,    Ont. 
G.   F.   Stephens  &  Co.,    Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Excelsior   Plate    Glass    Co.,    Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Consolidated     Plate     Glass     Co.,      To- 
ronto. 
Glaziers'  Diamonds. 
Pelton,    Godfrey  S. 
Arthur   Rudd   &    Co.,    St.    Helen's. 
Sharratt    &   Newth,    London,    Eng. 
G.    F.    Stephens  &   Co.,    Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glue. 
Henderson    &    Richardson,    Montreal. 
G.    F.    Stephens   &    Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 
Can.    Fairbanks-Morse    Co..    Montreal. 
Cleveland   Stone   Co..    Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 
J.    P.    Clapbrough    &    Johnston,     Bir- 
mingham. 
Harrington    &    Richardson    Arms    Co., 

Worchester,    Mass. 
Iver  Johnson's   Arms   &   Cycle  Works, 

Fitchburg,    Mass. 
Remington    Arms-D.M.C.    Co.,     Wind- 
sor. 
Ross  Rifle  Co.,  Quebec. 
Hammers. 
Double  Claw  Hammer  Co.,  New  York. 
Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,   Storm  Sash  and  Screen. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Watrous  Acme  Mfg  Co.,    Des   Moines, 
Iowa. 
Hardware,  Metal   Wlnduu . 
Canadian    Yale    &    Towne,    3t.    Cath- 
arines. 
P.    &   F.    Corbin.   New   Britain,    Conn. 
The     Stanley     Works,      New      Britain, 
Conn. 
Harvest  Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay   Unloading   Tools. 

F.   E.    Myers  &   Bio.,    Ashland,    Ohio. 
Hinges. 
J.   E.   Beauchamp  &  Co.,   Montreal. 
Canada    Steel   Goods    Co.,    Hamilton. 
Montreal    Hardware    Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor    Forbes   Co.,    Guelph,    Ont. 
Hinges,    Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hookey    Sticks. 

Still,  J.   H.,   Mfg.    Co..   St.   Thomas. 
Hooks. 
P.    &    F.    Corbin,   New    Britain,    Conn. 
Henderson    &    Richardson.     Montreal 
The    Stanley    Works,    New    Britain. 
The  Steel  Oo.  of  Canada,    Ltd.,   Ham- 
ilton. 


Hooks,    Hat   and    Coat. 

The  Steel  Co.  of  Canada.  Ltd..  Ham- 
ilton. 

Taylor   Forbes   Co.,    Guelph.    Out. 
Hooks,    Moulding. 

The  Andrew  B.  Hendryx  Co..  New 
Haven,  Conn. 

Hoops,   Steel   and    Wire. 

Laidlaw   Bale-Tie   Co.,    Hamilton.    Ont. 
Horseshoes  and  Nails. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd..    Toronto. 
Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 

Ice  Cream   Freezers. 

Wm.  Cane  &  Sons  Co.,  Newmarket, 
Ont, 

McClary's,    London,    Ont. 

North    Bros.    Mfg.    Co.,    Philadelphia. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,  Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

Ice  Cutting  Tools. 

North  Bros.   Mfg.   Co.,   Philadelphia. 
Iron    and    Steel   Bars. 

Henderson    &    Richardson,    Montreal. 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton. 

London    Rolling    Mill    Co.,    London. 
Iron    Pipe. 

Can.    Fairhanks-Morse    Co..    Montreal. 

Canadian  Tube  &  Iron  Co.,  Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,    Ham- 
ilton. 
Iron    Pumps. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

R.   McDougall  Co.,   Gait, 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Japans. 

A.  Ramsay  &  Son  Co.,    Montreal, 
Kitchen    Cabinets. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Knife  Polish. 

Jno.    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Knurling   Tools. 

Pratt  &   Whitney   Co.,    Dundas,    Ont. 
Ladders,   Step. 

Otterville   Mfg.   Co.,   Otterville,    Ont. 

G.  F.    Stephens   &    Co.,    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders,    Shelf. 

F.  E.   Myers  &   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack. 
The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co.,    Winnipeg. 
Wilckes     Martin     Wilckcs     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lamps,    Incandescent. 

Northern     Electric    Co.,     Montreal. 
Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Ontario  Lantern  &  Lamp  Co.,  Ham- 
ilton,  Ont. 

The  Sheet  Metal  Products  Co.  of 
Canada,    Ltd.,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 
Latches. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,   Guelph,    Ont. 
Lawn    Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn    Mowers. 

D.    Maxwell    &    Sons,    St.    Mary's. 

S.    P.   Townsend  &  Co.,   Orange,   N.J. 

Taylor   Forbes   Co.,   Guelph.    Ont. 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines 

Lawn   Settees. 

Stratford   Mfg.    Co.,    Stratford. 
Linseed   Oils. 

Prairie  City  Oil  Co.,  Ltd.,  Winnipeg. 
Man. 

A.   Ramsay  &  Son  Co.,   Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  &  Co.,   Montreal. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 

Lead   Pipe. 

Canada  Metal  Co.,  Toronto. 

Hoyt   Metal   Co.,    Toronto. 
Levels. 

Lufkin    Rule   Co.,    Saginaw,    Mich. 

Goodell-Pratt    Co.,     Greenfield,     Mam. 

L,    S.    Starrett   Co.,    Athol.    Mass. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.    and    Lock   Mfg.    Co., 

Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.   &    F.    Corbin,   New   Britain,    Conn. 

May    &    Padmore,    Birmingham,    Eng. 

Taylor   Forbes   Co.,   Guelph,   Out, 
Lubricants,    Oils    and    Greases. 

Prairie  City  Oil   Co.,    Ltd.,    Winnipeg 
Man. 
Lumbering  Tools. 

Argall   Bros.,    Three    Rivers,   Que. 

Pink,    Thos..    &    Co.,    Pembroke,    Ont. 
Mail   Boxes. 

J.  E.  Beauchamp  &  Co.,   Montreal. 
Mantels   and    Grates. 

The   Barton-Netting   Co.,   Ltd.,    Wind- 
sor, Ont. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'    Tools. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Henderson    &    Richardson,    Montreal. 

Hoyt  Metal  Co.,   Toronto. 

Leslie,    A.    C,    &    Co.,    Montreal. 

Magnolia   Metal    Co.,    .Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova    Scotia    Steel    &    Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

The    Stanley    Works,    New    Britain. 

Tallman  Brass  &  Metal  Co.,  Hamilton, 

Thompson,   B.  &  S.  H.  Co..  Montreal, 
treal. 
Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Metal    Shingles,    Sidings,   Etc. 

McFarlane-Douglas  Co.,   Ottawa. 

Metallic  Roofing  Co.,  Toronto. 

Metal  Shingle  &  Siding  Co.,   Preston. 

Pedlar  People,    Ltd.,    Oshawa. 

Winnipeg     Ceiling      &      Roofing      Co.. 
Winnipeg,   Man. 
Metal    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

The    Canadian    H.    W.    Johns-Manvill* 
Co.,   Ltd.,   Toronto. 

Metal    Polish,    Emery    Cloth,    Etc. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Oakey,  John,  &  Sons,   London,   Eng. 
Mitre  Boxes. 

Smith   &   Hemenway   Co.,    New   York. 
Mop  Wringers. 

White    Mop    Wringer   Co.,    Fultonville 
N.Y. 
Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,   Mass. 
Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion    lion    &    Steel    Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,   Gananoque. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

The  Steel  Co.  of  Canada,  Ltd..   Ham- 
ilton. 
Oilers. 

Can.    Fairbanks-Monte    Co..    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 

E.    T.    Wright   Co.,    Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 
Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Stoves. 

Sheet    Metal    Products    Co.,    Toronto. 

McClary   Mfg.   Co.,   London. 

Queen   City   Oil   Co.,   Toronto. 

The   Huenfeld  Co..    Cincinnati,    Ohio. 
Oil    Tanks   and    Pumps. 

Sheet    Metal    Products    Co.,    Toronto. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock.   Ont. 
Ornamental    Iron    and    Wire. 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 
Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket, 
Paints,  Oils,  Varnishes. 

Berry   Bros.,    Ltd.,   Walkerrille,   Ont. 

Brandram-Henderson,    Montreal. 

Canada    Paint  Co..    Montreal. 

Dnugall    Varnish    Co.,    Toronto. 

Glidden    Varnish    Co.,    Toronto. 

Imperial    Vamish    &    Color    Co.,    To- 
ronto. 
R.   C.  Jamieson  &  Co.,    Ltd.,   Montreal. 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour   Co.,    Montreal. 

Moore,   Benjamin   &   Co.,  Toronto. 

Pratt   &    Lambert,    Inc..    Bridgeburg. 
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C.  &  L.  Fire  Pots  and 

Torches  are  Sure  to 

i®£%SgS& 

)                    Please. 

|I  (  j! 

Ji)     h     lx 

That  is  why  every  up-to-date  mechanic 
insists    upon    having    them.      They    com- 
bine     quality,      heat     efficiency,      and 
durability,    and    the    user   will    soon    save 
the    cost    of    the    tool    in    the    saving    of 
fuel    alone,   for  they  produce   more  heat, 
using    less    fuel    than    other    makes.      Re- 
member,   you  buy   gasoline   often,   but  a 
Fire    Pot    or   Torch    only    occasionally. 

efts,        £ 

Your    nearest    jobber    will    supply    at 
factory     price.       Our     Catalog    is    free— 
send   for   it. 

jT~~- — — ^^^ 

N« 

>.  32   Torch 

Clayton  &  Lambert  Mfg.  Co., 
Detroit,  Mich.,  U.  S.  A. 

Natural  "Wm 
Goods 

of  every  description 
at 

flMUlerminqharrts 

puth,  Hamil 


.p.         t  THE  PHAPIN-CTEPHENS  HO. 

l^  |{-^^  UNiON     ^FACTORY    " 

-I^V  »-*•-*•  V^VJ       PINE  MEADOW,    CONN.,  U.S.A 

SMITH    HARDWARE  CO..  LTD..  Agents.  MONTREAL.  CANADA 


Jonathan  Crookes  &  Son 

Sheffield,   England 
Corporate  Mark. 


|»X.       Granted  1780 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


The  most 
complete 
range  of 

LEVELS 

made  by  any  firm  is  produce i 
by  John  Rabone  &  Sons,  who 
have  been  making  Levels  and 
Rules  for  130  years  in  Birmi  g- 
ham,andpossessthe  largest  and 
most  scientifically  equipped 
factory  existing  for  this  purpose. 

The  Rabone  Line  includes 

A  Level  for 
Every   Mechanic 


Every    Mason,    Builder,    Engineer,   or 
other    user    of    a    spirit    level,   if    he 
examines  the  RABONE  Catalogue,  will 
find  exactly  the  tool  for  his 
needs,   made   in    the    finest 
way  from  the  best  materials. 

Every  Dealer 


in    Canada 

will  eventually  stock  Rabone  Levels. 
YOU  BE  AMONGST  THE  FIRST! 

Samples  and   Prices  from    all 
Wholesale    Hardware    Jobbers. 

Canadian  Catalogue  from  our  representative 

T.  Mortimer 

EMPIRE  BUILDING, 
64,  Wellington  St.   West, 

TORONTO. 


S~I« 


John  Rabone  &  Sons 
Birmingham,  England 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co.,    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Paint   and    Varnish    Remover. 

Dougall    Vamish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto, 

A.   Ramsay  &  Son  Co.,  Montreal. 

Winnipeg  Paint  &  Glass  Oo.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig-  Iron. 

Henderson   ft    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.   Leslie  &  Co.,   Montreal. 
Pipe   Wrenches. 

Can.    Fairbanks -Morse    Co.,    Montreal. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Pipe,    Wrought.    L,ead   and 
Galvanized, 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Hoyt   Metal   Co.,    Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,   Galvanized    Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal   Shingle  &   Siding   Co..    Preston. 

E.  T.    Wright    Co.,    Hamilton,    Ont. 
Pipe   Cotters. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Trimont   Mfg.    Co.,    Roxbury,    Mass. 
Plane  Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    ft   Richardson,    Montreal. 

Smith   &   Hemenway   Co.,    New   York. 
Poultry  Netting. 

Greening,    B.,    Wire    Co..    Hamilton. 

John   Lysaght,    Ltd.,    Bristol,   Newport 
and   Montreal. 
Power  Grinders. 

The  Adamite  Wheel  ft  Mfg.  Co. 
Hamilton. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.  ft  F.    Oorbin,  New   Britain,   Conn. 
Pumps. 

Can.    Fairbanks-Morse    Co..    Montreal 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 
Pumps,   Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal, 

Sherwin-Williams    Co.,    Montreal. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 

G.   F.    Stephens  &  Co.,    Winnipeg. 
Ban  ires. 

Kir-Ben,    Ltd.,    Almonte. 

MeClary's,    London. 

Gait    Stove    &    Furnace,    Gait. 

Gurney    Foundry    Co.,    Toronto. 

Clare   Bros.,    Preston. 

Thos.    Davidson    Co.,    Montreal. 

Findlay    Bros.,     Carleton    Place. 

Jas.    Stewart  Mfg.   Co.,    Woodstock. 
Rat    Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 

Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 

Gumey    Foundry    Co.,    Toronto. 
Ranges,    Electric. 

Northern     Electric    Co.,     Montreal. 
Razors. 

Jonathan    Crookes    ft    Son,    Sheffield, 
Eng. 

Dorken    Bros.   &  Co.,   Montreal. 

Jas.    Hutton  &   Co.,    Montreal. 

.Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware  Co,    St.   Louis, 
berg,  Germany. 
Reamers. 

Butterfleld  ft   Co.,    Rock   Island,   Que. 

Can.    Fairhanks-Morse    Co.,    Montreal. 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 

Whitman  ft   Barnes,   St.   Catharines. 
Razor   Hones. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  ft  Imbrie,  New  York. 
Refrigerators. 

MeClary's,     London. 

Sanderson    ft    Harold    Co.,    Paris. 
Register,    Cash,    Credit. 

Ban    Registers,    Ltd.,   Trenton. 

Dominion    Register   Co.,    Toronto. 
Registers. 

Kir-Ben,     Ltd.,     Almonte. 

Jas.  Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing   Concrete. 

Dominion    Iron    ft    Steel    Co.,    Sydney. 
Rifles. 

Ross   Rifle  Co.,    Quebec 

Taylor   Forbes  Co.,    Quel  ph.    Ont. 
Rivets. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 


P.    L.    Robertson   Co.,   Milton. 
Steel   Co.   of  Canada,    Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iyer    Johnson's    Arms    ft    Cycle    Was., 
Fitchburg,     Mass. 

Roofing, 

Canadian  Supply  ft  Con.  Co.,  Toronto 

Canadian  H.  W.  Johns-Manville  Co. 
Toronto. 

H.   S.   Howland  &  Sons  Co.,  Toronto. 

Lewis    Bros.,     Ltd.,     Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   MoArthur  ft  Co.,   Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Roofing     Supplies. 

Barber   Asphalt   Co.,    Philadelphia. 

The  Can.  H.  W.  Johns-Manrille  Co., 
Ltd.,    Toronto. 

MoArthur,    Alex.,    ft   Co.,    Montreal. 

Metal  Shingle  ft  Siding  Co.,  Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Pedlar    People,    Ltd.,    Oshawa. 

United  Roofing  ft  Mfg.  Co.,  Phila- 
delphia.   Pa. 

Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg,  Man. 

Winnipeg  Paint  ft  Glass  Co..  Win- 
nipeg. 

Rope. 

Consumers   Cordage   Co.,   Montreal. 

Independent  Cordage  Co.,  Toronto. 
Rules  and   Gauges. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin    Rule    Co..    Windsor. 

J.  Rabone  ft  Sons,   Birmingham,  Eng. 

L.   8.   Starrett  Co..   Athol,   Mass. 
Sad    Irons. 

Taylor   Forbes  Co.,   Guelph,    Ont. 
Saws. 

Atkins,    E.    C,    ft   Co.,   Hamilton. 

Diaston,  Henry,  ft  Sons,  Philadelphia. 

Shurly    Dietrich    Co.,    Gait, 

Simonds    Canada    Saw    Co.,    Montreal. 
Scales. 

Aylmer    Pump    ft    Scale    Co..    Aylmer. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Screen   Doors   and    Window*. 

Sanderson,   Harold   Co.,   Paris,   Ont. 
Screen  Door  Sets. 

P.  4  F.   Corbin,  New  Britain,   Conn. 

The     Stanley     Works,     New     Britain, 


Screw    Plates. 

Butterfleld   &  Co.,    Rock    Island.    Que. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Screw  Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nuts,  Bolts. 

Northern    Bolt    ft    Screw    Co.,    Owes 
Sound,    Ont. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Screws,    Wood. 

P.   L.  Robertson  Mfg.  Co.,  Milton, 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Scythe  Stones. 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 

Shears,    Scissors. 
Henry    T.    Seymour    Shear    Co.,    Ntv 

York. 
G.   F.   Stephens  ft  Co.,   Winnipeg. 

Shelf   Boxes. 
Cameron   ft   Campbell,   Toronto. 

Shellacs. 

Berry  Bros.,  Walkerrille,  Ont. 
Shovels  and  Spades. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Lundy  Shovel  ft  Tool  Co.,   Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 
Sieves  and    Screens. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Silver    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 
Silverware. 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia   Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard   Silver  Co..   Toronto. 
Snow    Shovels. 

The  Sheet  Metal  Products  Co.,  Mont- 
real,   Toronto,    Winnipeg. 
Store   Ladders. 

Richards- Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Solder. 

Canada   Metal    Co.,    Ltd.,   Toronto. 

Hoyt  Metal   Co.,   Toronto. 

Northern    Electric.   Co.,     Montreal. 

Sheet    Metal    Products    Co.,    Toronto. 
Splicing  Compound. 

Northern    Electric    Co. 


None  Genuine        HENCKELS      TWINWORKS      CUTLERY 

Without    This 
l  Trade  -Mark  Buy  It  Because   It  Will    Please  Your  Customers 


None  Genuine 
Without  This 
Trade -Mark 


? 


# 


All  kinds  of  cutlery,  but 
only  the  best  grade 

Sole  Agents  for  Canada 
F.  W.  LAMPLOUGH  &  CO.,  Unity   Bldg.,  Montreal 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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CHICAGO  STEEL  BENDING  BRAKFS 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work  quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Two  Cents    Per  Word 

You  can  talk  across  the  continent  for 

two  cents  per  word  with  a  WANT  AD. 

in  this  paper. 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-RIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure   to  specify  O-RIB-O. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE.  WINNIPEG 


W  We  have  a  large  stock  of  Carriage  and 


We  have  a  large  stock  of  Carriage  and 

Machine    Bolts    and    Coach    Screws, 

Rivets,  Nuts  and  Washers,  from  which 

we  can  fill  all  orders  immediately. 

Prompt  Shipments.  Reasonable  Prices. 

London   Bolt  &  Hinge  Works 

LONDON,         CANADA 


BROOKS  &  COOPER, 

Corporate  Math,  Mousehole  Forge 

Sheffield 


tErabe   JUarfe. 

M.     &   H. 

ARMITAG 
MOUSE 
HOLE 
FORGE. 


Patentees  of 
the   Solid  Top 
Anvil. 


Agent  : 

ALEXANDER 
GIBB, 
MONTREAL 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


THE 
"BARROWS" 

PRUNER 


and     smooth 


Special  Features: — 

A     perfectly     easy 

"draw-cut"   action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    does    not 
pinch  or  squeeze  the  shoot. 
Made   by   Burman   &   Sons,   Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &  S.  H.  THOMPSON  &  CO. 

Limited 

MONTREAL 
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INDEX   TO    ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme    Steel    Goods    Co 81 

Adamite    Wheel    Co 93 

American    Shearer    Co 88 

Argall    Bros 88 

Atkins  &   Co.,    E.    C luu 

Automatic    Electric    Washer    Co.    ...  25 

Auto   Controller   Co 69 

Barnett,    G.   &   H 86 

Barton    Netting    Co 86 

Beach   Foundry  Co.,   Ltd 16 

Belleville  Hardware  &  Lock  Mfg.  Co.  1 

Bermingham,    T.    P 95 

Berry    Bros 61 

Bloomer,   R.   E 80 

Brandram-Henderson,    Ltd CI 

Bridgeport   Hdwe.    Mfg.    Corp.,    The  .  32 

Brookes    &    Cooper    97 

Brown,    Boggs   Co.,    The    '.'.'.'.  26 

Buck    Bros 36 

Cameron    ft    Campbell    26 

Canada    Cement    Co.. Outside   front  "cover 

Canada    Linseed    Oil    Mills    67 

Canada    Metal    Co '  65 

Canada    Steel    Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  81 

Canadian    Carbon    Co 69 

Canadian    Fairbanks-Morse    Co.,    Ltd'  2 

Canadian    Rogers   Co 36 

Canadian    Steamship    Lines            93 

Canadian    Tube   &    Iron    Co.    .  31 

Carborundum    Co 

Cartland.    James,    &    Son  77 

Channel!    Chemical    Co ] 38 

Chapin,    Stephens    Co.                95 

Chicago   Spring   Butt  Co.    .!... 25 

Clayton    ft    Lambert    Mfg.    Co           '  95 

Consolidated    Plate    Glass    Co.    '.. '..'.'.  80 

Consumers    Cordage    Co 33 

Crookes,    .Tnnathnn,    &    Sons         95 

Cummer-Dowswell,    Ltd '.'.'.'.'.'.'.  8 

Davidson,    Thos.,    Mfg.    Co 24 


Dominion    Cartridge    38 

Dorken    Bros 28    87 


Eley    Bros.     (Canada),    Ltd. 
Evered    &    Co.,    Ltd 


Ford    Auger    Bit    Co. 
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Gipe-Hazard   Store   Service    Co 89 

Goodell-Pratt    Co 20 

Greening,    B.,    Wire    Co 12 

Griffith,    G.    L.,    &   Co 34 

Gurney    Foundry    17 

Hamilton    Cotton    Co 78 

Hamilton    Stamp    &    Stencil    Co......  88 

Hendryx,    Andrew    B 32 

Howland,    H.    S.,    &    Sons    7 

Hoyt    Metal    Co Inside   back    cover 

Hutton,    Jas.,    &   Co 89 

Imperial    Vamish    Co 77 

Independent    Cordage    Co 29 

International   Nickel   Co.,    The    78 

Jackson.    T.    S.,    &   Sons    4 

James    &    Reid    88 

Jamieson    &    Co.,    R.    C 65 


Kent,    Son   &   Co. 


87 


Laidlaw    Bale    Tie    Co 87 

Lamson    Mfg.    Co 76 

Lamnlough,    F.    W.,    &    Co 96 

Landers.    Frary    &    Clark    15 

Lewis    Bros..    Ltd 5 

London    Bolt    &    Hinge    Works    96 

London    Rolling    Mill    78 

Lufkin   Rule   Co Inside  back  cover 

Mc Arthur,    Alex..    &    Co 67 

McClary   Mfg.    Co 18  19 

MeComb.    J.    H 87 

McDougall,    R.,    Co 25 

McFarlane   Ladder    Works    79 

McGlashan-Clarke    Co 28 


Martin,    L„    Co 79 

Martin^Senour   Co 61 

Maxwell,    Ltd 79 

May    &    Padmore,    Ltd 71 

Metal    Shingle   &    Siding   Co 30 

Metallic    Roofing    Co 35 

Millers    Falls    Co 82 

Montreal   Hardware   Co 2 

Moore,    Benj.,    &   Co 69 

Morris   &   Bailey   Steel   Co 86 

Morrison,    Jas.,    Brass   Mfg.    Co 24 

Myers    &    Bros.,    F.    E 78 

Myers,   C.    A.,    Co 93 

National    Safety    Snap   Co 93 

Nicholson    File    Co 10 

Nickel   Plate  Stove  Polish   Co 89 

Nobel's    Explosives,    Ltd SI 

Northern   Bolt   &   Screw   Co 88 

Northern    Electric    Co 27 

Nova   Scotia  Steel  &  Coal  Co 89 

Oakey,    John,    &    Co 89 

O-Rib-O    Mfg.    Co 96 

Oneida    Community,    Ltd 23 

Otterville    Mfg.    Co.    ; 89 

Parmenter,    Bulloch   Co.,   The   88 

Pease    Foundry    Co 87 

Pedlar    People,    Ltd.,    The    14 

Pink.     Thos 28 

Prairie  City  Oil  Co..   Ltd 11 

Progressive    Mfg.    Co 87 

Pull-Easy    Mfg.    Co.,    The    81 

Rabone,    John,    &    Sons    95 

Ramsay,    A.,    &    Sons    76 

Richards  Wilcox  Co \ 

Robertson.   P.    L 67 

Rogers,   Alfred,   Ltd 22 

Ronuk.    Limited    6 

Ross    Rifle   Co ."..100 

Russell,    Jennings    Mfg.    Co 21 

Seymour,    Henry   T.,    Shear   Co 88 


Sharratt   &    Newth    89 

Sheet   Metal    Products    Co 5 

Sherwin-Williams    Co 73 

Slack,    T.,   &   Co 88 

Smith    &    Hemenway    Co 81 

Sorbv,    Robt.,    &    Sons,    Ltd 30 

Spooner    Co.,    Alonzo    W.,    Ltd 84 

Stanley   Rule   &  Level   Co 32 

Stanley    Works     99 

Star   Mfg.    Co.,    The    76 

Star  Specialty   Mfg.    Co 80 

Starrett,   L.   S.,   &  Co 11 

Steel    Bending   Brake   Works    96 

Steel    Co.    of    Canada,    Ltd 9 

Steffens   &    Nolle,    Ltd 4 

Stephens,    G.    F.,    &   Co.,    Ltd 75 

Still.    J.    H.,    Mfg.    Co 25 

Stratford   Mfg.    Co 82 

Sweeper    Vac,    Ltd 80 

Tallman    Brass   &   Metal    Co 96 

Taylor,    Forbes    Co 13 

Taylor    &    Thompson    32 

Thompson,    B.    &   S.   H 14  97 

Toronto   Plate   Glass   Importing   Co..  67 

Townsend,    S.    P.,    &    Co 86 

Trimont    Mfg.    Co 69 

Turpentine    Producers'    Agency    89 


United   States   Steel   Products   Co....    14 


Want    Ads 90 

Wayne   Oil   Tank   &  Pump  Co.,   The  91 

Western    Clock    Co Inside   front   cover 

Western    Wire    Fence    &    Nail    Co...  89 

Wheeler   &    Bain    28 

Whitman    &   Barnes   Mfg.    Co 10 

Williams    Chemical    Co 

Outside   back   cover 

Wilckes-Martin-Wilckes    88 

Woods,   Walter,   &  Co.,   Ltd 79 

Woon,   R.,   &   Co 93 

Wright,    E.    T.,    Co.,    Ltd 31 

Wrought.    Washer    Mfg.    Co 82 

Yale   &   Towne,    Ltd 22 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting-   Goorls. 

H.   S.   Howland   Sons  ft  Co.,  Toronto. 

Lewis    Bros..    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet   Metal   Product*  Co..   Toronto. 

E.  T.  Wright  Co..  Hamilton. 
Springs. 

B.  Greening  Wire  Co..  Ltd..  Hamilton 

Henderson  &   Richardson,   Montreal. 
Spools   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,     P.Q. 
Spring   Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.   Ramsay  ft  Son  Co..   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.   H.   W.   Johns-Manville  Co.. 
Ltd.,  Toronto. 

A.    Ramsay  ft   Son   Co.,   Montreal. 

G.   F.   Stephens  ft  Co.,   Winnipeg. 

Winnipeg   Paint   &   Glass   Co.,    Winni- 
peg. 
Stains.   Wood. 

Berry    Bros.,    Walkerville. 

G.   F.    Stephens  &  Co.,   Winnipeg. 

A.  Ramsay   ft   Son   Co.,   Montreal. 
Winnipeg   Paint  ft   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd..  Hamilton. 
The    Stanley    Works,    New    Britain. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Steel.   High    Speed. 

Henderson  ft  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 
Morris  ft   Bailey  Steel  Co.,   Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel    Wire   Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,   Ont. 
MeCIary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,   Toronto. 

E.  T.    Wright   Co.,    Ltd.,   Hamilton. 
Store    Ladders. 

F.  E.   Myers   ft  Bro.,   Ashland,   Ohio. 
Steels   and    Dies. 

Butterfleld   ft   Co.,   Rock   Island,   Que. 
Stoves,   Furnaces. 
Kurrow.    Stewart    ft    Milne    Co.,    Ham- 
ilton. 
Clare   Bros,   ft   Co.,   Preston. 
Gait  Stove  ft  Furnace  Co.,  Gait. 
Gurney    Foundry    Co.,    Toronto. 
Findlay    Bros.,     Carleton    Place. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 


Kir-Ben.     Ltd..     Almonte. 

MeCIary's,    London,    Ont. 

Pease   Foundry   Cn..   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock. 
Stoves,    GaR. 

Burrow,    Stewart   &    Milne   Co.,    Ham- 
ilton. 

Gumey   Foundrv    Co..    Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Taps. 

Butterfleld   &   Co.,    Rock   Island.   Que. 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Tacks. 

Steel    Co.    of  Canada,    Ltd..    Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co..  Sheffield,  Eng. 

Lufkin   Rule   Co..    Windsor,    Ont. 

J.  Rabone  ft  Sons,  Birmingham,   Eng. 
Technical    Bonks. 

MaeLean   Publishing   Co.,   Toronto. 
Tents   and   Awnings. 

Scythes   ft    Co.,    Toronto. 
Threshing    Tools. 

Pratt  &   Whitney   Co.,   Durtlas,    Ont. 
Tiling.  Wall   and   Floor. 

The  Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 

Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson   ft   Richardson,    Montreal. 

A.  C.    Leslie   ft   Co.,    Montreal. 

B.  &   S.   H.   Thompson  ft  Co.,   Mont- 
real. 

Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 
Buck    Bros..    Milbnrv,    Mass. 
The  Chapin   Stephens  Co.,   Pine   Mea- 
dow,   Conn. 
The      Goodell-Pratt     Co.,     Greenfield, 

Mass. 
Millers    Falls    Co.,    New    York. 
Robt.    Sorby   &   Sons.   Sheffield. 
Stanley     Rule    and     Level     Co.,     New 
Britain. 
Tools.    Metal    Workers'. 

Rrown-Foggs    Co.,    Hamilton. 
Tool    Grinders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 
Torches. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 
The    Lachute    Shuttle    Co..    Ltd.,    La- 
chute    Mills.    P.Q. 
J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Turpentine. 
Prairie   City   Oil   Co..    Ltd..    Winning 

Man. 
Turpentine  Producers'  Agency.  Toronto 


Vacuum    Cleaners. 

Northern     Electric    Co..     Montreal. 
Onward    Mfg.    Co.,    Berlin,    Ont. 
Clements    Mfg.    Co.,    Toronto. 
Varnishes:    See  Paints. 
Berry    Bros.,    Ltd..    Walkerville.    Ont. 
Dongall   Varnish   Co.,   Montreal. 
Glidden    Varnish    Co..    Toronto.. 
Imperial    Vamish    &    Color    Co.,     To- 
ronto. 
Pratt    ft    Lambert,    Bridgebnrg. 
A.    Ramsay  &  Son   Co.,   Montreal. 
n.    F.    Stephens   &   Co..    Winnipeg. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 
Pedlar    People,    Ltd..    Oshawa. 
Metal   Shingle  ft  Siding   Co..   Preston. 
Metallic    Ceiling    Co..    Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    ft    Richardson,    Montreal. 
Wall  riaster. 
The   Canadian    H.    W.   Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash  Boards. 
Wm.    Cane   ft    Sons    Co.,    Newmarket, 

Ont. 
Meakins  ft  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane   &    Sons   Co.,    Newmarket. 
Ont. 
Washing  Machines,  Ktc. 
J.   H.   Connor  ft  Son.   Ottawa.   Ont. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Henderson    ft    Richardson.    Montreal. 
D.   Maxwell   ft   Son,   St.    Mary's,   Ont 
Northern     Electric    Co.,     Montreal. 
London    Foundry    Co.,    London. 
Wpgon    Jacks. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.   L.   Robertson   Mfg.   Co.,   Milton. 

Steel  Co.   of  Canada.   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Weiders. 

C,    S.    Norcross  ft   Sons.    Bushnell,    111. 
Whips. 

Hamilton   Whip   Co.,    Hamilton,    Ont. 
White   IiPfcrt. 

Brandram-Henderson     Co..     Montreal. 

Steel   Co.   of  Canada.   Ltd..   Hamilton. 

G.    F.    Stephens  &   Co.,   Winnipeg. 
Wholesale    Hardware. 

Caverhill,   Learmont  ft  Co.,   Montreal. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 


Lewis  Bros.  &  Co.,  Montreal. 

Miller.    Morse    Hdw.    Co..    Winnipeg. 

Simmons  Hdw.  Co.,  St.  Louis,  Mo. 
Window   Screens. 

Sanderson,   Harold   Co.,   Paris,   Ont. 
Window    Guards. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire    Door   Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,  Steel,  Brass  and 
Copper. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  ft  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Wire. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,    Ont. 
Northern     Electric    Co.,     Montreal. 
P.   L.    Robertson   Co.,   Milton, 
Wire   Mats. 
Andrews  Wire  Wks.  of  Canada,  Ltd., 

Watford.    Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton, 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire   Goods,   Bright. 

Steel   Co.  of  Canada,   Ltd.,  Hamilton. 
Wire   Goods. 
Acme  Steel   Goods  Co.,   Chicago,   New 

York. 
J.   E.   Beauchamp  ft   Co.,   MontreaL 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire   Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire   Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Hire    Springs. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  ft   Richardson,   Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerville. 
G.    F.    Stephens  ft   Co.,   Winnipeg. 
Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman     ft     Bams     Mfg.     Co.,     St. 
Catharines. 


HARDWARE    AND    METAL 


HARDWARE    AND    METAL 
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There  Were  Many 
Doubters 

when  the  Canadian  Cadets  entered  the  Imperial  Cadet 
Rifle  Competition  in  London,  England,  with  their  new 
and  hitherto  untried  Ross  Cadet  Rifles. 

But  the  Canucks  won  out.  The  Championship  was 
won  by  Cadet  McWilliams  of  Calgary  and  every  import- 
ant event  but  one  was  carried  off  by  the  Canadian  boys. 

The  Ross  Cadet  Rifle  is  an  ideal  boys'  rifle  and  there 
should  be  a  large  sale  for  it.  If  you  have  none  in  stock  why 
not  ask  your  jobber  at  once  or  write  direct  for  prices  and 
discounts? 
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THE  ROSS  RIFLE  COMPANY 

QUEBEC,  CANADA 


Atkins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let    us 
tell   you   how.       A   letter   or     post  card    is   sufficient. 

ATKINS  Sterling  SAWS 


For  Every  Purpose 
A  Perfect  Saw 


E.  C  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 
100 


Vancouver  Branch: 

109  Powell  St.] 


HARDWARE    AND     METAL 


Frost  King  Babbitt  ^? 


The  Result  of  40  Years'  Experience 
in  Metal  Mixing 

]t  is  especially  designed  for  Saw  Mills,  Planing  Mills, 
Threshing  Machines,  Pulp  Machinery,  and  all  classes  of 
Stationary  Engines. 


Hoyt  Metal  Co.,  -  Toronto,  Ont. 

New  York,  N.Y.         London,  Eng.         St.  Louis,  Mo. 


MADE  IN  CANADA 


Our    mixed    metal    sales    amount    to    over    Five    Million    Dollars 
annually. 

It    makes    and    keeps    good    customers    everywhere.      Write    for 
prices. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and    clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A   GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY    BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


/UFK/N 


THAN  YOU  EVER  NEED  TO 
SELL      /UFiOff        GOODS 


fUFKIN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION :     Dealers  stock  the  line  that  will  sell  and  will  bring'  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


/UFKiN 


Goods 


THE /l/FKIN RULE (?O.OF(?ANADA.£ri>i   W/NDSOR.ONT. 


Dr.   Williams'  Fly  and   Insect 

jet     Destroyer    m 


Used  and  highly 
praised  by  hundreds 
of  dairymen  from  coast 
to  coast 


You'll  find  it  a  consistent  good  seller 

Kills  texas  flies,  animal  lice  and  all  bad  germs. 

It  is  easily  applied  and  absolutely  non-poison- 
ous to  animals. 

This  preparation  is  a  liquid  and  sold  only  in  tin  cans  lithographed  in  yellow 
and  black  and  bearing  the  photogravure  and  facsimile  signature  of  W. 
Williams.     None  genuine  unless  so  printed. 

It  is  a  well-known  fact  that   cows  in  Summer  will  not  give  more  than 
half  their  usual  yield  of  milk  when  the  flies  are  at  their  worst.     You 

can  use  this  strong  talking  point  to  dairymen  and  farmers.     Get  them 

to  try  it  and  they'll  always  buy  it,  and  recommend 

it  to  their  neighbors. 

We  guarantee    Dr.  Williams'   Fly  and  Insect  De- 
stroyer to  do  all  that  we  claim  for  it. 

We  will  be  pleased  to  furnish  full  particulars 
and  put  you  in  touch  with  users. 

Manufactured  by 


The  Williams  Chemical  Co.,  Ltd. 

RUSSELL,  ONTARIO 

SOLD  AND  GUARANTEED  BY  THESE 
WHOLESALE  DISTRIBUTORS. 


&     Co.,     Hamilton. 


Wood,     Vallance 
Ontario. 

Wood,  Vallance  Ltd.,  Winnipeg, 
Man.,  sole  distributors  for  the 
Provinces  of  Manitoba  and  Sas- 
katchewan. 

Wood,  Vallance  &  Adams,  Calgary, 
Alta. 

Wood,  Vallance  &  Leggat,  Ltd..  Van- 
couver,   B.C. 

Wood,  Vallance  Hardware  Co.,  Ltd.. 
Nelson,    B.C. 

Cochrane  Hardware,  Ltd.,  Sudbury, 
Ontario. 

A.    J.    Morgan.    London,    Ontario. 

IJ.  H.  Howden  &  Co.,  Ltd.,  Lon- 
don,   Ontario. 

The  Hobbs  Hardware  Co.,  Ltd..  Lon- 
don,   Ontario. 

H.  S.  Howland,  Sons  &  Co..  Ltd.. 
Toronto,    Ontario. 

The  Peterborough  Hardware  Co., 
Peterborough,     Ontario. 

Edwin  Chown  &  Son,  Kingston, 
Ontario. 

W.  B.  Dalton  &  Sons.  Ltd.,  King- 
ston!   Ontario. 

Thos.  Birkett  &  Son  Co.,  Ltd.,  Ot 
tawa,    Ontario. 

The  Ottawa  Paint  Works.  Ottawa, 
Ontario. 

Starke,    Se.vbold    Ltd.,    Montreal,    Que. 

Lewis    Bros..    Ltd.,    Montreal,    Quebec. 

Caverhill.  Learmont  &  Co.,  Mont- 
real,  Quebec. 

A.   Chown   &   Co.,    Kingston.   Ont. 
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Canada's     Only     Hardware     Weekly 


Established 


ished  Every  Saturday 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

July  18,  1914 


No.  29 


Diamond  "A"  Harvest  Tools 


CARRY  OUR  ABSOLUTE  GUARANTEE 

The  J.  H.  Ashdown  Hardware  Co.,  Limited 


CALGARY 


WINNIPEG 


SASKATOON 


HARDWARE    AND     METAL 


The  CUT-OUT  in  the  window  illustrated  here  is  the  most  effective  display  ever 
featured  for  advertising  silver-plated  ware  and  will  be  sent,  upon  request,  to  dealers 
who  purchase,  handle  and  Specialize 


|847  ROGERS  BR0S.€ 

"Silver  Plate  That  W ears' 


\i  is  34  inches  high  and  is  beautifully  lithographed  in   10  colors.     It  is  set  up  in  a 
moment.    The  "Girl"  looks  just  as  if  she  were  standing  behind  a  show  case  or  counter. 

Attract  attention  to  your  window — your  most  valuable  advertising  space. 

MERIDEN    BRITANNIA    COMPANY 


HAMILTON,  CANADA 


HARDWARE    AND    METAL 


Automatic  Power   Washer 

(Buy   it  in  Canada) 

Every  farm  home  in  the  Dominion  should 
have  one  of  these  splendid  power  washers. 
No  man  can  afford  to  allow  his  wife  to 
wear  out  her  life  doing  the  washing  by 
hand  when  with  the  Automatic  and  a  small 
engine  all  this  hard  work  may  be  saved. 
And  most  of  the  men  are  coming  to  see 
this  now-.  They  are  ashamed  to  use  every 
labor-saving  device  in  the  field  while  the 
woman    continues   to   drudge. 

Wide-awake  dealers 
will  be  quick  to 
prepare  for  the 
splendid  power 
washer  business 
that  is  coming.  Get 
our  handsome  32- 
page  book,  giving 
complete  washing 
mac  hine  informa- 
tion. It  is  free.  Ask 
for  Bulletin  107,  so 
we  will  know  what 
you   want. 

Reversible  wringer, 
best  made,  safety 
release,  extra  length 
springs,  easy  con- 
trol, tub  has  bot- 
tom outlet  with 
brass  faucet,  pulley 
on  left  side,  babbit- 
ted shaft  bearinsr, 
high-class  through- 
out. Also  made  in 
electric   type. 

^  Sold   by    Canadian 

* jobbers. 

AUTOMATIC  ELECTRIC  WASHER  CO.,  Inc. 

NEWTON,  IOWA,  U.S.A. 


The 

HERO 

Trolley 

House 

Door 

Hanger 


Header  is 

furnished  with  track 


ADJUSTABLE  TRACK 

BALL-BEARING,  FIBRE  WHEELS 

You  can  sell  the  HERO  within  a  dollar 
of  the  price  of  the  Flat  Track  Hanger. 

We  will   write   your  customers  about 
this  if   you  will  send   us  their  names. 


fcchards  Wilcox* 


CANADIAN 
COMPANY,  Ltd. 
LONDON,  ONT. 


pM^md 


ORDER      STANLEY      No.      3000 

"TW1NROLD"  COILED   DOUBLE 

Self-Tightening  Box  Strapping 

See   page   95 

The    Stanley    Works,    New    Britain,   Conn. 


Canadian   Representatives:   A.   MACFARLANE   &   CO. 
CORISTINE  BUILDING.  MONTREAL 


HANDY    AUTOMATIC    HOG    WATERER 

Never  Leaks — Is  Always  Ready 

Attached  to  tank,  barrel  or  pipe. 
Waters  several  hundred  hogs  daily. 
Can  be  adjusted  on  tank  or  barrel  without  tools. 
Note  Simplicity  of  construction.    Made  entirely  of  metal. 
Will  last  a  lifetime  with  care. 

More  HANDYS  sold  yearly  than  all  other  makes  com- 
bined. ORDER  A  SAMPLE  LOT  and  you  will  DIS- 
COVER WHY. 

NOVELTY  IRON  WORKS 

— m«— -  STERLING,  ILLINOIS,  U.S.A. 
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H  A  R  D  W  A  R  E    AND     METAL 


Pumps  of  All  Kinds 

We  will  gladly  help  you  to  choose  the  right  pump  for  your 
service  or  that  of  your  customer.  Our  experience  placed, 
through  you,  at  the  disposal  of  your  customers  will  give  them 
that  service  which  will  make  them  permanent,  profitable 
patrons.  *"|| 

Goulds  Reliable  Hand  Pumps  and 
Fairbanks-Morse   Water   Systems 

will  solve  any  pump  problem  most  economically  and  to  the 
lasting  satisfaction  of  your  customers.  Built  on  common-sense 
lines,  they  are  designed  for  durability  and  ease  of  operation. 

Write  at  once  for  information  regard- 
ing your  particular  problem. 

The  Canadian  Fairbanks-Morse  Co.,  Ltd. 

Montreal  Toronto  Winnipeg  Calgary  Quebec 

Ottawa         Regina         Edmonton         St.  John         Hamilton 

'Saskatoon         Vancouver         Ft.  William         Victoria 
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DAVIDSON'S  NON-EXPLOSIVE 


Premier  Underwriters  Safety  Gasoline  Cans 

Specially  made  for  Gasoline,  Benzine,  Alcohol  and  all  highly  inflammable  ex- 
plosive liquids.  Saves  30%  Evaporation,  and  preserves  the  volatile  qualities  of 
the  oil  or  spirits. 

Strong  and  Superior  Construction — Finished   in  a  beautiful  Japan  Red. 

The  principle  of  this  Can  for  safe  storing  of  Gasoline  depends  upon 
the  same  fire-stopping  property  of  wire  gauze  that  gives  absolute  safety  in 
use,  to  the  celebrated  "Davy"  mining  lamp.  The  brass  tube  extending  into 
the  tank  is  covered  at  its  base  by  wire  gauze  and  is  sealed  at  the  top  by  an 
automatic  valve  which  practically  makes  it  air-tight.  If  fire  occurs  near  or 
or  around  the  tank  and  excessive  gas  is  formed  by  the  heat,  this  valve  opens 
automatically  and  allows  the  dangerous  gas  to  escape. 

In  case  contents  of  Can  are  ignited  the  vapor  escaping  through  the 
gauze-protected  tube  will  burn  quietly  and  harmlessly  at  the  orifice  without 
exploding. 

Tested  by  the  most  competent  Engineers  and  accepted  by  the  Under- 
writers, its  use  is  therefore  a  positive  safeguard  to  human  life  and  property, 
and  will  reduce  your  insurance  rates  to  the  minimum. 

— Three  Sizes — 

1,  2,  and  5  gallon. 

Write  for  Prices. 

The  Thos.  Davidson  Manufacturing  Co.,  Ltd. 


Montreal 


Winnipeg 


Toronto 
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We  want  YOU  to  have  a  copy  of  our  new  book. 
It's  yours  for  the  asking.  You  may  be  in  need  of 
a  few  lines.  Send  us  the  order  and  we  will  enclose 
a  copy,  or  if  you  don't  need  anything  drop  us  a 
card  and  we  will  send  it  by  express. 

The  most  complete  Hardware  Catalogue  ever 
issued  by  a  Canadian  House.  Covers  1,350  pages, 
8,000  illustrations.  The  greatest  possible  help  in 
making  up  mail  orders.     Write  to-day. 

LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 
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What   is  Your  Favorite 
Department  in  the  Hard- 
ware Business? 

Do  you  make  a  "fad"  of  any  of  your  departments? 

Is  there  any  particular  class  of  goods  on  which 
you  are   hungry  for  more  information? 

Write  and  tell  us  what  it  is.  Tell  us  something 
of  your  ideas  for  buying,  displaying,  advertising 
and  selling  in  your  pet  department.  Let  us  know 
on   what  phases  of  the  subject  you  wish  more  light. 

These  suggestions  will  help  our  editors  to  draw 
up  the  list  of  contents  for  our  Annual  Fall  Number, 
to  be   issued   August  22. 

We  want  to  make  this  the  finest  of  all  the  Annual 
Numbers  we  have  issued  in  our  26  years  of 
experience. 

Your   ideas  will  help,  and  help  wonderfully. 

HARDWARE  AND  METAL 

Canada's  Only  Weekly  Hardware  Paper 
Montreal,    Toronto,  Winnipeg,  Boston,  New  York,  Chicago,  London,  Eng- 
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SMP 


S!'QUALITY*> 


SMP 


•QUALITY*: 


SMP 

HEAVT  STEEL 
BUCKETS 


SMP 


'QUALITY*: 


HOT    GALVANIZED 

Think  of  pails  made  of  24-gauge  steel 
plate,  wired  on  the  top  edge  with  34  rod, 


\\ 


ith 


bails    and    handsome    wood 


No.  140 


handles  and  finally — dipped  one  by  one 
in  a  bath  of  pure  molten  spelter, — free 
from  dross. 

You  are  then  thinking  of  No.  140  and 
No.  160    SMP    neavY  steel  buckets. 

Recommend  them  to  all  your  customers 
for  all  heavy  work. 


No.   160 


■Shipments 
Made  Promptly 


SMP 


'QUALITY*: 


the  SHEET   METAL   PRODUCTS    CO.  0F^T 


MONTREAL 


TORONTO 


WINNIPEG 
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Kynoch's  Loaded  Shot  Gun  Shells 


BONAX 


Smokeless 


Loaded  with  K.  S.  G.  Smokeless  Powder 

12  GAUGE,  SIZE  OF  SHOT    BALL    SSG   AA   BB    1.2.3.4.5.6.7.8. 
16  GAUGE,  SIZE  OF  SHOT    BALL    SSG    —    BB    1.2.3.4.5.6.7.8. 
20  GAUGE,  SIZE  OF  SHOT        1.        2.        3.       4.    5.6.7.8. 
NO.  1 ,  SHOT  AND  SMALLER  CHILLED,  25  in  a  BOX,  500  in  a  CASE. 


KYBLACK 


Black 


Loaded  with  Kynoch  Black  Powder 


10  GAUGE,  SIZE  OF  SHOT    BALL  SSG  AA   BB    1.2.3.4.5.6. 

12  GAUGE,  SIZE  OF  SHOT   BALL  SSG  AA   BB    1.2.3.4.5.6.7.8. 

16  GAUGE,  SIZE  OF  SHOT   BALL  SSG  —    BB    1.2.3.4.5.6.7.8. 

20  GAUGE,  SIZE  OF  SHOT  BALL  SSG  —    BB    1.2.3.4.5.6.7.8. 

All  K.B.  Shells  Loaded  with  Drop  Shot,  25   in  a  box, 
500  in  a  case. 

Kynoch  loaded  shells  may  be  procured  from  your  jobber. 

For  the  convenience  of  the  trade  we  are  carrying  a  large  stock    of   all  the    above 
loads  in  Montreal. 

Write  for  a  copy  of  our  Ammunition  Catalogue. 

KYNOCH  LIMITED,    Birmingham,    England 

Canadian  Representative: 

A.    MACFARLANE    &    CO. 

Coristine  Building,  Montreal 


HARDWARE    AND    METAL 
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The  "CAVALIER"  Single  Shot  Gun 


is  made  specialty  for  us. 
Do  not  confound  it  with 
some  of  the  cheap,  com- 
mon ones  now  on  the 
market,  for  it  is  a  much 
superior  article.  Barrel  is 
decarbonized  steel,  fine 
case-hardened  frame,  oil- 
finished  walnut  stock,  12, 
16  or  20-gauge. 

The  STERLINGWORTH 
No.  41  Double  Barrel  Gun 

is  another  line  high  in 
quality  and  well  finished. 
Compressed  fluid  steel! 
barrels,  fine  walnut  stock, 
tapered  locking  bolt,  coil 
springs,  simple  action,  12- 
gauge. 

THE  PARKER 

No.  0412  Double  Barrel 
Gun.  Trojan  steel  barrels, 
drop-forged  steel  frame 
and  parts,  American  black 
walnut  stock,  12-gauge. 
Parker's  have  had  a  re- 
putation for  years. 

REMINGTON  RIFLES 

Solid  breech  hammerless 
take-down  pattern,  ord- 
nance steel  barrel,  Ameri- 
can walnut  stock.  Weight 
6%  lbs.  Six-shot  capacity. 
30  cal.,  32  cal.,  and  44  cal., 
using    Remington    High- 


Power 

ridges. 


Rimless    Cart- 


The  "Sterling-worth" 


CAVERHILL, 


No.  14A 

J?e/nfngto/).-UMC 

New  Arms  Catalogue— Just  out.     Write  for  a  copy 

LEARMONT    &    Company 

Montreal 


EW//aw,w^////y^^^^^ 


HARDWARE    AND    METAL 


AMERICA  TROLLEY  HANGERS 


.Tandem  Trucks. 

Doors  can  swing 
out. 

Universal    favorite 

for 

Warehouse,Garage 

Factory  and  Barn 

Doors. 

Packed- — one  pair 

in  a  box  with  screws 

and  bolts  and  three 

brackets. 


Hardened    Roller 

Bearings,  very 

strong  and  well 

made.     Lateral 

adjustments,  anti- 
friction, forged- 
steel  yokes  and 

built  for  hard  usage. 

Rail  brackets  are 
corrugated  and 
track  is  heavy. 

Recommended  to 
give  satisfaction. 


WEIGHT  PER  DOZ.  PRS.   115  LBS. 


Canada  Steel  Goods  Co.,  Ltd.        Hamilton,  Ont 


Magnets    That     Will    Draw    Warm    Weather    Business 

MECHANICAL  WASHERS  AND  WRINGERS 


M 


Electric  Engine  and  Water  Power  Driven  Machines  that  Embrace  the    Very 
Latest  Features,  including  Swinging  Wringer,  Removable  Tub,  Etc. 

adeby  CUMMER-DOWSWELL,    Limited.   Hamilton,   Can. 


Agents— W.  L.  HALDIMAND  &  SON.  MONTREAL 


H.  F.  MOULDEN  &  SON,  WINNIPEG 


HARDWARE    AND    METAL 


The 

Steel  Company  of  Canada,  Limited 

Hamilton,  Ontario 


We  carry  a  large  stock  of  Standard  sizes  from  %"  to  12"  (inside  diameter) 
from  which  we  can  make  immediate  shipments  of 

WROUGHT 


Agricultural  Pipe        M^ffcj  1  Ink  Hl^^       Fencing  Pipe 

Bedstead  Tubing  BLJr    I      WLjr    BV  Railing  Pipe 

Conduit  and  Signal      \M  H  ^  ^     Steam  and  Gas  Pipe 

pipe  m     mm     mmm 

Black  and  Galvanized  Standard  and  Extra  Heavy 


Our  modern  machinery  permits  us  to  cut  the  pipe  in  such  a  man- 
ner that  the  passage  inside  is  perfectly  clear,  and  free  from  burrs. 

Our  product  has  a  Clean  Surface,  free  from  blisters  and  other 
irregularities. 

Uniformity  is  a  quality  found  in  our  pipe,  both  in  material  and 
workmanship,  which  increases  the  life  and  usefulness. 

The  Thread  is  of  Even  and  Perfect  cut,  which  insures  a  snug- 
fitting  with  the  coupling. 

Every  length  is  tested  to  600  lbs.  pressure  per  square  inch. 

LEAD  PIPE 

MADE  OF  THE  BEST  PIG  LEAD 

Soil  or  Waste     Composition  Gas  Pipe      Fountain  or  Aqueduct 


y////////////////////^^^^ 


Sales  Offices  : 

HAMILTON  MONTREAL  TORONTO  WINNIPEG 

VANCOUVER  VICTORIA  ST.  JOHN  HALIFAX 


^/^/tt^/^/^^^^^ 


9 


HARDWARE    AND    METAL 


It  Pays  to  Meet  This  Demand 

Every  day,  from  coast  to  coast,  there  is  a  brisk, 
insistent  demand  for 

NICHOLSON-MADE-FILES 

Manufacturers,  superintendents,  purchasing  agents  and  mechanics 
have  learned  by  experience  that  these  are  the  most  efficient  files— That 
they  cut  deeper,  last  longer,  are  more  uniform  in  workmanship,  and 
cost  least  to  use. 

For  50  years  these  files  have  been  building  up  a  reputation  as  a 
mighty  good  file.  To-day,  each  sale  means  a  satisfied  customer  and  more 
profitable  trade  in  files.  „_««»  „„,, 

If  you  are  not  now  benefiting  by  this  demand  for  NICHOLSON- 
MADE-FILES,  by  all  means  get  in  line  for  your  share  of  the  business 
to-day. 

YOUR   JOBBER  can    supply    you    with  the 
small  stock  required. 

BRANDS : 

Kearney*&  Foot  —Great  Western— American— Arcade— Globe 

NICHOLSON  FILE  COMPANY 

PORT  HOPE,  ONTARIO 


OVER 

r50,000,00(F 

FILES 

kAYEAR, 


WHITMAN  nBARNES 


TWIST    DRILLS 
CARBON  AND 
HIGH  SPEED 


WRENCHES 

SCREW  AND 

DROP  FORGED 


REAMERS 
CARBON  AND 
HIGH  SPEED 


COTTERS 

CHISELS 

PUNCHES,    ETC. 


Users  recognize  "W  &  B"  tool  quality,  backed  by  60  years'  uninterrupted  manufacturing  experience.  Stock  this 
established  line  and  increase  sales.  If  you  jobber  cannot  supply,  write  us  and  we  will  see  that  you  are  supplied. 
Send  for  catalog  No.  82-H. 

THE  WHITMAN  &  BARNES  MFG.  CO. 

Established    1854 

Office  and  Factory,  ST.  CATHARINES,  Ont.  Stocks  Carried  at  Winnipeg  and  Montreal 
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tarrett 


ertrice 
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15,000  Requests 
for  Starrett  Catalogue 

Last  year  we  received  15,000  inquiries  in  answer  to  our  advertisements  in  many 
papers.  Nearly  every  inquiry  is  keyed  so  that  we  know  what  papers  are  pulling 
best  and  also  which  of  our  ads.  appeal  most  strongly. 

There  are  letters  in  this  pile  from  all  over  the  world  and  from  all  kinds  of  men  —  purchasing 
agents,   foremen,   superintendents,   machinists,   carpenters,  chauffeurs,  engineers,  clerks,  doctors, 
bv.nvtat.on  lawyers,  and  so  on.     Some  requests  come  on  letterheads  of  prominent  com- 

panies, some  from  government  department  offices,  some  from  municipal  and 
state  offices,  some  come  on  post  cards  and  some  on  scraps  of  wrapping  paper. 
But  every  man  gets  a  catalog,  and  if  there  is  a  hardware  dealer  in  his  town, 
the  dealer  is  notified  of  the  inquiry  and  the  man  is  told  to  go  to  that  dealer. 
That  is  what  we  call  "Sales  Service"  for  the  dealer. 

Is  your  stock  of  Starrett  Tools  ready  to  meet  any  request  that  comes?  If  not, 
stock  up.    Don't  lose  a  sale  because  you  are  not  prepared. 

The  L.  S.  Starrett  Company 

WORLD'S  GREATEST  TOOL  MAKERS 

ATHOL,  MASS. 


-17  No.  Jefferson  Street 


NEW   YORK— 150  Chambers  Street  CHICAGO,  111. 

LONDON— 36-37  Upper  Thames  Street,  E.C. 

We  manufacture  Fine  Mechanical  Tools — Bevels,  Calipers  and  Dividers,  Centre  Testers,  Clamps,   Drill  Blocks,  Gages,  Hack 
Saws  and  Frames,  Levels,  Micrometers,  Rules,  Scribers,    Speed    Indicators,  Squares,  Test    Indicators,   etc. 


?ZZZZZZ2ZZZZ22Z3E!ZEZZ2ZZlZZ^^^ffl2ZZ2ZZZZEZ&. 
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North  Bros/  Freezers 

Comprise  the  largest  line  built  in 
any  one  plant — Hand  Freezers, 
Machine  Freezers,  Confectioner's 
Freezers,  etc. 

Whether  you  stock  the  LIGHT- 
NING, GEM  or  BLIZZARD,  you 
get  a  freezer  that  has  made  good 
more  than  a  quarter  century — one 
that  has  won  its  way  into  the  hearts 
of  the  housekeepers  by  service  that 
satisfies,  backed  by  quality  that 
creates  confidence  in  both  mer- 
chant and  manufacturer. 

The  BLIZZARD,  being  a  low- 
priced  freezer,  makes  a  good  run- 
ning mate  with  either  the  GEM  or 
LIGHTNING. 

Now  is  the  time  to  place  your 
order. 

Your  jobber  will  supply  you. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,   PA. 


**<©  ducts 


"From  Ore  to  Finished  Product" 

WIRE  NAILS 

All  Standard  and  Special  Gauges 


NAIL  WIRE,  RIVET  WIRE 
Straightened  and  Cut  to  Length 


Specify  "Domsteel  Steri- 
lized Blued  Lath    Nails." 


DOMINION 

IR0N&  STEEL  CO. 

Limited 

Head  Office  and  Works 
SYDNEY,   N.S. 

Sales    Offices : 

Sydney,  N.S.;  112  St. 
James  St.,  Montreal; 
18  Wellington  St.  E., 
""oronto. 
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Mrs.  Pott's 
Sad  Irons 

No.  50  —  Mckel-plated. 
No.  55  —  Polished  ja- 
panned top.  Stands 
coppered. 


The  "IDEAL" 

Self-Heating  Sad  Iron 


Is  a   good  line  to  push  in   the  hot  weather.     It 

does  away  with  the  necessity  of  lighting  stoves 

and   the   resultant  misery. 

The    "Ideal"    is    absolutely    safe    because    each 

tank  is  tested  to  stand   175  lbs.,  while  only  2% 

lbs.  pressure  is  on  the  tank  when  ironing. 

Handle   and  operator   are   always   cool,   and  the 

perfect  combustion  assures  no  gas. 

Cost  of  operation  is  less  than  one  cent  a  day  for 

a  family  of  five.     Heat  can  be  regulated  to  suit 

conditions.     There  is  no  possibility  of  scorching 

clothes. 

Exposed    parts    are    nickel-plated    and    polished, 

giving  the  iron  an  attractive  appearance. 


Sleeve  Irons 

Nickel    face,    plated    top,    with    narrow    point 
suitable  for  the  finest  work;  lace,  waists,  etc. 


Mrs.  Pott's  Handle* 

No.   1 — Cast.     No.   2 — Malleable.     Every  handle 
guaranteed  to  fit  every  Taylor-Forbes  iron. 


^Ijissp^ 


If  your  Jobber  cannot  supply  you,  write  us  and  we 
will  ship  immediately. 

TAYLOR-FORBES  CO. 

LIMITED 

Head  Office  and  Works :  GUELPH,  ONT. 

Branches  and  Agents  : 

Taylor-Forbes  Co.,  246  Craig  St.,  Montreal;  Canadian  United 
Mfrs.  Agency,  London,  Eng.;  H  G.  Rogers,  147  Prince  William  St., 
St.  John,  N.B.;  H.  F.  Moulden  &  Son,  Travelers'  Bldg.,  Winnipeg, 
Man.;  Taylor-Forbes  Co.,   Ltd.,  1070  Homer  St.,    Vancouver,  B.C. 
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APOLLO  KEYSTONE  GALVANIZED  SHEETS 


COPPER  BEARING 


WEATHER  WEARING 


RUST  RESISTING 


The  best  sheets  on  the  market  for  Roofings, 

Siding,  Guttering,  Cornices,  Pipe,  etc.,  and 

for  all    exposed    Sheet   Metal  Work. 


UNITED    STATES    STEEL    PRODUCTS    COMPANY 


NEW  YORK,  U.S.A. 


Branch  Offices,  WINNIPEG  AND  VANCOUVER 
SELLING  AGENTS  FOR  EASTERN  CANADA : 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


YES,  SIR— MR.  DEALER! 

We  ship  the  day  we  get  the  order. 

We  can  do  this  because  of  the  enormous  stocks  we  carry  at 
Oshawa  and  all  Branches. 

1V/1 17  T  A  I  SHINGLES  ROOFING  SIDING 

IVIHi   1   A  Li  CEILINGS      TROUGH      PIPE      FITTINGS 

IF  YOU  WANT  MODERN  GOODS  AT  RIGHT  PRICES, 
SEND  US  YOUR  ORDER  AND  BE  SAFE! 

THE  PEDLAR  PEOPLE,  LIMITED 

ESTABLISHED  1861 

OSHAWA,  ONTARIO 

MONTREAL       TORONTO       OTTAWA       LONDON      CHATHAM      WINNIPEG 
Everything  in  Sheet  Metal  for  Buildings. 


4"F 
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Your  Customers  are   Tired 

of  Eating  Unsatisfactory  Noon  Lunches 

Display  these   Lunch  Kits  in  your  window  and  watch  them 
spread  through  your  town — to  Your  Profit. 

~1< 


Prices, 

without      Alumi- 
num Trays: 

No.  10,  Tan,  $2.25 

No.    310,    Black, 

$2.25. 


Prices, 

with     Aluminum 
Tra)^s : 

No.  20,  Tan,  $2.50 

No.    320,    Black, 
$2.50. 


The  "Universal"  Lunch  Box 

with  Vacuum  Bottle 

is  eagerly  bought  by  Workmen,  Office  Clerks,  Farmers,  everyone  who  has  to  eat  the 
noon  lunch  away  from  home.  It  brings  fresh  home  cooking  with  a  hot  or  cold  drink  to 
the  outside  luncher.  It  is  strong  and  handsome;  made  of  sheet  metal,  finished  in  brown 
or  black  enamel.  Food  Drawer  has  self-locking  catch  and  is  well  ventilated.  Nos. 
20  and  320  have  aluminum  trays  for  semi-liquid  food. 


The  Vacuum  Bottle  furnished  with 
every  "Universal"  Lunch  Box  is  first- 
class  in  every  respect.  Keeps  cold 
liquids  cold  3  days  and  hot  liquids  hot 
24  hours. 


The  Glass  Filler  is  protected  from 
breakage  by  the  Metal  Spring  contain- 
er. The  cap  of  the  case  has  folding 
handles  for  its  use  as  a  Drinking 
Cup. 


The  "Universal"  Lunch  Box  is  Sanitary  and  Easily  Kept  Clean. 

THIS  BRAND  INSURES  A  LUNCH  BOX  THAT  WILL 
SELL  QUICKLY  AND  GIVE  SATISFACTION. 


t 


UNIVERSAL 


5 


WRITE  TO  YOUR  JOBBER  FOR  PRICES  OR  DIRECT  TO  US. 

LANDERS,  FRARY  &  CLARK 

NEW  BRITAIN,  CONN.,  U.S.A. 
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The  Disston  Standard  of  Quality 
Applies  to  Every  One  of  Their  Products 

From  the  beginning,  74  years  ago,  a  high  standard  was  set  for  Disston  Brand  Goods.  This  stand- 
ard has  been  raised  to  keep  pace  with  the  advance  of  the  times.  So  high  is  this  standard  that  both 
dealers  and  mechanics  have  come  to  look  upon  a  Disston  Saw  or  Tool  as  the  standard  by  which  to  judge 
all  others. 

Henry  Disston,  himself  a  finished  mechanic,  insisted  upon  sending  his  sons  into  the  shop  to  learn 
the  business  as  he  did.  Realizing  the  importance  of  this  early  training,  his  sons  in  turn  placed  their 
sons  in  the  shops  until  they  thoroughly  understood  the  manufacturing  end  of  the  business. 

This  means  that  the  sons  and  grandsons  of  Henry  Disston,  who  to-day  manage  the  great  business 
which  he  established,  are  all  practical  men.  They  know  the  business  from  the  ground  up,  which  assures 
a  maintenance  of  the  efficiency  and  high  quality  of  all  products  manufactured  by  the  Disston  Works. 

HENRY    DISSTON    &    SONS 

Incorporated 

Keystone  Saw,  Tool,  Steel  and  File  Works 
PHILADELPHIA,  U.  S.  A. 

Canadian  Works,  Toronto,    Canada 


The    Largest    Works    of   the  Kind   in   the  World 

50  Acres  58  Buildings  3600  Employees 
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Automobile  Screw  Plate 
For  Ford  Model  "T" 


This  Screw  Plate  is  particularly  adapted  to  the  Ford, 
but  it  also  matches  the  threads  used  in  practically  all  of 
the  medium-priced  Cars. 

No  repair  shop  is  complete  without  ore  of  our  Motorcycle  Screw  Plates.    Motor- 
cycles have  threads  not  found  in  the  usual  assortment.    You  get  them  all  in  this  set. 


Do  our  friends  the  Dealers  realize  that  there  is  a 
handsome  profit  for  them  handling  our  Screw  Plates'? 

Butterfield  &  Co 

Rock  Island,  Quebec 


New  Line 

UNIVERSAL    CLOTHES    WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 


Spiral  Pressure  Springs 


Plain  Bearings 

No.  310E  Rolls  10x1  3/4  in. 
"     31  IE      "      llxl  3/4  in. 


Packed  3  and  6  in 
a  case. 


fyfa   Enclosed  Cog  Wheels 


Steel  Ball  Bearings 

No.  317E  Rolls  10x1  3/4  in. 
"    318E     "       llxl  3/4  in. 


Same  style  made  in 
Folding  Bench. 


Send  for  Catalog  (F) 

THE    AMERICAN    WRINGER    COMPANY 


NEW  YORK, 


U.S.A. 
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A  Customer  Said  to  Our  Salesman 


MY    GRANDFATHER    started    this    business,  and    he    used 
drills. 


MY  FATHER  followed  him,  and  he  used 


drills. 


1  succeeded  Father,  and  I  am  using  them  too 

They  have    given  us  satisfaction  for    Half 
a  Century,  but  I  will  give  yours  a  trial. 


He  now  uses 

WILT 

DRILLS 


YOU 

carry    goods   in 
stock,    not    merely 
because    Your    Father 
carried  them  and   perhaps 
also    Your    Grandfather,    but 
because    they    give    satisfaction. 
WILT    Drills    will   satisfy    your  cus- 
tomers.     They    are    properly    made — 
scientifically  hardened. 

YOU  CAN  SELL  THEM. 
Ask  for  the  catalogue  and  prices. 

THE  WILT  TWIST  DRILL  CO.  OF 
CANADA,  LIMITED 


WALKERVILLE, 


ONTARIO 


r&RARM$(S 


The  New  H  &  R  Self-Loading  Pistol  caliber  25  (6  35  m/j 


TBAOe 


A  hammerless  pistol  of  the  automatic 
type  combining  the  desirable  features  of 
the  various  pistols  now  on  the  market  and 
offering  in  the  highest  degree  simplicity  of 
construction,  strength  and  reliability  of 
mechanism,  light  weight  and  compactness. 


A  special  circular 
describing  this 
pistol,  also  a  cata- 
log of  our  complete 
Hoe,  will  be  mailed 
to  any  address  on 
request. 

Leadine  Hardware  and 
Sporting  Goods  Jobbers 
can  now  supply.  Ask 
your  jobber  lor  this 
pistol. 


Harrington  &  Richardson  Arms  Company, 


715  Park  Avenue 
Worcester,   Massachusetts,  U.S.A. 


IS 


HARDWARE    AND    METAL 


"Metallic"  The  Best  Eavestrough 

When  you  stock  any  Metallic  building  material  you  simply  insure  a  quick 
turnover  and  a  profit  you'll  like.  "Metallic"  Eavestroughs,  10  feet  long, 
are  made  of  the  best  quality  of  galvanized  sheets,  on  heavy  machines,  every 
length  guaranteed  to  fit  perfectly.  Our  trough  is  die  made.  No  dab  marks. 
"We  also  make  Conductor  Pipe — corrugated  or  plain,  in  ten-feet  lengths. 
N.  B. — "Prompt  shipment  guaranteed. 


\/§^&7&£jg&E&2'W 
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Plain,  Round  or  Corrugated  Conductor  Pipe — Size  2,  3,  4,  5  and  6"  diameter. 


The  Metallic  Roofing  Co.   of  Canada,  Limited 


Manu  f  acturers 

TORONTO        and        WINNIPEG 


BRASS    FOUNDRY 

STAIR    RODS 
STAIR     EYES 


CASEMENT 

MUSLIN 

ROD     FITTINGS 


WRITE 
FOR  LIST 


G.B.  BIRCH 

CHEAPSIDE 
BRASS    FOUNDRY 
BIRMINGHAM 

ENGLAND 


NO.     2319 

FLAT  FRONT.         ROUND  BACK.  SOLID.         CASED  ALL  OVER  WITH  BRASS.         CAST  ENDS. 

MADE  ]4  IN.  AND  h  IN.  WIDE.        ANY  LENGTH 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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MASSACHUSETTS    TOO'—CL 
GREENFIELD,      MASS.       ■ 
U.S.  A. 


DRAUGHTSMAN'S  PROTRACTOR  NO.  50 

Lies  flat  on  the  board. 

Vernier  to  read  5  minutes. 

Show  one  to  a  draughtsman,  and  you  have  made  a  sale. 

Goodell-Pratt  Company 

Greenfield,  Mass.,  U.  S.  A. 


CARTRIDGES 


We    Load   for     the     World 7 

C  No  Ammunition  Manufacturer  or  Loader  handles   or   loads  a 
greater  variety  of  shot  gun  powders   than  ourselves,  consequently 
our  experience  of  the  styles  of  powders  and  the  specification  of  loads 
which  give  the  greatest  satisfaction  to  sportsmen  is  second  to  none. 
Eley  Smokeless  Shot  Gun  Powder  (33  gr.  class)  is  inferior  to  no  other  powder. 

33  grains  is  the  Eley  Standard  load,  and  that  this  will  do  the  work  more  satisfactorily  than  heavier  loads  of 
other  powders  is  one  of  its  merits.  This  load  ^ives  re&ults  equal  to  3  J  drs.  of  other  bulk  smokeless  powders. 

ELEY  CARTRIDGES  are  shot  in  the  snows  oi  Canada,  the  heat 
of  Central  Africa  and  India,  and  elsewhere  throughout  the  world. 
SOLD  BY  ALL  GUNMAKERS  AND  AMMUNITION   DEALERS. 

ELEY    BROS.     (CANADA),    LIMITED,    NORTH    TRANSCONA,    MAN. 

ELEY    BROS..    LTD..    LONDON 
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Adopt  the  highest  standard  of  practice  possible  by  selling  standard  goods  only.  It 
saves  you  trouble  and  loss  of  trade  explaining  away  failures.  A.  range  that  will  meet 
a  standard  test  is 

MXIarys 

"GARRY"  STEEL  RANGE. 


Roomy    High  Close! 
with  l./t  4!jb    Door. 


Mc  Clary  s  Fuel  Saver 


Six  Hole  Tbb 
Nickeled  Shelf-* 


Correctly  Proportioned 
Fire  Box  yX 

Nine  Piece  Semi-Steel  Lini 

Ash  Crudes  and  Lar^e' 
Ash  Pan 


Two  Nickeled  Teapot  Stands 


eservoir 
Cobber  Lined 


Plain    Artistic 
Nickel  Trimminss 


Fall    Size  20' Oven 


Heavy   R.i£Ad  Base 


^  Heavy    K-i2\» 


Accurate    Thermometer 


Its  appearance  is   always  attractive — No  gawdy   tiimmings   to 
tire  the  eye. 

The  Base   is  heavy — holds   the   range   rigid. 

The    firebox    linings    in    nine    pieces — MeClary's    famous    semi- 
steel   makes  them   practically   indestructible. 
The   Ovens  are   18-inch   and   20-inch — full   size,   means   no   diffi- 
culty in  roasting  largest  joints. 


The  reservoir  is  a  copper  one — will  never  rust. 

The.  flue  construction  is  perfect — it  utilizes  all  the  heat  by 
forcing  it  twice  round   the  oven. 

Au.l  the  price  is  moderate — it's  so  moderate  as  to  clinch  your 
prospective  sales.  A  postal  request  for  more  information  will 
be  gladly  given  prompt  attention. 


' 'MeClary's"  on  goods  is  a  Quality  Name. 

MXTaryfc 


LONDON  TORONTO  MONTREAL  WINNIPEG  VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY        SASKATOON        EDMONTON 
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YALE 


$15,000  in  Cash  Prizes 

for  the  best  window  displays  of  the  products  of 
members  of  Rice  Leaders  of  the  Wo  rid  Association 

Canadian  Yale  &  Towne  Limited  is  a 
member  of  the  Rice  Leaders  of  the  World 
Association — an  association  of  manufac- 
turers who  are  the  acknowledged  leaders 
of  the  world  in  their  particular  fields. 

This  association  is  offering  to  dealers 
everywhere  $15,000  in  Cash  Prizes  for 
Window  Displays. 

Write  us  for  full  particulars  and  in- 
formation as  to  the  conditions  governing 
this  National  Window  Display  Contest. 
You  will  be  interested. 

The  grand  prize  is       .       $2000 

The  second  prize  is       .       $1000 

The    third    prize   is       .       $   500 

And  460  other  prizes  amounting 
to  $11,500 
Let  us   cooperate   with   you   in  trying 
to  win  one  of  the  463  cash  prizes  by 
furnishing  you    with    information    and 
data  that  will  help  you  to  get  up 

An  Unusual  and  Striking 
Window    Display    of    Yale    Products. 

Canadian  Yale   &   Towne    Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Offices  and  Works:   St.  Catharines,  Ont. 


Many  a  day's  profit 
is  lost 

through  forgotten  charges  and  over- 
looked accounts. 

And  many  ah  hour  of 
your  time  is  being  wasted 

as  well  as  much  energy  by   the  old 
method  of  keeping  books 

x  j    ^      *  Prevents      for- 

TheMcLaSKey     gotten  charges, 

Account  keeps  close  tab 

0  n     slow  -  pay 
System  customers,  and 

keeps  accounts 
posted  up  to  the  minute,  with  NO 
NIGHT  WORK. 

More  than  100,000  merchants  in  all 
lines  of  trade  have  adopted  this  sys- 
tem and  plugged  their  old  profit 
leaks. 

If  your  business  is  worth  having  it's 
worth  protecting. 

Learn  all  about  the  McCaskey  Ac- 
count Register. 

Send  Coupon  for  full  information. 


DOMINION  REGISTER  CO.,  LIMITED 

Toronto,    Ontario 

Gentlemen: — I'm    willing    to    learn    more    about    the 
McCaskey.     Please  send  catalogue. 


Name.  .  . 
City.... 
Business . 


.  Prov. 
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Lundy 
Shoveh 


will  give  your  customers  a 
maximum  of  service  and  sat- 
isfaction. 

They  are  made  of  Open- 
Hearth  Crucible  Steel  and 
have  double-ply  straps  and 
cold-rolled  blade  point.  These 
are  reasons  why  the  Lundy  is 
exceptionally  strong  and  dur- 
able. You'll  take  out  the 
best  insurance  against  com- 
plaints and  lost  customers  if 
you  stock  and  boost  these 
shovels. 

We  make  3  grades  so  as  to 
completely  meet  the  demands 
of  the  trade. 

Each  and  every  grade  is  fin- 
ished very  attractively. 

A  trial  of  the  Lundy  will  con- 
vince you  of  its  excellent  selling 
qualities. 

If  your  jobber  cannot  supply 
you,  write  us  and  we'll  ship 
quickly. 

The  Lundy  Shovel  &  Tool 
Company,  Limited 

General  Office  and  Works:  Peterboro,  Ont. 

SELLING  AGENTS: 

Delorme  Bros.,  Montreal;  Tees  &  Persse,  Ltd.,  Winni- 
peg; Tees  &  Persse,  of  Alberta,  Ltd.,  Calgary;  B.  C. 
Equipment  Co.,  Vancouver,  B.C.;  Colonial  Varnish  & 
Color  Co.,  20  Francis  Street,  Toronto,  Ont. 


1 
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We  Help  You 

to  Take  That 

Holiday! 


I 


F  you  want  to  earn  some  extra 
money  so  you  can  take  a  vaca- 
tion, a  holiday  this  summer,  we 
will  help  you.  You  supply  a  few 
hours  of  your  spare  time  each 
week  and  we  will  supply  the 
money.  There  are  many  people 
in  your  district  who  will  read 

MACLEAN'S 
MAGAZINE 

if  its  real  character  is  explained  to 
them.  They  will  readily  subscribe 
if  you  ask  them. 

C\  N  each  subscription  we  allow 
you  a  liberal  commission. 
By  giving  three  or  four  hours  a 
week  to  this  work  you  can  earn 
several  hundred  dollars  a  year. 

V^OU  will  enjoy  the  work  and 
will  find  it  one  of  the  best  ex- 
periences you  can  get.  We  teach 
you  how  to  SELL,  how  to  ap- 
proach men  and  get  their  orders. 
All  you  supply  is  a  little  spare  time 
and  work. 

C  END  a  postal  card  to-day,  ask- 
ing us  to  show  you  how  we 
can  help  you  earn  a  holiday  trip 
this  summer. 

Circulation  Department 

MacLean  Publishing  Co.,  Limited 

143-153    University   Avenue,    Toronto,   Canada 
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Good  Pumps 
with  Good  Profits 

We  are  looking  for  the  pump  dealer    who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall   Pumps    are 
well  made,   properly    fitted 
good    through  and    through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps — for  Force  or  Lift 
use — every  size,  style,  kind,  in  our  big  catalogue. 


Write 


The 


R.  McDougall  Co.,  limited 

GALT,   CANADA 


Parker's  Damper  Quadrant. 


Parker 
Damper    Rod   Clips. 


Showing      Rod      attached      to 

Damper    by    Two    Parker 

Damper   Rod   Clips. 


The  Most  Perfect  and 
Practical  Device  yet 
Designed  for  Controlling 
Dampers  and  Deflectors- 

that's  Parker's  Damper  Quad- 
rant. 

Has  only  two  parts — lever  and 
frame.  The  lever  locks  right  onto 
the  frame,  doing  away  with  the 
need  of  drilling  and  the  use  of 
pins,  springs  and  nuts.  You  can 
appreciate  how  much  time  and 
labor  this  saves. 

Made  of  malleable  iron  and  brass 
in  four  sizes.  Can  be  fitted  to 
either  round  or  square  ducts. 
Literature? 

Mighty  Practical 
Things — These  Clips 

They  solved  for  good  the  trouble- 
some problem  of  attaching  rod 
firmly  to  damper  without  drilling 
and  consequent  weakening  of 
the  rod. 

Their  use  affords  the  easiest  and 
quickest    way    of    constructing    a 
durable  damper. 
Five  sizes  for  square  rods. 
Write  for  Literature. 

PARKER    SUPPLY    CO. 

Manufacturers  of  Engineers' 

and     Sheet-Metal      Workers* 

Specialties. 

521  W.    45th    St.,    New  York 


SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.  THOMAS,  ONTARIO 


A   Demonstration 
Makes  a  Sale 


MAXIM 
SILENCER 


The   Maxim   Silencer  has  aroused   more  in- 
terest and  received  more  publicity  than  any 
other    invention    iu    the    firearms    field    for 
years.    This  insures  numerous  and  steadily- 
growing  sales  to  the  dealer  who  sells  't — and  makes  known 
to  his  customers  the  fact  that  he  sells  it. 
We   help  you   sell   and   demonstrate   the   Maxim   Silencer   In 
your  store.     We  furnish  you,  without  charge,  with  a  strik- 
ing store  sign,  folders,  and  other  helps.     And  we  advertise 
persistently   in    sporting   and   outing  papers,   farm   journals 
and  other  publications  which  reach  rifle  owners  In  city  and 
country. 

You  can  sell  a  Silencer  with  every  rifle  bought  In  your  store 
— iu  addition  to  selling  present  rifle  owners  In  your  terri- 
tory.    Every   sale   means  an   extra  profit. 

Ask  your  jobber;  or  write  to  us  for  full  particulars,  prices 
and   discounts. 

Maxim  Silencer  Co.,         104  Huyshope  Ave. 

Hartford,  Conn. 
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You  can't  sell  better  Bibb  Cocks  than 

MORRISON'S 

Because  no  better  Bibb  Cocks  are  made 


The    Cushion- 
Disc  Bibb 


You  can  sell  Morrison  Bibbs  to  anyone  and  be  sure  of  the  result— a 
satisfied  customer— at  least  in  the  matter  of  faucets.  That's  the 
assurance  that  goes  with  our  J.M.T.  trade-mark.     Take  a  good  look 

at  that  J.M.T.  triangle — it's  all  you  need  to  care  about  in  handling 

bibbs,  cocks  and  plumbing  brass  goods.     We  take  care  of  everything 

else — design,  quality,  finish,  service.     And  our  prices  are  right,  too. 

We  manufacture  a  full  line  of  Compression  and  Fuller  Bibbs,  and 

Plumbing   Goods   of   every   description.     Full    particulars    submitted 

upon  request. 


A  GUARANTEE 


OF  SATISFACTION. 


The  James  Morrison  Brass  Manufacturing 
Company,  Limited 

93-97    Adelaide    Street  West,        -       Toronto,  Canada 


STRUCTURAL  STEEL 


Three  reasons  why  our  business  is  growing 
steadily,  viz.  :  — 

PRICES  ARE  RIGHT  QUALITY  UNIFORM 

SERVICE  UNEXCELLED 


h 


We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small  Channels,  Short  Diamond  Sunk  Pattern  Checkered 
Plates  and  Galvanized  Sheets. 

Write,  Wire  or  Phone  Us  Your  Requirements. 


% 


y 


STEFFENS  &   NOLLE,   LIMITED 

^/jf/*'  urnamemai  iron  mournings,  oarety  1  reacts,  wrnaments,  >\ 

W/l  *.  Rosettes,  etc.  £ 


Office — 803  Shaughnessy  Building         Warehouse— 137  Prince  Street  /* 

MONTREAL  ?         *0 

Agents  for  Mannstaedt  and  Cie  W^S' 

Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments,  /*^kjr^ 

Rosettes,  etc.  .  1     ]V 

Catalogues  and  Stock  Lists  on  Application. 


M>  CHECKERED  PLATES  ** 
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GREENING'S  COW  TIES 

are  the 

Lightest,  Strongest,  and  Best  Chains  on  the  market. 

Made  in  six  styles  and  six  sizes. 

Also  Halter,  Dog,  Kennel,  Tie  Out  and  Trace  Chains. 

Manufactured  by 

The  B.  Greening  Wire  Co.,  Limited 


HAMILTON,   ONT. 


MONTREAL,   QUE. 
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BUILDING  PERMANENT  TRADE 


Is  Easy  If  You're  Handling 


BY  APPOINTMENT  TO  HIS 
MAJESTY  THE  KING. 
The  use  of  Ronuk  in  the 
Royal  Palaces  and  the 
following  large  institu- 
tions attests  its  su- 
periority: 


New  Central  Y.M.C.A.       -       -  Toronto 

Notre  Dame  Congregation     -  Montreal 

Appleby    School        -        -        -  Oakville 

Seininaire   de   Quebec       -       -  Quebec 

City   Hall Quebec 

New    Private    Patients'    Wing, 

New   General    Hospital       -  Toronto 

C.   P.   R.   Dining  Rooms       -  Montreal 

And    many    others,    a    complete    list    of 
which   will  be  sent  on   request. 


KOfWK 


FLOOR 
POLISH 


Ronuk  produces  a  beautiful,   durable  finish  and  is  easy  to  apply  and  keep 

polished.     It  is  sanitary,  preserves  the  wood,  and  never  requires  scrubbing. 

It  will  make  every  purchaser  of  it  your  permanent  friend. 

Eonuk  is  being  extensively  advertised  throughout  Canada,  and  dealers  arc 

being  helped  in  every  way. 

Eonuk  sells  at  10c,  20e,  35c  and  $1.00  the  tin. 

For  further  information,  prices,  samples,  etc.,  write 

RONUK   LIMITED 


Factory :  Portslade,  England 


91-93  Youville  Sq.,  Montreal 


Canadian  Head  Office : 

53  Yonge  St.,  Toronto 

WHOLESALE  DISTRIBUTORS: 
Cochrane  Hardware,  Limited,  at  Sudbury,  Sault  Ste.  Marie,  and  North  Bay,  Out.; 
The  Marks,  Clavet,  Dobie  Co.,  Limited,  Port  Arthur,  Out.;  Chappies,  Limited, 
Fort  William,  Ont. ;  The  J.  H.  Ashdown  Co.,  Limited,  Winnipeg,  Man.;  The 
Brandon  Hardware  Co..  Limited.  Brandon,  Man.;  Millar  Hardware  Co.,  Limited, 
Portage  la  Prairie,  Man.;  Armstrong,  Smyth  &  Dowswdl,  Limited.  Regina,  Sask.; 
The  Wildren  Moir  Sales  Co.,  Edmonton,  Alta. ;  Douglas  &  Co.,  Limited,  Amherst, 
N.S. ;  Sumner  Co.,  Moncton,  N.B.;  Manchester-Robertson-Allison.  Limited,  St. 
John,  N.B. ;  Robertson.  Foster  &  Smyth,  Limited,  St.  John,  N.B.;  W.  H.  Thome 
&  Co.,  Limited,  St.  John,  N.B. 
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You're^in  a  splendid  position  to  know 
what  renovating  and  building  is  going 


If  it's  a  case  of  new  ceilings  or  side 
walls,  there  is  an  excellent  oppor- 
tunity for  you  to  make  big  money  by 
being  our  agent  for 

Metal  Ceilings  and 
Side  Walls 


The  quality  and  workmanship  of 
this  product  makes  it  long-lasting 
and  very  attractive. 

If  you  supply  us  with  names  of 
good  prospects  we  will  send  them 
strong  business-pulling  letters  and 
refer  them  to  you. 

You  do  not  have  to  carry  a  large 
stock  as  we  guarantee  quick  ship- 
ments. 

Every  sale  that  you  make  for  us 
nets  you  big  commission.  Write  us 
for  our  proposition. 


THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

Head  Offiie  :   PRESTON,  ONTARIO 

CONSOLIDATED  FACTORIES  AT 
MONTREAL,     TORONTO,     PRESTON,     WINNIPEG,     SASKATOON,      EDMONTON,      REGINA,     CALGARY 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited,  Toronto  and  Winnipeg 


THOR 

Electric  Washing   Machines 


THE  THOR— 

Saves  time,  labor  and  expense. 

SAVES  CLOTHES— 

The  Thor  will  last  a  lifetime.  There  are  no  deli- 
cate, easily  broken  parts.  It  is  bolted  and  braced, 
and  reinforced  to  withstand  harder  wear  than  it 
will  ever  receive. 

ABSOLUTELY  GUARANTEED 
Over  70,000  Thors  in  use  to-day. 

The  Mainer  Electric  Company,  Limited 

WINNIPEG,  MANITOBA 
The  Largest  Electrical  Supply  House  in  the  West. 


H  A  11  D  W  ARE    AND    ME  T  A  L 


The    Niagara    Pattern 

This    pattern    is    exceptionally    graceful    and    pleasing    in    outline,    and    the 
design   has  the  artistic  simplicity  of  the'  best  modern   craftsmanship. 


Our  determination  to  maintain  the  highest  standard 
and  the  attention  given  to  every  trifling  detail  in  thf 
manufacture  of  our  silverware  mean  highly  pleased 
customers. 

The  McGlashan,  Clarke  Co.,  Limited 

Niagara   Falls,   Canada 
Sales  Manager,  Mr.  N.  F.  Gundy,  61  Albert  St..  Toronto,  Ont. 


Actual 
Size 


Our  square  corrugated  pipe  is  having  a  big  call  from 
customers  who  have  used  it  before,  try  it  yourself  and  be 
in  the  swim. 

Eavestrough,  conductor  pipe,  elbows,  valleys,  ridge  roll, 
skylights,  ventilators  and  Corrugated  Iron. 

M/e  ship  while  others  are  thinking  about  it. 

WHEELER  &  BAIN  TORONTO 


»J*  SOBBP* 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG   DISTANCE   PHONE,  No.   87 

Send  for  Catalogue  and  Price  List. 

Sold    throughout    the    Dominion    by    all    Wholesale    and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers   of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
an. i  If*  thf  beat 
IVav«\v    made. 


Every  Progressive  Hardware  Dealer  Should 
Stock  the  "Bayard"  Automatic  Pocket  Pistol 

The  "Bayard"  32  cal.  pocket  pistol  is  only  4|  in.   long,  31  in.   high,  J  in 
thick,    weighs    about    16    ozs.    and    has    an  initial  velocity  of  837  feet   per 
second;  will  penetrate  4  inches  of  pine  at  10  yards,  and  three  inches  of  pine 
at  100  yards.     Insist  on  your  jobber  supplying  you  with  the  "Bayard,"  or 
write  for  descriptive  booklet. 

McGill  Cutlery  Co.,    Reg'd.,    P.  O.  Box  580,    Montreal 
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INCREASE  YOUR  TRADE 


BY 


Modern  Show  Card  Letter- 
ing,  Designing,  Etc. 


SIXTH  EDITION— NOW  READY 

WITH  THIRTY-TWO  ADDITIONAL  PAGES 
TO  THAT  OF  FORMER  EDITIONS 

A  practical  treatise  on  Up-to-Date  Pen  and  Brush 
Lettering,  giving  instruction  representing  many 
styles  of  lettering,  position,  movement,  shading, 
spacing,  designing  and  arrangement,  with  illustra- 
tions of  large  and  small  letters  of  each  alphabet, 
together  with  a  full  analysis  and  diagram  for  mak- 
ing neat  and  prominent  figures  off-hand  for  price 
tickets,  etc.  Over  400  illustrations  of  finished  show 
cards  and  price  tickets  are  given  in 

Marking    Pen   Lettering 
Soennecken  Pen  Lettering 
Automatic  Pen  Lettering  and 
Up-to-Date  Brush  Lettering 

outside  of  fifty-one  page  alphabet  plates  and  letter- 
ing exercises  of  a  large  variety  of  standard  show 
card  alphabets  with  practical  instruction,  together 
with  show  card  designs,  showing  how  to  produce  neat 
and  fancy  border  and  scroll  outlines,  tinted  back- 
grounds, etc. 

This  book  is  far  beyond  anything  ever  published 
in  this  line.  It  contains  solid,  practical,  common- 
sense  instruction — a  book  that  is  free  from  absurd 
theories  and  mystifying  kinks,  and  contains  2,000 
advertising  phrases  for  Card  Signs,  Posters,  etc. 

All  orders  payable  in  advance.  If  you  do  not  find 
this  book  worth  the  price  return  it  inside  of  five  days 
and  get  your  money  back. 

The  price  of  the  Book  is  $1.00 
delivered  to  your   address  postpaid 

Page  size  of  book  6x9  in.,  144  pages 

The  MacLean  Publishing  Co.,  Ltd. 

BOOK  DEPARTMENT 
143-153  University  Ave.  Toronto 
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gSltTHSl  Ri  \(b  ROOfiCO 


To  satisfy  your  customers 
sell  them  Genasco  Roofing 
with  the  Kant -leak  Kleet 

Genasco  is  made  of  Trinidad  Lake  Asphalt.  This 
is  the  asphalt  with  natural  oils  that  keep  it  full  of 
life  and  vigor,  and  make  Genasco  a  lasting  register 
to  rain,  snow,  sun,  wind,  heat,  cold,  and  fire. 


fflE  TRINIDAD-IAKF-ASPHALT 

means  real  economy  for  customers.  It  is  not  only  a 
lasting  product  itself,  but  the  Kant-leak  Kleet  fur- 
nished with  it  makes  the  seams  watertight  without 
cement  and  prevents  nail-leaks.  This  makes  the  roof 
in  all  ways  proof. 

Order  Genasco  of  your  jobber.    Write  us  for  full 
information  and  samples. 

The  Barber  Asphalt  Paving 
Company 

Largest  producers  in  the  world 
of    asphalt    and    ready  roofing 

Philadelphia 


New  York 


San   Francisco 


Chicago 


D.  H.  Howden  &  Co.,  Limited,  200  York  St.,  London,  Ont. 
Canadian  Asphalt  Co.,  Limited,      -      -      Winnipeg,  Man. 

Branches — Ottawa  and  Toronto 
Evans,  Coleman  &  Evans,  Ltd.,  Victoria  and  Vancouver,  B.C. 
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ROGERS' 


Portland 


CEMENT 


The  Cement  with  the  Bulldog 

Not  only  a  bull-clog  grip  in  its  use,  but  also  a  bull-dog  grip 
on  its  users.    Our  customers  are  our  fast  friends,  and  fast 
friends  of  our  agents.    Drop  us  a  line  to-day  for  the  proposi- 
tion that  will  make  some  friends  for  your  hardware  store. 


ALFRED    ROGERS,  Limited 

28  West  King  Street,  Toronto 
N.  J.  Dinnen  &  Co.,  Western  Sales  Mgrs.,   Winnipeg,  Man. 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled  Edge  Tang  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  Turning  Tools, 
etc. 

You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


CO  look  back  over  the 
year's  expenditures 
and  to  be  able  to  say 
with  truth  that,  every  pur- 
chase was  made  with  wis- 
d  o  m  ,  forethought  a  n  d 
economy — 

Isn't  that  something  to  be 
proud  of — something  to  find 
satisfaction  in? 

The  numerous  ideas  and  in- 
formation you'll  find  in  the 
advertising  columns  of 
Sanitary  Engineer  will 
give  you  a  sound  basis  on 
which  to  decide  satisfactory 
purchases. 

Look   over   the   advertising 

columns    now  —  while    you 

think  of  it 


30 


HARDWARE    AND     METAL 

* 


VERMIN  EXTERMINATORS 


For  Various  Disagreeable  Pests 


MOUSE  TRAPS— 

FLY  TRAPS— 

JVlusion — 

Balloon — 

Metallic — 

Hodge. 

Wood    Uhoker — 

Snap    Shot — 

FLY  SWATTERS— 

Revolving — ■ 

Canada — 

Sure    Catch — 

Ontario. 

Hold- 'Em. 

PLANT  LICE 

SAT   TRAPS— 

EXTERMINATORS— 

Sure   Catch — ■ 

Wright 's— 

Hold-  'Em- 

Atomist— 

it                              Cam    Lock — 

Electric. 

E.  T.  WRIGHT  COMPANY,  LIMITED 


Want  Some  ?     We  Have  Lots. 

Vermin  are  uncleanly  and  dangerous.  EXTIRPATE  THEM.  Be 
an  advocate  of  cleanliness  and  vermin  suppression  in  your  dis- 
trict,  by   booming   vermin   exterminators. 

HAMILTON,  CANADA 


adian 

BOLTS&NUTS 

Carriage  Bolts,  Coach  and 
Lag  Screws,  Tire  Bolts, 
Machine  Bolts,  Sleigh  Shoe 
Bolts,  Plow  Bolts,  Track 
Bolts,  Square  Nuts,  Hexa- 
gon Nuts,  Boiler  Rivets, 
Tinners'  Rivets,  Etc. 


rOtl 

MONTREAL 


%s 


^saSUSt! 


WRQUGHTP/PE 


Black    and    Galvanized, 
sizes  y8  in.  to  4  in.,  is  thor- 
oughly inspected  and  tested 
to    600    lbs.   pressure,   and 
every   length  is   branded 
with  our  trade  mark. 

We    also    manufacture 
NIPPl.ES   in   all   sizes— black 
or  galvanized. 


aili* 


$  Best  Shooters 

at  the  traps  and  in  the  field 


gwK    are  shooting  shells  loaded  with 

$ 

m 

►Vl 


♦!♦!♦. 


c;  *>"j 


BALLISTIC 


AND 


Ne«jdEmpire 

Wf/Mm&  Smokeless 


Powders 

You  can  get  them 

in   any  shell 

loaded  in 

4$    Canada. 
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This  Advertisement 


is  one  of  the  many  that  are  reaching 
sportsmen. 

Are  you  in  a  position  to  supply  cart- 
ridges that  are  filled  with  these  smoke- 
less powders?    If  not,  why  not? 

You  should  stock  them  at  once,  be- 
cause our  consumer  advertising  is 
certain  to  cause  a  growing  demand. 

Write  for  particulars. 

Nobel's  Explosives,  Ltd. 

244  Chambers  of  Commerce 
WINNIPEG 
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"Abington"  Berry  Spoon  and  Cold  Meat  Fork 


The  Abington 


pattern  has  won  popular  fancy.  It  is  equally  effective 
in  large  cabinets  or,  as  shown  above,  in  silk-lined  boxes. 
Your  customers  are  always  in  need  of  small  gifts  and  the 
Abington  pattern  in  our  "Horseshoe"  Brand  will 
instantly  appeal  to  them.  The  margin  of  profit  on  the 
"Horseshoe"  line  will  interest  you.  Ask  our  traveller, 
or  write  for  discount  sheet. 


Canadian  Rogers  Company,  Limited 


Winnipeg 

Hammond  Bldg.,  Albert  St. 


Sales  Rooms 

Toronto 


Vancouver 


570  King  St.  West  Fairfield  Bldg.,  Granville  St. 
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What  are  you  doing  with  your  stock? 

This  is  a  slack  season 

Start  a  Gun  Club  in  your  district  and  make  an 
all-year-round  outlet  for 

DOMINION  AMMUNITION 

AND  SHOOTERS'  SUPPLIES 


This    is    good     business.      It    means    regular    sales,    new 

customers  and  good  profit. 


WRITE   US   FOR   FULLER   PARTICULARS. 

Dominion  Cartridge  Company,  Limited 


Montreal 


CAMAM 


Every  Inch  of 


"QUEEN'S  HEAD" 

Galvanized  Iron 


Is  thoroughly  and  uniformly  galvanized 
This  means  uniform  wear. 

John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


it  ■— b ana  ^ 

DOMINION 


Charcoal  Tinplates 

High-grade    genuine    Charcoal    Plates 
Tissue  Packed 


Specify" DOMINION  CROWN" 
on  your  next  order. 


A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 
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Adequate  Supervision  of  Furnace  Installation 

Price-Cutting  More  Prevalent  in  This  Than  in  Most  Lines — 
Inferior  Installation  Work  the  Chief  Difficulty — A  Weeding  Out 
of  Incompetents  Necessary  for  Self -Preservation. 

Written  for  Hardware  and  Metal  by  Henry  Lewis. 


THE  regulation  of  furnace  installa- 
tion has  become  a  matter  of  such 
deep  concern  to  retailers  and 
manufacturers  alike,  that,  failing  any 
results  from  their  own  past  efforts,  it  is 
time  that  they  should  invoke  the  aid  of 
the  authorities. 

The  condition  that  has  arisen  in  some 
parts  of  Canada,  particularly  in  the 
larger  cities,  such  as  Toronto,  is  the  re- 
sult of  the  increase  in  the  number  of 
stores  that  have  gone  into  furnace  in- 
stallation in  connection  with  the  sale  of 
stoves,  etc.  This  fact  alone  would  in- 
sure price-cutting,  however  competent 
the  men  might  be;  but  when  one  con- 
siders that  a  large  number  of  these  deal- 
ers are  utterly  incompetent  as  furnace 
men,  the  situation  is  complicated  ten- 
fold. 

There  is  undoubtedly  a  fair  profit  in 
furnaces,  provided  the  retailers  do  the 
work  in  economical  fashion,  without 
any  sacrifice  of  the  customer's  interest 
or  the  retailer's  profit.  Unfortunately, 
these  profits  have  been  overrated,  and 
have  in  consequence  excited  the  cupidity 
of  men  who  are  as  much  entitled  to 
supervise  the  installation  of  a  furnace 
as  a  hen  is  to  row  a  boat.  Overrating 
the  probable  profits,  as  uninformed 
people  will,  these  men  are  the  first  to 
revert  to  price-cutting  tactics  as  an  or- 
der-getter. 

The  evils  of  price-cutting  are  too  well 
known  to  need  any  indictment  here,  but 
the  citation  of  one  specific  case  that  has 
to  do  with  furnaces  might  serve  the  bet- 
ter to  bring  home  to  the  guilty  parties 
the  folly  of  their  course.  A  certain 
dealer,  much  against  the  wishes  and  ad- 
vice of  the  manufacturer,  took  what 
should  have  been  a  one  hundred  and 
thirty  dollar  job  for  one  hundred  and 
fifteen.  Two  years  afterwards  that 
dealer,  in  quoting  the  standard  price  on 


this  same  installation  to  another  man, 
some  distance  removed  from  the  first 
buyer,  was  met  by  the  complaint  that  it 
was  a  hold-up,  because  the  first  man  had 
gotten  the  same  furnace  two  years  be- 
fore for  one  hundred  and  fifteen.  Upon 
investigation,  this  fact  was  found  to  be 
well  known  by  builders  in  general.  So, 
here,  as  a  result  of  one  dealer's  greedi- 
ness, the  trade  of  a  whole  district  was 
demoralized. 

Manufacturers  are  doing  all  that  they 
can  to  prevent  incompetents  getting  hold 
of  their  lines,  notwithstanding  this  fact, 
one  does  slip  in  once  in  a  while,  to  say 
nothing  of  those  that  crawled  through 
the  bars  before  the  manufacturers  were 
awake  to  the  necessity  of  strict  sur- 
veillance. The  mere  fact  of  holding  an 
agency,  together  with  the  purchase  of  an 
equipment,  can  never  make  a  heating 
man,  despite  the  fond  belief  that  ap- 
pears to  actuate  the  motives  of  some  so- 
called. 

It  is  much  easier  to  commit  an  injus- 
tice than  to  repair  it:  the  one  may  be 
dene  in  a  moment,  the  other  take  years 
of  reparation. 

So  it  is  with  furnaces.  By  price-cut- 
ting, these  men  demoralize  the  market 
for  themselves,  their  competitors  and  the 
manufacturers  who  supply  them  both. 
By  inefficient  installations  they  give  all 
makes  of  furnaces  a  bad  name,  particu- 
larly the  one  they  have  been  guilty  of 
putting  in.  Then  the  next  time  that 
Jones  wants  a  heating  plant,  he  will  re- 
member the  defects  of  his  last  furnace 
and  so  condemn  them  all.  It  is  the  furn- 
ace that  is  blamed,  not  the  man,  and 
even  though  it  were  otherwise,  the  satis- 
faction would  be  of  a  melancholy  nature, 
for  what  inducement  is  it  to  the  house- 
holder to  purchase  a  furnace,  however 
good,  if  he  can  have  no  assurance  that 
the  man  who  installs  it  is  onto  his  job. 
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Then,  to  draw  the  long  bow  and  im- 
agine the  improbable:  if  this  man  Jones 
decides  to  take  the  chance  of  a  freak  in- 
stallation, the  first  thing  he  does  is  to 
hold  up  his  hands  in  holy  horror  at  the 
fair  price  that  is  quoted  him.  That  low 
price  he  got  on  the  other  job  has  spoilt 
him  as  a  desirable  customer,  for  he  will 
be  a  discontented  one  even  though  he 
should  finally  be  argued  into  paying  a 
price  that  at  best,  offers  only  a  fair  pro- 
fit. 

The  heating  men,  are  so  poorly  organ- 
ized that  they  have  never  accomplished 
any  lasting  good  in  the  sporadic  remedial- 
measures  that  they  have  attempted  to 
inaugurate.  They  are  practically  unani- 
mous in  their  desire  to  remedy  the  evil, 
for  even  the  incompetents  may  be  ignor- 
ant of  their  own  lack  and  blame  condi- 
tion on  others,  but  their  efforts  have 
hitherto  lacked  direction,  intensiveness 
or  some  other  essential  equality  that  is 
necessary  to  success.  In  spite  of 
"gentlemen's  agreements,"  someone's 
eyes  have  invariably  proved  larger  than 
his  stomach,  so  that  he  cut  prices  to 
corral  the  trade  and  soon  others  of  bet- 
ter calibre  were  doing  the  same  under 
the  silly  delusion  that  they  were  protect- 
ing themselves. 

The  bulk  of  the  manufacturers  are  en- 
titled to  greater  credit  than  the  retail- 
ers. They  have,  in  known  instances  gone 
to  the  extent  of  refusing  to  sell  furnaces 
to  men  who  were  good  customers  and 
quite  competent  in  other  lines.  Such  ac- 
tion requires  a  far  sighted  and  broad- 
minded  policy,  for  the  average  man  who 
can  and  will  pay  cash  for  his  furnaces 
is  apt  to  take  offence  at  the  imputa- 
tion that  he  cannot  properly  install  them 
or  at  least  buy  the  services  of  those  who 
can   do   so. 

The  vital  requirement  is  that  the  un- 
( Continued  on  page  40.) 


Selling  Hardware  and  Groceries  in  Conjunction 

Montreal  Merchant  Conducting  a  Combined  Hardware  and 
Grocery  Store — Special  Counters  for  5,  10,  15  Cent  Goods — Wall 
Paper  and  Crockery  Also  Carried  in  Stock. 


ON  June  4,  George  V.  Kneen,  of 
Maissoneuve,  Quebec,  held  a 
formal  opening  of  his  new  hard- 
ware and  grocery  store,  at  515-517  St. 
Catherine  Street.  Hardware  and  gro- 
ceries are  not  as  a  rule  handled ''to- 
gether, but  Mr.  Kneen  has  planned  his 
store  to  handle  both  lines. 

Mr.  Kneen  started  a  grocery  store  six 
years  ago  near  his  present  location.  The 
store  at  that  time  was  17  by  38  feet,  or 
as  he  describes  it,  "  little  more  than  a 
hallway."  The  business  grew  to  such 
proportions  that  larger  quarters  were 
necessary.  He  learned  that  a  large  hard- 
ware store  nearby  was  having  "  hard 
sledding, ' '  the  expenses  apparently  being 
larger  than  the  business  could  stand.  It 
was  just  the  kind  of  store  that  he  wanted, 
so  arrangements  were  made  for  him  to' 
take  over  the  lease.  The  new  store  has 
a  depth  of  85  feet  and  a  frontage  of  50 
feet.  It  is  divided  down  the  center,  so 
that  there  is  25  feet  for  hardware  and 
the  same  for  groceries.  The  two  depart- 
ments are  so  arranged  that  customers 
may  pass  from  one  to  the  other,  the  only 
division  being  some  fixtures  that  extend 
half  way  to  the  ceiling,  located  between 


the  posts  down  the  centei-.  Each  store 
has  its  separate  entrance  and  show  win- 
dow. 

Mr.  Kneen  confesses  that  he  knows 
very  little  about  hardware,  but  lie  has 
overcome  this  shortcoming  on  his  part 
by  putting  in  charge  of  the  department 
a  man  who  has  had  considerable  experi- 
ence and  who  knows  the  line  thoroughly. 
The  accompanying  illustration  will  give 
an  idea  of  the  layout  and  the  spacious- 
ness of  the  store,  though  it  does  not  show 
the  silent  salesman  counter  and  glass- 
fronted  wallcases,  immediately  on  the 
right  of  the  entrance. 

A  feature  of  the  store  is  the  three  large 
tables  in  the  center  containing  5,  10,  and 
j 5  cent  goods.  Each  table  is  fitted  with, 
wire  baskets  in  which  kitchen  or  general 
household  goods  are  shown,  with  neatly 
lettered  cards  bearing  the  price.  Imme- 
diately in  front  of  the  tables  there  is 
sufficient  floor  space  to  show  seasonable 
goods  which  it  is  desired  to  keep  before 
the  attention  of  the  shopper.  At  the 
time  the  photograph  was  taken  this  space 
was  taken  up  with  a  rather  crowded  dis- 
play of  oil  and  gas  stoves  and  heaters, 
and  a  kitchen  range. 


The  paint  department  is  located  across 
the  rear,  just  under  a  balcony  that  ex- 
tends back  for  a  depth  of  about  fifteen 
feet.  Behind  the  shelving  for  paints  is 
a  "  back  shop  "  which  is  handy  for  un- 
packing or  for  storage  purposes.  On  the 
balcony  above,  there  is  the  wallpaper  and 
crockery  department,  with  the  office  on 
the  extreme  left  of  the  balcony,  back  of 
the  grocery. 

There  are  two  long  main  counters,  on 
the  left.  The  rear  one  is  fitted  with  nail 
bins,  outside,  and  both  have  drawers  on 
the  inner  sides.  The  wall  fixtures  are 
very  neat  and  attractive.  They  are  oak 
finished  and  drawers  and  boxes  are  neatly 
sampled.  There  are  two  glass-fronted 
cases  and  a  cabinet  for  exhibiting 
samples  of  builders'  hardware,  etc.  Just 
forward  of  these  fixtures  there  is  a 
double-deck  glass-fronted  wallcase,  ex- 
tending from  the  floor  to  the  ceiling.  In 
the  upper  sections  there  are  displays  of 
carpenter's  tools,  and  in  the  lower  sec- 
tions sporting  goods  are  shown.  Ham- 
mocks are  hung  about  a  post  in  the  cen- 
ter, just  inside  the  entrance,  and  a  wall- 
continued  on  page  56.) 


Interior  view   of  the   hardware  section  of  the  combined   hardware   and  grocery 
store   conducted   by   George    V.   Kneen,    Maissoneuve,  Que. 
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Get  Together  vs.  Price  Cutting  and  Credit 

Extension 

The  Underlying  Causes  and  Resultant  Evils  of  Price-Cutting — 
Judgment  Shown  in  Credit  Extension — Futility  of  Both — Only 
Sane  Solution  of  Problems   Presented  is  Co-operation. 

Written   for   Hard-ware   and  Metal   by   Norman   Lowe. 

IT  appears  ridiculous  to  us  in  our  infinite  wisdom  that  two  boys  who  have  quarrelled  and  who  want  to  make  up 
should  remain  aloof  because  each  expects  the  other  to  make  the  initial  move.     They  are  wise  enough  to  know 

that  they  can  have  more  fun  if  they  work  together   than  they  can  by  remaining  "mad." 

How  much  more  ridiculous  to  our  eyes  should  be,  but  isn't,  the  sight  of  two  men  pursuing  the  same  tactics 
and  reasoning  by  the  same  methods.  The  cases  are  parallel  ones,  even  though  marbles  may  be  the  mainspring  of 
one  and  money  of  the  other. 

This  aloofness  and  petty  rivalry  is  but  another  of  the  sins  that  is  committedd  in  the  name  of  the  God,  Busi- 
ness. 

Price-Cutting. 

A  man  may  slave  from  morning  until  night  and  deny  himself  and  his  family  all  necessary  recreation  in  order 
that  the  business  revenue  may  all  be  returned  to  its  source,  and  yet  he  will  blithely  turn  around  and  nullify  the 
efforts  of  the  whole  combination  by  a  senseless  price  cutting  or  an  unwillingness  to  hitch  up  in  business  harness 
with  his  opposition  because  the  latter  once  did  him  a  great  injustice  in  a  business  way. 

Why  not  shut  up  shop  altogether?  The  results  of  the  business  are  negligible  in  either  case  and  by  getting 
out  of  business  at  once  the  merchant  would  at  least  be  saved  all  the  wear  and  tear  of  brain  tissue  that  is  asso- 
ciated with  the  conduct  of  a  business  war.  What  use  to  make  a  decent  profit  on  a  hammer  and  lose  it  on  a  keg 
of  nails?  It  is  robbing  the  left  hand  to  fill  the  right.  Inevitably,  it  is  the  merchant  himself  who  suffers  most  in 
the  end.  True,  he  drags  the  innocent  bystander  to  ruin  with  him,  the  manufacturer  or  jobber  who  has  advertised 
an  honest  article,  and  all  others  associated  with  the  growth  and  distribution  of  it,  but  what  matter?  He  has  sold 
nails  or  cement  cheaper  than  Jones.     "He'll  show  Jones." 

Insofar  as  it  concerns  others,  the  price  cutter  mistakes  the  opportunity  and  privilege  to  make  a  fair  profit 
on  an  article  for  the  license  to  drag  in  the  mire  the  carefully  built  up  reputation  of  a  good  article,  in  order  that, 
according  to  his  distorted,  vision,  he  may  increase  his  profits  by  swelling  his  sales.  Unfortunately,  under  such 
conditions,  his  profits  lessen,  or  rather,  his  losses  increase  in  inverse  ratio  to  the  volume  of  his  sales.  The  mis- 
chief, however,  does  not  stop  here.  The  sale  of  this  arti  cle  demoralized  for  all  time  in  that  town  (for  who  will 
pay  one  dollar  for  that  that  once  cost  only  seventy  cents?),  the  buccaneer  of  trade  turns  his  attention  to  some 
other  healthy  staple  that  can  stand  a  little  blood-letting,  whets  his  cutlery  and  stretches  the  victim  out  on  the 
altar  of  his  anger  and  rapacity.  Have  patience,  give  him  time  enough,  and  he  will  run  the  gamut  of  hardware 
price  cutting  from  tacks  to  turpentine — and  then  he  will   close  his  doors. 

Poor   Credits. 

The  same,  intense  rivalry  that  animates  price  cutting  spreads  to  the  field  of  credit  to  the  extent  that,  rather 
than  see  a  customer  go  to  the  opposition,  a  merchant  will  extend  credit  to  a  man  who  can  lay  no  claim  to  such  con- 
sideration. He  forgets  in  the  rancour  of  a  small  business  war  that  the  race  goes  not  always  to  the  largest  turn- 
over nor  the  battle  to  the  most  vicious. 

As  is  too  well  known  to  require  elaboration  here,  few  merchants  require  the  incentive  of  a  bitter  opposi- 
tion to  indulge  in  a  heavy  credit  business.  The  mere  knowledge  of  an  increased  movement  of  goods  off  the  shelves 
is  often  satisfactory  enough  to  inspire  such  a  policy. 

The  Ro  medy. 

The  time  for  useless  discussion  of  these  two  prime  evi  Is  of  the  trade  has  passed  to  make  way  for  the  new  era 
of  improved  machinery  that  will  eliminate  such  waste.  The  evils  have  been  worn  threadbare  in  discussion,  but 
very  little  has  been  said  or  done  about  remedies. 

As  is  very  well  known,  rivalries  of  a  purely  local,  and  sad  to  relate,  of  a  petty  nature  are  the  chief  causes  of 
the  use  of  these  awkward  tools.  In  the  few  towns  in  which  the  merchants  are  not  at  loggerheads,  these  conditions 
do  not  exist.     Petty  quarrels  are  synonymous  with  price   cutting  and  bad  credits. 

On  the  other  hand,  those  towns  whose  skirts  are  free  of  the  twin  evils,  are  invariably  found  to  contain  mer- 
chants who  refuse  to  quarrel.  It  does  not  follow  that  they  are  friends:  although  closer  acquaintance  often  leads 
to  such  a  relationship,  but  they  realize  that  good  business  can  not  travel  in  harness  with  the  self-indulgence  of  a 
quarrel,  and  that  the  bad  feelings  habit  is  a  form  of  self-indulgence  quite  as  much  as  that  of  liquor  is. 

The  only  solution  of  the  vexing  problem  is  to  do  as  these  men  do — dwell  in  amity,  and  get  together  either  in 
friendly  agreement  or  formal  association.  The  quarrels  of  the  town  of  X  are  no  more  better  than  the  hate  that  was 
rampant  in  Z  until  this  plan  went  into  effect.  Talk  to  the  dealers  of  Z' to-day:  they  have  tried  both  and  would 
laugh  at  the  suggestion  of  going  back  to  the  primitive  price  cutting  and  poor  credits  that  follow  in  the  wake  of 
mean  rancour  and  a  distorted  sense  of  the  meaning  of  competition. 

A  thousand  Canadian  towns  need  their  local  Moses  to  lead  them  from  out  of  their  bondage  of  ancient  evils  to 
the  promised  land  of  a  local  association.  In  this  want  lies  the  opportunity  of  some  one  hardware  man  in  every 
town  to  take  the  iniatitive,  and  so  gain  for  himself  fame,  and  for  all  concerned,  a  safe  and  sane  readjustment  of 
business  evils. 
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Two  Dollars  per  Year 


VACATION  FOR  THE  PROPRIETOR. 

HARDWARE  AND  METAL  has  met  merchants  who 
have  said,  "I've  never  taken  a  regular  summer 
holiday  in  five  years,  only  a  day  off  now  and  then. 
I  never  seem  to  have  the  time. ' '  Some  have  said  it  with 
conscious  pride;  some  with  regret.  The  former  offer  a 
rocky  field  for  missionary  effort ;  the  latter  are  more  hope- 
ful. Their  tone  implies  at  least  that  they  would  if  they 
could;  that  they  are  trying-  to  work  it  out  for  next  sum- 
mer. It  seems  almost  an  axiom  to  remark  that  the  pro- 
prietor who  has  not  reached  the  condition  where  he  has 
capable  under-studies  requires  a  two  or  three  week's  rest 
more  than  any  of  his  employees.  But  some  go  on,  toiling 
early  and  late,  and  pay  the  toll  for  working  the  machine 
of  life  beyond  its  guaranteed  capacity.  As  has  been  re- 
marked, "Life  on  earth  is  short  and  Ave  are  a  long  time 
dead." 

The  fear  that  "The  store  cannot  get  along  without 
me,"  is  usually  the  excuse  and  often  the  reason  for  tossing 
aside  the  holiday  slip  that  should  have  a  yearly  place  in 
your  own  pay  envelope.  In  many  eases  it  is  not  to  the 
credit  of  the  proprietor  if  he  has  no  one  whom  he  has 
trained  to  take  his  place  for  two  weeks  during  an  off- 
season. Often  this  testing  out  of  the  temporary  manager 
turns  out  to  be  one  of  the  most  valuable  of  experiences 
both  for  yourself  and  for  him.  It  may  mean  the  possi- 
bility of  recAnstructing  the  relation  of  yourself  to  your 
own  business,  the  shifting  of  many  a  load,  greater  leisure 
for  a  broad  planning  in  future,  a  conservation  of  your  own 
energy.  Business  to-day  issues  an  imperative  demand 
for  it. 


SELLING  SPORTING  GOODS. 

CANADA  occupies  an  enviable  place  in  the  realm  of 
sport.  To-day  in  the  midst  of  the  glorious  summer 
season  the  exclamation,  "play  ball"  is  heard  in 
every  open  spot  where  people  congregate,  be  it  vacant  lot 
or  stadium,  and  the  spirit  of  the  play  occupies  a  prominent 
place  in  the  minds  of  all,  young  and  old  alike.  The 
hardware  store  that  does  not  lead  as  An  emporium  for 
sporting  goods  during  the  summer  months  will  not  make 
the  best  possible  showing  in  the  race  for  popularity.  Even 
in  the  big  cities  there  is  no  reason  why  hardware  men 
should  not  secure  a  large  share  of  this  desirable  trade, 
especially  those  located  in  suburban  districts.  The  wise 
dealer  is  the  one  who  will  emphasize  the  play  spirit  during 
the  summer  months — window  displays,  newspaper  adver- 
tisements, show  cards  and  personal  salesmanship  should 
all  be  employed  to  this  end.     There  is  perhaps  no  side 


line  attached  to  the  hardware  trade  can  be  built  up  so 
quickly  and  satisfactorily  as  the  trade  in  sporting  goods. 
If  the  goods  are  right  they  advertise  themselves  and  it 
should  not  be  forgotten  that  it  is  invariably  worth  more  to 
a  store  to  sell  quality  goods  than  cheaper  lines,  for  when 
comparisons  are  made  in  the  intervals  of  the  game  the 
price  doesn't  count  so  much  as  the  article  that  is  called 
upon  to  respond  to  the  command  of  the  player.  Quality 
wins  in  sporting  goods  every  time.  The  slogan  "Play 
Ball ! "  is  typical  of  the  whole  summer  season  and  an  at- 
tractive card  bearing  the  words  would  make  an  excellent 
central  feature  for  a  window  display.  Leave  no  stone 
unturned  in  your  endeavor  to  become  the  acknowledged 
leader  in  the  sale  of  sporting  goods  in  your  town.-  Many 
retail  hardware  firms  are  now  the  leaders  in  selling  sport- 
ing goods  in  their  respective  towns.  It  pays  in  more  ways 
than  one. 

@. 

GOOD  BUSINESS  AHEAD. 

JUDGING  by  recent  reports  from  business  men 
throughout  the  United  States,  it  is  quite  evident  that 
there  is  a  feeling  of  confidence  in  the  immediate- 
future,  based  largely  on  the  record-breaking  crops  which 
it  is  said  are  now  assured.  Since  the  early  part  of  June 
American  reports  upon  steel  have  reflected  an  improve- 
ment in  buying  and  steadiness  in  prices.  Many  U.  S. 
business  men  are  inclined  to  think  that  June  will  prove- 
to  have  been  the  month  when  the  depression  in  business- 
which  began  last  year,  reached  its  climax  and  that  from- 
that  time  on  their  was  a  gradual  recovery  of  confidence. 
It  is  now  generally  believed  that  the  turning  was  not  a 
temporary  one,  but  was  one  of  permanency  marking  the 
beginning  of  another  period  of  several  years'  prosperity. 
A  leading  American  newspaper  recently  asked  the  leading 
business  men  throughout  the  United  States  to  make  a  fore- 
cast of  trade  conditions.  Among  the  many  reports 
printed,  was  one  from  E.  C.  Simmons  of  the  Simmons 
Hardware  Co.,  St.  Louis,  in  which  he  says: — 

"We  have  an  assured  basis  of  a  new  financial  system 
which  I  believe  is  absolutely  the  best  in  the  world.  The 
question  of  tariff  reduction  is  settled,  at  least  for  a  time. 
The  most  encouraging  feature,  however,  of  the  business 
situation  at  this  time  is  the  widespread  spirit  of  optimism, 
which  in  general  prevails  in  almost  every  district  west  of 
the  Allegheny  Mountains  and  south  of  the  Mason  and 
Dixon  line.  Most  of  the  people  are  tired  of  the  seemingly 
endless  discussions  of  commercial  and  economic  problems. 
They  want  to  cut  that  out  and  get  down  to  real  work- 
down  to  facts  and  every  day  practical  affairs,  so  as  to  see 
just  what  the  new  legislation  Ave  have  is  going  to  do  for 
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us  when  it  is  put  into  action.  They  appear  to  be  satisfied 
that  the  pledges  and  promises  of  this  Administration  have 
been  carried  out,  as  far  as  it  was  wise  to  do  up  to  this 
time.  They  are,  therefore,  eagerly  looking  to  see  that 
these  measures  are  those  of  construction  and  not  of  de- 
struction. 

"There  is  a  marvellous  change  in  sentiment  toward 
the  railroads;  where  hostility  formerly  existed  friendli- 
ness, sympathy,  and  good-will  are  now  clearly  in  evidence. 
I  think  the  people  now  want  to  be  let  alone  and  not  have 
any  worries  to  think  about,  just  be  permitted  to  go  along 
with  their  daily  tasks  to  see  what  they  can  do  in  the  way 
of  production  ,and  it  is  quite  in  evidence  that  there  is  an 
increasing  local  pride  not  only  in  States  and  sections, 
but  in  counties  and  townships,  where  rivalries  of  the  most 
friendly  kind,  but  of  an  uplifting  nature,  are  visible  on  all 
sides.  Taking  the  people  as  a  whole,  they  show  great 
confidence  in  themselves,  and  in  the  general  outcome  of  all 
these  perplexing  questions,  in  which  they  take  part  by 
their  votes.  All  they  ask  now  is  a  rest — with  opportunity 
and  time  to  show  what  is  in  them." 

It  is  evident  that  the  American  people  want  a  rest 
politically  in  order  that  their  time  and  energies  may  be 
devoted  to  business  and  to  increasing  their  own  and  their 
country's  wealth.  They  have  become  tired  of  standing 
still  and  the  outlook  is  that  they  are  about  to  continue 
their  progress  toward  better  business  conditions  and  pros- 
perity. 

A  highly  prosperous  population  south  of  the  border 
will  have  a  good  effect  upon  Canadian  business,  and  Can- 
ada will  in  a  large  measure  reap  the  benefit  of  improved 
conditions  in  the  United  States." 

© 

OUR  ELECTRO  SERVICE. 

IN  the  June  13  issue  of  Hardware  and  Metal  we  an- 
nounced a  new  editorial  service  which  was  inaugurated 
for  the  benefit  of  Canadian  retail  hardware  men.  The 
new  service  consisted  of  supplying  small  electros  to  hard- 
waremen  at  a  nominal  cost.  Hardware  and  Metal  did  not 
inaugurate  the  new  service  on  the  spur  of  the  moment.  It 
was  only  after  a  close  study  of  the  advertising  problems 
and  difficulties  of  retail  hardwaremen  that  the  new  service 
was  adopted.  By  making  a  close  study  of  conditions  in  the 
retail  field  and  securing  the  opinions  of  hundreds  of  re- 
tailers, we  were  enabled  to  gather  much  valuable  data 
which  would  aid  and  enable  us  to  go  ahead  with  our 
plans  to  assist  the  retailer  in  his  advertising  problems. 
We  found  that  one  of  the  chief  difficulties  experienced  by 
retailers  was  caused  by  their  inability  to  secure  advertis- 
ing electros  of  suitable  size  for  newspaper  work.  We 
found  that  in  many  cases  the  retailer  had  electros  of 
various  kinds  on  hand  but  in  the  majority  of  cases  the 
electros  were  so  large  that  the  cost  of  newspaper  space  in 
which  to  use  them  was  almost  prohibitive.  While  it  is  gen- 
erally admitted  that  one  large  electro  will  attract  more 
attention  to  the  particular  line  featured^  there  were  many 
retail  hardwaremen  who  felt  that  in  thejjpace  occupied  by 
one  large  electro  they  could  show  to  advantage  several 
lines  of  seasonable  goods,  providing  they  could  secure 
suitable  electros.  The  chief  difficulty  confronting  us  was 
that  of  supplying  electros  at  a  sufficiently  low  cost  but 
this  difficulty  was  overcome,  and  when  we  announced  that 
we  would  be  able  to  supply  electros  at  fifteen  cents  the 
announcement  was  hailed  with  delight  by  our  readers. 
We  expected  to  find  a  heavy  demand  for  the  electros,  but 
we  did  not  anticipate  a  flood  of  orders  such  as  we  have 
received. 

Hardware  manufacturers  and  jobbers  are   taking  an 
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interest- in  the  service  and  many  of  the  orders  have  been 
placed  by  retailers  after  having  been  advised  to  do  so 
by  travelers,  manufacturers  and  jobbers.  One  order  re- 
ceived this  week  was  from  a  hardware  firm  in  a  Saskatek- 
ewan  town.  Some  months  ago — before  the  new  scheme 
was  announced — this  firm  wrote  to  a  Winnipeg  jobber 
asking  is  small  electros  could  be  secured  at  a  nominal 
cost.  The  jobber  did  not  know  of  any  firm  or  trade  jour- 
nal supplying  the  electros  at  a  reasonable  price.  When 
our  new  service  was  announced  it  met  the  eye  of  the  Win- 
nipeg jobber  and  he  immediately  communicated  with  the 
retailer,  the  result  being  that  an  order  was  sent  in  at  once. 
The  service  is  not  conducted  as  a  money-making  proposi- 
tion. Our  desire  is  to  assist  the  retailer  in  bringing  his 
wares  before  the  public,  and  we  are  receiving  our  reward 
in  the  enthusiastic  manner  in  which  retailers  are  taking 
advantage  of  the  new  service.  It  might  be  in  order  to 
announce  that  in  the  near  future  the  service  will  be  en- 
larged by  the  addition  of  many  new  lines  not  now  shown 
on  the  pages  found  elsewhere  in  this  issue. 


SURVIVAL  OF  THE  FITTEST. 

ELSEWHERE  in  this  issue  will  be  found  an  article 
dealing  with  the  outstanding  and  well-recognized 
evils  of  inferior  installations  and  price  cutting  in 
the  furnace  business.  The  business  has  attracted  to  it  a 
class  of  men,  whose  knowledge,  however  profound,  and 
whose  success,  however  noticeable,  can  be  no  guarantee  of 
ability  as  heating  men.  The  influx  of  them,  together  with 
the  resultant  poor  furnace  work,  has  added  unnecessary 
evils  to  what  should  be  a  very  satisfactory  line.  Where 
one  of  them  has  operated  can  be  found  an  indignant 
householder  who  possesses  a  balky  furnace  bought  at  a 
low  price,  both  of  which  facts  he  will  probably  scatter 
broadcast.  These  facts  are  so  well  authenticated  that  it 
is  no  new  thing  for  a  manufacturer  to  advise  against  an 
ambitious  hardware  or  stove  man  adding  furnaces  to  the 
stock. 

The  remedy  pointed  out  in  this  article  is  one  that  should 
be  acted  upon  by  those  engaged  in  this  line.  Governmental 
supervision  of  furnaces  would  be  welcomed  by  both  laity 
and  legislators,  and  it  requires  only  the  impetus  of  a  little 
encouragement  from  a  few  well-informed  furnace  men  to 
give  the  movement  virility.  If  each  and  every  one  does 
his  small  part  in  aid  of  this  worthy  cause,  a  great  evil 
will  have  been  corrected  and  larger  profits  insured  for 
the  future. 


EDITORIAL  BRIEFS. 

UNEASY  LIES  THE  head  that  loses  control  of  the  credit 

accounts. 

*  *         * 

THE  BRIDE  OF  to-day  is  the  regular  customer  of  to- 
morrow. 

*  *         » 

THE  SECRET  OF  YOUR  success  lies  within  you— not 
in  any  external  circumstance. 

K  »  * 

IF  EVERY  MERCHANT  eliminated  price-cutting  from 
his  methods,  what  a  heaven  this  earth  would  be. 

*  *         * 

THE  DISHONEST  MAN  is  always  short-sighted— policy 
as  well  as  principle  is  against  him. 

*  •         • 

IF  YOU  CANNOT  SELL  goods  at  a  profit  you  have  no 
right  to  call  yourself  a  salesman. 


The 
Selling  of 
Stoves  by  Suggestion 

Physcology  as  Applied  to  the  Science  of  Stove  Sell- 
ing— Versatility  of  Selling  Ideas  the  Salesman's  Chief   Asset. 


An    authorized    interview    by    a    Hardware    and    Metal    representative  with   H.   C.   Pattinson     msrr    of 
The    Clark    Hardware    Co..    Niagara    Palls    North. 


I  FIND   my   greatest   interest    in   this 
stove  selling  game  to  be  the  acquisi- 
tion of  new  selling  ideas,  so  that  if  I 
find  a  customer  hard  of  approach  on  one 
line  of  talk,  I  may  be  able  to  switch  over 
to  the  other  without  losing  a  step. 

Of  course  most  sales  must  be  based  on 
demonstrations  and  all  other  agencies 
are  usually  offshoots  of  this  one  parent 
limb  that  feeds  them  all. 

I  find  that  most  people  like  to  do  their 
own  selling ;  that  is,  if  one  can  ascertain 
the  line  of  thought  that  causes  the  cus- 
tomer to  take  even  the  slightest  interest 
in  stoves,  the  battle  is  half  won.  By  giv- 
ing him  a  helping  hand  as  it  were,  an 
occasional  lead  to  be  exact,  he  will  seize 
upon  the  natural  argument  and  fly  at 
the  job  of  convincing  himself.  In  such 
a  case  the  less  the  salesman  has  to  say, 
the  better.  True,  he  must  be  there  with 
the  lifeline  to  throw  out  if  the  other  fel- 
low shows  any  weakness  but  if  one  can 
by  suggestion,  lead  the  customer's 
thoughts  into  the  proper  channel,  he  will 
be  likely  to  sell  himself  and  marvel  in 
between  times  at  his  own  brightness. 
Even  a  critical  customer  can  often  be 
thrown  on  to  this  tack  by  the  exercise  of 
a  little  finesse. 

I  am  rather  partial  to  cooking  demon- 
strations but  I  am  not  wedded  to  them 
by  any  means.  I  used  one  the  other  day 
with  great  success  though.  A  restaurant 
keeper  came  in,  not  exactly  to  buy.  but 
rather  to  "look  around."  I  found  that 
ho  had  a  stove  that  was  satisfactory 
except  that  it  did  not  cook  quickly.  It 
was  necessary  for  him  to  have  one  that 
could  be  depended  upon  to  cook  simple 
meals  in  double  quick  time,  so,  following 
his  lead,  T  brought  out  a  loaf  of  the 
bread  that  I  always  have  handy.  I  turn- 
ed on  the  gas  and  gave  him  a  few  slices 
of  nice  crisp  toast  in  a  jiffy. 

The  sale  was  made  on  thai  one  simple 
operation.  "Want  it  right  away,"  he 
said.  I  might  have  talked  myself  hoarse 
in  the  vain  endeavor  to  sell  him  by  other 
means  but  by  sizing  up  his  needs  and  his 


line  of  thought,  it  was  not  selling  at  all, 
but  mere  order  taking. 

So  this  suggestion  business  to  my  way 
of  thinking  can  be  applied  both  ways. 
When  the  customer  is  already  set  in  his 
thought,  the  sensible  thing  for  the 
salesman  to  do  is  to  get  in  line  with- 
out any  loss  of  time,  but  if  the  customer 
lacks  an  idea  to  go  on,  insert  one  in  his 
cranium  noiselessly  and  painlessly  and 
the  first  tiling  we  know,  he  has  the  bit  in 
his  teeth  and  does  not  need  any  outside 
aid.  It  is  a  very  interesting  game  when 
one  takes  it  out  of  the  mechanical  and 
makes  it  a  matter  of  brains.  Two  heads 
are  better  than  one  and  a  customer  can't 
hate  you  and  your  stoves  exactly,  else 
he  would  not  be  in  the  store  looking 
around.  Give  him  a  chance :  he  is  prob- 
ably dying  to  help  you  but  may  be  a 
trifle  bashful. 

Of  course,  I  always  have  the  gas  hook- 
ed up,  lighters  handy  and  everything 
convenient  for  plain  demonstration, 
fancy  cooking  or  what  not.  I  find  that 
to  be  a  very  important  feature  of  the 
selling  operation  too,  for  a  customer  cer- 
tainly does  dislike  delays  and  fumblings. 

If  the  salesman  who  knows  the  stove 
is  clumsy  and  slow,  the  customer  is  likely 
to  blame  it  on  the  stove,  whilst  if  he  be 
smart  the  stove  may  receive  more  credit 
than  it  is  really  entitled  to. 

Of  course  one  must  have  a  good  article, 
must  be  honest  in  his  claims  and  be  pre- 
pared to  stand  back  of  it,  else  the  under- 
ground railroad  of  sales  boosting  that 
should  exist  between  one's  customers  is 
likely  to  get  paralysis  and  repeat  orders 
will  be  as  scarce  as  hen's  teeth. 

I  think  that  the  plan  as  outlined  above 
may  be  carried  to  advantage  in  many 
ways.  Not  only  can  one  get  good  selling 
ideas  from  customers,  but  also  from  other 
merchants,  the  traveling  men,  the  trade 
journal  and  in  fact  almost  every  source. 
The  same  scheme  that  sells  peanuts  or 
dry  goods  may  often  be  used  by  the  stove 
man  by  ringing  in  a  few  changes  on  the 
main  idea. 

That  most  stove  men  do  use  all  of  these 
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agencies  is  my  conviction  and  that  they 
will  never  cease  to  do  otherwise  is  my 
hope. 

® 


SUPERVISION    OF    FURNACE    IN- 
STALLATION. 

(Continued  from  page  35.) 

fit  and  incapable  be  weeded  out  of  the 
trade  before  they  ruin  it  for  the  re- 
mainder. The  incompetents  are  usually 
the  worst  price  cutters  and  in  any  event 
that  evil  will  be  less  noticeable  with  the 
improved  conditions  resulting  from  a 
riddance  of  those  incapable  of  properly 
installing  a  furnace. 

There  is  one  untried  plan  that  offers 
possible  relief  from  existing  conditions 
and  that  is,  the  appointment  by  the 
municipality  of  thoroughly  competent 
furnace  inspectors,  and  in  addition,  or 
even  seperately,  the  requirement  that 
any  would-be  furnace  man  pass  a  rigid 
provincial  or  civic  examination. 

It  should  be  a  comparatively  easy  mat- 
ter to  have  the  necessary  legislation  pass- 
ed. Anything  of  a  corrective  nature  that 
emanates  from  those  whom  it  is  meant 
to  correct  should  find  the  legislative 
ways  greased  for  its  quick  passage. 

Who  will  be  the  Moses  to  his  oppress- 
ed furnace  brethren?  This  is  the  •op- 
portunity for  some  hardwaremen  who 
is  engaged  in  civic  or  provincial  legisla- 
tion to  make  a  name  for  himself  and 
earn  the  gratitude  of  the  trade. 

Write  to  your  representative  and  do 
it  now! 


"There  is  nothing  magical  about  writ- 
ing honest  advertisements.  You  must 
co-operate  with  and  be  a  silent  partner 
ot  public  opinion.  Confidence  is  a  plant 
of  slow  growth.  If  it  is  abused  by  false 
or  questionable  advertising  it  withers 
and  dies  of  exposure.  If  it  is  planted  in 
a  dependable  place,  and  that  place  is 
known  for  its  straightforward  dealing 
and  the  reliability  of  its  advertising,  it 
thrives,  grows  and  spreads  out. 


Reminiscences  of   Fifty  Years  in  Hardware 

Interesting  Word  Picture  of  the  Old  Days — Stirring  Events  of  a 
Firm's  Start  in  Business — Recollections  of  Historic  Figures  in 
the  Trade — St.  Catharines'  Co-operation. 

An  authorized   interview  by  a  Hardware  and   Metal   representative  with   F.  E.   Coy,   of  Coy   Bros.. 

St.  Catharines,  Ont. 


FOR  well  over  half  a     century,     we 
Coys  have,  from  the  vantage  point 
of  this  store,  participated  in,  and 
watched  the  ebb  and  flow  of  the  hard- 
ware trade  of  Ontario  in  particular,  and 
of  Canada  in  general. 

It  was  fifty-one  years  ago  that  my 
father  died,  leaving  nine  children,  the 
eldest  of  whom  was  but  14  years  of  age, 
to  carry  on  the  name  and  the  business. 
As  Francis  Coy's  store  it  was  known 
in  his  day  and  still  is  in  mine,  my  son 
and  his  son  each  bear  the  same  Christian 
name  so  that  I  have  great  hopes  that 
the  name  of  Francis  Coy  will  be  associ- 
ated with  this  store  for  a  long  time  to 
come. 

Since  that  day,  so  many  years  ago, 
"that  we  were  confronted  with  the  neces- 
sity of  keeping  the  business  going  with- 
out even  having  a  clerk  to  open  the  store 
that  morning,  I  have  seen  many  changes 
in  the  trade. 

Friends  have  come  and  gone:  some  of 
the  old  ones  have  passed  on  and  some 
new  ones  have  come  in  their  places.  I 
have  seen  old  abuses  corrected  and  new 
ones  creep  in,  but  the  former  offsets  the 
latter  so  that  as  a  trade,  I  believe  we 
are  sound  to  the  core.  I  am  an  out  and 
out  optimist  and  have  no  fear  but  what 
we  shall  continue  to  improve  in  the 
future  as  we  have  in  the  past. 

To  save  the  day,  my  uncle  stepped  in 
to  fill  my  father's  place  in  the  store,  but 
to  no  avail,  for  he  was  consistently  un- 
successful in  the  conduct  of  the  busi- 
ness. He  was  in  time  succeeded  by  my 
eldest  brother,  who  was  equally  un- 
fortunate so  that  the  outcome  was  that 
another  brother  and  I  took  the  store 
over  in  '84,  although  I  had  been  work- 
ing in  it  since  '72. 

We  were  mere  boys,  our  only  assets, 
unlimited  nerve  and  rather  a  complete 
knowledge  of  hardware,  considering  our 
age.  We  were  penniless  and  without  in- 
fluence. 

Under  the  terms  of  the  agreement  by 
which  we  bought  the  business  from  our 
brother,  we  were  supposed  to  pay  ten 
per  cent,  of  the  purchase  price  down. 
We  got  over  that  little  difficulty  by  ig- 
noring such  a  bothersome  detail  until 
we  had  sold  goods  from  the  shelves  to 
that  amount,  at  which  time  I  nonchalantly 
drew  a  check  for  the  proper  amount  and 
handed  it  over  carelessly,  quite  as 
though  such  matters  were  a  routine 
affair  with  Coy  Bros. 


The  next  rock  that  our  little  ship  of 
trade  bumped  into  was  of  a  more  serious 
nature.  We  were  at  the  parting  of  the 
ways;  our  shelves  were  well  nigh  de- 
pleted and  we  knew  not  which  way  to 
turn  for  credit  in  order  to  stock  up  for 
the  coming  winter.  In  our  extremity, 
we  applied  to  those  from  whom  we  felt 
we  had  a  right  to  expect  some  consider- 
ation, but  the  monotony  of  our  turn- 
downs  was  simply  appalling.  Seeking 
for  advice,  we  were  told  that  our  case 
was  hopeless,  but  that  in  any  event  we 
would  only  have  our  trouble  for  our, 
pains  if  we  should  go  to  Crathern  & 
Caverhill,  of  Montreal,  as  we  had 
planned  to  do.  They  all  agreed  that 
that  firm  was  entirely  out  of  our  reach. 
But  being  young  and  of  adventurous 
spirit,  that  decided  us  to  go  for  succor 
where  we  might  least  expect  to  get  it. 

We  had  a  heart  to  heart  talk  that 
took  on  the  nature  of  an  inquest  as  we 
rolled  our  victim  over  and  prodded  it 
for  signs  of  life.  My  brother  said: 
"Well,  since  Crathern  &  Caverhill  are 
the  toughest  proposition  on  the  list,  let's 
just  go  there  first  and  get  it  over  with." 
"Done,"  I  cried. 

So  down  he  went  to  Montreal  to  meet 
our  Fate  whilst  I  awaited  the  sentence 
back  at  home.  Our  little  ship,  if  not 
sinking,  at  least  had  some  hole  in  it,  be- 
lieve me,  and  I  certainly  did  some 
watchful  waiting  that  has  the  U.S.  policy 
in  Mexico  backed  off  the  map. 

My  brother  lost  no  time  in  mincing 
words  once  he  got  into  Mr.  Crathern 's 
presence.  It  was  "Mr.  Crathern.  I  have 
no  friends,  money,  nor  credit  and  I  want 
some." 

Mr.  Crathern  turned  around  and 
looked  him  over.  "Well,  young  man, 
you  may  not  have  friends,  money,  nor 
credit,  but  you  certainly  have  cheek. 
Who  are  you,  and  exactly  what  do  you 
wish?" 

My  brother  then  introduced  himself 
and  lo  and  behold,  things  took  a  story 
book   turn. 

"Not  Francis   Cov's   son?" 
"Yes  sir." 

It  appeared  that  Mr.  Crathern  and 
my  father  had  worked  together  as  boys 
for  the  old  firm  of  Bryson  &  Ferrier  and 
the  latter  had  been  manager  of  the  floor 
on  which  the  then  young'  Crathern  had 
worked.  It  was  all  plain  sailing  then. 
We  were  given  a  two  thousand  dollar 
leeway  but  just  to  show  that  his  heart 
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was  in  the  right  place;  brother  made  it 
four  thousand  before  he  got  through. 

Mr.  Crathern 's  letter  that  accompan- 
ied the  invoice  was  typical  of  him. 

"Here's  your  goods;  now  let's  see 
what  you  can  do." 

That  put  us  on  our  mettle  so  that  by 
economy  and  hard  work  we  met  the  bills 
as  they  came  due  the  next  year  and  for- 
ever afterward  remained  good  customers 
of  the  firm  that  has  since  become  Caver- 
hill &  Learmont. 

We  sent  out  bills  every  six  months  in 
those  days  and  the  jobbers  sent  theirs  out 
every  three  months.  We  would  see  a 
traveler  once  in  every  six  months  then, 
and  now  it 's  every  day  and  circulars 
over  night. 

I  added  another  link  to  my  chain  of 
interest  in  hardware  in  those  days  by 
marrying  the  daughter  of  R.  H.  Smith, 
of  saw  fame,  whose  business,  by  the  way, 
my  brother  and  I  at  a  later  date  came 
into  control  of  for  a  time. 

Most  of  the  old  firms  have  gone  or  at 
least  have  greatly  changed  in  their  per- 
sonnel. Oldtimers  will  no  doubt  remem- 
ber Andrew  Brown,  since  dead,  who 
traveled  for  Moreland  &  Watson,  then 
of  Montreal,  but  now  of  London;  Jim 
Peck,  of  Peck-Benny»;  old  Sandy  Delisle, 
now  dead,  who  represented  Delisle  & 
McGill  up  this  way.  Of  the  paint  men, 
I  remember  best  the  firm  of  A.  Ramsay 
&  Son,  of  Montreal;  S.  C.  Jamieson,  of 
the  same  place,  and  Jack  Hagar,  of  the 
S.  H.  May  Company.  Having  been  one 
of  them  I  must  confess  to  a  sneaking 
fondness  for  the  oldtimers. 

A  merchant  had  need  to  be  quite  as 
farsighted  in  those  days  in  his  ordering 
as  now,  but  for  a  different  reason.  The 
two  big  bills  of  the  season,  then  as  now, 
were  the  spring  and  fall  orders  with 
smaller  ones  scattered  over  the  summer 
period.  Our  fall  order  must  needs  em- 
brace a  sufficient  stock  to  carry  us  over 
until  the  opening  of  navigation  the  next 
spring  so  that  we  had  to  do  some  close 
figuring  to  keep  from  coming  out  the 
small  end  of  the  horn. 

The  old  Welland  Canal  lies  a  biscuit 
throw  from  our  store  door  and  although 
its  familiar  banks  are  half  hidden  by  a 
business  block,  in  those  days  I  could 
stand  in  the  doorway  and  talk  to  the 
skipper  as  the  Montreal  boat  that  had 
our  precious  stock  aboard  came  tooting 
up  the  canal.  Norris  Neelon,  in  those 
(Continued  on  page  55.) 
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Good  Ad.  and  Helpful  Advice  of  J.  B.  Skelton — Good  Lighting — 
Price-Cutting — Unique  Way  of  Meeting  Mail  Order  Competition 
— Credit  Limit  Policy — Courtesy  Pays. 


OIL  AND  TANKS. 

J.  B.  Skelton  &  Co..  Palmerstou,  are 
pushing'  the  sale  of  coal  oil  and  oil  tanks. 
In  a  recent  advertisement  the  following 
offer  was  made: 

"For  the  last  six  months  we  have  been 
offering  to  our  customers,  a  steel  galvan- 
ized tank  holding  40  imperial  gallons 
(not  U.S.  measure,  which  is  1  quart  less 
than  Canadian  measure)  at  15c  per  gal. 
and  tanks  for  $5.50. 

"For  the  next  six  months  we  will  put 
in  this  same  tank  for  $5.00  and  Royalite 
Oil  the  same  as  what  you  have  been  pay- 
ing 20c.  for  in  gallon  lots  for  l&y2c  per 
gallon. 

"You  can  have  your  tank  at  any  time 
it  is  convenient  for  you  to  take  it  and 
we  absolutely  guarantee  the  quality 
equal  to  any  oil  on  the  market,  if  not 
satisfactory  to  you  after  trying  it  we 
will  refund  your  money  and  not  charge 
you  for  what  you  have  used." 

The  Skelton  advertisement  also  draws 
attention  to  an  important  feature  which 
is  often  overlooked  and  which  is  as. 
follows : 

"If  you  are  carrying  over  five  gallons 
of  oil  in  any  building  insured,  be  sure 
and  see  your  insurance  agent  and  get 
a  permit  to  carry  over  five  gallons  other- 
wise your  policy  is  useless  in  case  of 
fire." 


LET  THERE  BE  LIGHT. 

To  economize  in  the  matter  of  light 
in  the  store  is  generally  false  economy. 
People  shun  the  poorly-lighted  store,  and 
even  if  they  do  enter  the  dull  and  dark 
store,  there  is  not  the  same  inducement 
to  purchase  as  in  the  well-lighted  estab- 
lishment where  goods  are  shown  up  to 
advantage.  Consider  the  lighting  in 
your  store,  and  if  it  is  not  as  good  as  it 
should  be,  see  to  it  that  it  is  improved. 


THE  CHRONIC  PRICE-CUTTER. 

Says  Thomas  A.  Fernley:  "The  price- 
cutter  does  quite  as  much  harm  to  a 
manufacturer  as  the  vandal  who  deliber- 
ately  tampers  with   an   article   so   as   to 


impair  its  usefulness  in  the  eyes  of  a 
consumer. 

"In  the  case  of  the  price-cutter,  the 
effect  of  his  baneful  work  is  to  disturb 
the  relations  of  the  manufacturer  with 
his  distributors. 

' '  In  planning  a  great  coup  the  price- 
cutter  selects  the  goods  of  known  iden- 
tity and  quality,  boasts  of  his  liberty  to 
do  as  he  pleases  in  the  matter  of  fixing 
selling  prices,  but  he  mistakes  this  privi- 
lege and  opportunity  to  secure  a  living 
profit  for  the  license  to  drag  in  the  dust 
the  valuable  reputation  of  the  manufac- 
turers of  popular  goods  for  his  own  sel- 
fish ends,  seeking  to  fill  his  personal 
coffers,  regardless  of  whom  it  hurts." 


MAIL  ORDER  COMPETITION. 

J.  Duff  &  Co.,  hardware  merchants,  of 
Olds,  Alberta,  have  a  unique  way  of 
meeting  the  competition  of  the  mail 
order  houses.  They  regularly  procure 
two  or  three  copies  of  the  M.  O.  cata- 
logues, and  keep  one  in  the  office,  where 
it  is  at  all  times  readily  available.  Their 
salesmen  are  also  supplied  with  one  each, 
and  a  thorough  study  is  made  of  its  con- 
tents and  prices,  particularly  along  the 
lines  that  come  in  competition  with  their 
own  business.  This  enables  them  to  deal 
intelligently  with  customers  who  hint 
that  they  can  buy  cheaper  from  the  out- 
side. Whenever  a  suggestion  is  offered 
that  a  certain  article  can  be  bought  from 
the  catalogue  house  the  party  making  it 
is  politely  invited  to  a  comparison  of 
prices  with  freight  charges  and  other  ex- 
penses added. 

Thus  by  intelligent  business  tact  they 
can  convince  the  customer  on  the  spot 
that  with  quality  for  quality,  and  price 
for  price  they  can  get  as  good  a  deal  at 
home  as  by  sending  their  money  to  a  dis- 
tant point  where  it  benefits  the  people  of 
another  city  instead  of  helping  to  build 
up  their  home  town  Avhile  at  the  same 
time  they  are  nothing  out  and  saved 
much  inconvenience. 

Business  methods  such  as  these  are 
much  preferable  and  more  effective  than 
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grumbling  that  the  mail  order  houses 
are  taking  all  the  business  and  draining 
the  ready  cash  out  of  the  town. 


INSTALL  AUTO  STATION. 

Ingram  &  Davey,  St.  Tliomas,  have 
recently  installed  a  400-gallon  auto  fill- 
ing station  opposite  their  side  door  en- 
trance. 


THREE  FOR  TWENTY-FIVE. 

The  Smith  Hardware  Co.,  Belleville, 
recently  held  a  "Three  for  a  Quarter" 
sale,  in  which  a  bottle  of  furniture 
polish,  a  can  of  special  cleanser  and  a 
tin  dustpan  were  offered  for  twenty-five 
cents.  A  special  window  display  was  ar- 
ranged featuring  the  S'oods  on  sale. 


A  CREDIT  LIMIT  POLICY. 

A  certain  merchant  in  Connecticut, 
U.S.A.,  has  a  time  and  amount  limit  for 
each  customer.  In  order  that  all  the 
clerks  will  know  when  this  limit  has 
been  reached,  and  thus  not  oversell  the 
customer,  every  sales  slip  carries  the 
total  amount,  and  a  filing  cabinet  is  used 
the  same  as  an  account  register.  To  each 
customer's  slips  is  attached  a  piece  of 
red  cardboard  showing  the  time  limit  of 
this  customer  and  the  line  of  credit  to 
which  he  is  entitled.  "When  a  customer 
c-cmes  in  and  places  an  order  which 
overruns  this  credit  arrangement,  the 
clerk  quietly  informs  me,  and  I  draw 
the  man  over  into  a  corner  and  explain 
my  credit  policy." 


COURTESY  PAYS. 

Learn  to  say  "thank  you"  to  a  cus- 
tomer after  he  makes  a  purchase.  People 
like  appreciation  by  a  salesman,  and 
even  if  they  belong  to  the  surly,  indif- 
ferent type,  your  "thank  you,"  accom- 
panied by  a  smiling  countenance,  will 
make  them  want  to  meet  you  again,  for 
even  grouchy  people  like  the  company 
and  presence  of  their  opposites. 


Optimists  in  the  Retail  Hardware  Trade 

Hamilton  Retail  Firms  Enlarging  Their  Premises  —  Looking 
Forward  to  Better  Business  Conditions — Faith  in  Hamilton  and 
Canada. 


DESPITE  the  fact  that  some  people 
are  crying  hard  times  and  exhibit- 
■  ing  a  pessimistic  attitude,  which 
in  some  cases  is  warranted  and  in  others 
unwarranted,  at  least  three  retail  hard- 
ware firms  at  Hamilton,  Ont.,  are  optim- 
istic and  are  showing  their  optimism  in 
no  mean  manner.  A  representative  of 
Hardware  and  Metal  visited  Hamilton 
a  few  days  ago  and  in  making  the  rounds 
of  the  retail  stores  he  found  three  firms 
enlarging  their  premises.  In  each  case 
the  alterations  were  on  a  large  scale,  in- 
volving a  considerable  outlay. 

The  first  store  visited  was  the  Stanley 
Mills  Co.  Here  the  whole  interior  of  the 
hardware  department  is  being  remodeled 
and  enlarged.  A  new  metal  store  front  is 
being  installed  and  the  store  interior  is 
being  equipped  with  modern  fixtures. 
Several  new  features  in  store  equipment 
are  being  introduced.  The  cost  of  the 
alterations  and  equipment  will  run  up  to 
a  considerable  amount,  and  it  is  quite  evi- 
dent that  the  firm  has  great  faith  in  the 
future  of  Hamilton  and  of  Canada. 

The  next  visit  was  to  the  head  office  at 
95  King  street  east  of  the  Mills  Hardware 
Co.,  a  firm  which  has  two  large  and  splen- 
didly equipped  stores.  While  the  Hard- 
ware and  Metal  representative  was  visit- 
ing in  the  head  office  a  deal  was  closed 
which  will  enable  the  Mills  Co.  to  add  an 
addition  20  ft.  x  80  ft.  to  the  King  street 
store.  The  work  on  the  new  addition  will 
commence  next  week  and  will  cost  in  the 
neighborhood  of  $10,000.  It  is  the  in- 
tention of  the  firm  to  enlarge  the  paint, 
summer  goods  and  silverware  depart- 
ments, and  to  add  a  new  line  not  carried 
at  present,  namely,  sporting  goods,  guns 
and  rifles.  Additional  storage  room  will 
also  be  provided  for  contractors'  sup- 
plies and  builders'  hardware.  The  pres- 
ent King  street  store  is  one  of  the  largest 
and  best  equipped  stores  in  the  province 
and  the  fact  that  the  firm  intends  to  ex- 
pend a  considerable  sum  in  the  new  addi- 
tion to  the  building,  as  well  as  in  new 
stock,  is  evidence  of  the  faith  which  the 
firm  places  in  the  future  of  Hamilton  and 
Canada. 

Still  further  evidence  of  confidence  in 
the  future  is  exhibited  by  Kent,  Garvin 
&  Co.,  another  Hamilton  firm,  dealing  in 
builders'  hardware,  contractors'  supplies, 
etc.  This  firm  is  equipping  a  large  and 
pretentious  store  which  will  be  occupied 
in  the  near  future,  and  will  give  much 
additional  storage  and  display  space. 

Hamilton  is  a  city  of  many  industries 
and  the  success  of  the  industries  depends 
to  a  large  extent  on  the  prosperity  of  the 


Dominion  of  Canada  as  a  whole.  If  Ham- 
ilton industries  suffer  from  business  de- 
pression it  means  less  business  for  the 
retail  trade  and  the  hardware  trade  par- 
ticularly. The  fact  that  three  of  the  larg- 
est retail  hardware  firms  in  Hamilton  are 
making  extensive  enlargements  and  are 
outlaying  considerable  sums  of  money, 
proves  that  they  have  great  confidence  in 
the  future  of  their  city  and  of  the  Do- 
minion. 


Twenty  Years 
Ago 

In  the  Hardware  Trade 


The  following  items  were  taken  from 
the  issue  of  Hardware  and  Metal  of 
July  21.  1894:— 

"Alfred  W.  Clark,  of  the  Yale  & 
Towne    Manufacturing    Co.,    New 


York,  was  in  Toronto  last  week  in 

the  interests  of  his  firm. ' ' 

Editor's  Note — A.  W.  Clark  is  now 
general  manager  of  the  Canadian  Yale 
&  Towne,  Ltd.,  St.  Catharines,  Ont. 

•  •     * 

"Coleman  Miller  with  M.  &  L. 
Samuel  Benjamin  Co.  is  taking  a 
special  business  trip  through  the 
North-West  in  the  interests  of  his 
firm." 
Editor's  Note — Coleman  Miller  is  still 

on  the  traveling  staff  of  M.  &  L.  Samuel 

Benjamin,  Toronto. 

*  *     « 

"C.  P.  Godden,  hardware  mer- 
chant, King  Street  E.,  Toronto,  is  in 
Montreal  on  a  visit.  He  went  down 
on  his  bike." 

Editor's  Note. — C.  P.  Godden,  who 
in  the  nineties  was  a  great  bicycle  en- 
thusiast, is  still  in  business  on  King 
Street  E.,  Toronto. 


Jack  and  the   Wheat  Stock — The  fairy-tale  that  is  coming  true. 
43 


The  Medicine  Men  of  Eeh-Nis-Kim 

The  Annual  Encampment  of  the  Order  of  Eeh-Ms-Kim  on  the 
Banks  of  the  Historic  Niagara — The  Initiation  Ceremonies. 


THE  Niagara  River,  a  few  miles 
above  the  famous  Falls,  begins  to 
widen  out  and  its  waters  to  lose 
their  turbulence  as  it  backs  up  and 
spreads  out  on  either  side  into  inviting 
bays  and  inlets.  Here  it  takes  on  the 
quietness  of  a  millpond  and  the  sem- 
blance of  a  long  and  narrow  lake  before 
it  takes  that  final  leap  through  space. 

To  one  such  spot,  in  the  fringe  of  a 
lordly  forest,  against  the  dark  green  of 
which  the  white  tents  show  up  like  a 
string  of  huge  pearls,  the  annual  en- 
campment of  the  Order  of  EEH — NIS — 
KIM  draws  its  fresh  quota  of  timorous 
braves  and  its  medicine  men  of  proven 
worth,  the  one  to  be  initiated  in,  the 
other  to  renew  the  delights  of  the 
mysteries  of  the  parent  lodge. 

Fathered  by  the  Carborundum  Com- 
pany, of  Niagara  Falls,  N.Y.,  and  con- 
ceived in  honest  purpose;  EEH — NIS — 
KIM  came  forth,  the  result  of  an  idea 
as  commendable  in  intention  and  results 
as  it  is  unique  in  practice;  than  which 
no  more  can  be  said.  Embracing  as  it 
does  a  membership  of  six  thousand 
braves,  whose  only  essentials  to  member- 
ship consist  of  a  good  character  and  a 
connection  with  the  hardware  trade,  it 
furnishes  an  ideal  vehicle  for  the  in- 
dulgence of  summer  sports  and  the  dis- 
semination of  the  new  freedom  in  hard- 
ware. 

The  personnel  of  the  company's  repre- 
sentatives is  such  that  it  offers  through 
them,  a  hospitality  that  knows  no  creed 
nor  country.  A  hospitality  so  fine  and  a 
courtesy  so  true  that  it  puts  the  visiting 
brave  upon  his  mettle  to  reciprocate  in 
kind  and  not  disgrace  the  folks  back 
home. 

No  faintest  praise  of  carborundum 
nor  hardware  talk  is  encouraged.  The 
supposition  is  that  the  company 's  guests 
are  there  for  fun.  If  they  wish  to  de- 
vise some  benefits  of  an  educational  ord- 
er from  their  visit;  well  and  good,  the 
factory  is  but  six  miles  away  and  open 
to  their  inspection,  otherwise  they  are 
not  asked  to  take  andvantage  of  the 
opportunity,  much  less  made  to  feel  that 
they  have  slighted  their  hosts  by  the 
omission. 

The  precincts  and  privileges  of  the 
camp  are  sacred  to  the  use  of  the  down- 
trodden sex,  except  for  an  occasional 
visit  from  members  of  the  softer  one. 
The  morale  of  the  camp  would  please 
Colonel  the  Hon.  Sam  Hughes  himself, 
such  is  the  rigidity  of  the  rule  that  bars 
all  liquor  from  the  camp.  In  short  from 
the  twenty-seventh  of  June  until  the  end 
of  August,  there  exists  here,  a  conviviali- 


ty so  deep-rooted  in  its  foundation  and 
so  wholesome  in  its  operation  that  it 
needs  no  extraneous  aid  of  a  bibulous 
nature  to  foster  its  growth. 

However,  even  in  this  quiet  spot,  life 
is  not  all  monotony.  Witness  the  first 
night  and  those  eerie  screams  that  threw 
the  whole  camp  into  an  uproar.  Some 
one  said  that  it  was  the  Maid  of  the 
Mist,  albeit  an  ungraceful  one,  running 
amuck,  if  the  heaving  of  the  tent  that 
appeared  to  be  the  center  of  the  dis- 
turbance was  any  indication.  Another 
wag  surmised  that  Cristobel  and  her  lady 


A  Hardware  and  Metal  repre- 
sentative was  recently  the  guest 
of  the  Carborundum  Company's 
order  of  Eeh-Nis-Kim,  and  here 
tells  of  a  typical  day  in  their 
camp. 


mother  tiring  of  abbeys  and  art  galleries, 
had  stolen  Lieutenant  Porte's  thunder, 
crossed  the  Atlantic  in  a  night  and  so  had 
fallen  on  us  poor  wights  in  peaceful 
America  for  some  innocent  diversion. 
However,  a  combination  of  time  and  will- 
ing hands  proved  them  both  wrong.  It 
was  merely  the  camp's  fat  man,  one  who 
usually  sat  by  the  fire  with  the  women, 
instead  of  following  the  chase,  metaphor- 
ically speaking,  whose  avoirdupois  had 
proven  an  imposition  on  the  good  nature 
of  his  cot,  which  had  finally  broken 
down  to  the  sleeper's  fright  and  the 
camp's  confusion. 

Early  morning,  (there  are  none  other-; 
in  camp,)  ushered  in  a  bracing  plunge 
for  all  except  the  cold-blooded  indivi- 
duals. Even  they,  however,  were  not 
without  their  land-lubber  fun.    One  such, 


bid  to  go  for  a  bucket  of  water  for  wash- 
ing purposes,  asked  helplessly  where  be 
was  to  get  the  same. 

The  Niagara  River  was  so  close  to  him 
that  if  it  had  been  a  snake  it  would  most 
assuredly  have  bitten  him. 

The  bathees  through  bathing  and  the 
washees  through  washing,  a  noisy  clang- 
ing of  that  triangle  without  which  "the 
camp"  is  merely  "a  camp,"  and  the 
stentortian  "Let's  Go,"  of  Emil  from 
the  mess-tent,  announced  one  of  the  three 
chief  events  of  the  day.  For  such,  those 
meals  assuredly  were.  From  them  all 
things  dated  as  the  only  authoritative 
calendar  of  events;  and  to  them  all  men 
looked  forward  in  a  very  ecstasy  of 
epicurean  anticipation  that  hurt  so  good, 
that  the  very  victims  fostered  their  un- 
healthy curiosity. 

Emil  said  that  that  pie  was  an  apple 
pie;  perchance  it  was.  If  so,  assuredly 
the  apples  came  from  Eden.  And  that 
strawberry  short  cake!  Ye  gods!  Some 
said  that  Emil  had  sucked  the  knowledge 
in  from  the  breast  of  some  black  mammy, 
south  of  Mason  and  Dixon.  But  then. 
Emil  was  a  Canuck.  Others,  with  more 
of  plausibility,  whispered  that  in  the 
still  watches  of  the  night,  when  the  fires 
were  low  and  the  tribe  had  sought  its 
wigwams,  that  it  was  his  wont  to  hie  him- 
self on  a  broom-stick  down  over  the 
trees  and  marsh  and  river  until  he 
merged  into  the  mist  of  the  Falls.  There, 
with  grisly  incantation  and  unholy  rite, 
for  once  devoted  to  a  useful  purpose,  he 
delved  in  the  unknown,  conjured  up  the 
departed  ones  of  the  tribe  and  sought 
of  them  the  old  wisdom  of  the  camp-fire. 
This,  the  braves  came  to  believe  as  the 
more  reasonable  explanation;  be  that  as 
it  may,  Emil  had  the  goods. 

The  dav  offered  to  the  tribe  the  loot 


Group    of   medicine    men    in    recreation    tent. 
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HARDWARE    AND     METAL 


of  many  hardware  stores  and  all  the 
sports  of  the  river.  Some  pursued 
the  bass  and  pike  that  hung  along 
the  reeds.  Others  camped  on  the 
swimming  raft.  Between  dips,  they 
sat,  pipe  in  mouth,  with  nothing 
on  their  minds  but  their  hair. 
Canoeing  and  boating  offered  more  vigor- 
ous exercise  to  those  so  minded. 

Amid  the  tents,  in  the  oldest  clothes 
they  had,  some  played  at  basketball, 
others  at  volley-ball.  Here,  at  a  special- 
ly constructed  court,  a  dishevelled  trio 
played  at  hand  ball,  sharing  with  the 
tennis  players  the  cheers  of  the  smoking 
loungers  under  the  trees. 

The  afternoon  saw  the  braves  in  cri- 
tical judgment  of  a  hydroplane  that  per- 
formed for  their  benefit,  now  on  the 
river's  bosom  and  then  high  above  their 
heads. 

But  the  activities  of  the  day  ended, 
paled  into  insignificance  before  the  pre- 
parations for  the  night.  The  nervous 
braves  who  were  to  be  initiated  into  the 
dread  mysteries  of  the  order  began  to 
gather  in  little  knots,  the  while  they  con- 
versed in  whispers  as  they  watched  the 
dignified  medicine  men,  equipped  in  full 
regalia,  stalk  about  in  gloomy  meditat- 
tion  or  feed  anew  the  camp  fire  of  the 
tribe.  Then  at  the  dark  hour,  a  minion 
led  them  to  the  privacy  of  what  the 
medicine  men  jocularly  called  the  recrea- 
tion tent  but  which  they  referred  to  as 
the  morgue. 

From  hence  they  were  led  one  by  one 
back  to  the  full  council  at  the  camp  fire. 
Here,  the  flickering  gleams  of  the  fire 
lit  up  at  times  the  forest  canopy  above 
and  the  massive  trunks  around,  while  the 
pale  moon  and  silvered  river  showed 
ghostly  in  between  the  trees.  Permeating 
all  was  the  muffled  cadence  of  the  dist- 
ant Falls — a  fit  setting  for  what  was  to 
come. 

Then  the  Grand  Sachem,  assisted  by 
the  medicine  men,  instructed  the  noviat- 
ate  in  the  weird  mysteries  of  EEH  — 
NIS — KIM.  Majestic  of  mien,  with  tren- 
chant phrase,  he  unfolded  before  the 
other's  eyes  the  secrets  of  the  long  ago 
and  with  priestly  threat  of  dire  import 
he  adjured  the  beginner  to  be  worthy  of 
the  order  as  he  intoned  in  sombre  ma- 
jesty the  concluding  ceremonies  of  the 
ritual. 

Each  trembling  brave,  now  a  full- 
fledged  medicine  man  in  the  full  panoply 
of  the  order;  the  Sachem  spoke,  "Heap 
new  medicine-man  catchum  heap  big 
fire."  "Ugh,"  grunted  the  others. 

With  the  fire  replenished  and  dropping 
all  affectation,  the  Sachem,  in  a  few  well- 
chosen  words,  made  a  brief  address  that 
smacked  more  of  clean  living  and  high 
ideals  than  of  hardware  or  of  carborun- 
dum, and  one  that  will  live  long  in  the 
hearts  of  those  who  heard.  It  was  pack- 
continued  on  page  47.) 


Western  Observations 


By   "  Winnipegosis." 


WHILE  examining-  a  display  of 
stoves  in  a  north-western  On- 
tario store,  a  foundry  traveler 
approached  me.  During  our  conversa- 
tion, he  told  me  an  interesting  story  of 
how  lie  was  cleverly  tricked  while  in  the 
retail  business. 

A  woman  entered  his  store  one  day, 
and  ordered  a  stove  for  her  married 
daughter.  She  explained  that  the  latter 
had  been  unfortunate  in  marriage,  her 
husband  having  turned  out  to  be  a  drunk- 
ard. Her  daughter  was  suffering  from 
cold,  without  a  stove  in  the  house.  In 
case  a  seizure  should  be  made,  the  moth- 
er secured  a  lien  on  the  new  stove,  which 
was  then  delivered. 

When  the  good-for-nothing  husband 
returned  home  after  several  days 
"toot,"  he  found  his  wife  sitting  becide 
a  nice  warm  oven.  He  demanded  an  ex- 
planation, and  on  receiving  it,  declared 
he  would  not  allow  a  "charity"  stove  in 
his  house.  When  the  wife's  back  was 
turned,  he  took  steps  to  put  the  stove 
out  of  business,  and  he  went  about  it  in 
a  manner  that  would  baffle  the  average 
dealer.  He  filled  the  back  draft  half  full 
of  slack,  effectually  cutting  off  fire  from 
the  oven.     That  settled  the  stove. 

A  day  or  two  later,  a  seizure  was 
made,  but  the  wife's  mother  laid  claim  to 
the  stove,  and  had  it  installed  in  her  own 
home.  Naturally  it  refused  to  work, 
whereupon  she  sent  for  the  dealer,  mak- 
ing the  claim  that  it  was  a  stove  which 
would  not  work  in  her  chimney.  This 
the  dealer  denied,  as  he  had  installed 
several  in  the  same  chimney,  which  had 
worked  with  great  satisfaction. 

He  inspected  the  thing  from  top  to 
bottom,  first  suspecting  one  thing,  and 
then  another,  never  dreaming  that  the 
back  draft  was  half  full  of  coal.  He  was 
all  the  more  puzzled  because  the  stove 
had  operated  satisfactorily  for  several 
clays  in  the  other  house.  He  was  about 
to  disconnect  it  and  return  it  to  the 
store  when,  out  of  curiosity,  he  push- 
ed a  stick  into  the  back  draft,  and  found 
the  coal.    He  scooped  it  out  in  cupfuls. 

"That's  the  cause  of  the  trouble,"  he 
said. 

"And  where  did  it  come  from?"  asked 
the  woman. 

"Your  son-in-law  put  it  there,"  he  re- 
plied. 

She  was  so  enraged  at  this  reflection 
on  the  character  of  one  of  the  family, 
she  showed  him  the  door,  and  hastened 
his  departure. 

He  also  told  me  of  several  cases  where 
in  passing  through  stores,  he  had  found 
the  damper  pipe  stuffed  with  paper,  and 
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in  one  ease  found  some  overalls  stuffed 
in  so  tightly,  they  would  not  have  been 
detected,  and  the  stove  could  not  pos- 
sibly have  worked. 

In  the  same  town  I  met  Jack  Findlay, 
of  Carleton  Place,  selling  his  new  models 
for  fall  trade.  Discussing  stove  troubles 
he  said  he  had  just  returned  from  a  fifty- 
mile  trip  to  see  a  stove  which  was  de- 
clared unworkable.  He  found  the  grates 
reversed,  a  condition  which  hardly  war- 
ranted a  journey  of  fifty  miles. 

The  talk  wandered  on  to  the  subject 
of  selling.  He  deplored  the  fact  that  so 
few  clerks  endeavored  to  go  after  this 
business.  The  selling  of  stoves  was 
mostly  done  by  proprietors  and  managers. 
The  cause  might  be  attributed  to  the 
fact  that  stoves  were  not  the  cleanest 
things  in  hardware  to  handle.  Possibly 
too,  the  proprietors  often  thought  a  big 
deal  like  this  should  be  handled  by  an 
expert,  consequently  the  clerk  did  not 
get  a  chance. 

Both  these  stove  travelers  reported  the 
demand  for  stoves  better  than  they  had 
expected. 


LETTERS  TO  EDITOR 


Editor  Hardware  and  Metal, 

Toronto. 
Dear  Sir: 

I  notice  that  prices  on  crowbars, 
wrenches,  nails,  etc.,  have  been  re- 
duced in  Winnipeg,  so  Western 
Hardwareman,  who  drew  attention 
to  same  in  your  columns  some  time 
ago,  is  to  be  congratulated. 

What  would  be  vert/  interesting  to 
the  trade  in  general,  would  be  to 
know  the  name  of  the  firm  who  sells 
Eatons  their  paint,  enabling  them  to 
retail  same  at  less  than  regular 
wholesale  price.  Is  it  a  Canadian 
firm?  Can  any  of  your  readers  in- 
form usf 

Is  the  Retailers'  Association 
asleep? 

Yours  truly j 

WESTERNER. 

Editor's  Note:  The  Western  hard- 
wareman referred  to  in  the  above  let- 
ter sent  a  letter  to  Hardware  and 
Metal  giving  a  comparison  of  hard- 
waxe  prices  which  he  said  were  being 
quoted  by  hardware  jobbers  and  mail 
order  houses.  The  latter  appeared  on 
page  62  of  the  May  16  issue  of  Hard- 
ware and  Metal. 


Printed  Patterns  in  30-inch  Papers  for  1915 

Manufacturers  Follow  Up  Popularity  for  Oatmeals  and  Ingrains 
With  Papers  to  Compete  With  Import  Business  in  1915 — A  Futur- 
ist Note  of  Black — Blue  Has  a  Showing — Patterns  Printed  in 
Wash  Colors  so  as  Not  to  Obliterate  the  Vari-Colored  Weave. 


WHILE  the  new  line  of  wall- 
papers which  is  now  being 
shown  for  next  year's  busi- 
ness shows  a  continuance  of  the  ten- 
dency towards  quiet  effects — and  in 
some  cases  an  emphasis  of  it — there 
are  some  warmer  designs  for  the 
living-rooms  usually  in  tones  of 
browns,  mauves  and  greys,  with 
foliage  and  forest  effects;  while  for 
those  who  have  felt  the  influence  of 
the  futurist  school  of  art  there  is  a 
note  in  some  of  the  designs  which 
will  harmonize  with  their  ideas. 

This  futurist  note  is  the  introduc- 
tion of  black  in  a  number  of  patterns. 
To  those  who  have  not  developed 
ideas  along  this  line  of  decorative 
thought,  the  use  of  black  would  give 
the  impression  of  a  sombre  effect,  but 
when  it  is  used  in  proper  proportions 
with  other  colors,  there  is  a  remark- 
able alertness  and  snap  to  the  color 
scheme  which  cannot  fail  to  make  an 
immediate  impression.  However,  the 
introduction  of  the  futurist  note  is 
yet  little  more  than  a  prediction  of 
what  may  be  looked  for  in  the  com- 
ing season. 

As  has  been  predicted,  the  new 
papers  show  an  effort  to  use  the 
difficult  blue.  Strong  shades  are 
being  introduced  for  the  dining 
and  living-rooms,  but  it  is  a  color 
that  requires  very  careful  handling, 
and  can  generally  be  used  to  best  ad- 
vantage in  a  room  with  a  southern 
exposure.  There  is  also  a  new  pump- 
kin shade  for  halls  and  stairways. 

One  of  the  outstanding  features  of 
the  new  line  is  the  introduction  of 
printed  thirty-inch  papers.  This  is 
the  result  of  the  impression  created 
on  the  manufacturers  by  the  great 
popularity  of  the  ingrain  and  oat- 
meal papers,  for  it  is  figured  that  a 
share  of  this  popularity  was  due  to 
the  greater  width.  In  the  introduc- 
tion of  these  papers  also  there  is  an 
effort  to  educate  people  to  the  use  of 
better  class  wall  coverings,  in  which 
they  should  have  the  co-operation  of 
the  retailers  who  stand  to  make 
larger  profits. 

With  the  printed  papers  in  the 
thirty-inch  width  there  are  wide  cut- 
out borders  which  will  be  an  added 
factor  in  enabling  dealers  handling 
the  new  line  to  place  them  in  com- 
petition with  the  high-priced  impor- 
tations from   Japan   and   other  coun- 


From    new   Spring   lines    of   Stauntons, 
Limited. 


Sample  of  1915  lines  of  wallpaper 
of  Watson,  Foster  Co.,  Limited. 


tries,  which  have  the  frieze  stamped 
on  the  border  paper  so  as  to  cover  the 
entire  wall  above  the  plate  rail  or 
moulding  with  a  single  piece.  The 
combination  of  the  cut-out  borders 
with  the  wide  papers  will  give  an  ap- 
pearance that  will  compare  favorably 
with  the  importations  and  should  ap- 
peal to  the  trade  where  a  good  paper 
is  wanted  at  a  moderate  price.  With 
the  use  of  strappings  and  base  run- 
ners there  is  a  great  range  of  possi- 
bilities for  the  new  width. 

In  the  thirty-inch  papers  there  are 
cable  net  and  rubble  designs  embossed 
in  high  relief,  the  material  being  a 
heavy  fibre  stock,  which  carries  the 
embossing  very  effectively.  There 
are  a  large  and  excellent  range  of 
original  weave  effects  and  all-over 
patterns,  some  of  which  are  adapted 
for  use  on  both  walls  and  ceilings, 
with  an  exquisite  range  of  high-class 
hand-printed  decorations  to  match. 
The  cable  net  and  rubble  designs  are 
also  introduced  in  the  Itaglio  oat- 
meals in  a  large  variety  of  beautiful 
shades  that  are  richer  and  more  effec- 
tive than  the  plain  oatmeals.  Trim- 
mers to  match  are  used. 

There  are  also  the  plain  stippled 
oatmeals,  with  exquisite  render- 
ings in  transparent  colors,  which 
allow  the  texture  of  the  goods 
to  show  through  the  pigment. 
With  these  new  specialties  are 
an  appropriate  range  of  hangings, 
together  with  rear  cuts  and  trimmers. 
Heavy  hide  leathers  are  shown  in 
lacquer  finish  and  embossed  to  repro- 
duce the  actual  grain  of  the  leather. 
These  are  in  rich  plain  goods  with 
frieze  to  match  or  printed  in  appro- 
priate patterns. 

Some  New  Foliage  Designs. 
The  stippled  oatmeals  were  brought 
out  last  season,  and  found  favor  by 
their  beautiful  shades  and  exquisite 
effect  of  the  vari-colored  fibre  which 
forms  the  surface.  This  year  printed 
designs  have  been  introduced.  In 
printing  the  patterns,  care  has  been 
taken  not  to  obliterate  the  charm 
which  lies  in  the  vari-colored  fibre  of 
the  ground.  Wash  colors  are  used, 
which  allow  the  fibre  to  show  right 
through.  Delightful  effects  are  ob- 
tained. There  are  new  patterns  in 
foliage  design,  with  just  a  suggestion 
of  bright  colors  in  the  flowers  scat- 
tered   here    and    there    amongst    the 
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large  leaves.  Then  there  is  a  self-toned 
conventional  pattern  which  forms  a 
stripe,  with  a  dash  of  brilliant  tone  in 
the  dividing  lines  of  the  pattern. 

Woven  and  All-over  Effects 

The  new  Mattines,  which  stand  out  in 
the  thirty-inch  goods,  should  be  met 
with  keen  admiration  and  create  big 
sales.  They  are  in  original  weave  and 
all-over  patterns  and  in  a  variety  of 
aesthetic  colorings.  These  are  very  at- 
tractive and  eminently  practical,  and 
are  shown  with  matching  hand-painted 
trimmers  in  a  splendid  variety  of  high- 
class  designs  and  colorings. 

New  21-inch  Parlor  Paper. 

For  the  housekeeper  who  is  troubled 
with  that  Springtime  problem  of  what 
to  put  on  the  parlor  walls  one  manufac- 
turer has  made  a  special  effort.  This  is 
a  new  line  with  all  original  designs. 
There  is  a  rainbow^  of  colorings  in  at- 
tractive and  appropriate  hues.  The 
patterns,  21  inches  wide,  are  pressed  out 
in  high  relief  on  extra  heavy  special 
stock,  the  texture  of  the  silken  fabrics 
which  they  resemble  being  accurately  re- 
produced. This  is  a  line  which  compares 
favorably  with  the  imported  goods,  and 
i»  one  which  retailers  should  try  to  press 
a~  encouraging  the  higher  artistic'ldea 
in  wall  covering. 

For  the  bedroom  and  the  reception- 
room  there  will  be  dainty  effects  in  cre- 
tonnes, chintz,  dimity  and  muslin  de- 
signs, with  striped  backgrounds  in  soft 
colorings.  Some  very  formal  conven- 
tional designs  with  woven  effects  are 
shown  also  in  colors,  and  some  in  which 
a  silvery  shimmer  predominates.  For 
the  dining-room  there  are  tapestry 
effects.  These  are  treated  with  a  new 
oil  over-printing  process,  which  closely 
reproduces  the  actual  weave  of  the  fab- 
ric. So  finely  executed  is  the  workman- 
ship that  it  is  hard  to  realize  that  one 
io  not  beholding  the  warp  and  woof  of 
the  actual  fabric. 

With  such  papers  for  the  bedroom  and 
living-rooms,  cretonne  hangings  can  be 
effectively  shown,  and  dealers  who  have 
tried  the  combination  have  found  it  very 
satisfactory  as  a  business  bringer.  Even 
a  larger  range  of  cretonnes  is  being 
shown,  which  give  perfect  harmony  with 
the  wallpaper,  and  at  once  give  the  cus- 
tomer an  idea  of  the  relative  effect  of 
one  on  the  other.  Dealers  will  do  well 
to  give  prominence  to  cretonnes  for  win- 
dow decorations  where  the  draping  of 
the  soft  material  is  very  effective  in  set- 
ting off  the  wallpaper — showing  the  ac- 
tual appearance  of  the  paper  will  often 
turn  a  doubtful  prospect  into  a  pur- 
chaser. 
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From     1015    Hues    of     Colin      McArthur      &    Co. 


THE    MEDICINE    MEN    OF   EEH-NIS 
KIM. 

(Continued  from  page  45.) 

ed  as  full  of  intellectual  meat  as  an  egg 
is  of  the  grosser  variety. 

Then  the  recreation  tent  again,  recrea- 
tion in  the  fullest  sense  of  the  word. 
With  gramaphone  and  piano,  songs  and 
dancing  they  saw  the'  night  grow  old — 
and  young  again.  Good  fellowship  and 
gay  camaraderie  reigned  supreme ;  all 
good  fellows  together  making  a  perfect 
ending  for  a  perfect  day. 


-®- 


BUY  AT  HOME. 

Kerksmith  &  Kickshaw  deal  in  wax 
and  Chinese  eggs  and  carpet  tacks.  They 
are  good  sports  in  every  way;  they 
cough  up  money  every  day  to  make  the 
town  a  better  place  in  which  to  live  and 
push  your  face.  They  hire  a  dozen 
clerks  or  more,  who  wait  on  patrons  in 
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their  store.  Our  cross  roads  burg  they 
would  upbuild,  and  see  it  with  glad 
people  filled,  and  to  that  end  they  blow 
their  scads  like  truly  patriotic  lads.  But 
when  we  need  of  eggs  a  few,  we  send 
away  to-  Timbuctoo;  and  when  a  carpet 
tack  we  wish,  it's  shipped  from 
Ypsilanti,  Mich.  Each  has  the  notion  in 
his  dome  that  things  are  best  away  from 
home,  and  so  we  order  hods  and  hats, 
and  humming-birds  and  Maltese  cats, 
from  strangers  in  some  town  remote, 
who  would  not  know  us  from  a  goat.  We 
ship  away  our  hard-earned  kale,  and  get 
our  fourth-rate  junk  by  mail.  Say,  are 
we  seers,  or  are  we  fools?  Those 
strangers  don't  support  our  schools,  or 
keep  the  peeler  on  his  beat,  or  help  to 
pave  Commercial  street.  They  do  not 
paint  the  village  pump  or  build  a  fence 
around  the  dump.  If  our  old  burg  were 
blown  away  they  wouldn't  care  a  bale  of 
hay.  Kerksmith  &  Kickshaw  ought  to 
get  the  local  trade,  already  yet. 

WALT  MASON. 


Practical  Problems  for  Sheet  Metal  Workers 


How   to    Develop    Chimney    Caps 

By   E.    Bronson. 


IN  this  problem  is  shown  how  to  de- 
velop a  chimney  cap.  In  many  in- 
stances, the  action  of  the  weather, 
combined  with  gases,  causes  the  top  of 
the  chimney  to  become  unsafe.  To  pre- 
vent the  action  of  the  weather  on  the 
brickwork,  a  metal  cap  similar  to  that 
shown  in  Fig.  1  may  be  used  to  advan- 
tage. The  outline  or  profile  of  the  cap 
follows  the  outline  of  the  brickwork, 
with  the  exception  of  the  bottom  mem- 
ber, which  projects  out  from  the  chim- 
ney to  throw  the  drips  clear  off  the 
brickwork. 

In  Fig.  2,  the  outline  of  the  cap  is 
shown  over  the  outline  of  the  brickwork, 
but  does  not  fit  close  to  it,  but  is  made 
with  fewer  brakes  or  members.  The  dot- 
ted lines  in  the  side  view  in  each  figure 
show  the  lines  of  the  flues  where  they 
come  through  the  cap.  They  are  not 
shown  on  the  patterns,  as  in  most  cases 
it  is  better  to  cut  them  out  after,  as  the 
flues  never  come  very  even  at  the  top, 
and  collars  can  be  fitted  on  after  cap  is 
made  up. 


Having  obtained  the  size  of  chimney 
to  be  capped,  draw  end  and  side  views 
as  shown  in  upper  part  of  Fig.  1.  To  ob- 
tain stretchout,  space  off  from  center  at 
top  to  bottom  on  either  side,  as  there 
are  no  round  members  or  mouldings, 
each  member  can  be  taken  as  one  space, 
as  shown  by  figures  1-2-3-4-5-6-7-8.  To 
lay  out  pattern  of  end,  draw  two  stretch- 
out lines  a  distance  apart  equal  at  least 
to  the  width  of  the  end,  as  A-A  and  B-B. 
Draw  a  line  at  right  angles  to  A-A,  con- 
necting it  to  B-B  as  at  1-1.  From  point 
1  on  each  of  the  stretchout  lines  mark 
off  spaces  shown  on  side  view,  from  1  to 
8.  Draw  lines  from  A  to  B  connecting 
points  2  to  2,  3  to  3,  4  to  4,  5  to  5,  6  to  6, 
7  to  7  and  8  to  8.  On  the  end  view  draw 
a  line  in  the  center  from  top  to  bottom  as 
shown  by  line  1-A.  In  the  center  of 
space  between  stretchout  lines,  draw  a 
line  as  1-A-  on  pattern.  Using  these 
lines  as  a  point  from  which  to  work 
from.  In  order  to  mark  both  sides  of 
pattern  without  too  much  shifting,  be- 
gin at  A  on  end  view.     Measure  the  dis- 


tance point  8,  and  mark  off  this  distance 
on  line  8-8  from  point  A  on  pattern. 
Measure  off  the  distance  of  points  7-8- 
5-4-3-2-1-  on  line  A  to  1,  and  mark  off  in 
a  similar  manner  from  line  A-l  on  pat- 
tern, a  line  drawn  through  the  points 
thus  obtained  will  give  you  outline  of 
pattern  for  the  ends.  To  obtain  pattern 
of  sides  draw  two  stretched  lines,  as 
C-C  and  D-D,  and  on  these  mark  off  the 
spaces  shown  on  end  view.  On  side  view 
draw  two  lines  as  shown  by  1-E  and  1-F, 
on  stretchout  draw  two  lines  as  1-E  and 
1-F  the  same  distance  apart  as  1-E  and 
1-F  on  side  view,  using  these  lines  as 
points  to  measure  from.  Begin  at  either 
1-E  or  1-F  on  side  view  and  measure  the 
distance  to  point  8,  from  either  1-E  or 
1-F,  on  pattern,  mark  off  the  distance 
thus  obtained  on  line  drawn  from  8  to  8, 
and  measure  the  other  spaces,  7-6-5-4-3- 
2-1  in  the  same  manner,  and  mark  off  on 
pattern.  A  line  drawn  through  points 
obtained  will  give  outline  of  pattern 
of  sides. 

The    seams    on    the    corners      can    be 
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either  lapped  and  riveted,  or  the  seams 
on  upright  faces  or  members  double 
seamed  and  the  level  members  lapped 
and  soldered;  b'y  this  method  it  is  an 
easy  matter  to  keep  the  cap  square. 

As  the  cap  shown  in  Fig.  2  is  prac- 
tically the  same,  we  have  not  detailed 
the  method  to  follow  in  developing  pat- 
terns. While  as  shown,  the  patterns  are 
full  size,  it  is  not  necessary  to  make 
them  so  in  actual  practice,  as  a  pattern 
five  or  six  feet  long  would  mean  a  lot  of 
unnecessary  work  for  nothing.  In  this 
case  all  that  is  necessary  is  a  part  of 
side  as  bounded  by  stretchout  line  C-C 
and  measuring  line  1-E.  With  this  part 
of  the  pattern,  the  sides  can  be  marked 
off  from  a  straight  line  formed  by  the 
bottom  of  the  cap,  as  8-8.  From  this 
line  draw  a  line  at  right  angles,  as  1-E. 
Lay  pattern  on  two  lines  thus  procured, 
and  mark  around  with  scratchawl  or 
pencil.  Lay  off  or  measure  the  length 
of  side  required,  and  mark  off  the  outline 
of  pattern  in  a  similar  manner.  Should 
the  outline  of  the  end  and  side  of  cap 
be  the  same  on  all  its  members,  only  one 
pattern,  of  course,  need  be  developed. 


HARDWARE 
LETTER  BOX 


It  is  only  occasionally  that  great  re- 
sults are  accomplished  by  accident  or 
by  the  inspiration  of  genius.  Most  of  us 
commonplace  fellows  must  have  the  in- 
tention to  do  a  great  deal,  in  order  that 
we  may  accomplish  the  little. 


Water  Systems. 

Lashbrook  Hardware,  successors  to 
J.  T.  Smiley  &  Son,  Ayr,  Ont.— Kindly 
publish  in  Hardware  and  Metal  names 
of  Canadian  manufacturers  of  pneumatic 
water  systems. 

Pneumatic  water  systems  are  manufac- 
tured by  the  National  Equipment  Co., 
Wabash  Ave.,  Toronto;  General  Machin- 
ery Co.,  Mulock  Ave.,  West  Toronto.— 
Ed. 

Roller  Doors. 

Sumner  Co.,  Moncton,  N.B. — Can  you 
kindly  advise  who  makes  Kinnear  roller 
doors? 

These  doors  are  made  by  the  Kinnear 
Manufacturing  Co.,  Columbus,  Ohio. — 
Ed. 

Snatch  Blocks. 

Bonthron  &  Drysdale,  Hensall,  Ont. — 
Kindly  advise  us  through  Hardware  and 
Metal  who  are  manufacturers  of  large 
snatch  blocks  and  block  pulleys. 

Snatch  and  block  pulleys  are  manu- 
factured by  the  Western  Block  Manufac- 
turing Co.,  Westport,  N.Y.;  Mathias 
49 


Klein  &  Sons,  Canal  Station  21,  Chicago ; 
Boston  and  Lockport  Block  Co.,  Boston. 
—Ed. 

Climax  Paper. 

Please  advise  where  I  can  get  climax 
paper? 

Canadian  Fairbanks  Morse  Co.,  To- 
ronto and  Montreal,  are  agents  for  the 
Barrett  Manufacturing  Co.,  New  Haven, 
Conn.,  makers  of  climax  paper. —  Ed. 

Boat   Patterns. 

Geo.  B.  Jameson,  Melfort,  Sask. — 
Kindly  advise  where  we  can  secure  pat- 
terns for  row  boats,  etc. 

Patterns  are  offered  for  sale  by  Robert- 
son Bros.,  Hamilton;  Brooks  Manufac- 
turing Co.,  Saginaw,  Mich.;  Defoe  Boat 
and   Motor  Works. — Ed. 

Well  Casing. 

Curtis  Bros.  &  Stage,  Youngstown, 
Alta. — Kindly  advise  where  perfection 
galvanized  well  casing  is  made. 

Can  any  of  our  readers  kindly  supply 
this  information? — Ed. 

® 

McClary's  Picnic. 
London,  Ont. — Nearly  1,400  persons  at- 
tended McClary's  annual  picnic  held  at 
Port.  Stanley  on  Saturday.  The  races 
and  sporting  events  were  keenly  con- 
tested. A  special  train  left  London  at 
10  a.m.,  and  the  whole  day  was  spent  at 
the  lakeside. 


Current  News 


Dominion  Incorporations. 
Nash  Temperature  Control,  Ltd.,  capi- 
talized at  $40,000,  head  office,  Toronto,  to 
manufacture,  buy     and     deal     in  steam, 
water,  gas  and  electric  fixtures. 

New  Firms. 

Tyvan,  Sask. — F.  G.  Head  has  opened 
a  hardware  store. 

Edmonton,  Alta. — The  Western  Auto 
Accessory  House  has  started  business. 

Lethbridge,  Alta.— The  Canada  Malle- 
able and  Steel  Range  Co.  have  opened  a 
store  at  412  Fourth  Avenue  South. 

Observing  Half  Holiday. 

Campbellford,  Ont. — Stores  here  are 
closing  on  Friday  afternoon  during  July 
and  August. 

Rainey  River,  Ont. — The  stores  here, 
in  common  with  most  Ontario  towns,  in- 
dulge in  a  weekly  half-holiday  which  in 
this  particular  place  comes  on  Thursday 
afternoon  during  July  and  August. 

Pratt  &  Lambert  Salesmen's  Trip. 

Nine  salesmen  of  the  Pratt  &  Lambert 
Co.  are  now  touring  Europe  as  a  result 
of  a  prize  selling  contest  which  ended  on 
June  20.  On  the  evening  of  July  1  a 
farewell  dinner  was  given  at  the  Waldorf 
Astoria,  New  York,  by  the  Eastern 
Sales  Department  of  Pratt  &  Lambert, 
Que. 

Hamilton  Firms  Enlarge. 

The  Mills  Hardware  Co.,  with  stores  at 
95  King  street  east  and  425  Barton  street 
east,  will  start  next  Aveek  on  an  addition 
to  the  King  street  store.  The  new  addi- 
tion will  measure  20  ft.  x  80  ft.  and  will 
enable  the  firm  to  enlarge  the  paint,  sum- 
mer goods,  cutlery  and  silverware  depart- 
ments. A  new  department  will  be  created, 
for  the  purpose  of  stocking  sporting 
goods,  guns,  and  rifles.  Additional  space 
will  also  be  devoted  to  the  builders '  hard- 
ware  and  contractors'  supplies. 

The  Stanley  Mills  Co.  are  enlarging 
and  remodeling  the  hardware  depart- 
ment of  their  store. 

A  new  store  front  is  being  installed, 
as  well  as  new  fixtures  in  the  store  in- 
terior. It  is  expected  that  when  com- 
pleted the  store  will  be  one  of  the  finest 
ir.  the  province.  F.  H.  Jeffery,  formerly 
(,f  Midland,  is  now  manager  of  the 
Stanley  Mills  hardware  department. 


Kent,  Garvin  Co.,  dealers  in  builders' 
hardware  supplies,  are  remodeling  a 
large  store,  into  which  they  will  move 
when  completed.  The  new  store  will 
have  a  wide  frontage. 

Ontario  Incorporations. 

The  Standard  Automobile  Supply  Co., 
capitalized  at  $40,000,  head  office,  Toron- 
to, to  manufacture  and  deal  in  gasoline 
and  allied  products,  auto  accessories,  etc. 

The  Underground  Acetylene  Co.,  Ltd., 
capitalized  at  $60,000,  head  office,  Toron- 
to, to  manufacture  and  deal  in  lighting, 
cutting  and  welding  machines,  etc. 


WALTER   R.    TURNBULL. 

President  of  Turnbull  &  Cutcliffe,  Ltd., 
hardware  and  stove  merchants,  Brant- 
ford,  Ontario,  has  been  appointed  as  one 
of  the  Brantford  Street  Railway  Com- 
missioners. 

The  railway  is  now  being  taken  over 
by  the  city  for  municipal  ownership,  same 
as  their  waterworks  system.  Associated 
with  Mr.  Turnbull  are  A.  K.  Bunnell,  C.A., 
and  ex-Mayor  Hartman,  who  were  ap- 
pointed by  the  City  Council  at  a  special 
meeting  called  for  that  purpose,  author- 
izing these  three  commissioners  to  extend, 
improve  and  operate  the  Brantford  Street 
Railway,  also  the  suburban  line  to  Paris 
and  Gait. 


International  Safe  and  Register  Co., 
capitalized  at  $100,000,  head  office  Ft. 
Erie,  Ont.,  to  manufacture  and  deal  in 
patented  fireproof  account  registers, 
safes,  strong  boxes,  filing  systems,  etc. 

The  Kortum  Co.,  Ltd.,  capitalized  at 
$25,000,  head  office,  London,  Ont.,  to 
manufacture       polishing      and      buffing 
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wheels  and  to  deal  in  electro-plating  and 
polishers'  supplies. 

Canadian  Storage  Battery  Co.,  Ltd., 
capitalized  at  $40,000,  head  office,  To- 
ronto, to  take  over  the  business  of  Lewis 
Barter  and  Dwight  E.  Tyner,  of  Toronto, 
and  to  manufacture  and  deal  in  bat- 
teries, spark  plugs,  motors,  etc. 

Personal. 

Geo.  M.  Rice,  of  Whitby,  made  the 
rounds  in  Toronto  this  week. 

G.  J.  Lowrie,  of  Maple,  was  a  hardware 
visitor  in  Toronto  this  week. 

Streetsville. — James  Dandy  was  in  To- 
ronto  on   hardware  business   this  week. 

Francis  Coy,  Sr.,  the  veteran  hardware 
man  of  St.  Catharines,  was  in  Toronto 
on  Wednesday. 

W.  J.  McClung,  the  hardware  dealer, 
was  a  Toronto  visitor  this  week,  calling 
on  the  trade. 

Mr.  Trombley,  of  A.  Trombley  and  Co., 
Belle  Ewart,  was  in  Toronto  this  week 
calling  on  the  trade. 

Messrs.  Page  &  Hay,  the  former  from 
the  Agineourt  and  the  latter  from  the 
Unionville  store,  were  in  Toronto  this 
week. 

David  Miller,  heating  engineer,  repre- 
senting McClary  Mfg.  Co.  in  Toronto,  has 
removed  his  office  from  Church  street  to' 
74  Richmond  street. 

J.  O.  Valois,  Vaudreuil;  J.  Deschamps, 
Belisle  Mills;  J.  O.  Menard,  Menard 
Corner;  Arthur  Laberge  and  Rena  La- 
berge,  Chateauguay,  Que.,  were  among 
the  out  of  town  buyers  in  Montreal  this 
week. 

E.  A.  Sherlock,  of  the  Miller  Lock  Co., 
Philadelphia;  F.  O.  Barber,  of  P.  &  F. 
Corbin,  New  Brittain,  Conn.;  A.  G.  Bow- 
man, of  Russell  &  Irwin  Mant'g.  Co., 
New  Brittain,  Conn.;  L.  M.  Willard, 
Millers  Falls  Co.,  New  York;  and  J.  E. 
Ruby,  of  Cassidy,  Fairbanks  Mfg.  Co., 
Chicago,  were  calling  on  the  trade  in 
Montreal  this  week. 


Too  many  retail  competitors  are  sus- 
picious of  each  other,  and  sacrifice  legi- 
timate profits  in  order  to  create  the  im- 
pression that  they  cannot  be  undersold 
by  the  other  fellow. 


Junior  Clerk's  Page 


CONCENTRATE  YOUR   ATTENTION. 

By   William   Edward   Park. 

HERE'S  a  point  that  the  young 
clerk  who  wants  to  advance  in 
his  profession  will  find  well 
worth  considering : 

Give  every  bit  of  your  attention  to  the 
customer  in  hand. 

There  isn't  a  clerk  from  one  end  of  the 
country  to  the  other  who  wouldn't  like 
to  be  an  Al  salesman.  There  are  in  every 
small  town  salesmen  who  seem  to  fairly 
stand  out  from  their  fellows — born  sales- 
men, who  appear  to  the  beginner  to  have  a 
sort  of  mysterious  trick  of  persuading 
customers  and  selling  goods.  And  clerks 
less  expert  and  less  experienced,  who 
freely  admit  that  they  don't  rank  as 
high  in  the  selling  game,  are  naturally 
envious  of  the  brilliant  leaders. 

Yet  the  clerk  who  wants  to  be  a  good 
salesman  can  at  least  be  a  better  sales- 
man than  he  is.  Let  him  take  thought 
of  his  selling  and  steadily  strive  to  im- 
prove, keeping  his  eyes  open  for  the 
hints  which  every  transaction  offers  to 
the  wide-awake  clerk. 

One  of  the  first  things  he  will  notice 
is  that  he  seems  to  make  sales  a  great  deal 
more  readily  where  he  concentrates  all 
his  attention  upon  the  sale — that  is,  upon 
the  goods  and  upon  the  customer. 

You '  ve  noticed  that  in  your  own  experi- 
ence. Stand  behind  the  counter  and  hand 
out  goods  and  at  the  same  time  let  your 
thoughts  go  straying  back  to  last  night 's 
party  or  ahead  to  the  city  league  game  to- 
night, and  you  can't  seem  to  interest  the 
man  on  the  other  side  of  the  counter.  But 
put  these  other  things  out  of  your  mind 
entirely,  give  your  every  thought  to  per- 
suading the  customer  and  demonstrating 
the  goods,  and  sales  seem  to  come  easier. 

Try  it  a  few  times.  Try  it  till  concen- 
tration upon  each  individual  sale  becomes 
a  sort  of  habit.  It  may  be  a  little  difficult 
at  first — but  keep  on  trying. 

Of  course  there  are  bound  to  be  inter- 
ruptions now  and  then  which  will  distract 
your  attention.  But  nevertheless,  try  to 
get  into  that  mental  attitude  where,  the 
minute  you  go  forward  to  wait  upon  a 
customer,  you  become  all  attention. 

To  make  a  real  success  of  anything,  you 
have  to  put  your  heart  and  soul  into  it. 
That's  as  true  of  every  other  work  as  it 
is  of  salesmanship.   And  if  you  want  to 


interest  your  customer  (which  is  a  prime 
essential  in  successful  selling)  you  moist 
first  be  yourself  interested — thoroughly 
interested — so  thoroughly  interested  that 
you  can't  think  of  anything  else.  What- 
ever your  dealings  with  people,  the  same 
thing  holds  true.  Approach  them  in  an  in- 
different, hesitant,  don  't-care-whether- 
you-go-or-stay  fashion  and  you'll  find 
them  shockingly  indifferent.  Be  inter- 
ested in  them,  and  they'll  be  interested 
in  you. 

I've  proven  that  dozens  and  dozens  of 
times  in  my  own  experience. 

When  you're  interested  in  your  sale— 
when  every  bit  of  your  attention  is  cen- 
tered upon  the  selling — you'll  notice 
things  that  will  help  you.  You'll  quickly 
discover  what  it  is  that  leads  your  cus- 
tomer to  hesitate.  Many  would-be  pur- 
chasers are  reticent  about  voicing  objec- 
tions; but  the  most  reticent  customer  is 
is  mighty  sure  to  drop  an  unintentional 
hint  which  the  wide-awake  clerk  will  be 
sure  to  notice,  and  the  indifferent  clerk 
never.  And  When  you  know  where  the 
trouble  is,  you'll  be  able  to  answer  ob- 
jections, in  many  cases  even  before  they 
are  actually  voiced.  And  when  you're 
wide-awake  and  watchful  in  selling, 
you'll  grasp  every  opportunity  to  be  at- 
tentive to  the  customer — to  point  out 
facts  regarding  the  goods  which,  other- 
wise, you'd  take  for  granted  the  cus- 
tomer knew;  to  render  little  attentions, 
such  as  the  better  tying  of  a  parcel  which 
will  be  appreciated. 

And  you  '11  show  the  goods  more  quick- 
ly—which is  a  mighty  important  thing. 
Said  an  experienced  hardwareman  to  me 
a  few  days  ago:  "A  crackerjack  sales- 
man will  sell  the  goods  while  some  follows 
are  saying  good  morning." 

What's  worth  doing  at  all  is  worth 
doing  with  your  entire  heart  and  soil. 


Thafs  true  of  selling.  And  you'll  find 
that  selling  is  a  lot  easier  work,  and  a 
lot  more  pleasant,  where  you  concentrate 
your  mind  on  each  sale  as  it  comes. 
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TWO     PAINT     TRAVELERS. 

Pallette. — "The  ladies  seem  to 
be  very  lightly  attired  this 
summer. ' ' 

Spatula.— "Yes  'Pal,'  most  of 
'em  look  as  if  they  only  had  a 
'PRIMING'  coat!" 
William  H.  Evans. 


SPEED  VS.  RESULTS. 

The  young  workers,  and  some  old 
ones,  are  apt  to  think  that  the  man  who 
makes  the  most  motions  per  hour  has 
attained  the  height  of  human  efficiency. 
Nothing  could  be  more  erroneous.  It  is 
not  speed  that  counts :  it  is  results.  The 
long-legged  ostrich  appears  rather 
speedy  to  the  casual  observer  as  he  lopes 
over  to  his  favorite  sand  heap  and  in- 
serts his  head  in  the  same  to  keep  out  of 
the  hunter's  way,  but  the  result  is  to 
laugh.  If  the  fast  workers  could  only 
learn  to  slow  up  on  their  hands  and  whip 
up  above  the  ears  many  incidents  that 
are  to  serve  as  warnings  to  future  gen- 
erations would  never  feel  the  search- 
light of  fame. 

The  motion,  the  act,  the  speech  that 
is  thought  out  before  it  is  ushered  into 
the  world  is  the  one  that  gets  results. 

@ 

REMARKS  OF  THE  JUNIOR  CLERK. 

Some  men  carry  their  courage  around 
in  a  pocket  flask. 

•  *     • 

Boat  rockers  on  the  sea  of  business  de- 
serve their  fate. 

•  •     • 

Some  men  are  honest  because  they  are 
too  poor  to  be  otherwise. 

•  •     * 

It  sometimes  happens  that  the  chap 
who  hesitates  doesn't  get  lost. 

•  •     • 

Be  sure  you  are  right  but  don't  be  too 
darned  sure  that  everybody  else  is 
wrong. 

«     *     * 

Some  fellows  don't  think  they  are  be- 
ing treated  right  unless  you  say  to  them : 
"What  are  you  going  to  have?" 

•  *     » 

Many  of  us  know  just  what  we  would 
do  in  the  other  fellow's  place  but  never 
succeed  in  doing  the  right  thing  in  our 
own  place. 
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New  Hardware  Goods 

Offered  Canadian  Hardwaremen 


FOUNTAIN  RAZORS. 

The  Arnold  Company,  manufacturers 
of  Fountain  Safety  Eazors  and  Blades, 
of  Reading,  Pa.,  are  offering  to  the  Cana- 
dian trade  some  new  devices  as  shown 
in  the  accompanying  cuts. 

Number  one  shows  the  "Arnold" 
Safety  Nail  and  Corn  Trimmer.  It  is 
conveniently  made  so  that  it  can  be  used 


as  to  prevent  either  the  upper  or  lower 
sash  from  being  moved,  can  be  applied 
to  any  ordinary  window  and  is  inexpen- 
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No.  1. — "Para  Korn"  Trimmer  showing 
safety  cutting  arrangement. 

in  the  same  manner  as  a  knife  and  has 
a  cutting  arrangement  of  a  safety 
blade  that  is  similar  to  that  of  a  safety 
razor. 

Cut  number  two  shows  the  "Foun- 
tain" model  of  safety  razor  so-called 
on  account  of  the  resemblance  of  the 
case  to  that  of  a  fountain  pen.  This 
case  is  made  of  hard  rubber  and  may  be 
carried  in  the  pocket  like  a  pen.  Holders 
are  made  with  gold  bands  and  gold 
comb  and  contain  either  six  or  twelve 
blades  and  others  are  made  without  the 


,'t£CHn 


& 


swig 


^ — -""**  ■"'  Patented  Sept.  2.  1913. 

Saunders  &   Wainwright  ventilator  lock 
for  holding  windows  in  any  position. 

sive.     The  ventilator  lock  is  solidly  made 
of  pressed  steel,  in  various  finishes. 


GLEN  DESIGN. 

The    Taylor    &    Boggis    Foundry    Co., 
Cleveland,   0.,   have  just   placed   on  the 


No.  2. — "Arnold"  Safety  Fountain  Razor 
and  Holder,  ivith  extra  blades. 

bands  and  with  nickel  plated  combs  and 
six  blades. 


VENTILATOR  LOCK. 

A  new  ventilator  lock  that  may  be 
easily  and  quickly  attached  to  windows 
and  will  fasten  the  window  tight  in  any 
position,  open  or  closed,  is  being  offered 
to  the  Canadian  hardware  trade  by 
Saunders  &  Wainwright,  204  St.  Nicholas 
Bldg.,  Montreal.  It  is  claimed  for  this 
device  that  it  will  check  noisy  rattling, 
will  let  fresh  air  in,  keep  the  children 
from  falling  out  and  stop  the  burglar, 
etc.     It  may  be  used  in  several  ways  so 


Glen  Design. 

market  another  new  and  attractive  de- 
sign of  lock  set  here  illustrated.  It  is 
known  as  their  "Glen"  design,  and  is 
made  in  both  wrought  steel  and  wrought 
bronze  metal,  and  furnished  in  all  the 
popular   finishes. 
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MARITIME  HARDWAREMEN  MEET. 

St.  John,  N.  B.,  July  11,  1914. 
A  MOST  successful  convention  of  the 
Wholesale  Hardware  Dealers'  Asso- 
ciation of  the  Maritime  Provinces  was 
held  in  Fredericton  this  week,  with  a 
large  attendance  from  different  parts  of 
the  Atlantic  provinces.  Officers  for  the 
ensuing  year  were  elected  ,matters  of  in- 
terest to  the  trade  discussed,  and  a  gen- 
erally enjoyable  time  had  from  every 
viewpoint.  The  officers  chosen  for  the  en- 
suing year  were  as  follows:  President,  H. 
H.  Dalton,  Halifax;  vice-president,  R. 
M.  Bartsch,  St  .John,  and  member  of  the 
executive,  R.  B.  Simons  and  J.  L.  Cro- 
well,  of  Halifax,  N.S. ;  W.  T.  H.  Spinney, 
of  Yarmouth,  N.  S.  John  Neill,  of  Fred- 
ericton, and  J.  F.  Tilton  and  F.  A.  Fos- 
ter, of  St.  John.  The  secretary  is  yet  to 
be  elected. 

The  reception  and  entertainment  com- 
mittee from  among  the  Fredericton  mem- 
bers certainly  looked  after  the  interests 
of  the  visitors  during  their  stay  in  hos- 
pitable manner.  Upon  arrival,  after  a 
sail  up  the  St.  John  river  from  St.  John, 
the  visitors,  forty-four  in  number,  were 
the  guests  of  J.  S.  Neill  &  Sons  on  an 
automobile  tour,  and  in  the  evening  had 
luncheon  at  the  beautiful  summer  resort, 
' '  The  Birches. ' '  on  the  river,  as  the 
guests  of  the  McFarlane  Manufacturing 
Company. 

A  feature  not  on  the  regular  pro- 
gram, but  which  proved  most  unique  and 
enjoyable,  was  the  visit  from  one  of  the 
"  monarchs  of  the  New  Brunswick  for- 
est," which  should  be  not  particularly 
friendly  towards  hardwaremen  in  gen- 
eral, a  large  bull  moose.  The  lordly  beast 
stalked  out  of  the  woods  near  where  the 
picnickers  were  having  luncheon,  and 
unconscious  of  their  admiring  glances, 
took  to  the  water  and  swam  to  the  op- 
posite shore,  pausing  for  only  a  moment 
to  glance  around,  and  then  stalking  ma- 
jestically into  the  woods  and  disappear- 
ing. The  incident  caused  delight  to  the 
hardwaremen  present,  and  reminded 
them  that  they  must  look  early  to  their 
sporting  goods  department  to  see  that 
all  was  in  readiness  for  the  opening  of 
Mie  hunting  season. 

The   ladies   in  the  party   were   enter- 
tained   at    the    Fredericton    Boat    Club 
(Continued  on  page  55.) 
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Weekly  Market  Reports 

Statements  From   Buying  Centres 
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THE  MARKETS  AT  A  GLANCE. 

Reports  from  hardware  jobbers  continue  encouraging  and  July 
business  so  far  has  been  very  satisfactory.  Retailers  are  still  ordering 
in  small  lots  but  orders  are  numerous  and  a  very  fair  volume  of  busi- 
ness is  passing.  The  general  opinion  is  that  July  will  make  a  good 
showing.  The  metal  markets  have  been  subject  to  considerable  fluc- 
tuation which  has  hampered  trade,  but  prospects  again  seem  better 
for  gradual  improvement.  Price  shading  is  still  evident  and  orders 
are  mostly  for  small  lots.  Stove  manufacturers  report  business  as 
being  rather  quiet  with  not  much  chance  of  a  marked  improvement 
until  fall.  Paint  manufacturers  report  that  business  with  the  retail 
hardware  trade  has  been  satisfactory.  Vacations  are  now  in  order  and 
many  warehouse  employees  and  travelers  on  vacations.  Reports  from 
Winnipeg  indicate  uneasiness  as  to  crop  conditions,  combined  with 
the  turmoil  of  a  Provincial  election,  has  affected  trade  somewhat 
adversely. 


MONTREAL. 

MONTREAL,  July  16.— A  very 
satisfactory  volume  of  business 
reported  by  the  jobbing  bouses 
and  manufacturers.  Tbus  far  July  bas 
been  up  to  expectations,  and  it  is  antici- 
pated that  the  month  as  a  whole  will 
show  up  well.  There  is  usually  a  little 
slackening  during  July  and  August,  when 
many  employees  are  away  on  vacation, 
but  indications  are  that  orders  will  be 
about  equal  to  other  years  at  this  sea- 
son. Collections  have  been  very  fair, 
and  there  is  no  particular  complaint  on 
this  score. 

Summer  Goods. 

The  exceptionally  warm  and  dry  wea- 
ther that  has  prevailed  for  the  past 
i'cw  weeks  has  had  the  effect  of  keeping 
up  an  active  demand  for  summer  goods. 
Garden  hose,  for  instance,  has  been 
moving  exceptionally  well,  owing  to  the 
lack  of  rain.  Repeat  orders  for  other 
seasonable  goods  have  also  been  frequent 
and  generous. 

Nails,  Screws,  Rivets,  etc. 
The  nail  market  is  very  quiet,  and 
there  is  no  change  from  previous  quota- 
tions, which  are:  $2.25  base  for  wire 
nails,  and  $2.50  base  for  cut  nails,  Mont- 
real. Following  the  advance  in  the  price 
of  screws,  which  was  announced  two 
weeks  ago,  there  was  quite  a  flood  of 
orders,  and  many  of  the  retailers  endea- 
vored to  place  orders  at  the  old  figures. 
Present    discounts    for    flat    head   bright 


and  round  head  bright  are:  85,  10,  7y2, 
10  and  5  per  cent.  All  other  lines  are 
unchanged  at  the  discounts  listed  in  the 
current  market  quotations.  The  dis- 
counts on  rivets  and  burrs  of  all  kinds 
are  also  without  change. 
Metals. 

The  quotations  on  metals  have  not 
changed  since  last  week,  but  there  has 
been  a  steadying  in  some  lines.  Tin  is 
firmer,  and  the  price  of  solder  is  stiff, 
with  every  prospect  of  higher  figures  be- 
ing asked  in  the  near  future.  Pig  iron 
has  been  moving  very  slowly,  and  sales 
made  have  been  of  a  hand-to-mouth 
character.  Quotations  this  week  are  as 
follows :— Tin,  37y2c;  sheet  zinc,  $6.75 
in  casks  and  $7  in  small  lots;  lead,  $5.10; 
antimony,  $8.50;  spelter,  $6,  and  copper, 
$15.50.  Ingot  brass,  red,  is  14c  lb.;  in- 
got brass,  yellow,  13c  lb. ;  wire  solder, 
2314c;  half-and-half,  22y2c,  and  wiping 
solder,  22e. 

Bar  Iron 

Sales  of  bar  iron  are  small  at  present, 
and  market  is  quiet,  with  quotations  still 
at  $2.05  base,  Montreal. 

Lead  and  Lead  Waste  Pipe. 

The  demand  for  lead  products  has 
been  rather  quiet  lately,  and  market  still 
has  a  firm  trend.  Quotations  for  lead 
pipe  are  7y2  cents,  and  for  lead  waste 
pipe  9  cents,  with  discounts  of  7y2  per 
cent. 

Rope,   Twine,   etc. 

Cordage     lines     have     been      selling 
steadily,  and  there  has  been  no  excep- 
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tional  demand  outside  of  binder  twine, 
which  is  going  freely  now.  Prices  are 
unchanged  as  follows: — Pure  Manila, 
15c;  British  Manila,  lie;  African  hemp, 
lie;  sisal,  10y2c;  double  lath  yarn, 
10y4c ;  single  lath  yarn,  9%c.  For  binder 
twine  the  prices  are: — Best  Manila,  650 
feet  to  pound,  13%e;  Manila,  600  ft., 
lie;  standard  Manila,  550  ft.,  9%c; 
standard,  500  ft.,  9y4c. 

Stoves  and   Ranges. 

There  is  little  change  in  the  stove 
situation,  and  business  continues  to  be 
or.  the  quiet  side.  Some  sales  are  being 
made  in  a  regular  way,  but  there  is  not 
much  chance  of  a  marked  improvement 
until  the  fall. 

Fall  Requisites. 
Jobbers  report  that  orders  are  coming 
in  now  for  guns  and  ammunition,  and 
the  outlook  is  for  a  successful  season's 
business  in  this  line.  Harvesting  tools 
are  moving  well. 


TORONTO. 

TORONTO,  July  16.  -  -  The  local 
hardware  jobbers  report  an  unex- 
pected increase  in  sales  for  this 
week  and  appear  at  a  loss  to  account  for 
same,  coming  as  it  does  in  midsummer. 
Paint  and  metals  lines  are  quiet,  how- 
ever. Metals  form  the  basis  of  much 
comment.  Tin  has  fluctuated  violently 
and  some  shading  of  prices  has  occurred 
in  other  metals  owing  to  scarcity  of 
orders. 

One  theory  advanced  to  account  for 
the  present  increase  in  orders  is  that 
the  early  part  of  the  month  in  a  dull  sea- 
son would  be  likely  to  show  a  rush  of 
li old-over  orders.  However,  the  first  week 
in  July  should  have  seen  such  orders  out 
of  the  way. 

Metals. 

Metals  showed  less  activity  during  the 
past  week  except  in  the  case  of  tin  which 
has  fluctuated  violently  up  and  down 
and  the  price  of  which  is  at  present  34c. 
The  high  for  the  past  week  was  £147  5s., 
the  low  £144  15s. 

The  market  shows  manipulation  from 
some  source,  at  present  unknown.  Pro- 
duction  and   consumption  is  too   steady 
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for  any  question  of  supply  and  demand 
to  have  wrought  the  change.  Trades  in 
large  quantities  of  three  months'  tin 
that  appeal  to  speculators  offer  a  possible 
solution  of  a  condition  that  appears  to 
be  as  much  of  a  puzzle  in  New  York  as 
here. 

Lead  at  5.15,  and  copper  from  14^4  to 
14x/2  are  quiet  and  zinc  at  5y2  is  steady. 
Pig  iron  is  still  dull. 

Ruling  quotations  in  other  metals  are 
as  follows : — Antimony,  8%c  to  9c  lb. ; 
ingot  brass,  red,  13c  to  15c  lb. ;  ingot 
brass,  yellow,  12c  to  14c  lb.;  half-and- 
half  solder,  23c  lb. ;  pattern  aluminum 
22c  to  24c;  ingot  aluminum,  18y2c  to 
19y2c  lb.  acme  solder,  19y2c  lb.;  easy 
wiping  solder,  20y2c  lb. ;  star  extra,  21%c 
lb.;  wire  solder,  26c  lb.;  tinkers'  bar 
solder,  27c  lb.;  lead  wool,  8c  lb. 

Nails,  Wire,   Screw  and  Rivet. 

Steel  lines  are  all  quiet  and  show  the 
results  of  the  price-cutting  that  has 
occurred,  particularly  in  the  United 
States.  Nails  are  still  2.25  base  for  wire, 
and  2.70  base  for  cut.  The  discount  of 
fine  steel  wire  is  25  per  cent.;  smooth 
steel  wire  is  2.30  base  for  No.  0-9  gauge, 
and  other  sizes  in  proportion. 

Since  their  late  raise  screws  have  re- 
mained stationary.  Flat  head,  bright, 
are  still  quoted  at  85,  10,  7V2,  10  and  5 
per  cent.;  round  head,  bright,  at  80,  10, 
7y2,  10  and  5  per  cent.  Iron  rivets, 
blocked  and  tinned,  remain  at  75  per 
cent.,  and  iron  burrs  the  same.  Copper 
rivets,  usual  proportion,  35  and  12y2  per 
cent.;  burrs,  30  and  12V2  per  cent. 
Rope,  Twine,  etc. 

Cordage  lines  report  a  brisk  business 
with  hayfork  rope  and  binder  twine  sell- 
ing best.  A  possible  shortage  in  the 
States  is  talked  of  in  some  quarters, 
partly  owing  to  delays  in  ordering  which 
are  putting  jobbers  and  manufacturer  be- 
hind, combined  with  a  big  crop.  It  is 
not  known  yet  as  to  whether  Canada  will 
be  affected  by  a  shortage  there,  if  it  does 
come. 

Pure  Manila  remains  at  15c  base,  and 
British  at  lie.  African  hemp  is  lie, 
and  siscal,  10y2c. 

Tents  and  Duck. 
Duck  remains  as  per  current  quota- 
tions with  a  good  demand.  Tents  and 
other  made  up  articles  continue  to  sell 
well  and  probably  will  until  the  end  of 
the  season. 

Freezers,  etc. 

Freezers  show  a  good  demand  and  are 
priced  as  per  current  quotations  with  no 
recent  changes.  Demand  in  other  sum- 
mer goods  varies  with  variety.  Refrig- 
erator sales  are  practically  over,  but  de- 
mand in  screen  doors  and  windows  is 
still  good.  Campers'  lines  remain  in 
good  demand. 

Stoves. 

Stoves  show  the  increase  in  sales  that 
is  common  to  other  lines.       The  warm 


weather  has  aided  oil  lines  in  particular 
as  each  succeeding  hot  wave  causes  more 
people  to  adopt  anything  that  will  tend 
to  assist  in  maintaining  a  low  tempera- 
ture. 

Cement,  etc. 
Cement  remains  at  the  old  price  of 
$1.85  and  is  in  good  demand.  The  Wel- 
land  canal  and  other  public  works  have 
all  tended  to  assist  sales  in  this  line  in 
what  has  proved  to  be  a  comparatively 
quiet  building  season. 

Builders'  Hardware. 

This  line  compares  less  favorably 
with  1913  than  almost  any  other  class  of 
goods.  Demand  is  comparatively  quiet, 
but  the  fitting  of  interiors  in  the  fall  is 
expected  to  stimulate  things.  The 
speculative  element  is  not  building  to  the 
extent  of  former  years. 

Harvest  Tools  and  Threshing  Supplies. 

Harvest-  tools  such  as  forks  and  barn 
equipment,  machine  repair  parts, 
wrenches  and  other  threshing  and  harvest 
supplies  are  in  good  demand  and  are  as 
per  current  quotations. 


LONDON. 

LONDON,   July   14.— Business    con- 
tinues fair,  although  it  is  a  little 
slower  than  last  week.  All  season- 
able lines  are  in  fair  demand.       Collec- 
tions are  good  and  local  merchants  an- 
ticipate a  heavy  fall  trade. 

Oil  and  Turpentine 

Linseed  oil  remains  unchanged  since 
the  decline  announced  last  week,  and  the 
following  are  ruling  quotations: — 

Raw  Oil — 

1  to  2  barrels 60c  per  gal. 

3  to  5  barrels 59c  per  gal. 

.  6  to  9  barrels 58c  per  gal. 

Less  than  barrel  ....  65c  per  gal. 
Boiled  Oil — 

1  to  2  barrels 63c  per  gal. 

3  to  5  barrels 62c  per  gal. 

6  to  9  barrels 61c  per  gal. 

Less  than  barrel  67c  per  gal. 

No  change  has  taken  place  in  turpen- 
tine quotations,  which  are  as  follows: — 

1  to  2  barrels  . . .  .70c  per  Imp.  gal. 

2  to  4  barrels.  . .  .69c  per  Imp.  gal. 
5  gal.   lots    77c  per  Imp.  gal. 

Building  Materials. 

The  carpenters'  strike  has  affected  the 
building  trades  to  a  considerable  extent, 
but  the  demand  for  building  materials, 
particularly  for  the  smaller  class  of 
buildings,  is  fair.  Red  mortar  stain  in 
400-lb.  barrels  is  quoted  at  ly^c  per 
pound,  while  black  mortar  stain  in  250- 
11-.  barrels  is  quoted  at  2  cents  per 
pound.  Solid  sash  weights  are  quoted 
at  $1.50  per  100  lb.;  y2-lb.  sections  at 
$2.25  per  100  lb.,  and  1-lb.  sections  at 
$2  per  100  lb. 

Wire  nails  are  only  in  fair  demand, 
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and  are  quoted  $2.25  base  for  wire  nails 
and  $2.70  base  for  cut  nails.  Wood 
screws  remain  unchanged  from  last 
week,  and  are  quoted  as  follows: — 

Screws 

Flat  head,  iron,  85,  10,  7y2,  10,  5  per 
cent. 

Round  head,  iron,  80,  10,  7y2, 10,  5  per 
cent. 

Flat  head,  brass,  75,  10,  7y2,  10  per 
cent. 

Round  head,  brass,  70,  10,  7y2,  10  per 
cent. 

Sash  cord  is  quoted  as  follows : — 
No.  6  at  30y2c  lb.;  No.  7  at  29y2c  lb.; 
8,  9,  10,  12  at  29e  lb. 

Harvest  Tools. 

Harvest  tools  are  moving  well.  A 
number  of  fall  and  winter  lines  are  being- 
booked. 


WINNIPEG. 

DURING  the  past  week  uneasiness 
as  to  crop    conditions,    combined 
with  the  turmoil  of  a  provincial 
election,  has  affected  business  somewhat 
adversely,  and  trade  has  been  quiet. 

Crop  is  Patchy. 

The  Western  crop  is  an  exceedingly 
difficult  one  to  summarize  this  season. 
In  some  districts  it  is  particularly  good, 
in  others  very  poor,  and  at  the  end  of 
last  week  the  whole  country  was  becom- 
ing extremely  uneasy  at  the  long  con- 
tinuance of  heat  and  dry  weather. 

Ample  rain  on  Saturday  night  and 
Sunday  morning,  extending  from  Win- 
nipeg to  Central  Saskatchewan,  has  un- 
doubtedly improved  general  prospects. 

As  far  as  I  am  able  to  size  up  the 
situation,  it  appears  that  the  Red  River 
valley  will  have  a  light  output,  the 
Pembina  and  Souris  valley  very  good. 
Along  the  main  line  of  the  C.P.R. 
as  far  as  Qu'Appelle  the  outlook  is  un- 
satisfactory. Qu'Appelle  valley  is  gen- 
erally good.  Northern  Manitoba  is  be- 
low the  average.  Northern  Alberta  has 
had  over-much  rain.  Southern  Alberta 
ar-  insufficiency.  It  is  probable  that  with 
the  increase  in  acreage  this  year's  total 
output  will  be  about  equal  to  that  of 
last  year. 

Wheat  Prices  Low. 

With  a  good  price  for  this  produce  the 
business  outlook  might  be  considered  as 
favorable,  but  unfortunately  there  seems 
little  prospect  of  anything  but  a  low 
price  for  wheat,  as  even  should  the 
spring  wheat  crop  in  the  United  States 
deteriorate  one-half  from  the  July  1 
Government  report,  the  United  States 
crop  can  hardly  be  less  than  900,000,000 
bushels.  Kansas  City  September  wheat 
is  quoted  at  about  71c,  December  74c, 
while  our  October  is  at  82e  and  Decem- 
ber 80c  (Fort  William).  This  is  too 
low  a  price  to  leave  any  profit  for  the 
producer. 
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It  is  possible  that  after  the  first  rush 
Kansas  farmers  will  start  to  hold  wheat, 
ah  they  have  on  previous  occasions. 
With  an  undoubted  strong  European 
demand  there  is  a  chance  of  a  stronger 
market  if  the  American  crop  is  not 
thrown  on  the  bargain  counter.  Much 
depends  on  how  the  crop  is  marketed, 
for  the  world  is  not  going  to  be  over- 
supplied. 

There  are  no  changes  in  prices  to  re- 
cord this  week,  and  the  demand  for  gen- 
eral hardware  is  fair.  Harvest  tools  are 
moving  fairly  well.  Builders'  supplies 
shout  normal;  but  building  in  the  city 
and  in  the  country  is  not  as  active  as 
building  permits  taken  out  would  seem 
to  indicate. 

Paints  and  oils  are  seasonably  quiet. 
There  is,  of  course,  a  considerable  con- 
sumptive demand  for  new  buildings,  but 
renovating  work  is  not  much  in  evidence. 
Linseed  oil  is  steady  and  dull,  but  with 
a  very  deficient  flax  crop,  both  as  re- 
gards acreage  and  yield,  oil  should  be 
much  dearer  if  industrial  conditions  im- 
prove. 

There  is  still  some  inquiry  for  gas 
and  oil  stoves,  and  stove  men  are  pre- 
paring for  fall  trade  in  heaters. 
Plumbers'  supplies  moderately  active. 
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MARITIME    HARWAREMEN    MEET. 

(Continued  from  page  52.) 

quarters  in  the  evening,  while  the  men 
attended  their  business  meeting.  Next 
day  the  return  was  made  home  to  the 
various  parts  of  the  provinces  whence 
they  had  come.  All  had  a  very  enjoy- 
able time  and  voted  the  convention  a 
decided  success. 

DEVER. 
® 

MILLS   SHOWING  FIRMNESS. 

Cleveland,  Ohio,  July  16.— The  Iron 
Trade  Review  to-day  says : — An  interest- 
ing development  in  competition  between 
American  and  English  manufacturers  is 
shown  in  the  bidding  for  a  year's  require- 
ments for  water  pipe  for  the  city  of 
London.  R.  D.  Wood  &  Co.,  Philadel- 
phia, underbid  the  English  syndicate  25 
cents  per  ton,  but  public  sentiment 
against  allowing  Americans  to  furnish 
pipe  for  the  English  metropolis  was  so 
strong  that  the  city  officials  finally 
awarded  the  Enslish  syndicate  the  con- 
tract. The  specifications  bid  upon  called 
for  15,000  tons,  assorted  sizes,  but  the 
full  year's  requirements  would  probably 
have  amounted  to  between  50,000  and 
100,000  tons. 

The  principal  pig  iron  sales  of  the  week 
are  10.000  tons  of  malleable  to  the  East- 
ern Malleable  Iron  Co.,  and  10,000  tons 
of  basic  to  a  St.  Louis  steel  foundry. 
Implement  manufacturers  are  endeavor- 
ing to  make  contracts  for  bars  at  very 


low  prices  and  are  succeeding  in  some 
cases,  but  mills  are  showng  considerable 
firmness. 

® 

REMINISCENCES  OF  FIFTY  YEARS. 

(Continued  from  page  41.) 

days,  ran  a  line  of  propellers  that  in- 
cluded the  Ocean,  the  American  and  the 
old  Dominion  and  that  made  a  weekly 
trip  up  from  Montreal  as  long  as  navi- 
gation was  open.  We  always  looked  for- 
ward to,  and  made  a  festival  of  the  first 
ship  of  each  spring. 

These  steamers  used  to  carry  manu- 
factured products  up  from  Montreal  and 
grain  and  flour  back  and  we  never 
dreamed  of  shipping  by  rail;  no  one  was 
in  a  hurry  and  incidentally  the  water 
rates  offered  a  saving  that  we  simply 
could  not  resist. 

Our  stock  came  mostly  from  the  Old 
Country  for  there  was  little  or  no  manu- 
facturing done  in  Canada  and  few  im- 
portations from  the  States.  Cut  nails 
were  the  only  variety  offered  the  trade 
and  they  were  turned  out  in  Montreal. 
Scotch  iron  held  the  market  in  that  line 
and  absolutely  no  heavy  hardware  came 
from  the  States.  Our  screws  were  all  of 
the  Nettlefold  &  Chamberlain  brand,  of 
Birmingham,  where  the  famous  Imperial- 
ist was  engaged  in  the  manufacture  of 
them  previous  to  goin<r  into  politics  on 
a  large  scale.  We  had  no  stoves  nor  tin- 
ware, and  our  stock  consisted  almost  en- 
tirely of  shelf  and  heavy  hardware. 

The  principal  crops  in  this  vicinity 
were  fall  and  spring  wheat,  oats,  pota- 
toes, etc.  Since  then  those  crops  have 
given  way  to  the  fruit  that  has  truly 
made  this  the  Garden  of  Canada. 

Even  in  our  earliest  days  we  were 
blessed  with  opposition  here  and  so  have 
always  been  kept  on  a  healthy  qui  vive. 
There  were  just  the  two  of  us  in  the 
store  and  we  were  so  hard  worked  that 
we  used  to  post  our  books  up  of  a  Sun- 
day. My  brother  finally  rebelled,  saying, 
"I  vote  that  if  we  can't  make  a  living 
at  this  business  in  six  dnvs,  that  Ave  quit 
it.'' 

I  agreed,  so  we  stopped,  and  later  be- 
gun to  take  a  weekly  half  holiday.  The 
store  consisted  of  one  floor,  sixty  by 
twenty  feet  then,  and  five  thousand  dol- 
lars would  have  bought  our  stock.  It 
now  occupies  three  storeys  and  a  cellar 
with  a  depth  of  two  hundred  feet  from 
window  to  receiving  room  and  there  is 
a  stock  of  fifty-five  thousand  dollars  on 
hand. 

Those  who  are  in  a  position  to  know 
say  that  we  St.  Catharines  merchants 
pull  together  more  evenly  than  those  of 
some  towns  and  prosper  accordingly. 
We  buy  goods  at  a  discount  from  one  an- 
other, but  do  not  borrow  them.  That 
was  tried  out  here  and  happily  discon- 
tinued. 

55 


In  short,  we  have  come  to  the  con- 
elusion  that  it  is  better  to  keep  friends 
and  keep  posted  than  to  go  about  with 
'■'  ins  i  n  our  'boulders.  A  friendly  rival- 
ry is  found  to  be  more  productive  of  re- 
sults than  a  bitter  one  and  instead  of 
attempting  to  draw  a  ruinous  trade  by 
low  prices,  we  draw  a  profitable  one 
that  is  attracted  solely  through  the  qual- 
ity of  the  service  offered. 

@ 

CORRECTION. 

In  the  June  20  issue  of  Hardware  and 
Metal  we  inadvertently  stated  that  the 
Saskatoon  Hardware  Co.,  Saskatoon^ 
Sask.,  had  again  opened  up  on  Second 
avenue,  thus  giving  the  impression  that 
I  ho  store  had  been  closed  for  some  time 
and  then  re-opened,  which  is  not  cor- 
rect. The  Saskatoon  Hardware  Co.  have 
moved  from  their  old  stand  on  the  corn- 
er of  22nd  street  and  2nd  avenue,  to 
much  larger  premises — almost  five  times 
as  large  as  the  former  premises. 

We  wish  to  correct  the  impression' 
that  the  Saskatoon  Hardware  Co.  store 
was  closed,  as  such  was  not  the  case. 


ADDITION  TO  TORONTO  MARKETS. 
Decline  in  Pipe. 
Black  and  galvanized  lapweld  wrought 
iron  pipe  has  declined  another  half  point, 
following  that  of  May  1st.  The  reduc- 
tion affects  only  the  sizes  over  four 
inches.    Present  discounts  are  as  follows: 

Lapweld. 

Black  Galvanized 

Standard   4%,   5  and   6  in 72  62 

Standard  7,  S.  and  10  in Gfiy2  55% 

X  strong  P.E.,  4V2,  5  &  6  in.     67  58 

X    strong    P.E..    7    and    8   in.     58  47 
Genuine   Puddled   Iron.  4%,  5 

and   6   in 64%  54% 

Genuine  Puddled    Iron,  7  and 

8    in 59  47 


COUNTRY  REST  ROOMS. 

Is  there  any  good  reason  why  the 
country  dealer  cannot  imitate  some  of 
the  large  city  stores,  for  instance,  by  in- 
stalling a  rest  room  for  tired  farmer's 
wives?  Big  city  stores  have  found  such 
an  innovation  to  be  valuable  adjuncts 
to  their  business,  both  in  an  advertising 
sense  and  otherwise.  The  country  mer- 
chant has  a  still  better  opportunity  here 
by  reason  of  the  fact  that  the  farmer  or 
farmer's  wife  who  comes  in  for  supplies 
is  usually  put  to  considerable  trouble 
by  having  to  drive  around  from  store  to 
store    to   collect    the   various   purchases. 

Why  not  have  a  room  where  the  tired 
woman  may  rest  and  where  her  parcels 
from  the  grocery  and  the  dry  goods 
store  may  be  brought  and  assembled  for 
her  convenience?  And  why  not  a  smok- 
ing room  for  Dad — not  necessarily  a 
palace,  but  a  place  where  he  can  sit  and 
smoke  without  feeling  that  he  is  in  the 
wav? 

Trv  it. 


Paint  Department 


; __ 


A  Unique  Invitation  to  Paint  Men 

An  Unusual  Opportunity  to  Assist  in  the  Editing  of  The  Paint 
Page — A  Discussion  in  the  Cabinet — The  Cub  Introduces  a  New 
Idea  That  the  Paint  Editor  Elaborates  On. 


HARDWARE  AND  METAL  was  in 
conference.  The  chief  spoke: 
"As  suggested  last  week,  we  will 
take  up  the  matter  of  the  best  manner 
in  which  to  interest  Hardware  and  Metal 
paint  men  in  their  own  uplift  to  an  even 
greater  extent  than  at  present.  Any  sug- 
gestions? " 

The  Paint  Editor  looked  at  him.  "  By 
what  means?  " 

"Any  means  that  will  further  arouse 
the  rank  and  file  to  the  necessity  of  keep- 
ing in  closer  touch  with  one  another  and 
with  their  trade  journal,  if  they  expect 
to  keep  up  in  the  race." 

' '  Why  not  use  the  pages  of  Hardware 
and  Metal?  "  asked  the  Paint  Editor. 

The  rest  of  them  looked  at  him  in  as- 
tonishment. 

' '  Oh,  yes,  I  know, ' '  he  said  smilingly, 
anticipating  their  question.  "  We  al- 
ready use  Hardware  and  Metal ;  but  why 
not  let  the  paint  men  use  it,  too,  by 
throwing  ourselves  open  to  their  criticism 
and  our  pages  to  their  views." 

"  You're  going  to  ask  for  knocks?  " 
asked  the  Cub  in  round-eyed  wonder. 

"  Not  knocks,  but  constructive  criti- 
cism, my  son.  We  criticise  the  paint  men 
or  praise  them,  as  the  occasion  demands, 
and  we'll  put  the  reverse  English  on  it 
by  inviting  them  to  do  the  same — criti- 
cise and  praise  one  another  and  us,  just 
as  they  see  fit." 

"Gee!  "  It  was  the  Cub.  "And 
make  a  new  kind  Donnybrook  Fair  out 
of  Hardware  and  Metal,  make  it  a  paper 
playground  for  all  who  wish  to  run 
amuck,"  said  the  Builder's  Hardware 
Editor,  aggrievedly. 

"  Decidedly  not."  It  was  the  Paint 
Editor  who  spoke  again.  "  Hardware 
and  Metal  readers  are  not  of  that  calibre. 
P>ut  many  of  them  have  grievances,  sug- 
gestions and  views  to  air,  and  don't  know 
where  to  look  for  a  vehicle  to  express 
them  in.     I " 

The  Chief  interrupted.  "  Very  good 
idea.  You  plan,  I  take  it,  to  mail  cards4 
to  our  subscribers  calling:  their  attention 


to  the  necessity  of  working  with  us  and 
asking  for  suggestions?  " 

The  Cub  began  to  stutter  in  his  anxiety 
to  shove  his  oar  in.  "  Why  not  report 
this  conference  on  the  Paint  Page,  it 
will — ■" 

The  Builder's  Hardware  Editor  became 
an  outraged  mother  guarding  her  child. 
"And  make  this  journal  a  newspaper,  a 
regular  yellow  journal?  " 

"  I'm  inclined  to  agree  with  the  Cub," 
came  from  the  Paint  Editor,  Who  was 
now  thoroughly  on  his  mettle.  "  Form 
postcards  are  usually  relegated,  unread, 
to  the  wastebasket  as  a  nuisance.  Again, 
the  man  who  might  possibly  read  such  a 
postcard  would  be  inclined  to  throw  it 
away,  anyhow,  saying  'Another  circular,' 
but  let  him  read  it  as  a  direct  request 
from  man  to  man  in  the  pages  of  his 
favorite  trade  organ  and  he  will  be  imJ 
pressed  by  the  cleverness  of  the  idea  and 
the  unique  quality  of  the  appeal  will 
slip  itself  over." 

"  Better  than  an  open  letter  to  our 
subscribers?  "  ventured  the  interested 
chief. 

"  I  think  so.  Open  letters  are  in 
almost  every  other  issue  of  every  maga- 
zine published  nowadays:  the  Cub's  idea 
of  reporting  this  conference  verbatim 
will  interest  the  trade  to  the  extent  of 
wanting  to  know  how  an  editorial  con- 
ference differs  from  a  store  conference, 
and  once  they  read  the  article  they  will 
be  convinced  of  the  sincerity  of  our 
motives." 

"  What  do  you  think  this  will  result 
in?  "  asked  the  Builder's  Hai'dware 
Editor  scornfully. 

"  It  will  result  in  a  flood  of  letters, 
from  the  trade,  giving  ideas  on  subjects 
that  they  would  like  to  hear  discussed 
and,  I  hope,  some  good  articles  from 
some  of  them  for  publication." 

"  They  won't  do  it." 

"Possibly,   but      I      have      confidence 

enough   in  my  paint  men  to  know  that 

they   will.      I've   bought   paint    from    a 

lot  of  the  boys  and  sold  it  to  still  more 
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of  them,  and  I  positively  know  that  all 
they  lack  is  the  opportunity  to  be  up 
and  doing  something  for  the  trade  in 
general. ' ' 

"  How  long  will  it  require  for  this 
millenium  to  come  to  pass?  " 

"  We'll  hear  from  most  of  them  in- 
side of  a  week,  because  a  man  doesn't 
usually  write  to  an  editor  except  on  the 
spur  of  the  moment.  But  the  results 
null  be  felt  for  a  long  time  to  come,  as 
paint  men,  remembering  this  conference, 
ivill  sit  down  and  drop  us  a  letter,  out- 
lining some  idea  that  just  struck  them. 
But  we'll  get  their  present  ideas  at 
once. ' ' 

The  Cub's  enthusiasm  swept  him  off 
his  feet.     "  Gee,  I " 

"  Conference  ended  for  to-day,"  and 
the  Chief  snapped  his  watch. 

@ ■ 

SELLING     HARDWARE     AND 
GROCERIES. 

(Continued  from  page  36.) 

paper  sample  fixture  is  also  prominently 
placed. 

Mr.  Kneen  expects  to  make  the  wall- 
paper department  a  prominent  feature 
of  the  store,  as  this  has-  been  a  profitable 
line  with  other  hardware  dealers  on  the 
island  of  Montreal. 

Mr.  Kneen  expects  to  put  into  the 
hardware  department  the  same  business 
qualities  that  have  enabled  him  to  build 
up  the  grocery  end.  He  is  a  believer  in 
the  modern  ways  of  doing  business,  and 
has  equipped  the  store  with  cash  regis- 
ters, account  registers,  self-measuring 
pumps,  etc.  He  is  a  consistent  advertiser 
and  gets  out  circular  letters  to  customers 
and  prospective  customers  frequently, 
and  aims  to  make  this  a  weekly  affair. 

He   also   keeps   closely   in   touch    with 
the  credit  end  of  the  business  and  exer- 
cises considerable  care  in   giving  credit 
and  making  collections,  as  only  in  this. 
way  does  he  expect  to  achieve  success. 


HARDWARE    AND    METAL 


PAINTS  & 
VARNISHES 


"CHALCO" 


PAINTS  & 


A   PAINT  AND  VARNISH   REMOVER 

THAT'S   20%   MORE    EFFICIENT  THAN    OTHERS 

YET   COSTS   NO   MORE 


To  Retailers,  Jobbers 
and  Manufacturers  : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRAD  E 


CHALCQ 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior — it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 


It  does  not  injure  the 
hands. 


MANUFACTURED  IN  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 
IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 
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PAINTS  & 


The  Painter  Knows 

Painters  and  decorators  that  enjoy  the  best  patronage 
know  that  Berry  Brothers'  Varnishes  produce  results  that 
are  lasting  and  satisfactory. 

They  know  that  the  House  of  Berry  Brothers  has 
manufactured  high-grade  varnishes  for  over  56  years — varnishes  that  have 
set  a  standard  of  first  quality. 

THE  VARNISHES  THAT  SATISFY 

Dealers  can  please  both  the  painter  and  his  customers  by  selling 
Berry  Brothers'  Varnishes — the  kind  that  give  lasting  satisfaction. 

These  finishes  are  famed  the  world  over  for  their  durability  and  their 
high  quality.  Take  advantage  of  this  world-wide  reputation  by 'linking 
it  up  with  your  store. 

Be  the  "quality"  dealer  in  your  town — sell  lasting  satisfaction  with 
every  varnish  order.  Write  lor  more  information.  Investigate  our 
plan  of  co-operation  with  progressive  dealers. 


Walkerville 
Ontario 

Established 
1858 


BERRY  BROTHERC 
I  (IKCOB.POR.ATED)  »       ^^ 

Grid's  Largest\&rnish  Makers  V^ 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  July  16.— The  paint 
trade  is  still  brisk  and  jobbers 
report  that  the  volume  of  sales 
is  very  gratifying-.  From  retailers  there 
is  much  the  same  report,  travelers  almost 
invariably  stating  that  business  is  good 
in  all  sections  of  the  country. 

White  Lead,  Paris  Green,  etc. 
There  has  been  no  further  change  in 
white  lead  and  sales  have  not  been  ex- 
ceptionally heavy  since  the  advance.  The 
market  is  firm  and  quotations  are:  $8.40 
for  small  quantities  and  $8.20  for  ton 
lots. 

With  the  warmer  weather  there  has 
been  a  better  demand  for  Paris  green 
and  sales  recently  have  been  quite  brisk. 
Quotations  are  listed  in  current  price 
list. 

Turpentine. 

Turpentine  is  very  steady  at  the  figures 
quoted  last  week  and  there  has  been  a 
fairly  active  demand  from  both  city  and 
country  dealers.     Quotations  are: 

1  barrel   67c  per  gal. 

5  barrels    66c  per  gal. 

Five-gallon  packages,  5  cents  advance; 
packages  extra;  terms  net. 

Linseed  Oil. 

Jobbers  here  report  that  the  price- 
cutting  of  Toronto  dealers  has  not  affect- 
ed the  situation  so  far  as  Montreal  is 
concerned.  There  appears  to  be  no  valid 
reason  for  reducing  prices,  in  fact  the 
crop  reports  this  year  would  indicate, 
that  higher  prices  will  be  paid  before' 
very  long.  The  market  is  firm  and  quo- 
tations are: 
Raw  Linseed — ■ 

1  to  4  barrels 61c  per  gal. 

5  to  9  barrels   60e  per  gal. 

Boiled  Linseed — 

1  to  4  barrels   64c  per  gal. 

5  to  9  barrels 63c  per  gal. 

Gasoline  and  Benzine. 

Gasoline  continues  in  very  fair  de- 
mand, with  quotations  unchanged  from 
last  week.  Lubricating  oils  have  also 
been  selling  well  and  business  generally 
in  oils  is  keeping  up  satisfactorily. 

Quotations  are: — ■ 

Barrels,  in  wood 20y2c  gal. 

In  steel  and  drums 17y2c  gal. 

Tank  wagon  (100  gals.)  16y2c  gal. 


Benzine  is  quoted  at  19c  per  gallon  in 
single  barrels. 

Glass  and  Putty. 

Glass  market  is  quiet  and  the  volume 
of  sales  has  been  small.  The  same  may 
be  said  for  putty.  Jobbers  do  not  look 
for  much  improvement  until  early  in  the 
fall  when  better  conditions  will  no  doubt 
prevail.  Prices  and  discounts  have  not 
been  altered  and  are  the  same  as  listed 
in  the  current  market  quotations. 


TORONTO. 

TORONTO,    July    16.— Paint     lines 
are  very  quiet  this  week,  owing  to 
the  partial  cessation  of  business, 
due  to  the  Belleville  Convention. 

Oil  is  1  cent  higher,  but  is  weak 
locally.  Gasoline  is  the  subject  of  con- 
siderable speculation,  but  is  unchanged 
in  price  here.  Other  lines  are  unchanged. 
Turpentine. 
Turpentine  is  firm  and  hard  to  get. 
Demand  exceeds  expectations.  Stocks  on 
hand  are  very  light  as  a  result,  although 
present  sales  are  not  heavy.  Savannah 
shows  June  receipts  of  24,197  barrels,  as 
against  26,000  barrels  in  June,  1913. 
Single  barrels  remain  at  70c,  and  two  to 
four  barrel  lots  at  69c. 

Linseed  Oil. 
Linseed  oil  is  weak  here  as  the  result 
of  price-cutting  tactics.  It  has  gone  up 
a  cent,  but  dealers  claim  that  it  is  still 
too  low.  At  that,  however,  some  dealers 
offer  at  a  lower  price,  and  some  ask 
more  than  the  ruling  prices,  which  are 
as  follows: — 

Raw.  Boiled. 

Single  barrels    . . .     61c  64c 

3   to  5       „         ...     60c  63c 

6   to   9       „         ...     59c  62c 

Gasoline  and  Benzine. 
Benzine  is  unchanged  at  19c  and  18y2C 
for    one    and    three-barrel    lots    respec- 
tively.       Gasoline   has   dropped   half   a 
cent  at  outside  points,  and  is  selling  for 
as  low  as  8c  in  Detroit,  Michigan,  for 
wine  gallons,  but  local  dealers  say  that 
the   Toronto   price   is   not   likely   to   be 
affected  by  what  is  a  purely  local  price 
war  in  Detroit.       One  and  three-barrel 
lots  are  19c  and  18y2c  respectively. 
Paints. 
Paints     are     very     quiet     this     week, 
largely  due  to  the  presence  of  a  large 
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number  of  paint  men  at  the  Belleville 
Convention.  The  prices  are  unchanged, 
and  are  as  per  current  quotations. 

Glass  and  Putty. 

Glass  and  putty  are  unchanged,  and 
are  as  per  current  quotations.  Glass 
discounts  are  20  and  25  per  cent.  The 
fall  trade  in  building  supplies  should 
materially  quicken  demand  in  these  lines. 

White  Lead,  Paris  Green,   etc. 

White  lead  is  still  firm  after  its  raise, 
but  sales  have  fallen  off  slightly  at  the 
pew  price,  as  given  in  current  quotations. 

Poor  sales  in  Paris  green  are  reported 
at  the  old  price  of  liy^e,  17y2c  and  19c 
per  100  lb.  drum. 


-@- 


OIL     OUTFIT     SALE. 

Whyte  &  Orr,  Daipland,  Alta.,  are 
running  a  three  for  a  quarter  sale  in 
which  they  offer  a  bottle  of  oil,  a  handy 
oil  can  and  a  sharpening  stone  for  25c. 


THE    REWARD    OF    SMILES   AND 
SERVICE. 

John  Gilpin  was  a  hardwareman, 

Who  lived  in  Ottaway, 
His  store  and  personage  were  small, 

But  he  smiled  the  live-long  day. 

He  arose  at  sunrise,  every  morn,' 

To  prepare  himself  awhile, 
And  every  customer  he'd  serve 

Each  one  would  get  the  smile. 

He  remembered  all  their  faces, 
Each  one  he'd' call  by  name; 

He  satisfied  them  every  time, 
And  smiled  on  just  the  same. 

The  people  grew  to  like  him, 
And  talked  about  his  store, 

Their  wagging  tongues  did  more  for  him 
Than  the  sign  above  his  door. 

Years  have  passed  and  still  he's  there, 
Smiling  the  same  old  way. 
But  his  store  is  nearly  twice  the  size, 
Success  is  his  to-day. 

And  if  you  ask  him  how  he  won 

He  will  not  puff  and  boast, 
But  in  your  ear  he  whispers  this 

"To  serve  best  is  to  profit  most." 


HARDWARE    AND    METAL 


WE  GET  ORDERS  FOR  YOU 


It  is  not  alone  the  uniform  merit  of  our  goods  that  draws 
trade  for  our  Agents,  but  the  ample  means  we  provide  for 
bringing  that  merit  home  to  the  people. 

Our  line  of  advertising  material  is  complete,  its  selling 
force  has  been  proved,  and  it  is  all  trained  to  help  the  dealer. 

You  can  get  all  the  benefit  of  this  tremendous  selling 
power  by  handling  B-H  products.  When  you  stock  our  goods, 
we  place  all  the  resources  of  our  Advertising  Department  at 
your  command  and  help  you  sell  without  cost  to  you. 

The  most  successful  Dealers  sell  B-H  goods,  which  proves 
B-H  goods  make  the  best  foundation  for  success. 

YOU  can  increase  your  sales  by  joining  with  us.  Write  us 
for  our  Agency  Proposition  and  we  will  tell  you  how. 
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HARDWARE    AND     METAL 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.      Large  buyers 
can  frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,  99%  pure,  lb 19c 

Pattern,  lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  short  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2% ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Centre  Fire  Pistol  Cartridges,  20 
and  2%  p.c;  Centre  Fire  Sporting 
and  Military  Cartridges,  10  p.c; 
Primers,  10  and  2%  p.c;  Brass 
Shot  Shells,  45  and  12%  p.c;  Shot 
Cartridges,  discount  same  a*  ball 
cartridges,  f.o.b.  any  Jobbing 
point  east  of  Manitoba.  Net  90 
days. 

"Crown"  Black  Powder,  30  and 
10  p.c;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15. 
45  p.c;  cash  discount,  2  p.c  30 
days;  net  extras  as  follows: 
sub.iect  to  cash  discount  only; 
Chilled,  40c:  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hali- 
fax, freight  equalized. 

ANTIMONY. 

Cookson's      or      Hal 
lett's,   per  lb $8  50    $8  75 

ANVILS. 

Buckworth,    per   lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and   10  p.c 
Irwin's  auger,  45  p.c 
Gilmour's   auger,   70  p.c. 
Rockford's  auger,  50  and  10  p.c. 
Gilmour's    car,    47%    p.c 
Clark's   expansive,   40   p.c. 

AXES. 

Samson    single   bit,    doz 9  00 

Samson  single  bit,  bandied, 

doz 12  60 

Samson    double  bit,   doz 12  50 

Samson    flooring    axes    No. 

2.   doz 9  00 

Single  bit,  doz 6  75      9  50 

Double   bit    10  50    12  00 

Hunters'  A,xes    5  00      6  00 

"  Boys'  "  Axes  5  75      6  50 

Bench   Axes,   Samson- 
No.  3,  doz.,  net   9  00 

No.  3.   doz.,  net   9  30 

No.  4,   doz.,   net    10  25 

No.  5,  doz.,  net   1150 

No.  6,  doz.,  net  12  00 

B 
BABBITT. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tollman  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"    "C,"    "D,"    No.   1,   2   and   3. 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmie,  15c 

Alonzo  W.  Spooner,  Ltd.  — 
Spooner's     Copperine,     Tough, 


Hard,  Finest,  No.  1  and  2 
Nicoluminam  grades,  No.  1,  2,  3, 
Babbitt  Metal  grades,  No.  1,  2, 
3.     Prices,  6c  to  60c  lb. 

Hoyt  Metal  Co. — Nickel  Genu- 
ine, Genuine  '"A,"  Genuine  "AA," 
Faultless  "A,"  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3.  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra.  60  per  cent. 
Standard,  60  and  10  per  cent. 
Lace   leather,    per  side,   85c;   cut 
laces,   95c 

BENZINE.  Montreal  Toronto 

Single  bbls.,  gal...  0  20        0  19 

3    bbls 0  18% 

BOLTS   AND   NUTS. 

Carriage    Bolts    ($1)    list,    %    in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%  and   12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   70  and  5   p.c. 
Machine   Bolts,   7-16   in.   dia.   and 

larger,   60  and   5   p.c. 
Sleigh     Shoe    Bolts,     %     in.     dia. 

and   smaller,  62%   p.c 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%   p.c. 
Coach  and  Lag  Screws,  75  and  5 

p.c. 
Skein   Bolts,   75  p.c 
Square  Head  Blank  Bolts,  60  p.c. 
Bolt  Ends,   60  and  5  p.c. 
Plow   Bolts,   55,    10  and   5   p.c. 
Elevator  Bolts,  60  and   5   p.c. 
Fancy  Head  Bolts.  50  and  5   p.c. 
Shaft   Bolts    ($3)    list,   50   and    10 

p.c. 
Step   Bolts,   large   head    ($3   list), 

50  and  5  per  cent. 
Whiff  let  ree  Bolts,   50  and   5   p.c. 
Nuts,   Square,  4%e   off  list. 
Nuts,  Hexagon,  4%c  off  list. 
Stove   Rods,   per   lb..  5%   to  6c. 
Stove   Bolts.   80   and    7%    p.c 
Tire  Bolts,  75  p.c 

BRASS.  Per  lb. 

Springs,     sheets,     up     to    20 

gauge     0  26 

Rods,  base  %  to  1  in.  round  0  22 
Tubing,  seamless  base  ....  0  25 
Tubing,  iron   pipe  size,  1  in. 

base     0  25 

Copper   tubing,   4c  extra. 

Tngot,   Red.  lb 0  14      0  13 

Ingot,   Yellow,   lb...  0  13      0  11% 

BUTTS. 

Plated,    bower    barff    and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c.  off  revised 

list. 
Cast   iron   loose   pin,  60   p.c. 
Wrought     steel     fast     joint     and 

loose   pin,  70  and  5  per  cent. 
Crescent   brands.  70  p.c. 

BARS    (Clothes). 

3   sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3   sections,   6  ft,   doz 7  20 

BOILERS    (Range). 

30-gallon,     Standard,     $5;     extra 
heavy,  $6.50. 

BOARDS    (Bake). 

With   rim,  18x24,  doz 6  60 

With   rim,  18x28,  doz 7  20 

With  rim,  20x30,  doz 7  SO 

Without  rim,   18x24,   doz....  4  00 

Without   rim,   18x28,   doz...  4  50 

Without   rim,   20x30,   doz...  5  00 

BOARDS    (Ironing). 

Size   12x60  ins.,   doz 7  20 

Size   14x60  Ins.,   doz 8  40 

Folding,  14x60  ins.,  doz.    . .   16  50 

BOARDS    (Sleeve). 

Basswood,    stationary,    doz.     1  50 
Folding,    per   doz 3  50 

Folding,    without    sleeve    ..   19  00 


BOARDS    (Wash).  Per  doz. 

Glass,    doz $  3  50 

Enameled,    doz.,   net    3  50 

Pony     1  10 

Crown     1  95 

Dandy     2  15 

Improved  Globe   2  25 

Standard  Globe  2  35 

Neptune    v. 2  35 

Original   Globe    2  CO 

Newmarket    King    2  60 

Jubilee    2  60 

Victor    (Glass)     3  25 

Diamond    King    (Glass) 3  50 

Western    King    (Enamel)...  3  50 

Beaver  (Brass)   3  50 

BRUSHES. 

Weighted,   15   lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE).  Per  yard. 

10  inches,   7   oz 0  05% 

10  incles,   8  oz 0  05% 

10  inches,   10   oz 0  07 

In   100-yard  lots. 


CANS. 

Milk  cans   and   pails,  35  p.c. 
Creamery    cans,   35   per   cent. 
Railway   cans,  40  per  cent. 
Hand      delivery      and      creamery 

cans,   35  p.c 
Railway   cans,  40  per  cent. 
Cream    cans,    35   p.c,    with    dome 

top,   15c   extra.     Retinned,  72% 

and    5.      Plain,     72%     and     15. 

Creamery     trimmings,     75     and 

12%   per  cent. 
Common,  cork-lined,  35  per  cent. 
Cans,   Jacketted. 

1  gal.   jacketed,    per   doz....  2  70 

2  gal.   jacketed,    per   doz....  3  60 

3  gal.   jacketed,    per   doz 4  20 

5  gal.  jacketed,  per  doz....  4  80 
10  gal.    jacketed,    per   doz...   8  40 

CEMENT  AND  FIREBRICK. 

Less  than  carload  lots  ...  1  85 
Portland,    per   bbl.,   carload 

lots,    f.o.b.    Toronto    1  55 

White   Bros.    English.  2  00  2  05 

"Lafarge"  cement,  In  wood  3  40 
Fire      brick,     Scotch, 

per   1,000    23  00  28  00 

Fire    Brick,   English.. 17  00  21  00 

Fire  brick,  Am.,  low. .23  00  25  00 

Fire  brick,  Am.,  high. 27  50  31  00 
Fire      clay      (Scotch), 

net  ton    6  50 

Fire  clay,  Am,  net  ton  5  00  10  00 

CEMENT    (FURNACE). 

1%   lb.   tins,   per  doz 1  00 

6  lb.  tins,   per  doz.,  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  04 

CEMENT,  ROOFING.  Per  gal. 
Roofing  cement  (in  bbls)..  0  17 
Cement   (in  5  and  10  gals.).  0  19 

Cement    (in    2   gals.) 0  25 

Cement   (in   1  gal.) 0  30 

CHALK. 

Carpenters,  colored, 
per    gross    0  65      0  SO 

Carpenters  lead  pen- 
cils,   per    gross....     2  40      6  75 

Crayons,    per   gross 0  20 

CHISELS. 

Cold   chisels,   5x6  in.,   doz...   2  20 

Bevel  edge,   1  inch,   doz 2  50 

CHAIN. 

Proof  coil,  per  100  lbs.,  %.  $6; 
5-16,  $5.20;  %,  $4.45;  7-16,  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;    %,   $3.45;   1,   $3.40. 

Electric  Weld  Coil  Chain— BB, 
3-16  in.,  $9.25  per  100  lbs.;  %  in.. 
$6.50  per  100  lbs.;  5-16  in.,  $4.f.O 
per  100  lbs.;  %  in.,  $4.25  per  100 
lbs.;  7-16  in.,  $4  per  100  lbs.;  % 
in.,   $4   per   100  lbs. 

Electric  Weld  Loading  Chain, 
%  in.,  $11.50  per  100  lbs. 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 


f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent. ;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%   and  10  p.c. 

CLEANERS     (VACUUM). 

Eureka  Electric,  each    35  00 

Cadillac  Vac.   Sweeper   5  50 

Cadillac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,   Model  D.  20  00 

COMPOUND. 

Sociean    Sweeping.  Per  case. 

4%  lb.  size,  2  doz.  in  case...  4  50 
8  lb.  size,  2  doz.  in  case...  7  20 
17  lb.  size,  1  doz.  in  case  ...  6  75 
COPPER.  Montreal  Toronto 

Casting   ingot    $15  50  $14  25 

Cut    lengths,     round 

bars,   %   to  2  In...     27  50 

Plain    sheets,    14   oz., 

14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,    14   oz 30  50 

Copper    sheet,    plan- 
ished,  14x60,   base 37  50 

Braziers',    In    sheets, 
6x4   29  50 

CORD    (SASH). 

No.   6,   lb 0  30% 

No.  7,  lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

CANADA   PLATES. 

Ordinary,  52  sheets    .  2  75      2  85 
All   bright,  52  sheets.  3  85      3  85 
Galvanized. 
Apollo  D.  Crown  Gorbals 
18x24x52   . .  4  45        4  45        4  60 
60    . .    4  70        4  70        4  85 
20x28x30   . .   8  90        8  90        9  20 
20x28x80  . .   9  40        9  "40        9  70 
M.L.S.    and    Famous—       Per  box 

I  C,    14x20    base $7  00 

I  X,   14x20   base 6  00 

I  X   X,   14x20   base     7  00 

I  X  X  X,  14x20  base 9  50 

CHARCOAL. 

Raven   and   Murex   Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I   X  X,  14x20  base     7  00 

I   X   X  X,  14x20  b 9  50 

"Allaway's   Best"   Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X,  14x20  base 5  65 

I   X   X,  14x20  base     ....  6  65 

CHARCOAL   TERNE  PLATES. 

Dean   or   I   G  Grade — 
I    C,    20    x    28,    112 

sheets    7  40 

I   X,  Terne  Tin 9  40 

CHARCOAL   TIN   BOILER 

PLATES. 

Cookley   Grade — 
XX,  14x56,  50  sheet  (boxes) 
XX,   14x56,  50  sheet   (boxes) 
XX,  14x65,  50  sheet   (boxes) 

COKES  BRIGHT. 

Bessemer  Steel — 

I   C.   14x20   base 4  60 

20x28,    double    box     9  00 

CLEVICES,  7%c  per  lb. 

CLOCKS,    ALARM. 

Good    Morning,   ea 0  80 

Look    Out    0  92 

Big  Ben    2  00 

Baby   Ben    2  00 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 

grained  only.  4-in.  style. .  8  70 
Granite    %    oak    filled    and 

varnished    14  80 

DRILLS. 

Bit   Stock   Drills,  60  and  5  p.c. 

Wood    Drills,   35   p.c. 

Straight  Shank  Drills,  50  and 
10  per  cent. 


HARDWARE    AND    METAL 


(Ja*Pfsoi) 's  Floor*Epaii)pl 


Stays  Sold 


important  feature  of  any  stock.  No  dissatisfied 
customers,  no  complaints  because  the  article  is  not  what 
it  is  claimed  to  be, — nothing  but  complete  satisfaction 
and  repeat    orders. 

Over  half  a  century  of  concentrated 
effort  is  in  every  can  we  ship. 

We  want  you  to  help  us  supply  the  ever  increasing 
demand.      Will    you    be    one    of    our    Agents? 

R.  C.  Jamieson  &  CoM  Limited 

ESTABLISHED  1858 

Montreal        Vancouver 

Owning   and   operating   P.    D.    Dods   &   Co.,    Ltd. 


JAMIf50MSr=ai 

fioor  enamel' 


Falstaff : 

"What  money  is  in  my  purse?" 

Henry  IV 


When  Sir  John  Falstaff  asked  his  page  the  above  question  jt  would  have 
surprised  him  to  hear  that  there  was  more  than  a  few  coppers  left.  Most 
of  us  are  familiar  with  the  riotous  times  that  Falstaff  had  with  Prince 
Hal  as  his  chief  companion.  Falstaff  was  mostly  broke  and  living  at  the 
expense  of  others. 

IN  THESE  TIMES  OF  KEEN  COMPETITION 

Hardwaremen  need  to  be  careful  to  have  stocks  which  find  a  ready  sale.  It  will  save  you  money  and  put 
money  in  your  purse  if  when  you  require  BABBITT  METAL,  SOLDER,  LEAD  PIPE,  all  PLUMBING  SUP- 
PLIES and  ALL  INGOT  METALS  you  send  your  orders  to 

THE  CANADA  METAL  COMPANY,  LIMITED 


£#££"=  TORONTO 


Branch  Factories : 


WINNIPEG,  MONTREAL 

Always  have  on  hand  a  Box  of 

HARRIS  HEAVY  PRESSURE 

The  Babbitt  Metal  that  gives  excellent  service. 


HARDWARE    AND     METAL 


DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing, doz.,  $14. 

"DOMINION     CROWN    BEST"— 
DOUBLE-COATED    TISSUE. 

I  C,  14x20  base 7  00      7  00 

I  X,  14x20  base 8  25      8  26 

I  X  X,  14x20  base.  9  60  9  60 
DUCK. 

Yarmouth  Double       Standard 
Filled  Single 

29  in.  Filled. 

7  oz 0  17%      6  oz 0  12% 

8  oz 0  19%      7  oz 0  14 

10  oz.   ...0  24%      8  oz 0  15% 

12  oz.   ...0  29%      9  oz 0  17% 

10  oz.   ...0  19% 
12  oz.    ...0  23% 
15  oz.    ...0  32 
Emery   Wheels,  67%%   discount. 

F 
FILES  AND  RASPS.       Percent. 

Disston's    75 

Great   Western   American...     75 
Kearney   and    Foot,   Arcade    75 

J.   Barton   Smith   Eagle 75 

McClellan   Globe   75 

Black    Diamond    66 

Delta  Files   65 

Nicholson     66% 

Jowett's    (English   list)    ...     27% 
Spear  &  Jackson  (Eng.  list)     35 
FITTINGS    (IRON   PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 

FREEZERS,   ICE    CREAM. 

White    Mountain     and     Dana 
Freezers,     less    50    per    cent. 
Discounts  east  of  Port  Arthur. 
Dana    Freezers,  Crank    Only. 

1  quart,  each    1  70 

2  quart,   each    2  00 

3  quart,   each    2  20 

4  quart,  each    2  65 

6   quart,   each    3  35 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  65 

16  quart,  each   9  35 

20  quart,   each    12  85 

Fly-wheels  for  same,  2  qt,  75c; 
3  qt.,  75c;  4  qt.,  75c;  6  qt.,  75c; 
8  qt.,  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt,  $2.63; 
25  qt.,  $3.75. 

20  quart,  each   12  80 

25  quart,   each    16  75 

20  quart,   each    12  85 

FURS. 

Toronto  prices  for  Ontario 
furs: — Skunk,  prime,  extra  large, 
$1.50  to  $5;  muskrats,  spring,  ex- 
tra large,  65c;  large,  65c;  me- 
dium, 40c;  small,  25c;  weasel, 
No.  1,  extra  large,  $1.50;  No.  1, 
large,  85c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
1,  large,  $17.50;  No.  1,  medium. 
$13;  No.  1,  small.  $8;  cubs,  $2 
to  $12,  as  to  quality.  Mink,  No. 
1,  extra  large,  .$6  to  $8.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium, 
$2.25  to  $5.  Fox,  No.  1,  extra 
large,  $8  to  $12;  No.  1,  large, 
$6.50  to  $10;  No.  1.  medium,  $2.25 
to  $5;   No.   1,   small,  $1.75  to  $4. 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails,    45    p.c. 

English    pattern,    45   per   cent. 

Galvanized    washtubs,   45   p.c. 
GASOLINE  Montreal  Toronto 

Single  bbls.,  per  bbl.  0  21     0  19% 

Bbls 0  19 

GREEN,  PARIS. 

Hoyle's     net  cash  C.P.C.    Paris 
30  dys.  Green    Green 

600-lb.    casks 0  16%  0  17% 

250-lb   casks 0  16%  0  18 

10O-lb    drums  0  11%  0  17%  0  19 
50-lb    drums.   0  11%  0  17%  0  19 
25-lb.    drums.  0  11%  0  37%  0  19% 
1-lb    pack    ...0  13%  0  19%  0  21% 

%-lb   pack 0  21%  0  23% 

1-lb   tins    ....  0  14%  0  20%  0  22% 

%-lb   tins 0  24% 

Arsenic,  kegs  0  10% 

Petroleum, 
bbls 0  10       

GRINDSTONES.  Per  100  lbs. 

Dver  40  lbs.  and  2  in.  thick.  1  25 
Smaller  sizes  extra. 


HALTERS    (SNAP    AND    RING). 

Jute  Rope,  %-in.,  per  gross  8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Jute  Rope,  %-in.,  per  gross  13  50 

Leather,  1-in.,  per  doz 4  00 

Leather,  1%-in.,  per  doz...     5  20 

Web  2  45 

HALTERS    (SISAL). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %- 
in.,  $11.40;  9-16-in.,  $13.20;  %-in., 
$15.00. 
HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and  over 0  06 

Masons,  5  lbs.  and  over 0  06 

Napping,   up  to  2  lbs 0  09 

HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel   handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel  handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and  shovel  handles,  60  per  cent. 

Team  whiffltrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  and  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees.   35   per   cent. 

Agricultural,   67%    per   cent. 
HANDLES.    Fork,  45  per  cent. 
HANGERS,    BARN    &    PARLOR. 
Richards  Wilcox  No.  021 

B.D.  Trolley,  pr 0  80 

Richards    Wilcox     No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns    wood    track      Special. 

zenith    9  00 

Atlas,  steel  covered..     5  25      6  60 

Perfect,   No.  1 8  60 

Perfect,  No.  1%   9  50 

Perfect,  No.  2 10  00 

New  Milo,  flexible 6  00 

Double    strap    hang- 
ers, doz.  sets 6  50 

Standard    Jointed 

hangers,    doz.   sets 6  45 

Steel    King    hangers,     .. 

doz.   sets    6  40 

Storm       King      and 

safety  hangers 6  25 

Storm    King    rail 4  25 

Crown    4  85 

Crescent    7  25 

Sovereign     6  50 

Chicago     Friction.      Oscillating 
and  Big  Twin  Hangers,  5  p.c. 
Steel  track,  1  x  3-16  in.  (100 

ft.)    3  25 

Steel  track.  1%  In 4  75 

HATCHETS.         Samson     Samson 

Per  doz.  Shingle       Claw 

No.    1    13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 

Trimmed,   green   and 

partly    cured    0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehlde,  with  mane  and 

tail,   up   to    3  75 

Sheep  skins,  up  to   1  50 

Horsehair.    35    to    38c    lb. 
HINGES. 

Blind,    discount.   50   per   cent. 
HEAVY    TEE    AND    STRAP 

HINGES. 

Strap.     Tee. 

4  in.,  doz.   prs 1  14      0  90 

5  in.,  doz.   prs 1  S»      in 

6  In.,  doz.' prs 1  50      1  14 

R   in.,   dnz.    prs 2  04       1   53 

10   in.,    doz".    prs 3  60       2  5" 

12   in.,    doz.    prs 4  47       4  14 

14   in.,   doz.    prs 5  10      4  44 

Light    T    and     strap,     discount 

65  and   15  off  list. 

Screw  hook  and  stran  hinge — 
Under  12  in.,  per  100  lbs..  5  00 
Over  12  in.,   per  100  lbs..  4  25 
Extra     hooks     for     above, 

%    in,,   per  lb 5% 

Extra  hooks  for  above, 

%  in.,  per  lb .'% 

Crate    hinges    and     back     flaps, 

65  and  5  per  cent. 

Chest   hinges   and   hinge  hasps, 

65  ppr  cent 

HTVCJES    (SPRING). 

Spring,    per    gross     —     No.     5, 

S17.40:    No.    10.    $19.50:    No.    20. 

KG  50:    No.    50.    $24;    No.   51.    $9.60; 

No.    120.    $17.40:    offset    No.     192 

»  "6.R0. 


Chicago  hold  back  screen  door, 
iron,  gross,  $12. 

Chicago   spring   hinges,   15   p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  door  (6,000), 
45  p.c. 

Garden  City  fire  house  hinges, 
12%  p.c. 

"Chief"  floor  hinge,  50  p.c. 
HOES.  Grub,   3%-lb.,   $4   doz. 

HOOKS,   GRASS.  English 

Canadian        Fox 
No.   2,    per   doz..  1  60  2  50 

No.   3,   per   doz..  1  70  2  90 

No.   4,   per   doz..   1  80  3  25 

HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    10  p.c. 

Corrugated,  %  in.,  ft. . . .  0  13% 
Corrugated,   %   in.,  ft 0  17 

Cable,   70    per   cent. 

Leader,  60  and  10  per  cent. 
I 
IRON    AND    STEEL. 

Montreal  Toronto 

Angles    base    2  50      2  50 

Common     bar,    per 

100   lbs 205      200 

Forged     iron,     per 

100  lbs 2  30      2  35 

Refined    iron,     per 

100  lbs 2  40      2  40 

Horseshoe  iron,  per 

100   lbs 240      240 

Mild   steel    2  25      2  00 

Sleigh    shoe    steel.     2  25      2  25 

Domestic    2  30      2  00 

Reeled     machinery 

steel   2  75      3  00 

Tire  steel   2  35      2  20 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.    0  07%  0  07% 

High   speed    0  65      0  65 

Cammell  Laird 0  15 

Black     Diamond 

tool  steel  0  08      0  08 

Silver   tool   steel...     0  13%  0  13% 

Cold   Rolled   Shafting. 

9-16  to  11-16  inch 0  06 

%  to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65 

Montreal   40%,   Toronto   40%. 
IRON,    TINNED, 
72x30  up   to  24  gauge,  case 

lots    $  8  25 

Less  than  case,  25c  per  100  lbs. 
72x30  up  to  26  gauge,  case 

lets    8  75 

IRONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set    0  78 

Mrs.    Fotts.    No.   50,    nickel- 
plated,   per  set    0  88 

Mrs.   Potts,   handles,   japan- 
ned,  per  gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  50 
Asbestos,  No.  70,  per  set....  1  50 
Asbestos.  No.  90,  per  set. ...  1  20 

Princess    Eiertric,   each 3  00 

Ideal   Electric,   each    2  R5 

Gasoline    Sad    Iron.    each...   3  50 

Ideal  Gasoline,  each   3  25 

LADDERS.   ETC. 

(Step  Ladders.) 

Shelf-lock    12c  ft. 

Ontario     16r  ft. 

Faultless    20c  ft. 

Extra   Heavy   2Ro  ft. 

Hercules     23c  ft. 

Decorator    18c    and  20c  ft. 

Perfect     22f  ft. 

Chair    Ladders,    each $2  00 

(Roned    Extension.) 

20  ft $3  00       42  ft $7  95 

22   ft 3  30       44  ft RSfi 

24  ft 3  60       46  ft 8  71 

■>R  ft 3  90       48  ft 9  12 

28  ft 4  20      50  ft 9  50 

30  ft 4  50       52  ft 11   44 

32  ft 4  RO       54  ft 11   S^ 

34  ft 5  78       56  ft 12  32 


36  ft 6  12      58  ft 12  76 

38  ft 6  46       60  ft 13  20 

40  ft 6  80 

(Common    Extension.) 

20  ft.   each    $2  60 

22  "  2  86 

24         "  3  12 

26         "  3  38 

28  "  3  64 

30  "  3  90 

32  "  4  16 

34  "  5  10 

36  "  5  40 

38         "  5  70 

40         "  6  00 

44  "  7  48 

(Common    Single.) 

8  ft,   each    $0  8C 

10   ft.,   each    1  00 

12   ft.,   each    1  20 

14  ft.,   each    1  54 

16  ft.,   each    1  76 

18  ft.,   each    1  96 

20   ft.,    each    2  40 

22   ft,    each    2  64 

Fruit     picking     ladders,     long 
nose,     same     price     as     common 
single  ladders;  short  nose,  lc  per 
foot  additional. 
LANTERNS.  Per  doz. 

Banner   Buggy    10  75 

Banner   Junior    1175 

Trulite    7  00 

Beacon    7  00 

Wrightlights     7  00 

No.  2  or  4,  plain   cold  blast    7  00 

Short  globe  pattern 7  00 

Cold    blast,   japanned 7  50 

Cold  blast,  plain    7  00 

Brass,  well  japanned 9  25 

All  brass   24  00 

Little  Bobs  A.C.,  doz 1  90 

LANTERN  GLOBES. 

Cold   blast,  short  ruby 1  75 

Cold  blast,  common  ruby..     1  60 

Cold  blast,  short   0  75 

Cold   blast    ..' 0  50 

Prism   globes    1  20 

LATCHES    (YALE,   NIGHT). 

No.  26,   per  doz $3  30 

No.   34,   per   doz 11  80 

No.   34X,    per    doz 11  80 

No.   37,   per   doz 13  40 

No.  042,  per  doz 15  25 

No.   42,    per   doz 16  35 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
23-gauge,  galv.  metal  lath..  0  19 
LEAD.  Montreal  Toronto 

Domestic    (Trail),   100 

lbs 5  10        5  15 

Imported  pig,   per  100 

lbs 5  10 

Lead  Wool,  8c  lb. 
Sheets,  2%   lb.   sq.  ft  750        7  50 
Sheets,  3  lb.  sq.  ft..  6  75       6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%    6  60 
Sheets,  4  to  6  lbs.  sq. 

ft 6  60       6  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut  sheets  to   size,   %c  per  lb. 
extra. 
LEVELS.  Per  doz.  Rabone's. 

1369x12,   Boxwood    4  90 

1626x9,    Walnut   pointed 4  50 

1628x12,    Rosewood 7  50 

104x24,  Triple  stock  (netj.  27  00 
104x30.   Triple   stock    (net).  23  15 

104x27    22  00 

LINES,    PLOUGH. 

Russia   snap,   per  gross S3  00 

Indian    snap,   per   gross 27  00 

LOCKS. 

Canadian   Peterboro,  50  and   10 
per  cent,  off  list. 
MACHINES    (WASHING). 

New   Ontario    ._...     4125 

Round,  re-acting,  per  doz.  81  25 
Square,  re-acting,  per  doz.    77  50 

Dowswell    62  50 

New   Century,   Style  A 101  25 

Ideal    Power    180  00 

Velox    180  00 

Daisy     73  25 

Stephenson,   net    72  00 

Pnritan    Motor    165  00 

Connor   Ball    Bearing    112  50 

Connor      Gearless       Motor 

Washer    180  00 

Gem     101  26 

I.   X.   L 121  50 

Winner,  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 
MALLETS.  Per  doz. 
Tinsmiths',  2%  x  5%  in...  1  65 
Carpenters',  round  hickory  1  95 
Lignum  Vitae,  round,  5  in.  2  40 
Caulking,   No.  8,  oak 15  00 
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HARDWARE    AND     METAL 


Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We    Can  Help  You 

to  cut  down  this  expense  if  you  co-operate 
with  us  and  use  our  WKAPPING  PAPER. 
We  manufacture  a  complete  line  of  all  lines 
of  high  grade  Wrapping  Papers.  Let  us  quote 


you  prices — then  you  will  realize  what  a  saving  it  means  to  you. 

DO  NOT  DELAY  WRITE  AT  ONCE 


ALEX.  McARTHUR  &  CO.,  LTD., 


82   McGILL  STREET 
MONTREAL 


F.  J.  COX,  Winnipeg,  Agent  for  Building  Paper,  Western  Canada 


RED 

S 

BRAND 

WINDOW 

GLASS 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


GLASS 

BENDERS 

TO 

THE 

TRADE 


PURE 

LINSEED 
OILS 


If  your  Job- 
ber does  not 
handle  them 
write  direct 
to  our  near- 
est mill. 


RIVETS  -  NAILS  -  WIRE 

Of  The  RIGHT  Quality  At  The  RIGHT  Price 

When  on  the  market  for  rivets,  nails  and  wire,  it  will  pay  you  to  get  in  touch  with  us.    We  will  give  you  quick 
service  and  guarantee  satisfaction. 

We  also  manufacture  Robertson  Socket  Head  Wood  Screws  and  High  Grade  Hand  Drivers,  Yankee  Bits,  Brace 
Bits,  Burrs,  Washers,  etc. 

Write  for  catalog. 

The   P.   L.   Robertson   Manufacturing   Co.,   Limited,   Milton,  Ont. 

Toronto  Agents  :  TORONTO  WIRE  NAIL  &  TACK  CO.,  Edwin  Ave.,  W.  Toronto 


HARDWARE    AND    METAL 


MANULES. 

Victor,  each    $14  25 

VVoodyatt,   each    6  60 

MIRRORS,    FRAMED.  Doz. 

Size  glass,  4  x  6 1  00 

Size  glass,  6-  x  7 1  25 

Size  glass,  6x9 1  CO 

Size  glass,  7x9 1  75 

Size  glass,  8  x  10 2  00 

Size  glass,  9   x   12 2  60 

Size  glass,   10  x  14 3  10 

Size  glass,  10  x  17 3  75 

MOPS. 

Mops,  O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  25 

American  Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  bead  mops,  doz 1  33 

Crescent,   doz 160 

Tarbox    self-wringing,    doz.    3  15 

Crauk   wringing,    doz 4  76 

Extra  Cloths. 

Tarbox,  doz 135 

Challenge,  doz 2  10 

MOWERS    (LAWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in..  $2.65 
each,  not  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows : — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-bearing. 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list; 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in..  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  In., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list;  20 
in.,  $20.50  list;  50  and  12%  per 
cent.   off. 

D,  Maxwell  &  Sons.— 8-inch, 
open  wheel,  3  knives,  12  in.,  $5.25; 
do.,  14  in.,  $5.50;  do.,  16  in.,  $5.75; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50;  16  in.,  $6.75;  18  in.,  $7.00; 
9-inch  open  wheel,  3  knives,  12 
in.,  $6.75;  14  in.,  $7.25;  16  in., 
$7.25;  18  in..  $8.50;  do.,  4  knives. 
12  in.,  $7.25;  14  in.,  $7.75;  16  in. 
$3.25;  18  in.,  $9;  do.,  5  knives,  12 
in..  $7.75;  14  in.,  $8.25;  16  in.. 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
10%-inch  high  wheel.  4  knives, 
12  in.,  $8.60;  14  in.,  $9.60;  16  in  , 
$9.50;  18  in.,  $10;  20  in.,  $11; 
10%-incb  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10;  14  in. 
$10.40;  16  in.,  $10.85;  18  in. 
$11.30;  20  in.,  $12.25;  do.,  5  knives 
12  in.,  $10.50;  14  in.,  $10.90;  16  in 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75. 
Discount  50  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
i  in.  wheel,  3-knife,  14  in.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4-knlfe 
plain,  16  in.,  ea.,  $3.75;  9  in 
wheel,  4-knife.  plain,  18  in.,  ea , 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in 
wheel,  4-knife,  ball-bearings,  16 
in,  ea.,  $4.35;  9  in.  wheel,  4- 
kmfe,  ball-bearings,  18  in.,  ea., 
$4.50;  10  in.  wheel,  4-knife,  plain' 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4  50;  10 
in.  wheel,  4-knife,  plain,  18  in., 
ea.,  $4.75;  10  in.  wheel,  4-knife 
plain,  20  in.,  ea.,  $5;  10  in.  wheel' 
4-knife,  ball  bearings,  14  in  ,  ea  ' 
$4.80;  10  In.  wheel,  4-knife,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in 
wheel,  4-knife,  ball-bearings,  18 
In.,  ea.,  $5.30;  10  in.  wheel,  4- 
knife,    ball-bearings,    20    in  ,    ea 


$5.55. 


N 


NAILS. 

Standard  steel  wire  nails 
Toronto,  $2.25  base:  Montreal! 
$2.25   base;   London,  $2.25  base 

Cut  nails  —  Montreal,  $2  50- 
Toronto,  $2.70;   London,  $2.70 

Miscellaneous    wire   nails,    75% 

Coopers'  nails,  33  1-3  per  cent! 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE     SHOE). 

Capewell.  Per  box. 

No.  4,  in  25-lb.  box   $3  75 

No.  5.  In  25-lb.  box   3  75 


No.  6,  in  25-lb.  box  3 

No.  7,  in  25-lb.   box   3  25 

No.  8,  in  25-lb.   box    3  25 

No.  9,   10,   11   and   12,   in   25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 

NAILS    (HORSE). 

M.R.M.  cold  forged  process  list, 
10th    January,   1912. 

Prices  per 
Size.     Length.  25-lb.  box 

No.    3,  1%-inch    $4  10 

No.    4,  1%-inch    3  75 

No.    5,  1  15-16    3  50 

No.     6,  2%    3  10 

No.     7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.    9,  2   11-16    2  60 

No.  10.  2%     2  50 

No.  11,  3   1-16    2  45 

No.  12,  3%     2  45 

NETTING,   POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   in.  mesh,  60  per  cent.   off. 

NET  PRICES  ON  SMALL 
SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-in.,  roll.  4  30 
%-in.  x  22  ga.  x  24-in.,  roll.  5  65 
%-in.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  50 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-in.,  roll..  2  70 
1  in.  x  20  ga.  x  30-in„  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  SO 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 
Poultry   netting  staples,  60  p.c. 

O 
OAKUM.  Per  100  lbs. 

Best    (American)    8  00 

U.S.    Navy    (American)...     7  60 
Plumbers    (spun)    3  50 

OIL. 

Can.     prime     white 

petrol    0  15 

Royalite     0  17      0  16% 

Palaclne  0  21%  0  18 

Castor  Oil,   per  lb..  0  08%  0  08% 
Black  oil  (Summer)  0  12%  0  12 
Black  oil  (Winter).  0  14%  0  14 

Cylinder  Green  0  36      0  86 

Parnflne  0  22      0  20 

XXXX  Machine 0  25%  0  21 

OLD    MATERIALS. 

F.o.b.   Toronto. 
Tea  lead,  pack.,  2%   to  3%e  lb. 
Tea    lend,    chest,   3   to   4c   lb. 
Lead    (heavy,   pipe,  etc.),  3  to  4c 
Brass,   heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c    lb. 
Zinc,    heavy,   3   to   4c   lb. 
Copper,    heavy,    10   to    lie    lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc, 
5c  to  6c  lb.;  auto  tires,  etc.,  4%e 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Fine,  30  ends  to  %   inch.     0  08% 
Heavy,   8  ends   to   1-inch.     0  06% 
PAPER.   ETC. 

O.K.  Paper,  No.  1,  per  roll    0  95 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain   Fibre.  No.  1   0  50 

Plain   Fibre.   No.  2 0  35 

Tarred    Fibre,    No.   1 0  62 

Tarred    Fibre,    No.    2 0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,   15  lbs 0  60 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  C2 

Dry      Fibre,      Good      Luck 

Brand,    per   roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 
paper,   600   sq.    ft.    roll 1  05 

400  sq.  ft.  roll 
O.K.  Brand  corded  sheathing 0  95 

Sheathing    (Surprise)    0  40 

Blue    R-S    Sheathing 0  42 

Dry    fibre    No.   1    050 

Dry    fibre    No.    2    0  35 

O.K.    carpet    felt    140 

Per  100  lbs. 

Heavy    dry   straw    1  80 

Heavy    tarred   straw    1  80 

Spruce    sheathing    3  00 

Carpet   felt,   16   oz 2  60 

Carpet  felt,   20   oz 2  60 

Resin   sized    Fibre,   per   roll     O  43 

Asbestos   Bldg 3  25 

Heavy  fibre,  32  ft.  x  CO  ft., 

per   100   lbs 2  00 


50  Liquid        Roofing     Cement, 

bbls.,    per    gallon    0  17 

Liquid  tins  cement,  5s  ....  0  19 
Crude  coal  tar,  per  bbl....  4  60 
Refined  coal  tar,  per  bbl.  5  00 
Shingle    Varnish,    per    bbl.     5  00 

Caps,  per  lb 0  05 

Rails,  per  lb 0  05 

Mop   Cotton,    per  lb 0  17 

Tarred  felt,  Dominion,  7  oz.$2  10 
PICKS    (CLAY). 

5   to   6  lbs.,   doz 4  15 

7  ilts.,  doz 4  40 

7  to  8  lbs.,   doz 4  75 

8  lbs.,    doz 6  00 

PINS,    COTTER. 

Cotter  pins,  90  p.c.   discount. 
PINS,   CLOTHES. 
Selected    full    count.          Per  case. 
5  gross,  4-in.   (loose)    $0  80 

5  gross,  4%-in.  (loose)    0  90 

6  gross,  5-in.   (loose)    1  00 

4   gross,   4-in.    (12   pkgs.    of 

4  doz.   each)    0  80 

6  gross,  4-in.  (12  pkgs.  of  ea.  1  00 
4   gross.   4  in.    (24   pkgs.  of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN     (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PIPE      WROUGHT    IRON 
Buttwelded. 

Size.  Black.G«lvanlzed 

%  and  %  inch  . .     2  16  8  06 

%   inch   2  64  3  67 

%  inch   8  05  4  20 

1  inch   4  61  6  21 

1%  inch   «  10  8  40 

1%  inch   7  29        10  04 

2  inch   9  81        13  51 

2%  inch   15  80        21  65 

3  inch   20  66        28  31 

3%  inch   24  84        34  04 

4  inch   29  43        40  33 

Lapweld. 
2%   inch   16  38        22  23 

3  inch    21  42        29  07 

3%  inch   25  76        34  96 

4  inch   30  52        41  42 

4%   inch    34  29        46  99 

5  inch   39  96        54  76 

6  inch   51  84        71  04 

7  inch   77  35      103  50 

8  inch   93  60      125  30 

9  inch   117  30      156  70 

10  inch    133  90      179  20 

12  inch   172  40      233  20 

PIPE    (LEAD) 

Lead   pipe,  7%c;   7%   p.c.   off. 

Lead  waste  pipe,  9c;  7%  per 
cent.  off. 

Traps  and  bends  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
up  to  6-inch,  65  per  cent,  and 
10   off. 

7  and  8-in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths 3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,    per   bbl 4  60 

PLANES. 

Wood   bench,    Can.,   15%. 

Wood,  fancy,  30  to  35  per  cent. 

Prices.    Pliers    and    Nippers. 

Button's    genuine,    37%     to    40 
pet    cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,   %   to   %   inch, 

per  100  lbs 2  40      2  50 

Heads,    per    100   lbs..  2  65      2  75 
Tank  plates,  3-16  inch  2  70      2  80 
PLUGS    (METAL). 
Painted     wall     plugs,     per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000  23  00 
POLISH.  Doz. 

O-Cedar,  4-oz.   bottles 2  00 

O-Cedar,  12-oz.  bottles    4  00 

O-Cedar,   1-qt.  can    '"O  00 

O-Cedar,   %-gal.   cans    16  00 

O-Cednr.   1-gal.   cans    24  00 

Liquid    veneer,    4-oz 2  00 

Liquid    veneer,    12-oz 4  00 

Liquid    veneer,   quarts    R  40 

Tandem  metal  polish  paste  0  80 
Axollne    brass    cleaner,    100 

in   pkge 8  SO 

B 
RAZORS.  Per  doz 

Boker's    7  50  to  11  00 

Boker's  King  Cutter.  13  20    14  65 

Henokel's     7  50    20  00 

Gillette   Safety,  each 3  75 

Star  Safety  Razor,  83%  per  cent. 
Edelweiss    16  00 


Ever-Ready,   doz 9  00 

Em    Razors    6  00  to  18  00 

Ern  Junior  Razor  14  50 

REELS,    HOSE. 

Plain  wood,  each  0  75 

Plain  wood,  with  drum,  ea.     0  95 

Metal    1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  ceni 

Galvanized,   40    per    cent. 
RIVETS   AjND   BURRS. 

Iron  rivets,  blacked  and  tinned. 
75  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of   burrs,  35  and   12%;   burrs,  30 

and  12%   per  cent. 

Extras  on  Coppered  Rivets.  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,   2c   lb. 

Coppered     Rivets,     net     extras, 
2%c   per   lb. 
ROOFING. 

Tarred    felt    (7   01.)    $2  10 

Tarred  felt  (10  os.)   2  10 

Tarred  felt  (16  oz.)   2  16 

Per  roll 

2  ply   R.R «  76 

3  plv   R.R 0  BO 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply  R.R.,  complete  in  roll  1  35 

Samson   l-ply,   roll $  1  15 

Samson  2- ply,  roll 1  30 

Samson   3-ply,    roll 2  30 

Amatlte  roofing,  per  sq 2  70 

Ready  2-ply,  Shield,  per  roll  0  75 
Ready,  3-ply,  Shield,  per  roll  0  95 
Tarred     210     roofing     felt. 

Tarred   roofing  felt,  cwt 2  10 

ROPE. 

Pure  Manila   base   $0  15 

Best   Manila   base   0  15 

British  Manila  base   0  11 

African   Hemp   base   0  11 

Sisal   base    0  10% 

Double  lath   yarn    0  10% 

Single  lath   yarn    0  09% 

Russia    deep    sea    line....     0  20 
Russia  tarred  bolt  rope. .     0  17% 
Russia   tarred   ratline   ...     0  16 

Jute    rope    0  11 

Cotton,  3-16  in.  and  over.  0  24 
Sisal    Clothes    Line. 

3-ply,  30  ft 0  45 

3-ply,  40  ft 0  60 

3-ply,  48  ft 0  72 

3-ply,   60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,  100  ft 1  50 

6-plr,   40  ft 0  95 

6-ply,  48  ft 1  15 

6-plv,   60  ft 1  45 

6-ply,   72   ft 1  75 

6-plv,   100  ft 2  40 

RULES,    BOXWOOD. 

Rabone's.     Per  doz. 

No.   1375—2  ft (51) . .     1  80 

No.    1101—2   ft (52)..     3  90 

No.    1167—2   ft (7) . .     3  60 

No.  1106—2  ft.  ..(53%)..  4  10 
No.  1375—3  ft.  ..(66%)..  2  50 
No.   1112—3  ft.,  lif.   round     6  00 

No.   1190— With   level    8  85 

No.  1493— Brass  blacks'hs  1  70 
No.   1494— Brass  blacks'hs     2  20 

s 

SAWS. 

Atkins  Hand  and  Crescent,  26  p.c. 

Disston's   Hand,  10   per  cent. 

Simonds'    Hand.    15    per   cent. 

Shurly  &  Dietrich,  86  p.c. 

Spear  &  Jackson,  40  per  cent. 

SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,   50   per   cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard,  30  per  cent; 
Champion   E.  B.  Scales.   35%. 

Fairbanks     Standard,    30;     Do- 
minion, 50:   Richelieu,  50. 
Net  Prices. 

Champion,  4  lb.,  $2.50  plus  30c 
for  stamping;  10  lb.,  $8.75  plus 
50c  for  stamping;  240  lb..  $5.50 
phis  50c  for  stamping;  600  lb., 
platform.  $14  plus  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.50 
plus  $1  for  stamping;  2000  lb., 
platform.  $22  plus  $1  for  stamp- 
ing; 2000  lb.,  drop  lever,  $26  plus 
$1  for  stamping. 
SAP    SPOUTS. 

Per  1.000 
Bronzed      cast     iron      with 

hooks    6  00 

Eureka,  tinned  steel,  hooks.  8  00 
SCREWS    (MACHINE). 

Flat   head,    iron    and    brass,   35 
per     cent.     Fillister     head,     iron, 
30:   hrn<!s.  25  per  cent. 
SCREWS.  Per  cenr. 

Word.    F.H..    bright.    85.    10.    7%. 

10,  5  per  cent. 
Wood.    R.H..    bright.   80.    10.    7% 
10,  5  per  cent. 
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To  Cover  Wall  Paper 

The  very  best  product  you  can  sell  your  customers  who  desire  to  put  011  a  finish  over  wall- 
paper is  MURESCO.  It  will  cover  in  excellent  fashion  all  ingrain  and  plain  tinted  papers 
containing  no  aniline  flowers  or  ornaments.  It  will  do  it  without  sizing.  If  the  paper  con- 
tains aniline  colorings  a  coat  of  shellac  thinned  with  pure  grain  alcohol  will  be  all  the  pre- 
paration necessary  before  applying  MURESCO.  It's  sure  to  give  satisfaction.  Recommend  it 
— your  customers  will  thank  you  when  they  see  the  result. 

Benjamin   Moore   &  Co.,  Limited,       6  Lloyd  St.,  West  Toronto 

NEW  YORK        CHICAGO        CLEVELAND        CARTERET,  N.  J. 


Double-Stroke  Bolt  and  Rivet  Press 


AUTOMATIC  MACHINES 

FOR  MAKING 

Barb  Wire — Bolts — Buckles — Coach  Screws — Cotter  Pins — Cut  Nails  and 
Tacks — Electric  Welded  Chains — Furniture  Springs — Hinges — Hooks — 
Locks — Nails — Rings — Rivets — Screws — Shoe  and  Sole  Nails — Staples — 
Wire  Nails — Wire  Tacks — Wood  Screws, 

AND  ANY  OTHER  ARTICLE  MADE  FROM  WIRE. 

Wire  Straightening  and  Cutting  Machines — Screw  Thread  Rolling  Ma- 
chines— Screw  Head  Slotting  Machines — New  High-Speed  Wire  Nail 
Presses,  etc.,  etc. 

tsssss*.  ED.  BRAND,  96  Victoria  Str*et-  SJSt-..— -. 

ineet  Specialist  in  Win  Machinery    LONDON,  S.W.,  Etlg.     Code:  A.  B.  C,  5th. 


If  The  fact  that  the  successful  business  man  is  an 
advertiser  is  usually  incidental.  He  is  an  adver- 
tiser because  he  is  wise  and  possessed  of  good, 
sound  business  sense  and  an  analytical  mind.  At 
some  time  or  other  he  came  to  the  conclusion  that 
advertising  could  be  made  one  of  the  mightiest 
factors  of  his  business  organization,  and  having 
arrived  at  this  conclusion,  he  just  naturally  went 
to  it  and  advertised. 
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O.K.    bright,    80,    10,    7%.    10    p.c. 

10  per  cent,  off  list. 
Wood,    F.H.,    brass.  75  10    7%  10 
Wood,   R.H.,   brass.  70  10    7%  10 
Wood,   F.H.,   bronze  70  10    5      10 
Wood,   K.H.,   bronze  65  10    5      10 

Drive  screws    65  10    5      10 

Set     case    hardened  60  10 

Square    cap     50  and  05 

Hexagon  cap   45 

Bench,   wood,   per   doz $5  00 

Bench,   iron,   per   doz 4  £6 

SCYTHES. 

Cast   steel,   doz $6  50 

Clipper,    doz 7  50 

Guaranteed,   doz 0  00 

Brush,    doz 7  60 

SCYTHE    SNATHS. 

No.   1,   per   doz $8  40 

No.  2,  per  doz 7  70 

No.   3,   per   doz 7  35 

Brush,   per   doz 8  40 

No.   20,   per    doz 8  75 

Western    Red    End    (3    doz. 

to   bos),  per   box 0  85 

Diamond,    per    box 100 

Quinebog,   per   box 150 

English,  round   (25  to  box), 

per   box    2  00 

Emery,    per   doz 0  85 

Carborundum,  per  doz 2  25 

SHEETS    (BLACK). 

Montreal  Toronto 

10   gauge    2  70        2  45 

12    gauge    2  75        2  50 

14   gaufe    2  60        2  25 

16   gauge    2  50        2  30 

18   gauge    2  50        2  40 

20   gauge    2  60        2  40 

22   gauge    2  65        2  50 

24   gauge    2  65        2  50 

26   gauge    2  75        2  oo 

28   gauge    2  85        2   (0 

SHEETS. 

Corrug.,  galv.,  10%  off. 

22    gauge,    per    square 6  75 

24    gauge,    per    square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Galvanized). 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  best  best 
16-20  . .  3  95  3  75  3  95 

22-24  . .  4  15  3  95  4  15 

26        . .  4  40  4  20  4  40 

28        . .   4  65  4  45  4  65 

Colborne   Crown   —   18-20  gauge, 

$3.90;     22-24    gauge,    $3.95;     26 

gauge,  $4.20;  28  gauge,  $4.45. 
Apollo   Brand     Montreal  Toronto 

14   gauge    2  80 

16   gauge    3  00 

18-20   gauge    3  20 

22-24   gauge    3  75         3  40 

26   gauge    3  95        3  55 

28   gauge    4  30        3  90 

10%    oz 4  50        4  20 

SHOVELS  AND   SPADES. 

1st  2nd         4th 

Shovels    60    55  and  2%     45% 

Socket    sc'ps.  50  and  5        45  and  5 
Rivet,   scoops  50 
Draining  tools  60     60 

Scoops    50  and  5        45  and  5 

Hollow  backs 

and   sand       60  45 

Riveted  back  scoops  1st,  2nd 
and  3rd  grades.  50  per  ceut. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 

SINKS. 

Cast    Iron.    16x24,    $1.10;    18x30, 

$1.50;    20x36,    $2.25. 

Flat  rim  enameled  sinks.  16x24, 

$3.50:    18x30.    $4:    18x36,   $5.15. 

SLIDING    SHOES. 

Onward   Sliding  Shoes.   40  p.p. 

SNAPS. 

Harness.    25   per    cent. 

SOEDER.  Montreal  Toronto 

Tinker's    bar    0  27 

Wire  solder,  lb.   ...  0  23%  0  26 

Bar.      half-and-half. 

guaranteed    . .     . .   0  22%  0  23 

SOEDERING   IRONS. 

Base,   per  lb..   28  cents. 

SOEDER    WIPING 

Acme    "  19% 

Commercial      0  20 

Easy   0  20% 

Star  Extra    0  2?% 

Strictly    standard    wiping,    22c. 

SPELTER. 

Foreign,  per  100  lbs..  6  00      5  50 
SQUARES. 

Dlsston's.  60  and   10  per  cent. 
Stanlev    Try    Squares,    size 
7%,    doz.,    net    $2  85 


STAPLES. 

Poultry    netting,   100   lbs...     6   .0 

Bed,  100  lbs.,   No.  14   li  iu 

Blind,    per    lb 6  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point.  75  per  cent. 
SWEEPERS,  CARPET.  BiSSell's. 
Univ.  japd.,  cyco  bearing-..  24  00 
Univ.  N.l-.,  cyco  bearing...  27  00 
Grand  Rapid,  jpd.,  ball- 
bearing       26  00 

Grand     Rapid,     N.P.,     ball- 
bearing      29  00 

Princess,  N.P.,  ball-bearing  30  00 

Elite,    ball-bearing    34  00 

Am.    Queen    N.P.,   ball-bear.  32  00 

i-arlor    35  00 

SWINGS. 

BaUy>  2-passenger,  each  . .  $2  75 
Ontario,  2-passenger,  each.  3  75 
Ontario,  4-passenger,  each.  4  25 
Stratford,  4-passenger,  each  5  50 
Buyers  Gliding   Settees  with 

awning,   each    8  50 

Without  awning,  each  ...  12  50 
TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  SO  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
SO  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10; 
cheese  box  tacks.  87%;  trunk 
tacks.  80  and  20:  strawberry  box 
tacks.  80  and  10. 
TAPES — Lufkins. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea...  1  40 
Rival  steel.  No.  263.  50  ft.,  ea.  2  90 
Rival  steel,  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Raybone's. 
Tape   Lines,   linen,    No.   2601 

x50,    each     $100 

Metallic,  No.  4011x50,  ea..  1.35 
Metallic,    No.    4011x66,   ea..       1.55 

Steel,    No.    2891x50,    ea 2.70 

Steel,    No.    4161x50,    ea 3.00 

Steel,    No.    4161x100,    ea...       5.15 

THERMOMETERS. 

Tin  case  and  dairy,  75  to  75  and 

10  per  cent. 
TIES    (METAL). 

Galv.  wall  ties,  per  1.000 $5  00 

Painted  wall  ties,  per  1.000.  5  00 
TIN.  Montreal.  Toronto. 

Tin,   per  lb 37%        34 

TINNERS'   TRIMMINGS. 
Discount.   45   per  cent. 
Plain.   72V>   and   15  per  cent. 
Re-tinned,  72%  and  5  per  cent. 
TOOLS.    HARVEST. 

Samson,   47%%;   ord.   50%. 
TRAPS    (STEEL    AND    GAME). 
Newhouse,   40   per  cent. 
Hawley  &   Norton.  57%   per  cent. 
Victor,  70  per  cent. 
Oneida   Jump,   65   per  cent. 
TRESTLES. 

5  ft..  each. $1  60     14  ft.,  each. $4  20 
R  ft.,  each.  2  00     16  ft.,  each.  4  wi 
10  ft..  each.  2  50     18  ft..  each.  5  40 
12  ft..  each.  3  00     20ft.,  each #6  00 
TROWELS. 
Dlsston's,   10  per   cent. 
TWINE    (Binder). 
650  ft.,  per  lb.,  13%c 
600  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,   per  lb  ,  9%c. 
5  ton  lots.  %e  per  lb.  allowance. 
10  ton   lots.  %c  lb.   allowance. 
Delivered  in  300-1  h.  lots  and  over. 
Wrapping      cotton, 

5-lb.      120-lb. 

3-plv     0  28        0  24^ 

4-ply     0  31 


TUBES. 

Boiler  Tubes. 

.      Montreal  Toroiuo 

100  ft.   1%    in 10  45        9  75 

100  ft.   2   in y  60        8  25 

100  ft.   2%   iu 10  25 

100    ft.    2y2    in 12  25       10  65 

100  ft.   3   in 13  30      11  00 

100  ft.   3y2   in 15  55      13  00 

100  ft.   4   in 19  80       16  75 

TUBS. 

Samson    Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22,  doz.,  net  14  40 

No.  33,   doz.,   net    16  xo 

Common   Galvanized. 

No.   1,   doz 6  km 

No.  2,   doz 7  43 

No.  3,   doz 8  48 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3—1,  2  and  3 1  90 

Nests  of  4—0,  1,  2  and  3  . .     2  80 

No.   0    Per  doz.     10  50 

No.   1    "  9  00 

No.  2    "  7  50 

No.   3    "  6  50 

V 
VALVES,  ETC. 
Ground    work,    56    per    cent. 
Stand,    compr.    work,    60%. 
High-grade  compr.  work,  50%. 
Cushion    work.    55    per    ceut. 
Fuller    work,    66,    5    p.c;    No.    0, 

70,    10   p.c,   and    1    and    2    basin 

cocks,  65.  6  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway. 

60   and   6   p.c. 
J.M.T.    Globe.    Angle    and    Check 

Valves,   50%;    Standard,   60%. 
J.M.T.    Radiator    Vaives,    55    p.c; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c. 
Jenkins'     Valves: — Jenkins     Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEL. 

Copper  boilers,  kettles,  40  and  6 

p.c 
Copper    tea    and    coffee    pots,    40 

and  5  p.c. 
Copper  pitts,  30  and  5  per  cent 
Foundry   goods,   hollow   ware,   40 

and  5  p.c. 
WARE.    ENAMELED. 

White  ware,  75  per  cent. 

London  and  Princess,  60  p.c. 

Canada,   Diamond,   Premier,   50 
and  10  per  cent. 

Pearl,    Imperial    and    Colonial 
steel,  60  and  10  per  cent. 

Star  decorated  steel,  88%%. 
33%    per   cent. 

Hollow    ware,    tinned    steel,    45 

per  cent.  off. 

Enamelled   street  signs,  50   p.c. 
WARE,    TIN,    PIECED. 

Discount,  35  per  cent. 

10-qt.    flaring    sap    buckets,    35 
per  cent. 

6,    10   and    14-qt.    flaring    pails, 
35   per  cent. 

Copper   bottom   tea   kettles  and 
boilers,   35   per   cent. 

Coal  holds,  35  per  cent. 

Boiler    and    tea    kettle    pits.    30 
and   5   per  cent. 
WARE.   STAMPED. 

Plain,   72%    and   15. 

Retinned,   72%    and   5. 

Tinners'  trimmings.  72%  and  5. 
WASHERS,   IRON. 

Full  box,  45  per  cent.;  smaller 
lots,  30  per  cent.;  assorted.  Price. 
less  50  lbs.  add  lc  lb.;  less  25  lbs. 
>.q  lb. 
WASTE. 

WEIGHTS.    SASH. 
Sectional,   1  lb.,   per  100  lbs.  2  00 
Sectional.  %  lb.,  per  100  lbs.  2  25 
Solid.  3  to  30  lbs.,  per  100      1  50 
WEIGHTS!. 

Smarts.   Horse,  3%c  lb. 
WHEELBARROWS. 
Navvy,    steel    wheel,    doz...  21  00 
Garden,   steel   wheel,   doz...  32  40 

Light  garden,  per  doz $22  SO 

Heavy    garden,    L-side 33  00 

Heavy   farm,   solid   side 33  00 

WHIEELETREES. 

Tubular    steel,   28   ins 0  70 

Tubular  steel,  34  ins 1  00 

Tubular  steel,  36  ins 1  25 

Tubular     steel     neckyokes, 

36  Inches   1  25 

Tubular    steel    doubletrees, 

40  inches   0  95 

Tubular   steel  lumbermans, 

44  Inches   0  96 


WIPERS. 

tSee  Paint  Markets) 
WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire..  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.  15, 
$4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.; 
other  lengths  20c.  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
K  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1.000  ft.  measure;  6 
strand,  No.  IS,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6:  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  26, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4;  Nos.  30-34,  $6.  Coppered,  75c; 
oiling.  10c;  In  25-Ib.  bundles,  16c; 
in  5  and  10-lb.  bundles,  25c;  In 
1-lb.  hanks,  25c;  in  %-lb.  hanks, 
38c;  in  %-lb.  hanks,  60c;  packed 
In  casks  or  cases,  15c;  bagging 
or  papering,  16c 
WIRE,   HAY,   IN   COILS. 

No.  13,  $2.35!  No.  14,  $2.40;No. 
15,  $2.50  f.o.b.  Montreal,  Toroito, 
Hamilton  and  London. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra;  No.  16 
gauge.  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs. — Oiled 
wire,  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  16c,  in 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE    CLOTH. 

Painted  screen,  In  100-ft.  rolls, 
$1.55  per  100  sq.  ft. ;  in  50-ft.  rolls, 
$1.60   per  100  sq.  ft. 

Rustless  screen,  7c  sq.  foot. 

Cut  lengths,  8c  sq.  foot. 
WIRE    (PENCE).  Perewt. 

Barb     2  35 

No.  9,  coil  spring   2  25 

No.  12,  coil  spring   2  40 

No.   9,   plain   galvanized 2  15 

No.   12,   plain   galvanized...     2  30 
No.   13,   plain   galvanized...     2  40 

O.  &  A.,   No.  10   2  36 

O.   &  A.,   No.  11    2  42 

O.   &  A.,   No.   12    2  50 

F.O.B.  Montreal,  Toronto  and 
London. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires.   %,  $5;   1   inch,  $16.R0. 

Black,   1st   grade,  6  strands.   19 
wires.   %,  $5;  1  inch.  $15.10.     Per 
100   feet   f.o.b.   Toronto. 
WRINGERS— Less   20%. 
Royal  Canadian,  11  in.,  doz.  45  25 

Eze,  11  in.,  per  doz 49  50 

Cycle.    11    Inch    54  00 

Trojan,  12  Inch 100  00 

Favorite  511E    57  75 

Unexcelled   1041E   72  00 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E   64  00 

Empire,    11   in 60  50 

Superior,   11   in 45  25 

Majestic,    11    in 47  25 

Perfect,  11  In 52  75 

Bicycle,   11   In 66  25 

Wrenches,  Trimo,   65%   off  list. 
WRINGERS,   MOP. 

White,   No.  2,  each    $  1  15 

White,   No.  3,  each   1  35 

White,  No.  1.  each   1  55 

ZINC     (SHEET). 

5  cwt.  casks   6  75      7  25 

Part    cask    7  00      7  55 
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HARDWARE    AND     METAL 


TRAOE   MARK 


Sell  Black  Cat  Goods 

Their  NINE  LIVES  make  many  customers 


NINE  LI  /ES 


Flash  Light 


Our  Batteries,  Flash  Lights,  Spark 
Plugs,  etc.,  have  a  record  of  good 
service  and  our  guarantee  behind 
them. 

There  is  a  very  attractive  margin 
for   profit. 

Get  in  on  these  big  money-makers. 

Write  for  full  particulars  and  prices  to-day 

CANADIAN   CARBON   COMPANY,  Limited 

96  West    King    Street,    TORONTO 


Do  You  Want  More 
Money  ? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-149  UNIVERSITY  AVENUE,  TORONTO 


ugasgKgg^n 


iliVi/i!lll\vl!i 


Eeb  Befatl 

Tools 

Insure    Confidence 


Your   trade,   knowing   the   uncon- 
ditional  guarantee  of   |J 

&eb  ©etril  Tools 

rlo   uot   hesitate   to   accept   them. 

That     means     no     unnecessary     time 
required    to    make    the   sale. 

That    means     further — minimum     of 
selling  expense. 

Confidence     in     the     tools     you     sell 
means   confidence   in   you. 

It's   worth    investigating. 

Smith  &  Hemenway  Co.,  Inc. 

CHAMBERS  STREET.       NEW  YORK 

Send  for  new  net  illustrated 
Trade  Price  Li»t. 


HARDWARE     AND     METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE. 

2%   lb.   packages,  $6.20  per  100 
lbs      5   lb.    packages,   $6   per   100 
lbs. 
ALCOHOL. 

5  gal.   lots,   per  gal.,  $1. 
BEESWAX. 

Per    lb.,    40c.  , 

BRONZE. 

75   cents    to  $3   lb. 

BRONZING    LIQUID. 

Bronzing    liquid,    No.    l...$175 
Banana  oil,   gal *w 

BRUSHES. 

Weighted,  15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  S>0 

COLORS   (DRY).  Per  lb. 

Raw  Umber,  100  lb.  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb.  kegs  0  09 
Imperial  green,  100  lb.  k..  0  12 
Italian  red,  100  lb.  kegs..  0  05 
Brunswick  green,  100  lb.  k  O  Ob 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.   kegs...  0  20 

Drop    black   pure   dry Olf„ 

Golden   ochre,  100  lb.  kegs  0  03% 
White  ochre,  100  lb.  kegs.  0  04 

Yellow    ochre,   barrels 0  01% 

Spruce  ochre,  100  lb.  kegs  0  02 
Canadian  red  oxide,  bbls.  0  02 
Super  magnetic  red    0-0^% 

COLORS   IN    OIL. 

Venetian     red,     1-lb.     tins, 

Dure  ..........•••••  0  l— 

Chrome  yellow,  pure 0  23 

Golden   ochre,   pure    0  14 

French  ochre,  pure  0  12 

Chrome  green,  pure   0  11 

French     permanent     green, 

pure    0  15 

Stgnwriters'  black,  pure..  0  20 
Marine    black,   25-lb.    irons  0  06 

DRIERS. 

Patent  25  lb.  tins.  8c  lb.;   pat- 
ent 1  lb.  tins,   lie  lb. 

ENAMELS. 

Per    gallon    in    quart    tins. 
M.   L.   Floorglaze   (Imperial 
V.  &  C.  Co 1  80 

Alba-Gloss   enamel    4  00 

Anchor    Floorlustre    180 

Lowe  Bros'.  Llnduro   4  20 

Sterling    Enamels    3  20 

GLUE.  Per  lb. 

French   medal    0  14 

German    common    sheet....  0  10 

German    prima    0  17 

White   pigsfoot    0  21 

Brantford   medal    0  10 

Brantford  golden  medal..  Oil 
Brantford  brown  sheet —  0  10 
Brantford    golden    sheet...  0  13 

Brantford   gelatine    0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection    amber,   ground, 

No.  1230   0  13 

Ground   glues  at  same  prices. 
Brantford  all-round  glue,  %-lb. 
packages,    10c;    %-lb.,    15c;    1-lb., 
25c.     Discount. 

XXL 0  13 

XL 011% 

CL 0  12 

C Oil 

GLASS. 

(TORONTO  QUOTATIONS.) 
Size  United   Inches.  Star. 

Under    26    $4  25 

26  to  40  4  65 

41  to  50  5  10 

51  to  «0         5  35 

61  to   !«  5  75 


71  to  80   6  25 

81  to  S5   7  00 

86  to  90   

91  to  95   

96  to  100   

Less  20  per  cent. 

Double  Diamond. 
Size   United    Inches. 

Under    26    $  6  25 

26  to  40   6  75 

41  to  50   7  50 

51  to   60   8  50 

61   to  70   9  75 

71  to  SO   11  00 

SI  to  85   12  50 

S6  to  90   15  00 

91  to  95   17  50 

96  to  100  20  50 

101   to   105    24  00 

106  to   110   29  50 

Discount  on  16  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  25  per  cent.;  cut  sizes, 
40-10   per  cent. 

MONTREAL   QUOTATIONS. 

Size  United  Inches.  Star. 

Country.     City. 

Under  26  case   3  40      3  65 

26   to   40    3  60      3  85 

41    to    50 4  00      4  30 

51    to    60    4  25      4  55 

61   to    70    4  50      4  SO 

71    to   80    

71    to   80    5  35 

86   to   90    5  80 

91    to   95    

Double    Diamond. 
Size  United  Inches. 

Under     26     5  00  5« 

26   to   40    5  45  5  85 

41    to   50    6  25  6  65 

51    to    60    6  75  7  15 

61    to    70    7  25  7  80 

71    to    SO    7  75  8  30 

SI    to   81    8  50  9  10 

86    to    90    10  00  10  70 

91    to   95    11  00  11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on    $3.40   base. 

GLASS    PLATE. 

Country    discount,    40    and    5% 
off  list. 
City    discount.    50    and    5%    off 

LEAD. 

(White   Ground    In    Oil.) 

Montreal  Toronto. 
Elephant,    Genuine    . .  .$8  90  $8  65 

"Anchor,"    pure    8  40  8  55 

Brandram's   B.B.   Gen- 
uine      9  40  9  55 

C.P.  Co.  decorat's,   pu.  8  40  8  55 
Crown      and      Anchor, 

pure    8  40  8  55 

Essex.  Gen.  (Windsor)    8  15 

Island     City     Decorat- 
or's   pure    8  40  8  65 

Lilv    Pure    8  40  8  55 

Decor'or's  Pure  (Wpg)    8  35 

Moore's     Pure     White 

Lead    8  55 

Painter's    Perfect    7  85 

Lowe      Bros'.      White, 

H.S 8  55 

Monarch    (Windsor)     8  65 

Purity  CO.  Co.'s.  Ltd 8  05 

Ramsay's    Pure    Lead  8  40  S  55 

Ramsav's  Exterior   ...   7  90  830 

Sterling  Pure 8  45 

Tiger  Pure    8  40  . 8  20 

"James  Genuine"    9  65 

Stephens'    H.    P.    P.    (Win- 
nipeg)       8  45 

Less    than    ton    lots,   20c   per    ton 
higher. 

LEAD    (RED    DRY). 

Genuine,      560-pound 

casks,  per  cwt.  ...  6  15  6  50 
Genuine,      100-pound 

kegs,   per  cwt 6  40        6  75 

No    1  casks,  per  100 

lbs 5  90      6  25 

Less  quantity   7  75 


..$17  50 

. .  15  00 

..  12 

00 

..  11 

00 

..  9 

75 

..  9 

60 

..  9 

50 

..  9 

00 

LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots. 

2  lb.  pkgs.,  per  100  lbs.. 

5  lb.  pkgs.,  per  100  lbs.. 
25  lb.  pkgs..  per  100  lbs.. 
100  lb.  kegs,  per  100  lbs. 
20"  lb.  kegs,  per  100  lbs.. 
300  lb.  kegs,  per  100  lbs. 
600  lb.  casks,   per  100  lbs 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 

OILS    (LINSEED    RAW). 

M.iiitrenl  Tin-. mto 

Single     bbls 0  62       0  61 

3    to   5    bbls 0  61      0  60 

6   to    9    bbls 0  60      0  59 

LINSEED,    BOILED. 

Single   bbls 0  65  0  64 

3   to   5   bbls 0  64  0  63 

6   to  9   bbls 0  63  0  62 

PAINTS     (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams      paints, 

base   2  00 

Canada   Paint   Co.'s   pure...  2  00 

Elephant   and    Prism 1  80 

Globe   house   paint    (Wind- 
sor)       1  60 

"New     Era"     house     paint 

(Windsor)    185 

Ben.1.  Moore  Co.'s 

"Egyptian"   Brand    1  45 

Moore's    house    colors,    per 

gallon    1  75 

Minerva,  in  qt.  tins,  gal...  1  90 
Brand  ram -Henderson's 

"English"    2  00 

Fresco-Tone,    In    quarts 180 

Ramsay's   paints,   pure 180 

Ramsay's    paints,   Thistle..  160 

Martln-Senour,  100  p.c.  pure  2  00 

Senour's  floor  paints   1  60 

Sterling  Pure    1  60 

Maple   Leaf  Paint   (Imp.  V. 

6  C.   Co.)    

Jamieson's   Crown   and   An- 
chor  brand    160 

Lowe  Bros.'  High  Standard  1  90 
Stephens'        House        Paint 

(Winnipeg)     1  90 

Stephens'        Floor        Paint 

(Winnipeg)     1  75 

Sllkstone   Wall    Color    2  00 

PARIS    GREEN. 

(See  3rd   page  of  quotations) 
PARIS.    PLASTER. 

Ped    barrel    2  50 

PARIS  WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,   casks   ..     0  0*% 
Orange     Mineral,     100-lb. 
kegs 0  0.8% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   In    casks    2  30      2  40 

Bulk,  100-lb.  drums.  2  50  2  CO 
Bulk,  25-lb.   drums    ..  2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.   advance. 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 
TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

PATNT    AND    VARNISH 
REMOVER. 

Taxite.  1  gal.   cans    2  10 

Cumoff    2  10 

TURPENTINE. 

Montreal  Toronto 

5    gal 0  74        0  77 

Pure,   single  bbls..  0  67        0  70 
2  to  4  bbls 0  66        0  69 


VARNISHES. 

Per  gal.  cans 

Carriage,  No.  1    1  ."0 

Excello     2  00 

Mar-Not    2  70 

Pale  durable  body   ;h  ;.o 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 3  OO 

Elastic   Oak    1  50 

Furniture,    polishing    2  00 

Furniture,    extra    1  LO 

Furniture,   No.  1    1  15 

Furniture,    Union    0  i>o 

Light    oil   finish    1  35 

Gold   size  japan    2  00 

Turps,   brown   japan    i  CO 

No.   1   brown   japan    1  12>a> 

Baking  black  japan    1  3P 

No.   1    black  japan    0  95 

Benzine    black    japan    0  85 

Crystal    Damar    2  50 

No.  1  Damar   2  25 

Pure   asphaltum    1  40 

Oilcloth     1  50 

Lightning   dryer    105 

House  painters'  japan    115 

House  painters'  white  Jap.  1  96 

Elastilite   varnish    2  25 

Copaline  varnish    2  25 

Gruuitine  floor   finish    2  25 

Jamieson's  floor  enamel    . .  1  75 

Lowe  Bros'.   Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish   2  50 

Canada    Paint     Co.'s    SUN 

varnish    2  25 

"Kyanize"    Interior    Finish.  2  40 

"Flint-Lac,"   coach    130 

B.   H.   Ltd.,   "Gold   Medal," 

cases    180 

Dependon  Lt.  H.  Oil  Finish  1  55 

Everlastic    Floor    2  30 

Elastica  exterior  finish    ...  4  25 

Flattine  floor  finish    3  00 

Stovepipe   varnish,    %    pts., 

gross    9  60 

Fure  white  shellac  varnish  2  00 
Pure     orange    shellac    var- 

r.ish    1  90 

No.    1    orange   shellac   var- 
nish      1  75 

WATER   PAINTS. 

Per  lb. 

Opalite,   300  lb.   bbls 0  07 

Opalite,  100  lb.  kegs 0  07% 

1  gal.   package,  per  pkge    0  45 
%   gal.   pkge.,   per  pkge..     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra   0  11 

X   Grand    0  10-4 

XLCR     0  00% 

X   Empire    0  08% 

X   Press   0  07% 

WASTE     (COLORED). 

Fancy    0  07% 

Lion     o  07 

Standard     0  06% 

Popular    o  05% 

Keen    0  05 

WASTE   (PACKING). 

Arrow    0  15 

Anchor    0  06 

Anvil    0  07% 

Axel    0  09 

WASHED    WIPERS. 

Select   white    0  08 

Light   colored    0  06% 

Dark   colored    0  05 

WAX.  Per  lb. 

Johnson's    Floor,    natural  0  38 

Johnson's    Floor,    black..  0  38 

Ol  dEnglish  Floor  Wax..  0  38 

WHITING. 

Plain,   in    bbls 0  70 

Gilders    bolted,    in    bbls..     100 

ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure,   In   25-lb.  irons 0  10 

No.  1,  in  25-lb.  irons 0  07 

No.   2,   in   25-lb.   irons 0  05% 
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HARDWARE    AND    METAL 


The  CANADA  PAINT  Co.'s  Specialties 

yield  good  profits 

These  are  the  days  when  housewives  like  to  freshen 
the    appearance    of    their    homes    with    paint    and 

varnish  products. 

1§ — Window  screens  and  screen  doors  need  touching  up.  CP  wire  screen  paint  is 
made  expressly  for  this  purpose.  It  makes  an  old  screen  look  like  new  and 
does  not  close  up  the  mesh. 

*JI  Picture  frames,  cupboards,  bric-a-brac  and  a  dozen  other  things  about  the 
average  home  can  be  made  to  look  as  good  as  new  with  a  coat  of  CP  Oxidized  Art 
Enamel.  It  is  put  up  in  convenient-sized  tins  in  very  attractive  shades  that 
suit  the  requirements  of  the  housewife. 

{J — Radiators,  water  pipes  and  other  metal  surfaces  around  the  house  can  be  ea°ily 
made  attractive  instead  of  dingy,  with  CP  Aluminum  Paint.  Most  house- 
keepers have  use  for  this  finish  and  a  suggestion  from  you  will  very  often  make 
a  sale. 

tfl  Doors,  wainscotting,  chairs  and  woodwork  are  to  be  found  in  nearly  every 
home  in  a  shabby,  worn  condition  for  want  of  a  coat  of  varnish.  CP  Sun 
Varnish  or  Sun  Varnish  Stain  meet  just  such  requirements.  Our  display  cards 
and  other  advertising  features  will  draw  your  customers'  attention  to  these 
finishes.    Have  a  good  stack  on  your  shelves,  then  no  danger  of  losing  a  sale. 

<J — Women  are  always  cleaning  and  polishing  about  the  house.  You  can  sell  them 
Furniture  Polish  and  Brass  Polish  just  as  easily  as  the  drugstore  or  the  grocery. 
With  CP  Furniture  Polish  and  CP  Sun  Brass  Polish  on  your  counter  you  will 
soon  appreciate  these  are  good  sellers,  and  yield  profits  worth  while. 

^ — Get  your  share  of  profit  from  specialty  sales.  No  other  merchant  has  a  better 
opportunity,  if  you  display  the  goods.  Dress  your  windows  these  summer  days 
with  CP  Specialties  and  advertising  matter,  and  you  will  be  agreeably  surprised 
at  the  number  of  people  who  will  come  into  your  store  for  them. 

<J — Write  for  our  new  catalogue  if  you  are  not  familiar  with  prices  of  CP  Specialties. 
There  are  a  number  of  CP  Specialties  not  mentioned  above.  They  all  represent 
good  value,  and  yield  good  returns. 

THE  CANADA  PAINT  CO. 

LIMITED 

MONTREAL-TORONTO-WINNIPEG-CALGARY'  HALIFAX 

PAINTS  COLORS    /ffi\     STAINS  "ENAMELS 
VARNISHES     „M. „„      LINSEED  OILS 


TRADE  ^— ■"  MARK 
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HARDWARE    AND    METAL 

Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  80  lbs.  and  up, 
11%  c  per  lb.;  clip  horn,  12%e. 
AUGER   BITS. 

"Irwin"      bits,     45     per    cent.; 
common,  70  and  10  per  cent. 
AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%   lb.,  $7.75;   3  lb.,  $7.90; 

1  lb.,   $8;    H.    B.   Handled   Axes, 

2  lb.,  $8.00;  2%  lb.,  $9.50;  3  lb., 
3%  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  unhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent; 
Broad  fixes,  5  to  7%  lbs.,  $28 
per  doz. ;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR   IRON. 

Bar  Iron,  $2.50;  Swedish  Iron, 
$4  25;  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond.  100  lbs.,   $.50. 

BELTING. 

Rubber— €0  p.c.  off  the  list. 
Leather.  , 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off   the   list.  .    „         ,    ,„ 

Standard  "double,"  60  and  10 
per    cent,    off    list. 

The  "double"  list  is  just  twice 
the   price  of  "single." 
BELT   LACING. 

In   sides,  tanned,  $1.00  per  lb. ; 
cut    $1.10  per  lb.;  rawhide,  sides, 
95c;   cut,   $1.05. 
BLOCKS. 

Steel,  50  per  cent.;  wood,  60  p.c. 

Wood,   tackle,   common,   60   p.c. 

BOLTS. 

Carriage,  %  and  smaller,  CO 
per  cent.;  7-16  and  larger,  50  per 
cent;  machine,  %  and  under,  60 
per  cent;  7-16  and  over,  50  per 
cent;  machine  set  screws,  65  per 
cent;  .plough  bolts,  45  per  cent; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent.;  sleigh  shoe  bolts  to  %.  50 
per  cent;  7-16  and  up,  40  per 
cent. 
BUILDING   PAPER. 

No.  1  tarred,  57%c  to  8Sc  per 
roll,  according  to  quality;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought     Steel,    loose     pin,    65 
per  cent,  off  the  list. 

CHAIN- 

Coil,  3-16  in.,  $10.00;  %.  $7.25; 
5-16  $5.85;  %,  $5.00;  7-16.  $4.75; 
%,  $4.50;  9-16,  $4.50;  %,  440;  %. 
$4.25.  Logging,  5-16  6%c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 

CHURNS. 

Barrel,  No.  0,  $5.13;  No.  1, 
$5.13;  No.  2,  $5.70;  No.  3,  $6.27; 
No.  4,  $7.41  each. 

CLEVISES,    MALL. 

7%c   per  lb. 
COPPER. 

Sheet  and  planished  copper, 
34o  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%e. 
DRILLS. 

Bit  Stock,  60  per  cent;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
ENAMEL  WARE. 

Canada,  50;  Imperial,  60; 
Premier,  50;  Colonial,  60;  white, 
70  and  5;  diamond,  50;  granite, 
60  per  cent. 

FERRULES    AND    RINGS. 

30   per   cent.   off. 
FILES. 

American,   70   and    12%    p.c. 

Nicholson'*,  66  per  cent. 
FIXTURES. 

Stall   hollow   bar,    No.   3    $1.00. 


GALVANIZED    WARE. 

37%    per  cent. 
GASOLINE 

Premier  Motor,  lu  wood  bbls., 
22c  per  gal.;  $3.20  per  cs. :  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c  per  gal.;  $3.20  per  case. 
GLASS,  window. 

Single.     Double. 

Up  to  25  in 4  50  6  25 

26  to  40   4  85  6  75 

41    to    50    5  40  7  75 

51    to    60    5  90  8  50 

61    to    70    6  40  9  25 

71    to    80    7  00  10  25 

GLASS    (Plate). 

25  to  50  per  cent.   off.   F.o.b.   Re- 
gina,     Winnipeg,     Calgary,     and 
Edmonton. 
GRINDSTONES. 

Per  100  lbs.,  $1.75 
Mounted  on  steel  frames,  $4.50. 
HINGES. 

-  Light  T  and  strap,  60  per  cent. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40, 
$2.25,  $3.40,  and   $5.20. 

Corrugated  strap,  4,  5,  6,  8.  10 
and    12,    80c,    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS. 

CO  per  cent,  off  list. 
KNOBS. 

Door,   307,   $1.20. 
IRON    BAND. 

1%   in.,  $2.85;   1%,  $2.85;   1  in., 
$2.95. 
IRON,    GALVANIZED. 

Apollo  and 
"Fleur  "Queen's 
de  Lis."  Head." 
10%  oz.'or  28  Eng.  4  75        5  10 
28  Am.  or  26  Eng..  4  50        4  85 

26  Am.  or  26  special  4  25  4  60 
24  Am.  and  Eng...  4  10  4  45 
22   Am.   and   Eng...  4  10        4  45 

15  &  20  Am.  &  Eng.  4  00        4  30 

16  Am.  and  Eng....  3  85  4  15 
IRONS,    SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  55.  set 0  95 

Mrs.   Pott's   No.  50,   set 1  00 

Asbestos   Sad   Irons. 

No.   100,   set    1  SO 

No.   70,   set    1  65 

Mrs.    Pott's    common    sad    iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.  2.  plain    7  25 

No.  20,  X-ray   11  00 

No.   22,   Dash-board    9  75 

Trulite   short   globe,   doz...     7  25 
LEAD    PIPE. 

$7  coil;   less  coll,  $7.50  cwt. 

LEAD     WASTE. 

$7.50    per    cwt. 
LINSEED    OIL. 

Raw.  per  gal.,  C8c. ;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less  amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
LOCK8. 

Peterboro    and    fittings,   45   per 
cent. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 
NAILS. 

Wire,  f.o.b.   Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut, 
f.o.h.  Winnipeg.  $3.35. 
NAILS.    HORSE. 

Capewell,  10  and    5   off  list. 

NETTING. 

Poultry,  62%   per  cent. 

NUTS. 

Square    and     hex.,     small    lots. 
$2.00   off:   case,   $2.75   off. 
OIL  CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal. .dome  top  5  10  7  35 
Five  gal.    dome  top     6  34      8  25 


OlLs. 

Silver  Star  oil,  ISc  gal.;  Royal- 
ite  oil,  10c  gal.;  Palaciue  oil,  l&%c 
gal.;  Capital  Cylinder,  56c  gal"; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil,  00c  gal.;  Prairie  Har- 
vester oil,  30%c  gal. 
UHV    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than   barrel  lots,  Sc;  goiuei. 
ochre,    barrels,    3%c;    less    thau 
barrels,  4%c;   Venetian   red,   bar- 
rel, barrel,  $2;  less  than  barrels, 
$3;      American      vermilion,      12c; 
English    vermilion,    $1    per    lb.; 
Canadian    metallic   oxides,    barrel 
lots,  3%c;   English   purple   oxide, 
in  casks,  3%c;  less  quantities,  4c 
per  lb.    Red  lead,   kegs,  $8.50.  9c 
lb.  for  less. 
PARIS   GREEN. 
1   lb.    pkgs  ,   25c,   small    lots. 
100  lb.  cases,  24%c. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,   IRON. 

%  inch,  $3.50;  %  Inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  Inch, 
$25.60;  3  inch,  $33.45. 
IRON  PIPE. 

Black,  %  inch,  $2.60;  %  inch, 
$2.60;  %  inch,  $3.20;  %  Inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$/.45;  1%  inch,  $8.90;  2  inch, 
$12.00;  2%  inch,  $19.25;  3  inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  Inch, 
$49.75;  6  inch,  $64.40. 
PLASTER. 

Paris,    per    bbl.,    $3.25. 
PLATES,    CANADA. 

Half  polish,  6-7  inch,  $3.50;  8 
inch,  $3.75;  full  polish,  6-7  inch. 
$4.50;  8  inch,  $4.75.  Black  sheeis 
—28  gauge,  $3.60;  26,  $3.45:  24. 
$3.35:  22,  $3.35;  18-20,  $3.35;  14- J U. 
$3.10:   10-12,   $3.15. 

PLOW  SHARES   10c  per  lb. 

POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
PUTTY. 

Casks,  $2.50   per  100  lbs.   gross 
weight;      bladders,      In      barrels 
$3.15;     bladders,     100     lb.     cases 
$3.40. 
RASPS. 

Heler's.  70  and  5  per  cent: 
Heler's  horse  tooth  rasps,  C0-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.:  copper. 
No.  8,  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44c;  10,  47c;  12. 
51c:  copper  rivets  and  burrs.  No. 
8.  3Ge;  10.  38c;  coppered,  No.  8, 
17c:  10.  18e. 
ROPE. 

Sisal,    lie    base:    pure    Manila, 
15%c  base;  British   Manila,  ll%c 
base;   lath    yarn,   10%c   base. 
SAWS,   BUCK. 

Happy  Medium  and  Watch 
Spring.  $4.25:  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Century.  $6.50:  Maple  Leaf.  $5.25: 
Prinre  Rupert.  $S.00. 
SCALES. 

Standard  scale.  25  per  cent  off: 
Union  scale,  45  per  cent  off.    Both 
quotations    f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head.  SO.  10 
10  and  5  per  cent.;  flat  head.  So 
10.    10    and    5    per    cent.:    round 
head,    brass.    70.    10    and     5     per 
cent.:   flat   head,   brass.   75.   10,   5 
per  cent.:  coach,  60  per  cent. 
SCYTHES. 
Brush.  $7.75. 
Grass,   $6  to  $7.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled. 
$9.65;  buckshot,  $10.05;  ball, 
$10.45. 

SHEET    ZINC. 

Cask  lots,  8%c;  small  lots,  9c. 
SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Fox  &  Olds.  $7.10  per  doz.: 
Snoops.  D-lmndled.  "Black  Cat." 
No.  2.  $7.70:  No.  4.  $8.20:  No.  5, 
$.8  50:  No.  0.  $R.75;  No.  S.  $9.25: 
No.   10.  $9.80. 


SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,   No. 
1,    $8.25. 
SOLDER. 

Per   pound,   25  cents. 

Sl'IKES. 

Pressed,     %     in.,     $4.50;     5-16, 
$4.15;     %,  $3.90;     7-16,  $3.80;     %, 
$3.75;    %,    $3.75. 
STAPLES. 

Bright    wire   per  cwt.,   $2.50  at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,   $3.15   Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt.; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  S%c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE   PIPE.  Rivet.  Paten'd. 

6  in.,   per   100  ft ...  9  00        9  05 

7  in.,   per  100  ft...  9  50        9  75 
STOVE    PIPE    ELBOWS. 

6  inch,  per  doz 1  42 

7  inch,   per  doz 1  59 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list. 
TIES. 

Cow,   35   per   cent. 
TIN  AND   TIN  PLATE. 

Block   tin.  58c  per  lb 

Per  Box 

20  x  28    I.C.     9  75 

20  x  28  I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates    9  75 

TOOLS    HARVEST 

Urdinary,   50   per   cent. 
TURPENTINE. 

Per   gal.,   barrel   lots,  80c. 
VARNISHES. 

Per  gal.  cans. 

Carriage,    No.    1 1  75 

Elastic    Oak     1  90 

Furniture,    No.    1 1  00 

Gold  size  Japan    2  25 

Turps,    brown    Japan     1  00 

Crystal   Damar   2  50 

Oilcloth     2  25 

Granitine    floor    finish    2  25 

Pure  white   shellac  varnish    2  20 
Pure    orange    shellac    var- 
nish         2  00 

Luminette     2  00 

Best    wearing   body    5  00 

Best    gearing   varnish 4  00 

Extra   light  hard  oil   1  90 

WASHERS. 

Iron,   small    lots,   30   per   cent.; 
full   boxes,  iron,  35  per  cent. 
WHIFFLETREE       CLIPS      AND 
RINGS,     NECK     YOKE 
CENTRES. 

42%  per  cent  off  the  list. 
WHITE    LEAD. 

Decorators'     pure     white    lead, 
$9.15   per   cwt. 
WIRE    BARB 

Per   Spool   of  80   Rods   F.o.b. 

Lyman  4-point,  Fort  William, 
$1.90;  Winnipeg,  $2.25;  Glidden 
2-point,  Fort  William,  $1.77; 
Winnipeg,  $2.10;  Baker  2-point, 
Fort  William,  $1.75;  Winnipeg, 
$2.07;  Waukegan,  Fort  William, 
$1.75;  Winnipeg,  $2.07;  Alberta 
2-point,  Fort  William.  $1.70; 
Winnipeg,  $I.9S;  American  spe- 
cial 2  point.  Fort  William,  $1.40: 
Winnipeg,  $1.65;  plain  twist  per 
100  lbs.,  Fort  William,  $2.75: 
Winnipeg.  $3.15:  coil  spring  No. 
9.  per  100  lbs.,  Fort  William,  $2. 
15:  Winnipeg.  $2.25;  No.  12,  Fort 
William,  $2.25;  Winnipeg,  $2.65: 
plain  galvanized  wire.  No.  9. 
Fort  William,  $2.10;  Winnipeg, 
$2.50:  No.  12.  Fort  William,  $2.- 
20:  Winnipeg,  $2.00. 
WIRE   CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  tier  hundred  sq.  feet;  In  50 
ft.   rolls.  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3.65  Winnipeg,  $3.25  Ft.  William. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,   5%c   per  lb. 
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LANTERNS 

SWIFT      JUMBO 


With  the  coming  of  Fall 
and  the  long  nights,  it  is 
advisable  for  the  trade  to 
be  well  supplied  with 
Lanterns. 

Our  line  is  complete,  and 
the  merchant  having  a 
stock  on  hand  early  secures 
the   best   of   this   business. 


TRULITE   COLD   BLAST 


Our  Cold  Blast  Lanterns 
are  all  equipped  with  bot- 
tom lift  and  No.  2  burner 
for   1-inch   wick. 

They  are  well  made,  nice- 
ly finished  and  will  make 
an  attractive  appearance 
in  your  stock. 


COLD   BLAST   DASH 


Xo.    200.    Height    15    in. 
27-Hour    Oil    Well. 


No.    200.J.    Height    16    in. 
4S-Hour   Oil   Well. 


The  Swift  and  Jumbo  lanterns  have 
japanned  frames  and  wells,  assorted 
red.  blue  and  green,  and  present  a  very 
attractive  appearance.  Fitted  with 
Cold  Blast  Lead  Globes.  Stand-up 
handle. 

DIETZ  UNION  DRIVING  LAMPS 


No.   215.     Height   14   in.     24-Hour   Oil   Well. 


Xo 


DIETZ    UNION 
DRIVING   LAMP 

"'iipiIlIP'11''"1, ''"^'"""'^••k.iJUIIllipii 

255.     Height  11%   in. 


WE  SHIP  PROMPTLY 


Plain  leus  5  5-16  in.,  30  C.P.  black 
enamel  finish,  brass  door.  A  splen- 
did lamp  for  doctors.  Can  attach 
to  front  of  dash  by  spring,  or  to 
side  by  holder. 


No.   25.      Height   15   in. 
Corrugated  reflector.  10  in.  diameter. 
27-Hour  Oil  Well. 


MAIL  ORDERS  SOLICITED 


MIUER-morse  HARDWARE  GQ 

Pl»*  iheBIGW  NNIPEG  H0us".I>*: 
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For  Outdoors 


Or  In 


You  can  fill  every  paint  requirement  with  the 
right  RAMSAY  finish. 

And  every  RAMSAY  product  is  right.  The  right  formulae,  the  right  materials, 
the  right  price  and  the  right  value.  You'll  find  it  a  pleasure  to  do  business  with 
a  house  that  has  grown  up  with  the  country  and  has  72  years  of  Canadian  paint 
experience  behind  it. 

Write  us. 


A.  RAMSAY  &  SON  CO., 

ESTABLISHED   1842 


MONTREAL 


For  Good  Profit 
Sell 


They  go 
splendidly 
with  Cobblers' 
Outfits. 

Star   Brand   Soles    are   made   from    our   own 

leather  and  we  guarantee  them  to  outwear  all 

others. 

Stock  them  now!      Soles   will   come  to   your 

liking  and  sales  surprise  you. 

Beardmore  &  Co. 


TANNERS 


Toronto 


Montreal 


Brooms 

and  Whisks 


You  want  a  first-class  line  of 
Brooms  for  Spring  Trade  and  the  Key- 
stone Brand  is  what  you  should  have  to 
give  your  stock  the  proper  tone.  You 
will  find  it  difficult  to  secure  three  lines 
which  will  measure  up  to  the  "Jubilee," 
"Klondike"  and  "Nugget." 

We  specialize  in  whisks,  and  with 
over  sixty  lines  to  choose  from  we 
should  be  able  to  satisfy  the  most 
fastidious  tastes. 

Stevens-Hepner    Company 

LIMITED 

PORT  ELGIN  ONTARIO 
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ARE  YOU  HANDLING  THIS 


^z&ute&L 


HYDRO 


ELECTRIC 
BENCH  WASHER? 

HERE'S  an  excellent  selling  line  for 
your  better-class  trade  —  a  washer 
and    wringer    combined.     The    Maxwell 

'  'Hydro' '  i  s 
operated  by  a 
one  -  eighth 
horse  power 
motor  which 
can  be  attached 
to  any  ordin- 
ary lamp  sock- 
et. Wri  nger 
can  be  thrown 
in  or  out  of 
gear  as  desired. 
Always  under 
perfect  control. 
Can  be  operated 
by  gasoline  en- 
gine if  required.  Washes  the  most  delicate 
fabrics  without  injury. 

Write  for  Illustrated  Catalogue 

MAXWELLS  LIMITED        St.  Mary's,  Ontario 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within    next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


'ZmtZ!^Z^2EEZZm!EmZZM>Zm2ZZE2mB^m2mB2Zmm& 


THE  SAW  OF  PROFIT 
AND  SATISFACTION 

Have  you  seen  the  Simonds  Saw  with 
the  selling  price  etched  right  on  the 
blade?  When  a  Carpenter  buys  one  of 
these  saws  he  knows  that  they  repre- 
sent the  full  $2.00,  $2.50  or  $3.00  value 
which  the  Dealer  asks  for  them.  He 
has  the  Manufacturer's  guarantee.  He 
is  satisfied  with  his  purchase.  More- 
over, he  is  confident  that  you  have 
offered  him  a  dependable  tool  and  for 
that  reason  he  is  all  the  more  pleased 
because  he  traded  with  you. 

On  the  other  hand,  when  you  sell  one 
of  these  Simonds  Saws  with  the  price 
etched  right  on  the  blade  you  may  be 
assured  that  this  sale  means  a  fair  and 
legitimate  profit  for  yourself.  The 
sales  are  easily  made,  the  saws  are  abso- 
lutely guaranteed,  the  Dealer's  profit  is 
protected.  We  want  you  to  see  our 
samples  and  to  receive  our  catalog  and 
Dealers'  discounts,  if  you  haven't  al- 
ready secured  them.    Write  us  at  once. 

Simonds  Canada  Saw  Co. 

Montreal,   Que. 


LIMITED 


Vancouver,  B.  C. 


St.  John,  N.  B. 
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Malleable  Iron  Castings 

for  Carriage  and  Special 
Castings  of   all    Kinds 


Manufactured  by 

KVL- 

MERRICKVILLE.  ONT. 


=STRATFORD= 

Roped  Extension  Ladder 


LL 


"The 

Profitable  and 

Reliable 

Kind" 

It  is  well  made 
of  clear  yellow 
pine  and  rock 
elm  rounds, 
and  can  be 
easily  convert- 
ed into  two 
ladders. 

Automatic 
hooks    lock 

every  round 
and  unlock  be- 
tween rounds. 

It  is  abso- 
lutely safe, 
convenient, 
and  is 
easily  a  d  • 
justed  to 
any  height 
required. 

Write     for 
full  particu- 
lars and 
prices. 


Stratford  Mfg.  Co. 

r»  ■&■'''   "p^ii™if»Hi        i  '     ■  in 
STRATFORD,  :-:  ONTARIO 

UtREOPKESBSNTEd  BY: 
British  Columbia — Martin,  Flnlay- 
son  &  Mather,  Ltd.  Vancouver. 
Alberta — Tees  &  Persse,  of  Alberta. 
Maritime  Provinces — .7.  H.  Hanson 
Co.,  Montreal.  Quebec — Jas.  S. 
Partes,  Montreal.  Ontario — Roy  E. 
Harris,  Stratford. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


PUMPS 

ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 


For  upwards  of  forty  years  have 
maintained  their  reputation  and 
supremacy  a&  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg,  Calgary  and  Branches 


Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

(99.80  ;    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


jgh  Gftmm 


Never  Varies 
in  Quality  and  Toughness 

^London  Bar  Iron  is  absolutely  flawless  and  is 
uniform    throughout,  assuring  the  buyer    intrinsic 
value  for  his  money. 

Our  methods  of  production  enable  us  to  produce  this 

high-grade  Iron  at  the  lowest  prices.    It  will  pay  you 

to  sell'it — write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  -  -  CANADA 

i-.^^^^SSfcssN^        Sales  ^pents,   Cntario.  Baines  &  Peckover.  Toronto. 


-'■it-:/'"^:i:*^'  rf'5M?3W         Sales  Ppents, 

-\.V'4"... 8$m -'■  ■'■■' g B^     Manitoba.   Bissett&  Loucks.  Ltd..    Winnipeg. 

f^m'^-^.^^^^^^**^^       British  CoIumbia'  McPherson  & 


Teetzel,  Vancouver 
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A  BOOK  THAT  SAVES  MONEY 

"Digest  of  the  Mercantile  Laws 
of  Canada" 


A  READY  REF- 
ERENCE  FOR 
BUSINESS  MEN 
AND  THEIR 
ASSISTANTS. 
A  GUIDE  TO 
THEIR  DAILY 
BUSINESS 


TR£A5URS  OP.  THE  LAV  OPJTC8 


Digest  of  Canadian 
Mercantile  Laws 


LEGAl  AND  BUSINESS  FORMS 


IN  RENTING 
A  STORE,  PRO- 
CURING A  LOAN 
OR  COLLECT- 
ING A  DEBT, 
THIS  BOOK 
WILL  SAVE 
YOU  M  AN  Y 
DOLLARS 


No  work  ever  published  in  Canada  equals  it  for  business  men.  A  veritable  consulting- 
library  on  this  one  line  so  universally  needed.  Based  on  Dominion  and  Provincial 
Statutes  and  Court  Decisions.  Indorsed  by  barristers,,  sheriffs,  magistrates  and  con- 
veyancers. 

Below  appears  a  few  of  the  questions  it  answers.  These  are  picked  out  at  random  from 
the  book. 


If  you  endorse  a  cheque  which  bank  cashes,  are  you 
liable  to  the  bank  for  the  amount,  if  the  cheque  were 
forged  or  raised? — 173. 

(The  figures  after  each  question  refer  to  the  section  in 
the  "Digest"  which  gives  the  answer.) 
Can  Interest  written  "one  per  cent,  per  month"  in  a 
note   be   collected  by   "legal   process?" — See   sections 
345,  185. 

In  going  security  on  a  note,  what  is  the  difference  be- 
tween writing  your  name  on  the  face  of  the  paper  or 
on  the  back? — 171. 

Why  is  it  that  a  verbal  agreement  to  buy  real  estate 
with,  say  $100  paid  down  "to  bind  the  bargain,"  does 
not  bind  either  seller  or  buyer? — 451. 
If  a  proposition  is  made  to  you  by  letter  and  you  accept 
it  by  letter,  do  you  know  the  exact  time  when  the  con- 
tract is  closed? — 39. 

How  many  years  does  it  take  a  promissory  note,  a  book 
account,  a  judgment  or  a  legacy  to  outlaw  in  your 
province?— 356,  359,  360,  367. 

How  long  may  the  drawee  legally  hold  .1  draft  for 
acceptance? — 209. 

If  a  man,  in  the  presence  of  witness,  makes  a  verbal 
agreement  to  buy  a  wagon,  say  for  $53,  but  does  not 
take  possession  of  it,  will  the  sale  be  binding? — 500. 
What  effect  has  it  on  a  will  if  only  one  person  signs  it 
as  a  witness? — 815. 


If  the  wife  or  husband  of  a  legatee  signs  the  will  as 
a  witness,  what  is  the  effect? — 816. 
"A,"  in  paying  off  a  Mortgage,  gave  mortgagee  a 
marked  cheque  on  which  was  written:  "This  cheque 
is  given  and  received  as  a  full  settlement  and  dis- 
charge of  Mortgage  No. . "  Is  that  a  legal  dis- 
charge?— 410. 

If  a  person  goes  with  his  hired  man  to  a  merchant 
and  says:  "Give  this  man  the  goods  he  may  need  up 
to,"  say  "$15,  and  if  he  does  not  pay  you,"  say, 
"within  thirty  days,  I  will,"  will  the  promise  bind 
him?— 110. 

If  stolen  goods  are  sold  to  an  innocent  purchaser  for 
value,  can  they  be  taken  from  him? — 513. 
How  may  a  person  legally  add  "&  Co."  to  his  name, 
or  use  any  special  name  other  than  his  own  as  a  firm 
name,  without  having  a  partner? — 694. 
"B"  claims  that  the  Canadian  Bills  of  Ex.  Act  allows 
him  two  days,  in  addition  to  the  day  of  presentment, 
to  accept  a  sight  draft,  and  then  three  days  of  grace 
in  which  to  pay  it — six  days  in  all.  Is  he  right? — 
209,  217. 

If  you  rent  a  property  for  a  year,  the  rent  payable 
monthly,  and  remain  on  after  the  year  expires,  are  you 
a  yearly  or  a  monthly  tenant? — 580,  608. 
Can  you  garnishee  a  debtor's   money  deposited  in  a 
bank  if  you  know  it  is  there? — 885,  295. 


Forwarded  direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is  not  worth  the  price,  return  it  and  get  your  money  back.  If  remitting  by  cheque  make 
same  payable  at  par,  Toronto.    Eastern  Edition,  Price,  $2.00.    Special  Western  Edition,  $2.50. 

To  meet  the  needs  of  subscribers  in  New  Ontario  and  the  Western  Provinces,  where  land  is  under  The  Land  Titles  Systom 
of  Begistration,  an  Appendix  of  16  pages,  containing  a  synopsis  of  the  Land  Titles  Acts,  has  been  added  to  our  regular 
edition,   thus   constituting   a   special   "Western   Edition."     Price,  $2.50. 


Eastern  Edition,  Price  $2.00 


Special  Western  Edition,  $2.50 


THE  MACLEAN  PUBLISHING  CO.  LTD. 


Montreal  Toronto  Winnipeg 

BOOK  DEPARTMENT 


143-153  University  Ave., 


TORONTO 
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Your  Monthly 
Balance  Sheet 


will  be  pleasauter  reading  if  you  add  to  it. 
each  month,  a  handsome  sum  in  profits  made 
from   the   sale   of 


"Millers  Falls" 
Hand  &  Breast  Drill  No.  981 

It  pays  to  sell  what  everyone  wants,  and  this  Drill  has  so 
many  excellent  features  and  covers  such  a  wide  range  of 
work  that  sales  are  easy.  It  is  one  of  the  few  Drills  made 
that  can  be  used  to  equal  advantage  either  as  a  Breast  or 
Hand  Drill,  hence  is  applicable  to  pretty  much  all  work  for 
which  Hand  Drills  are  made. 

Ask  us  about  this  excellent  Drill  and  for  a  copy  of  our  New 
Dealers    Catalogue,  which  we  shall  be  glad  to  send  you. 

Mechanics  are  constantly  asking  for  this  Drill  and  others 
that  you  will  find  listed  in  our  178-page  Catalogue. 

MILLERS  FALLS  COMPANY 

Millers  Falls,  Mass. 


The  Bown-Villiers  21  h.p. 

TWO-STROKE  MOTOR  CYCLE 


A  perfect  light-weight  fitted  with  Villiers  Engine,  B.  & 
B.  carburettor,  Druid  spring  fork,  Dunlop  tyres.  A 
very  high-class  machine,  perfectly  constructed  and 
finished.  Very  easy  to  handle;  extremely  silent  run- 
ning, and  good  hill-climber.  Built  of  high-grade 
materials  by  skilled  workmen.  As  reliable  as  our 
world-famed  Aeolus  pedal  cycles. 

Price  as  illustrated,  $134.00  in  England. 

Liberal  discount  to  the  trade. 

Write  for  full  illustrated  catalogue  and  prices  of  other 

models. 


THE  BOWN  MFG.  CO. 

EXPORT  DEPT. 

SNOW  HILL,  BIRMINGHAM,  ENG. 


Wrought  and  Steel  Plate 


OF  ALL 
DESCRIPTIONS 


ROUND 

AND 
SQUARE 


PLAIN 

OR 

GALVAN 

IZED 


Annealed    Rivet   Burrs.      Felloe 

Plates.       Sheared   and    Punched 

Dlates. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought     Washer  Mfg.     Co. 

MILWAUKEE,   WIS. 


Store  Management-Complete 


16  Full-Pate 
Illustrations 


272  Pagea 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management — 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V.-THE 
STORE  POLICY-What  it 
should  be  to  hold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Selling  remnants.  De- 
livering goods.  Sub- 
stitution Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Send  us  $1 .00.    Keep  the  book  ten  days  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

Technical  Book  Dept.,  MacLean  Publishing  Co. 

TORONTO 
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"Certain-teed"  Roofing. 


The  DULI-EA5U 
Garden    Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  gardeD. 

For  Sale  by  all  Leading  Canadian    Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110    Barstow   Street  WAUKESHA,    WIS. 


BRONZEj^GALVAN 


IZED3 


Our  Cloth  is 
True  to  Mesh  and 
Gauge 


See  That 
THIS   MARK' 
OF  HIGH  QUALITY 
Is  On   Evei*^  j 
Roll 


will  roll  out  perfectly  flat.  The  fabric  is 
constructed  of  hard  steel  wire.  Specially 
drawn  for  fly  screen  cloth.  For  sale  by  all 
jobbers.  Specify  "XL"  Black  Screen 
Cloth. 

Steel  Wire  Cloth  for  all  Purposes. 

Perforated  Metals. 

Flower  Bed  Bordering  and  General 

Wire  Work. 

Canada  Wire  &  Iron  Goods  Co. 
HAMILTON.  Ont 


■  ■■mlTtf 


• • • mi  ■■•:•■••■" 

• ■■• ■  ••< ■••■■■ •••••• ■•■■■■ 
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Casco  Brand  Roofing. 
Sankote  Brand  Roofing. 

Canadian  Supply  and  Contracting  Co. 


Limited 


TORONTO 


CANADA 


TRADE, 


CASCO 


[  MARK 


weatherproof! 
■products: 


ii 


Structural 
Waterproofing 

Roofing,  Waterproofing  and  Insulating  Material 


Engineers 
and  Contractors 


Prices  and  samples  on  request.     We  carry  a 

large  stock  and  can  make  immediate  shipments. 

AGENTS  WANTED 


■W//W/*W^/^^^^ 


BUFFALO 


A  Gas  Engine  Cylinder  Oil 

IS  AN  INSURANCE  POLICY 

against  loss,  trouble,  and  annoyance  caused  by  using 
inferior  or  ur  suitable  oils  on  Gasoline  Engines. 

Buffalo  Gas  )  ingine  Oil  possesses  a  v<  ry  high  fire  test, 
is  free  from  carbon,  and  has  provei:  itself  to  be  the 
"Acme  of  Perfection  "  in  Gasolnib  Engine  Lubrica- 
tion. 

Will  positively  give  satisfactory  results  and  is  sold 
under  an  absolute  "Money  back"  guarantee. 

Prairie  City  Oil  Company,  Limited 

WINNIPEG,  MAN. 


WE  ARE  STRICTLY  INDEPENDENT  AND  SELL 
ONLY  TO  THE  TRADE 
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IF  YOU  HAVEN'T  OUR   "THRESHERLOGUE."  WRITE  FOR  COPY 


IT'S 
YOUR 
MOVE 


■MORSE  HARDWARES 
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Reading  Brimful  of 

Interest  for  Busy 

Canadians 


The  July  MacLean's,  just  off  the  press,  is  full  of  feature 
articles  and  stories  which  should  appeal  to  every  Canadian. 
Does  not  this  list  interest  you  ? 

"The  Education  of  the  Camp" — A  strong  article  by  a 
military  authority  on  the  benefits,  physical  and  otherwise, 
of  militia  training. 

"On  the  Firing  Line  in  Riel's  Day"— The  first  of  a 
series  of  articles  on  the  North-west  Rebellion,  written  by 
one  who  served  through  the  last  campaign.  These  stories 
will  be  full  of  reminiscences  given  to  the  public  for  the 
first  time. 

"The  Adventures  of  Madelyn  Mack :  Detective" — The 
best  detective  stories  published  since  Sherlock  Holmes  first 
appeared.  The  first  of  this  series  appears  under  the  title 
"The  Man  With  Nine  Lives" — A  strong  recital  of  adven- 
ture, written  in  graphic,  vivid  style. 

"The  Miracle  of  the  X-Rays" — A  clear  presentation  of 
one  of  the  greatest  discoveries  of  modern  times.  The  fas- 
cination that  science  exerts  on  the  lay  mind  will  serve  to 
make  this  article  one  of  absorbing  interest  to  all. 

There  is  nothing  a  man  could  not  do  if  he  had  the 
right  information  before  starting  at  it.  Under  the  head- 
ing: "Getting  the  Facts,"  a  Lieutenant  of  Harrington 
Emerson,  the  chief  exponent  of  efficiency,  tells  how  the 
right  information  can  always  be  obtained.  Want  to  get 
started  on  the  highroad  to  success?    Read  this  article. 

Glen  Campbell — Broncho  buster,  sturdy  man  of  the 
plains,  orator,  player  of  practical  jokes,  firm  friend  and 
hard  fighter — is  the  subject  of  a  breezy  sketch  that  will 
both  interest  and  amuse.  Meet  this  famous  Western  M.P. 
in  the  pages  of  July  MacLean's. 

These  are  just  a  few.  There  are  plenty  more  of  the 
same  kind  to  be  found  in  the  July  issue  of  Canada's 
national  magazine.  If  you  don't  read  MacLean's,  start 
with  the  July  number. 

Send  a  postcard  and  have  your  name  added  to  our  sub- 
scription list.    You'll  be  delighted  with  every  issue. 

Subscription  price  $2.00  per  year.  20  cents  a  copy. 

WRITE  DEPARTMENT  M. 


The    MacLean    Publishing    Co. 

LIMITED 
143-149  University  Avenue.      Toronto,   Canada 
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DELTA 

The  Files  with 
this  mark 
get  big 
business 


The  Delta  is  the 
only  line  of  files 
from  3  t  o  24 
inches  that  i  s 
made  absolutely 
of  crucible  steel. 
This  material 
prolongs  file  use- 
fulness, keeping 
the  teeth  at  their 
maximum  cutting 
capacity  when  the 
ordinary  file  is  in 
the  scrap  heap. 

You  can  get 
Delta  Files  in  a 

shape  and  size  to 
suit  any  demand. 

Files  with  t  h  e 
Delta  trade-mark 
are  backed  by  a 
"satisfaction  or 
money  back  " 
guarantee,  and 
they  pay  the 
dealer  a  good  pro- 
fit. 

Write  your  job- 
ber. If  he  cannot 
supply  you,  write 
us. 


DELTA    FILE    WORKS 

PHILADELPHIA.  PA. 

CANADIAN    AGENTS  : 
H.    S.    Howland.    Sons    &   Co..    Toronto  ; 

Starke.  Seybold.  Montreal; 

Wm.    Stairs,    Son    &    Morrow,     Halifax; 

Merrick-Anderson  Co..  Winnipeg 


HARDWARE    A  N  b     METAL 


Hardware  and  Metal's  Electro  Service 

AT  the  request  of  many  of  our  readers  and  in  order  to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
make  it  easy  for  them  to  use  illustrations  of  staple  hardware  lines  in  their  newspaper,  circular  or  catalogue 
advertising.  Hardware  and  Metal's  editorial  department  has  instituted  a  new  service,  viz.,  the  supplying  of 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Many  merchants  claim  that  the  electros  they  have  on  hand 
are  of  such  large  proportions  and  occupy  such  large  space  that  their  use  is  almost  prohibitive  on  account  of  the  cost 
of  newspaper  space.  By  using  small  electros  of  seasonable  goods  the  merchants  will  be  able  to  feature  several  lines 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware  and  Metal  will  from  time  to  time  publish  seasonable  ad- 
vertising suggestions  in  which  electros  here  shown  will  be  used.  In  ordering  electros  be  sure  and  order  by  numbers. 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  with  order.  Address  all  orders  to  Hardware  and  Metal, 
143-153  University  Ave.,  Toronto,  Ont. 
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HARDWARE  AND  METAL  ELECTRO  SERVICE 
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Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  ord;r.     Be  sure  and  order  by  number. 

Address  all  orders  for  cuts  to 

Hardware  and  Metal,   143-153  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE       1 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable    Baskets, 
Gas  Logs,  Fenders  and  Fire  Sets. 
Tiles  and  Tile  Work  in  all  its  Branches.                             1 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 

i         1 

■S3              Jr^  "If: 

1 

Sell   Heller-Aller    Goods 

They  pay  good  profits,  and  the  quality  insures  satisfaction 


Our  oil  and  gasoline  tanks  are  made  of  gal- 
vanized steel,  and  they  will  sta*>d  a  lot  of 
hard  usage. 

Screw  caps  opening  on  top  to  fill  up  by  and  a 
faucet  in  the  side  near  the  bottot  to  draw  off 
contents.  Prevents  loss  by  vibration. 
Our  tank  catalog  will  give  you  full  informa- 
tion on  these  and  many  other  styles  of  tanks. 
Write  for  it. 


OIL 

AND 

RgASOU 
TAN 


HALF-ROUND  TROUGHS 

These  tanks   have  a   steel  frame  or  truss 
at  each  end.     They  are  built  to  stand  up 


at  eacn  ena.     rney  are  Dunt  to  siana  up  _  ....     ,  _ 

under  the  abuse   to   which  such   goods  are         The    Heller-Aller    I/O.,     WlIlQoOr,    Ullt. 

subjected. 


OIL  AND  GASOLINE 

TANKS 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,   PA. 


Manufacturer!  of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  In  any 
thickness  from  .002"  to  .250. 


82 


HARDWARE    AND    METAL 


ROOFING 

Of  Quality 


"BLACK  CAT"   "GOOD  LUCK"!    RUBBER 
"  McCOMB'S  SPECIAL  "       J  ROOFINGS 

Write  for  Prices. 


;J.H.McCotnb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leaye 
a  smooth  hole  and  a  clean  aurfaoe.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS.  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle    and    can    be    guided    in    any   direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.   That's  why  you  should  sell  them.   Order  through  your  jobber  to-day. 


YOURORDER  STORE  FRONTS  I 

for  etc:.  H 


and 


TOR  O  r\4  TO 


H.  BOKER  &  CO.'S  "EDELWEISS" 


Perfection 

n  the  Art  of 

Razor 

Grinding 

and 

Honing. 


Every  Razor 
Absolute1 >y 
Perfect 
In  its 
Shavin 
Qualities. 


H.  Boker  &  Co.'s  Tree  Brand  Razors  are  known  the  world  over  as  High  Grade,  and  are  noted  for 
their  superior  shaving  qualities.  Every  blade  hand  made  from  the  very  best  quality  bar  razor 
steel,  tempered  by  our  own  process.  Perfectly  ground.  Honed  and  set  ready  for  use.  Every  razor 
guaranteed. 

For  Sale  By  All  Leading  Wholesale  Hardware  Houses. 


Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


THE  IDEAL  LAWN 
MOWER     GRINDER 

Will  grind  a  lawn  mower 
perfectly  in  15  to  30  min- 
utes, makes  every  blade 
keen  with  just  the  right 
angle  and  a  perfect  clear- 
ance, each  blade  is  sharp- 
ened alike,  so  that  the 
lawn  mower  will  run  and 
cut  easier  than  when  new. 
We  cannot  begin  to  enum- 
erate all  its  advantages 
here.  Order  one  to-day, 
and  when  established  you 
will  control  the  business. 
Made  to  drive  both  by 
hand  and  power. 

Manufactured  by 

R.  Woon  &  Co.,  Oihawa,  Ont. 


HARDWARE    AND    METAL 


DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


ggPEBBBBaeasS 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping   Hammers,   etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers.  P.Q. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


[Coods^feD  Displayed  are  Half  Sold ! 

The  most  attractive.most  dun 
able  and  most  serviceable  iherf 
box  on  the  market  i»  the 

BENNETT  STEEL 

HARDWARE   SHELF  BOX 

OttTr  KMxftv  60Mf 

Writ*  for  Catalogue  and  Pnwli*. 
CAMERON  m*  CAMPBELL 


Sgft  LAMPBLACKS 

,-— 3g?^  /I  Germafftow/j  of  <7e/d//ty 
ggf  ftot  yets  6ty  dlsMess 

.J  WILCKES.MARTIN.WILCKESCO 

*&**■&*  135    WILLIAM    ST.NEWYOPH 


PRIESTS  CLIPPERS 

THATS 
SUFFICIENT 

REND  FOR  CATALOG  TO 

American  Shearer  Mfg.   Co. 
Nashua,  S.H.,USA. 

ebusch  &  Hileer,  Ltd. .  Special  New  Yo'k 
Representatives,  106-110  Lafayette  Street 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular  Riv- 
ets. Wire  NalU,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Ask  your  Jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs, 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        b  y 


James  &  Reid,  Perth,  Ont. 


SP00NER5  NoHotBoxeS 

^  MACHINERY  BEARING  METAL 


PPERI 


Reproduction  of 

j     .  NEW   SEYMOUR   SHOW  CARD 

12-in.  by  15-in.,  lb  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cui 

out.      A   show   card   will  be   sent  to  every   dealer 

tending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Sellina  Afents.  WIEBUSCH  &  BILGEB,  Ltd..  New  Tori 

A.     MacFARLANE     &     CO      Montreal 

Canadian  Agents 


When  writing  advertisers 
kindly  mention  having 
seen  the  advertisement 
in   this   paper.     •     :     :    : 


Eagle  Mop  Wringers  and  Bucket  Combined 

are  known  the  world  over — Janitors,  Porters  and  all 
who  have  the  care  of  floors  will  have  no  other. 

Your  jobber  has  them.    If  not,  write  us  and  we  will 
supply  you. 

CAUTION — Dealers  will  take  notice  of  infringe- 
ments and  imitators. 

We  Will  Protect  Our  Patent  Rights 

The  Eagle  Woodenware  Mfg.  Co. 

Sole  Manufacturers  and  Owners  of  Patents 
HAMILTON,  OHIO 
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Safe  Investments 


The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR 'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries   about    investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 


NOVA  SCOTIA  STEEL 

&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 
6d.  and  Is.  Canisters. 
'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers   ct 

Emery,   Black    Lead    Emery    Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


THE  LEIPZIGER  FAIR 

(MICHAELISMESSE) 

For  the  Wholesale — and  Retail  trade  begins 

Sunday,  August  30th,  1914 

and  ends  Sunday,  September  20th. 

The  Sample   Fair 

(for  Earthen  and  Metal  ware,  Sporting  goods,  Articles  of  Luxury,  etc.)  will 
occupy  the  first  week  only 

The  German  Shoe  and  Leather  Fair  at  Leipzig  to  take   place  from 
August  30th  till  September  2nd,  1914 

in  the  Turnhallen  (Gymnasium  Buildings)  Leplaystr.  11,  Turnerstr.  2.  For 
information  apply  to  the  Verein  Deutsche  Schuh  &  Ledermesse,  j.p.  Sene- 
felderstr  13/17,  Leipzig. 

The  Fall  Leather  Fair  at  Leipzig  will  open 

Wednesday,   September   2nd 

while  the  Messhoerse  (Fair  Exchange)  for  the  Leather  Industry  will  be  held 
on  the  Same  Day,  from  4  to  6  p.m.,  in  the  large  hall  of  the  new  Exchange, 
located  on  the  Blueeherplatz. 

The  Sporting  Goods  Fair 

to  take  place  from  August  30th  till  September  5th,  in  the  Mess  Palast  of  Mey 
&  Edlich,  Neumarkt  20/22,  second  and  third  floors.  For  information  apply  to 
the  Verein  Leipzig,  Sportmesse,  j.p.,  Gerichtsweg  10,  Leipzig.  For  renting 
space  apply  to  the  office  of  the  "  Verkehrsverein, "  Handelshof,  Naschmarkt. 

Leipzig,  June  12th,  1914.  The  Town  Council.  C  291 


DRIVE  WELL  POINTS 


All  lengths  from  14  inches  to  six  feet.  All    iron  pipe,  sizes  from   one  inch  to  four  inches. 

All  numbers  of  gauze  from  60  to   120  mesh.      *5S9 
Also    Tubular    and  Washer    Points,     Earth    Augers,    Drive    Caps.    Cast 'Steel    Drive    Shoes, 
Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 
Frass  Wire  Cloth,  and  Perforated  Sheet  Brjiss,  Pump  Leathers,  Rod  Couplings,  Tank     lit?. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK 


For  Fastening  Woooen  Pickets  on 
Wire  Fences  — --•- 


FENCE  HOOK 


WIRE    NAILS,     COILED     SPRING 
BARB   and    PLAIN    FENCE   WIRE. 

Soiled  and  annealed   wire, 

CLOTHES   LINE  WIRE,  STAPLES. 
ETC. 


The  Western  Wire   and    Nail  Co.,  Limited,       London,  Ont. 
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Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  bay  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  in  advance) : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion    5c.   additional   each   insertion   when   Box   Number  is  required.    Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave.,    Toronto,   Ont.  (tf) 


SITUATIONS    WANTED 


HARDWARE  MAN,  AGE  24,  WOULD  LIKE  TO 
communicate  with  reliable  hardware  firm.  Eight 
years'  experience ;  understand  bookkeeping ; 
could  manage  store.  Best  of  references.  Box 
115,   Hardware   &    Metal,    Toronto,   Ont.        (29) 

HARDWARE  CLERK  WITH  14  YEARS'  Ex- 
perience in  the  retail  business  desires  position 
with  either  wholesale  or  retail  firm.  Best  of 
references.  Box  113,  Hardware  and  Metal, 
Toronto.  (3D 

FOR  SALE 

TORONTO  FIRM  RETIRING  FROM  Busi- 
ness has  odds  and  ends  of  staple  shelf  hard- 
ware for  sale  at  20%  under  cost.  Purchaser 
may  make  own  selection.  Box  122,  Hardware 
and    Metal.  (29) 

"HARDWARE"  OLD  ESTABLISHED.  VERY 
profitable.  Easy  terms.  This  is  a  real  oppor- 
tunity. Apply  to  Box  116,  Hardware  and 
Metal,    Toronto.  (36) 

SPLENDID  HARDWARE  BUSINESS  IN 
large  Western  city,  fine  location,  turnover  be- 
tween forty  and  fifty  thousand.  Stock  in 
first-class  shape.  Everything  In  good  run- 
ning order.  Full  particulars  on  application 
to    Box    121,    Hardware   and    Metal.  (29) 


MISCELLANEOUS 

ADDING   TYPEWRITERS   WRITE,  ADD   OR 

subtract  In  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  It.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 

DOMESTIC  ELECTRICAL  WORK,  BY  WIL- 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bpns, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries.  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. Price,  In  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 

HARDWARE     WINDOW     DRESSING— JTHIS 

is  the  first  book  ever  writteD  rtovntofl  e~- 
elusively  to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  Is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  lotal  of  information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  in  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave., 
Toronto. 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  orVrom 
whom  you  would  buyi 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 
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Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Ave.,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

'Vown Province 
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Get  Your  Trade  Acquainted  with 
RED  TIP  Calks  and  Shoes 

They  re  Rattling  Good  Fall  and  Winter  Sellers 


IRON-"B" PATTERN 

Sold  Drilled  or  Calked 


The    best    Iron    Shoe    ou    the    market    for  genera! 

utility   purposes.     This   shoe   is   made   of  selected 

stock,    double    refined,    and    is    creased    to  prevent 
snow  from   balling  in   hoof. 

The  Neverslip  Manufacturing  Company 

U.S.  Factory:  NEW  BRUNSWICK,  N.J. 

Canadian   Factory  and  Office  : 

559  Pius  IX  Ave.,  MONTREAL 


Every  horse-owner  would  use  Neverslip  Red  Tip  Calks 
and  Shoes  if  he  knew  what  a  saving  they  effected,  and 
the  protection  they  afford  his  horses  when  the  roads  and 
streets  are  coated  with  ice. 

Neverslip  Red  Tip  Calks  stay  sharp  a  long  time  and 
when  they  do  become  dull  they  can  easily  be  replaced 
by  new  ones  at  small  cost.  All  horseshoers  use  and 
recommend   them. 

Neverslip    Calks    are    not    to    be    confused    with    inferior 
imitations.      We   protect   the   dealer   and   user.     They   are 
marked  with  a  Red  Tip   to   distinguish   them   from   other 
brands.       Protect    your- 
self  by   looking   for   the 
Red    Tip. 

Our  booklet  T  gives  full 
details.  We  will  send  it 
immediately  upon  re- 
ceipt of  your  request. 
Drop  a  card  now  to  our 
Canadian   Office. 


it^t 


No   4 


CAN   CHANGE  IN  TWENTY  MINUTES, 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    143-14g  University   Ave.,   Toronto 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service   we    give    free,    and    it  is    printed  solely    for  the   convenience    of    our    readers. 


Abrasive    Wheels. 
The     Adamite     Wheel     ft     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse   Co..    Montreal. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Account  Registers. 

Dominion    Register    Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co.,   Toronto. 
Aluminum    Ware. 
Hoods,   Ltd.,   Birmingham,    Eng. 
Northern  Aluminum  Co.,  Toronto. 
Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,      Ingot,    Sheet, 
Wire. 
British  Aluminum  Co.,  Toronto. 
Ammunition. 
Dominion    Cartridge    Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New   York. 
Dupont   Powder   Co.,    North    Wilming- 
ton,   DeL 
Eley    Bros.,    Transcona,    Man. 
Animal    Traps. 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson   ft    Richardson,    Montreal. 
Annunciator   Systems. 

Northern    Electric    Co.,     Montreal. 
Ai-ti- Rattlers     (Buggy     Shaft). 

Kernala    Mfg.    Co.,    North   East,    Pa. 
Anvils. 
Brooks   &   Cooper,    Sheffield,    Eng. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
A.    C.    Leslie   Co.,    Montreal. 
Auger    Bits. 
Can.     Fairbanks-Morse    Co.,    Montreal. 
Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Russell,       Jennings       Mfg.       Co.,       at. 
Catharines. 
Auto   Accessories. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
E.  T.   Wright  Co.,   Ltd.,   Hamilton. 
Canadian    H.    W.    Johns-Manville  Co., 

Toronto. 
Hendricks    Novelty    Co.,    Indianapolis, 

Intl. 
Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Prairie   City  Oil   Co.,   Ltd.,   Winnipeg, 
Auto   Lighting    Systems. 
Hendricks    Novelty    Co.,    Indianapolis, 
Ind. 
Babbitt   Metal. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Canada  Metal  Co.,  Toronto. 
Hoyt   Metal  Co.,  Toronto. 
Alonzo  W.  Spooner,  Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags   and    Sacks. 

Scythes    &    Co.,     Toronto. 
Baits,    Spoon. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Bar  Iron. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canadian   Tube   &   Iron  Co.,   Montreal. 
Henderson   &    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Hamilton. 
London   Rolling  Mills  Co.,   London. 
Bale-Ties.  ^   . 

Laidlaw   Bale-Tie  Co.,  Hamilton,  Ont. 
The    Stanley    Works,    New    Britain. 
Bath   Room  Fittings. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto.  .     . 

Landers,    Frary  &  Clark,   New   Britain. 
Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Batteries  and  Accessories. 
Can.    Fairbanks-Morse   Co..    Montreal. 
Northern    Electric    Co.,     Montreal. 
Bells. 

Taylor  Forbes  Co.,  Guelph. 
Bells.  Electric. 

Northern    Electric    Co.,    Montreal. 
Belting.  . 

Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-ManvHIe 

Co.,    Ltd.,    Toronto. 
Gutta    Percha    and    Rubber   Mfg.    Oo., 
Toronto. 
Bicycles. 
Bown  Mfg.  Co..   Birmingham,  Eng. 
Iver-Johnson's    Arms   &    Cycle    Works. 
Fitchburg,    Mass. 
Bird    Cages.  _ 

E    T.  Wright  Co..  Ltd.,  Hamilton. 
Andrew   B.  Hendryx  Co.,   New  Haven. 

Ford   Anger  Bit  Co.,   Holyoke,   Mass. 

Progressive  Mfg.  Co.,  Torrington,  Conn. 

Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 

Consumers  Cordage  Co.,   Montreal. 

Independent   Cordage  Co.,   Toronto. 
Bolts  and   Nuts. 

London  Bolt  ft  Hinge  Works,  London. 

The  Steel  Co.  of  Canada,   Ltd..   Ham- 
ilton. 
Boilers    and    Radiators. 

Pease  Foundry  Co.,  Toronto. 

Ourney    Foundry   Co.,    Toronto. 

Taylor-Forbes    Co.,    Guelph. 

Bolts.  _        .... 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Northern    Bolt    ft    Screw    do.,    Owen 

Sound,   Out. 
Canadian  Tube  &   Iron  Co.,   Montreal. 


London  Bolt  &  Hinge  Works,  London. 
The   steel    Company   of  Canada,   Ham- 
ilton 
Box     Strapping. 
Acme  Steel  Goods  Co.,  Chicago. 
J.  E.  Beauchamp  ft  Co..  Montreal. 
The    Stanley      Works,      New     Britain. 
Box    Hinges   and    Locks. 
Acme    Steel   Goods   Co.,    Chicago. 
The    Stanley    Works,    New    Britain. 
Braces. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
Miller's    Falls   Co.,   New   York. 
Stanley     Rule     ft     Level     Co.,     New 
Britain. 
Brackets,    Shelf. 
Atlas    Mfg.    Co.,    New  Haven,   Conn. 
The    Stanley     Works,      New     Britain, 

Conn. 
Canada    Steel    Goods    Co.,    Hamilton. 
Taylor-Forbes    Co.,    Guelph. 
Brakes,    Metal    Working. 
Brown,     Boggs    Co.,     Hamilton. 
Steel  Bending  Brake  Works,  Chatham. 
Brass    Goods. 
Jas.    Cartland    ft   Son,    Ltd.,   Birming- 
ham, Eng. 
Chadwick    Brass    Mfg.    Co.,    Hamilton, 
Evered  &  Co.,   Smethwick,   Eng. 
Henderson   &    Richardson,    Montreal. 
Jas.     Morrison     Brass    Mfg.     Co.,    To- 
ronto. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Rods. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  ft  Lambert  Mfg.  Co..  Detroit. 
Bread   Mixers. 

Landers,  Frary  ft  Clark,  New  Britain. 
Brushes. 
Meakins  &   Sons,   Hamilton. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.    Stevens   ft    Co.,    Winnipeg. 
Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Builders'    Tools   and    Supplies. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  ft  Co.,   Montreal. 
Howland,  H  S.,  Sons  ft  Co.,  Toronto. 
Lewis  Bros.,   Ltd.,   Montreal. 
Lufkin    Rule   Co.,    Windsor,    Ont 
Miller,   Morse  Hdwe.  Co.,  Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa. 
Simmons  Hdw.  Co.,   St.  Louis,  Mo. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Winnipeg  Paint  ft   Glass  Co.,   Winni- 
peg. 
Builders'    Hardware. 
Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  ft  F.  Corbin,  New  Britain,  Conn. 
Evered    &   Co.,    Birmingham,    Kns. 
Howland.  H.  S.,  Sons  ft  Co..  Toronto. 
I.awsnn    Mfg.    Co.,    f'hicacn. 
May    &    Padmore,    Birmingham,    Eng. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Richards    Wilcox    Can.    Co..    London. 
The    Stanley     Works,     New     Britain, 

Conn. 
Tavlor  Forbes  Co..  Guelph,  Ont. 
Winnipeg   Paint  ft   Glass  Co.,   Winni- 
peg. 
Buildings,    Metal. 
Metal   Shingle  ft  8idlng  Co.,   Preston. 
Pedlar  People.   Ltd.,   Oshawa. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Burial). 
Dominion  Oilcloth  Co.,   Montreal. 
G.  F.   Stephens  &  Co.,  Winnipeg. 
Winnipeg   Paint  &  Glass  Co.,   Winni- 
peg. 
Bnrrs. 
P.  L.   Robertson  Co.,  Milton. 
The    Stanley     Works,     New     Britain, 

Conn. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
The   Steel  Co.    of   Canada,    Hamilton. 
Butts. 
J.  E.  Beauchamp  ft  Co.,  Montreal. 
Canada   Steel   Goods   Co.,    Hamilton. 
P.   ft  F.   Corbin,   New   Britain,    Conn. 
The    Stanley   Works,    New    Britain. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Butts  and  Hinges. 
J.   E.   Beauchamp  ft  Co..  Montreal. 
The    Stanley     Works.      New     Britain. 
Montreal  Hardware  Mfc.  Co,  Montreal. 
Taylor-Forbes    Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
L.   S.    Starrett  Co.,    Athol,   Mass. 
Calks. 
Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Cans. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,  Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 


Canada   Plates. 

A.  C.   Leslie  ft  Co.,   Montreal. 
Roofers    Supply   Co.,    Toronto. 

B.  &  S.  H.  Thompson  ft  Co.,  Montreal. 
Carpet   Sweepers. 

Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges. 
Dominion  Cartridge  Co.,    Montreal. 
Eley  Bros.,   N.  Transcona,   Man, 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor,    Ont. 
Cattle  and  Trace  Chains. 
Greening,   B.,  Wire  Co.,   Hamilton. 
McKinnon   Chain  Co.,  St.  Catharines, 
Oneida   Community,   Limited,   Niagara 
Falls,    Ont. 
Ceilings,  Metal. 
Metal  Shingle  ft  Siding  Co.,   Preston, 

Ont. 
Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
McFarlane,  Douglas  ft  Co.,  Ottawa. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Canada  Cement  Co.,  Montreal. 
Alfred    Rogers,    Ltd.,    Toronto. 
Saskatchewan     Glass     ft     Suply     Co., 

Moose  Jaw. 
B.   ft   S.   H.  Thompson  ft  Co.,   Mont- 
real. 
Cement    Working    Tools. 
The     Adamite     Wheel     &     Mfg.     Co., 

Hamilton. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
T.   Slack  ft  Co.,   Toronto. 
Chain,    Manufacturers. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,   Conn. 
McKinnon   Chain   Co.,   St.   Catharines. 
Oneida  Community,   Oneida,   N.Y. 
Standard    Chain    Co.,    Pittsburgh,    Pa. 
Chain,    Trace,    Logging,     Halter, 
Dog    Leads,    Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon   Chain   Co.,   St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  ft  Clark,  New  Britain. 
Chisels. 
Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H.,  ft  Sons,  Ottawa,  Ont. 
Oummer-Dowswell.       Ltd.,     Hamilton. 
Maxwell,   David,  ft  Sons,  St.  Mary's. 
Chutes. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Clippers,   All    Kinds. 
American    Shearer    Mfg.    Co.,    Nashua, 

N.    H. 
Chicago    Flexible   8haft   Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes    Pins. 
Wm.    Cane    ft    Sons    Co.,    Newmarket, 
Ont. 

Meakins    ft    Sons,    Hamilton. 
Clothes    Driers. 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clothes   Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 
Cummer-Dowswell  Ltd.  Hamilton,  Ont. 
J.   H.   Connor  ft  Son,   Ottawa. 
Maxwell,  David,  ft  Sons,   St.   Mary's. 
American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 
Landers,  Frary  ft  Clark,  New  Britain. 
National  Electric  Mfg.   Co.,   Toronto. 
Northern,   Electric    Co.,     Montreal. 
Colors,    Dry. 
A.  Ramsay  ft  Son  Co.,  Montreal. 
Canada  Paint  Co.,  Montreal. 
G.    F.    Stephens  ft   Co.,    Winnipeg 
Cold   Rolled    Strip   Steel. 
Acme  Steel  Goods  Co.,  Chicago. 
The  Morris  ft  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 
The    Stanley     Works,     New     Britain, 
Conn. 
Conductor  Pipe. 
Metal  Shingle  and  Siding  Co.,  Preston. 
O-Rib-O    Mfe.    Co.,    Winnipeg. 
The  Pedlar  People.  Ltd.,  Oshawa. 
Sheet    Meta!    Products    Co..    Toronto. 
E.  T.  Wright  Co.,  Ltd..  Hamilton. 
Wheeler   &    Bain.    Toronto. 
Cord,     Wire    Picture 
The    Anderw    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Cordage. 
Hamilton   Cotton   Co.,   Hamilton. 
Independent    Cordage    Co.,    Toronto. 
Consumers    Cordage   Co.,    Ltd. 
Scythes  ft  Co.,  Toronto. 
Cornices,    Metal. 
Metallic  Roofing  Co.,   Toronto. 
Metal   Shingle  ft   Siding  Co.,    Preston. 
Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 
Acme  8teel  Goods  Co.,  Chicago. 
The    Stanley   Works,    New    Britain. 
Cotton    Buck. 
"i-vthes   ft   Co.,    Toronto. 
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Cotton    Wipers. 

Scythes  ft   Co.,   Toronto. 
Cow    Ties. 
Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,   St.   Catharines. 
Oneida    Community,    Limited,    Niagara 
Falls. 
Cultivators,    Hand. 

C.   S.   Norcross  ft  Sons,   Buahnell,    111. 
Cuspidors. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The     Sheet    Metal     Products     Co.     of 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Cutlery.    Razors,    scissors,    etc 
Caverhill,   Learmont  ft  Co.,   Montreal. 
Crooks,   Jonathan,   &  Son. 
Dorken   Bros.    &   Co.,    MontreaL 
Henderson   ft   Richardson,    Montreal. 
Howland,  H.  S„  Sons  &  Co.,  Toronto. 
Hutton,   Jas.,   ft  Co.,   Montreal. 
Lamplough,  F.  W.,  &  Co..  Montreal. 
Thos.    Mortimer,    Toronto. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 
N.    Kastor,   Ohligs. 
.Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons    Hardware   Co.,    St.    Louis. 
A.    Williams   ft   Son,   Sheffield. 
Dies. 

Pratt  &   Whitney   Co.,    Dundas,    Ont. 
Door   Bolts. 
Montreal   Hdw.    Mfg.    Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 

Conn, 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Door   Checks. 
Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
P.  ft   F.   Corbin,   New   Britain,   Conn. 
Wm.    Newman    ft    Sons,    Birmingham, 
England. 
Dcors,   Screen. 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 
Canada   Steel    Goods  Co.,   Hamilton. 
Myers.    F.    E,    ft   Bro„    Ashland,    O. 
The    Stanley    Works,    New    Britain. 
Richard    Wilcox    Canadian    Co.,    Loo- 
don,   Ont. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills. 

Pratt   &   Whitney  Co.,    Dundas,    Ont. 
Drawer    Pulls. 
P.   ft   F.    Corbin,   New   Britain,   Conn 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Drills,   Brick  and   Stone. 
Whitman     ft     Barnes     Mfg.     Co.,     St. 

Catharines. 
Wilt   Twist   Drill   Co.,    Walkerville. 
Dry    Batteries. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd..    Toronto. 
Northern    Electric    Co.,    Montreal. 
Dustless  Dusters. 

Channell  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell    Chemical   Co.,   Toronto. 
Eavetroughs. 
Thos.    Davidson   Mfg.   Co.,   MontreaL 
The    Sheet   Metal    Products   Co.,    To- 
ronto. 
Pedlar  People,   Ltd.,   Oshawa. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Metal   Shingle  ft  Siding  Co.,   Preston. 
Wheeler  ft   Bain,   Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg,   Man. 
Elbows. 
O-Rib-O    Mfg.    Co.,    Winnipeg. 
E.    T.    Wright  Co.,    Hamilton. 
Electrical     Heating     Specialties. 
Landers,  Frary  ft  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible   Conduit  Co.,    Guelph,    Ont. 
Ideal   Electric  Mfg.   Co.,    Wallaoeburg. 
Emery  or   Corundum   Wheels. 
Can.    Fairbanks-Morse    Co.,    Montreal 
The  Carborundum  Co.,   Niagara  Falls, 

N.Y. 
The    Canadian    H.    W.    Johns-Manville 
Co..   Ltd.,   Toronto. 
Electric  Fixtures. 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible   Shaft   Co.,    Ohicagv. 
Flexible   Conduit  Co.,    Guelph.    Ont. 
Renfrew    Electric    Mfg.    Co.,    Renfrew, 
Ideal    Electric   Mfg.    Co.,    Wallaceburg. 
Landers.   Frary  &  Clark,   New   Britain. 
National    Electric   Mfg.    Co.,    Toronto. 
Northern    Electric    Co.,    Montreal. 
Electricians'    Supplies. 

Northern    Electric    Co.,    Montreal. 
Emery   Cloth. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
John    Oakey    ft    Sons,    Ltd.,    London, 

Eng. 
G.    F.   Stephens  ft  Co.,   Winnipeg. 


HARDWARE    AND    METAL 


A  Full  Line  of  Cement  Tools 

MADE  IN  CANADA 

Get  Our  Prices  Before 
Ordering 


Cement  Tools  of  All  Kinds  Made  in 
Bronze  and  Iron  by 


THE  ADAMITE  WHEEL  &  MFG.  CO. 

Hamilton,   Ont. 
Catalogue  on   Request 


Old  Standard,  Eagle,  Pyramid  &  Globe 


CERMANTOWN 

LAMPBLACKS 


are  made  by   U..-  l..rE.--t   and  older.!   lamp-htock   makem   In   the   United   Slatti. 
They   Inn.    proved   that   tht-y   are   Ihe   world'*  best  by   open   and   International 
competition. 
Why   buy  the  Nt-ur  Un.nd   when  II. e  lt.-l   Id   fro.  .iral.lc? 


TheL. Martin  Co. Esii^shed 

NEW  YORK,  PHILADELPHIA,  CINCINNATI,  LONDON,  ENG. 


BOENTGEN  &  SABIN 


SOLINGEN 


GERMANY 


Manufacturers  of 

B  O  NS A     BRAND 


H   FINEST     CUTLERY 


Specialty: 

BONSA  TOOL  PADS 

in  Leather  Cases 


Most   useful    for   the   Handy    Man, 

Motorist,    Electrician   or  Machinist. 

Write  for  Catalogues 

Wholesales  and  Jobbers  supplied  only. 


NIAGARA 

*S$feSEA 


Charming 
Summer 

Trips 
on  Lake, 

River 
and  Ocean 


NO  other  water  trip  on  the  contin- 
ent provides  so  many  interesting 
features  as  that  delightful  cruise 
from  Niagara  to  the  Saguenay, 
Thousand  Islands,  St.  Lawrence 
Rapids,  Capes  Trinity  and  Eternity. 
Stops  at  Toronto,  Montreal,  Quebec, 
Murray  Bay   and   Tadousac. 

Fast  Freight  and  Passenger  Service 
on  Lake  Ontario. 

Between  all  important  cities  on 
both  American  and  Canadian  shores. 
Low  passenger  rates. 


LABRADOR 
ROUTE 

E  r  o  m  Quebec 
along  the 
North  Shore  of 
the  Gulf  of  St. 
Lawrence. 


LOWER 
GULF 

From  Montreal 
and  Quebec  to 
Gaspe,  P.E.I., 
and  Pictou, 
N.S. 


NEW  YORK 
QUEBEC 

The  all-water 
route  via  Hali- 
fax and  Lower 
Gulf. 


For  full  particulars,  apply  any  tourist  or  ticket  office,  or 
address   Passenger  Department, 

CANADA  STEAMSHIP  LINES,  Limited 


46  Yonge  St.,  Toronto 


Victoria  Square,    Montreal 


WIRE  NAILS 

OF    SUPERIOR    QUALITY 
CONSULT    US    AT     ONCE 

We  are  in  a  position  to  meet  every  require- 
ment, as  we  have  the  latest  machinery, 
which  turns  out  perfect  nails — these  nails 
are  guaranteed  to  be  full  weight.  For 
baling  purposes  we  recommend  our  Baling 
Wire  and  Bale-Ties  as  the  best  that  can  be 
secured  on  the  market. 

SEND  US  A  TRIAL  ORDER. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 
HAMILTON  -  ONTARIO 

HARRY  F.  MOULDEN,  Winnipeg,  Man. 
GEO.  W.   LAIDLAW,    Vancouver,    B.C. 
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HARDWARE    AND    METAL 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Emery    Wheels. 

The     Adamite     Wheel     *     Mff.     Co.. 
Hamilton. 

Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
Enamels. 

Canada    Paint  Co.,    Montreal. 

Qlidden    Varnish    Co.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Pratt  &   Lambert,    Bridgeburg,   Ont. 

A.   Ramsay  &   Son   Co.,   Montreal. 

Sherwin-Williams   Co.,    Montreal. 

O.    F.    Stephens  *    Co.,    Winnipeg. 

Winnipeg   Paint  &   Glass   Co.,   Winni- 
peg. 
Enameled    Ware. 

Hoods,    Ltd.,   Birmingham,    Eng. 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

MoClary'8,   London,    Ont. 

Sheet   Metal    Products   Co.,   Toronto. 

E.   T.    Wright  Co.,    Ltd.,    Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,   Gana- 
noque,    Ont, 

The  Steel  Oo.  of  Canada,   Ltd.,  Ham- 
ilton. 

F2£t€ners'   8t°rm,  Sash  &  Screen. 

The     Stanley     Works,     New     Britain, 
Conn.  »"»ui, 

Taylor  Forbes  Co.,  Quelph,  Ont. 
Fencing,    Woven   Wire. 

The  steel  Oo.  of  Canada,   Ltd.,  Ham- 
ilton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay  &   Son   Co.,    Montreal 
Figured    Boiled    Glass 

A.    Ramsay  &   Son   Co.,    Montreal. 
Files   and   Rasps. 

Barnett   Co.,    Q.   &   H.,    Philadelphia. 

ni;    *a.V*anks-Morse    Co.,    Montreal. 

Delta  File  Works,   Philadelphia,  Pa. 

SSh2L„HSRF>  ,*  Sons-    Philadelphia. 
Nicholson  File  Co.,   Port  Hope. 

treal  ada  Saw  Co-   Ltd.,  Mon- 

Firearms  and  Ammunition. 

HWo?cSX  &Ma^Chard6°n    AmS    Co- 

Remington  Arms   U.M.C.,   Co.,    Wind- 
sor,    Out. 

Fire  Pots. 
Clayton  &  Lambert  Mfg.  Co.,  Detroit 
Northern    Electric    Co.,    Montreal; 

Fire    Door    Fixtures. 
R^L^n?,  Work*    New    Britain. 

Ont  Can-     °°-     London, 

Taylor   Forbes   Co.,    Quelph,    Ont 
JE.e  Place  Furnishings. 
^  Barton-Netting  Co.,    Ltd.,    Wind- 
Winnipeg  Paint  &   Glass  Co.,    Winni- 

Fishing  Tackle. 

Abbey    &    Imbrie,    New    York. 
^Andrew  B.  Hendryx  Co.,   New  Haven. 

Scythes    &    Co..    Toronto. 
Flashlights,   Electric. 

Can.    Fairbanks-Morse    Co..    Montreal 
Northern    Electric    Co,,    Montreal 
*lint   Paper. 

JlEng.0akey    &    e<ma•    Ltd-     London, 
Food    Choppers. 

nU"vrr8^FvVar?  &„clarki.  New  Britain. 

D.  Maxwell    &    Sons,    St.    Mary's. 
rorgings. 

^mon4*61  °°'  **  Canada>   Ltd.,  Ham- 
Fuel    Chutes. 

Gait    Stove   &    Furnace    Oo.,    Gait. 
furnaces,   see  Stoves. 
Galvanizing. 

Canada   Metal  Co.,   Toronto. 

Tb?%tSiT,oSOn  ,M>  Co-   Montreal, 
llton  Canada,   Ltd.,  Ham- 

rS™;^^  ^   LW"   Hamilton. 
Galvanized    Iron. 

O-RibO    Mfg.    Co.,    Winnipeg. 
T^TSi  &  Bi&ardson,    Montreal. 

J<2S.M2iiLtd-  Bristol-  N™ 

Pedlar   People     Ltd.,    Oshawa. 
treal  Thompson    &   Co.,    Mon- 

Winnipeg     Ceiling     &     Rootling     Co. 
Winnipeg,   Man.  B  ' 

Galvanized    Steel    Tanks 

stock,  °OntTaDk  &  Pump  Co"   Wood" 
Metal   Shingle, &   Siding  Co.,   Preston. 
Galvanized     Ware. 

r"  §-    m0wla.ndJ3onB  *   Oo»  Toronto. 

M^J^"*?1   9°-    Ltd-    Hamilton 
il  Cla7.8:  .London,    Ont, 

Th£    n.'tai   Prod.u,cto^Co-  Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Ii>ri",^)a»dfSOn^MfgV  Co"    Montreal. 
McClary    Mfg.     Co..     London. 

S.     ^     ™etal  Produc^    Co.,    Toronto. 

E.  T.    Wright   Co.,    Hamilton. 
Garden    Cultivators. 

0.   8.   Norcross  A  Sons,   Bushnell,    111. 
8.   L.   Allen  Co.,   Philadelphia. 
Garden   Tools. 
The     Adamite     Wheel     &     Mfg.     Co. 
Hamilton. 


Gas  Fixtures. 

The   Barton-Netting  Co.,   Ltd.,    Wind- 
sor,   Ont, 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas   Engines. 

Can.    Faivbanks-Morse    Co.,    Montreal. 
Gas  Engine  Silencers. 

Maxim  Silencer  Co.,   Hartford,   Conn. 
Gasoline  Tanks,  Underground. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 
Gauges. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
L.   S.    Starrett   Co.,   Athol,  Mass. 
Generators. 
Hendricks    Novelty    Co.,    Indianapolis, 
Ind. 
Glass. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Consolidated     Plate     Glass    Co.,      To- 
ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg, 

Man. 
Excelsior   Plate    Glass    Co.,    Toronto. 

A.  Ramsay  &   Son,    Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

B.  &    S.    H    Thompson   &   Co.,    Mon- 
treal. 

Glass,  Ornamental. 

Consolidated     Plate     Glass    Co.,      To- 
ronto. 

Excelsior   Plate    Glass    Co.,    Toronto. 

G.   F.   Stephens  &  Co.,  Winnipeg. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glass,   Sheet  and  Figured. 

A.    Ramsay   &    Son,    Montreal. 
Glass   Paper. 

A.    Ramsay    &    Son,    Montreal. 

Jno.     Oakey    &    Sons,     Ltd.,     London, 
Eng. 
Glass.    Wired. 

Pilkington   Bros.,   Thorold,    Ont. 

G.   F.  Stephens  &  Co.,  Winnipeg. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Excelsior   Plate   Glass   Co.,   Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nineg. 

Consolidated     Plate     Glass     Co.,      To- 
ronto. 
Glaziers'  Diamonds. 

Pelton.   Godfrey  S. 

Arthur    Rudd   &   Co.,    St.    Helen's. 

Sharratt   &    Newth,    London,    Eng. 

G.   F.    Stephens  &   Co.,   Winnipeg. 

Taylor  &  Thompson,  Toronto. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glue. 

Henderson   &    Richardson,    Montreal. 

G.    F.    Stephens   &    Co..   Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Gouges. 

Buck    Bros.,    Milbury,    Mass. 
Grindstones. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Cleveland   Stone   Co.,   Cleveland. 

Richards-Wilcox     Mfg.     Co.,     London, 
Ont. 
Guns. 

J.    P.    Clapbrough    &    Johnston,     Bir- 
mingham. 

Harrington    &    Richardson    Arms    Co., 
Worchester,    Mass. 

Iver  Johnson's   Arms    &   Cycle  Works, 
Fitchburg,    Mass. 

Remington    Arms-D.M.C.    Co.,    Wind- 
sor. 

Ross  Rifle  Co.,  Quebec. 
Hammers. 

Double  Claw  Hammer  Co.,  New  York. 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hangers,  Storm   Sash  and  Screen. 

The     Stanley     Works,     New     Britain, 
Conn. 

Taylor   Forbes   Co..    Guelph,    Ont. 

Watrous  Acme   Mfg  Co.,   Des   Moines, 
Iowa. 
Hardware,  Metal   Window. 

Canadian    Tale    &    Towne,    St.    Cath- 
arines. 

P.    &   F.   Corbin,   New   Britain.    Conn. 

The     Stanley     Works,     New     Britain, 
Conn. 
Harvest   Tools. 

H.   S.   Howland  Sons  &  Co.,  Toronto. 
Hay  Unloading   Tools. 

F.   E.    Myers  &   Bro.,   Ashland,    Ohio. 
Hinges. 

J.  E.   Beauchamp  &  Co.,   Montreal. 

Canada    Steel    Goods  Co.,   Hamilton. 

Montreal    Hardware    Co.,    Montreal. 

The     Stanley     Works.     New     Britain, 

Taylor   Forbes   Co.,    Guelph,    Ont. 
Hinges,   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hookey    Sticks. 

Still.   J.   H.,   Mfg.   Co.,   8t.   Thomas. 
Hooks. 

P.    &   F.    Corbin.   New   Britain,   Conn. 

TTen^^T^nri    &    Richardson,    Montreal 

The    Stanley    Works,    New    Britain. 

T"-  "teel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 


Hooks,    Hat   and    Coat. 

The  Steel  Oo.  of  Canada,  Ltd.,  Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,    Ont. 

Hooks,   Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and   Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Horseshoes  and  Nails. 
The  Steel  Oo.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,  Garden  and  Lawn, 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Ice  Cream  Freezers. 
Wm.    Cane    &    Sons   Co.,    Newmarket, 

Ont, 
MoClary's,    London,    Ont, 
North  Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Toronto. 

Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Ice  Cutting  Tools. 

North   Bros.   Mfg.  Co.,   Philadelphia. 
Iron   and   Steel  Bars. 
Henderson   &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London    Rolling   Mill    Co.,    London. 
Iron   Pipe. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron    Pumps. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
R.   McDougall  Co.,  Gait 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Kitchen    Cabinets. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Knife  Polish. 

Jno.     Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knurling  Tools. 

Pratt  &   Whitney  Co.,    Dundas,    Ont. 
Ladders,   Step. 

Otterville  Mfg.    Co.,    Otterville,    Ont. 

G.  F.    Stephens   &    Co..    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
McFarlane    Ladder    Works,    Toronto. 

Ladders.    Shelf. 

F.  E.  Myers  &   Bro.,    Ashland,   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack. 
The  L.  Martin  Co.,  New  York. 

G.  F.    Stephens    &    Co..    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 

Lamps,    Incandescent. 

Northern    Electric    Co.,     Montreal. 
Lanterns. 
Thos.     Davidson     Mfg.     Co.,     Montreal. 
McClary's.    London,    Ont. 
Ontario  Lantern   &   Lamp   Co.,    Ham- 
ilton. Ont 
The     Sheet     Metal     Products    Co.     of 
Canada.    Ltd.,    Toronto. 

E.  T.    Wright  Co.,    Ltd.,    Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont 
Latches. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor   Forbes   Co.,    Guelph,    Ont. 
Lawn    Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 

B.  Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn    Mowers. 

D.    Maxwell    &    Sons.    St.    Mary's. 

S.    P.   Townsend  &  Co.,   Orange,   N.J. 

Taylor   FoTbes   Co..    Guelph,    Ont. 

Whitman     &     Barnes     Mfg.     Co.,     St 
Catharines 
Lawn    Settees. 

Stratford   Mfg.   Co.,   Stratford. 
Linseed   Oils. 

Prairie  City  Oil  Co.,    Ltd.,    Winnipeg, 
Man. 

A.  Ramsay  &  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.   Beauchamp  &  Co..   Montreal. 

F.  E.  Myers  &  Bro,,  Ashland.  Ohio. 
Stratford   Mfg.    Co.,    Stratford,    Ont. 

Lead   Pipe. 

Canada  Metal  Co.,  Toronto. 

Hoyt   Metal   Co.,   Toronto. 
Levels. 

T.nfkin    Rule   Co.,    Saginaw,    Mieb. 

c.oodell-Pratt    Co.,     Greenfield.     Mass. 

L.    S.    Starrett  Co.,    Athol,    Mass. 

Stanley     Rule     &     Level     Co.,     New 
Britain. 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto, 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdwe.    and   Lock   Mff.   Co., 

Belleville. 

Canadian    Yale    &    Towne,    St    Cath- 
arines. 

P.   &   F.    Corbin,  New   Britain,  Conn. 

May   &    Padmore,    Birmingham,    Eng, 

Taylor   Forbes   Co.,   Guelph,   Ont 
Lubricants,    Oils    and    Greases. 

Prairie  City  Oil  Co.,   Ltd.,    Winnipeg 
Man. 
Lumbering  Tools. 

Argall   Bros.,   Three   Rivers,   Que. 

Pink,    Thos.,    &    Co.,    Pembroke,    Ont 
Mail  Boxes. 

J.  E.  Beauchamp  &  Co.,  Montreal. 
Mantels  and   Grates. 

The   Barton-Netting   Co.,   Ltd.,    Wind- 
sor, Ont 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Mechanics'   Tools. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Stanley  Rule  &  Level  Co.,  New  Britain 

Goodell-Pratt    Co.,     Greenfield,     Mass. 

L.   S.   Starrett  Co.,   Athol,   Mass. 
Metals. 

Canada  Metal  Co.,   Toronto. 

Caverhill,    Learmont  &  Co.,   Montreal. 

Henderson   &    Richardson,   Montreal. 

Hoyt  Metal   Co.,   Toronto. 

Leslie,    A.    C,    &    Co.,    Montreal. 

Magnolia    Metal    Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Nova    Scotia   Steel    &   Coal   Co.,    New 
Glasgow,    N.S. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada,    Ltd.,    Toronto. 

The    Stanley    Works,    New    Britain. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Thompson,  B.  &  S.  H.  Co.,  Montreal 
treal. 
Metal    Lockers. 

Canada  Wire  &  Iron  Goods  Mfg.   Oo. 
Hamilton. 
Metal    Shingles,    Sidings,   Etc. 

McFarlane-Douglas  Co.,   Ottawa. 

Metallic  Roofing  Co.,  Toronto. 

Metal  Shingle  &  Siding  Co.,    Preston. 

Pedlar   People,    Ltd.,    Oshawa. 

Winnipeg     Ceiling     &      Rooting     Co., 
Winnipeg,   Man. 
Metal    Polish. 

American     Metal     Polish     Co.,     Wesl 
Somerville,    Mass. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

The    Canadian    H.    W.    Jolins-Manvilh 
Co.,    Ltd.,    Toronto. 

Metal   Polish,   Emery   Cloth,   Etc. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Oakey,  John,  &  Sons,   London,   Eng. 
Mitre  Boxes. 

Smith   &   Hemenway   Co.,    New   York. 
Mop  Wringers. 

White    Mop    Wringer  Co.,    Fultonville 
N.Y. 
Motor  Cycles. 

Iver-Johnson's    Arms    &    Cycle    Works, 
Fitchburg,  Mass, 
Nail    Pullers. 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 

Smith  &  Hemenway  Co.,  New  York. 
Nails,   Wire. 

Dominion    Iron   &    Steel    Co.,    Sydney, 
N.S. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Lajdlaw  Bale-Tie  Co.,   Hamilton,  Ont. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

Parmenter  &  Bulloch  Co.,   Gananoque. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

The  Steel  Oo.  of  Canada,   Ltd.,  Ham- 
ilton. 
Oilers. 

Can.    Fairbanks-Morse   Co..    Montreal. 

Thos.  Davidson  Mfg.  Co.,  Montreal, 

The  Sheet  Metal  Products  Co.  of  Can 
ada,    Ltd.,    Toronto. 

E.   T.    Wright   Co.,    Ltd.,    Hamilton. 

R.    E.    Bloomer,    Keithsburg,    111. 
Oil    Stones. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Stoves. 

Sheet,    Metal    Products    Co..    Toronto. 

McClary  Mfg.   Co.,   London. 

Queen  City  Oil  Co.,  Toronto. 

The  Huenfeld  Co.,    Cincinnati,    Ohio. 
Oil   Tanks   and   Pumps. 

Sheet    Metal    Products    Co..    Toronto. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont. 
Ornamental   Iron   and    Wire. 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 
Pails. 

Wm.    Cane    &    Sons    Co.,    Newmarket. 
Paints,  Oils,  Varnishes. 

Berry  Bros.,    Ltd.,   Walkerrille,   Ont 

Brandram-Henderson,    Montreal. 

Canada   Paint  Co.,    Montreal. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 
It.   C.  Jamieson  &  Co.,   Ltd.,  Montreal. 

Lowe    Bros.,    Ltd.,    Toronto. 

Martin-Senour  Co.,    Montreal. 

Moore,  Benjamin  k.  Co.,  Toronto. 

Pratt   &   Lambert,    Inc.,    Bridgeburg. 
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ZINC  OXIDE 

GENUINE  V.M.  BRAND 

Immediate  Deliveries  ex 
Stock  at  Montreal 


D.  &  S.  H.  THOMPSON  &  GO. 

LIMITED 
MONTREAL        TORONTO        WINNIPEG 


MONEY  WALKS 

as  well  as  talks 

It  takes  a  much  longer  time  to  walk 
back  to  you  if  you  send  it  1,500  miles  fur- 
ther away. 

BUY  GOODS  made  in  the  West  and  re- 
duce the  length  of  time  in  which  your 
money  will  get  back  to  you. 

Remember  that  right  in  the  West,  in  use 
for  the  WESTERN  MARKET  only,  is  a 
plant  that  is  as  complete  as  any  in  Can- 
ada to-day. 

This  is  the  only  factory  in  the  West 
which  makes  everything  in  the  Sheet  Metal 
line  that  Western  Canada  needs. 

Boost  the  home-made  goods  and  insist 
upon  being  supplied  with  the  products  of 

Winnipeg  Ceiling  &  Roofing  Co. 

LIMITED 

P.  O.  Box  2186  H      Winnipeg,  Man. 

CALGARY,  ALTA.  EDMONTON,  ALTA. 

Sheet  Metal  Mfg.  Co.,  Ltd.      Edmonton  Metal„Works  Ltd. 


:WZMMW/MW/WV/^^^^ 


WE    CARRY  COMPLETE    LINES    OF  ALL  THE 
STANDARD    MANUFACTURERS 


Wi  h 
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AND  SOLICIT  YOUR  ORDERS. 

Thomas  Birkett  &  Son  Co.,  Limited, 


nwwf 


Ottawa,  Ont 


>zz7/////;//mw;;m^^^ 


The  Roofing  that  Needs  No  Painting 

WHEN  your  roof  is  covered  with  Amatite,  there 
is  an  end  to  the  roof  painting  nuisance. 
Amatite  has  a  real  mineral  surface  and  needs  no 
painting.  You  don't  have  to  get  up  on  the  roof 
every  two  years  and  paint  it. 

The  mineral  surface  makes  this  unnecessary  and 
it  will  stand  rain  and  hail  and  wind  and  snow  for 
years  without  attention. 

When  you  paint  the  old-fashioned  roofings  you 
are  practically  trying  to  keep  them  from  getting  wet.  Amatite  is  made  to  get  wet,  for  water  won't 
hurt  it  a  bit.    Next  time  your  old-fashioned  roofs  need  painting,  cover  them  with  Amatite. 

A  sample  of  Amatite  and  booklet  about  it  will  be  sent  free  on  request.     Address  nearest  office. 

THE   PATERSON   MANUFACTURING   COMPANY,   LIMITED 


ROOFING 


Montreal 


Toronto  Winnipeg  Vancouver  St.  John,  N.  B. 
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Halifax,  N.  S. 


Sydney,  N.  S- 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.    Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.    Stephens   &    Co..    Winnipeg. 
Winnipeg    1'aint    &    Glass    Co.,    Win- 
nipeg. 

Paint  and   Varnish    Remover. 

Dougall    Varnish    Co.,    Toronto. 

Imperial  Varnish  &  Color  Co.,  To- 
ronto. 

A.   Ramsay  &.  Son  Co.,  Montreal. 

Winnipeg  Paint  &.  Glass  Co.,  Win- 
nipeg. 

Perforated    Sheet   Metals. 

Canada  Wire  &  Iron  Goods  Mfg. 
Co.,    Hamilton,    Ont. 

Greening,    B.,    Wire   Co.,    Hamilton. 
Pig  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pipe  Wrenches. 

Tan.    Fairbanks-Morse    Co..    Montreal. 

Trimont   Mfg.  Co.,    Roxbury,    Mass. 
•  'ipe,    Wrought,    Lead    and 
(Galvanized, 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Hoyt  Metal   Co.,   Toronto. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
Pipe,   Galvanized   Cond. 

Pedlar   People,    Ltd.,    Oshawa. 

Metal   Shingle  &   Siding   Co.,    Preston. 

E.  T.    Wright    Co.,    Hamilton.    Ont, 
Pipe   Cotters. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Trimont   Mfg.   Co.,    Roxbury,   Mass. 
Plane   Irons. 

Buck  Bros.,  Milbury,  Mass. 
Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &    Hemenway  Co.,    New   York. 
Poultry  Netting. 

Greening,    B.,    Wire    Co.,    Hamilton. 

John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Power  Grinders. 

The  Adamite  Wheel  &  Mfg.  Co., 
Hamilton. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.   &   F.  Oorbin,  New   Britain,   Conn. 
Pumps. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

R.    McDougall    Co.,    Gait,    Ont. 

F.  E.    Myers  &   Bro.,   Ashland,    Ohio. 
Pumps,  Power. 

Canadian  Fairbanks-Morse  Co.,  Ltd., 
Montreal. 


Putty. 

Brandram-Henderson    Co.,    Montreal. 

f'anada    Paint    Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

G.    F.    Stephens   &  Co.,   Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 

McClary's,    London. 

Gait    Store    &    Furnace.    Gait. 

Gurney    Foundry   Co.,    Toronto. 

Clare   Bros.,    Preston. 

Thos.    Davidson    Co.,    Montreal. 

Findlay    Bros.,     Carleton    Place. 

Jas.   Stewart  Mfg.   Co.,    Woodstock. 
Rat     Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Simmons    Hardware    Co.,    St.    Louis. 
Radiators. 

Gumey    Foundry    Co.,    Toronto. 
Ranges,    Electric. 

Northern    Electric    Co.,     Montreal. 
Razors. 

Jonathan    Crookea    &    Son,    Sheffield, 
Eng. 

Dorken   Bros.   &   Co.,    Montreal. 

Jas.   Hutton  &  Co.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware  Co,    St.   Louis. 
berg,  Germany. 
Reamers. 

Butterneld  &   Co.,    Rock   Island,   Que. 

Can.    Fairhanks-Moi-«e    Co.,    Montreal. 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 

Whitman  &  Barnes,   St.  Catharines. 
Razor    Hones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Red   Lead. 

Brandram-Henderson   Co. ,    Montreal. 
Reels,     Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

McClary's,     London. 

Sanderson    &    Harold    Co..    Paris. 
Register,    Cash,    Credit. 

Barr    Registers,    Ltd.,    Trenton. 

Dominion    Register    Co..    Toronto. 
Registers. 

Kir-Ben,     Ltd.,     Almonte. 

Jas.   Stewart  Mfg.  Co..   Woodstock. 
Reinforcing    Concrete. 

Dominion    Iron    &    Steel    Co.,    Sydney. 
Rifles. 

Koss   Rifle   Co..    Quebec. 

Taylor    Forbes    Co.,    Guelph,    Ont, 
Rivets. 

Northern     Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 


P.   L.    Robertson   Co.,    Milton, 
•^teel   Co.   of  Canada,   Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Revolvers. 
Iver    Johnson's    Arms    &    Cycle    Wk«., 
Fitchburg,      Mass. 

Roofing. 

Canadian  Supply  &  Con.  Co.,  Toronto 

Canadian  H.  W.  Johns-Manrille  Co., 
Toronto. 

H.   S.   Howland  &  Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co..    Winnipeg. 

Alex.    McArthur  ft  Co.,   Montreal. 

Pedlar    People.     Ltd..     Oshawa, 

Winnipeg  Paint  &  Glass  Co.,  Win- 
nipeg. 

Roofing     Supplies. 

Barber  Asphalt   Co..    Philadelphia. 

The  Can.  H.  W.  Johns-Manville  Co., 
Ltd.,    Toronto. 

McArthur,    Alex.,    ft   Co.,    Montreal. 

Metal   Shingle  ft  Siding  Co.,   Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Morse   Hdw.    Co..    Winnipeg. 

Pedlar    People,    Ltd..    Oshawa, 

United  Roofing  ft  Mfg.  Co.,  Phila- 
delphia,   Pa. 

Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg.  Man. 

Winnipeg  Paint  ft  Glass  Co..  Win- 
nipeg. 

Rope. 

Consumers   Cordage   Co.,    Montreal. 
Independent  Cordage  Co..  Toronto. 
Rules  and   Gauges. 

Can.    Fairbanks-Morse    Co..    Montreal. 

Jas.  Chesterman  ft  Co.,  Ltd.,  Shef- 
field.   England. 

Lufkin    Rule    Co..     Windsor. 

J.  Rabnne  ft  Sons.   Birmingham.   Eng. 

L.    8.    Stan-eft  Co.,    Athol,    Mass. 
Pad     Trons. 

Taylor   Forbes  Co.,   Guelph.    Ont. 
Saws. 

Atkins,    E.    C,   ft   Co.,   Hamilton. 

Disstcn.  Henry,  ft  Sons.  Philadelphia. 

Shurly    Dietrich    Co.,    Gait, 

Simonds    Canada    Saw   Co.,    Montreal. 
Scales. 

Aylmer    Pump    &    8cale    Co.,    Aylmer. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

r*an.    Fairbanks-Morse    Co..    Montreal. 
1    Screen   Doors   and    Windows. 

Sanderson.   Harold  Co.,   Paris,   Ont. 
Screen  Door   Sets. 

P.   ft  F.   Corbin,   New   Britain,   Conn, 
i       The     Stanley     Works,     New     Britain, 


Screw    Plates. 

Butterfleld    &   Co.,    Rock   Island.    Que. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Screw  Driver  Bits. 

Buck    Bros.,    Milbury,    Mass. 
Screws,   Nnts,  Bolts. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont, 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Screws,   Wood. 

P.   L.  Robertson  Mfg.  Co..   Milton. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Scythe   Stones. 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 
Shears,    Scissors. 

Henry    T.    Seymour    Shear    Co.,    Nev 
York. 

G.    F.   Stephens   ft   Co.,   Winnipeg. 

Shelf  Boxes. 
Cameron   ft  Campbell,   Toronto. 

S  hpllscs 
Berry  Bros.,  Walkerrille,  Ont. 

Shovels  and  Spades. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Lundy  Shovel  ft  Tool   Co.,   Peterboro. 

Shuttles. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,   P.Q. 
Sieves  and   Screens. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 
Can.    Fairbanks-Morse   Co.,    Montreal. 

Silver   Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 
Silverware. 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia   Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard  Silver  Co..  Toronto. 
Snow    Shovels. 

The  Sheet  Metal  Products  Co.,  Mont- 
real,   Toronto,    Winnipeg. 
Store   Ladders. 

Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont, 
Solder. 

Canada   Metal   Co.,    Ltd.,   Toronto. 

Hoyt  Metal   Co..   Toronto. 

Northern    Electric,   Co.,     Montreal. 

Sheet    Metal    Products    Co.,    Toronto. 
Splicing  Compound. 

Northern    Electric    Co. 


Eureka  Jr.  B.C.  2 


THE  LIGHT   THAT'S   RIGHT 

Eureka  Lite 

The  Jact  is,    with  our  Eureka — 

You  can  light  almost  any  old  car   as  light  as  day, 
But  you  can't  afford  to  light  a  Ford  in  any  other  way. 

LOW    COST— HIGH    EFFICIENCY 

Used  with  or  without  storage  battery.  Special  attachments  for  Ford,  Maxwell  and  other 
cars.  Prices  $20.00  and  up,  according  to  capacity  required.  Large  profit  to  dealers. 
Write  for  particulars  to-day. 

HENRICKS  NOVELTY  CO.,   1539  St.   Paul   St.,   Indianapolis,  Indiana 


BOOKS   FOR    HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-149  University  Ave.,  TORONTO 
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CHICAGO  STEEL  BENDING  BRAKES 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any  information  concerning  the  work  turned  out  by 
these  machines,  their  adaptability,  etc.,  will  gladly  be 
given   on   request.     Work  quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


EVER  SINCE  1820 

Shall  we  send  a  SALESMAN?  Or  our  224  Da*e 
Catalogue   "M"?    Or   BOTH?    Write   to-dajr    tt 

ABBEY  &  IMBRIE.  NEWYORK 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


~  v*-' 


O-RIB-0  Elbows 

gg]  l  (MADE  IN, WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-EIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure  to  specify  O-EIB-O. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE,  WINNIPEG 


RUSSELL  JENNINGS 

AUGER  BITS 

Made  of  genuine  crucible  steel  with  extension 
lip  and  the  correct  double  twist.  The  standard 
for   fifty  years. 

Ask  for  catalogue  and  ne^  Precision  Tool  Bul- 
letin. 


Russell  Jennings  Mfg.  Co.,  Limited 

ST.  CATHARINES,  ONT.  21-130 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  filled  orders  and 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON,  CANADA 


•^g  | 


BLACK  JACK 


QUICK 
CLEAN 
HANDY 


y,-\h.  tins- 
3  doz.  in  case 


TRY  IT 


SOLD   BY 

ALL 
JOBBERS 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 


WjwgBtfiPMBWfc 


THE 
"BARROWS" 

PRUNER 

Special    Features: — 

A      perfectly     easy      and      smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable   blades. 
The    only    primer    that    does    not 
pinch   or  squeeze  the  shoot. 
Made   by    Burman    &    Sons.    Limited, 
Birmingham,   England. 

Trade  supplied   by 

B.  &  S.  H.  THOMPSON  &  CO. 


MONTREAL 


Limited 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising   order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Abbey    &    Inibrie     93 

Adamite    Wheel    Co 69 

American    Shearer    Co 34 

American    Wringer    Co.,    The    IT 

Argall     Bros Si 

Ashdown,    J.    H.,    Hardware    Co 

Outsidje    front   cover 

Atkins    &    Co.,    E.    C 96 

Automatic    Electric    Washer    Co.    ...  1 

Barber   Asphalt    Paving    Co 2G 

Bamett,    G.    &    H 32 

Barton    Netting    Co. 82 

Beardmore    &    Co 72 

Berrv    Bros 57 

Birrkett,    Thos.,    &    Co 91 

Boentgen    &    Sabin    89 

Brandram-Henderson,    Ltd 59 

Bovm    Mfg.    Co 7fi 

Brookes    &    Cooper    97 

Buck    Bros 30 

Butterfield    &    Co 17 

Cameron   &    Campbell    64 

Canada    Linseed    Oil     Mills     63 

Canada    Metal   Co (1 

Canada    Paint   Co fP 

Canada    Steamships    Lines    89 

Cana/Ja    Steel    Goods    Co 8 

Canada  Wire  &  Iron  Goods  Mfg.  Co.  77 

Canadian    Carbon    Co 67 

Canadian   Fairbanks-Morse   Co.,    Ltd.  2 

Canadian,^  Rogers    Co 32 

Canadian  Supnjy  &   Contracting   Co.  77 

Canadian    Tube    &    Iron    Co 31 

Caverhill,    Learmont    &    Co 7 

Cummer-Dowswell,    Ltd 8 

Davidson,    Thos.,    Mfg.    Co 2 

Delta    File    Works    79 

Disston,   Henry,   &  Sons   16 

Dominion_  Cartridge     34 

Dominion- Iron    &    Steel    12 

Dominion    Register    Co 22 


Dorken    Bros 28    83 

Eley    Bros.    (Canada).    Ltd 20 


Fold   Auger   Bit   Co. 
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Goodell-Pratt    Co 20 

Greening,    B.,    Wire    Co 26 


Hamiltou     Cotton    Co 74 

Hamilton    Stamp    &    Stencil    Co.    ...    84 
Harrington    &    Richardson    Anns  ....    18 

Heller,     Aller    Co 83 

Hendricks    Novelty    Co 92 

Hoyt    Metal    Co Inside    back    covei 


International    Nickel    Co.,    The 


James    &    Reid    84 

Jamiesou    &    Co.,    R.    C 61 


Kent,    Son    &   Co. 
Kyle,    P 


Laidlaw    Bale    Tie    Co 89 

Landers,    Frary    &    Clark 15 

Leslie,    A.    C,    &    Co 34 

Lewis     Bros. ,     Ltd 5 

London    Bolt   &    Hinge    Works    93 

London    Rolling   Mill    74 

Lufkin    Rule    Co Inside    back    cover 

Lundy    Shovel    &    Tool    Co 23 


MacFarlane.    A.    &    Co 6 

McArthur,    Alex..    &    Co 63 

McClary    Mfg.    Co 21 

McComb,    J.    H 83 

MeGlashan-Clarke    Co 28 


MoDougall,    R.,    Co 24 

Mainer    Electric    Co.,    Ltd.,    The 2/ 

Martin,     L.,     Co 89 

Martin-Senour  'Co =7 

Maxim    Silencer    Co 24 

Maxwell,     Ltd <3 

Meriden    Britannia    Co 

Inside    front    cover 

Metal    Shingle    &    Siding    Co 27 

Metallic    Roofing    Co 19 

Miller-Morse    Hardware    Co.     ......70  78 

Millers    Falls   Co 76 

Moore,    Benj.,    &    Co 65 

Morris   &    Bailey   Steel    Co 82 

Morrison,    Jas.,    Brass    Mfg.    Co 25 

Myers.    F.    F.,    &    Bros 74 


Neverslip    Mfg.    Co 

Nicholson    File    Co 

Nickel    Plate    &    Stove    Polish    Co. 

Nobel's    Explosives,     Ltd 

North    Bros.    Mfg.    Co 

Nova     Sontia    Steel    &    Coal    Co.... 


"='krv.  John.  &  Co. 
O-Rib-0  Mfg.  Co.  . 
Otterville    Mfg.    Co. 


Parker    Supply    Co 24 

Parmenter,    Bulloch    Co.,    The    . 

Patterson    Mfg.    Co 

Pease    Foundry    Co 

Pedlar    People,     Ltd.,    The    .... 

Pink     Thos 

Prairie    City    Oil    Co.,    Ltd.     .. 

Progressive    Mfg.    Co 

Pull-Easy    Mfg.    Co.,    The    


Ramsay,     A.,    &    Sons     72 

Richards    Wilcox    Co 1 

Robertson,     P.     L 30 

Rogers,     Alfred,     Ltd 30 

Roofers'    Supply Inside    back    cover 

Ronuk,    Limited    26 


Ross     Rifle     Co J* 

Russell.    Jennings   Mfg.    Co »•> 

Scythes    &    Co ■■ 30 

Seymour,    Henry    T.,    Shear    Co 84 

Sharratt    &    Newth     8o 

Sheet    Metal    Products    Co o 

Simonds   Canada    Saw    Co 73 

Smith    &    Hemenway    Co 67 

Spooner    Co.,     Alonzo     W.,     Ltd 84 

Stanley    Rule    &   Level    Co 94 

Stanley    Works     1  95 

Starrett.    L.    S.,    &    Co 11 

Steel    Bending    Brake    Works     93 

Steel    Co.    of    Canada,    Ltd 9 

Steffens    &    Nolle,    Ltd 25 

Stevens-Hepner   Co 72 

Still,    J.    H..    Mfg.    Co 24 

Stratford    Mfg.    Co 74 

Tallman    Brass   &    Metal   Co 93 

Taylor,    Forbes    Co.    ...» 13 

Thompson,    B.    &    S.    H 

Outside    back    cover    91  93 

Toronto   Plate    Glass   Importing   Co..  03 

Turpentine   Producers'    Agency    83 

United    States    Steel    Products    14 

Want    Ads 86 

Western  Wire   Fence   &   Nail   Co.    ..  85 

Wheeler    &    Bain     28 

Whitman    &    Barnes   Mfg.    Co 10 

White    Mop   Wringer    94 

WilckesJMartin-Wilckes    84 

Wilt    Twist    Drill   Co.,    The    18 

Winnipeg    Ceiling    &    Roofing    Co 91 

Woods,    Walter,    &    Co.,    Ltd 73 

Woon.     R.,     &     Co 83 

Wrought    Washer    Mfg.     Qp 76 

Yale   &   Towne.   Ltd 22 

Wright,     E.    T.,    Co.,    Ltd 31 


THE  WHITE  MOP  WRINGER 

always  bears  this  trade-mark 
LOOK  FOR  IT. 

Janitors  and  Housekeepers  praise  these 
wringers,  because  they  wring  easily  and 
neatly,  are  durable,   practical  and  useful. 

Ask  your  jobber  for  them  or  write  to  us. 

White   Mop   Wringer  Co.,   Fultonville,  N.Y 


No.  50*  MITRE  BOX 

This  has  a  single  piece  Frame,  both  the  base  and  the  back  of  which  are 
accurately  machined. 

The  Saw  Guide  Uprights  are  steel  rods  and  carry  the  Saw  Guides  in 
which  the  saw  works.  The  Uprights,  which  are  instantly  removable,  are 
adjustable. 

The  special  feature  of  these  Boxes  is  that  any  ordinary  Panel  Saw  may 
be  used  in  place  of  a  Back  Saw  if  desired.  A  strong  and  accurate  tool 
at  moderate  price. 

No.  50%  List   Price  each   $5.50 

No.  60%  with  20  in.  Back  Saw  "  "       $7.50 

Stanley  Rule  &.  Level  Co* 

New  Britain,  Conn.  U.S.A. 
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That 

Trade- Mark 


On  the  back  of  a  STANLE  Y 
No.  241  Butt  Distinguishes 
the  Original  No.  241  Butt  sold  in  Canada  and 
elsewhere  from  inferior  imitations. 


The  Stanley  No.  241  is  a  Wrought  Steel,  Loose  Pin  Butt  with  a  Planished  Surface  and  a  Plated 
rinish.  It  sells  for  a  little  higher  price,  because  it  is  worth  more  money.  And  it  is  worth 
more  money,  because  it  is  better  made  in  every  respect.  Let  your  own  good  judgment  decide — 
that  s  enough.    We  can  make  prompt  delivery  in   any  quantity  of  all  Stanley  Products. 

Failing  to  get  Stanley  No.  241  Butts  from  your  jobber,  we  shall  be  pleased  to  quote  prices  direct. 


See  page   1    for   Vpag« 
advertisement. 


THE  STANLEY  WORKS 

A.  Macfarlane  &  Co.,  Montreal.     Canadian  Representatives 

Chicago  NEW  BRITAIN,  CONN.  New  York 


CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting-   Goods. 

H.   S.   Hewland  Sons  ft  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet   Metal   Product*  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson  ft   Richardson,   Montreal. 
Spools   and   Bobbins. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
Spring   Hinges,  etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.    Ramsay   &   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The  Can.    H.    W.   Johns-Manville  Co., 
Ltd.,  Toronto. 

A.    Ramsay  ft   Son    Co.,    Montreal. 

G.   F.  Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint   &    Glass   Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerrille. 

G.   F.   Stephens  &   Co.,   Winnipeg. 

A.  Ramsay   &    Son    Co.,    Montreal. 
Winnipeg   Paint  ft   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
The    Stanley    Works,    New    Britain. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Steel,   High    Speed. 

Henderson  ft  Richardson,  Montreal. 
Steel,   Cold    Rolled    Strip. 
Morris  ft  Bailey  Steel  Co.,   Pittaburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel    Wire    Hoops. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
MoClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,  Ltd.,  Toronto. 

E.  T.    Wright   Co.,    Ltd.,    Hamilton. 
Store    Ladders. 

F.  E.   Myers  ft  Bro.,    Ashland,    Ohio. 
Storks  and    Dies. 

Butterfleld  ft  Co.,    Rock   Island,   Que. 
Stores,  Furnaces. 
Burrow,    Stewart   &    Milne    Co.,    Ham- 
ilton. 
Clare   Bros,   ft   Co.,    Preston. 
Gait  Stove  &  Furnace  Co..  Gait, 
Gurney    Foundry    Co.,    Toronto. 
Findlay    Bros.,     Carleton    Place. 
Thos.    Daridson    Mfg.    Co.,    Montreal. 


Kir-Ben.     Ltd..     Almonte. 

McClary's,    London,    Ont. 

Pease   Foundry   Co.,   Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock. 
Stoves,    Gas. 

Burrow,    Stewart   &    Milne    Co.,    Ham- 
ilton. 

Gurney   Foundry   Co..    Toronto. 

McClary    Mfg.    Co.,     London,    Ont. 
Taps. 

Butterfleld   &   Co.,    Rock    Island,    Que. 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Tacks. 

Steel   Co.   of  Canada.    Ltd.,    Hamilton. 
Tapes. 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 

Lufkin   Rule   Co.,    Windsor,    Ont. 

J.   Rabone  ft  Sons,   Birmingham,   Eng. 
Technical    Books. 

MacLean   Publishing   Co.,    Toronto. 
Tents   and    Awnings. 

Scythes   &   Co.,    Toronto. 
Threshing    Tools. 

Pratt  &   Whitney   Co.,    Dundas,    Ont. 
Tiling,   Wall   and   Floor. 

The  Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 

Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson   &   Richardson,    Moutreal. 

A.  C.    Leslie   &   Co.,    Montreal. 

B.  &   3.   H.   Thompson   ft   Co.,    Mont 
real. 

Tinware. 

Hoods,  Ltd.,  Birmingham,  Eng. 
Tools. 
Buck    Bros.,    Milbury,    Mass. 
The  Chapin   Stephens  Co.,   Pine  Mea- 
dow,   Conn. 
The      Goodell-Pratt     Co.,     Greenfield, 

Mass. 
Millers    Falls    Co.,    New    York. 
Robt.    Sorby   &    Sons,    Sheffield. 
Stanley     Rule     and     Level     Co.,     New 
Britain. 
Tools,    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 
Richards- Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Torches. 

Clayton  ft  Lambert  Mfg.  Co.,  Detroit. 
Tool    Handles    and    Lumbering 
Tools. 
The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 
J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
T'TP^ntine. 
Prairie   City  Oil   Co.,    Ltd.,    Winnipeg. 

Man. 
Turpentine  Producers'  Agency,  Toronto. 


Vacuum    Cleaner*. 

Northern    Electric    Co.,     Montreal. 
Onward    Mfg.    Co..    Berlin,    uni. 
Clements    Mfg.    Co.,    Toronto. 
Varnishes;   Sec  Paint*. 
Berry    Bros.,    Ltd.,    Walkerrille,    Ont. 
Dougall   Varnish    Co.,    Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial    Vamish    &    Color    Co.,    To- 
ronto. 
Pratt    &    Lambert,    Bridgeburg. 
A.    Ramsay  ft   Son  Co.,    Montreal. 
G.    F.    Stephens  &   Co..    Winnipeg. 
Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Ventilators. 
Pedlar    People,    Ltd.,    Oshawa. 
Metal   Shingle  ft  Siding  Co.,   Preston. 
Metallic    Ceiling    Co.,    Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    ft    Richardson,    Montreal. 
Wall  Plaster. 
The    Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash   Boards. 
Wm.    Cane   ft    Sons    Co.,    Newmarket, 

Ont. 
Meakins  ft  Sons,  Hamilton. 
Wash   Tubs. 
Wm.    Cane    ft    Sons    Co.,    Newmarket, 
Ont. 
Washing  Machines.  Etc. 
J.   H.   Connor  ft   Son.   Ottawa.   Ont. 
Cummer-Dowswell,      Ltd.,      Hamilton 

Ont. 
Henderson    ft    Richardson.    Montreal. 
D.    Maxwell    ft   Son,    St.    Mary's.    Ont. 
Northern     Electric     Co.,     Montreal. 
London    Foundry    Co.,    London. 
Wegon    Jacks. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wall  Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio, 
Washers. 
P.  L.   Robertson   Mfg.   Co.,   Milton. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Wecders. 

C.   S.  Noreross  ft  Sons,   Bushnell,   111. 
Whips. 

Hamilton    Whip   Co.,    Hamilton,    Ont. 
White   Lead. 
Brandram-Henderson     Co.,     Montreal. 
Steel  Co.   of  Canada.   Ltd.,    Hamilton. 
G.    F.    Stephens  ft   Co.,    Winnipeg. 
Wholesale    Hardware. 
Caverhill,   Leannont  ft  Co.,    Montreal. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 


Lewis  Bros,  ft  Co.,  Montreal. 

Miller,    Morse    Hdw.    Co..    Winnipeg. 

Simmons  Hdw.  Co.,  St   Louis,  Mo. 
Window    Screens. 

Sanderson,    Harold    Co.,    Paris,    Ont. 
Window    Guards. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.  _ ..      _       ., 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire    Door    Guards.  _ 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,   Iron,   Steel,  Brass  and 

C  B?  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  ft  Richardson,  Montreal. 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Stee/'Co.  of  Canada.   Ltd.,  Hamilton. 
Wire 

Northern    Bolt    ft    Screw    Co.,     Owen 
Sound,    Ont.  , 

Northern     Electric     Co.,     Montreal. 

P.   L.    Robertson   Co.,    Milton. 
Wire   Mats. 

Andrews  Wire  Wks.  of  Canada,   Ltd.. 
Watford,    Ont.  . 

Canada  Wire  ft  Iron  Goods  Mfg.  Co- 
Hamilton.  .     ,„      ... 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire   Goods.   Bright. 

Steel   Co.  of  Canada,   Ltd.,  Hamilton. 
Wire    Goods. 

Acme  Steel  Goods  Co.,   Chicago,   New 

J.   E.   Beauchamp  ft  Co.,   Montreal. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire    Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire    Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson  ft   Richardson,    Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerrille. 
G.    F.    Stephens  ft   Co.,   Winnipeg. 
Winnipeg    Paint    ft    Glass    Co.,    Win 
nipeg. 
Wrenches. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman     ft     Bams     Mfg.     Co.,     St. 
Catharines. 
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BARRELS  OF  PROFIT 

Ross  Rifle  Barrels  are  "barrels  of  profit"  to  any  dealer 
as  they  give  satisfaction  to  the  purchaser  as  well  as  to  the 
aealer.  Every  Ross  Rifle  is  good  in  its  class,  the  Ross  .280 
High  Velocity  Sporting  Rifle  having  won  as  enviable  a 
place  for  itself  among  hunters  of  big  game  as  the  Military 
and  Target  Ross  and  Ross  Cadet  (22  calibre)  among 
target  shots. 

Fall  will  soon  be  here.    See  that  your  stock  is  complete. 

THE  ROSS  RIFLE  COMPANY 

QUEBEC,    CANADA 
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Atki 


ins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let    us 
tell   you    how.       A   letter   or     post  card    is   sufficient. 

ATKINS  Sterling  SAWS 


For  Every  Purpose 
A  Perfect  Saw 


E.  C.  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 
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Vancouver  Branch: 

109  Powell  St. 


TT  A  R  DWARR    AND     META  L 


Galvanized    Steel    Sheets 


Apollo, 


Queen's  Head, 


Fleur-de-Lis. 


Ask  us  about  Apollo  Keystone  Copper-Bearing  Sheets. 
Drop  us  a  card  and  we  will  send  you  our  monthly  stock  sheet  and  full  particulars. 


The  Roofers  Supply  Co.,  Limited 


Toronto,  Ont. 


Importers,  Jobbers   and   JYLanufacturers 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,   free  and   clear,  and   in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED  SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


/UFK/N 


THAN  YOU  EVER  NEED  TO 
SELL      (UFKIN        GOODS 


/UFKiN  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIMPLE  EXPLANATION :     Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


fUFKiN 


Goods 


The /i/fkin Rule {?o.of{?anada.Lti>*  W/ndsor.ont. 
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McKay 
Chains  and  Forgings 


! 


) 


Proof  Coil 
B.B.  Crane 
B.B.B.  Crane 
Boom 


CHAINS : 

Crown  Crane  or  Dredge 
Swedish  or  Norway  Iron 

Switch  or  Log 
Brake  Sling 


I 


1 


FORGINGS : 

Staybolts  Hooks 

Journal  Wedges 
Chain  Dogs 
Cockeyes  and  Rings 
Ring  Bolts 


! 


Shackles 
Guy  Rods 
Eyebolts 


MANUFACTURED   BY 


Jas.  McKay  Company,  Inc. 

Pittsburgh,  Pa.,  U.S.A. 


I 


CANADIAN  SALES  AGENTS: 

B.  &  S.  H.  THOMPSON  &  CO.,  LIMITED 

MONTREAL  TORONTO  WINNIPEG 


Canada's    Only    Hardware     Weekly 


mmm 


t&blished  1 


ished  Every  Sat 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED 

Vol.  XXVI.  Publication  Office:  Toronto,  Canada 

July  25,  1914 


No.  30 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS   OF 
SMOOTH     STEEL  WIRES Bright,  annealed,  oiled  an  1  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES  —  WIRE  NAILS  —  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,    MONTREAL 

MANUFACTURERS   OF 

BAR    IRON    and    STEEL:     Rounds,  Squares   and    Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING   AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS   OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WORKS:    LACHINE  CANAL, 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Vs  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also   manufacture 
NIPPLES  in  all  sizes — blaek  or  galvanized. 

-      MONTREAL 


HARDWARE    AND    METAL 


Sectional 
Cylinder  Set 

Cast  Brass  and 
Bronze 


Very  popular  for  resi- 
dences. Inside  sets  and 
trims  made  to  match  all 
designs. 


Belleville     Hardware     & 
Lock    Mfg.  Co.,    Limited 

BELLEVILLE,  ONT. 


To  make  a  sliding  door  fit  into  the  jambs 
like  a  swing  door,  use 

RICHARDS-WILCOX 

FLUSH  HANGERS 

High-grade     Hanger    for    Garages,    Warehouses     and 

Barns  of  the  better  class.     Frame  is  a  steel  forging. 

Bearings  are   "high  duty"   steel   balls. 

Easy  to  install.     Easy  to  operate. 


fcchards  Wilcox- 


CANADIAN 
COMPANY,  Ltd. 
LONDON,  ONT. 
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BE  SURE  THAT  YOU   STOCK   YOUR   MOTOR 
SUPPLY  DEPARTMENT  WITH 

CARBORUNDUM 

Valve  -  G  rinding  Paste 

■rlPHE  fastest,  cleanest-cutting  valve-grmd- 

*  ing  paste  made  —  for  all   motor 
engines. 

It's  a  mixture  of  the  hard,  sharp,  fast-cut 
ting  Carborundum  grains  and  a  high-grade 
grease. —  Cuts  the  carbon,,  removes  the  pit  marks  quickly,  easily 

Put  up  in  neat  outfits,  single  tubes  and  pails  — 
coarse  and  fine.     Ask  about  the  •  display  cartons. 

Have  X)ou  entered  the  great  Leaders  of  the  World 
windoro  display  contest? 


THE  CARBORUNDUM  COMPANY 

NIAGARA  FALLS,  N.  Y. 


Valve-Grinding  Outfit  for  the  car  owner. 
Two  tubes,  coarse  and  fine.  Carborun- 
dum cloth  for  general  use. 
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Pumps  of  All  Kinds 

We  will  gladly  help  you  to  choose  the  right  pump  for  your 
service  or  that  of  your  customer.  Our  experience  placed, 
through  you,  at  the  disposal  of  your  customers  will  give  them 
that  sendee  which  will  make  them  permanent,  profitable 
patrons. 

Goulds  Reliable  Hand  Pumps  and 
Fairbanks-Morse   Water   Systems 

will  solve  any  pump  problem  most  economically  and  to  the 
lasting  satisfaction  of  your  customers.  Built  on  common-sense 
lines,  they  are  designed  for  durability  and  ease  of  operation. 

Write  at  once  for  information  regard- 
ing your  particular  problem. 

The  Canadian  Fairbanks-Morse  Co.,  Ltd. 

Montreal  Toronto  Winnipeg  Calgary  Quebec 

Ottawa         Regina         Edmonton         I  St.  John         Hamilton 

Saskatoon         Vancouver         Ft.  William         Victoria 


Ipada's  Departmental  House  for  Mechanical  Goods 


Martin 


20  Gauge 
J/    Hammerless  Pump  Gun 


Shooters  will  buy  this  gun  in  prelerencc  to  any  other  "20"  because: 

They  prefer  a   "  pump  gun  " — and  this  is  a  beauty  ! 

They  like  [its  handsomely    matted  bariel — costs  extra  on   any 

other  standard  grade  pump  gun  ! 
They  want  to   use  2  j-inch  shells — as  well  as  2j — and   this  gun 

will  do  it  ! 
The  optional   28-inch    barrel— will  sell  this  gun   to   many   who 

would  not  buy  the  standard  25-inch. 
This  neat   little,  sweet    little  pump   gun  will  delight  the  true 
sportsman   by  its  clean   simplicity    and   surprising  efficiency   as  a 
game-getter.     It's  a  perfect  gun  for  snipe,  quail,  partridge,  wood- 
cock, squirrels,  rabbits,  etc. 

It  handles  fast  and  with  wonderful  precision — and  has  ample 
range  and  power — and  the  light  weight  of  gun  and  shells  eliminates 
fatigue  and  adds  zest  to  the  sport. 


Standard  Grade  A  gun  has  25-inch  matted  barrel  ; 
5    shots;    weighs    about    5?    lbs.        Retail,    $24. On. 

Like  the  12  and  16  gauge  Marlin  hammerless,  the  new  20-gauge 
has  solid  top,  side  ejection,  matted  barrel,  take-down  construction, 
and  the  solid-steel-breech  and  safety  features  that  make  it  the  safest 
breech-loading  gun  built. 

Order  a  sample  to-day!  Show  your  customers  the  splendid, 
high-grade  matted  barrel — without  extra  charge.  Explain  how 
it  uses  2|  as  well  as  the  regular  2J-inch  shells,  allowing  good  stiff 
loads  for  duck  and  trap  shooting  And  the  28-inch  barrel,  if 
preferred,  for  increased  weight  or  range,  at  same  price.  You  will 
find   it  easy   to   sell  ! 

Did  you  receive  your  circulars,  trade  price  list 
and  counter  sign  ?       If  not,  write  us  to-day  ! 


7%e  /ffar/in  firearms  Co.  91  Willow  Street,  New  Haven,  Conn. 
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Cut  the  Ice  Bills 

Half-in-two 


Success 


ALL-STEEL 

REFRIGERATORS 

are  great  Ice  Savers 

Built  Like  a  Vacuum  Bottle. 


No  Wood 

to  decay,   ab- 
sorb mois- 
ture, retain 
odors, 
harbor 
germs,   or    to 
swell,  warp 
or  crack. 

8  Wall 
Insulation 

With 
Dead  Air 

Space 


Cottage  Style 


Aluminum  Outside 

White  Enamel  Inside       Galvanized  Ice  Chambe. 

LEWIS  BROS.,  Limited,  Montreal 


Large  Family  Style 


OTTAWA 


TORONTO 


VANCOUVER 
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Keep  Posted! 


Things  are  moving  in  the  retail  hardware  world. 

Methods  which  were  deemed  good  a  few  years  back  have 
been  thrown  into  the  discard  in  favor  of  newer  ideas,  which 
better  meet  the  conditions  of  increasing  competition. 

Are  you  keeping  posted  on  these  new  methods?  Is  your 
store  thoroughly  abreast  of  the  times,  in  stock,  in  appear- 
ance, in  system  and  in  salesmanship? 

If  you  are  reading  each  issue  of  Hardware  and  Metal,  you 
are  entrenching  your  business  behind  the  ramparts  of  new 
and  improved  ideas  of  merchandising,  which  will  help  you 
in  meeting  any  business  crisis  that  may  arise. 

Every  week,  Hardware  and  Metal  contains  vital  facts  per- 
taining to  your  business,  presented  in  an  entertaining  way. 
Each  issue  will  well  repay  your  perusal. 

But  the  very  best  efforts  of  our  editorial  staff  have  been 
focused  on  Hardware  and  Metal's  Annual  Fall  Number,  to 
be  issued  August  22.  You  will  find  it  the  most  readable  and 
valuable  number  of  a  trade  paper  that  has  ever  reached  your 
store. 

It  will  pay  you  to  keep  this  number  on  file  for  months,  as  a 
text-book  on  hardware  retailing.  A  cord  in  the  upper  left- 
hand  corner  will  make  it  possible  for  you  to  hang  it  in  a 
convenient  spot  where  you  and  your  clerks  can  constantly 
refer  to  it. 
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SNIP 


•QUALITY", 


ADVISE 


ENAMELED  WARE 


THESE  HOT  DAYS 

Keeps  clean  with  little  labor. 
Makes  for  a  bright  kitchen. 


THREE  STANDARD  WARES 

PEARL — A  general  utility  ware,  Pearl  Gray  inside  and  out. 
DIAMOND — Blue  and  White  outside,  light  finish  inside. 
SNIP  WHITE— Porcelain  White  inside  and  out. 


SMP 


'QUALITY' 


Shipments 
Made  Promptly 


5  MP, 


•QUALITY' 


v*» 


SMP 


•QUALITY', 


the  SHEET   METAL  PRODUCTS    CO.  OFL,cMA™A 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 


Are  Yon  One  of  the  Capable  Men 

of  Your  Locality? 


Does  your  present  income  permit  you  to  enjoy  all  the 
every-day  luxuries,  an  occasional  vacation  trip,  a  new  watch, 
bicycle,  or  possibly  an  extra  fall  suit? 

We  are  anxious  to  appoint  a  capable  man  in  your  district 
to  represent  MacLean's  and  The  Farmer's  Magazine. 

In  all  parts  of  the  country  hundreds  of  energetic  men  are 
representing  our  publications,  supplementing  limited  home 
incomes,  or,  in  other  cases,  making  this  work  their  only 
vocation.  Some  of  them  earn  more  than  managers  of  lead- 
ing concerns. 

The  work  is  enjoyable,  keeping  you  out  of  doors  and  in 
touch  with  the  activities  of  the  community.  You  will  not  be 
a  canvasser,  for  as  a  representative  of  MacLean's  or  Farmer's 
Magazine  you  will  be  received  as  one  of  the  successful, 
capable  men  of  the  community.  Consequently  your  success 
is  assured  from  the  very  start. 

On  each  order,  new  or  renewal,  you  will  receive  a 
definite  commission,  so  that  your  salary  will  be  gauged  en- 
tirely by  your  efforts.  No  previous  business  experience  is 
necessary.  We  coach  you  and  co-operate  with  you  at  all 
times.  If  you  will  write  us  to-day,  we  will  gladly  tell  you 
further  about  the  work. 

Do  not  delay  Writing 

The  MacLean   Publishing    Company,   Limited 

143-149  UNIVERSITY  AVE.  TORONTO,  CANADA 
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SAMSON  ROOFING 


'HIS  ENDUP 


THIS  END  UP 


'HIS  ENDUP 


SAMSON  I   I  SAMSON 

READY  I      I    READY  I  ftEA[>Y 

Kqofinc  I    I  Roofing  I  I  Kooriftf 


&$$?« 


'His  endup 

SAMSON 

READY 
cROONNC 


A  Good  Remedy  for  Roofing  Ills 

Made  to  meet  the  require- 
ments of  particular  buyers — 
the  people  who  investigate 
thoroughly  and  make  sure  of 
the  quality  of  everything  they 
purchase. 

AB-SO-LUTE-LY 
GUARANTEED 

H.  S.  HOWLAND,  SONS  &  CO. 


WE  SHIP  PROMPTLY 


J 

WHOLESALE    HARDWARE 
TORONTO 

Q RAH AM    NAILS    ARE     THE   BES1 


LIMITED 


OUR    PRICES    ARE    RIGHT 


HARDWARE    AND    METAL 


AMERICA  TROLLEY  HANGERS 


Tandem  Trucks. 

Doors  can  swing 
out. 

Universal    favorite 

for 

Warehouse, Garage 

Factory  and  Barn 

Doors. 

Packed — one  pair 

in  a  box  with  screws 

and  bolts  and  three 

brackets. 


Hardened    Roller 

Bearings,  very 

strong  and  well 

made.     Lateral 

adjustments,  anti- 
friction, forged- 
steel  yokes  and 

built  for  hard  usage. 

Rail  brackets  are 
corrugated  and 
track  is  heavy. 

Recommended  to 
give  satisfaction. 


WEIGHT  PER  DOZ.  PRS.  115  LBS. 


Canada  Steel  Goods  Co.,  Ltd.        Hamilton,  Ont. 


Magnets    That     Will    Draw    Warm    Weather    Business 

MECHANICAL  WASHERS  AND  WRINGERS 


Electric  Engine  and  Water  Power  Driven  Machines  that  Embrace  the    Very 
Latest  Features,  including  Swinging  Wringer,  Removable  Tub,  Etc. 

Made  by  CUMMER-DOWSWELL,    Limited.   Hamilton,   Can. 


Agents— W.  L.  HALDIMAND  &  SON,  MONTREAL 


H.  F.  MOULDEN  &  SON,  WINNIPEG 


HARDWARE    AND    METAL 
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ROLLED  AND  CUT-THREAD 

MACHINE  SCREWS 


-IN- 


Flat,  Round,  Fillister  and  Oval  Heads 


Xj 


© 


IRON,  BRASS  AND  BRONZE 

Large  Stocks  in  Leading  Sizes.        Specials  Made  to]  Order. 

Write  us  for  list  and  discount. 


$ 


HAMILTON 
VICTORIA 


Sales  Offices : 
MONTREAL  TORONTO 

VANCOUVER  ST.  JOHN 


WINNIPEG 
HALIFAX 
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90%    Of   The  Canadian  File  Business  Goes  To 

Dealers  Handling 
NICHOLSON-MADE-FILES 

BRANDS: 

Kearney  &  Foot 

Great  Western 

American 

Arcade 

Globe 

They  deserve  this  prosperity  because  they  "deliver  the  goods."  They're 
getting  more  of  it  daily — because  they  teach  File-Users  the  Advantages 
of  using  two  NICHOLSON-MADE- FILES  instead  of  one— the  saving  in 
time,  the  increase  in  quantity  and  advance   in   quality   of   work   done. 

If  you're  not  now  sharing  the  prosperity  of 
NICHOLSON  Dealers,  get  in  touch  with 
your  Jobber  on  this  subject — or  write  us  to-day. 

NICHOLSON   FILE  COMPANY,   PORT  HOPE 

"50  Years  of  Knowing  How  and  Doing  Right." 


ROGERS' 


Portland 


CEMENT 


The  Cement  with  the  Bulldog 


Not  only  a  bull-dog  grip  in  its  use,  but  also  a  bull-dog  grip 
on  its  users.    Our  customers  are  our  fast  friends,  and  fast 
friends  of  our  agents.    Drop  us  a  line  to-day  for  the  proposi- 
tion that  will  make  some  friends  for  your  hardware  store. 

ALFRED    ROGERS,  Limited 

28  West  King  Street,  Toronto 
N.  J.  Dinnen  &  Co.,  Western  Sales  Mgrs.,  Winnipeg,  Man. 
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tarrett 


ertotce 


HlK    l*Ai) 


15,000  Requests 
for  Starrett  Catalogue 

Last  year  we  received  15,000  inquiries  in  answer  to  our  advertisements  in  many 
papers.  Nearly  every  inquiry  is  keyed  so  that  we  know  what  papers  are  pulling 
best  and  also  which  of  our  ads.  appeal  most  strongly. 

There  are  letters  in  this  pile  from  all  over  the  world  and  from  all  kinds  of  men  —  purchasing 
agents,  foremen,  superintendents,  machinists,  carpenters,  chauffeurs,  engineers,  clerks,  doctors, 
lawyers,  and  so  on.  Some  requests  come  on  letterheads  of  prominent  com- 
panies, some  from  government  department  offices,  some  from  municipal  and 
state  offices,  some  come  on  post  cards  and  some  on  scraps  of  wrapping  paper. 
But  every  man  gets  a  catalog,  and  if  there  is  a  hardware  dealer  in  his  town, 
the  dealer  is  notified  of  the  inquiry  and  the  man  is  told  to  go  to  that  dealer. 
That  is  what  we  call  "Sales  Service"  for  the  dealer. 


Is  your  stock  of  Starrett  Tools  ready  to  meet  any  request  that  comes?    If  not, 
stock  up.    Don't  lose  a  sale  because  you  are  not  prepared. 


The  L.  S.  Starrett  Company 

WORLD'S  GREATEST  TOOL  MAKERS 

ATHOL,  MASS. 

NEW   YORK— 150  Chambers  Street  CHICAGO,  111.— 17  No.  Jefferson  Street 

LONDON— 36-37  Upper  Thames  Street,  E.C. 

We  manufacture  Fine  Mechanical  Tools— Bevels,  Calipers  and  Dividers,  Centre  Testers,  Clamps,  Drill  Blocks,  Gages,  Hack 
Saws   and  Frames,  Levels,  Micrometers,  Rules,  Scribers,    Speed    Indicators,  Squares,  Test    Indicators,   etc. 
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A  BOOK  THAT  SAVES  MONEY 

"Digest  of  the  Mercantile  Laws 
of  Canada" 


A  READY  REF- 
ERENCE  FOR 
BUSINESS  MEN 
AND  THEIR 
ASSISTANTS. 
A  GUIDE  TO 
THEIR  DAILY 
BUSINESS 


TREASURE  OB  THE  LAW  OPPJC8 


Digest  of  Canadian 
Mercantile  Laws 


LEGAL  AND  BUSINESS  FORMS 


IN  RENTING 
A  STORE,  PRO- 
CURING A  LOAN 
OR  COLLECT- 
ING A  DEBT, 
THIS  BOOK 
WILL  SAVE 
YOU  MAN  Y 
DOLLARS 


No  work  ever  published  in  Canada  equals  it  for  business  men.  A  veritable  consulting 
library  on  this  one  line  so  universally  needed.  Based  on  Dominion  and  Provincial 
Statutes  and  Court  Decisions.  Indorsed  by  barristers,  sheriffs,  magistrates  and  con- 
veyancers. 

Below  appears  a  few  of  the  questions  it  answers.  These  are  picked  out  at  random  from 
the  book. 


If  you  endorse  a  cheque  which  bank  cashes,  are  you 
liable  to  the  bank  for  the  amount,  if  the  cheque  were 
forged  or  raised? — 173. 

(The  figures  after  each  question  refer  to  the  section  in 
the  "Digest"  which  gives  the  answer.) 
Can  Interest  written  "one  per  cent,  per  month"  in  a 
note  be   collected  by  "legal  process  ?" — See  sections 
345,  185. 

In  going  security  on  a  note,  what  is  the  difference  be- 
tween writing  your  name  on  the  face  of  the  paper  or 
en  the  back? — 171. 

Why  is  it  that  a  verbal  agreement  to  buy  real  estate 
with,  say  $100  paid  down  "to  bind  the  bargain,"  does 
not  bind  either  seller  or  buyer? — 451. 
If  a  proposition  is  made  to  you  by  letter  and  you  accept 
it  by  letter,  do  you  know  the  exact  time  when  the  con- 
tract is  closed? — 39. 

How  many  years  does  it  take  a  promissory  note,  a  book 
account,  a  judgment  or  a  legacy  to  outlaw  in  your 
province?— 356,  359,  360,  367. 

How  long  m&y  the  drawee  legally  bold  a  draft  for 
acceptance  ? — 209. 

If  a  man,  in  the  presence  of  witness,  makes  a  verbal 
agreement  to  buy  a  wagon,  say  for  $53,  but  does  not 
take  possession  of  it,  will  the  sale  be  binding? — 500. 
What  effect  has  it  on  a  will  if  only  one  person  signs  it 
as  a  witness? — 815. 


If  the  wife  or  husband  of  a  legatee  signs  the  will  as 
a  witness,  what  is  the  effect? — 816. 
"A,"  in  paying  off  a  Mortgage,  gave  mortgagee  a 
marked  cheque  on  which  was  written:  "This  cheque 
is  given  and  received  as  a  full  settlement  and  dis- 
charge of  Mortgage  No. ."  Is  that  a  legal  dis- 
charge?— 410. 

If  a  person  goes  with  his  hired  man  to  a  merchant 
and  says:  "Give  this  man  the  goods  he  may  need  up 
to,"  say  "$15,  and  if  he  does  not  pay  you,"  say, 
"within  thirty  days,  I  will,"  will  the  promise  bind 
him?— 110. 

If  stolen  goods  are  sold  to  an  innocent  purchaser  for 
value,  can  they  be  taken  from  him? — 513. 
How  may  a  person  legally  add  "&  Co."  to  his  name, 
or  use  any  special  name  other  than  his  own  as  a  firm 
name,  without  having  a  partner? — 694. 
"B"  claims  that  the  Canadian  Bills  of  Ex.  Act  allows 
him  two  days,  in  addition  to  the  day  of  presentment, 
to  accept  a  sight  draft,  and  then  three  days  of  grace 
in  which  to  pay  it — six  days  in  all.  Is  he  right? — 
209,  217. 

If  you  rent  a  property  for  a  year,  the  rent  payable 
monthly,  and  remain  on  after  the  year  expires,  are  you 
a  yearly  or  a  monthly  tenant? — 580,  608. 
Can  you  garnishee  a  debtor's  money  deposited  in  a 
bank  if  you  know  it  is  there? — 885,  295. 


Forwarded  direct  post  free  on  receipt  of  price. 
Keep  the  book  ten  days,  and  if  it  is  not  worth  the  price,  return  it  and  get  your  money  back.  If  remitting  by  cheque  make 
same  payable  at  par,  Toronto.    Eastern  Edition,  Price,  $2.00.    Special  Western  Edition,  $2.50. 

To  meet  the  needs  of  subscribers  in  New  Ontario  and  the  Western  Provinces,  where  land  is  under  The  Land  Titles  System 
of  Registration,  an  Appendix  of  16  pages,  containing  a  synopsis  of  the  Land  Titles  Acts,  has  been  added  to  our  regular 
edition,   thus   constituting   a   special   "Western   Edition."     Price,  $2.50. 


Eastern  Edition,  Price  $2.00 


Special  Western  Edition,  $2.50 


THE  MACLEAN  PUBLISHING  CO.  LTD. 

Montreal  Toronto  Winnipeg 

BOOK  DEPARTMENT 
143-153  University  Ave.,  TORONTO 
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If  your  jobber  does  not  handle 
the  "Dominion"  we  want  you  to 
write  us  direct  for  prices. 


Bronze 
Door  Pull 


y%.     Solid  Bronze  or 

If  your  jobber  can- 

pply  you,  write  us. 


"Dominion" 
Floor  Hing 

Double  Acting 

Tbis   is   a   cbeap  binge — : 
it  is  guaranteed  to  be  equal 
to    any    of    its    kind    on 
market. 

Tbe    Dominion    Floor   Hinge 
is  made  only  in  one  size 
takes  from  lVs  to  1%  d 


No.  444 


Store  Door  Handle 

Solid  Bronze  Metal 

Bevel  Ledge.  For  either  Eight  or  Left  Hand,  and  for  use  with 
any  Standard  Cylinder  Night  Latch.  Solid  Brass  or  Bronze. 
Plate  15%"  x  3%".     Polished  and  Lacquered. 

IP  YOUB  DEALER  DOES  NOT  CARRY  THESE  LINES, 
WRITE  US  DIRECT. 

Taylor-Forbes   Co.,  Limited 


No.  800— Bronze 


Head  Office 
and  Works: 

GUELPH,  ONT. 


Branches  and   Agents  : 

Taylor-Forbes  Co.,  246  Craig  St.  W.,  Montreal;  Canadian  United 
Mfrs.  Agency,  London,  Eng.;  H.  G.  Rogers,  147  Prince  William  St., 
St.  John,  N.B.;  H.  F.  Moulden  &  Son,  Travelers'  Bldg.,  Winnipeg, 
Man.;  Taylor-Forbes  Co.,  Ltd.,  1070  Homer  St.,    Vancouver,  B.C. 


13 


HARDWARE    AND     METAL 


APOLLO  KEYSTONE  GALVANIZED  SHEETS 


COPPER  BEARING 


WEATHER  WEARING 


RUST  RESISTING 


The  best  sheets  on  the  market  for  Roofings, 

Siding,  Guttering,  Cornices,  Pipe,  etc.,  and 

for  all    exposed    Sheet   Metal  Work. 


UNITED    STATES    STEEL    PRODUCTS    COMPANY 

NEW  YORK,  U.S.A.  Branch  Offices,  WINNIPEG  AND  VANCOUVER 

*  SELLING  AGENTS  FOR  EASTERN  CANADA: 

B.  &  S.  H.THOMPSON  &  CO.  LIMITED 


Transportation   Building 
MONTREAL 


Traders  Bank  Building 
TORONTO 


» 
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WHY  USE  A  WOOD  DOOR 

to  protect  your  property  from  the  effects 
of  FIRE,  when  you  can  buy  an 

ALL-STEEL,  HEAVILY  CONSTRUCTED 

SAINO  FIRE  DOOR 

for  just  about  the  same  price1? 

Get  our  booklet  22-H.M.  on  Fire  Doors. 
We  make  all  styles  and  use  the  latest 
approved  trimmings. 

THE  SAINO  FIRE  DOOR  is  fully  ap- 
proved by  underwriters'  laboratories. 

THE  PEDLAR  PEOPLE,  LIMITED 

ESTABLISHED   1861 

OSHAWA  MONTREAL  TORONTO  OTTAWA  LONDON  WINNIPEG 

Makers  of  Skylights,  Ventilators,  Metal  Buildings,  Roofing,  Siding,  Metal  Ceilings,  Etc.      36-F 


S 
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A  Profitable  Business 


jLJ  OW   much  business   is  there  for  you  hardware  men 
and  tinsmiths  in  redecorating  the  interior  of  stores, 
theatres,  hotels,  cafes  and  homes  the  " Metallic"  way? 

Take  a  pencil  and  figure  it  out!  The  answer  will  surprise  you. 


Of  course,  there  is  a  profitable  business  for  you 
ill  recommending  and  selling  "Metallic"  ceilings 
and  walls.  Being  fireproof  and  practically  im- 
perishable, "Metallic"  ceilings  and  walls  are 
vastly  superior  to  lath  and  plaster.  This  super- 
iority in  appearance  and  durability  insures 
repeat  orders — pleased  customers  build  up  your 
reputation. 

N.B. —  We  help  you  to  get  business  by  quoting 
prices  and  assisting  you  in  other  ways,  when 
specifications  are  forwarded  to  us.  Write  for 
information   to-day. 

THE 

Metallic  Roofing  Co., 

Limited 
Manufacturers — Established  1884 


We   help   you    to   estimate   on    interiors   like   this.     There's    money    in   them 

for  you. 


Toronto 


Winnipeg 


TO  THE  HARDWARE  TRADE 

If  you  are  not  already  doing  so,  study  your   own  interests  and  order  a  stock  of 

"Maple  Leaf  Brand  Stitched  Cotton  Duck  Belting 


It  will  give  you  a  better 
return  for  the  money  in- 
vested    than    any     other 


kind  of  belting. 


Get  a  move  on  among  the 
factories  in  your  neigh- 
borhood, and  you  will  be 
convinced  of  the  utility  of 
stocking  "Maple  Leaf." 


You  should  know  our  job- 
bers' prices.  If  you  don't, 
write  us,  and  we  will  be 
pleased  to  post  you. 

"  Maple     Leaf "     is     the 

strongest,  truest  running, 
most  economical  and  effi- 
cient belt  on  the  market. 


Manufactured     Dominion  Belting  Co,,  Limited 

only  by 

HAMILTON,  ONTARIO 
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Tea  Lovers  Will  Gladly 

Pay  You   a   Profit 

when  you  show  them  that  the  "Universal"  Tea  Ball  Tea 
Pot  makes  delicious  tea  of  uniform  flavor. 


In  the  "Universal"  Process  (illustrated 
below)  the  tea  leaves  are  allowed  to  remain 
in  the  liquid  only  until  the  desired  strength 
is  reached.  The  tea  ball  is  then  withdrawn 
and  the  tea  is  ready  to  serve — uniform  in 
flavor,  with  the  last  cup  having  the  same 
strength  as  the  first. 


No.  100 — Copper,  Nickel  or  Silver- 
Plated,    $6.50    to    $8.00. 


Show  your  customers  the  advan- 
tages of  the  "Universal"  process. 
Display  a  good  line  of  "Uni- 
versal" Tea  Ball  Tea  Pots  and 
Samovars,  showing  the  variety 
of  handsome  patterns  and  the 
excellence  of  their  finish. 


The  "Universal" 

Lowering  the  Tea  Ball  into 
Freshly  Boiled  Water 


Process 


No.  300 — Copper,  Nickel  or  Silver- 
Plated,  $6.50  to  $8.00. 


Bring  the  Tea  Lovers  to  your 
store  by  using  our  free  advertis- 
ing service.  Write  for  Booklets, 
Show  Cards,  Newspaper  Electro- 
types or  Street  Car  Signs.  Tie 
our  national  advertising  up  to 
your  own   store. 


No.    200 — Aluminum,    $3.00. 


No.  606 — Samovar,  Cop- 
per, Nickel  or  Silver- 
Plated,  $11.25  to  $12.75. 


Perfect  Tea,  ready  to 
serve.  Tea  Ball  is  en- 
tirely  out   of   liquid. 


No.    400 — Aluminum,    $3.50. 


FOR  ELECTRICALLY  EQUIPPED  HOMES 


"Universal"    Tea    Ball    Tea    Pots 
and   Samovars — Electric   have   the 
"Universal"     tea-making     process 
with    the    added    convenience    o 
electric  heating. 


"Universal"  Electric  Appliances 
are  economical  to  use.  Heating 
units    guaranteed   for   five   years. 


E9044 — Tea    Pot,    $8.50    to    $10.75. 


No.  E934 — Samovar,  $8.75  to  $11.50 


No.  E904 — Tea  Pot,  $7.25  to  $9.25 


(universal)    Landers,  Frary  &  Clark,  New  Britain,  Conn.,  u.s.a.    (universal) 
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You  Can  Trust  Plymouth 


HAVOC  ALONG  SHORE 
OF  THE  HUDSON  RIVER 

Three  'Houseboats,  with  Families  on 


(Nine  runaway  barges,  laden  with  Band, 
gravel  and  other  building  material,  swept 
through  the  numerous  fleet  of  yachts, 
motor  boats,  launches  and  other  small 
craft  moored  In  the  Hudson  River  between 
137th  and  170th  streets  yesterday  morning, 
sinking  at  least  seven  of  thera  and  sending 
166  adrift,  many  of  them  damaged. 

All  day  the  owners  of  the  craft  and  the 
harbor  police  were  busy  searching  for  the 
drifting  vessels,  many  of  them  being  found 
as  far  south  aa  100th  street. 

A-  sudden  squall  out  of  the  nortbwest  art 
two  o'clock  yesterday  morning  parted  the 
hawsers  by  which  trwo  tugs  of  the  CortielJ 
Towing  Company  were  towing  nine  laden 
barges  down  the  river  against  a  rising 
tide.  The  nine  barges,  which  had  been 
lashed  together^  parted,  two  of.  them  being 
blown  Inshore  at  138th  street,  while  the 
tugs  caught -the  other  seven,  towed  them 
Inside  of  the:  cove  at  Fort  Washington 
Point,  opposite  176th:  street,  and  anchored 
them  -while  they  put  out  to  stop  the  other 
two  barges. 

But  these  two  barges  were  blown  ewlftly 
into  the  moorings  of  th*  Colonial'  Yacht 
Club,  at  138th  street,  and  with  such  force 
that  three  motor  boats  were  sunk,  forty 
more  small  craft  were  stripped  from  their 
moorings  and  the  landing  stage  was' 
smashed.  The  freed  vessels  started  down 
stream.  Their  cabins  had  been  crushed  In 
by  thfe  barges,  their  sides  scraped  and  their 
seama^Bprorig  in  many  instances. 

Tqe  wrecking  of  {he  landing  stage. 


The  news  story  opposite  goes  to 
show  how  much  damage  may 
result  from  the  parting  of  a 
rope.  Viewed  in  this  light, 
every  poor  or  overstrained  rope 
is  a  public  menace. 

A  man's  responsibility  does  not 
end  with  himself — it  embraces 
everybody  whom  his  dealings  or 
actions  may  affect. 

You,  as  a  dealer,  can  do  much  to 
fulfill  your  responsibility  by  sell- 
ing only  Plymouth  Rope,  which 
is  reliable,  and  by  educating 
buyers  to  purchase  new  rope 
oftener. 

Both  these  courses  are  also  pro- 
fitable— in  money  and  good-will 
alike. 


Independent  Cordage  Co.,  Limited 

Canadian  Sales  Agents 

55  Colborne  Street,  Toronto,  Canada 

Stocks  at  Toronto,        Montreal,        Halifax,        St.  John,        Winnipeg,  Vancouver 


1'iBffgBBg 
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io.  1  —  15"  Gap  Foot- 
Power  Square  Shear 

If  you  want  a  shear  that  does 
Superior  Work  order  one  to-day 

FROM 

The  Brown  Boggs  Co. 

LIMITED 
HAMILTON,   CANADA 

Western  Representatives  : 

MESSRS.  BISSETT  &  LOUCKS,  LIMITED 

Winnipeg  and  Edmonton 


BB"  SQUARE  SHEARS 


Foot  and  Power 

Made    in    lengths    from    20    inches    up  to    120    inches 


8-Ft.,   Foot-Power,   Cornice-Makers'  Square   Shear 


TRIMO  TOOLS  Are  Universally  Commended 


What  has 
been  ac- 
complished 
by  the 

Trimo 
Pipe  Wrench 

is  fast 

being 

achieved 

by  the 

Trimo 
Pipe    Cutter 

Send  for  Catalog 
No.    150 


Success  is  Its  Own  Recommendation 


TRIMO  PIPE  CUTTER 


The  name  TRIMO  will  be  found  on  every  TRIMO  Tool 


Drop-Forged 
Frame.  All 
parts  inter- 
c  h  a  ngeable. 
Con  vertible 
from  a  one 
to  a  three- 
wheel  cutter 
by  simply  re- 
moving and 
s  u  bstituting 
wheels. 


MADE  BY 

Trimont  Manufacturing  Company, 


ROXBURY,  MASS. 
(Boston) 
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MANUFACTORY:    Surrey    Works,    Smethwick,    Birmingham,    England 
SHOWROOMS :  30-35  Drury  Lane,  London,  W.C. 

MANUFACTURERS 

OF  EVERY  DESCRIPTION  OF 

Builders,  Cabinet  Makers  and  Furnishing 

BRASS    FOUNDRY 

LIGHTING  FIXTURES 

METALLIC  BEDSTEADS 

10067.       Evered'i      "Everedy     II."      Patent 

Fanlight  Opener.     For  opening   and   closing  jt>  /-«  j     «r>     i_ 

any  type  of  Fanlight,  skylight,  casement,     Brazed    rJrass   and     Copper    1  ubes,     and    r>rass  leased    1  ubes 

etc.,    of    either    hand,    without    removal    of 

parts,   or  any  alteration,  except  the  turning         A  titt  •  i  o      /"*  ti       orvo    t  c      t  •       i  t>i       i       r^   i 

of  riveted  joint..   No  loose  parts  to  get  mis-      Agents:     R.   Hartndge  &  Co.,  Ltd.,  dOd  Leeson  &  Lmeham  Block,  Calgary, 

Alberta.     H.  J.  Stafford,   591  St.  Catherine  Street  West,  Montreal 


laid.      Projects     2   in.     only     when     closed. 
Fixing  screws   wrapped  with   each. 


You  May  Become  a  Practical 
Window  Dresser  for  $2.60 


This  is  the  first  book  ever  written  devoted 
exclusively  to  Hardware  Window  Display, 
and  is  a  really  new  and  good  book.  It  is  a 
practical,  up-to-date  collection  of  ideas  of 
the  most  expert  window  dressers  in  the 
world.  There  are  hundreds  of  displays  in 
the  book  that  can  be  put  in  at  practically 
no  expense  —  any  one  of  them  will  bring 
enough  extra  trade  to  the  store  to  pay  for 
the  book  many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price  $2.60,  Postage  Paid,  Payable  in  Advance 

Send  for  Descriptive  Circular 

Technical    Books,    K3-I49  University   Ave.,    Toronto 
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Vigorous  publicity  of  the  outstanding  features  of  outstanding  goods  brings  you  strong 
assistance  when  selling  McCJary's  manufactures.  Take  a  glance  into  the  coming  sea- 
son's requirements  and  strong  evidence  will  support  the  increasing  popularity  of 

WClaryh  s 

GLADONA  BASEBURNER 


ARTISTICALLY 
DESIGNED 
NICKLE 
TRIMMINGS 


IMMOVEABLE 
FIRE  POT 


HEAVY 

RIGID 
BASE 


AUTOMATIC 
GAS  COVER 


DOUBLE 
HEATER 


NICKELED 
WINGS 


REMOVABLE 

N  ICICLE 
TRIMMINGS 


SPECIAL 

TWO  FLUE 

CONSTRUCTION 


Its    powerful    heating     capabilities     have    given     it    permanent 

prominence. 

Its   rigid   construction    combined   with   lasting   material   means 

years  of  perfect  satisfaction. 

Its    economical    full    consumption    is    the    natural    result    of    a 

proved  and  tested  two-flue  construction. 


Its    removable    heavy    semi-steel     firepot     is     an     outstanding 


feature. 

Its  other  features  are  business-winning  selling  points — a.  postal 
request  to  our  nearest  Branch  for  full  information  will  get  you 
in    touch    with    Fall    business    opportunities. 


McClary's  on  Goods  is  a  Quality  Name. 

MXIaryfc 


LONDON  TORONTO  MONTREAL  WINNIPEG  .VANCOUVER 

ST.  JOHN,  N.  B.        HAMILTON        CALGARY       SASKATOON       EDMONTON 
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Retain    the   good    feeling    of   your   old    customers    and 
secure  new  ones  by  selling 

MXIar/S 


No.  60 


CONTRACTORS'  PAIL 


This  is  a  new  pail  built  on  special,  durable  lines  for  heavy  work  and  rough 
usage.  i 

All  parts  that  are  liable  to  receive  extra  wear  are  strongly  reinforced. 

The  body  is  of  24-gauge  black  iron.  \ 

The  Yi'  half  oval  flange  under  the  wired  edge  and  the  Y%  by  }i"  band  in- 
side the  rimmed  bottom  gives  extra  long  life  to  the  pail. 

Has  a  5-16   round  bail  and  heavy  malleable  forked  ears  with  four  rivets. 

A  pail  specially  for  the  contractors.    Write  us  for  full  information. 

McClary's  on  Goods  is  a  Quality  Name. 


MXIaryfc 


LONDON     TORONTO     MONTREAL 
ST.  JOHN,  N.B.   HAMILTON   CALGARY 


VANCOUVER 
EDMONTON 

I 


vs///rs////w/s///////////y//////rs/SM?/////ss//?//s^^^ 


WINNIPEG 
SASKATOON 
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YALE 


YALE 

PADLOCKS 

for 

BOATS 

BOAT   HOUSES 

CHICKEN 

HOUSES 

DESKS 

DOOR  MATS 

GATES 

DOG  KENNELS 

LOCKERS 

CHESTS 

STABLES 

TOOL HOUSES 

MAIL  BOXES 

MAIL  BAGS 

STRONG 

BOXES 

WOOD  SHEDS 

LAWN 

MOWERS 

BICYCLES 

CELLAR 

DOORS 

DOG    COLLARS 

SKY  LIGHTS 

and  101 
OTHER  USES 


It  pays  to  push 
Yale   Padlocks 

Your  Yale  Padlock  business  is  limited 
only  by  your  willingness  to  push  it. 
Think  of  the  many  uses  for  Yale  Pad- 
locks and  remember  that  every  use 
means  a  sale.  Your  customers  are  learn- 
ing that  there  are  padlocks  and 
padlocks :  that  "Yale"  is  a  good  pad- 
lock's first  name  and  that  this  name 
identifies  padlocks  made  by  us.  How 
can  you  better  serve  your  trade  and 
better  serve  yourself  than  by  meeting 
every  padlock  call  with  a  "Yale." 

Send  today  for  your  copy  of  our  in- 
teresting free  book  "  Selling  More 
Yale  Padlocks."  It  will  not  only  help 
you  sell  Yale  Padlocks,  but  the  ideas 
contained  in  this  book  will  be  of 
great  help  in  building  up  your  entire 
business. 


Canadian   Yale   &   Towne    Limited 

Makers  of  Yale  Products  in  Canada: 
Locks,  Padlocks,  Builders'  Hardware  and  Door  Closers 

General  Office  and  Works :  St.  Catharines,  Ont. 


MICROMETERS 


U  Cost  Money 


When  one  of  your  customers  buys  a  microm- 
eter, he  wants  a  tool  that  will  last  a  long  time, 
and  it  is  your  business  to  see  that  he  gets  it.  Of 
course  you  will  sell  him  one  of 


Cwdell-0%att>A 


BECAUSE  every  GOODELL-PRATT  microm- 
eter has  a 

HARDENED  TOOL  STEEL  SPINDLE 

running  in  a  hardened  bushing.  This  exclu- 
sive GOODELL-PRATT  feature  is  responsible 
for  the  long  and  satisfactory  service  of  these 
micrometers. 

The  depth  gauge  attachment  is  another  ex- 
clusive GOODELL-PRATT  feature  which 
greatly  increases  the  utility  of  the  tool. 

Goodell  -  Pratt    Company 


Greenfield,  Mass.,  U.  S.  A. 
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DAVIDSON'S    "STERLING" 

SANITARY   SEAMLESS  MILK  STRAINER 

Extra  large  and  very  strong.     Made  of  Seamless  Drawn  Steel,  Returned. 

Will  stand  hard  usage. 

Has  Removable  Centre  Strainer.      Easy  to  clean. 

Strictly  sanitary,  gives  the  Dairy  the  highest  reputation  for  least  bacteria. 

It  strains  through  fine  mesh  brass  strainer  gauze  first,  and  then  through 
as  many  thicknesses  of  cheese  cloth  as  desired. 

The  brass  strainers  catch  all  the  larger  pieces  of  foreign  matter,  and 
the  cloth  strips  the  milk  of  the  finer  particles  of  dust,  leaving  it  clean  and 
wholesome,  ready  for  the  table.  It  also  strains  rapidly,  and  is  large  enough 
to  eliminate  the  annoying  wait,  which  is  bound  to  occur  when  smaller  and 
slower  strainers  are  used. 

DIMENSIONS— Top    13%  inches 

Bottom   .  .     6       inches 
Height    . .     7%  inches 

Davidson's  "  Sterling  "  Sanitary  Milk  Strainers 

Fir  932B  are    highly   recommended    and   approved     by     Doctor   Hood,    Chief   Food 

Inspector  and  Expert  for  the  City  of  Montreal. 
Write  for  Price. 

The  Thos.  Davidson  Manufacturing  Co.,  Ltd. 

Montreal  Toronto  Winnipeg 


<u   STRUCTURAL  STEEL 

^^kJr  Three  reasons  why  our  business  is  growing  ^^^^K 

<vir  steadily,  viz.  : —  ^"^^#\ 

^^  PRICES  ARE  RIGHT                    QUALITY  UNIFORM  <$* 

^^  SERVICE  UNEXCELLED 

We  carry  2000  tons  of  equal  and  unequal  Leg  Angles,  Tees, 
Small  Channels,  Short  Diamond  Sunk  Pattern  Checkered 
Plates  and  Galvanized  Sheets. 

Write,  Wire  or  Phone  Us  Your  Requirements. 

STEFFENS   &    NOLLE,   LIMITED 

^    ^  Office — 803  Shaughnessy  Building         Warehouse — 1 37  Prince  Street  /*_ 

\^^  MONTREAL  .    ^) 

^^^  Agents  for  Mannstaedt  and  Cie  %^^r 

,%^jNk  Ornamental  Iron  Mouldings,  Safety  Treads,  Ornaments,  /^^Or 

Jfy^  .  Rosettes,  etc.  *  £    J^ 

~  M^jb<  Catalogues  and  Stock  Lists  on  Application.  -^k  ^"^ 

\P  CHECKERED  PLATES  ^ 


23 


HARDWARE    AND     METAL 


The  Only  Profitable  Way  of  Handling  Gasoline 
and  Oils  in  the  Retail  Store 

When  gasoline  and  oils  are  handled  with  Wayne  Storage  outfits  there  is  no  waste  due  to  evaporation, 
leakage  and  spilling.  The  waste  does  not  seem  to  be  very  much  at  one  given  time,  but  in  the  yearly 
aggregate  amounts  to  considerable. 

This  system  also  saves  time  and  labor,  as  there  is  no  constant  filling  and  handling  of  measuring  cups 
and   the  constant  rolling  in  and  out  and   tapping  of  barrels,  and  much  space. 

Does   away   with   dirt  and   unpleasantness. 

The  1VAYNE  PUMP  is  constructed  so  as  to  throw  a  pint,  quart,  half-gallon  or  gallon,  and  measure 
exactly. 

Works  easily,   and  when   not  in  use  can   be  securely   locked.     Gears  are  completely   housed.     All   parts 
are    accurately    machined    and    thoroughly 
tested,  and  are  interchangeable. 


WAYNE   UNDERGROUND   TANKS   are 

made  of  the  best  grade  of  steel,  carefully 
soldered  and  riveted,  and  finished  in  rust- 
proof asphaltum  paint  to  prevent  any 
possibility  of  corrosion ;  you  bury  the 
tank,  as  shown  in  detailed  drawing,  hav- 
ing the  fill  pipe  come  to  the  top  of  the  <s«=j>°5 " 
ground,  where  it  is  handy  for  filling. 

If  you're  interested  in  a  Clean,  Safe, 
Money-Saving  Way  of  Handling 
Oils,   write   for   full   particulars. 


SECTIONAL    VIEW 

WAYNE    LONG   DISTANCE 

GASOLINE   STORAGE  SYSTEM 


VENT  V£lVCN 

riu.ee  cap- 


The  Wayne  Oil  Tank  &  Pump 
Company 


Woodstock 


Ontario 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance  of 
your  store,  and  will  enable  you  to  give  your  customers  quicker 
and    more   efficient   service. 


Advise  us  space  you  have  available  for  shelf  boxes  and  shelving,   I   Cameron  and.   Campbell, 


and    we    will    sketch    out    plan    and    give    you    our    best    price   for 

same. 

Send   for  illustrated  catalogue,   it  will   interest  you. 

Toronto 


--• N9  386 


STANLEY  JOINTER  GAUGE  FOR  IRON  PLANES 

A  tool  that  will  enable  the  workman  to  plane  bevels  to 
any  angle  between  30  and  90  degrees,  or  to  square  up  the 
edges  of  boards  with  extreme  accuracy. 

Show  this  new  Gauge  to  your  wood-working  customers. 
You  will  find  them  interested. 

Manufactured  By 

Stan  ley  Rule  St  Level  Co. 

New  Britain,  Conn.  U.S.A. 
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"Hot,  Blue  Sparks" 


|7VERY  cell  that  bears  the 
mark  of  Northern  Elec- 
tric quality  is  guaranteed  to 

give  entire  satisfaction.  Large  stocks 
at  branch  houses.  Wire,  phone  or 
write  your  order  to 

Northern  Etectr/c  Company 


LIMITED 


Jk-, 


Six 

IGNITOR 


DESIGNED 

ESPECIALLY  EOR 

GASOLINE    ENGINES 

MOTOR  BOATS  (ji 

GAS  ENGINES 

AUTOMOBILES 

AND 

GENERAL   IGNITION 
WORK 


ftortkrnBtrfricCompanf 


SEVEN 

IGNITOR 


DESIGNED 

ESPECIALLY  FOR 

GASOLINE    ENGINES 

MOTOR  BOATS 

GAS   ENGINES 

AUTOMOBILES 

AND 

GENERAL   IGNITION 
WORK 


northern EkctricCompany  i 


Trade  M*PKKtcisTE««D 

mtfa* 


^SIGNED     ESPECIAL" 
TelEPH0NES,BELL5.5I6N«5 

.AJ-L  INTERMITTENT  SERVItf 


"y  Cell   Full/    Gum 
Made  in  Canada 


EIGHT 

IGNITOR 


DESIGNED 

ESPECIALLY  FOR 

GASOLINE    ENGINES 

MOTOR  BOATS 

GAS   ENGINES 

AUTOMOBILES 

AND 

general  ignition 
work; 

*«CH  CstL    FULLY  C.LARAHTHD 
MADE   IN    CANADA 

Mrfkr/f£/eefr/c  Company 


MONTREAL 

HALIFAX 

TORONTO 


BRANCH    HOUSES    AT 

WINNIPEG 

REGINA 

CALGARY 


EDMONTON 

VANCOUVER 

VICTORIA 
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I 


GREENING'S  COW  TIES 

are  the 

Lightest,  Strongest,  and  Best  Chains  on  the  market. 

Made  in  six  styles  and  six  sizes. 

Also  Halter,  Dog,  Kennel,  Tie  Out  and  Trace  Chains. 

Manufactured  by 

The  B.  Greening  Wire  Co.,  Limited 


I 


1 

I 


HAMILTON,   ONT. 


MONTREAL,   QUE. 


1 


; 


i 


>///////////////////'//////////'///////////////f/s/////jY//sf/y////,///f/s//s//^^^^ 


QUALITY  FIRST 

In  the  Manufacture  of  M.H.  Brand  Hardware 

Quality  is  the  first  consideration.  The  result  is  that  our  goods  are  equal  to  any 
that  are  made.  You  cannot  get  any  better  even  if  they  are  "imported,"  and  as  far  as 
price  is  concerned  you  will  find  ours  satisfactory,  lower  perhaps  than  some  inferior  lines. 


SEND  FOR 

OUR 
CATALOG 


WE 
GUARANTEE 

PROMPT 
SHIPMENTS 


MONTREAL  HARDWARE  MFG.  CO.,  Ltd.,  Montreal 
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Why   not  get  on  our  Agency  list? 
There's  big  money  in 

Our  Safe  Lock  Shin 


On  every  building  that's  being  erected  there 
is  an  opportunity  for  you  to  sell  our  Safe 
Lock  Shingles  and  reap  a  big  commission. 

We  help  you  with  catalogs,  letters,  and 
salesmen,  if  necessary,  in  order  to  close  a 
difficult  sale 

You  do  not  have  to  carry  but  very  little 
stock,  as  you  order  the  goods  from  catalog 
and  vour  customers  take  delivery  from  the 


Remember,  you  get  the  big  commission  whether  we  help  you  or  not. 
Why  not  get  in  on  this  splendid  proposition? 

Write  for  full  particulars  now. 

THE  METAL  SHINGLE  &  SIDING  COMPANY,  LIMITED 

Head  Office  :   PRESTON,  ONTARIO 

CONSOLIDATED  FACTORIES  AT 
MONTREAL,     TORONTO,     PRESTON,     WINNIPEG,     SASKATOON,     EDMONTON,     REGINA,     CALGARY 

Associated  with  THE  A.  B.  ORMSBY  COMPANY,  Limited,  Toronto  and  Winnipeg 


CARTRIDGES 


ALWAYS    RELIABLE 

LETHAL 
BULLETS 

for  use  in  Shot-Guns, 
enabling  them  to  shoot  as  efficiently  as 
rifles.    Lethal  Bullets  shoot  equally  well 
in  choke  or  cylinder  barrels. 

Eley  -22  Soid  by  aU   Tobbeys 

Long  Rifle        ,,  ,     J     ,    -^ 

"  E    Brand      throughout  the  Dominion. 

Blue  Label       25 

Automatic     Wholesale  only: 

/%     ELEY  BROS. 

i  JH       Canada),  Limited, 


Eley 

"Grand 

Prix" 

Cartridge,  loaded 
with  Eley  (33  gr.) 
Powder,  Ballistite, 
or  Du  Pont  Smoke- 
less. 

Eley 

Deep-Shell 
Gas-tight 


HARDWARE    AND    METAL 


TO  COMPLY  WITH  THE  GOLD  AND 
SILVER  MARKING  ACT 

we  have  registered  the  following  trade-marks: 

"CATARACT  SILVER   CO."   on   all   6   dwt.  and  8   dwt.   Knives,   Forks   and  Spoons   in    place  of 
Supremo  and  Paragon,  and  "  N.  F.  SILVER  CO."  on  all  2  dwt.  Knives  in  place  of  Standard  Quality. 

The  McGlashan,  Clarke  Co.,  Limited,  n,agcaarnaaSal" 

Sales  Manager:    MR.  N.  F.  GUNDY,  61  Albert  St.,  Toronto,  Ont. 


Our  round  bead  O.G.  trough  is  very  easily  cleaned  out,  and  the  bead  being 
very  stiff  will  stand  the  weight  of  a  ladder  without  bending  or  crushing. 

Eavestrough,    conductor  pipe,   elbows,    ridge  roll,  valleys,  skylights, 
ventilators  and  Corrugated  Iron. 

We  ship  while  others  are  thinking  about  It. 


WHEELER  &  BAIN 


TORONTO 


PINK'SjLUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New 
Zealand,  Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG  DISTANCE   PHONE,   No.    17 

Send  for  Catalogue  and  Price  List. 

Sold   throughout    the   Dominion   by   all    Wholesale   and    Retail    Hardware 
Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way yon  take  it, 
and  It's  the  best 
Peavey   made. 


The  simplest,  safest 
and  strongest  Auto- 
matic Pistol  on  the 
market.  Its  accuracy, 
its  penetration  and 
especially  its  stopping 
power    (energy)    are 


The  "BAYARD"  Selfloading  Pistol 

9  m/m  Bore.  (.38  cal.) 


Write  for  Descriptive  Booklet 


McGILL  CUTLERY  CO., 


P.O.  BOX  580 


unsurpassed.  A  bullet 
from  the  Bayard  Pistol 
fells  instantly  the  most 
desperate  enemy.  It  is 
the  ideal  weapon  for 
the  soldier  and  the 
colonist. 

ADOPTED  BY  THE  SPANISH 
ARMY 


Montreal,  Canada 
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BRASS  AND  COPPER  USERS 
SAVE  FIFTY  PER  CENT. 


WE  CAN  SUPPLY  YOU 
WITH  ALUMINIUM  IN 
ANY  SECTION  AT 
ONLY  HALF  THE  COST 
OF  BEASS  OR  COPPER 
TO  DO  JUST  THE 
SAME  WORK  TRY 
OUT 

ALUMINIUM 

THE  N0N^RRRooui  METAL 

THE 

British  Aluminium  Co. 

of  London,  England  Limited 

60  W.  FRONT  ST.,  TORONTO 


Tools  for  Manual 
Training  Schools 


It  is  not  necessary  for  us  to  talk  of  quality,  for 
every  tool  dealer  knows  that  Sheffield  made 
chisels,  gauges,  turning  tools,  carving  tools  are 
unequalled  for  length  of  wear,  sharpness  of 
cutting  edge  and  for  excellence  of  finish. 


Robt.  Sorby  & 

Sons,  Ltd., 

Make 


and 

Geo.  H.  Saywell  Co. 

Sell 


TRADE  MARK 


one  of  the  best  assortments  of  tools  made.  If 
you  have  not  their  up-to-date  catalog  showing 
2,000  kinds  of  tools  on  your  desk,  you  are 
probably  losing  business. 


Get 


our  prices. 


See  our  samples. 


c 


HICAC 


O 


A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  andjvhich  would  make  the  prospective 

purchaser   buy    them    and    no 

other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  29.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

Chicago  ^prirjg'Butt  Compaq 


CHICAGO 


NEW  YORK 


SATISFIED  CUSTOMERS 
QUICK  TURNOVER 

are  the  results  in  selling 

STILL'S 

AXE  and  PICK 
HANDLES 

Made  of  the  Choicest  Hickory  and 
Nicely  Finished. 

WRITE  FOR  PRICES. 

J.  H.  Still  Mfg.  Co., 

LIMITED 
ST.STHOMAS,  ONTARIO 
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WHITMAN 


TWIST   DRILLS 
CARBON  AND 
HIGH  SPEED 


WRENCHES 

SCREW  AND 

DROP  FORGED 


E  S 


REAMERS 
CARBON  AND 
HIGH  SPEED 


COTTERS 

CHISELS 

PUNCHES,    ETC. 


Users  recognize  "W  &  B"  tool  quality,  backed  by  60  years'  uninterrupted  manufacturing  experience.  Stock  tbis 
established  line  and  increase  sales.  If  you  jobber  cannot  supply,  write  us  and  we  will  see  that  you  are  supplied. 
Send  for  catalog  No.  82-H. 

THE  WHITMAN  &  BARNES  MFG.  CO. 

Established   1854 

Office  and  Factory,  ST.  CATHARINES,  Ont.  Stocks  Carried  at  Winnipeg  and  Montreal 


Practically  all  the 

Manual  Training  Schools 

in  Canada  Use  Our 

High  Quality 
Tools 


We  make  a  full  line  of  fine 
Beveled    Edge    Tang  and 
Chisels,    Pattern 
Chisels    and 
Turning    Tools, 


Socket 
Makers 
Gouges, 
etc. 


You  cannot  find  a  more 
complete  assortment  of 
carving  tools  on  the  con- 
tinent. 

Dealers  can  make  a  big  profit  by 
handling  this  line.     Ask  for  catalog. 


BUCK  BROTHERS 


Millbury, 


Mass.,  U.S.A. 


\^_>0  look  back  over  the 
1  ^j  year's  expenditures 
^^^/  and  to  be  able  to  say 
with  truth  that  every  pur- 
chase was  made  with  wis- 
dom,  forethought  and 
economy — 

Isn't  that  something  to  be 
proud  of — something  to  find 
satisfaction  in? 

The  numerous  ideas  and  in- 
formation you'll  find  in  the 
advertising  columns  of 
Sanitary  Engineer  will 
give  you  a  sound  basis  on 
which  to  decide  satisfactory 
purchases. 

Look    over   the   advertising 

columns    now  —  while    you 

think  of  it 
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Sanitary  Milking  Pails 

No.  914  and  No.  714 

COVERED.  OPEN. 

These   Pails   are    marie   of   Block   Tin. 

All  seams  and  crevices  flushed  with  solder. 
No  lodging  places  for  matter  to  collect  and 
decay. 

In  using  the  Covered  Pail,  a  piece  of  muslin 
or  cheesecloth  is  stretched  across  the  opening. 
Then  milk  the  cow  into  the  pail  through  the 
cloth. 

The  milk  is  thus  strained  just  as  soon  as 
it  emanates  from  the  cow,  and  being  in  a 
covered,  germ-proof  pail,  has  no  opportunity 
to   become  contaminated. 

These  Pails  are  14-qt.  capacity. 

Bars  are  strapped  on,  as  well  as  being 
riveted   and   soldered. 

E.  T.  WRIGHT  CO.,  Ltd.,  Hamilton,  C  an. 


Improved  Patent  Flush 
Handle 


CHESTERMAN'S 

MEASURING  TAPES 


TRADE  MARKS 

00t*STAWr/4 


-*53^3?£ 


For  Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


TREMBLE 

Engineers' 
Small 
Tools 


Steel 
Rules, 

Gauges, 
etc. 


Steel  Feeler  Gauge 


wm^Mmmmm.* 

m  Best  Shooters  '%,    c% 

W    at  the  traps  and  in  the  field  ♦!♦&    L^  '*J 

Wjj    are  shooting  shells  loaded  with  *vi*       J 

I  BflLLISTIT* 

Ml 


AND 


W 

w 
m 


Ne<c  tmpire 

«BWMK»^  Smokeless  i 

Powders 


You  can  get  them 
in   any  shell 

t       loaded  in 
4$    Canada.     A 
>fj  INSIST  \/M* 


This  Advertisement 


is  one  of  the  many  that  are  reaching 
sportsmen. 

Are  you  in  a  position  to  supply  cart- 
ridges that  are  filled  with  these  smoke- 
less powders?    If  not,  why  not? 

You  should  stock  them  at  once,  be- 
cause our  consumer  advertising  is 
certain  to  cause  a  growing  demand. 

Write  for  particulars. 

Nobel's  Explosives,  Ltd. 

244  Chambers  of  Commerce 
WINNIPEG 
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Morrison 

Brass 

Valves 


ly/TORRISON  Valves 
^^rnake  a  reputation  for 
the  man    who  sells    them. 

The  same  reputation  for  giving 
satisfaction  which  they  themselves 
have  maintained  now  for  upwards  of 
twenty-fiveyears.  We  manufacture  valves 

of  different  types  for  every  conceivable  purpose.  Each 
type  of  valve  is  the  resultof  long  and  painstaking  study 
of  requirements  and  skilful  design.  Each  individual 
valve  is  the  best  that  good  materials  and  workman- 
ship can  produce  and  is  sold  with  an  absolute 
guarantee  that  it  is  RIGHT.  All  the  dealer  needs  to 
know  about  valves  is  Morrison — all  he  has  to  look  for 
is  J.M.T.  {James  Morrison,  Toronto,)  in  a  triangle. 

The    James    Morrison   Brass 
Manufacturing  Co.,  Ltd. 

93-97  Adelaide  St.  West 
TORONTO  -  CANADA 


We  Help  You 

to  Take  That 

Holiday! 

TF  you  want  to  earn  some  extra 
money  so  you  can  take  a  vaca- 
tion, a  holiday  this  summer,  we 
will  help  you.  You  supply  a  few 
hours  of  your  spare  time  each 
week  and  we  will  supply  the 
money.  There  are  many  people 
in  your  district  who  will  read 

MACLEAN'S 
MAGAZINE 

if  its  real  character  is  explained  to 
them.  They  will  readily  subscribe 
if  you  ask  them. 

f~\  N  each  subscription  we  allow 
you  a  liberal  commission. 
By  giving  three  or  four  hours  a 
week  to  this  work  you  can  earn 
several  hundred  dollars  a  year. 

yOU  will  enjoy  the  work  and 
will  find  it  one  of  the  best  ex- 
periences you  can  get.  We  teach 
you  how  to  SELL,  how  to  ap- 
proach men  and  get  their  orders. 
All  you  supply  is  a  little  spare  time 
and  work. 

C  END  a  postal  card  to-day,  ask- 
ing us  to  show  you  how  we 
can  help  you  earn  a  holiday  trip 
this  summer. 

Circulation  Department 

MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue,    Toronto,   Canada 


32 


HARDWARE     AND    METAL 


^^^^O  look  back  over  the  year's 
1*  )  expenditures  and  to  be  able 
to  say  with  truth  that  every 
purchase  was  made  with  wisdom, 
forethought  and  economy — 

Isn't  that  something  to  be  proud 
of — something  to  find  satisfaction 
in? 

The  numerous  ideas  and  informa- 
tion you'll  find  in  the  advertising 
columns  of  Hardware  and  Metal 
will  give  you  a  sound  basis  on 
which  to  decide  satisfactory  pur- 
chases. 

Look  over  the  advertising  col- 
umns now — while  you  think  of  it. 
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Fairfield   Bldg 
VANCOUVER 
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What  are  you  doing  with  your  stock? 

This  is  a  slack  season 

Start  a  Gun  Club  in  your  district  and  make  an 
all-year-round  outlet  for 


DOMINION  AMMUNITION 

AND  SHOOTERS'  SUPPLIES 


This    is    good    business.      It    means    regular    sales,    new 

customers  and  good  profit. 


WRITE   US   FOR  FULLER   PARTICULARS. 

Dominion  Cartridge  Company,  Limited 


Montreal 


O<§teM0P 

(Made  in  Canada) 

Dusts,   Cleans  and  Polishes  at 
same  time. 

Vety  easily  manipulated. 


A  wonderful  time  and  labor  saver  for  the  housewife  — Once  she 
has  tried  it  she  will  never  do  without  it. 

We  run  an  extensive  advertising  campaign  in  the  daily  papers  from  coast  to  coast  in 
Canada,  and  in  the  largest  and  most  popular  magazines,  telling  housewives  of  the 
advantages  of  using  the  O-Cedar,  and  inviting  them  to  place  ($1.50),  the  price  of  the 
mop,  with  their  dealer,  with  the  understanding  that  if  they  are  not  satisfied  they'll  get 
their  money  back. 

This  invitation  is  certain  to  bring  you  big  business  if  you  have  the  O-Cedar  where  the 
public  can  see  it — because  nothing  but  lack  of  funds  will  ever  result  in  an  O-Cedar 
Polish  Mop  being  returned,  and  the  housewife  is  always  looking  for  labor-savers. 
Place  an  order  with  your  jobber  to-day. 

CHANNELL   CHEMICAL    CO.,   LIMITED 

369  Sorauren  Ave.,  Toronto,  Ont. 
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Existing  Conditions  of  Importance  to  Trade 

During  the  past  week  several  events  of  importance  to  hardwarernen  have 
developed.  The  linseed  oil  situation  has  caused  much  speculation  and  somd 
consternation  among  jobbers.  The  announcement  that  a  large  American 
manufacturing  firm  has  secured  a  large  interest  in  a  Canadian  plant  will  prove 
interesting  to  hardwarernen.  The  nail  situation  is  being  discussed  by  jobbers, 
and  there  is  a  variance  of  opinion  regarding  future  quotations.  The  army  worm 
pest  has  caused  considerable  alarm  in  various  parts  of  Ontario,  and  in  some  dis- 
tricts the  retail  hardwarernen  are  benefiting  to  the  extent  that  sales  of  paris 
green  have  been  stimulated. 


The  Oil  Situation 

ONE  of  the  chief  features  of  the 
past  week,  particularly  in  the  To- 
ronto district,  has  been  the  un- 
settled condition  of  the  linseed  oil  mar- 
ket. In  spite  of  the  fact  that  flax  seed 
has  advanced  in  price  on  several  oc- 
casions recently  and  is  still  exhibiting  an 
upward  tendency,  a  number  of  jobbers 
have  been  selling  oil  at  exceedingly  low 
prices.  During  the  week  linseed  oil  was 
being  quoted  by  jobbers  at  a  lower  price 
per  gallon  in  single  barrel  lots  than  the 
price  quoted  in  car  lots  by  the  grinders. 
There  has  been  a  great  deal  of  price 
cutting  recently  and  many  retailers  have 
purchased  oil  at  ridiculously  low  prices 
when  the  present  condition  of  the  seed 
market  is  taken  into  consideration.  Much 
of  the  price  cutting  and  low  prices  now 
in  effect  are  due  to  the  fact  that  when  oil 
was  very  low  in  price  some  months  ago, 
a  number  of  firms  anticipating  higher 
prices  in  the  future  bought  for  future 
delivery  at  very  low  prices.  Much  of  the 
stock  purchased  at  that  time  is  still  on 
hand.  In  other  cases  it  is  said  that  con- 
tracts have  not  yet  terminated  and  that 
some  jobbers  and  manufacturers  are  still 
buying  oil  at  low  prices,  and  are  able  to 
sell  at  prices  much  lower  than  those  who 
have  to  make  purchases  from  the  grind- 
ers at  present  prices.  Many  of  the  firms 
with  stocks  which  were  purchased  at  low 
prices  some  time  ago  did  not  find  the 
spring  demand  as  heavy  as  usual  and 
the  result  was  that  heavy  stocks  re- 
mained on  hand.  In  order  to  move  the 
stocks  low  prices  were  quoted.  The  situ- 
ation is  one  that  has  been  a  puzzler  to 
many  in  the  trade  but  is  easily  explained 
when  the  facts  are  known. 

Enlarging   Plant 

The  announcement  just  made  that  the 
Stanley  Works   of  New  Britain,   Conn., 


had  acquired  a  large  interest  in  the 
Canada  Steel  Goods  Co.,  Hamilton,  Ont., 
was  confirmed  by  Arthur  F.  Hatch  in 
conversation  with  Hardware  and  Metal. 
Mr.  Hatch  said  that  the  plant  of  the 
Canada  Steel  Goods  Co.  would  be  greatly 
extended  by  the  erection  of  a  large 
rolling  mill,  and  the  installation  of  con- 
siderable machinery  at  once.  A  large 
number  of  additional  hands  will  be  em- 
ployed and  the  output  of  the  firm  will 
be  largely  increased.  Arthur  F.  Hatch  has 
been  appointed  general  manager  and 
treasurer  of  the  company.  For  the  pre- 
sent the  firm  name  will  not  be  changed 
although  this  may  take  place  later  on. 
The  announcement  is  very  important  in 
view  of  the  fact  that  the  Stanley  Works 
concern  is  one  of  the  largest  of  its  kind, 
and  that  another  American  industry  is 
locating  a  branch  in  Canada. 

The  Army  Worm 

The  old  proverb,  "It's  an  ill  wind  that 
blows  nobody  good,"  can  be  appropriate- 
ly applied  to  the  paris  green  and  army 
worm  situation,  particularly  in  Ontario 
at  the  present  time.  Reports  for  some 
time  past  have  indicated  that  the  de- 
mand for  paris  green  has  been  light.  It 
appears  that  the  invasion  of  the  army 
worm  has  placed  a  different  aspect  on 
the  situation. 

The  following  is  the  advice  of  the  com- 
mission   of    conservation    in    connection 
with  the  dread  plague  of  the  crops : — 
"By  thoroughly  spraying  or  dusting 
a   ^mall   strip  of  the  crop  in  advance 
of   the   worms  with   Paris   green,   and 
liberally    distributing    poisoned      bran 
(mixed    at    the    rate    of    fifty    pounds 
bran  and  one  pound  Paris  green  with 
enough  molasses  and  water  to  sweeten 
it),  large  numbers  may  be  destroyed. 
A  field  so  poisoned  must  not  be  har- 
vested     until     rain     has     thoroughly 
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washed  it.  Whatever  is  done  must  be 
done  quickly  and  at  once,  for  a  single 
day's  delay  may  often  mean  the  ruin 
of  a  valuable  crop. ' ' 

The  hardware  merchant  need  not  con- 
sult his  conscience  with  regard  to  the 
moral  point  of  taking  advantage  of  the 
troubles  of  others  to  make  business  for 
himself. 

The  hardware  merchant  can  make  him- 
self a  public  benefactor,  and  ean  make 
himself  a  factor  in  conducting  the  cam- 
paign against  the  almost  irrepressible 
march  of  the  myriad  pest — by  stocking 
Paris  green  and  selling  it. 

The  hardware  merchant  should  con- 
sider it  his  duty  to  let  the  farmers  of 
his  district  know  that  Paris  green  can 
be  made  an  effective  agency  in  dealing 
with  the  worm — many  of  them  do  not 
know  it — and  he  can  point  out  the  re- 
commendation of  the  conservation  com- 
mission in  connection  with  the  matter. 
The  farmer  will  do  well  to  get  a  supply 
of  Paris  green  to  keep  on  hand  for  im- 
mediate use  throughout  the  districts 
where  there  is  likelihood  of  the  worm 
appearing,  and  the  danger  zone  is  be- 
ing extended  every  day  in  a  manner  that 
spells  danger  to  a  large  proportion  of 
the  standing  crops. 

A  warning  to  the  farmers  to  be  ready 
to  combat  the  worm  on  its  first  appear- 
ance is  sounded  by  the  Ottawa  commis- 
sion. Look  for  a  worm  about  one  and 
a  half  inches  long  and  striped  with  black, 
yellow  and  green  of  a  dingy  appearance 
and  very  much  resembling  the  cut-worm. 
When  detected,  there  should  be  every 
effort  made  to  keep  the  worm  out  of  the 
crops  not  yet  attacked.  Besides  the 
Paris  green  method  which  is  recom- 
mended, a  furrow  ploughed  along  the 
line  of  march  like  a  trench,  with  the  ver- 

(Continued  on  page  50.) 


The  Human  Element  in  a  Hardware  Store 

Broad  Store  Policy  as  Applied  to  Emplo}^ees — Working  of  System 
Automatic — Spreads  Through  All  Ranks  to  Advantage  of  Em- 
ployer and  Employee — All  Success  Hinges  on  This  Department. 

Au   authorized   interview   by   a   Hardware   and    Metal    representative   with   A.    W.   Moore,   of 

St.  Catharines. 


I  BELIEVE,  in  all  modesty,  that  I  can 
agree  with  Hardware  and  Metal's 
assurance  to  me  that  in  this  store 
the  various  departments  appear  to  work 
in  harmony,  and  that  no  one  branch  of 
the  equipment  or  the  service  is  glorified 
at  the  expense  of  some  other  one,  nor 
neglected  that  the  other  may  be  played 
up. 

Such  at  least  has  been  our  intention. 
I  say  our  advisedly;  for  although  I  am 
speaking  as  manager  of  this  store,  we 
endeavor  to  think,  say  and  do  here,  in 
the  plural,  as  a  gathering  of  individuals 
that  are  all  equally  interested  in  the 
welfare  of  the  business. 

An  apt  comparison  might  be  made  be- 
tween a  store  and  the  human  body.  The 
articulation  of  the  departments  of  the 
former  is,  in  a  sense,  similar  to  that  of 
the  bones  of  the  latter,  in  that  each  de- 
pertment  or  each  bone  depends  upon  the 
easy  working  of  the  others  to  insure  its 
own  efficiency.  Controlling,  in  the  fullest 
sense  of  the  word,  all  other  departments, 
however  much  it  may  also  depend  upon 
them,   is    the   brain   in   the   case   of  the 


human  body.  Equally  dependent  and 
fully  as  domineering  is  the  human  de- 
partment in  the  case  of  the  store.  From 
here  all  ideas  come,  all  policies  emanate, 
and  the  final  fortune  of  the  business  is 
determined  as  a  result  of  the  combined 
actions  of  the  personnel  of  it.  I  do  not 
think  that  I  am  inconsistent  in  saying 
that  the  human  element  of  a  business 
must  be  given  the  first  attention,  for 
once  that  it  is  working  smoothly  and  at 
maximum  efficiency,  other  departments 
swing  into  line  quite  as  a  matter  of 
course.  To  illustrate:  if  you  have  a 
good  buyer,  he  buys  well;  a  good  sales- 
man sells  well;  a  good  porter  keeps  stock 
in  good  shape.  Reverse  the  problem: 
a  poor  buyer  coming  into  a  well-bought 
stock  follows  his  natural  bent,  and  buys 
badly  in  spite  of  the  good  example  be- 
fore him;  the  poor  salesman  may  have 
high  grade  of  goods  to  sell,  but  he  does 
not  sell  them;  the  indifferent  porter 
soon  allows  a  well-kept  stockroom  to  de- 
teriorate, and  so  on  ad  infinitum.  In 
the  last  analysis,  all  things  mundane 
rest  upon  the  human  equation. 


If,  as  I  am  told,  we  have  good  window 
trims,  a  tasty  store  interior,  a  well- 
bought  stock,  a  good  annual  turnover, 
and  the  whole  capped  by  an  excessive 
cleanliness  and  orderly  appearance,  it  is 
because  back  of  all  these  things  are 
human  brains  devoted  to  the  intelligent 
solving  of  the  problems  of  their  work. 

I  can  only  lay  claim  to  personal  credit 
in  this  connection  through  my  policy  of 
having  encouraged  the  individual  de- 
velopment of  my  employees  as  a  result 
of  piling  responsibility  on  them.  This 
policy  brings  out  in  them  the  habit  of 
self-reliance  and  the  ability  to  grasp 
and  solve  the  problems  that  arise.  The 
division  of  responsibility  frees  me  from 
the  petty  annoyances  of  settling  every 
trivial  matter;  enables  me  to  give  my 
undivided  attention  to  the  larger  matters 
that  come  within  the  manager's  true 
sphere,  and  educates  the  employees  so 
that  they  do  their  work  better  and  in- 
cidentally prepare  themselves  for  a  bet- 
ter position. 

To  illustrate :  Our  paint  man  on  his 
own  responsibility  plunged  on  paint  this 
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spring  to  the  tune  of  a  thousand  dollars. 
I  was  surprised,  but  I  supposed  that  he 
knew  what  he  was  about.  He  did;  it 
has  nearly  all  been  worked  off.  In  the 
same  way,  partly,  I  am  sure,  because  he 
was  made  to  feel  that  his  ideas  were  ap- 
preciated, the  porter  evolved  a  scheme 
tli at  enables  us  to  store  and  use  material 
that  had  previously  been  wasted.  If 
necessary,  I  could  give  illustrations  of 
such  things  in  the  case  of  each  indivi- 
dual in  the  store. 

We  constantly  get  new  ideas  from  one 
another  that  vary  in  value  from  a  big 
saving  on  the  purchase  of  a  bill  of  goods 
or  a  new  selling  idea,  to  our  warehouse 
scheme  of  piling  nail  kegs  on  their  sides 
instead  of  end,  in  consequence  of  which 
we  can  pile  higher  and  still  tell  at  a 
glance  as  to  what  size  nails  are  in  any 
given  keg. 

One  would  be  surprised  at  the  manner 
in  which  the  slackest  of  men  will  develop 
under  a  system  that  allows  full  play  for 
his  imagination  and  initiative.  No  man 
is  any  good  until  he  has  been  tried  out, 
and  it  is  only  through  his  first  mistakes 
that  he  learns  to  avoid  them  in  the 
future.  It  is  easy  to  warn  men;  but  few 
of  them  or  us,  I  should  say,  pay  much 
attention  to  what  we  are  told.  It  is  our 
experiences  that  we  remember. 

I  discourage  any  dependence  upon  au- 
thority. If  a  man  comes  to  me  for  or- 
ders on  a  comparatively  simple  matter, 
I  say,  "Don't  bother  me  with  the  details 
of  the  work  you  are  paid  to  do.  Go 
ahead  and  do  the  best  you  can."  And 
then  I  watch,  and  I  am  seldom  disap- 
pointed in  the  results.  If  the  result  is 
good  I  am  satisfied;  if  it  is  bad,  the  clerk 
probably  knows  it  as  well  as  I  do.  At 
any  rate,  any  harping  of  mine  on  the 
error  would  do  more  harm  than  good, 
and  assuredly  if  any  complaint  is  made, 
it  is  done  in  private,  so  that  no  feeling 
of  humiliation  will  result.  The  satisfied 
man  works  best,  and  that  is  one  way  of 
keeping  him  in  such  condition. 

Carrying  that  last  theory  a  little  fur- 
ther, I  believe  that  incompetent  help, 
however  cheap  it  may  be  to  hire,  is  very 
expensive  in  the  long  run.  I  get  away 
from  the  danger  of  it  by  endeavoring  to 
get  a  group  of  men  about  me  of  whom  I 
can  be  proud. 

By  paying  unusually  good  salaries,  by 
seeing  that  they  get  weekly  and  annual 
holidays,  I  insure  their  mental  content- 
ment   and   good   physical   condition. 

A  man  is  similar  to  a  horse,  a  binder, 
or  any  other  engine;  if  he  is  fed  with 
the  best  brand  of  mental  lubricant  and 
stoked  with  good  physical  coal,  he  will 
do  the  work,  provided  reasonable  quality 
is  there  to  go  on  in  the  first  place.  As 
life  is  what  a  man  makes  it,  so  is  a  store 
what  the  man  makes  it.  Good  men  will 
make  a  success  of  the  meanest  store,  be- 
cause they  are  not  there  long  before  they 


View  of  the  store  front  of  the  Moore  Hardware  Co.,  St.  Catharines.     Two  neat  dis- 
plays of  seasonable  goods  are  shown  in  the  windows. 


are  revolutionizing  its  methods  from 
window  front  to  coal  bin.  Place  a  weak 
bunch  of  men  in  the  best  store  in  Can- 
ada and  watch  it  hit  the  chutes. 

In  the  other  departments  we  con- 
stantly strive  at  improvement,  and  if 
one  shows  a  little  gain,  the  others  are 
soon  at  its  heels,  so  that  they  all  hold 
pretty  much  to  the  same  level  of  effi- 
ciency— which  is,  of  course,  just  as  high 
as  we  can  make  it.  There  are  a  few 
basic  laws  that  we  employ  in  all  depart- 
ments. We  insist  upon  absolute  cleanli- 
ness as  much  so  in  the  cellar  as  in  the 
window,  so  that  we  may  with  impunity 
show  our  customers  all  over  the  estab- 
lishment with  the  sure  knowledge  of 
making  a  good  impression.  The  windows 
we  endeavor  to  make  artistic,  and  we 
plan  to  have  them  emphasize  the  advan- 
tages of  the  goods  shown  by  intelligent 
display  rather  than  by  using  the  show 
window  for  a  warehouse. 

I  might  go  on  with  endless  illustra- 
tions of  the  working  of  our  endless 
chain,  but  I  believe  that  I  have  said 
enough  to  convince  the  most  skeptical 
that  attention  to  the  human  element  is 
the  merchant's  chief  asset. 
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AN    OBJECT   LESSON. 

Hardware  and  Metal  investigators  are 
unanimous  in  reporting  that  the  mer- 
chants of  those  towns  that  show  a  get- 
together  spirit  invariably  have  the  best- 
looking  stores,  and  show  in  every  way 
that  they  are  in  the  forefront  of  pro- 
gress. It  requires  a  certain  amount  of 
bioad-mindedness  to  crawl  into  the  busi- 
ness bed  with  one's  competitor,  but  it  is 
an  axiom  that  the  state  of  broad-mind- 
edness is  a  highly  desirable  one  for  man- 
kind. Ergo,  it  is  beneficial  to  come 
under  that  category. 
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The  town  of  St.  Catharines  offers  what 
i*"  probably  one  of  the  most  astonishing 
examples  of  what  can  be  done  by  united 
effort  and  the  sinking  of  individual  pre- 
judice. This  town  and  the  methods  of 
its  dealers  offer  a  fertile  field  of  investi- 
gation for  those  who  wish  to  see  the  con- 
dition duplicated  in  their  town. 


IDEAS  AND  TRAVELERS. 

Kipling  says  that  a  traveler  should  be 
caught  fresh  with  his  experiences  still 
sticking  to  him.  So  should  an  idea  be 
caught  fresh  and  whipped  into  workable 
shape  before  it  grows  cold  and  enthu- 
siasm falters. 

The  man  who  has  the  inspiration  of  a 
good  window  trim,  a  selling  campaign, 
etc..  should  endeavor  to  put  it  in  force 
at  once.  If  this  is  not  possible,  the  next 
best  thing  to  do  is  to  make  notes  of  the 
ideas  that  have  occurred  in  connection 
with  and  keep  on  doing  so,  and  then 
when  the  time  is  ripe  for  action  one  does 
rot  have  to  depend  upon  a  tricky 
memory.  And  even  though  the  memory 
is  good,  it  is  almost  impossible  to  mar- 
shal a  large  number  of  detail  facts  sim- 
ultaneously at  one's  bidding.  They  must 
be  jotted  down  as  they  occur,  else  half 
of  them  will  refuse  to  come  up  above 
the  mental  surface  until  it  is  too  late  to 
use  them. 
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Wingham,  Ont. — Alex.  Young,  who 
has  been  in  the  hardware  business  here 
for  over  twenty  years,  has  sold  out  to 
Messrs.  Ross  &  Bell,  who  will  take  pos- 
session about  August  1.  Mr.  Ross  has 
had  considerable  hardware  experience 
in  Cargill,  Ont.  Mr.  Bell  was  formerly 
a  resident  of  Paisley,  Ont. 
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RETAILING   OF   NAILS 

H'  ARDWARE  AND  METAL  has  heard  much  favor- 
able comment  on  the  article  "The  rotten  retailing 
of  wire  nails,"  which  appeared  on  page  39  of  the 
July  11  issue.  It  appears  that  the  article  has  "struck" 
a  great  many  retailers,  travelers,  jobbers  and  manufac- 
turers. One  retailer  told  a  Hardware  and  Metal  repre- 
sentative last  week,  that  he  hoped  the  opposition  store  in 
his  town  would  take  the  hint,  and  cut  out  the  "Under  the 
Hat"  quotations  which  they  have  been  handing  out  for 
some  years  past.  Another  merchant  intimated  that  a 
great  many  travelers  are  handing  out  "Under  the  Hat" 
quotations. 

One  of  the  most  interesting  of  many  letters  which  we 
have  received  is  one  from  a  leading  nail  manufacturer  in 
Canada  and  a  portion  of  whose  letter  is  here  appended: — 
"From  a  manufacturer's  point  of  view  this  question 
cannot  be  too  strongly  pressed  in  your  paper,  as  there  is 
not  a  question  of  doubt  that  nail  prices  have  been  as  a  sort 
of  cat's-paw  to  pull  other  chestnuts  out  of  the  fire,  and 
as  has  been  very  truthfully  stated  by  you,  not  only  are 
the  hardwaremen  losing  money  by  this  method  of  busi- 
ness, but  the  manufacturers  have  been  made  a  party  to 
these  business  methods,  therefore,  losing  money  for  both 
the  manufacturer  and  the  retailer.  We  trust  you  will  con- 
tinue to  impress  upon  your  readers  the  necessity  of  keep- 
ing up  the  price  of  this  staple  article  and  making  a  profit 
for  themselves,  at  the  same  time  assisting  the  manu- 
facturer to  get  a  reasonable  profit  for  his  goods." 


ARE   YOU   BUSY? 

WHO  are  the  busy  men  during  times  of  depression, 
and  who  are  grumbling  the  least  about  hard 
times?  The  answer  is  an  easy  one.  The  men 
who  are  complaining  the  least  are  those  who  are  working 
the  hardest,  and  are  securing  the  business.  When  busi- 
ness depression  and  hard  times  strike  a  community  there 
are  always  a  large  number  of  merchants  who  rest  on  their 
oars  and  take  it  for  granted  that  business  is  bad  and  that 
extra  efforts  will  avail  nothing.  There  are  on  the  other 
hand  merchants  who  work  harder  during  times  of  de- 
pression than  at  any  other  time.  A  hardware  merchant, 
on  being  approached  by  a  Hardware  and  Metal  repre- 
sentative last  week,  began  making  excuses  for  the  untidy 
and  disorderly  condition  of  his  stock  and  stated  that  the 
reason  his  store  interior  looked  disorderly  was  on  account 
of  the  quiet  times  and  lack  of  business.  He  said  he  did 
not  think  there  was  much  use  in  arranging  window  dis- 
plays, interior  displays  or  cleaning  up  because  it  would 


not  pull  any  more  trade.  His  stove  department  was  in 
a  very  untidy  condition  and  the  tops  of  the  stoves  were 
covered  with  tinware,  boxes,  and  packages  of  various 
descriptions.  The  goods  on  the  counters  and  in  the  eases 
were  dusty  and  did  not  present  an  inviting  appearance. 
The  window  displays  had  been  in  for  several  weeks  and 
were  badly  disarranged  and  the  proprietor  was  complain- 
ing about  hard  times.  Four  blocks  farther  on  another 
merchants  sells  hardware.  He  did  not  complain  about 
hard  times.  He  realized  that  a  depression  in  business 
existed  but  by  hard  work  he  had  kept  his  sales  up  to  those 
of  corresponding  periods  of  last  year.  His  stock  which 
is  not  a  large  one  was  exquisitely  clean.  He  employs  two 
clerks  and  they  are  good  live  salesmen.  During  spare 
time  they  were  busily  engaged  in  arranging  the  stock. 
There  was  a  great  contrast  between  the  two  merchants. 
The  man  with  the  disorderly  store  was  complaining  about 
hard  times.  His  sales  were  falling  off.  Another  merchant 
on  the  same  street  had  a  clean,  attractive  store  and  was 
doing  equally  as  much  business  as  he  did  last  year.  One 
merchant  is  working  hard  and  is  securing  the  business. 
The  other  merchant  is  resting  on  his  oars — and  sinking. 


DEALING    IN   FUTURES 

NOW  that  the  annual  quietness  is  here  again  it  be- 
hooves hardware  dealers  to  take  advantage  of 
any  extra  leisure  and  lay  plans  and  put  out  out- 
posts for  the  fall  building  trade.  This  is  more  particu- 
larly true  of  any  probable  large-sized  orders,  for  it  is  in 
just  such  desirable  orders  that  jobber's  delays  are  most 
likely  to  arise,  owing  to  their  very  size  and  the  presence 
of  many  of  them  coming  in  simultaneously.  Persistence, 
combined  with  the  logical  explanation  of  the  advantages 
of  early  ordering,  will  frequently  accomplish  the  desired 
result  with  the  builder. 

Each  season  sees  new  wrinkles,  new  devices  and  new 
sources  of  profits  in  the  building  game  and  on  all  of  these 
the  dealer  should  post  himself  before  the  season  com- 
mences instead  of  discovering  them  through  a  series  of 
errors  which  are  of  no  use  to  him  until  the  next  building 
season,  by  which  time  they  may  be  replaced  by  still  newer 
ideas. 

Building's  are  mostly  far  enough  along  by  this  time 
so  that  the  quantity  of  finishing  paints,  varnishes,  etc., 
and  all  varieties  of  finishing  hardware  required  can  be 
estimated  ,and  ordered  now.  The  one  item  of  glass  and 
putty  alone  offers  a  wide  field  to  the  one  who  will  get  out 
and  hunt  for  new  business  and  the  time  to  prepare  for  it 
and  to  get  it  is  now,  when  it  is  just  beginning  to  loom  up 
on  the  horizon. 
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HARDWARE     AND     METAL 


MIXED    FARMING    IN    THE    WEST 

WRITING  from  Calgary,  Alta.,  a  Hardware  and 
Metal  representative^  says:  the  crop  prospects  in 
Southern  Alberta  this  season  are  not  as  good  as 
usual.  The  scarcity  of  rain  over  a  large  section  has  done 
considerable  damage.  However,  during  the  last  three 
weeks  there  have  been  frequent  showers  and  a  marked 
improvement  has  been  made. 

In  the  Northern  and  Middle  section  of  the  province 
there  has  been  abundance  of  moisture  and  crops  are  in 
excellent  condition.  In  fact  they  have  not  looked  better 
for  a  number  of  years.  Taking  the  province  as  a  whole, 
the  harvest  will  not  be  a  bumper  one,  but  promises  a  fair 
average.  Of  course,  every  one  desires  a  big  crop,  but  there 
are  many  who  think  that  a  bumper  would  not  be  an  un- 
divided  blessing. 

Through  the  greater  part  of  the  province  there  has 
been  a  marked  change  in  farming  methods  during  the  past 
two  years,  and  grain  raising  has  very  largely  given  place 
to  mixed  farming.  At  one  little  town  north  of  Calgary, 
from  which  a  large  amount  of  grain  used  to  be  shipped 
in  former  years,  last  season  there  were  only  about  two 
carloads  sent  out.  At  other  places  the  changes  are  not 
nearly  as  marked.  It  is  not  that  the  farmers  in  those 
sections  are  not  growing  large  quantities  of  grain,  but 
the  great  bulk  of  it  is  fed  to  cattle  and  hogs. 

Old  residents  of  the  West  say  that  two  or  three  times 
in  its  history  farmers  have  drifted  away  from  grain  rais- 
ing, but  just  when  they  would  get  nicely  started,  along 
would  come  a  bumper  crop,  with  good  prices,  when  there 
would  be  a  rush  back  to  the  old  method  of  raising  grain 
almost  exclusively.  It  is  to  be  hoped  the  farmers  have 
now  learned  their  lesson,  and  that  mixed  farming  has 
come  to  stay. 


STORE   CO-OPERATION 

PRACTICALLY  all  hardwaremen  are  intensely  In- 
terested in  and  hopeful  for  a  better  spirit  of  co- 
operation amongst  the  various  units  of  their  trade. 
The  tendency,  however,  is  to  think  in  a  rut  on  this  matter 
by  laying  all  the  emphasis  on  the  necessity  of  individual 
stores  to  unite,  in  a  local  association,  and  later  for  the 
local  associations  to  unite  into  provincial  ones,  the 
latter  eventually  to  make  a  national  one. 

Any  movement  must  originate  within  its  prospective 
membership  to  attain  a  healthy  growth.  Men  and  move- 
ments must  grow  up  themselves,  not  be  jerked  up  by 
others.  The  analogy  is  comparable  to  the  business  that 
boosts  for  co-operation  and  is  keen  on  it  for  general  prac- 
tice, but  that  neglects  such  practice  in  the  conduct  of  its 
own  affairs. 

It  is  more  often  a  matter  of  being  unable  "to  see  our- 
selves as  others  see  us"  rather  than  deliberate  neglect 
that  causes  a  merchant  to  condemn  in  the  trade  as  a 
whole,  the  very  lack  that  his  own  business  suffers  from. 

The  lamentable  working  at  cross  purposes  that  occurs 
in  many  stores  is  a  tragedy.  Here,  money  is  spent  on 
smart  ads.  that  bring  the  people  in,  only  to  meet  with 
slipshod  salesmanship  and  inferior  goods :  there,  a  splen- 
did window  trim  induces  customers  to  enter  only  to  find 
that  the  trim  had  used  up  the  entire  stock  in  that  line. 

The  prevalence  of  these  .conditions  calls  for  the  strict 
surveillance  of  all  departments  by  the  owner  so  that  each 
may  submerge  its  own  selfish  interests  for  the  common 
good-  Each  department  should  look  for  its  reward  in  the 
grand  annual  increase  of  business  and  good-will  rather 
than  to  the  passing  glory  of  one  day's  increased  sales  or 
some    little    favorable    comment    as    the   result    of   some 


action  that  entailed  a  sacrifice  of  another,  department  to 
accomplish  its  own  flashy  results. 

Going  deeper,  the  same  thing  is  true  of  the  men  who 
make  up  the  force  of  a  department.  Each  one  is  apt,  out 
of  his  selfishness,  to  do  those  things  and  to  comport  him- 
self so  that  he  may  receive  notice  for  an  hour  rather 
than  that  the  department  gain  for  a  year.  The  thing  is 
true  and  the  remedy  is  as  applicable  to  the  largest  depart- 
ment store  as  to  the  one-man  country  hardware.  It 
is  not  splitting  hairs  to  say  that  the  individual  must 
co-operate  with  himself.  His  business  will  do  better  by 
him  if  he  makes  his  policy  in  nails  fit  in  with  that  in 
some  profitable  specialty.  A  lack  of  attention  to  nails 
because  they  are  not  profitable,  will  lose  possible  cus- 
tomers for  the  more  profitable  lines. 

The  need  is  urgent  and  the  opportunity  ample  for  a 
thousand  would-be  efficiency  men  to  start  now  to  clean 
up  at  home  first. 
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INSTRUCT  THE    SALESMAN 

LEARNING  and  knowing  the  goods  is  not  all  there  is 
to  the  game  of  salesmanship.  It  takes  the  indi- 
vidual skill  and  initiative  to  know  how  to  handle 
the  different  kinds  of  customers  who  visit  the  store.  The 
salesman  must  know  the  goods,  be  polite,  be  cheerful,  and 
back  of  it  he  must  have  a  will  of  his  own  and  a  spark  of. 
aggressiveness  which  will  give  him  a  compelling  power  to 
induce  customers  to  buy.  Proprietors  can  do  a  great  deal 
towards  making  competent  salesmen  of  their  employees. 
A  little  time  spent  each  week  in  instructing  the  salesman 
in  the  art  of  handling  customers  will  be  time  well  spent 
and  will  result  in  many  sales  being  made  which  might 
otherwise  be  lost. 


EDITORIAL   BRIEFS 

ARE  YOU  ROPING  in  the  binder- twine  trade? 

*  *         * 

HARVEST  MITTS,  ROPE  and  binder  twine  should  be 
well  displayed  at  this  season. 

#  *         # 

KEEP  YOUR   STORE  up-to-date.     There  is  a  sense  in 

which  nothing  prospers  like  the  appearance  of  prosperity. 

*  *         * 

ELECTRICAL  APPLIANCES  are  growing  in  popularity 
and  many  sales  are  being  made.  Are  you  securing  your 
share  of  this  trade? 

•  *         • 

THE  WORST  FAULT  to  be  found  with  some  dealers  is 
that  they  do  not  recognize  the  necessity  of  making  special 

efforts  to  feature  staple  lines. 

»  *  w 

THE  MAN  AT  THE  head  of  a  business  should  know  how 
to  keep  the  man  responsible  for  the  various  departments 

of  his  business  "out  of  the  ditch." 

*  •         * 

BECAUSE  YOUR  DEBTOR  has  successfully  avoided  you 
at  the  end  of  one  month  is  no  reason  why  he  should  be 

given  to  the  end  of  the  following  month  to  pay  up. 

•  •         * 

GET  RIGHT  WITH  yourself  and  other  people  will  have 
to.  Men  and  events  will  be  yours  to  dictate  to  and  the 
world  will  be  your  football.  Be  honest  with  yourself  in 
as  far  as  it  is  possible  for  a  prejudiced  human  being  to  do 
so.  Remember  that  although  the  man  who  deceives  others 
is  only  a  villian;  the  man  who  deceives  himself  is  a  fool. 
Face  your  frailities.  Correct  your  crimes— both  of  om- 
mission  and  commission,  large  or  small.  Be  a  sport, 
acknowledge  past  errors  and  guard  against  future  ones. 
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Trade-Getters  and  Customer-Holders  in  Use  From  Coast  to 
Coast — Model  Show  Room  —  New  Application  of  Old  Idea  — 
Important  Emphasis — New  Ads.  and  Selling  Points — Rip  Van 
Winkle  and  Twentieth  Century. 


Builders'    Hardware    Room. 

THE  Toronto  Hardware  Company 
has  a  special  room  in  the  rear  of 
the  store  that  is  devoted  to  build- 
ers' hardware.  It  is  well  finished  in  a 
rich  wood,  that  shows  off  to  good  advan- 
tage the  good  appearance  of  interior 
hardware  furnishings.  The  walls  are  of 
glass,  so  that  the  stock  may  be  seen  from 
the  body  of  the  store,  although  it  is 
necessary  to  go  inside  for  a  close  ex- 
amination. The  goods  are  shown  on 
open  shelves,  and  also  in  handsome 
cabinets. 

An  air  of  cosiness  is  given  the  room 
by  the  presence  of  a  nice  flat-topped 
desk  and  a  couple  of  chairs,  so  that  the 
salesman  and  customer  may  sit  down  at 
their  ease,  surrounded  by  a  good  display, 
and  figure  out  specifications,  etc. 

Keys  in  a  Guessing  Contest. 

Abraham  Bay,  of  Pelly,  Sask.,  ad- 
dresses his  trade  in  part,  as  follows:-— 

"Our  proposition  is  this — we  are  dis- 
tributing a  box  of  keys,  one  of  which 
will  open  a  Yale  lock  in  our  store  hang- 
ing on  a  Hoosier  kitchen  cabinet,  and 
the  holder  of  the  right  key  wins  the 
handsome  prize. 

"You  are  entitled  to  one  key  with 
every  two-dollar  cash  purchase,  four- 
dollar  cash  purchase  two  keys,  and  so 
on  up;  also  one  key  given  with  every 
$10  paid  on  account. 

"This  contest  is  for  the  purpose  of 
introducing  ourselves  to  those  who  are 
not  our  regular  customers  and  to  show 
our  appreciation  of  those  we  have  had 
the  pleasure  of  serving. 

"A  prize  of  $5  will  be  given  to  the 
person  holding  most  keys. ' ' 

Important  Emphasis. 

Houghton's  Hardware,  of  Parkhill, 
Ont.,  lays  especial  emphasis  on  the 
triology  of  Courtesy,  Service  and  Quality 
extended  to  customers  at  their  store. 

They  apparently  consider  that  these 
qualities,  which  are  supposed  to  be  em- 


bodied in  any  store  policy,  are  of  suffi- 
cient rarity  to  advertise  by  any  store 
that  really  has  them.  That  the  customer 
expects  these  features  is  an  accepted 
fact;  that  he  does  not  always  get  them 
is  well  known;  hence  the  presence  of 
them  is  worthy  of  mention. 

Sporting  Goods  Ad. 

The  High  River  Hardware  Co.,  of 
High  River,  Alta.,  gets  out  an  attractive 
ad.  that  includes  cuts  of  several  first- 
class  fishing  scenes  under  the  heading: 
"Get  Ready."  Under  a  large  type  state- 
ment to  the  effect  that  the  season  opened 
July  1st  is  a  priced  list  of  fishing  tackle. 

The  cuts  were  taken  from  a  good 
quality  of  picture  that  stands  out  well  in 
the  ad.,  and  the  general  effect  is  one  that 
seems  to  invite  the  reader  to  get  near 
the  water  with  a  rod  in  his  hand. 

Things   This  Won't  Do. 

A.  H.  Murray,  of  St.  John's,  New- 
foundland, enumerates  all  the  troubles 
of  an  oil  engine  as  being  among  the 
things  that  the  oil  he  offers  will  not  be 
guilty  of.  The  importance  of  such  nega- 
tive suggestions  may  be  readily  recog- 
nized when  one  begins  to  enumerate  the 
reasons  for  the  stopping  of  engines. 
Dirty  and  inferior  oil  probably  heads  the 
list  of  the  trouble  makers  for  the  en- 
gineer, and  an  oil  that  is  guaranteed  to 
do  away  with  some  of  the  chief  causes 
of  trouble  is  bound  to  sell  if  the  idea 
is  properly  driven  home. 

A  Clincher. 

W.  F.  Dibblee  &  Son,  Woodstock, 
Ont.,  devote  all  their  space  in  a  recent 
issue  to  a  complete  description  of  a  cer- 
tain article,  and  then  wind  up  with  the 
final  argument — "Only  sold  by  W.  F. 
Dibblee  &  Son." 

The  latter  statement  is  not  a  new  one 
in  itself,  but  it  is  rarely  seen  as  here 
combined  with  a  rousing  description  of 
the  article  offered  and  then  offered  as  a 
super-climax. 
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Rip  Van  Winkle  Again. 

Another  Ontario  hardware  dealer 
makes  a  doubtful  claim  to  fame  by  ad- 
vertising in  July  that  he  has  paints  for 
the  spring  painting.  The  moral  is  ob- 
vious, even  to  him  if  he  should  read  this. 

It  was  only  a  short  time  ago  that  we 
called  attention  to  a  like  offence  against 
the  tenets  of  good  advertising. 

Adapting  to  Circumstances. 

D.  Mackey,  of  Dunnville,  Ont.,  under 
his  paint  ad.,  and  P.  C.  Peck,  of  Minden, 
Ont.,  under  his  fence  ad.,  both  make  the 
announcement  that  they  will  pay  highest 
prices,  or  trade  for  wool,  butter,  eggs, 
and  all  kinds  of  produce.  A  large  num- 
ber of  country  merchants  take  those 
staples  in  exchange,  but  too  few  adver- 
tise the  fact.  The  country  woman  will 
take  her  eggs  to  the  man  who  offers  the 
most  for  them  and  does  it  the  oftenest, 
and  she  will  turn  around  and  buy  a 
churn  with  her  egg  money.  She  may  not 
know  the  latter,  but  she  knows  eggs,  and 
the  man  who  talks  eggs  can  sell  her 
churns. 

Wheels  Within  Wheels. 

J.  Preeter,  of  Zurich,  Ont.,  runs  a  very 
unique  ad.,  in  that  it  is  a  newspaper 
within  a  newspaper.  It  occupies  two 
full  columns  of  the  first  page  of  his 
local  paper  under  the  following  heading: 

PREETER 'S    NEWS. 

No.    11 — Published    every    two    weeks — 

Price  gratis. 

A  Little  Paper  Devoted  to  News  Usually 

Heard  and  Seen  Around  a  General 

and  Hardware  Store. 
Then  follows  a  particularized  account 
of  his  goods,  with  special  emphasis  on 
any  distinctive  qualities.  At  the  foot  is 
the  significant  statement  in  heavy  black 
type:  "Produce  Always  Taken." 

Cultivating  Initiative. 
The  A.  W.  Moore  Hardware  Co.,  of  St. 
Catharines,  Ont.,  seeks  to   cultivate  in- 
itiative in  its  employees  by  deliberately 
(Continued  on  page  45.) 
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Mainly   About   the    Men   Who    Call    on    the 
Hardware   Trade  in    Canada 


THE  subject  of  our  sketch,  E.  H. 
Grenfell,  is  one  of  those  men  to 
whose  warming-up  influence  the  or- 
dinary person  just  naturally  has  to  suc- 
cumb. He  has  always  a  snatch  of  song 
with  which  to  cheer  himself,  or  a  jest  to 
pass  along  to  someone  else,  and  a  laugh 
that  is  ready  and  infectious,  and  a  sure 
cure  for  the  blues. 

"Grandpa"  Grenfell  Was  born  in 
Cornwall  when  he  was  very  young — we 
will  not  say  how  long  ago,  but  sufficient- 
ly long  to  qualify  for  the  prefix  of 
"Grandpa"  by  which  he  is  so  well  and 
favorably  known  by  his  confreres  on  the 
road.  He  says  that  it  was  between  fifty 
and  eighty  years  ago,  but  it  seems  impos- 
sible that  he  could  have  learned  so  much 
of  stoves  and  tinware  in  so  short  a  time. 
Reared  as  he  has  been  in  the  vicinity  of 
the  Cornish  tin  mines,  his  ideas  naturally 
turned  in  the  direction  of  mining  ven- 
tures, and  while  still  a  lad  he  came  to 
Canada,  to  assist  in  developing  the  cop- 
per properties  at  Bruce  Mines.  He  found 
this  task  not  sufficiently  remunerative, 
and  after  a  short  time  spent  there,  turn- 
ed to  salesmanship.  His  first  experience 
in  this  line  was  in  selling  stoves  for  the 
James  Stewart  Company,  of  Hamilton, 
but  for  long  over  thirty  years,  he  has  oc- 
cupied a  similar  position  with  the  Mc- 
Clary  Company,  of  London,  cover- 
ing various  territories  in  their  in- 
terests, but  more  particularly  that 
part  of  Ontario  known  as  the  Wes- 
tern Peninsula,  in  which  he  has 
a  very  large  number  of  warm  friends, 
which  claim,  in  a  lesser  degree,  may  be 
said  to  apply  to  the  whole  Dominion. 

It  is  very  hard,  nay  it  is  impossible  to 
get  "Grandpa"  to  talk  about  himself  to 
his  own  glorification.  He  will  recount 
errors — but  hits,  never.  Hence,  the  task 
of  compiling  his  biography  has  been  one 
long  and  arduous  pursuit  of  his  friends 
for  the  valuable  facts  of  his  life  that 
were  in  their  possession. 

He  admits  that,  as  a  youth,  he  twice 
offered  himself  to  his  country  as  an  ap- 
plicant for  the  Queen's  shilling,  but  was 
refused  on  account  of  his  lack  of  height. 
Had  he  been   accepted   it  is  quite  pos- 


sible that  the  achievements  of  "Bobs" 
and  Kitchener  would  have  suffered  in 
consequence,  for  it  is  a  certainty  that  to 
any  man  who  knows  stoves  and  enamel- 
ware  as  he  does,  the  sizing  up  of  the 
British  Army  would  have  proved  but  a 
mere  detail.  And  any  man  who  knows 
human  nature  well  enough  to  make  the 
quality  of  salesman  that  he  is,  could  not 
but  have  helped  to  make  a  leader  of  men. 
Fond  of  a  joke,  he  has  been  the  victim 
of  many.  It  is  said  of  him,  when  first 
commencing  on  the  road,  and  not  being 
familiar  with  trade  terms,  he  was  asked 


E.  H.  GRENFEL. 

for  pits  (meaning  the  price  of  copper 
pits)  and  replied  promptly,  "Fine,  saw 
him  this  morning." 

On  another  occasion,  whilst  asleep  in 
the  car  (and  presumably  snoring)  some 
mean  man  surreptitiously  removed  his 
teeth,  painlessly  and  without  the  aid  of 
a  dentist. 

But  do  you  think  any  of  the  boys 
could  put  him  on  his  back?  Not  much! 
Grandpa  came  from  Cornwall,  that 
county  famous  alike  for  tin  and  wrest- 
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lers  and  he  can  still  slap  the  shoulders 
of  the  best  of  them  on  the  mat. 

Even  his  misfortunes  are  a  joke.  It  is 
said  of  him,  (and  mind,  this  story  is  not 
vouched  for)  that  upon  his  arrival  in 
this  strange  land,  whilst  the  burr  of 
Cornwall  still  stuck  to  his  tongue,  that 
he  made  unfortunate  acquaintance  with  a 
porcupine  to  the  sad  point  of  having  sev- 
eral of  the  barbed  quills  of  said  animal 
run  into  his  hand. 

In  recounting  the  adventure  at  the 
moment  of  greatest  pain  and  excitement, 
he  said:  "Damme,  never  zee  such  hair 
on  cat  nor  dog,  her's  got  feathers  on 
him  like  a  gad,  yon."  For  the  benefit  of 
the  unitiated,  it  might  be  added  that  a 
gad  is  a  sharp  pointed  mining  tool. 

To  get  back  to  our  bacon,  he  is  never 
completely  happy  except  when  on  the 
road,  pushing  his  stoves,  enamelware  and 
tinware.  They  say  that  it  gives  him 
positive  pain  to  see  the  goods  mis- 
handled either  in  the  selling  or  the  use 
of  them.  His  knowledge  of  their  points 
is  positively  uncanny  and  as  previously 
hinted,  it  is  to  be  surmised  that  he,  walk- 
ed the  earth  for  centuries  in  other  in- 
carnations,  getting   stove   dope.     T 

Be  that  as  it  may,  he  is,  in  the  opinion 
of  stove  men,  be  they  competitors  or  cus- 
tomers, the  grand  old  man  of  heating  in 
Ontario.  He  will  not  like  this  nor  will 
his  innate  modesty  allow  him  to  ap- 
preciate any  thing  of  a  laudatory  nature 
said  about  him.  Nevertheless,  this  is  a 
free  country  and  as  citizens  of  it,  his 
friends  have  the  right  to  eulogize  one 
whom  all  unite  in  hoping  may  be  spared 
for  many  years  to  come  to  call  on  the 
stove  trade  of  Canada. 

It  is  to  be  hoped  that  he  will  continue 
for  many  years  his  happy  task  of  dis- 
bursing his  hard-garnered  information 
to  a  thirsting  world  as  he  goes  down 
this  broad  highway.  Unhappy  off  the 
road,  may  he  long  continue  to  shed 
radiance  on  it  by  his  beaming  smile,  his 
ready  wit  and  cheery  voice. 

If  this  were  only  a  banquet  instead 
of  a  biography,  it  could  only  be  fittingly 
concluded  by  all  standing  as  they  sang 
"  For  he's  a  jolly. good  fellow." 


The  Problems  of  the  Small  Retail  Dealer 

One  Bad  Feature  in  Retailing  is  the  Danger  of  Overstocking — 
When  to  Take  Losses — Taking  Cash  Discounts — Watching  the 
Trade  Papers — Importance  of  Advertising. 


EVERY  retail  merchant,  whether  he 
be  located  in  the  largest  town  or 
the  smallest  hamlet,  is  confronted 
with  business  problems.  Many  of  the 
problems  require  close  study,  and  are 
only  solved  after  much  experience  and 
expense.  At  the  recent  Ad  Club  Con- 
vention held  at  Toronto  the  problems  of 
the  small  retail  dealer  were  discussed, 
and  the  chief  speaker  on  the  subject, 
Henry  R.  Young,  of  Columbus,  Ohio, 
opened  his  address  by  quoting  the  state- 
ment of  Bradstreets  that  there  were 
more  merchants  who  failed  because 
of  incompetency  than  because  of  lack  of 
capital — a  statement  which  he  believed 
was  considered  correct  by  every  business 
man  who  had  given  much  thought  to  the 
subject. 

"  Incompetency,"  said  Mr.  Young, 
"  in  retailing  covers  a  multitude  of  sins, 
but  the  worst  is  generally  conceded  to 
be  that  of  over-buying.  Statistics  prove 
that  many  failures  during  1913  in  the 
United  States  and  Canada  were  due  to 
this  fault. 

"Months  before  the  selling  season 
starts,  many  injudicious  merchants 
are  persuaded  by  the  smooth,  ex- 
perienced salesman  into  believing  that 
his  particular  line  of  goods  is  going  to 
sell  like  hot  cakes.  Frequently  the  mer- 
chant feels  that  he  is  induced  to  place 
an  order  on  account  of  other  relations 
with  the  firm. 

"Frequently  the  styles  in  wearing  ap- 
parel and  novelties  change  in  color,  cut 
or  shape  before  the  retail  season  is  fully 
opened.  By  this  time  the  manufacturer 
has  sprung  something  new,  hence  the  re- 
tailer, in  order  to  keep  his  stock  up-to- 
date  and  hold  the  trade,  is  forced  to 
heavily  re-order,  and  is  also  compelled 
to  sacrifice  the  greater  part  of  his  ear- 
lier purchases  at  a  loss,  in  order  to 
secure  the  money  necessary  for  the 
second  purchase. 

"If  the  retailer  of  changeable  styles 
would  take  his  previous  year's  business 
as  a  basis  when  buying  for  the  season 
and  order  no  more  than  one-third  of  his 
needs,  then  later  on  as  styles  change, 
buy  as  his  sales  require,  he  will  find  at 
the  end  of  the  season  that  he  has  opera- 
ted at  a  profit. 

Frequent  Turnovers. 

"Every  stock  should  be  turned  at  re- 
tail from  three  to  twelve  times  a  year 
(according  to  the  stability  of  the  mer- 
chandise). In  specifying  retail  trade  it 
means  if  the  merchant  has  an  average 
stock  through  the  season  of  $10,000  at 


retail  selling  price,  then  he  should  do, 
if  his  stock  calls  for  a  four  times  a  year 
turn — a  $40,000  business. 

Take  Necessary  Losses. 

"Even  when  the  injudicious  retailers 
discover  that  they  have  purchased  un- 
wisely, they  are  slow,  or  sometimes  lack 
the  nerve,  to  take  what  sooner  or  later 
must  become  a  necessary  loss.  The  suc- 
cessful retailers,  big  and  small,  act 
quickly  in  turning  stock,  thereby  getting 
the  cash  to  buy  what  the  trade  is  de- 
manding. 

"Another  big  financial  error  many 
small  retailers  make  is  their  failure  to 
take  cash  discounts.     Few  realize  what 
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—Here  It  Is— 

A  High  Grade 

Refrigerator 

$18 


A  Refrigerator  that  Is  large  enough  for  any  family,  made  of  Q 
hard  wood;  cabinet  finished,  aide  Iced,  galvanized  Ice  chest;  white  *■ 
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«  layers  of  building  paper,  air  space  layer  of  mineral  wool  atift  sine 
V  lining.  This  splendid  refrigerator  !■  a  regular  $32  article.  Special 
for 918.00 
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An  exceptionally  well-balanced  refriger- 
ator advertisement  by  The  Baxter  Hard- 
ware Co.,  Windsor,  Ont.  The  ad.  occu- 
pied only  a  small  space  but  was  very 
effective. 

a  high  price  they  pay  for  the  privilege  of 
taking  full  time  on  their  invoices.  For 
"instance  1  per  cent,  in  10  days  on  a  30- 
day  bill  means  12  per  cent,  per  annum. 
Example:  Invoice  $1,000,  30  days  net,  1 
per  cent,  cash  in  10  days.  If  the  mer- 
chant pays  in  10  days  he  receives  10c 
cash  discount  which  in  effect  is  the  in- 
terest the  wholesale  house  pays  him  for 
the  use  of  the  $1,000  for  the  twenty  days 
unexpired  time.  This  is  at  the  rate  of 
18  per  cent,  per  annum. 

"The  value  of  discounting  one's  bills 
does  not  only  lie  in  the  amount  thus 
saved.  The  prestige  which  comes  with 
gaining  a  reputation  as  a  firm  who  dis- 
count their  bills  is  worth  a  great  deal. 

First  Cost  Not  Whole  Cost. 

"Some  retailers  neglect  to  figure  sell- 
ing or  overhead  expenses  on  top  of  the 
first   cost.     Example:     If   a  retailer   is 
doing  a  gross  'business  of  $50,000  a  year 
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at  an  expense  of  $10,000,  then  he  is  do- 
ing business  at  a  cost  of  20  per  cent,  of 
his  gross  sales.  If  he  pays  $1  a  yard 
for  goods,  he  must  sell  at  $1.25  to  re- 
cover his  net  cost  and  the  retailer  who 
figures  otherwise  is  a  loser. 

"I  know  a  lot  of  small  retailers  who 
are  laboring  under  the  false  impression 
that  they  must  personally  do  so-called 
chores  about  the  store,  work  which  a 
ten-dollar-a-week  clerk  might  be  in- 
structed to  do.  These  merchants  had  far 
better  be  taxing  their  brains,  estimating 
with  care  possible  sales,  making  sure 
that  expenses  are  reasonable  and  gen- 
erally looking  to  a  profit-making  stock 
turn. 

Importance  of  Show  Window. 

"I  have  known  retailers  to  let  win- 
dow displays  stand  from  one  to  four 
weeks  until  the  goods  become  dusty  and 
fly-specked.  The  retailer  who  is  neg- 
lecting his  windows  should  stop  and  do 
a  little  figuring  and  he  will  discover  that 
he  would  not  agree  to  pay  $3,000  for 
$10,000  storeroom  without  windows,  and 
consequently  he  must  be  paying  about 
$7,000  a  year  for  his  display — it  is  com- 
mercial suicide  to  neglect  this. 

"Again,  many  retailers  change  their 
show  window  displays  during  the  busiest 
hours  of  the  day,  when  the  streets  are 
crowded  with  shoppers,  while  the  rightly 
conducted  store  engages  experienced 
window  trimmers  to  make  these  changes 
over  night,  having  the  displays  ready  for 
business  in  the  morning.  Changing  show 
window  displays  during  shopping  hours 
is  much  like  taking  the  highest-priced 
salespeople  off  duty  when  the  store  is 
full  of  customers. 

Watch  Trade  Papers. 

"Of  course  I  realize  that  many  stores 
are  not  large  enough  to  justify  the  en- 
gaging of  an  experienced  window  trim- 
mer. In  these  cases,  I  would  suggest  the 
proprietor  or  manager  giving  this  work 
personal  attention.  If  he  watches  the 
trade  papers  in  his  particular  line,  he 
will  secure  many  valuable  ideas  of  how 
to  display  successfully  his  merchandise. 

Advertising  Important. 
"Out  of  11,143  small  retailers  in  the 
United  States  who  closed  their  doors  in 
1913,  it  is  claimed  over  half  of  them  did 
not  realize  the  necessity  of  proper  adver- 
tising and  many  of  those  who  did  were 
at  times  careless  in  the  preparation  of 
their  copy,  and  they  scattered  their  ap- 
propriation by  going  into  every  publica- 
tion, program  or  scheme  presented,  thus 
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destroying  the  possible  and  profitable 
effects.  > 

"Some  small  retailers  advertise  just 
because  their  competitors  do — consider- 
ing- it  a  necessary  evil.  They  buy  space 
and  prepare  copy  with  just  about  as 
much  pleasure  as  a  child  takes  castor 
oil.  It  seems  drudgery  for  them  to  fur- 
nish copy  or  even  make  suggestions  to 
the  advertising  solicitor,  who,  I  believe 
in  many  cases,  would  gladly  assist  in 
preparation  of  copy  if  requested  to  do 
so.  Why,  some  retailers  when  called  up- 
on for  copy  (according  to  contract)  look 
in  disgust,  saying  "I  have  been  busy 
buying  goods,  taking  care  of  correspond- 
ence ;  I  haven 't  had  time  to  write  an  ad., 
I  have  so  many  other  things  more  im- 
portant to  do."  The  result  is  the  solici- 
tor finally  gets  an  order  to  repeat  any 
old  ad.,  and  possibly  a  slurring  remark, 
"I  may  as  well  throw  my  money  in  the 
sewer,"  yet  these  selfsame  merchants 
wonder  why  advertising  doesn't  always 
pay. 

"Advertising  under  such  adverse  cir- 
cumstances cannot  possibly  produce  a 
satisfactory  measure  of  results  for  any 
merchant,  be  he  large  or  small. 

"The  big,  successful  store  is  simply  a 
result  of  organization  made  possible  by 
concentration  of  capital,  backed  up  by 
good  and  continuous  advertising.  The 
large  successful  merchant  not  only  buys 
advertising  judiciously,  but  engages  the 
best  talent  to  prepare  the  right  copy 
about  the  right  merchandise  at  the  right 
time. 

Nationally  Advertised  Brands. 

"The  competent,  experienced  merch- 
ant whether  large  or  small  is  also  shrewd 
in  taking  advantage  of  the  advertising- 
done  by  manufacturers  of  trade  marked 
goods.  He  makes  attractive  show  win- 
dow and  interior  display,  especially  at 
the  time  certain  trade  marked  goods  are 
to  be  advertised  in  the  newspapers  or 
magazines.  He  also  calls  attention  in 
his  own  advertising  that  his  store  sells 
nationally  advertised  articles.  The  in- 
competent or  thoughtless  merchant  not 
only  overlooks  these  opportunities  but 
goes  so  far  as  to  offer  patrons  a  substi- 
tute, thereby  losing  all  the  effects  of  a 
national  advertising  campaign. 

"The  merchants  who  are  overlooking 
nationally  advertised  trade  marked 
goods  possibly  don't  know  their  value. 
Recently  capitalists  who  tried  to  pur- 
chase the  Walk-Over  shoe  factory,  ap- 
praised the  trade  marked  name  "Walk- 
Over,"  at  $5,000,000.  Coco  Cola  Co. 
places  a  value  of  $5,000,000  upon  its 
trade  marked  name,  while  the  National 
Biscuit  Co.,  estimates  the  value  of  the 
word  "Uneeda"  at  more  than  a  million 
dollars  for  each  letter  in  the  word. 

Harmony  in  Organization. 

The  competent  merchant  and  his  sales 
organization  work  in  harmony.       Every 


salesperson  is  informed  of  what  has  or 
is  going  to  be  advertised,  and  how  pro- 
perly to  present  the  goods  to  the  shopper. 
Nine  times  out  of  ten  the  incompetent 
merchant  even  fails  to  notify  the  sales 
people  about  the  advertising." 

The  Discussion. 
Immediately    after    Mr.    Young's    ad- 
dress a  discussion  took  place  in  which  a 
few  present  took  exception  to  some  por- 
tions of  the  address. 


FROM  NEW  ZEALAND. 

Hamilton,  N.S.,  5  June,  '14. 
MacLean  Publishing  Co., 
Publishers, 

"Hardware  and  Metal," 
Toronto,  Canada. 
Gentlemen,  —  Herewith  I 
have  pleasure  in  handing 
you  Post  Office  order  for  16/8 
in  payment  of  "Hardware 
and  Metal"  for  the  year 
ended  December  31st,  1913. 
As  you  will  observe  from  the 
enclosed  circular  the  iron- 
mongery business  of  "Gruar, 
Morton,  Sample,  Limited," 
has  been  sold  to  the  "Hard- 
ware &  Metal  Stores  Limit- 
ed" as  from  the  1st  December 
last. 

I  have  arranged  with  the 
successors  of  this  Company 
that  they  will  continue  their 
subscription  to  your  journal 
as  from  the  1st  January  of 
1914  and  will  accept  all  re- 
sponsibility for  payment  as 
from  that  date. 

I  have  found  "Hardware 
and  Metal"  even  in  this  dis- 
tant Dominion  a  most  useful 
publication  and  I  wish  it 
every  success. 

Yours  faithfully, 
Gruar,  Horton,  Sample,  Ltd., 
WM.  GRUAR, 
Governing  Direct. 


One  merchant  took  exception  to  what 
Mr.  Young  had  said  regarding  the  pro- 
per time  to  dress  the  show  window.  The 
merchant  stated  that  he  believed  the  best 
time  to  dress  a  window  was  when  people 
were  passing,  as  any  moving  object  in 
a  window  always  attracted  considerable 
attention.  The  merchant  stated  that  on 
several  occasions  he  had  watched  to  see 
results  when  a  window  trimmer  was  in 
the  window  during  business  hours,  and 
he  felt  satisfied  that  a  great  many  people 
had  been  attracted  by  the  activities  of 
the  window  trimmer. 

Another  merchant  located  in  an  Ameri- 
can citv  asked  some  pointed  questions. 
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He  said  that  in  1913  he  expended  three 
thousand  dollars  in  newspaper  advertis- 
ing. He  did  a  good  business  that  year, 
but  he  could  not  say  where  he  had  se- 
cured any  extra  business  on  account  of 
his  newspaper  campaign.  This  year  he 
has  not  spent  any  money  on  newspaper 
advertising,  and  up-to-date  this  year  he 
has  done  more  business  than  he  did  dur- 
ing the  corresponding  period  of  last 
year,  when  his  advertising  appropriation 
was  extremely  heavy.  He  asked  Mr. 
Young  if  he  could  explain  the  reason  for 
such  a  peculiar  situation.  Mr.  Young 
explained  that  advertising  did  not  jerk — 
it  pulled,  and  the  merchant  is  now  get- 
ting returns  from  last  year's  advertising. 
Mr.  Young  also  explained  that  a  big  ad- 
vertising appropriation  could  be  inju- 
diciously expended  in  mediums  that  do 
not  reach  the  right  class  of  readers. 
Poor  copy  is  also  another  reason  for 
some  campaigns  falling  flat.  He  also 
explained  that  when  a  merchant  starts 
an  advertising  campaign  he  must  have 
the  merchandise  and  the  service  to  back 
up  his  advertisements.  All  departments 
must  work  in  harmony  if  satisfactory 
returns  are  desired. 


BUILDERS'  HARDWARE  ROOM. 

(Continued  from  page  42.) 

refusing  to  decide  questions  of  store 
policy  that  in  its  opinion  should  come 
within  the  scope  of  the  employees.  The 
aim  is  to  create  a  resourceful  staff,  the 
individual  members  of  which  will  each 
shoulder  his  own  troubles  instead  of 
piling  them  on  a  management  that  may 
have  other  matters  of  greater  import 
to  settle.  The  material  result  appears 
tf  be  a  model  store. 

A  New  Movement. 

Hardwaremen  in  general  appear  to  be 
taking  new  interest  in  the  old  questions 
o+  price-cutting  and  the  extension  of 
immense  credits,  so  that  it  is  not  too 
much  to  prophesy  that  a  new  era  is 
dawning — one  that  will  eventually  see 
these  evils  disappear. 

They  have  been  carried  to  excess  in 
many  places,  and  it  behoves  Canadian 
hardware  men  to  heed  the  gTatuitous 
warning. 

Builders'  Hardware  Window. 

Garner  Bros.,  of  Niagara  Falls  South, 
Ont.,  get  some  of  their  most  artistic  and 
selling-  effects  in  their  windows  in  build- 
ers' hardware  and  specialty  lines  which 
have  a  rich  appearance  on  the  proper 
background. 

The  brass  and  glass  hardware  of  the 
builders'  lines,  phonographs,  and  elec- 
trical supplies  are  all  peculiarly  fitted 
for  window  trims,  and  they  use  them  to 
advantage. 


Present-day  Problems  in  Builders'  Hardware 

Builders'  Hardware  Dealer  Should  Get  Orders  Early  in  Season — 
Pressing  Necessity  of  Customers'  Education  in  Artistic  Ideas — 
Specialty  Lines  the  Most  Advantageous  for  Quiet  Times. 


tt-r-jr  j  HAT  would  I  do  at  this  sea- 

W/  son  if  I  was  still  in  busi- 
*  *  aess?"  repeated  the  old  dealer 
after  me. 

"  Why,  I'd  pile  right  on  to  the  build- 
er's end;  in  fact,  I'd  have  started  long 
ago  and  I'd  feature  it  on  every  occasion 
during  the  dog  days.  It's  a  good  line 
right  now,  but  it'll  be  a  better  one  a 
little  later  on  in  the  fall,  when  the  eon- 
tractors  get  to  slapping  in  doorknobs, 
locks,  hinges,  transoms,  and  so  forth. 
The  contract  for  the  hardware  for  just 
one  house  makes  a  nice  little  bill,  and 
each  house  that  is  outfitted  adds  just 
that  much  more  to  a  man's  stock  of  pro- 
fit and  information." 

"  What  do  you  mean  by  '  piling  on  to 
the  builder's  hardware?  '  Just  what  did 
you  have  in  mind?  "  I  asked. 

He  laughed.  "All  good  selling  and 
advertising  schemes  in  general,  son,  and 
one  in  particular  that  is  very  frequently 
overlooked  by  those  who  should  know 
better." 

"  What's  that?  " 

' '  Just  this,  the  requirements  of  every 
room  and  every  house  may  differ,  so  that 
to  carry  a  stock  that  offers  a  liberal  se- 
lection is  an  impossibility  for  the  aver- 
age dealer.  Failing  such  a  large  stock, 
he  hasn't  a  decent  variety  to  offer  the 
builder  who  comes  in  a  great  hurry  for  a 
bill  of  goods.  But,  making  the  best  of  a 
bad  job,  he  offers  what  he  has,  and  the 
builder,  knowing  that  he  can  do  no  better 
in  the  other  stores',  takes  it.  The  conse- 
quence is  that  after  a  deal  of  window 
carving,  spoiling  of  frames  and  marring 
of  doors,  they  kill  the  appearance  of  a 
room  that  is  done  up  in  light  colors  by 
placing  in  it  hardware  that  is  meant  for 
some  rich-looking  dark  interior.  Result 
—a  dissatisfied  buyer;  lesson— none,  for 
they  both  do  the  same  thing  next  year. 
The  builder  will  again  put  off  until  the 
last  moment  the  ordering  of  his  goods 
and  the  dealer  will  stay  in  his  store  and 
wait  for  the  order.  I  always  used  to 
plan  to  get  out  and  sandbag  the  builders 
for  their  orders  as  soon  as  they  had  their 
plans.  A  moment's  reflection  will  con- 
vince you  that  it's  the  only  sane  thing 
to  do.  An  architect  or  contractor,  once 
the  owner  decides  to  go  ahead  with  the 
plans,  can  as  easily  determine  the 
amount  and  order  the  builder's  hardware 
as  he  can  the  brick.  It's  all  nonsense 
for  them  to  do  otherwise,  and  it's  the 
bounden  duty  of  our  dealers  to  educate 
them  up  to  it.  They  can't  carry  a  stock 
sufficient    to   fill    unexpected   orders   and 


they  want  to  give  good  service,  so  it's  a 
case*  of  making  a  jobber's  order  out  of 
every  bill  that  comes  in." 

"Another  thing  that  the  dealer  should 
get  busy  on  is  the  education  of  his  trade 
along  aesthetic  lines." 

"  Don't  laugh,"  he  said  to  me  as  he 
caught  my  grin. 

"  People  who  are  building  houses  en- 
gage high-priced  architects  to  lay  that 
house  out,  not  only  on  practical,  but  on 
artistic  lines.  Now,  why  in  the  name  of 
all  that's  wonderful  should  a  man  plan 
an  expensive  and  artistic  house,  with 
rooms  of  different  size,  light,  and  of  use, 
and  then  deliberately  turn  round  and  do 
as  a  man  I  know  up  in  St.  John's  did. 
This  fellow  used  to  live  in  British  Col- 
umbia and  was  used  to  bungalows ;  so 
what  did  he  do  but  put  hammered  brass 
hardware  all  through  his  new  cold  clim- 
ate house.  It's  a  mighty  nice  line  in  its 
place,  such  as  summer  houses  and  cer- 
tain rooms,  but  the  effect  was  awful  here. 
I  wouldn't  have  considered  anything 
but  glass  in  some  of  those  rooms,  and 
some  of  them  wanted  a  dark  gunmetal 
finish  so  bad  they  almost  talked." 

I  had  my  man  going  now  and  just  sat 
back,  afraid  to  breathe  for  fear  of  dis- 
turbing the  golden  flow. 

He  continued:  "Another  thing  that 
appears  to  be  making  trouble  for  soin* 
of  the  boys  is  the  shading  of  prices. 
That  was  not  so  in  my  day,  but  they  tell 
me  that  profits  are  down  to  bed-rock 
now  and  that  owing  to  the  ignorance  of 
the  buyers,  the  lowest  price  article  is 
often  the  one  that  sells.  Something 
should  be  done  about  that  last  to  protect 
both  the  dealer  and  the  customer.  The 
manufacturers  are  getting  out  so  many 
alloys  that  the  only  safeguard  appears 
to  be  in  the  stamping  of  brass  goods  just 
as  is  done  in  the  case  of  silver.  The 
manufacturers  of  the  superior  lines 
would  do  well  to  do  this;  it  would  cor- 
roborate the  retailer's  argument  when 
he  tells  the  customer  that  he  has  to  ask 
the  higher  price  because  he  sells  the  su- 
perior article." 

"  It's  funny  what  people  will  do  to 
make  an  apparent  saving.  They'll  put 
a  good  honest  lock  in  front  for  the  looks 
of  it  and  then  make  up  the  difference  on 
the  back  door,  which  is  so  fitted  that  a 
sick  kitten  with  a  hair-pin  could  pick 
the  lock.  It's  all  a  case  of  educating  the 
consumer  to  more  practical  and  also 
more  artistic  ideas.  Just  think  what  it 
means  to  a  house  to  have  every  room  of 
it  furnished  in  taste.  It's  worth  the 
trouble  of  convincing  the  owner  just  to 
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see  the  result  afterwards.  Also,  the 
artistic  lines  run  into  a  little  more 
money,  too.  Hand-chased  goods  are  very 
beautiful  and  the  extra  cost  of  installing 
them  in  an  ordinary  house  does  not  ex- 
ceed twenty-five  dollars.  The  increasing 
use  of  glass  hardware  adds  another 
string  to  the  dealer's  bow.  The  idea  is 
to  treat  every  room  as  a  separate  prob- 
lem and  do  a  work  of  art  in  each.  Study 
the  later  use  of  the  room,  shape,  size, 
lighting,  etc.,  and  outfit  it  accordingly." 
"  Of  course,  I'm  a  has-been  and  per- 
haps I  shouldn't  be  standing  up  here  on 
my  hind  legs  talking  like  the  incarnation 
of  wisdom;  but,  somehow,  I  just  can't 
help  but  take  an  interest  in  all  that  the 
boys  are  doing.  They're  such  a  darued 
decent  bunch  and  keep  me  so  well  post- 
ed on  what's  what  in  the  trade  that  I 
have  managed  to  keep  up  fairly  well 
with  the  trend  of  events.  Hardly  a 
week  goes  by  that  I  don't  hear  from  one 
of  them  telling  me  of  a  good  month  he's 
had  or  a  new  line  he's  taken  on." 

' '  They  all  tell  me  that  it 's  the  special  • 
ties  that  pay  the  profits,  just  as  they  did 
in  my  time.  However,  the  specialties  of 
my  time  are  the  staples  of  to-day,  and 
so  it  must  always  be.  Mighty  good  rea- 
son that  for  a  man  to  make  hay  while 
the  sun  shines.  These  glass  lines  iD 
builder's  hardware  appear  to  have  all 
other  lines  on  the  run  for  popularity, 
and  I  hear  a  good  deal  about  glass  rush 
plates  and  knobs  and  French  lever 
handles  going  into  a  class  of  houses  that 
used  to  use  porcelain  and  plain  metais. 
One  of  my  old  friends  who  is  now  in  Vic- 
toria is  very  enthusiastic  about  i  com- 
bination refrigerator  and  dumb  waiter 
that  he  is  putting  into  a  lot  of  new 
houses.  All  of  the  boys  are  shouting  for 
shutter  workers,  sash  balances,  concealed 
transom  operators  and  other  small 
specialties.  I  always  found  that  it  was 
during  these  quiet  times  that  it  paid  to 
shove  these  little  extras.  I  remember 
once  I " 

"  Good  Lord,  it's  three  o'clock,  and  I 
promised  to  take  my  boy's  kids  out  to 
the  circus." 

He  had  taken  his  hat  off  early  in  the 
conversation  and  it  lay  beside  me  as  he 
made  a  dash  for  the  street  car.  I  shouted 
to  him  and  held  the  hat  up.  He  shook 
his  head  and  grinned  sheepishly,  but  I 
could  not  make  out  what  he  said  be- 
yond  an   unintelligible   something  about 

" kids — late — crying."       And   in   a 

moment  the  car  had  carried  him  around 
the  corner  and  out  of  my  sight. 
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The  Manufacture  of  Gas  Mantles 

Written  for  Hardware  and  Metal  by  J.  H.  Ladd,  of  Hamilton  Gas  Mantle  Co.,  Hamilton, 

Ont. 


THE  manufacture  of  incandescent 
gas  mantles  is  practically  a  new 
industry  in  Canada.  Heretofors 
dealers  and  consumers  have  had  to  rely 
chiefly  upon  foreign  makes,  upon  which 
there  is  a  duty  of  30  per  cent.  The  re- 
tail proceeds  from  the  sale  of  gas 
'  mantles  in  Canada  amounts  to  upwards 
of  $1,000,000  per  annum,  and  it  is  said 
that  the  consumption  of  gas  mantles  in 
Canada  foots  up  to  five  million  mantles 
per  annum.  At  the  request  of  an 
editorial  representative  of  Hardware 
and  Metal,  who  recently  visited  and  in- 
spected our  plant,  I  will  endeavor  to 
impart  to  the  readers  of  Hardware  and 
Metal  some  information  regarding  the 
interesting  process  of  manufacture 
through  which  the  mantles  pass. 

For  many  years  after  the  introduction 
oi  the  incandescent  gas  mantle  by  Dr. 
Aur,  of  Welsbach,  Austria,  the  founda- 
tion or  knitted  fabric  of  the  mantle 
was  made  from  cotton,  and  is  still 
largely  employed  by  some  manufac- 
turers, but  since  the  machinery  for  the 
treatment  of  the  ramie  fibre  (a  grass 
which  is  grown  in  India)  has  been  per- 
fected, the  ramie  has  superseded  the 
cotton  in  the  factories  of  Great  Britain 
and  Germany,  this  fibre  having  been 
found  far  superior  for  mantle  making, 
due  to  its  long  fibre  and  consequent  re- 
gularity in  spinning. 

The  first  process  in  the  mantle  factory 
is  the  knitting  of  the  ramie  yarn  by  spe- 
cial machines,  which  makes  it  into  tubu- 
lar form  of  about  thirty  yards  in  length, 
the  width  being  regulated  by  the  num- 


ber of  needles  employed  on  the 
machines. 

The  fabric  as  it  comes  from  the  knit- 
ting machines  is  submitted  to  a  bath  of 
certain  acids  in  order  to  eliminate  all 
impurities,  natural  or  otherwise;  it  must 
be  rendered  chemically  pure  before 
treatment  with  the  nitrates  forming  the 
composition  of  the  finished  mantle. 

After  careful  drying  of  the  washed 
web,  it  is  impregnated  with  nitrates. 

Following  the  impregnation,  the  web 
is  dried  by  a  blast  of  hot  air,  after 
which  it  is  cut  and  sewn  on  machines, 
according  to  the  various  designs  of 
mantles  required.  The  sewn  webs  are 
then  submitted  to  the  action  of  high 
pressure  gas  for  the  purpose  of  burning 
out  the  ramie  fibre,  thus  leaving  the  ash 
only  of  the  nitrates  now  converted  into 
a  metallic  oxide.  This  is  again  sub- 
mitted to  a  high  pressure  flame,  which 
shapes  and  hardens  the  mantle.  The 
mantles  are  then  dipped  in  a  solution  of 
collodion,  forming  a  stiff  coating,  and 
which  prevents  breakage  in  transporta- 
tion. 


THE  M.I.A. 

The  Mutual  Improvement  Association 
is  a  society  that  Hardware  and  Metal 
readers  are  cordially  invited  to  join.  It 
i,-  here  and  now  fathered  in  Sincerity 
out  of  Good-will  for  the  purpose  that  the 
name  implies,  the  improvement  of  one 
and  all.  Individual  members  may  help 
themselves  by  constantly  watching  for 
small  errors,  hasty  speech,  careless  work 


in  sweeping  or  in  selling.  And  they  may 
help  us  all  by  keeping  in  touch  with 
Hardware  and  Metal,  suggesting  new 
topics  for  discussion,  and  by  criticizing 
or  praising  the  old. 


CHECKING  STATISTICS. 

IN  a  recent  investigation  of  nail  re- 
tailing, the  results  of  which  ap;- 
peared  recently  in  Hardware  and 
Metal,  the  investigator  gave  a  rating  of 
100  per  cent.. to  only  one  store  of  thirteen 
visited.  A  few  days  afterward  the  same 
man  investigated  paint  retailing,  and 
the  outstanding  feature  of  his  report 
was  the  very  poor  account  he  gave  of  a 
certain  dealer.  Now,  this  investigator 
was  totally  ignorant  of  the  local  trade, 
and  had  never  before  heard  the  names 
of  the  men  he  called  upon.  But  when  he 
came  to  check  up  he  found  that  the  100 
per  cent,  firm,  although  not  doing  the 
largest  business  in  the  city,  for  they  are 
located  on  the  outskirts,  bore  the  repu- 
tation of  being  the  most  wide  awake  in 
the  city,  and,  incidentally,  the  members 
of  it  are  rated  as  wealthy  men,  and  last, 
but  not  least,  gentlemen  in  every  sense 
of  the  word. 

On  the  other  hand,  the  paint  man  was 
found  to  be  one  who  was  looked  upon  as 
a  hopeless  case  as  a  business  man  by  the 
jobbers  and  the  trade  generally,  even  to 
the  extent  of  not  being  able  to  get  an 
order  filled  unless  it  should  be  accom- 
panied by  the  cash. 

Could  any  better  argument  be  ad- 
vanced in  support  of  the  self-improve- 
ment than  Hardware  and  Metal  is 
constantly  advancing?  This  is  in  every 
detail  an  absolutely  authentic  case  in 
which  an  average  man  reached  the  same 
opinion  about  two  stores  that  represent- 
ed extremes  of  management  as  the  con- 
sensus of  trade  opinion  had  already  ar- 
rived at.  It  goes  to  show  that  the  re- 
tailer who  is  satisfied  with  a  store  and 
methods  that  the  trade  journal  and  the 
practice  of  his  friends  in  the  trade  con- 
demns as  archaic  would  do  well  to  heed 
the  still  small  voice  and- — get  busy! 


Testing  machines  in  Gas  Mantle  factory. 


SIGN    OF    1915.   SPRING. 

The  fishing  tackle  traveler,  who  might 
be  almost  termed  the  robin  of  the  hard- 
ware trade,  has  made  his  appearance  in 
Montreal,  and  is  about  the  first  sign  of 
spring  business.  Mr.  Reed,  of  Horrocks, 
Ibbotson  Co.,  Utica,  N.Y.,  is  the  first  of 
the  men  out  with  the  fish  tempters.  R.  E. 
Bass,  of  the  Williams  Stove  Lining  Co., 
Taunton,  Mass.,  and  F.  Clive  Hatch, 
representing  the  Martin  Mfg.  Co.,  of 
Whitby,  Ont.,  were  in  Montreal  during 
the  week. 
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Merchandising  Methods  and  Specialty  Lines 

General  Description  of  One  of  Niagara  Falls  Stores  —  Heavy 
Sales  of  Electric  and  Other  Specialties  in  Midst  of  Electric  Store 
Competition — Description  of  Excellent  Window. 

An  authorized  interview  by  a  Hardware  and  M^tal  representative  with  W.  D.  Garner,  of  Garner 
c .-_»!. •.;  ^A\  Bros.,  Niagara  Falls  South,  Ont. 


I  HAVE  been  in  business  here  since 
1884,  long  enough  to  have  learnt 
that  some  lines  that  were  profitable 
then  are  no  longer  desirable,  and  that 
others  that  were  undreamed  of  then  are 
now  among  the  hardware  dealer's  most 
profitable  ones. 

We  rather  pride  ourselves  on  the  ap- 
pearance of  this  store,  and  a  brief  de- 
scription of  the  general  scheme  of  it 
might  not  be  amiss.  The  store  itself  is 
almost  square,  so  that  the  customer, 
upon  his  first  entrance,  can  get  as  good 
an  idea  of  the  stock  in  the  rear  as  that 
at  the  front  of  the  store.  The  first  thing 
that  meets  his  eye  is  a  handsome  show- 
case that  is  used  for  the  display  of  cut- 
lery, scissors,  and  other  showy  goods. 
The  front  of  the  store  is  so  well  lighted 
that  considerable  care  is  exercised  to 
show  there  only  those  things  that  invite 
the  light  of  day  and  show  off  to  the  best 
advantage  in  a  bright  light.  The  store 
itself  is  devoted  to  hardware  stocks  ex- 
clusively, and  other  lines  are  kept  else- 
where. We  use  fancy  lockers  for 
shelves  and  all  the  other  modern  ad- 
juncts that  go  to  help  out  a  store's  ap- 
pearance. 

The  bulk  oils,  turpentine,  etc.,  are 
stored  in  a  special  building  at  the  rear. 
In  this  connection  I  might  say  that  we 
carry  several  varieties  of  special  auto- 
mobile oils  that  offer  a  good  profit  and  a 
ready  sale.  The  small  lots  of  oils,  var- 
nishes, and  paints  are  stored  upstairs 
with  the  granite  aluminum  and  wooden 
ware. 

In  the  warehouse  at  the  rear  are  bulky 
and  heavy  lines,  such  as  bar  iron,  nails, 
poultry  netting,  pipe  and  fittings,  beaver 
board,  etc.  Firebrick,  tile  and  other 
non-perishable  goods  are  piled  in  the 
yard,  and  the  whole  stock  is  so  situated 
and  piled  as  to  render  the  handling  of 
it  economical. 

We  consider  our  electric  goods  depart- 
ment one  of  the  most  profitable  features 
of  our  business.  This  may  appear 
strange,  in  view  of  the  fact  that  we  lie 
in  the  cheap  power  district,  which  is 
overrun  with  electric  specialty  stores, 
but  it  is  none  the  less  true.  We  eschew 
jobs  and  contracts  and  centre  our  work 
on  the  sale  of  the  goods  themselves.  We 
do  this  to  such  good  effect  that  our  elec- 
tric store  competitors  often  come  to  us 
for  a  good  part  of  their  orders.  A  spe- 
cialty business  should  always  be  a  side 


line  in  a  small  town,  so  that  the  hard- 
ware man  usually  has  the  advantage 
over  the  man  who  carries  one  line  to  the 
exclusion  of  all  others.  I  presume  that 
this  also  applies  to  other  lines,  such  as 
auto  accessories,  etc.  At  any  rate,  our 
electric  fixtures  make  a  splendid  side 
line.  The  investment  of  our  stock  is 
not  large,  the  overhead  charge  for  add- 
ing another  line  to  a  working  business 
is  nil,  and  the  same  clerk  hire,  rent  and 
light  covers  the  increased  business  that 
occurs  under  the  same  roof.  I  cannot 
speak  too  highly  of  this  line,  which  in 
our  jaarticular  case  embraces  all  sizes 
and  varieties  of  house  wire,  all  sizes 
tungsten  and  carbon  lamps,  switches, 
tubes,  knobs,  drop  cords,  fans  and  out- 
and-out  specialties;  in  fact,  a  full  line 
of  both  electric  supplies  and  specialties. 

Our  chief  pride  is  our  windows,  for 
we  have  good  ones,  and  it  is  our  aim  to 
put  first-class  displays  in  them.  The 
jiresent  one  might  safely  be  called  a 
good  example  of  our  practice  in  this  re- 
spect. It  is  almost  a  straight  builders 
hardware  window,  and  is  laid  out  with  a 
Yale  cabinet  for  a  background  on  a  floor 
that  is  covered  with  cheese  cloth  that  is 
artistically  puffed  and  draped  so  as  to 
give  soft  lines  to  the  whole.  A  hand- 
some phonograph  (another  of  our  spe- 
cialty lines)  stands  on  either  side  of  the 
cabinet.  In  front  of  these  three  pieces 
and  at  proper  intervals  are  draw  knives, 
keyhole  and  carpenter  saws,  door  knobs, 
locks,  etc.  Encircling  the  whole  is  a 
continuous  chain  of  gunmetal  and  brass 
hinges  and  fixtures  of  various  kinds. 
The  delightful  contrast  offered  by  these 
metals  against  the  soft  sheen  of  the 
cheese  cloth  is  very  catching,  and  this 
is  particularly  >so  in  the  case  of  the  gun- 
metal.  The  whole  effect  is  aided  by  the 
presence  of  a  large  number  of  electric 
lamps  overhead  and  on  the  wall,  among 
which  are  a  couple  of  special  window 
display  lamps  that  materially  assist  any 
window  trim. 

There  is  no  doubt  that  hardwaremen 
are  constantly  going  in  for  new  expendi- 
tures in  such  lines  as  these  lamps  and 
other  modern  selling  aids.  Things 
change  so  rapidly,  old  ideas  going  and 
new  ones  coming,  that  he  who  fails  to 
grasp  the  opportunities  offered  by  the 
use  of  new  store  conveniences  and  the 
sale  of  the  specialty  hardware  lines  that 
are  peculiarly  adapted  to  the  hardware 
trade  is  passing  up  golden  opportunities. 
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WESTERN   NOTES. 

The  Tourtellot  Hardware  Co.,  Port 
Arthur,  will  shortly  double  the  size  of 
their  store. 

The  Fife  Hardware  Co.,  Fort  William, 
will  shortly  open  a  retail  store  at  Fort 
Francis,  Ont. 

The  Little  Current  branch  of  the  Coch- 
rane Hardware  Co.  has  been  purchased 
by  the  manager,  W.  H.  Hawkins. 

Roy  Abbott,  clerk  in  the  Soo  Hard- 
ware Co. 's  store,  Sault  Ste.  Marie,  has 
gone  to  Kingston  for  his  vacation. 

Charles  Ferguson,  a  traveler,  for  the 
Cochrane  Hardware  Co.,  Sudbury,  has 
severed  his  connection  with  that  firm. 

Graham  &  Graham,  dealers  in  sport- 
ing goods,  Sault  Ste.  Marie,  will  shortly 
go  more  extensively  into  the  automobile 
accessories  business. 

P.  Knibbs,  who  has  been  with  the  Fort 
William  Hardware  Co.  for  two  years, 
has  started  business  as  a  plumber  in 
partnership  with  A.  W.  Gough,  Brown 
street,   West  Fort  William. 

The  James  Purvis  Co.,  Sudbury,  are 
removing  the  front  of  their  store,  built 
by  the  Hudson's  Bay  Co.,  25  years  ago, 
and  are  replacing  it  with  a  modern  front, 
with  two  large  display  windows. 

E.  H.  Barnes  &  Co.,  sanitary  engin- 
eers, 344  Queen  St.,  Sault  Ste.  Marie, 
will  shortly  move  into  larger  premises 
and  will  instal  one  of  the  finest  displays 
of  plumbing  goods  in  Western  Ontario. 

Among  the  stove  travelers  who  recent- 
ly called  at  Sault  Ste.  Marie  were  Jack 
Findley  of  Findlay  Bros.,  Carleton  Place, 
and  Charles  Connors  of  the  Beach  Foun- 
dry Co.,  Ottawa.  The  latter  has  gone  on 
to  Winnipeg. 

The  Cochrane  Hardware  Co.  have  pre- 
pared plans  for  the  enlargement  of  their 
Sudbury  store.  When  .completed,  there 
Avill  be  seven  display  windows,  instead  of 
three  as  at  present.  There  will  be  three 
floors,   served  by  an  electric  elevator. 

Colville  &  McLaughlin,  who  succeeded 
W.  G.  Colville,  Fort  William,  have 
opened  up  for  business  at  1111/?  May 
street,  South.  Geo.  P.  McLaughlin  was 
with  Gerry  Bros.,  Fort  William,  for  nine 
years.  Gorden  R.  Colville  is  a  son  of  W. 
G.  Colville,  now  traveling  for  the  Mar- 
shall-Wells Co.  He  was  previously  with 
H.  H.  Otton  &  Son,  Barrie,  Moore  & 
Brown,  Sault  Ste.  Marie,  and  Wood, 
Vallance  &  Co.,  Hamilton,  in  their  whole- 
sale department.  They  will  specialize  in 
tools  and  builders'  hardware. 
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Western  Observations 


By   "  Winnipegosis." 


OF  all  the  lines  that  hardwaremen 
find  easy  to  handle  on  the  side, 
furniture  seems  to  find  most 
favor,  especially  in  smaller  towns  west 
of  Winnipeg,  where  the  competition  of 
big  furniture  houses  is  not  felt.  Recently 
I  wandered  east  as  far  as  Sudbury,  Ont., 
and  there  met  a  hardware  merchant  who 
launched  out  into  the  furniture  business 
by  a  curious  accident. 

The  Sudbury  Hardware  Co.  opened  up 
early  this  year  in  a  nice  new  store,  and 
i*  was  their  intention  to  do  an  exclusive 
hardware  business.  A  love  affair  caused 
them  to  handle  furniture  as  a  side  line — 
because  a  girl  had  jilted  a  youth.  This 
is  how  it  came  about. 

Shortly  after  the  store  opened,  a  trav- 
eler for  a  furniture  concern,  almost  out 
of  idle  curiosity,  entered  and  engaged 
the  proprietor  in  conversation.  A  young 
man  who  was  standing  near  ventured 
the  remark  that  he  was  thinking  of  mar- 
•  riage,.rand  although  the  event  was  yet 
two  months  ahead,  he  would  buy  his  fur- 
niture now  if  the  Sudbury  Hardware  Co. 
would  hold  it  until  required.  Never  was 
a  new  business  begun  under  such  happy 
auspices.  The  future  husband  started  out 
to  feather  his  nest,  ordered  elaborate 
suites,  and  concluded  by  adding  many 
household  goods,  such  as  a  stove,  a  wash- 
ing machine,  and  utensils. 

To  prove  his  good  faith  he  gave  the 
merchant  a  cheque  for  $100,  and  in 
course  of  time  the  furniture  arrived,  and 
was  stored  in  the  rear  of  the  establish- 
ment, pending  the  tying  of  the  nuptial 
knot. 

But,  alas  and  alack,  the  fickle  woman 
changed  her  mind,  it  is  alleged,  and  the 
nest  would  not  require  feathering.  The 
youth  forfeited  his  deposit,  and  the 
hardwareman  had  sufficient  furniture  to 
start  a  separate  department  to  his  busi- 
ness. That  is  why  the  Sudbury  Hard- 
ware Co.  is  not  an  exclusive  hardware 
store  to-day.  John  A.  Moore,  one  of  the 
proprietors,  informed  me  that  they  in- 
tend to  go  more  extensively  into  the  fur- 
niture business. 

A  curious  thing  about  the  hardware 
business  in  Sudbury  is  the  number  of 
new  establishments  which  have  sprung 
from  a  parent  stem.  As  the  population 
of  the  town  has  almost  doubled  in  the 
last  five  years,  the  prospects  for  new 
businesses  have  been  good.  James  Pur- 
vis moved  into  Sudbury  twenty-five 
years  ago,  coming  from  Barrie,  where 
he  and  his  brother  David  had  been  in 
business  together.  The  latter  is  now  in 
business  at  North  Bay. 


James  saw  a  future  for  Sudbury,  and 
opened  up  in  a  frame  building  on  Elm 
Street.  Ten  years  later  he  purchased 
the  old  store  of  the  Hudson's  Bay  Co. 
His  first  clerk  was  Robert  Home,  who 
also  came  from  Barrie.  After  being  in 
the  Purvis  store  for  six  years,  Mr. 
Home  started  in  business  for  himself  on 
Elm  Street,  and  has  since  acquired  con- 
siderable wealth. 

Then  came  P.  R.  Ricard  and  his 
brother  Emile.  The  former  was  head 
clerk,  and  his  brother  was  the  junior. 
To-day  they  have  their  own  business  on 
Elm  Street,  and  secure  a  good  part  of 
the  French-Canadian  trade.  They  were 
followed  by  Lome*  Fowler,  who  stayed 
six  years,  and  George  Winsor,  who  was 
with  Mr.  Purvis  for  a  year  and  a  half. 
These  two  are  doing  business  to-day  on 
Cedar  Street  as  Fowler  ife  Winsor. 

A  similar  thing  happened  in  the 
plumbing  end  of  thd  'business:'  J.  R. 
Wainwright  came  from  Winnipeg  to  be 
foreman  of  plumbing  and  tinsmithing. 
A  year  ago  he  opened  up  for  himself  on 
Durham  Street,  taking  the  bookkeeper 
into  partnership  with  him.  The  latter, 
Percy  Morrison,  who  started  with  Mr. 
Purvis  as  a  boy,  has  since  opened  his 
own  plumbing  shop,  and  both  he  and  his 
former  partner  are  doing  well.  James 
Purvis  abandoned  the  plumbing  end 
when  his  staff  opened  up  in  opposition. 


YOUR  CREDIT. 

One  of  the  most  common  causes  of 
frietion  between  the  wholesalers  and  the 
trade  in  Western  Canada  is  the  scant 
courtesy  and  lack  of  respect  shown  by  a 
large  proportion  of  the  retailers  to  their 
notes  and  acceptances.  The  thought  of 
"Thank  heaven,  I'm  rid  of  that,"  when 
a  note  is  signed  or  a  draft  accepted,  still 
prevails  with  a  lot  of  men  in  business 
out  West  to-day.  If  you  find  this  is  ex- 
aggerated, ask  the  next  credit  man  you 
meet  and  listen  to  his  language.  What 
is  your  promise  given  in  writing  worth, 
friend?  Do  you  take  any  precaution  to 
see  that  it  is  carried  out,  and  if  you  find 
yourself  unable  to  carry  it  out,  do  you 
get  in  touch  with  the  man  you  gave  it  to 
before  he  gets  in  touch  with  you? 
Every  time  you  don't  do  this,  it  is  re- 
corded against  you  in  some  firm's  books. 
The  black  mark  stays  there  too  and  it's 
often  referred  to,  particularly  when  con- 
fidential information  is  exchanged  be- 
tween one  wholesaler  and  another. 

Your  credit     is     good     now — keep  it 
good — it's  about  tfye-most  valuable  asset 
49 


you  have  if  you  only  realized  it— it's 
sometimes  worth  more  than  cash  in  the 
bank.  Of  course  you  can't  always 
"come  through"  on  time — we  all  know 
that,  but  you  can  always  write  and  tell 
your  man,  or  phone  or  call  and  see  him 
on  or  before  the  due  date.  Give  him 
your  spiel  and  make  him  an  offer  before 
the  due  date— you'll  get  better  consid- 
eration by  a  long  chalk  than  if  he  has 
to  find  you  after  that  time — he's  in  a 
different  frame  of  mind.  Sometime 
you're  so  "durned"  busy  selling  goods 
you  forget  all  about  it,  eh?  Your  credit 
mark's  going  down  all  the  time  just  the 
same.  Try  this  little'  idea— Get  a  diary 
— every  business  man  should  have  one 
anyway.  Every  time  you  sign  a  note  or 
accept  a  draft,  enter  up  in  your  diary 
seven  days  before  the  due  date,  amount, 
name,  and  where  payable.  You  might 
also  find  it  useful  for  other  stuff  too, 
such  as  "John  Jones  promised  me  pav- 
ment  to-day;"  "Alf.  Brown  gets  his 
washes  to-day — he  owes  me  $20.00;" 
"Insurance  on  stock  lapses  in  10  davs 
from  to-day,"  and  so  on.  Get  the  habit 
of  looking  at  your  diary  right  after 
breakfast.  There 'd  be  an  end  to  those 
nasty  jarring  letters  from  those  "hawk- 
like" credit  men.  They  do  jar  some- 
times, and  they  sometimes  all  come  to- 
gether, don't  they? — then  the  poor 
salesman  gets  it  in  "the  neck"  on  his 
next  visit. 

We  won't  deny  that  there  are  a  cer- 
tain number  of  merchants  and  painters, 
whose  word  is  their  bond— they'd  no 
more  think  of  letting  their  paper  go 
back  ignored  than  trying  to  jump  over 
the  moon — their  number  does  not  .  in- 
crease at  an  alarming  rate  though — but 
still,  as  few  as  they  are,  it  .is  a  pleasure 
to  look  at  their  name  on  the  books  and 
to  do  business  with  them — you  can  read 
their  character  by  their  account — they're 
not  always  rich,  mind  you,  but  they're 
always  cheerful,  and  possess  an  orderly 
mind  and  an  orderly  store  and  we  know 
they're  looking  after  the  selling  end  of 
their  business  too  and  that  they'll  make 
good.  They  can  insist  upon  and  nearly 
always  get  the  best  of  terms,  prices  and 
consideration  from  the  wholesalers  and 
they  deserve  it. 

Which  crowd  do  you  belong  to, 
friend? — Stephens  Paint  News. 


To  Sell  Cleaners  in  Canada. 

The  B.  F.  Sturtevant  Co.  of  Canada, 
Ltd.,  Gait,  Ont.,  intend  marketing  their 
vacuum  cleaners  in  Canada.  The  clean- 
ers are  sold  extensively  in  the  United 
States  under  the  name  of  the  Western- 
Eleetric-Sturtevant  Vacuum  Cleaner. 
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THE  WASTE  OF  VALUABLE  HUMAN 
MATERIAL. 

Interesting  Extracts  From  the  Speech  of 
the  President  of  the  Western  Union. 

I  believe  many  men  who  fail  lose  prin- 
cipally through  lack  of  putting  their  best 
goods  in  their  show  windows.  The  win- 
dow itself  is  of  little  or  no  importance; 
the  goods  in  it,  and  their  arrangement, 
are  of  paramount  importance.  If  a  man's 
best  goods  are  not  in  his  show  window, 
how  is  the  world  to  know  that  he  pos- 
sesses them? 

Business  needs  to  pedigree  its  forces. 
It  now  selects  leaders  through  the  appli- 
cation of  methods  so  haphazard  that  any- 
thing like  them  instantly  would  be  re- 
jected by  the  foreman  of  a  stock  farm  in 
his  management  of  animals.  The  know- 
ledge at  headquarters  of  the  men  em- 
ployed by  any  of  the  great  corporations 
is  not  quite  nil,  but  it  is  wholly  accidental. 
Hence  it  is  extremely  wasteful. 

The  men  under  him  form  the  material 
with  which  every  employer,  large  or  small, 
must  work.  Small  employers  study  this 
material  and  gain  thereby.  If  they  study 
it  aright  they  cease  to  be  small  employers 
and  become  great  ones. 

But  the  minute  they  become  great  ones, 
under  our  present  system,  they  lose  track 
of  individuals. 

If  our  great  employers  knew  as  much 
about  the  men  at  work  under  them  as  a 
good  carpenter  knows  about  the  boards 
and  timbers  which  he  puts  into  the  build- 
ing he  constructs  they  would  be  amazed 
by  the  high  average  of  their  working  rank 
and  file. 

The  best  proof  which  can  be  cited  of 
this — and  it  cannot  be  doubted — is  the 
fact  that  corporations  do  succeed,  and 
that  the  success  of  every  corporation  in 
America  or  elsewhere  is  dependent  upon 
the  performance  of  the  average  man  with- 
in tlie  ranks  of  its  employees. 

We  handle  human  material  in  far  more 
slovenly  fashion  than  that  in  which  we 
handle  boards.  The  lumber  dealer  goes 
through  his  yard  and  grades  his  stock. 
He  lays  aside  the  best,  the  knotless, 
siraight-grained  boards,  and  charges  high 
prices  for  them.  The  carpenter  who  buys 
them  knows  them  to  be  good  and  puts 
them  in  important  places  in  the  structure 
which  he  builds. 


No  one  has  ever  done  this  with  men  and 
women.  The  great  employer  who  first 
discovers  how  to  do  it  will,  in  his  turn, 
immediately  be  magnified  and  become  the 
greatest  of  employers.  The  corporations 
now  are  putting  loads  for  8x8s  on  2x4s 
and  breaking  them;  they  are  putting 
loads  for  2x4s  on  8x8s  and  wasting  them. 

In  the  first  case  they  wonder  why  there 
should  be  disaster,  in  the  second  place 
they  wonder  why  there  should  not  be 
success. 

Such  errors  are  probably  more  frequent 
and  more  lamentable  in  politics  and  Gov- 
ernment than  they  are  in  business,  but 
there  are  plenty  of  them  in  business. 

I  am  inclined  to  thing  that  all-enduring 
Governments  have  been  preserved,  not  so 
much  by  their  conspicuous  leader,  as 
through  the  presence  in  their  ranks  of  un- 
obtrusive small  fry  truly  appreciative  of 
the  majority's  problems.  Dryden,  in  ac- 
counting for  the  power  of  England, 
wrote: 

Time,      the      elements      and      some 

guiding  star 
In  high   cabal  have  made  us   what 

we  are. 

When  great  business  men  begin  to  take 
intelligent  inventory  of  their  human 
assets,  then  will  come  such  progress  as 
we  have  not  known  before.  But  now — 

Railroads  keep  careful  records  of  the 
coal  consumption  and  oil  bills  of  their 
various  engineers.  That  sounds  like  real 
efficiency.  Is  it?  It  is  not.  It  is  but  a 
brief  step  toward  it.  It  is  good  economies, 
of  course,  but  it  does  not  reveal  to  the 
railroad  management  the  potential  mas- 
ter mechanics  who  are  hidden  in  the 
locomotive  cab. 


DETAIL. 

Most  great  successes  will  be  found  to 
have  been  built  upon  the  foundation  of 
detail,  without  which  no  service  is  sub- 
stantial. The  lack  of  it  would  be  like 
omitting  to  put  the  drier  in  paint. 

Even  most  so-called  geniuses  admit 
that  their  great  successes  are  built  upon 
that  definition  of  genius  which  describes 
it  as  an  infinite  capacity  for  pains.  Even 
though  they  have  the  great  idea  to  work 
on,  it  is  valueless  until  it  is  made  work- 
able by  a  long  course  of  study  and  pains- 
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taking   labor   by   the    one    who    would 
father  it. 

One  of  the  biggest  men  in  this  country  • 
insists  that  his  highest  paid  officers  do 
a  certain  amount  of  apparently  unim- 
portant detail  work.  He  maintains  that 
he  can  get  all  the  men  he  wants  for  big 
jobs,  and  that  the  woods  are  full  of  men 
of  talent,  but  that  it  is  getting  harder 
all  the  time  to  find  men  who  will  pro- 
perly attend  to  a  lot  of  trifling  matters, 
any  one  of  which  may  be  insignificant, 
but  the  grand  total  of  which  may  spell 
success  or  failure.  And  even  in  indivi- 
dual cases  it  is  sometimes  found  that  a 
mere  trifle  lost  or  made  success  in  some 
particular  case.  That  is  why  responsible 
men  must  be  willing  to  do  a  junior's 
work — in  order  that  it  may  be  well  done. 

There  is  food  for  reflection  here  for 
the  man  who  considers  that  he  is  doing 
work  that  is  beneath  him. 


COURAGE. 

The  courage  to  go  in  and  try  to  win 
when  one  feels  that  the  case  is  hopeless 
i.i  the  quality  that  goes  to  make  success 
in  the  world,  whether  one  is  leading 
armies  in  war  or  cleaning  up  a  ware- 
house that  everyone  else  appears  to  be 
engaged  in  filling  with  excelsior,  broken 
glass  and  waste  paper.  Consistent 
courage  will  win  its  way  against  all 
odds,  if  not  at  once,  at  least  in  time. 
Slowly  but  surely  the  effects  of  it  will 
grow  and  spread  and  effect  a  result  that 
will  benefit  the  one  who  has  practised  it 
according  to  the  quality  and  the  age  of 
it. 


CONDITIONS   OF  IMPORTANCE    TO 
TRADE. 

(Continued  from  page  37.) 

tical  side  acting  as  a  wall  against  th« 
advancing  army,  up  which  they  are  not 
able  to  crawl.  Every  ten  or  twelve  feet 
along  the  furrow  holes  or  pits  should  be 
dug  so  as  to  trap  the  worms  as  they 
crawl  along  trying  to  get  out  of  the  fur- 
row. They  can  then  be  destroyed  by 
burning  straw  over  them,  or  saturating 
them  with  kerosene  and  setting  fire  to 
the  mass. 


Current  News 


Industrial. 
London,    Ont. — The      Ideal      Concrete 
Machine  Co.,  Ltd.,  is  moving  from  Lon- 
don to  Windsor,  where  they  are  building 
a  large  factory. 

Personals. 

J.  B.  Archer,  buyer  for  the  A.  W. 
Moore  Hardware  Co.,  St.  Catharines, 
met  with  a  painful  accident  last  week 
when  he  fell  off  a  ladder. 

Change  Firm  Name. 

The  corporate  name  of  Freed,  Clarke 
&  Co.,  Ltd.,  has  been  changed  to  that 
of  the  Hardware  Co.  of  Toronto,  Ltd. 
The  firm  is  located  at  Toronto. 

Dominion  Incorporation. 

The  Arnprior  Felt  Co.,  Ltd.,  capital- 
ized at  $50,000,  head  office,  Arnprior, 
Ont.,  to  construct  and  operate  felt  and 
pulp  mills,  and  to  engage  in  the  manu- 
facture and  sale  of  pulp  paper,  felt  and 
woolen  goods,  etc. 

New  Firms. 

Hafford,  Sask. — J.  H.  Young  has 
opened  a  hardware  store. 

Wawanesa,  Man. — L.  R.  Cotton  has 
started  a  tinsmith  business. 

M.  W.  Van  Alstyne,  Gunton,  Man., 
was  a  visitor  in  Winnipeg  Monday. 

Halbrite,  Sask. — Nordquist  Bros.  & 
Anderson,  hardware  and  furniture,  have 
opened  a  branch  store  at  Talmage. 

The  Alex.  Martin  Sporting  Goods  Co., 
Calgary,  have  sold  their  Edmonton  busi- 
ness to  McLaren  &  Son,  Edmonton. 

George  McCosh,  of  Brock,  Sask.,  intro- 
duced his  bride  to  the  trade  in  Winnipeg 
this  week. 

Fire  Losses. 

Chilliwack,  B.C. — Denmark  &  Burton, 
hardware  dealers,  have  suffered  a  fire 
loss. 

Moncton,  KB. — G.  A.  Robertson, 
hardware  and  groceries,  has  suffered 
loss  by  fire. 

Toronto,  Ont. — The  Wilkinson  &  Kom- 
pass  stock  of  their  Toronto  warehouse 
was  damaged  by  fire. 

Prince  Albert,  Sask. — The  large  and 
splendidly-equipped  store  of  the  Man- 
ville  Hardware  Co.  was  destroved  bv  fire. 


Business  Changes. 

Mozart,  Sask. — G.  J.  Budal  has  sold 
out  his  hardware  business. 

Elgin,  Man. — Chas.  Mounding,  hard- 
ware, is  reported  having  sold  out. 

J.  Wright  &  Son  of  Strathroy,  Ont., 
have  sold  their  hardware  business. 

Joliette,  P.Q. — Chas.  Leblanc  is  offer 
ing  his  hardware  business  for  sale. 

Griswold,  Man. — D.  A.  McMillan  con- 
tinues the  dissolved  business  of  McMil- 
lan   &   Mcintosh. 
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ARTHUR  F.  HATCH, 

Treasurer  and  General  Manager  Canada 
Steel  Goods  Co.,  Hamilton,  in  which  firm 
the  Stanley  Works,  of  New  Britain,  Conn., 
has  acquired  a  large  interest.  Extensions 
to  the  plant,  will  be  undertaken  at  once, 
and  will  include  a  large  rolling  mill.  An- 
nouncement of  the  change  is  made  on 
page  37. 


Dauphin,  Man. — The  Dauphin  Hdwe. 
Co.  has  sold  out  to  Sutherland  Stelek, 
hardware  and   implements. 

Melville,  Sask.— E.  &  G.  Smith,  hard- 
ware, has  been  succeeded  by  Smith 
Hardware  and  Electrical  Co. 

Coatieooke,  P.Q. — The  hardware  firm 
of  W.  C.  Webster  &  Son  will  be  car- 
ried on  in  the  future  by  0.  C.  G. 
Webster. 
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Western  Notes. 

George  M.  Christie,  local  manager  of 
the  G.  F.  Stephens  Co.,  has  returned  to 
Calgary  from  the  East. 

Mr.  Allaire,  of  Allaire  &  Bleau,  St. 
Boniface,  has  returned  from  a  three 
months'  trip  to  Paris. 

William  Home,  Canadian  manager  for 
Berry  Bros.,  manufacturers  of  varnishes, 
I  as  returned  from  a  trip  through  the 
West. 

The  Miller-Morse  Hardware  Co.  held 
their  annual  picnic  last  week  at  River- 
view  Park,  a  special  steamer  being  char- 
tered for  the  occasion. 

A.  D.  O'Brien,  Southern  Manitoba 
traveler  for  the  G.  F.  Stephens  Co.,  has 
gone  to  Aylmer,  Ont.  It  is  not  known 
for  sure  why  he  has  gone  there. 

M.  S.  Schroeder,  Walsh,  Alta.,  is  re- 
ported to  have  been  drowned  while  bath- 
ing on  Friday,  July  17.  He  had  been  in 
business  there  for  a  number  of  years. 

F.  Morton  Morse  has  returned  from  a 
motor  trip  in  Europe.  His  son,  Stanley 
Morse,  secretary  of  the  Miller-Morse 
Hardware  Co.,  has  left  for  a  vacation 
in   New  York   State. 

Chas.  G.  Johnstone,  one  of  the  best 
known  hardware  travelers  in  Western 
Canada,  was  married  on  July  15  to  Miss 
Lulu  Glenn,  daughter  of  Alpheus  H. 
Glenn,  of  Prince  Albert.  The  happy 
couple  have  gone  to  Halifax,  N.S.,  to 
spend  their  honeymoon.  On  returning, 
they  will  reside  at  Prince  Albert.  Mr. 
Johnstone  lias  been  with  the  Miller- 
Morse  Co.  for  nine  years. 

The  following  merchants  visited  Win- 
nipeg during  Exhibition  week: — Nor- 
man Henderson,  of  Henderson  Bros., 
Vanguard  and  Aneroid,  Sask;  John 
Veum,  Foam  Lake,  Sask. ;  T.  R.  Lear- 
month,  Theodore,  Sask.;  T.  Mair,  Min- 
nedosa;  Ralph  Tucker,  Unity,  Sask.;  J. 
A.  Schmidt,  of  the  Blackie  Hardware 
Co.,  Blackie,  Sask. ;  J.  MacGregor,  of 
Roycroft  &  MacGregor,  Lanigan,  Sask.; 
R.  Hutchinson,  Kinley,  Sask.;  A.  A.  Fer- 
guson, Beattie,  Sask.;  George  Badger, 
Asquith;  A.  V.  Lenz,  St.  Gregor,  Sask.; 
J.  Peters.  Good  water;  J.  H.  Ellis,  Ellis- 
boro;  K.  Kroeker,  Rhineland.  Man.; 
Joseph  Joyal,  St.  Agathe,  Man. ;  and 
Fjank  Phillips,  Tugaske,  Man.  The 
number  was  slightly  less  than  last  year. 


— _— . 
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New  Hardware  Goods 


Offered  Canadian  Hardwaremen 


COBBLERS'  REPAIR  OUTFIT. 

The  Taylor-Forbes  Co.,  Ltd.,  Guelph, 
Ont.,  manufacturers  of  general  hard- 
ware, lawn  mowers,  fine  eastings,  etc., 
offer  the  trade  the  new  "Homestead" 
cobbler's  repair  outfit,  with  adjustable 
lasts,  here  illustrated.  The  firm  claims 
that  there  has  been  a  demand  for  a  set, 
such  as  the  "Homestead,"  which  is  be- 
ing made  in  two  sizes — one  with  14-in. 
stand  and  the  other  with  a  22-inch  stand. 
The  outfits  are  made  in  malleable  iron  as 
well  as  cast  iron.  Each  outfit  is  put  up 
in  a  neat  wooden  box,  containing  the  fol- 
lowing parts: — One  adjustable  reversible 
stand,  1  adjustable  last  for  men's  work, 
1  adjustable  last  for  boys'  work,  1  ad- 
justable last  for  woman's  work,  1  cob- 


Cobbler  Outfit,  with  Adjustable  Lasts. 

bier  hammer,  1  shoe  knife,  1  sewing  awl, 
1  sewing  awl  handle,  1  pegging  awl,  1 
pegging  awl  handle,  1  package  clinching* 
nails,  1  package  heel  nails,  1  card  direc- 
tions for  half-soling,  etc.  The  sets  are 
numbered  as  follows: — No.  1,  cast  iron, 
with  22-in.  stand ;  No.  2,  malleable  iron, 
22-inch  stand ;  No.  3,  cast  iron,  with  14- 
in.  stand ;  No.  4,  malleable  iron,  with 
14-in.  stand.  Booklets  describing  the  new 
product  will  be  mailed  on  request. 


20-GAUGE   HAMMERLESS. 

The  Marlin  Firearms  Co.,, New  Haven, 
Conn.,  have  just  completed  their  line  of 
12  and  16-gauge  hammerless  pump  guns 


by  the  addition  of  a  little  20-gauge  ham- 
merless repeater,  as  illustrated. 

The  standard  20-gauge  is  made  with 
25-inch  barrel,  weighs  about  5%  pounds; 
magazine  carries  four  cartridges,  giving 


This  new  gun  is  now  ready  in  grades 
A,  B,  C  and  D,  and  in  the  special  Field 
grade,  as  illustrated. 

Circulars  for  distribution,  price  lists, 
counter  signs,  illustrating  this  new  gun, 


New  Type  "C"  Hammerless,  showing  changes 


with  one  in  the  chamber  five  shots  at  one 
loading.  It'  ft  a  take-down,  packing  in  a 
space  the  length  of  the  barrel;  it  has 
solid  top  frame,  solid  steel  bree.ch,  side 
ejection.  It  is  provided  with  the  usual 
Marlin  *  features  of  safety  and  con- 
venience; the  automatic  hang-fire  safety 
device  operated  by  the  recoil,  the  trigger 


and  electrotypes  if  wanted,  can  be  had 
by  writing  the  Marlin  Firearms  Co. 

© ■ 

NEW  SALES  AGENT. 
Alexander  Gibb,  St.  Michael's  Build- 
ing, Montreal,  has  been  appointed  sales 
agent  for  the  Flintkote  Manufacturing 
Co.,  Boston,   Mass.,    makers    of  roofing 


r   Netv  Type  "D"  20  Gauge  Take-down  Hammerless. 


and  j  hammer  safety,  the  press-button 
magazine  cartridge  release  and  thumb- 
push  pin  safety  for  removing  shells 
quickly  .frfom  magazine  and  chamber 
without  firing,  when  desired. 

It  is  chambered  and  built  to  handle 
the  2%-inch  shells  of  all  makes  and 
styles  as  well  as  the  ordinary  2V2-inch 
shells,  allowing  good  stiff  loads  for  trap 
and  duck  shooting. 

The  barrel  is  handsomely  matted  on 
top  for  its  entire  length,  which  aids  in 
quick  sighting  and  prevents  the  reflec- 


felts  and  waterproofing  specialties. 
Samples  and  other  information  regard- 
ing the  new  line  will  be  supplied  to  the 
trade  on  request. 


CULTIVATING  YOURSELF. 

Since  we  are  always  eager  to  improve 
those  about,  why  not  get  busy  at  home? 
Cultivate  a  sane  cheerfulness  of  out- 
look and  thoughtfulness  of  others,  and 
those  qualities  will  have  ability  and  such 
commonplace  attributes  backed  clear  off 
the  map  as  result  getters. 


20  Gauge  Hammerless  Repeater 


tion  of  sunlight  or  the  heat  radiation 
from  top  of  barrel  interfering  with  the 
shooter's  aim. 

The  standard  gun  has  25-inch  matted 
barrel,  but  for  those  who  prefer  a  little 
heavier  gun  or  a  longer  barrel  for  long 
range  work  the  gun  will  be  furnished 
with  28-inch  barrel  at  the  same  price. 
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It  is  well  to  remember  that  nothing 
really  worth  having  was  ever  won  in  a 
night,  but  only  as  the  result  of  a  long 
course  of  honest  attention  to  duty  and 
service.  _    © 

Get  the  hook  for  that  nasty  streak  in 
yourself. 


Weekly  Market  Reports 

Statements  From  Buying  Centres 


■MMMI 


THE  MARKETS  AT  A  GLANCE. 

Vacations  are  the  order  of  the  day,  and  the  usual  summer-month 
quietness  is  much  in  evidence.  This  does  not  mean  that  business  is 
at  a  standstill,  for  in  some  sections  a  very  fair  volume  of  trade  is 
passing.  Quite  a  number  of  hardware  travellers  are  on  their  vaca- 
tion, and  mail  orders  are  therefore  more  numerous  than  for  some 
time  past.  The  metal  tradjes  are  still  quiet  and  price  shading  in 
some  lines  is  noticeable.  Paint  manufacturers  are  busily  engaged  in 
preparing  for  fall  campaigns.  There  has  been  considerable  varia- 
tion in  prices  of  linseed  oil  lately,  and  low  prices  have  been  quoted. 
The  flax-seed  market  is  on  the  upward  trend,  but  some  jobbers  appear 
to  be  unloading  stocks  purchased  or  contracted  for  at  low  prices 
some  time  ago.  At  London,  Ont.,  a  carpenters'  strike  has  affected 
building  operations.  In  the  West  all  eyes  are  watching  crop  reports, 
although  it  will  be  hard  to  judge  the  Western  crops  until  a  period 
of  two  weeks  has  passed.  A  number  of  price  changes  are  reported  at 
Toronto,  Montreal  and  Winnipeg. 


MONTREAL. 

MONTREAL,  July  23.  —  Hot 
weather  and  the  exodus  of  busi- 
ness men  from  the  city  are  hav- 
ing the  usual  effect  on  business  and  con- 
ditions are  being  reported  as  quiet, 
although  in  general  lines  they  do  not  ap- 
pear to  be  more  than  reasonably  so  and 
some  wholesalers  report  a  better  record 
than  for  July  of  last  year.  In  the  metals 
and  heavier  hardware  in  general,  and 
which  enter  into  construction  work, 
things  are  dull.  Stove  men  report  collec- 
tions as  poor  and  little  reordering  for 
gas  stoves.  In  the  construction  metals 
the  quietness  continues  with  little  notice- 
able improvement  and  the  prospects  that 
it  will  be  a  long  heavy  grade  back  to 
normal. 

Seasonable  Goods. 

Summer  weather  is  having  an  effect  on 
reordering  for  some  seasonable  lines  and 
such  articles  as  ice  cream  freezers  and 
wire  netting  are  still  going  out,  and 
there  has  been  a  good  run  on  garden 
hose. 

Nails,  Screws,  Rivets,  Etc. 

Business  in  this  department  is  quiet 
as  it  is  in  building  hardware  lines  in 
general ;  $2.25  base  for  wire  nails  and 
$2.50  base  for  cut  nails,  Montreal. 
Screws,  rivets  and  burrs  are  unchanged 
and  discounts  are  stationary. 

Metals. 

Conditions  are  continuing  quiet  with 
regard  to  most  of  the  metals  and  for  iron 


pipe  and  sheet  metals  there  are  sub- 
stantial changes  in  the  prices  announced 
— the  alterations  being  downward.  There 
are  small  sales  of  bar  iron  and  the  prices 
are  easy  with  the  base  $2.05  Montreal. 

Metal  Pipe. 

There  are  substantial  reductions  in 
the  quotations  for  metal  wrought  iron 
pipes,  which  are  now  on  the  following- 
basis: 

Buttwelded. 

Black.  Galvanized. 

Vi  and  %  inch  . $2.10  $3.00 

1  g    inch    2.55  3.48 

%  inch 2.93  4.08 

1  inch    4.33  6.03 

1%   inch    5.86  8.16 

iy2  inch    7.01  9.76 

2  inch  9.43  13.13 

2V2   inch    15.21  21.06 

3  inch    19.89  27.54 

31/2   inch    23.92  33.12 

5   inch    28.34  39.24 

Lapwelded. 

Black.  Galvanized. 
2y2   inch    15.79  21.64 

3  inch 20.65  28.30 

31/2  inch 24.84  34.04 

4  inch 29.43  40.33 

41/2  inch  33.02  45.72 

5  inch    38.48  53.28 

6  inch 49.92  69.12 

7  inch    70.21  96.39 

8  inch,  25  lbs 73.75  101.25 

10   inch    94.40  129.60 

12  inch  157.56 
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Metal  Sheets. 
Reductions    have    been    made    in    the 
price    of   galvanized    and   black   metals 
sheets    by      some      of   the     wholesalers, 
Queen's  Head,  Colborne  Crown  and  Ap- 
pollo  all  being  cut. 

Sheets  Black. 

10   gauge    $2.50 

12  gauge 2.55 

14   gauge    2.35 

16   gauge    2.40* 

18  gauge 2.45 

20   gauge    2.45 

22   gauge    2.50 

24   gauge    2.50 

26   gauge 2.60 

28  gauge 2.70 

Sheets  Galvanized. 

Queen's    Colborne 
Head.       Crown.  Apollo. 

16-20  gauge $3.65        $3.60        $3.40 

22-24  gauge   ....   3.85  3.65  3.70 

26   gauge    4.10  3.90  4.05 

1034  oz.,  28  gauge  4.35  4.15  4.25 

The  above  quotations  arrived  too  late 
to  change  old  current  quotations. 

Other  Metals. 

There  is  a  change  in  the  quotation  for 
sheet  zinc  in  small  lots,  the  price  going 
up  25c  to  $7.25.  Other  quotations: — 
Tin,  371/2c;  sheet  zinc,  $6.75  in  casks; 
lead,  $5.10;  antimony,  $8.50;  spelter 
$6.00  and  copper  $15.50.  Ingot  brass, 
red  14c,  yellow  13c;  wire  solder  23y2e; 
half  -and  half  22y2c  and  wiping  solder 
22c.  Sheet  lead,  3%  lb.  sq.  ft.,  has  been 
reduced  to  $6.60,  a  come  down  of  2y2c. 
Lead  Waste  Pipe. 

The  demand  for  lead  waste  pipe  con- 
tinues quiet.  The  quotations  for  lead 
pipe  are  71/2c  and  for  lead  waste  pipe  9c, 
with  discounts  of  7y2  per  cent. 

Rope  and  Harvesting  Goods 

With  the  exception  of  a  demand  for 
rope  for  hay  forks  and  binder  twine 
there  is  not  much  stir  in  the  rope  depart- 
ment. Harvesting  activity  is  also  affect- 
ing other  lines  such  as  pulleys  for  hay 
forks,  regular  hand  forks  and  other 
similar  lines.  Prices  are  unchanged  as 
follows: — Pure  Manila,  15c;  British 
Manila,  lie;  African  hemp,  lie;  sisal, 
10y2c;  double  lath  yarn.  10V4c;  single 
lath  yarn,  9s/4c  For  binder  twine  the 
prices   are: — Best    Manila,    650   feet    to 
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pound,  13y2c;  Manila,  600  ft.  to  pound, 
lie;  standard  Manila,  550  ft.,  934c; 
standard,  500  ft.,  9!4c. 

Stoves  and  Wire  Goods. 

,  In  the  stove  business  things  are  quiet 
and  a  better  demand  can  hardly  be 
looked  for  before  the  change  of  the  sea- 
son. There  is  some  interest  being  re- 
ported in  the  furnace  lines  and  first 
orders  placed.  Reordering  in  gas  stoves 
has  been  light.  Collections  are  reported 
as  poor.  In  wire  goods  some  netting  is 
still  going  out,  but  the  business  is  large- 
ly over  for  the  season;  it  has  been  a 
good  year  in  regard  to  the  netting  busi- 
ness. 


TORONTO. 

TORONTO,  July  23.— Steel  pro- 
ducts are  causing  much  specula- 
tion here.  Nails  are  slated  for  an 
advance  by  some  authorities.  The  usual 
summer  quietness  is  on,  and  is  causing 
some  shading  of  prices  in  metals  and 
some  other  lines.  As  compared  to  last 
year,  a  larger  amount  of  business  was 
looked  for  on  account  of  the  fact  that 
business  dropped  off  in  late  summer  and 
early  fall  in  1913.  However,  in  spite  of 
July  business  not  being  up  to  expecta- 
tions, it  will  compare  more  favorably 
with  the  corresponding  period  of  1913 
than  June  did.  Most  of  the  travelers 
are  on  their  holidays.  Cordage  lines  are 
very  good;  fall  lines  are  moving,  and 
slight  changes  occurred  in  some  metals 
and  in  paint  lines. 

Metals. 

There  have  been  slight  changes  in  sev- 
eral metals,  but  the  general  situation  is 
unchanged.  Tin  has  been  fluctuating  all 
week — first  up  and  then  down;  but  is 
quoted  at  present  at  last  week's  price  of 
34c.  It  is  in  slightly  better  demand  than 
formerly,  but  orders  are  in  small  lots. 

Copper  has  dropped  10c  per  100  lbs., 
due  to  unsettled  conditions  and  price 
shading.  It  is  now  $14.15  per  cwt.  Zinc 
and  lead  have  advanced  5c  each,  making 
them  $5.55  and  $5.20  respectively.  These 
lines  are  quiet. 

Pig  and  bar  iron  are  unchanged  and 
dull. 

Other  metals  are  as  follows: — Anti- 
mony, 8%c  to  9c  lb.;  ingot  brass,  red. 
13c  to  15c  lb.;  ingot  brass,  yellow,  12c 
to  14c  lb.;  half-and-half  solder,  23c  lh. ; 
pattern  aluminum,  22c  to  24c;  ingot 
aluminum,  18y2c  to  19y2c  lb.;  acme 
solder,  19V2c  lb.;  easy  wiping  solder, 
2OV2C  lh. ;  star  extra,  213,4  c  lb.;  wire 
solder,  26c  lb.;  tinkers'  bar  solder,  27c 
lb.;  lead  wool,  8c  lb. 

Nails,  Screws  and  Rivets. 

Steel  lines  are  still  quiet,  but  are  the 
subject  of  much  speculation.     Steel  men 


complain  of  the  price  on  nails.  Some 
jrthorities  confidently  presage  a  raise  in 
this  staple  before  long;  possibly  by  late 
August.  Others,  equally  well  informed, 
deny  the  possibility  of  a  raise  in  the 
present  state  of  the  market,  and  point 
out  that  the  late  raise  of  15c  in  nails 
merely  covered  the  new  tariff  of  $3  per 
ton,  so  that  any  further  raise  would  be 
in  direct  opposition  to  the  United  States 
prices  that,  after  allowing  for  the  tariff 
difference,  are  at  the  present  Canadian 
level. 

They  are  very  firm  at  the  present 
price  of  $2.25  base  for  wire  and  $2.70 
base  for  cut.  Screws  are  unchanged. 
Flat  head,  bright,  are  still  quoted  at  85, 
10,  7V2,  10  and  5  per  cent. ;  round  head, 
bright,  at  80,  10,  7y2,  10  and  5  per  cent. 
Iron  rivets,  blocked  and  tinned,  remain 
at  75  per  cent.,  and  iron  burrs  the  same. 
Copper  rivets,  usual  proportion,  35  and 
12V2  per  cent.;  burrs,  30  and  12y2  per 
cent. 

Wire  Products. 

Rods,  wire  nails  and  staples  have  ad- 
vanced $1  per  ton  in  the  United  States, 
according  to  advices  received  by  the 
Canadian  trade,  but  no  change  is  noticed 
here  yet  as  a  result  of  same.  Some  steel 
men  are  inclined  to  consider  the  advice 
more  of  a  market'  feeler  than  anything 
else. 

Rope,   Twine,  etc. 

Cordage  lines  report  more  favorably 
than  any  other  hardware  line.  Ropes 
are  unchanged  at  15c  base  for  Manila, 
lie  for  British,  lie  for  African  hemp, 
and  10%c  for  sisal.  Other  prices  are 
steady,  with  no  changes.  Hay  fork 
rope,  duck,  waste  and  oakum  are  all  sell- 
ing very  well. 

Preserving  Goods,  Enamelware,  etc. 

Preserving  goods,  enamelware,  etc., 
are  among  the  best  selling  lines.  Freezers 
ceme  next  in  this  class.  This  has  been 
an  exceptional  year  for  this  class  of 
goods.  Refrigerator  demand  is  light, 
but  some  few  sales  may  be  expected  up 
until  quite  late  with  couples  going  into 
housekeeping,  etc. 

Cement. 

Cement  is  unchanged  at  $1.85,  and  is 
still  in  good  demand.  Firebrick  and  tile 
are  unchanged  as  per  current  quota- 
tions, and  are  only  fair  in  demand. 

Builders'  Hardware. 

This  line  is  comparatively  quiet,  but 
specialties  are  selling  well  and  replacing 
old  articles  in  established  homes. 

Fall  Goods 

Horse  blankets,  ammunitions,  guns 
and  rifles  are  moving,  and  sled  orders 
are  also  coming  in.  Harvest  tools  are 
still  selling  well,  and  will  until  the  har- 
vest is  gathered. 
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LONDON. 

LONDON,  Ont..  July  21.— Business  in 
London  has  been  very  fair  during 
the  past  week.  The  holiday  season 
is  making  some  difference  but  is  not 
decreasing  business  to  any  great  extent. 

It  is  rumored  that  the  striking  car- 
penters are  trying  to  influence  the  men 
working  at  other  building  trades  in  the 
city  to  go  out  in  sympathy.  If  this  takes 
place  it  will  no  doubt  injure  the  sale 
of  building  material  for  the  balance  of 
this  season. 

Paris  green  has  been  an  exceptionally 
heavy  seller  for  the  past  two  weeks  and 
is  quoted  as  follows: — 

1/2  lb.  pkgs 2134c  lb. 

1  lb  pkgs 193/ic  lb. 

25  lb.  drums 1734c  lb. 

50  lb.  drums 17V2c  lb. 

Binder  twine  is  in  good  demand  at  pre- 
sent 

650   ft 13y2c   lb. 

600  ft    • He  lb. 

550  ft 9%.c  lb. 

500  ft 91/4C  lb. 

Linseed  Oil. 
Linseed  oil  is  showing  an  upward  ten- 
dency.     The    quotations    mostly    in  evi- 
dence are  as  follows: 

Raw.  Boiled. 

1  to  2  bbls 61  64 

3  to  5  bbls 60  63 

6  to  9  bbls 59  62 

Less  bbl 68  71 

Turpentine. 

1  bbl  lots 70c  per  Imp.  gal. 

2  to  4  bbls 69c  per  Imp.  gal. 

5  gal 77c  per  Imp.  gal. 

Building  Material. 

Owin<}'  to  the  carpenters'  strike  the 
demand  for  some  lines  of  building  ma- 
terial is  not  heavy.  Wire  nails  are 
quoted  at  $2.25  base;  cut  nails  at  $2.70 
base. 

Pall   Goods. 

Axe  handles,  horse  blankets,  sleighs, 
skates,  etc.,  are  being  booked  in  fair 
quantities  for  fall  delivery. 


WINNIPEG 

WINNIPEG,  July  22.— Since  the 
amount  of  busi»ess  done  by 
hardwaremen  in  the  West  will 
depend  entirely  on  the  crop,  some  no- 
tice has  to  be  taken  of  its  progress.  At 
present,  reports  are  not  overly  bright, 
and  the  best  that  can  be  said  is  that  the 
crop  this  year  will  likely  be  seventy-five 
per  cent,  of  what  it  was  last  year.  There 
are  some  districts  that  will  have  no  crop. 
There  are  others  whose  crop  will  measure 
about  fifty  per  cent,  average;  and  there 
are  other  districts  which  will  enjoy  record 
crops.  Hot  winds  seemed  to  have  played 
havoc  in  some  districts.  A  telephone 
message  sent  to  Virden  by  the  Merrick- 
Anderson   Co.  to-day  brought  the  reply 
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that  crops  would  be  good  if  they  could 
get  plenty  of  sun.  On  the  other  hand, 
between  Winnipeg  and  Portage  a  failure 
is  reported.  West  of  Portage  things  are 
better,  until  west  of  Moose  Jaw  is 
reached.  And  so  on.  The  crop  seems  to 
have  come  in  spots,  and  happy  are  the 
hardwaremen  who  find  themselves  out  of 
the  lean  areas. 

When  this  state  of  things  became 
known,  collections  took  a  sudden  drop. 
During  the  early  part  of  July,  one  house 
reports  in  ten  days  collections  dropped 
fifty  per  cent.  Confidence  was  restored, 
so  that  collections  righted  themselves  in 
the  following  week,  and  from  a  financial 
point  of  view,  July  should  be  as  good 
as  last  year,  despite  the  fact  that  job- 
bers are  carrying  considerably  less  on 
their  books.  Few  new  accounts  are  be- 
ing opened  up. 

Good  Auguries. 
Hardware  and  Metal's  Western  editor 
has  just  returned  from  a  trip  to  the  Soo, 
Port  Arthur  and  Fort  William.  If  new 
stores  and  improvements  count  for  any- 
thing, the  outlook  in  that  part  of  the 
country  should  be  good.  In  Port  Arthur, 
one  hardware  firm  is  preparing  to  double 
the  size  of  their  premises,  and  instal  new 
fixtures.  At  least  one  new  store  has 
opened  up.  Colville  and  McLaughlin 
were  arranging  stock  in  their  new  pre- 
mises at  Fort  William.  In  the  Soo,  the 
Cochrane  Hardware  Co.  are  in  their 
magnificent  new  home,  while  another 
house  is  preparing  to  add  up-to-date 
fixtures.  In  Sudbury,  one  firm  was 
doubling  their  premises,  another  was  put- 
ting in  a  new  front,  and  a  new  store  had 
opened  its  doors. 

Price  Changes. 
The  discount  on  galvanized  washtubs 
and  buckets  has  been  changed  from 
37x/2  per  cent,  to  45  per  cent.,  and  the 
discount  on  heavy  buckets,  which  was  30 
per  cent,  is  now  37y2  per  cent.  All  other 
galvanized  ware  remains  at  37%.  Sev- 
eral hardwaremen  who  have  recently  pur- 
chased galvanized  ware  complain  that 
they  did  not  receive  a  bigger  discount. 
It  should  be  borne  in  mind  that  the 
change  applies  only  to  the  above  three 
lines. 

Manufacturers  insisted  that  the  priec 
of  rope  would  rise  as  a  result  of  the 
trouble  in  Mexico,  but  up  to  date  this 
has  not  taken  place.  Nails  remain 
at  the  old  price,  with  only  a  fair 
demand.  Manufacturers  are  still  urg- 
ing local  jobbers  to  advance  their 
prices.  The  fencing  season  is  practically 
over,  and  has  been  better  than  expected. 
Nails  are  quoted  f.o.b.  Winnipeg,  $2.80 
base,  and  $2.40  base,  Fort  William. 
Bale  Ties  Wanted. 
Some  districts  are  waiting  longer  than 
usual  to  see  how  the  crop  will  pan  out 
before  purchasing  their  thresher  sup- 
plies. Business  in  these  lines  is  reported 
fairly  good,  although  an  estimate  is  hard 


to  make  until  the  harvesting  season  is 
nearer.  As  the  crop  of  hay  has  been 
dried  up  in  some  districts,  it  will  be 
necessary  to  ship  from  places  where  it 
has  been  good.  Hardware  merchants  in 
these  districts  should  see  that  their 
stock  of  bale  ties  is  good.  They  are 
quoted : — 14  gauge,  single  loop,  $3.65 
Winnipeg. 

The  demand  for  both  rubber  and 
leather  belting  is  good,  for  threshers. 
The  price  is  firm,  and  an  advance  is  in 
sight,  owing  to  the  high  price  or  raw 
hides.  Rubber  belting,  60  per  cent,  off 
list.  Agricultural  leather  belting,  66  2-3 
off.    Standard,  60  and  10  off. 

The  price  of  galvanized  sheets  is  now 
the  lowest  it  has  been  for  years.  The 
demand  is  small.  Builders'  supplies  all 
round  are  moving  very  slowly. 

Paint,  etc. 

Sorting  business  is  coming  in  well, 
though  not  so  heavy  as  expected.  This 
statement  covers  all  lines  of  paint.  A 
little  Paris  green  has  been  sent  out  dur- 
ing the  last  two  weeks,  but  little  is  be- 
ing purchased  by  the  farmers  this  year. 
Merchants  are  beginning  to  book  or- 
ders for  glass,  and  jobbers  expect  to  do 
a  big  fall  business.  Hailstorms  at  sev- 
eral points  brought  in  several  big  or- 
ders. Little  glass  is  being  bought  locally 
as  yet.  The  following  prices  will  likely 
be  good  at  least  until  fall. 

Single.  Double. 

Up  to  25  in $4  50  $6  25 

26  to  40   4  85  6  75 

41  to  50   5  40  7  75 

51  to  60    5  90  8  50 

61  to  70    6  40  9  25 

71  to  80    7  00  10  25 

Putty,  which  goes  hand-in-hand  with 
glass,  is  selling  at  the  same  old  price. 
Turpentine  is  moving  slowly.  It  is 
quoted  at  80c  per  gallon  barrel  lots.  Var- 
nishes are  only  having  a  fair  sale. 

Sporting  Goods. 

The  retail  trade  in  Winnipeg  experi- 
enced a  brisk  demand  for  sporting  goods 
and  guns  during  Exhibition  week,  but 
generally  tha  only  lines  moving  are 
boats,  canoes,  and  bathing  goods.  There 
are  some  healthy  inquiries  coming  in  for 
fall  sporting  goods,  particularly  guns  of 
different  kinds. 

Stoves. 

Only  a  few  orders  are  being  booked. 
Merchants  cannot  be  induced  to  buy  any- 
thing they  are  not  requiring  immedia- 
tely. However,  although  buying  is  from 
hand-to-mouth,  business  is  about  as  good 
an  it  was  last  year.  Trade  is  a  little  in- 
clined to  tend  toward  cheaper  lines, 
which  it  always  does  in  an  off  year. 
Merchants  are  carrying  very  light 
stocks,  except  in  heaters. 
Oils. 

Most  of  the  lines  quoted  in  Hardware 
and   Metal   are   having   a   fair   demand, 
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particularly  gas  engine  and  cylinder 
oils.  Sales  of  gasoline  are  moderate, 
and  prices  are  not  likely  to  change  just 
now.  The  following  are  typical  quota- 
tions : — 

Silver  star  oil,  18y2c  gal. 

Capital  cylinder,  56c  gal. 

Standard  gas  engine  oil,  41c. 

Premier  motor,  steel  barrels,  21c  gal. 

Queen  gasoline,  steel  barrels,  26c  gal. 

Painters'  naphtha,  steel  barrels,  21c  gal. 

As  the  outlook  for  the  flax  crop  is  not 
bright,  and  as  an  advance  in  price  of 
flax  means  an  advance  in  the  price  of 
linseed  oil,  changes  may  be  expected 
shortly.  The  market  at  present  is  very 
firm. 


ST.  JOHN. 

ST.  JOHN.  N.B.,  July  22.— That  busi- 
ness  conditions  are  brightening  in   this 
section    of   the   Dominion    is    shown    by 
the  optimistic  reports  that  have  been  re- 
ceived by   the  board   of  trade  from  in- 
dustrial and  other  business  concerns  in 
St.   John,    by    the    increased   number   of 
real  estate  transfers,  by  increases  in  bank 
clearings,  in  tax  receipts,  and  by  an  ap- 
preciable  increase  in   lumber   shipments 
both    to    British    ports    and    the   United 
States.     During  June,  1914,  the  lumber 
exports    from    St.    John    to    the    United 
States    were    valued    at   $199,808.14,    as 
asainst   $128,812.95     in   1913.       Lumber 
shipments  to  British  ports  in  June,  1914, 
amounted   to   11,174,774  ft.   spruce,  and 
4S0.912  ft.  birch,  as  against  9,237,387  ft_ 
spruce  and  456,506  ft.  birch  in  the  same- 
period   in   1913.    Like   satisfactory  busi- 
ness reports  come  from  other  sections  of 
New  Brunswick,  indicating  that  the  busi- 
ness depression  which  affected  Western 
Canada    so    seriously    had    little   leffect 
upon  this  province. 

St.  John,  N.B. — There  are  ten  cities 
in  Canada  in  which  the  bank  clearings 
for  the  month  of  June  show  a  decided 
improvement.  St.  John  is  among  the 
number.  The  gain  in  this  city  was  $93,- 
622.  July  figures  continue  to  show  an 
improvement.  For  the  week  ending- 
July  15,  the  clearings  at  St.  John  were 
$1,901,522  as  against  $1,698,156  during 
the  same  week  in  1913. 

St.  John,  N.B. — There  are  few  cities 
in  Canada  that  have  more  pro- 
gress in  building  and  general  develop- 
ment than  the  city  of  St.  John.  On 
the  west  and  northern  sides  of  the  city, 
particularly  on  the  high  land  overlooking 
the  harbor  and  river,  the  Fenton  Land 
Company,  the  St.  John  Realty  Company 
and  other  companies  and  builders  have 
erected  many  beautiful  residences.  When 
contemplated  extensions  of  the  street 
railway  service  have  been  carried  out, 
building  growth  will  be  even  more  rapid 
than  it  is  now. 


Paint  Department 


AnjEye  for  an  Eye  and  a  Tooth  for  a  Tooth 

Narrow  Views  of  an  Unsuccessful  Man — They  Are  Refuted  by  an 
Argument  Showing  That  Work  is  its  Own  Best  Reward — If  We 
Give  Little,  We  Receive  Less — As  We  Give,  We  Receive. 

By    Hetiry    Lewis. 


IT    was    Sunday    evening.         The   tea 
things  had  been  put  away,  and  we 
sat    on    the    verandah    and    talked 
shop. 

'■  Mrs.  Dorn  had  been  employed  in  the 
same  paint  store  as  her  husband  for 
some  years  before  their  marriage,  so  that 
she  was  quite  at  home  in  the  discussion. 
We  touched  first  upon  one  thing  and 
then  another,  recalling  old  friends  and 
past  occurrences  in  the  trade  until  we 
finally  hit  upon  old  Dave  Lewis,  Dorn's 
employer,  and  his  store  methods.  I  was 
surprised  at  the  vitriolic  quality  of  their 
criticism  of  him  and  their  adulation  of 
themselves.  It  was  really  my  own  fault, 
and  was  in  answer  to  a  sweeping  state- 
ment'of  mine  that  one  should  always 
give  one's  best,  regardless  of  conditions 
or  possible  results.  I  was  all  but  sub- 
merged in  their  flood  of  vehement  pro- 
test. 

"By  George,  I  used  to  figure  that 
way,"  said  Dorn,  "but  I  got  no  thanks 
for  showing  up  early  and  working  late, 
long  after  I  had  to  and  I  gave  it  up. 
Never  got  my  pay  raised,  nor  nothing, 
and  I  just  said  to  myself:  'Old  boy, 
here's  where  I  do  different,'  and  from 
that  time  on  I  quit  doing  anything  I 
wasn't  paid  to  do,  and  if  anything  I'm 
treated  better  than  ever." 

"Raise  your  pay?"  I  asked  tenta- 
tively. 

"Oh,  no;  but  he  don't  take  so  much 
for  granted,  and  he's  darned  good  and 
careful  about  askin'  me  to  do  extra 
work. ' ' 

"You  find  it  pays'?"  I  inquired. 

"I'm  sure  do.  I  don 't  get  there  a  minute 
sooner  than  I  have  to,  to  hold  my  job, 
and  I  leave  on  the  dot  every  night ;  if 
there's  anything  left  to  do,  old  Lewis 
tloes  it,  or  else  he's  darn  particular  how 
ho  asks  me  to  give  him  a  hand.  You  bet, 
I  make  him  understand  it's  a  favor." 


"Well,  I  can't  agree  with  you,"  I 
said  with  conviction.  "No  slighting  of 
one's  work  can  ever  pay  in  the  long 
run." 

Mrs.  Dorn  was  one  of  those  whiffety 
little  women  who  always  had  a  chip  in 
her  shoulder  for  those  who  disagreed 
with  her  and  hers.  She  came  to  the 
assistance  of  her  spouse  at  this  point. 
"Like  to  know  what  good  it  does  to 
work  hard  when  it's  not  appreciated. 
Jim  worked  like  a  dog  there  without 
ever  getting  on  like  he  should  of  done." 

"No  doubt,  and  it's  quite  likely  that 
Lewis  was  unjust  in  not  having  done 
more  for  him,  but  leaving  all  question 
of  Lewis  out  of  the  matter,  was  not  Jim 
being  untrue  to  his  own  better  self  when 
he  deliberately  decided  not  to  give  his 
employer  the  best  that  was  in  him,  re- 
gardless of  hours,  stipend  or  what  not?" 

"I  sell  more  paint  than  any  man  in 
the  store  at  that,"  stoutly  averred  Jim. 

"Well  and  good;  but  think  of  what 
you  could  sell  then  if  you  really  tried. 
You  weren't  hired  for  a  certain  output, 
but  to  do  all  that  you  could  for  your  em- 
ployer, and  when  you  refuse  to  do  so, 
you  aren't  keeping  your  bargain,  and, 
incidentally,  you  are  harming  yourself 
to  a  greater  extent  than  you  are  him." 

"Well,  look  at  me,"  flared  the  lady. 
"Didn't  I  do  all  the  work  in  that  office 
alone  for  years,  and  then  when  he  put 
Miss  Mills  on,  didn't  she  get  the  same 
pay  as  me  and  her  never  on  the  job  on 
time,  and  fiddling  at  the  mirror  all  day 
long,  didn't  she?     Huh!" 

"No  doubt,"  I  acquiesced,  "but  when 
the  hard  times  came,  wasn't  Miss  Mills 
laid  off,  and  wasn't  one  of  the  other 
clerks  laid  off,  whilst  you  and  Jim  were 
kept  on?" 

"Yes,  but  what  of  that?  We  only  had 
more  work  at  the  same  pay." 

"This  much:  you  were  kept  on  be- 
cause of  long  and  faithful  service,  and 
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whilst  Lewis'  profits  were  being  cut 
down  on  account  of  the  panic,  you  had 
to  bear  your  share  of  the  burden  by  do- 
ing a  little  more  work." 

"Well,  all  I  know  is  that  the  girl  he's 
got  in  there  now  doesn't  do  half  the 
work  I  did  and  gets  the  same  pay  as  I 
did." 

The  irrelevance  of  their  remarks  was 
getting  on  my  nerves.  "None  of  that 
alters  the  truth  of  my  first  statement. 
Granting  the  truth  of  all  you  say,  that 
you  were  overworked  and  underpaid; 
how  does  that  excuse  any  lessening  of 
effort  on  your  part?  I  say,  and  I  know, 
that  when  you  cease  to  do  your  best,  you 
are  killing  something  within  yourself 
that  is  finer  than  money.  I  don't  care 
whether  you  are  selling  paints  or  scrub- 
bing floors,  the  thing  holds  good  in  every 
sphere  of  human  endeavor.  Let  them 
overwork  you  and  underpay  you.  Your 
day  will  come;  and  if  your  own  em- 
ployer isn't  appreciative,  some  other 
one  will  be,  and  then  you  can  make  a 
change  and  give  the  old  one  the  horse 
laugh.  But  more  important  than  that 
is  the  fact  that  all  the  time  that  you  are 
honestly  doing  your  best  you  are  so  busy 
that  you  haven't  time  for  anything  but 
what  is  important  and  you're  so  sincere 
that  a  great  moral  development  is  con- 
stantly going  on  within  you,  and,  utterly 
unknown  to  yourself,  you  are  making 
friends  and  admirers  right  and  left. 
Slacken  up  on  your  efforts,  and  there  is 
a  loosening  of  moral  fibres  that  you, 
from  the  very  nature  of  things  would 
be  the  very  last  to  perceive."  You  can't 

get  away  with "I  beg  your  pardon," 

I  cried.  I  had  become  so  oblivious  to 
everything  but  my  argument  that  I  had 
forgotten  that  I  was  their  guest. 

There  was  nothing  else  that  could  in- 
terest us  and  I  felt  that  there  was  dan- 
ger  in  pursuing-  the  subject  further,  so 
I  bade  them  good-night. 


HARDWARE    AND    METAL 


PAINTS  & 
VARNISHES 


"CHALCO" 


PAINTS  & 

VARNISHES, 


A   PAINT   AND  VARNISH   REMOVER 

MORE    EFFICIENT  THAN    OTHERS 
YET   COSTS    NO   MORE 


THAT'S   20% 


To  Retailers,  Jobbers 
and  Manufacturers : 

We  are  now  able  to 
offer  in  "  Chalco"  a 
Paint  and  Varnish 
Remover  of  unusual 
merit. 

It's  20%  more  efficient 
than  others. 


TRADE 


CHALCO 


MARK 


The  Paint  and 
Varnish  Remover 

"We  pay  no  royalties 
to  put  on  your  bill." 

Write  for  Proposition 


"Chalco"  is  positively 
different  and  positively 
superior— it  leaves  the 
surface  better  for  re- 
finishing  than  any 
other  product  we've 
tested. 

It  does  not  injure  the 
hands. 


MANUFACTURED  IN^  CANADA  BY  MARTIN-SENOUR  CO.,  LIMITED 

IN  THE  UNITED  STATES  BY  THE  H.  B.  CHALMERS  CO.,  SCHENECTADY,  N.Y. 


^SE*€ 


PAINTS  & 
VARNISHES. 


Liquid  Granite 

is  the  floor  varnish  you  should  sell  to  your  customers.  It  is 
made  by  Berry  Brothers,  the  largest  manufacturers  of  var- 
nishes in  the  world,  and  sold  by  the  leading  dealers  in  most 
every  town  throughout  the  Dominion. 

Every  dealer  selling  Berry  Bros.'  Varnishes  has  the 
advantage  of  selling  finishes  that  have  a  reputation  of  giving 
the  utmost  in  satisfaction  for  56  years.  He  sells  varnishes 
of  the  highest  quality — varnishes  that  have  the  confidence 
of  master  painters  and  contractors  the  world  over. 

Durable  and  Waterproof 

Liquid  Granite  is  the  most  durable  and  elastic  of  all  floor  var- 
nishes. Wood  treated  with  it  may  dent  under  a  hammer  blow 
but  the  finish  will  give  without  cracking.  Washing  with  soap  and 
water  does  not  affect  it.  Liquid  Granite  floors  are  easily  kept 
clean. 

These  are  a  few  of  the  many  points  that  make  Liquid  Granite  so 
popular  with  the  housewife— that  have  made  Liquid  Granite  a 
big  seller  for  dealers  everywhere.        ' 

Write  for  our  co-operative  proposition.  Let  us  show  you  how 
you  can  profit  by  selling  Berry  Brothers'  Varnishes. 

BERRY  BROTHERC 
|  <IHCOR.POR.ATED>  »      ^k 

forld-s  Largest\&rnishMakersV-J 

ESTABLISHED   1858 

WALKERVILLE,  ONT. 
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Weekly  Paint  Markets 


MONTREAL. 

MONTREAL,  July  23.— The  dog 
days  mean  the  quiet  season  for 
the  paint  business,  and  things 
are  expected  to  continue  so  for  the  next 
couple  of  weeks.  Jobbers  report  that 
the  volume  of  trade  is  satisfactory  for 
the  latter  part  of  July,  and  there  ap- 
pears to  be  a  better  tone  for  the  future 
with  prospects  that  easing  of  financial 
situation  will  result  in  larger  building 
programs.  Higher  prices  for  linseed  oil 
and  a  demand  for  Paris  green  to  combat 
the  ravages  of  the  army  worm  are  the 
features. 

White  Lead,  Paris  Green,  etc. 

An  improvement  in  the  business  in 
white  lead  is  noted,  and  stocks,  which 
were  rather  slow  after  the  advance,  are 
beginning  to  move  better.  The  market 
is  very  firm  at  the  quotations — $8.40  for 
small  quantities  and  $8.20  for  ton  lots. 

The  action  of  the  Dominion  Conserva- 
tion Commission  in  recommending  Paris 
green  to  combat  the  ravages  of  the  army 
worm  in  Ontario,  where  the  plague  has 
become  rather  extensive,  is  looked  to 
have  the  effect  of  creating  a  better  de- 
mand in  this  line  than  has  been  noted 
for  several  years;  there  have  not  been 
many  pests  of  this  nature  during  the 
jjast  two  or  three  seasons.  Some  whole- 
salers are  taking  aggressive  steps  to  see 
that  the  trade  is  well  supplied. 
Turpentine. 

The  demand  for  turpentine  has  been 
fair,  considering  the  general  quietness 
of  the  season.     The  quotations  are: — 

1  barrel   67c  a  gallon. 

5    barrels    66c  a  gallon. 

Five-gallon  packages  5  cents  advance; 
packages  extra;  terms  net. 

Linseed  Oil. 

As  predicted  last  week,  higher  prices 
must  be  paid  for  linseed  oil,  although 
there  is  some  difference  of  opinion  as 
to  when  the  advance  will  go  into  general 
effect  with  the  trade.  Some  jobbers  are 
still  quoting  60c  and  61c  for  raw  and 
63c  and  64c  for  boiled,  with  the  prices 
firm ;  while  in  other  cases  an  advance  of 
2c  to  3c  has  either  been  made  or  is  being 
€onsidered  as  a  course  of  immediate  ac- 
tion. The  rapid  advance  of  the  price  of 
flax  during  the  week  has  been  respons- 
ible for  several  cents  increase  per  bushel 
for  raw  material,  and  the  refiners  have 
advanced   the   price   of  spot   2Yoc   since 


last  report.     This  advance  must  soon  be 
felt  by  the  trade  if  prices  hold. 
Gasoline  and  Benzine. 

A  fair  business  in  gasoline  is  reported 
with  a  continuance  of  conditions  and 
prices  about  as  they  have  been  ruling. 
The  demand  for  lubricating  oils  is  quiet, 
this  being  rather  an  off  season  in  this 
department.     Quotations  are: — 

Barrels,   wood    20y2c  a  gallon. 

In  steel  and  drums  ....   H1^  a  gallon. 
Tank  wagon  (100  gals.)  16y2c  a  gallon. 

Benzine  is  quoted  at  a  cent  under  these 
prices  all  round. 

Glass  and  Putty. 

In  glass  and  putty,  although  things 
still  continue  quiet  on  account  of  the 
curtailment  of  building  programs,  there 
seems  to  be  a  better  tone  to  the  outlook 
for  the  future,  and  in  this  connection 
the  chances  for  better  finances  and  more 
construction  work  are  mentioned.  Prices 
are  unchanged. 


TORONTO. 

TORONTO,  July  23.— Paint  lines 
are  rather  inactive,  but  are  bet- 
ter than  last  week.  Linseed  oil 
prices  are  a  matter  of  heated  discussion 
and  the  cause  of  much  dissatisfaction. 
Paris   green   is   selling  better. 

Zinc  pure  in  Damar  is  up.  Paint  men 
consider  that  their  lines  are  too  low 
with  the  exception  of  white  lead.  The 
prices  for  these  lines  have  been  high 
the  last  year,  but  the  first  cost  has  ad- 
vanced even  more  rapidly,  so  that  manu- 
facturers and  jobbers  are  selling  on  a 
closer  margin  of  profit  than  in  years. 
T>"'- :-t'n,v  is  light  in  the  city  and  larger 
towns,  but  is  good  in  the  country.  If 
demand  were  better  a  general  advance 
all  along  the  line  might  be  expected.  A 
large  number  of  paint  men  are  on  their 
holidays,  which  fact  adds  to  the  mid- 
summer quietness. 

Turpentine. 
Turpentine  is  still  firm,  stocks  light, 
and  demand  good  in  comparison.  There 
has  been  no  change  in  price,  which  is  70c 
for  single  barrels  and  69c  for  two  to 
four-barrel  lots. 

Complications  in  Oil. 

The  linseed  oil  market  is  notable  for 
a  lack  of  harmony  and  upset  by  widely 
different  views  as  to  what  constitutes  a 
fair  price.  The  situation  is  complicated 
by  keenness  to  get  orders  and  the  addi- 
tional fact  that  some  dealers  stocked  up 
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heavily  during  the  low  prices  of  last 
winter.  They  are  now  anxious  to  sell 
their  overstocks,  and  are  pricing  them  at 
a  level  that  insures  them  a  profit,  but  is 
disastrous  to  those  who  have  to  buy 
from  the  grinders  at  a  price  that  is 
based  on  the  present  cost  of  flaxseed. 
Price-cutting  also  has  something  to  do 
with  the  present  level  of  prices,  which 
are  in  marked  contrast  to  the  dollar 
level  of  a  few  years  ago. 

On  July  2nd  flaxseed  was  quoted  at 
$1,391/4  in  store,  Fort  William.  On  the 
21st  it  had  advanced  to  $1.49%.  To-day 
it  is  $1.52%.  At  these  prices  the  grinder 
has  to  get  almost  as  much  for  his  oil 
from  the  jobber  as  the  overstocked  job- 
bers are  asking  of  the  retailer. 

The  prices  remain  practically  the  same 
as  last  week,  although  some  firms  are 
shading  them  at  that,  and  others  are 
fighting  for  a  higher  price.  Harmonizing 
influences  are  at  work,  and  it  is  hoped 
that  the  situation  will  have  been  cleared 
up  by  next  week. 

A  number  of  firms  have  advanced 
their  prices  this  week  to : 

Raw.  Boiled. 

Single  barrels   63  66 

3   to  5         „       62  65 

6  to  9         „       61  64 

Others  are  still  offering  oil  at  last 
week's  quotations. 

Decline  in  Benzine. 
Benzine  is  down  y2c  to  18V2c  and  18c 
for  one  and  three-barrel  lots  respec- 
tively. Gasoline  is  unchanged  at  19c  and 
18y2c,  and  for  one  and  three-barrel  lots 
respectively.  Toronto  dealers  still  insist 
that  the  local  market  has  not  felt  nor 
will  feel  the  result  of  American  price- 
cutting,  as  it  is  restricted  to  one  district 
there. 

Paints,  Ready  Mix  and  Dry  Colors. 

Paints  are  quieter  this  month  than  at 
any  time  this  year,  but  not  unexpectedly 
so.  Many  travelers  and  office  men  are 
on  their  holidays.  Most  of  the  sales  are 
going  to  country  districts.  Dealers  are 
centering  their  attention  on  stove  pipe 
enamels,  aluminum  liquid,  paint,  etc.,  to 
make  up  for  the  lack  of  demand  in  staple 
lines.  Prices  are  unchanged  as  per  cur- 
rent market  quotations. 

July  sales  compare  more  favorably 
with  the  corresponding  period  in  1913 
than  June  did  in  spite  of  a  decreased 
business. 
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The  Rain  Falls  Everywhere 

and  wherever  it  falls  on  unprotected  shingles,  it  rots 
them. 

It  is  this  simple  little  fact  that  creates  the  wide 
market  for 

Anchor  Shingle  Stain 

This  stain  is  exceptionally  reliable — a  creosote 
stain  so  combined  that  it  won't  wash  out — and  is  also 
made  in  very  artistic  shades — an  irresistible  combin- 
ation to  the  man  who  owns  a  shingled  house. 

This  creates  an  excellent  opportunity  for  the 
live  dealer  to  develop  a  very  profitable  line  of  trade. 
A  really  reliable  shingle  stain  is  wanted  everywhere, 
and  ANCHOR  exactly  meets  the  requirement. 

Prices  are  right — fair  to  the  consumer,  yet  with 
a  good  margin  of  profit  for  you,  and  all  the  resources 
of  our  Advertising  Department  are  at  the  command 
of  dealers  who  handle  our  products. 

We  would  like  to  add  you  to  the  list.  Shall  we 
send  you  further  details? 

Write  us  to-day. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.      Large  buyers 
can  frequently  make  purchases  at  better  prices. 


ALUMINUM. 

Ingot,   90%   pure,   lb 19c 

Pattern,    lb 22c 

AMMUNITION. 

"Dominion"  22  short  and  long 
black,  and  long  smokeless,  50; 
22  snort  smokeless,  55  and  5;  22 
long  rifle,  black  and  smokeless, 
40  and  2%  ;  "American"  22  short 
and  long  black  and  long  smoke- 
less, 40  and  5;  22  short  smoke- 
less, 40  and  20;  22  long  rifle  and 
22  long  rifle,  smokeless,  30  and  5. 
Center  Fire  Pistol  Cartridges,  20 
and  2y2%;  Center  Fire  Sporting 
and  Military  Cartridges,  10% ; 
Primers,  10  and  2%%;  Brass 
Shot  Shells,  45  and  12% ;  Shot 
Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing 
point  east  of  Manitoba.  Net  90 
days. 

Smokeless,  Grand  Prix,  Eley, 
and    Nitro    Club    Remington    and 

"Crown"  Black  Powder,  30  and 
10  p.c. ;  "Sovereign"  Bulk  Smoke- 
less Powder,  30  and  10  per  cent.; 
"Regal"  Dense  Smokeless  Pow- 
der, 30  and  10  p.c;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c. 
Empty  Shells,  30  and  10  p.c.  90 
days  net. 

Shot,  standard,  100  lbs.,  $15, 
45  p.c;  cash  discount,  2  p.c  30 
days;  net  extras  as  follows: 
subject  to  cash  discount  only; 
Chilled,  40c;  buck  and  seal,  80c; 
No.  28  ball,  $1.20  per  100  lbs. ;  bags 
less  than  25  lbs.,  %c  per  lb.; 
f.o.b.  Montreal,  Toronto,  Hamil- 
ton, London,  St.  John  and  Hall- 
fax,  freight  equalized. 

ANTIMONY. 

Cook»nn'=         r       rial 
letfs,   |n-r   lb $8  50    $8  75 

ANVILS. 

Buckworth,    per   lb 0  10% 

AUGERS. 

Ford's  auger  bits,  30  and  10  p.c 
Irwin's  auger,  45  p.c. 
•  iilmour's    auger,   70   p.c. 
Rockford's  auger,  50  and  10  p.c 
Gilmour's    car,    47%    p.c. 
Clark's   expansive,   40  p.c. 

AXES. 

Samson    single   bit,   doz 9  00 

Samson  single  bit,  handled, 

„  d°z 12  60 

Samson    double   bit,   doz 12  50 

Samson    flooring    axes    No. 

2.   doz 9  00 

Single  bit,  doz 6  75      9  60 

Double   bit    10  50    12  00 

Hunters*  Axes    5  00      6  00 

"  Boys'  "  Axes  6  75      6  60 

Bench    Axes,    Samson- 
No.  3,   doz.,   net   9  00 

No.  3.   doz.,   net    9  30 

No.  4,   doz.,  net    10  25 

No.  5,  doz.,  net   11  50 

No.  6,  doz.,  net  12  00 


BABBITT. 

Thomas  Robertson  &  Co.,  Ltd. 
—No.  1,  23%c;  No.  2,  15c;  No.  3, 
12c 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine,  Su- 
perior, A  Special.  Hoo  Hoo.  "A," 
"B,"    "C,"    "D,"    No.   1,   2   and   3. 

Magnolia  Metal  Co. — Magnolia, 
25c;  Defender,  20c;  Mystic,  17c; 
Kosmic,  15c 

Alonzn  W.  Spooner,  Ltd.  — 
Bpooner's     Copperine,     Tough, 


Hard,      Finest,      No.     1      and  2 

Nicoluminam   grades,   No.  1,  2,  3, 

Babbitt    Metal    grades,    No.    1,  2, 
3.     Prices,  6c  to  COc  lb. 

Hoyt  Metal  Co.— Nickel  Genu- 
ine, Genuine  ''A,"  Genuine  "AA," 
Faultless  "A."  Reliance  "AA," 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3.  No.  4,  from  6  to  60c  lb. 

BELTING    (Leather). 

Extra.  CO  per  cent, 
standard,  CO  and  10  per  cent. 
L.ue    leather,    per  side,   85c;   cut 
laces,   95c. 

BENZINE.  Montreal  Toronto 

Single    bbls.,    gal. .  0  20        0  18y2 

3    bbls 0  18 

BOUTS   AND   NUTS. 

Carriage    Bolts    ($1)    list,    %    in. 

dia.  and  smaller,  65  and  10  p.c. 
Carriage  Bolts   ($1)   list,  7-16  in., 

52%   and   12%%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   70  and   5   p.c. 
Machine  Bolts,  7-16  in.   dia.  and 

larger,   60  and   5   p.c. 
Sleigh     Shoe    Bolts,     %     in.     dia. 

and   smaller,  62%   p.c 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and  larger,  50  and  12%   p.c 
Coach  and  Lag  Screws,  75  and  5 

p.c. 
Skein   Bolts,   75  p.c 
Square  Head  Blank  Bolts,  60  p.c 
Bolt  Ends,   60  and  5  p.c. 
Plow   Bolts,  55,   10  and  5  p.c. 
Elevator  Bolts,  60  and  5  p.c. 
Fancy   Head  Bolts,  50  and  5  p.c. 
Shaft   Bolts    ($3)    list,   50  and    10 

p.c. 
Step  Bolts,  large  head    ($3  list), 

50  and  5  per  cent. 
Whiffletree  Bolts,  50  and  5  p.c. 
Nuts,   Square,  4%c   off  list. 
Nuts,  Hexagon,  4%c  off  list. 
Stove  Rods,  per  lb.,  5%  to  6c. 
Stove   Bolts,   80  and   7%    p.c. 
Tire  Bolts,  75  p.c 

BRASS.  Per  lb. 

Springs,    sheets,    up    to    20 

gauge    0  26 

Rods,  base  %  to  1  in.  round  0  22 

Tubing,    seamless    base    0  25 

Tubing,  iron  pipe  size,  1  in. 

base    0  25 

Copper  tubing,  4c  extra. 

Ingot,  Red,  lb 0  14      0  13 

Ingot,   Yellow,   lb...  0  13      0  11% 

BUTTS. 

Plated,    bower   barff   and    nickel, 

No.  241,  45  per  cent. 
Wrought  brass,  45  p.c  off  revised 

list. 
Cast  iron  loose  pin,  60  p.c 
Wrought     steel     fast     joint     and 

loose  pin,  70  and  5  per  cent. 
Crescent  brands,  70  p.c 

BARS    (Clothes). 

3   sections,  4  ft.,   doz 4  80 

3   sections,  5  ft.,  doz 6  00 

3   sections,   6  ft.,   doz 7  20 

BOILERS    (Range). 

30-gallon,     Standard,     $5;     extra 
heavy,  $6.50. 

BOARDS    (Bake). 

With    rim,  18x24,  doz 6  60 

With   rim,  18x28.  doz 7  20 

With   rim.  20x30.  doz 7  PO 

Without   rim,   18x24,  doz....  4  00 

Without   rim,   18x28,   doz...  4  50 

Without   rim,   20x30,   doz...  5  00 

BOARDS    (Ironing). 

Size   12x60  Ins.,   doz 7  20 

Size   14x60  ins.,   doz 8  40 

Folding.   14xfi0  Ins..   doz.    ..  16  50 

BOARDS    (Sleeve). 

Rnsswood.    stationary,    doz.    1  50 

Folding,   per   doz 3  50 

Folding,    without    sleeve    ..   19  00 


BOARDS    (Wash).  Per  doz. 

Glass,   doz $  8  50 

Enameled,    doz.,    net    3  50 

Pony     1  10 

Crown     195 

Dandy     2  15 

Improved  Globe   2  25 

Standard  Globe  2  35 

Neptune    2  35 

Original   Globe    2  GO 

Newmarket    King    2  60 

Jubilee    2  60 

Victor    (Glass)     3  25 

Diamond    King    (Glass) 3  50 

Western    King    (Enamel)...     3  50 

Beaver  (Brass)    3  50 

BRUSHES. 

Weighted,   15   lb 14  70 

Weighted,   20  lb 19  90 

BURLAP    (JUTE).  Per  yard. 

10   inches,   7   oz 0  05% 

10  inclies,   8  oz 0  05% 

10  inches,   10   oz 0  07 

In  100-yard  lots. 

C 

CANS. 

Milk  cans  and  pails,  35  p.c. 
Creamery   cans,   35   per   cent. 
Railway   cans,  40  per  cent. 
Hand      delivery      and      creamery 

cans,  35  p.c. 
Railway  "cans,  40  per  cent. 
Cream    cans,    35   p.c,    with    dome 

top,  15c  extra.     Retinned,  72% 

and    5.      Plain,     72%     and     15. 

Creamery     tfimmings,     75     and 

12%   per  cent. 
Common,  cork-lined,  35  per  cent. 
Cans,   Jacketted. 

1  gal.  jacketed,   per  doz 2  70 

2  gal.   jacketed,   per   doz....  3  60 

3  gal.   jacketed,   per  doz....  4  20 

5  gal.  jacketed,  per  doz....  4  80 
10  gal.   jacketed,    per   doz...  8  40 

CEMENT  AND  FIREBRICK. 

Ijess  than  carload  lots  ...  1  85 
Portland,    per   bbl.,   carload 

lots,   f.o.b.    Toronto    '  155 

White   Bros.    English.  2  00  2  05 

"Lafarge"  cement,  in  wood  3  40 
Fire      brick,     Scotch, 

per  1,000    23  00  28  00 

Fire   Brick,   English.. 17  00  21  00 

Fire  brick,  Am.,  low. .23  00  25  00 

Fire  brick,  Am.,  high.27  50  31  00 
Fire     clay      (Scotch), 

net  ton   6  50 

Fire  clay,  Am,  net  ton  5  00  10  00 

CEMENT    (FURNACE). 

1%  lb.   tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.  tins,  per  doz.,  lb 0  04 

CEMENT,  ROOFING.  Per  gal. 
Roofing  cement  (in  bbls)..  0  17 
Cement  (in  5  and  10  gals.).  0  19 

Cement    (in   2   gals.) 0  25 

Cement  (in  1  gal.) 0  30 

CHALK. 

Carpenters,  colored, 
per   gross    0  65      0  80 

Carpenters  lead  pen- 
cils,   per   gross 2  40      6  75 

Crayons,   per  gross 0  20 

CHISELS. 

Cold   chisels,  5x6  in.,   doz...  2  20 

Bevel  edge,  1  inch,  doz 2  50 

CHAIN. 

Proof  coil,  per  100  lbs.,  %.  $6; 
5-16.  $5.20;  %,  $4.45;  7-16.  $4.20; 
%,  $3.90;  9-16,  $3.90;  %,  $3.80;  %, 
$3.65;    %,   $3.45;   1,   $3.40. 

Electric  Weld  Coll  Chain— BB, 
3-16  in..  $9.25  per  100  lbs.;  %  in.. 
$6.50  per  100  lbs.:  5-16  in.,  $4.r.O 
per  100  lbs.;  %  in.,  $4.25  per  100 
lbs.:  7-16  in.,  $4  per  100  lbs.;  % 
in.,   $4   per   100  lbs. 

Electric  Weld  Loading  Chain, 
%   in.,  $11.50  per  100  lbs. 

CHURNS. 

No.  0,  $9;  No.  1,  $9;  No.  2,  $10; 
No.  3,  $11;  No.  4,  $13;  No.  5,  $16; 


f.o.b.  Toronto,  Hamilton,  London 
and  St.  Mary's,  40  and  10  per 
cent.;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%   and  10  p.c. 

CLEANERS     (VACUUM). 

Eureka  Electric,  each   35  00 

Cadillac   Vac.    Sweeper    5  50 

Cadillac  Combin'n  Cleaner  6  50 
Cadillac  Electric,  Model  C.  18  00 
Cadillac  Electric,   Model  D.  20  00 

COMPOUND. 

Soclean    Sweeping.  Per  case. 

4%  lb.  size.  2  doz.  in  case...  4  50 
8  lb.  size,  2  doz.  in  case...  7  20 
17  lb.  size,  1  doz.  in  case  ...  6  75 
COPPER.  Montreal  Toronto 

Casting    ingot    $15  50  $14  15 

bars,   %   to  2  in 27  50 

Plain    sheets,    14   oz., 

14x48  in.,  14x60  in 29  50 

Copper  sheet,  tinned, 

14x60,   14   oz 30  50 

Copper    sheet,    plan- 
ished,  14xG0,   base 37  50 

Braziers',    in    sheets, 
6x4   29  50 

CORD    (SASH). 

No.   6,   lb 0  30% 

No.  7,  lb 0  29% 

No.  8,  No.  9,  No.  10,  No.  12  0  29 

CRATES. 

Humpty-Dumpty,  egg,  doz  3  75 

CANADA   PLATES. 

Ordinary,  52  sheets    .  2  75      2  85 
All  bright,  52  sheets.  3  85      3  85 
Galvanized. 
Apollo  D.  Crown  Gorbalf 
18x24x52   . .   4  45        4  45        4  60 
60   . .    4  70        4  70        4  85 
20x28x30  . .  8  90        8  90        9  20 . 
20x28x80  ..   9  40        9 "40        9  70 
M.L.S.    and    Famous —       Per  box 

I  C,    14x20    base $7  00 

I  X,   14x20  base 6  00 

I  X   X,  14x20  base    7  00 

I  X  X  X,  14x20  base 9  50 

CHARCOAL. 

Raven  and   Murex   Grades — 

I  C,  14x20  base 5  00 

I  X,  14x20  base 6  00 

I  X  X,  14x20  base    7  00 

I   X  X  X,  14x20  b 9  50 

"Allaway's  Best"   Standard 
Quality. 

I  C,  14x20  base 4  65 

I  X,  14x20  base 5  65 

I   X   X,  14x20  base     ....  6  65 

CHARCOAL  TERNE  PLATES. 

Dean  or  I  G  Grade — 
I    C,    20    x    28,    112 

sheets    7  40 

I  X,  Terne  Tin 9  40 

CHARCOAL  TIN  BOILER 
PLATES. 

Cookley  Grade — 

XX,  14x56,  60  sheet  (boxes; 

XX,  14x56,  50  sheet  (boxes) 

XX,  14x65,  50  sheet  (boxes) 
COKES  BRIGHT. 
Bessemer  Steel — 

I  C.  14x20  base 4  60 

20x28,    double    box     9  00 

CLEA'ICES,        7%c  per  lb. 
CLOCKS,  ALARM. 

Good    Morning,   ea 0  80 

Look    Out    0  92 

Big   Ben    2  00 

Baby   Beh    2  00 

CROWBARS,  4%c  per  lb. 

D 
DOORS,    SCREEN.  Doz 

Common  doors,  2  or  3  panel, 

grained   only,  4-in.  style. .  8  70 
Granite     %     oak     filled     and 

varnished    14  ?0 

DRILLS. 

Bit   Stock   Drills,   60  and  5  p.c. 

Wood    Drills,   35   p.c. 

Straight    Shank    Drills,   50   and 
10   per  cent. 
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Jamieson's  Ready  Mixed 

Paints  and  Varnishes 

will  satisfy  the  most  exacting  demands  of  your  paint  customers,  both 
in  quality  and  price.  A  satisfied  customer  means  that  he  will  come 
back  for  the  same  brand  every  time  he  wants  paint,  which,  with  a 
good,  profitable  line,  means  a  successful  paint  business. 

WILL  YOU  BE  OUR  AGENT  IN  YOUR  TOWN? 

R.  C.  Jamieson  &  Company,  Limited 

ESTABLISHED   1858 
MONTREAL,  and  VANCOUVER 

OWNING   AND  OPERATING   P.  D.  DODS   &   CO.,  LIMITED 


Falstaff : 

"What  money  is  in  my  purse?" 

Henry  IV. 


When  Sir  John  Falstaff  asked  his  page  the  above  question  it  would  have 
surprised  him  to  hear  that  there  was  more  than  a  few  coppers  left.  Most 
of  us  are  familiar  with  the  riotous  times  that  Falstaff  had  with  Prince 
Hal  as  his  chief  companion.  Falstaff  was  mostly  broke  and  living  at  the 
expense  of  others. 

IN  THESE  TIMES  OF  KEEN  COMPETITION 

Hardwaremen  need  to  be  careful  to  have  stocks  which  find  a  ready  sale.  It  will  save  you  money  and  put 
money  in  your  purse  if  when  you  require  BABBITT  M  BTAL,  SOLDER,  LEAD  PIPE,  all  PLUMBING  SUP- 
PLIES and  ALL  INGOT  METALS  you  send  your  orders  to 

THE  CANADA  METAL  COMPANY,  LIMITED 

Branch  Factories:     WINNIPEG,    MONTREAL 

Always  have  on  hand  a  Box  of 

HARRIS  HEAVY  PRESSURE 

The  Babbitt  Metal  that  gives  excellent  service. 


SttSSrV:  TORONTO 


HARDWARE    AND    METAL 


DRIERS. 

Clothes,  4  sides,  16  bars,  fold- 
ing,   doz.,   $14. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I    C,   14x20   base 7  00      7  00 

1    X,   14x20   base 8  25      8  25 

I    X    X.    14x20   base..     9  50      9  50 
DUCK. 

Yarmouth  Double        Standard 
29  in.  Single. 

7  oz 0  17%      6  oz 0  12% 

8  oz 0  19%      7  oz 0  14 

10  oz.   ...0  24%       8  oz 0  151/2 

12  oz.   ...0  29%      9  oz 0  17% 

10  oz.    ...0  19% 
12  oz.    ...0  23V* 
15  oz.    ...0  32 
Emery   Wheels,  67%%   discount. 

F 
FILES  AND  RASPS.       Per  cent. 

Disston's    75 

Great   Western   American...     75 
Kearney   and    Foot,   Arcade    75 

J.    Barton   Smith   Eagle 76 

McClellan   Olobe    75 

Bla«k    Diamond    66  2-3 

Delta  Files   66 

Nicholson     66% 

Jowett's    (English   list)    ...     27$ 
Spear  &  Jackson  (Eng.  list)     35 

Globe     75 

Hellers     70 

FITTINGS    (IRON    PIPE). 

Canadian  malleable,  40  per 
cent.;  cast  iron,  65;  standard 
bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings, 
65;  nipples,  77%;  malleable 
lipped  unions,  65;  plugs,  60  and 
10  p.c. 
FREEZERS,    ICE    CREAM. 

White    Mountain     and     Dana 

Freezers,     less    50    per    cent. 

Discounts  east  of  Port  Arthur. 

Dana    Freezers,  Crank    Only. 

1  quart,   each    170 

2  quart,   each    2  00 

3  quart,   each    2  20 

4  quart,   each    2  65 

6   quart,   each    3  85 

8   quart,   each    4  30 

10  quart,  each   5  80 

12  quart,  each   6  66 

16  quart,  each   9  36 

20   quart,   each    12  86 

Fly-wheels  for  same,  2  qt.,  75c; 
3  qt.,  75c;  4  qt.,  75c:  6  qt.,  75c; 
8  qt..  $1.58;  10  qt.,  $1.58;  12  qt., 
$1.58;  16  qt.,  $2.63;  20  qt.,  $2.63; 
25  qt..  $3.75. 

20  quart,  each   12  80 

25   quart,   each    16  76 

20  quart,  each    12  85 

FURS. 

Toronto  prices  for  Ontario 
furs:— Skunk,  prime,  extra  large, 
$1.50  to  $5;  muskrats.  spring,  ex- 
tra large,  65c;  large,  55c;  me- 
dium. 40e;  small,  25o;  weasel, 
No  1.  extra  large,  $1.50;  No.  1, 
large,  85c;  No.  1,  medium,  50c; 
bear,  No.  1,  extra  large,  $22;  No. 
.  large.  $17.50:  No.  1,  medium. 
$13;  No.  1.  small.  $8;  cubs,  $2 
to  $12.  as  to  quality.  Mink,  No. 
1,  extra  large.  $6  to  $8.50;  No.  1, 
large,  $4  to  $7.50;  No.  1,  medium, 
*2.25  to  $5.  Fox.  No.  1,  extr» 
l-.rge.  $8  to  $12;  No.  1.  larg», 
Sfi.50  to  $10;  No.  1.  medium,  $2  25 
to  $5:   No.   1,   small,  $1.75  to  $4. 

G 
GALVANIZED    WARE. 

Dufferin    pattern    pails.    45    p.c. 

English    pattern,    45    per   cent. 

Galvanized    washtubs.   45   p.c. 
GASOLINE  Montreal  Toronto 

Single  bbls.,  per  bbl.  0  21    0  19 

Bbis 0  isy2 

GRINDSTONES.  Per  100  lbs. 

Dver  40  lbs.  and  2  in.  thick.  1  25 

Smaller  sizes  extra. 
H 
HALTERS    (SNAP    AND    RING). 
Jute  Rope,  %-in.,  per  gross     8  00 
Jute  Rope,  %-in.,  per  gross  10  50 
Tute  Rope,  %-ln.,  per  gross  13  50 

Leather,  1-in..  per  doz 4  00 

Leather,   1%-ln.,    per   doz...     5  20 

Web   2  45 

HALTERS    (SISAL). 

%-in.,  $9.00:  7-16-ln.,  $10.20:  %- 
ln..  $11.40;  9-16-ln.,  $13.20;   %-in  . 
$15.00. 
HAMMERS,    SLEDGE. 

Can.,  5  lbs.  and   over 0  OR 

Masons.  5  lbs.  and  over 0  on 

Napping,   up   to  2  Ihs 0  09 


HANDLES    (WOOD). 

Second  growth  ash,  fork  and 
shovel   handles,  35  per  cent. 

Extra  ash  fork,  hoe,  rake  and 
shovel   handles,  35  per  cent. 

No.  1  and  2  ash  fork,  hoe,  rake 
and   shovel   handles,  60   per  cent. 

Team  whlffltrees  and  neck- 
yokes,  30  per  cent. 

White  ash  carriage,  buggy  and 
democrat  whiffletrees  and  neck- 
yokes,  35  per  cent. 

All  other  ash  goods,  40  p.c. 

Railroad  and  navvy  pick,  35 
per  cent. 

All  other  hickory,  maple  and 
oak  goods,  excepting  heavy  team 
doubletrees  ana  hickory  cant 
hook  handles,  40  per  cent. 

Hickory  cant  hook  handles,  30 
per  cent. 

Doubletrees.    35    per    cent. 

Agricultural,   67%    per   cent. 
HANDLES.     Fork,  45  per  cent. 
HANGERS,    BARN    &    PARLOR. 
Richards  Wilcox  No.  021 

B.D.  Trolley,  pr 0  80 

Richards    Wilcox     No.    117 

P.D.  Hanger,  full  set 2  75 

Stearns    wood    track      Special. 

zenith    9  00 

Atlas,  steel  covered..    6  26      6  60 

Perfect,  No.  1 850 

Perfect,  No.  1%  9  50 

Perfect.   No.  2 10  00 

New  Mllo,  flexible 6  00 

Double   strap    hang- 
ers, doz.  sets 6  50 

Standard    Jointed 

hangers,  doz.   sets 6  45 

Steel    King    hangers,     . . 

doz.  sets    6  40 

Storm       King       and 

safety  hangers 6  25 

Storm   King   rail 4  25 

Crown    4  85 

Crescent    7  25 

Sovereign     ■.     . .      6  50 

Chicago    Friction.      Oscillating 
and  Big  Twin  Hangers,  6  p.c. 
Steel  track,  1  x  3-16  in.  (100 

ft.)    3  25 

Steel  track.  1%  In 4  75 

HATCHETS.        Samson     Samson 

Per  doz.  Shingle       Claw 

No.    1    13  13        15  10 

No.    2    14  20        15  70 

HIDES. 

Trimmed    hides,    green  0  12    0  13 
Trimmed,  green  and 

partly   cured    0  12      0  13% 

Usual  2  lbs.  tare. 
Horsehlde,  with  mane  and 

tail,  up  to   3  75 

Sheep  skins,  up  to   1  50 

Horsehair,   35   to    38c   lb. 
HINGES. 

Blind,   discount.  50  per  cent. 
HEAVY   TEE   AND    STRAP 

HINGES. 

Strap.     Tee. 

4  in.,  doz.  prs 1  14      0  96 

5  in.,  doz.   prs 1  38      1  11 

fi  in.,  doz.   prs 1  50      1  14 

8  in.,  doz.   prs 2  04      1  53 

10  in.,  doz".   prs 3  60      2  52 

12  in.,  doz.   prs 4  47      4  14 

14  in.,  doz.   prs 5  10      4  44 

Light    T    and    strap,    discount 
65  and   15  off  list. 
Screw  hook  and  strap  hinge — 

Under  12  in.,  per  100  lbs..  5  00 

Over  12  in.,   per  100  lbs..  4  25 

Extra     hooks     for    above, 

%    in.,    per   lb 5y2 

Extra     hooks     for    above, 
%  in.,  per  lb 514 

Crate  hinges  and  back  flaps. 
65  and  5  per  cent. 

Chest   hinges   and   hinge  hasps 
65  per  cent. 
HINGES    (SPRING). 

Spring,  per  gross  —  No.  5. 
S17.40:  No.  10.  $19.50:  No.  20 
$8.50:  No.  50.  $24;  No.  51.  $9.P0: 
No.  120,  $17.40;  offset  No.  19? 
H'fiSO. 

Chicago  hold  back  screen  door 
iron,  gross,  $12. 

r'hloago   spring   hinges.    15    p.c. 

Triplex  spring  hinges.  40  n  0. 

Chicago  surface  door  (fi.OOO) 
45  n.o 

Oarden  Citv  fire  hon«°  hingns. 
1?U.   n  c 

"Chief"   floor   hinge.   50   n.e. 

HOES.  Grub.    3y2-lb..    $4    do? 

HOOKS,   GRASS.  English 

Canadian        Vnw 
No.   2,    per   doz..   1  60  2  50 

No    3.    ner   doz..  1  70  ?  fin 

No.    4.    per   doz..   1  80  3  25 


HORSESHOES. 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $3.90; 
No.  1  and  smaller,  $4.15;  snow 
pattern.  No.  2  and  larger,  $4.15; 
No.  1  and  smaller,  $4.40;  "X.L." 
steel  shoes,  new  light  pattern. 
1  to  6,  No.  2  and  larger,  $4.35; 
No.  1  and  smaller,  $4.60;  "X.L." 
steel  shoes,  feather  weight  pat- 
tern, all  sizes,  No.  0  to  4,  $5.75; 
special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel 
shoes,  all  sizes,  No.  1  to  4,  $6.75. 
F.O.B.  Montreal. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.50; 
No.  2  and  larger,  $1.25;  "Sharp" 
No.  1  and  smaller,  $1.75;  No.  2 
and  larger,  $1.50  per  box.  Put 
up  in  25-lb.  boxes. 
HOSE,   LAWN. 

Competition    70    10  p.". 

Corrugated,   %   In.,   ft 0  13% 

Corrugated.   %    in.,   ft 0  17 

Cable,   70    per   cent. 

Leader,  60  and   10  per  cent. 
I 
IRON   AND    STEEL. 

Montreal  Toronto 

Angles    base    2  60      2  60 

Common    bar,    per 

100   lbs 205      200 

Forged     iron,     per 

100  lbs 2  80      2  86 

Refined     iron,    per 

100  lbs 2  40      2  40 

Horseshoe  Iron,  per 

100   lbs 240      240 

Mild  steel    225      200 

Sleigh    shoe    steel.    2  26      2  25 

Domestic    2  30      2  00 

Reeled     machinery 

steel   2  75      3  00 

Tire  steel  2  35      2  20 

Sheet  cast  steel...  0  15  0  15 
Toe  calk  steel  ...  3  10  3  15 
Mining    cast    steel.    0  07%  0  07V> 

High   speed    0  65      0  65 

Cammell  Laird 0  15 

Black      Diamond 

tool  steel   0  OS      0  OS 

Silver  tool  steel...     0  13%  0  13% 

Cold   Rolled   Shafting. 

9-16  to  11-16  Inch 0  06 

%  to  1  7-16  inch 0  05% 

1  7-16  to  3  inch 0  65 

Montreal  40%.  Toronto  40%. 

IRON,    TINNED, 

72x30  up   to  24  gauge,  case 
lots    $  8  ?.- 

Less  than   case,  25c  per  100  lbs. 

72x30  up  to  26  gauge,  case 

lots    8  75 

extra. 

IRONS   (SAD). 

Mrs.  Potts,  No.  55,  polished, 

per    set    0  78 

Mrs.    Potts,    No.   50,    nickel- 
plated,  per  set   0  88 

Mrs.   Potts,   handles,   Japan- 
ned,  per  gross    9  00 

Sad  irons,  common,  plain..  5  00 
Sad  irons,  common,  plated.  5  SO 
Asbestos,  No.  70,  per  set....  1  50 

Asbestos,  No.  90,  per  set 1  20 

Princess   Electric,   each 3  00 

Ideal   Electric,   each    2  85 

Gasoline    Sad    Iron.    each...  3  50 

Ideal  Gasoline,  each   3  25 

LADDERS.   ETC. 

(Step  Ladders.) 

Shelf-lock    12c  ft. 

Ontario     lfic  ft. 

Faultless    20c  ft. 

Extra  Heavy   28c  ft. 

Hercules     23c  ft. 

Decorator    18c   and  20c  ft. 

Perfect     2?f  ft 

Chair    Ladders,    each $2  00 

(Roned   Extension.) 

">0  ft $3  00      42  ft $7  95 

°2  ft 3  30      44  ft «  3fi 

°4  ft 3  60       46  ft 8  7« 

"ft  ft 3  90       48  ft 9  10 

29  ft 4  20       50  ft 9  50 

30  ft 4  50       52  ft 11   44 

3°   ft 4  80       54  ft 11    95 

34   ft 5  78       5«  ft 12  3*> 

3fi   ft 6  1?       58  ft 10  7ft 

3«   ft     fi  4ft        fiO  ft     13  ?0 

40   ft.         .  .    fi   SO 

(Common    Fxtenslnn  ) 
on    ff     pvIi     .«•>  fin 

OO  <•  O     £fi 

04  "  _ J  10 

oft  *i  3  3© 

"<J  <•  \ \  \  °         9.    fit 

90  "  3    0<1 

3*>  "  '41ft 

*H  "                e;    10 

•>/»  tt  ^    Ar\ 

*>o  "  5   70 

in  *•  r  ort 

<4  "  7    10 


(Commou    Single.) 

8   ft.,   each    $0  SC 

10  ft.,  each    1  00 

12    ft.,   each    1  20 

14   ft.,   each    1  54 

16   ft.,   each    1  76 

18   ft.,   each    1  96 

20   ft.,    each    2  40 

22   ft.,   each    2  64 

Fruit  picking  ladders,  long 
nose,  same  price  as  common 
single  ladders;  short  nose,  lc  per 
foot  additional. 

LANTERNS.  Per  doz. 

Banner   Buggy    10  75 

Banner  Junior    11  75 

Trulite    7  00 

Beacon    7  00 

Wrightlights     7  00 

No.  2  or  4,  plain  cold   blast    7  00 

Short  globe  pattern .*.     7  00 

Cold    blast,   japanned 7  50 

Cold  blast,  plain    7  00 

Brass,   well  japanned 9  25 

All   brass    24  00 

Little  Bobs  A.C.,  doz 190 

LANTERN  GLOBES. 

Cold    blast,   short   ruby 1  75 

Cold   blast,  common   ruby..     1  60 

Cold  blast,  short  0  75 

Cold   blast    0  50 

Prism   globes    120 

LATCHES    (VALE,   NIGHT). 

No.   26,    per   doz $3  30 

No.  34,   per  doz 11  bO 

No.   34X,    per   doz 11  80 

No.   37,   per   doz 13  40 

No.  042,  per  doz 15  25 

No.   42,   per   doz 16  35 

LATHS  (METAL).  Per  sq.  yd. 
26-gauge,  painted  metal  lath  0  10 
24-gauge,  painted  metal  lath  0  13 
23-gauge,  painted  metal  lath  0  15 
24-gauge,  galv.  metal  lath..  0  17 
23-gauge,   galv.   metal   lath..  0  19 

LEAD.  Montreal  Toronto 

Domestic    (Trail),   100 

lbs 5  10        5  20 

Imported  pig,   per  100 

lbs 5  10        

Lead  Wool,  8c  lb. 
Sheets,  2%  lb.  sq.  ft.  750       7  50 
Sheets,  3  lb.  sq.  ft..  6  76       6  75 
Sheets,  3%  lb.  sq.  ft.  6  62%     6  60 
Sheets,  4  to  6  lbs.  sq. 

ft. 6  60        6  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut  sheets  to  size,   %c  per  lb. 
extra. 
LEVELS.  Per  doz.   Rabone's. 

1369x12,   Boxwood    4  90 

1626x9,    Walnut   pointed 4  50 

1628x12,    Rosewood 7  50 

104x24.  Triple  stock  (net).  21  00 
104x2".  Triple  stock  (net) .  22  00 
104x30,  Triple  stock  (net).  23  15 
LINES,    PLOUGH. 

Russia   snap,   per  gross 33  00 

Indian    snap,    per   gross 27  00 

LOCKS. 

Canadian    Peterboro,  50  and   10 
per  cent,  off  list. 
MACHINES    (WASHING). 

New    Ontario    4125 

Round,  re-acting,  per  doz.  81  25 
Square,  re-acting,  per  doz.    77  50 

Dowswell    52  50 

New    Century,   Style   A....   101  25 

Ideal    Power    ISO  00 

Velox     ISO  00 

Daisy     73  25 

Stephenson,    net    72  00 

Furitan    Motor    165  00 

Connor   Ball   Bearing 112  50 

Connor      Gearless       Motor 

Washer    ISO  00 

Oem     101  25 

I.   X.   L 121  50 

Winner.  C.  Cor.  No.  2  &  3    85  00 

20  per  cent,  discount. 
MALLETS.  Per  doz. 

Tinsmiths'.  2%  x  5%  in...  1  65 
Carpenters',  round  hickory  1  95 
Lignum    Vltae.    round,  5   In.     2  40 

Caulking.  No.  8,  oak 15  00 

MANGLES. 

Victor,  each    $14  ?■" 

Woodyatt.   each    6  *o 

MIRRORS.    FRAMED.  Doz 

<5l7.e  gla=s.   4   x   fi 1  00 

Size   glass.   5x7 1   25 

Size   glass,    fi   X  9 1   pO 

0(Tp    plnos     7x9    1  75 

<J'7»    placo     9    x    10 2  00 

etTO    glass.    9x1? 2   fi" 

«'*e    gla««     10   x    14 3  10 

Size  glass.  10  x   17, 3  75 
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WINDOW  GLASS 

1  2 

Immediate  Shipments  Satisfied  Customers 

Make   Satisfied  Are  Constant 

Customers  Patrons 

3  4 

Constant  Customers  Such  Customers  make 

Spend  Most  the  monthly  balance 

Money  Read   "Profits" 

That  is  the  whole  story,  and  the  argument  is  as  clear  as  the  glass  we  sell. 
Many  large  orders  have  had  to  be  " passed  up"  because  the  dealer's  stock 
was  small,  and  his  source  of  supply  far  distant.    Our  dealers  buy  from 

FIVE      LARGE      STOCKS 

Calgary  WINNIPEG  Edmonton 

Saskatoon  Swift  Current 

As  a  result  they  save  both  time  and  money.  Our  glass  stock  is  by  far  the 
largest  in  Western  Canada — no  order  too  small  to  receive  our  minutest  atten- 
tion, and  none  too  large  for  us  to  fill. 

Fall    Season    is  Glass    Season 

Builders  and  contractors  everywhere  will  be  rushing  their  buildings  to 
completion,  and  endeavoring  to  close  them  in  before  the  arrival  of  cold 
weather.  That  means  a  demand  for  glass.  Let  us  assist  you  in  handling  this 
business. 

Plate  —  Fancy Art    Glass  — —  Mirrors 

Price  lists,  samples  and  Our    new    Art    Glass  Church    Windows    a 

quotations  on  Plate  and  Catalogue  shows  a  large  specialty.        Catalogue, 

Fancy   Glass   furnished  range    of   designs   suit-  Design    Sketches    and 

promptly.  able  for  every  purpose.  Prices  on  application. 

We  are  the  largest  manufacturers  of  Mirrors  in  Western  Canada.     Lists  and  discounts   on  application. 


Secure   our  catalogue   and  price  lists. 
Then — order  from  our  nearest  branch. 


The  Winnipeg  Paint  &  Glass  Co.,  Limited 

"EVERYTHING  FOR  A  BUILDING" 

Calgary  WINNIPEG  Edmonton 

Saskatoon  Swift  Current 
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MOPS. 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  25 

American   Lady,  doz 12  00 

Mop  sticks,  doz 1  10 

Cast  head  mops,  doz l  33 

Crescent,   doz 150 

Tarbox    self-wringing,    doz.     3  15 

Crank   wringing,    doz 4  75 

Extra  Cloth*. 

Tarbox,  doz 1  35 

Challenge,  doz 2  10 

MO  WEBS    (UWN). 

Taylor-Forbes  Lawn  Mowers — 
Daisy,  12  in.,  14  in.,  16  in..  $2.65 
each,  net-  price.  List  prices  in 
other  lines  are  subject  to  a  dis- 
count of  50  and  12%%,  and  are 
as  follows: — Woodyatt,  12  in., 
$9.50  list;  14  in.,  $10  list;  16  in., 
$10.50  list;  18  in.,  $11  list;  20  in., 
$12  list;  Empress  ball-bearing, 
12  in.,  $11  list;  14  in.,  $11.50  list; 
16  in.,  $12.50  list;  18  in.,  $13  list: 
20  in.,  $14  list;  Adanac,  17  in.,  $28 
list;  19  in.,  $31  list;  21  in.,  $34 
list;  Star,  12  in.,  $7.75  list;  14 
in.,  $8.25  list;  16  in.,  $8.75  list; 
Philadelphia,  12  in.,  $8.75  list; 
14  in.,  $9  list;  16  in.,  $9.35  list; 
Mayflower,  12  in.,  $4.30  list;  14 
in.,  $9  list;  16  in.,  $9.50;  18  in., 
$10  list;  Ontario,  12  in.,  $14.25 
list;  14  in.,  $15.80  list;  16  in., 
$16.80  list;  18  in.,  $18.90  list:  20 
in.,  $20.50  list;  50  and  12%  per 
cent.  off. 

D.  Maxwell  &  Sons. — 8-inch, 
•pen  wheel,  3  knives,  12  in.,  $5.25; 
«o.,  14  In.,  $5.50;  do.,  16  in.,  $5.70; 
do.,  4  knives,  12  in.,  $6.25;  14  in., 
$6.50:  16  in.,  $6.76;  18  in.,  $7.00; 
8-inch  open  wheel,  3  kniyes,  12 
in.,  $6.76;  14  in.,  $7.26;  16  in., 
$7.25;  18  in.,  $8.60;  do.,  4  knives, 
12  in.,  $7.25;  14  in.,  $7.75;  16  in. 
$8.25;  18  in.,  $0;  do..  5  knives,  12 
in.,  $7.76;  14  in.,  $8.25;  16  in., 
$8.75;  18  in.,  $9.50;  20  in.,  $10; 
19%-inch  high  wheel,  4  knives, 
12  in.,  $8.60;  14  in.,  $9.60;  16  in. 
$9.50:  18  in.,  $10;  20  in.,  $11; 
10%-inch  high  wheel,  ball  bear- 
ing, 4  knives,  12  in.,  $10;  14  in., 
$10.40;  16  in.,  $10.85;  18  in. 
$11.30;  20  in.,  $12.25;  do.,  6  knives. 
12  in.,  $10.50;  14  in.,  $10.90;  16  in., 
$11.35;  18  in.,  $11.80;  20  in.,  $12.75! 
Discount  60  per  cent.  2  per  cent. 
30  days. 

Whitman  and  Barnes  —  8  in. 
wheel,  3-knife,  12  in.,  ea.,  $2.65; 
1  in.  wheel,  3-knlfe,  14  in.,  ea., 
$2.65;  8  in.  wheel,  3-knife,  16 
in.,  ea.,  $2.75;  9  in.  wheel, 
4-knife,  plain,  14  in.,  ea., 
$3.60;  9  in.  wheel,  4- knife, 
plain,  16  in.,  ea.,  $3.75;  9  in. 
wheel,  4-knife,  plain,  18  in.,  ea., 
$3.90;  9  in.  wheel,  4-knife,  ball- 
bearing, 14  in.,  ea.,  $4.20;  9  in. 
wheel,  4-knife,  ball-bearings,  16 
in,,  ea.,  $4.35;  9  in.  wheel,  4- 
knife,  ball-bearings,  18  in.,  ea., 
$4.50;  10  in.  wheel,  4-knife,  plain, 
14  in.,  ea.,  $4.25;  10  in.  wheel,  4- 
knife,  plain,  16  in.,  ea.,  $4.50;  10 
in.  wheel,  4-knife,  plain,  18  in  , 
ea.,  $4.75;  10  in.  wheel,  4-knife, 
plain,  20  in.,  ea.,  $5;  10  in.  wheel, 
4-knlfe,  ball  bearings,  14  in.,  ea  , 
$4.80;  10  in.  wheel,  4-knlfe,  ball- 
bearings, 16  in.,  ea.,  $5.05;  10  in. 
wheel,  4-knife,  ball-ibearlngs,  18 
in.,  ea.,  $5.30;  10  in.  wheel,  4- 
knife,  ball-bearings,  20  in.,  ea., 
$5.55. 

N 

NAILS. 

Standard  steel  wire  nails, 
Toronto,  $2.25  base:  Montreal, 
$2.25  base;  London,  $2.25  base. 

Cut  nails  —  Montreal,  $2.50; 
Toronto,  $2.70;   London,  $2.70. 

Miscellaneous   wire  nails,   75%. 

Coopers*  nails,  33  1-3  per  cent. 

Pressed     spikes,     %     diameter, 
per  100  lbs.,  $3  base. 
NAILS     (HORSE     SHOE). 

Capewell.  Per  box. 

No.  4,  In  25-lb.  box  $3  75 

No.  5,  in  25-lb.  box   3  75 

No.  6,  in  25-lb.  box  3  50 

No.  7,  In  25-lb.   box   3  25 

No.  8,  In  25-lb.  box   3  26 

No.  9,  10,  11  and  12,  in  25- 
lb.    box    3  00 

Less  10  and  5  per  cent.  off. 
NAIL8    (HORSE). 

M.R.M.  cold  forged  process  list, 
10th   January,   1912. 

Prices  per 
Size.  Length.  25-lb.  box 
No.    3,  1%-inch    $4  10 


No.    4,  1%-inch    3  75 

No.    5,  1  15-16     3  50 

No.     6,  2%     3  10 

No.    7,  2   5-16    2  90 

No.     8,  2%     2  75 

No.    9,  2   11-16   2  60 

No.  10.  2%     2  50 

No.  11,  3    1-16    2  45 

No.  12,  3%     2  45 

NETTING,   POULTRY. 

2  in.  mesh,  19  w.g.,  60  p.c.  off. 
1%   In.   mesh,  60  per  cent.   off. 
NET    PRICES    ON   SMALL 

SIZES  POULTRY  NETTING. 
%-in.  x  22  ga.  x  12-in.,  roll. $3  00 
%-in.  x  22  ga.  x  18-In.,  roll.  4  30 
%-in.  x  22  ga.  x  24-In.,  roll.  5  65 
%-in.  x  22  ga.  x  30-in.,  roll.  6  90 
%-in.  x  22  ga.  x  36-in.,  roll.  8  20 
1  in.  x  20  ga.  x  12-in.,  roll..  1  60 
1  in.  x  20  ga.  x  18-in.,  roll..  2  10 
1  in.  x  20  ga.  x  24-ln.,  roll..  2  70 
1  in.  x  20  ga.  x  30-In.,  roll..  3  25 
1  in.  x  20  ga.  x  36-in.,  roll..  3  60 
1  in.  x  20  ga.  x  48-in.,  roll..  5  10 

Poultry   netting  staples,  60  p.c. 
O 
OAKUM.  Per  100  lbs. 

Best    (American)    8  00 

U.S.    Navy    (American)...    7  60 

Plumbers   (spun)    3  50 

OIL. 

Can.     prime     white 

petrol     0  15 

Royalite    0  17      0  15% 

Palacine     0  21%  0  18 

Castor  Oil,   per  lb..  0  08%  0  08% 
Black  oil   (Summer)  0  12%  0  12 
Black   oil    (Winter).  0  14%  0  14 
Cylinder   Green    ...  0  35      0  35 

Parafine     0  22      0  20 

XXX  Machine   0  25%  0  21 

OLD    MATERIALS. 

F.o.b.  Toronto. 
Tea  lead,  pack.,  2%  to  3%c  lb. 
Tea   lead,   chest,   3  to  4c  lb. 
Lead   (heavy,  pipe,  etc.),  3  to  4c 
Brass,  heavy,  8  to  9c  lb. 
Brass,    light,    7    to    8c    lb. 
Zinc,    heavy,   3   to   4c   lb. 
Copper,    heavy,    10   to    lie   lb. 

Rubbers,  such  as  old  rubber, 
boots,  and  shoes,  according  to 
trim,  5%c  to  6%c  lb.:  overshoes, 
lumbermen's  rubber  boots,  etc , 
5e  to  6c  lb.;  auto  tires,  etc.,  4%c 
to  5%c;  bicycle  tires,  2c  to  3c. 
PACKING    (JUTE). 

Per  Coil  Lots. 
Fine',  30  ends  to  %  inch.     0  08% 
Heavy.   8  ends   to   1-inch.     0  06% 
PAPER.   ETC. 

O.K.  Paper,  No.  1.  per  roll    0  95 

O.K.  Paper,  No.  2,  per  roll    0  70 

Per  400  ft.  roll 

Plain  Fibre,  No.  1   0  50 

Plain   Fibre,   No.  2. 0  35 

Tarred    Fibre,    No.   1 0  62 

Tarred    Fibre,    No.   2 0  43 

Tarred    Fibre,    Cyclone,    25 

lbs.,    roll    0  62 

Dry   Cyclone,  16  lbs 0  50 

Tarred     Fibre,     Good     Luck 

Brand,    per   roll    0  62 

Dry     Fibre,     Good     Luck 

Brand,   per  roll    0  50 

Per  100  lbs. 
Oiled     waterproof     building 

paper,   600   sq.    ft.    roll 1  05 

400  so.  ft.  roll 
O.K.  Brand  corded  sheathing  0  OR 

Sheathing    (Surprise)    0  40 

Blue    R-S    Sheathing 0  42 

Dry    fibre   No.   1    050 

Dry    fibre   No.   2    0  35 

O.K.    carpet   felt    140 

Per  100  lbs. 

Heavy   diry   straw    1  80 

Heavy   tarred   straw    1  80 

Spruce    sheathing    3  00 

Carpet  felt,   16   oz 2  60 

Carpet  felt,  20  oz 2  60 

Resin   sized    Fibre,   per   roll     o  43 

Asbestos  Bldg 3  25 

Heavy  fibre.  32  ft.  x  60  ft., 

per  100  lbs 2  00 

Llould        Rooflntr     Cement, 

bbls.,    per   gallon    0  17 

Liquid  tins  cement.  Kti  ....  OM 
Crude  coal  tar.  per  bbl....  4  KO 
Rpflnpd  cnal  tar.  per  bbl.  6  00 
Shingle    Varnish,    per    bbl.     K  00 

Pap*,  per  lb .a.     O  On 

Rnfls.   per  lb ,.,,.     0  05 

Mop  fnftnn.  npr  1h  .  »^.EU  n  17 
Tarred  felt.  Dominion,  7  oz.$2  10 
PARIS    GREEN. 

Hoyle's     net  cash  C.P.C.    Paris 

30  dys.  Green    Green 

Berger's 

600-lb.   casks 0  16%  0  17% 


250-lb    casks 0  16%  0  18 

lU(i-lb    drums  0  11%  0  17%  0  19 
50-ib    drums.  0  11%  0  17y2  0  ID 
25-lb.    drums.  U  11  %  u  17%  0  l'jy4 
1-lb    pack    ...0  13%  0  19%  0  lUVi 

%-lb  pack u  21%  0  X6y± 

1-lb   tius    ....  0  14%  0  20%  0  22% 

%-lb   tins 0  24% 

Arsenic,  kegs  0  10% 

Petroleum, 

bbls 0  10       

PICKS    (CLAY). 

5   to   6   lbs.,   doz 4  15 

7  lbs.,  doz 4  40 

7  to  S   lbs.,   doz 4  75 

8  lbs.,    doz 5  00 

PINS,    COTTER. 

Cotter   pins,  90   p.c.   discount. 
PINS,    CLOTHES. 
Selected    full    count.          Per  case. 
5  gross,  4-in.   (loose)    $0  SO 

5  gross,  4%-in.  (loose)    0  90 

6  gross,  5-in.  (loose)    1  00 

4   gross,   4-in.    (12  pkgs.   of 

4   doz.   each)    0  80 

6  gross,  4-in.  (12  pkgs.  of  ea.  1  00 
4  gross.   4  in.    (24  pkgs.   of 

2   doz.   each)    0  90 

Spring  clothes  pins,  per  box  1  00 
PIN    (ESCUTCHEON). 

Steel,    discount,    50    per    cent. 

Brass,   50   per   cent. 
PIPE    WROUGHT   IRON. 
Buttwelded. 

Size.  Black.Galvanized 

%   and   %   inch..     2  10  3  00 

%   inch    2  55  3  48 

%   inch    2  93  4  08 

1  inch    4  33  6  03 

1%   inch   5  86  8  16 

1%   inch    7  01  9  76 

2  inch    9  43        13  13 

2%   inch    15  21        21  06 

3  inch    19  89        27  54 

3%   inch    23  92        33  12 

4  inch    28  34         39  24 

Lapweld. 
2%   inch    15  79        21  64 

3  inch 20  65        28  30 

3%   inch    24  84        34  04 

4  inch    29  43         40  33 

4%    inch    33  02         45  72 

5  inch    38  48        53  28 

6  inch    49  92         69  12 

7  inch    70  21         96  39 

8  inch,    25    lbs..   73  75       101  25 

9  inch    .... 

10  inch    94  40      129  60 

12  inch   157  56  

PIPE    (LEAD) 

Lead  pipe,  7%c;  T%  p.c.  off. 

Lead  waste  pipe,  9c;  7%  per 
cent.  off. 

Traps  and  benda  40  p.c.  off. 
PIPE    (SOIL). 

Medium  and  extra  heavy  pipe 
op  to  6-inch,  65  per  cent,  and 
10  off. 

7  and  8- in.  45  per  cent.  off. 
PIPE    (CONDUCTOR). 

2  inch,  in  10-ft.  lengths....     3  45 

3  inch,  in  10-ft.  lengths 4  20 

4  inch,  in  10-ft.  lengths 5  53 

5  inch,  in  10-ft.  lengths 7  60 

6  inch,  in  10-ft.  lengths 9  25 

PITCH. 

Pine,    per   bbl 4  60 

PLANES. 

Wood  bench,   Can.,  15%. 

Wood,  fancy,  30  to  85  per  cent. 

Prices.   Pliers  and   Nippers. 

Button's    genuine,    37%    to    40 
per  cent. 
PLATES    (BOILER). 

Montreal  Toronto 
Plates,  %  to  %  lhch, 

per  100  lbs 2  40      2  60 

Heads,    per  100  lbs. .  2  65      2  75 
Tank  plates.  3-16  inch  2  70      2  SO 
PLUGS    (METAL). 
Painted     wall     plugs,    per 

1.000    $20  00 

Galv.  wall  plugs,  per  1,000  23  00 
POLISH.  Doz. 

O-Ced'ar,  4-oz.  bottle* 2  00 

O-Cedar,  12-oz.  bottle*   4  00 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans   16  00 

O-Cedar,  1-gal.  cans   24  00 

Liquid   yeneer,  4-os 2  00 

Liquid   veneer,  12-os 4  00 

Liquid  veneer,  quarto  ....  8  40 
Tandem  metal  polish  paste  6  00 
Axollne   brass   cleaner,   100 

in  pkge 0  SO 

& 
RAZORS.  Per  doz 

Boker's   7  60  to  11  00 

Roker's  King  Cutter.  IS  20    14  65 

Henckel's    760    2000 

Clllette    Safety,   each 3  75 

Star  Safety  Razor,  83%  per  cent. 
Edelweiss    16  00 


Ever-Ready,  doz 9  00 

Krh    Razors    6  00  to  18  00 

Kin  J  uuiur  Razor   14  50 

KEELS,    HOSE. 

llain  wood,  each  0  75 

Plain  woou,  with  drum,  ea.     0  'Jo 

Metal     1  40 

REFRIGERATORS. 

Sanderson-Harold,  40  per  eeni. 

Galvanized,    40    per    cent. 
RIVETS    AjND    BURRS. 

Iron  rlveis,  blacked  and  tinned, 
76  per  cent. 

Iron  burrs,  75  per  cent. 

Copper  rivets,  usual  proportion 
of   burrs,   35  and   12%;   burrs,   30 

and  12%   per  cent. 

Extras  on  Coppered  Rivets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,   2c   lb. 

Coppered     Rivets,     net     extras, 
2%c   per   lb. 
ROOFING. 

Tarred  felt   (7  oz.)    $2  10 

Tarred   felt    (10   oz.)    2  10 

Tarred    felt    (16   oz.)    2  16 

Per  roll. 

2  ply   R.R 0  75 

3  ply  RJR 0  95 

2  ply   R.R.,  complete  in   roll  1  15 

3  ply   R.R.,  complete  in   roll  1  35 

Samson    1-ply,    roll    145 

Samson    2-ply,    roll    1  >X> 

Samson    3-ply,    roll    2  30 

Amatite    roofing,    per    sq 2  70 

Ready  2-ply,  Shield,  per  roll  0  75 
Ready,  3-ply,  Shield,  per  roll  0  95 
Tarred    210   roofing   felt, 

Tarred    roofing   felt,   cwt 2  10 

ROPE. 

Pure  Manila  base  $0  15 

Best  Manila  base   0  15 

British  Manila  base  0  11 

African   Hemp   base   0  11 

Sisal   base    0  10% 

Double  lath   yarn    0  10% 

Single  lath   yarn    0  09% 

Russia   deep    sea    line 0  20 

Russia  tarred  bolt  rope..  0  17% 
Russia   tarred    ratline   ...     0  16 

Jute   rope    0  11 

Cotton,  3-16  in.  and  over.  0  24 
Sisal   Clothes    Line. 

3-ply,  30  ft 0  45 

3-ply.  40  ft 0  60 

3-ply,  48  ft 0  72 

3-ply,  60  ft 0  90 

3-ply,  72  ft 1  08 

3-ply,  100  ft 1  50 

6-ply,  40  ft 0  95 

6-ply,  48  ft 1  15 

6-ply,  60  ft 1  45 

6-ply,  72  ft 1  75 

6-ply.  100  ft 2  40 

RULES,   BOXWOOD. 

Rabone's.    Per  doz. 

No.   1375—2  ft (51) . .     1  80 

No.   1101—2   ft (52) . .     3  90 

No.   1167—2  ft (7) . .     3  60 

No.  1106—2  ft.  . .  (53%) . .  4  10 
No.  1375—3  ft.  . .  (66%) . .  2  50 
No    1112—3  ft.,  hf.  bound    6  00 

No.  1190— With  level   8  85 

No.  1493— Brass  blacks'hs  1  70 
No.  1494— Brass  blacks'hs    2  20 

9 
SAWS.  __ 

Atkins  Hand  and  Crescent,  26  p.c. 
Disston's  Hand,  10  per  cent. 
Simonds'   Hand.   15   per  cent. 
Shurly  &  Dietrich,  86  p.c. 
Spear  *  Jackson,  40  per  cent. 
SCALES. 

Gurney  Standard,  30  per  cent.; 
Champion,  50  per  cent. 

Burrow,  Stewart  &  Milne  — 
Imperial  Standard,  30  per  cent: 
Champion  E.  B.  Scales,  35%. 

Fairbanks    Standard,    30;    Do- 
minion, 50;   Richelieu,  60. 
Net  Prices. 

Champion,  4  lb..  $2.50  plus  30<* 
for  stamping;  10  lb..  $8.75  plus 
50c  for  stamping;  240  lb.,  $5.50 
plus  50c  for  stamping;  600  lb- 
platform,  $14  pins  $1  for  stamp- 
ing; 1200  lb.,  platform,  $16.5C 
plus  $1  for  stamping;  2000  lb. 
platform,  $22  plus  $1  for  stamp- 
ing; 2000  lb.,  drop  lever,  $26  plus 
$1  for  stamping. 
SAP   SPOUTS.  Per  1,000 

Bronzed     cast     Iron     with 

hooks 6  00 

Eureka,  tinned  stee^hooks.  8  00 
SCREWS    (MACHINE). 

Flat  head.   Iron   and   brass.  35 
per    cent.    Fillister    head,    iron. 
30:  brass,  25  per  cent 
SCREWS.     „  '        Per  cent. 

Weed.    F.H.,   bright,   86,   10.   7%. 

10,  5  per  cent. 
Wood,    R.H..    bright.   80.    10.    7% 
10,  5  per  cej)t. 
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HARDWARE    AND    METAL 


DON'T  FORGET 
MU  RES  CO 


Now  is  the  time  to  have  your 
stock  replenished  with 

"National"  Irons 

THE  BEST  BY  TEST. 
Get  our  interesting  proposition. 

The  National  Electric  Heating  Co. 

TORONTO  LIMITED 


GLAZIERS'    DIAMONDS 


.r  '  Lir1  *tS? 


JULES  MOLLE,  Charleroi,  Belgium 

Manufacturer  of 

Glaziers'    Patent   Diamond  (Quality  Guaranteed) 
Sole  Canadian  Agents  Taylor    &    ThompSOn      40  Yonge  Street,    TORONTO 
Also  Sole  Canadian  Agents  for  National  Belgian  Glass  Co. 

Saint-Roch-Auvelais,  Belgium 


A  WORD  FOR  QUALITY 


No.  1902.   Brass. 

No.  130.  Tinned. 

3  sizes. 


PARROT  CAGES 

The  season  is  on  for  parrots.  For  the  next  three 
months  young  parrots  are  in  great  demand.  The 
",*RXC«WK,  cage  has  never  been  equaled.  Every 
wire  being  riveted  to  each  rail  affords  positive 
security  for  keeping  the  birds. 

THE  ANDREW  B.  HENDRYX  CO. 

NEW  HAVEN,  CONN. 


No.    1914.    Brass. 

No.  85.  Tinned. 

6  sizes. 


65 


HARDWARE    AND    METAL 


O.H.    bright,   80,    10,    7%,    10   p.c. 
10  per  cent,  off  list. 
Wood,   F.H.,   brass.  75  10    7%  10 
Wood,   R.H.,   brass.   70  10    7%  10 
Wood,   F.H.,   bronze  70  10    5      10 
Wood,   K.H.,   bronze  65  10    5      10 

Drive  screws    65  10    5      10 

Set.    cuse    hardened  60  10 

Square    cap     50  and  05 

Hexagon   cap    45 

Bench,   wood,   per   doz $5  00 

Bench,   iron,   per   doz 4  25 

SCYTHES. 

Cast   steel,   doz $6  50 

Clipper,   doz 7  50 

Guaranteed,   doz 9  00 

Brush,    doz 7  60 

SCYTHE    SNATHS. 

No.   1,   per   doz $8  40 

No.  2,  per  doz 7  70 

No.   3,   per   doz 7  35 

Brush,   per   doz 8  40 

No.   20,   per   doz 8  75 

Western    Red    End    (3    doz. 

to   box),  per   box 0  85 

Diamond,    per    box 1  00 

Quinebog,    per   box 150 

English,  round  (25  to  box), 

per   box    2  00 

Emery,    per   doz 0  85 

Carborundum,  per  doz 2  25 

SHEETS     (BLACK). 

Montreal  Toronto 

10  gauge    2  70        2  45 

12   gauge    2  75        2  50 

14   gauge    2  60        2  25 

16   gauge    2  50        2  30 

18   fauge    2  50        2  40 

20   lauge    2  60        2  40 

22    gauge    2  65        2  50 

24   gauge    2  65        2  50 

26   gauge    2  75        2  55 

28   gauge    2  85        2  70 

SHEETS. 

Corrug.,  galv.,  10%  off. 

22    gauge,    per    square 6  75 

24    gauge,    per    square 5  50 

26    gauge,    per    square 4  25 

28    gauge,    per    square 4  00 

Galvanized). 

B.W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  best  best 
16-20  . .   3  95  3  75  3  95 

22-24  . .  4  15  3  95  4  15 

26        . .   4  40  4  20  4  40 

28        . .   4  65  4  45  4  65 

Colborne   Crown   —   18-20   gauge, 
$3.90;     22-24     gauge,    $3.95;     26 
gauge,  $4.20;  28  gauge.  $4.45. 
Apollo   Brand     Montreal  Toronto 

14   gauge    2  80 

16   gauge    3  UO 

18-20   gauge    3  20 

22-24   gauge    3  75        3  40 

26   gauge    395        355 

28   gauge    4  30        3  90 

.0%    oz 4  50        4  20 

SHOVELS  AND   SPADES. 

1st  2nd        4th 

Shovels    60    55  and  2y2     45% 

Socket    sc'ps.  50  and  5        45  and  5 
Rivet,  scoops  50 
Draining  tools  60    60 

Scoops    50  and  5        45  and  5 

Hollow  backs 
and  sand       60  45 

Riveted    back    scoops    1st,    2nd 
and  3rd  grades,  50  per  cent. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SINKS. 

Cast    Iron.    16x24,    $1.10;    18x30, 
$1.50:    20x36,   $2.25. 

Flat  rim  enameled  sinks.  16x24, 
$3.50:   18x30.   $4;   18x36,   $5.15. 
SliniNO    SHOES. 

Onward  Sliding  Shoea,  40  p.c. 
SNAPS. 

Harness.   25   per   cent. 
SOLDER.  Montreal  Toronto 

Tinker's    bar    0  27 

Wire  solder,  lb.   ...  0  23%  0  26 
Bur.      half-and-half. 

guaranteed    ..     ..0  22%  0  23 
SOLDERING   IRONS. 
Base,   per  lb.,   28  cents. 
BOEDER    WIPING 

Acme   0  19% 

Commercial      0  20 

Easy    0  201^ 

Star  Extra    O  2*?'/, 

Strictly    standard    wiping,    22c. 
SPELTER. 

Foreign,  per  100  lbs.,  fi  00  5  50 
SQUARES. 

Dlsston's.  60  and   10  per  cent. 
Stanlev    Try    Squares,    size 
7%,    doz.,    net    $2  85 


STAPLES. 

Poultry   netting,   100   lbs...     6  70 

Bed,  100  lbs..  No.  14  6  75 

Blind,    per    lb 6  12 

Coopers'  staples,  45  per  cent. 
Bright  spear  point,  75  per  cent. 
SWEEPERS,  CARPET.  Bissell's. 
Univ.  japd.,  cyco  bearing..  24  00 
Univ.  N.ir.,  cyco  bearing...  27  00 
Grand  Rapid,  jpd.,  ball- 
bearing       26  00 

Grand     Rapid,     N.P.,     ball- 
bearing       29  00 

Princess,  N.P.,  ball-bearing  30  00 

Elite,    ball-bearing    34  00 

Am.   Queen    N.P.,   ball-bear.  32  00 

Parlor    35  00 

SWINGS. 

BaUy,  2-passenger,  each  . .  $2  75 
Ontario,  2-passenger,  each.  3  75 
Ontario,  4-passeuger,  each.  4  25 
Stratford,  4-passeuger,  each  5  50 
Boyers  Gliding   Setteeg  with 

awning,   each    8  50 

Without  awning,  each  ...  12  50 
TACKS,    BRADS,    ETC. 

Carpet  tacks,  blued,  SO  and  10 
p.c;  tinned,  80,  15;  (in  kegs),  40; 
cut  tacks,  blued,  in  dozens  only, 
80  and  10;  %  weights,  60;  Swedes 
cut  tacks,  blued  and  tinned,  bulk, 
85  and  5,  in  dozens,  75  and  10; 
Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70 
and  10;  Swedes,  gimp,  blued 
tinned  and  japanned  82%;  zinc 
tacks,  35;  leather  carpet  tacks, 
35;  copper  tacks,  45;  copper  nails, 
50;  trunk  nails,  black,  65  and  10; 
trunk  nails,  tinned  and  blued,  65 
and  10;  clout  nails,  blued  and 
tinned,  65  and  10;  chair  nails,  35 
and  10;  patent  brads,  40  and  10; 
fine  finishing,  40  and  10;  lining 
tacks,  in  papers,  net;  lining 
tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle 
nails  in  papers,  10;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22 
line  in  dozens  only,  60;  zinc 
glacier  points,  5;  double  pointed 
tacks,  paper,  9  and  10;  double 
pointed  tacks,  bulk,  55;  clinch 
point  shoe  rivets,  45  and  10; 
cheese  box  tacks.  87%;  trunk 
tacks,  80  and  20:  strawberry  box 
tacks.  80  and  10. 
TAPES — Eufkins. 
Ass  skin,  No.  713,  50  ft.,  doz.  2  85 
Ass  skin,  No.  714,  66  ft.,  doz.  3  40 
Linen,  No.  404.  66  ft.,  ea...  1  10 
Metallic,  No.  603,  50  ft.,  ea...  1  40 
Rival  steel.  No.  263.  50  ft.,  ea.  2  90 
Rival  steel.  No.  266.  100  ft.  4  90 
Reliable  Jr.,  No.  103,  50  ft.  2  70 
Raybone's. 
Tape   Lines,   linen,    No.   2601 

x50,    each    $1.00 

Metallic,  No.  4011x50,  ea..  1.35 
Metallic,    No.   4011x66,  ea..       1.55 

Steel,    No.   2891x50,   ea 2.70 

Steel,    No.   4161x50.   ea 3.00 

Steel,    No.    4161x100,    ea...      5.15 

THERMOMETERS. 

Tin  case  and  dairy,  75  to  75  and 
10  per  cent. 

TIES    (METAE). 

Galv.  wall  ties.  per  1.000 $5  00 

Painted  wall  ties,  per  1.000.  5  00 

TIN.                    Montreal.  Toronto. 
Tin,   per  lb 37%        34 

TINNERS'   TRIMMINGS. 

Discount.   45   per  cent. 

Plain.   72%   and    15  per  cent. 

Re-tlnned.  72%  and  5  per  cent. 

TOOES.    HARVEST. 
Samson,   47%% ;   ord.   50%. 

TRAPS    (8TEEE   AND    GAME). 

Newhouse,   40   per  cent. 

Hawley  &   Norton,  57%   per  cent. 

Victor,  70  per  cent. 

Oneida    Tump,   65   per  cent. 

TRESTEES. 

5ft.  each. $1.50     14  ft.,  each. $4.20 

S ft.,  each.  2.00  16  ft.,  each.  4.80 
10  ft.,  each.  2.50  18  ft.,  each.  5.40 
12  ft.,  each.  3.00  20  ft.,  each.  G.OO 
TROWEES. 

Disston's,    10    per    cent. 
TWINE     (Binder). 
fi50  ft.,  per  lb.,  13%c. 
ROO  ft.,  per  lb.,  lie. 
550  ft.,  per  lb.,  9%c. 
500  ft.,  per  lb..  9%c 
5  ton   lots,  fflc  per  lb.   allowance. 
10  ton   lots.   %c  lb.   allowance. 
Delivered  in  300-lb.  lots  and  over. 
Wrapping      cotton, 

5-lb.       120-lh. 

3-plv    0  28        0  24% 

4-ply    0  31 

60 


TUBES. 

Boiler  Tubes. 

Montreal  Toronto 

100  ft.   1%   in 10  45        9  75 

100  ft.   2  in 9  60        8  25 

100   ft.    2%    in 10  25 

100    ft.    2^j    in 12  25       10  65 

100   ft.   3   in 13  30       11  00 

100  ft.   3%   in 15  55      13  00 

100  ft.   4   in 19  80       16  75 

TUBS. 

Samson   Galvanized. 

No.  11,  doz.,  net  12  00 

No.  22.  doz.,  net  14  40 

No.  33,  doz.,  net   16  80 

Common   Galvanized. 

No.  1,  doz 6S< 

No.  2,   doz.    . ... 7  43 

No.  3,  doz 8  4« 

WOODEN    WASH    TUBS. 

Per  nest. 

Nests  of  3—0,  1  and  2 $2  25 

Nests  of  3 — 1,  2  and  3  ....     1  90 
Nests  of  4—0.  1,  2  and  S  . .     2  80 

No.   0    Per  doz.     10  50 

No.   1    "  9  00 

No.   2    "  7  50 

No.   3    "  6  50 

V 

VALVES,   ETC. 

•Ground    work,   55    per   cent. 
Stand,   compr.   work,   60%. 
High-grade  compr.  work,  50%. 
Cushion    work,   5ft   per   cent. 
Puller    work,    66,    6    p.c;    No.    0, 

70,   10  p.c,  and   1  and  2  basin 

cocks,  66,  5  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,    60,    10    p.c;    roundway. 

60  and   6   p.c 
J.M.T.    Globe.    Angle    and    Check 

Valves,   50% ;    Standard,   60%. 
J.M.T.    Radiator    Valves,   65   p.c; 

Standard,      60;      patent      quick 

opening  valves,  70  and  10  p.c 
Jenkins'     Valves — Jenkins     Bros., 

Montreal. 

W 

WARE,  COPPER  AND  NICKEE. 

Copper  boilers,  kettles,  40  and  6 

p.c. 
Copper    tea    and    coffee    pots,    40 

and  5  p.c 
Copper  pltts.  30  and  6  per  cent 
Foundry   goods,   hollow   ware.   40 

and  6  p.c. 

WARE,    ENAMEEED. 

White  ware,  75  per  cent. 

London   and    Princess,  50  p.c. 

Canada,  Diamond,  Premier,  50 
and   30   per   cent. 

Pearl,  Imperial  and  Colonial 
steel.   60  and   10   per  cent. 

Star  decorated   steel,   33%%. 

Hollow    ware,    tinned    steel.    45 

ner  cent.   off. 

Enamelled  street  signs.  50  p.c. 
WARE,    TIN.    PIECED. 

Discount,  35  per  cent. 

10-qt.  flaring  sap  buckets,  35 
per  cent. 

6.  10  and  14-qt.  flaring  palls, 
35  per  cent. 

Copper  bottom  tea  kettles  and 
boilers,   35  per  cent. 

Coal  holds,  35  per  cent. 

Boiler   and    tea    kettle   pits,   30 
and  5  per  cent. 
WARE.  STAMPED. 

Plain,   72%   and   15. 

Retlnned,  72%   and   5. 

Tinners'  trimmings.  72%  and  5. 
WASHERS,   IRON. 

Full  box,  45  per  cent.:  smaller 
lots,  30  per  cent.;  assorted.  Price. 
less  50  lbs.  add  1c  lb.;  less  25  lbs. 
»c  lh. 

WEIGHTS.    SASH. 

Sectional,  1  lb.,   per  100  lbs.  2  00 

Sectional.  V.  lh..  per  100  lbs.  2  25 

Solid.  3  to  30  lbs.,   per  100       1  50 

WEIGHTS. 

Smarts.   Horse,  3%o  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  21  00 

Garden,   steel   wheel,   doz...  32  40 

Light  garden,  per  doz $22  80 

Heavy    garden,    L-side 33  00 

Heavy   farm,   solid    side 33  00 

WHIFFEETREES. 

Tubular   steel,   28   Ins 0  70 

Tubular  steel,  34  Ins 1  00 

Tubular  steel,  36  ins 1  25 

Tubular     steel      neckyokes, 

36  inches   1  25 

Tubular    steel    doubletrees, 

40  Inches   0  95 

Tubular  steel  lumbermans, 

44  Inches   0  95 


WIPERS. 

(See  Paint  Markets) 

WIRE. 

Brass  wire,  50  and  5  per  cent. 
Copper  wire,  50  and  2%  per  cent. 
Annealed  Cut  Hay  Baling  Wire, 
No.  9,  $3.75;  No.  10,  $3.80;  No. 
11,  $3.90;  No.  12  and  13,  $4;  No. 
13%,  $4.10;  No.  14,  $4.25;  No.  15, 
$4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ; 
other  lengths  20c.  per  100  lbs. 
extra;  if  eye  or  loop  on  end  add 
25c  per  lb.  to  the  above. 
WIRE,    CLOTHES    LINE. 

No.  7  wire  solid  line,  No.  17, 
$4.90;  No.  18,  $3;  No.  19,  $2.70; 
6  wire  solid  line,  No.  17,  $4.45; 
No.  18,  $3.10;  No.  19,  $2.80.  All 
prices  per  1,000  ft.  measure;  6 
strand,  No.  18,  $2.60;  No.  19,  $2.90. 
F.o.b.  Hamilton,  Toronto,  Mon- 
treal. London. 
WIRE,    FINE    STEEL. 

Discount  25  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22,  $7.30; 
No.  23,  $7.65;  No.  24,  $8;  No.  26, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No. 
28,  $11;  No.  29,  $12;  No.  30,  $13; 
No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extra  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31, 
$4 ;  Nos.  30-34,  $6.  Coppered,  76c ; 
oiling,  10c;  in  25- lb.  bundles,  16c; 
in  5  and  10-lb.  bundles,  26c;  in 
1-lb.  hanks,  25c;  in  %-lb.  hanks, 
38c;  in  %-lb.  hanks,  60c;  packed 
In  casks  or  cases,  16c;  bagging 
or  papering,  16c. 
WIRE,   HAY,   IN   COILS. 

No.  13,  $2.35!  No.  14,  $2.40;No. 
16,  $2.50  f.o.b.  Montreal,  Toroito, 
Hamilton  and  London. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $2.30  base;  No. 
10  gauge,  6c  extra.  No.  11  gauge, 
12c  extra.  No.  12  gauge,  20c 
extra;  No.  13  gauge.  30c  extra; 
No.  14  gauge,  40c  extra;  No.  16 
gauge,  55c  extra;  No.  16  gauge, 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $1.25, 
bright  soft  drawn  15c,  charcoal 
(extra  quality),  $1.25,  packed  in 
casks  or  cases,  15c,  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles,  in  25-lb.  bundles  16c,  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  In  %-lb.  hanks,  76c; 
in  %-lb.  hanks,  $1. 
WIRE    CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
$1.55  per  100  sq.  ft. ;  In  50-ft.  rolls, 
$1.60   per  100  sq.   ft. 
Rustless  screen,   7c  sq.  foot. 
Cut  lengths,  8c  sq.  foot. 
WIRE    (FENCE).  Per  cwt. 

Barb     2  35 

No.  9,  coll  spring   2  25 

No.  12,  coil  spring   2  40 

No.  9,  plain   galvanized 2  15 

No.   12,   plain   galvanized...     2  30 
No.   13,   plain   galvanized...     2  40 

O.  &  A.,  No.  10  2  36 

O.  &  A,  No.  11   2  42 

O.  &  A.,   No.  12   2  60 

F.O.B.  Montreal,. Toronto  and 
London. 
WIRE    ROPE. 

Galvanized,  1st  grade,  6  strands, 
24  wires,  %,  $5;  1  inch,  $16.80. 

Black,  1st  grade,  6  strands,  19 
wires.  %,  $5;  1  inch,  $15.10.     Per 
100  feet  f.o.b.   Toronto. 
WRINGERS— Less   20%. 
Royal  Canadian,  11  in.,  doz.  46  25 

Eze,  11  in.,  per  doz 49  60 

Cycle.   11   inch    64  00 

Trojan.  12  inch  100  00 

Favorite  511E    67  75 

Unexcelled  1041E   72  OC 

Challenge    311E     48  75 

Gem    141    47  25 

Sunlight    111    42  00 

Ottawa,  341E   64  00 

Empire,   11    in 50  50 

Superior,   11   in 45  25 

Majestic    11    in 47  25 

Perfect,  11   in 52  75 

Bicycle,   11    in 66  25 

Wrenches,  Trimo,  65%   off  list. 
WRINGERS,    MOP. 

White,   No.  2.  each   $  1  15 

White.   No.  3,  each   1  35 

White,   No.  1.  each   1  55 

ZINC    (SHEET). 

5  owt.  casks  6  75      7  25 

Part   cask    7  00      7  5f> 


HARDWARE    AND    METAL 


Black  Cat 

Spark  Plugs,  Batteries 
and  Flash  Lights 


TRADE  HARK 


NINE  LI'/ES 


Nine  Lives 

goods  are  a  very  prof- 
itable kind 


These  goods  are  just  as  the  name  implies, 
NINE  LIVES — or  in  other  words,  they  give 
LONGER  SERVICE. 

Their  exceptionally  big  value  will  bring  you 
a  consistent  good  trade  in  this  line.- 

All  Black  Cat  goods  are  sold  under  a  "  satis- 
faction or  money  back"  guarantee. 

Write  for  full  particulars  and  prices  to-day. 

Canadian  Carbon  Company,  Limited 

,    96  West  King  Street,  TORONTO 


Do  You  Want  More 
Money  ? 

OF  course  you  do  and  are  willing  to  make  use  of 
your  spare  hours  in  a  way  that  will  net  you  the 
biggest  returns.  Many  others  like  yourself 
have  had  the  same  desire  to  turn  their  spare  time 
into  money  and  profitable  experience.  They  are  now 
making  from  $5  to  $20  a  week,  according  to  the 
time  given. 

IF  YOU  ARE  NOT  AFRAID  OF  WORK  you  can 
make  $5  a  week,  giving  3  hours  a  week  to  taking 
subscriptions  to 

MacLean's  Magazine 

We  supply  you  with  all  you  need  to  take  sub- 
scriptions except  the  determination.  We  allow  a 
definite,  liberal  commission  on  both  new  and  renewal 
subscriptions. 

THE  coming  months  are  the  most  pleasant  in  the 
year  for  the  work.  If  you  write  at  once  we  can 
appoint  you  as  our  local  representative. 

MACLEAN  PUBLISHING  CO.,  LTD. 

143-149  UNIVERSITY  AVENUE,  TORONTO 


Tools 

Insure    Confidence 

Your  trade,  knowing  the  uncon- 
ditional  guarantee  of 

&eb  JSetril  Tools 

do  cot  hesitate  to  accept  them. 

That    means    no     unnecessary     time 
required  to  make  the  sale. 

That     means     further — minimum     of 
selling  expense. 


Confidence     in     the     tools 
means  confidence  iu  you. 

It's  worth  investigating. 


you     sell 


Smith  &  Hemenway  Co.,  Inc. 

CHAMBERS  STREET.       NEW  YORK 

Send  for  new  net  illustrated 
Trade  Price  List. 


HARDWARE    AND    METAL 


Paints,  Oils,  Varnishes,  Glass,  Etc, 


ALABASTINE. 

2%  lb.  packages,  $6.20  per  100 
lbe.  6  lb.  packages,  $6  per  100 
lbs. 

ALCOHOL. 

5   gal.   lots,    per   gal.,  $1. 

BEESWAX. 

Per    lb.,    40c. 
BRONZE. 

76  cents   to  $3  lb. 

BRONZING    LIQUID. 

Bronsing   liquid,   No.   !.••$! /j* 
Banana  oil,  gal *w 

BRUSHES. 

Weighted,  15  lbs.,   doz $14  70 

Weighted,  20  lbs.,  doz 19  90 

COLORS   (DRY).  Per  lb. 

Raw  Umber,  100  lb  keg..  0  09 
Burnt  Umber,  100  lb.  kegs  0  09 
Raw  Sienna,  100  lb.  kegs..  0  09 
Burnt  Sienna,  100  lb  kegs  0  09 
Imperial  green,  100  lb.  k. .  0  12 
Italian  red,  100  lb-  kegs..  0  05 
Brunswick  green,  100  lb.  k  0  06 
Indian  red,  100  lb.  kegs..  0  10 
Indian  red,  No.  1,  100  lb.  k  0  06 
Vermilion,   100  lb.   kegs...  0  20 

Drop   black   pure  dry. 0  l^ 

Golden  ochre,  100  lb.  kegs  .0  03% 
White  ochre,  100  lb.  kegs.  0  04 
Yellow   ochre,   barrels.....  0  01% 
Spruce  ochre,  100  lb.   kegs  0  02 
Canadian    red  oxide,   bbls.  0  02 
Super  magnetic  red   O  wsra 

COLORS    IN    OIL. 

Venetian     red     1-lb.     tins, 

pure    X  oZ 

Chrome    yellow,    pure tf  £& 

Golden    ochre,    pure 0  14 

French    ochre,    pure «« 

Chrome   green,    pure    0  11 

French     permanent    green, 

pure    0  15 

Signwriters'  black,  pure..  0  20 
Marine   black,   25-lb.   irons  0  06 

DRIERS. 

Patent  25  lb.  tins,  8c  lb.;  pat- 
ent 1  lb.  tins,  lie  lb. 

ENAMELS. 

Per   gallon   in   quart   tins. 
M.  L.  Floorglaee   (Imperial 

V.  &  C.  Co 1» 

Alba-Gloss  enamel    4  W 

Anchor    Floorlustre    180 

Lowe  Bros'.  Linduro   4  20 

Sterling   Enamels    »  20 

GLUE.  Per  lb. 

French  medal    0  14 

German   common   sheet....  0  10 

German    prima    0  17 

White  pigsfoot    0  21 

Brantford   medal    0  10 

Brantford  golden  medal..  Oil 
Brantford  brown  sheet —  0  10 
Brantford   golden   sheet...  0  13 

Brantford   gelatine   0  22 

Brantford  white  gelatine..  0  22 

Brantford    white    glue 0  12 

Brantford  100  flake.  0  10  0  11 
Perfection   amber,   ground, 

No.  1230  0  13 

Ground  glues  at  same  prices. 
Brantford  all-round  glue,  %-lb. 
packages,    10c;    %-lb.,   15c;   1-lb., 
25c.     Discount. 

XXL 0  13 

XL 011% 

CL 0  12 

C.    Oil 

GLASS. 

(TORONTO  QUOTATIONS.) 

Size  United  Inches.  Star. 

Under    26    $4  25 

26  to  40     ...      4  65 

41  to  60  5  10 

51  to  80         6  35 

SI  to  It  5  75 


71  to  80   6  25 

81  to  85   7  00 

86  to  90   

91  to  95   

96  to  160   

Less  20  per  cent. 

Double  Diamond. 
Size  United   Inches. 

Under    26    $  6  25 

26  to  40  6  75 

41  to  50   7  50 

51  to  60   8  50 

61  to  70  9  75 

71  to  80   11  00 

81  to  85   12  50 

86  to  90   15  00 

91  to  95   17  60 

96  to  100   20  50 

101   to  105   24  00 

106  to   110   29  50 

Discount  on  16  oz.  glass,  20 
per  cent.:  discount  on  double 
diamond,  26  per  cent.;  cut  sizes, 
40-10  per  cent. 

MONTREAL  QUOTATIONS. 
Size  United  Inches.  Star. 

Country.    City. 

Under  26  case  3  40      3  65 

26   to   40    3  60      3  85 

41    to   50    4  00      4  30 

51    to    60    4  25      4  55 

61   to    70    4  50      4  80 

71    to   80    

71    to   80    5  35 

86   to   90    5  80 

91   to    95    

Double    Diamond. 
Size  United  Inches. 

Under     26     5  00  5  4tJ 

26   to   40    5  45  5  85 

41    to    50    6  25  6  65 

51    to    60    6  75  7  15 

61   to    70    7  25  7  80 

71    to   80    7  75  8  30 

81   to    85    8  50  9  10 

86   to   90    10  00  10  70 

91   to   95    11  00  11  75 

City  discount,  5%  off,  $3.65 
base. 

Net   on   $3.40  base. 

GLASS    PLATE. 

Country    discount,    40    and    5% 
off  list. 
City    discount,    50   and    5%    off 

LEAD. 

(White   Ground    in    Oil.) 

Montreal  Toronto. 

Elephant,    Genuine    ...$8  90  $8  65 

"Anchor,"    pure    8  40  8  55 

Brandram's  BJB.   Gen- 
uine      9  40  9  55 

C.P.  Co.  decorat's,  pu.  8  40  8  55 
Crown      and      Anchor, 

pure    8  40  8  55 

Essex,  Gen.  (Windsor)    8  15 

Island     City     Decorat- 
or's   pure    8  40  8  65 

Lily    Pure    8  40  8  55 

Decor'or's  Pure  (Wpg)    8  35 

Moore's     Pure     White 

Lead    8  55 

Painter's    Perfect    7  S5 

Lowe      Bros'.      White, 

H.S 8  55 

Monarch    (Windsor)    8  65 

Purity  CO.  Co.'s,  Ltd 8  05 

Ramsay's    Pure    Lead  8  40  8  55 

Ramsay's  Exterior   ...  7  90  8  30 

Sterling  Pure 8  45 

Tiger   Pure    8  40  8  20 

"James  Genuine"   9  65 

Stephens*    H.    P.    P.    (Win- 
nipeg)       8  45 

Less   than    ton   lots,   20c   per   ton 
higher. 

LEAD    (RED    DRY). 

Genuine,      660-pound 

casks,  per  cwt.  ...  6  15  6  50 
Genuine,      100-pound 

kegs,  per  cwt 6  40        6  75 

No    1  casks,  per  100 

lbs 6  90      6  25 

Less  quantity    7  76 


LEAD,  ARSENATE  OF. 

1  lb.  pkgs.,  100  lb.  lots... $17  SO 

2  lb.  pkgs.,  per  100  lbs 16  00 

5  lb.  pkgs.,  per  100  lbs....  12  00 

25  lb.  pkgs.,  per  100  lbs 11  00 

100  lb.  kegs,  per  100  lbs...  9  75 

200  lb.  kegs,  per  100  lbs....  9  60 

300  lb.  kegs,  per  100  lbs...  9  50 

600  lb.  casks,  per  100  lbs..  9  00 

MURESCO. 

Tints  in  5  lb    packages,  per  100 
lbs,   $5.40. 

OILS   (LINSEED   RAW). 

Montreal  Toronto 

Single    bbls 0  62      0  61 

3    to   5    bbls 0  61      0  60 

6   to    9   bbls 0  60      0  59 

LINSEED,    BOILED. 

Single   bbls 0  65  0  64 

3  to  5  bbls 0  64  0  63 

6  to  9  bbls 0  63  0  62 

PAINTS     (PREPARED). 

Per  gallon 
in  qt.  tins. 
Sherwin  -  Williams      paints, 

base   2  00 

Canada   Paint  Co.'s  pure...  2  00 

Elephant  and    Prism 180 

Globe    house   paint    (Wind- 
sor)       1  60 

"New     Era"      house     paint 

(Windsor)    1  85 

Ben.i.   Moore  Co.'s 

"Egyptian"   Brand    145 

Moore's    house    colors,    per 

gallon    1  75 

Minerva,  in  qt.  tins,  gal...  190 
Brand  ram-Henderson's 

"English"    2  00 

Fresco-Tone,    In    quarts....  180 

Ramsay's   paints,   pure 180 

Ramsay's    paints,   Thistle. .  1  60 

Martin-Senour,  100  p.c.  pure  2  00 

Senour's  floor  paints   160 

Sterling  Pure    1  60 

Maple  Leaf  Paint   (Imp.  V. 

&   C.   Co.)    

Jamieson's  Crown  and  An- 
chor brand    160 

Lowe  Bros.*  High  Standard  1  90 
Stephens'       House       Paint 

(Winnipeg)     1  90 

Stephens'        Floor        Paint 

(Winnipeg)     1  75 

Silkstone   Wall   Color    2  00 

PARIS    GREEN. 

(See  3rd  page  of  quotations) 
PARIS.  PLASTER. 

Ped    barrel    2  50 

PARIS  WHITE. 

In  bbls 0  90 

PIGMENTS. 

Orange  Mineral,  casks   ..    0  08% 

Orange     Mineral,     100-lb. 

kegs  0  08% 

PUTTY. 

Standard 
Montreal  Toronto 

Bulk,   In    casks   2  30      2  40 

Bulk,    100-lb.    drums.  2  50      2  60 
Bulk.  25-lb.  drums   . .  2  60      2  70 

Bladders,    in    bbls 2  80      2  90 

Pure  Putty,  70c  hd.  advance. 

SHELLAC. 

Gum,  30c  lb.;  finest  orange,  35c 
lb. 
TAR    (PINE    TAR). 

Half  pint  tins,   per  doz 0  60 

Pint  tins,  per  doz 1  10 

PAINT   AND   VARNISH 
REMOVER. 

Taxite.  1  gal.   cans   2  10 

Cumoff    2  10 

TURPENTINE. 

Montreal  Toronto 

5    gal 0  74        0  77 

Pure,   single  bbls..  0  67        0  70 
2  to  4  bbls 0  66        0  69 


VARNISHES. 

Per  gal.  cans 

Carriage,  No.  1  1  60 

Excello    2  00 

Mar-Not    2  70 

Pale  durable  body   3  50 

Pale    hard    rubbing 3  00 

Finest  elastic  gearing 8  00 

Elastic  Oak    1  60 

Furniture,    polishing    2  00 

Furniture,   extra    120 

Furniture,   No.  1   1  16 

Furniture,    Union    0  85 

Light   oil  finish    136 

Gold  size  japan   2  00 

Turps,   brown   japan    1  60 

No.   1   brown   japan    1  12% 

Baking  black  japan   186 

No.  1   black  japan    0  96 

Benzine   black   japan    0  85 

Crystal    Damar    2  60 

No.  1  Daruar  2  25 

Pure  asphaltum 140 

Oilcloth     1  60 

Lightning   dryer    106 

House  painters'  japan    ....  1  16 

House  painters'  white  jap.  1  M 

Elastilite   varnish    2  23 

Copaline  varnish    2  25 

Granitine  floor   finish    2  25 

Jamieson's   floor  enamel    . .  1  75 

Lowe  Bros'.  Durable  Floor  2  40 
Sherwin-Williams'    KOPAL 

varnish   2  60 

Canada    Paint     Co.'s    SUN 

varnish    2  26 

"Kyanize"    Interior   Finish.  2  40 

"Flint-Lac,"   coach    1  80 

B.    H.   Ltd.,   "Gold   Medal," 

cases    1  80 

Dependon  Lt.  H.  Oil  Finish  1  65 

Bverlastlc    Floor    2  30 

Elastica  exterior  finish   ...  4  26 

Flattine  floor  finish    8  00 

Stovepipe   varnish,    %    pts., 

gross    0  60 

Pure  white  shellac  varnish  2  00 
Pure    orange    shellac    var- 

r.lsh    1  M 

No.    1    orange    shellac   var- 
nish      1  Tl 

WATER  PAINTS. 

Per  lb. 

Opalite,  300  lb.   bbls 0  07 

Opalite,  100  lb.  kegs 0  07% 

1  gal.   package,  per  pkge    0  46 
%  gal.  pkge.,  per  pkge. .     0  25 

WASTE     (POLISHING). 

Cream    0  13 

White    0  12 

WASTE    (WHITE). 

XXX  extra  0  11 

X   Grand    0  10% 

XLCR    0  09% 

X  Empire   0  08% 

X  Press   0  07% 

WASTE     (COLORED). 

Fancy    0  07% 

Lion     0  07 

Standard 0  06% 

Popular    0  05% 

Keen    0  05 

WASTE   (PACKING). 

Arrow    0  16 

Anchor    0  06 

Anvil    0  07% 

Axel   0  00 

WASHED    WIPERS. 

Select   white   0  08 

Light   colored    0  00% 

Dark  colored    0  06 

WAX.  Per  lb. 

Johnson's    Floor,    natural  0  38 

Johnson's    Floor,    black..  0  38 

01  dEnglish  Floor  Wax..  0  38 

WHITING. 

Plain,   In   bbls 0  70 

Gilders    bolted,    in    bbls..     1  00 

ZINC    (DRY). 

Extra  Red  Seal,  V.M 0  07% 

ZINC    IN    OIL. 

Pure,  In  25-lb.  irons 0  10 

No.  1,  in  25-lb.  trsns 0  07 

No.  2,   In   25-lb.   Irons....  0  06% 
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HARDWARE    AND    METAL 


Your  Customers  need  the  proper 
paint  or  varnish  for  each  par- 
ticular surface 

For  every  sort  of  finishing  requirement 
there  is  a  SHERWIN-WILLIAMS  paint, 
varnish,  stain  or  enamel  that  is  particu- 
larly adapted  to  meet  it. 

These  specialty  products  are  included  in 
the  line  of 

Sherwin-Williams 

Brighten-Up  Finishes 

The  completeness  of  this  line  of  finishes 
enables  the  dealer  to  supply  a  paint  or 
varnish  adapted  especially  for  the  par- 
ticular purpose. 

Sales  in  SHERWIN-WILLIAMS 
Brighten-Up  Finishes  mean  satisfaction 
to  the  customer  and  a  liberal  profit  to 
the  dealer. 

Sherwin-Williams 
Paints  &Varnishes 

A  FINISH  FOR  EVERY  PURPOSE 

THE  SHERWIN-WlLUAMS  Co.   of  Canada,    Limited :   Montreal,   Toronto,  Winnipeg, 
Calgary,  Vancouver,  Halifax,  N.S.,  London,  Eng. 
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HARDWARE    AND    METAL 

Winnipeg   Hardware  Quotations 


ANVILS. 

Peter  Wright,  80  lbs.  and  up, 
11%  c  per  lb.;  clip  horu,  12%c. 
AUGER   BITS. 

"Irwin"      bits,     45     per    cent.; 
common,  70  and  10  per  cent. 
AXES. 

H.  B.,  1  lb.,  $6.25  per  doz. ;  1% 
lb.,  $6.65;  2  lb.,  $6.90;  2%  lb., 
$7.50;  2%  lb.,  $7.75;  3  lb.,  $7.90; 
4  lb.,  $8;  H.  B.  Handled  Axes, 
2  lb.,  $8.00;  2y2  lb.,  $9.50;  3  lb., 
3%  lb.  and  4  lb.,  $10.00;  Black 
Prince  Axes,  unhandled,  $8.00; 
Black  Prince  axes,  handled, 
$10.25;  Bench  axes,  35  per  cent.: 
Broad  axes,  5  to  7%  lbs.,  $28 
per  doz.;  7%  to  9  lb.,  $30.80. 
BARS.    CROW. 

$4  per  100  lbs. 
BAR    IRON. 

Bar  iron,  $2.50;  Swedish  iron, 
$4, 25 :  sleigh  shoe  steel,  $2.85; 
spring  steel,  $3.40;  machinery 
steel,  $3.75;  tool  steel,  Black  Dia- 
mond.  100  lbs.,   $.50. 

BELTING. 

Rubber— 60  p.c.  off  the  list. 
Leather. 

Agricultural  leather  belting, 
66  2-3  p.c.  off  the  list. 

No.  1,  66  2-3  p.c.  off  the  list. 

Standard  single,  60  and  10  p.c. 
off   the  list.  .    „„        .    ,.. 

Standard  "double,"  60  and  10 
per    cent,    off    list. 

The  "double"  list  is  just  twice 
the   price  of  "single." 
BELT   LACING. 

In  sides,  tanned,  $1.00  per  lb.; 
cut,  $1-10  per  lb. ;  rawhide,  sides, 
95c';   cut,  $1.05. 
BLOCKS. 

Steel,  50  per  cent. ;  wood,  60  p.c. 

Wood,  tackle,  common,  60  p.c. 
BOLTS. 

Carriage,  %  and  smaller,  60 
per  cent.;  7-16  and  larger,  50  per 
cent;  machine,  %  and  under,  60 
per  cent;  7-16  and  over,  50  per 
cent  ;  machine  set  screws,  65  per 
cent;  plough  bolts,  45  per  cent; 
nuts,  small  lots,  2c  off;  case  lots, 
$2.75  off;  stove  bolts,  77%  per 
cent  ;  sleigh  shoe  bolts  to  %.  50 
per  cent.;  7-16  and  up,  40  per 
cent. 
BUILDING   PAPER. 

No.  1  tarred,  57%c  to  88c  per 
roll,  according  to  quality;  plain, 
45c  to  72c;  tarred  felt,  8  and  10 
oz.,  $2.60;  16  oz.,  $2.85  per  100  lbs. 

BUTTS. 

Wrought      Steel,     loose     pin,     65 
per  cent,  off  the  list 

CHAIN. 

Coil,  3-16  in.,  $10.00;  %,  $7.25; 
5-16  $5.85;  %,  $5.00;  7-16,  $4.75; 
%,  $4.50;  9-16,  $4.50;  %,  4.40;  %, 
$4.25.  Logging,  5-16,  6%c;  %, 
5%c;  Tie  out,  70  and  10  per  cent. 

CHURNS. 

Barrel,  No.  0,  $5.13;  No.  1, 
$5.13;  No.  2,  $5.70;  No.  3,  $6.27; 
No.  4.  $7.41  each. 

CLEVISES,    MALL. 

7%c   per   lb. 
COPPER. 

Sheet  and  planished  copper, 
34e  per  lb.  Tinned,  27c.  Braziers' 
soft  copper,  10-24,  26c;  26,  27%c. 
DRILLS. 

Bit  Stock,  60  per  cent.;  Black- 
smith, %  in.,  round  shank,  55  p.c. 
ENAMELWARE. 

Canada,  50;  Imperial,  60; 
Premier,  50;  Colonial,  60;  white, 
70  and  5;  diamond,  50;  granite, 
€0  per  cent. 

FERRULES   AND    RINGS. 

30   per   cent.    off. 
FILES. 

American,    70   and    12%    p.c. 

Nicholson's,  65  per  cent. 
FIXTURES. 

Stall   hollow    bar,    No.   3    $1.00. 


<;  A  l.  VAN  I  ZED    WARE. 

37%    per  cent. 
GASOLINE. 

Premier  Motor,  lu  wood  bblf., 
22c  per  gal.;  $3.20  per  cs.;  Queen 
gasoline,  27c  per  gai. ,  $3.65  per 
case;  Painters'  naphtha,  bbls., 
29%c  per  gal.;  $3.20  per  case. 
GLASS,   WINDOW. 

Single.     Double. 

Up  to  25  in 4  50  6  25 

26  to  40   4  85  6  75 

41    to    50    5  40  7  75 

51    to    CO    5  90  8  50 

61    to    70    6  40  9  25 

71    co    80    7  00  10  25 

CLASS    (Plate). 

25  to  50  per  cent.   off.   F.o.b.   Re- 
gina,     Winnipeg,     Calgary,     and 
Edmonton. 
GRINDSTONES. 

1'er   100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES. 

Light  T  and  strap.  60  per  cent. 

Corrugated  strap,  in  bulk,  4,  5, 
6,  8,  10  and  12,  80c,  $1.08,  $1.40, 
$2.25,  $3.40,   and   $5.20. 

Corrugated  strap,  4,  5,  6,  8,  10 
and    12,    80c,    $1.08,    $1.40,    $2.25, 
$3.40  and  $5.20. 
HORSESHOES. 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel,  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS. 

60  per  cent,  off  list. 
KNOBS. 

Door,   307,   $1.20. 
IRON    BAND. 

1%   in.,  $2.85;   1%,   $2.85;   1  in., 
$2.95. 
IRON,    GALVANIZED. 

Apollo  and 
"Pleur  "Queen's 
de  Lis."  Head." 
10%  oz.   or  28  Eng.  4  75        5  10 
28  Am.  or  26  Eng..  4  50        4  85 

26  Am.  or  26  special  4  25  4  60 
24  Am.  and  Eng...  4  10  4  45 
22  Am.   and   Eng...  4  10        4  45 

15  &  20  Am.  &  Eng.  4  00        4  30 

16  Am.  and  Eng....  3  85  4  15 
IRONS,    SAD. 

Common  Sad  Irons,  8  lbs.  and 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.  Pott's  No.  55,  set 0  95 

Mrs.   Pott's  No.  50,  set 1  00 

Asbestos   Sad   Irons. 

No.   100,   set    1  SO 

No.   70,   set    1  65 

Mrs.    Pott's    common    sad    Iron 
handles,  85c  a  dozen.    Mrs.  Pott's 
improved,  $1.05  a  dozen. 
LANTERNS. 

No.  2,  plain    7  25 

No.  20,  X-ray    11  00 

No.   22,   Dash-board    9  75 

Trullte  short   globe,   doz...     7  25 
LEAD    PIPE. 

$7  coil;   less  coll,  $7.50  cwt. 
LEAD     WASTE. 

$7.50   per    cwt. 

LINSEED    OIL. 

Raw.  per  gal.,  68c;  boiled,  per 
gal.,  71c. 

These    prices    are    for    barrels. 
Less   amounts   5c    per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
LOCKS. 

Peterboro    and    fittings.    45    per 
cent. 
MATTOCKS. 

Pick,  $5.75;  cutter,  $5.75. 

NAILS. 

Wire,  f.o.b.  Fort  William,  $2.40 
base;  Winnipeg,  $2.80  base.    Cut, 
f.o.b.  Winnipeg.  $3.35. 
NAILS,    HORSE. 

Capewell,  10  and     5   off  list. 

NETTING. 

Poultry,   52%    per   cent. 
NUTS. 

Square    and     hex.,     small    lots. 
$2.00   off:   case,   $2.75   off. 
OIL  CANS.  Gal.- 

Tin.  vanized. 
Half  gal.,  dome  top  $2  10  $3  04 
One  gal.,  dome  top  2  55  3  42 
Two  gal.,  dome  top  3  97  4  55 
Three  gal. .dome  top  5  10  7  35 
Five  gal.    dome  top     6  34      8  25 


OILS. 

Silver  Star  oil,  18c  gal.;  Royal 
ite  oil,  16c  gal. ;  Palacine  oil,  18%c 
gal.;  Capital  Cylinder,  56c  gal.; 
Standard  gas  engine  oil,  41c;  Po- 
larine  oil,  60c  gal. ;  Prairie  Har- 
vester oil,  30%c  gal. 
DRY    COLORS. 

Yellow  ochre,  in  bbl.  lots,  2%c; 
less  than  barrel  lots,  Sc;  golden 
ochre,  barrels,  3%c;  less  than 
barrels,  4%c;  Venetian  red,  bar- 
rel, barrel,  $2;  less  than  barrels, 
$3;  American  vermilion,  12c; 
English  vermilion,  $1  per  lb. ; 
Canadian  metallic  oxides,  barrel 
lots,  3%c;  English  purple  oxide 
in  casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $8.50.  9c 
lb.  for  less. 

PARIS    GREEN. 

1    lb.    pkgs.,    25c,    small    lots. 

100   lb.    cases,   24%c. 
PICKS. 

Clay,  6-7,  $4.50  per  dozen. 
PIPE,    IKON. 

%  inch,  $3.50;  %  inch,  $3.60;  % 
inch,  $4.20;  %  inch,  $5.00;  1  Inch, 
$7.35;  1%  inch,  $9.90;  1%  inch, 
$12.00;  2  inch,  $16.00;  2%  Inch, 
$25.60;  3  inch,  $33.45. 
IRON    PIPE. 

Black,  %  Inch,  $2.60;  %  inch, 
$2.60;  %  inch,  $3.20;  %  Inch, 
$3.75;  1  inch,  $5.50;  1%  inch, 
$7.45;  1%  inch,  $8.90;  2  Inch, 
$12.00;  2%  inch,  $19.25;  3  Inch, 
$25.15;  3%  inch,  $30.25;  4  inch, 
$35.50;  4%  inch,  $42.35;  5  Inch, 
$49.75;  6  Inch,  $64.40. 
PLASTER. 

Paris,    per    bbl.,    $3.25. 
PLATES,    CANADA. 

Half  polish,  6-7  inch,  $3.50;  8 
inch,  $3.75;  full  polish,  6-7  inch, 
$4.50;  8  inch,  $4.75.  Black  sheets 
—28  gauge,  $3.60:  26,  $3.45;  24, 
$3.35;  22,  $3.35;  18-20,  $3.35;  14-J6. 
$3.10:   10-12,   $3.15. 

PLOW   SHARES    10c   per  lb. 

POINTS. 

Landslide  plow,  %xl4  in.,  $1.75 
per  dozen. 
PUTTY. 

Casks,   $2.50   per   100  lbs.   gross 
weight;      bladders,      in      barrels. 
$3.15;     bladders,     100     lb.     cases 
$3.40. 
RASPS. 

Heler's,  70  and  5  per  cent.; 
Heler's  horse  tooth  rasps,  60-10 
per  cent. 
RIVETS    AND    BURRS. 

Iron  rivets,  55  per  cent.:  copper, 
No.  8,  32c;  10,  35c:  12.  37c:  cop- 
per burrs.  No.  8,  44e;  10,  47c;  12, 
51c;  copper  rivets  and  burrs.  No. 
8.  36c;  10.  38c;  coppered,  No.  8, 
17c;  10.  18c. 
ROPE. 

Sisal,  lie  base;  pur»  Manila, 
15%c  base;  British  Manila,  ll%c 
base;  lath  yarn,  10%c  base. 
SAWS,  BUCK. 

Happy  Medium  and  Watch 
Spring,  $4.25;  Lance  Tooth  or 
Lightning  blades,  $6.50:  New 
Ontury,  $6.50;  Maple  Leaf,  $5.25; 
Prince  Rupert,  $8.00. 
SCALES. 

Standard  scale.  25  per  cent  off 
Union  scale,  45  per  cent  off.   Both 
quotations    f.o.b.    Winnipeg. 
SCREWS. 

Bright  iron  round  head.  80,  10 
10  and  5  per  cent.;  flat  head,  85. 
10,  10  and  5  per  cent.:  round 
head,  brass,  70,  10  and  5  per 
cent.;  flat  head,  brass,  75,  10,  5 
per  cent.;  coach,  60  per  cent. 
SCYTHES. 

Brush.  $7.75. 

Grass,   $6  to  $7.50. 
SHOT. 

Soft,  $9.25  per  100  lbs.:  chilled 
$9.65:     buckshot,      $10.05;       ball 
$10.45. 
SHEET    7JNC. 

Cask  lots,  8%c;  small  lots,  9c 
SHOVELS    AND    SPADES. 

Jones  polished.  $8.10  per  doz.; 
Fox  &  Olds.  $7.10  per  doz 
Scoops.  D-handled.  "Black  Cat," 
No.  2.  $7.70:  No.  4.  $S.20:  No.  5 
S8.50:  No.  fi.  $S.75:  No.  8,  $9.25; 
No.   10,  $9.80. 


SNATHS,    SCYTHE. 

Grass,   No.  2,  $7.75;   brush,   No. 
1,    $8.25. 
SOLDER. 

Per   pound,   25   cents. 

SPIKES. 

Pressed,     %     in.,     $4.50;     5-16, 
$4.15;     %,  $3.90;     7-16,  $3.80;     %, 
$3.75;    %,    $3.75. 
STAPLES. 

Bright   wire   per   cwt.,   $2.50  at 
Fort   William,     $2.90     Winnipeg; 
galvanized    staples,   $3.15    Winni- 
peg. 
STEEL. 

Sleighshoe,  $2.85  base  per  cwt; 
plow,  common,  $4.50;  crucible 
plow,  $5.50;  angle.  $3.25;  harrow, 
$3.25  base;  cast,  octagon  tool 
steel,  S%c  base;  square  tool  steel, 
9%c  base;  spring,  $3.40;  machine, 
$3.75  base;  tire,  $3.00. 
STEEL    SQUARES. 

40  per  cent,  off  new  list. 
STOVE   PIPE.  Rivet.  Paten'd. 

6  in.,    per   100  ft...  9  00        9  05 

7  in.,   per  100  ft...  9  50        9  75 
STOVE    PIPE    ELBOWS. 

6  inch,  per  doz l  42 

7  inch,   per  doz l  59 

8  inch,  per  doz 2  37 

TACKS. 

Carpet,  75-10  per  cent,  off  list 
TIES. 

Cow,  35   per  cent 

TIN  AND    TIN  PLATE. 

Block   tin.  58c  per  lb 

Per  Box 

20  x  28    I.C 9  75 

20  x  28I.X 11  75 

20  x  28    I.X.X 13  75 

Terne  Plates    9  75 

TOOLS     HARVEST 

Ordinary,  50   per   cent. 
Tl  RI'ENTINE. 

Per   gal.,   barrel   lots,  80c. 
VARNISHES. 
_,       ,  .  Per  gal.  cans. 

Carriage,    No.    1 175 

Elastic    Oak     1  90 

Furniture,    No.    1 1  00 

Gold  size  Japan    2  25 

Turps,     brown     Japan     1  00 

Crystal   Damar    2  50 

Oilcloth    2  25 

Granitine  floor  finish  ..'.'.  2  25 
Pure  white  shellac  varnish  2  20 
Pure    orange    shellac    var- 

Tn'sji    2  00 

Luminette     2  00 

Best    wearing   body 5  00 

Best   gearing   varnish 4  00 

Extra  light  hard  oil   1  90 

WASHERS. 

Iron,   small   lots,  30   per   cent  : 
full  boxes,  iron,  35  per  cent. 
WHIFFLETREE      CLIPS      AND 

RINGS,    NECK    YOKE 

CENTRES. 

42%  per  cent,  off  the  list. 
WHITE    LEAD. 

Decorators'  pure  white  lead, 
$9.15  per  cwt. 

WIRE    BARB 

Per   Spool  of  80   Rods   F.o.b. 

Lyman    4-point,    Fort    William, 
$1.90;    Winnipeg,    $2.25;    Glidden 
2-point,      Fort      William,      $1.77 
Winnipeg.    $2.10;    Baker    2-point 
Fort    William,    $1.75:    Winnipeg 
$2.07;    Waukegan,    Fort    William, 
$1.75:    Winnipeg,    $2.07;    Alberta 
2-point,      Fort      William,      $1.70 
Winnipeg,    $1.98;    American    spe 
cial  2  point.   Fort  William.  $1.40, 
Winnipeg,  $1.65;   plain   twist    per 
100     lbs..     Fort     William,     $2.75 
Winnipeg,   $3.15:   coll   spring   No 
9.  per  100  lbs.,   Fort  William,  $2 
15:  Winnipeg.  $2.25:  No.  12,  For 
William,    $2.25:    Winnipeg,    $2.65 
plain     galvanized     wire.     No.     9 
Fort    William,    $2.10:    Winnipeg 
$2.50:    No.   12.    Fort    William,   $2 
20:    Winnipeg,    $2.C0. 
WIRE   CLOTH. 

Patented  screen,  in  100  ft.  rolls. 
$1.60  ner  hundred   so.  feet:   in  50 
ft.   rolls,  $1.70  per  100  sq.  feet. 
WIRE,  PLAIN. 

$2.90  base. 

Bale  ties,  14  gauge,  single  loop, 
$3.65  Winnipeg,  $3.25  Ft.  William. 
WIRE    (STOVEPIPE). 

18   and    19   gauge,   5%c   per  lb. 
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DO  YOU  SELL 


SILKSTONE 

FLAT  WALL  COLOURS? 

"  Smooth  as  Silk.     .     .     .     Hard  as  Stone " 


HEATING.  I'l.l  UltlNfi.  TIKSMITHING    STOVES,  HANiiES.  HEATERS,  PAINTS,  OILS.  GLASS 


Monson    Hardware    Co. 

General    Hardware 


=0  G 

./.,„/,„,    '/„J,         .March  31st,  1914, 


Messrs.  G.F.Stephens  &  Co. Limited. , 

Winnipeg,    Man. 

Gentlemen:- 

To  confirm  our  telegram  order  for  a  quantity  of 

Silkstone  a  copy  of  which  is  as  follows:- 

"Freight  six-  each  one-half  gallon' cane 
numbers  four-  five-  seven-  eight-  alxteen- 
fifteen-  fourteen-  twelve-  three-  one-  two- 
ten-  seventeen-  eighteen-  twenty-  and  eleven 
Also  four  one  quart  cans  each  of  the  above 
numbers  all  SILKSTONE.   Two  one  quart,  four 
one  pint,  four  one-half  pint  cans  White 
Enamel . " 

This  order  is  the  direct  result  from  three  or 

four  of  our  customers  having  seen  some  sample  work  done 

with  SILKSTONE  while  in  Winnipeg  laet  winter. 

Yours  truly, 

Monson   Hardware   Co. 

Per    ^cX<^P9^^a^U^' 

IT  ONLY  NEEDS  TO  BE  SEEN 
TO  BE  APPRECIATED 

SILKSTONE"  is  the  housekeepers'  delight.  It  is  being  used  by  the  women  of  the  West  on  account 
of  its  surpassing  beauty  and  because  they  can  wash  it  with  soap  and  water  without  harming  it  in  any 
way.  In  fact,  washing  only  serves  to  revivify  the  original  lovely  finish.  You  can  sell  "SILKSTONE" 
easily,  as  it  is  already  well  known  through  our  extensive  advertising.    There  is  a  long  profit  in  it  for  you. 


iss 


I         WRITE   TO-DAY  FOR  FULL   PARTICULARS.!' 


nn 


G.  F.   STEPHENS    &    COMPANY,    Limited 


WINNIPEG,  CANADA 


PAINT  AND  VARNISH  MAKERS 


Branch  at  Calgary,  Alta. 


^.f^y^^ft^^^ijft^^^ijf^^^^ 


HARDWAKE    AND    METAL 


For  Outdoors 


Or  In 


You  can  fill  every  paint  requirement  with  the 
right  RAMSAY  finish. 

And  every  RAMSAY  product  is  right.  The  right  formulae,  the  right  materials, 
the  right  price  and  the  right  value.  You'll  find  it  a  pleasure  to  do  business  with 
a  house  that  has  grown  up  with  the  country  and  has  72  years  of  Canadian  paint 
experience  behind  it. 

Write  us. 


A.  RAMSAY  &  SON  CO., 


MONTREAL 


ESTABLISHED   1842 


WIRE  BALE  TIES 


SINGLE.     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer  Rods, 

and  is  10  per  cent,  stronger  than  any  other  haling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 

every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES   as  inferior  to 

none. 


The  Laidlaw  Bale -Tie  Co.,  Hamilton,  Ont. 


couver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


TOWNSEND   MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR    MERITS 


Write  for  Catalog 

S.  P.  Townsend  &  Co. 

ORANGE,  N.  J. 
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RED 

S 

BRAND 

WINDOW 

GLASS 


v. 


GLASS 

BENDERS 

TO 

THE 
TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,    MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


PURE 


LINSEED 
OILS 


If  your  Job- 
ber does  not 
handle  them 
write  direct 
to  our  near- 
est mill. 


PAT.  FEB.  2.  1909 


SEE 

THAT 

SQUARE 

HOLE 


When  Wood  Workers 
Ask  for  Screws 

Be  able  to  supply   them  with 

ROBERTSON'S  SOCKET  HEAD  WOOD  SCREWS 

These  screws  are  far  superior  to  any  other  kind.     They  have  a  square  hole  into  which  our  specially  designed  driver 
fits  snugly.     The  driver  cannot  slip  and  thus  spoil  screw  heads  or  material. 

We   also   manufacture   high-grade   Yankee   Bits,   Brace  Bits,  Bivets,  Burrs,  Washers,  Nails  and  Wire. 

Drop  a  card  for  catalogue. 

The   P.   L.   Robertson   Manufacturing   Co.,   Limited,  Milton,  Ont. 

Toronto  Agents:    Toronto  Wire  Nail  and  Tack  Co.,  Edwin  Ave.,  W.  Toronto 


BOOKS   FOR   HARDWAREMEN 

Every  hardwareman  can  get  valuable  pointers  and  make  his  business  a  more 
profitable  proposition  if  he  will  study  the  experiences  of  experts  who  have 
'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a  wide  range  of 
subjects,  among  which  may  be  mentioned  Metal  Working  Books,  Hardware 
Window  Dressing,  Store  Business  Methods,  Paints  and  Painting,  Salesmanship 
and  Sales  Plans  and  Advertising.  We  have  also  the  very  latest  books  on  the 
plumbing  and  heating  problems. 

Technical  Books,  143-149  University  Ave.,  TORONTO 


HARDWARE    AND     METAL 


Metallic  Nickel 

SHOT, 
BLOCKS,  INGOTS 

ALSO 

ELECTROLYTIC 
NICKEL 

(99.80'/i    PURE) 

Prime  Metal  for  the 
manufacture  of  Nickel 
Steel,  German  Silver, 
Anodes  and  all  Alloy 
purposes. 

THE  INTERNATIONAL 
NICKEL  COMPANY 

43  Exchange  Place         NEW  YORK 


ALL  KINDS 

HAY  TOOLS 

BARN  DOOR 

HANGERS 

For  upwards  of  forty  years  have 
maintained  their  reputation  aod 
supremacy  as  a  standard  line  of 
implements,  widely  advertised  and 
known  to  the  dealer  and  consumer 
alike  as  the  best  and — backed  by  the 
name  MYERS  as  a  guarantee  of 
durability,  reliability  and  service- 
ability.   WRITE. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio 

J.  H.  ASHDOWN  HARDWARE  CO..  Ltd. 
Winnipeg.  Calgary  and  Branches 


The    height    of    the    fruit-picking    season    will    soon    be    here 
and    you    can    net    a    good    profit    from    same    if    you    boost 

THE  PERFECT 
FRUIT  STEP  LADDER 

It    makes    easy    work    for    fruit    pickers, 

as  it  is  easily  manipulated. 
The  pointed  portion  or  legs  can  be 
turned  up.  making  a  long  single  lad- 
der which  readily  rests  in  the  trees. 
The  ladder  as  you  see  It  in  illustra- 
tion is  an  excellent  general  purpose 
ladder,  for  the  reason  that  it  can  be 
used  on  uneven  ground  without  danger 
of  tipping. 
Made  iu   the  following  lengths: 

6  ft.  step  ladder  extended  to  11  ft.;  8 
ft.  ladder  extended  to  18  ft.;  10  ft. 
step   ladder  extended   to  19  ft. 

The  Stratford  Mfg.  Co. 

Stratford,  Ont.        L,MITE0 

REPRESENTED   BY: 
British   Columbia — Martin,   Finlaysou   &   Mather,   Ltd.,   Vancouver. 
Alberta — Tees   &    Persse,    of  Alberta.     Maritime    Provinces — J.    H. 
Hanson  Co.,  Montreal.     Quebec — Jas.  S.  Parkes,  Montreal.  Ontario 
—Roy   E.   Harris,   Stratford. 


You  can  talk  across  the  continent  for  two 

cents  per  word  with  a  WANT  AD. 

in  this  paper. 


LONDON 


HARDWARE    AND    METAL 


JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        LIMITED 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractor!  to  the  Admiralty  and  War  Office 


Manufacturer*  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our    new  Catalogue,    fully  illustrated,  mailed    free    on 
Application  to  wholesale  Hardware  Merchants. 

Canadian    Agents— Eastern:    Geo.  H.  Smith,       l39  Adeliade  St.  W.,  Toronto 
Western:  W.  T.  Mc. Arthur  &  Co.,'112SiHomer  Vancouver,  B.C. 


A  Novel  Feature  of  the 


MAXWELL 

"  Favorite  "  Churn 


— and  one  which  has 
made  it  popular 
wherever  used  —  is 
the 

BOW   LEVER 


No  other  churn  has 
this  lever.  Handle 
can  be  adjusted  to 
centre,  left  or  right, 
whichever  is  de- 
sired, or  is  easiest 
for  driving.  The 
frame  is  of  light 
rigid  steel  with 
bolted  trunnions, 
and  the  barrel  of 
best  imported  oak 
with  aluminum 
hoops.  Swings  on 
roller  bearings  and 
is  exceptio  nally 
easy-running  and 
durable.  A  splendid 
seller. 


Send  for  I  1  1  us- 
trated  Catalogue 
"  easy-to- 

Maxwell 


of    the 

push" 

lines. 


MAXWELLS  LIMITED,  St.  Mary's,  Ont. 


THE  BEST  PAINT 

MEANS 

THE    BEST    BUSINESS 

This  simple  statement  can't  be 
beaten.  Language  and  arguments 
can  be  twisted  forty  ways  to  prove 
the  supremacy  of  other  influences, 
but  they  all  get  back  to  this  old-time 
business  principle 

PEOPLE    WANT    THE 
BEST  PAINT 

There  is  yet  to  be  found  a  man  in  his  right 
senses  who  doesn't  seek  full  value  for  his  money. 
And  there  is  such  a  thing  as  forgetting  the  price 
in  the  memory  of  the  quality,  but 

DON'T  BE  FOOLED 

Paint  propositions  put  forth  with  all  the  fan- 
fare and  mysticism  of  an  Oriental  fete  may  live 
for  a  clay,  but  they  soon  wither  if  they  forget  that 
it  is  paint  that  is  wanted  by  the  public,  not  con- 
juring. 

MAPLE  LEAF 

Paints  and  Varnishes 

MAKE   GOOD  BECAUSE 
THEY'RE  MADE  GOOD 


To  prove  it :  We  want  every  live  dealer  who  is 
interested  to  try  our  goods  against  any  other  line 
they  wish.  We  leave  it  to  you  to  judge.  Send 
for  our  samples.  Try  them  out  against  the  other 
fellows. 
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You  Don't  Have  to  Hold  Sales 

to  sell  Millers  Falls  tools,  or  start  a  bargain  counter  either ;  they 
sell  themselves.     As  an  example,  take 

"MILLERS  FALLS" 
HAND  DRILL  No.  306 

It's  a  tool  that  catches  the  fancy  of  every 
mechanic  who  looks  at  it.  Has  the  lines  he  likes 
and  the  workmanship  and  finish  that  guarantee 
results. 

Vou  could  sell  this  Drill — there's  no  doubt 
about  it,  and  you  wouldn't  have  to  talk  your 
head  off  to  do  it,  either.  It  proves  itself  at 
sight,  therefore  would  be  a  profitable  tool  for 
you  to  stock. 

One  of  the  most  complete  Catalogues 
ever  issued  on  tools  is  yours  for  the 
asking.    Write  for  flew  Dealers   Catalogue. 

MILLERS  FALLS  COMPANY 

Millers  Falls,  Mass. 


BROOMS 

OF  QUALITY 


Try  our 

BIG 
VALUE 


Tiger  - 
Beaver 
Bear  - 


$4.50 
$4.25 
$4.00 


For    sample    shipment — within     next    ten    days- 
One  Dozen  FREE  on  a  Ten  Dozen  order. 


WALTER  WOODS  &  CO. 

Hamilton 


Wrought  and  Steel  Pla^ 

WASHERS 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


-Annealed 
Rivet    Burrs 


Felloe  Plates 

Sheared    and 
Punched  Plates 


Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


WORM 

GEAR 

GRINDER 

No.  30 


EASY 
SELLERS 


Absolutely  noiseless,  oil- 
retaining,  dustless,  fast  and 
easy  running;  made  for 
both    sickle     grinding  and 

fitted  ^ith^'larg^'sickle^wheel,  4%"  in  diameter,  with 
malleable  iron  attachments.  We  have  a  full  line  of  worm- 
gear  Ball  Bearing  grinders.     Write  for  full  information. 


PERFECTION 
GRINDER  No.  2 


Fitted  with  a  combination  tool  rest, 
chisel   holder,  ftc. 

A  very  practica  size  machine,  and  it 
sells  well  everywhere.  A  trial  will 
convince  you. 


Full  Information  at  your  request 

Star   Specialty    Mfg.  Co. 

227  West  Erie  Street.  CHICAGO 
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The  DULL-EA5U 
Garden    Cultivator 


IT  IS  ADJUSTABLE  TO 
ANY  WIDTH  ROW 

This  handy  garden  tool  can  be  used  both  as  a  rake 
and  a  weeder.  Patented  slide  grooves,  secured  by 
thumb  screws — allows  a  width  adjustment  varying 
from  seven  to  eighteen  inches.  When  plants  are 
young,  middle  tooth  can  be  removed,  the  plants 
straddled  and  two  rows  worked  at  once.  Weighs  but 
four  pounds.     Indispensable  about  the  yard  or  garden. 

For  Sale  by  all  Leading  Canadian    Jobbers. 

THE  PULL-EASY  MFG.  CO. 

110  Barstow  Street  WAUKESHA,   WIS. 


Butlers 


famous 

SHEFFIELD 

CUTLBRY 

&FIvATE 


_        -TUBE  HUMS  «INffa- 

~&^y      "BUTLER" 

Highest  Awards  adit6S  Sptctfri 

George  Butler&C?B4  SheffieiRengland 

an&  62  Holborn  Viaduct,  London,  e.c. 

Full  Line  of  Sam  pies  at  70 Lombard  St.Toronto.  G.A.Marshall 


w////////////////^^^^ 


BUFFALO 


W-* 


Ideal  Engine  Oil 

ELIMINATES 

Loss   of  time   and  annoyance   experienced   on   cool  morn- 
ings when  ordinary  oils  congeal  and  refuse  to  run  freely. 
Is  prepared  especially  to  suit  the  requirements  of  Thresh- 
ing and  Farm  Machinery  at  all  seasons  of  the  year. 
You  should  handle  this   oil 

Because 
It  ensures  satisfied  customers 

which 
Increases  your  business  and  your  profits 

and 
Because  it  is  never  sold  direct  to  consumer  but  to  dealer 
only. 

Prairie  City  Oil  Company,  Limited 

WINNIPEG,  MAN. 


Manufacturers  of 
BUFFALO     BRAND  "     OILS     AND     LUBRICANTS. 
"THE    CRITERION    OF    QUALITY" 


re^/W/^///W/W^^^^^ 
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More-Profit  Pumps 
—Real  Profit 

No  use   to   sell   a   pump   that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.    The  cost 
of  repairs  is  dead  loss 
of  time  and  temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.  Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


hi 


Safety  First 

(OUR  MOTTO) 

The  most  reliable  extension  lad- 
der offered  to  the  trade  to-day. 
Made  of  clear  yellow  pine  with 
hardwood  rungs.  Reinforced 
with  wire  let  into  a  groove  on  the 
back  of  the  ladder.  One  of  the 
principal  features  of  our  ladder  is 
the  heavy  malleable  iron  castings 
•bolted  on  the  sides  which  have 
given  satisfaction  for  years.  Stock 
sizes  20  to  40  ft. 

Write  for  catalogue  and  prices 
for  step  ladders,  bake  boards,  skirt 
boards,  curtain  stretchers  and 
other  woodenware. 

McFarlane  Ladder  Works 

158-160  River  Street,         TORONTO,  ONT. 


THE 

CANNON 

(Sister 

OILER" 

FORCES 

THE  OIL 

^3^  \ JD 

ANYWHERE 

Saves 
Oil,  Time 
and  Labor 


A  trial  always 
makes  a  steady 
user. 


Easy   Profit  because 
Easily  So  id 

No  matter  in  what  position  the  can 
may  be  held,  the  oil  is  entirely  con- 
trolled by  the  operator.  Not  a  drop 
of  oil  need  be  wasted.  Oil  is  forced 
out  by  simply  pressing  on  the 
plunger.  The  flow  of  oil  ceases  the 
instant  the  pressure  on  the  plunger 
stops. 

Oiling  can  be  done  In  one-half  the 
time  and   with   less  effort. 

The  "Cannon"  is  giving  satisfaction 
to  thousands  of  users. 

Drop  a  card  for  particulars. 


R.  E.  Bloomer 

Keithsburg,  Illinois 


^ 


MAYMORE 


Finish 
and  De- 
sign our 
Specialty 


You 

Should 
See    Our 
New  and 
Up-to 
Date 
Line  of 
Furnish- 
ing 
Goods 

Write 

For 

Catalog 


Thomas  W.  Kirby  "  "T.,.1  "5"" 

Canadian  jlgents  jot 


MAY&PADMOREL0  Birmingham 


ENC 
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Making  a  National  Magazine 

The  publishers  of  MacLean's  Magazine  are  striving  to  give 
the  people  of  Canada  a  magazine  that  will  stand  for  the  highest 
ideals  of  Canadian  nationality;  that  will  depict  Canadian  life  and 
character  in  all  phases;  that  will  present  questions  of  Dominion- 
wide  import ;  and  finally,  that  will  give  readers  an  opportunity  of 
keeping  up  with  the  march  of  world  events. 

The  keynote  of  MacLean's  is  Canadianism.  It  is  edited  for 
Canadians.  It  gives  Canadian  articles  and  stories,  written  by  Can- 
adian authors. 

4 

And  the  publishers  are  sparing  no  effort  or  expense  to  put  Mac- 
Lean's  right  up  in  the  van  of  the  magazine  world.  New  features 
are  being  introduced  with  each  issue. 

If  you  have  not  been  reading  MacLean's,  why  not  make  the  ac- 
quaintance of  Canada's  National  Magazine  at  once?  The  August 
issue  is  now  offered  for  sale  and  the  publishers  feel  safe  in 
asserting  that,  by  reason  of  the  new  features  introduced,  this  num- 
ber will  inaugurate  a  new  era.  Here  are  some  of  the  special  reasons 
why: 

A  Romance  of  the  Land  of  Gold 

44  TWISTING  TRAILS," 

a  new  serial  by  Robert  E.  Pinkerton,  the  promis- 
ing young  Canadian  author,  is  started  in  the 
August  number  of  MacLean's. 

A  gold  mine  in  Northern  Ontario,  a  financial  mag- 
nate in  difficulties,  a  charming  woman,  a  villain: 
By  expert  manipulation  of  these  elements,  with 
the  wild,  free  and  mysterious  land  of  the  North 
providing  a  suitable  setting,  Mr.  Pinkerton  has 
written  a  story  that  grips  the  interest  from  first 
to  last.  It  has  plenty  of  action  and  its  plot  is  new 
— not  an  old  idea  rewritten,  but  something  that 
has  never  been  treated  before. 

Alan  Sullivan's  best  story,  "The  Things  That  Count"— a 
tense  picture  of  life  centered  around  the  efforts  of  an  inven- 
tor to  wring  from  Nature  one  of  her  most  wonderful  secrets 
— starts  in  the  August  number. 

"The  Adventures  of  Madelyn  Mack:  Detective"  will  be  con- 
tinued. Original,  bright,  mystifying,  just  as  good  as  Sher- 
lock Holmes,  better  than  any  others  —  these  stories  are 
striking  a  new  note  in  magazine  fiction. 


Rea  Strain, 
the  central  figure 

of 

Pinkerton  story 
"Twisting  Trails." 


Send  $2  to-day  and  your  name  will  be  entered  on  our  subscription  lists  for 
one  year,  commencing  with  the  August  Number.  Write  Department  F, 
The   MacLean  Publishing:   Co.,   Ltd.,   143-149   University   Ave.,    Toronto,   Ont. 
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Hardware  and  MetaPs  Electro  Service 

AT  the  request  of  many  of  our  readers  and  in  order  to  assist  Canadian  hardwaremen  in  such  a  manner  as  to 
make  it  easy  for  them  to  use  illustrations  of  staple  hardware  lines  in  their  newspaper,  circular  or  catalogue 
advertising.  Hardware  and  Metal's  editorial  department  has  instituted  a  new  service,  viz.,  the  supplying  of 
electros  of  staple  hardware  lines  at  a  reasonable  price.  Many  merchants  claim  that  the  electros  they  have  on  hand 
are  of  such  large  proportions  and  occupy  such  large  space  that  their  use  is  almost  prohibitive  on  account  of  the  cost 
of  newspaper  space.  By  using  small  electros  of  seasonable  goods  the  merchants  will  be  able  to  feature  several  lines 
in  one  advertisement  at  a  very  reasonable  cost.  Hardware  and  Metal  will  from  time  to  time  publish  seasonable  ad- 
vertising suggestions  in  which  electros  here  shown  will  be  used.  In  ordering  electros  be  sure  and  order  by  numbers. 
Price  of  electros  shown  on  this  page  is  15c  each.  Cash  with  order.  Address  all  orders  to  Hardware  and  Metal, 
143-153  University  Ave.,  Toronto,  Ont. 
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HARDWARE  AND  METAL  ELECTRO  SERVICE 
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Electros  on  this  page  will  be  supplied  at  15  cents  each.      Cash  with  order.     Be  sure  and  order  by  number. 

Address  all  orders  for  cuts  to 

Hardware  and  Metal,   143-153  University  Ave.,  Toronto,  Canada 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  »eui  free  to  any  interested   File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


FOR  THE  FIREPLACE 

We  have  EVERYTHING  unapproachable  in  quality 

Wood    Mantels,    Electric-Coal-Gas  Grates,    Portable     Baskets, 

Gas  Logs,  Fenders  and  Fire  Sets. 

Tiles  and  Tile  Work  in  all  its  Branches. 

—ELECTRIC  and  GAS  FIXTURES- 
GET  OUR  FINE  CATALOGUES 
OUR  MOTTO  "QUALITY" 

THE    BARTON-NETTING  CO.,  LIMITED 

9-11  Pitt  Street  E.,  WINDSOR,  Ont. 


AUTOMATIC  ELECTRIC  WASHER 

(BUY  IT  IN  CANADA) 

This  machine  possesses  so  many  attractive  features  and  is  so  absolutely  pleasing  to 
the  people  who  use  it,  that  there  is  no  excuse  for  there  being  any  other  Electric  Washer. 

Dealers  who  delight  in  the  friendship  of  their  customers  and  who  take  especial 
delight  in   selling  something  better  than   can   be   had  elsewhere,   cling  to   the  Automatic. 

Such  character  does  not  come  by  accident;  it  is  the  result  of  a  perfect  100%  score, 
when  considering  Simplicity,  Mechanical  Operation,  Materials,  Workmanship,  Efficiency. 
Convenience,  Ease  and  Safety. 

Made  in   both  Electric  and  Engine  Power  types,  also  in  Bench  or  Platform  type. 

A  beautiful  32-page  book,  called  Bulletin  107.  gives  full  particulars  regarding  washing 
machines.      It   is    free.      Write    for    it. 

Sold  by  Canadian  Jobbers. 

AUTOMATIC  ELECTRIC   WASHER  CO.,  INC. 

NEWTON,  IOWA,  U.S.A. 


MORRIS  &  BAILEY  STEEL  CO. 


THE 


PITTSBURG,   PA. 


Manufacturers  of 


COLD    ROLLED    STRIP   STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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ROOFING 

Of  Quality 


'BLACK  CAT"   "GOOD  LUCK")   RUBBER 
"  McCOMB'S  SPECIAL  "      J  ROOFINGS 

Write  for  Prices. 


J.H.McComb 

Limited 
Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  lean 
a  smooth  hole  and  a  clean  eurface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD 
OF  THE  CENTER.  That's  scientific  construction.  They  bore  any  arc  of  a 
circle    and    can    be    guided    in    any    direction.     That's    adaptability. 

Made  for  Brace— made  for  Machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers 
and  others.   That's  why  you  should  sell  them.  Order  through  your  Jobber  to-day. 


PEASE  HEATINC 


SYSTEMS 


MOST  DURABLE 
-.MOST   ECONOMICAL 
COST  LEAST  FOR  REPAIRS 


.Mm  STORE  FRONTS  1 

for  etc.  % 


V.'r:te   to-day   for   Catalogue  and  Prices. 

Pease  Foundry  Company 

= LIMITED ■  —  — 

Works:    Brampton.  Head    Office:    Toltmto. 

Itranches:      Vancouver,        Winnipeg,        Hamilton, 
Montreal. 


and 


TOR  O  N  TO 


If  It  Is  Anything  Cutlery,  Boker  Makes  It 

Mr.   Hardware    Merchant,  if  you  want  to  work  up  a  fine  cutlery  trade,  then  stock 

Boker's  "Tree"  Brand  Cutlery 


Cost  a  little  more  than  inferior  makes,  but  they  are 
worth  it.  For  Quality,  Style  and  Finish  there  is  no 
other  make  of  cutlery  which  can  compare  with  Boker's  "TREE"  Brand. 

For  Sale  By  All  Leading  Wholesale  Hardware  Houses 


ROOFING 


practically   trying 
a  bit.     Next  time 


THE   ROOFING  THAT  NEEDS 
NO   PAINTING 

WHEN  your  roof  is  covered  with  Amatite,  there 
is  an  end  to  the  roof -painting  nuisance.  Amatite 
has  a  real  mineral  surface  and  needs  no 
painting.  The  mineral  surface  makes  painting  un- 
necessary, and  it  will  stand  rain  and  hail  and  wind 
and   snow,  for  years,   without   attention. 

When  you  paint  the  old-fashioned  roofings  you  are 
Amatite  is  made  to  get  wet,  for  water  won't  hurt  it 


to   keep   them  from  getting  wet. 

your   old-fashioned  roofs  need  painting,   cover  them  with  Amatite  instead. 
A  sample  of  Amatite  and  booklet  about  it  will  be  sent  on  request.     Address  nearest  office. 


THE   PATERSON   MANUFACTURING  COMPANY,   LIMITED 


Montreal 


Toronto 


Winnipeg 


Vancouver  St.  John,  N.  B. 


Halifax,  N.  S.  Sydney,  N.  S. 
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DIRECTORY  OF   MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  this  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


T 


■mUBHB^-itg^mnw  r^nww  »n 


Get  our  prices  on  Lumbering 
Tools— Boat  Winches— Steel 
Stamping  Hammers,   etc. 


ARGALL  BROS.. 

Estb.  1860 


General  Ironworkers 

Three  Rivers.  P.Q. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


SPOONERS  No  Hot BoxeS 

■     MACHINERY  BEARING  METAL 


PPERI 


Sftfi  LAMPBLACKS 


;anadian  made 

■"  th  e  wo  rlo 
I    ALL    S  El  LL   IT, 


*l§&i^ 


WILCKES.MARTIN.WILCKESCO. 

135     WILLIAM     ST.NtWYOPK 


PRIEST'S  CLIPPERS 

THATS 
SUFFICIENT 

SEND  FOR  CA.TAIOG  TO 
American  Shearer  Mfg.  Co. 

Nashua,.  N.H..TJ  8  A. 

ebusch&Hileer,  Ltd.,  Special  New  Yck 

Representatives,  106-110  Lafayette  Street 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 
Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tabular  Blv- 
eta,  Wire  Vail*,  Copper  and  Steel  Boat 
and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Flutes. 


Ask  your  jobber 
for  Gold  Coin  Wire 
Hat  and  Coat 
Hooks,  New  Perfect 
Coll  Door  Springs. 
Hog  Rings,  Poultry 
Netting  Staples, 
manufactured        b  y 


James  &  Reid,  Perth,  Ont. 


Cement  Sidewalk  Tools 


The  Beat  In   the  Market, 
catalogue. 


Send   for 


T.  Slack  &  Co„ 
146  Brock  Ave.,  Toronto,  Ontario. 

W.  J.  Wells,  Sales  Agent, 
510  Church  St.,  Toronto. 


Natural  Gn 
Goods 

of  every  description 
at 

T.F.Bcrmingham's 

outh,  Ham  ill 


Reproduction  of 

NEW  SEYMOUR  SHOW  CARD 

12-in.  by  15-in. ,  in  tlandaome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cut 

out.     A  show   card   will  be  sent  to  every  dealer 

•ending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Sellioa  Arfeots.  WIEBUSCH  &  BILGER,  Ltd.,  New  York 

A.    MacFARLANE    &    CO    Montreal 

Canadian  Agent* 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle — 10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  It  has  a  trian- 
gular fold,  permit- 
ting the  insertion  of 
your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly, 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Havsn,  Conn. 
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Safe  Investments 

The  Financial  Post  of  Can- 
ada is  the  recognized  author- 
ity on  Canadian  investments. 

Each  week  it  gives  much 
exclusive  information  re- 
specting Canadian  compan- 
ies; also  reliable  news  on 
bond  and  stock  issues,  min- 
ing and  real  estate  conditions. 

The  INVESTOR'S  IN- 
FORMATION BUREAU  is 
maintained  free  to  subscrib- 
ers and  answers  by  letter  all 
inquiries  about   investments. 

Write  for  sample  copy  and 
our   subscription   offer. 

The  Financial  Post 
of  Canada 

Toronto 

'The  Canadian  Newspaper  for  Investors" 


NOVA  SCOTIA  STEEL 
6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG   IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  cleaning  Cutlery 
6d.  and  Is.  Canisters. 

'WELLINGTON' 

M.  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturers    of 

Emery,   Black   Lead    Emery   Glass 
and   Flint  Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 


YOUR  GUARANTEE 

Install  GIPE-HAZARD  CARRIERS — use  them  ten  days— put  them 
to  every  test — and  if  they  do  not  give  quicker,  better  and  more 
satisfactory  store  service  than  any  other  system,  they  may  he 
returned  at  our  expense.  Fair  enough,  isn't  it?  ^Investigate  our 
modern  Electric  Cable  Cash  Carrier  and  Pneumatic  Dispatch 
Tubes.     USend  for  our  new  Catalog  G. 


V- 


GIPE-HAZARD  STORE  SERVICE  CO.,  LTD 

97  ONTARIO  STREET,  TORONTO,  CANADA 


rz> 


The   INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.   PELTON   &   SON,    Canadian   Agents,    MONTREAL 


DRIVE  WELL  POINTS 


All  lengths  from   14  inches  to  six  feet.  All    iron  pipe,  sizes  from  one  inch  to  four  inches. 

All  numbers  of  gauze  from  6  0  to  120  mesh.  -  '       i 

Also    Tubular    and  Washer    Points,     Earth    Augers,    Drive    Caps,    Cast   Steel    Drive    Shoes, 

Tubular  Well  Valves,  Porcelain  Lined  Iron  Cylinders  for  Wood  Pumps. 

Frass  Wire  Cloth,  and  Perforated  Sheet  Brass,  Pump  Leathers,  Rod  Couplings,  Tank  Lugs. 

PROMPT  SHIPMENTS 

Otterville   Manufacturing  Co.,  Limited,  Otterville,  Ont. 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  ttnEES? Woot,0n p,ckot9 on 


WIRE  NAILS,  COILED  SPRING 
BARB  afld  PLAIN  FENCE  WIRE. 
OILED  Ind  ANNEALED  WIRE, 
CLOTHES  LINE  WIRE,  STAPLES. 
ETC. 


The  Western  Wire    and  Nail  Co.,  Limited,       London,  Ont. 

85 


HARDWARE    AND     METAL 


Condensed  or  "  Want"  Advertisements 

Those  who  wish  to  sell  or  buy  business  or  stocks,  obtain  competent  help,  connect  with  satisfactory  positions,  or  secure  aid  in 
starting  new  enterprises,  should  not  fail  to  use  the  Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL.  It  Is 
the  central  market  place  of  the  hardware  trade  throughout  Canada.  There  Is  always  someone  somewhere  looking  for  just 
such  proposition  as  you  have  to  offer.  RATES  (payable  In  advance) : — 2c.  per  word  first  insertion,  lc.  per  word  subsequent 
insertion,  5c.   additional  each   insertion   when   Box   Number   is  required.    Each  figure  counts  as  one  word. 


WANTED 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  circulation  of 
magazines.  Work  very  remunerative.  Mac- 
Lean  Publishing  Company,  143-149  University 
Ave..    Toronto,   Ont.  (tf) 

TRAVELLER  CAN  HANDLE  ONE  OR  TWO 
good  side  lines  on  commission.  Box  VS.',, 
Hardware   and    Metal.  (31) 

SITUATIONS    WANTED 

HARDWARE  CLERK  WITH  14  YEARS'  Ex- 
perience in  the  retail  business  desires  position 
with  either  wholesale  or  retail  firm.  Best  of 
references.  Box  113,  Hardware  and  Metal, 
Toronto.  (31) 


FOR  SALE 


"HARDWARE"  OLD  ESTABLISHED.  VEKY 
profitable.  Easy  terms.  This  is  a  real  oppor- 
tunity. Apply  to  Box  116,  Hardware  and 
Metal,    Toronto.  (36) 

MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

THE  NATIONAL  CASH  REGISTER  CUM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth.  We 
can  prove  It.  Make  us.  The  National  Cash 
Register  Co.,  285  Yonge  Street,  Toronto. 

GOOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get  good 
stenographers  Is  at  the  Remington  Employ- 
ment Department.  No  charge  for  the  service. 
Remington  Typewriter  Co.,  Ltd.,  144  Bay  St., 
Toronto. 

DOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalllng  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Toronto. 


HARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book  are 
for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in 
these  articles  of  the  experience  of  such  able 
and  enterprising  men  and  the  suggestiveness 
of  the  principles  and  maxims  presented  make 
this  volume  of  infinite  value  to  that  trade 
The  40  subjects  discussed  include:  Rules  and 
Regulations  for  the  Hardware  Store;  Hard- 
ware Buyer;  Good  Methods  in  Stock  Taking; 
Prices  and  Catalogues;  Collecting  Accounts; 
The  Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them: 
Profit  Figuring  System ;  Starting  in  Business ; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10  postage  paid.  MacLean 
Pub.   Co.,   143  University   Ave.,   Toronto. 


DOMESTIC  ELECTRICAL  WORK,  BY  WIL 
liam  A.  Wittbecker.  Concise  and  Practical 
Explanation  for  Plumbers  and  Hardware  Deal- 
ers, on  How  to  Wire  Buildings  for  Bel's, 
Alarms,  Annunciators,  and  for  Gas  Lighting 
From  Batteries  The  information  given  is 
practical,  and  with  a  close  observance  of  the 
directions  laid  down,  any  one,  though  entirely 
ignorant  of  electricity,  should  be  able  to  do 
the  work  described.  Illustrated  with  22  dia- 
grams. •  Price,  in  paper,  25c  post  paid.  Price, 
in  cloth,  50c.  MacLean  Pub.  Co.,  143  Univer- 
sity Ave.,  Toronto. 


HARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  rWnrori  »-. 
clusively  to  Hardware  Display.  Tbere  are  256 
pages  and  over  200  illustrations  with  full  work- 
ing descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  ad- 
vantage— how  they  can  be  made  to  sell  goods. 
It  is  not  a  theoretical  work  but  a  collection 
of  specimens  of  the  best  work  and  ideas  of 
the  most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware 
window  display.  This  volume,  therefore, 
represents  the  sum  lotal  of  Information  on 
this  subject  presented  as  concisely  as  is  con- 
sistent with  clearness.  By  following  the 
simple  illustrated  directions  given  In  "Hard- 
ware Window  Dressing"  any  clever  clerk  can 
put  in  good  hardware  displays  at  no  cost 
whatever,  size  8x11  inches.  Price  $2.60  post- 
paid. MacLean  Pub.  Co.,  143  University  Ave.. 
Toronto. 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buyi 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
Sc.    extra    per    insertion   for   box   number 
ii   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


Make  Use  of  This  Page  for  all  Your  "Wants" 


HARDWARE  AND  METAL, 


143  University  Ave., 


Toronto,  Ont. 


Enclosed  find  $ ,  for  which  insert  following    advertisement     in     your    "Want" 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

''Town Province 
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STOCK  UP  NOW  WITH  ACME  FLEXIBLE  DOOR  MATS 

A  new  consignment  just  delivered  to  our  Canadian  Warehouse, 
Montreal,   Que. 

ACME  MATS  A  PROFITABLE  INVESTMENT 

Sanitary  -^CM^>  Flexible 

Durable  ^*^+*^  Reversible 

ALL  STEEL  MATS 
Write  J.  E.  Beauchamp  Co.,  for  complete  information. 

ACME  STEEL  GOODS  CO. 

CHICAGO        NEW  YORK        ATLANTA       SAN  FRANCISCO 

Canadian   Representatives  : 

J.  E.  BEAUCHAMP  &  CO.,  133  Coristine  Bldg.,  MONTREAL 


The   "Androck"   Oven 

Fills  a  long-felt  want.        Saves  gas  and  time. 

It     consists    of    four    parts:    The    cover,    or    oven    proper,    made    of 

Uumiuizeu    steel;    the    Stand,    asbestos    lined;    the    Heat    Di§tributing 

l'late;  to  be  used  underneath  the  stand  or  alone  for  heating  flatirons, 

and    the  Androck   Bread   Toaster,   the   finest   toaster   made. 

Une  burner  is  all  that  is  required  to  do  an  ordinary  baking,  whereas 

a   range  requires  2  or  3,  and  produces  no  better  results.     This  means 

a   big  saving  of  gas  and   a   cooler   kitchen.     The  oven   works   equally 

well    on    gasoline   or   coal-oil   stove. 

Get  the  Androck  Oven  now  and  boost  it.     Every  sale  leads  to  others. 

Andrews  Wire  Works  of  Canada, 

Limited 
Watford,  Ont. 


None  Genuine 
Without  This 
Trade -Mark 


HENCKELS       TWINWORKS       CUTLERY         None  Genuine 

Without    This 
Buy   It   Because    It  Will    Please  Your  Customers  Trade -Mark 


$£  J.A. HENCKELS 


StgSiilllljBlgl^ 

Sole  Agents  for  Canada 
F.  W.  LAMPLOUGH  &  CO.,  Unity   Bldg.,  Montreal 


W 


m^  tfif^nfrtt  1*0110*011  mnt*mHf 

Engineers    and    other    mechanics    will    have 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUX1TE. 


FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

It  solders  even  dirty  metals  without  cleaning,  and  does  not  cause  corrosion. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng. 

87 


I 


HARDWARE    AND     METAL 


CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'   names  in  this  Classified  Index  is  not  a  part  of  the  advertising  contract. 
It    is    a    service    we    give    free,    and    it  is   printed  solely    for  the    convenience    of    our    readers. 


Abrasive  Wheels. 
The     Adamite     Wheel     ft     Mfg.     Co., 

Hamilton. 
Can.    FairbanksJMorse   Co.,    Montreal. 
Carborundum  Co..  Niagara  Falls.  N.Y. 
Account  Registers. 

Dominion    Register   Co.,    Toronto. 
Aluminum. 

British   Aluminum  Co..   Toronto. 
Aluminum  Ware. 
Hoods,   Ltd.,   Birmingham,   Eng. 
Northern  Aluminum  Co.,  Toronto. 
Sheet    Metal    Products    Co.,    Toronto. 
Aluminum,    Alloy,     Ingot,    Sheet, 
Wire. 
British  Aluminum  Co.,  Toronto. 
Ammunition. 
Dominion   Cartridge   Co.,   Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,  New  York. 
Dupont   Powder  Co.,   North  Wilming- 
ton,   Del. 
Eley    Bros.,    Transcona,    Man. 
Animal    Traps.  „  _ 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors. 

Henderson  ft   Richardson.    Montreal. 
Annunciator  Systems. 

Northern    Electric    Co.,    Montreal. 
Ai:tl-  Rattlers     (Buggy    Shaft). 

Femala  Mfg.   Co.,   North  East,   Pa. 
Anvils.  .     _ 

Brooks  &  Cooper,   Sheffield,   Eng. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
A.   C.    Leslie  Co.,    Montreal. 
Auger   Bits. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Ford  Auger  Bit  Oo.,  Holyoke,  Mass. 
Russell,      Jennings      Mfg.       Co.,      St. 
Catharines. 
Auto  Accessories. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
E.  T.   Wright  Co.,  Ltd.,  Hamilton. 
Canadian   H.    W.   Johns-Manville  Co., 

Toronto. 
Hendricks    Novelty    Co.,    Indianapolis, 

Ind. 
Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Prairie  City   Oil   Co.,    Ltd.,   Winnipeg, 
Auto  Lighting   Systems. 
Hendricks    Novelty    Co.,    Indianapolis, 
Ind. 
Babbitt  Metal. 
Can.    Fairbanks-Morse   Co.,   Montreal. 
Canada  Metal  Co..  Toronto. 
Hoyt   Metal   Co.,  Toronto. 
Alonzo  W.  Spooner,  Ltd.,  Port  Hope. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bags  and   Sacks. 

Scythes    ft    Ce.,    Toronto. 
Baits,   Spoon. 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,   Conn. 
Bar  Iron. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
<CAnadian  Tube  ft  Iron  Co.,   Montreal. 
Henderson   *    Richardson,    Montreal. 
Steel  Co.  of  Canada,  Hamilton. 
London  Rolling  Milla  Co.,  London. 
Male-Ties.  _      „.        ~  , 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 
The    Stanley   Works,    New    Britain, 
math  Boom  Fittings. 
The   Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,    Toronto.  ,.  , 

Landers,  Frary  ft  Clark,  New  Britain. 
Novelty    Mfg.    Co.,    Waterbury,    Conn. 
Batteries  and  Accessories. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Northern    Electric    Co.,    Montreal. 
Bells.  .       _    .  „ 

Taylor  Forbes  Oo.,  Guelph. 
Bells,  Electric. 
Northern    Electric    Co.,    Montreal. 

Belting.  _        „     . , 

Can.    Fairbanks-Morse    Co.,    Montreal. 
The    Canadian    H.    W.    Johns-Manvffle 

Co.,   Ltd.,  Toronto. 
Gutta   Percha   and    Rubber  Mfg.    Co., 
Toronto. 
Bicycles.  .    ,  _ 

Bown  Mfg.  Co.,   Birmingham,  Eng. 
IverJohneon's    Arms   ft   Cycle    Works, 
Fitchburg,    Mass. 
Bird    Cages. 
E    T.  Wright  Co.,  Ltd.,  Hamilton. 
Andrew  B.  Hendryx  Co.,   New  Haven. 

Ford  Auger  Bit  Co.,   Holyoke,   Mass. 
Progressive  Mfg.  Co.,  Torrington,  Conn. 
Russell,       Jennings       Mfg.       Co.,       St. 
Catharines. 
Binder    Twine. 
Consumers  Cordage  Co..  Montreal. 
Independent  Cordage  Co.,   Toronto. 
Bolts  and  Nuts. 
London  Bolt  ft  Hinge  Works,  London. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Boilers   and    Radiators. 
Pease  Foundry  Co.,  Toronto. 
Ourney    Foundry   Co.,    Toronto. 
Taylor-Forbes    Co.,    Gnelph. 
Bolts.  _        .,     .      , 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Northern    Bolt    &    Screw    Co.,    Owen 
Sound.   Ont.  ,  , 

Canadian   Tube  &   Iron  Co.,    Montreal. 


London  Bolt  ft  Hinge  Works,  London. 
The  Steel   Company  of  Canada,   Ham- 
ilton. 
Box    Strapping. 
Acme  Steel  Goods  Oo.,  Chicago. 
J.  E.  Beauchamp  ft  Co..  Montreal. 
The    Stanley     Works,     New      Britain. 
Box   Hinges   and   Locks. 
Acme   Steel   Goods  Co..    Chicago. 
The    Stanley    Works,    New    Britain. 
Braces. 
Goodell-Pratt    Co.,    Greenfield,    Mass. 
Miller's   Falls  Co.,   New  York. 
Stanley     Rule    &     Level    Co.,     New 
Britain. 
Brackets,    Shelf. 
Atlas  Mfg.  Co.,  New  Haven,  Conn. 
The    Stanley     Works,     New     Britain, 

Conn. 
Canada    Steel    Goods   Co.,    Hamilton. 
Taylor- Forbes  Co.,    Guelph. 
Brakes,   Metal   Working. 
Brown,    Boggs    Co.,    Hamilton. 
Steel  Bending  Brake  Works,  Chatham, 
Brass    Goods. 
Jas.   Cartland   ft   Son,   Ltd.,   Birming- 
ham, Eng. 
Chad  wick    Brass   Mfg.    Co.,    Hamilton, 
Evered  ft  Co.,   Smethwick,  Eng. 
Henderson   ft    Richardson,    Montreal. 
Jas.     Morrison    Brass    Mfg.     Co.,    To- 
ronto. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Brass,    Sheets,    Tubes    and    Beds. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Braziers. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit. 
Bread  Mixers. 

Landers,  Frary  ft  Clark,  New  Britain. 
Brushes. 
Meakins  ft  Sons,   Hamilton. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.    F.    Stevens   ft    Co.,    Winnipeg. 
Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Builders'   Tools   and    Supplies. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  ft  Co..   Montreal. 
Rowland.  H  S.,  Sons  ft  Co.,  Toronto. 
Lewis  Bros.,   Ltd.,   Montreal, 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Miller,   Morse  Hdwe.  Co.,   Winnipeg. 
North    Bros.    Mfg.    Co.,    Phila.,    Pa. 
Simmons  Hdw.  Co.,   St.  Louis,  Mo. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Winnipeg  Paint  ft  Glasa  Co.,   Winni- 
peg. 
Builders'    Hardware. 
Belleville  Hardware  ft  Lock  Mfg.  Co., 

Belleville. 
Canadian    Tale    ft    Towne,    St.    Cath- 
arines. 
P.  ft  F.  Corhin,  New  Britain,  Conn. 
Evered    ft   Co.,    Birmingham,    Eng. 
Howland,  H.  8.,  Sons  ft  Co.,  Toronto. 
Lawson   Mfg.    Co.,    Chicago. 
May   ft   Padmore.    Birmingham,    Eng. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Richards    Wilcox    Can.    Co..    London. 
The    Stanley     Works,     New      Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Winnipeg  Paint  ft  Olass  Co.,    Winni- 
peg. 
Buildings,    Metal. 
Metal  Shingle  ft  Siding  Co.,  Preston. 
Pedlar  People,  Ltd.,  Oshawa. 
Winnipeg     Ceiling     ft      Roofing     Co., 
Winnipeg. 
Burlap. 
Dominion  Oilcloth  Co.,  Montreal. 
G.  F.   Stephens  ft  Co.,  Winnipeg. 
Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Burrs. 
P.   L.   Roberteon  Co.,  Milton. 
The    Stanley     Works,     New     Britain, 

Conn. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
The   Steel  Co.    of   Canada,    Hamilton. 
Butts. 
J.  E.  Beauchamp  ft  Co.,  Montreal. 
Canada   Steel   Goods   Co.,    Hamilton. 
P.   ft  F.  Corbln,   New   Britain,   Conn. 
The    Stanley    Works,    New    Britain. 
Taylor  Forbes  Co.,  Guelph,  Ont. 
Butts  and  Hinges. 
J.  E.  Beauchamp  ft  Co.,   Montreal. 
The    Stanley     Works,     New     Britain. 
Montreal  Hardware  Mfe.  Co.  Monti-pal. 
Taylor-Forbes   Co.,    Guelph,    Ont. 
Butts,    Spring. 

Chicago  Spring  Butt  Co.,   Chicago. 
Calipers. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
L.   S.   Starrett  Co.,    Athol,  Mass. 
Calks. 
Neverslip    Mfg.    Co.,    New    Brunswick, 
N.J. 
Cans. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
MeClary's,    London,    Ont, 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,   Toronto,    Win- 
nipeg. 
Carriers,   Cash  and  Parcel. 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 


Canada  Plates. 

A.  C.   Leslie  ft  Co.,   Montreal. 
Roofers   Supply  Co.,    Toronto. 

B.  ft  S.  H.  Thompson  ft  Co.,  Montreal. 
Carpet   Sweepers. 

Bissell    Carpet    Sweeper    Co.,    Grand 
Rapids,   Mich. 
Cartridges. 
Dominion  Cartridge  Co.,   Montreal. 
Eley  Bros,,  N.  Transcona,  Man. 
Remington  Anna  Union  Metallic  Cart- 
ridge Co.,   Windsor,   Ont 
Cattle  and  Trace  Chains. 
Greening,  B.,  Wire  Co.,   Hamilton. 
McKinnon  Chain  Co.,  St.  Catharines. 
Oneida    Community,    Limited,   Niagara 
Falls,  Ont. 
Ceilings,  Metal. 
Metal  Shingle  ft  Siding  Co..  Preston, 

Ont, 
Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg. 
Pedlar   People,    Ltd.,    Oshawa. 
McFarlane,  Douglas  &  Co.,  Ottawa. 
Cement. 
The    Canadian    H.    W.    Johns-Manville 

Co.,   Ltd.,   Toronto. 
Canada  Cement  Co.,  Montreal. 
Alfred    Rogers,    Ltd.,    Toronto. 
Saskatchewan     Glass    ft     Suply     Co., 

Moose  Jaw. 
B.  ft   S.  H.  Thompson  ft  Co.,   Mont- 
real. 
Cement    Working    Tools. 
The    Adamite    Wheel    ft    Mfg.     Co., 

Hamilton. 
Can,    Fairbanks-Morse    Co.,    Montreal. 
T.   Slack  &  Co.,   Toronto. 
Chain,    Manufacturers. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
McKinnon   Chain   Co.,   St.   Catharines. 
Oneida  Community,   Oneida,   N.Y. 
Standard    Chain    Co.,    Pittsburgh,    Pa. 
Chain,    Trace,    Logging,    Halter, 
Dog   Leads,    Agricultural. 
B.  Greening  Wire  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,  St.  Catharines. 
Chafing  Dishes. 

Landers,  Frary  ft  Clark,  New  Britain. 
Chisels. 
Buck    Bros.,    Milbury,    Mass. 
Goodell-Pratt    Co.,     Greenfield,     Mass. 
Stanley  Role  ft  Level  Co.,  N.  Britain. 
Churns. 
Connor,  J.  H..  ft  Sons,  Ottawa,  Ont. 
Oummer-Dowswell.       Ltd.,     Hamilton. 
Maxwell,  David,  ft  Sons,  St.  Mary's. 
Chutes. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 
Clippers,  All   Kinds. 
American    Shearer   Mfg.    Co.,    Nashua, 

N.   H. 
Chicago   Flexible  Shaft  Co.,   Chicago. 
Clocks. 

The  Western  Clock  Co.,  La  Salle,  111. 
Clothes  Pins. 
Wm.    Cane    ft    Sons    Co.,    Newmarket, 
Ont. 

Meakins   ft   Sons,    Hamilton. 
Clothes    Driers. 

Oummer-Dowswell,     Ltd.,    Hamilton. 
Clothes  Line. 

Hamilton  Cotton  Co.,  Hamilton,  Ont. 
Clothes    Wringers. 
Cummer-Dowawell  Ltd.  Hamilton,  Ont. 
J.   H.  Connor  ft  Son.   Ottawa. 
Maxwell,   David,  ft  Sons,  St  Mary's. 
American  Wringer  Co.,  New  York  City 
Coffee    Percolators. 
Landers,  Frary  ft  Clark,  New  Britain. 
National   Electric  Mfg.  Co.,   Toronto. 
Northern,   Electric    Co.,    Montreal. 
Colors,    Dry. 
A.   Ramsay  ft  Son  Co.,  Montreal. 
Canada   Paint   Co..  Montreal. 
G.    F.    Stephens   ft   Co.,    Winnipeg 
Cold   Rolled    Strip  Steel. 
Acme  Steel  Goods  Co.,  Chicago. 
The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burgh,   Pa. 
The    Stanley     Works,     New     Britain, 
Conn. 
Conductor  Pipe. 
Metal  Shingle  and  Siding  Co.,  Preston. 
O-Rib-0    Mfg.    Co.,    Winnipeg. 
The  Pedlar  People,  Ltd.,  Oshawa. 
Sheet    Meta!    Products    Co..    Toronto. 
E.  T.  Wright  Co.,  Ltd..  Hamilton. 
Wheeler   &    Bain.    Toronto. 
Cord,     Wire     Picture 
The    Anderw    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Cordage. 
Hamilton   Cotton    Co.,    Hamilton. 
Independent    Cordage    Co.,    Toronto. 
Consumers    Cordage    Co.,    Ltd. 
Scythes  ft  Co.,  Toronto. 
Cornices,    Metal. 
Metallic  Roofing  Co..   Toronto. 
Metal   Shingle   &   Sifling  Co..    Preston. 
Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg. 
Pedlar  People.  Ltd.,  Oshawa. 
Corrugated  Fasteners. 
Acme  Steel   Goods  Co..   Chicago. 
The    Stanley   Works,    New    Britain. 
Cotton    Duck. 
Scythes  ft   Co.,    Toronto- 


Cotton    Wipers. 

Scythes  ft  Co.,   Toronto. 
Cow   Ties. 

Greening,   B.,  Wire  Co.,  Hamilton. 
McKinnon  Chain  Co.,  St  Catharines. 
Oneida  Community.   Limited,   Niagara 
Falls. 
Cultivators,    Hand. 

C.  S.   Norcross  ft  Sons,   Bunnell,   111, 
Cuspidors. 
Thos.   Davidson   Mfg.  Co.,   Montreal. 
MoClary's,   London,   Ont 
The    Sheet    Metal    Products    Co.    of 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg. 
E.  T.  Wright  Co.,  Ltd.,  Hamilton. 
Cutlery,    Razors,    Scissors,    etc. 
Caverhill,   Learmont  &  Co.,  Montreal, 
Crooks,   Jonathan,   ft  Son. 
Dorken   Bros,    ft   Co.,    Montreal. 
Henderson   ft   Richardson,    Montreal. 
Howland,  H.  S„  Sons  ft  Co..  Toronto. 
Hutton,  Jas.,   ft  Co.,   Montreal. 
Lamplough,  F,  W..  ft  Co.,  Montreal. 
Thos.    Mortimer,    Toronto. 
McGlashan,  Clarke  Co.,  Ltd..  Niagara 

Falls. 
N.    Kastor,   Ohligs. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Simmons    Hardware   Co..    St    Louis. 
A.    Williams   &   Son.   Sheffield. 
Dies. 

Pratt  &   Whitney   Co.,    Dundas,    Ont. 
Door  Bolts. 
Montreal   Hdw.   Mfg.   Co.,    Montreal. 
The     Stanley     Works,     New     Britain. 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Ont 
Door   Checks. 
Canadian    Yale    ft    Towne,    St    Cath- 
arines. 
P.  ft  F.   Corbin,   New  Britain,  Conn. 
Wm.    Newman    ft    Sons,    Birmingham 
England. 
Doors,   Screen. 

Sanderson,    Harold   Co.,    Paris. 
Door  Hangers. 
Canada  Steel  Goods  Co.,  Hamilton. 
Myers,    F.    E,    ft    Bro.,    Ashland,    O. 
The    Stanley    Works,    New    Britain. 
Richard    Wilcox   Canadian    Co..    Lon- 
don, Ont 
Taylor  Forbes  Co.,  Guelph,  Ont 
Drills. 

Pratt  ft   Whitney   Co.,    Dundas,    Ont. 
Drawer    Pulls. 
P.   ft  F.   Corbin,   New  Britain,   Conn. 
The     Stanley     Works,     New     Britain, 

Conn. 
Taylor  Forbes  Co.,  Guelph,  Oat 
Drills,  Brick  and  Stone. 
Whitman    ft     Barnes    Mfg.     Co.,     St 

Catharines. 
Wilt   Twist   Drill   Co..    Walkervilla. 
Dry    Batteries. 
Can.    Fairbanks-Morse   Co..    Montreal. 
The   Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Northern    Electric    Co.,    Montreal. 
Dustless  Dusters. 

Channel)  Chemical  Co.,  Toronto. 
Dustless  Mops. 

Channell   Chemical  Co.,  Toronto. 
E«  vet  roughs. 
Thos.    Davidson   Mfg.  Co.,  Montreal, 
The   Sheet   Metal    Product*   Oo.,    To- 
ronto, 
Pedlar  People.  Ltd..  Oshawa. 
E.  T.  Wright  Co,,  Ltd.,  Hamilton. 
Metal   Shingle  ft  Siding  Co.,   Preston. 
Wheeler  ft  Bain.  Toronto. 
Winnipeg     Ceiling     &     Roofing     Oo., 
Winnipeg,   Man. 
Elbows. 
O-Rib-0    Mfg.    Co.,    Winnipeg. 
E.    T.    Wright  Co.,    Hamilton. 
Electrical     Heating     Specialties. 
Landers,  Frary  ft  Clark,  New  Britain. 
National    Electric    Mfg.    Co.,    Toronto. 
Renfrew  Electric  Co.,   Renfrew. 
Flexible   Conduit  Co.,   Guelph,    Ont 
Ideal   Electric  Mfg.  Co.,   Wallaceburg. 
Emery  or  Corundum  Wheels. 
Can.    Fairbanks-Morse    Co..    Montreal. 
The  Carborundum  Co.,   Niagara   Falls, 

N.Y. 
The   Canadian    H.    W.    Johns-Manville 
Co..    Ltd.,   Toronto. 
Electric  Fixtures. 
The  Barton-Netting  Co.,   Ltd.,   Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 
Electric  Irons. 
Chicago   Flexible   Shaft   Co.,    Chicago. 
Flexible   Conduit   Co.,    Guelph.    Ont. 
Renfrew    Electric    Mfg.   Oo.,    Renfrew, 
Ideal    Electric    Mfg.    Co.,    Wallaceburg. 
Landers,   Frary  ft  Clark,   New   Rritain, 
National    Electric   Mfg.    Co.,    Toronto. 
Northern    Electric    Co.,    Montreal. 
Electricians'    Supplies. 

Northern    Electric    Co.,    Montreal. 
Emery   Cloth. 
C»n.    Fairbanks-Morse   Co.,    Montreal. 
John    Oakey    ft    Sons,    Ltd.,    London. 

Eng. 
G.   F.   Stephens  &  Co..    Winnipeg. 


HARDWARE    AND    METAL 


EMPIRE  FOOT-POWER  GRINDERS 


Made  in  Canada 


Empire  Foot-Power  No.  2 

Grinder,  with   Drilling 

Attachment. 


No.     3     Empire     Foot- 
Power  Grinder,  with- 
out    Drilling 
Attachment. 


The  most  powerful  Foot-Power  Grinder  on  the  market; 
has  set  of  roller  bearings  and  cut  gear;  wheel  8"  x  1%"; 
300  revolutions  per  minute  attained  by  a  simple  and  easy 
movement  of  the  foot. 

For  Grinding  Drills,  Castings,  Machine  Farts,  and  Tools 
of  all  kinds. 

The   Drilling   attachment   with    drill   holes   up    to    %". 
Catalogue  on  request.  Every  Machine  Guaranteed. 

Manufactured  by 

THE  ADAMITE  WHEEL  &  MANUFACTURING  CO. 
Hamilton,  Ont. 


NIAGARA 

*fcfcSEA 


Charming 
Summer 

Trips 
on  Lake, 

River 
and  Ocean 


NO  other  water  trip  on  the  contin- 
ent provides  so  many  interesting 
features  as  that  delightful  cruise 
from  Niagara  to  the  Saguenay, 
Thousand  Islands,  St.  Lawrence 
Rapids,  Capes  Trinity  and  Eternity. 
Stops  at  Toronto,  Montreal,  Quebec, 
Murray   Bay   and   Tadousac. 

Fast  Freight  and  Passenger  Service 
on  Lake  Ontario. 

Between  all  important  cities  on 
both  American  and  Canadian  shores. 
Low   passenger   rates. 


LABRADOR 
ROUTE 

Prom  Quebec 
along,  the 
North  Shore  of 
the  Gulf  of  St. 
Lawrence. 


LOWER 
GULF 

From  Montreal 
and  Quebec  to 
Gaspe,  P.E.I., 
and    Pietou, 

N.S. 


NEW  YORK 
QUEBEC 

The  all-water 
route  via  Hali- 
fax and  Lower 
Gulf. 


For  full  particulars,  apply  any  tourist  or  ticket  office,  or 
address   Passenger   Department, 

CANADA  STEAMSHIP  LINES,  Limited 


46  Yonge  St.,  Toronto 


Victoria  Square,   Montreal 


Why  buy  the  "Near"  Brand  when  the  "Best"  ifl 
Procurable  1 

The  L.  Martin  Co. 

Old  Standard,  Eagle 
Pyramid   and    Globe 

GERMANTOWN 
LAMP   BLACK 

IS  THE  BEST  AND  HAS  BEEN 
FOR     OVER     SIXTY     YEARS. 

When  we  originated  Germantown  Lamp  Black  at 
our  factory  in  Germantown,  Philadelphia,  we  little 
realized  that  it  would  become  the  STANDARD  of 
the  Trade  and  that  in  order  to  market  their  Blacks 
every  other  manufacturer  would  have  to  use  tha* 
name,  or  else  make  something  better. 

THINK  IT  OVER 
FOUR   FACTORIES 

PHILADELPHIA  CINCINNATI 

JOHNSONBURG  LONDON,  ENG. 

MAIN  OFFICE— 81  FULTON  ST.,  NEW  YORK 


1 1  A  R  0  \Y  A  II  E     A  IN  P     ME  T  A  L 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Emery    Wheels. 

The     Adamite     Wheel     A     Mfg.     Co.. 
Hamilton. 

Jno.     Oakey    &    Sons,    Ltd.,     London 
Eng. 
Enamels. 

Canada    Paint   Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto, 

Martin-Senour    Co.,    Montreal. 

Pratt  &   Lambert,   Bridgeburg,    Ont. 

A.    Ramsay   ft   8on   Co.,   Montreal. 

Sherwin-Williams   Co.,    Montreal. 

6.    F.    Stephens   &    Co.,    Winnipeg. 

Winnipeg   Paint  &  Glass  Co.,   Winni 
peg. 
Enameled    Ware. 

Goods,    Ltd.,   Birmingham,   Eng. 

Thos.    Davidson  Mfg.   Co.,   Montreal. 

MoClary's,   London,   Ont, 

Sheet   Metal   Products  Co.,   Toronto. 

E.   T.    Wright  Co.,    Ltd.,   Hamilton. 
Escutcheon    Pins. 

The  Parmenter  &  Bulloch  Co.,   Gana- 
noque,    Ont, 

The  Steel  Oo.  of  Canada,   Ltd.,  Ham- 
ilton. 
Fasteners,  Storm,  Sash  ft  Screen. 

The     Stanley     Works,     New     Britain. 
Conn. 

Taylor  Forbes  Co.,  Guelph,  Ont, 
Fencing:,   Woven   Wire. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 

Ban  well  Hoxle  Wire  Fence  Co.,  Ham- 
ilton. 
Filters. 

A.    Ramsay   &    Son   Co.,    Montreal. 
Figured    Rolled    Glass. 

A.    Ramsay  &   Son   Co.,    Montreal. 
Files   and   Rasps. 

Bamett   Co.,    G.    &  H„    Philadelphia. 

Can.    Fairbanks-Morse    Co.,    Montreal 

Delta  File  Works,  Philadelphia,  Pa. 

Disaton,   Henry,   ft  Sons,  Philadelphia. 

Nicholson   File  Co.,   Port  Hope. 

Simonds  Canada  Saw  Co.,  Ltd.,   Mon- 
treal. 
Firearms  and  Ammunition. 

Harrington    &    Richardson    Arms    Co. 
Worcester,    Mass. 

Iver-Johnson's   Arms    &    Cycle    Works 
Fitehburg,    Mass. 

Remington  Arms   U.M.C.,  Co.,    Wind- 
sor,   Ont. 
Fire  Pots. 

Clayton  &  Lambert  Mfg.  Co.,  Detroit 

Northern    Electric    Co.,    Montreal. 
Fire   Door   Fixtures. 

The    Stanley    Works,    New    Britain. 

Richard     Wilcox     Can.     Co.,     London, 
Ont, 

Taylor   Forbes  Co.,   Guelph,   Ont, 
Fire  Place  Furnishings. 

The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor.   Ont. 

Winnipeg  Paint  ft  Glass  Co.,    Winni- 
peg. 
Fishing  Tacl-1... 

Abbey    ft    Iml.'ie,    New    York. 

Andit-u    B.    Hendry.    <>>.,   New   Harm. 
Flags. 

Scythes    ft    Co.,    Toronto, 
Flashlights,    Elc.  Iri.-. 

Tan.     Kairhanks-.\lo,--     Co..    Montreal 

Northern    Electric    Co.,    Montreal, 
Flint     Caper. 

Jno.     oakey    &    8ons,     Ltd.,    London, 
Eng. 
Food     Choppers. 

Landers,    Frary  ft  Clark.  New  Britain. 

D.  Maxwell    ft    Sons,    St.    Mary's. 
Forgings. 

The  steel  Co.  of  Canada,    Ltd.,  Ham- 
ilton. 
Fuel    Chutes. 

Gait    Stove    &    Furnace    Co.,    Gait. 
Furnaces,    see   Stoves. 
Galvanizing. 

Canada    Metal    Co.,   Toronto. 

Thos.    Davidson    Mfg.   Co.,    Montreal. 

The  Steel  Co.  of  Canada,    Ltd.,  Ham- 
ilton. 

E.  T.    Wright    Co.,    Ltd.,    Hamilton. 
Galvanized    Iron. 

O-Rib-O    Mfg.    Co.,    Winnipeg. 

Henderson    &    Richardson,    Montreal. 

John   Lysaght.    Ltd.,    Bristol,    Newport 
and  Montreal. 

Pedlar    People,    Ltd.,    Oshawa. 

8.    &    S.    H.    Thompson    ft   Co..    Mon- 
treal. 

Winnipeg     Ceiling     ft     Roofling     Oo. 
Winnipeg,    Man. 
Galvanized    Steel    Tanks. 

Wayne  Oil  Tank  ft  Pump  Co.,  Wood- 
stock,   Ont, 

Metal   Shingle  ft   Siding  Co.,   Preston. 
Galvanized     Ware. 

§•  £•   5?w,»nd  Sons  ft   Co,.   Toronto. 

E.   T.    Wright    Co.,    Ltd..    Hamilton. 

McClary's,    London,    Ont 

Sheet   Metal    Products  Co.,   Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Garbage    Cans. 

Thos.    Davidson    Mfg.    Co..    Montreal. 

MeClary     Mfg.     Co..     London. 

Sheet    Metal    Products    Co.,    Toronto. 

E.   T.    Wright   Co.,    Hamilton. 
Garden    Cultivators. 

0.  8.  Norcross  ft  Sons,   Bushnell,   111. 

8.   L.   Allen  Co.,   Philadelphia. 
Garden   Tools. 

The     Adamite     Wheel     ft     Mfg.     Co., 
Hamilton. 


•Has  Fixtures. 

The   Barton-Netting  Co.,   Ltd.,    Wind- 
sor,   Ont. 
las.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gas   Engines. 

Can.    Fairbanks-Morse    Co.,    Montreal. 
Gas  Engine  Silencers. 

Maxim   Silencer   Co.,   Hartford,   Conn. 
Gasoline  Tanks,  Underground. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,   Ont, 
Gauges. 
CaD.    Fairbanks-Morse   Co.,    Montreal. 
L.    8.   Starrett  Co.,    Athol,   Mass. 
Generators. 
Hendricks    Novelty    Co.,    Indianapolis, 
Ind. 
Glass. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg    Paint    ft    Glass   Co.,    Win- 
nipeg. 
Consolidated     Plate     Glass     Co.,      To 

ronto. 
Miller,    Morse    Hdwe.    Co.,    Winnipeg 

Man. 
Excelsior   Plate    Glass    Co.,    Toronto. 

A.  Ramsay   &   Son,    Montreal. 

G.  F.   Stephens  &  Co.,  Winnipeg. 

B.  &    8.    H   Thompson   &    Co.,    Mon- 
treal. 

Glass,  Ornamental. 
Consolidated     Plate     Glass     Co.,      To- 
ronto. 
Excelsior   Plate    Glass    Co.,    Toronto. 
G.   F.   Stephens  &  Co..   Winnipeg. 
Toronto     Plate    Glass    Importing    Co.. 

Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glass.   Sheet  and   Figured. 
A.    Ramsay    &    Son,    Montreal, 
Glass   Paper. 
A.    Ramsay    &    Son,    Montreal. 
Jno.     Oakey    ft    Sons,     Ltd.,     London. 
Eng. 
Glass.    Wired. 
Pilkington   Bros.,  Thorold,    Ont. 
O.   F.   Stephens  *  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co.. 

Toronto. 
Excelsior   Plate    Glass    Co.,    Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Consolidated     Plate     Glass    Co.,      To- 
ronto. 
(Glaziers'  Diamonds. 
Pelton.   Godfrey  8. 
Arthur    Rndd    ft    Co..    St.    Helen's. 
Sharratt   &    Newth,    London,    Eng. 
n.   F.   Stephens  ft   Co..   Winnipeg. 
Taylor  &  Thompson,  Toronto. 
Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Glne. 
Henderson   ft    Richardson.    Montreal. 
G.    F.    Stephens  &    Co..   Winnipcr- 
Winnipeg    Paint    &    Glass    Co..    Win- 
nipeg. 
Oonges. 

Bnck    Bros.,    Milbury,    Mass. 
Grindstones. 
Can.    Fairbanks-Morse   Co..    Montreal. 
Cleveland   Stone   Co..   Cleveland. 
Richards-Wilcox     Mfg.     Co.,     London 
Ont, 
Gnns. 
J.    P.    Clapbrough    &    Johnston.    Blr 

mingham. 
Harrington    ft    Richardson    Arms    Co., 

Worchester,    Mass. 
Tver  Johnson's   Arms   ft   Cycle  Works 

Fitchhnrg,    Mass. 
Remington    Arms-TT.M.C.    Co..    Wind 

sor. 
Ross  Rifle  Co.,  Quebec. 
Hammers. 
Double  Claw  Hammer  Co.,  New  York. 
Whitman     ft     Barnes     Mfg.     Co..     F» 
Catharines. 
Handles. 
The    Lachnte    Shuttle    Co..    Ltd..    T..-i 

chute    Mills.    P.Q- 
Still.    J.    H..    Mfg.    Co..    St.    Thomas 
Hangers.  Storm   Sash  and  Screen 
The     Stanley     Works.     New     Britain 

Conn. 
Tavlor   Forbes   Co..    Guelph.   Ont. 
Watrous  Acme  Mfg  Co..   Des  Moines. 
Iowa. 
Hardware.  Metal   Wlndov*. 
Canadian    Yale    ft    Towne.    St.     Cath- 
arines. 
P.    ft   F.    Corbin.   New  Britain.   Conn. 
Thp     Stanley     Works,     New     Britain. 
Conn. 
Warvest   Tools. 

H.   S.   Howland  Sons  ft  Co.,  Toronto. 
Hay   Unloading   Tools. 

F.   E.    Myers  ft   Bro.,   Ashland,   Ohio. 
Hinges. 
J.  E.  Beauchamp  ft  Co.,   Montreal. 
Canada    Steel   Goods   Co.,   Hamilton. 
Montreal   Hardware   Co..    Montreal. 
The     Stanley     Works.     New     Britain. 
Taylor   Forbes  Co.,    Guelph,    Ont. 
Hinges,   Spring. 

Chicago  Spring  Butt  Co.,  Chicago. 
Hockey    Sticks. 

Still,  J.  H.,  Mfg.   Co.,   St.  Thomas. 
Hooks. 
P.    ft   F.    Corbin.   New  Britain.    Conn. 
Henderson    ft    Richardson.    Mrmtrpal 
The    stanlev   Works.    New    Britain. 
The  Steel  Oo.  of  Canada,  Ltd.,  Ham- 
ilton. 


Hooks.    Hat    and    Coat. 

The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Taylor   Forbes   Co.,   Guelph,    Ont. 

Hooks,  Moulding. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 
Hoops,   Steel  and   Wire. 

Laidlaw  Bale-Tie  Co.,   Hamilton.   Ont. 

Horseshoes  and  Nails. 

The  Steel  Oo.  of  Canada,   Ltd.,   Ham- 
ilton. 
Hose,  Garden  and  Lawn. 
The    Canadian    H.    W.    Johns-Manville 

Co.,    Ltd.,   Toronto. 
Gntta    Percha    &    Rubber    Mfg.     Co.. 
Toronto. 
Ice  Cream  Freezers. 
Wm.    Cane   &    Sons   Co.,    Newmarket, 

Ont. 
McClary's,    London,    Ont, 
North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,  Ltd.,  Toronto. 
Insulator  Top  Pins,  Brackets  and 
Pole  Steps. 
The    Laehuto    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,    P.Q. 

Ice  Cutting  Tools. 

North  Bros.   Mfg.   Co..  Philadelphia. 

Iron    and    Steel   Bars. 
Henderson    &    Richardson,    Montreal. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
London    Rolling   Mill   Co.,    London. 

Iron    Pipe. 

Can.    Fairbanks-Morse    Co..    Mnntres* 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada.  Ltd.,  Ham 
ilton. 
Iron    Pumps. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
R.   McDougall  Co.,  Gait 

F.  E.    Myers  &   Bro.,    Ashland,   Ohio. 

Japans. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Kitchen    Cabinets. 

E.  T.    Wright  Co.,   Ltd.,    Hamilton. 

Knife  Polish. 

Jno.    Oakey    ft    Sons,    Ltd.,    London. 
Eng. 
Knurling  Tools. 

Pratt  &   Whitney  Co.,    Dundas,    Ont. 
Ladders,  Step. 

OttervUle   Mfg.   Co.,   OtterviHe.    Ont. 

G.  F.    Stephens    ft    Co..    Winnipeg. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 
McFarlane    Ladder   Works,    Toronto. 

Ladders.    Shelf. 

F.  E.   Myers  ft  Bro..   Ashland,  Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don. Ont 

Lampblack. 
The  L.  Martin  Co.,  New  York. 
O.    F.    Stephens   ft    Co..    Winnipeg. 
Wilckes    Martin    Wilckes    Co.,     New 

York. 
Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Lamps,    Incandescent. 
Northern    Electric    Co.,     Montreal. 

Lanterns. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's.   London.   Ont. 

Ontario  Lantern  &   Lamp  Co.,   Ham 

ilton.   Ont 
The     Sheet     Metal     Products    Co.     of 

Canada.    Ltd.,    Toronto. 

E.  T.    Wright  Co.,   Ltd.,   Hamilton. 
Lashes. 

Hamilton  Whip  Co.,  Hamilton,  Ont. 

Latches. 

The     Stanley     Works,     New     Britain 

Conn. 
Taylor   Forbes   Co.,   Guelph,   Ont. 
Lawn    Fencing. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 

B.  Greening   Wire   Co.,    Ltd..    Hamil- 
ton. 

Banwell  Hoxie  Wire  Fence  Co..  Ham- 
ilton. 
Lawn   Mowers. 

D.    Maxwell    &    Sons.    St.    Mary's. 

8.    P.  Townsend  ft  Co..   Orange.   N.J. 

Taylor   Forbes   Co.,    Guplph.    Ont. 

Whitman     ft     Barnes     Mfg.     Co..     St. 
Catharines 
Lawn   Settees, 

Stratford   Mfg.    Co..    Stratford. 
Linseed  Oils. 

Prairie   City  Oil   Co..    Ltd.,    Winnipeg. 
Man. 

A.   Ramsay  ft  Son  Co.,  Montreal. 
Lawn    Swings. 

J.  E.  Beauchamp  ft  Co..  Montreal. 

F.  E.   Myers  &  Bro..   Ashland.  Ohio. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 

Lead    Pipe. 
Canada    Metal   Co..   Toronto. 
Hnyt    Metal    Co..   Toronto. 

Levels. 

r.nfkin    t?nie  r<n.,   Saeinnw     Mich. 
Good  ell  Pratt     Co..     Greenfield.     Mass. 
T,.    «.    Stsrretf    Co.,    Athol.    Mass. 
Stanley     Rule     ft     Level     Co.,     New 
Britain 


Linseed  Oils. 

Canada    Linseed    Oil    Mills,    Toronto. 
Montreal. 
Locks,    Knobs,    Escutcheons,    etc. 
Belleville  Hdwe.   and   Lock  Mfg.   Oo., 
Belleville.  _ 

Canadian    Yale    ft    Towne,    8t    Cath- 
arines. 
P.   &  F.   Oorbin,  New   Britain,   Conn. 
May   ft   Padmore,    Birmingham,    Eng, 
Taylor   Forbes  Co.,   Guelph,    Ont 
Lubricants,   Oils   and   Greases. 
Prairie  City  Oil  Co.,   Ltd.,   Winnipeg 
Man. 
Lumbering  Tools. 
Argall   Bros.,   Three   Rivers,   Que. 
Pink,    Thos.,   &    Co.,    Pembroke,    Ont 
Mail  Boxes. 
J.  E.  Beauchamp  ft  Co.,  Montreal. 

Mantels  and   Grates.  

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont  , 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
.Mechanics'   Tools. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Stanley  Rule  ft  Level  Co.,  New  Britain 
Goodell-Pratt    Co.,    Greenfield,     Maes. 
L.   8.  Starrett  Co.,   Athol,  Mass. 
VIetals. 

'  Canada  Metal  Co.,   Toronto. 
Caverhill,   Learmont  &  Co.,   Montreal. 
Henderson   ft    Richardson,   Montreal. 
Hoyt  Metal  Co.,  Toronto. 
Leslie,    A.    C,   ft   Co.,    Montreal. 
Magnolia   Metal   Co.,    Montreal. 
Miller,    Morse   Hdw.    Co.,    Winnipeg. 
Nova   Scotia   Steel  ft   Coal  Co.,   New 

Glasgow,    N.S. 
Alonzo  W.  Spooner,  Ltd.,   Port  Hope. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 
The    Stanley    Works,    New    Britain. 
Tollman  Brass  ft  Metal  Co.,  Hamilton. 
Thompson,  B.  &  8.  H.  Co.,   Montreal 
treal. 
Metal   Lockers. 
Canada  Wire  ft  Iron  Goods  Mfg.  Oo., 
Hamilton. 
Metal   Shingles,   Sidings,  Etc. 
McFarlane-Douglas  Co.,   Ottawa. 
Metallic  Roofing  Co.,  Toronto. 
Metal  Shingle  ft  Siding  Co.,   PrestOB. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     ft      Roofing     Co., 
Winnipeg,   Man. 
Metal    Polish.  ' 

American     Metal     Polish     Co.,     Wee! 

Somerville,    Mass. 
Can.    Fairbanks-Morse   Co.,   Montreal. 
The    Canadian    H.    W.    Johns-Manvill* 
Co.,   Ltd..   Toronto. 
Metal   Polish,   Emery   Cloth,   Ete. 
Can.    Fairbanks-Morse   Co.,    Montreal. 
Oakey,  John,  ft  Sons,  London,   Eng. 
Mitre  Boxes. 

Smith   ft    Hemenway   Co.,    New   York. 
Mop    Wringers. 
White    Mop    Wringer  Co.,    Fultonville 
N.Y. 
.Motor  Cycles.  „__,-,„«. 

Iver-Johnson's    Anns    &    Cycle    Works, 
Fitchburg,  Mass. 
Nail    Pullers. 
The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  &  Hemenway  Co.,  New  York. 
Nails,    Wire. " 
Dominion    Iron    ft    Steel    Co.,    Sydney, 

N.S,  „       _ 

H.  S.  Howland,  Sons  ft  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,   Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
l\    L.    Robertson    Mfg.    Co.,    Milton. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Oilers. 
Can.    Fairbanks-Morse    Co., .  Montreal. 
Thos.  Davidson  Mfg.  Co.,  Montreal. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Toronto. 
E.    T.    Wright   Co.,    Ltd.,    Hamilton. 
It,    E.    Bloomer,    Keithsburg,    IB. 
Oil    Stones. 
Can.    Fairbanks-Morse    Co.,    Montreal. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves. 
sheet    Meial    Products    Co.,    Toronto. 
MeClary   Mfg.   Co.,   London. 
Queen   City   Oil  Co.,  Toronto. 
The    Huenfeld   Co.,    Cincinnati,   Ohio. 
Oil    Tanks   and   Pumps. 
Sheet    .\Ural    Products    Co.,    Toronto. 
Wayne  Oil  Tank  ft  Pump  Co.,  Wood- 
stock,   Ont 
Ornamental    Iron    and   Wire. 
Canada   Wire  &  Iron  Goods  Mfg.  Oo., 
Hamilton. 
rails. 

Win.    Canr    ft     Sons    Co.,    Newmarket, 
Paints,  Oils.   Varnishes. 
Berry   Bros.,    Ltd.,   Walkerville,   Ont 
Knindram-Henderson,    Montreal. 
Canada    Paint    Co..    Montreal. 
Dougall    Varnish    Co.,    Montreal, 
ulidilen    Varnish    Co.,    Toronto. 
Imperial    Varnish    ft    Color    Co.,    *•- 
ronto. 
It.    C.   .lamieson   ft   Co.,    Ltd.,    Montreal. 
l.owe    Bros..    Ltd..   Toronto. 
Martin-Senour   Co.,    Montreal. 
Moore.    Benjamin  ft  Co..  Toronto. 
Pratt    ft   Lambert,    Inc..    Bridgeburg. 
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Turpentine  Producers'  Agency 

Importers  of  Turpentine 

LOWEST     QUOTATIONS     BY     WIRE     OR    LETTER 
We  Are  Also  Agents  For 

BADEN  LINSEED  OILS 


261  Macdonell  Ave. 


Toronto,  Ont. 


STAMPED 
OH  THE 


Corporate  Mark 


GENUINE 
ARTICLE 


Granted  1780, 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  &  SPORTING 
KNIVES,  RAZORS,  <fcc. 

For  Sato  by  Loading  Wholesales  Housos 


All  kinds  of 

WOOD 


Planes 


THE  PHAPIN-CTEPHENS  PO., 

"  UNION  O  FACTORY  U 

PINE  MEADOW,  CONN.,  U.S  A 


Smith  Hardware  Co..  Ltd..    Agents,  Montreal.  Canada. 


Every  Horse  Owner  Buys  at  Sight 


OPEN 


CLOSED 


The  Kling  Hame  Fas' en  ei 
holds  customers  as  well  as 
horses.  Anyoue  can  attach 
it  in  a  minute.  Keeps  the 
collar  uniformly  tight  at  all 
times.  No  matter  how  he 
lunges,  the  horse  can't  open 
it  or  break  it.  We  refund 
the  money  for  any  that  may 
be  returned  to  our  dealers. 
Costs  you  $2.25  a  dozen  from 
any   jobber. 

Look    for    "Kling"     on     the 
lever.      Circular    on    request. 


The  National  Safety  Snap  Co.,  Inc.,  Oept.33,  Wilmington,  0..  U.S.A. 

Sole  manufacturers   of  the  Kllngsnap  and  Kling  Hame 

Fastener. 

D.   C.   Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 

Canadian    Distributing  Agents. 
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Unbreakable 

RULES 

"Rules  are  made  to  be  broken" 
runs  the  adage,  but  it  is  the 
unbreakable  rule  that  Ra- 
bone  Rules  wear  a  lifetime, 
give  good  service  and  ac- 
tually earn  their  own  living. 

The  Rabone 
Rule  is  the 
Finest  Tool 


Every  progressive  mechanic 
knows   this  and    specifies 

THE  MAKE  WITH  130 
YEARS'  OF  EXPERI- 
ENCE BEHIND  THEM. 


Ask  your  jobbers  for  samples 
and  quotations  or  write  for  Ca- 
nadian Catalogue  to  our  Sole 
representative  : 

T.   MORTIMER, 

EMPIRE   BUILDING, 
64,  WELLINGTON    ST.     WEST, 

TORONTO. 


JOHN    RABONE    &   SONS, 
BIRMINGHAM    ENGLAND. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


A.   Rimsay  &  Sod  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Q.    F.    Stephens   &  Co.,    Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Paint   and   Varnish   Remover. 

Doug-all    Varnish    Co.,    Toronto. 

Imperial    Varnish    A    Color    Co..    To- 
ronto. 

A.   Ramsay  A  Son  Co.,  Montreal. 

Winnipeg    Paint    &    Glass   Co.,    Win- 
nipeg. 

Perforated    Sheet   Metal*. 

Canada     Wire    &     Iron     Goods     Mfg. 
Co.,    Hamilton,    Ont. 

Greening.    B.,   Wire  Co.,    Hamilton. 
Pig;  Iron. 

Henderson   &    Richardson,    Montreal. 

Steel   Co.   of   Canada,    Limited,    Ham- 
ilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pipe   Wrenches. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Trimont   Mfg.  Co.,    Roxburr,   Mass. 
Pipe.    Wrought,   Lead   and 
Galvanized. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Hoyt   Metal  Co.,   Toronto. 

Steel    Co.    of  Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pipe,   Galvanized    Cond. 

Pedlar   People,    Ltd.,    Oshaiwa. 

Metal   Shingle  &   Siding  Co.,   Preston. 

E.  T.    Wright    Co.,    Hamilton,    Ont. 
Pipe    Cotters. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Trimont   Mfg.   Co.,    Roxburr,    Mass. 
Plane   Irons. 
Buck  Bros.,  Milburv,  Mass. 

Pliers. 

Henderson    &    Richardson,    Montreal. 

Smith   &   Hemenway  Co.,    New   York. 
Poultry    Netting. 

Greening,    B.,    Wire    Co.,    Hamilton. 

John   Lysaght,    Ltd.,    Bristol,   Newport 
and    Montreal. 
Power  Grinders. 

The     Adamite     Wheel     &     Mfg.     Co., 
Hamilton. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Pulleys    (Sash,   etc.). 

P.  &   F.   Oorbin,  New   Britain,   Conn. 
Pumps. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

R.    McDougall    Co.,    Gait,    Ont, 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Pumps,   Power. 

Canadian    Fairbanks-Morse   Co.,     Ltd., 
Montreal. 


Putty. 

Brandram-Henderson    Co..    Montreal, 

Canada    Paint   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

G.   F.    Stephens  &  Co.,   Winnipeg. 
Ranges. 

Kir-Ben,    Ltd.,    Almonte. 

MeClary's,    London. 

Gait    Stove    &    Furnace,    Gait. 

Gumey    Foundry    Co.,    Toronto. 

Clare   Bros.,    Preston. 

Thos.    Davidson    Co.,    Montreal. 

Findlay    Bros.,     Carleton    Place. 

Jas.   Stewart  Mfg.   Co.,    Woodstock. 
Rat    Traps. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Simmons   Hardware   Co.,    St.   Louis. 
Radiators. 

Gurney    Foundry    Co.,    Toronto. 

Ranges,    Electric. 

Northern    Electric    Co.,.    Montreal. 
Razors. 

Jonathan    Crookes    &    Son,    Sheffield, 
Eng. 

Dorken   Bros.   &   Co.,   Montreal. 

Jas.   Hutton  &  Co..   Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Simmons   Hardware  Co,    St.   Louis. 
berg,  Germany. 
Reamers. 

Butterfleld  tc,  Co.,   Rock  Island,   Que. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 

Whitman  &  Barnes,  St.  Catharines. 
Razor    Hones. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Red  Lead. 

Brandram-Henderson   Co.,   Montreal. 
Reels,    Fishing. 

Abbey  &  Imbrie,  New  York. 
Refrigerators. 

MeClary's,    London. 

Sanderson    &    Harold    Co.,    Paris. 
Register,    Cash,    Credit. 

Barr    Registers,    Ltd.,   Trenton. 

Dominion    Register   Co.,    Toronto. 
Registers. 

Kir-Ben,     Ltd.,     Almonte. 

Jas.  Stewart  Mfg.  Co.,  Woodstock. 
Reinforcing   Concrete. 

Dominion    Iron    &    Steel    Co.,    Sydney. 
Rifles. 

Ross   Rifle  Co.,    Quebec 

Taylor   Forbes  Co.,   Guelph,    Ont. 
Rivets. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 


P.    L.    Robertson   Co.,   Milton. 
■Jteel   Co.  of  Canada,   Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 

Revolvers. 
Iver   Johnson's   Arms   ft   Cycle   Wka., 

Fitchburg,     Mass. 

Roofing. 

Canadian  Supply  ft  Con.  Co.,  Toronto 

Canadian   H.   W.  Johns-Manville  Co., 
Toronto. 

H.   S.  Howland  ft  Sons  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Miller,    Morse   Hdw.    Co.,    Winnipeg. 

Alex.   McArthur  ft  Co.,  Montreal. 

Pedlar    People,     Ltd.,     Oshawa. 

Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Roofing    Supplies. 

Barber   Asphalt   Co.,   Philadelphia. 

The  Can.   H.   W.   Johns-Manrille  Co., 
Ltd.,   Toronto. 

McArthur,    Alex.,   ft   Co.,    Montreal. 

Metal  Shingle  ft  Siding  Co.,   Preston. 

Metallic    Roofing    Co.,    Toronto. 

Miller,    Morse  Hdw.    Co.,    Winnipeg. 

Pedlar   People,    Ltd.,    Oshawa. 

United    Roofing    ft    Mfg.    Co.,    Phila- 
delphia.   Pa. 

Winnipeg  Ceiling  ft  Roofing  Co.,  Win- 
nipeg, Man. 

Winnipeg    Paint    ft    Glass    Co..    Win- 
nipeg. 

Rope. 

Consumers  Cordage  Co..   Montreal. 
Independent  Cordage  Co.,  Toronto. 
Rules  and  Gauges. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Jas.    Chester-man    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin    Rule   Co.,    Windsor. 
J.  Rabone  ft  Sons,  Birmingham,  Eng. 
L.   8.   SUrrett  Co.,   Athol, 


Sad    Irons. 

Taylor  Forbes  Co.,   Guelph,   Ont, 

Saws. 

Atkins,   E.   C,   ft   Co.,   Hamilton. 

Disston,  Henry,  ft  Sons,  Philadelphia. 

Shurly    Dietrich    Co.,    Gait, 

Simonds   Canada   Saw   Co.,    Montreal. 
Scales. 

Aylmer    Pump    ft    Scale    Co.,    Aylmer. 

Burrow,    Stewart  &    Milne    Co.,    Ham- 
Ma*. 

Can.    Fairbanks-Morse   Co.,    Montreal. 
Screen   Doors   and    Windows. 

Sanderson,   Harold  Co.,   Paris,  Ont. 
Screen   Door   Sets. 

P.  ft  F.   Corbin,   New  Britain,   Conn. 

The     Stanley     Works,     New     Britain, 


Screw   Plates. 
Butterfleld   ft  Co.,    Rock    Island,   Que. 
Can.    Fairbanks-Morse   Co.,    Montreal. 

Screw  Driver  Bits. 

Buck   Bros.,   Milbury,   Mass. 
Screws,   Nuts,  Belts. 

Northern    Bolt    ft    Screw    Co.,    Owen 
Sound,    Ont. 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Screws,   Wood. 

P.  L.  Robertson  Mfg.  Co.,  Milton. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Scythe  Stones. 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 

Shears,    Scissors. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Q.   F.   Stephens  ft  Co.,  Winnipeg. 

Shelf  Boxes. 
Cameron  ft  Campbell,  Toronto. 

Shellacs. 
Berry  Bros.,  Walkerrille,  Ont. 

Shovels  and  Spades. 

Can.    Fairbanks-Morse    Co.,    Montreal. 

Lnndy  Shovel  ft  Tool  Co.,  Peterboro. 
Shuttles. 

The    Lachute    Shuttle    Co.,    Ltd.,    La- 
chute   Mills,    P.Q. 
Sieves  and   Screens. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Silencers. 

Can.    Fairbanks-Morse   Co.,    Montreal. 

Silver    Polish. 

American     Metal     Polish     Co.,     West 
Somerville,    Mass. 
Silverware. 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Meriden    Britannia    Co.,    Hamilton. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 

Standard  Silver  Co..  Toronto. 
Snow   Shovels. 

The  Sheet  Metal  Products  Co.,  Mont- 
real,   Toronto,    Winnipeg. 
Store   Ladders. 

Richarda-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 
Solder. 

Canada   Metal    Co.,    Ltd.,   Toronto. 

Hoyt  Metal   Co..   Toronto. 

Northern    Electric    Co.,     Montreal. 

Sheet    Metal    Products    Co.,    Toronto. 
Splicing  Compound. 

Northern    Electric    Co. 


COnON  &  WOOL  WASTE 


Made  in   Canada   by 

The  Dominion  Waste  Mfg.  Co.,  Limited 
Toronto 

BRANDS : 

Cotton   Polishing:   Cream,  White. 

White    Cotton    Wiping:    XXX.    Extra,    A.    Grand, 

XLOR..    X.    Empire,    X.    Press. 
Colored    Cotton    Wiping:    Fancy,    Lion.    Standard. 

Popular,   Keen. 
Wool    Packing:    Arrow,   Axle,   Anvil,   Anchor. 
Washed     Cotton     'Wipers:      Select     White,     Light 

Colored,   Dark   Colored. 

Packed    in     Compressed    Bales, 
500,     200,     100,     50,     10,     5     lbs. 
No    liquid     dope    or    clay    used    in     any    of    our 
brands,     nothing     but     threads. 

SOLE  SELLING  AGENTS 

Scythes  &  Company,  Limited 

Manufacturers  and   Jobbers 

TORONTO  MONTREAL 

Also     headquarters    for    Cordage,    Twines,     Cotton 
Duck,   Oiled   Clothing,  Etc. 


WASHED  COTTON  WIPERS 


The  New  Metal  Worker 
Pattern  Book 

This  is  the  most  elaborate  and  complete  work 
that  has  ever  been  brought  out  for  the  use  of  sheet 
metal  pattern  cutters.  It  is  printed  from  new  type 
with  a  new  and  improved  arrangement,  especially 

convenient  for  ref- 
erence and  study. 
Parts  of  a  former  ed- 
ition, entitled  The 
Metal  Worker  Pat- 
tern Book,  which 
have  been  utilized  in 
its  preparation,  have 
been  re-written  and 
simplified  and  later 
methods  embodied. 
218  problems  are  now 
given,  75  of  which 
are  entirely  new.  A 
Treatise  on  Pattern 
Cutting  as  applied  to 
all  Branches  cf  Sheet 
Metal  Work.  By 
George  W.  Kittredge. 
430  Pages;  744  illus- 
^^^^^"~  trations;  Size,  10  x  13 

inches.  Cloth  bound, 
Price,  $5.00.  Sent  postpaid  only  on  receipt  of 
price. 

Technical  Book  Department 

MacLean  Publishing  Co.,  Ltd. 

143-149  University  Ave.,  Toronto 


THE  NEW  ./•   o« 
METAL  WORKER 
PATTERN  BOOK 
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CHICAGO  STEEL  BENDING  BUC 

This  Brake  is  the  result  of  years  of  experience  and  a 
thorough  knowledge  of  the  requirements  of  Sheet  Metal 
Workers. 

Any    information    concerning    the    work    turned    out    by 
these    machines,    their    adaptability,    etc.,    will    gladly    be 
given  on   request.     Work  quickly  and  easily. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


Two  Cents   Per  Word 

You  can  talk  across  the  continent  for 

two  cents  per  word  with  a  WANT  AD. 

in  this  paper. 


FORD 


An  Auger  Bit  You  Can  Depend  On.  Fully  Warranted 
FORD  AUGER  BIT  CO.         HOLYOKE,  MASS. 


O-RIB-0  Elbows 

(MADE  IN  WINNIPEG) 

When  ordering  your  elbows,  ask  your 
jobber  for  O-EIB-0  make,  and  get 
the  best  elbow  made  anywhere.  They 
cost  no  more  than  other  elbows  not 
quite  so  good,  and  you  will  agree  with 

us    that    they    are    the    best    you 

ever  saw. 

Be  sure  to  specify  O-EIB-O. 


O-RIB-0  MANUFACTURING 
COMPANY,  LIMITED 

233  SPADINA  AVENUE,  WINNIPEG 


RUSSELL  JENNINGS 

AUGER  BITS 

Made  of  genuine  crucible  steel  with  extension 
lip  and  the  correct  double  twist.  The  standard 
for   fifty   years. 

Ask  for  catalogue  and  neir  Precision  Tool  Bul- 
letin. 


Russell  Jennings  Mfg.  Co.,  Limited 

ST.  CATHARINES,  ONT.  2M30 


You  Can  Reduce  Your  Expenses 


No.    1    Fire-Pot 


and  add  to  your  profits  by  using 
Clayton  &  Lambert  Fire  Pots 
and  Torches.  No  mechanic  can 
afford  to  fool  away  his  time  and 
money  on  cheap,  poorly  made 
tools.  Remember,  you  buy  gaso- 
line often,  but  a  Fire  Pot  or 
Torch  only  occasionally.  The 
No.  1  Fire  Pot  is  known  as  the 
greatest  general  utility  Fire  Fot 
made.  Try  it.  You  will  be 
pleased  and  satisfied. 
Your  nearest  jobber  will  supply 
at  factory  price.  Send  for 
Catalog — it's  free. 

Clayton  &  Lambert  Mfg. 

Company 
Detroit,  Mich.  U.  S.  A. 


zmn     —     »8fl    m    wa    mat 

We  have  a  large  stock  of 

CARRIAGE   and    MACHINE   BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


JffiBL 


Orders  Filled 
and  Shipped  Immediately 


London  Bolt  &  Hinge  Works 

LONDON,  CANADA 

—    Mg    bbb    m«    **»»    — 


ARCTIC     METAL 

The  babbitt  that  wears  well.      Have  you  tried  it? 

Get  a  sample  box  from  your  dealer  and  prove  it. 

Tallman's  reputation  is  in  the  goods. 

Mm&mvtmi 


THE 
"BARROWS" 

PRUNER 

Special  Features : — 
A     perfectly     easy     and     smooth 

"draw-cut"    action. 
Immense  power  by  lever  blade  and 

toggle  motion. 
Detachable  blades. 
The    only    pruner    that    do«s    not 
pinch   or  squeeze  the  shoot. 
Made  by  Burman   &  Sons,   Limited, 
Birmingham,  England. 

Trade  supplied  by 

B.  &  S.H.THOMPSON  &  CO. 

Limited 
MONTREAL 
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INDEX   TO   ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.    The  insertion  of  the 
advertiser's  name  in  this  index  is  not  part  of  the  advertising    order.       The  index  is 
inserted  solely  for  the  convenience  of  the  readers  of  the  paper. 


Acme    Steel    Goods    Co 87 

Adamite    Wheel    Co 89 

American    Shearer    Co 34 

Andrews    Wire    Works    87 

Argall    Bros 34 

Atkins  &    Co.,    E.    C 96 

Atlas    Mfg.    Co 84 

Auto-Controller    Co 87 

Automatic    Electric   Washer    Co 82 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Sporting   Goods. 
H.   S.  Howland  Sons  ft  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Sprayers. 

Sheet   Metal    Products  Co.,   Toronto. 

E.  T.  Wright  Co.,  Hamilton. 
Springs. 

B.  Greening  Wire  Co..  Ltd.,  Hamilton 

Henderson   &   Richardson,   Montreal. 
Spools    and    Bobbins. 

The    Laehnte    Shuttle    Co.,    Ltd.,    La- 
chute    Mills,     P.Q. 
Spring   Hinges,   etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Stains. 

A.   Ramsay   ft   Son   Co.,   Montreal. 
Stains,    Shingle. 

Berry    Bros.,    Walkerville. 

The   Can.   H.   W.  Johns-Man ville  Co., 
Ltd..   Toronto. 

A.    Ramsay  &   Son   Co.,    Montreal. 

G.   F.  Stephens  &  Co.,   Winnipeg. 

Winnipeg   Paint    &    Glass    Co.,    Winni- 
peg. 
Stains,    Wood. 

Berry    Bros.,    Walkerville. 

G.    F.    Stephens  &   Co.,   Winnipeg. 

A.  Ramsay   &   Son   Co.,   Montreal. 
Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 

Staples. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
The    Stanley   Works,    New    Britain. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Steel.    High    Speed. 

Henderson  ft  Richardson,  Montreal. 
Steel,    told    Rolled    Strip. 
Morris  ft   Bailey  Steel  Co.,   Pittsburg. 
The     Stanley     Works,     New     Britain, 
Conn. 
Steel    H  ire    Hoops. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Steneils. 
Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 
McClary's,    London,    Ont. 
The  Steel  Metal  Products  Co.  of  Can- 
ada,   Ltd..    Toronto. 

E.  T.    Wright   Co.,    Ltd.,   Hamilton. 
Store    Ladder*., 

F.  E.    Myers   &   Bro.,   Ashland,   Ohio. 
Stool  s   and    Dies. 

Bntterfleld    &    Co.,    Rock    Island,    Que. 
Stoves,    r'urnaeer*. 
Bin  row,    Stewart    ft    Milne    Co.,    Ham- 

iliini. 
Clare   Bros.   ft   Co.,   Preston. 
Gait  Stove  &  Furnace  Co..  Gait. 
Giirney    Foundry    Co.,    Toronto. 
Findlay    Bros.,     Carleton    Place. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 


Kir-Ben.    Ltd.,     Almonte. 

McClary's,    London,    Ont. 

Pease   Foundry  Co.,  Toronto. 

Jas.     Stewart    Mfg.     Co.,     Woodstock. 
Stoves,    Gas. 

Burrow,    Stewart   &    Milne   Co.,   Ham- 
ilton. 

Gurney   Foundry   Co.,    Toronto. 

McClary    Mfg.    Co.,    London,    Ont. 
Taps. 

Butterfleld   &   Co.,    Rock   Island.   Que. 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 
Tacks. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton 
Tapes. 

Jas.  Chesterman  ft  Co.,  Sheffield,  Eng. 

Lufkin   Rule  Co.,   Windsor,   Ont. 

J.  Rabone  ft  Sons,  Birmingham,  Eng. 
Technical    Books. 

MacLean   Publishing   Co.,   Toronto. 
Tents   and    Awnings. 

Scythes   ft    Co.,    Toronto. 
Threshing    Tools. 

Pratt   &   Whitney   Co-,   Dundas,    Ont. 
Tiling.    Wall   and    Floor. 

The   Barton-Netting   Co.,    Ltd.,   Wind- 
sor,   Ont. 

Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Tin    Plate. 

Henderson   ft   Richardson,   Montreal. 

A.  C.    Leslie   ft   Co.,    Montreal. 

B.  ft   9.   H.   Thompson  ft  Co.,   Mont- 
real. 

Tinware. 

Hoods,   Ltd.,  Birmingham,  Eng. 
Tools. 
Bnr-k    Bros.,    Milhurv.    Mass. 
The   Chapin   Stephens   Co.,    Pine   Mea- 
dow.   Conn. 
The      Goodell-Pratt     Co.,     Greenfield. 

Mass. 
Millers    Falls    Co.,    New    York. 
Robt.    Sorby   &    Sons.    Sheffield. 
Stanley     Rule    and    Level     Co.,     New 
Britain. 
Tools.    Metal    Workers'. 

Brown-Boggs    Co.,    Hamilton. 
Tool    Grinders. 
Richards- Wilcox    Canadian    Co..     Lon- 
don,  Ont. 
Torches. 

Clayton  ft  Lambert  Mfg.  Co..   Detroit. 
Tool    Handles    and    T.nmhi  ring 
Tools. 
The    Lachute    Shuttle    Co..    Ltd,.    T,a- 

chute    Mills,    P.Q. 
J.  H.  Still  Mfg.  Co.,  St.  Thomas,  Ont. 
Turpentine. 
Prairie    City   Oil   Co.,    Ltd.,    Winm"e-r 
Man. 
Turpentine   Producers'   Agency.   Toronto 
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Vacuum   Cleaners. 

Northern    Electric    Co.,    Montreal. 
Onward    Mfg.    Co.,    Berlin.    Ont. 
Clements    Mfg.    Co.,    Toronto. 

Varnishes;   See  Paints. 

Berry   Bros.,    Ltd.,    Walkerville.    Ont. 

Dougall   Varnish   Co.,   Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial    Varnish    &    Color    Co.,    To- 
ronto. 

Pratt    &    Lambert,    Bridgeburg. 

A.   Ramsay  &  Son  Co.,   Montreal. 

G.    F.    Stephens  &   Co..    Winnipeg. 

Winnipeg    Paint    &    Glass    Co.,    Win- 
nipeg. 
Ventilators. 

Pedlar    People,    Ltd.,    Oshawa. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Metallic    Ceiling    Co.,    Toronto. 

Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg,    Man. 
Vises. 

Henderson    ft    Richardson,    Montreal. 
Wall   Plaster. 

The   Canadian    H.    W.   Johns-Manville 
Co.,    Ltd.,    Toronto,    Ont. 
Wash   Boards. 

Wm.    Cane   ft    Sons    Co.,    Newmarket, 
Ont. 

Meakins  ft  Sons,  Hamilton. 
Wash   Tubs. 

Wm.    Cane    ft    Sons    Co.,    Newmarket, 
Ont. 
Washing  Machines,   Ktc. 

J.   H.   Connor  &   Son.   Ottawa,   Ont. 

Cummer-Dowswell,      Ltd.,      Hamilton, 
Ont. 

Henderson    ft    Richardson.    Montreal. 

D.   Maxwell   ft   Son,   St.    Mary's.   Ont. 

Northern    Electric    Co.,     Montreal. 

London    Foundry    Co.,    London. 
Wpgon    Jacks. 

Richards- Wilcox    Canadian    Co.,     Lon- 
don.  Ont. 
Wall    Paper  Cleaner. 

Climax  Cleaner  Co.,  Cleveland,  Ohio. 
Washers. 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

Steel   Co.   of   Canada.    Ltd..    Hamilton. 

Wrought  Washer  Mfg.  Co.,  Milwaukee. 
Wecders. 

C.    S.    Norcross  ft   Sons.    Bushnell     111. 
Whips. 

Hamilton    Whip   Co.,    Hamilton.    Ont. 
AVhite   Lead. 

Brandram-Henderson     Co.,     Montreal. 

Steel   Co.   of  Canada.   Ltd.,   Hamilton. 

G.    F.    Stephens   ft   Co.,    Winnipeg. 

Wholesale    Hardware. 
Caverhill,    Learmont   ft    Co.,    Montreal. 
Howland.  H.  S.,  Sons  &  Co.,  Toronto. 


Lewis  Bros,  ft  Co.,  Montreal. 

Miller,    Morse   Hdw.    Co..    Winnipeg. 

Simmons  Hdw.  Co.,  St.   Louis,  Mo. 
Window    Screens. 

Sanderson,   Harold   Co.,   Paris,   Ont. 
Window    Guards. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton, 
Wire  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 

Wire   Door  Guards. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire,  Iron,  Steel,  Brass  and 
Copper. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Henderson    ft    Richardson,    Montreal 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.  of  Canada.   Ltd.,  Hamilton. 
Wire. 
Northern    Bolt    ft    Screw    Co.,    Own* 

Sound,    Ont. 
Northern     Electric    Co..     Montreal. 
P.   L.    Robertson   Co.,    Milton. 
Wire   Mats. 
Andrews   Wire  Wks.   of  Canada,   Ltd., 

Watford,    Ont, 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton. 
Wire   Goods.   Bright. 

Steel   Co.  of  Canada,   Ltd.,   Hamilton. 
Wire    Goods. 
Acme  Steel   Goods  Co.,   Chicago,   New 

York. 
J.    E.   Beauchamp  ft  Co.,   Montreal. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire    Products. 

Andrew  Wire  Works,  Watford,  Ont. 
Wire   Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd., 
Hamilton. 
Wire    Springs. 
B.  Greening  Wire  Co.,  Ltd..  Hamilton. 
Henderson  ft   Richardson,    Montreal. 
Wire    Stretchers. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Wood    Finishes. 
Berry    Bros.,    Walkerrille. 
G.   F.   Stephens   ft   Co.,   Winnipeg. 
Winnipeg    Paint    ft    Glass    Co.,    Win- 
nipeg. 
Wrenches. 
Trimont   Mfg.   Co..   Roxbury,    Mass, 
Whitman     ft     Bams     Mfg.     Co.,     St. 
t  u'.iutrrnes. 


HARDWARE    AND    METAL 


Bent  Mud  Guard  *700— Broken  Lamp 


$13.00 


Stanley  Garage  Door  Holder 

Would  Have  Saved  $20.00 

A  sudden  gust  of  wind  sends  the  garage  door  swinging  to. 
There's  a  smash  and  the  door  comes  off  the  victor.  A  mud- 
guard bent  and  an  expensive  lamp  broken.  The  owner  will 
ue  looking  for  something  to  prevent  the  repetition  of  such 
an  accident. 

Are  you  ready  to  demonstrate  the  New  "Stanley"  Garage 
Door  Holder?  Its  action  is  practically  automatic.  No  one 
has  to  give  it  a  thought,  the  mere  act  of  throwing  the  door 
open  will  set  the  device  in  action  and  it  takes  care  of  itself. 
In  closing  the  door,  all  that  is  necessary  is  to  catch  a  con- 
venient Thumb  Ring,  and  a  slight  pull  releases  the  lock  on 
the  side  and  pulls  the  door  shut  as  well. 
It's  never  in  anyone's  way.  There  is  as  much  clearance  as 
if  it  weren't  there,  for  it's  applied  high  up  on  the  door.  Ask 
your  Jobber.  Weight  9  lbs.  Length,  open  48  inches. 
Closed  37  V2  inches. 


QUALITY 
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NewBritain 
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EVER  SELL  AMMUNITION 
AT  SO  MUCH  A  HEAD? 

Ross  .  280  Sporting  Ammunition  with  Copper  tube  ex- 
panding bullet  (patented),  may  seem  dear  alongside  of 
Government  ammunition,  etc.,  but  after  reading  what  :it 
does,  how  big  game,  seemingly  lightly  hit,  falls  paralyzed 
in  its  tracks — thus  enabling  sportsmen  to  materially  increase 
their  bag — one  sees  that  the  price  per  round  is  far  from  being 
the  most  important  consideration. 

It's  a  good  time  now  to  sell   Ross   Rifles  and  Ross 
Ammunition. 

THE  ROSS  RIFLE  COMPANY 

QUEBEC,    CANADA 


V/mmm//m//m/m/mm////////////m/mm»//m^^ 


Atkins 


The  Saw  that  has  made  good 


Here  is  a  chance  to  increase  your  Saw  business.     Let    us 
tell   you    how.       A   letter   or     post  card    is   sufficient. 

ATKINS  Sterling  SAWS 


For  Every  Purpose 
A  Perfect  Saw 


E.  C.  ATKINS  &  CO. 


Canadian  Factory: 

Hamilton,  Ont. 
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Vancouver  Branch: 

109  Powell  St. 


HARDWARE     AND     METAL 


Made  in  Canada 


OUR  MIXED  METAL  SALES  AMOUNT  TO  OVER 
$5,000,000  ANNUALLY 

We    :ilso    manufacture    Bar    Solder,    Wire    Solder.    Lead    Pipe,    Bar 
Lead,    Traps,    Bends,    Lead,    Copper,    Tin    and    Antimony. 

The   profit    is   good.     Write   for   prices. 


More    Babbitt    Sales 

are  sure  to  come  from  boosting 

"FROST  KING" 

This    babbitt    moves    quickly    from    your    stock    because    it 
gives  a   distinctive  service  and   is   reasonable  in    price. 
Specially  designed  for  Saw    Mills,  Planing  Mills,  Threshing 
Machines,    Pulp    Machinery,    and    all    classes    of    stationary 

engines. 

Hoyt  Metal  Co.,  -  Toronto,  Ont 


New  York,  N.Y.         London,  Eng. 


St.  Louis,  Mo 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,   basins,   baths,  tubs, 
etc.,  free  and   clear,  and  in  a  safe  and  sanitary  condition. 
THERE'S  A  GOOD  SALE  FOR  THEM. 

MANUFACTURED   SOLELY   BY 

GUTTA  PERCHA  &  RUBBER,  LIMITED 

SUCCESSORS  TO 

The  Gutta  Percha  &  Rubber  Mfg.  Co.,  of  Toronto,  Ltd. 

TORONTO  MONTREAL  WINNIPEG  CALGARY  VANCOUVER 


THERE'S  MORE  SELLING 
ARGUMENT  IN  THE  NAME 


/UFK/N 


THAN  YOU  EVER  NEED  TO 
SELL      /UFKFN        GOODS 


fl/FK/N  Measuring  Tapes  and  Rules 

Are  Canadian  Made  and  are  on  sale  at  practically  every  prominent  house  in    the  country  stocking  such  goods. 
THIS  IS  THE  SIVIRLE_EXPL4NATI0N:_ Dealers  stock  the  line  that  will  sell  and  will  bring  customers    back. 

CUSTOMERS  buy  the  line  in  which  they  have  confidence. 

THE  OPINION  OF  THE  LARGE  MAJORITY  MARKS  THE  SAFE  COURSE. 


Stock 


fUFKtN 


Goods 


mEft/FKIffRl/LEfiO.  OFftANADA.lTJ>*   W/ndsokONT. 


McKINNON'S 
MALLEABLE  IRON  CASTINGS 

SATISFY 

They  are  made  from  high-grade  iron,  carefully  moulded  and  annealed  by  skilled 
workmen  under  expert  supervision.    They  are  rigidly  inspected  before  shipment. 

Our   specialty   is   to  furnish  them 

Japanned  or  Tinned 

Write  us  for  prices  on  stock  patterns  of 


Milk  Can  Handles 
Kettle  Ears 


Hammock  Hooks 
Boat  Trimmings 


McKINNON  DASH  COMPANY 

St.  Catharines,  Ontario 


Touring  Time! 


Every  Hardware  Dealer  should  carry 
McKINNON  Electric- Welded  Anti-Skids 

SMALL  INVESTMENT  -  QUICK  SALES  -  GOOD  PROFITS 

Made  and  sold  in  two  grades,  as  specified  below 


—t 


McKinnon  Brand 

Electric-Welded  Cross  Chain, 
case  hardened  and  coppered. 

Rust-proof  rim  chain. 

Atlas  style  connections. 


Imperial  Brand 

Electric-Welded  Cross  Chain, 
soft  and  polished. 

Rust-proof  rim  chain. 

Atlas  style  connections. 


Jobbers  -  Write  for  proposition 

MADE  IN  CANADA        FULLY  GUARANTEED 

By 

McKinnon    Chain   Company 

ST.  CATHARINES,  ONT. 
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